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“You guys are all ‘A’ players,
but unless you’re giving

me ‘A’ work, I'll just
keep doing it myself.”

THIS WEEK
Volume 126 / No.19

G-Eazy photographed by
Mathew Scott on May 23
at the Bill Graham Civic

Auditorium in San Francisco.
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WE’RE GOING TO 11.

In just 10 years, ole has become
one of the world’s toremost rights
management companies. Innovation,
focus, discipline, and great people
have authored our success.
We're not dialing things down
anytime soon. We're going to take
it to the next level by helping our
Songwriters, Artists, and Film & TV
partners reach their full potential
for the next ten years.

Here’s to 11.
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With huge jumps in both radio
playand streaming, Grande’s
"Problem” (featuring Azaleal

has plenty of room to grow,
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Habits
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at No. 66, but we've heard Swedish musicians say that
pop stardom is kind of un-Swedish. Is that true?

Ne have this thing in Sweden, jantelagen, which means,
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You've written for lcona Pop, Lea Michele, Cher Lioyd
and others. When did you decide to perform your

songs instead?

Your first hit, "Habits (Stay High),” debuts on the Hot 100
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: Tulgln: L WErg 100 persanas (0 give away

Many of your songs, including “Habits (Stay High),” are
about heartbreak, Have you gotten over the pain that
inspired them?

Sometimes onstage, | feel all those Teelin _|’-:| ubbling uj
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Jibie of tThe 5

 hehing them

| relating 1o
the dance-awav-your-tears nas instead ol
EArioroae Fi{] § 55 hp b ] £
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KATY PERRY
Dark Horse

Perry continues her longest
runin the Hot 100's top 10
with “Dark Horse"” (22 weeks).
"E.T." (featuring Kanye West)

ranks second with 20 weeks
in 2011.
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The Future Of Interscope
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BY ED CHRISTMAN AND SHIRLEY HALPERIN

day-to-day operations for at
least a year, says an insider
at Universal Music Group
(UMG), Interscope's par-
ent company. Indeed, the

TEA, according to Nielsen
SoundScan.)

That doesn’t mean it’s all
smooth sailing ahead. lovine's
reputation was critical in

Apple-Beats deal may have
robbed the label of its house
guru. But the transition to the
new chairman/CEQ, John
Janick, 36, 1s going about

our company 1s
losing one of the
biggest names in
the business, a
genuine titan who has tight

JUNE 14 2014

personal ties to scores of top-  as smoothly as a succession source credits Janick, who helping Interscope build 10
selling artists and has putout  could. That's due iInnosmall  only arrived in the summer its formidable talent base. The five biggest
many of the highest-grossing  part to lovine, who saw it of 2012, with propelling Will.L.am credits lovine with -hallenges ahead as
albums of the last quarter- coming — he was in talks with  Interscope to its first No. 1 convincing The Black Eyed ‘”’"”fj_!_:' . li' !
century. So you're freaking Apple CEO Tim Cook long ranking among U.S. labels Peas to sign, despite much |
out, right? before word leaked —and put  last year. (It tallied a 7.7 per-  more lucrative offers from n

Wrong. Jimmy lovine s a strong plan in place. cent market share in album other labels. "Jimmy was like, ,].5‘.] IE?E“" 88 ’I"' :| ..I

and tracks — albums plus
track-equivalent albums, or

In fact, Janick has been
*100 percent running”

