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He’s Got His First No. 1 Album
And Sold-Out Headlining Tour.
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DOWNLOAD THE BON JOVI APP TODAY

The official Bon Jovi app is enabled with the ground-breaking technology
Augmented Reality (AR). AR brings an unbelievable 3D interactive experience directly
to you on your mobile device. Follow these instructions and change the way
you interact with Bon Jovi and the world around you!
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DOWNLOAD the official Bon Jovi app for free: www.BonJovi.com/app
OPEN the app and click on the tab labeled AUGMENTED
POINT your device at any of the pages marked with the interactive banner

Available on the ANOROID APP O
{D App Store J [ ’ Google p'ay]
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TWO LIFETIMES OF SUCCESS CELEBRATED IN

ONE HUGE NIGHT

A LEGENDARY 80™ BIRTHDAY CELEBRATION
LIVE ON AXS TV APRIL 13 AT yon™M.PoT_

Watch it again on April 14, 6 PM. PDT/ @ PM. EDT

‘Appearances by:

Amy Poehler Arsenio Hall Barbra Streisand BeBe Winans Bono Carlos Santana Chris Tucker
Chaka Khan Greg Phillinganes Herbie Hancock James Ingram Jazz  All-Stars Jennifer Hudson
Jordin  Sparks Larry King Nikki Yanofsky Patti  Austin Rashida Jones Scarlett Johansson

Siedah Garrett = Snoop Dogg aka Snoop Lion  Stevie Wonder Terrence Howard @ Whoopi Goldberg  willi.am

#AXSVegas LIVE on AX STV 2’/%“4-

Find AXS TV on your TV provider: axs.tv/PowerOfLove.

‘Luminary attendance subject fo change.
b 2 9 LasVegas.com/PowerOfLove
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Love At First Bite?

Russian rockers Biting EIbows score a viral video hit
as it seeks its first major-label deal
By Jeffrey Ressner

Biting
Elbows’
video (inset)
has been
viewed
more than 9
million times
on YouTube.

t’s only spring, but that hasn’t stopped anyone from calling Russian
four-piece Biting Elbows’ “Insane Office Escape 2” clip for its song “Bad
Motherfucker” one of the most successful viral videos of 2013. The ultra-
violent, live-action, first-person shooter-styled clip, directed by the band’s
Tarantino-esque lead singer Ilya Naishuller, has been viewed more than 9
million times during its first week, according to YouTube. § Naishuller is now
heading from Moscow to Los Angeles to hold meetings with nearly a half-
dozen eager record labels, along with several talent agencies and film studios.
It’s auspicious timing, as he’s about to navigate the band’s first major media
deals. § This most recent viral phenomenon follows PSY’s surprise “Gangnam
Style” hit last year, originating in South Korea, and the “Harlem Shake” meme
that turned Baauer’s 2012 electronica hit of the same name into a Billboard Hot
100 No. 1. To date, PSY’s original clip has generated an astounding 1.4 billion =2
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THE

Music
SALES
STABILIZE
Revenue
from digitally
distributed
music continued to climb
as sales of physical formats
descended in 2012. Those two
forces just about cancelled
each other out—leading to
aslight 0.9% drop in overall
revenue to $7.1 billion in the
United States, according
tothe RIAA's annual report
released March 26. Revenue
generated from access models,
represented by Pandora,
Spotify and others, made up
15% of the total, up from just
3% in 2007. Digital accounted
for nearly 60% of the industry’s
revenue. But sales of physical
formats plunged 16.5% to $2.8
billionin 2012.

MANDATO

INTERSCOPE

DeflJam

president

Joie Manda
has made a surprise move to
Interscope Records as president
of urban. He's relocating to Los
Angeles from New York for
personal reasons but remains
within the Universal Music
Group family. He'll report
to Interscope Geffen A&M
president/COO John Janick.
Manda was appointed president
of Def Jam slightly more than
ayear ago, His firstday at
Interscope will be Monday, April
1. “['m] excited to roll up my
sleeves and get to work,” he says.

"The Yoice?
judge
Shakiraand
Usher
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WO0OoD
CREEK
SNAGS
CONCORD
Village
Roadshow
Entertainment Group sold
Concord Music Group
to Wood Creek Capital
Management, which paid
between $115 million and
$125 million for the label.
The deal makes Wood
Creek one of the largest
owners of independent
music assets. An affiliate
of MassMutual Financial
Group, Wood Creek also has
a majority stake in Bicycle
Music, a music publishing
firm, and Varese Sarabande,
alabel specializing in film
soundtracks. Concord,
which started out as a jazz
label, owns the Stax and
Fantasy catalogs as well as
Rounder Records, Telarc
and Hear Music.

‘THE
VOICE’
GETS
HEARD
NBC's
“The Voice”
makes a hit
comeback, beating out
ABC's "Dancing With the
Stars” and Fox's “Bones”
in the hotly contested
Monday-night prime-time
slot between 8 p.m. and
10 p.m. The singing show
garnered 13.4 million
viewers during its March
25 season opener, putting
itat the top of the ratings
heap. While that's fewer
than the "American Idol”
premiere, which attracted
17.9 million viewers, it
proves that "The Voice”
still has the legs to match.
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Biting Elbows continued from p. 6

views, while Baauer’s song has been
used in various videos totaling more
than 175 million views.

“Bad Motherfucker” is the second
song on a homemade EP by Biting El-
bows, which precedes a new full-length
and accompanying video featurettes
now being offered to international
labels. The video doesn’t feature any
crazy dance moves like the other viral
hits, instead revolving around a highly
aggressive, heavily blood-soaked sto-
ryline filled with influences ranging
from the sci-fi noir moves of “The Ma-
trix” to non-stop running-man mania
reminiscent of parkour-themed video-
game “Mirror’s Edge.”

Download sales figures for the mu-
sic track have been modest, probably
because the melody isn’t nearly as cap-
tivating as the frenetic, eye-popping
visuals. The single sold about 2,000
downloads in the week ending March
24, according to Nielsen SoundScan.

The group is represented by Inga
Vainshtein, a Russian-born former tal-
ent manager who found female folk
singer Jewel in a San Diego-area cof-
fee shop and helped guide her to U.S.
sales of more than 12 million copies of
her 1995 debut album, Pieces of You.

Vainshtein first heard of Biting
Elbows while she was at last year’s
Cannes Film Festival and met Nai-
shuller soon after in New York, where
she agreed to develop his spy thriller
story “The Russian” into a feature
film. Naishuller had long been inter-
ested in pursuing a twin-track career
as a singer/director—Biting Elbows
has opened for Linkin Park and Guns
N’ Roses in Russia, while its 27-year-
old frontman has been involved with
cinema since his teens, working with
director Roland Joffé.

Both the music and film commu-
nities seem primed for more. Aside
from “Bad Motherfucker” hitting
big on YouTube following two earlier
clips, several music and movie folk en-
dorsed the video on Twitter and else-
where. Métley Criie drummer Tommy
Lee, actor Samuel L. Jackson and

“Black Swan” director Darren Aronof-
sky all expressed enthusiasm.

This week and next, Vainshtein and
Naishuller are expected to talk with
virtually every major label includ-
ing Interscope, which showed early
interest. (A&R man Neil Jacobson,
who works with the Black Eyed Peas
and LMFAO, and business affairs
executive Brian Alvarez are said to
be fans.) Reps from director-owned
production firms and new executive-
led concerns, including Ridley Scott
Associates and former Fox chief Pe-
ter Chernin’s TCG, are also curious
about the Russian import. @
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The National
Assn. of
Broadcasters
calleda
petformance
right for sound
recordings
“bad for radio,
bad for artists
and bad for
listeners”in
newspaper
ads thanking
two new
co-sponsors
of the
congressional
resolutions
supporting the
Local Radio
Free Act.
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A Great
‘Experience’

Justin Timberlake’s huge
return has given many in the
industry a big boost beyond
just his label RCA

By Ed Christman

n the album’s debut week, iTunes and Target
scanned a whopping 758,000, or 78%, of the
968,000 copies of Justin Timberlake’s The 20/20
Experience, according to industry sources. And
it wasn’t just sales—songs from the album were
streamed some 8.7 million times from subscription ser-
vices like Spotify and Rdio, according to Nielsen BDS.

While the release may have fallen just short of the
million-unit mark, it by far surpassed initial projec-
tions of 500,000 units, and it may well have delivered
a million smiles between the consumers who bought
it and from anyone employed in the music industry.

Regardless if they work-
ed for RCA and Sony, mu-
sic industry executives
across the board were
ecstatic with the perfor-
mance of the album.

“We love these results,”
says a senior sales exec-
utive at a competing ma-
jor. “Anything great for
the industry is great for
each music company.”

A senior sales execu-
tive at another major
says the total is a “phe-
nomenal first-week num-

ber that shows retail’s power to drive this initiative.” In
particular, the Target campaign for the album was
“most impressive.”
Target unleashed a major TV campaign in support

THE BIG NUMBER
L

Number of times songs from
The 20/20 Experience were
streamed in album’s first week.

of the album to tout its exclusive two bonus tracks,
which helped drive sales at stores.

Inreaction to the Target exclusive, Walmart priced
the $9.10 wholesale album at $7, and Amazon’s CD
store price-matched Walmart.

“When indie retailers are competing with loss-leader
pricing like that and still selling a significant amount of
units, you know the customer wasn’t just shopping price
and you have a real album on your hands,” Baker & Tay-
lor VP of retail and entertainment Steve Harkins says.
Initially, Harkins says he was afraid that Timberlake’s
high-profile Grammy Award performance in February,
sixweeks before the album’s release, would lose some of
its impact. “But it wasn’t one and done,” he says. “They
really set the table and everything they did to draw at-
tention to the album just resonated with the consumer.
At the end of the day, [RCA/Sony] put together a mas-
terful marketing plan.”

Besides all the big events surrounding the album,
like Timberlake’s “Saturday Night Live” appearance
and a weeklong run on “Late Night With Jimmy Fal-
lon,” merchants large and small applauded the RCA/
Sony setup, which included generous buying into re-
tail programs. As a result, retailers say the album not
only received prime shelf space but also significant
signage at the front of stores.

While much attention has been paid to the album’s
digital sales performance—its first-week total of
452,000 is the highest debut ever for the format—
download stores’ 46.7% total is only a couple of points
higher than the 44.1% that the format has scanned in
album sales this year, according to Nielsen SoundScan.
Meanwhile, mass merchants came to the partyin a big
way, as their 42.5% of sales is substantially larger than
their 24.9% in album share so far this year.

Going by account, iTunes priced the album at
$10.99 and scanned 425,000 units, Target priced it
at $9.99 and sold 333,000, Walmart’s $7 price moved
63,000, Best Buy priced it at $9.99 and scanned
32,000, and Amazon sold 28,000, split almost even-
ly between the MP3 store, which priced it at $10.99,
and the CD store, which matched Walmart’s price.

Overall, after digital and mass merchants, chains
like Best Buy and Trans World Entertainment ac-
counted for 4.8%, while online CD sellers and mail-
order stores claimed 2.7%, nontraditional retail-
ers like Starbucks did 2.4%, and indie merchants
claimed almost 1%.

Beyond that, the album’s individual tracks have
scanned another 4.1 million downloads, or the
equivalent of another 410,000 albums. @

Justin
Timberlake
hada

§ stayon
Jimmy

* Fallon’s
NBC shaw,

Lil Wayne. The rapper will
release | Am Not A Human
Being Il next week. If he
thought he had the No. 1 slot
on the Billboard 200 all tied
up, he better think again.

Doug Morris. The Sony
Music chief is smiling as
Sony's album-plus-TEA
market share for the week
is 37.6%, versus Universal
Music Group's 33%.

Target. It was almost a
perfect week for the big-

box retailer, which scored
333,000 sales of the album,
thanks to its exclusive
versionand a TV campaign
touting the release. And then
Walmart priced The 20/20
Experience at $7.
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Communication
Breakdown

With music and social media services
being blocked in more U.S. workplaces,
mobile becomes an important
alternative for some

By Glenn Peoples

Don’t assume your music or social media messages
are always making an impression during working
hours. That’s the takeaway of a survey of more than
500 IT departments around the country by Modis,
an IT staffing and recruiting agency.

A telephone survey in February conducted by
Braun Research on behalf of Modis queried 502 IT
professionals about their companies’ policies and
actions toward social media and streaming audio
and video. Nearly half (48%) of those surveyed
said their companies take some type of action to
block, throttle or ban the streaming of non-work
content at the workplace. More specifically, 22%
have a company policy banning the streaming of
non-work content, 17% throttle streaming content
and 17% block streaming content. Half of the com-
panies represented in the survey don’t have a policy
of throttling or blocking streaming content.

These policies mean music isn’t reaching a large

Following group of Americans who use their companies’ net-
aflat 2011, work during the day. Streamed live events are targeted
the German b % .0f 1 hich aff i illi
i ¥ 37% of employers, which affects nearly 42 million
market had people, according to Billboard’s estimate (taking into
: s“bi‘a”“a' account the U.S. Bureau of Labor Statistics’ figure for
ownturn . . .
in2012. private employment minus people employed in non-
Revenue office, goods-producing areas like mining and manu-
f“;m AR facturing). That goes for the NCAA Men’s Division I
cherseased Baslsetball Tournam.ent (the reason for the survey),
3.2%to but it could also get in the way of content from such
€1.4billion events as Bonnaroo or South by Southwest.
($1.8 billion), Th lici dovbtedly h s
partly due ; ese policies ul:l oubtedly 'ave an 1rflpa§t on
toa7.7% businesses. Google is reportedly in talks with rights
deglifieiin owners to launch its own ad-supported music sub-
brick-and- o g 2 ” e
martar scription service based on its ubiquitous YouTube
business. model. Yet YouTube is targeted by 33% of companies,

MUSIC SERVICES AND SOCIAL MEDIA RESTRICTED AT WORK
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affecting more than 37 million employees. Pandora
recently implemented a monthly cap on mobile lis-
tening, leaving its heaviest users to switch to desktop
listening or pay for additional time. But about one in
four companies target Pandora, leaving more than
29 million employees with either substandard ser-
vice or no access to Pandora on their work computers.
Pandora says the listening cap affects 4% of its listen-
ers, but it’s understandable why some people would
have to choose mobile over desktop.

Spotify is targeted by 22% of companies, affect-
ing about 21 million employees. That should be extra

35%

[w]
=

=ille =ilje|=ille =ilje| =ille =ilje =ie =ilje
=ille =e =ille =ille =lle =ille =lle =ilj¢

E

33%

22%

JEd

=He Sille =He =l =le SHe =le =He
=lle Sille =lle =l =le =l =le =H¢
=He =lle =l =Hle =lle =l = =He

=He =l =le =Be =le =Ee =@e

°
' =1MILLION EMPLOYEES

94,575,000

incentive for U.S. users to use Spotify’s free mobile
U.S. radio service—in theory, at least. Spotify has
one other hurdle to clear: Employees would have to
install the application on a computer to listen at work.
YouTube and Pandora work in Web browsers.

Exceptions to the rules are made, but mainly for
older senior employees who are less likely to use
these services. According to the survey, the head
of the company gets a pass 28% of the time while
rules are bent for 22% of senior employees. Excep-
tions are made for only 7% of midlevel employees
and 4% of junior employees. @

Muve Opens
Shop In Brazil

Subscription music service makes
debut outside United States with
Brazil’s No. 2 mobile carrier

By Glenn Peoples

0 BILLBOARD | APRIL 6, 2013

Muve Music, the subscription service of prepaid mobile carrier
Cricket Wireless, has expanded to South America’s largest market,
Brazil—the service’s first expansion outside of the United States.
There, Muve partnered with TIM, a subsidiary of Telecom Italia
and Brazil’s second-largest mobile carrier, with a 26.9% share at
the end of 2012. A record-label source tells Billboard the service
will formally launch in Brazil in April.

TIM’s website has few details but reveals that the music service
will be available exclusively to customers of TIM Liberty, a post-
paid service, and Infinity, a prepaid service. TIM Liberty starts
at 49 real ($24.50) a month while Infinity charges users as low as
0.50 real (25 cents) per day for unlimited calls if they use the net-
work daily.

Muve has started strong—1.4 million U.S. subscribers—but has
ample opportunity to grow outside of its home country. The ser-
vice’s ability to integrate with prepaid mobile carriers opens new
doors. Brazil is unlike the United States in that about half of its
mobile phone users choose a prepaid option, according to Nielsen.
In comparison, just 15% of mobile phone subscribers in the United
States prepay.

Cricket started Muve to retain customers—since keeping exist-
ing ones is less expensive than attracting new customers—and en-
courage them to upgrade to smartphones from feature phones. The
model has worked as hoped for in the United States. If it translates
well in other countries, Muve could be the company that introduces
digital music to a new generation of overseas consumers. @

INFOGRAPHIC BY CRISTINA VANKO
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MY
Day
Jorge Mejia
Executive VP,

Sony/ATV Music Publishing
Latin America & U.S. Latin

Following Sony/ATV’s merger with EMI, Jorge Mejia

heads the largest Latin publishing company in the

world, with a staff that’s tripled in size in the past year.

Just promoted to executive VP, Mejia is a composer/
singer/songwriter who came to Sony/ATV in 1997

as an intern and rose steadily through the ranks, d ‘
representing hundreds of writers across the region and
supervising Sony/ATV’s offices in Mexico, Argentina,

Colombia, Chile and Brazil.

I wake up between 4 and 5a.m. That's the time | take
@ to balance out my life. If there are waves, | go surf;

otherwise | hit the gym. If | have time, I'll come back and
play something on the piano.

Arrive at the office and tackle EMI acquisition matters,
which are taking a lot of our time. It includes anything
having to do with writers, the office or personnel.

@ My daily ive or admini: i ing with the

staff. Today we discussed Natalia Jimenez's new album
with Sony. She's one of the writers we now have thanks
o the EMI acquisition.

My daily call with Latin affiliate offices. | spoke with
Brazil about the synch market and this great Gatorade
commercial that's using our song “Eye of the Tiger."

unch with Andres Sandoval from Apple iTunes to
iscuss digital licensing in Latin America.

@ Calls with afew attorneys, including Leslie Zigel, who

oo o

works with several of our clients, including Pitbull.

Spoke to our writer Luis Fonsi about his new album

and the recent songwriting sessions we organized

for him with Claudia Brant and our U.K. songwriter/
producer Martin Terefe. On “The Voice," they'll sing “No Me Doy
Por Vencido"—one of Luis' greatest hits, as an artist and co-
writer—in Spanish.

Budget meetings. We're finalizing our fiscal year, so
we have our conference calls with finance directors for
Latin America

@ Listened to Carlos Vives' new album at Andres

Castro's studio in Miami. Carlos was an EMI writer and
he works with Andres, who is our Sony/ATV writer.
—LeilaCobo

Jorge Mejia
photographed
in his office in
Miami.
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Warner
Music Latina
and Viacom
International
Media
Networks of
the Americas
have signed
an exclusive
distribution
and
expanded-
rights
partnership
to develop
the
network’s
roster of new
music acts
for the Latin
market. The
deal calls

for Warner
torelease,
marketand
distribute

all musical
content

by Viacom
talent.

Betting Against
Piracy

It could be seen as a publicity stunt, but
ayoung band taking on the issue with a
Times Square billboard has stirred debate

By Andrew Hampp

When New York-based “tropical grit pop” duo Ghost Beach was select-
ed as the latest band to have its music featured in an online commer-
cial for American Eagle Outfitters in January, the group had the op-
portunity to also be featured on the retailer’s giant digital billboard in
Times Square at the corner of 46th and Broadway. But rather than use
the space to highlight the group’s current single, “Miracle,” or even
feature a photo of its members, Ghost Beach wanted to shine a light
on something entirely different—the debate surrounding music piracy.

The band partnered with ad agency TBWA\Chiat\Day to take ad-
vantage of the double-sided billboard to draw attention to an online
campaign, Artists Vs. Artists, on Twitter and at artistsvsartists.com.
The campaign encourages Ghost Beach’s musical peers and fans
alike to tweet their views using the hashtags #artistsagainstpiracy
and #artistsforpiracy and visit the micro-site to vote with their dol-
lars on whether they would buy the band’s Modern Tongues EP (re-
leased through indie Crazy Heart Records) on iTunes.

The results since the March 18 debut are surprising: Though
nearly 3,000 tweets were hashtagged in favor of piracy (versus
around 100 against it), the number of people who opted to pay for
the band’s music was more than the number of those who opted
to download it for free.

Sitting outside the billboard over coffee at the Times Square Star-
bucks, lead singer Josh Ocean is pleased with the small yet impas-
sioned debate the campaign has already inspired. Electronic pop
peers like DJ Viceroy and French Horn Rebellion have tweeted their
own views, while others have reached out to Ocean directly.

“I had an artist friend just yesterday write me a huge, long email
about the whole thing, saying, ‘This is cool. We need to talk about
intellectual property protection on a global scale. It’s going from
country to country,” Ocean says. “People are bringing up all sorts of
interesting points. Ifit gets bigger than our community of musicians,
then that’s great. If it just stays within a bunch of our friends talking
about this, that’s a start and that’s really cool, too.”

It was the band’s desire to foster a dialogue around its core product,
recorded music, that appealed to the more traditionally minded sensi-
bilities of an ad agency like TBWA, which counts music-loving brands
like Pepsi, Absolut and the Grammy Awards among its clients, not to
mention Apple and iTunes at sister agency TBWA Media Arts Lab.

“It’sa really good thing to get people interacting with your brand in
that way,” TBWA chief creative officer/chairman Mark Figliulo says.

“You're not just telling them what to think, you're asking them, ‘What

do you think?’ It was on their mind, and as it
should be probably in every artist’s mind right
now about how to navigate this world. I give
them a lot of credit for putting it out there and
saying, ‘Let’s talk.””

It’s become increasingly common for ad
agencies like TBWA to take on bands as clients
for projects both big and small, and often for
low fees or even on a pro bono basis (the latter
was the case for Ghost Beach). The Richmond,
Va.-based Martin Agency recently created orig-
inal artwork for Def Leppard’s iTunes release
of its '90s single “When Love & Hate Collide”
as part of a passion project, and Bartle Bogle

Hegarty in Los Angeles has worked on music-
based projects for acts like Teddybears and

Robyn, whose creative director Mary Fagot has

an in-house role at the agency. BBDO helped

team OneRepublic with Save the Children for

an original song, “Feel Again,” that ended up

becoming the lead single for the band’s just-
released Native album, and TBWA even worked

with Alicia Keys as a client for a campaign with

her nonprofit Keep a Child Alive.

“Avital part of representing our clients is how
we promote and get artists paid for their servic-
es,” Figliulo says. “As an industry, it’s our job to
figure this out with them.”©@

Ghost
Beachin
front of its
billboard in
New York's
Times
Square.

Indie bands. Ghost Beach is
an indie duo that, like many
of its peers including French
Horn Rebellion, makes its
revenue from touring and the
occasional synch. Hosting
adiscussion about whether
fans will support their albums
versus their tours could help
bands determine whether to
give their music away for free.

A&R for artists.

Ad agencies. TBWA is one

of many major ad agencies
taking on smaller bands as
clients for little to no money,
often to help fill the gaps once
provided by labels. Whether
it's advertising, design or
promoation, agencies are
playing the role of everything
from chief marketing officer to

Brands. American Eagle
Outfitters’ support of Ghost
Beach and donation of two
weeks' worth of free billboard
exposure in Times Square is
a philanthropic take on the

deepening ties between bands
and brands. Companies now

AMERICAN EAGLE
OUTFITTERS ;
2e.com relationships.

prefer partnering with artists
to create more sustainable
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The Deal

Disney, UMG Renew
Stronger Vows

WHAT: Disney Music Group has re-upped with Universal Music
Group, expanding their distribution relationship geographically by
also giving Walt Disney Records to UMG outside of North America
for the first time. Beyond distribution, the deal also includes cre-
ative components for Disney and apparent synchronization oppor-
tunities for UMG artists and songwriters. “When you think about
our platforms—which extend to soundtracks, films and television
with the Disney Channel and ESPN/ABC Family—we also wanted
a collaborative partner,” Disney Music Group executive VP Ken
Bunt says. So that may include synch opportunities for UMG artists
in Disney films, soundtracks and TV shows. But it also gives Disney
access to UMG's producers and songwriters to be available to work
on projects for the various Disney properties.

WHY: Disney Music Group had a short conversation with War-
ner Music Group about Europe and extensive negotiations with
Sony Music Entertainment for a worldwide deal before choos-
ing to re-up with UMG, according to sources. Instead of having a
hodgepodge of deals around the world, Disney wanted to have one
partner. Previously, Walt Disney Records was distributed through
alicense deal with EMI in Europe, while Hollywood’s distribution
was through a license deal with Universal in that market. In Latin
America, Disney has its own operation for releasing music.

WHO: Through the years, Disney Music Group has become
more Disney-centric, which has resulted in a more streamlined art-
ist roster. Now, thanks to the UMG deal, Disney gets to draw upon
the music of one of the most robust artist rosters in the industry for
use in its films, soundtracks and TV shows. But this deal takes the
relationship between UMG and Disney from distributing music to
having the opportunity to create new properties together like a TV
program, an event or provide a vehicle for using each other’s artists
and platforms in projects created together or separately, according
to UMG chairman/CEO Lucian Grainge. So a UMG music producer
could work on a Disney film soundtrack or a Disney artist’s album
while a UMG artist, producer or executive could be involved in creat-
ing something with one of Disney’s platforms.

IF: Disney Music Group’s U.S. market share is 1.4%, according to
Nielsen SoundScan, but the label has albums coming from two of its
top acts: Demi Lovato and Selena Gomez. Disney will pursue growth
through signings and artist development, Bunt says, but he adds that ° °

a “big%;erfocusgon Europe, Japan and emerging tesr]ritories like China Th e d eda I tq keS t h ere I O't Ions h | p betwee n U M G
can provide growth opportunities for us, too.” From UMG's point of . . . . . .

view, the two now have a seven-point lead, 36.8%, over Sony’s 29.8% Cl n d DIS ney from d |Str| bUtI n g m US l C tO h GVI ng

(as of March 24), but if Disney had defected, that lead would have

been 35.5% to 31.2%. The next challenge for UMG is keeping Con- the OppO rtu nity tO Credte neW prO pe rties
cord Music Group in the fold as, sources say, that label’s contract °
together like TV shows or events.

comes up later this year. —Ed Christman

SONY MUSIC
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Sony Music Entertainment.
The label group had a chance
to steal some market share
from Universal Music Group,
butin the end probably
served as a negotiating ploy
for Disney to get a sweeter
deal from UMG.

Disney. Depending on how
aggressively Ken Bunt and
the Disney family pursue
opportunities, UMG artists
and songwriters could benefit
from the clout delivered by
Disney's various platforms
and they could revitalize
Disney's music fortunes

UMBG. This helps chairman/
CEO Lucian Grainge’s
vision to transform Universal
from the largest major-label
group to a modern business
that also has multimedia
properties and platforms.

ILLUSTRATION BY BRIAN STAUFFER
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soundtrack, Disney’s
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EXECUTIVE TURNTABLE

Ron Broitman
photographed
at the Warner/
Chappell
offices in Los
Angeles.

PUBLISHING

Warner/Chappell Music and Rhino Entertain-
ment have unified synchronization operations to
create a one-stop shop for recorded music and mu-
sic publishing rights. As part of the new offering,
publishing/synch veteran Ron Broitman has been
promoted to executive VP/head of synchronization
for Warner/Chappell and Rhino. Based in Los Ange-

les, Broitman will oversee a 45-member team focused
on creating opportunities in film, TV, advertising,
videogames and new media for Warner/Chappell and
Rhino, as well as working closely with the company’s
front-line labels. “This combination is going to raise
the bar for what a synch department should be,” says
Broitman, who previously served as senior VP/head of
synchronization at Warner/Chappell. “In one conver-
sation we could speak to [clients] about something we
publish, represent on the recorded-music side and, ide-
ally, where the two overlap.”

BMG Chrysalis Nashville names Kos Weaver ex-
ecutive VP. He was VP at Disney Music Publishing
in Nashville.

RECORD COMPANIES

Universal Music Group International taps Per Sun-

din as senior VP for the Nordic region. He will continue

serving as chairman/CEO of Universal Music Sweden.
Word Entertainment appoints Dale Mathews se-

nior VP of music publishing and church resources. He was

president of Brentwood-Benson Music Publishing.

LEGAL

Entertainment lawyer Joe Bogdan launches legal/
consulting firm Silvershift. He was senior VP of business
and legal affairs at World Wrestling Entertainment.

MANAGEMENT
Q Prime South appoints Angela Lange VP of country
radio promotion. She was VP of promotion at EMI Re-
cords Nashville.

RELATED FIELDS
Shore Fire Media taps Jacquelyn Marushka as GM
of its newly opened Nashville office. She was VP of pub-
lic relations at Provident Label Group.

—Mitchell Peters, exec@billboard.com

The seventh
edition of the
Stagecoach
Festival, a
three-day
country music
festival setfor
April 26-28

in Indio,
Calif, will be
broadcast
onaxsTV,a
firstfor the
event, Axs will
broadcast live

performances,

interviews
and behind-
the-scenes
coverage.

Further Dealings

Copies sold of Queen’s
Greatest Hits, Disney's
No. 2 seller

The Canadian live music industry con-
tinues to grow, according to data col-
lected and analyzed by the Society
of Composers, Authors and Music
Publishers of Canada. “We analyzed
revenues generated from live music
performances, and we’re pleased to
report that our members are continu-
ing to gain more than ever from con-
certs,” SOCAN VP of licensing Jennifer
Brown said in a statement containing
the findings. “We've seen year-over-
year growth in 2012 of 14% in concert
revenue, helped by major artists play-
ing the Canadian circuit.” SOCAN has
more than 110,000 Canadian members
and represents the Canadian perform-
ing rights of more than 3 million inter-
national music creators and publishers
... Nearly two years after launching in
the United States primarily through
word-of-mouth, Spotify aired its first

in a series of U.S. TV commercials on
NBC’s “The Voice” on March 25 as
part of a larger branding campaign
valued at $10 million-plus in media
spend. The campaign, titled “For Mu-
sic,” will feature digital and social me-
dia ads, with additional TV spots to air
on NBC's “Late Night With Jimmy Fal-
lon” as well as Viacom'’s MTV, MTV2,
VH1 and other networks in the coming
weeks. The company says it wants to
reach broad mainstream audiences in
the United States with this campaign,
and to help define Spotify and stake a
position that shows it’s about music

... In the heyday of “American Idol,”

the notion that its ratings could fall vic-
tim to a zombie slugfest or a standard
crime drama would have been laugh-
able. But with Fox’s singing contest
shedding about 20% of its audience so
far this season, falling to new lows, the

RON BROITMAN PHOTOGRAPH BY BEN CLARK

show has been leapfrogged repeatedly
in total viewership by series including
the CBS procedurals “Person of Inter-
est” and “NCIS.” In an even harsher
blow, “American Idol” has been over-
taken this season by AMC's “The Walk-
ing Dead,” despite the addition of new
“Idol” judges Mariah Carey, Nicki Minaj
and Keith Urban. “American Idol” also
faces a crowded talent contest field and
younger challengers like NBC’s “The
Voice.” A second, spring edition of that
show debuted March 25 and was up 9%
over its fall premiere, with 13.4 million
viewers, according to Nielsen. But in
its 12th season, “American Idol” is still
managing to hit the right notes with
sponsors, even if not always with fickle
viewers: It has retained its status as
TV's advertising leader among series
and the loyalty of its biggest backers,
including Ford and Coca-Cola.

5 2 8 O/ UMG market share,
including Disney,
L] o in2012
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Works

Vegas Goes Country

As the country music community pours into Las Ve-
gas for the 48th annual Academy of Country Music
Awards on April 7, the organization is taking advan-
tage of the buzz surrounding the weekend by host-
ing several fund-raising events for its charitable arm,
ACM Lifting Lives, and other causes.

“We're really trying to make all our events focused

Darius
Rucker
atACM
Lifting Lives'
Celebrity
Golf Classic
in2012

on our charity in some way, just because it’s what we've
done for almost 50 years,” ACM executive VP/manag-
ing director Tiffany Moon says.

Perhaps the most notable charitable event during
“The Week Vegas Goes Country” is the debut of the
ACM Party for a Cause Festival, a two-day music festi-
val at Orleans Arena, beginning April 5. Hosted by Out-
number Hunger and Kix Brooks, the event will feature
performances from the Band Perry, Dierks Bentley,
Florida Georgia Line and Hunter Hayes, among many
others. Proceeds will benefit military-related nonprof-
its Wounded Warrior Project, Folds of Honor and Nellis
Air Force Base youth education programs.

“What we'll be doing there is giving away a portion of
ticket proceeds to those charities onstage at the event,”
Moon says, adding that ACM Lifting Lives hopes the
festival will become an annual event.

Additionally, on April 6, Darius Rucker will host the
ACM Lifting Lives Celebrity Golf Classic at TPC Las
Vegas. The tournament, now in its seventh year, aims
to raise funds and awareness for ACM Lifting Lives’ Di-
ane Holcomb Emergency Relief Fund, which provides
relief to members of the music industry in need.

ACM Lifting Lives has also partnered with Tickets-for-
Charity to offer fans a select number of premium concert
tickets for tours by Carrie Underwood, Zac Brown Band,
Brad Paisley, Toby Keith and others. Tickets-for-Charity.
com benefits charities of the artist’s choice.

During its two-and-half-year relationship, “we’ve
raised about $1 million for ACM Lifting Lives,” Tickets-
for-Charity CEO Jay Whitehead says, noting that Pais-
ley has raised more than $100,000 alone for St. Jude
Children’s Research Hospital. —Mitchell Peters
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Think Tank

Kirtsaeng
Copyright
Decision

Why its impact on the music
industry will be limited

On March 19, the Supreme Court issued its decision in
Kirtsaeng v. John Wiley & Sons, a landmark copyright
case examining the reach of the “first sale” doctrine.
Under that doctrine, the owner of a copy of a work that

ZI;;:\I zrmml was “}awﬁl}ly mad‘e” in accordance with U.S. copyright
Recording law “is entitled, without the authority of the copyright

Merchandisers  owner, to sell or otherwise dispose” of it. For instance,

Er:; talMusic.  if youpurchase a lawfully produced music CD or movie

org will hold DVD in the United States, you are free to later sell it at
a garage sale, donate it to a library or loan it to a friend.

theinaugural
Music Industr;
- But what about goods made and sold overseas and

Metadata 5 F

Summit May then imported for resale? After all, there is another

i—7 ml Los provision of copyright law that prohibits the importa-
ngeles, as . . B . . . 3

part of NARMs tion into the United States, without the authority of

MusicBiz2013 the copyright owner, of copies of a work “acquired
conference. outside the United States.”

These two potentially contradictory features of
copyright law were tested by Supap Kirtsaeng, who
built a business around importing textbooks that had
been lawfully made and sold overseas and then resell-
ing them at a profit in the United States. After publisher
John Wiley & Sons filed suit against Kirtsaeng in 2008,
a federal district court found that his actions infringed
Wiley’s copyrights, and the Second
Circuit affirmed. However, the Su-
preme Courtreversed these decisions
on March 19, holding that the first sale
doctrine “applies to copies of a copy-
righted work lawfully made abroad.”
The ruling will make it very difficult
for sellers of physical goods like mu-
sic CDs to price the same products dif-
ferently in different markets.

In an amicus brief filed in the case,
the RIAA and Motion Picture Assn.
of America warned against exactly
the decision the Supreme Court has

applies to sales. By contrast, music
download and cloud-based access ser-
vices can be delivered using licenses
that allow copyright holders to retain
a much higher level of control over
use of the work.

Not all licenses, however, are equiv-
alent. For example, ReDigi has built
an online digital music marketplace
based in part on its belief that the
iTunes terms of sale, in contrast with
the terms of use for Amazon’s online
music store, provide for a transfer of
title that allows iTunes customers to
resell their songs. Whether that inter-
pretation carries the day will depend
on the outcome of an ongoing lawsuit
filed against ReDigi by Capitol Records
ina New York federal district court.

More generally, it is certainly pos-
sible—and very common—to design
licenses in which customers do not
become owners of a copy of a song.
Under such licenses, music copyright
holders can and routinely do impose
restrictions on resale and geographic
portability. Whether these sorts of re-
strictions are well matched to the ways
in which people and information move
in today’s world is a debate for another
day. But as profoundly important as
Kirtsaeng is for copyright in the broad-
er sense, it may have little impact on
a music ecosystem increasingly built
around licensing-based approaches for
distributing “purchased” content. ©

John Villasenor is a nonresident senior
fellow at the Brookings Institution in
Washington, D.C.

now made, stating it “would under-
mine the copyright protection on
which artistic fields like the motion
picture and music industries depend
for their economic viability” and
“have deleterious consequences for
the U.S. economy as a whole.”

The Supreme Court’s Kirtsaeng
decision undeniably weakens the
power of copyright holders. But it’s

a bit of a stretch to suggest that the
entire U.S. economy might suffer
significant harm as a result. In fact,
the negative impact on music copy-
right holders will likely be far more
modest than some people expect.
Why? Because the first sale doctrine
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Making The
Jump

If you're an artist new to
touring, should you play
support or headline bigger

venues? Here’s how to
decide

nce an act gets to the point where people will actu-

ally pay to see it in markets across the country—a

major feat in itself—then it becomes decision time

for said act. That’s when it has to make tough tour-

ing decisions that can play a huge role in ongoing
development: move up slightly in venue size, be a support act on a
major tour, focus on playing festivals, jump into large-venue head-
lining waters or some combination of all of these?

These decisions are seldom made by the acts themselves, though
each act must buy into what its agent, manager, promoters and tal-
ent buyers advise. That can be particularly tough when an act truly
feels ready to headline the big buildings and is asked to wait one
more cycle. Increasingly, artists are being advised to proceed with
caution and test the waters with prudence.

In many cases, the decision comes down to the artist opting for
steady career development over short-term payouts that can poten-
tially damage a career. Beyond the “ego factor,” this is no easy call
for an act that has often struggled through years of lean times to get
to the point where it’s actually making some money.

Time Is Money
For YouTube

With more people than ever
watching, the video giant
wants users to view fewer
clips but for much longer

One out of every seven human beings on the planet watches You-
Tube at least once a month, according to an announcement the
Google video platform made recently before an audience of adver-
tisers and brand managers at its Pulse upfront event in Los Angeles.

But what are those billion viewers doing? A closer look shows that
they may be watching fewer videos. YouTube had a 32% decline in
views in February compared with a year earlier—11.3 billion vs. 16.7
billion in 2012, according to an analysis of comScore data by Will
Richmond, an online video consultant.

One explanation is mobile views, which comScore doesn’t report
in its monthly Video Metrix survey. Like many online services, You-
Tube has been focused on growing its footprint on mobile devices,

ILLUSTRATION BY OTTO STEININGER



One recent,
successful
example

of the
graduation
process

is Jason
Aldean

Nowhere is the graduation process more successfully employed
than in the world of country music, a genre that is producing more
solid arena- and amphitheater-level headliners than any other,
and this year will field more tours by contemporary, radio-active
artists than ever in modern history.

The mantra of the live business these days is “no one size fits all,”
which balances against a need for venues and promoters for headlin-
ing talent. In fact, “balance, or lack of it, is the single biggest pitfall
any artist, manager and promoter can encounter,” says Live Nation
country president Brian O’Connell, who has presided over many
such graduations, most recently that of Jason Aldean. “The idea of
playing in front of as many people as possible, while still earning a
living, is a delicate issue, but once you get traction, you need to be
patient and climb the ladder, one fan, one show at a time.”

Deep-pocketed buyers launching festivals left and right don’t

But that doesn’t mean it’s a good career move. Inrock
and other genres, where radio and fan bases are much
more fragmented than country, an act’s box-office pow-
er can be hard to gauge. The clubs are so saturated with
packages that it's often tough to pinpoint who's the real
draw, though merchandise sales are a strong indicator.

The root of the conundrum is whether an act can
pull off an hour to 9o minutes of solid performance—a

“medley of its hits,” in some cases. If the act can't, and
20,000 people see that lack of chops, serious career
damage can result, and that is hard to overcome.

In this case, acts need to focus on becoming bet-
ter artists and listen to their handlers, who rely on a
combination of gut instinct and years of experience.

“You kind of know when they’re ready when you see

make things easier, for any genre. “All of a sudden, an act that may  it,” O’Connell says. @

have two really big singles under their belt is commanding X dollars
in Festival Land, or as the [second] act on a major tour. Are they
worth X dollars? They are if someone is willing to pay it.”

VIDEOS VIEWED

A 1c.7

FEB 2012

11.3B
FEB 2013
Sources: comScore, Will Richmond

ADVERTISING
MINUTES

Increase in advertising seen
per minute of videos viewed.

Source: comScore

which viewers are increasingly using to watch video.
YouTube head of content Robert Kynel says 25% of
its views come from tablets and phones—a propor-
tion that continues to climb.

Much of the migration to mobile comes courtesy
of Facebook, says Perkin di Grazia, an online video
analyst with SNL Kagan. As Facebook users also
shift to checking their feeds on smartphones and
tablets, they’re also sharing more videos through
mobile, di Grazia says.

Another big reason not to sweat too much over the
Video Metrix numbers is that some—though not all—

TAKEAWAY: While their input is essential, artists need to
be artists and let the pros they hire plot big touring moves.

of the decline had to do with a methodology change in August 2012
that affected view counts across the board, not just YouTube.

However, YouTube’s view counts have also been slipping since
the methodology change—down 13.5% from 15.5 billion views in Au-
gust to 13.4 billion in February.

Again, there’s no reason to panic. YouTube has been quietly shift-
ingaway from clicks on the page toward ticks on the clock. For the past
year, its algorithms have been tipping the scales in favor of recom-
mending longer-form premium videos. As a result, YouTube viewers,
on all platforms, are now watching more than 5o million more hours
of video per day than they did a year ago, a 50% uptick. In the first six
months of 2012, monthly video consumption on YouTube grew 33%,
from 3 billion hours in January to 4 billion hours in June.

Some of that is organic growth as YouTube continues to expand
its global reach. But it’s also the result of the platform pushing pre-
mium content. Not coincidentally, those happen to be videos that
advertisers like as well. That appears in the minutes of advertis-
ing shown on YouTube. In August, YouTube showed one minute
of ads for every 470 minutes of videos viewed, according to com-
Score. In February, that ratio improved to one minute of ads for
every 356 minutes watched.

For the music industry, Google’s “click less, watch more” strategy
is good news. It means longer formats—such as live concerts and
professionally produced shows from Vevo, Warner Music, MTV.
com and the Orchard—get higher visibility in YouTube’s recom-
mendation algorithm. And the longer the video, the more ads can
be shown and the more money the platform generates. @

TAKEAWAY: More is better when it comes to time spent watching
online video and the corresponding revenue opportunities.
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Bob Roux

Co-President, North American Concerts,
Live Nation Entertainment

What did you wake up thinking about this morning? North
American Concerts’ upcoming on-sale schedule, and making sure
we have each individual show properly set up, from both marketing
and pricing standpoints, in order to maximize our ticket sales for each
event. In the next three or four weeks we are already confirmed to go
on sale with a substantial number of concerts. Everything that’s on
sale right now is mind-blowing in terms of ticket sales. On a compara-
tive basis to last year, I think we’re already up about 20%.

Describe a lesson you learned from a failure. As an industry, we
all learned in 2010 that double- or triple-dipping on one tour cycle can
have its consequences. It's also been proven that the macro-economics
in a given region of the world can absolutely impact the degree of suc-
cess of our business, whether it’s a city in the U.S. or challenged areas
we know of across Europe today that weren't like that years back. At
times, our business can be very resilient, but at other times you've got
to weigh all those factors when you talk about things like ticket pric-
ing and not going with one-size-fits-all, and maximizing every show,
as opposed to straight-lining across an entire tour.

What will define your career in the coming year? I want to con-
tinue to build upon the core principles that my partner, Mark Cam-
pana, and I first set forth when we were asked to lead our Live Nation
team as co-presidents of North America Concerts. We will continue to
run our business with the utmost integrity, delivering quality results for
our company, our division and our artist partners through hard work.

Who is your most important mentor, and what did you learn?
[The late] Bruce Kapp, who owned Chicago-based concert company
Celebration, gave me my first shot helping them on various shows
they were promoting in downstate Illinois, and Bruce was fundamen-
tal in my getting hired at PACE Concerts. Bruce was a negotiating,
talent-buying machine. PACE also gave me the opportunity to learn
from Louis Messina [former PACE president and now president of
TMG/AEG Live] and [PACE founder] Allen Becker. Louie is one of
the best pure concert promoters in the business, and I learned how to
truly “promote” concerts from him. He also taught me how to earn
and develop lifelong relationships with agents, managers and artists.
Allen is one of the most thoughtful and considerate people I have ever
had the opportunity to know.

Name a recent project you're not affiliated with that has
most impressed you. 12-12-12: The Concert for Sandy Relief. In a
matter of weeks, Clear Channel and the Weinstein Co. were able to
swiftly mobilize the music industry in a major way, and the end result
was an incredible evening at Madison Square Garden. The concert it-
self, and the fund-raising efforts, were a terrific success.

Name a desert island disc. Bob Marley & the Wailers’ Legend. The
Rolling Stones’ Sticky Fingers, if 1 somehow got two. —Ray Waddell

“The industry learned
in 2010 that double- or
triple-dipping on one
tour cycle can have its
consequences.”
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1Pictures:
“That's
Stevie Ray
Vaughan on
the right and
the Fabulous
Thunderbirds
on the left
on the Texas
Flood tour,
areally cool
show at the
Virginia
Theatrein
Champaign,
1"

2Cadillacart:
"This is Allen
Becker's. | like
itbecauseit's
got New Jersey
plates, which
always reminds
me of Bruce
Springsteen
&the E Street
Band. It's also
gotthe little
armadillo down
inthe lefthand
corner, which
reminds me of
Texas.”

Bob Roux
photographed
in his officein
Houston

Age: 55

Favorite breakfast: "Huevo
Hofbreau at Mama's Cafe in
Houston.”

Firstjob: “1981, working
for Telstar International, a
small company | owned that
primarily acted as a middle
agency and sold concerts
to colleges and universities
across the Midwest.”

Memorable moment: “When
my now-wife, Laura, and

| moved to Texas 23 years
agoand | started working at
PACE Concerts. | was living
and working in Milwaukee,
starting in concerts with
[Live Nation senior VP] Randy
McElrath. [SFX acquired
PACE and its amphitheaters
in 1996, one of the major
pieces of what is now Live
Nation.] It was memorable
because | thought | had the
opportunity to work for PACE
nine months earlier and it
never came to fruition.”

Advice for young industry
executives: “Work hard
early on atfinding a specific
career you really enjoy, and
preferably one you're good
at. Then putin the time and
effort every day so you truly
excel at your profession.”

3Buffett
sand: "That
came from
the New
Orleans
Arena.
Jimmy
Buffett's
one of my
favorite
artists, and
that was
one of the
firstshows
there.”

PHOTOGRAPHS BY JILL HUNTER
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Latin Songwriters Hall of Fame was founded under the auspices of the Songwriters Hall of Fame with wide industry
support to honor, educate, preserve and celebrate Latin music's greatest composers and proud heritage.

Inaugural Induction Gala
In Association with billlboard

Tuesday April 23rd, 2013
New Id Cenr » Miami Beach

e

2013 Inaugural Inductees:

Manuel Alejandro
José Angel Espinoza "Ferrusquilla”
Jose Feliciano
Julio Iglesias
Armando Manzanero
Concha Valdes Miranda

Special Awards Presented To:
Natalia Jiménez, Draco Rosa, Nat King Cole & Natalie Cole
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and featuring the Desi Arnaz Pioneer Award purchase Y I
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Latin Songwriters Hall of Fame Show package $250
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Twitter: www.twitter.com/LatinSongHall Facebook: www.facebook.com/LatinSongHall

Media Inquiries: Angela Rodriguez ACREnt@aol.com Diana Baron dbaronmedia.com Sponsorships: William Schimensky william@latinsonghall.org
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Olympic swimmer Michael Phelps (left) and DJ/producer/
Dim Mak Records founder Steve Aoki made it down to Miami

for Ultra Music Festival: @solrepublic Savoirs of Sound
Mict and #Se with each others’ Tracks HD
headphones! @ ps00 @

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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1 Cool label, bro: Brobot boss and new Red Light client Junior Sanchez
at the Red Light Electronic Division's industry mixer on March 20. “It's a
big agency,” Sanchez told Billboard. "I'm used to a more family vibe. But
sometimes you have to just let go and say, 'OK, | trust you. Do it."

2 Booking agents Brad Owen (Windish), Hunter Williams (Creative
Artists Agency) and Kris Krajewski (Bond Music Group) ring in the Red
Light Management Electronic Division Industry mixer (from left).

3 Dubstep artist Borgore (right) and his manager Richard Bishop of Red
Light make the scene at the SiriusXM Music Lounge at the W Hotel.

4 Calvin Harris (left) makes a surprise appearance at BBC legend Pete
Tong's annual All Gone Pete Tong Pool Party, which doubled as the launch
event for Evolution 93.5, Miami’s new EDM station programmed by Tong,
on March 22.

5 Girl power: Rebecca Scheja (left) and Fiona Fitzpatrick, aka Ultra
Music artists Rebecca & Fiona, flank Billboard's Kerri Mason just after
their video interview for Billboard.com’s Code column.

6 Buzzy youngsters Arty and Nicky Romero (from left) join Avicii's
manager Ash Pournouri of At Night at the Avicii Ralph Lauren House for
Hunger benefit.

7 Revelers pack a private mansion for the Avicii Ralph Lauren benefit.

8 EDM royalty Armin van Buuren and Avicii relax with SiriusXM
president Scott Greenstein (from left) at the SiriusXM Music Lounge.

9 Sol Republic’s Seth Combs and Billboard’s Katie Morse at Moto Music
Lounge presented by Sol Republic and hosted by SiriusXM on March 20.

10 Former Swedish House Mafia capo Steve Angello leans into a new
partnership with Kraft brand MiO Energy. He's shown with brand managers
Gabi Arrillaga (center) and Jessica Sheth at his March 22 Myspace Secret
Show at the Miami Museum of Art, where the partnership launched.

Beats On The Beach

Flanked by Ultra Music Festival’s two weekends, Miami Music Week
welcomed the international dance music industry to South Beach for
meetings, mixers and as many pool parties as possible

RUNES: 8 GUSTAVD




“Maybe EDM has peaked. But
| don't think it’s going to go
away. It's going to evolve.”

—Pete Tong

For photos
of the music
business at
work and
play, goto
billboard.biz.

To submit
photos for
consideration,
send images
to backbeat@
billboard.com.

Joining
Forces

Save the Music and
aRed Hot Chili

Pepper made moves

in Congress, while
gospel legends like
“First Lady of Gospel”
Shirley Caesar honored
the genre at BET’s
Celebration of

Gospel 2013

1 Def Jam artist Big K.R.LT. (center) rolls with
BMI execs lan Holder (left) and Wardell Malloy
ahead of his performance at BMI's “Know Them
Now" showcase held March 21 at New York's
Canal Room

2 Walmart executives celebrate after naming
Sony Music their 2012 music supplier of the
year. From left: Sony Music’s Bob Garbarini
and Mark Griffin, Walmart's Chris Nagelson,
Sony Music's Darren Stupak and Walmart's
Tifanie Van Laar-Frever.

3 In praise of heavenly sounds: Ten20ne
Entertainment'’s Phil Thornton walked tall
with legends at BET's Celebration of Gospel
on March 20, posing here with “First Lady of
Gospel” Shirley Caesar.

4 Sen. Joe Manchin, D-WVa. (far left), accepts
his SupportMusic Award during the NAMM
Advocacy Fly-In for Music Education held
March 20 in Washington, D.C. Presenting the
honor were (from left) VH1 Save the Music
president Paul Cothran, VH1 president

Tom Calderone and NAMM president/CEO
Joe Lamond.

5 Chad Smith of the Red Hot Chili Peppers
(left) and VH1 Save the Music’s Rob Davidson
(right) show their appreciation for Sen. Jay
Rockefeller, D-W\Va, whoalso received a
SupportMusic Award.

6 Hotvinyl! Sassy trio Pistol Annies’ Ashley
Monroe, Angaleena Presley and Miranda
Lambert (from left) mark the pressing of new
vinyl for their LP Annie Up with Sony Nashville
chairman/CEQ Gary Overton on March 25 at
United Pressing in Nashville

7 Billboard's Leila Cobo (left) talks up her new
book, “Jenni Rivera: La Increible Vida de Una
Mariposa Guerrera,” which debuted at No. 2
on Nielsen BookScan's list of the top-selling
Spanish-language books in the United States,
with “Primera Edicion” co-host Gabriela
Teissier. Penguin will publish the English
edition on April 20.

APRIL 6, 2013 | WWW.BILLBOARD.BIZ Q



BACKBEAT PLACES

T&E

Report

Glasgow

While the Scottish are
BROWSE busy invad.ing the United
States April 6-14, when
Scotland Week brings
Tartan music and culture to New York
and beyond, the music scene back in
Glasgow has been heating up again.
Glasgow has become a dynamic, mod-
ern city by cultivating the arts and the
tech business. Music has long taken a
distinct pride of place, and Press Here
Publicity co-founder Chloe Walsh—a
Glasgow native—says, “It’s always had
an incredibly vibrant scene. One of the
main factors is that it has a world-class
university and art school, so there’s

a constant influx of young people.”
Igniting the most buzz at the moment
is synth pop trio Chvrches (witness the
glowing press from its recent electrify-
ing South by Southwest shows), whose
new EP Recover will be released March
26 on Glassnote. Singer/keyboardist
Martin Doherty boasts that “Glasgow
punches way above its weight” when it
comes to turning out great bands (see
story, right). The West End is where
you'll find the hip kids, while Mer-
chant City is more upscale chic, and
has the best nightlife.

