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You're the featured vocalist on “Rather Be"
but didn't want to record it at first. What
made you change your mind?

Jess Glynne: Originally, it was a weird idea

for me to sing a song where | had no con-
tribution to the writing. But | got into the
studio with Clean Bandit and we changed a
'ew bits to make it feel like me. | hadn't met
the band; | just needed to know what they
were about

You're known for dance music thanks to
“Rather Be,” your vocals on Route 94's “My
Love” and your single “Right Here." Will
there be a similar vibe on your solo debut,

London native Jess
Glynne, 24, sings

on Clean Bandit's
breakout U.S. single.

| released "Right Here” at a time | thought
was appropriate for people to see me and
know that I'm an artist and writer. Now,

I'm taking my time with my album and the
campaign to make something that's more
soul and pop and K&B-orientated than that
dance vibe

You're about to start your first headlining
tour in the United Kingdom. Are you ready
for your solo spotlight?

That's what | got signed for. | never set out
to do features. I've just always been more
excited about doing my thing because that's
what | always did and what people believed

KATY PERRY
Dark Horse
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LATIN SONGWRITERS HALL OF FAME
2ND ANNUAL INDUCTION GALA

2014 INDUCTEES
Gloria Estefan (Cuba) » Omar Alfanno (Panama) « Lolita De La Colina (Mexico) » Rafael Perez-Botija (Spain)

2014 HONOREES
Alejandro Sanz « Miguel « Jencarlos Canela « Marlow Rosado * Zach Horowitz » Raul Alarcon, Sr.

SPECIAL PRESENTATIONS & TRIBUTE PERFORMANCES BY

Ismael Cala » Erika Ender  Luis Enrique * Natalia Jiménez * Angel Lopez » Beatriz Luengo ® Lucia Mendez
Gabriel Mores ® Ednita Nazario » Rafael Negrete ® Ralph Peer |l ® Gustavo Santaolalla
Jon Secada ¢ Diego Torres ® De La Torre * Eglantina Zingg

Saturday, October 18th, 2014
The Ritz-Carlton South Beach in Miami Beach

Celebrate and honor the world's greatest Latin music creators, their unforgettable songs
and help develop future generations of songwriters through our workshops, showcases and scholarships.

Tickets On Sale Now at LatinSongHall.org

Latin Songwriters Hall of Fame
1111 Lincoln Road, Suite 400 Miami Beach, FL 33139
www.LatinSongHall.org

Platinum Sponsor Gibson Guitars



AMY THOMSON
JOINS AZOFF MSG
MANAGEMENT ROSTER

Alesso performed al-
the Light nightetub at

Man ﬁﬂ{@y Bay in Las
MegasanJan. 1.

FORMER SWEDISH HOUSE MAFIA MANAGER
BRINGS DANCE-MUSIC SAVVY TO AZOFF-DOLAN-BURKLE
TEAM — BUT HOW LONG CAN THE FEVER LAST?

AZOFF MSG ENTERTAINMENT
1s betting big on dance music. The
joint venture among lrving Azoff,
Madison Square Garden owner
James Dolan and billionaire investor
Ron Burkle, reportedly backed by
$175 million in funding, has acquired
a 50 percent stake in ATM Artists, the
management and marketing com-
pany run by Amy Thomson, who
catapulted Swedish House Mafia
into the global spothlight. Financial
terms were not disclosed.

The deal sees music industry
veterans of touring, ticketing and

BY MEGAN BUERGER

talent representation shift their gaze
to the $6.2 billion electronic music
business. Thomson, 39, the candid
Brit at the center of the
deal, proceeded with
caution. “I've seen
what happens when
big money smells
opportunity —it's
awful,” she says. "But 1
welcome certain clever
investors who bring
more than just money
to the table.”

But are they late
to the dance party?
Live Nation and SFX have had their
buying sprees, the charts are littered
with electro-pop hits and testivals
like Coachella, Governors Ball and
Electric Daisy Carnival have arguably

Thomsonand Azoff

reached a collective mass. Azoft, 66,
shrugs off the insinuation: “I'm not
doing this to be in the EDM business.
I'm looking to be in
business with Amy,"
he tells Billboard,
adding, “She could
sell ice to an eskimo.
Whatever she wants
to do, we'll do.”