exit from Interscope

‘Look, Will, you can go sign pbliinen o bk mste i
Geften A&M as part of the

for a million. I'm not going to qoing indie
give you that kind of money —

5 i - ¥ 11
» : it's ridiculous. But I promise Promoter Michael Coh
THE OVER UNDER 1t you algnwﬁh me, no matter nwhy Jesus Christ
- how many records you sell, Superstar couldn't ge
you can always make records oft the ground
with II‘:E until you guys get it 13
| . T ¥y -
' g I‘lght. Thﬂt klnd UFPETEGHHI Slnging compatition
. E .
AN power may be hard to replace. shows may be
et 0SING Qround o
W \ “When you lose someone of : S 1‘ v ”1
1 g le's : . (e Major Natworks,
| that caliber, it has to have an Bt Ve i i
impact on the company,” says Univision are doublin
Nashville's CMA Music Afle i1 fo John Mellencamp won's Mariah Carey < Sony/ATV Music P‘lellﬂhlﬂg OWN on the gen
Festival June 5-8 sold out Peter sunde, 3 have to shop umsel HEHM wilkn et Ja »::hainnanfEED Martin Bandier. 15
o weeks Inadvance, ' the tile around: The Rock and ' “It’s like the Yankees losing The summer movie
BV :_'-H[nh"-r L‘-I|[—!‘!!‘. WS I.' 1 he Pirate Holl i—;{\l a F";'::"cr-:r 5;-.'1r|r'-'.[_1 ls at arespectabl RobinsonCano.” soundtracks that are
announced — a big win 1 a litetime recording ; . : hurninag uo the charte
tor CEQ Sarah Trahern, And some industry

who joined the trade

prganization in January

ILLUSTRATION BY OLIVER MUNDAY

contract with Republic mallest opening Tor &
- -

Records, and releases s on-t

22na album this rall nae|

executives question Janick's
hip-hop pedigree, speculating

JUNE 14, 2014 |
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NUMBERS: CALVIN HARRIS The superstar Dl-produ
has a slew of hits, Including the No. 1 smash “W

Cound Love®™ with Rihanna. But the Brit's lates

he Champagne corks have popped. The
principals have taken a victory lap. And
the Beats team even has gone shopping,
with the newly richer-than-rich Jimmy lovine
wading into the bidding for the NBA's Los
Angeles Clippers and Dr. Dre reportedly buying
a $50 million Los Angeles mansion from New

that Interscope could lose

been ranked as the No. 1 or
But for now, Janick, who

UMG chairman/CEQO Lucian

@
The 5 Biggest Headaches
one of the label’s strengths
In The Apple-Beats Des
No. 2 rap label in the United
States every year since 2009, -&
was unavailable for comment,
1s drawing rave reviews —
Grainge, who wooed him
from Warner Music Group,

through the years. (It has

according to SoundScan.) BY GLENN PEOPLES, ED CHRISTMAN AND YINKA ADEGOKE . i*_.:.it |
and also 1s retlecting well on

where Janick spent 16 years

Eﬂ:“pﬁf&i‘:{;zi}ﬂmen England Patriots quarterback Tom Brady and LIVING WITH BOSSES
Warner fought hard to his supermodel wife, Gisele Bundchen. But The Beats crew has joked with Apple brass about their

there stillis plenty of work ahead for the lawyers office hours. lovine, the outgoing head of Interscope Geffen

hang on to Janick, according

to rce. but w tm and accountants, as they begin ironing out the A&M, hasn't really had a boss in more than 20 years. Doug
?IEDH ;E‘n;l tHE D;lt 1 i details of the APPIE‘HEET{S deal in earnest — a Morris and Lucian Grainge oversaw his work at Universal
NCUVEITCU d OLLSDC . ; ' |
P y process that could drag on until fall. Meanwhile, Music Group, at least on paper, but how often did they say

Universal. “John wanted more
and had bigger ambitions,”
says a former colleague.

. : : : no? Apple CEO Tim Cook and senior vp Internet software
- . "y ] e : " ' \
i APP]E HQ m Cupertino, Calit PIEPAEAHORS and services Eddy Cue "are not going to be telling Jimmy

are underway to welcome a very different kind of what to do. They brought him in for his perspective,” says
company. Billboard analyzes some of the biggest one label exec.
challenges ahead for the merged venture.

TOP LABELS:
MARKET SHARE

WHO RUNS MUSIC?