Simply Red vocalist Mick
Hucknall was one of the
original founding partners
of the style-obsessed

e BILLBOARD | APRIL 6, 2013

Malmaison hotel group (malmaison.
com). Its Glasgow outpost, in a former
Episcopal church, has hosted the likes
of Rihanna, Oasis and Katy Perry. The
opulent Hotel du Vin One Devon-
shire Gardens (hotelduvin.com/loca-
tions/glasgow) is the celeb fave, tucked
away on a quiet street in the West End.
Kylie Minogue, Britney Spears and
Simon Cowell have all laid their heads
on its luxurious pillows (left). Its Bistro
du Vin is excellent.

Glasgow isn’t exactly a
stop on the culinary grand
tour; but Biffy Clyro bassist
James Johnston notes that
the city has been experiencing “a bit of
arenaissance” and cites Fanny Trol-
lopes on Argyle Street “for a mix of tra-
ditional Scottish fare and more modern
cuisine.” Try the Glenfarg lamb. Franz

Ferdinand’s Paul Thompson is partial
to Stravaigin (stravaigin.co.uk), “with
locally sourced produce—the hag-

gis with neeps and tatties [turnip and
potato] is definitely worth trying.” JD
Twitch, DJ/co-founder of the fabled
Optimo club (optimo.co.uk) and its
eponymous record label, loves the ca-
sual sophistication of Café Gandolfi
(cafegandolfi.com) (above) “with great,
reasonably priced food in an unpre-
tentious environment.” For a more

From

left: Alan
McGee,
Chloe
Walsh and
Biffy Clyro's
James
Johnston

classic local repast, legendary Creation
Records honcho Alan McGee enthuses,
“The curry houses in the West End

are all great!” Franz Ferdinand’s Alex
Kapranos once worked at Mother
India Cafe (motherindiaglasgow.
co.uk), where bandmate Thompson
says “the fried dry okra with tomatoes
is so good.”

The two music venues

of legend are King Tut's

Wah Wah Hut (kingtuts.

co.uk)—where McGee
discovered Oasis in 1993—and Bar-
rowland (glasgow-barrowland.com),
which he raves “has the best audience
outside Mexico City—it just rocks.”
But Thompson prefers Nice’N'Sleazy
(nicensleazy.com): “It's an institution,
and usually where you end up after the
pubs have shut as it’s open until 3 a.m.”
Solareye from innovative new hip-hop
collective Stanley Odd was thrilled to
play “the grandiose Old Fruitmarket
[glasgowconcerthalls.com], with its
vaulted ceiling and Victorian market
hall of cast iron pillars and balconies.”
Twitch insists that “to D] and dance,
it’s the Sub Club [subclub.co.uk] and
the Berkeley Suite [berkeleysuite.
com)].” Walsh also recommends
the Arches (thearches.co.uk). For
a civilized tipple, a favorite of Biffy
Clyro’s Johnston is Ubiquitous Chip
(ubiquitouschip.co.uk) on Ashton
Lane. “There’s great Scotch malts and
interesting little nooks and crannies
that you can park yourselfin.” When
going local, Thompson loves the Mon-
day quiz nights at the Sparkle Horse
(thesparklehorse.com), named after
the band, and “co-owned by Sci-Fi
Steven from Bis.” —Ken Scrudato

@belles-
glasgow
Happy Friday
to you all!
Yo LaTengo
are playing
in a snowy
Glasgow to-
night. That's
a pretty nice
start to the
weekend! @
TheReal YLT

@Johnny Marr
Total love in
Glasgow to-
night. On and
onand on.

@ollyofficial
GLASGOW!!
2nd night was
ace!! Sucha
great place to
be ata week-
end!! Lads & |
have loved it!!
Now time to
goout!! But
where???

@CHVRCHES
weare in
Scotland now.
its pissing
with rain/
sleet/snow.
this seems like
an age ago...
it's been less
than a week.

@CalvinHarris
The legendary
Andy Murray
and myself!

ON THE SCENE

Glasgow’s
Buzz Bands

Chvrches have already set the American music biz
and fans’ tongues wagging with their nouveau synth
pop. Here are five more Glasgow acts to watch:

On the heels of its 2011 debut
album, Hope St., Kassidy
quickly built a devoted U.K.
following—leading to a well-
received 2012 follow-up, One
Man Army. Singer Barrie
James O’Neil has already
racked up the column inches,
by way of his recent betrothal
to Lana Del Rey. But the
band’s bluesy, neo-folk styl-
ings have found it compared
to the Black Keys, as well as Crosby, Stills, Nash &
Young. Kassidy appeared as a part of Showcasing
Scotland at South by Southwest this year, and is
now writing a third album.

Young producer whiz kid Miaoux Miaoux (real name
Julian Corrie) released the excellent debut album Light
of the North on Chemikal Underground in late 2012.
The glitchy electro brings to mind Hot Chip, but his
particularly impressive knack for combining inviting
pop hooks and lush atmospherics puts gems like “Bet-
ter for Now” in the considerable company of Hurts
and Pet Shop Boys. He also remixed Chvrches’ “The
Mother We Share” to stunning effect.

Three Blind Wolves
released a 2011 EP, Sound
of the Storm, on Commu-
nion, the label founded by
Ben Lovett of Mumford
& Sons—to whom they've
been compared. But their
visceral, country-tinged
rock exhibits influences
from Neil Young to My Morning Jacket, with their
live shows often equaling the emotional intensity

of the latter. A full album, Sing Hallelujah for the Old
Machine, will be released in the spring.

Machines in Heaven are the likely bet to follow
Chvrches as Glasgow’s new synth-pop heroes. Their
lush, squelchy electro has mild undercurrents of funk
and is dressed up with stunningly ethereal guitar
riffs—recalling post-punk Factory acts like Durutti
Column and A Certain Ratio. An EP, Glasgow Jihad,
was just released on Black Lantern Music, to be fol-
lowed soon by a full-length debut.

Casual Sex harks back strikingly to Glasgow post-
punk icons Josef K and Orange Juice, forwarding an
indigenous brand of anxious modern pop—perfectly
encapsulated in the single “The Sound of Casual Sex.”
The group strikes a careful balance between pretty
melodies and dark lyrical anxieties, with jagged, an-
gular rhythms surely influenced by the Fall. Touted by
some as the next Franz Ferdinand, the band’s “Stroh
80” single is out in April on Moshi Moshi. —KS

/6T

JON FURNG
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Butch Walker’s Modern History

Santa Monica studio blends old and new tech in the service of PInk, Taylor Swift, Fall Out Boy and others

Rock history is spread throughout Butch Walker’s F \
Santa Monica, Calif,, studio. The space, on Main
Street, was where Bob Dylan set up shop to record
Street Legal in 1978; the Studer MK 3 A800 was the
tape machine that recorded the Smashing Pumpkins’
Siamese Dream in Atlanta; and the console can be seen
on the back cover of Steely Dan’s Countdown to Ecstasy
when it was housed at Village Recorders.

That 1971 Quad Eight 2082 board is the latest edi-
tion to Walker's studio, which he opened three-and-a-
halfyears ago and has used to record Taylor Swift, Fall
Out Boy, P!nk and others. Walker spotted a baby ver-
sion of the board at Dan Auerbach’s Easy Eyes studio
in Nashville, and through “a weird and fateful thing”
found one as soon as he returned to Los Angeles.

It showed up in pieces wrapped in plastic and re-
quired a few upgrades to make it a complete 24-track
board. The upcoming Fall Out Boy album, Save Rock
and Roll, was one of the first projects done on it.

Walker, a Georgia native, recorded and toured with
bands like the Marvelous 3 in the '9os and as a solo art-
ist since 2002. Once solo, he took on production and co-
writing assignments, generating hits for Avril Lavigne,
Plnk, Pete Yorn and others. The new career led to him
moving his operation to Malibu, Calif., from Atlanta.

In November 2007, he lost nearly everything in a
house fire, including 60 vintage guitars and every

. . 3 Walker
master recording he’d ever made. The Santa Monica purchased
studio became his base after a year of working in other his 1890
people’s studios. He felt a need to open a space that he g't);?\:/ta
could call his own, store his vintage motorcycles and a grand for
“Six Million Dollar Man” pinball machine, plus set up $1,000.

a turntable with tube amps to “give my ears an analog 4The 1971
massage at the end of the day.” Quad Eight
“I wanted to find my own home again,” he says. 2082 that
“My mind was so open to so many things and creating \évta:ew‘ry\ the
new starts that I thought, ‘I'm going to start using tape Name: Butch Walker Dan room
again, use it in conjunction with Pro Tools.”” The first - . atVillage
€ 5 5 I Biggest claims to fame: Recorders
piece of equipment brought into the studio was the Co-writing and producing b
Studer recorder, which had sat in storage for 10 years “The Best Damn Thing" and centerpiece
while he was trying to sell it. "My Happy Ending” by Avril of Walker's
‘ . & % x Lavigne”; “Leave Me Alone control
An 1890 upright Steinway grand sits in the live (I'm Lonely)" by PInk. foom
room. There’s always a moment, he says, “when I ’
get the eyebrow lift from the artist or the manage- Current projects: Fall Lyt 5This
F . g Boy, Panic! at the Disco, Gin Studer MK
ment and they say, ‘Is that a real piano?’ ‘Are those Wigmore, his next solo album. 3A800 was
real drums?’ They're so used to asking, ‘What sam- — in storage
ples are you using?’ It’s not that I'm pathetically old Betyoudidn’tknow: "When for 10 years
5 o | die | hope I'm drinking wine before
school, but I need to hear the air around the music. I and making wine in either Walker
find you have to combine stuff, the electronic and the Napa Valley or Tuscany, Italy.” opened his
real instruments.” —Phil Gallo studio.

1 After Frehley,

Walker's inspired him

Malibu to learn.

Eilrj::d 2‘After

‘iﬁ’:{:ﬁ-:fh . “You want to make sure

il that every record has its

sunburst this pinball ° ° °

puisine  machne own identity and that it's

o s not ‘the producer’s sound.””
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Luke Bryan
photographed
in Nashville.

Team Luke Bryan

ARTIST Luke Bryan

ALBUM TITLE Spring Break . .. Here to Party

LABEL Capitol Records Nashville

RELEASE DATE March 5

MANAGEMENT Red Light Management

PRODUCER Jeff Stevens

A&R Brian Wright and Autumn House, UMG

PUBLISHING Sony/ATV, Peanut Mill Songs (BMI)

TOURING April 12-0ct. 26 (ULS. tour)

BOOKING AGENT Jay Williams, WME

UPCOMING TV “The Talk” (April 4), “CBS This
Morning” (April 6)

PUBLICITY Jessie Schmidt, Schmidt PR

ATTORNEY Mike Milom, Milom Horsnell Crow
Rose & Kelley

SITE LukeBryan.com

TWEETS @Iukebryanonline




From sold-out ‘Spring Break’ tours to
rocking the ACM Awards, Luke Bryan
is country’s next poster boy

By DEBORAH EVANS PRICE

PHOTOGRAPH BY DAVID McCLISTER

It’s unseasonably chilly for the first day of spring, a fact Luke Bryan notes as he chit-chats with the photographer while ensconced in a Nashville
studio for his Billboard cover shoot. He picks up a pair of dice and tumbles them, puts his baseball cap on, turns it backward and then picks up
a guitar and begins singing Tracy Lawrence’s 1993 hit “Alibis.” It's obvious sitting still for a photo shoot is hard for the Georgia native—and not
smiling in every shot is even harder.

That restless energy is serving Bryan well these days as his career has shifted into high gear. And he certainly has a lot to smile about. His
March s release, Spring Break . . . Here to Party, the first full-length physical album from his five-year Spring Break series, debuted at No. 1 on the
Billboard 200, marking his first time atop the all-genre chart. It has sold 210,000 copies, according to Nielsen SoundScan.

Every date on the 21-city first leg of Bryan’s Dirt Road Diaries tour sold out. His recent headline appearance at the famed Houston Livestock
Show and Rodeo attracted 75,242 fans, the second-largest crowd in the event’s history, and he's prepping to co-host the 48th annual Academy

APRIL 6, 2013 @ WWW.BILLBOARD.BIZ



of Country Music (ACM) Awards with Blake Shelton on April 7 in Las
Vegas (see story, below). Bryan is nominated for four awards—vocal
event, male vocalist, entertainer and album for Tailgates & Tanlines.

“It’s all a dream. All I ever wanted to be is a big ol’ country star and I
cannot believe it’s happened,” he says in his Southern drawl. “It’s the
time of my life and I'm loving every day.”

“Luke simply has that elusive ‘it’ factor,” says Mike Dungan,
chairman/CEO of Universal Music Group Nashville (UMGN). “He
is a ramped-up Elvis. His stage performance and persona are ex-
traordinary. His genuineness and sincerity are evident in everything
he does. And most important, his songs are right in the pocket. This
one is going to be a force for a long time.”

A native of Leesburg, Ga., Bryan honed his skills in local clubs be-
fore moving to Nashville in 2001. His first success came as a song-
writer, penning songs for Travis Tritt and Billy Currington, who took

Bryan’s “Good Directions” to No. 1 on Billboard’s Hot Country Songs

“Luke has that elusive ‘it’
factor. He is a ramped-up

t n
EIV' S —Mike Dungan, UMG Nashville

“Over these past four years, we have only released digital four-song EPs with the ultimate plan of linking this
college base and these songs with his tour and his mainstream country base in year five by releasing Spring Break
wide to both physical and digital accounts,” Mabe says. “That would synch up with the start of his own headlining
tour and growth of the demand of his fan base, who was anxious to get more music from Luke.”

This year was the first time Spring Break was marketed as a mainstream release. Bryan continued his Spring
Break tour, with an estimated 120,000 people on the beach for the concert in Panama City Beach, Fla., Mabe
says. GAC featured a segment of the shows during its “Luke Bryan Farm Tour” special and CMT featured a Spring
Break special. Bryan also performed on “Jimmy Kimmel Live!,” “The Ellen DeGeneres Show,” “Chelsea Lately”
and Yahoo, as well as a special for country radio. In addition, Dr Pepper partnered with Walmart to put stand-ups
and bins throughout the grocery and entertainment sections promoting the release. “That, in conjunction with an
advertising plan and our strategic college marketing contesting, helped get the word out,” Mabe says.

On the heels of Spring Break, Bryan is readying his fourth studio album with Stevens, due for release later this
year. “We're 95% done. We'll be debuting the first single off of it at the ACMs,” Bryan says. “It’s twice as good as
Tailgates ¢ Tanlines. I've never been more confident about something than this album.”

Bryan anticipates having four or five songs that he’s written on the new album, and the rest will come from
the talented pool of Nashville songwriters. “With the success of Tailgates & Tanlines, it has opened the whole

town of Nashville to send me some wonderful songs,” he says. “I
feel like I've never sang better before. With my first three albums,
I'd run in off the road and try to get as many songs recorded as I
could and then I was back out for a month. With this album, I've
had plenty of time to be in the studio and sing and make it the
best it could be.”

Bryan shares credit for his success with his producer. “Jeff has
been the one constant when it comes to recording. Jeff has been
my producer since day one,” he says. “We met through writing. We
wrote great songs and when we demoed them, they sounded great.”

Together they've forged a sound that is edgy and high-energy yet
lyrically is steeped in the country boy themes that reflect Bryan’s
Georgia roots. “Girls obviously love him, but guys love him too be-
cause they want to hunt, fish or get drunk with him,” says Bryan’s
booking agent Jay Williams, a partner at William Morris Endeavor.

“He’s one of those few artists who can bring a mass-appeal audience,

chart. Bryan landed a deal with Capitol Records and his 2007 debut
single, “All My Friends Say,” peaked at No. 5 on Hot Country Songs
and his first album, I’ll Stay Me, hit No. 2 on Top Country Albums.
Since then, he’s placed 18 titles on Hot Country Songs, among them
the No. 1s “Rain Isa Good Thing,” “Someone Else Calling You Baby,”

“IDon’t Want This Night to End” and “Drunk on You.” The latter two
are from Bryan’s third studio album, Tailgates & Tanlines, which ar-
rived in August 2011 and spent four weeks at No. 1 on Top Country
Albums. It has sold 1.9 million copies, debuted and peaked at No. 2
on the Billboard 200 and was the eighth-biggest-selling album of
2012 overall. It moved 1.1 million copies last year, finishing at No. 2
on Billboard’s year-end country tally. Bryan came in at No. 3 on the
country artist list.

“Of all the artists that I know or have been associated with, he is as
adept as any, if not the best, at recognizing a hit song,” KRTY San Jose,
Calif., GM Nate Deaton says. “I know Jeff Stevens, his producer, is a
big part of that as well, but Luke has an uncanny ability to hear a hit
in a work tape.”

Deaton says that ability to identify hits coupled with the success of
his first two records and his strong live show created a “perfect storm”
to set up his third album. Tailgates & Tanlines was a game-changer for
Bryan. “[The singles] took me to another place: ‘Country Girl Shake It
for Me’ did one thing, but when we came out with ‘I Don’t Want This
Night to End,’ it sent it to a whole other level,” Bryan says. “It was my
third studio album and I had learned a lot from the previous two. I had
been getting better as a singer in the studio and it just came together
with the right songs, the right overall vibe, and then the name of the
album says so much. That title embodies everything that we’re about.”

Bryan’s frat boy/farm boy persona is key to his appeal and the la-
bel has been smart to use that to cultivate a young, active fan base.

“When we first signed Luke, he was playing packed college clubs
around Georgia and the fans knew the words to every song,” UMGN
senior VP of marketing Cindy Mabe says. “None of these songs were
onthe radio. They were just songs he had written, and those fans were
always important to the vision we had for Luke. The young college
kids taught us that if we wanted to keep them, we’d have to figure a
way to keep them engaged, and that was by releasing music targeted
toward them faster and more deliberate. That was the birth of the
Spring Break tour and EP.”

The first EP, 2009’s Spring Break . . . With All My Friends, was fol-
lowed by 2010’s Spring Break 2 . . . Hangover Edition, 2011s Spring
Break3 .. .It’s a Shore Thing and last year’s Spring Break 4 . . . Suntan
City. All were digital releases without any singles going to radio. The
14-track Spring Break . . . Here to Party features two new tracks as well
as songs from the EPs. Though there wasn'’t a single released from
the album, Bryan issued a video for “Buzzkill,” one of the new tunes.
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and there are also some older farmers there. Luke is a great guy, and
people see that he’s very genuine. When you hang out with him, he
doesn’t turn it on and off. It's who he is.”

He’s not alone in singing Bryan’s praises. “With all the fame that he has achieved, he is still the same South
Georgia boy that we met on his radio tour,” KRTY’s Deaton says. “He still has that gleam in his eye when he talks
about a new song, and that is exactly what he needs to do to keep the momentum: keep being himself.”

Bryan’s live show has been a key driver is his success, but Mabe admits that in the early days of his career, it
was hard to secure opportunities for him, so the label decided to create its own. “Luke couldn’t get a break on
television. He wasn’t getting on the huge arena tours as a support artist. We weren't big enough to fit into the big
tent-pole events our industry has,” she says, referring to the ACMs, the Country Music Assn. Awards and the CMA
Music Festival. “We decided we needed to figure out how to break anew male by building his own tent-pole events.
We took a different approach as we launched the first album and we built the first annual Luke Bryan Farm Tour
in 2007.

“The Farm Tour was built for the rural college kids around Georgia. A range of agriculture sponsors came out
to help us promote and build these shows. Luke wanted to ultimately take a massive concert and put it out in the
middle of a farm field in a small town not too far outside of a college market where no artists ever played and throw
a party, and it was a huge success. We were also able to give donations and scholarships back to the agriculture

Up Close And Personal

The ACM Awards want to bring intimacy
to country’s biggest party By Phil Gallo

Luke Bryan
performing
atthe
Amphitheater
atthe Wharf
in Orange
Beach, Ala,
on March 14.

wo weeks ago, Barry Adelman, the Dick Clark Productions executive who
is executive producer of the Academy of Country Music Awards, came out
of a planning meeting with a new idea—new to the ACMs, that is.

The concept—borrowed from the American Music Awards, another dcp
show—was to capture artists fresh as they come offstage and tap the rush

of emotion that follows a win or performance.

“It's intimate,” Adelman says. “We liked what happened with that at
the AMAs and want to see if we can bring that to the ACMs. | think it will be a whole

different feel.”

“Intimate” isn't a word frequently associated with awards shows, and with the ACMs
held in the 16,800-capacity MGM Grand Garden Arena, it's not a given for a show that'’s
been dubbed by organizers as “country music's biggest party.” But the backstage ac-
cess presents a chance to ramp up the fan-artist connection, a major goal for this year’s
broadcast, which includes fan-voted categories in entertainer of the year and new artist.

It's the sixth year fans have been allowed to vote.

The ACMs take over Las Vegas for four days (five if the April 8 taping of a Tim Mc-
Graw special is included) and fill it with programming that includes the ACM Festival on
April 5 with the Band Perry and five other acts and an April 6 lineup that includes Dierks
Bentley and the Eli Young Band. Brad Paisley will headline the Fan Jam that takes place
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communities and schools who are so much a part of Luke’s background.”

Last year, Bryan opened for Jason Aldean and this year stepped out as a headliner on his own Dirt Road Diaries
tour, taking along Thompson Square and Florida Georgia Line as his opening acts. “When we were discussing
whether ornot to be direct support to Jason Aldean, there were a few other options,” Williams says. “One of them
was to step out and try to headline and stay out of the way and do some smaller buildings, but we all sort of came
to an agreement. Aldean was the perfect marriage of headliner/support act in that Luke’s audience and Jason’s
audience sort of dovetail together. It’s a lot like NASCAR when you are drafting behind somebody. There are
s0 many tours out there, it's smart to wait and go out when you know you're ready and you can sell the tickets.”
Williams says album sales and merchandise numbers were a good indication Bryan was ready to headline.

“It’'s been amazing,” Bryan says. “Rolling into every town knowing that all the seats have been sold out and

during the telecast.

“It's a simple philosophy,” Adelman says of the telecast and the live events that sur-
round it. “We want to definitely maintain the base audience, make it authentic and re-
warding. If you lose your base, then you are doing something wrong.”

Last year, the ACM Awards were part of the launch strategies for Lionel Richie’s
Tuskegee and Rascal Flatts’ Changed. Richie’s album debuted at No. 2 on the Billboard
200, climbing to the top of the chart two weeks later and selling 1.1 million to date, ac-
cording to Nielsen SoundScan; Rascal Flatts sold 130,000 copies in its debut week to
open at No. 1 on the Top Country Albums chart.

Those success stories are among the indicators that fan reaction to the ACM telecast
is more immediate than ever. Of the acts that either won or performed on last year's
show, which aired April 1, 17 posted weekly sales gains the night of the awards and in
the week after, led by Miranda Lambert with a 107% sales increase.

Strides made in social media were even more significant, according to statistics com-
piled by Bluefin Labs. The 2012 ACMs generated 676,000 social media comments, a
rise of 331% from the previous year. The two biggest social moments were during the
end, when Blake Shelton won for male vocalist of the year and Taylor Swift was named
entertainer of the year. While most of the night was in the 10,000-20,000 comments per
five minutes range, Swift's win pushed the comment load beyond 35,000; after Shelton
won, comments exceeded 30,000.

Those results led to the ACM putting more weight behind its digital press confer-
ence on Feb. 13 when this year’s nominations were announced. The number of ACM-
related tweets rose 1,240% while Facebook's daily People Talking About number
rose 368%.

The 2011 press conference “was our test,” ACM senior VP of creative and production
Lisa Lee says, “and we got so much engagement from the artists that we figured we

people are trying to get into the show is a pretty
wonderful feeling.”

Mabe cites Bryan’s live show as his “biggest as-
set. He has always had the attitude that if he can be
out there having a great time and not taking him-
self too seriously, he will get the audience to join
in with him creating one great big party. And that’s
what Luke does better than anyone out there right
now. He dances. He sings unpredictable songs. He
laughs and makes you laugh. He gets the party start-
ed with the fans and they jump right in there with
him. .. You can’t come to a show and not have fun.
That is his mission.”

According to John Shomby, director of program-
ming and operations at WGH-FM Virginia Beach,
Va., Bryan accomplishes that mission. “He puts on
an incredible live show and his fan base has contin-
ued to grow,” he says. “His music has gotten sexier.
It really attracts the ladies but doesn’t turn off the
guys because it rocks.”

That rock component has sometimes raised the
ire of country purists who see acts like Bryan, Aldean
and Eric Church as a little too rock’n’roll. “When
I moved to Nashville 11 years ago, it was the same
argument,” Bryan says. “There’s always going to be
traditional. Country music today is about the abil-
ity to have traditional and the contemporary rockin’
side. Heck, now you even see rap and hip-hop-type
sounds bleeding over into country. At the end of the
day, the fans will dictate what they want. There are
probably a lot of country music purists that critique
and even bash me on the way I may do my music, but
I do my style and I have fun with it. That's all that
matters and there will always be room for all forms.”

Regardless of the production, Bryan's Georgia
drawl keeps him in the country vein. “My voice will
always be a country voice,” he says. “My produc-
tion and the way the songs sound can go in many
different directions, but I'm going to sound like me,

which is going to be pretty country.”

Fans will get their first taste of Bryan’s upcoming album when he premieres his
new single, “Crash My Party,” at the ACM Awards. “It’s a love song and the whole
thing is, ‘Baby, you can crash my party anytime whenever you're needing me,’” Bry-
an says. “It’s almost like a mixture of ‘Drunk on You’ and ‘Need You Now’ wrapped
allinto one.”

For a Southern boy who grew up watching the ACM Awards, co-hosting them
is another dream come true. But, true to form, it hasn’t exactly gone to his head:

“Ilook forward to Blake Shelton saying something that makes me laugh my butt
off onstage.” @

needed to move up by leaps and bounds. The press conference became an attraction—
not just by the numbers, but how engaged those numbers are.”

Across the board, the ACMs are expanding the role of social media, posting tweets
on-air and asking fans to send in questions that artists will answer backstage on video
that will be posted at the ACM and CBS websites.

Other numbers related to viewers, though, are unlikely to change much. CBS gets
about 13 million viewers tuning in to the three-hour broadcast each year, an improve-
ment over the nadir of 2007 when only 9.3 million viewers tuned it, but well removed
from the 17.3 million-strong audience that watched in 1998, CBS' first year broadcasting
the awards. (NBC had the show from 1979 until 1997.)

One 2013 goal is to produce highlights that live on as clips beyond the telecast. Last
year, Toby Keith was in the cheap seats of the MGM Grand Garden Arena singing “Red
Solo Cup” to such Vegas staples as Wayne Newton and Carrot Top, Kenny Chesney and
Tim McGraw electrified the crowd with “Feel Like a Rock Star,” and Carrie Underwood
premiered her then-new single “Good Girl.”

This year offers George Strait and Garth Brooks in a tribute to Dick Clark and several
performers with new material to promote: The first week of sales for the Band Perry’s
Pioneer will include downloads bought in the hours after the group performs on the
ACMs, Chesney's appearance is part of the setup for his April 30 album Life on a Rock,
and Lady Antebellum has a fresh single, “Downtown,” from its May 7 release Golden.

“You always hope something in your show is going to be newsworthy and creates
chatter in the digital space,” Adelman says, referencing the months of publicity that
followed Tina Fey and Amy Poehler after they co-hosted the Golden Globes, which dcp
produces. “The country audience is not quite as defined as it used to be. It's younger,
more urban, more invested in social media. But there's a tremendous rooting interest
that goes on—they're passionate fans and it's a big part of the experience.” @
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Two short years ago, Tyler, the Creator
upended the music world with Odd Future’s
torrent of DIY releases and violent imagery.
He's still doing things his own way, but is
aiming to be taken more seriously by
Justin Bieber, and the rest of the world

BY REGGIE UGWU

@ BILLBOARD | APRIL 6, 2013

ick and Kayla ditched school early
on a Wednesday in Staten Island and
caught a bus and then a train to 30
Rockefeller Center in Manhattan.
They’re high school sweethearts—
Nick a thick-necked senior with a
football player build and Kayla a fair-
skinned junior with high cheek-
bones and black hair pulled back
into a ponytail. The couple came to
30 Rock for a February taping of
“Late Night With Jimmy Fallon,” but they weren't there to see Don-
ald Trump settled in on the couch to flog the latest season of “Celeb-
rity Apprentice.” Nick and Kayla's trans-borough trek was inspired
by the musical guest, Tyler, the Creator, whose third album, Wolf; is
due April 2 on Odd Future Records.

Unseen on TV, and to the surprise of those present at studio 6B,
Tyler actually performed twice. The second performance was a
redo of the first, and as the band got back into place and the cameras
were repositioned, Nick saw the opening that he’d been waiting for.
He stood up from his seat high in the auditorium.

“Tyler!” he shouted, adrenaline racing through his body. “Inamed
my goldfish after you!”

“What?” Tyler called back from the stage, seated at a piano. “I
can’t hear you, I'm nervous as fuck!”

Tyler assured Nick that if he came down after the performance,
he'd talk and take a picture with the teen and his girlfriend. He kept

his word. Later, Nick gushed that he’d once shaken hands with Jay-
Z, but found meeting Tyler more meaningful. Kayla had never met a
celebrity, and she called this the best moment of her life, hands down.

“He told me my freckles were gorgeous,” she said, beaming and
breathless. “He made me feel good about my freckles.”

The first time Tyler, the Creator played “Fallon” in February 2011,
it was his world that had been rocked. He was flanked by his crew of
young rap rabble-rousers, Odd Future, and their electrifying perfor-
mance helped catapult the collective to international stardom. Since
then, he’s put out a commercial debut (Goblin on XL) that reached
No. 5 on the Billboard 200, won an MTV Video Music Award for
best new artist, launched two seasons of the Odd Future TV show

“Loiter Squad” on Cartoon Network’s Adult Swim and brought his
brand of foul-mouthed, absurdist and occasionally confrontational
hip-hop to the masses through multiple world tours.

“I'knew I was eventually going to be famous or something, but not
so quickly,” says Tyler, 22. “There’s so much that’s gone on in three
years that I can’t even comprehend it all.”

At the height of Odd Future mania in 2011, Tyler Okonma, a Cal-
ifornia skater with a penchant for knee-length socks, camp caps
and colorful language, had the unusual experience of becoming
a poster boy for myriad social phenomena. His DIY approach to
his art (he self-produces his music and designs and directs all of
his own imagery) made him a paragon of the new, independent-
minded music business. But because of his dark, often misogynis-
tic and/or violent lyrics, the upstart rapper also became a pariah
in certain circles. Canadian pop duo Tegan & Sara wrote an open

BRICK STONEL



letter decrying homophobia in Tyler’s music. And
Justin Bieber, a pop star whom Tyler legitimately re-
spects, offered only a qualified endorsement, telling
a British magazine last year that he doesn’t “get the
whole, you know, demonic thing.”

These days, Tyler’s demons are relatively tame. He
maintains his signature, petulant Twitter account,
but has taken it upon himself to eliminate the word

“rape” from his live shows. He still has a fondness
for juvenile pranks, but takes time to make fans feel
better about their insecurities. During an interview
over a travel-size bowl of Lucky Charms, it’s difficult
to imagine why anyone would be afraid of him. He’s
playful at times, almost vulnerable at others.

“I think that’s part of growing up a little bit,” says
Christian Clancy, who manages Tyler and Odd Future
along with his wife, Kelly, and runs Odd Future Records
with the members themselves. “It’s part of anyone’s
evolution. We've had conversations about [offensive lyr-
ics] and I think Tyler’s grown a lot from that stuff.”

The thing Tyler wants most of all now is to become
a producer to the stars, like his Grammy Award-
winning idol Pharrell Williams. But his own star isn’t
quite big enough yet, nor his image quite palatable
enough, to land the kinds of artists with whom he
dreams of working. He says he and Odd Future mem-
ber Frank Ocean, who won two Grammys earlier this

year, wrote a song for Bieber’s Believe album that got
rejected. Tyler does have a credit on Miley Cyrus’
forthcoming album, but only as a featured rapper.
Like many emerging adults, he’s confronted with the
cruel gravity of his own limitations.

“I've got so many beats and songs, but no one’s giv-
ing me a chance yet,” he says. “I want to take Justin
Bieber for a month and just lock him up in a cage
where we sit and make music. He’s one of the most
successful people in the world, but his music could be
so much tighter.”

While that particular dream may be deferred, oth-
ers continue to manifest themselves. Tyler and the
Clancys’ 4 Strike management group recently started
anew creative agency called Camp Flog Gnaw, which
aims to lend Tyler’s brain to companies that want to
engage the youth demographic. The first fruit of the
new enterprise is a partnership with Mountain Dew,
for whom Tyler has directed four left-of-center TV
commercials starring a talking goat named Felicia.

“The agency is a way to stay true to Tyler and not do
endorsements, but to allow companies to use his cre-
ative energy,” Clancy says. “There’s a demographic
out there that corporate America has lost, but Tyler
has managed to build a brand around it.”

Tyler hopes the commercial work, and a string of
recent music videos he’s directed, might lead to more

Tyler, the
Creator
(inset)
performing
at Brooklyn's
Music Hall of
Williamsburg
on March 23
(top)
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behind-the-camera opportunities. His favorite film-
maker is fellow auteur Wes Anderson, and he says in
afew years he'd like to direct his own feature film that
he’d also write and score.

For now, the visions in Tyler's head come forth un-
abated on new album Wolf, which will be distributed
through Sony’s RED. He refused to play the album for
press in advance (“They can hear it on April 2nd” he
tweeted March 25, adding that he didn’t care if the
press reviewed it or not) but described some of his in-
fluences to Billboard. The project makes parents out
of the mellow chords of Amel Larrieux and D’Angelo,
and the dark, visceral autobiographies of early Emi-
nem and Nas. He’s performing the new songs on his
first solo tour and will graduate from “Fallon” to “Late
Show With David Letterman” the week of April 2.

Early at a sold-out show in Brooklyn in late March,
Staten Island teens Nick and Kayla fronted a line of
Tyler super-fans that wrapped around the block. Su-
preme caps, Vans sneakers and official, Odd Future-
branded socks, hoodies and beanies collectively dis-
tinguished the kids in the crowd. Clancy cited this
passionate, merch-buying fan base as his measure of
success, even if radio play is nonexistent, or album
sales modest.

“The margins on socks are better than CDs, but as
long as it’s still inspired by the music, who cares?” he
says. (The socks retail for $13 on Odd Future’s web-
site, while Wolfis $13.99 on iTunes.)

And if the rest of the world should take its time
embracing Tyler’s music, the self-styled artist can at
least claim one key convert. “My advice to him is to
continue to search and never become complacent,”
Williams says. “As a producer, I am still as ambitious
to make the ultimate song as I was when I began. In
that sense, I think we are the same person.” @
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MIAMI’S MUSIC SCENE is much like the population of the city itself—multifaceted and multilingual, full of smaller worlds
that are scenes unto themselves. From Latin pop superstars to dance music dons to underground garage rockers, you'll find
a wide array of music folk who are recording, living and playing in this sunny city. Go high-brow at a symphony or hedonistic
at a super club—both experiences, and others beyond, are essential parts of the new Miami. Here, our insider’s guide to the

top venues, studios and industry power players, as well as the up-and-coming acts to watch, who all help make Miami move.

BY ARIELLE CASTILLO, WITH JUDY CANTOR-NAVAS AND LEILA COBO

BILLBOARD IN MIAMI The 24th annual Billboard Latin Music Conference & Awards, presented by State Farm, touches down in Miami April
22-25, featuring speakers Gloria Estefan and Carlos Vives and such panelists as Don Omar. Register now at BillboardEvents.com.
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WHERE TO SEE THE BEST
LIVE BANDS, DJS AND
OTHER PERFORMERS

Adrienne Arsht Center For
The Performing Arts

Spanning two city blocks in the heart
of downtown Miami, this performing
arts complex boasts two separate major
venues as well as black-box spaces.
There’s also an on-site fine dining
restaurant, Prelude by Barton G.
INSIDER INTEL “I go to Prelude for pre-
concert—or even post. I like to sit at the
bar, which is beautiful and comfy, and
love the fact that they have a terrific
selection of wines by the glass, as well
as some small plates. It's great if you
are running to a show on your own and
don’t have time for a meal prior to the
concert. If T have more time, I'll go to
Bin 18 or Joey’s.” —Elizabeth Sobol,
incoming president/CEQO, Decca

Fillmore Miami Beach

The local outpost of Live Nation’s
Fillmore-branded venue chain, this
1,200-seat spot took over the historic
Jackie Gleason Theater in 2007.
INSIDER INTEL “There are two places

I frequent for dining before or after a
concert: Rosinella on Lincoln Road for
real Italian, or Yardbird, just off Lincoln,
for great Southern cooking. For drinks,
there’s only one place to go: Club
Deuce.” —Woody Graber, president,
Woody Graber & Associates

1700 Washington Ave., Miami Beach.
305-673-7300, fillmoremb.com

Grand Central

The longtime Miami indie tastemak-
ers behind promotion group Poplife
opened this independent downtown
clubin 2011, and quickly made

larger booking forces sweat. Housed
in a former train depot, this flexible,
1,000-capacity space offers nightclub
and theater setups.

INSIDER INTEL “We take bands before
or after shows to the Corner, which is

Williams, %
Minaj, Mack <

Maine (middle

LIV

Label Group
1300 Biscayne Blvd., Miami.
305-949-6722, arshtcenter.org

a cocktail bar and cafe down the street,
or to Will Call, another bar nearby.
They re great meeting points for locals
and for a very late-night bite.” —Mario
Arango, co-owner, Grand Central
697 N. Miami Ave., Miami.

Run by Dave Grutman’s powerful MMG group, this sprawling, two-story venue in the over-the-top
Fontainebleau resort defines the term “super club.” It's a must-hit spot for dance mega-producers,
models, industry moguls, pro athletes and foreign royalty.

INSIDER INTEL “LIV combines the high-end VIPs with die-hard rave heads—it really becomes
aunity in there. They have a big black wall in the backstage area where every DJ that’s come
through there has written their name on. You'll see the most funny quotes and the biggest names.”

American Airlines Arena
This 19,000-plus-seater just south of

the Arsht Center houses NBA cham-
pions the Miami Heat. It also wel-
comes tour stops by megawatt artists
like Justin Bieber and Taylor Swift. A
smaller space within, the Waterfront
Theater, mounts acts drawing crowds
of 3,000-5,000.

INSIDER INTEL “If there’s a really popular
event happening, you can always hop
on the free Metro Mover monorail and
get off at a stop within a couple blocks.
Two sure-shot recommendations

for downtown before a concert: Soya

e Pomodoro, which offers fantastic
Italian food in a super-chill bohemian
atmosphere, and CVI.CHE 105, which
has killer Peruvian ceviche.”

—Aaron Fishbein, producer/musician
(Beyoncé, Christina Aguilera, the
Notorious B.1.G.)

601 Biscayne Blvd., Miami.
786-777-1000, aaarena.com

305-377-2277
grandcentralmiami.com

La Covacha

Though it’s far off the beaten Miami
clubbing paths, practically hidden in
the northwestern Miami-Dade County
suburb of Doral, this is the essential
venue for young, Latino Miami. This is
a requisite stop for any Latin urban or
alternative act hoping to make inroads
with second-generation Latinos.
INSIDER INTEL “It’s like a Caribbean
village. They have all kinds of cocktails
from Cuba and an outdoor stage.”

—Kike Posada, director, Boom Media

10730 NW 25th St., Doral. 305-594-
3717, lacovacha.com

New World Symphony

This 26-year-old orchestral academy
moved into its new Frank Gehry-

Space

—Laidback Luke, DJ/producer

4441 Collins Ave., Miami Beach. 305-674-4680, livnightclub.com

designed digs in 2011. Featuring a cir-
cular concert hall as well as black-box
theaters and other flexible spaces, it’s
an accessible, comfortable place to hear
both classical and new works.

INSIDER INTEL “The outdoor Sound-
scape park next to the main building

is the best place in town to catch free
movies and concerts.” —Lauren Reskin,
co-owner, Sweat Records

500 17th St., Miami Beach. 305-673-
3330, nws.edu

PAX

Short for “Performing Arts

Since 2000, Space has defined the after-hours scene in
Miami, thanks to fighting for a specially zoned nightlife
district with 24-hour liquor licenses.

INSIDER INTEL “The crowd is mostly real clubbers. And the
location is unique; the roof can open up during sunrise
and people are literally dancing into the sunlight. You
won't find that at many other places in the world.”

Exchange,” the focus here is on
highly skilled, live performance. The
programming leans toward the cross-
cultural and bilingual, so expect to
find the next upcoming fusion and
Latin crossover acts.

INSIDER INTEL “The owner, Roxanne,
and the staff treat each patron as a
family member, making it hard for
you to leave. The venue takes a risk on
booking that probably no other venue
in Miami would take.” —Roberto
Somoza, president, World Clique
public relations

337 SW 8th St., Miami. 305-640-
5847, paxmiami.com

King Of Diamonds

This “gentleman’s club” in a former
warehouse isn’t quite a venue per se,
but it’s definitely the top late-night spot
for the city’s urban-industry kingpins.
INSIDER INTEL “It’s kind of a drive up to
KOD, but once you're there, it’s quite
the experience. Rick Ross had his latest
album release party there. People are
ripping open bags of cash and dumping
them on the dancers. The environment

“The roof —Thomas Gold, DJ/producer is also very secure, which I'm sure is a
ﬁindz??n'; “One of my favorite dates at Space is Halloween. The draw for rappers. It’s really high-end,
sunrise and costumes are amazing, and virtually nonexistent for the too.” —Liz Tracy, music editor, New
ﬁf;‘;'neya’e ladies. A whole lot of New Yorkers come down and it’sjust ~ Times Broward-Palm Beach
dancingint a crazy party from start to finish.” —DJ Boris 17800 NE Fifth Ave., Miami. 305-999-
the sunlight.” 34 NE 11th St., Miami. 305-374-0001, clubspace.com 9500, kingofdiamondmiami.com ©
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Circle House
Owned by reggae act Inner Circle, this hidden house in North Miami
hosts artists like Beyoncé, Justin Timberlake and Lenny Kravitz.
“Circle House has all the first-class gear you would ever need and
engineers that work like ninjas, but what really makes it special is the
setting. The house, the pool and everything else create an atmo-
sphere that takes the edge off the grind of a tough session. It keeps
everyone in the right state of mind to create something great. Plus,
youmay run into your favorite rapper.” —Bill Meadows, VP of music
and celebrity talent, Crispin Porter & Bogusky

Cutting Cane
Songwriter/producer George Noriega won a Grammy Award in
2001 for his work on Gloria Estefan’s Alma Cariberia. He also scored
a Latin Grammy nomination for record of the year in 2004 for Robi
Draco Rosa’s “Mas y Mas.” Now, he helms his own 14,000-square-
foot facility in the suburbs north of Miami. “Surrounded by horse
farms, it keeps the artists focused, away from South Beach and its
distractions—and you can pull your car right up to the loading dock.”
—Jodi Marr, Grammy-winning songwriter/producer

Hit Factory

In the '60s and '70s, this building in a North Miami warehouse strip

was known as Criteria, and turned out hit after hit by titans like Eric
Clapton, Bob Dylan and the Bee Gees. In 1999, it became Hit Factory
and the de facto top studio for R&B/hip-hop and pop industry roy-
alty. “It is really our temple of sound in South Florida. So many great
records have been made there. It represents a history I'm grateful to
be part of.” —Carlos Alvarez, Grammy-winning engineer/mixer

Setai Recording Studio

Only A-listers can access this super-secret boutique facility that lies
in the penthouse level of the ultra-luxe Setai hotel on Miami Beach.
1t’s where artists like Kanye West and Lil Wayne head in the wee
hours. “We opened the studio in January 2008 so that artists who
travel to or through Miami have a world-class facility close to where
they stay and play. The vibe is sexy.” —Matt Knobel, co-owner,
Setai Studio

South Beach Studios

You'll find this studio, the first in South Beach’s southern tourist
strip, in the historic Marlin Hotel. “Studio B has the best-sounding
vocal booth in Florida—with a view—with the best microphone
availability, and the beach right across the road. The mixing room
is out of this world.” —Carlos Bedoya, engineer (Weezer, Beyoncé,
Daddy Yankee) @

MIAMI HAS
LONG BEEN
A BREEDING

GROUND FOR

NEW TALENT

ACROSS MANY
CULTURES AND
GENRES. MEET

THE NEXT WAVE
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DJ Chino

Pitbull's manager
discovered Chino while
the DJ was spinning on
the Miami club circuit,
and Chino's manned

the decks on tour for Pit
while writing his own
material. His debut artist
album is forthcoming,
and the first single, “Si
Te Agarro,” debuted at
No. 40 on Billboard's
Tropical chart. djchino.
net Mgmt: Lorne
Schwartz, Famous Artist
Music

Elain

Born in Cuba, Elain
specializes in an
introspective blend

of jazz, bossa nova,
flamenco and other
tropical sounds with

a pop touch. Last

year, he scored two
Latin Grammy Award
nominations, for best
new artist and best
contemporary tropical
album. elainmusic.com
Mgmt: Euridice Ventura

SpaceGhostPurrp
This left-field rapper
emerged out of the
same neighborhood

as Rick Ross, but

with a completely
weirder vision. His

2012 debut album

for 4AD, Mysterious
Phonk: The Chronicles
of SpaceGhostPurrp,
reached No. 38 on the
Heatseekers Albums
chart. facebook.com/
steeloicee Mgmt:
Heathcliff Berru

Domino Saints
The performers behind
this San Juan, Puerto
Rico-raised duo honed
their songwriting chops
at Berklee College

of Music, which they
attended at the same
time as Karmin. Their
bilingual, crossover-
ready pop touches on
reggae, hip-hop and
electronic sounds.
dominosaints.com
Mgmt: Roberto Somoza

Rachel Goodrich
Kazoos, toys and

any number of other
whimsical noisemakers
are all fair game for
indie-pop songstress
Goodrich. You may
recognize her song

“Light Bulb” from

a string of recent
Crayola commercials.
rachelgoodrich.
tumblr.com Mgmt:
self-managed

Mayday!

From the beginning,
these live hip-hoppers
scored legions of fans
the old-school way, by
pounding the pavement
nationally with a glove-
tight show. Signed to
Tech N9ne's Strange
Music, their debut
album, Take Me to Your
Leader, reached No. 92
on the Billboard 200.
maydayonline.com
Mgmt: Andrea Casales,
La Rue Management

Plains

Plains frontman Michael
McGinnis engineers
production for clients
like Burger King at
Honor Roll Studios, then
spins melancholic but
poppy indie-rock in this
quartet who's shared
stages with bands like
Dinosaur Jr. facebook.
com/plainsmusic
Mgmt: Will Suter

Kat Dahlia

Sylvia Rhone discovered
this Cuban-American
R&B/hip-hop/pop
singer, signing Dahlia
to Vested in Culture,

in 2012. Dahlia’s first
single, “Gangsta,” led

to a selection as a BET

“Music Matters” artist.

She was also among
Billboard's top 20
breakout acts at SXSW
this year. katdahlia.
com Mgmt: Monica
Escobar, 3 Collective

Jacuzzi Boys
Slightly swampy
rock'n'roll is the
specialty of this scrappy,
independent threesome,
which touches
stylistically on glam,
garage, psychedelia and

'70s bubble gum. Signed

to indie tastemaking
label Hardly Art, they've
performed at festivals
across the globe, from
Texas to Sweden.
Jjacuzziboys.com
Mgmt: Xavier Burt, Art
and Council

g

Afrobeta
This coed duo makes
quirky electronic

pop that touches on
everything from retro
Latin freestyle to techno
and house. Signed to Do
IT Music, a label run by
a co-founder of the Ultra
Music Festival, the pair
has graced headlining
stages from Miami to
Ibiza to South Korea.
afrobeta.com Mgmt:
Adam Lewis, Planetary
Group

CHAD MARTE
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Emilio & Gloria Estefan

The semi-official king and queen of Miami’s music industry, the
Estefans’ work in the ’80s and ’90s helped foment the eventual
Latin crossover phenomenon. But the business innovations don’t
stop: Earlier this year, they announced they’d begin work on their
first, Latin-themed Broadway musical. Emilio Estefan also recently
launched a line of headphones and signed on as an ambassador for
AARP. Relocation has never crossed their minds, says Emilio, who
points to Miami’s exponential growth. “We have become a treat
for all senses—a beautiful city with great food, great music and the
best of all cultures,” he says. “Our love for Miami, which we proud-
ly call home, is undeniable.”

Between all of the aforementioned projects, Emilio still runs a
semi-private studio in southwestern Miami-Dade County, where he
also finds some of his favorite power lunch spots. “We’ve been go-
ing to the same restaurants close to the studio for the past 25 years:
Tropical Chinese and Delicias de Espaiia. I also like to have lunch at
Cafe Abracci in Coral Gables.”

e BILLBOARD | APRIL 6, 2013

— RS MIAMI'S INFLUENCERS

Rudy Perez & Desmond Child

Perez and Child recently co-founded the Latin Songwriters Hall of
Fame, which holds its first induction gala at the New World Center
on April 23. It’s hard to imagine the radio landscape without these
heavyweight hitmakers, who both have penned scores of chart-
toppers through the years. Perez wrote such hits as Cristian Castro’s
1997 smash “Lo Mejor de Mi” that spent six weeks atop Billboard’s
Latin Pop Airplay chart and 66 weeks on the tally. Child, meanwhile,
is a Songwriters Hall of Fame member responsible for everything
from Kiss’ “I Was Made for Lovin’ You” to Katy Perry’s “Waking Up
in Vegas.”

“T've been making hit records in Miami as a producer and song-
writer for about 30 years, and every year it just keeps getting better
and better,” Perez says. For Miami power lunches, he prefers Carpac-
cio at the Shops at Bal Harbour, and for unwinding after the studio,
Cafe Prima Pasta in North Beach. Child likes Italian-American South
Beach spot Macaluso’s when celebrating with clients and friends.

“Owner Michael D'Andrea uses his mom’s Staten Island family reci-
pes, which, with vino and Sinatra, make the perfect combo to close a
big-budget record deal,” he says.

Pitbull

No discussion of Miami's current landscape is complete without
Armando Perez, the Cuban-American artist better-known as
Pitbull. He turned an initial career as a struggling battle rapper into
international pop superstardom, thanks to memorable dance songs
built on inescapable, bilingual hooks. A savvy businessman, he owns
amajority equity stake in Voli Vodka, an equity stake in Miami Subs
Grill and serves as a spokesman or stakeholder for countless other
brands, from Bud Light to Dr Pepper. He’s also one of Miami’s top
international cheerleaders. “Miami is my second love behind my
mother,” he says. “It’s the reason I can think out of the box when it
comes to music, due to its diversity. It's the melting pot, Pandora’s
Box and the Magic City.”

Bryan “Birdman” Williams &
Ronald “Slim"” Williams
After Hurricane Katrina ravaged their New Orleans hometown,
the two brothers and co-heads of Cash Money Records packed up
and moved to Miami. Since then, Cash Money has grown into the
industry’s first independent operation valued at more than $1 billion.
Releasing only a handful of albums per year, the Williams brothers
have also expanded into book publishing and genres beyond hip-hop.
“As a team, we couldn’t be happier with our staff, and how we make or
break records,” Bryan Williams says. “We work as a unit, but at the
end of the day, everyone knows Slim is the godfather and shot-caller.”
For business dinners, Slim likes “Barton G in Miami, one of the hot-
test restaurants right now, and Prime 112,” but starts his days with an
invigorating workout, Miami-style, with an ocean view. “I go to the
gym every day to get the blood pumping and my mind right, right on
the beach, looking at the beautiful water.”

The Opium Group

Brothers Eric and Francis Milon, along with colleagues Justin Levine
and Roman Jones (stepson of Foreigner’s Mick Jones), form this
power foursome that runs most of South Beach nightlife. They took
their company name from their first success story, the now-shuttered
VIP palace Opium, and then spun off their success into a mini empire.
Opium Group’s holdings now include everything from bottle-service
lounges like Wall and Mokai to such DJ-driven venues as Set to
mega-clubs Mansion and Cameo. “South Beach is the Silicon Valley
of nightlife. All trends originate here and we are the capital of multi-
cultural entertainment,” Jones says. “Miami is a booming economy
that shows no signs of slowing down.”

‘When Jones chooses to slow down, he likes to power lunch at Casa
Blanca on the Miami River or visit artisanal cocktail lounge the Bro-
ken Shaker before a night out at one of Opium Group's venues. But
when those venues close down for the night at 5 a.m., that doesn’t
mean the evening is over. “After South Beach, take me to Space,”
Jones says of the nearly 24-hour downtown club that he and Levine
(but not Opium Group as a whole) recently bought.©@
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FIVE ICONIC, HOME-GROWN ALBUMS

Eric Clapton

461 Ocean
Boulevard (1974)
Clapton recorded his
legendary 1970 album with
Derek & the Dominoes in
Miami, and returned to the
city's Criteria Studios to
complete his second solo
set, whose title comes from
the address of the home

in which he resided during
this period. It hit No.1on
the Billboard 200, while “I
Shot the Sheriff” yielded his
only No. 1 on the Hot 100.