He's not alone
in his fandom.
Thomson's market-
Ing savvy — under
her watch, Swedish
House Mafia sold
1 million tickets globally without
ever releasing an album — led to
two signings with Det Jam, the D]
duo Axwell & Ingrosso (formerly
two-thirds ot SHM) and D) Alesso.

THE OVER UNDER

Marty Erlichman, who has
managed Barbra Streisand foi

54 yvears, celebrates his 85th

birthday with a stellar LP rollout.

Grimes takes tan
'il L=3{ ) I| Il_.:l;'. i!l_'!

Rihanna) to heart. scraps ner

Aretha Franklin reunites with
Clive Davis tor a diva-themea
| P (including an Adele cover)

that's due Sept. 30.
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(The deals were negotiated by Kenny
Meiselas of Grubman Shire &
Meiselas.)

Thomson chose the label in part
because of her relationship with
CEQ Steve Bartels, who enlisted
her consultation for Kanye West s
Yeezus campaign in 2013. “They think
big,” she says. Adds Bartels: “Alesso,
Axwell and Ingrosso embody a
diversity that could potentially
change the genre.” Indeed, offers
an insider, "“For 2014, these signings
are big deals — with successes like
Avicii's 'Wake Me Up!, labels are
just now understanding the value
of the music™ in addition to the live
experience.

So far, so good — the Sept. 12
SnapChat premiere of Alesso's
single, “Tear the Roof Up,” received
§60,000 views In the first 30 min-
utes. The untraditional release, says
Bartels, aligns with the company s
core aim " to have that cool edge that
speaks to what Russell [Simmons]
and Rick [Rubin]| started.”

“I've seen what
happens when
big money smells
opportunity —
it’s awful.” - 7romson

For her part, Thomson's back-
ground includes a stint booking
London’s Ministry of Sound venue,
an advisory role to Burkle's private
equity firm Yucaipa and, currently,
titles in Las Vegas including music
director for Light, the Cirque du
Soleil-themed club in the Mandalay
Bay hotel that opened in 2013.

Live experiences will be an integral
part of the partnership between ATM
and Azoft MSG. At least six major
DJs will headline Madison Square
Garden this fall, culminating in a
New Year's Eve show featuring the
Skrillex-Diplo supergroup Jack U.
It's the first time in five years that
Phish is not performing that night.
(The jam band relocated to Miami.)

How long can this fever last? It's
hard to say, but Thomson stands firm
that her artists transcend any fad. "1
don't even think Irving knows what
EDM is,” she says. “He’s interested
in legends.” ©

10 BILLBOARD | SEPTEMBER 27, 2014

“Truckin

.. IN A Truck Aa?

How Universal Music Publishing Group is extending life for The Grateful Dead

BY ED CHRISTMAN

ow does a band mark a 50th anniversary as
an event rather than a footnote” Universal
Music Publishing Group thinks it has a
plan to breathe new life into The Grateful
Dead. Formed in 1965, the iconic psychedelic act
toured up until a month before founder Jerry Garcia's
death in 1995, and had historic success in the live
arena — it was a top 10 draw throughout the 1990s,
and ranked No. 1 twice. I he group also scored a

hit single — "Touch of Grey” peaked at No. 9 on

the Billboard Hot 100 in 1987 — and cultivated a
egendarily devoted fan base.

Still, says UMPG North America president Evan
Lamberg, "Young people may know the name
Gratetul Dead, but not be as familiar with their
music. If you're not putting yourself into relevant
areas where your music can be discovered, your
music could be lost to the younger [generation].” It's
an opportunity he hopes to explore at UMPG, which
will handle global administration for The Dead's song
catalog in a deal signed with the band’s publishing
company, lce Nine. (Six band members and the
heirs of three deceased members claim rights to the
catalog, and Warner Music's Khino Entertainment
handles the band's
recorded masters.) | M

But before you start |
humming “Truckin'” D
along with the next GMC

ad your DVR is hopping
The Grateful Dead, which has

ﬂver’ Lamherg nDtES iIssued 140 releasessince 1965.
that the partnership SOURCE: UMPG

-

.