Columbia 7.5%

|| Interscope 7.7h The lackluster performance of iTunes Radio to date helped
\\ %,—. ' convince Cue that the company needed to look outside for help in CULTURE CLASHES
| Capitol 6.3% thinking through the music streaming market, according to This may be one of the
ﬁ* - several sources, who requested anonymity commenting on the biggest challenges ahead for
| Other 48 9% | sifaniic aidR deal. "No one owned responsibility for |Tun.es Radio,” says one Beats and Apple. The latter
\'ﬁ : _ source. To help address that challenge, lovine will need to step in cultivates an infamously
= and take ownership of Apple’s entire music strategy, these cloistered atmosphere,
i sources suggest, But it's unclear how his portfolio will mesh with where leaks about product
| : . 5.0k that of vp i Tunes content RobertKondrk, who has been overseeing launches are treated like
RRUUSS & the company s music business. national security breaches.

“It's going to be a challenge
for them to integrate cul-

i | Warner Bros. 4. 9%
RCA 7.3%

MO E~ LR FES

CHANNEL CONFLICTS turally,” says a music executive familiar with both companies.
2013 data, combining albums Big deals can cause unanticipated ripple effects. Although lovine has had a relationship with Apple — namely
and track-equivalent albums (TEA). Bringing Beats under the Apple umbrella will Cue — for piviidn decade, th'E!rl'E' are questions about h‘:"wl beats
Source: Nielsen SoundScan create channel conflicts that didn't previously integrates into the mothership. What happens to Beats
exist, says Vickie Nauman, principal at Cross editorial team in Los Angeles? What will lovine do with :
Border Works and a former executive at 7digital. Apple’s development staff in Cupertino? And will the iTunes
As he faces a future without “For example; Beats headphones being sold both brand eventually subsume Beats, or vice versa, for Apple’s :

lovine, Janick can count in Apple and Amazon stores. That's fine. digital music products? “It's up to Apple to determine who
Everybody loves the brand. All of a sudden here wins,” says the executive.

comes Beats Music, which is directly competing

with what Amazon is doing in music.”

on one of the more stable
management teams in the
business. " Interscope still
feels like home,  says Paul
Rosenberg, Eminem s man-
ager. “A lot of people we've
worked with since the begin-
ning are still there.” U2 and
Kendrick Lamar are said to
be readying albums — which
should help the new boss ease
worries about lovine's exit. @

CREATIVITY VS. CAPITALISM

In interviews since the deal was made official, lovine has positioned his role at Apple as a true
artists’ champion. Indeed, his lasting value for Apple could lie in his ability to bring artists along,
wherever the company and new technologies take them. That certainly may give Apple a leg up
against streaming rivals like Spotify, which can't match lovine’s connections. But those
connections may come into conflict with Apple’'s profit motive as competition heats up.
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Nothing” with Florence Welch .

20 Cent Lets Fly
On Power, Ambition
And Going Indie

BY CLAIRE LOBENFELD

ueens rapper 50 Cent 1s known
for cutting people off. For his fifth
studio album, Amimal Ambition,

he has severed ties with his longtime label
Interscope to start independent G-Unit
Records through Caroline/Capitol. He also
reunited with his G-Unit cohorts at WQHT
(Hot 97) New York's Summer Jam on June

1 (despite a scuffle), and will launch his first
TV show, Power, the hourlong Starz drama
about a drug kingpin ready to go legit, on
June 7. The 38-year-old impresario sat down
with Billboard to talk about the new album,
the show and why he left Interscope. He
had nothing to say, however, about Jimmy
lovine s new deal with Apple.

How are you feeling about going indie for
the first time? It allows me the ability to
release things at the drop of a hat. I can just
have my finger on the pulse of what's going
on at the moment and let it go. It used to take
six to eight weeks for a record to reach a point
where we would [know] if it was going to

be a top five or No. 1 record. Now it's taking

20 weeks to do the same thing. Look at how
long that [Young Thug] record “Stoner” was
out for. A long time! But [they ve] got [a hit],
and if that one works, whether it's radio or
YouTube, there are cool places for you to have
the ability to reach these audiences.