Bee Gees

Main Course (1975)
After the brothers Gibb
relocated to Miami earlier
that year, they headed

to Criteria to record this
career-revitalizing album
that yielded the chart-
topping single “Jive Talkin"."
The album hit No. 14 on the
Billboard 200.

Gloria Estefan
Cuts Both Ways
(1989)

By the late ‘80s, Cuban-
born powerhouse Estefan
had established herself
as the top Latin crossover
artist in the country. The
single “Don’'t Wanna Lose
You" launched her to No. 1
on the Hot 100. The album
reached No. 6 on the
Billboard 200 and scored
a gold certification. She

recorded it at, yes, Criteria.

Ricky Martin

Ricky Martin (1999)
Drawing on what Estefan
started a decade before, the
former Menudo member
headed to Miami to record
this bilingual album that
touched off the late-'90s
crossover craze for all things
Latin. Miami-based hitmaker
Desmond Child co-wrote its
biggest hit, “Livin’ la Vida
Loca.” The single topped the
Hot 100, while the album has
been certified platinum seven
times by the RIAA.

Rick Ross

Port of Miami
(2006)

This pounding, aggressive
effort by the Miami-born
entertainer re-established
the city as a center for
hard-hitting rap music. The
album debuted at No. 1on
the Billboard 200.©
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Es un Nuevo dia en el Knight Center

now proudly managed by

For more information: Call Bob Murray ph: 305-416-5973 ¢ email rmurray@jlkc.com
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Odds of having 3 mulfi-platinum albums

1/ 1,650,000

Odds of having a child diagnosed with autism

1/110
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m Toni Braxton encourages you to learn the signs of autism at autismspeaks.org
Cownci Early diagnosis can make a lifetime of difference. AUTISM SPEAKS



Welcome
Back

Frankie J digs into his bicultural
roots for first major-label album
in five years

By Leila Cobo

In 2007, Frankie ] was the voice of a new generation.
Bilingual and bicultural, he initially made a name
for himself as the voice of cumbia/pop Latin group
Kumbia Kings. But in 2008, Frankie J broke big as a
solo act on Columbia with The One, which has sold
912,000 copies in the United States, according to
Nielsen SoundScan, and debuted at No. 3 on the
Billboard 200. The album’s lead single, “Obsession,”
an English-language cover of the Aventura track,
rose to No. 3 on the Billboard Hot 100, propelled by
Frankie J's wistful, entreating R&B stylings.

Then, Frankie | left Columbia and was scarcely
heard from again, save for a small, indie effort. Until

PHOTOGRAPH BY THE JOELSONS

last year, when he emerged with a deal with Universal
Music Latino, under which he’ll release Faith, Hope y
Amor on May 21. The album is a mix of R&B and pop,
English and Spanish, produced by names including
Armando Avila (Luis Fonsi, Aleks Syntek), Nasri
(Pitbull, Justin Bieber), Jeremy Skaller (Jay Sean, Lil
Wayne) and Greg Pagani (Will Smith).

“I waited a long time before releasing something
new,” Frankie J says. “I took a step back from music
and focused on my family: being a dad, being a
husband, spending time at home. I was performing to
make a living, but I waited before releasing something
new because I really wasn’t inspired.”

Much has changed in six years. The market in general
is far more open to Hispanic acts, radio is more receptive
to the R&B sound that defines Frankie J, and overall,
there are new channels and ways to market to a bilingual
audience. “That Universal Latino has given me the
chance to work again has just been a blessing,” he says.

“Frankie is one of those true pioneers as a bilingual
and bicultural artist who mixes not only languages
but cultures,” says Luis Estrada, managing director of
Universal Music Latino/Machete. “His hit ‘Obsession’
became a flag for millions of first-, second- and third-
generation Latinos, and also for mainstream listeners
who simply saw him as an R&B act. Even eight years
ago, we saw that as the path for artist development in
the Latin market. In the next few years, we'll see these
projects go from being the exception to the majority in
label rosters.”

Born Francisco Javier Bautista in Tijuana, Mexico,
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ARTIST: Frankie J

ALBUM: Faith, Hope y Amor
LABEL: Universal Music Latino
MANAGER: Charles Chavez
PRODUCERS: various

PUBLISHERS: Soulsick Muzik
(BMI), self-published

BOOKING AGENT: William
Morris Endeavor

CHART HISTORY: The One
(2005), No. 3 Billboard 200,
912,000; “Obsession (No
Es Amor)," No. 3 Billboard
Hot 100

TWITTER: @therealfrankiej

THE BIG NUMBER
I

Number of albums Frankie J
has sold worldwide as a solo
act, according to management.

MILLION

and raised in San Diego, Frankie | gravitated naturally
toward R&B. His current manager, Charles Chavez,
who also manages Pitbull, first saw the singer years
ago when Frankie ] was an 18-year-old singing at a teen
club, and was instrumental in suggesting him as the
new singer for the Kumbia Kings. The Kumbia Kings
would explode in the Latin scene with their hybrid of
styles and languages, and Frankie ] eventually left the
group to sign his solo deal with Columbia.

But management changed at Columbia, and Frankie
J was eventually dropped over creative issues with his
fourth album.

He lay relatively low until 2011, when he released
Courage, an indie album oniTunes. Universal’s Estrada
reached out in early 2012 and asked to hear his new
material, and says it “blew us out of the water.”

While waiting for the album to be released, Frankie
] sang on the finale of “America’s Got Talent” and
beauty reality show “Nuestra Belleza Latina.” He
opened up for the Enrique Iglesias/Jennifer Lopez tour
and for Prince Royce.

A first single, “Tienes Que Creer en Mi,” peaked
at No. 37 on Billboard’s Hot Latin Songs chart last
year while new single “No Te Quiero Ver Con EI” is
bubbling under the chart. There are also plans to work
English-language tracks, including “Beautiful,” a duet
with Pitbull, on mainstream radio.

“The English and Spanish have always been
there,” Frankie J says. “But now it’s like a whole
new era for Latinos to come back and do what we've
always done.” @
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MUSIC

ALBUM: Tate Stevens
LABEL: Syco/RCA Nashville

MANAGEMENT: Vector
Management

PRODU!

=R: Blake Chancey
PUBLISHER: Sony/ATV

BOOKING AGENT: Brett Saliba,
Creative Artists Agency
Nashville

ATTORNEY: Linda Edell Howard

TWITTER: @tatestevensctry

Worth The
Wait

After seven years in the trenches,
‘X Factor’ winner Tate Stevens

gets his shot with debut album
By Deborah Evans Price

After years of touring and banging on record com-
pany doors, “X Factor” winner Tate Stevens is finally
realizing his dreams with the April 23 release of his
self-titled debut on Syco Music/RCA Nashville.

“Iwanted to make sure that on this album I was be-
ing true to me,” says Stevens, the season-two winner
of Fox’s popular competition. “Traditional country is
what I grew up listening to. It’s what I love. We have a
lot of elements of traditional on here with some edge
toit. It’s just me.”

The album’s lead single, “Power of a Love Song,”
rises §8-53 on Billboard’s Country Airplay chart and
went on sale March 12. “It’s a big song,” the Missouri-
based artist says of the track, which is also available
physically at Walmart. “Tlove singing and being able to
just get out there and wail away at things, so ‘Power of
a Love Song’ is that song for me. There’s another ballad
called ‘Ordinary Angels’ and it’s one of those message
songs that I believe in. The rest of [the album] is just
fun. I've got three songs on there that I co-wrote. I'm
real proud of it.”

Stevens acknowledges that winning a TV compe-
tition can be both a blessing and curse—it provides a
large fan base to launch a record, but often industry
gatekeepers are skeptical of artists they feel haven'’t
paid their dues. In Stevens’ case, he’s released three
indie albums and toured extensively, performing more
than 200 dates a year from 1994 to 1999. “The music
is going to stand up on its own,” he says of his Blake
Chancey-produced debut. “I don’t think the show is
going to really matter that much at the end of the day.
It just gave me a platform to come out and do this. It's
the music that’s going to be what sells it. I don’t think
the show is going to sell it or hurt it.”

Sony Music Nashville senior director of marketing
Tanya Welch agrees. “It’s going to always come back to
the music,” she says. “The industry is typically harder
on these artists than the consumers are obviously, but
any opportunity we have to show them what he can do
live, he blows people away.”

“Traditional country is what | grew up
listening to. It's what | love. We have a lot
of elements of traditional on the album
with some edge to it."” —are stevens

Welch says “timing is everything” in launching new
artists like Stevens. “If you don’t strike while the iron
is hot, you can lose folks,” she says. “In Tate’s case,
we've fast-tracked this project. We knew by going with
the album in April that we wouldn’t necessarily have
the benefit of months of radio airplay to ramp up to the
album launch. However, with a consumer-driven mar-
keting plan behind it to complement the airplay, it still
was the best play for him.”

Fans who supported Stevens on “The X Factor,” aka
the Tate Nation, will be part of the marketing team by
sharing exclusive content on the artist’s website. “They
already feel invested and we wanted to make sure that
we don'’t lose that, that they are still very much a part of
this process,” Welch says.

Stevens gained exposure during the Grammy Awards
telecast through a Pepsi commercial featuring the song
“Holler If You're With Me.” The tune was released as
a digital track and has sold 17,000 copies, according to
Nielsen SoundScan. “We were still able to focus on our
single, ‘Power of a Love Song,’ and to have that bonus
of ‘Holler If You're With Me’ exposure has been awe-
some,” Welch says.

“What I've learned is to be myself and just do what
itis thatIdo,” Stevens says. “Have fun and don’t worry
about what everyone thinks because at the end of the
day, it's what your fans think. It’s about what the people
who love country music think.”©@

HIATUS KAIYOTE
Australian “future soul” outfit
Hiatus Kaiyote finally had the
chance to meet its growing
legion of U.S. fans face to face
when the band played South
by Southwest for the first
time this year—including one
Erykah Badu. "Erykah came
up to me, gave me a hug and
started singing ‘Nakamarra,”
raspy-voiced lead singer
Nai-Palm says, referring to the
laid-back, jazzy lead single
from the group’s self-released
2012 debut, Tawk Tomahawk.
“It was surreal.” Another early
supporter was Scott Barkham,
now the band's U.S. rep, who
reached out to its Melbourne-
based manager, Si Jay Gould,
to form a partnership. "l was

a fan before | was one of

the managers,” Barkham

says. "l bought the album off
Bandcamp.” Their collabora-
tion has yielded a pending
deal for a U.S. rerelease of
Tawk Tomahawk and the
band's stateside debut, which
included five shows at SXSW
and sold-out sets in New York,
Chicago, Washington, D.C.,
and elsewhere. “Nakamarra”
also impressed Roots drummer

Ahmir “Questlove” Thompson,
who recommended the band to
his booking agent, Cara Lewis
of Creative Artists Agency. "My
music guru Questlove insisted
Hiatus Kaiyote [was] a must-
sign,” Lewis says. "[It's] the
perfect blend of genres of soul,
jazz and hip-hop, with beautiful
vocals and incredible musician-
ship.” Next up, the act will head
back to Melbourne to record a
new album, before returning to
New York in August to open for
Shuggie Otis at Central Park's
SummerStage. “We're trying to
set them up to make beautiful
music for decades to come,”
Barkham says. —Tanwi Nandini
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a. Miguel, "How Many
Drinks.” This will be a big hit
for V103. Miguel is the new
face of R&B and he hasa
great future ahead of him. He
makes music that listeners
cansing along to. Plus,
women love him, and that's
always a big driver.

Alicia Keys featuring
Maxwell, "Fire We Make.”
Alicia Keys and Maxwell—two
superstars together on a love
song. It gets no better than
this. This is definitely a love
song that can stand the test of
time. | would pay to see Alicia
and Maxwell perform this
song in concert.

LLY ROWLAND :

Kelly Rowland, "Kisses Down
Low." This has hit written all
over it. | was lucky enough to
sitin the studio with Kelly and
listen to her album, and | was
amazed at the consistency of
her music: She had hit after
hit after hit. The singleisa
smash. And the album? Even
better. It's great to see Kelly
doing her thing.
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Re-Rooted

In R&B

Chris Brown previews tracks
from upcoming sixth album, X’
By Gail Mitchell

Inside one of the recording rooms at Glenwood Stu-
dios in Burbank, Calif., Chris Brown is bopping his
head to “Fine China.” A seamless and engaging mesh
of classic and contemporary R&B, the uptempo track
and its video will bow April 1—the formal preambles
to Brown’s upcoming sixth album on RCA, X, slated
for late August/early September.

The song—influenced by Stevie Wonder and Mi-
chael Jackson—is one of five tracks the singer/song-
writer previewed for select journalists at Glenwood
recently. Gauging from their sound and Brown’s en-
thusiastic commentary, X marks a return to his R&B
roots versus the pop/EDM vibes of his last album,
2012's Fortune.

While Fortune debuted at No. 1 on both the Bill-
board 200 and Top R&B/Hip-Hop Albums, the
pop/EDM-oriented set didn’t fare as well sales-wise
(439,000 sold, according to Nielsen SoundScan) as
its 2011 predecessor F.A.M.E. The latter, also a No. 1
on the Billboard 200 but more steeped in R&B/hip-
hop, has sold 915,000. Brown’s biggest seller is his
self-titled 2005 debut album, with 2.2 million.

Brown—dressed in black Hammer pants with a gold
zipper and black jacket over a black, brown and white
jersey emblazoned with “NVRMND 00" across the
front—says X is his most personal album to date. “T've
been going through my own trials and tribulations, per-
severing through things. And my release is the studio,
that and painting. You can see it in my artwork. And

hopefully when people hear X, they will be blown away.”

The album’s title is derived from both a numeri-
cal—X is the 24th letter in the alphabet and Brown
turns 24 on May s—and a personal standpoint, as in
something forbidden or bad. Brown says he wanted
“to put it all on the table: my emotions, my past ex-
periences, life in general as a 23- and 24-year-old
man. I just wanted to go back to what people love me
for: my music.”

In addition to the Rocestar and PK-produced “Fine
China” that defines the qualities of a woman, Brown
played the Diplo-produced, bass-heavy title track,
which talks about crossing out the past and moving for-
ward (“Why trip off the bullshit when I'm on the good
shit”). Rounding out the preview: “Autumn Leaves,” a
reflective and laid-back track about life and love that
will feature Kendrick Lamar and is a potential single;
“Lady in Glass Dress,” a metaphor about being hurt
and heartbroken but not letting that stand in the way of
finding love again; and “Add Me In,” another uptempo
nod to Wonder that has Brown using math metaphors
(“What's the problem, girl?”) to attract a female’s ro-
mantic attention.

Brown co-wrote all five tracks, collaborating with
his CBE artist Sevyn, Dewain Whitmore Jr., Sam
Hook and Eric Bellinger. Producers Timbaland and
Danja (who worked on Brown’s No. 1 Fortune) and
Diplo (onboard for Brown’s No. 1 F.A.M.E. in 2011)
were announced in a press release several weeks ago.
Additional collaborators include BAM, Drumma Boy,
Camper, C.P Dubb, Mel & Mus and Verse Simmonds.
Brown co-directed the “Fine China” video with Syl-
vain White (“Stomp the Yard”).

MUSIC

ARTIST: Chris Brown
ALBUM: X
LABEL: RCA Records

MANAGERS: Tina Davis, Phase
Too Management; Bu Thiam,
BuVision Management

HEY, MAMA WOLF:
Venezuelan-American folk

artist Devendra Banhart has
announced an expansive tour
following the recent release
of his eighth studio LP, Mala
N h). Booked by Mar-

PRODUCERS: various

PUBLISHERS: Songs of
Universal/Culture Beyond Ur
Experience Publishing

BOOKING AGENT: Creative
Artists Agency

CHARTHISTORY: Fortune
(2012), No. 1 Billboard 200,
Top R&B/Hip-Hop Albums,
439,000

TWITTER: @chrisbrown

“I’'m not one who always loves to stand in front
of the camera with flashy cars and big-booty girls,”
Brown says. “I tweeted the other day that chivalry
ain’t dead. In this video you'll see me taking care of
the girl, doing gentlemanly things. Showing another
side of me. I know my female audience sees it. But
the naysayers might say, ‘No, that’s not him.””

Brown’s public image continues to be fodder for
those naysayers. His reconciliation with Rihanna
still has tongues wagging. Not to mention talk about
ongoing anger management issues stemming from
recent altercations involving Brown and his entou-
rage: a club brawl between the singer and Drake, an
alleged fight with Frank Ocean in the parking lot of a
West Hollywood recording studio and a run-in with
a parking lot valet.

Asked if a guest feature with Rihanna is in the works
since he paired with her most recently on “Nobody’s
Business” on her current album, he says, “I've got a cou-
ple of songs we've done with me just writing. And she did
do a song for my album. It’s great but it's in the pot with all
the other songs. So right now, we're still debating.”

The track “Home,” whose documentary video
Brown released a few weeks ago, will be an iTunes
bonus track. In the song, Brown talks about wish-
ing to be able to go back and change a thing or two.
Asked what he would change, Brown replies, “Basi-
cally perception, choices in life. If T could go back and
say, ‘Look, you're about to mess up, Chris. Don’t do
this.” That would be my goal. If  could just retrace the
steps, Iwould do it.” ©

For the full interview with Chris Brown, go to Billboard.com.

“l wanted to put it all on the table—my
emotions, my past experiences, life in
general—and go back to what people love
me for: my music.” —cHris Brown

tha Vlasic of ICM Partners
in North America and Lucy
Dickins of International
Talent Booking in Europe,
the tour will begin at Belly Up
in Aspen, Colo. (May 4) and
roll through the Rio Theater
in Santa Cruz, Calif. (May 18)
and Park West in Chi-

cago (May 31) before heading
overseas to the Old Market
in Brighton, England (June
28), Le Trianon in Paris (July
13) and Piazza Napoleone in
Lucea, Italy (July 25).

BOILING OVER: MTV Jams
has enlisted Def Jam artists
Fabolous and Pusha T for
the Life Is So Exciting tour.
The six-week, 30-city trek
across the United States and
Canada will be promoted
across MTV's channels. It
jump-starts in Providence, R.l.,
at Lupo’s Heartbreak Hotel
(April 24), then plays the
Howard Theatre in Wash-
ington, D.C. (April 27), Epic

in Minneapolis (May 9) and
Mezzanine in San Francisco
(May 19) before closing at
Marquee in Oshawa, Ontario
(June 1).

HART ATTACK: Beth Hart
will launch her first U.S. tour
in nearly 12 years, following
the release of Bang Bang
Boom Boomn (Provogue
Records/Mascot Label
Group). The tour will visit
Stubb’s in Austin (April 30),
3rd & Lindsley in Nashville
(May 4-5) and City Winery in
New York (May 13, 16-17). Just
prior, she'll join Jeff Beck at
Eric Clapton’s Crossroads
Guitar Festival at New York's
Madison Square Garden
(April 12-13).

FROM THE HILLS: Enig-
matic electro whiz Will
Wiesenfeld will tour behind
new album Obsidian (May 28,
Anticon) under his moniker
Baths. Booked by Jay Moss
at Flower Booking, the run
will hit Middlebury (Vt.) Col-
lege (April 5) before playing
the Fox Theater in Pomona,
Calif. (April 15), Magic Stick
in Detroit (June 8) and El Rey
Theatre in Los Angeles (June
28). Baths will bring along
openers Houses and D33J on
select dates. —Nick Williams
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Reviews

Pistol Annies
“Hush Hush" (3:25)

PRODUCERS: Chuck Ainlay,
Frank Liddell, Glenn Worf

WRITERS: Miranda Lambert,
Ashley Monroe, Angaleena
Presley

PUBLISHER: BMI

RCA

Pistol Annies’ Steadfast Sass

Pistol Annies—the trio of country superstar Miran-
da Lambert, Ashley Monroe and Angaleena Pres-
ley—relit an old-school flame within the country
genre on their 2011 debut, Hell on Heels. For “Hush
Hush,” the lead single off sophomore set Annie
Up, that spark still flickers as the group sticks to its
strong points: constructing narratives and keep-
CREDITS ing its country roots on full display. “Hush Hush”
presents a family in denial, as the narrators won’t

LEGEND
&

Edited by
Mitchell Peters
(albums) and
Jason Lipshutz

acknowledge the truth that a brother was in re-
hab. “Hush hush, don’t you dare say a word/Hush
hush, don’t you know the truth hurts,” the chorus
urges, tongue-in-cheek. Pistol Annies understand
the importance of allowing all three vocalists to ex-
hibit their personalized sass, and despite the heavy-
handed subject matter, “Hush Hush” contains its
fair share of humor and translates the trio’s com-
bined power into uptempo fun. —JM

On “Hush Hush,"” the group sticks to its

ot strong points: constructing narratives and

CONTRIBUTORS:
Justino Aguila,
Chuck Dauphin,
David Downs,
Phil Gallo, David
Greenwald, Dan
Hyman, Steven )
Horowitz, Jason
Lipshutz, Kerri
Mason, Jill Menze,
Ryan Reed

All albums
commercially
available in the
United States
are eligible.
Send album
review copies to
Mitchell Peters
at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard,
770 Broadway,
Seventh Floor,
New York, NY
10003, or to

the writers in
the appropriate
bureaus.
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keeping its country roots on full display.

ARTIST: Vicente Fernandez

VENUE: Staples Center, Los Angeles

DATE: March 24

Wearing traditional charro
clothing and later donning a
white brim sombrero, iconic
ranchera singer Vicente
Fernandez held up a drink
after nearly every song and
was toasted back by thousands
of fans who came to see the
73-year-old artist before he re-
tires with a three-night stand
at Los Angeles’ Gibson Amphi-
theatre in late April. With an
opening set by his son, Vicente
Fernandez Jr., the three-hour
concert featured more than

40 songs, including the classic
“Guadalajara,” the romantic
“Si Nos Dejan” (If They Leave
Us) and the climactic “Volver
Volver” (To Return, to Re-
turn). Each composition has an
iconic place in Mexican music,
but no one delivers them quite
like Fernandez. His thunder-
ing voice, operatic in nature,
ultimately puts the crooner in
a league all of his own. In full
command of the stage, Fernan-
dez thanked fans for five de-
cades of support, sending the
crowd of approximately 18,000
into near hysteria. Fernandez
may be scaling back, but his
music will live on. —JA

SINGLES

HIP-HOP

EARL SWEATSHIRT
“Whoa" (3:23)

PRODUCER: Tyler, the Creator

WRITERS: Thebe Kgositsil,
Tyler Okonma

PUBLISHERS: Randomblackdude
Publishing/Golf Wang Steak
Sauce, administered by Sony/
ATV Songs (BMI)

Tan Cressida/Columbia
“Whoa,” Earl Sweat-
shirt’s latest single,

is a free-associative
mess, but that’s the
environment in which
the 19-year-old thrives.
When Odd Future
cohort Tyler, the Cre-
ator’s intricate produc-
tion flourishes—jazzy
piano changes, horror-
film synths, dusty
percussion—meet the
MC's stoned flow, the
effect is unlike any-
thing else in modern

hip-hop. —RR
R&B

CIARA

“Body Party” (3:57)
PRODUCER: Mike WilLL
Made-It

WRITERS: various

PUBLISHERS: various

Epic Records

“There’s no need to
rush,” Ciara croons

on her seductive

new single. “We can
go another round if
that’s what you want.”
Co-written by Ciara’s
boyfriend Future,
“Body Party” is a slow
jam set in a druggy
electronic soundscape,
with a sugary melisma
and slippery high-hats
that make it downright
engrossing. —RR

HIP-HOP

MACKLEMORE & RYAN

LEWIS FEATURING
RAY DALTON

“Can't Hold Us" (4:19)

PRODUCER: Ryan Lewis

WRITERS: Ben Haggerty, Ryan

Lewis

PUBLISHERS: Macklemore
Publishing/Ryan Lewis
Publishing (BMI)

Macklemore/Alternative
Distribution Alliance/Warner
Bros.

Built around twin-
kling piano and a
soulful assist from
fellow Seattle-ite Ray
Dalton, “Can’t Hold
Us” is additional
proof (for those who
needed it) that the duo
of Macklemore and
Ryan Lewis is more
than a one-trick pony.
Naturally, the “Thrift
Shop” stars can’t help
but shout-out some
sartorial savvy—in
this case, Bob Barker’s
“suit game.” —DH

ELECTRONICA

ZEDD FEATURING
FOXES

“Clarity” (4:32)
PRODUCER: Zedd

WRITERS: Zedd, Matthew

Koma, Porter Robinson, Holly
Hofferman

PUBLISHERS: various
Interscope

Just like David

Guetta did with Sia

on “Titanium,” Zedd
builds a pulse-rattling
electronic carpet

upon which U.K. artist
Louisa Rose Allen,
aka Foxes, can let her
vocals soar. The singer
proselytizes of tragic
love, frozen waves and
bursting clocks as the
German electronic
dance music producer
whips up an epic (if
slightly overindul-
gent) anthem. —DH

DANCE

KREWELLA

“Alive” (4:51)

PRODUCER: Rain Man
WRITERS: various
PUBLISHERS: various
Krewella/Columbia

The dance trio of
Jahan Yousaf, Yasmine
Yousaf and Kris Trindl
has made noise on the
Billboard Hot 100 with
“Alive,” a fragile yet
festive single made up
of whimsical slow-
downs and relentless
speed-ups. Fans of DJ
Sammy’s enduring
rave-up “Heaven” may
have just stumbled
upon another stop-start
sandstorm. —JL
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SEEALSO:

Tabletop
IMini's
addition

to this free
“modular
music
environment”
isacoup

for San
Francisco-
based
Retronyms,
whose
flagship
product has
more than 30
purchasable
in-app
devices.

Animoog
Moog
Music's first
professional
polyphonic
synth for the
iPad was
updated
with Retina
graphics
and more
features to
its four-track
recorder.

Korg
iMs-20
Impraved
Virtual MIDI
helps the
analog synth
studio play
alittle nicer
with other
apps, yet the
replication
of Korg's
legendary
MS8-20is
intimidating.

Arturia's app
emulates the
Minimoog,
which
debuted in
1971

Arturia Gets Synth Fans

InThe Moog

Aspiring Daft Punks are going to be doing the robot to
the $9.99 Arturia iMini—the first faithful re-creation
of the iconic 1971 Minimoog synthesizer for iPad 2, 3
and Mini.

Dr. Robert Moog’s original Minimoog synth had
fans like Stevie Wonder, Depeche Mode, Kraftwerk
and Devo, but the hardware can easily be damaged
on tour. After the digital revolution, French developer
Arturia cut its teeth mastering analog emulation soft-
ware with its 2003 Mini V, and the company has gone
on to emulate a swath of legendary synths like the Ro-
land Jupiter-8.

Released in March, the iMini re-creates the fa-
mous front face of the Minimoog with its friendly
keyboard and intimidating knob bank. Its very easy
to cue up one of the iMini’s 500 presets and begin
pumping out the warmest, fattest tones in iPad histo-

A ‘Love’
Supreme

ry. Simplify things by hitting the “gear” button above
the keyboard to set a key and scale and zoom in on
the keys to make them bigger. (For those who aren’t
fans of the touch-pad interface, there’s MIDI key-
board connectivity.) Or, dive into the abyss of synth
creation, tweaking the three oscillators and 45 dials
like volume, chorus, delay, waveform and oscillator
modulation. Even crazier, go into “perform” mode
and customize two X/Y axis pads to your liking.

Arturia’s latest creation makes it incredibly delight-
ful to get lost tweaking sounds. And when it’s time to
turn them into songs, iMini is “tabletop”-ready: Drop
the device into the Tabletop app, chain it to a classic
Akai MPC and a sequencer, set the output to Sound-
Cloud seeder or .wav file, and voila—a professional stu-
dio on a tablet. Easy to use yet creatively deep, iMini
could become a defining iPad music app. —DD

Upon releasing his 2011 debut, No Time for Dreaming,
Bradleyunleashed a spot-on take of revivalist soul for the
modern era. On Victim of Love, the 64-year-old shows no
sign of wear, nailing the crinkly retro aesthetic without
bowing to the pressures of contemporary recording. The
album is simultaneously loose and intense, driven by
reverb-soaked arrangements shaped by producer/co-
writer Thomas Brenneck. Throughout, the “Screaming
Eagle of Soul” packs a wallop with his frayed, powerful
vocals, capable of expressing agony on the guitar-ballad
title track and toughening an allegiance of romance on
“You Put the Flame on It.” There are shades of Al Green
and James Brown here, but it's Bradley’s continuum of
stamina and offbeat phrasing that distinguishes him
from his peers. Some might find the exercise in musical
nostalgia to be dated, but Bradley shows that soul still
has blood pumping in its veins. —SJH

ARTIST: Charles Bradley

ALBUM: Victim of Love

PRODUCER: Thomas Brenneck

Dunham/Daptone Records

RELEASE DATE: April 2

CHART HISTORY: No Time for

Dreaming (2011), No. 37

Heatseekers Albums, 32,000

ALBUMS

ELECTRONIC

DEPECHEMODE

ROCK Delta Machine
RILO KILEY PRODUCER: Ben Hillier
RKives Columbia Records

PRODUCERS: various

Little Record Co.

RELEASE DATE: April 2

From lonesome country
to a feature by Too
$hort, this rarities
collection gathers all

of Rilo Kiley’s sounds.
Standout “All the
Drugs” offers a dose of
the band’s best qualities,
including Jenny Lewis’
yearning vocals and
sparkling electric riffs.
With no signs of life
since 2007 s Under the
Blacklight, it’s a worthy
memorial. —DG

RELEASE DATE: March 26

The latest from synth-
pop icon Depeche Mode
follows the band’s usual
formula of sadistic yet
hummable sentiments
delivered in the undead
lounge-singer style of
Dave Gahan. There's
no “Strangelove” or
“Personal Jesus” here,
but the tightly wound
“Secret to the End”
and techno-driven “My
Little Universe” have
strident, dark hooks
that stick. —KM

LATIN
ROCK LOS AMIGOS INVISIBLES
THE STROKES Repeat After Me

Comedown Machine
PRODUCER: Gus Oberg

RCA Records

RELEASE DATE: March 26
Comedown Machine is
an enthusiastic depar-
ture for the Strokes.
The rockers split time
between channeling
Phoenix (“Tap Out”)
and A-ha (“One Way
Trigger”), while return-
ing to garage-rock on
“50/50” and “All the
Time.” As “Call It Fate,
Call It Karma” gently
concludes, it’s clear
Comedown Machine
captures a band back
on its way up. —DG

PRODUCERS: Los Amigos
Invisibles

Nacional Records

RELEASE DATE: April 2

The rapid-fire energy
never dulls on Repeat
After Me, the latest
album from Latin
disco-funk trailblazers
Los Amigos Invisibles.
The well-placed beats
and endearing whimsi-
cal style are sure to fire
up any mood. Check
the hypnotic “Corazon
Tatu” and the sensual,
dreamy “Stay.” —JA

NEW & NOTEWORTHY
STEPHEN STILLS

Carry On

COUNTRY

THOMPSON SQUARE
Just Feels Good

PRODUCERS: New Voices
Stoney Creek Records
RELEASE DATE: March 26
Rest assured, there’s
no dreaded sophomore
slump for husband-
and-wife duo Shawna
and Keifer Thompson.
The tender first single
“If I Didn’t Have You”
is a vocal showcase
that also shows the
group’s fun side. “Test-
ing the Water” and the
exuberant title track
are destined to be fan
favorites as well. —CD

PRODUCERS: Graham Nash,
Joel Bernstein, Stephen Stills

Rhino

RELEASE DATE: March 26
The vaults yielded
nearly one-third of
this boxed set’s 82
tracks: a duel with
Jimi Hendrix that’s

a study in intonation
and style; a sumptuous
demo of “So Begins
the Task”; and “The
Treasure” from 1970
that bridges Déja Vu
and Crosby, Stills &
Nash. Band work is
well-represented, but
revelations abound in
his poised early-"70s
solo work. —PG
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MTV's
Video Music
Awards are
Brooklyn
bound. For
the 30th
anniversary
of the cable
network’s
awards
show, the
VMASs will
be held at
the Barclays
Centeron
Aug. 25. It
will be the
first major
awards show
televised
from the
New York
borough.

R&B/HIP-HOP

JuicyJ’s
Trippy
Return

The purveyor of ratchet regains
hip-hop’s throne 18 years after
chart debut

By Sowmya Krishnamurthy

Juicy ] is back, for the first time. The rapper/produc-
er renowned for his work with Memphis collective
Three 6 Mafia—the group debuted on Billboard’s Top
R&B Albums chart in 1995 with Mystic Stylez and won
the Academy Award for best original song in 2006 for
“It’s Hard Out Here for a Pimp”—is breaking out as a
chart-topping solo force.

In the past five months, Juicy ] has appeared on the
Hot R&B/Hip-Hop Songs chart with four releases: his
own “Bandz a Make Her Dance,” which peaked at No.
6; as a featured guest on Wiz Khalifa'’s “Medicated,”
which hit No. 44; on B.o.B’s “We Still in This B****,”
which reached No. 26 on March 23; and his new single,
“Show Out,” which is No. 29 this week. Juicy s last
footing on that chart dates back to Project Pat’s “Good
Googly Moogly,” which peaked at No. 7in 2006.

He also helmed three tracks on Lil Wayne’s newly
released I Am Not a Human Being II and is featured
on the album’s “Trippy.” Cumulatively, Juicy J’s solo
singles have sold more than 1.5 million copies, ac-
cording to Nielsen SoundScan, led by strip-club hom-
age “Bandz a Make Her Dance,” which has moved
912,000 units.

Juicy ] approaches his resurgence more as a neo-
phyte than a veteran. “I feel like it's brand-new for me,”
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JuicyJ's
“Bandza
Make Her
Dance" has
sold nearly
1 million
copies,

he says. He's stewarding his ship this time around and
enjoying the autonomy of going solo. “I'm calling all
my own shots. My singles, anything I drop, it’s all me.
It’s my decision.”

One of those decisions was to link up with Khalifa’s
Taylor Gang Entertainment and Dr. Luke’s Kemosabe
Records (through Columbia) to release his forthcom-
ing Stay Trippy, slated for mid-summer.

Taylor Gang’s Will Dzombak points to Juicy J's
years of relationship-building in the music industry
and DIY work ethic as attributing to the great success
of “Bandz.” “He really put the fire behind that record
and put the fire under Wiz and me to really get it out
there,” Dzombak says. “With Juicy working it with all
the DJs, he pretty much did it damn near himself.”

Mark McCray, PD of KBFB Dallas-Fort Worth,
Texas, remembers the song as an instant hit. “‘Bandz
a Make Her Dance’ was a smash for us. That record,
from the minute we put it on the air, really resonated
with our audience.” He cites Juicy J's “Down South
vibe” as appealing to Three 6 Mafia loyalists and a new,
younger generation that Juicy ] has engaged due to his
affiliation with Khalifa.

DJ Sour Milk, a radio personality at KPWR Los An-
geles, further explains that the Mike WiLL Made It-
produced “Bandz” proved to be a radio breakthrough
because it ushered in a slew of sonically similar hits
including Rihanna’s “Pour It Up” (also produced by
Mike WILL). “That song made it a lot easier for half
the songs to make it on the radio,” Sour Milk says. He
points to Juicy ] spearheading the “ratchet” subgenre,
known for its melodic synths, rattling drums, high-
energy machismo and often ignorant or silly lyrics,
which others like Tyga and YG have adopted. “It’s just
speaking your mind,” Juicy J says of the genre’s name.
“It’s straight raw.”

He may lead the pack, but don’t expect Juicy J to
strictly adhere to this signature in 2013. The rap-
per has plenty of surprises planned, including an
upcoming tour with buzzy newcomer A$AP Ferg, a
remix of Baauer’s “Harlem Shake,” impending TV
and liquor projects and what he promises will be a
“crazy” secret feature on Stay Trippy. After nearly
two decades in hip-hop, Juicy J’s firmly in control
and what he wants, goes. “I want to do it the way I
want to do it,” he says. ©

THE
Numbers

Kids’ Choice Awards

Nickelodeon’s 26th annual Kids’ Choice Awards was
its usual slime-tastic event boasting celebrities of all
stripes. Among those on hand at the live March 23 event
were host Josh Duhamel and performers Pitbull, Chris-
tina Aguilera, Ke$ha, Selena Gomez and Katy Perry.
Winners were chosen in 22 categories by kids who cast
arecord 392 million votes between Feb. 14 and March 23.

284%
® 148M

Out of arecord 392 million votes cast for the
awards, a record 148 million came from outside
the United States (up 284% from 2012). The
awards' international presence has expanded in
recent years due to custom versions of the show
that include country-specific categories.

@ 6.5%
5.8M

According to Nielsen, 5.8 million viewers
watched the initial broadcast—a decline of 6.5%
compared with 6.2 million viewers in 2012. But
Nickelodeon says 12 million viewers watched
this year's three broadcasts during the March
23-24 weekend, compared with 11 million who
watched the 2012 edition’s three airings.

80K

On the day of the show, Ariana Grande's
Twitter account earned the most mentions on
the social network (80,000) compared with
all of the music stars at the event, according
to Next Big Sound. The actress/singer is the
former co-star of Nickelodeon's “Victorious”
and future co-star of "Sam & Cat.”

2%
189K

The four songs that Pitbull, Aguilera and
Ke$ha sang during the show sold a combined
189,000 downloads in the week ending March
24, according to Nielsen SoundScan. That's a
decline of 2% versus the prior week (192,000).
The lack of sales gain isn't surprising, as the
show targets a young demographic that likely
doesn’t purchase music onits own.

—Keith Caulfield and William Gruger
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Full Speed Ahead

Drop City Yacht Club takes off at rhythmic radio

with debut single ‘Crickets’

By Alex Gale
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Drop City
Yacht Club
plans to
release its
debutalbum
in thefall.

head of promotion Ben Berkman says the label, looking to give the
song extra traction at the rhythmic format, recruited Jeremih to redo

the hook. “We wanted someone with a rhythmic base so it could fit
there,” he says. “He’s a singer with R&B credibility but he’s had pop
success.” (Jeremih’s debut single, “Birthday Sex,” topped Hot R&B/
Hip-Hop Songs for two weeks in 2009, and has sold 1.8 million, ac-

cording to Nielsen SoundScan.)

When the label began servicing the single at the end of January,
KKFR Phoenix was one of the first stations to get onboard, playing
the song 241 times since Feb. 1, according to Nielsen BDS. “You can
play it on a hip-hop station, you can play it on rhythmic, [and] it has
the ability to cross over to pop because it's so melodic,” PD Mikey

For a song about getting rejected, Drop City Yacht Club’s “Crickets” is getting a
lot of love. Thanks to its multiformat appeal and a breezy Jeremih hook, the sum-
mery song jumps 26-19 in its third week on Billboard’s Rhythmic Top 40 chart and
moves 24-21 on Rap Airplay.

“Crickets” first picked up steam last summer, when the pop-rap trio, then known as
the Freshmen, released an earlier version without Jeremih for free online. “We haven’t
had one bad response to this record,” the group’s A Wolf says, noting the song’s genre-
jumping sound. “It’s somewhere between Beastie Boys and Beach Boys.”

In October, the group signed to A&M/Octone through a joint venture with Exit 8
Records, founded by radio promoter Danny Coniglio. A&M/Octone executive VP/

Fuentes says.

A colorful lyric video debuted Feb. 1, and the song hit iTunes three
weeks later, selling just 13,000 to date. But the push behind “Crickets”
is still unrolling. An official video debuted days after the band’s four-

show run at South by Southwest, the song is iTunes’ free single of the

week, it’s featured on Clear Channel’s “Rhythmic Premium Choice”
syndicated programming, and the band is in the middle of promotional
visits at radio—in between trying to find time to record its debut.

“We want to make sure it’s fresh,” A Wolf says of the album, ex-

pected in the fall. “We try to do what we think people are going to be
doing a year or two from now.” @

Battle Plan: Kerli

Thanks to
the No. 1 Hot
Dance Club
Songs hit
“The Lucky
Ones"and an
aggressive
campaign,
Estonian
singer/
songwriter
Kerli debuts
atNo.9on
Dance/
Electronic
Albums with
Utopia EP.

5 MONTHS AGO 3 MONTHS AGO RELEASE WEEK

Having moved from rock to
dance with singles “Army

of Love" and “Zero Gravity,”
as well as contributions

to the "Almost Alice” and
“Frankenweenie Unleashed”
soundtracks, Kerli began the
campaign for Utopia with the
Oct. 29 release of “The Lucky
Ones." “Kerli has such an
abundance of great material,
itwouldn't fit on one album,
so the strategy is for multiple
EP releases over the course of
the next year,” Island Records
VP of marketing David Grant
says. Co-manager Greg
Mertz of Chalkboard Music
acknowledges that Justin
Bieber and Robyn have also
used the multi-EP approach,
but in Kerli's case “it allows us
to navigate across different
platforms organically.”

The video for “The Lucky
Ones" debuted Dec. 5 on
Vevo, with remixes sent to
dance clubs. Kerli continued
to perform what Grant calls
“a mixture of EDM shows
and gay clubs," including
the fourth annual NOH8
Anniversary Celebration on
Dec. 12 in Los Angeles. “The
Lucky Ones,” which has sold
about 10,000 copies, was
also licensed to NFL playoff
broadcasts and on NBC's
"Fashion Star,” while Kerli's
team used social media to
“continue to feed a fan base
that's very avid and hungry
for Kerli's creative output,”
including a close relationship
with the SpinMedia group
for exclusive content like
behind-the-scenes footage
and blog postings.

Kerli marked Utopia’s
March 19 arrival with some
high-profile appearances

In the midst of a 10-day
Kountdown on Facebook and
other platforms, featuring
exclusive content each

day leading up to the EP's
release, she played Perez
Hilton's One Night in Austin
show on March 16 at South
by Southwest. Meanwhile,
she performed at the Ultra
Music Festival in Miami,
with a strong promotional
presence at the Winter
Music Conference. Utopia
also coincided with another
single and video, for “Love
Me or Leave Me." The EP
sold 3,000 copies in its first
week, according to Nielsen
SoundScan, and debuts at
No. 196 on the Billboard 200

WHAT’'S AHEAD

The pop mainstream push
will continue, and Grant,
Mertz and co-manager Bruce
Roberts are going after film
and TV licenses for “Love Me
or Leave Me." “That shows
the authenticity of her more
singer/songwriter side, which
follows on her success as

the writer of 'Skyscraper’

for Demi Lovato,” Mertz

says. “We're not building a
plan that's based on one hit
single. It's based on building
Kerli's musical identity

while delivering music that
ultimately can resonate in

the mainstream.” Kerli will
continue to play live dates,
while the second EP is slated
for a summer release, though
her team says that may
change depending on Utopia’s
reception. —Gary Graff

o

)
BUBBLING

o

Gorgon City’s ‘Real’ Big
Start

Already a top 10 hiton

the Official U.K. Dance
Singles chart, Gorgon City's
“Real,” featuring vocalist
Yasmin, is now eyeing an
American crossover. The
duo—producers Foamo (né
Kye Gibbon) and RackNRuin
(Matt Scott)—is scheduled to
tour the United States in April
and May. "Real” hit digital
retail in February on Black
Butter Records; a major-label
pickup of the single is in the
works.

Healthy ‘Bones’

After penning tracks for

acts including Christina
Aguilera and Adam Lambert,
New Zealand pop singer/
songwriter Ginny Blackmore
draws her first Billboard
chartink as an artist, as her
debut single “Bones” (Epic)
enters Adult Top 40 at No. 40.
Blackmore left school at 16 to
become a musician, but she
didn’t quit—she was asked
to leave by her principal, who
believed she should focus
full-time on her career,a
move her parents supported,
WKRQ Cincinnati led all
Adult Top 40 panelists with
33 plays for “Bones” in the
March 18-24 Nielsen BDS
tracking week.

Burt's Alabama Influence
Weston Burt is poised to
make his first appearance on
Country Airplay with “Lucky
Sometimes.” Originally from
Fort Payne, Ala,, Burt sharesa
hometown with Randy Owen,
Teddy Gentry and Jeff Cook,
three of the four founding
members of Country

Music Hall of Fame group
Alabama. In fact, he learned
to play guitar by listening to
Alabama records (the first
song he mastered was the
band's 1983 hit “Dixieland
Delight"). Currentlyona
national radio tour, Burt is the
flagship artist on the recently
launched Hit Shop label,
distributed by Warner Music
Nashville.

Marcel ‘Waiting’ To Debut
QOakland, Calif,, crooner
Adrian Marcel is closing in

on a Mainstream R&B/Hip-
Hop bow as “Waiting” (L7/
Universal Republic) rises

by 67% in plays. The track

is the lead single from his
upcoming mixtape 7 Days of
Weak, executive-produced by
Raphael Saadiq and featuring
production from JU.ST.I.C.E.
League and 1500 or Nothing.
Marcel’s SoundCloud page
boasts nearly 84,000 listens.

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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KEITH CAULFIEL

Justin Timberlake’s

20/20’ = 968,000

The pop star blazes in at No. 1 on the Billboard 200
with third-largest week for a digital album

hile it was a sure thing that Jus-

tin Timberlake's The 20/20 Ex-

perience would debut at No. 1 on

the Billboard 200, it’s still pretty

amazing to see the whopping
sales the album racked up.

The RCA Records set crashes in with 968,000
copies sold in its first week, according to Nielsen
SoundScan, scoring the 19th-largest sales week
since SoundScan started tracking sales in 1991.
Amazingly, Timberlake well outpaced the initial pre-
release forecast for the album, which had placed its
first week at 500,000-plus. But, as you already know
if you read this column last week, 20/20 exploded
once it hit stores. The day after 20/20 was released
on March 19, its projection was raised to 750,000. A
day later, it rose to 850,000-900,000, and then by
Sunday, March 24, it climbed to 950,000-975,000.
To say 20/20 overperformed would be appropriate.

Timberlake’s start is easily his best sales week
ever. His last album, FutureSex/LoveSounds, debuted
at No. 1 with 684,000 while his 2002 debut, Justified,
bowed and peaked at No. 2 with a 439,000 start.

20/20’s launch is the biggest overall sales frame
since Taylor Swift’s Red debuted with 1.2 million on
Nov. 10, 2012. Among male artists, Timberlake has
the biggest sales week in nearly five years. The last
larger frame by a man was when Lil Wayne's Tha
Carter I1T debuted with 1 million on June 28, 2008.

Impressively, 20/20 instantly becomes the year’s
best-selling album, easily surpassing Mumford &
Sons’ Babel (658,000).

To put 20/20s sales in further perspective: In all of
2012, only 11 albums sold more than what 20/20 did
this week. Last year’s top seller was Adele’s 21, with
4.4 million sold. The 11th-biggest was Maroon 5's
Overexposed, with 988,000.

Overall, Timberlake’s 20/20 also logs the third-
largest sales week for a male singer in the SoundScan
era, behind only Usher and Garth Brooks. Usher’s
Confessions (2004) and Brooks’ Double Live (1998) de-
buted with 1.10 million and 1.09 million, respectively.

20/20 was a massive digital seller, too. The set
sold 452,000 downloads in its debut frame, mak-
ing it the third-largest week ever for a digital album.
Only Lady Gaga's Born This Way (662,000 in 2011)
and Swift’s Red (465,000 in 2012) sold more down-
loads in a single week.

Sources say Apple’s iTunes store moved the most
copies of 20/20 for the week, with Target its No. 2
account. ITunes sold an astounding 44% of 20/20’s
overall debut, while Target locked up about 34% of
the week (see story, page 8). The latter was the only
retailer with an exclusive version of the album that
includes two bonus songs unavailable anywhere
else: “Dress On” and “Body Count.” Target has
been heavily promoting the album in a series of TV
commercials, the first of which premiered during
CBS’ broadcast of the Grammy Awards on Feb. 10.
Forits part, iTunes had an exclusive stream of 20/20
that premiered March 11, more than a week before
the album arrived March 19.

While Timberlake didn’t hit the magic million
mark, his proximity to the figure elicited questions
by outside media along the lines of: “Who can sell
a million next?” Does everyone else remember the
time when folks were saying the era of million-sell-
ing weeks was over? After 50 Cent’s The Massacre
started at No. 1 with 1.1 million on March 19, 2005,
we waited a long three years for the next million
week (Lil Wayne’s Tha Carter III in 2008). Since
then, there have been three million-selling weeks
(two by Swift and one by Lady Gaga, though the
latter was goosed tremendously by Amazon MP3’s
deep discounting).

So, who's got next? Certainly Adele’s third album
is a likely candidate to sell a million its first week.
She has the across-the-board appeal required to
achieve a blockbuster debut. But let’s face it: In this
age of streams and track sales, the fact that we’re
discussing the possibility of million-selling weeks
is flabbergasting. But, as Timberlake and Swift
have proved, superstars can still rack up enormous
sales frames.

Next week: Timberlake should maintain his grip
on No. 1 on the Billboard 200 for a second week,
while Lil Wayne’s new I Am Not a Human Being 1T
is on course to arrive in the runner-up slot. The
latter may sell around 200,000 copies, so say in-
dustry forecasters. Wayne will be one of a number
of new arrivals in the top 10, which will also boast
bows from Blake Shelton, Depeche Mode and the
Strokes, among others. @

SALES OF BONJOVI'S WHAT
ABOUT NOWTHIS WEEK

29,000
@®71%

Solo, So High

Justin Timberlake's The
20/20 Experience blasts
onto the Billboard 200 at

No. 1 with a slew of notable
sales achievements (see
story, left). Another way to
frame the former ‘N Sync
member’s latest success?
He's just the seventh artist in
the chart's 57-year history to
notch multiple No. 1 albums
both with agroup and as a
soloist, an exclusive club that
features three Beatles: Paul
McCartney, John Lennon and
George Harrison. In addition
to Timberlake, who tallied
two No. 1s with ‘N Sync and
previously reigned on his
own with 2006's FutureSex/
LoveSounds, Beyonce,
Eminem and Eric Clapton
have each also reigned more
than once both ina group and
solo. —Gary Trust

THE BIG NUMBER
]

Justin Timberlake's 20/20
debutof 968,000 is the 19th-
largest sales week since
Nielsen SoundScan began
tracking datain 1991. The 18
weeks that exceed it were all
million-selling frames.

Read more
Chart Beat at
billboard.com/
chartbeat.

R&B ALBUM SALES,
YEARTO DATE

11.1 MILLION
®12%

SALES OF PINK'S JUST
GIVE ME'THIS WEEK

241,000
@ 42%

MARKET WATCH

A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL DIGITAL

ALBUMS® TRACKS
This Week 6,076,000 2,537,000 24,776,000
Last Week 5,579,000 2,381,000 24,571,000
Change 8.9% 6.6% 0.8%
This Week Last Year 5,462,000 2,108,000 25,623,000
Change 11.2% 20.4% -3.3%

*Digital afbum sales are aiso counted within album sales.

Weekly Album Sales (

Units)
B—— 2013
2012

=
o

YEAR-TO-DATE

Overall Unit Sales

2012 2013 CHANGE
Albums 71,676,000 67,507,000 -5.8%
Digital Tracks 334,644,000 328,171,000 -1.9%
Store Singles 643,000 798,000 24.1%
Total 406,963,000 396,476,000 -2.6%
Album w/TEA* 105,140,400 100,324,100 -4.6%
*Includes track equivalent album sales (TEA) with 10 track downloads equivalent to one album sale,

2012

2013 328.2 Million
Sales by Album Format

2012 2013 CHANGE
w 43,667,000 36,400,000 -16.6%
Digital 27,064,000 29,774,000 10.0%
Vinyl 929,000 1,235,000 32.9%
Other 16,000 99,000 518.8%

2012 2013 CHANGE
Current 34,140,000 33,527,000 -1.8%
Catalog 37,536,000 33,980,000 -9.5%
Deep Catalog 30,170,000 27,250,000 -9.7%

2012

2013

Catalog Album Sales

2012

5 nd jaz:
ascurrent. Titles older than
than 36 months.

2 albums). T tay in the top h
18 months are catalog. Deep catalog is a subs

weve
f catalog for ttles out more

For week ending March 24, 2013, Figures are rounded, Compiled from a national sample of nielsen
retail store and rack sales reports collected by Nielsen Soundscan. i
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Bullets indicate titles with
greatest weekly gains.

Album Charts

@ Recording Industry Assn. of
America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A\ RIAA certification for physical
shipments & digital downloads
of 1 million units (Platinum).
Numeral noted with Platinum
symbol indicates album’s multi-
platinum level.

@ RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album’s multi-
platinum level.

(O Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

/\ Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album’s multi-platinum level.

Digital Songs Charts

@ RIAA certification for 500,000
paid downloads (Gold).

A\ RIAA certification for 1 million
paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

HG (Heatseeker Graduate)

PS (PaceSetter for largest % album
sales gain)

GG (Greatest Gainer for largest
volume gain)

DG (Digital Sales Gainer)

AG (Airplay Gainer)

SG (Streaming Gainer)

Publishing song index available on
billboard.com/biz.

Visit billboard.com/biz for complete
rules and explanations.

CERT. | PEAK | WKS. ON|

TITLE Artist
R) ABEL

THRIFTSHOP  Macklemore & Ryan Lewis Feat. Wanz 4k

R.LEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/ADA/WARNER BROS.

HARLEM SHAKE Baauer 1 6

BAAUER (H.RODRIGUES) JEFFREE'S/MAD DECENT/WARNER BROS.