Why did you decide to roll out the songs
weekly in advance of the album instead of

=L SON!
Percy Faith & His
Orchestra‘s 19680 "The Theme F

r Place' ™ and The Lovin'

Spoonful " s 1966

HedTH |

a stream one week before? When I hear a
song on the radio for the very first time, if
it's an artist that I like, I know I would go to
YouTube to hear it again. I enhanced 1t and
made it better by having the visual already
connected to i1t. Gain the audience, then
sustain the audience instead of spending
every marketing dollar to keep the audience
In place.

You're launching your first TV show. How
does TV writing differ from writing lyrics?
This is a project |
worked on for two
years. [ got with
Courtney Kemp
Agboh]|, the show-
runner of Power.

She was working on
The Good Wife and

[ got her to quit. It's
fulfilling, and it's a
real challenge. The
depth [of the] actual
writing, the pro-
cess of developing
characters in a series
— taking that time

to actually implement who this character
1s and why he does what he does —it’s like
creating eight films. It's the coolest thing.

50 Cent reunited onstage with G-Unit
at Hot 97's Summer Jam at MetLife
Stadium in New Jersey.

Your new album, Animal Ambition, seems to
focus on success. [ gave it the theme of pros-
perity. And there were so many cool things
to write. It's the way that someone views it
who's not progressing at your pace. But no
music works if women don't like the song.
[f I make a song that all the guys like and |
play it for girls and they go like this [stares
blankly into space]? F— that, it's scrapped ...
[ will not put a song out that doesn't mean
anything to women. ©

Tomorrow’s Hits

HELLO "GOODBYE’

Glenn Morrison n Ma
Kinder »
iring Isiove

‘DOWN" ONTHE WAY UP

REYKON'S SECRET IS OUT
tar Ryan res F Colaml
Revkon

rhanh | e friend and o | by Keith Stegall Wac

raonian: Deadmaub Alan lackson

Lac Brown gganag
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Topline

Why Jesus Christ
Superstar Flopped

Promoter Michael Cohl on the "horrific” ticket sales that
helped doom his tour — and why he's not done with
the idea of taking Andrew Lloyd Webber shows on the road

BY RAY WADDELL

We realized we had a problem the day we went
on sale,” reflects Michael Cohl. It had been four
days since he officially pulled the plug on the
Jesus Christ Superstar Arena Spectacular tour
before the cast could do its first show, which
had been scheduled for June 9 in New Orleans.
Looking back on what went wrong, Cohl, who
was producer of the tour with Andrew Lloyd
Webber s Really Useful Group, is philosophical
— convinced he had done everything he could
to keep the lights on, but was done 1n by ticket
sales he describes as "horrific.”

“"We all worked very hard reinventing things,
rethinking things, fighting the good fight,”
says Cohl. “And it just got to the point ...
Look, it 1s a business, let's face it. We
had to make the right business deci-
sion.” Asked about the economic
toll, Cohl rephes: "I never talk about
the money, and 40 years on I'm not
going to start talking abut 1t, other
than it's not nearly as bad as it could
have been.”

Conceived as a 54-city arena tour, the

Cohl wondered

Gabba! and How to Train Your Dragon, and
concerts by such artists as Barbra Streisand.
Cohl has also made his mark on Broadway,
with mixed results. In 2010, he was brought
In as co-producer to help salvage Spider-Man:
Turn Off the Dark, the most expensive, tech-
nologically ambitious — and, some would say,
snakebit — Broadway show ever mounted.
Spider-Man's run ended in January having
grossed more than $200 million, but still
wound up in the red (though an arena tour
planned for the fall of 201§ may well improve
the ledger). Cohl also co-produced the musi-

Child singer Michelle Williams.

Despite the enduring popularity
of the music and a well-executed
April announcement featuring the
cast and producers, the production
never caught on with the public.

“"We've questioned a thousand
things--1f we had gone with one
or two lead superstars, if we had
gone with a cheaper ticket price,”
says Cohl. "We knew that this was
a very risky project ... We thought
we had a shot.”

The deal may yet bear fruit.
Cohl says his company, S2BN,
struck a broader arrangement
with Really Useful — one giving
S2BN the global rights to pro-
duce arena tours of a wide range
of Webber's properties. That
would include such hugely popu-
lar works as Cats, The Phantom
of the Opera, Starlight Express
and Evita. “Even today, on
reflection, it seems like an

opportunity, says Cohl.
Cohl1s best-known as a producer of

The Rolling Stones’ tours from 1989

through 2007, a run that grossed more
than $2 billion in ticket sales, according
to Billboard Boxscore. He briefly served
as chairman of Live Nation 1n 2006

From lett: Lyricist Tim Rice.

Chasez, Lydon, actor Ben

Forster, Williams, Webber

and Bayd, Says Williams:

“JUst 35 5000 as we wWere

excited to getlo New Orleans.

to start reb-u-enﬁaala, itgot N
pulled. | didn't see it coming.”

cal Rock of Ages, both on Broadway and in Las
Vegas, and A Night With Janis Joplin, as well as
the oft-Broadway hit Fuerza Bruta.

Cohl says it's too early to talk about which
Webber show he might try next. "We re still
cleaning the wounds from last week, " he says.

show boasted a cast of Incubus front- whether (playing a key role in long-term multi- “This one didn’t work, and it's a sad day, but
man Brandon Boyd, John Lydon (aka :ﬂﬂ';ﬁ;{; rights deals with such actsasMadonna, that's showbiz. We still have a pretty good
Johnny Rotten) of the Sex Pistols, ticketscould Jay Z and U2) before leaving to form  batting average, and if you bat .500 to .600,
'N Sync's JC Chasez and Destiny's Immjﬁ:i'_ﬂ " S2BN, producing tours by Yo Gabba vyou're a superstar in this business.” ©

LIGHTING UP
THE CLUB

=DM Launchpad sales
blast off thanks to You Tube

By William Gruger

For a laptop-sized device, the
Novation Launchpad is having an
outsized influence on EDM.
Designed by U.K. audio gear
manufacturer Focusrite, the
Launchpadis a MID| controller
that features a grid of 64 colortul,
programmable LED-lit push
buttons that are played like an
electronic keyboard-drum kit
hybrid. The controller's popularity

has sparked a trend of homemade
YouTube performance videos

that have drawn hundreds of
millions of views. According to el | _ TR e
Focusrite global marketing and half vears. 1 i |
sales director Damian Hawley, 4
these viral videos have, in turn,

driven a "sustained” 400 percent
increase in worldwide sales — |
"multiple thousands” of controllers |
per month —since 2011.

NOVEMBER 2009 JULY 2011

nla Madaon relehe
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BY LEILA COBO

Inging competition shows are in
trouble. Fox canceled The X Factor in
February. In May, both The Voice and
American Idol had dramatic ratings
declines for their season finales. Idol’s plunge

was particularly drastic, falling from 30 million

viewers per episode at the peak of its popular-
ity to 10.1 million today — a showing that may
have contributed to the recent exit of Fox's top
entertainment executive, Kevin Reilly.

ABC 1s hoping to reverse the trend with a
U.S. version of a popular Israel show, Rising
Star, lauching in June. But over on Spanish-
language networks, the genre 1s blossoming.
Univision and Telemundo have announced
the launch of four new music competitions
set to debut in the coming months, joining La
Voz Kids (The Voice Kids), now in its second
season on Telemundo, and La Academia Kids
(The Academy Kids) on Azteca America.