SUIT & TIE Justin Timberlake Feat. JayZ 4| 3 g

.{c} WHEN | WAS YOUR MAN Bruno Mars 3 1

‘THE SMEEZINGTONS (BRUNO MARS,P.LAWRENCE I1,A.LEVINE.A. WYATT) ATLANTIC

Mars' fifth No. 1 on Hot 100 Airplay (132
million audience impressions, up 15%),
claims the Hot 100's Airplay Gainer badge for
a seventh consecutive week. It ties Rihanna’s
“Rude Boy” (2010), T-Pain’s “Buy U a Drank
(Shawty Snappin’)" (2007) and Beyoncé’s
“Baby Boy” (2003) for the longest such
streak dating to the award's 1985 launch.

STAY Rihanna Featuring Mikky Ekko 3 7

M.EKKO,).PARKER (M.EKKO,J.PARKER) SRP/DEF JAM/IDIMG

The song becomes her third Hot Digital Songs No.
(241,000 downloads sold, up 42%). She previously
led with 2008's “So What” and 2011's “F**kin’
Perfect.” Fun. lead singer Ruess reigned on Hot
Digital Songs for seven weeks last year with the
group's “We Are Young”(featuring Janelle Monae).

STARTED FROM THE BOTTOM Drake 6 7

M.ZOMBIE (A.GRAHAMW.COLEMAN,
N.SHEBIB,B.SANFILIPPO)

YOUNG MONEY/CASH MONEY/REPUBLIC

FEEL THIS MOMENT  Pitbull Feat. Christina Aguilera 8 9

AMESSINGER NATWEH NLAMBROZZA (A C.PEREZ.CPEREZNATWEH,
AMESSINGER, K LAMBROZZAUVASGASC AGUILERA PAL WAAKTAAR M HARKETALFURHOLMEN) MR, 305/POLO GROUNDS/RCA

Pitbull unleashes his eighth top 10 and
Aguilera her 10th. The track vaults 40-21 on
Streaming Songs (2.1 million streams, up 43%)
following the first full week of availability for
its official video.

LOVE ME Lil Wayne Feat. Drake & Future 9 10

MIKE WILL MADE-IT,A+ (D.CARTER,A.GRAHAM,

NWILBURN.M.LWILLIAMS 11,A.HOGAN) YOUNG MONEY/CASH MONEY/REPUBLIC

I KNEW YOU WERE TROUBLE. Taylor Swift A| 2 2

MAX MARTIN.SHELLBACK (TSWIFT,MAX MARTIN,SHELLBACK)  BIG MACHINE/REPUBLIC

SCREAM & SHOUT will.i.am & Britney Spears A | 3 1

LAZY JAY (W.ADAMS,J.MARTENS, LBAPTISTE) INTERSCOPE

DAYLIGHT

A.LEVINE, MDL.MAX MARTIN
(A.LEVINEMAX MARTIN, SAMM,M.LEVY)

Maroon 5 7 16
A&M/OCTONE/INTERSCOPE

el MIRRORS Justin Timberlake B 6
TIMBALAND (JTIMBERLAKE,TV.MOSLEY,J.HARMON, J.E.FAUNTLEROY 1) RCA

LOCKED OUT OF HEAVEN Bruno Mars 1%

THE SMEEZINGTONS, J,BHASKER,E.HAYNIE,

M.RONSON (ERUNO MARS,P.LAWRENCE I1,A.LEVINE) ATLANTIC

2WKS. | LAST | THIS
AGO | WEEK | WEEK

2

20

23

29 |

% |

40

47 |

TITLE Artist | cegy PEAK | WKS. O]
R (SONGWRITER) IMPRINT/PROMOTION LABEL POS. | CHART
HEART ATTACK Demi Lovato 2 4

M.ALLAN,LEVIGAN (M.ALLAN,LEVIGAN,S.DOUGLAS NWILLIAMS A PHILLIPS,DLOVATO)  HOLLYWOOD

1 WILL WAIT Mumford & Sons @ | 12 33
M.DRAVS (MUMFORD & SONS) GENTLEMAN OF THE ROAD/RED/GLASSNOTE
IT’S TIME Imagine Dragons 4 | 15 4

B.DARNER/IMAGINE DRAGONS

(D.REYNOLDS W.SERMON, B.MCKEE) KIDINAKORNER/INTERSCOPE

CARRY ON fun. 0 1

LBHASKER (FUN.,J.BHASKER) FUELED BY RAMEN/RRP.

SURE BE COOL IF YOU DID Blake Shelton @| 2 1

5.HENDRICKS (R.CLAWSON.CTOMPKINS,.ROBBINS)  WARNER BROS. NASHVILLE/WMN

Taylor Swift % 4

MAX MARTIN,SHELLBACK (T.SWIFT,MAX MARTIN,SHELLBACK) BIG MACHINE/REPUBLIC
Swift's new pop single rockets
into the top 40 fueled heavily
by the premiere of its official
video on March 13. It enters
Streaming Songs at No. 13 with
2.7 million streams. It also
bounds 21-13 on Pop Digital
Songs (48,000, up 53%) and
27-20 on Mainstream Top 40.

CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton a7

R.LEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/ADA/WARNER BROS.

MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EM UP)  Fall Out Boy 2% 7

BWALKER (FALL OUT BOY,BWALKER,LHILL) DECAYDANCE/FUELED BY RAMEN/ISLAND/IDIMG

LITTLE TALKS Of Monsters And Men A | 20 44

26 28 [eb)
OF MONSTERS AND MEN,A. ARNARSSON (N.B.HILMARSDOTTIR.RTHORHALLSSON)  REPUBLIC
n \6‘ (30} TROUBLEMAKER Olly Murs Feat. FloRida @ 30 10
& ‘ S.ROBSON (O.MURS,S.ROBSON,C.KELLYT.DILLARD) SYCO/COLUMBIA
2 23 BER GIRLON FIRE Alicia Keys Feat. Nicki Minaj no29
ALICIA KEYS,).BHASKER,S.REMI (ALICIA KEYS,).BHASKER,S.REMLOT.MARAJW.SQUIER) RCA
2 27 B2 CATCH MY BREATH Kelly Clarkson 19 2
SOUND KOLLECTIV (K.CLARKSON,J.HALBERT,E.OLSON) 19/RCA
|| " "
54 @ @ ILOVEIT Icona Pop Featuring Charli XCX B 8
‘ P.BERGER (P.BERGER,C.AITCHISON,L.EKLOW) RECORD COMPANY TEN/BIG BEAT/RRP
27 29 [ GANGNAM STYLE PSY Al 2 »
P.JAI-SANG Y.GUN-HYUNG (J.S.PARK.6.HYOO) SCHOOLBOY/REPUBLIC
5 30 IR POETICJUSTICE Kendrick Lamar Feat. Drake %

451 38 36)

30 32 i

56 Q‘ (35)
5 @ (39)
2 @!@

S.DEVILLE (K.DUCKWORTH,E.MOLINA,
AGRAHAM.LS.HARRIS 11l LJACKSONT.5.LEWIS) TOP DAWG/AFTERMATH/INTERSCOPE

BAD Wale Featuring Tiara Thomas % 6
TTHOMAS,K.CAMP (O.AKINTIMEHIN,T.THOMAS) MAYBACH/ATLANTIC
TRY P!nk 9 2
G.KURSTIN (BUSBEE,B.WEST) RCA
WAGON WHEEL Darius Rucker 8 7

F.ROGERS (B.DYLAN,K.SECOR) CAPITOL NASHVILLE

BUGATTI Ace Hood Feat. Future & Rick Ross 39 6

MIKE WILL MADE-IT (AMCCOLISTER,N.CAS!
W.L.ROBERTS ILM.LWILLIANS I1 Nw\lsURN) WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

DOWNTOWN Lady Antebellum 35 7

PWORLEY,LADY ANTEBELLUM (L.LAIRD.S.MCANALLY.N.HEMBY) CAPITOL NASHVILLE

RADIOACTIVE Imagine Dragons @ | 15 30 38 ‘@‘ Q MAMA’S BROKEN HEART Miranda Lambert 38 9
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J,MOSSER) KIDINAKORNER/INTERSCOPE “ F.LIDDELL,C.AINLAY,G.WORF (B.CLARK,S.MCANALLY.K.MUSGRAVES) RCA NASHVILLE

SWEET NOTHING  Calvin Harris Feat. Florence Welch 4 | 10 20  [GIIEN (12} #THATPOWER  will.i.am Feat. Justin Bieber w1

C.HARRIS (C.HARRIS, DEBUT D.LEROY.WILL.LAM (W.ADAMS,D.LEROY.J.BIEBER) INTERSCOPE

FWELCH K.HARPOON) DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

HO HEY The Lumineers A | 3 4 3 3 W SAIL AWOLNATION A 30 29
R.HADLOCK (W.SCHULTZ,J.FRAITES) DUALTONE A.BRUNO (A.BRUNO) RED BULL

F**KIN PROBLEMS  ASAP Rocky Feat. Drake, 2Chainz & Kendrick Lamar - 4 | g 21 31 33 WP BEAUTY AND ABEAT Justin Bieber Feat. Nicki Minaj 5 u
N.SHEBIB (R.MAYERS,N.SHEBIB,S.GARRETT,

AGRAHAM.T.EPPS,K.DUCKWORTH) ASAP WORLDWIDE/POLO GROUNDS/RCA

POURIT UP Rihanna o P \ MADNESS Muse @| a5 2
?.”é'i‘uﬁ's'bf#»‘igfifs'.’fﬁﬂémé‘fﬁh%ﬁ?ﬂ"' SRP/DEF JAM/IDIMG e‘ @ MUSE (M.BELLAMY) HELIUM-3/WARNER BROS.

DON'T YOUWORRY CHILD  Swedish House Mafia Feat. John Martin 6 27 HOME Phillip Phillips 6 39
o oL AR A 74 Ry D.PEARSON (D.PEARSON,G.HOLDEN) pl‘)/INYERSEEPE A

ASTRALWERKS/CAPITOL

@ Go to BILLBOARD.COM/BIZ for complete chart data
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.| tast | Tis | TITLE Artist INK&‘LAST

CERT. | PEAK |WKS. ON | CERT. PEAK‘WKS.BH
WEEK| WEEK | propucer (SONGWRITER) IMPRINT/PROMOTION LABEL POS. | CHART AGo “"m‘ w 0 € IMPRINT/PRO P0S. | CHART

g DIAMONDS Rihanna A1 1 MERRY GO ‘ROUND Kacey Musgraves
ES ng‘E"\ﬁﬁT,aEEE’:,T:S%“,"E[%%%E};&, SRP/DEF JAM/IDIMG LLAIRD,S5.MCANALLY,X. MUSGRAVES (K.MUSGRAVES,JOSBORNE, SMCANALLY)  MERCURY NASHVILLE
z ONE MORE NIGHT Maroon 5 1 40 RICH ASF**K  Lil Wayne Featuring 2 Chainz 8 1
=i MAX MARTIN,SHELLBACK (A.LEVINE, T-MINUS,N.SEETHARAM (D.CARTER,
= SHELLBACK,S.KOTECHA MAX MARTIN) A&M/OCTONE/INTERSCOPE T.EPPST.WILLIAMS,N.SEETHARAM) YOUNG MONEY/CASH MONEY/REPUBLIC
g 2 e ! . 7 ’
E GET YOUR SHINE ON Florida Georgia Line 9 9 TORNADO Little Big Town @| 51 20 Op BOC
é J.MOI (T.HUBBARD,B.KELLEY,R.CLAWSON,C. TOMPKINS) REPUBLIC NASHVILLE J.JOYCE (N.HEMBY,D.MAID) CAPITOL NASHVILLE
: On Top
‘ 1 DRIVE YOUR TRUCK Lee Brice 50 1 1994 Jason Aldean 80 2 . R
K.JACOBS,M.MCCLURE.L.BRICE (J.ALEXANDER.C.HARRINGTON, LYEARY) CURs M.KNOX (THOMAS RHETT.L.LAIRD,B.DEAN) BROKEN BOW Thrift Shop,” by Macklemore
& Ryan Lewis (above)
” s g featuring Wanz, returns to
ALIVE Krewella 516 SHOW OUT  Juicy J Featuring Big Sean And Young Jeezy 75 3 No.1on the Billboard Hot 100
RAIN MAN (JLYOUSAFY.YOUSAF,KTRINDL,N.LIM, LUDELL) KREWELLA/COLUMBIA MIKE WILL MADE-IT (J.HOUSTON,J.W.JENKINS,S.M.ANDERSON) KEMOSABE/COLUMBIA 3 2
for a fifth cumulative week,
.. narrowly edging out Baauer’s
ALL GOLD EVERYTHING Trinidad James %6 15 wop J.Dash @ 82 1 “Harlem Shake" after the
D.GALLASPY (N.WILLIAMS) THINKITSAGAME/DEF JAM/IDIMG M.WIESE, SR. (L.DASH) STEREOFAME Iat[er |ed [he Das[ ﬁVe Weeks‘
While both register declines
POWER TRIP J. Cole Featuring Miguel B3 6 ONE WAY OR ANOTHER (TEENAGE KICKS) ~ One Direction 13 6  inoverallweekly chart points,
J.L.COLE (J.COLE,H.LAWS) ROC NATION/COLUMBIA J.BUNETTA,JL.RYAN (D.HARRY,N.HARRISON,J.O'NEILL) SYCO/COLUMBIA another Week Of decreaslng
viral momentum for “Shake”
SOMEBODY’S HEARTBREAK  Hunter Hayes @/ 54 18 BITCH, DON'TKILL MY VIBE  Kendrick Lamar gy 5 eppbles"Shop™torelenagain.
D.HUFF,H.HAYES (A.DORFF,L.LAIRD,H.HAYES) ATLANTIC/WMN SOUNWAVE (CDUCKWORTHM.SPEARS, ShOD revisits thE Hot100's
* " BRAUN,VINDAHL,L.LYKKE,SCHMIDT) TOP DAWG/AFTERMATH/INTERSCOPE tOD rank deSpite dlDDII‘Ig 12
" . on Hot 100 Airplay and Hot
TWO BLACK CADILLACS Carrie Underwood @| 41 15 MORE THAN MILES Brantley Gilbert 85 4 Digital Songs. It decreases
M.BRIGHT (C.UNDERWOOD,J.KEAR,H.LINDSEY) 19/ARISTA NASHVILLE D.HUFF (J.EDDIE,B.GILBERT) VALORY bv 1% to 118 ml”lon audience
s impressions, departing the
PIRATE FLAG Kenny Chesney 56 7 CLARITY Zedd Featuring Foxes 86 1  airplay summitafter two
B.CANNON,K.CHESNEY (R.COPPERMAN,D.L.MURPHY) ~ BLUE CHAIR/COLUMBIA NASHVILLE ZEDD (A.ZASLAVSKI,MATTTHEW KOMA,P.ROBINSON,S.GRAY) INTERSCOPE weeks on tOD, and bV 13% to
. 234,000 downloads, falling
IFIDIDN'THAVEYOU  Thompson Square 5 n THIEA R S R Y from the top of Hot Digital
NV (STHOMPSON, K THOMPSON, L SELLERS,P.JENKINS) STONEY CREEK producer makes his Hot 100 debut with Songs after 10 weeks. still,
B 4 “Shop” becomes just the ninth
. his former No. 1 Dance Club Songs hit. rap title to pass 5 million in
LOVEEEEEEE SONG Rihanna Feat. Future 5 8

digital sales (see chart, below).
“Shop” shoots back to the Hot
100's pinnacle due largely to

It concurrently begins at No. 38 on
Mainstream Top 40 and holds at its No.

FUTURE (NWILBURN,R.FENTY,D.ANDREWS, G.5.JACKSON,L.S.ROGERS) SRP/DEF JAM/IDIMG

R.L.P. . Young Jeezy Fea}u ring 2 Chainz 59 7 4 peak on Dance/Mix Show Airplay. continued losses in streaming
NS AERCIER ANOLNIDL BOAY e rﬁs[% CTE/DEF AW/IDING for “Shake.” The viral smash
registers a fifth consecutive
GONE, GONE, GONE Phillip Phillips 59 3 DONE. The Band Perry 87 2  Weekof declinesin YouTube
GWATTENBERG (D.FUHRMANN,T.CLARK,GWATTENBERG) 19/INTERSCOPE D.HUFF (R.PERRY,N.PERRY,.DAVIDSON, }.BRYANT) REPUBLIC NASHVILLE streaming, posting a 30%
decrease to 20 million streams.
NEXT TO ME Emeli Sande 4 5 CUPS (PITCH PERFECT’S WHEN I'M GONE)  Anna Kendrick G B l”‘a‘ 2 "‘;(‘”" ;“;’“ 2*%';.“"“1“
CRAZE,HOAX (A.E.SANDE,H.CHEGWIN,H.CRAZE A.PAUL) capIToL CEECKMILIAN (A PCAGTERL GERSTEIN, astweel:and-A8 million the
D.BLACKETT,HTUNSTALL-BEHRENS,J.FREEMAN) UME/REPUBLIC WEEk bEfOI’eA At its peak‘ it
. . . registered 103 million streams
KISS YOU @ oscra One Direction % B o WHOBOOTY  Jonn Hart Featuring lamsSu! 66 15 uponits Hot 100 debut on
S.KOTECHA,K.LUNDIN,K.FOGELMARK,A.NEDLER) SYCO/COLUMBIA RAW SMOOV (D.).GRIZZELL,S.AWILLIAMS, K.KHARBOUCH) COOL KID CARTEL/EPIC March 2. —Gary Trust
I’M DIFFERENT 2 Chainz 7 1 ALL AROUND THE WORLD Justin Bieber Feat. Ludacris 2 4
DJ MUSTARD (T.EPP5,0.MCFARLANE) DEF JAM/IDIMG B M
(LBIEBER, N ATWEH N.LAMBROZZA.C.B.BRIDGES)  SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG THE TOP-SELLING RAP
5 " v DIGITAL DOWNLOADS,
PUSHER LOVE GIRL Justin Timberlake 64 1 The collaboration debuted at No. 22 the week of  AccoRDING TO NIELSEN
TUMOSEV.LAATMONAE FANTLEROY 1) ReA June 23, 2012, as a preview single for Bieber's SOUNDSCAN
. . . Believe. Now the radio follow-up to top 10s
HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift 50 4 M g o b 8
B.GALLIMORE T.MCGRAW (BWARREN,B.WARREN, M.IRWIN, LKEAR) BIG MACHINE Boyfriend” (No. 2), “As Long As You Love Me’ g'
SOUY: Ty Feat. CaikcGenat, WizkRalia &l il (No. 6) and “Beauty and a Beat” (No. 5), it pushes |l o
a Feat. Cedric Gervais, Wiz Khalifa & Ma al g 2
) nvMchmux%mmNGquN STEVENSONC ATHOAZ, Y 66 1 30-25 on Mainstream Top 40. —Gary Trust i
JJACKSON, LRASHID,0.MAPP.C.DEPASQUALE,C.CID) YOUNG MONEY/CASH MONEY/REPUBLIC & % g
o
GIVE IT ALL WE GOT TONIGHT George Strait 67 1 CHANGED Rascal Flatts B 5 218 s kde
TBROWN,G.STRAIT (M.ERIGHT.P.0'DONNELLTIAMES) MCA NASHVILLE D.HUFF.RASCAL FLATTS (G.LEVOX,NTHRASHER WMOBLEY) BIG MACHINE s ;
w [ g
)
ONE OF THOSE NIGHTS TimMcGraw @| 2 1 ANYWHERE WITH YOU Jake Owen 2 1
B.GALLIMORETMCGRAW (L.LAIRD,R.CLAWSON,C.TOMPKINS) BIG MACHINE JMOJ,R.CLAWSON (B.HAYSLIP,D.L.MURPHY.IYEARY) RCA NASHVILLE
LOVE AND WAR Tamar Braxton 5 9 KARATE CHOP (REMIX) Future Feat. Lil Wayne %3 3
D.CAMPER, JR. (M.RIDDICK,L.DANIELST.BRAXTON) STREAMLINE/EPIC METRO (NWILBURN,RBUICE.L WAYNE.D.CARTER) A-1/FREEBANDZ/EPIC
H NEVA END Future 5 16 FREAKS French Montana Feat. Nicki Minaj 72
i MIKE WILL MADE-IT (N.WILBURN, M.LWILLIAMS Il PRSLAUGHTER)  A-/FREEBANDZ/EPIC RICO LOVE.ETHOMASON (KXHARBOUCH.0.MARALRICO LOVE,
§ D.L.DAVIS,Q.RILEY,E.BONNER,S.DUNBAR,J.CTAVLOR,L.O.WILLIS) BAD BOY/INTERSCOPE
1 CAN TAKE IT FROM THERE  Chris Young n o7 DOPE Tyga Featuring Rick Ross 68 9 ;
.ROBERTS (M.NGUYEN-STEVENSONW.L.ROBERTS II, TEQ ESE § B
1.5TROUD (CYOUNG,RAKINS, BHAYSLIP) RCA NASHVILLE M.ROBERTS, JACKSON,C.CBROADUS JR.CWOLFE.AYOUNG) YOUNG MONEV/CASH MONEY/REPUBLIC g s E:s s
LIS g
KISSES DOWN LOW Kelly Rowland 7 3 STUBBORN LOVE The Lumineers o5 $Eigiisgd
MDD LEBROOKSATHOUAS TTHOMASLE ROWLAND) REPUBLIC R.HADLOCK (W.SCHULTZ,L.FRAITES) DUALTONE g s E&sSFLLE
3 i i K E=2SE25%Ys 3
£E2Zgzs5¢24d
4 " =2 £ 5 = 8
CMON Kegha 7 u HEY PRETTY GIRL Kip Moore w1 SESEE8EFE
L.GOTTWALD,B.LEVIN,MAX MARTIN, B MCKEE.HWALTER) KEMOSABE/RCA BLJAMES (K.MOORE,D.COUCH) MCA NASHVILLE £ § 39 s o
: gyl 5 g
H . . . prl 3 = g
g LIKE JESUS DOES Eric Church %5 THE ONLY WAY 1 KNOW Jason Aldean With Luke Bryan & Eric Church @] 40 20 8 = g 2
5 % J.JOYCE (C.BEATHARD,M.CRISWELL) EMI NASHVILLE M.KNOX (D.L.MURPHY,B.HAYSLIP) BROKEN BOW 2 = % é
£ 24 S 2 5
H S FhkE i - = g : g
23 L T B iy 0 FeAL TLEMIGEL ) 75 g BEAT THIS SUMMER BradPaisley | ¢ 2 & 3 2
MMIDDLEBROOKS,C.1HARRIS, JR,,LHOUSTON) " REBELROCK/GRAND HUSTLE/ATLANTIC B.PAISLEY (B.PAISLEY,C.OUBOIS,L.LAIRD) ARISTA NASHVILLE & £
< F
£ BATTLE SCARS Lupe Fiasco & Guy Sebastian B B LEVITATE Hadouken! 0 4 ¢
gg PRO J (W.JACO,G.SEBASTIAN,D.R.HARRIS) 15T & 15TH/ATLANTIC LOADSTAR (HADOUKEN,A.SMITH,N.HILL,G.HARRIS) SURFACE NOISE =
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ARTIST ARTIST Title | epr | Peak | wes.of
IMPRINT/DISTRIBUTING LABEL IMPRINT/DISTRIBUTING LABEL POS. | CHART)
JUSTIN TIMBERLAKE The 20/20 Experience JIMI HENDRIX People, Hell And Angels 2 3
ACA EXPERIENCE HENDRIX/LEGACY
KACEY MUSGRAVES Same Trailer Different Park 2 1 ADELE 2P| v
MERCURY NASHVILLE/UMGN XL/COLUMBIA
BRUNO MARS Unorthodox Jukebox A ! 15 SOUNDTRACK pitch Perfect @] 3 2
ATLANTIC/AG UME
LUKE BRYAN  Spring Break... Here To Party 13 ERIC CLAPTON 0Old Sock 72
CAPITOL NASHVILLE/UMGN BUSHBRANCH/SURFDOG
PINK The Truth About Love A ! % MAROON 5 Overexposed A| 2 3
RCA A&M/OCTONE/IGA
IMAGINE DRAGONS Night Visions @| 2 20 KENDRICK LAMAR good kid, m.A.Adcity @| 2 2
KIDINAKORNER/INTERSCOPE/IGA TOP DAWG/AFTERMATH/INTERSCOPE/IGA
BON JOVI What About Now o2 ONE DIRECTION Take Me Home A| ! 1
ISLAND/IDIMG SYCO/COLUMBIA
Lc(c] SOUNDTRACK Les Miserables @ 1 4 LITTLE BIG TOWN Tornado @| 2 28
FOLYDOR/RERLIBLIC CAPITOL NASHVILLE/UMGN
The soundtrack flies back into the top 10 with ANDREA BOCELLI passi > 8
a 221% sales gain after it was reissued March SEARNERVENG d3slone
19 with a bonus CD of extra songs from the
film. Its total sales surpass the half-million JASON ALDEAN Night Train A| ! 2
e BROKEN BOW/BBMG
mark, rising to 526,000.
DRACO ROSA Vida EL
SONY MUSIC LATIN
MUMFORD & SONS Babel A| ! 26 TIM MCGRAW Two Lanes Of Freedom 27
GENTLEMAN OF THE ROAD/GLASSNOTE BIG MACHINE/BMLG
RIHANNA Unapologetic @| ! 18 VARIOUS ARTISTS  Shake It Up: 1 <3 Dance % 3
SRP/DEF JAM/IDIMG WALT DISNEY
DAVID BOWIE The Next Day 2 2 MINDLESS BEHAVIOR All Around The World 6 2
1SO/COLUMBIA STREAMLINE/CONJUNCTION/INTERSCOPE/IGA
David Bowie’s significant secand-
. JOSH GROBAN All That Echoes 17
week decline of 70.5% was REPRISE/WARNER BROS.
expected, as his debut was so front-
loaded with pre-orders. However, BLACK REBEL MOTORCYCLE CLUB  Specter At The Feast B 1
- ABSTRACT DRAGON/VAGRANT
less expected was how Bon Jovi,
who beat Bowie to No. 1, has a ALICIA KEYS GirlonFire @| ! ¥
slightly larger second-week drop: RCA
70.9% (No. 7 with 29,000).
JUSTIN TIMBERLAKE FutureSex/LoveSounds A ! &
JIVE/RCA
VARIOUS ARTISTS NOW 45 3 7 It's no surprise to see Justin Timberlake’s first two albums bound
UNIVERSAL/EMI/SONY MUSIC/CAPITOL back onto the list, fueled by his No. 1 debut with his latest release.
) FutureSex/LoveSounds gains by 95% while Justified jumps by 52%
FUN. Some Nights A| 3 ¥
FUELED BY RAMEN (No' 65)
MACKLEMORE & RYAN LEWIS The Heist 2 KIDZ BOP KIDS Kidz Bop 23 2 10
MACKLEMORE RAZOR & TIE
CLUTCH Earth Rocker 51 ALABAMA SHAKES Boys & Girls @] ¢ ¥
WEATHERMAKER ATO
The rock band’s first full-
’ MUMFORD & SONS Sigh No More 2 157
[ength a]bum since 2009 GENTLEMAN OF THE ROAD/GLASSNOTE g A
gives the act its best sales
week yet (22,000) and KELLY CLARKSON Greatest Hits: Chapter One 18
highest rank on the chart. e
The group’s previous bhiggest ERIC CHURCH chief Al 1 &
sales frame came in 2007 EMI NASHVILLE/UMGN
with the debut of From Beale HUNTER HAVES H H e =
Street to Oblivion (15,000). RARTERNN unter Haves
FLORIDA GEORGIA LINE Here's To The Good Times 716 CARRIE UNDERWOOD Blown Away A| ! ¥
REPUBLIC NASHVILLE/BMLG 19/ARISTA NASHVILLE/SMN
PHILLIP PHILLIPS The World From The Side Of TheMoon @ | 4 18 LUKE BRYAN Tailgates & Tanlines A| 2 8
19/INTERSCOPE/IGA CAPITOL NASHVILLE/UMGN
TAYLOR SWIFT Red Al ! 2 OF MONSTERS AND MEN My Head Is An Animal @| ¢ 5!
BIG MACHINE/BMLG REPUBLIC
THE LUMINEERS The Lumineers A| 2 SOUNDTRACK Sound City—Real To Reel 8 2
DUALTONE ROSWELL/RCA

@ Go to BILLBOARD.COM/BIZ for complete chart data
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ARTIST . | st (s | ARTIST Title | gqr | Peak |wes.of
IMPRINT/DISTRIBUTING LABEL AGO | WEEK | WEEK | \/op(\T/DISTRIBUTING LABEL "| POS. | CHARY
VARIOUS ARTISTS 2013 Grammy Nominees LANA DEL REY Born To Die @| 2 €0
GRAMMY/CAPITOL POLYDOR/INTERSCOPE/IGA
BRUNO MARS Doo-Wops & Hooligans A| 3 ¥ Low The Invisible Way % 1
ELEKTRA SuB POP
A$AP ROCKY Long.Live.A$AP 110 JUSTIN BIEBER Believe A| ! 40
ASAP WORLDWIDE/POLO GROUNDS/RCA SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
ED SHEERAN + @5 4 THE BLACK KEYS ElCamino A| 2 68
ELEKTRA NONESUCH/WARNER BROS.
ANTHRAX Anthems (EP) 2 1 ATOMS FOR PEACE Amok 2 4
MEGAFORCE XL
VARIOUS ARTISTS NOW 44 220 STEVEN CURTIS CHAPMAN Deep Roots 68 2
UNIVERSAL/EMI/SONY MUSIC/CAPITOL SCC/CRACKER BARREL
SOUNDTRACK The Walking Dead: AMC Original Soundtrack - Vol. 1 (EP) 54 2 VARIOUS ARTISTS WOW Hits 2013 @] 35 2
AMC/REPUBLIC PROVIDENT/WORD-CURB/CAPITOL CMG
THE WEEKND Trilogy @| 4 U VARIOUS ARTISTS Ultra Music Festival 2013 82 1
XO/REPUBLIC ULTRA
3H) KID ROCK Rebel Soul 5 18 TLC CrazySexycool 3104
72 TOP DOG/ATLANTIC/AG . LAFACE/ARISTA/SONY MUSIC CMG v y o
Venue sales of the album on Kid Rock’s just- THEGREATERALLEN CATHEDRAL Ret Flovd i r T — 8 1
launched concert tour help push the set's 112% AER DRI £ R A e I MU DO
increase. The run kicked off March 15 in St.
Paul, Minn. RED Release The Panic 11
ESSENTIAL
LEE BRICE Hard 2 Love 5 46
Cure
ONE DIRECTION Up All Night A ! 54 KID ROCK Cocky A 3 w
SYCO/COLUMBIA LAVA/AG
BOZ SCAGGS Memphis 73 ERICCLAPTON  The Best OfErc Clapton: 20th Century Masters The Millenium Collction 66 77
429/5LG CHRONICLES/POLYDOR/UME
PHOSPHORESCENT Muchacho 59 1 JOURNEY Journey’s Greatest Hits €| 10 253
DEAD OCEANS COLUMBIA/LEGACY
PASSION Let The Future Begin 4 2 WALK OFF THE EARTH R.E.V.0 90 1
SIXSTEPS/SPARROW/CAPITOL CMG COLUMBIA
leid P The band’s debut full-length
Mfﬁ,}fﬂ; EEiiich Kaleidoscope Dream starts with 5,000 copies and
arrives at No. 19 on Alternative
JOHNNY CASH  The Legend Of Johnny Cash A 5 10 Albums and No. 29 on Rock
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UME <
Albums. The set features its
TAMELA MANN Best Days 14 28 breakthrough cover of Gotye’s
TILLYMANN “Somebody That | Used to Know”
(148 million YouTube views).
BRIAN MCKNIGHT More Than Words 64 1
MR. SOLANE/EONE
JUSTIN TIMBERLAKE Justified Af 2 7 TOBYMAC Eye On It 130
JIVE/RCA FOREFRONT/CAPITOL CMG
GARY ALLAN Set You Free r9 CHARLIE WILSON Love, Charlie 4 8
MCA NASHVILLE/UMGN P MUSIC/RCA
MIRANDA LAMBERT Four TheRecord @| 3 7 WIZ KHALIFA 0.N.LF.C. 2 16
RCA NASHVILLE/SMN ROSTRUM/ATLANTIC/AG
MERCYME The Hurt & The Healer 7 2% ZAC BROWN BAND Uncaged @| ! ¥
FAIR TRADE/COLUMBIA ROAR/SOUTHERN GROUND/ATLANTIC/AG
PITBULL Global Warming 118 EMMYLOU HARRIS & RODNEY CROWELL 0ld Yellow Moon 9 4
MR. 305/POLO GROUNDS/RCA NONESUCH/WARNER BROS.
T.I Trouble Man: Heavy Is The Head 2 4 LINDSEY STIRLING Lindsey Stirling 8L 19
GRAND HUSTLE/ATLANTIC/AG BRIDGETONE
CHRIS TOMLIN Burning Lights 1 n SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 2 3B
SIXSTEPS/SPARROW/CAPITOL CMG SUMMIT/CHOP SHOP/ATLANTIC/AG
JUSTIN BIEBER Believe: Acoustic 18 LYNYRDSKYNYRD  The BestOf ynyrd Skynyrd: 20th Century Masters The Milenrium Collction. 4, | 60 109
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG MCA/UME
MUSE The 2nd Law 2 5 AWOLNATION Megalithic Symphony 87 n
HELIUM-3/WARNER BROS. RED BULL
2 CHAINZ Based On AT.R.U.Story @| 1 32 VARIOUS ARTISTS WOW Gospel 2013 a8
DEF JAM/IDIMG WORD-CURB/EMI CMG/VERITY/RCA INSPIRATION

Data for week of 04.06.2013 | For chart reprints call 212.493.4023

"Love’ For
Levon

The all-star live tribute
album to Levon Helm, Love
for Levon: A Benefit to Save
the Barn, arrives at No. 7
on Compilation Albums and
No. 164 on the Billboard 200
(3,000 sold, according to
Nielsen SoundScan). The set,
culled from the concert of the
same name, was recorded
at the Izod Center in East
Rutherford, N.J., on Oct. 2,
2012.
The show featured a bevy
of talent, including John
Mayer, Mavis Staples, Joe
Walsh and Eric Church. All
net proceeds from the concert
support the estate of the
late Helm and his famed
Midnight Ramble sessions.
The sessions—a series of live
concerts held at Helm's farm
in Woodstock, N.Y.—launched
in 2004 and continued almost
until he died on April 19, 2012.
0n Music Video Sales, the
home video version of the
concert debuts at No. 2 with
5,000. —Keith Caulfield

Go to BILLBOARD.COM/BIZ for complete chart data Q



Anthrax’s
Old-
School
Arrival

For likely the first time ever,
Anthrax can be mentioned
in the same breath as David
Bowie, Boz Scaggs and
Emmylou Harris.

The veteran metal band
debuts at No. 52 on the
Billboard 200 this week with
its covers EP Anthems shifting
8,000, according to Nielsen
SoundScan. The group made
its Billboard 200 debut on
Dec. 21, 1985, making it
one of a handful of elder
statesmen on the chart with
new material.

On the Billboard 200, there
are only six acts (with newly
recorded albums) whose
chart history pre-dates
Anthrax. Seven, if one counts
Charlie Wilson (No. 92), who
didn’t debut as a solo act until
2001, but notched numerous
albums in the '70s and '80s
with the Gap Band (see list,
below). —Keith Caulfield

Artist, Rank This Week,
Billboard 200 Debut

Bon Jovi, No. 7,

Feb. 25, 1984

David Bowie, No. 11,
April 15, 1972

Eric Clapton, No. 23,
July 25, 1970

Boz Scaggs. No. 58,

April 17,1971

Emmylou Harris, No. 95,
March 15, 1975

Rodney Crowell, No. 95,
April 26, 1980

ARTIST we. | st | s | ARTIST Title | ppr | Pk |wes.of
IMPRINT/DISTRIBUTING LABEL AGO | WEEK | WEEK | |\ NT/DISTRIBUTING LABEL *| POS. | CHART
MADELEINE PEYROUX The Blue Room JASON ALDEAN My Kinda Party A 2 4
PENNYWELL/EMARCY/DECCA BROKEN BOW/BBMG
103 19 BRANTLEY GILBERT Halfway To Heaven @| 4 84 RODRIGUEZ Cold Fact BB
VALORY/EMLG. LIGHT IN THE ATTIC
TEGAN AND SARA Heartthrob 3 o8 KEYSHIA COLE Woman To Woman o 18
VAPOR/WARNER BROS. GEFFEN/IGA
HILLSONG UNITED Zion 5 4 JENNI RIVERA Joyas Prestadas: Pop 5115
HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL CMG FONOVISA/UMLE
30 HOW TO DESTROY ANGELS Welcome Oblivion 03 DRAKE Take Care A| ! 66
HTDA/COLUMBIA YOUNG MONEY/CASH MONEY/REPUBLIC
132 PINK Greatest Hits... So Far!!l A > 7 FUTURE Pluto 8 46
LAFACE/JIVE/RCA A-1/FREEBANDZ/EPIC
MISTY EDWARDS Only A Shadow 107 1 MICHAEL BUBLE Michael Buble A| 47 70
FORERUNNER 143/REPRISE/WARNER BROS.
SOUNDTRACK The Hobbit: An Unexpected Journey 309 TASHA COBBS Grace (EP) 61 3
WATERTOWER EMI GOSPEL/EMI CMG
Following the March 19 DVD release of “The ik B 3
Hobbit,” its companion soundtrack takes an ﬁﬁ,‘;:';ﬂm&ﬂﬁﬂ E Like A'Rose
88% jump, selling 4,000. It's the best frame
for the album since the week ending Jan. 27. CASEY ABRAMS Casey Abrams 01 2

CONCORD

After the 2011 “American Idol”
contestant returned to the “Idol” stage
on March 21, his album zooms back

AUDIO ADRENALINE Kings & Queens 0 2 onto the list with a 1,816% gain. The
FAIR TRADE/COLUMBIA 4 'y .
rise comes even though he didn't sing
EAGLES The Very Best Of The Eagles A 3 8 a song from the album, opting instead
WARNER STRATEGIC MARKETING to cover a Beatles tune (in keeping with
. last week’s “Idol” theme).
SOUNDTRACK Girls: Volume 1 66 4
HBO/FUELED BY RAMEN
! The March 17 season finale of . 5 49
HBO's “Girls” drives the 120% BOM.Jovi Greatest Hits @
gain for its soundtrack. Only
one song from the album was WOODKID The Golden Age 33 1
3 s GREEN UNITED/ISLAND/IDIMG
featured in the finale: fun.’s
G WILLIE NELSON Super Hits A| % %
- e COLUMBIA/LEGACY
EMELI SANDE Our Version Of Events 819 RASCAL FLATTS Changed @| 3 5
CAPITOL BIG MACHINE/BMLG
104 126 CHIEF KEEF Finally Rich 29 14 KATY PERRY Teenage Dream 1 135
GLORY BOYZ/INTERSCOPE/IGA CAPITOL
133 PINK FLOYD The Dark Side Of The Moon | ! 828 FLO RIDA Wild Ones n 3
CAPITOL POE BOY/ATLANTIC/AG
KIP MOORE Up All Night 6 4 CREEDENCE CLEARWATER REVISITED Extended Versions %3
MCA NASHVILLE/UMGN POOR BOY/SONY MUSIC CMG
BULLET FOR MY VALENTINE Temper Temper B3 6 FRANK OCEAN Channel Orange @| 2 3
RCA DEF JAM/IDIMG
87 ALT-J An Awesome Wave 84 15 CHRISTOMLIN How Great Is Our God: The Essential Collection 40 7
INFECTIOUS/CANVASBACK/ATLANTIC/AG SIXSTEPS/SPARROW/CAPITOL CMG
ELLIE GOULDING Halcyon 9 JACK WHITE Blunderbuss @] ! %
CHERRYTREE/INTERSCOPE/IGA THIRD MAN/COLUMBIA
COLTON DIXON A Messenger 5 8 CASTING CROWNS ComeToThe Well @[ 2 64
19/5PARROW/CAPITOL CMG BEACH STREET/REUNION/PLG
130 BOBMARLEY AND THE WAILERS  Legend: The Best 0f Bob Marley And The Wallers «f»| 18 260 SKRILLEX Bangarang (EP) 1B 59
TUFF GONG/ISLAND/UME BIG BEAT/OWSLA/ATLANTIC/AG
TAYLOR SWIFT The Taylor Swift Holiday Collection (EP) @ 20 39 DROPKICK MURPHYS Signed And Sealed In Blood 9 1
BIG MACHINE/BMLG BORN & BRED
Your eyes aren’t deceiving you. There is indeed
4 121
a Christmas album on the April 6 chart. It sold lﬂfmﬁﬂﬂ;ﬁ“v The Band Perry A
4,000 last week—up from essentially zero
copies a week earlier—thanks to Target blowing NICKELBACK Silver Side Up A| 2 8
out its exclusive CD at a deep discount. TOADTUNER
ADELE 19 Al 4 m

COLLECTION

XL/COLUMBIA

Go to BILLBOARD.COM/BIZ for complete chart data
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ARTIST

IMPRINT/DISTRIBUTING LABEL

AEROSMITH  The Best Of Aerosmith: 20th Century Masters The Millennium Collection

GEFFEN/UME

MATTHEW WEST Into The Light 569
SPARROW/CAPITOL CMG
ZAC BROWN BAND The Foundation 9 24
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG
CASTING CROWNS The Acoustic Sessions {Volume One} B 5
BEACH STREET/REUNION/PLG
SKRILLEX Scary Monsters And Nice Sprites (EP) 49 88
BIG BEAT/ATLANTIC/AG
SHINEDOWN Amaryllis 4 B
ATLANTIC/AG
RANDY HOUSER How Country Feels o9
STONEY CREEK/BBMG

158 157 THETEMPTATIONS - Bestf TheTemptatonsThe 6020 Century estes The il Colecion B4
MOTOWN/UME

160 167 CREEDENCE CLEARWATER REVIVAL FEAT, JOHN FOGERTY  Chronicle The 20 Greatest Hits 5173
FANTASY/CONCORD

137 166 KE$HA Warrior 6 16
KEMOSABE/RCA
CELTIC THUNDER Mythology 515
CELTIC THUNDER/VERVE/VG
THE MAVERICKS In Time 9 4
VALORY/BMLG

126 140 THE PIANO GUYS The Piano Guys 44 16
MASTERWORKS/SONY MASTERWORKS

98 156 SOUNDTRACK Nashville: Season 1: Volume 1 1415
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMLG
SOUNDTRACK Sofia The First 1“4
'WALT DISNEY
THIRD DAY Miracle 10 16
ESSENTIAL/PLG
VARIOUS ARTISTS Love For Levon: A Benefit To Save The Barn le4 1
BLACKBIRD PRODUCTION AND PARTNERS/STARVISTA/TIME LIFE
THE BEATLES 1 140

APPLE/CAPITOL

1o

Speaking of the Beatles (see No. 131),
the Fab Four tally their best sales
(3,000) for the 1 hits album since
January, after the group was celebrated
on “American Idol” last week.

WIS, | LAST | THIS
AGO | WEEK | WEEK

ARTIST Title

CERT.

PEAK | WKS. ONJ
P

IMPRINT/DISTRIBUTING LABEL 0S. | CHART|
THREE DOGNIGHT The Best O Thee Dog Night: 20th entury Masters The Milenrium Collection A, | 109 51
MCA/UME
SOUNDTRACK Rock Of Ages 52
WATERTOWER
BLAKE SHELTON Loaded: The Best Of Blake Shelton @ | 18 87
REPRISE NASHVILLE/WMN
EMINEM Recovery 1 137
WEB/SHADY/AFTERMATH/INTERSCOPE/IGA
SWEDISH HOUSE MAFIA Until Now “
ASTRALWERKS/CAPITOL
LYDIA Devil 180 1
8123
LANA DEL REY Paradise (EP) 0 1
POLYDOR/INTERSCOPE/IGA
BLAKE SHELTON Red River Blue A| ! 88
WARNER BROS. NASHVILLE/WMN
CALVIN HARRIS 18 Months 9 B»
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
VOLBEAT Beyond Hell/Above Heaven lel 14
VERTIGO/REPUBLIC
BAD COMPANY Extended Versions 82
ORIGINAL BAD COMPANY TOURING/SONY MUSIC CMG
PLUMB Need You Now 56 4
CURB
FLORENCE + THE MACHINE Ceremonials @| ¢ 7
REPUBLIC
GUNS N’ ROSES Greatest Hits 3263
GEFFEN/UME
JOSH ROUSE The Happiness Waltz 189 1
YEP ROC

190 1

DUANE ALLMAN Skydog: The Duane Allman Retrospective

UNIVERSAL SPECIAL MARKETS/RHINO/ROUNDER/CONCORD
Allman, who died in 1971, makes
his Billboard 200 debut with this
lavish archival set, which sells
3,000 copies. Containing 129
tracks, the seven-disc collection
is numbered and limited to
10,000 copies. On Blues Albums,
it bows at No. 2. —Keith Caulfield

RODRIGUEZ Searching For Sugar Man (Soundtrack) % 14
HEY DAY/LIGHT IN THE ATTIC/LEGACY
ELTON JOHN Rocket Man: Number Ones @| 9 65 NE-YO R.E.D 4 1
CHRONICLES/ROCKET/ISLAND/MERCURY/UME MOTOWN/IDIMG
SWOLLEN MEMBERS Beautiful Death Machine 167 1 CHER LLOYD Sticks & Stones 9 B
BATTLE AXE/SUBURBAN NOIZE SYCO/EPIC
THE DRIFTERS All-Time Greatest Hits 168 2 MAROON 5 Songs About Jane A ¢ 18
ATLANTIC/FLASHBACK/RHINO A&M/OCTONE/IGA
THE GAME Jesus Piece 6 15 ATLAS GENIUS When It Was Now 4 5
REZERVOIR/DGC/IGA WARNER BROS.
VARIOUS ARTISTS NOW 43 o3 KERLI Utopia (EP) 196 1
UNIVERSAL/EMI/SONY MUSIC/CAPITOL ISLAND/IDIMG
JENNI RIVERA La Misma Gran Senora EL LED ZEPPELIN Mothership A 7 148
FONOVISA/UMLE SWAN SONG/ATLANTIC
BRITT NICOLE Gold a9 MICHAEL JACKSON Thriller @ 118
SPARROW/CAPITOL CMG EPIC/LEGACY
BEYONCE 4 158 FLEETWOOD MAC Greatest Hits A 4 40
PARKWOOD/COLUMBIA 'WARNER BROS.
MEGAN HILTY It Happens All The Time % 2 TREY SONGZ Chapter V 12

SONGBOOK/ATLANTIC/AG

Data for week of 04.06.2013 | For chart reprints call 212.493.4023
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Jamie N
Commons

“Lead Me Home” is the first
song on the “Walking Dead”
soundtrack, which is No. 54
on the Billboard 200 after
its first full week of sales.
How did you capture the
vibe of the show so well?

I was traveling in L.A. when
that song came together. |
watched the second season,
and afterward | wrote it in

my hotel room, which made

a lot of sense. | was thinking
what the show's about: people
trying to get home. | started
with that phrase and went
from there. To have my song
on such a cool episode was
incredible.

“Lead Me Home” and

your recent EP, Rumble

& Sway (KidinDaKorner/
Interscope), are part of a
long tradition of British
bands playing the blues
and catching on stateside.
Have some of those groups
influenced you?

Big time. [Led] Zeppelin are
possibly my favorite band of
all time. And the Beatles, of
course. My dad had a very
good record collection. But

| first got into blues around
'98, when Moby's Play album
and Everlast's Whitey Ford
Sings the Blues came out. In
one year those came out and
introduced me to the music.
| started with that and then
worked my way backward to
the real stuff.

You appeared on “Talking
Dead,” the talk show that
recaps each episode, to
promote the soundtrack.
What was that like?

That was very new to me.

My first TV performance was
“Conan,” which was definitely
going in on the deep end. But
this was still odd. The worst
part was hanging out on the
couch before my performance
and just talking with the host
and other guests on camera.
I'm not so good at that yet.

You're used to letting the
music speak for itself.
Well, “Lead Me Home" only
has like three lines in it.
[laughs] —Alex Gale

Go to BILLBOARD.COM/BIZ for complete chart data Q
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TITLE
IMPRINT/PROMOTION LABEL

,’2 WHEN I WAS YOUR MAN Bruno Mars

Artist ‘wxsvw
CHARY

TITLE

IMPRINT/PROMOTION LABEL

ATLANTIC
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 15
MACKLEMORE /ADA/WARNER BROS.
SUIT & TIE Justin Timberlake Feat. Jay-Z | 1
RCA
DAYLIGHT Maroon5 | 16
ABM/OCTONE/INTERSCOPE
1 KNEW YOU WERE TROUBLE. Taylor Swift | 17
BIG MACHINE/REPUBLIC
STAY Rihanna Feat. Mikky Ekko | 7
SRP/DEF JAM/IDING
LOCKED OUT OF HEAVEN Bruno Mars | 25
ATLANTIC
SWEET NOTHING Calvin Harris Feat. Florence Welch | 17
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
DON'T YOU WORRY CHILD  Swedish House Mafia Feat. John Martin | 20
ASTRALWERKS/CAPITOL
HEY The Lumineers | 24
DUALTONE
SCREAM & SHOUT will.i.am Feat. Britney Spears | 16
INTERSCOPE
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 8
MR. 305/POLD GROUNDS/RCA
1 WILL WAIT Mumford & Sons | 24
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
POURIT UP Rihanna [ n
SRP/DEF JAM/IDING
IT’S TIME Imagine Dragons | 22
KIDINAKORNER/INTERSCOPE
CATCH MY BREATH Kelly Clarkson | 19
19/RCA.
STARTED FROM THE BOTTOM Drake | 6
YOUNG MONEY/CASH MONEY/REPUBLIC
JUST GIVE ME A REASON  Pink Feat. Nate Ruess | 4
RCA
TRY Plnk | 20
RCA
SURE BE COOL IF YOU DID Blake Shelton | 10
WARNER BROS. NASHVILLE/WMN
F**KIN PROBLEMS  ASAP Rock Feat. Drake, 2 Chainz & Kendrick Lamar | 16
ASAP WORLDWIDE/POLO GROUNDS/RCA
1 DRIVE YOUR TRUCK Lee Brice | 1
CURE
SOMEBODY’S HEARTBREAK Hunter Hayes | 16
ATLANTIC/WMN
LOVE ME Lil Wayne Feat. Drake & Future | 9
YOUNG MONEY/CASH MONEY/REPUBLIC
CARRY ON fun. | o
FUELED BY RAMEN/RRP
LITTLE TALKS Of Monsters And Men | 18
REPUBLIC
POETIC JUSTICE Kendrick Lamar Feat. Drake | 11
TOP DAWG/AFTERMATH/INTERSCOPE
DOWNTOWN Lady Antebellum | 8
CAPITOL NASHVILLE
ONE MORE NIGHT Maroon5 | 35
ABM/OCTONE/INTERSCOPE
1 CAN TAKE IT FROM THERE Chris Young 8
RCA NASHVILLE
IF 1 DIDN’T HAVE YOU  Thompson Square | 10
STONEY CREEK
TROUBLEMAKER Olly Murs Feat. FloRida [ s
SYCO/COLUMBIA
OME Phillip Phillips | 31
19/INTERSCOPE
HEART ATTACK Demi Lovato | 4
HOLLYWOOD
TWO BLACK CADILLACS Carrie Underwood | 15
19/ARISTA NASHVILLE
PIRATE FLAG Kenny Chesney | 7
BLUE CHAIR/COLUMBIA NASHVILLE
MAMA’S BROKEN HEART  Miranda Lambert 7
RCA NASHVILLE
GET YOUR SHINE ON Florida Georgia Line | 5
REPUBLIC NASHVILLE
LIVE Krewella | 5
KREWELLA/COLUMBIA
MADNESS Muse [ 9
HELIUM-3/WARNER BROS.
ONE OF THOSE NIGHTS Tim McGraw | 16
BIG MACHINE
LOVE AND WAR Tamar Braxton | 6
STREAMLINE/EPIC
GIRL ON FIRE  Alicia Keys Feat. Nicki Minaj | 25
RCA
LOVEEEEEEE SONG  Rihanna Feat. Future | 7
SRP/DEF JAM/IDING
BEAUTY AND A BEAT  Justin Bieber Feat. Nicki Minaj | 21
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
DIAMONDS Rihanna | 26
SRP/DEF JAM/IDING
GIVE IT ALL WE GOT TONIGHT George Strait | 7
MCA NASHVILLE
BAD Wale Feat. Tiara Thomas | 3
MAYBACH/ATLANTIC
WAGON WHEEL Darius Rucker | 4
CAPITOL NASHVILLE
Taylor Swift | 2

22
BIG MACHINE/REPUBLIC

THRIFTSHOP  Macklemore & Ryan Lewis Feat. Wanz 25
MACKLEMORE/ADA/WARNER BROS.
STAY Rihanna Feat. Mikky Ekko 7
SRP/DEF JAM/IDING
WHEN I WAS YOUR MAN Bruno Mars 12
ATLANTIC
FEEL THIS MDMENT thbull Feat. Christina Aguilera 8
MR, 305/POLO GROUNDS/R(
HARLEM SHAKE Baauer 6
JEFFREE'S/MAD DECENT/WARNER BROS.
STARTED FROM THE BOTTOM Drake 7
YOUNG MONEY/CASH MONEY/REPUBLIC
RADIOACTIVE Imagine Dragons @
KIDINAKORNER/INTERSCOPE
#THATPOWER  will.i.am Feat. Justin Bieber 1
INTERSCOPE
SUIT & TIE  Justin Timberlake Feat. Jay Z Al
ReA
HEART ATTACK Demi Lovato 4
HOLLYWOOD
MY SONGS KNOW WHAT YOU DID INTHEDARK  Fall Out Boy 7
DECAYDANCE /FUELED BY RAMEN/ISLAND/IDIMG
LOVE ME Lil Wayne Feat. Drake & Future 10
YOUNG MONEY/CASH MONEY/REPUBLIC
ILOVEIT  Icona Pop Feat. Charli XCX 5
RECORD COMPANY TEN/BIG BEAT/RRP
CARRY ON fun. 8
FUELED BY RAMEN/RRP
CAN'THOLD US Mamemore&mnws Feat. Ray Dalfon 4
MACKLEMORE/ADA/WARNER BROS.
POURIT UP Rihanna 1
SRP/DEF JAW/IDING
SCREAM & SHOUT  will.i.am & Britney Spears A 18
INTERSCOPE
WAGON WHEEL Darius Rucker 7
CAPITOL NASHVILLE
DAYLIGHT Maroon 5 15
ABM/OCTONE/INTERSCOPE
TROUBLEMAKER  Olly Murs Feat. Flo Rida o
SYCO/COLUMBIA
SURE BE COOL IF YOU DID Blake Shelton . 1
WARNER BROS. RASHVILLE/WAN
| KNEW YOU WERE TROUBLE. Taylor Swift A 23
BIG MACHINE
1 WILL WAIT Mumford & Sons I
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
MOLLY  Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall 1
YOUNG MONEY/CASH MONEY/REPUBLIC
MAMA’S BROKEN HEART  Miranda Lambert 8
RCA NASHVILLE
LOCKED OUT OF HEAVEN Bruno Mars 25
ATLANTIC
GONE, GONE, GONE  Phillip Phillips 3
19/INTERSCOPE
RICH AS F**K  Lil Wayne Feat. 2 Chainz 1
YOUNG MONEY/CASH MONEY/REPUBLIC
MADNESS Muse . 24
HELIUM-3/WARNER BROS.
LITTLE TALKS  Of Monsters And Men Al ¥
REPUBLIC
HO HEY The Lumineers Al %
DUALTONE
SWEET NOTHING  Calvin Harris Feat. Florence Welch Al v
DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA
DOWNTOWN Lady Antebellum 7
CAPITOL NASHVILLE
'YOU WORRY CHILD  Swedich House Mafia Feat. Join Martin Al »

ASTRALWERKS/CAPITOL
GIRLON FIRE  Alicia Keys Feat. Nicki Minaj 29
Rea
GET YOUR SHINE ON  Florida Georgia Line 8
REPUBLIC NASHVILLE
FHKIN'PROBLEMS  ASAP RockyFeat. Drake, 2 Chainz & KendickLamar Al 2
ASAP WORLDWIDE/POLO GROUNDS/RCA
BUGATTI Ace Hood Feat. Future & Rick Ross 6
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

AD Wale Feat. Tiara Thomas 4
MAYBACH/ATLANTIC
SAIL AWOLNATION
RED BULL A 2
22 Taylor Swift 6
BIG MACHINE/REPUBIC
HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift 4
BIG MACHINE
IT°S TIME Imagine Dragons Al
KIDINAKORNER/INTERSCOPE
PUSHER LOVE GIRL Justin Timberlake 1
Rea
CATCH MY BREATH  Kelly Clarkson 20
19/RCA
HALL OF FAME The Script Feat. will.i.am Al =
PHONOGENIC/EPIC
HOME Phillip Phillips A | 40
19/INTERSCOPE
CRUISE Florida Georgia Line Al
REPUBLIC NASHVILLE
TRY PInk 21

RCA

e Go to BILLBOARD.COM/BIZ for complete chart data
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TITLE Artist | ws.on
IMPRINT/LABEL | chagT
F.28 HARLEM SHAKE Baauer 6
JEFFREE'S/MAD DECENT/WARNER BROS.