Univision's La Banda (The Band) 1s set to air
in 2015 and will be produced in partnership

llllll

JUNE 2012

Deadmaus |

NOVEMBER 2011
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with Simon Cowell’s Syco Entertainment;
the show will search worldwide for the "ulti-
mate Latino boy band and award the winner
a recording deal with Sony Music. This fall, the
network also will launch Va Por Ti (All for You)
for singers ages 18-34. Telemundo's Buscando
Mi Ritmo (Searching for My Rhythm) pairs new
bands with the network’s onscreen singing
talent. And on the network's Yo Soy el Artista (1
Am the Artist), performers who can sing, dance
and act will do battle.

Cynics might dismiss the Spanish-language

surge as an indicator of a lagging market. But
Univision Networks president of program-
ming and content Alberto Ciurana saysit's a
simple matter of demographics. “Our English-
language competitors who've had these shows
for several years now have worn out their for-
mulas and their viewers are getting older, he
says. Our viewer i1s much younger, and we ve
always been a platform to launch new artists
and new careers.’

The numbers bear him out. According
to Nielsen's May sweeps data, the median
age of the Univision Network viewer was
40. Telemundo's was 41— placing both well
within the 18-49 sweet spot advertisers crave.
The median ages for CBS, ABC and NBC was
60, 56 and §5, respectively.

The younger demographic has been key to
the success of La Voz Kids, which has become
Telemundo’s top-rated nonscripted show,
averaging 2.2 million viewers per episode. “We
were able to take such an established format
and do a kids’ version that resonated with
Latin families,” says Telemundo vp program-
ming Glenda Pacanins.

Univision'’s Ciurana says his network’s push
s about more than making hit shows. “We like
to create careers, he says, noting the tight ties
with Televisa in Mexico, which has long had a
talent development arm. “Our goal is to con-
tinue down that path of developing talent.” ©

WHERE THE
YOUNG
VIEWERS ARE

Univision

According to Nielsen's May sweeps
data, the average age of Univision
and Telamundo viewers is more than
10 years younger than their English-
language network counterparts
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Bruno Mars
Brings Out
The Stars

You don't get more "VIP" than
the pop hitmaker's Hollywood Bow|
concert guest list
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hits on the Billboard Hot 100, 11 Greenwald, the Atlantic Records
oftheminthetop 10. The concert  chairman/COO who gave him a
feat did not go unappreciated by record deal; fans (LeaMichele, Paula
the singer, who name-checked Abdul); and friends kept a gawking
local venues like Irish watering crowd on its toes. Indeed, said
hole Molly Malone's, where he had  multiple concert-goers, people
played in a bar band just six years came to be seen but the main event
Two shows at the Hollywood Bowl  ago. This audience, of course,had  wasundoubtedly on the stage
(May 31 and June 1), which sold out a much more upscale vibe. A mix as the consummate showman
some 36,000 seats in 10 minutes of business associates, including delivered during the latest stop of
(ticket prices ranged from $39 to super-agent Patrick Whitesell, his multiple-leg Moonshine Jungle
$150), marked another career high  who signed Mars to William trek, well-honed from over a year of
for Bruno Mars, who has landed 17 Morris Entertainment, and Julie touring. —Shirley Halperin
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the film's wide opening is British singer
Birdy, an 18-year-old whose second
album, Fire Within, Atlantic released
June 3. She has two songs in the film and
an extra track on the deluxe edition of
the soundtrack.

“"We had five big slots where the stu-
dio was willing to replace temp tracks
with music,” says Kevin Weaver,
Atlantic Records Group president film
and TV. " [Birdy s] sound and her voice
fit so well with what the story 1s about.
[t feels like we have something with

| o cultural significance.”
ﬂ;ﬁﬂ:;ﬁ:ﬁ;“; i | One might think that young-adult

" higgestspundtrackseflerso . & ' | A e book adaptation is a no-brainer when
~ s 102044, T e N R R e T it comes to attracting a young, female
audience, but Fault 1s no Twilight. A