THRIFT SHOP Ma(klemore & Ryan Lewis Feat. Wanz | 11
MACKLEMORE/ADA /WARNER BRO!
STARTED FROM THE BOTTOM Drake | 6
VOUNG MONEY/CASH MONEY/REPUBLIC
SUIT & TIE Justin Timberlake Feat. JayZ | o
RCA
LOVE ME Lil Wayne Feat. Drake & Future | 8
YOUNG MONEY/CASH MONEY/REPUBLIC
WHEN | WAS YOUR MAN Bruno Mars | 8
ATLANTIC
GANGNAM STYLE PSY | 1
SCHOOLBOY/RERUBLIC
F**KIN PROBLEMS  ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar | 11
ASAP WORLDWIDE/POLO GROUNDS/RCA
STAY Rihanna Feat. Mikky Ekko | 6
SRP/DEF JAM/IDIMG
RADIOACTIVE Imagine Dragons | 1
KIDINAKORNER/INTERSCOPE
SCREAM & SHOUT  will.i.am & Britney Spears | 11
INTERSCOPE
JUST GIVE ME AREASON  PInk Feat. Nate Ruess | 3
RCA
22 Taylor Swift 1
BIG MACHINE/REPUBLIC
1 KNEW YOU WERE TROUBLE. Taylor Swift | ¢
BIG MACHINE/REPUBLIC
MIRRORS Justin Timberlake | 1
RCA
SAIL AWOLNATION | 11
RED BULL
BEAUTY AND A BEAT  Justin Bieber Feat. Nicki Minaj | 11
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
ALL GOLD EVERYTHING  Trinidad James | 7
THINKITSAGAME/DEF JAM/IDIMG
GIRL ON FIRE  Alicia Keys Feat. Nicki Minaj | 11
RCA
HO HEY The Lumineers [ 11
DUALTONE
FEEL THIS MOMENT  Pithull Feat. Christina Aguilera | 2
MR. 305/POLO GROUNDS/RCA
LOCKED OUT OF HEAVEN Bruno Mars | 11
ATLANTIC
BUGATTI Ace Hood Feat. Future & Rick Ross | 3
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC
CALL ME MAYBE Carly Rae Jepsen | 11
604/UNIVERSAL

AT MAKES YOU BEAUTIFUL  One Direction | 6
SYCO/COLUMBIA
DIAMONDS Rihanna | 1
SRP/DEF JAM/IDIMG
BAD Wale Feat. Tiara Thomas | 4
MAYBACH/ATLANTIC
POETIC JUSTICE  Kendrick Lamar Feat. Drake | 11
TOP DAWG/AFTERMATH/INTERSCOPE
POWER TRIP J. Cole Feat. Miguel | 3
ROC NATION/COLUMBIA

'THOLD US  Macklemore & Ryan Lewis Feat, Ray Dalton | 4
MACKLEMORE/ADA/WARNER BROS.
SWEET NOTHING  Calvin Harris Feat. Florence Welch | 11
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
LEVITATE Hadouken! | 4
SURFACE NOISE
wop J.Dash | 1
STEREOFAME
KISS YOu One Direction | &
SYCO/COLUMBIA
SWIMMING POOLS (DRANK) Kendrick Lamar | 11
TOP DAWG/AF TERMATH/INTERSCOPE
IT’S TIME Imagine Dragons | 1
KIDINAKORNER/INTERSCOPE
POUR IT UP Rihanna | 6
SRP/DEF JAM/IDIMG
I’M DIFFERENT 2Chainz | u
DEF JAM/IDING
HEART ATTACK Demi Lovato | 3
HOLLYWOOD
DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin | 11
SHM/VIRGIN/EMI
HALL OF FAME The Script Feat. will.iam | 1
PHONOGENIC/EPIC
BANDZ A MAKE HER DANCE  Juicy J Feat. Lil Wayne &2 Chainz | 11
KEMOSABE/COLUMBIA
ONE WAY OR ANOTHER (TEENAGE KICKS)  One Direction 5
SYCO/COLUMBIA.
NO WORRIES Lil Wayne Feat. Detail | 1
YOUNG MONEV/CASH MONEY/REPUBLIC
LITTLE TALKS Of Monsters And Men | 11
REPUBLIC
SOMEBODY THAT | USED TOKNOW  Gotye Feat. Kimbra | 11
SAMPLES ‘N’ SECONDS/FAIRFAX/REPUBLIC
WE ARE NEVER EVER GETTING BACK TOGETHER  Taylor Swift | 11
BIG MACHINE /REPUBLIC
NEVA END Future | 6
A-L/FREEBANDZ/EPIC
KISSES DOWN LOW Kelly Rowland | 1
REPUBLIC
PUSHER LOVE GIRL Justin Timberlake | 1
RCA
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UNCHARTED™ 50™
E ARTIST W, oN ARTIST s on
E MYSPACE PAGE CHART IMPRINT/LABEL CHART
2 SUNGHA JUNG 10 m JUSTIN TIMBERLAKE e
% WWW.MYSPACE.COM/JUNGSUNGHA RCA
g ’ DJ BL3ND tia JUSTIN BIEBER .
S WWW.MYSPACE.COM/BLENDIZZY SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
S YUNA 58 RIHANNA 1o
E WWWMYSPACE.COM/YUNA SRP/DEF JAM/IDIMG
g
& . [ TRAPHIK 13 TAYLOR SWIFT 12
WWW.MYSPACE.COM/TRAPHIK BIG MACHINE .
RTA i ONE DIRECTION -
J D h WWWMYSPACE.COM/PORTAL SYCO/COLUMBIA
° as GRAMATIK P BEYONCE 131
WWCAIYSPACE COM/GRANATIK PARKWOOD/COLUMBIA
Things changed dramatically
for Florida-b:sed hip-hop (5] I s 5 o CP— 121 ake
artist J. Dash on March 21, M k
as s sinle “WOP" vauled s MW PRETTY LiGHTS 104 BRITNEY SPEARS w g
rom obscurity and went vira W
with the help of Miley Cyrus. 0 o DAVEDAYS  eons 103 BRUNO MARS o~ ay
The latter uploaded a video
of herself twerkingtothe [1s](10] THERLOODY BEETROOTS DEATH CREWZ? | o1 L — = For Yuna
song on Facebook, and soon
after, celebrities like Pharrell (Il NOISIA u3 PINK 86 )
SR SRR i O, WWWAIVSPACE COM/OENOISIA Rch Yuna makes an animated
o ) N e W8 AEROPLANE o SELENA GOMEZ 7 jump this week on Uncharted,
and will.i.am began socially AN SFACE COMEROPLANEMLSICLOVE RO 20 ia i Its 37-
spreading the clip. In turn, the EaTlie dNEHt Vallis 373
P g . v Q P EORGORE g5 NICKI MINAJ 122 The uptick was caused by
track debuts at No. 82 on the VoA SPACE COM/BORGORE YOUNG HONEVCAGH MONEVREPUBLIC biizz genieratad frofh hir
Billboard Hot 100. e Q JAKE MILLER SHAKIRA collaboration with Owl City
How did you ﬁrst hear L WWW.MYSPACE.COM/JAKEMILLERMUSICI 21 SONY MUSIC LATIN/EPIC 122 on “Shlne v°ur Way"’ from the
s . animated film “The Croods.”
skont "WOLkinguity (1 JRER Micoasjanr 97 e LOPEZ 18 P ovie ogened March
| was bedridden with a . A y bt
stomach virus and all of a 0 K.FLAY " MACKLEMORE & RYAN LEWIS 0 21, while the video for “Shine
; WANCAVSPACE COMJKELAY MACKLENORE Your Way” bowed March 15,
sudden my phone just starts The video h ated
g : e vVideo has accumulates
quzmgkf_rom a friend of 17 ekl S—— 3 LT i ————— 120 more than 400,000 views
mine asking, “Have you seen : ;
it? Have you seen it?” | get 1a] capiTaL iNicIAL P MICHAEL JACKSON —— in the week-and-a-half since
? Have v Pl FiYSPACE oM CRPAL AL s £ 08Bt 6 Véve, The ek
Twitter from : . 2
a Tessafg on“ V{dtte t;) 8 @ SUB FOCUS USHER first premiered March 4 on
Wierasking, O youshech e Ssuerocus 2 5 10 |dorator and the duc then
my page yet?” The video ha ! .
been f there for about an (20] YANN TIERSEN 80 DEMI LOVATO up performed the song on NBC's
en up ou WWHMYSPACE.COM/YANNTIERSENINPROGRESS HOLLYWOOD " : "
hour at this point and it had The Tonight Show With Jay
5 Leno” (March 14).
about 12,000 likes. | told her | —— 2t [ A—— 99 i 122 e C—
3 I loved it. We joked about f the additi
3 . . comes from the aadition
¢ getting matching unicorn (] MoRoFusvaNe aa LA AR B
B tattoos. [Cyrus wears a ( 7'10/ 3. AFVer by
& A s S up o), Ar1Vi y more
§ nicom cosume e lp) oY vavasancotes s pAVIRSUETTA LN
3 about her (up 81%) on the
¢ Hadyouand cyrus O 2. G KATY PERRY R L L LS
2 previously met? . _ platform. A healthy amount
EMANCIPATOR ALICIA KEYS of buzz comes from a cross-
She was a fan of my record, WAAYSPACE COM/EMANCIPATOR 47 Rea 68 it
and she reached out a while - goltllnano; ‘:f fa‘;\ gaslecs‘t
i N etween her and Owl Ci
back soving she oved the & o 3 MILEY CYRUS TR il e 8
op [dance] and we shou
A Facebook audience is more
make a video, but that was a 27 R 2 v 9 i
while ago so | never thought it :::'L%:k":r:g?” slf/lrgncgh).zzor
g n I y
250 would happen for real. We've o] soos anasmmonsty & gexngm 10 o
s never actually met in person. Yuna received 255,000 Vevo
i Pl SUPERMAN IS DEAD & THE BEATLES 40 views, a 470% increase over
38 Howdidthe Wop come'to WM AYSPACE COM/SUPERMANISDEAD APPLE/CAPITOL e hrevioils weak,
3 be? @ METRONOMY iBE CHRISTINA AGUILERA 5 ~William Gruger
3 WIANVSPACE COM/METRONOMY ReA
When | made the record, me
e m o - T
IS particular dance to other
i abr 32 R 103 Wl A 12
0 catch on. People wou
st t vas call an ve SN mavouiane SOCENT . vowc
came up with “Wop,” because oM
Gt ot o il o 'E (5] pocrsor e FaLt u MARIAH CAREY 1
when you saw it. =
<K(l N 9 KORPIKLAANI a8 MAROON 5 &
s this the:moment that WWAYSPACE COM/KORPIKLANI AGM/OCTONE
twerking went mainstream? e JAKWOB it i
oot o doub L Fromot WWNAIVSPACE COMIAKWOS XU/COLUBIA
aolomiokmnie (=7 MACLETHAL s A
(s s e o —] e {OTASUEST n MIZHALFA
making twerk videos in ¢ (30]] KVELERTAK 1 DRAKE ) -
g e HOMHYSPACE.COMKVELERTAK YOUNG HONEY/CASH MONE/REPUBLIC
e i 20 ANATHEMA s @ ARIANA GRANDE 0
i & Z;f:;n'tavsv?tui'g;g;[ e — 7 FHIRIS BROWN 120
now. —Wiliam Gruger O [l - 3 SymiLLAVIGNE
O L — 45 [t 59
Q DIRTYLOUD . ED SHEERAN -
WWWAYSPACE COM/DIRTYLOUDMUSIC ELEKTRA
JOHN GRANT 2 COLDPLAY 157
WWW.MYSPACE COM/JORNWILLIAMGRANT CAPITOL
£, LOS HERMANOS P METALLICA %
E VWWAIYSPACE COMALOSHERMANOS WARNER BROS
2 AR AEACECOMRTYLIE 4 B Ao 69
TESLA BOY 3 GREEN DAY -~
E WWWMYSPACE.COM/TESLABOYSOUND REPRISE/WARNER BROS.
E Pt Sk AT 10 o 7
2 é GOLD PANDA & PSY 3
§ g ' WWW.MYSPACE.COM/GOLDPANDA YG/SCHOOLBOY/REPUBLIC
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(M Tube

TS | TITLE Artist ‘WKS ON wst | THS | TITLE Artist | wks.on
IMPRINT/LABEL CHART WEEK | WEEX | \mpRiNT/LABEL | CHART
{28 SUIT & TIE Justin Timberlake Feat. Jayz 9 24 GANGNAM STYLE PSY 32

RCA SCHOOLBOY/REPUBLIC
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 23 HARLEM SHAKE Baauer | 6
MACKLEMORE/ADA/WARNER BROS. JEFFREE'S/MAD DECENT/WARNER BROS.
STARTED FROM THE BOTTOM Drake | s THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 17
YOUNG MONEV/CASH MONEY/REPUBLIC MACKLEMORE/ADA/WARNER BROS.
WHEN | WAS YOUR MAN Bruno Mars | 7 MIRRORS Justin Timberlake | 2
ATLANTIC RCA
MIRRORS Justin Timberlake | 1 EL POLLITO PIO Pulcino Pio | 4
RCA GLOBO/DO IT YOURSELF
RADIOACTIVE Imagine Dragons | 29 STAY Rihanna Feat. Mikky Ekko | &
KIDINAKORNER/INTERSCOPE SRP/DEF JAM/IDING
F**KIN PROBLEMS ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar | 15 JUST GIVE ME A REASON P!nk Feat. Nate Ruess | 7
A$AP WORLDWIDE/POLO GROUNDS/RCA RCA
LOVE ME Lil wayne Feat. Drake & Future | 8 22 Taylor Swift | 2
YOUNG MONEY/CASH MONEY/REPUBLIC BIG MACHINE/REPUBLIC
PUSHER LOVE GIRL Justin Timberlake | 1 WHEN | WAS YOUR MAN Bruno Mars | 7
RCA ATLANTIC
HO HEY The Lumineers | 37 BAD MOTHERFUCKER Biting Elbows | 1
DUALTONE BITING ELBOWS
LOCKED OUT OF HEAVEN Bruno Mars | 22 1 KNEW YOU WERE TROUBLE. Taylor Swift | 15
ATLANTIC BIG MACHINE/REPUBLIC
CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton | 8 SCREAM & SHOUT will.iam & Britney Spears | 17
MACKLEMORE/ADA/WARNER EROS. INTERSCOPE
SWEET NOTHING Calvin Harris Feat. Florence Welch | 15 DIAMONDS Rihanna | 22
DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA SRP/DEF JAM/IDING
1T’S TIME Imagine Dragons | 32 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 1
KIDINAKORNER/INTERSCOPE MR, 305/POLO GROUNDS/RCA
DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin | 22 ONE WAY OR ANOTHER (TEENAGE KICKS) OneDirection | 4
ASTRALWERKS/CAPITOL SYCO/COLUMBIA
SCREAM & SHOUT will.i.am & Britney Spears | 15
INTERSCOPE
™ m
DIAMONDS Rihanna | 24 MYSPACE SONGS
SRP/DEF JAM/IDIMG | | 3
TITLE Artist |wxs on
DON’T HOLD THE WALL Justin Timberlake 1 IMPRINT/LABEL JLCHAR
RCA +
- 28 SUIT & TIE Justin Timberlake Feat. Jayz o
SAIL AWOLNATION | 50 REA
kit LOVE THE WAY YOU LIE Eminem Feat. Rihanna | 97
STRAWBERRY BUBBLEGUM Justin Timberlake | 1 WER/SHATV/AFTERMATIINTERSEORE
cA
i ONE MORE NIGHT Maroon 5 | 32
SWIMMING POOLS (DRANK)  Kendrick Lamar | 23 AMUIQGONE/NTERSCORE
TOP DAWG/AFTERMATH/INTERSCOPE o X
SCREAM & SHOUT will.i.am & Britney Spears | 12
1 WILL WAIT Mumford & Sons | 26 IEERSIEE
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
SET FIRE TO THE RAIN Adele | 8o
LITTLE TALKS Of Monsters And Men | 48 AACOLNRIA
PUBLIC
o SOMEONE LIKE YOU Adele | 87
JUST GIVE ME A REASON Plnk Feat. Nate Ruess | 1 ARCOUBRE(S
A "
i TAKE A BOW Rihanna | o
TUNNEL VISION Justin Timberlake | 1 SRO/DEF JAN/IDIMG
i ROLLING IN THE DEEP Adele | o8
POETIC JUSTICE Kendrick Lamar Feat. Drake | 16 ALCOLUMEA
TOP DAWG/AF TERMATH/INTERSCOPE
POKER FACE Lady Gaga | 30
THAT GIRL Justin Timberlake | 1 STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOPE
o MOVES LIKE JAGGER Maroon 5 Feat. Christina Aguilera | 63
1LOVEIT Icona Pop Feat. Charli XCX | 3 ASM/OCTONE/INTERSCOPE
RECORD COMPANY TEN/BIG BEAT/RRP
HALO Beyonce | 18
GIRL ON FIRE  Alicia Keys Feat. Nicki Minaj | 18 MURCWORLD/LOL A
RCA
BLEEDING LOVE Leona Lewis | 7
HARLEM SHAKE Baauer | 5 STQARNG
JEFFREE'S/MAD DECENT/WARNER BROS. .
NOT AFRAID Eminem | 33
SOME NIGHTS fun. | s5 WEB/SHADY/AFTERMATH/INTERSCOPE
bl L RADIOACTIVE Imagine Dragons | s
SPACESHIP COUPE Justin Timberlake | 1 KIDINAKORNER/INTERSCOPE
i
= IF | WERE A BOY Beyonce | 15
HEART ATTACK Demi Lovato | 2 MUSIC WORLD/COLIIMBIA
HOLLYWOOD
LET THE GROOVE GET IN Justin Timberlake | 1
R NEXT BIG SOUND™
ALL GOLD EVERYTHING  Trinidad James | 7
THINKITSAGAME/DEF JAM/IDING wix  ARTIST
BLUE OCEAN FLOOR Justin Timberlake | 1
RCA
" ADANA TWINS
"M DIFFERENT 2Chainz | 13
DEF JAM/IDING
BROOKE CANDY
BITCH, DON'T KILL MY VIBE Kendrick Lamar | 15
TOP DAWG/AFTERMATH/INTERSCOPE S RRRRADA
BANDZ A MAKE HER DANCE Juicy J Feat. Lil Wayne &2 Chainz | 21
KEMOSABE/COLUMBIA NICO PUSCH
HALL OF FAME The Script Feat. will.iam | 17
PHONOGENIC/EPIC PEER KUSIV
ADORN Miguel | 24
BYSTORM/BLACK ICE/RCA OLIVER SCHORIES
GANGNAM STYLE PSY | 28
SCHOOLBOY/REPUBLIC 1SOSINE
THINKIN BOUT YOU Frank Ocean | 36
DEF JAM/IDING LULU JAMES
BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj | 20
SCHOOLBOY/RAYMOND BRAUIN/ISLAND/IDIMG NAHKO AND MEDICINE FOR THE PEOPLE
ONS Imagine Dragons | 11
KIDINAKORNER/INTERSCOPE JORIS DELACROIX
NO WORRIES Lil Wayne Feat. Detail
YOUNG MONEY/CASH MONEY/REPUBLIC Y 18 QUADRON
ONE MORE NIGHT Maroon 5
ABHVOCTONE/TERSCOPE B TRONE
DAYLIGHT Maroon 5
AEM/OCTONE/INTERSCOPE 6 JAKWOB
SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
UACKLEMORE DN WATNER B0 Y 2 CASSIAN
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 1 MISS NINE

MR, 305/POLO GROUNDS/RCA

e Go to BILLBOARD.COM/BIZ for complete chart data
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MAINSTREAM TOP 40™

ust ‘ s ‘ TITLE
WEEK | WEEX | |MpRINT/PROMOTION LABEL

H4d DAVLIGHT
AEM/OCTONE/INTERSCOPE

Maroon 5

Artist |wis.on
| CHaRT

(c{c] WHEN | WAS YOURMAN BrunoMars 10
ATLANTIC

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 15
MACKLEMORE /WARNER BROS.
SUIT & TIE Justin Timberlake Feat. JayZ | 10
RCA
SWEET NOTHING Calvin Harris Feat. Florence Welch | 18
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMEIA
1 KNEW YOU WERE TROUBLE. Taylor Swift | 18
BIG MACHINE/REPUBLIC
STAY Rihanna Feat. Mikky Ekko | 8
SRP/DEF JAM/IDIMG
DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin | 24
ASTRALWERKS/CAPITOL
SCREAM & SHOUT will.i.am & Britney Spears | 16
INTERSCOPE
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | o
MR, 305/POLO GROUNDS/RCA
IT’S TIME Imagine Dragons | 23
TROUBLEMAKER  Olly Murs Feat. FloRida | 13
SYCO/COLUNBIA
LOCKED OUT OF HEAVEN Bruno Mars | 25
ATLANTIC

0 HEY The Lumineers | 24
DUALTONE
HEART ATTACK Demi Lovato | 4
HOLLYWOOD
JUST GIVE ME A REASON P!Ink Feat. Nate Ruess | 4
RCA
1 WILL WAIT Mumford & Sons | 11
GENTLEMAN OF THE ROAD/RED/GLASSNOTE

LIVE Krewella | 7
KREWELLA/COLUMBIA
LITTLE TALKS Of Monsters And Men | 15
REPUBLIC
22 Taylor Swift | 3
BIG MACHINE/REPUBLIC
CARRY ON fun.| 9
FUELED BY RAMEN/RRP.
MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHTEMUP) FaloutBoy | 6
DECAYDANCE/FUELED BY RAMEN/ISLAND/IDIMG
ILOVEIT Icona Pop Feat. Charli XCX | &
RECORD COMPANY TEN/BIG BEAT/RRP
TRY Pink | 20
RCA
ALL AROUND THE WORLD Justin Bieber Feat. Ludacris | 5

SCHOOLBOY/RAYMOND BRALIN/ISLAND/IDIMG

Artist | wes.on
| CHART

Phillip Phillips 30
Plnk | 12
Kelly Clarkson | 13
The Lumineers 12
SOME NIGHTS fun. | 30
FUELED BY RAMEN/RRP
1 WON'T GIVE UP Jason Mraz | 48
ATLANTIC/RRP
WIDE AWAKE Katy Perry | 36
CapITOL
ONE MORE NIGHT Maroon5 | 28
A&M/OCTONE/INTERSCOPE
SOMEBODY THAT | USED TO KNOW Gotye Feat. Kimbra | 45
SAMPLES ‘N’ SECONDS/FAIRFAX/REPUBLIC
LOCKED OUT OF HEAVEN Bruno Mars | 12
ATLANTIC
1 KNEW YOU WERE TROUBLE. Taylor Swift | 10
BIG MACHINE/REPUBLIC
A TEAM Ed Sheeran | 13
ELEKTRAVATLANTIC
RAVE Josh Groban | 10
REPRISE/WARNER BROS
DAYLIGHT Maroon5 | 8
ABM/OCTONE/INTERSCOPE
BECAUSE WE CAN Bon Jovi | 11
ISLAND/IDIMG
GIRL ON FIRE AliciaKeys | 8
RCA
WANTED Hunter Hayes | 9
ATLANTIC/RRP
1 WILL WAIT Mumford & Sons | 6
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
IT’S A BEAUTIFUL DAY Michael Buble | 3
REPRISE/WARNER BROS.
NEXT TO ME Emeli Sande | 10
CAPITOL
LITTLE TALKS Of Monsters And Men | 7
REPLBLIC
WHEN | WAS YOUR MAN Bruno Mars | 5
ATLANTIC
JUST A FOOL Christina Aguilera With Blake Shelton | 5
RCA
TWO HEARTS BREAKING Jewel | 7
ATLANTIC/RHING
ALMOST HOME Mariah Carey | 1

WALT DISNEY/ISLAND/IDIMG

Data for week of 04.06.2013

AIRPLAY/STREAMING DATA COMPILED BY
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ADULT TOP 40™ ALTERNATIVE™ ROCK™

TITLE
WEEK | |MPRINT/PROMOTION LABEL

TITLE
IMPRINT/PROMOTION LABEL

wst | ™5 | TITLE

IMPRINT/PROMOTION LABEL

Artist ‘WKS ON Artist |wns D]N Artist | wks.on
CHART CHAR c

i £24 DAYLIGHT Maroon 5 fi24 RADIOACTIVE Imagine Dragons 74 RADIOACTIVE Imagine Dragons 26
§ ABM/OCTONE/INTERSCOPE KIDINAKORNER/INTERSCOPE KIDINAKORNER/ INTERSCOPE
E 1 WILL WAIT Mumford & Sons | 25 MOUNTAIN SOUND  Of Monsters And Men MOUNTAIN SOUND Of Monsters And Men | 27
GENTLEMAN OF THE ROAD/RED/GLASSNOTE REPUBLIC REPUBLIC
HO HEY The Lumineers | 26 STUBBORN LOVE The Lumineers | 17 MADNESS Muse | 31
DUALTONE DUALTONE HELIUM-3/WARNER BROS.
CATCH MY BREATH Kelly Clarkson | 23 THE PIT Silversun Pickups | 28 TROJANS Atlas Genius | 33 M q roo n 5
19/RCA DANGERBIRD FROGS HEAD/WARNER BROS.
WHEN | WAS YOUR MAN Bruno Mars | 9 MADNESS Muse | 31 STUBBORN LOVE The Lumineers | 20 Ex‘te nd S
ATLANTIC HELIUM-3/WARNER BROS, DUALTONE
1 KNEW YOU WERE TROUBLE. Taylor Swift | 17 LOVER OF THE LIGHT Mumford & Sons | 13 LOVER OF THE LIGHT  Mumford & Sons | 13
CARRY O fun. | 12 SAFE AND SOUND Capital Cities | 19 HO H The Lumineers | 49
FUELED BY RAMEN/RRP LAZY HOOKS/CAPITOL DUALTONE “Daylight” by Maroon
TRY Plnk | 22 TROJANS Atlas Genius | 45 1 WILL WAIT Mumford & Sons | 33 5 (above) rises 2-1 on
RCA FROGS HEAD/WARNER BROS. GENTLEMAN OF THE ROAD/RED/GLASSNOTE Mainstream TOD 40, Daddlng
LOCKED OUT OF HEAVEN Bruno Mars | 25 PANIC STATION Muse | 10 UP IN THE AIR Thirty Seconds To Mars intet” )
GG [ e MR i eyttt
most No. 1s (six) by a group
ITTLE TALK f M rs And Men LITTL INES The Black K ITTLE BL ES The Black : By -
LITTLE TALKS Of Monsters And Men | 36 LITTLE BLACK SUBMARINES The Bl ack Keys | 38 LITTLE BLACK SUBMARINES  The Black Keys | 37 in the chart's To-year history.
Pc{c] JUSTGIVEMEAREASON PikFeat.NateRuess 4 SWEATER WEATHER  The Neighbourhood | 15 CARRY O fu| .z Amonemuitivlememberacts,
RCA [RIEVOLVE/COLUMBIA FUELED BY RAMEN/RRP Boyz Il Men rank second
SUIT&TIE  Justin Timberlake Feat. JayZ | 10 1 WILL WAIT Mumford & Sons | 33 SAFE AND SOUND Capital Cities | 12 with four No. 1, followed by
RCA GENTLEMAN OF THE ROAD/RED/GLASSNOTE LAZY HOOKS/CAPITOL 3 Doors Down, Ace of Base,
MADNESS Muse | 20 (c{c] UPINTHEAIR ThirtySecondsToMars 1 THE PIT silversun Pickups | 25 the Black Eyed Peas, No
HELILUM -3/ WARNER BROS. IMMORTAL/VIRGIN/CAPITOL DANGERBIRD Doubt and Savage Garden
HALL OF FAME  The Script Feat. will.i.am | 26 ENTERTAINMENT Phoenix | 5 Alice In Chains | 14 (three each). Among all acts,
PHONOGENIC/EPIC LOVAUTE/GLASSNOTE VIRGIN/CAPITOL Maroon 5 ties Bevﬂnﬂé al'ld
MERMAID Train | 16 HO HEY The Lumineers | 47 BONES Young Guns | 20 Mariah Carey’s six No. 1s
COLUMBIA DUALTONE WIND-LIP aDiece. The trio traiIS Katv
NEXT TO ME Emeli Sande | 1 MY SONGS KNOW WHAT YOU DID N THE DARK (LIGHT EMUP) FaloutByy | 7 THE HIGH ROAD Three Days Grace | 11 Perry and Rihanna (nine
capiToL DECAYDANCE/FUELED BY RAMEN/ISLAND/IDIMG RCA 5
Z DON'T YOUWORRY CHILD Swedish House Mafia Feat. John Marti TIMELESS The Airborne Toxic Event FREAK LIKE ME Halest; achl, Ptk (cleih and Lady
3 jish House Maiia Feat. John Martin e Airborne Toxic Event 9 alestorm
ASTRANERSATTOL s AAOTONG S MD oG hawic " e and ﬁ;ltnev Spears
H = —— seven each).
GIRL ON FIRE  Alicia Keys Feat. Nicki Mina Now Paramore MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EMUP) Fal0ut 7 R g
g b ? o PuELe ey e ¢ DECAVMANCE/PUFLED Y A S AD MG ) Bl Daylight” is the third No.
GONE, GONE, GONE phillip Phillips | & CARRIED AWAY passion Pit | 14 PANIC STATION Muse | o Lirom Maroon 5's album
19/INTERSCOPE FRENCHKISS/COLUMBIA HELIUN-3/WARNER BROS. Overexposed, following
BECAUSE WE CAN BonJovi | 1 HERO Family Of The Year | 13 SWEATER WEATHER The Neighbourhood | 10 “Pavphone,” featuring Wiz
ISLAND/IDIMG FOTV/NETTWERK [RIEVOLVE/COLUMBIA Khalifa, and “One More
STAY Rihanna Feat. Mikky Ekko | 5 SAN FRANCISCO The Mowgli's | 11 ENTERTAINMENT Phoenix | 5 Night.” The set becomes just
SRP/DEF JAM/IDIMG PHOTO FINISH/ISLAND/IDIMG LOYAUTE/GLASSNOTE the SeCDnd bv agroup to y|e|d
COME ALONG Vicci Martinez Feat. Cee Lo Green | 19 INHALER Foals | 10 Family Of The Year | 15 a trio of Mainstream Top 40
REPUBLIC TRANSGRESSIVE/WARNER BROS. FOTY/NETTWERK chart-toppers, following Ace
LEGO HOUSE Ed Sheeran | 7 HOLDING ON TO YOU  Twenty One Pilots | 13 WHERE DID THE ANGELS GO Papa Roach | 11 of Base’s The Sign in 1993-94
ELEKTRA/ATLANTIC FUELED BY RAMEN/RRP ELEVEN SEVEN
SCREAM & SHOUT will.i.am & Britney S BREEZEBLOCKS It-J BY CROOKED STEPS Soundgard Elliiaushe Waris/he
wiil..am ritne ears 9 alt-. 7 oundgarden 7 i “ ¥
INTERSCOPE V5P INFECTIOUS/CANVASBRCK/ATLATIC SEVEN FOUR/REPUBLIC s I\“'e C‘é‘ )a“d Don't Turn
e = = round”).
ﬁE»ERE;O?EAT Goo Goo Dolls | 8 g{lg]’:‘ﬂrumy LEAGUE Fitz And The Tantrums | 6 L\Imfﬂtsgﬁwwu The Airborne Toxic Event | 10 Drake extends his own

COUNTRY™

Artist

LE
IMPRINT/PROMOTION LABEL

wxs DN

Artist

WKS. ON
CHART

Data for week of 04.06.2013 | For chart reprints call 212.493.4023

TITLE Artist [wks.oN

record on Rap Airplay, as
“Started From the Bottom”
lifts 3-1 to become his 16th No.
1. (Kanye West ranks second
with 10.) Drake's previous

WEEK | IMPRINT/PROMOTION LABEL leader? That would be last
(1 Jl01) [if] sureBEcooLiFvouDID Biake Shelton POUR IT UP Rihanna 14 7] STARTED FROM THE BOTTOM Drake weekis chart-topper, ASAP _
41 WARNER BROS./WMN SRP/DEF JAM/IDIMG YOUNG MONEY/CASH MONEY/REPUBLIC Rocky’s “F**kin’ Problems,
° o SOMEBODY’S HEARTBREAK Hunter Hayes | 24 ORN Miguel | 40 F**KINPROBLEMS  ASAP Rocky Feat Drake, 2 Chanz & Kendrick Lamar on which he’s featured with 2
ATLANTIC/WMN BYSTORM/BLACK ICE/RCA ASAP WORLDWIDE/POLO GROUNDS/RCA Chainz and Kendrick Lamar.
§f o o 1 DRIVE YOUR TRUCK Lee Brice | 17 STARTED FROM THE BOTTOM Drake | 7 LOVE ME Lil Wayne Feat. Drake & Future | 11 The track falls to No. 2 after
E: | CURE YOUNG MONEY/CASH MONEY/REPUBLIC YOUNG MONEY/CASH MONE Y/REPUBLIC e|ght Weeks atNol.
5= o ° DOWNTOWN Lady Antebellum | 9 POETIC JUSTICE Kendrick Lamar Feat. Drake | 21 POETIC JUSTICE Kendrick Lamar Feat. Drake | 18 On Alternative, Muse scores
E A CAPITOL NASHVILLE TOP DAWG/AFTERMATH/INTERSCOPE TOP DAWG/AFTERMATH/INTERSCOPE its 10th tOD 10’ as “Panic
é e (9l TWO BLACK CADILLACS Carrie Underwood | 20 LOVE ME Lil Wayne Feat. Drake & Future | 12 THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz | 15 Station” rises 12-9. Prior
5 19ARISTA NASHVILLE YOUNG MONEY/CASH MONEY/REPUBLIC MACKLEMORE/WARNER BROS. 3 3% -,
H | 1 CAN TAKE IT FROM THERE  Chris Y F*KINPROBLEMS ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lar BAD Wale Feat. Tiara Th single “Madness”i(55) set
2 ris Youn, ocky Feat, Drake, 2 Chainz & Kendrick Lamar ale Feat. Tiara Thomas
g o J ° RCA NASHVILLE 8| = ASAP WORLOWIDE/POLO unuuhmv S/RCA MAYBACH/ATLANTIC ° the mark for‘the most weeks
il 2 = at No. 1(19) in the chart’s 24-
£ o o IF I DIDN’T HAVE YOU Thompson Square | 23 LOVEEEEEEE SONG  Rihanna Feat. Future | 14 SWIMMING POOLS (DRANK) Kendrick Lamar | 30 hi
£ STONEY CREEX SRP/DEE JAM/IDIMG TOP DANG/AFTERMATH/NTERSCOPE vear archives.
£ 0 o MAMA’S BROKEN HEART Miranda Lambert | 14 LOVE AND WAR Tamar Braxton | 15 R.LP. Young Jeezy Feat. 2 Chainz | 10 Meanwhile; Mariah Carey
| RCA NASHVILLE STREAMLINE/EPIC CTE/DEF JAM/IDIMG charts her first non-holiday
@ o PIRATE FLAG Kenny Chesney | 8 SUIT&TIE  Justin Timberlake Feat. JayZ | 10 NEVA END Future | 20 song on Adult Contemporary
BLUE CHAIR/COLUMBIA NASHVILLE RCA A-1/FREEBANDZ/EPIC in more than three years,
Q Q GET YOUR SHINE ON  Florida Georgia Line | 16 BAD Wale Feat. Tiara Thomas | 7 WE STILL IN THIS B**** B.0B Feat. T.. & Juicy) | o as “Almost Home"” debuts at
7 REPUBLIC NASHVILLE MAYBACH/ATLANTIC REBELROCK/GRAND HUSTLE/ATLANTIC No. 25. The influence of Fox’s
e ° GIVE IT ALL WE GOT TONIGHT George Strait | 21 NEVA END Future | 22 BUGATTI Ace Hood Feat. Future & Rick Ross | 9 “American Idol” is apparent
= MCA NASHVILLE Al/FREEBANDZ/EPIC WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC on the ranking: irl addiﬁon to
° | o LIKE JESUS DOES Eric Church | 12 WE STILL IN THIS B**** B0.BFeat. T.. & JuicyJ | 12 ALL GOLD EVERYTHING  Trinidad James | 17 Carey, who joined the series
2 EMI NASHVILLE REBELROCK/GRAND HUSTLE/ATLANTIC THINKITSAGAME/DEF JAM/IDIMG as a judge this season, 2012
WAGON WHEEL Darius Rucker | 12 BUGATTI Ace Hood Feat. Future & Rick Ross | 8 POWER TRIP J. Cole Feat. Miguel | 4 i i i
[1c ] wacon wi g chpmpgE o Rl
1 = > = = reigns for a eek wi
e | o M%IE THAN MILES Brantley Gilbert | 23 ! R, EF:.M o Young Jeezy Feat. 2 Chainz | 1 !(‘I\FEE{\B‘I;EDSEJ?P (REMIX) Future Feat. Lil Wayne | & “Home.” —Gary Trust
Q o 1994 Jason Aldean | 6 @ KISSES DOWN LOW Kelly Rowland | 7 FEEL THIS MOMENT Pithull Feat. Christina Aguilera | 4
BROKEN BOW REPUBLIC MR. 305/POLO GROUNDS/RCA
o ° SHE CRANKS MY TRACTOR Dustin Lynch | 20 o KARATE CHOP (REMIX) Future Feat. Lil Wayne | 6 FREAKS  French Montana Feat. Nicki Minaj | 3
- = BROKEN BOW A-1/FREEBANDZ/EPIC BAD BOY/INTERSCOPE
o Q BEAT THIS SUMMER Brad Paisley | 4 0 SWIMMING POOLS (DRANK) Kendrick Lamar | 32 ADY Fabolous Feat. Chris Brown | 5
- ARISTA NASHVILLE TOP DAWG/AFTERMATH/INTERSCOPE. DESERT STORM/DEF JAM/IDING
e | o [c{c] HIGHWAY DON'T CARE Tim McGraw With Taylor Swift 7 T8l ALL GOLD EVERYTHING  Trinidad James | 19 BATTLE SCARS Lupe Fiasco & Guy Sebastian | 14
816 MACHINE THINKITSAGAME/DEF JAM/IDIMG 1ST & 15TH/ATLANTIC
e o ANYWHERE WITH YOU Jake Owen | 12 WICKED GAMES The Weeknd | 26 SHOW OUT Juicy ) Feat. Big Sean And Young Jeezy | 5
il RCANASHVILLE XO/REPUBLIC KEMOSABE/COLUMBIA
e Q CHANGED Rascal Flatts | 14 MY LOVE IS ALL | HAVE Charlie wilson | 23 (c{c] BITCH,DON'T KILLMY VIBE KendrickLamar 1
BIG MACHINE P MUSIC/RCA TOP DAWG/AFTERMATH/INTERSCOPE
e o JUMP RIGHT IN Zac Brown Band | 7 Avant Feat. KeKe Wyatt | 28 CRICKETS Drop City Yacht Club Feat. Jeremih | 2
ATLANTIC/SOUTHERN GROUND. MO-B/CAPITOL BT B/ABM/OCTONE/INTERSCOPE
a | e DONE. The Band Perry | 4 DON’T JUDGE ME Chris Brown | 30 CAN'T HOLD US Macklemure& Ryan Lewis Feat. Ray Dalton | 1
REPUBLIC NASHVILLE RCA MACKLEMORE/WARNER BROS.
z e e AMERICAN BEAUTIFUL The Henningsens | 15 REMEMBER YOU Wiz Khalifa Feat. The Weeknd | 24 DOPE Tyga Feat. Rick Ross | 7
E A ARISTA NASHVILLE ROSTRUM/ATLANTIC YOUNG MONEY/CASH MONEY/REPUBLIC
H e o HEY PRETTY GIRL Kip Moore | 12 I’M DIFFERENT 2Chainz | 24 ALLTHAT (LADY) The Game Feat, Lil Wayne, Big Sean, Fabolous & Jeremify | 3
S MCA NASHVILLE DEF JAM/IDIMG REZERVOIR/DGC/INTERSCOPE
§.§: o 9 CAN’T SHAKE YOU Gloriana | 28 FUMBLE Trey Songz | 10 BELIEVE IT Meek Mill Feat. Rick Ross | 1
£.2: 8 B EMBLEM/WARNER BROS./WAR SONGBOOK/ATLANTIC MAYBACH/ATLANTIC
icia
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COUNTRY™

ROCK™
TITLE Artist | ceer ‘ WKS. ON st | WS | TITLE Artist | cear i WKS. ON
IMPRINT/LABEL = ‘ CHART WEEX | WEEK IMPRINT/LABEL CHAR

4 WAGON WHEEL Darius Rucker \*4 RADIOACTIVE Imagine Dragons

B CAPITOL NASHVILLE i s [ B @
SURE BE COOL IF YOU DID Blake Shelton . 1 MY SONGS KNOW WHAT YOU DID IN THE DARK  Fall Out Boy 7
WARNER BROS/WMN DECAYDANCE/FUELED BY RAMEN/ISLAND/IDIMG
MAMA'S BROKEN HEART  Miranda Lambert 12 CARRY ON fun. P
RCA NASHVILLE FUELED BY RAMEN/RRP
DOWNTOWN Lady Antebellum 7 1 WILL WAIT Mumford & Sons @ | 33
CAPITOL NASHVILLE GENTLEMAN OF THE ROAD/RED/GLASSNTE
GET YOUR SHINE ON Florida Georgia Line 17 GONE, GONE, GONE  Phillip Phillips 12
REPUBLIC NASHVILLE 19/INTERSCOPE
HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift 7 MADNESS Muse @ | 31
BIG MACHINE HELIUM-3/WARNER BROS.

RUISE Florida Georgia Lin LITTLE TALK! f Monsters And Men
e idaGeorgiaLine A | a1 e S OfMonste e A0
PIRATE FLAG Kenny Chesney 7 HO HE The Lumineers & | 46
BLUE CHAIR/COLUMBIA NASHVILLE DUALTONE
GIVE IT ALL WE GOT TONIGHT George Strait 17 SAIL AWOLNATION A | 103
MCA NASHVILLE RED BULL
MERRY GO ‘ROUND Kacey Musgraves IT’S TIME Imagine Dragons
YMusH s K rtthmaescore glne Dragons A | %0
1 DRIVE YOUR TRUCK Lee Brice HOME Phillip Phillips
e 15  tore 'DPhillles A | 4
WAtireh urteriines 2% | SRS n Al
TWO BLACK CADILLACS Carrie Underwood @) | 16 UP IN THE AIR Thirty Seconds To Mars 1
19/ARISTA NASHVILLE IMMORTAL/VIRGIN/CAPITOL
BETTER DIG TWO The Band Perry A 21 1 WON'T GIVE UP Jason Mraz 64
REPUBLIC NASHVILLE ATLANTIC/RRP.