"}'ﬂt } i e -
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Fau’t ln our Stars Surges love story ahqnut twc}‘canceir—strick?n
: teens, it's neither a franchise nor ripe
: | for a sequel, yet it was one of the most
Move over, Frozen: The expected box-office smash assembled in-demand titles among record compa-
everyone from Charli XCX to Ed Sheeran for the soundtrack nies bidding for the soundtrack rights.
An opportunity to incorporate music
BY PHIL GALLO from its own roster was not lost on the
winning label.
an a song change your life? Ansel Elgort, which Atlantic Records In addition to Birdy's tracks, Weaver
So read the original title released 17 days ahead of the film's secured new music by Atlantic artists Ed
of the forthcoming music- June 6 opening, already has sold Sheeran, Charli XCX, Grouplove
themed rom-com Begin more than 47,000 copies, mak- - and Lykke Li. Videos were
Again, set for national release July 11 ing it the second-biggest-selling created for each, with Charli
and starring Keira Knightley and Adam  soundtrack for a film released in XCX's “Boom Clap” being
Levine in his film debut, but the ques- 2014. (At No. 11s Divergent, with serviced to radio (in addition to
tion could just as easily apply toa movie 79,000 units sold. The unstop- plays in the prerelease trailer).
- already out: The Fault in Our Stars. pable Frozen arrived 1n 2013 but Birdy Sheeran’s "All of the Stars,”
g The soundtrack to the epic tearjerker ~ has moved 2.5 million so far this year.) meanwhile, will take center stage in a
starring Shailene Woodley and Standing to benefit exponentially with new TV spot. ©

A SAMPLING OF SUMMER'S SCREEN AND SONG OFFERINGS

Think Like A Man Too Jersey Boys Begin Again Wish | Was Here Get On Up: The James
4= Epic Records Rhino ALXNDR/222/Interscope Columbia Records Brown Story
Jlune 17 June 24 July 1 July 15 Polydor/UMe, July 22
| Sony Music is taking The Four Seasons’ Adam Levine makes Zach Braft's second Brown's catalog
a ditferent approach chief songwriter Bob his big-screen debut. directorial effort, 10 recordings accompany
to the Screen Gems Gaudio produced a Gregg Alexander (New years aftter Garden State, the biopic, including
sequel, releasing an collection of the act's Radicals) wrote original features new music from first hit "Please, Please,
album of new music recordings mixed with songs, with Levine and The Shins and Bon lver Please,” "| Got You (|
from Mary J. Blige performances from the Keira Knightley among and aduet between Cat Feel Good)” and "Mother
rather than a sampler. film and Broadway show. those handling vocals. Power and Coldplay. Popcorn Part 1."
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Don’t Blame
J.Lo For

Drama At Fuse

These are ["!_I':.I:;';I|'| |'_IL-|:,f.“-

for Fuse, the embattled
Music network. It nas
already shed rougnily hall

of 1ts 200-person staft and

canceled Fuse News. a hall-

hour program launched in
January 2013 with celebrity
10sts like Jack Osbourne
and Alexa Chung. Hutl
according to multiple

executives familiar with

e cCompany s illl.lilll.'t.'. 1's

ne current management,
Vsl Media, doing the
housecleaning — not Nuvo

| V {Jennifer Lopez is a parl
owner and chief creative
officer) and parent company
S0V Media, which expects

to finalize its %226 million

acquisition of Fuse by early

July, Theres little question

-
% -
4

The Nuvo team at the upfronts,
From left: Bill Hilary, Craig Geller,
Lopez and Schwimmer.

that action was needed
Fuse News often 1.11|.-f.1 al
the bottom of Nielsen's
cable rankings. “Things
were 5o bad that it got
what TV industry people
call 'h '|-L|"|'|1"-Jirc'~‘,' ar no
registered audience, says
one executive f_.-! .hﬂr Wwith

F‘ LUSE. 1 ] ey Welrll t?l'.! A E.I-':' I.I_II

music wnat ESFN was 1ol
sports, but it didn’t pan out.
.-""'-.."L'll'l_l source savs the
Fuse News programming
model and talent contracts
nrevented content fron
hiving online. Nuvo GEQ
Michael Schwimmer
declined to discuss plans for
Fuse until the deal closes
but acknowledged the
natural synergy with Nuw
OWN MUSIC NeWS progra
Fhe Collective .f'i}'-."-.l'n.'[r“f.H]:'..'
Vevo, which recently was
renewed atthe netwark s
uptront presentation.