IF | DIDN'T HAVE YOU Thompson Square 19 STUBBORN LOVE The Lumineers 19
STONEY CREEK DUALTONE
ONE OF THOSE NIGHTS Tim McGraw @ 2 SOMEBODY THAT | USED TO KNOW  Gotye Feat. Kimbra Al e
BIG MACHINE SAMPLES 'N' SECONDS/FAIRFAX/REPUBLIC
DONE. The Band Perry 2 THE A TEAM Ed Sheeran Al s
REPUBLIC NASHVILLE ELEKTRA/ATLANTIC
POINT AT YOU Justin Moore 1 CLOSER Tegan And Sara 4
VALORY VAPOR/WARNER BROS.
LIKE JESUS DOES Eric Church 6 WE ARE YOUNG fun. Feat. Janelle Monae A | 49
CAPITOL NASHVILLE FUELED BY RAMEN/RRP
1994 Jason Aldean 4 EMONS Imagine Dragons 16
BROKEN BOW KIDINAKORNER/INTERSCOPE
SOMEBODY’S HEARTBREAK Hunter Hayes . 20 ON TOP OF THE WORLD Imagine Dragons 5
ATLANTIC/WMN KIDINAKORNER/INTERSCOPE
HEY PRETTY GIRL Kip Moore 5 DIANE YOUNG Vampire Weekend 1
MCANASHVILLE XL/BEGGARS GROUP
ANYWHERE WITH YOU  Jake Owen 7 LEGO HOUSE Ed Sheeran 5
RCANASHVILLE ELEKTRA/ATLANTIC
TORNADO Little Big Town . 24 BECAUSE WE CAN Bon Jovi 3
CAPITOL NASHVILLE ISLAND/IDIMG
BUZZKILL Luke Bryan 3 BOHEMIAN RHAPSODY Queen . 61
CAPITOL NASHVILLE HOLLYWOOD
TITLE WES. ON ust ‘ ™S | TITLE
IMPRINT/LABEL CHART WEX | WEEK | \ypRinT/LABEL
%24 DANZA KUDURO Don Omar & Lucenzo FEEL THISMOMENT iyl eat, Christina Agulera
ATO/MACHETE/UMLE MR. 305/POLO GROUNDS/RCA
MBO Daddy Yankee 24 HARLEM SHAKE Baauer 7
EL CARTEL/CAPITOL LATIN JEFFREE'S/MAD DECENT/WARNER BROS.
WAKA WAKA (THIS TIME FOR AFRICA) Shakira Feat, Freshiyground A 150 #THATPOWER  will.i.am Feat. Justin Bieber 1
EPIC/SONY MUSIC LATIN INTERSCOPE
HIPS DON'T LIE Shakira Feat. Wyclef Jean 168 ILOVEIT  |cona Pop Feat. Charli XCX 9
EFIC/SONY MUSIC LATIN RECORD COMPANY TEN/BIG BEAT/RRP
ZUMBA Don Omar 30 SCREAM & SHOUT  will.i.am & Britney Spears & | 11
ORFANATO/MACHETE/UNLE INTERSCOPE
ALGOME GUSTADETI Wisin & Yandel Feat. Chrs Brown & T-Pain 38 SWEETNOTHING  Calvi Harris Feat. Florence Welch -~ 4 | 24
MACHETE/UMLE DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA
ECHA PA'LLA (MANOS PA'RRIBA) Pitbull 36 DON'T YOUWORRY CHILD  Swedich House Mafia Feat. John Martin A 28
MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN ASTRALWERKS/CAPITOL
HEROE Enrique Iglesias 168 ALIVE Krewella 7
INTERSCOPE/UNLE KREWELLA/COLUMBIA
PORQUE EL AMOR MANDA  America Siera Feat. 38allMTY 3 GANGNAM STYLE PSY A 34
FONOVISA/UNLE SCHOOLBOY/REPUBLIC
BON, BON Pitbull 125 TITANIUM David GuettaFeat.Sia A | 65
MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN WHAT A MUSIC/ASTRALWERKS/CAPITOL
THE ANTHEM Pitbull Feat. Lil Jon 132 o CLARITY Zedd Feat. Foxes 10
FAMOUS ARTIST/TVT INTERSCOPE
LA PREGUNTA J Alvarez 3 o 1COULD BE THE ONE  Aviciivs Nicky Romero 8
NELFLOW b LE7ELS/CASABLANCA/REPUBLIC
PROMISE  Romeo Santos Feat. Usher 82 2 AS YOUR FRIEND Afrojack Feat. Chris Brown 5
SONY MUSIC LATIN WALL/ISLAND/IDIMG
VOLVI A NACER Carlos Vives 2 e SCARY MONSTERS AND NICESPRITES Skrillex 4 | 116
GAIRA/WK/SONY MUSIC LATIN A BIG BEAT/ATLANTIC/RRP
HASTA QUE SALGAELSOL  Don Omar a7 o SEXYBACK Justin Timberlake A | 147
ORFANATO/MACHETE/UMLE 4 IVE/RCA
Al SE EU TE PEGO Michel Telo 52 o CINEMA Benny Benassi Feat. Gary Go 105
PANTANNAL/RGE/SONY MUSIC LATIN - ULTRA
LLEVAME CONTIGO  Romeo Santos 18 G BANGARANG Skrillex Feat. Sirah @ | 65
SONY MUSIC LATIN = BIG BEAT/OWSLA/ATLANTIC/RRP
LOBA Shakira (2 ) GOOD FEELING Flo Rida
EPIC/SONY MUSIC LATIN . 166 POE BOY/ATLANTIC A 2
DUTTY LOVE Don Omar Feat. Natti Natasha 54 16 STA Nicki Minaj & | s>
ORFANATO/MACHETE/UMLE VOUNG MONEY/CASH ic
ERTE Shakira 166 LETMELOVEYOU (UNTILYOULEARNTOLOVEVOURSELF) 1o @) | 23
EPIC/SONY MUSIC LATIN MOTOWN/IDIMG
PORQUE LES MIENTES  Tito £l Bambing + Paron Feat, Marc rthony 2 ARTY ROCK ANTHEM _ LMFAD Feat. Lauren Bennett & GoanRock Al 2
ON FIRE/SIENTE PARTY ROCK/WILL.|.AM/CHERRYTREE/INTERSCOPE
DAMASO Gerardo Ortiz 5 LEVELS Avici - & | 72
BAD SIN/DEL/SONY MUSIC LATIN LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
TE PERDISTE MI AMOR  Thalia Feat. Prince Royce 6 SEXY AND | KNOW IT LMFAO Al s
SONY MUSIC LATIN PARTY ROCK/WILL LAM/CHERRYTREE/INTERSCOPE
RABIOSA Shakira 126 WEFOUND LOVE  Rihanna Feat. Calvin Harris A, | 55
EPIC/SONY MUSIC LATIN SRP/DEF JAM/IDIMG
ELLAY YO Aventura Feat. Don Omar 149 FOREVER NOW Ne-Yo 7
PREMIUN LATIN MOTOWN/IDIMG

e Go to BILLBOARD.COM/BIZ for complete chart data
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R&B/HIP-HOP™
T

TITLE Artist | WKs. ON
IMPRINT/LABEL | T | carr
ity THRITSHOP  Nademred Ryanlewisfeat oz 30
STARTED FROM THE BOTTOM Drake 7
YOUNG MONEY/CASH MONEY/REPUBLIC
SUIT & TIE Justin Timberlake Feat. Jay Z Al
RCA
LOVE ME Lil Wayne Feat. Drake & Future 10
YOUNG MONEY/CASH MONEY/REPUBLIC
CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton 6
MACKLEMORE/WARNER BROS.
POUR IT UP Rihanna 18
SRP/DEF JAM/IDIMG
MOLLY Feat. Cedric Gervais, Wiz Khalifa & Mally Mall 4
i e ety
RICH AS F**K Lil Wayne Feat. 2 Chainz 1
YOUNG MONEY/CASH MONEV/REPUBLIC
GIRL ON FIRE Alicia Keys Feat, Nicki Minaj 29
RCA
FUKIN PROBLEMS {640 Roc Fet. Dl 2 fendick Lo~ 8 | 22
A$AP WORLDWIDE/POLO GROUNDS/RCA
BUGATTI Ace Hood Feat. Future & Rick Ross 8
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC
BAD Wale Feat. Tiara Thomas 7
MAYBACH/ATLANTIC
SPSHER LOVE GIRL Justin Timberlake 1
NEXT TO ME Emeli Sande 7
CAPFTOL
POWER TRIP J. Cole Feat. Miguel 6
ROC NATION/COLUMBIA
POETIC JUSTICE Kendrlck Lamar Feat. Drake 22
TOP DAWG/AFTERMATH/INTERSCOPE
BATTLE SCARS Lupe Fiasco & Guy Sebastian 21
15T & ISTH/ATLANTIC
ALL GOLD EVERYTHING Trinidad James 16
THINKITSAGAME/DEF JAM/IDIMG
R.LP. Young Jeezy Feat. 2 Chainz 7
CTE/DEF JAM/IDIMG
DIAMONDS Rihanna A 25
SRP/DEF JAM/IDIMG
WE STILL IN THIS B**** B 0B Feat. T.. & Juicy } 1
REBELROCK/GRAND HUSTLE/ATLANTIC
I’'M DIFFERENT 2 Chainz 25
DEF JAM/IDIMG
LOVEEEEEEE SONG Rihanna Feat. Future 17
SRP/DEF JAM/IDIMG
IMMORTAL Kid Cudi 1
WICKED AWESOME/G.0.0.0./REPUBLIC
SWIMMING POOLS (DRANK) Kendrick Lamar @ >
AFTERMATH/INTERSCOPE

TITLE
IMPRINT/LABEL

%24 RADIOACTIVE Imagine Dragons

MY SONGS KNOW WHAT YOU DIDINTHE DARK  Fall Out Boy 7
DECAYDANCE/FUELED BY RAMEN/ISLAND/ IDIMG
CARRY ON fun. 18
FUELED BY RAMEN/RRP
1 WILL WAIT Mumford & Sons [ A
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
MADNESS Muse . 31
HELIUM-3/WARNER BROS.
LITTLE TALKS  Of Monsters And Men 4 | 58
REPUBLIC
HO HE The Lumineers Al »
DUALTONE

L \WOLNATION
ksr‘n‘r!uu AWOLNATIO! A | 100

™ -

Dl(:!:l!ﬁl(‘gklmﬁuﬁﬂstﬂl’[ Imag‘ne Dragons A i
SOME NIGHTS fun. Al 5
FUELED BY RAMEN/RRP
UP IN THE AIR  Thirty Seconds To Mars 1
IMMORTAL/VIRGIN/CAPITOL
STUBBORN LOVE The Lumineers 19
DUALTONE
SOMEBODY THAT I USED TO KNOW  Gotye Feat. Kimbra Al e
SAMPLES ‘N' SECONDS/FAIRFAX/REPULIC
CLOSER Tegan And Sara 3
VAPOR/WARNER BROS.
WE ARE YOUNG fun. Feat. Janelle Monae Al
FUELED BY RAMEN/RRP

MONS Imagine Dragons 1
KIDINAKORNER/INTERSCOPE
ON TOP OF THE WORLD Imagine Dragons 4
KIDINAKORNER/INTERSCOPE
DIANE YOUNG Vampire Weekend 1
XL/BEGGARS GROUP
PARADISE Coldplay Al
CAPITOL
SWEATER WEATHER The Neighbourhood 2
(RIEVOLVE/COLUMBIA
ROLLING IN THE DEEP Adele A 100
XL/COLUMBIA
LITTLELION MAN  Mumford & Sons A | 83
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
MOUNTAIN SOUND  Of Monsters And Men 14
REPUBLIC
TOO CLOSE Alex Clare Al 3¢
REPUBLIC
TA Passion Pit 32

KE A WALK
FRENCHKISS/COLUMBIA

Data for week of 04.06.2013
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HEATSEEKERS ALBUMS™

ARTIST
IMPRINT/DISTRIBUTING LABEL

‘4 CASEY ABRAMS
CONCORD

Casey Abrams

WOODKID
GREEN UNITED/ISLAND/IDIMG

The Golden Age

SWOLLEN MEMBERS
BATTLE AXE/SUBURRAN NOIZE

Beautiful Death Machine

LYDIA

8123

Devil

VERTIGO/REPUBLIC

VOLBEAT Beyond Hell/Above Heaven

JOSH ROUSE
YEP ROC

The Happiness Waltz

KERLI
ISLAND/IDIMG

Utopia (EP)

KYLE PARK

KYLE PARK/THIRTY TIGERS

Beggin' For More

ALICE SMITH
RAINWATER/THIRTY TIGERS

She

INTR(
CENTURY MEDIA

ONAUT Habitual Levitations: Instilling Words With Tones

KREWELLA
KREWELLA

Play Hard (EP)

ARTERY/RAZOR & TIE

The Few And The Far Between

ARTIST Title | Peak | wks.on
IMPRINT/DISTRIBUTING LABEL pos. | CHART
3 2

FIT FOR A KING Creation/Destruction
SOLID STATE/CAPITOL CMG

MARNIE STERN The Chronicles Of Marnia | 27 1

KILL ROCK STARS

MYNC/R3HAB/NARI & MILANI Miami 2013 | 28 2
CR2

BEN HOWARD Every Kingdom 9 49
UNIVERSAL ISLAND/REPUBLIC

ANDRE WARD Caution | 8 2
QUEEN OF SHEBA/HUSH/ORPHEUS

SIMONE DINNERSTEIN/TIFT MERRITT Night | 31 1

SONY CLASSICAL/SONY MASTERWORKS

ALPHA REV Bloom | 32 1
KIRTLAND

BJ PUTNAM More & More | 20 2
DLD/EONE

JJ HELLER Loved | 6 2
STONE TABLE

LORD HURON
IAMSOURD

Lonesome Dreams 3 24

FORTUNATE YOUTH I's AllA Jam | 36 1
FORTUNATE YOUTH

KINGDOM Kingdom | 37 1
DREAM/CAPITOL CMG

ANAIS MITCHELL & JEFFERSON HAMMER Child Ballads | 38 1

DARLENE ZSCHECH Revealing Jesus: A Live Worship Experience
RGM NEW BREED/INTEGRITY/COLUMBIA

THE LONDON SUEDE Bloodsports CITIZENS Citizens | 6 3
SUEDE MARS HILL/BEC/CAPITOL CMG

WILDERLAND/THIRTY TIGERS

TRINIDAD JAMES Don't Be S.A.F.E. PALMA VIOLETS 180 | 40 2
THINKITSAGAME/DEF IAM/IDIMG /| ROUGH TRADE

PALOMA FAITH Fall To Grace | 2 14
EPIC

HUNDREDTH Revolt (EP)
MEDIASKARE

SIX FEET UNDER Unborn COCO JONES Made Of (EP) | 10 2
METAL BLADE HOLLYWOOD

MARCUS CANTY This...Is Marcus Canty (EP) BENJAH
SYCO/EPIC JAHMEN

Vanity Fare | 43 1

ICONA POP Iconic (EP) SASHA Invol<3r | 44 1
RECORD COMPANY TEN/BIG BEAT MINISTRY OF SOUND.

BONOBO The North Borders CHRIS MANN Roads | 1 16
NINJA TUNE FAIRCRAFT/REPUBLIC

DEVENDRA BANHART Mala ] PHIL PERRY Say Yes | 31 2
NONESUCH/WARNER BROS. 4 SHANACHIE

LEGZ DIAMOND & THE PURPLE GANG 9 Pistolas LIANNE LA HAVAS
PSYCHOPATHIC KONESUCH/WARNER BROS.

H{DE OCEAN BLUE Ultramarine CASSADEE POPE The Voice: The Complete Season 3 Collection 1 13
ai

o
3]
o
O
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o
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Q
o
Q
(8]
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o
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o

<]

Is Your Love Big Enough? | 1 15

Launch Pad

REPUBLIC

THE NEIGHBOURHOOD I'm Sorry... (EP) JUNGLE ROT Terror Regime | 49 1
[RIEVOLVE/COLUMBIA VICTORY

WILD BELLE Isles BIFFY CLYRO Opposites 5 2
COLUMBIA | 14TH FLODR/WARNER BROS.

HEATSEEKERS SONGS™ REGIONAL HEATSEEKERS #1 ALBUMS™
OO

t 000

2013

billboard

April 6

EAST NORTH CENTRAL NORTHEAST
2 Auve Krewella 7 BEYOND HELL/ABOVE THE FEW AND THE FAR
KREWELLA/COLUNBIA HEAVEN BETWEEN
NEXT TO ME Emeli Sande | 7 GOLBERT VANNS
X
LOVE AND WAR Tamar Braxton | 16

STREAMLINE/EPIC

28 MOUNTAIN B SOUTH CENTRAL 4 . (8 MID ATLANTIC
se MERRY GO ‘ROUND Kacey Musgraves | 23 BEAUTIFUL DEATH BEGGIN' FOR MORE y t_’ SHE
8% MERCURY MACHINE <A ALICE SMITH
sE SWOLLEN MEMBERS | ‘
ia wop J.Dash [ 3
E-4 3 STEREOFAME
CLARITY Zedd Featuring Foxes | s

INTERSCOPE

CUPS (PITCH PERFECT'S WHEN I'M GONE) Anna Kendrick | 14
UME/REPUBLIC

WHO BOOTY  Jonn Hart Featuring lamSu! | 20
COOL KID CARTEL/EPIC

LEVITATE Hadouken! | 5
SURFACE NOISE

GOLD Britt Nicole | 7
SPARROW/CAPITOL CMG/CAPITOL

1COULD BETHEONE  Avicii vs Nicky Romero | 3
LEZELS/CASABLANCA/REPUBLIC

LOVE SOSA Chief Keef | 18

GLORY BOYZ/INTERSCOPE ! L SOUTH ATLANTIC
i SHE

gﬁvn‘#lﬁiﬁ!ﬂn LY SECBsid TG IMaTS ! ?" ‘ ALICE SMITH

WHISKEY JanaKramer | 6 - -

ELEKTRA NASHVILLE/WMN

SYCO/COLUMBIA

DISPARATE YOUTH Santigold [ 1 After directing a series of }
LIZARD KING/DOWNTOWN/ATLANTIC 18 music videos fgor otars like SWOLLEN MEMBERS Beautiful Death Machine VOLBEAT Beyond Hell/Above Heaven
CLOSER Tegan And Sara | 4 Katy Perry and Lana Del Rey,

VAPOR/WARNER BROS. WOODKID The Golden Age CASEY ABRAMS Casey Abrams

- the musician Woodkid steps
WHOM SHALL | FEAR (GOD OF ANGEL ARMIES)  ChrisTomlin | 10 onto the Billboard charts

SIXSTEPS/SPARROW/CAPITOL CMG _
with debut album The Golden

CASEY ABRAMS Casey Abrams 'WOODKID The Golden Age

SOMANYGIRLS  DJDrama Feat. Wale, Tyga & Roscoe Dash | 2
APHILLIATES/FONE Ye Age. The 59; Sfanfbﬂ‘ No. _Zh THE LONDON SUEDE  Bloodsports TRINIDAD JAMES  Don't Be S.A.F.E.
on Heatseekers Albums wit
5 10,000 REASONS (BLESS THELORD)  Matt Redman | 33 ?
g svxs:fpssmnwnw,cmr‘m MG ) 3,_000 sold, according to DEVENDRA BANHART Mala THROW THE FIGHT  The Vault (EP)
H =.§ TROJANS Atlas Genius | 17 Nielsen SoundScan. ) -
:5:4 FROGS HEAD/WARNER BROS, Woodkid (né Yoann Lemoine) KERLI Utopia (EP) KUTT CALHOUN Black Gold
Eé § SAFE AND SOUND Capital Cities | 1 earned his first Grammy -
Ig LAZY HOOKS/CAPITOL Award nomination this year BONOBO The North Borders KERLI Utopia (EP)
AMERICAN BEAUTIFUL The Henningsens | 1 for best short form music

JOSH ROUSE The Happiness Waltz JOSH ROUSE The Happiness Waltz

ARISTA NASHVILLE video. He directed his own clip

SWEATER WEATHER  The Neighbourhood | 2 for “Run Boy Run.”
[RIEVOLVE /COLUMBIA

THE NEIGHBOURHOOD I'm Sorry... (EP) LEGZ DIAMOND & THE PURPLEGANG 9 Pistolas

MPILED BY

£

B

£ § —Keith Caulfield

B8 TAKE ME TO THE KING Tamela Mann | 4 .
553 8 TILLYMANN FORTUNATE YOUTH  It's All A Jam LYDIA Devil
EEE=H

Data for week of 04.06.2013 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data Q
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Country

HOT COUNTRY SONGS™

Art
IMPRINT/PROMOTION LABEL

Blake Shelton

LE
PRODUCER (SONGWRITER)

SURE BE COOL IF YOU DID

S.HENDRICKS (R.CLAWSON CTOMPKINS,J.ROBBINS) 'WARNER BROS./WMN X 12
WAGON WHEEL Darius Rucker 2 1
F.ROGERS (B.DYLAN.K.SECOR) CAPITOL NASHVILLE
DOWNTOWN Lady Antebellum > 9
PWORLEY,LADY ANTEBELLUM (L.LAIRD,S.MCANALLY,N.HEMBY) CAPITOL NASHVILLE
MAMA’S BROKEN HEART Miranda Lambert 2 13
F.LIDDELL,CAINLAY,G WORF (B.CLARK,S.MCANALLY.K.MUSGRAVES) RCA NASHVILLE
GET YOUR SHINE ON Florida Georgia Line 5 23
JMO (THUBBARD,B.KELLEY.R.CLAWSON,.CTOMPKINS) REPUBLIC NASHVILLE
1 DRIVE YOUR TRUCK Lee Brice & i
K.JACOBS,MMCCLURE,LBRICE (1.ALEXANDER.C.HARRINGTON,IYEARY) cure
SOMEBODY’S HEARTBREAK Hunter Hayes 7 22
DHUFF,HMHAYES (A.DORFF.L.LAIRD.H.HAYES) ATLANTIC/WMN
TWO BLACK CADILLACS Carrie Underwood 4 19
M.BRIGHT (CUNDERWOOD, LKEAR H.LINDSEY) 19/ARISTA NASHVILLE
PIRATE FLAG Kenny Chesney 9 8
B.CANNON, K.CHESNEY (R.COPPERMAN,D.L.MURPHY) BLUE CHAIR/COLUMBIA NASHVILLE
IF 1 DIDN’T HAVE YOU Thompson Square 0 2
NV (STHOMPSON K THOMPSON, ). SELLERS,P.JENKINS) STONEY CREEK
UISE Florida Georgia Line 1 35
JMOI (B.KELLEY.T.HUBBARD,).MOI,C.RICEJ.RICE) REPUBLIC NASHVILLE
HIGHWAY DON’T CARE Tim McGraw With Taylor Swift 12 7
B.GALLIMORE TMCGRAW (BWARREN,BWARREN,M.IRWIN.JKEAR) BIG MACHINE
BETTER DIG TWO The Band Perry 12
DHUFF (B.CLARK S.MCANALLY.T. ROSEN) REPUBLIC NASHVILLE
GIVE IT ALL WE GOT TONIGHT George Strait 14 18
TBROWN,G.STRAIT (M.BRIGHT,P.O'DONNELLTJAMES) MCA NASHVILLE
ONE OF THOSE NIGHTS Tim McGraw 3 2
B.GALLIMORE T.MCGRAW (L.LAIRD,R.CLAWSON,CTOMPKINS) BIG MACHINE
1 CAN TAKE IT FROM THERE Chris Young 6 19
LSTROUD {CYOUNG,R. AKINS B.HAYSLIP) RCA NASHVILLE
LIKE JESUS DOES Eric Church 17 9
JJOVCE (C.BEATHARD.M CRISWELL) EM| NASHVILLE
.{c] MERRY GO ‘ROUND Kacey Musgraves 14 30
LLAIRD,S.MCANALLY,K MUSGRAVES (K. MUSGRAVES, ), OSBORNE.SMCANALLY)  MERCURY
TORNADO Little Big Town 6 26
1JOVCE (N.HEMBY,D.MAID) CAPITOL NASHVILLE
1994 Jason Aldean 20 5
M.KNOX (THOMAS RHETT,L.LAIRD,B.DEAN) BROKEN BOW
WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift 1 32
MAX MARTIN,SHELLBACK,D.HUFF (T.SWIFT,MAX MARTIN,SHELLBACK) BIG MACHINE
EVERY STORM (RUNS OUT OF RAIN) Gary Allan 1 30
G.ALLANG.DROMAN (G.ALLAN M.WARREN, H.LINDSEY) MCA NASHVILLE
MORE THAN MILES Brantley Gilbert 23 14
D.HUFF ().EDDIE,B.GILBERT) VALORY
DONE. The Band Perry 23 2
DHUFF (R PERRY.PERRY,LDAVIDSON,LBRVANT) REPUBLIC NASHVILLE
CHANGED Rascal Flatts 25 11
D.HUFF.RASCAL FLATTS (G.LEVOX N.THRASHERW.MOBLEY) BIG MACHINE
ANYWHERE WITH YOU Jake Owen % 9
J.MOLR.CLAWSON (B.HAYSLIP.D.L MURPHY.JYEARY) RCA NASHVILLE
HEY PRETTY GIRL Kip Moore 27 8
B.JAMES (KMOORE,D.COUCH) MCA NASHVILLE
BEAT THIS SUMMER Brad Paisley s 3
B.PAISLEY (B.PAISLEY,C.DUBOISL.LAIRD) ARISTA NASHVILLE
SHE CRANKS MY TRACTOR Dustin Lynch 5 g
BBEAVERS,LWOOTEN (0.LYNCH B BEAVERSTNICHOLS) BROKEN BOW
CAN’'T SHAKE YOU Gloriana 0 21
M.SERLETIC (T.GOSSIN,S.BENTLEY,JTSLATER) EMBLEM/WARNER BROS./WAR
BUZZKILL Luke Bryan 20 3
J.STEVENS (L.BRYAN,RTHIBODEAU, ). SEVER) CAPITOL NASHVILLE
WHISKEY Jana Kramer 1 12
S HENDRICKS (C.GRAVITTSMIZELL) ELEKTRA NASHVILLE/WAIN
POINT AT YOU Justin Moore 3 1
LSTOVER (RCOPPERMAN,RAKINS.B.HAYSLIP) VALORY
JUMP RIGHT IN Zac Brown Band 34 3
K.STEGALL,Z.BROWN (Z.BROWNW.DURRET TE.L.MRAZ) ATLANTIC/SOUTHERN GROUND
AMERICAN BEAUTIFUI. The Henningsens 35 9
PWORLEY (. HENNINGSEN,B.BEAVERS) ARISTA NASHVILLE
ALL OVER THE ROAD Easton Corbin 6 8
CCHAMBERLAT (C CHAMBERLAIN A GORLEYW.KIRBY) MERCURY
DON’T RUSH Kelly Clarkson Featuring Vince Gill 23 18
DHUFF (B.SANDERS, N HEMBY.L.D.CHAPMAN) 19/RCA/COLUMBIA NASHVILLE
RUNNIN’ OUTTA MOONLIGHT Randy Houser 8 9
D.GEORGE (D.DAVIDSON.J.K.LOVELACE.A.GORLEY) STONEY CREEK
ONLY GOD COULD LOVE YOU MORE Jerrod Niemann 38 13
D.BRAINARD.J.L.NIEMANN (LLNIEMAN,LBRICE,L.STONE) SEA GAVLE/ARISTA NASHVILLE
DON’T YA Brett Eldredge 0 7
C. DESTEFANO (B.ELDREDGE,C, DESTEFANO,A.GORLEY) ATLANTIC/WMN
HOPE ON THE ROCKS Toby Keith _—
TKEITH (T.KEITH) SHOW DOG-UNIVERSAL
EASY Sheryl Crow 42 2
S.CROW.J.NIEBANK {S.CROW,C.DUBOIS, LTROTT) WARNER BROS./WMN
REDNECK CRAZY Tyler Farr 43 3
J.CATING,JKING (J.KEAR M.IRWIN,CTOMPKINS) COLUMBIA NASHVILLE
BOYS ‘ROUND HERE Blake Shelton Featuring Pistol Annie & Friends a1
SHENDRICKS (RAKINS,D.DAVIDSON.C.WISEMAN) WARNER BROS./WMN
PIECES Gary Allan 45 1
J.JOVCE (G.ALLAN,O.BLACKMON,S.BUXTON) MCA NASHVILLE
MORE TRUCKS THAN CARS Craig Morgan & o
(CMORGAN,P.O'DONNELL (C.MORGAN,P.O'DONNELL,C WISEMAN) BLACK RIVER
RUNNIN’ OUT OF AIR Love And Theft P
LLEO (M.JENKINS,5 MCANALLY,. OSBORNE) RCANASHVILLE
SUNTAN CITY Luke Bryan 43 3
JSTEVENS (L.BRYAN,D.DAVIDSON,R.AKINS,B.HAYSLIP) CAPITOL NASHVILLE
OUTTA MY HEAD Craig Campbell 49 2
K.STEGALL,M.ROVEY (C.SWINDELL M.R.CARTER,B.KINNEY) BIGGER PICTURE
CAROLINA Parmalee 50 1
NV (PARMALEE R.BEATO) STONEY CREEK

e Go to BILLBOARD.COM/BIZ for complete chart data

TOP COUNTRY ALBUMS™

ARISTA NASHVILLE/LEGACY

ARTIST Title | cepy | Wis.oM
IMPRINT/DISTRIBUTING LABEL CUART
2] KACEY MUSGRAVES  Same Tralle Diffent Park 1

MERCURY/UMGN
LUKE BRYAN Spnng Break... Here To Party 3
CAPITOL NASHVILLE/UMGN
FLORIDA GEORGIA LINEHere's To The Good Times 16
REPUBLIC NASHVILLE/BMLG
GG Rieti-ied Red A 2
o Tomado @ | 2s
gRAuKsE?!gMABg.MEEAN Night Train & | 23
TIM MCGRAW Two Lanes Of Freedom 7
BIG MACHINE/BMLG
Bt g R
HH)N;I’&# HAYES Hunter Hayes @
CARRIE UNDERWOOD  Blown Away Al v
19/ARISTA NASHVILLE/SMN
hgllgﬁgm&ﬁim Tailgates & Tanlines 4 | g5
GARY ALLAN Set You Free 9
MCA NASHVILLE/UMGN
MIRANDA LAMBERT Four The Record @ | 73
RCANASHVILLE/SMN
LEE BRICE Hard 2 Love 48
CuRre
A e e @ | 37
EMMYLOL HARRIS & RODNEY CROWELL ld Yellow Moon 4
NONESUCH/WARNER BROS.
BRANTLEY GILBERT Halfway To Heaven @ | 15
VALORY/BMLG
KIP MOORE Up All Night a8
MCh NASHVILLE/UMGN
ASHLEY MONROE Like A Rose 3
WARNER BROS./WMN
:?A?mbgslll.’ATTS Changed ®| s
RANDY HOUSER  How Country Feels 9
STONEY CREEK/BBMG
THE MAVERICKS In Time 4
VALORY/BMLG
SOUNDTRACK Nashville: Season 1: Volume 1 15
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMLG
KYLE PARK Beggin' For More 1
KYLE PARK/THIRTY TIGERS
AARON LEWIS The Road %
BLASTER/WMN
JAKE OWEN Barefoot Blue Jean Night 82
RCA NASHVILLE/SMN
KATIE ARMIGER Fall Into Me 10
COLD RIVER
SHOOTER JENNINGS The Other Life 2
BLACK COUNTRY ROCK/EONE
TOBY KEITH Hope On The Rocks 21
SHOW DOG-UNIVERSAL
DUSTIN LYNCH Dustin Lynch 3
BROKEN BOW/BBMG
KENNY CHESNEY _ Welcome To The Fishbow! @ | 40
BLUE CHAIR/COLUMBIA NASHVILLE/SMN
CHRIS YOUNG Neon &
RCA/SMN
JANA KRAMER Jana Kramer i
ELEKTRA NASHVILLE/WMN
EASTON CORBIN  All Over The Road 27
MERCURY/UMGN
DIERKS BENTLEY Home 59
CAPITOL NASHVILLE/UMGN
COLT FORD Declaration Of Independence 34
AVERAGE JOES
VARIOUS ARTISTS  NOW That's What | Call Country: Vol.5 a1
EMI/SONY MUSIC/UNIVERSAL/UME
THE LACS 190 Proof 51
BACKROAD/AVERAGE JOES
BLACKBERRY SMOKE The Whippoorwill 33
SOUTHERN GROUND
GLORIANA A Thousand Miles Left Behind !
EMBLEM/WARNER BROS, /W
H&'ﬁ'ﬁ Gl'?lCHIE Tuskegee 4 | 52
LOVE AND THEFT Love And Theft 35
RCA NASHVILLE/SMN
CHARLIE DANIELS Country: Charlie Daniels 7
SONY MUSIC CMG
TRACE ADKINS 10 Great Songs 50
CAPITOL NASHVILLE/UM
JAMEY JOHNSON  Living For A Song: A Tribute to Hank Cochran 23
MERCURY/UMGN
GARY ALLAN Icon: Gary Allan 55
MCA NASHVILLE/OME
M Meowmy o 4| o
CHRIS CAGLE Icon: Chris Cagle 1
CAPITOL NASHVILLE/UME
CHRIS CAGLE Back In The Saddle 39
BIGGER PICTURE
ALAN JACKSON Playlist: The Very Best Of Alan Jackson 24

Musgraves
Parks
‘Trailer’
At No. 1

Kacey Musgraves (above)
becomes the first solo female
act in five years to open at
No. 1 with a rookie album
on Top Country Albums—the
seventh in the 22-year-old
Nielsen SoundScan era—as
Same Trailer Different Park
arrives with 43,000 sold. No
previously unknown female
artist has accomplished the
feat since Julianne Hough's
self-titled debut set opened
atop the chart on June 6, 2008.
Among the seven women who
opened at the summit on their
first try, Musgraves starts with
the second-smallest weekly
sum—only Miranda Lambert’s
Kerosene had a smaller start
(see graph, below). Musgraves’
debut single, “Merry Go
'Round,” peaked at No. 14 on
Hot Country Songs in February,
but earns Streaming Gainer
stripes for a 60% spike in
its 30th chart week (17-18).
It reaches a new peak at No.
10 on Country Digital Songs
(30,000 sold).

—Wade Jessen

DEBUT ALBUMS BY SOLO
FEMALE ARTISTS TO
OPEN AT NO.1 ON TOP
COUNTRY ALBUMS IN THE
NIELSEN SOUNDSCAN ERA
(1991-PRESENT)
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ARTIST Title WS, ON
IMPRINT/DISTRIBUTING LABEL CHART
IMAGINE DRAGONS Night Visions 29
IDINAKORNER/INTERSCOPE/IGA
BON Jovi What About Now 2
ISLAND/IDING
MUMFORD & SONS Babel %
GENTLEMAN OF THE ROAD/GLASSNOTE
DAVID BOWIE The Next Day 2
1SO/COLUMBIA e
UN. Some Nights 57
FUELED BY RAMEN
CLUTCH Earth Rocker 1
WEATHERMAKER
PHILLIP PHILLIPS The World From The Side Of The Moon 18
19/INTERSCOPE/IGA
THE LUMINEERS The Lumineers 51
DUALTONE
JIMI HENDRIX People, Hell And Angels 3
EXPERIENCE HENDRIX/LEGACY
ERIC CLAPTON 0ld Sock 2
BUSHBRANCH/SURFDOG
BLACK REBEL MOTORCYCLE CLUB  Specter At The Feast 1
ABSTRACT DRAGON/VAGRANT
ALABAMA SHAKES Boys & Girls 48
A0
MUMFORD & SONS Sigh No More 153
GENTLEMAN OF THE ROAD/GLASSNOTE
OF MONSTERS AND MEN My Head Is An Animal 51
REPUBLIC
SOUNDTRACK Sound City—Real To Reel 2
ROSWELL/RCA
VARIOUS ARTISTS 2013 Grammy Nominees 9
GRAMMY/CAPITOL
ED SHEERAN + "
ELEKTRA
ANTHRAX Anthems (EP) 1
MEGAFORCE
5] SOUNDTRACK The Walking Dead - Vol. 1 (EP) 2
kpmoo, Rkl @ u
BOZ SCAGGS Memphis 3
429/5LG
PHOSPHORESCENT Muchacho 1
DEAD OCEANS
MUSE The 2nd Law 25
HELIUKE3/WARNER BROS.
LANA DEL REY Born To Die 60
POLYDOR/INTERSCOPE/IGA
Low The Invisible Way 1
SUB POP
THE BLACK KEYS El Camino 68
NONESUCH/WARNER BROS.
ATOMS FOR PEACE Amok 4
X
RED Release The Panic 7
ESSENTIAL
WALK OFF THE EARTH R.EV.O 1
COLUMBIA
SOUNDTRACK The Twi\i;;m Saga: Breaking Dawn: Part2 17
SUMMIT/CHOP SHOP/ATLANTIC/AG
AWOLNATION  Megalithic Symphony 73
RED BULL
TEGAN AND SARA Heartthrob 8
VAPOR/WARNER BROS.
HOW TO DESTROY ANGELS Welcome Oblivion 3
HTDA/COLUMBIA
AUDIO ADRENALINE Kings & Queens 2
FAIR TRADE/COLUMBIA
SOUNDTRACK Girts: Volume 1: Music From The HBO Original Series 4
HBO/FUELED BY RAMEN
E}AILLET FOR MY VALENTINE Temper Temper 6
<
T-J An Awesome Wave 14
INFECTIOUS/CANVASBACK/ATLANTIC/AG
WOODKID The Golden Age 1
GREEN UNITED/ISLAND/IDIMG
JACK WHITE Blunderbuss 38
THIRD MAN/COLUMBIA
DROPKICK MURPHYS  Signed And Sealed In Blood 1
BORN & BRED
SHINEDOWN Amaryllis 29
ATLANTIC/AG
THIRD DAY Miracle 14
ESSENTIAL/PLG
VARIOUS ARTISTS Love For Levon: A Bengfit To Save The Barn 1
BLACKBIRD PRODUCTION AND PARTNERS/STARVISTA/TIME LIFE
SOUNDTRACK Rock Of Ages 24
WATERTOWER
LYDIA Devil .
8123
LANA DEL REY Paradise (EP) 17
POLYDOR/INTERSCOPE/IGA
VOLBEAT Beyond Hell/Above Heaven 4
VERTIGO/REPUBLIC
FLORENCE + THE MACHINE  Ceremonials 72
C

REPUBLI

AIRPLAY/STREAMING
'DATA COMPILED BY.

nielsen

BDS

TITLE Artist PEAK. | ks, ON
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL POS. | CHART
RADIOACTIVE Imagine Dragons 1 2
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J.MOSSER)  KIDINAKORNER/INTERSCOPE
HO HEY The Lumineers 1 49
RHADLOCK (WSCHULTZ.LFRAITES) DUALTONE
. {cf 1 WILL WAIT Mumford & Sons TR
M.DRAVS 0 & THE ASSNOTE
IT’S TIME Imagine Dragons 3 55
B.DARNER,IMAGINE DRAGONS (D.REYNOLDS W.SERMON,B.MCKEE) KIDINAKORNER/INTERSCOPE
CARRY ON fun. 3 a4
LBHASKER (FUN, LBHASKER) FUELED BY RAMEN/RRP
9] c§ MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EM UP) Fall Out Boy 6 7
ouT! JHILL)  DECAYDANCE/FUELED BY AND/IDIMG
LITTLE TALKS Of MonstersAnd Men & | 3 54
(OF MONSTERS AND MEN, A, ARNARSSON (N.B.HILMARSDOTTIR, R THORHALLSSON) REPUBLIC
SAIL AWOLNATION
Rano i o A | 6 40
MADNESS Muse
MUSE {M.BELLAMY) HELIUM-3/WARNER BROS. . 3 al
HOME Phillip Phillips
D.PEARSON (D.PEARSON,G.HOLDEN) 19/INTERSCOPE A 2 &
SOME NIGHTS fn. Al 1 4
J.BHASKER (N.RUESS, A.DOST.LANTONOFF,).BHASKER) FUELED BY RAMEN/RRP
GONE, GONE, GONE Phillip Phillips T
GWATTENBERG (D.FUHRMANN T.CLARK G WATTENBERG) 19/INTERSCOPE
THE A TEAM Ed Sheeran & | 4 3
JGOSLING.E SHEERAN (E SHEERAN) ELEKTRA/ATLANTIC
TOO CLOSE AlexClare A | 5 45
DIPLO, SWITCH,A.RECHTSCHAID (A.CLARE.J.DUGUID) REPUBLIC
STUBBORN LOVE The Lumineers 0 25
RHADLOCK (WSCHULTZ.LFRAITES) DUALTONE
UP IN THE AIR Thirty Seconds To Mars 6 1
S.LILLYWHITELLETO (L.LETO) IMMORTAL/VIRGIN/CAPITOL
IONS Imagine Dragons 4 25
ALEX DA KID (IMAGINE DRAGONS,A.GRANT, LMOSSER) KIDINAKORNER/INTERSCOPE
LEGO HOUSE Ed Sheeran 18 2
J.GOSLING (E.SHEERAN, J.GOSLING.C.LEONARD) ELEKTRA/ATLANTIC
TAKE A WALK Passion Pit 9o 43
(C.ZANE M. ANGELAKOS (M.ANGELAKOS) FRENCHKISS/COLUMBIA
DISPARATE YOUTH santigold % 3
RICKY BLAZE (SWHITE,RJOHNSON, N.ZINNER) LIZARD KING/DOWNTOWN/ATLANTIC
CLOSER Tegan And Sara 6 13
GKURSTIN (T.QUIN,S.QUIN,G.KURSTIN) VAPOR/WARNER BROS.
MOUNTAIN SOUND Of Monsters And Men u 27
LKING (N.B HILMARSDOTTIR, R THORHALLSSON, A.R HILMARSSON) REPUBLIC
ON TOP OF THE WORLD Imagine Dragons 16 25
ALEX DA KIDIMAGINE DRAGONS (DREVYNOLDSWSERMON.BMCKEE AGRANT) _ KIDINARORNER/INTERSCOPE
BECAUSE WE CAN Bon Jovi 6 i
J.BON JOVI,L.SHANKS (1.BON JOVI,RSAMBORA,B.FALCON) ISLAND/IDIMG
TROJANS Atlas Genius 17 31
ATLAS GENIUS (KW.H. JEFFERY,M.0.JEFFERY,S R JEFFERYD.SELL) FROGS HEAD/WARNER BROS.
SAFE AND SOUND Capital Cities » o
RMERCHANT,S.SIMONIAN (R.MERCHANT,S.SIMONIAN) LAZY HOOKS/CAPITOL
SWEATER WEATHER The Neighbourhood 24 9
J.PILBROW (J.J.RUTHERFORD,Z ABELS, LFREEDMAN) [RIEVOLVE/COLUMBIA
GIVE ME LOVE Ed Sheeran 20 18
J.GOSLING,E.SHEERAN (E.SHEERAN, J.GOSLING,C.LEONARD) ELEKTRA/ATLANTIC
LOVER OF THE LIGHT Mumford & Sons 15 25
M.DRAVS (MUMFORD & SONS} GENTLEMAN OF THE ROAD/RED/GLASSNOTE
DIANE YOUNG Vampire Weekend 30 1
RBATMANGLI,A RECHTSCHAID (R.BATMANGLILE KOENIG) XL/BEGGARS GROUP
CARRIED AWAY Passion Pit 8 6
CZANEM.ANGELAKOS (M.ANGELAKOS) FRENCHKISS/COLUMBIA
BREEZEBLOCKS alt- % @
CANDREN (INEWMAN G UNGER KAMILTON G SAINSSURYI GREEN.CANDREW) INFECTIOUS/CAMVASBACK/ATLANTIC
THE HIGH ROAD Three Days Grace 3 4
D.GILMORE (THREE DAYS GRACE.B.STOCK.D.GILMORECTOMPKINS) Rea
THE PIT Silversun Pickups a1 7
JACKNIFE LEE (SILVERSUN PICKUPS) DANGERBIRD
HERO Family Of The Year 3 6
WAX LTD,FAMILY OF THE VEAR (LKEEFE) FOTYNETTWERK
RED HANDS Walk Off The Earth 3% 2
T.SALTER G.LUMINATIWALK OFF THE EARTH (G.NICASSIO.S. BLACKWOOD.R MARSHALLT.SALTER)  COLUMBIA
HEAVEN NOR HELL Volbeat 36 i
VOLBEAT (M.POULSEN) VERTIGO/REPUBLIC
HOLDING ON TO YOU Twenty One Pilots 36 3
GIVELLS LIOSEPAMGLERTONCHRMMOND.LHILLOHUNE BLEVERETTE GTILLERILLAGHAM) _FUELED §Y RAMEN/RRP
BLEEDING OoUuT Imagine Dragons B 7
ALEX DA KID (IMAGINE DRAGONS,A.GRANT, L. MOSSER) KIDINAKORNER/INTERSCOPE
RIDE Lana Del Rey a1 16
RRUBIN (LLDEL REV PARKER) POLYDOR/INTERSCOPE
Now more 6 o
J.MELDA-JOHNSEN,LYORK (HWILLIAMS,TYORK) FUELED BY RAMEN/RRP
ENTERTAINMENT Phoenix x5
PHOENIX P.ZDAR (PHOENIX) LOVAUTE/GLASSNOTE
HEAVEN Depeche Mode 43 1
BHILLIER (M.L.GORE) VENUSNOTE/MUTE/COLUMBIA
BONES Young Guns v 5
DWELLER,J.ALICASTROYOUNG GUNS (YOUNG GUNS) WIND-UP
PANIC STATION Muse 33 5
MUSE (M.BELLAMY) HELIUM-3/WARNER BROS.
KISS ME Ed Sheeran 2a 17
ESHEERANNO LD, (ESHEERAN.JFRANKS,LFROST) ELEKTRA/ATLANTIC
REBEL BEAT Goo Goo Dolls 2 3
GWATTENBERG (J,RZEZNIK G WATTENBERG) WARNER BROS.
IN THE END Black Veil Brides 9 7
) FELDMANN (LFELOMANN,M.JOHNSON.A BIERSACK A PURDY,LFERGUSON,LPITTS) _STANDBY/LAVA/REPUBLIC
LET HER GO Passenger a6 B
CVALLEJO.M ROSENBERG (M ROSENBERG) BLACK CROW/NETTWERK
CASTLE OF GLASS Linkin Park a1 3

RLRUBIN,MSHINODA (LINKIN PARK)

MACHINE SHOP/WARNER BROS.

JOSH ROUSE

VEP ROC

The Happiness Waltz

DUANE ALLMAN Skydog: The Duane Allman Retrospective
UNIVERSAL SPECIAL MARKETS/RHINO/ROUNDER/CONCORD

Data for week of 04.06.2013 | For chart reprints call 212.493.4023

Imagine
Dragons
Take
Flight

Imagine Dragons (above)
halt the 18-week command
of the Lumineers’ “Ho
Hey" on Hot Rock Songs, as
“Radioactive” ignites 2-1. The
song ascends with Streaming
Gainer honors, as it returns
to the Streaming Songs top
10 (12-10; 3.3 million streams,
up 9%) for the first time since
Feb. 23, when it reached a
No. 6 highpoint. The track
spends a sixth week at No. 1
on Alternative and is now
being serviced to mainstream
and adult top 40 radio.
Parent album Night Visions
concurrently bounds 7-1 on
Top Rock Albums (29,000
copies sold, up 3%). The set
previously topped the Jan.
12 tally.

The Jared Leto-led 30
Seconds to Mars returns
with “Up in the Air,” the
lead single from the group’s
fourth studio album, Love,
Lust, Faith and Dreams, due
May 21. The song starts at
No. 16 on Hot Rock Songs, No.
9 on Rock Airplay (6 million
in first-week audience) and
No. 13 on Rock Digital Songs
(27,000 downloads sold).

“Air” also begins at No. 13 on
Alternative, where the band
tallied three No. 1s in 2007-10.

Vampire Weekend likewise
previews its next set, Modern
Vampires of the City (May
14), as “Diane Young” debuts
on Hot Rock Songs at No. 30.
It begins at No. 22 on Rock
Digital Songs (13,000) and No.
39 on Rock Airplay (2 million).

—Gary Trust

Go to BILLBOARD.COM/BIZ for complete chart data @
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E Arti CERT. PEAK | WKS. ON|
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL pos. | CHART
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 1 25
RLEWIS (B.HAGGERTY.R.LEWIS) MACKLEMORE/WARNER BROS.
(Y] SWIT&TIE Justin Timberlake Featuring Jay Z A 2 1
ERLAOL o
STARTED FROM THE BOTTOM Drake = 7
M.ZOMBIE (A GRAHAMW.COLEMAN,N.SHEBIB,B.SANFILIPPO)  YOUNG MONEY/CASH MONEY/REPUBLIC
LOVE ME Lil Wayne Featuring Drake & Future 4 10
MIKEWILL WADETA+ (DCARTER AGRAHAMNNILBURNALLIILLIAHS LAHOGAN) YOUNG VONEV/CASH MONEYREPUBLIC
F**KIN PROBLEMS _ ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar -~ 4 | 5 2,
RS,N.SHEBIB,SGARRETTA.GRAHAMT EPPS, K DUCKWORTH) ASAP WORLOWIDE/POLO GROUNDS/RCA
[1[c] POURIT UP Rihanna 6 14
MIKE WILL MADE-IT.J-BO (M.LWILLIAMS 1, SRIVDEF JAM/DIMG
y.{c] CAN'T HOLD us Macklemore & Ryan Lewis Feat. Ray Dalton 7 18
RLEWIS (BHAGGERTY.R.LEWIS) MACKLEMORE/WARNER BROS.
GIRL ON FIRE Alicia Keys Featuring Nicki Mma} 2 30
ALICIA KEYS.J.BHASKER,S,REMI (ALICIA KEYS,J.BHASKER, S.REMI, 0. MARAJLW.SQUIER)
POETIC JUSTICE Kendrick Lamar Featuring Drake s 22
S.DEVILLE {K.DUCKIWORTH,E MOLINA.A GRAHAM LS HARRIS IILLIACKSONTSLEWIS)  TOP DARG/AFTERMATH/INTERSCOPE
BAD Wale Featuring Tiara Thomas 9 7
TTHOMAS K.CAMP (O.AKINTIMEHINTTHOMAS) MAYBACH/ATLANTIC
BUGATTI Ace Hood Featurmg Future & Rick Ross u s
[ L AOEERIS ALY
DIAMONDS Rihanna Al 1 2
STARGATE,BENNY BLANCO (S FURLER BLEVINM.S. ERIKSENLE HERMANSEN)  SRP/DEF JANV/IDING
ALL GOLD EVERYTHING Trinidad James 9 17
D.GALLASPY (NWILLIAMS) THINKITSAGAME/DEF JAM/IDIMG
ADORN Miguel 1 a7
MIGUEL (M.J.PIMENTEL) BYSTORM/BLACK ICE/RCA
POWER TRIP J. Cole Featuring Miguel 15 6
J.LCOLE (J.COLE H.LAWS) ROC NATION/COLUMBIA
SWIMMING POOLS (DRANK) Kendrick Lamar @ | 3 33
T-MINUS (K.DUCKWORTH,TWILLIAMS,N.SEETHARAM) TOP DAWG/AFTERMATH/INTERSCOPE
LOVEEEEEEE SONG Rihanna Featuring Future w17
FUTURE (NWILBURN,R.FENTY,D.ANDREWS,G.S.JACKSON,L.S.ROGERS) SRP/DEF JAM/IDIMG
R.LP. Young Jeezy Featuring 2 Chainz 77
SR BT T 5 (0 SIPRO  CEIF A
NEXT TO ME Emeli Sande 9 7
(CRAZE HOAX (A.E.SANDE,H.CHEGWIN,H.CRAZE A PAUL) CAPITOL
I’'M DIFFERENT 2 Chainz 6 29
D) MUSTARD (LEPPS,D.MCFARLANE) DEF JAM/IDIMG
PUSHER LOVE GIRL Justin TImherIake 21 1
TIMBALAND, LTIMBERLAKE.JROC (.1 IMBERLAKE,TV.MOSLEY,LHARMON L E FAUNTLEROY 1)
MOLLY Tyga Feat. Cedric Gerval lifa & Mally Mall 2 2
‘DEZ DVNAM MALLLY MALL MANGUVEN-STEVENSONCITHOMAZLICK L 0} VoL i
LOVE AND WAR Tamar Braxton 3 16
D.CAMPER, JR. (MRIDDICK,L.DANIELS,T.BRAXTON) STREAMLINE/EPIC
NEVA END Future 4 18
MIKE WILL MADE-IT (N WILBURN,M.L WILLIAMS 1|, P.R.SLAUGHTER} 4-1/FREEBANDZ/EPIC
KISSES DOWN LOW Kelly Rowland %5 7
MIKE WILL MADE-ILMARZ (M.LWILLIAMS 1|,M.MIDDLEBROOKS,ITHOMAS, LTHOMAS K.ROWLAND)  REPUBLIC
WE STILL IN THIS B**** B.0.B Featurin, & Juicy J 26 11
L UADELAARZ BRSNS, R ALLNLLAVSIAMODLSEROOISCLSRRS LHOUSTON T HISTLEATANC
BATTLE SCARS Lupe Fiasco & Guy Sebastian 24 20
PRO | (WJACO,G.SEBASTIAN,D.R HARRIS) 1ST & ISTH/ATLANTIC
RICH AS F**K Lil Wayne Featuring 2 Chainz 28 1
SHOW ouT Juicy J Featuring Big Sean And Young Jeezy 23 a
MIKE WILL MADE-T (LHOUSTON, JW.JENKINS,5.M. ANDERSON) KEMOSABE/COLUMBIA
wop .
MAVIESE, SR, (J.DASH) STEREOFAME . 30 13
BITCH, DON’'T KILL MY VIBE Kendrick Lamar 27 2
SOUNWAVE (K.DUCKWORTH,) LAYKKE.SCHMIDT) ToP G/ SCOPE
KARATE CHOP (REMIX) Future Featuring Lil Wayne 2 5
METRO (N.WILBURN,R BUICE.L WAYNE D.CARTER) A1/FREEBANDZ/EPIC
FREAKS French Montana Featurlng Nicki Minaj % 4
e ED ENTERCORE
OPE Tyga Featuring Rick Ross 9 9
MAROBERTS (M NGUYEN-STEVENSONILSOBERTS ILMROBERTS..JACKSONCC BROADUS JRLCHOLFEAYOUNE)  YOUNG MONEY/CASH MONEWREPUBLIC
LOVE SOSA Chief Keef 6 i
YOUNG CHOP (K.COZARTT.PITTMAN) GLORY BOYZ/INTERSCOPE
THAT GIRL Justin Timberlake 36 1
TIMBALAND,TIMBERLAKE JROC (TIMBERLAKETVMOSLEY, HARMON.LE FAUNTLEROY ILNVILLIAMS) _RCA
DON'T HOLD THE WALL Justin Timberlake 37 1
TIMBALAND,JTIMBERUAKE,IROC (LTIMBERLAKE TVMOSLEY,LHARMON.LE FAUNTLEROY 11 RCA
STRAWBERRY BUBBLEGUM Justin Timberlake 38 1
TIMBALAND,LTIMBERLAKE JROC (J.TIMBERLAKE TV.MOSLEY,), HARMON, | E.FAUNTLEROY 11) RCA
LET THE GROOVE GET IN Justin Tlmberlake 39 1
TIMBALAND,J.TIMBERLAKE JROC (L.TIMBERLAKE TVMOSLEY,) HARMON, L E.FAUNTLEROY 11}
TUNNEL VISION Justin Tlmherlake 40 1
TIMBALAND, LTIMBERLAKE JROC (JTIMBERLAKE TV.MOSLEY,).HARMON, LE.FAUNTLEROY 11}
RIGHT HERE Justin Bieber Featuring Drake 36 3
HIT-BOY () BIEBER,C.HOLLIS,A GRAHAM.E BELLINGER)  SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
WILD FOR THE NIGHT AS$AP Rocky Featuring Skrillex 2 10
i POLO GROUNDS/RCA
BLUE OCEAN FLOOR Justin Timberlake 43 1
TIMBALAND, LTIMBERLAKE JROC ().TIMBERLAKE TV.MOSLEY, ), HARMON, LE.FAUNTLEROY 11} RCA
SIMPLY AMAZING Trey Songz M 6
TTAYLORCUMANA (LNEVERSON.NMCDOWELLLTAYLOR.C.UIMANA) SONGBOOK/ATLANTIC
SPACESHIP COUPE Justin Timberlake 45 1
TIMBALAND,JTIMBERLAKE JROC (.TIMBERLAKE TV.MOSLEY,), HARMON, LE.FAUNTLEROY 11} RCA
READY Fabolous Featuring Chris Brown 40 5
ALERDNN) DESE ST :
SO MANY GIRLS DJ Drama Feat. Wale, Tyga & Roscoe Dash 30 2
B i COKEEEL SHMEERE
IMMORTAL Kid Cudi a8 i1
KID CUDI (5.R.S.MESCUDI,B.GOLDWASSER, WICKED REPUBLIC
FUMBLE Trey Son
n TTAVLORA, P SONGBOOK: .&Vxﬂg‘z: i 4
WING$ Macklemore & Ryan Lewis 40 8

RLEWIS (B HAGGERTY) MACKLEMORE/ADA

@ Go to BILLBOARD.COM/BIZ for complete chart data

TOP R&B/HIP-HOP ALBUMS™

ARTIST Title | cepy, | Wes.0N
IMPRINT/DISTRIBUTING LABEL CHART
IGG JUSTIN TIMBERLAKE  The 2020 Experience 2
RCA
RIHANNA Unapologetic
SRP/OEF JAMDING pologelic @ | 1s
MACKLEMORE & RYAN LEWIS The Heist 24
MACKLEMORE
KENDRICK LAMAR good kid, m.A.A.d city . 22
TOP DAWG/AFTERMATH/INTERSCOPE/IGA -
MINDLESS BEHAVIOR All Around The World 2
STREAMLINE/CONJUNCTION/INTERSCOPE/IGA
ALICIA KEYS Girl On Fire
s @
ASAP ROCKY Long.Live.A$AP 10
ASAP WORLDWIDE/POLO GROUNDS/RCA
THE WEEKND Trilo;
Xo/RERUBLIC Y @
MIGUEL Kaleidoscope Dream 25
BYSTORM/BLACK ICE/RCA
BRIAN MCKNIGHT More Than Words 1
MR SOLANE/EONE
T Trouble Man: Heavy Is The Head 14
GRAND HUSTLE/ATLANTIC/AG
2 CHAINZ Based On A T.R.U. Stor
e A NG '@ =
CHARLIE WILSON Love, Charlie 8
P MUSIC/RCA
WIZ KHALIFA O.N.LF.C. 16
ROSTRUM/ATLANTIC/AG
EMELI SANDE Our Version Of Events 42
CAPITON
CHIEF KEEF Finally Rich 14
GLORY BOYZ/INTERSCOPE/IGA
KEYSHIA COLE Woman To Woman 18
GEFFEN/IGA
DRAKE Take Care
YOUNG MONEY/CASH MONEY/REPUBLIC A n
FUTURE Pluto 49
A-1/FREEBANDZ/EPIC
FRANK OCEAN Channel Orange
DEF JAM/IDIMG e @ ¥
THE GAME Jesus Piece 15
REZERVOIR/DGC/IGA
BEYONCE 4
PRYGODOLBIA A| o
E NE-YO RED 20
MOTOWN/IDIMG
TREY SONGZ Chapter vV 31
SONGEOOK/ATLANTIC/AG
JOE BUDDEN No Love Lost 7
EONE
ALICE SMITH She 1
RAINWATER/THIRTY TIGERS
MEEK MILL Dreams And Nightmares 21
MAYBACH/WARNER BROS.
NICKI MINAJ  Pink Friday: Roman Reloaded A 51
YOUNG MONEY/CASH MONEY/REPUBLIC
AVANT Face The Music 7
MO8
SOUNDTRACK Project X £
WATERTOWER
MGK Lace Up i
ESTI9NN/BAD BOY/INTERSCOPE/IGA
WATSKY Cardboard Castles 2
STEEL WOOL/WELK
RICK ROSS God Forgives, | Don't . 34
MAYBACH/SLIP-N-SLIDE/DEF JAN/IDING
TRINIDAD JAMES Don't Be S.A.F.E. 9
THINKITSAGAME/DEF JAM/IDIMG
CHRIS BROWN Fortune 38
RCA
MARCUS CANTY This...Is Marcus Canty (EP) 3
SYCO/EPIC
MICHAEL BOLTON  Ain't No Mountain High Enough 4
MONTAIGNE
RIHANNA Talk That Talk
A|
WHITNEY HOUSTON 1l Ahvays Love You: The BestOFWhitney Houston 19
ARISTA/RCA
MAC MILLER Blue Slide Park 72
ROSTRUM
VARIOUS ARTISTS  Kanye West Presents GOOD Music Cruel Summer 27
6.0.0.D./DEF JAM/IDIMG
AARON NEVILLE My True Story 9
BLUE NOTE
MARVIN GAYE  S.0..L: Marvin Gaye: Volume 2 20
CLEOPATRA/SONY MUSIC CMG
MARY MARY  Go Get It (Soundtrack) 46
MY BLOCK/COLUMBIA
ANTHONY HAMILTON Back To Love 67
MISTER'S MUSIC/RCA
YOUNG JEEZY  TM:103: Hustlerz Ambition @
CTE/DEF JAM/IDIMG
R. KELLY Write Me Back 39
RCA
USHER Looking 4 Myself mn
RCA
DESTINY'S CHILD  Playlst: The Very BestOfDestiny's Chid 20
COLUMBIA/LEGACY
TYGA Careless World: Rise Of The Last King 57

YOUNG MONEY/CASH MONEY/REPUBLIC

TYGA: PAMELA LITTKY

Preview
Tracks
Populate

After a No. 46 debut on Hot
R&B/Hip-Hop Songs in the
March 9 issue, “Molly” by
Tyga (above), featuring

Cedric Gervais, Wiz Khalifa
and Mally Mal, re-enters

the chart at No. 22. The
second single off third album
Hotel California, due April

9, sold 59,000 downloads

in its first full week of
rerelease, according to
Nielsen SoundScan (up 341%),
spawning a 35-7 leap on R&B/
Hip-Hop Digital Songs (see
page 56). A mixtape version
of the song, titled “Find Molly,”
was made available digitally
last month, but clearance
issues regarding Gervais’
robotic sample that anchors
the song’s chorus led to a one-
week absence on retailer sites.
Gervais is now credited as a
featured artist.

Lil wayne posts the
third single off 1 Am Not a
Human Being I, “Rich As
F**k" featuring 2 Chainz,
at No. 28 on the list. The
first, “No Worries” featuring
Detail, peaked at No. 7 in
the Jan. 12 issue and fell off
the chart last week. Second
single “Love Me,” featuring
Drake and Future, is at its
peak position (No. 4) for a
fifth consecutive week. 1 Am
Not a Human Being Il is poised
for a big debut next week with
forecasts of about 200,000
copies.

Kid Cudi is gearing up for
the release of his third solo
album, Indicud, due April 23,
with third single “Immortal”
opening at No. 48. The track,
which samples MGMT’s
“Congratulations,” features the
Cleveland native crooning in
his signature gravelly voice.
On March 26, the album cover
and track list were unveiled
online, revealing noteworthy
features from such acts as
Kendrick Lamar, Haim and
Michael Bolton.

—Rauly Ramirez
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R&B SONGS™

R&B ALBUMS™ McKnight
wr | s | aRmsT ks Marks
#1 JUSTIN TIMBERLAKE The20/20 Bxperience 1

— 10 Top 10

RIHANNA Unapologetic @

SRP/DEF JAM/IDIMG

MINDLESS BEHAVIOR Al Around The World 2 AI b u m s

STREAMLINE/CONJUNCTION/INTERSCOPE/IGA

ITLE
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

sun & TIE Justin Timberlake Featuring Jav z
(ITIVBERLAKE IVAIDSLEYS.COARTER. HARMONLLE. FAUNTLERDY ILISTUARLIMLSONLCSTRLY

POURIT UP Rihanna
MIKE WILL MADE- 1750 (M.LWILLIAMS 1) GARNERITHOMASTTHOMAS RFENTY) _ SRE/DEF JAM/IDIMG

GIRL ON FIRE Alicia Keys Featuring Nicki Mlnaj
ALICIA KEYS, J.BHASKER,S.REM| (ALICIA KEYS,J.BHASKER 5.REMLO.T.MARALW.SQUIER)

Q -
U 3
4 4 DIAMONDS Rihanna A | 1 25 ALICIA KEYS GirlonFire @ | u Along with a No. 7 debut
STARGATE,BENNY BLANCO {S.FURLER,B.LEVIN,M.S.ERIKSEN,TE.HERMANSEN) SRP/DEF JAM/IDIMG. RCA on the recent'y |nstated
5 5 ORN Miguel 2 5 THE WEEKND Trilogy @ | 1 R&B Albums chart, Brian
MIGUEL (M.LPIMENTEL) BYSTORM/BLACK ICE/RCA YO/REPUBLIC McKnight (below) continues
6 o P9l LOVEEEEEEE SONG Rihanna Featuring Future 6 18 MIGUEL Kaleidoscope Dream 1 his hot streak on the long-
FUTURE (N.WILBURN.R.FENTY.D.ANDREWS.G.S.JACKSON.L.S.ROGERS) SRP/DEF JAM/IDIMG BYSTORM/BLACK ICE/RCA Standlng TOD R&B/Hlp_Hop
y
7 ° ° NEXT TO ME Emeli Sande 7 7 BRIAN IEWCKNIGHT More Than Words 1 Albums chart as More Than
¢ i ) ANE/ h
CRAZE HOAX (A.E.SANDE H.CHEGWIN,H.CRAZE A PAUL) CAPITOL MR. SOLANE/EONE Wards opens at No. 10 th
NEW o PUSHER LOVE GIRL Justin Timberlake 8 1 CHARLIE WILSON Love, Charlie 8 7,000 copies, according to
TIMBALAND, T IMBERLAKE, JROC (1TIMBERLAKE,TV.MOSLEY,).HARMON, LE.FAUNTLEROY 1) RCA P MUSIC/RCA .
" ENIELTSANDE 0 T —— Nielsen SoundScan. The set
LOVE AND WAR Tamar Braxton 5 16 1 SAl ur version vents 11 H 5 )
U 0 ° DCAMPER, R, (W AIDDICK.DANIELS LRAXTON) STREANLINE/EPIC GarToL is the veteran singer’s 10th
) KISSES DOWN LOW Kelly Rowland 10 7 KEYSHIA COLE Woman To Woman 11 fop 10 title on the latter lst,
22 0 @ i T o e GEFFEN/IGA tying him with Keith Sweat
NE ° THAT GIRL Justin Timberlake T FRANK OCEAN Channel Orange @ | 1t Tortheifelimti- st to16s
TIMEALAND,LTIMBERLAKE JROC (TIMBERLAKE,I\.MOSLEY.LHARMON LEFAUNTLEROY ILNMILLIANS) _RCA DEF JAM/IDIMG by a male R&B singer since
(12] DON'T HOLD THE WaLL Justin Timberlake 2 1 BEYONCE NE the inception of Soundscan
TIMBALAND,LTIMBERLAKE.JROC (1TIMBERLAKE.TV.MOSLEY.LHARMON, LE.FAUNTLEROY 1) RCA PARKWODD/COLUMBIA data in December 1992. Only
e STRAWBERRY BUBBLEGUM Justin Timberlake B 1 NE-YO RED 1 R. Kelly (14), Gerald Levert
TIMBALAND,JTIMBERLAKE JROC (LTIMBERLAKE.TV.MOSLEY,LHARMON, LE.FAUNTLEROY 1)) MOTOWN/IDIMG (12) and Prince (11) have
0 LET THE GROOVE GET IN Justin Timberlake 141 TREY SONGZ Chapter v 1 had more. Additionally, after
TIMBALAND, LTIMBERLAKE, IROC ().TIMBERLAKE TV.MOSLEY,J. HARMON, LE_.FAUNTLEROY 1) RCA SONGBOOK/ATLANTIC/AG Deak!ng at No. 17 th h|5
i3 Q TUNNEL VISION Justin Timberlake 5 1 ALICE SMITH She 1 self-titled debut album in 1993,
t R TIMBALAND, . IMBERLAKE.JROC (TIMBERLAKE,TV.MOSLEY,) HARMON,LE.FAUNTLEROY 1) RCA | RAINWATER/THIRTY TIGERS all of McKnight's subsequent
£ 14 | 0 RIGHT HERE Justin Bieber Featuring Drake 33 AVANT Face The Music 7 non-holiday studio albums
2 HIT-B0Y (J.BIEBER.C.HOLLIS, A.GRAHAM,E.BELLINGER) _SCHOOL BRAUN/ISLAND/IDING MO-B
- berlak have reached the top 10.
= NEW 0 BLUE OCEAN FLOOR Justin Timberlake 71 CHRIS BROWN Fortune 1 .
£ TIMBALAND,JTIMBERLAKE,JROC (LTIMBERLAKE TV.MOSLEY,J. HARMON, L.E. FAUNTLEROY I1) RCA RCA New York-based crooner
g SIMPLY AMAZING Trey Son, 12 9 MARCUS CANTY This...Is Marcus Canty (EP) 3 Alice Smith posts her
1 oM R 10 A (TN ERSOR A NCHELL AL GRE MAAS SGSURTE Seoe d sophomore offering, She, at
) T X
=0 0 SPACESHIP COUP! Justin Timberlake 9 1 MICHAEL BOLTON Ain't No Mountain High Enough No.15 on R&B Albums and at
‘5_ ~ TIMBALAND, LTIMBERLAKE. Jnn(unwmux[ TVMOSLEY,\.HARMON, LE FAUNTLEROY I1) RCA MONTAIGNE No. 26 on Top R&B/Hip-Hop
< (20] mmoRTAL Kid Cudi 20 1 RIHANNA TalkThatTalk 4 | u Albums with 3,000 copies
KID CUDI (5.R.5MESCUDLB.GOLDWASSER, AVANWYNGARDEN) _WICKED AWESOME/G.0.0.,/REPUBLIC SRP/DEF JAM/IDIMG sold. Smith’s first Billboard
o 0 FUMBLE Trey Songz 7 9 WHITNEYHOUSTON 14l Ay Lo You o Bt f Wi Huscn 1 chart appearance was in
ASHNNEN DLBARNES (TNEVERSONTA NNEHDLBARNES L GRSONNMWELCHIGREFINGPROY)  SONGBOOKATLANTIC ARISTA/RCA 2008 when her debut set,
14 @E-M TRUST AND BELIEVE Keyshia Cole 8 19 AARON NEVILLE My True Story 9 For Lovers, Dreamers & Me,
D.CAMPER, JR.,G.BANKS (K.M.COLE,D.CAMPER. JR..).WILSON,G.BANKS) GEFFEN/INTERSCOPE BLUE NOTE Opened and Deaked at No. 38
== 2 2 e DO YOuU... Miguel 10 24 MARVIN GAYE S.01.: Marvin Gaye: olume 2 & on Heatseekers Albums with a
ol S| IND,! . 1l LA ).PPE ) 10 K ICE/R % C . o
.— o555 et e o AT B AR lttlé fiare-thari 1,000 Copies,
19 22 @ YOUu &1 Avant Featuring KeKe Wyatt 1B 25 MARY MARY  Go Get It (Soundtrack) 1 That set's lead single, “Dream,”
KAJUN AVANT,A HENRY (M.AVANTKJOHNSON, A HENRY) MO-B/CAPITOL MY BLOCK/COLUMBIA N
= k which was featured on HBO's
BRAND NEW ME Alicia Keys 2 ANTHONY HAMILTON  Back To Love 3 “ » i
15 15 Bl N Chevs i kevs e swioe) a e Entourage” and Showtime's

“The L Word," peaked at No. 38
on Adult R&B, also in 2008.

Lastly, with Justin
RAP SONG RAP ALBUMS™ Timberlake’s monster debut

TITLE Artist PEAK o ARTIST Title | g [Wes.0 of The 20/20 Experience th_ls
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL PO, IMPRINT/DISTRIBUTING LABEL CHART week (see story, page 8), eight
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 1 25 F:#4 MACKLEMORE & RYAN LEWIS The Heist 24 of ‘[t}e album’s 10 standard-
RLEWIS (BHAGGERTY.R.EWIS) MACKLEMORE/WARNER BROS. MACKLEMORE edition tracks debut on R&B
STARTED FROM THE BOTTOM Drake 2 @ KENDRICK LAMAR _ good kid, mAAdcity @ | 22 Songs due to first-week
M.ZOMBIE (A.GRAHAM W.COLEMAN,N.SHEBIB,B.SANFILIPPO) _ YOUNG MONEY/CASH MONEY/REPUBLIC TOP DAWG/AFTERMATH/INTERSCOPE/IGA d\gltal Sales. The blggESI
FEEL THIS MOMENT Pitbull Fea(urmg Chnsuna Agullel a 3 9 A$A’P ROCKY Long.Live.A$AP 10 sellers, outside of the 101,000
B AT g A$AP WORLDWIDE/POLO GROUNDS/RCA downloads the No. 1 “Suit &
LOVE ME Lil Wayne Featuring Drake & Future 3 10 PITBULL Global warming 18 Tie" garnered, were “Pusher
MIKE WILL MADE-/TA+ (DCARTERAGRAHAMNAVILBURNALLWILLIAMS DLAHOGAN]  YOUING MONEY/CASH MONEY/REPUBL MR. 305/POLO GROUNDS/RCA Love Girl,, W‘th 45,000 dvgltal
F**KIN PROBLEMS  A$AP Rocky Feat. Drake, 2 chamz & Kendrlck lamar 4| 2 21 Trouble Man: Heavy Is The Head 14 units (No. 8 debut) and “That
NSHERIB (RMAVERS N SHESIE SGARRETTAGRAHAWT EPPS KDUCKWORTH)  A§4S 10 GROUNDSRCA D HUSTLE/ATLANTIC/AG Girl” with 19,000 (No. 11)
CAN’T HOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton 6 7 2 CHAINZ Based On A T.R.U. Stor 32 L AT
RLEWIS (B.HAGGERTY,R.LEWIS) ¥ MACKLEMORE /\lex‘NER BROS. DEF JAM/IDIMG v . RﬂU,V Ramirez
GANGNAM STYLE A 1 26 WIZ KHALIFA O.N.LF.C. 16
PIAI-SANGY.GUN-HYUNG (1.5.PARK,GHY00) SCHOOLBOY/REPUBLIC ROSTRUM/ATLANTIC/AG
7 7 POETIC JUSTICE Kendrick Lamar Featuring Drake 6 22 CHIEF KEEF Finally Rich 14
DEVI KWORTH,EMOLINAA GRAHAM LS. HARRIS IILLJACKSONIS.LEWIS)  TOP DAWG/AFTERMATH/INTERSCOPE. GLORY BOYZ/INTERSCOPE/IGA
Wale Featuring Tiara Thomas 8 5 AKE Take Care Al
MAYBACH/ATLANTIC YOUNG MONEY/CASH MONEY/REPUBLIC
BUGATTI Ace Hood Featuring Future & Rick Ross 10 6 TURE Pluto 49
MIKE WALL MADE-IT [ERMCASHAL ROBERTS MLIVILLIANES .V WILBURN)  WE ST/NOUNG MONEY/CASH MONEY REPUBLIC A-1/FREEBANDZ/EPIC
Trinidad James 6 15 FLO RIDA Wild Ones 38
D.GALLASPY (NWILLIAMS) THINKITSAGAME/DEF JAM/IDIMG POE BOV/ATLANTIC/AG
POWER TRIP J. Cole Featuring Miguel 12 6 SWOLLEN MEMBERS  Beautiful Death Machine 1
JL.COLE (LCOLEH.LAWS) ROC NATION/COLUMBIA BATTLE AXE/SUBURBAN NOIZE
SWIMMING POOLS (DRANK) Kendrick Lamar @ | 3 30 THE GAME Jesus Piece 15
T-MINUS (K.DUCKWORTH.LWILLIAMS N SEETHARAM) TOP DAWG/AFTERMATH/INTERSCOPE REZERVOIR/DGL/IGA
), Young Jeezy Featunng 2 chalnz 137 JOE BUDDEN No Love Lost 7
S NGOG EONE
I’M DIFFERENT 2 Chainz 6 24 MEEK MILL Dreams And Nightmares 21
DJ MUSTARD (T.EPPS, DMCFARLANE) DEF JAM/IDIMG MAYBACH/WARNER BROS.
MOLLY Tyga Featuring Cedric Gervais, Wiz Khalifa & Mally Mall 16 1 NICKIMINAJ  Pink Fndav Roman Reloaded Al 5
DEZ DVNAMCAMLLLY MALL OMNGUYEN: [ LTHOMAZ LACKSOML RASHILDMAPPL DEPASOUALE CLID SOUNG MONES/CASH WONE JREPUBLIC YOUNG MONEY/CASH MONEY/REPUBLIC
VAl NEVA END Future 1 17 SOUNDTRACK Project X 46
MIKE WILL MADE-IT (NWILBURN,M.LWILLIAMS 11,P.R.SLAUGHTER) Al WATERTOWER
WE STILL IN THIS B**** B.0.B Featuring T.I. & Juicy J 18 5 MGK Lace Up 24
MIKE WILL MADE-TMARZ (E.R SIMMORS, /8. M.LIVILLIAMS M MIDDLEBROCKS.C | HARRIS, A1 LHOUSTOR) REBELRNCK/GRARD HUSTLEATLNTIC ESTI9XX/BAD BOY/INTERSCOPE/IGA
BATTLE SCARS Lupe Fiasco & Guy Sebastian 19 12 WATSKY Cardboard Castles 2
PRO J (W.JACO,G.SEBASTIAN,D.R HARRIS) 15T & ISTH/ATLANTIC STEEL WOOL/WELK
E RICH AS F**K Lil Wayne Featuring 2 Chainz 20 1 RICK ROSS God Forgives, |Don't @ | 34
E THINUSINSEETHARAM (D.CARTERTEPPSTWILLIAMS MSEETHARAM) __ YOUNG MONEV/CASH NONEVREPUBLIC MAYBACH/SLIP-N-SLIDE/DEF JAM/IDIMG
§ = =
X - 3 our Juicy J Featuring Big Sean And Young Jeezy 17 3 LECRAE Gravity 29
E ) MIKE WILL MADE-IT (JHOUSTON, JW.JENKINS,S.M.ANDERSON) KEMOSABE/COLUMBIA REACH/INFINITY
S €
12: 3 wop Lbash @ | 2 1 TRINIDAD JAMES  Don't Be S.A.F.E. 5
ERSH MAVIESE, SR, (LDASH) STEREOFAME THINKITSAGAME/DEF JAM/IDIMG
BITCH, DON'T KILL MY VIBE Kendrick Lamar 2 12 MAC MILLER Blue Slide Park 41
& SOUNWAVE (K.DUCKWORTH,M.SPEARS, BRAUNINDAHLLIYKKESCHMIDT) __ TOP DAWG/AFTERMATH/INTERSCOPE ROSTRUM
S :
3 e KARATE CHOP (REMIX) Future Featurmg Lil wayne 23 3 VARIOUS ARTISTS  Kanje West Presents GOOD Music Crue! Summer 27
Eig: METRO (NWILBURN. R BUICE.L WAYNE.D CARTER) [FREEBANDZ/EPIC G.0.0.0./DEF JAM/IDIMG
L3 A N
S5iw FREAKS French Montana Featuring Nicki Minaj 18 3 LEGZ DIAMOND & THE PURPLE GANG 9 Pistolas 1
B He s KOLMRALRCOLOVE DL DS ) PLEVE BNERSDUNBARACISLORLONLL) BADBOUNTERSIRE PSYCHOPATHIC

Data for week of 04.06.2013 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data Q
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HOT LATIN SONGS™

ITLE Artis!
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

LIMBO Daddy Yankee

FSALOANAG AIVERAJAIVERA (RAVAUAE PALACIOS GAIVERARIVERA TAPIAS SAOMG) L CARTEL/CAPITOL LATIN

LLEVAME CONTIGO

LXMUN (A.SANTOS)

Romeo Santos
SONY MUSIC LATIN

ZUMBA mar

P o 2 @
(ORFANATO MUSIC GROUP (W.0 LANDRON,C RAMOS R MENDEZ R.CASILLAS) ORFANATO/MACHETE/UMLE
TE ME VAS Prince Royce 4 1
5 GEORGE G.R ROJAS (G.R.ROJAS.G.GOMEZE.DAVILA JR) T0P 5TOP
ALGO ME GUSTA DE Tl Wisin & Yandel Featuring Chris Brown & T-Pain 1 34
LAGNEILLEJEDAY (L MORERA LUNA LVEGUILLA MAUAVE LA NELLCEORTZFOANCMBROWN)  MACHETE/UMLE
ADIVINA Noel Torres 6 20
DEL RECORDS,NTORRES (LLDIAZ) DEL/SONY MUSIC LATIV
Y AHORA RESULTA Voz de Mando 4 23
LAGAXIOLAM.GAXIOLA (A.ROSARIO) DISATUMLE
LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga s 17
ALIZARRAGA,J.LIZARRAGA (L.L.DIAZ) FONOVISA/UMLE
COMO LE GUSTA A TU CUERPO  Carlos Vives Featuring Michel Telo 3 10
A.CASTRO.CVIVES (CVIVES,A.CASTRO) GAIRA/WK/SONY MUSIC LATIN
Nol '] ECHA PA'I.LA (MANOS PA'RRIBA) — ~ Pltbull 2 35
- SATOTO0OR0M M. 305FAOL U
=0 - - -
= POR QUE LES MIENTES?  Tito El Bambino + El Patron Featuring Marc Anthony
o~ 12
g. TIT0 EL BAMBINO,LBERRIOS NIEVES (TITO “EL BAMBINO"LBERRIOS NIEVES) ON FIRE/SIENTE
y.\c} TE PERDISTE MI AMOR Thalia Featuring Prince Royce 2 6
G.R.ROIAS.G.GOMEZ (G.R.ROIAS.G.GOMEZ LLLHACINY SONY MUSIC LATIN
LA PREGUNTA J Alvarez 12 20
ALOZADA ALGAIN (LD.ALVAREZ,A.LOZADA ALGARIN,N.DIAZ) NELFLOW
TE AMO (PARA SIEMPRE) Intocable 12 9
==y RMARTINEZ,R.J.MUNOZ (RLMUNOZ) GOOD I/UMLE
._ INCONDICIONAL Prince Royce 2 47
S GEORGE.G.RROJAS (6.R.ROJAS,S GEORGE DSANTACRUZ) T0P STOP
5 CABECITA DURA  La Arrolladora Banda el Limon de Rene Camacho 4 36
FCAMACHO TIRADO (|.CHAVEZ ESPINGZA) DISA/UMLE
15 16 JEYAl VOLVI A NACER arlos Vives 1 2
CVIVES ACASTRO (CYIVES A CASTRO) GAIRA/WK/SONY MUSIC LATIN
18 20 0 ME LLAMARE TUYO Victor Manuelle v @
E.DAVILA JR. (O.HERNANDEZ E.DAVILA JR.) KIYAVI/SONY MUSIC LATIN
Q ME GUSTABAS Hnos. Vega Jr. 15 13
D) MORPHEUS (L.L.DIAZ EVIDRIO) DISCOS SABINAS
Q i{c| ELCOCONO Roberto Junior y Su Bandeno 20 7
F.CAMACHO TIRADO (M.GUZMAN) ASL/DISA/UMLE
e PEGAITO SUAVECITO Elvis Crespo Featuring Fito Blanko & 25
SENSE| NUSICA JORUNS ( CRESPORETESTAKX. FLSHIFAIOUS ARTST SUMNAVENENUSIC
DAMASO Gerardo Ortiz
0 DG G.ORITZ (G.ORTIZ) BAD SIN/DEL/SONY MUSIC LATIN 22 5
e DEBATEDE4 Romeo Santos, Anthony “El Mayimbe” Santos, Luis Varges & Raulin Rodriguez 23 7
ASANTOS (ASANTOS) SONY MUSIC LATIN
P78 TU NO TIENES LA CULPA Julion Alvarez y Su Norteno Banda 19 13
JALVAREZ (L.ZAR) FONOVISA/UMLE
F*8 AMOR EXPRESS Banda Sinaloense MS de Sergio Lizarraga 20 19
FLAMACHO TIRADO (LCHAVEZ ESPINOZA) ASL/DISA/UMLE
t73 LLORAR Jesse & Joy Featuring Mario Domm 12 18
JEDUARDO HUERTA UECKE (LEDUARDO HUERTA LECKE LHUERTA A HUERTA MARID DOUA) WARNER LATINA
Q JURAMOS AMARNOS  Ramon Ayala y Sus Bravos del Norte 2% 8
FMARTINEZ SR,R.AYALA (EMARTINEZ Ji, L MARTINEZ.R.ROSALES) FREDDIE
35 o LA ORIGINAL  La Original Banda el Limon de Salvador Lizarraga 23 5
).LIZARRAGA OSUNA (Y.HENRIQUEZ) LUZ/VENEMUSIC
32 Q ME PUEDES PEDIR LO QUE SEA  Marconi A Dueto Con Eiza Gonzalez 27 9
LE MURGUIAM L ARRIAGA (.U ARRIAGA,LE MURGUIA) WARNER LATINA
£l DAY 1 Leslie Grace 12
S.GEORGE (L.G.MARTINEZ, A MIYARES.D.SANTACRUZ.S MARCEDES) T0p STOP
Q Y TE VAS Banda Carnaval 31 4
JTIRADO CASTANEDA (EMUNOZ P.AROCHA) DISA/UMLE
9 QUE SE MUERAN Romeo Santos 2 6
ASANTOS (A.SANTOS) SONY MUSIC LATIN
<l TU OLOI Tito “El BAmbino” El Patron 30 3
1110 EL BAMBINO LBERRIOS NIEVES (T110 "EL BAMBINO” LBERRIOS NIEVES.LE ORTIZ RIVERA.LE.ORTIZ) ON FIRE/SIENTE
34 ORE Zion, Jory y Ken-Y 25 12
URBA ROME (KVAZQUEZ R PINA) PINA
0 ROMPE LA CINTURA Alexis & Fido B 4
LY TUSESAMDMUSILLSNERA 4P MASTHEZRADRT w0 OBISENENLD D0GZ
° FIEL Karlos Rose % 8
K.ROSE (W.CASTILLO UTRIA) CACAD/TAINO/UMLE
k78l NO SOY UN HOMBRE MALO Hector Acosta “F.I Torito” 34 5
2 LLECLERC (VHENRIQUEZ,A JIMENEZ) L/VENEMUSIC
e AQUI ESTOY Calibre 50 3§ &
JTIRADO CASTANEDA (ARAMOS, M LOPEZ E MUNOZ) DISA/UMLE
LTl DILE (CON TOLOOLCHE) Los BuKnas de Cuilacan 29 5
NOT LISTED (NOT LISTED) LA DISCO/TWIINS
T3 TODO Y NADA Los Canarios de Michoacan 37 10
RNAVALCALDERA (A PIERAGOSTIN,L.C.MONROY,A RODRIGUEZ) DISA/UMLE
o NECESITA UN HOMBRE  Chuy Lizarraga y Su Banda Tierra Sinaloense 3113
CLIZARRAGA (LCHAVEZ ESPINOZA) DISA/UMLE
e N TI Tommy Torres Featuring Nelly Furtado a0 7
TTORRES.DWARNER (M GRILLASCATTORRES.J.DIEZ) WARNER LATINA
POl MAS Y MAS Draco Rosa Featuring Ricky Martin %
D.C.ROSA,G.NORIEGA (D.C.ROSA,L.GOMEZ ESCOLAR,|.SHUR) SONY MUSIC LATIN
78 SIN TINO VIVO Tierra Cali 29 17
EL RON (H.PLANCARTE) VICTORIA/VENEMUSIC
Q TONTO ENAMORADO Banda Troyana 45 3
NOT LISTED (NOT LISTED) ALCIEN
Q SOBERBIO Romeo Santos B 5
ASANTOS (A SANTOS) SONY MUSIC LATIN
Y2l POR QUE EL AMOR MANDA America Sierra Featuring 3BallMTY 44 2
3.SERRANO MONTOVA (A SIERRA,ENEGRETE RINCON) FONOVISA/UMLE
° SE ME OLVIDO QUE TE AMABA Frank Reyes v 7
CBENCOSME (DMONCION) PREMIUM LATIN
o MI MARCIANA Alejandro Sanz . 1
A.SANZ (A.SANZ) UNIVERSAL MUSIC LATING/UMLE
[T MININA TRAVIESA Rey Sanchez 34 6
wz

J.LIZARRAGA OSUNA (FERRA,H.PALENCIA CISNEROS)

TOP LATIN ALBUMS™

ARTI

ST
IMPRINT/DISTRIBUTING LABEL

'] DRACO ROSA
SONY MUSIC LATIN

Vida

JENNI RIVERA  Joyas Prestadas: Pop

FONOVISA/UMLE 56
JENNI RIVERA La Misma Gran Senora 15
FONOVISA/UMLE
JULION ALVAREZ Y SU NORTENO BANDA  Tu Amigo Nada bas 2
FONOVISA/UMLE
l.gS I:lVASOﬁES DENUEVOLEON £l Reencuentro: £n Vivo: Vol.1 1
SERC
LOS BUITRES DE CULIACAN SINALOA  Simplemente Buitres 2
MUSIC VIP/SONY MUSIC LATIN
MANA Exiliados Es La Bahia: Lo Mejor de Mana 30
WARNER LATINA
ALEJANDRO SANZ La Musica No Se Toca Ol 2
LUNIVERSAL MUSIC LATINO/UMLE
ROMEO SANT! Fori : Vol. 1
o T . I
LOS TITANES DE DURANGO Salucita de La Buena 1
DISA/UMLE
PRINCE ROYCE #1s 18
TOP STOP/SONY MUSIC LATIN

(¢c{c] GERARDO ORTIZ E| Primer Ministro 26

BAD SIN/DEL/SONY MUSIC LATIN
JENNI RIVERA Joyas Prestadas: Banda 70
FONOVISA/UMLE
ANDREA BOCELLI Pasion 8
SUGAR/UNIVERSAL MUSIC LATINO/UMLE
VARIOUS ARTISTS  Las Bandas Romanticas de America 2013 9
DISA/UMLE
VOZ DE MANDO Y Ahora Resulta 15
DIsA/UNLE
ROCIO DURCAL Eternamente 8
SONY MUSIC LATIN
LA DINASTIA DE TUZANTLA, MICH. Dos Lagrimas y Un Tequlia 1
VENEMUSIC/UNIVERSAL MUSIC LATINO/ULE
TIERRA CALI Valle de Bravo Vibra 1
VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE
ROMEQSANTOS  The fing Stays King:Sokd Qut At Madison Square Garden 20
SONY MUSIC LATIN
RICARDO ARJONA Solo Para Mujeres 9
SONY MUSIC LATIN
DONOMAR Don O Presents MTO2: New Generation 47
ORFANATO/MACHETE/UM
WISIN & YANDEL Lideres 38
MACHETE/UMLE
BANDA CARNAVALLas Vueltas de La Vida 3
DISA/UMLE
VARIOUS ARTISTS Radio Exitos: £l Disco del Ano 2012 23
FONOVISA/UMLE
LATIN AIRPLAY™
TITLE Artist | wks.on
IMPRINT/PROMOTION LABEL CHART
E ZUMBA Don Omar g
(ORFANATD/MACHETE/UMLE

LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga | 15
FONOVISA/UMLE
Y AHORA RESULTA Voz de Mando | >3
DISA/UMLE
COMO LE GUSTA A TU CUERPO (Carlos Vives Feat. Michel Telo | ¢
GAIRA/WK/SONY MUSIC LATIN
TE ME VAS Prince Royce | 1o
TOP STOP
LLEVAME CONTIGO Romeo Santos | 4
SONY MUSIC LATIN

MBO Daddy Yankee | >3
EL CARTEL/CAPITOL LATIN
ADIVINA Noel Torres | 19
DEL/SONY MUSIC LATIN
TE AMO (PARA SIEMPRE) Intocable | g
GOOD |/UMLE

MIENTES? ino + 1 Patron Feat. MarcAnthony | 5
ON FIRE/SIENTE
ME GUSTABAS Hnos. Vega Jr. | 13
DISCOS SABINAS
ME LLAMARE TUYO Victor Manuelle | g
KIVAVI/SONY MUSIC LATIN
&?ECITA DURA  La Arrolladora Banda el Limon de Rene Camacho | 3¢
i

TE PERDISTE MI AMOR Thalia Feat. Prince Royce | ¢
SONY MUSIC LATIN
PEGAITO SUAVECITO Elvis Crespo Feat. Fito Blanko | 24
FLASH/FAMOUS ARTIST/SUMMA/VENEMUSIC
gﬂ%[mos AMARNOS Ramon Ayala y Sus Bravos del Norte | -
LA PREGUNTA JAlvarez | 15
NELFLOW
TUNO TIENES LA CULPA Julion Alvarezy SuNorteno Banda | 1
FONOVISA/UMLE
AMOR EXPRESS Banda Sinaloense MS de Sergio Lizarraga | 1g
ASL/DISA/UMLE
ALGOME GUSTADETI  Wisin& Yandel Feat. Chris Brown & T-Pain | 34
MACHETE/UMLE
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 3
MACKLEMORE/WARNER BROS.
LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga | 3
LUZ/VENEMUSIC
DAMASO Gerardo Ortiz | 3
BAD SIN/DEL/SONY MUSIC LATIN
LLORAR Jesse & Joy Feat. Mario Domm | g
WARNER LATINA
ROMPE LA CINTURA Alexis & Fido | 4
LCOEXISTENCE/WILD DOGZ

e Go to BILLBOARD.COM/BIZ for complete chart data

Draco
Rosa
Revels In
‘Vida'’

Draco Rosa (above) makes

a triumphant return to the
charts with Vida, landing

his first No. 1 on Top Latin
Albums. The Puerto Rican
singer/songwriter’s latest set
is a duets album comprising
memorable Draco songs
featuring many big-name acts.
The project came to fruition
following his battle with non-
Hodgkin's lymphoma in 2011.
After a hiatus and undergoing
treatment, Draco publicly
declared that he was cancer-
free at a concert in Puerto
Rico in March 2012.

First single “Mas y Mas,”
featuring Draco’s longtime
friend and former Menudo
bandmate Ricky Martin,
currently stands at No. 21 on
Latin Pop Airplay. The track
comes in at No. 43 on Hot
Latin Songs with a 13% U.S.
streaming gain. The music
video, directed by carlos
Perez, exceeded 1 million
global views on YouTube
as Draco maintains steady
promotion in support of Vida.
Other duets on the album
include “Penélope,” featuring
Mana; “Esto Es Vida,”
featuring Juan Luis Guerra;
and “Blanca Mujer,” featuring
Shakira.

Several regional Mexican
albums also debut on the Top
Latin Albums chart, including
Los Invasores de Nuevo
Leon with El Encuentro: En
Vivo: Vol. 1, which enters at
No. 8, a career-high position
for the group. With their sixth
charting set, Los Titanes
de Durango debut at No. 13
with Salucita de la Buena.

La Dinastia de Tuzantla
Michoacan, Tierra Cali,
Javier Torres and Hermanos
Vega Jr. also post first-week
top 40 spots with their latest
releases. —Amaya Mendizabal

Data for week of 04.06.2013
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wst | ™S | TITLE Artist
IMPRINT/PROMOTION LABEL

429 LAMEJOR DE TODAS Banda El Recodo de Cruz Lizarraga
FONOVISA/UMLE

WKS. ON

DISA/UMLE

Y AHORA RESULTA Voz de Mando | 27
DISA/UMLE

ADIVINA Noel Torres | 22
DEL/SONY MUSIC LATIN

TE AMO (PARA SIEMPRE) Intocable | 13
GOOD |/UMLE

ME GUSTABAS Hnos. Vega Ir. | 17
DISCOS SABINAS

CABECITADURA La Arrolladora Banda el Limon de Rene Camacho | 41
DISA/UMLE

JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte | 12
FREDDIE

TU NO TIENES LA CULPA Julion Alvarez y Su NortenoBanda | 18
FONOVISA/UMLE

AMOR EXPRESS Banda Sinaloense MS de Sergio Lizarraga | 21
ASL/DISA/IMLE

EL PRIMER LUGAR La Original Banda el Limon de Salvador Lizaraga | 31
FONOVISA/UMLE

LAORIGINAL L Original Banda el Limon de Salvador Lizarraga | 8
LUZ/VENEMUSIC

MI PROMESA Pesado | 40
DISA/UMLE

DAMASO Gerardo Ortiz | 7
BAD SIN/DEL/SONY MUSIC LATIN

SOLO VINE A DESPEDIRME Gerardo Ortiz | 32
BAD SIN/DEL/SONY MUSIC LATIN

TODO Y NADA  Los Canarios de Michoacan | 15

ITLE Artist

IMPRINT/PROMOTION LABEL

f4d zumBea
ORFANATO/MACHETE UMLE

COMO LE GUSTA A TU CUERPO Carlos Vives Feat. Michel Telo | o
GAIRA/WK/SONY MUSIC LATIN
LIMBO Daddy Yankee | 22
EL CARTEL/CAPITOL LATIN
TE ME VAS Prince Royce | 10
ToP STOP
LLEVAME CONTIGO Romeo Santos | 25
SONY MUSIC LATIN
TE PERDISTE MIAMOR Thalia Feat. PrinceRoyce 6
SONY MUSIC LATIN
ALGO ME GUSTADETI  Wisin & Yandel Feat. Chris Brown & T-Pain | 34
MACHETE/UMLE
PEGAITO SUAVECITO Elvis Crespo Feat. Fito Blanko | 22
FLASH/FAMOUS ARTIST/SUMMA/VENEWUSIC
POR QUE LES MIENTES?  Tito El Bambino + Ef Patron Feat. Marc Anthony | 22
ON FIRE/SIENTE
CONTIGO QUIERO ESTAR Rigu | 16
DOBLE A RECORDS/WARNER LATINA
LLORAR Jesse & Joy Feat. Mario Domm | 18
WARNER LATINA
VOLVI A NACER Carlos Vives | 26
GAIRA/WK/SONY MUSIC LATIN
ME LLAMARE TUYO Victor Manuelle | 12
KIVAVI/SONY MUSIC LATIN
LOCKED OUT OF HEAVEN Bruno Mars | 16
ATLANTIC
LA PREGUNTA JAlarez | 12
NELFLOW

TITLE Artist

IMPRINT/PROMOTION LABEL

74 TE ME VAS
SHS TOoPSTOP

Prince Royce

WKS. ON
CHART

(¢} TODO MIAMOR ERES TU TobylLove 6
TOP STOP
LLEVAME CONTIGO Romeo Santos | 29
SONY MUSIC LATIN
H ME LLAMARE TUYO Victor Manuelle | 22
g KIVAVI/SONY MUSIC LATIN
g COMO LE GUSTA ATU CUERPO (Carlos Vives Feat. Michel Telo | 9
g GAIRA/WK/SONY MUSIC LATIN
§ NO SOY UN HOMBRE MALO Hector Acosta “El Torito” | 11
£ D.AM./VENEMUSIC
§ DESCONTROLAME Luis Enrique 4
H TOP $TOP
H
§ INFIEL Karlos Rose | 19
& CACAO/TAINO/UMLE
N MY WAY Henry Santos | s
SIENTE
& ME GUSTAS MUCHISIMO N'Klabe + Yomo | 8
-} NULIFE/SONY MUSIC LATIN
ic:§ TU OLOR Tito “El Bambino” El Patron | 3
g £ 2 ON FIRE/SIENTE
823 DON JUAN  Fanny Lu Feat. Chino & Nacho | 7
@ - UNIVERSAL MUSIC LATIND/UMLE
E TE PERDISTE MI AMOR Thalia Feat. Prince Royce 6
E] SONY MUSIC LATIN
H
§ o POR QUE LESMIENTES? Tito £l Bambina + El Patron Feat. Marc Anthony | 22
ig ON FIRE/SIENTE
éTQE a QUE SEAS FELIZ Tito Nieves | 16
g8 TOP STOP

IMPRINT/DISTRIBUTING LABEL
JENNIRIVERA La Misma Gran Senora

REGIONAL MEXICAN AIRPLAY™ REGIONAL MEXICAN ALBUMS™

ust ARTIST Title
WEE

WKS. ON

DISA/UMLE

15
FONOVISA/UMLE

JULION ALVAREZ Y SUNORTENO BANDA TuAmigoNadaMas | 2
FONOVISA/UIMLE
JENNI RIVERA Joyas Prestadas: Banda | ss5
FONOVISA/UMLE
VARIOUS ARTISTS Las Bandas Romanticas de America2013 | o
DISA/UMLE
LOSINVASORES DE NUEVO LEON/JAVIERRIOS Y LALOMORA. lfeenuient:n¥ieriel! | ¢
SERCA
LOS BUITRES DE CULIACAN SINALOA  Simplemente Buitres |
MUSIC VIP/SONY MUSIC LATIN
LOS TITANES DE DURANGO Salucita de La Buena 1
DISA/UMLE
GERARDO ORTIZ El Primer Ministro | 2¢
BAD SIN/DEL/SONY MUSIC LATIN
VOZ DE MANDO Y Ahora Resulta | 15
DISA/UMLE
LA DINASTIA DE TUZANTLA, MICH.  Dos Lagrimas y Un Tequlia 1
VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE
TIERRA CALI Valle de Bravo Vibra | 1
VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE
BANDA CARNAVAL Las Vueltasde La Vida | 3
DISA/UMLE
VARIOUS ARTISTS Radio Exitos: El Disco del Ano 2012 | 23
FONOVISA/UMLE
CALIBRE 50 La Recompensa | ¢

JAVIER TORRES Mujeres Bravas 20 Corridos

DISCOS AMERICA

ARTIST

1
IMPRINT/DISTRIBUTING LABEL

2] DRACO ROSA
SONY MUSIC LATIN

Vida

SONY MUSIC LATIN

JENNI RIVERA Joyas Prestadas: Pop | s5
FONOVISA/IMLE

ANDREA BOCELLI Pasion | g
SUGAR/UINIVERSAL MUSIC LATINO/UMLE

MANA Exiliados Es La Bahia | 30
WARNER LATINA

ALEJANDRO SANZ  LaMusicaNoSeToca | 26
UNIVERSAL MUSIC LATINO/UMLE

ROCIO DURCAL Eternamente | g
SONY MUSIC LATIN

RICARDO ARJONA Solo Para Mujeres | o
SONY MUSIC LATIN

JESSE & JOY Con Quien Se Queda El Perro? | &g
WARNER LATINA

ARJONA Independiente | 77
METAMORFOSIS/WARNER LATINA

LOS BUKIS Romances | g
FONOVISA/UMLE

ALEJANDRO FERNANDEZ  Canciones de Amor: Love Songs | 59
SONY MUSIC LATIN

CAMILO SESTO 20 Grandes Exitos | 31
VERSE

VARIOUS ARTISTS Latino #'1's 2012 | 19
UNIVERSAL MUSIC LATINO/UMLE

THALIA Habitame Siempre | 18
SONY MUSIC LATIN

RICARDO ARJONA  Canciones de Amor: Love Songs | 30

ARTIST

IMPRINT/DISTRIBUTING LABEL

k2% ROMEO SANTOS
L] SONY MUSIC LATIN

Formula: Vol. 1

PRINCE ROYCE #1s| 18
TOP STOR/SONY MUSIC LATIN

ROMEO SANTOS The King Stays King | 21
SONY MUSIC LATIN

PRINCE ROYCE Phasell | 50
TOP STOP/AG

TITO “EL BAMBINO” Invicto | 18
ON FIRE/SIENTE/UNIVERSAL MUSIC LATING/IMLE

VARIOUS ARTISTS | Love Bachata 2013 | 3
PLANET

HECTOR ACOSTA “EL TORITO” (Con El Corazon Abierto | 31
D.AM./VENEWUSIC/UNIVERSAL MUSIC LATINO/UMLE

MANNY MANUEL Contra La Marea | 19
VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE

JOSEPH FONSECA Voy A Comerte El Corazon (EP) | 47
VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE

JUAN LUIS GUERRA 440 Coleccion Cristiana | 56
CAPITOL LATIN

RUBEN BLADES/SEIS DEL SOLAR Todos Vuelven: Live | 19
ARIEL RIVAS

TITO NIEVES Que Seas Feliz | 16
TOP STOP/SONY MUSIC LATIN

GILBERTO SANTA ROSA Gilberto SantaRosa | 19
SONY MUSIC LATIN

GILBERTO SANTAROSA (Canciones de Amor: Love Songs | 51
SONY MUSIC LATIN

VARIOUS ARTISTS Canciones De Amor: En Salsa 9

SONY MUSIC LATIN

Data for week of 04.06.2013 | For chart reprints call 212.493.4023
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TRADITIONAL JAZZ ALBUMS™

ARTIST
IMPRINT/DISTRIBUTING LABEL

£28 MADELEINE PEVROUX The Blue Room
PENNYWELL/EMARCY/DECCA

FRANK SINATRA Sinatra: Best Of The Best | 71
REPRISE/CAPITOL

MICHAEL BUBLE

REPRISE/WARNER BROS.

DIANA KRALL

VERVE/VG

TONY BENNETT  As Time Goes By: Great American Songbook Classics | 7
CONCORD

It's A Beautiful Day (EP) | 3

Glad Rag Doll | 26

TONY BENNETT

RPM/COLUMBIA

THE BRYAN FERRY ORCHESTRA The JazzAge | ¢
BMG

Viva Duets | 2

CHRIS BOTTI
COLUMBIA

ROBERT GLASPER EXPERIMENT Black Radio | 56
BLUE NOTE

CHARLES LLOYD / JASON MORAN Hagar'sSong | 4

ECM/DECCA

Impressions | 49

TOMASZ STANKO/NEW YORK QUARTET Wislawa |
ECM/DECCA

THE WAYNE SHORTER QUARTET  Without A Net | 7
BLUE NOTE

DUKE ELLINGTON

COLUMBIA/LEGACY/STARBUCKS

EMMY ROSSUM
WARNER BROS,

BIG BAD VOODOO DADDY Rattle Them Bones | 26
SAVOY IAZZ/SLG

In Grand Company | 10

Sentimental Journey | g

ARTIST

1
IMPRINT/DISTRIBUTING LABEL

k24 ANDRE WARD
QUEEN OF SHERA/HUSH/ORPHEUS

PHIL PERRY

Caution

SayvYes | »

SHANACHIE
PAUL HARDCASTLE  Paul Hardcastle: VIl | 5
TRIPPIN N’ REYTHM

JEFFREY OSBORNE ATimeFor Love | g

ST ROAD RHY

JOSE JAMES No Beginning No End | o
BLUE NOTE

MARION MEADOWS Whisper | 4

LISTEN 2/SHANACHIE

ESPERANZA SPALDING Radio Music Society | s4
MONTUNO/HEADS UP/CONCORD.

BRIAN CULBERTSON Dreams | 41
VERVE/VG

KAT EDMONSON Way Down Low | 44
SPINNERETTE

ROB WHITE Just Kickin' It | 36
QUEEN OF SHEBA/HUSH/ORPHEUS

SPENCER DAY The Mystery Of You |

CONCORD

GERALD ALBRIGHT / NORMAN BROWN  24/7 | 40
CONCORD JAZZ/CONCORD

LARRY CARLTON/ROBBEN FORD Unplugged 1
335

KEVIN EUBANKS

MACK AVENUE

PAUL HARDCASTLE The Chill Lounge: Volume1 | 40

TRIPPIN ‘N’ RHYTHM

The Messenger 5

TITLE

IMPRINT/PROMOTION LABEL

f24 WISH | WAS THERE
VINCENT INGALA

Vincent Ingala

NO STRESS

TRIPPIN ‘N REYTHM

Paul Hardcastle | o

BATUCADA (THE BEAT) Boney James Feat. Rick Braun | 5
CONCORD/CMG

BLACK PEARL

SHANACHIE

DANCE WITH YOU

GREG MANNING

Marion Meadows | 6

Greg Manning | 8

MACEO! Patrick Lamb | 1
PATRICK LAME

THE MYSTERY OF YOU SpencerDay | 5
CONCORD/CMG

YOWRE AMAZING David Benoit | 15
HEADS UP/CMG

LIFTED Cindy Bradley | 6
TRIPPIN ‘N’ RHYTHM

SWEET SWEET BABY GraceKelly | s
WOODWARD AVENUE

ELLEN Brian Bromberg | 7
ARTISTRY/MACK AVENUE

LIVE LIFE Tak Matsumoto | 8
335

ROCK STEADY Julian Vaughn | 4

TRIPPIN N RHYTHM

CHAMPAGNE LIFE  Gerald Albright / Norman Brown | 19
CONCORD JAZZ/CMG

LOCKITUP Gabriel Mark Hasselbach Feat. Walle Larsson | &
WIND TUNNEL

Go to BILLBOARD.COM/BIZ for complete chart data Q



TRADITIONAL CLASSICAL ALBUMS™

ARTIST
IMPRINT/DISTRIBUTING LABEL

k28 VARIOUS ARTISTS  Fify Shades OfGrey:The Classical lbum
CAPITOL

HOPE/KONZERTHAUS KAMMEROCHESTER BERLIN - Recompased By Max Richter
5

DG/DECCA CLASSIC

SOUNDTRACK Quartet | 8
DECCA
DANIEL HOPE Spheres 1
DG/DECCA CLASSICS
LISITSA/LONDON SYMPHONY ORCHESTRA Rachmaninov | 2
DECCA/DG/DECCA CLASSICS

ILEY/URBANSKI/INDIANAPOLIS SYMPHONY ORCHESTRA  Elgx (elooncerio | 10
TELARC/CONCORD
VARIOUS ARTISTS Lifescapes: Classical Stress Relief | 55
LIFESCAPES/MOOD MEDIA
ERIC WHITACRE Water Night | 25
DECCA
JONAS KAUFMANN/ORCHESTER DER DEUTSCHEN OPER BERLIN Wagner | 6
DECCA/DG/DECCA CLASSICS
SOUNDTRACK Downton Abbey: The Essential Collection | 16
CARNIVAL/MASTERPIECE /DECCA
BELL CONDUCTS ACADEMY OF ST MARTIN IN THE FIELDS Beethowen | 6
SONY CLASSICAL/SONY MASTERWORKS
SOUNDTRACK Downton Abbey | 57
CARMIVAL/MASTERPIECE/DECCA
MATHIEU DUFOUR/PASCAL ROGE  Music For Flute & Piano 1
CRYSTON
NICOLA BENEDETTI The Silver Violin | 5
DECCA/DG/DECCA CLASSICS
SOUNDTRACK Moonrise Kingdom | 44
FOCUS FEATURES/ABKCO

2

ARTIST

IMPRINT/DISTRIBUTING LABEL

SYCO/COLUMBIA

%74 ANDREA BOCELLI passione 8
SUGAR/VERVE/VG

LINDSEY STIRLING Lindsey Stirling | 27

BRIDGETONE

THE PIANO GUYS The Piano Guys | 25

MASTERWORKS/SONY MASTERWORKS

THE TENORS Lead With Your Heart | 10

VERVEIVG

ANDREA BOCELLI Pasion 8

SUGAR/UNIVERSAL MUSIC LATINO/UMLE

JACKIE EVANCHO Songs From The Silver Screen | 25

SYCO/COLUMBIA

SIMONE DINNERSTEIN/TIFT MERRITT Night | 1

SONY CLASSICAL/SONY MASTERWORKS

CHRIS MANN Roads | 20

FAIRCRAFT/REPUBLIC

MORMON TABERNACLE CHOIR Teach Me ToWalk InThe Light... | 12

MORMON TABERNACLE CHOIR

ANDREA BOCELLI Concerto: One Night In Central Park | 71

SUGAR/DECCA

IL VOLO We Are Love | 18

RENTOR/GATICA/OPERA BLUES/INTERSCOPE/IGA

DAVID PHELPS Classic | 13

GAITHER/CAPITOL CMG

TWO STEPS FROM HELL Skyworld | 16

TWO STEPS FROM HELL

iLvoLO Il Volo ...Takes Flight | 51

OPERA BLUES/GATICA/RENTOR/GEFFEN/IGA

IL DIVO Wicked Game | 60

ARTIST

IMPRINT/DISTRIBUTING LABEL

F:#4 CELTIC THUNDER
CELTIC THUNDER/VERVE/VG

Mythology

DEAD CAN DANCE
PiAS

VARIOUS ARTISTS The Spirit Of Ireland | 2
UNIVERSAL SPECIAL MARKETS/STARBUCKS
KEITH HARKIN Keith Harkin | 17
VERVE/VG
CELTIC WOMAN Believe | 61
MARHATTAN
CELTIC THUNDER Voyage | 56
CELTIC THUNDER/DECCA
SOUNDTRACK The Descendants | 69
20TH CENTURY FOX FILMS/FOX/SONY CLASSICAL/SONY MASTERWORKS
GAELIC STORM Chicken Boxer | 23
LOST AGAIN
BAJOFONDO Presente | 3
SK ASSOCIATES/MASTERWORKS/SONY MASTERWORKS
SOUNDTRACK The Intouchables | 5
TF1/SONY MASTERWORKS
VARIOUS ARTISTS  Lifescapes: Listener Favorites: Just Relax: Maui | 51
MOOD MEDIA
ANA MOURA Desfado | 4
EMARCY/DECCA
DANIEL O’'DONNELL Greatest Inspirations | 4
DPTV MEDIA
CELTIC THUNDER Voyage Il | 22
CELTIC THUNDER/DECCA/VG
JAKE SHIMABUKURO Grand Ukulele | 22
HITCHHIKE/MAILBOAT

Anastasis | 29

@ Go to BILLBOARD.COM/BIZ for complete chart data
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CHRISTIAN SONGS™

TITLE
IMPRINT/PROMOTION LABEL

WHOM SHALL | FEAR (GOD OF ANGEL ARMIES) - Chris Tomlin
SIXSTEPS/SPARROW/CAPITOL CMG

Artist

ONE THING REMAINS Passion Feat. Kristian Stanfill
SINSTEPS/SPARROW/CAPITOL CHIG

NEED YOU NOW (HOW MANY TIMES) Plumb | 39

CURE

KINGS & QU EENS Audio Adrenaline | 22

FAIR TRADE

10,000 REASONS (BLESS THE LORD) Matt Redman | 53

SIXSTEPS/SPARROW/CAPITOL CHG

REDEEMED Big Daddy Weave | 45

FERVENT/WORD-CURE

STEAL MY SHOW tobyMac | 19

FOREFRONT/CAPITOL OMG

YOU ARE | AM MercyMe | 31

FAIR TRADE

YOUR LOVE NEVER FAILS newsboys | 29

INPOP

WORDS Hawk Nelson Feat. Bart Millard | 12

FAIR TRADE

YOU ARE Colton Dixon | 23

19/SPARROW/CAPITOL CMG

(c{c] EVERY GOOD THING The Afters 8
FAIR TRADE

ALREADY THERE Casting Crowns | 23

BEACH STREET/REUNION/PLG

WORN Tenth Avenue North | 14

REUNION/PLG

STRANGELY DIM Francesca Battistelli | 12

FERVENT/WORD-CURB

CARRY ME Josh wilson | 12

SPARROW/CAPITOL CMG

MIDDLE OF YOUR HEARTfor King& Country | 12

FERVENT/WORD-CURE

GOLD Britt Nicole | 10

SPARROW/CAPITOL CMG

HELLO, MY NAME IS Matthew West | 5

SPARROW/CAPITOL CMG

COME TO THE RIVER  Rhett Walker Band | 11

ESSENTIAL/PLG

CHANGED Rascal Flatts | 10

BIG MACHINE

WE WON’T BE SHAKEN Building 429 | 4

ESSENTIAL/PLG.