—Andrew Hampp
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“We are only in our
20°s we all do
stupid things at

“What time should

I show

up for work?”

— DR.DRE

The hip-hop producer-entrepreneur who just joined
Apple, joking that he wanted to arnive at the company's
campus before CEO Tim Cook.

“I could listen to

Bruce Springsteen for
the rest of my life.

{ ¥
. -
T
i

| think I will.”

— LADY GAGA

The pop star and big fan of The Boss, tweeting
a few days before the 30th anniversary of the
classic album Born in the U.5.A.
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“So konfused, & that

shows a lak of konfidence.

Luv is kRonfusion. How

_ kan u be so sure about it

when u aren’t sure if

this age ... “Is it still ok /

; it’s sure about u?”

We {l“ hﬂ\iﬂ a lot (o listen to ._:35[ &
of gr{)wm(i;' up Broods in : B e ks
tﬂ {‘, il‘l f"y {!r{:ﬁﬁi"-g‘ . . | ” n'! @' 1:'* about love on Twitter.
an extre me room eoen
circumstance.” though “Humbled
they're like =
— LIAM PAYNE next door?” and Blessed. |

The Une Direction singer,
— ELLIEGOULDING
The "Burn” songstress, proclaiming her
fandomof opening act Broods.

— CHRISBROWN

The R&B singer took to Twitter during the morning of his release fram
jail, where he served time for violating his prabation.

reacting to the leak of avideo
that appears to show band
members Smoking marijuana.

AHMET ERTEGUN "FELT ME UP” AND OTHER TELL-ALLS

AT'R executive-turned-PR
maven Dorothy Carvello is
shopping around Anything for
a Hit, a memoir of her often-
surreal experiences in the music
business during the late 1980s
and 9os. She began her career
in 1987 as an assistant to Ahmet
Ertegun, the legendary Atlantic
Records founder, and went on to
become the labels first female
ATR executive. In an interview,
Carvello, 50, shares a choice tale
from her manuscript.
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"Ahmet was at home in the
White House or a crack house.
He could hang out with any-
body. In 1988, Atlantic and
Geftfen Records were both
trying to sign SKid Row. Gefien
was otfering the better deal.
So we brought in Ahmet. He
arranged for the corporate
helicopter to take five of us
to Allentown, Pa., where the
band was playing. We got
picked up in two giant limos
and then went to dinner at

I[HOP. It was the only place
open. Ahmet began drinking
on the helicopter and then put
away a bottle of Jack Daniel's
at the show. He outdrank
the band and seduced them
with stories about signing
Led Zeppelin and The Rolling
Stones. One other thing: I
was the only woman on the
trip, and Ahmet felt me up
like he was reading Braille. It
was 4 a.m. when we headed
back to New York. When we

landed, the door of the heli-
copter opened and Ahmet fell
out onto the ground. His driver
scooped him up and took him
home. We signed Skid Row,
and their debut was the big-
gest seller of 1989 for |[Warner
Elektra Atlantic|. I got pro-
moted to A&R after that.”
—Frank DiGiacomo

Carvellowith John Connolly in
2013. Ertegun “felt me up like he
was reading Braille,” she says.
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Noted
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Tom Mackay was promaoted to
executive vp/GM of the West
Coast for Republic Records. He
was instrumental in the 2011

launch of NBC's The Voice and
spearheaded soundtracks for

such titles as The Hunger Games,

Son of God, Muscle Shoals and
Fhe Walking Dead.

with late rapper Notorious B.1.G.,

Christopher Wallace Jr., in Urange

County, Calit. Their sonwas 5

months old w<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>