HELP ME FIND IT Sidewalk Prophets | 10

FERVENT/WORD-CURE

LORD | NEED YOU Matt Maher | 7

ESSENTIAL/PLG

NEW All Things New | o

BEC/TOOTH & NAIL

TITLE

IMPRINT/PROMOTION LABEL

%28 TAKE ME TO THE KING Tamela Mann
TILLYMANN

Artist

IT'SNOT OVER (WHENGODISINIT) el hewBreed et ames Fortne 8 sonhein | 41
INTEGRITY/COLUMBIA
HOLD ON James Fortune & FIVA Feat. Monica & Fred Hammond | 43
FIVA WORLD/LIGHT/EONE
YOUR BEST DAYS YET Bishop Paul S. Morton | 23
TEHILLAH/LIGHT/EONE
LIFE & FAVOR (YOU DON'T KNOW MY STORY) JohnP. Kee And NewLife | 41
KEE/NEW LIFE
TURNING AROUND FOR ME VaShawn Mitchell | 36
VMAN/EMI GOSPEL
CLEAN THIS HOUSE Isaac Carree | 10
DOORG
GREATER IS COMING Jekalyn Carr | 26
LUNJEAL/MALACO
GOD WILL MAKE A WAY Shirley Caesar | 11
LIGHT/EONE
TESTIMONY Anthony Brown & group therAPy | 38
Tvscor
SUNDAY MORNING Mary Mary | 20
MY BLOCK/COLUMBIA
P'VESEEN HIM DO IT Kurt Carr & The Kurt Carr Singers | 17
VERITY/RCA INSPIRATION
(c{c] BREAK EVERY CHAIN Tasha Cobbs 11
EMI GOSPEL

YOU REIGN William Murphy | 27
RCA INSPIRATION
JESUS WILL Anita Wilson | 20
EM| GOSPEL
ABIDE Lexi | 10
MALACO
IF HE DID IT BEFORE (SAME GOD) Tye Tribbett | 4
EMI GOSPEL
HERE IN OUR PRAISE  Fred Hammond/United Tenors | 4
F HAMMOND/RCA INSPIRATION
GREATER  The Greater Allen Cathedral Feat. Michael Pugh | 5
RCA INSPIRATION
1 KNOW YOU HEAR ME Troy Sneed | 8
EMTRO GOSPEL
CAN’T EVEN IMAGINE Desmond Pringle 6
KINGDOM
1 GOT THIS Dottie Peoples | o
DP.MUZIK
IMGLADIDON'T LOOK LIKE WHAT | BEEN THROUGH  Ehop Rchard “M: Cex"Whie | 19
FLOW
EVERY PRAISE Hezekiah Walker | 1
RCA INSPIRATION

Jonathan Nelson | 9

FINISH STRONG
KAREW

CHRISTIAN ALBUMS™

ARTIST

IMPRINT/DISTRIBUTING LABEL

524 PASSION Let The Future Begin
SIXSTEPS/SPARROW/CAPITOL CMG

(c{c] MERCYME The Hurt & The Healer
FAIR TRADE/PLG

CHRIS TOMLIN Burning Lights | 11
SIXSTERS/SPARROW/CAPITOL CMG
STEVEN CURTIS CHAPMAN  Deep Roots | 2
SCC/CRACKER BARREL
VARIOUS ARTISTS WOW Hits 2013 | 26
PROVIDENT/WORD-CURB/CAPITOL CMG
RED Release The Panic | 7
ESSENTIAL/PLG
TOBYMAC EyeOnlit| 30
FOREFRONT/CAPITOL CMG
HILLSONG UNITED Zion | 4
HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL CMG
MISTY EDWARDS Only A Shadow 1
FORERUNNER
AUDIO ADRENALINE Kings & Queens 2
FAIR TRADE/PLG
COLTON DIXON A Messenger | 8
19/SPARROW/CAPITOL CMG
CHRIS TOMLIN How Great Is Our God | 71
SINSTEPS/SPARROW/CAPITOL CMG
CASTING CROWNS Come To The Well | 75
BEACH STREET/REUNION/PLG
MATTHEW WEST Into The Light | 26
SPARROW/CAPITOL CMG
CASTING CROWNS  The Acoustic Sessions {Volume One} | 9
BEACH STREET/REUNION/PLG
THIRD DAY Miracle | 20
ESSENTIAL/PLG
BRITT NICOLE Gold | 52
SPARROW/CAPITOL CMG

ume Need You Now | 4
CURB/WORD-CURB
FOR KING & COUNTRY Crave | 57
FERVENT/WORD-CURB
NEWSONG Swallow The Ocean | 4
HHM/CAPITOL CMG
DARLENE ZSCHECH Revealing Jesus | 1
RGM NEW BREED/INTEGRITY/COLUMBIA/PLG.
ISRAEL & NEW BREED Jesus At The Center: Live | 32
INTEGRITY/COLUMBIA /PLG
LECRAE Gravity | 29
REACH/INFINITY
GATEWAY WORSHIP  The First Ten Years Collection | 1
GATEWAY CREATE/INTEGRITY/PLG
JASON CRABB Love Is Stronger | 2

GAITHER/CAPITOL CMG

ARTIST

IMPRINT/DISTRIBUTING LABEL

TAMELA MANN
TILLYMANN

Best Days

THEGREATERALLEN CATHEDRAL et Flod Flle Prsnis The Woship Eperence. 1
RCA INSPIRATION
VARIOUS ARTISTS WOW Gospel 2013 9
WORD-CURB/EM) CMG/VERITY/RCA INSPIRATION
TASHA COBBS Grace (EP) | 7
EMI GOSPEL/EMI CMG.
ISRAEL & NEW BREED Jesus At The Center: Live | 33
INTEGRITY/COLUMBIA
ALEXIS SPIGHT LOL.| 2
MUSIC WORLD GOSPEL/MUSIC WORLD
LECRAE Gravity | 29
REACH/INFINITY
MARY MARY Go Get It (Soundtrack) | 46
MY BLOCK/COLUMBIA
KURT CARR & THE KURT CARR SINGERS  Bless This House 9
VERITY/RCA INSPIRATION
WILLIAM MURPHY God Chaser 7
VERITY/RCA INSPIRATION
LARRY CALLAHAN & SELECTED OF GOD  TheEvolution |l | 18
SING 2 PRAISE
BENJAH Vanity Fare 1
IRHUEN
VARIOUS ARTISTS WOW Gospel 2012 | 61
WORD-CURB/EM| CMG/VERITY/RCA
CECE WINANS Icon: CeCe Winans | 1
SPARROW/UME
VASHAWN MITCHELL Created4This | 30
VMAN/EMI GOSPEL/EMI CMG
JOHN P. KEE AND NEW LIFE Life And Favor | 31
KEE/NEW LIFE
CHARLES JENKINS & FELLOWSHIP CHICAGO  The Best Of Both Worlds | 41
INSPIRED PEOPLE/EMI GOSPEL/EMI CMG
W.L.A.K. WLAK.| 3
COLLISION
MARVIN L WINANS  The Praise + Worship Experience | 39
i
LE’ANDRIA JOHNSON The Experience | 27
MUSIC WORLD GOSPEL/MUSIC WORLD
BISHOP PAUL S. MORTON  Best Days Yet | 19
TEHILLAH/LIGHT/EONE

V4 ..The Other Side Of Victory | 34
JONATHAN MCREYNOLDS Life Music | 26
TEHILLAM/LIGHT/EONE
DA T.R.U.T.H. Love Hope War | 8
XISTANFINITY
ISRAEL & NEW BREED 10: Decade: 2002-2012 | 55

INTEGRITY/COLUMBIA

Data for week of 04.06.2013

TRADITIONAL CLASSICAL, CLASSICALCROSSOVER ALBUM:

SALES DATA COMPILED BY
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DANCE/ELECTRONIC SONGS™

IC

LE Artist | cggy | PEAK | WKs.ON ARTIST Title | cepy, | Ws.oN
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL pos. | CHaRT IMPRINT/DISTRIBUTING LABEL CHART
HARLEM SHAKE Baauer 1 7 m ATOMS FOR PEACE Amok 4
BAAUER (H.RODRIGUES) JEFFREE'S/MAD DECENT/WARNER BROS. X
AG | ({c] FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 2 1 VARIOUS ARTISTS Ultra Music Festival 2013 1
) VR IERIORNERG ULTRA
SCREAM & SHOUT will.i.am & Britney Spears g | LINDSEY STIRLING  Lindsey Stirling 27
LAZY JAY (W, ADAMS, LMARTENS, LBAPTISTE) INTERSCOPE
SWEET NOTHING Calvin Harris Featuring Florence Welch Al 3 1 E,EMEM';ES“W" ANGELS  Welcome Oblivion 3
CHARRIS (CHARRIS,FWELCH K. HARPOON) - DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
DON'T YOU WORRY CHILD  Swedish House Mafia Feat. John Martin -~ A | 5 B b Wild ones a8
AYWELL,S.INGROSSO,S.ANGELLO () MARTIN.M.ZITRON, AXWELL.SINGROSSO.S.ANGELLD)  ASTRALWERKS/CAPITOL
SKRILLEX Bangarang (EP)
[W{c] 1LoVEIT Icona Pop Featuring Charli XCX 6 1 e B/ ANTICAG EArANG 65
ATTCHISON,LEKLOW)
SWEDISH HOUSE MAFIA  Until Now 2
GANGNAM STYLE PSY Al
S sonsmelZ) | & e
#THATPOWER will.i.am Featuring Justin Bieber 5 o DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
D.LEROYWILLLAM (W.ADAMS.D.LEROY,J.BIEBER) INTERSCOPE KERLI Ulﬂp)a (Ep) 1
ALIVE rewella ISLAND/IDIMG
P RAIN MAN (JYOUSAFXYOUSAF K TRINDLN.LIM.JUDELL) KREWELLA/COLUMBIA 8 1 555HELLA Play Hard (EP) 14
A kb o reatnIIEOMes 8 u i
- y P ON.S GRA DPE DA'VII"{ G?ETIAR Nﬂotplng But The Beat 81
WHAT A MUSIC/ASTRALWERKS/CAPITOL
1 COULD BE THE ONE Avicii vs Nicky Romero 0 9 -
UND, LEES AR ZEDD Clarity 20
INTERSCOPE/IGA
f Ir n ris Brow|
R RN, RO Teatung Chile BroWn 8 9 MARINA AND THE DIAMONDS Elecira Heart 5
LEVITATE Hadouken! .
LOADSTAR (HADOUKEN,A SMITHN HILLG HARRIS) SURFACE NOISE % 1N gﬁgmﬁmﬂxﬁ’v‘:&wm —_ Iconic (EP) 8
g FOREVER NOW Ne-Yo
: D, imanass B |2 e BoNOBO The North Borders .
=£2 _ BEAM ME UP (KILL-MODE) Cazzette w1 SOUNDTRACK Spring Breakers 1
z A.BJORKLUND,S.FURRER (K.SHEEHAN,A POURNOURI, A BIORKLUND,S.FURRER) AT NIGHT BIG BEAT/OWSLA/ATLANTIC/AG
i SPECTRUM Zedd Featuring Matthew Koma 0 1 iVl DEADMAU5  Album Title Goes Here 26
2 ZEDD (AZASLAVSKLMATTTHEW KOMA) INTERSCOPE MAUSTRAP/ULTRA
sE i i i i i VARIOUS ARTISTS NOW That's What  Call A Workout
x !Hﬂﬁ(in YOUR LOVE Calvin Harris Featuring Ellie Goulding 6 1 RLN  VARIOUS ARTIST =, JoW Thats Wha 13
3F -
2 SHE WOLF (FALLING TO PIECES) David Guetta Featuring Sia VARIOUS ARTISTS NOW Thats What | Call Pary Aritems 33
£ D.GUETTA ([Juu[TlA(S FURLER,C.BRAIDE G wuwrom) b g u SN NERSAL MOV SICEA L
H CALL ME A SPACEMAN  Hardwell Featuring Mitch Crown o s VARIOUS ARTISTS Zumbafitness Dance Parly 2
g HARDWELL (R.VAN DE CORPUTM.CROWN) CLoun 9
2 MYNC/R3HAB/NARI & MILANI  Miami 2013
¥ REST OF MY LIFE Ludams Featuring Usher & David Guetta 6 1 CR2 / / 2
g DGUETTAGTUINFORT (CB. UETTAGHTUINFORT)  DTP/DEF JIAWDIMG 12:5 To Test B
E SOUNDTRACK Portal 2: Songs To Test By
£ F*8l GET UP (RATTLE) Bingo Players eaturl Far East Movement 15 4 VALVE/IPECAC 2
3 HEENGO SNSRI 45 S SABHA e
5 1
HOLD ME Ono Featuring Dave Aude MINESTEY OF SOUND;
: O ™ - L e e ———
£ 7 : FOREFRONT/CAPITOL CMG
g - e —— T P : 4
é AXWELL,S.INGROSSO,5.ANGELLO (AXWELL,S.INGROSSO,5.ANGELLD) ASTRALWERKS/CAPITOL %}8"3\;‘[ HLIH"/ UD, we're Dreamlng. 75
2 0 RIGHT NOW Rihanna Featurlng David Guetta 9 1 -
E o0 SCSTLUSHA SO
] Q SEXY PEOPLE (THE FIAT SONG) Arianna Featuring Pitbull % &
i ‘ "o A | ) V =
H H Q HIGHER GROUND TNGHT 5% 1 NCE/MIX SHOW AIRPLAY
£3 NOT LISTED (NOT LISTED) WARP E LE A XS, O
Q FOREVER Ralphi Rosario Featuring Frankle 27 5 OMOTION LABEL
RROSARIC (RROSARIO.FMORROWPPHILLIPS OLAND) m ~ et e e e
SWEET NOTHING 22
28 LOUDER DJ Fresh Featuring Sian Evans 21 10 DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
Uil il Sl DON'T YOUWORRY CHILD Swedish House MafiaFeat. John Martin | 5o
Q BACK TO LOVE auly D Featuring Jay Sean 3 7 ASTRALWERKS/CAPTIOL
JREMLLE, EIVECCHO 52, Y S LCOTTER., HANNIDED) GROTEIG NIT ALIVE Krewella | g
£l OH MAMA HEY  Chris Cox + DJ Frankie Feat. Crystal Walers 7 8 e v
C.COXF.ANOBILE (C.COX.F.ANOBILE CWATERS) CLARITY Zedd Feat. Foxes | o
INTERSCOPE
° ACID RAIN Alexis Jordan 5 5 ——
STARGATE THE BINGO PLAVERS (SFURLERM.SERIKSENTE HERMANSEN) _ STARROC/ROC NATION/COLUMBIA 1€OULD BE THE ONE  Avicii vs Nicky Romero |
LE7ELS/CASABLANCA/REPUBLIC
APOLLO Hardwell Featuring Amba Shepherd "
Q) [ O e t5 o0 23 10 LLOVEIT icona Pop Feat. Charli XCX | ¢
CORD C /B1G BEAT/
GIMME ALL (RING MY BELL Princess X =
o ] G AL e Y ) 2 4 SWIT&TIE  Justin Timberlake Feat.JayZ | 1o
—_= GLOWING Nikki Williams i i
=5 .E O e I ER AS YOUR FRIEND Affojack Fea. Cris Brown |
<°' @ 0 DRINKING FROM THE BOTTLE _ Calvin Harris Feat. Tinle Tempah % i SCREAM & SHOUT willi.am & Britney Spears | 16
/2 (CHARRISLF REMIOLDSMKNIGHT (C OLDSMKNIGHT)  DECONS INTERSCOPE
e E"8l DOWN THE ROAD cac 3% o THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 1,
20SYL (S.RICHARD,G.JAULIN,A.FRADIN,P.FORESTIERT.LE VEXIER)  ON AND ON/CASABLANCA/REPUBLIC MACKLEMORE/WARNER BROS.
¢ o E78l ALL NIGHT Team Pitbull Featuring David Rush & Pltbull 3 4 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 5
3 JIM JONSIN (3.C.PEREZ.D.M BOWEN-PETTERSON.LG.SCHEFFERUVARGAS.LBOOTHE) MR 305/POLO GROUNDS/RCA
i L o JUST ONE LAST TIME David Guetta Featuring Taped Rai EVERY DAY EricPrydz [ 5
g F Q DGUETTAGTUNFORTILILIEGREN (TLILEGREX, AR T A AR e ASTRANERKSCAPITON
s . o Porter Robinson
(34 [ crysTALLIZE Lindsey Stirling u o AN A wnungns [0 o RoDSON]
MARKO G. (L.STIRLING,M.GLOGOLIA) BRIDGETONE
— APOLLO Hardwell Feat. Amba Shepherd
NEW Q X You Avicii 4 1 REVEALED/CLOUD 9 P 7
AVICHLAPOURNOURI (T.BERGLING, A.POURNOURI) LE7ELS/CASABLANCA/REPUBLIC
" HARLEM SHAKE Baauer | 5
o o INTERNET FRIENDS Knife Party a1 8 JEFFREE'S/MAD DECENT/WARNER BROS.
R.SWIRE,G.MCGRILLEN (G.MCGRILLEN,R.SWIRE) BIG BEAT/RRP
" = DAVLIGHT Maroon5 | s
EVERYBODY’S BEAUTIFUL Miasha /OCTONE/INTERSCOPE
THE FORCE,S.DALY,LKEEP (S.DALY,).KEEP,R.GILESV.KARAGIORGOS) MAF 2 8 BEAUTY AND A BEAT Jusl!n B.eber Feat. N|Ck| M]naj &
YEARS Alesso Featllring Matthew Koma 3 6 SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
ALESSO,MATTHEW KOMA (A.LINDBLAD MATTTHEW KOMA,SWATTERS)  REFUNE/CASABLANCA/REPUBLIC STAY Rihanna Feat. Mlkk‘[ Ekku 2
SRP/DEF JAM/IDIMG
BRING OUT THE BOTTLES ) RedFoo % 1
REDFOO (S.K.GORDY,B.GARCIA ASMITH) FOO & BLU/CHERRYTREE/INTERSCOPE LOCKED OUT OF HEAVEN Bruno Mars 18
ATLAN
z ONE MINUTE Krewella
H RAIN MAN (NOUSAFYYOUSAF KTRINDL) KREWELLA/COLUMBIA 4 4 IT’S TIME Imagine Dragons | 3
] KIDINAKORNER/INTERSCOPE
R RAGE VALLEY Knife Party a3 2 . —
g g; NOT LISTED (NOT LISTED) BIG BEAT/RRP SNTI’E.%DWITH ME Tritonal Feat. Cristina Soto 1
= . ENHANCE
2 o MILLION VOICES Otto Knows > s & 3
ERH QTT0 KNOWS (0.JETTHANN) REFUNE/CASABLANCA/REPUBLIC 2 I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding |
L » CHERRYTREE/DECONSTRUCTION/FLY EVE/ULTRA/ROC RATION/INTERSCOPE/COLUMBIA
I LIKE IT LOUD Carmen Electra Featuring Bill Hamel :
BHAMEL (WTHANEL 6. DALEYTLPATRICK) B TR a3 TROUBLEMAKER  Olly Murs Feat. FloRida | >
2, -
E FINALE Madeon i i
e e Madeon |40 s JUST ONELASTTIME _ David Guetta eat. Taped il | 5
EriH . -
5w oLLY _Cedric Gervais 46 3 WHEN | WAS YOUR MAN Bruno Mars |
EecH g CEDRIC GERVAIS,CARLOS CID (C.OEPASQUALE,C.CID) SPINNIN'/BIG BEAT/ATLANTIC/RRP ATLANTIC

DANCE/ELECTRONIC ALBUMS™

Data for week of 04.06.2013 | For chart reprints call 212.493.4023

Will.i.am
Tags
Double
Top 10s

Will.i.am (above) preps the
release of his #willpower
album (due April 23) with

the debut of the similarly
hash-tagged “#thatPOWER,"
featuring Justin Bieber,
which is the top new entry

on Dance/Electronic Songs at
No. 8. The track sells 108,000
downloads in its first week,
good for a No. 9 start on Hot
Digital Songs. “#thatPOWER"
joins Will.i.am’s Britney
Spears-aided “Scream &
Shout” in the Dance/Electronic
Songs top 10, where the
former No. 1 dips 2-3.

Afrojack claims his first
No. 1 on Dance Club Songs as
“As Your Friend,” featuring
Chris Brown on vocals, jumps
2-1. The Dutch DJ previously
peaked at No. 8 as a featured
act on Nerve's “We're All No
One,” with Steve Aoki, in
2011. Brown, meanwhile, has
now topped the Club chart a
third time, having previously
led with “Beautiful People,”
with Benny Benassi, in May
2011 and as guest vocalist on
Pitbull’s “International Love”
in March 2012.

With Miami Music Week
now a memory, Ultra Records
keeps the party alive with
its Ultra Music Festival 2013
compilation, which enters
Dance/Electronic Albums at
No. 2 with 5,000 sold. The
set is the 15th Ultra-branded
album to hit the chart, and
the third-highest-ranking of
the bunch following the No.
1s Ultra.Dance 09 in February
2008 and Ultra Dance 14,
which debuted atop the list
just five weeks ago.

—Silvio Pietroluongo

Go to BILLBOARD.COM/BIZ for complete chart data e



DANCE CLUB SONGS™

TITLE

IMPRINT/PROMOTION LABEL

2 AS YOUR FRIEND  Afrojack Feat. Chris Brown

WALL/ISUAND/IDIMG

INTERSCOPE

BEAM ME UP (KILL-MODE) Cazzette | 7
AT NIGHT
HOLD ME 0no Feat. Dave Aude | 8
MIND TRAIN/TWISTED

(c{c] HEAVEN Depeche Mode 5

VENUSNOTE/MUTE/COLUMBIA

CLOSER Tegan And Sara | 10
VAPOR/WARNER BROS.
1 COULD BE THE ONE  Auvicii vs Nicky Romero | 9
LEZELS/CASABLANCA/REPUBLIC
SEXY PEOPLE (THE FIAT SONG)  Arianna Feat. Pithull | 6
RCA
FOREVER Ralphi Rosario Feat. Frankie | 7
DAUMAN
NEXT TO ME Emeli Sande | 5
CAPITOL
AY MAMA MIA Mayra Veronica | 10
VA
BEAT DON'T STOP  C-Rod Feat. Jason Walker | 11
ROSEMINE
SO HIGH JaySean| 11
YOUNG MONEY/CASH MONEY/REPUBLIC
OHMAMA HEY  Chris Cox + DJ Frankie Feat. Crystal Waters | 10
TOMMY BOY
ACID RAIN Alexis Jordan | 4
STARROC/ROC NATION/COLUMBIA
GIMME ALL (RING MY BELL)  PrincessX | 7
INESSA LEE
SHAKE THAT Gimm+lcky | 4
HITSHOP/WMN
REST OF MY LIFE  Ludacris Feat. Usher & David Guetta | 2
DTP/DEF JAM/IDIMG
FEEL THIS MOMENT  Pitbull Feat. Christina Aguilera | 6
MR, 305/POLO GROUNDS/RCA
HERE WITH YOU Asher Monroe [ 5
D EMPIRE
EVERYBODY’S BEAUTIFUL Miasha | 12
M
LET THERE BE LOVE Christina Aguilera | 6
RCA
INEED YOURLOVE  Calvin Harris Feat. Ellie Goulding | 2
CHERRYTREE/DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA
SUIT & TIE Justin Timberlake Feat. Jayz | 4
RCA
ILIKEITLOUD Carmen Electra Feat. Bill Hamel | 6
CITRUSONIC STEREOPHONIC
C’MON Ke$ha| 8
KEMOSABE/RCA
READY TO LOVE Katrina | 3
RED RED
THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz | 4
MACKLEMORE/WARNER BROS.
HARLEM SHAKE Baauer | 4
JEFFREE’S/MAD DECENT/WARNER BROS.

TAY Rihanna Feat. Mikky Ekko | 2
SRP/DEF JAM/IDIMG
LOCKED OUT OF HEAVEN Bruno Mars | 10
ATLANTIC
FLY AWAY Guinevere [ 3
NUKE TOWN/TOMMY BOY
TURN AROUND Conor Maynard Feat. Ne-Yo | 11
capITOL
POINTING FINGERS Stacey Jackson | 3
3BIG
SCREAM & SHOUT  will.i.am & Britney Spears | 15
INTERSCOPE
GLOWING Nikki williams | 2
ISLAND/IDIMG
ILOVEIT Icona Pop Feat. Charli XCX | 16
RECORD COMPANY TEN/BIG BEAT/RRP
FLAVOR Tori Amos | 14
MERCURY CLASSICS/DG/DECCA CLASSICS
KNOW YOUR NAME TONIGHT  Scotty Boy & D) Red Feat. Ajay Popoff | ©
FLAMINGO
GOLD Britt Nicole | 3
SPARROW/CAPITOL CMG/CAPITOL
RIGHT NOW Rihanna Feat. David Guetta | 9
SRP/DEF 1AM/IDIMG
REWIND Skye Stevens [ 8
ROCK SOCIETY
RUM AND RAYBANS  Sean Kingston Feat. Cher Lloyd | 12
BELUGA HEIGHTS/EPIC
CARRIED AWAY Passion Pit 1
FRENCHKISS/COLUMBIA
HELLO Stafford Brothers Feat. Lil Wayne & Christina Milian 1
(CASH MONEY/REPUBLIC
BAD HABITS Brass Knuckles | 1
ULTRA
THIS IS OUR LOVE Sophi | 1
CRESCENT MOON
TRY Plnk | 11
RCA
ANGEL Sarah Brightman | 3
SIMHA
CLARITY Zedd Feat. Foxes | 14

JAH NO PARTIAL

DOWNTOWN

Major Lazer & Flux Pavillion

Go to BILLBOARD.COM/BIZ for complete chart data

Hits of the World

2013

billboard

April 6

EURO

DIGITAL SONGS
TITLE Artist

IMPRINT/LABEL

MIRRORS
RCA

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

Justin Timberlake

gUST GIVE ME A REASON  P!nk Feat. Nate Ruess
ch

ABOUT us

WHAT
FASCINATION/POLYDOR

THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz

MACKLEMORE

The Saturdays Feat. Sean Paul

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

POMPEI Bastille
VIRGIN

LET HER GO Passenger

BLACK CROW/NETTWERK/EMBASSY OF MUSIC/SONY MUSIC

O HEY The Lumineers
DUALTONE/ROGLIE/DECCA

STAY Rihanna Feat. Mikky Ekko
SRP/DEF JAM

SCREAM & SHOUT

INTERSCOPE

will.i.am & Britney Spears

GERMANY =

SINGLES COMPILED BY MEDIA CONTROL

TITLE Artist

IMPRINT/LABEL

Passenger

LET HER GO
BLACK CROW/EMBASSY OF MUSIC

SCREAM & SHOUT

INTERSCOPE

MIRRORS
RCA

will.i.am & Britney Spears

Justin Timberlake

THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz

MACKLEMORE

BILDER IM KOPF Sido
AGGRO BERLIN/UNIVERSAL

Rihanna Feat. Mikky Ekko

SRP/DEF 1AM

SHE MAKES ME GO
EXTENSIVE/BIMI

Arash Feat. Sean Paul

CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton

MACKLEMORE

HALL OF FAME The Script Feat. will.i.am
PHONOGENIC/EPIC

DAS KLEINE KUKEN PIEPT

GLOBO/DO IT YOURSELF/UNIPERSONALE/BIML

Pulcino Pio

FRANCE |

DIGITAL SONGS

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL
TITLE Artist
IMPRINT/LABEL

JME TIRE
WATLE

Maitre Gims

THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz

MACKLEMORE

STAY Rihanna Feat. Mikky Ekko
SRP/DEF 1AM

LOCKED OUT OF HEAVEN
ATLANTIC

Bruno Mars

ATTENTION AU DEPART
LE RESTAURANTS DU COEUR

Les Enfoires

HO HEY The Lumineers
DUALTONE/DECCA

CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton

MACKLEMORE

#UST GIVE ME A REASON  P!nk Feat. Nate Ruess
A

WHEN 1 WAS YOUR MAN

ATLANTIC

Bruno Mars

HARLEM SHAKE Baauer

JEFFREE'S/MAD DECENT

COMPILED BY BILLBOARD KOREA

TITLE Artist

IMPRINT/LABEL

CHERRY BLOSSOM ENDING
CIEEM

Busker Busker

TURTLE Davichi
CORE CONTENTS MEDIA

AND ONE Tae Yeon (of Girls’ Generation)
GOLDENTHUMR

CRESCENDO Akdong Musician
SESCONTENTSHUR

STAY THE WAY YOU ARE  Supreme Team (Feat. Crush)
AMOEBACULTURE

MAN IN LOVE Infinite
WOOLLIM ENTERTAINMENT

SNOW FLOWER Gummy
GOLDENTHUME

WINTER LOVE The One
GOLDENTHUME

JUST THE TWO OF Us Davichi
CORE CONTENTS MEDIA

ONE SPRING DAY 2AM

BIG HIT ENT, & JYP ENT,

JAPAN (@)

JAPAN HOT 100
TITLE Artist

IMPRINT/LABEL

NINJYARI BAN BAN
WARNER

COMPILED BY HANSHIN/SOUNDSCAN JAPAN/PLANTECH

KyaryPamyuPamyu

SUKI! SUKI! SKIP! HKT48

URIVERSAL

5ANISUTA! T-ara
]

SSUIT &TIE Justin Timberlake Featuring Jay Z

ONY

YIN YANG Keisuke Kuwata

VICTOR

BECAUSE WE CAN Bon Jovi

UNIVERSAL

HOW WE DO (PARTY) Rita Ora

SONY

KIMI NO NA WA KIBOU Nogizaka46

SONY

SAKURA Ketsumeishi

TOV'S FACTORY

BIG BOYS CRY Namie Amuro

AVEX)-MORE

UNITED KINGDOM ap

SINGLES (COMPILED BY THE OFFICIAL UK CHART CO.

wst | ms | TiTLE QUL
WEEK | WEEX | ypRiNT/LABEL

WHAT ABOUT US
FASCINATION/POLYDOR

MIRRORS
RCA

The Saturdays Feat. Sean Paul

Justin Timberlake

n]l;lST GIVE ME A REASON  P!nk Feat. Nate Ruess
«

WHEN | WAS YOUR MAN Bruno Mars
ATUANTIC
POMPEI Bastille
VIRGIN

One Direction

ONE WAY OR ANOTHER (TEENAGE KICKS)
SYC0

THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE

READY OR NOT

HOLLYWOOD

Bridgit Mendler

\‘S’{A'M'L)ITE NOISE Disclosure Feat. AlunaGeorge

BE THE ONE

1couLp Avicii vs Nicky Romero
LEZELS/POSITIVA/VIRGIN

CANADA O

BILLBOARD CANADIAN HOT 100 CCOMPILED BY NIELSEN SOUNDSCAN/NIELSEN BDS

TITLE Artist
IMPRINT/LABEL

Rihanna Feat. Mikky Ekko

STAY
SRP/DEF JAM/UNIVERSAL

JUST GIVE ME A REASON
RCA/SONY MUSIC

PInk Feat. Nate Ruess

WHEN | WAS YOUR MAN
ATLANTIC/WARNER

Bruno Mars

THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE/WARNER

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera

MR.305/POLO GROUNDS/RCA/SONY MUSIC

#THATPOWER

INTERSCOPE/UNIVERSAL

will.i.am Feat. Justin Bieber

DAYLIGHT Maroon 5
ASM/OCTONE/UNIVERSAL

IN| JA

INER NIN.
HALF-LIFE/UNIVERSAL

Classified Feat. David Miles

HO HEY The Lumineers
DUALTONE/DINE ALONE

OMPA Serena Ryder
SERENADER SOURCE/UNIVERSAL

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE Artist

IMPRINT/LABEL

T HER GO

LE
BLACK CROW

CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

Passenger

THANK YOU MKTO
COLUMBIA

STAY Rihanna Feat. Mikky Ekko
SRP/DEF AN

Jl,.,ST GIVE ME A REASON
RO

PInk Feat. Nate Ruess

HEY PORSCHE Nelly
REPUBLIC

IMPOSSIBLE
SYCO

James Arthur

INEED YOUR LOVE  Calvin Harris Feat. Ellie Goulding
FLY EYE/POLYDOR/COLUMBIA

1 COULD BE THE ONE

LEZELS/UNIVERSAL

FEEL THIS MOMENT  Pitbull Feat. Christina Aguilera
MR. 305/POLO GROUNDS/RCA

Avicii vs Nicky Romero

Data for week of 04.06.2013

mplied from reports from a natio
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YEANS: ALFREDO EST

BRAZIL <@

ALBUMS COMPILED BY APBOD/NIELSEN

TITLE Artist

IMPRINT/LABEL

CARROSSEL: VOLUME 2
BUILDING

Various Artists

SALVE JORGE: NACIONAL
SOM LIV

SAMBO

RADAR

Various Artists

Sambo

BELIEVE: ACOUSTIC
SCHOOLBOY/RAYMOND BRAUN/ISLAND/UNIVERSAL

SUMMER ELETROHITS 9

SOM LIVRE

CARROSSEL
BUILDING

Justin Bieber

Various Artists

Various Artists

SALVE JORGE: NACIONAL VOL. 2 Various Artists

SOM LIVRE

VILLA MIX VOL. 2
SOM LIVRE

Various Artists

TAKE ME HOME
SYCO/COLUMBIA/SONY MUSIC

One Direction

21 Adele
XU/COLUMBIA

IRELAND
DIGITAL SONGS
Artist

IMPRINT/LABEL

LET HER GO Passenger
BLACK CROW/NETTWERK

MIRRORS
RCA

Justin Timberlake

gclzlST GIVE ME A REASON  P!nk Feat. Nate Ruess

POMPEIN Bastille
VIRGIN
HIGH HOPES Kodaline

B-UNIQUE/SONY MUSIC

THRIFT SHOP
MACKLEMORE

WHAT ABOUT US
FASCINATION/POLYDOR

Macklemore & Ryan Lewis Feat. Wanz

The Saturdays Feat. Sean Paul

STAY Rihanna Feat. Mikky Ekko
SRR/DEF 1AM
WHEN | WAS YOUR MAN Bruno Mars
ATLANTIC

One Direction

Ogﬁ WAY OR ANOTHER (TEENAGE KICKS)
5V

MEXICO (o)

AIRPLAY (COMPILED BY NIELSEN SOUNDSCAN BDS

Artist
IMPRINT/LABEL

LOCKED OUT OF HEAVEN

CK
ATUANTIC/WARNER

Bruno Mars

SWEET NOTHING  Calvin Harris Feat. Florence Welch
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA/SONY MUSIC

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
ASTRALWERKS/CAPITOL

SCREAM & SHOUT
INTERSCOPE/UNIVERSAL

will.i.am & Britney Spears

Tl Sasha Benny Erik
SONY MusiC
Y TE VAS Banda Carnaval
DISA/UNIVERSAL

FEEL THIS MOMENT  Pithull Feat. Christina Aguilera
MR. 305/POLO GROUNDS/RCA/SONY MUSIC

LLORAR Jesse & Joy Feat. Mario Domm
WARNER

TRY Pink
RCA/SONY MUSIC

MI MARCIANA

UNIVERSAL

Alejandro Sanz

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE Artist

IMPRINT/LABEL

Robin Stjernberg

you
LIONHEART/LINIVERSAL

IRYR

MAN BL Gyllene Tider
ELEVATOR/EMI

BEGGING Anton Ewald
KING ISLAND ROCKYSTAR

EE‘ET KAOMMER ALDRIG VA OVER FOR  Hakan Hellstrom
UNIVERSAL

LET HER GO Passenger
BLACK CROW/EMBASSY OF MUSIC/SONY MUSIC

UNCOVER Zara Larsson
RECORD COMPANY TEN/UNIVERSAL

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

!:IMEARTBREAK HOTEL YOHIO
COPACABANANA Sean Banan

SONY MUSIC

HO HEY The Lumineers
DUALTONF/DECCA

Data for week of 04.06.2013 | For chart reprints call 212.493.4023
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$8,575,297
(106,668,115 PESOS)
$160.78/$44.22

VIVE LATINO FESTIVAL
FORO SOL, MEXICO CITY 250,688
MARCH 1517 272,484 THREE DAVS

OCESA-CIE

$8,181,310 GEORGE STRAIT, MARTINA MCBRIDE RANDY ROGERS BAND
$150/$25 RELIANT STADIUM, HOUSTON THE MESSINA GROUP/AEG LIVE
MARCH 17 sn mm HOUSTON LIVESTOCK SHOW & RODEG
$3,154,530  VICENTE FERNANDEZ
$250/$190/$125/340  STAPLES CENTER, LOS ANGELES 17328 LIVENATION
MARCH 24 SELLOUT
$2,847,655 CELINE DION

$250/$175/$140/$55

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 16980
MARCH 1213, 1516

CONCERTS WEST/AEG LIVE,

FOUR SELLOUTS. CAESARS ENTERTAINMENT

$2,840,140  GIRLS ALOUD, AMELIA LILY

(£1,871.959) 02 ARENA, LONDON LIVE NATION

$75.10/$64.48 MARCH 13

$2,377,550  SHANIA TWAIN

$250/$150/8125/$55 THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 16,540, 16,823 FOUR  CONCERTS WEST/AEG LIVE,
MARCH 19-20, 23-24 SHOWS THREE SELLOUTS  CAESARS ENTERTAINMENT

$1,993,210  THE KILLERS, HOWLING BELLS

(£1,284,680) MANCHESTER ARENA, MANCHESTER, ENGLAND 31165 5IM CONCERTS

$65.94/$38.79 FEB. 17418 32,38] TWO SHOWS

$1,791,940  GIRLS ALOUD, AMELIA LILY

(£1,190,795) MANCHESTER ARENA, MANCHESTER, ENGLAND 28302 LIVE NATION

$63.96/$56.43 MARCH 5-6 36,447 THREE SHOWS

$1,706,206  GEORGE STRAIT, MARTINA McERIDE

50/569: CoLisEuM, 20910 THE MESSINA GROUP/AEG LIVE

MARCH 23 SELLOUT

$1,447,650  C2CCOUNTRY TO COUNTRY: TIM McGRAW, CARRIE UNDERWOOD & OTHERS

(£958,070) 02 ARENA, |ﬂNDON SIM CONCERTS

$98.22/$52.89 MARCH 16-1 ‘b EAL TWO SHOWS.

$1,338,435  GEORGE STRAIT, MARTINA McBRIDE

$89.50/$69.50 BI-LO CENTER, GREENVILLE, 5.C. THE MESSINA GROUP/AEG LIVE
MARCH 22 SEIIUHV

$1,220,450  KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES

$130/$100 MOHEGAN SUN ARENA, UNCASVILLE; CONN. 604 LIVE NATION, THE MESSINA
MARCH 22-23 w\\r) SELLOUTS GROUP/AEG LIVE

$1,140,275  PINK, THE HIVES

$99.50/$49.50/$29.50  STAPLES CENTER, LOS ANGELES 15,562 LIVE NATION
FEB. 16 seLLour

$1,068,614  ERIC CLAPTON, THE WALLFLOWERS

$89.50/$49.50 BRIDGESTONE ARENA, NASHVILLE BEAVER PRODUCTIONS
MARCH 22 suluul

$1,014,329  PINK, THE HIVES

$99.50/$29.50 BRIDGESTONE ARENA, NASHVILLE 14,742 LIVE NATION
MARCH 2 SELLOUT

$990,929 PINK, THE HIVES

$99.50/$29.50 PHILIPS ARENA, ATLANTA 14475 LIVE NATION.
MARCH 1 seLtour

$965,525 PINK, THE HIVES

$97.50/$37.50 AMWAY CENTER, ORLANDO, FLA. 13,414 LIVE NATION

seLLour

$962,434 ERIC CLAPTON, THE WALLFLOWERS

$89.50/$49.50 NEW ORLEANS ARENA, NEW ORLEANS 12,827 BEAVER PRODUCTIONS
MARCH 23 seLiour

$958,244  DONNY & MARIE

(£603.915) $119/$71.40 02 ARENA, LONDON 10,187 KILIMANJARO LIVE/AEG LIVE
n.20 2167

$902,095  ERIC CLAPTON, THE WALLFLOWERS

$95/$55 AMERICAN AIRLINES CENTER, DALLAS BEAVER PRODUCTIONS
MARCH 19 12200

$803,004  MAROON 5, NEON TREES, OWL CITY

$75.50/$29.50 BOK CENTER, TULSA, OKLA. 13973 LIVE NATION
MARCH 22 SELLOUT

$741,564 THE SCRIPT, THE ORIGINAL RUDE BOYS

(£490,686) MANCHESTER ARENA, MANCHESTER, ENGLAND SIM CONCERTS

$44.58/$3778

MARCH 17 \7 us

$734,646 PLAN B, LABRINTH, RUDIMENTAL

(£466,350) $47.26 02 ARENA, LONDON 15,545 METROPOLIS MUSIC
£8.9 17,268

$686,960 DIA NACIONAL DE LA SALSA: LA INDIA, CHEO FELICIANO & OTHERS

$2279 HIRAM BITHORN STADIUM, SAN JUAN, PUERTO RICO 30,38 SBS ENTERTAINMENT
MARCH 17 SELLOUT

$686,929 ERIC CLAPTON, THE WALLFLOWERS

$89.50/$49.50 CHESAPEAKE ENERGY ARENA, OKLAHOMA CITY 8,866 BEAVER PRODUCTIONS
MARCH 20 10100

$651,068 NE-YO, TULISA

(£434,796) 02 ARENA, LONDON 10931 AEG LIVE

$5990/35391 MARCH 15 14,878

$641,781 KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES

$78/34050 TIMES UNION CENTER, ALBANY, N¥. THE MESSINA GROUP/AEG LIVE
MARCH 21 n aav

$638,140 MUSE, DEAD SARA

$65/$40 AMERICAN AIRLINES CENTER, DALLAS 10719 FRANK PRODUCTIONS, C3 PRESENTS
MARCH 13 SELLOUT

$632,620 MUSE, DEAD SARA

$65/345 TOOTA CENTER, HOUSTON 10,314 FRANK PRODUCTIONS, C3 PRESENTS
MARCH 12 SeLLOUT

$549,624 LOUIS C.K.

(£363910) 02 ARENA, LONDON 10936 KILIMANJARO LIVE/AEG LIVE

$52.86/53776 MARCH 20 11409

$536,402 NAS, 2 CHAINZ, IGGY AZALEA

(£355,073) 02 ARENA, LONDON TCO GROUP

$58.92/$51.36 MARCH 19

$522,234 PLAN B, LABRINTH, RUDIMENTAL

(£330,110) $4351 MANCHESTER ARENA, MANCHESTER, ENGLAND 12,004 SIM CONCERTS
FEB.2 13,355

$466,705 MUSE, DEAD SARA

$65/535 BOK CENTER, TULSA, OKLA 7735 FRANK PRODUCTIONS, C3 PRESENTS
MARCH 10 SELLOUT

$454,694 BIFFY CLYRO, CITY AND COLOUR

(£298,595) $43.40 MANCHESTER ARENA, MANCHESTER, ENGLAND 10477 SIM CONCERTS
MARCH 25 11,281

$448,203 DONNY & MARIE

(£283,800) MANCHESTER ARENA, MANCHESTER, ENGLAND 5321 KILIMANJARD LIVE/AEG LIVE

§110.55/863.17 JAN. 28 8,227

Vive
Latino
Rocks
Mexico

Vive Latino, Mexico City’s
annual rock festival, lands

at No. 1 among this week’s
top Boxscores with an

$8.6 million gross from a
three-day run that marked
its 14th year. The festival has
been produced just about
every year since 1998 and
takes place at Foro Sol, the
Mexican capital city’s outdoor
sports and concert venue
that has hosted Madonna,
Paul McCartney, U2 and
numerous other major
touring artists.

This year’s Vive Latino
Festival drew more than
250,000 fans during the
weekend of March 15-17 and
featured performances on
six stages. Main-stage acts
included underworld, Yeah
Yeah Yeahs (above), Blur,
Tame Impala, Los Fabulosos
Cadillacs and Nortec
Collective’s Bostich and
Fussible.

Also topping $8 million in
concert ticket sales is country
legend George Strait with
a sold-out performance at
Houston’s Reliant Stadium
on March 17 (at No. 2). The
concert was held on the
final night of the Houston
Livestock Show and Rodeo’s
annual 20-day run and set a
new paid attendance record
with a crowd of 80,020. The
show featured the Randy
Rogers Band as the opener,
along with Martina McBride,
who has been supporting
Strait’s Cowboy Rides Away
tour since it began in late
January. Two subsequent
dates from the country star’s
farewell run also rank this
week: sellouts at Greensboro
(N.C.) Coliseum (No. 9) and
the Bi-Lo Center in Greenville,
S.C. (No. 11). —Bob Allen

Go to BILLBOARD.COM/BIZ for complete chart data Q



This Week's Trend Report:

500,000-Plus Debuts At No.1:
Physical Vs. Digital Sales

CODA

PHYSICAL VS. DIGITAL SALES

FOR LAST 10 ALBUMS
TO DEBUT AT NO. 1
ON THE BILLBOARD 200
WITH 500,000-PLUS SALES
516,000
4 KEY TO GENRE
53% POP
ROCK
1
41% JUSTIN TIMBERLAKE
The 20/20 Experience
Like Taylor Swift, Timberlake partnered with
Target for a special edition of his album, which
452,000 helped drive robust physical CD sales at the
retailer. In turn, his album'’s first-week sales are
almost evenly split between physical and digital
copies—the closest to 50/50 among the last half-
million starts at No. 1
MUMFORD & SONS
Babel
JUSTIN "MBER!AKE Babel owns the fourth-largest download week for
The 20/20 Experience 180,000 ONE DIRECTION an album after it bowed with 420,000 digital sales.
4/6/13 & Take Me Home The set continues to perform strongly as a digital
30% title, with 1.1 million sold (54% of the title's total
12/1/12 sales). Presently, Babel is the fourth-largest-selling
digital album ever, while predecessor Sigh No More
is No. 2 with 1.6 million. Adele’s 21 is tops, with 2.9
70% million downloads.
420,000 o
LADY GAGA
Born This Way
743.000 Lady Gaga's tremendous digital share (59.7%)
of her overall debut week for Born This Way was
61% fueled by Amazon MP3's decision to sale-price
MUMFORD & SONS the set for 99 cents for two days during its release
Babel week. Her whopping 662,000 digital sales frame is
10/13/12 366,000 still the largest download week for an album.
39% 8%
465,000 TAYLOR SWIFT
Speak Now
2% Country albums, like both of Swift's titles on
602,000 265’000 this trend report, tend to perform strongly at
TAYLOR SWIFT physical retail. Thus, it's not surprising to see

Red 62% that both Red and Speak Now earned more than
60% of their first-week sales from CDs. Still, her

11/10/12 DRAKE digital tally is handsome, fueled by aggressive
“Complete My Album” campaigns for both titles
38% TE{‘Z((/-'.‘;/?{E in the iTunes store. ¢ '
362,000
LIL WAYNE SADE
Tha Carter IV Soldier of Love
9/17/11 Sade sticks out like a sore thumb on this list, as the
act's Soldier of Love debut was overwhelmingly
powered by physical sales (81.9% vs. 18.1%
digital). In reality, Soldier’s digital share wasn't that
447,000 far off from the percentage downloads represented
for R&B album sales in all of 2010: 20%. By 2012,
662'000 4 73% 769,000 65% 486,000 5 82% 411'000 Iﬁ;t share gLrIew taoeSSI"o,a ¢ Y
e 255,000
27% 278,000 35% - 91,000
LADY GAGA TAYLOR SWIFT EMINEM SADE
Born This Way Speak Now Recovery Soldier of Love
6/11/11 11/13/10 7/10/10 2/27/10

Source: Nielsen SoundScan

@ Copyright 2013 by Prometheus Global Media, LLC. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any form or hy any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written permission of the publisher. BILLBOARD
MAGAZINE (ISSN 0006-2510; USPS 056-100) is published weekly except for the first week in July and the last week in December by Prometheus Global Media, LLC., 770 Broadway, New York, N.Y. 10003-9595. Subscription rate: annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House,
Sovereign Park, Market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals postage paid at New York, N.., and at additional mailing offices. Postmaster: Please send all UAA to CFS. Send Non-Postal and Military Facilities changes of address to
Billboard, P.0. Box 45, Congers 0920-0045. Current and back copies of Billboard are available on microfilm from Kraus Microform, Route 100, Millwaod, N. y Microfilms, P. 0. Box 1346, Ann Arbor, MI 48106. For reprints contact: Wright's Media, pgm@wrightsmedia.com, 1-877-652-5295.
Under Ca n Publication M: ement No. 41450540 return undeliverable Canadian addresses to MSI PM#41450540, P.0. Box 2600, Mississauga, ON LAT 0A8. Vol. 125 Issue 13. Printed in the U.S.A. For subscription information, call 800-684-1873 (U..S. Toll Free); 845-267-3007 (International) or e-mail Subscriptions@
Billboard.biz. For any other information, call 212-493-4100.

@ BILLBOARD | APRIL 6, 2013




DONNIE, DANNY, JORDAN
JONATHAN AnD JOEY

25 YEARS AGO, WE SHOWED THE WORLD

THAT DESPITE THE ODDS,
WE WILL ALWAYS HANG TOUGH.

FIVE YEARS AGO, YOU CAME BACK TO
SHOW THAT WHILE THE MUSIC INDUSTRY
MAY EVOLVE, THE LOVE BETWEEN A GROUP

AND THEIR FANS REMAINS.

TODAY WE CONTINUE TO REWRITE THAT
HISTORY AND YOUR LEGACY TOGETHER.

GONGRATULATIONS

NEW KIDS ON THE BLOCK
ON THE RELEASE OF “10”

Love Eternal,

Lj(ouw Rlikhtads wnd Wﬁllion %is#rw& iy




& StateFarm billboard

PRESENTS

LATINMUSIC

CONFERENC@WARDS APRIL 22 - 25, 2013 MIAMI

IN ASSOCIATION WITH @ pep5|

NEW PANEL HIGHLIGHT:
LATIN'S LEADING LADIES

KANY GARCIA CARLA MORRISON
Artist Artist

AMERICA SIERRA OLGA TANON
Artist Artist

PLUS: The ASCAP Latin’s Leading Ladies Showcase

Live performances by Kany Garcia, Debi Nova, Mariana Vega and Lena

TICKETS GOING FAST! REGISTER NOW

www.BillboardLatinConference.com

REGISTRATION INFORMATION: 212.493.4263 | Conferences@Billboard.com
SPONSORSHIP INFORMATION: 646.315.2961 | Cebele.Marquez@Billboard.com

PRESENTING SPONSOR: OFFICIAL SOFT DRINK: OFFICIAL SPIRIT: OFFICIAL NUTRITION SPONSOR:
o StateFarm @ pepsi ‘ BUCHANAN'S 4 HERBALIFE
CONFERENCE SPONSORS:
Top s *( ?
Top £ o
T  ©tvenTus BEEDE  BMI /2 9 sonv music | Lanw 5 ASCAP
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BECAUSE WE CAN - THE TOUR
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AVAILABLE EVERYWHERE