Number of albums sold by

ncludes film and TV synchs but limits placement
incommercials to songs not written by the band'’s
primary collaborator, Robert Hunter, who has veto
power. "We will bring them everything for them to
review,” says Lamberg, "and we will learn more about
what they want.” His hope: " That this deal might get
some conversations started out there among other
iconic artists who haven't done global deals.”

In fact, UMPG also has picked up the Neil Diamond
catalog as part of the iconic singer-songwriter’s
move to Universal Music Group from Sony Music
Entertainment. But UMPG declined to comment on
the Diamond signing. @

The UMPG deal

marksthefirst time
thatsongs by The
Dead, including
those written

by the late lerry
Garcld, will be
represented by a
majorpublisher in
the United States.

THE GLOBAL STREAMING MARATHON

Deezer might be new in the United States, but it's available in more countries than any
other service. A look at how the services stack up in their quest for world domination
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Clockwise from
top: Morris,
Swidler, Dr.
Luke, Reid,
Rhone and
stringer.

So What If Doug Morris Is 76?

As the Sony CEQO's contract winds down, and insiders mull future
leadership at the house of Adele, Barbra, Bruce and Miley, the “don't
fix what's not broken belief” gains steam

LATE SHOW WITH DAVID LETTERMAN

BY SHIRLEY HALPERIN AND ED CHRISTMAN

ONY ENTERTAINMENT’S MUSIC
division, which encompasses the
125-year-old Columbia Records
along with labels RCA and Epic,
1s but a blip in the Tokyo-based electronic
giant's balance sheet — the company
recorded overall revenue of $66.1 billion in
2013 but is anticipating a $2.15 billion loss
for the fiscal year ending in March. But with
such superstar acts as Bruce Springsteen,
Barbra Streisand, Adele and Justin
Timberlake on its roster, and a market
share of 27.5 percent so far this vear, it's one
that has eyes peering toward the top of 550
Madison, where Doug Morris, soon to turn
76, sits perched as Sony Music CEO three-
and-a-half years into a four-year contract.

Multiple sources tell Billboard that a
shift in top brass has been discussed with
two names bandied about as possible heirs
apparent, one being Columbia chairman
Rob Stringer. No longer under the shadow
of his brother, Howard Stringer, himself
given the emeritus title of Sony Corp.’s
chairman of the board, and having seen a
string of recent successes with the likes of
Daft Punk and Beyoncé, "he's the only
internal candidate that makes sense,
says one informed insider. Another source
points to executive vp/general counsel Julie
Swidler as having “the inside track.” (Sony
would not comment for this story.)

But the prevailing thought is that Morris
isn 't leaving. Says one executive of his

ILLUSTRATION BY JOHN UELAND

fellow colleagues: “They talk like Doug will
be running the place for another hundred
years.” Indeed, Morris’ tenure has seen
music-division profits rise more than

70 percent, according to one insider, with
successes on the RCA roster (Miley Cyrus,
Sia and “Weird Al" Yankovic among
them) along with a recent hot streak by
Epic, run by chairman L.A. Reid and presi-
dent Sylvia Rhone, with Meghan Trainor
and Bobby Shmurda.

The same can t necessarily be said for
Dr. Luke s label, Kemosabe, which sources
contend has Cyrus to thank for being in the
black, but otherwise burning through some
$20 million with only minor hits by Becky
G., whose “Shower” moves 28-34 on the
Billboard Hot 100 dated Sept. 27, and girl
group G.R.L., which recently suffered the
suicide of one of'its members, to show tor
it. As for Luke’s own songwriting efforts,
he has notched four No. 1s in a row, but not
all for Sony artists. His last: Katy Perry s
“Dark Horse" (for Capitol) exited the top
10 in June. Luke’s longtime manager Mark
Beaven defends that his client’s career is
“patterned” this way, where he’s “incubat-
ing the next generation of hits” and has
spent the last six months digging into a slew
of Sony projects. " Luke promised Doug that
he would spend time on Kemosabe acts.” If
the age-old adage that you're only as good
as yvour last hit still applies, some investors
might be concerned — but not Sony. @

LATE-NIGHT TUNES:
THE HITS AND MISSES

Billboard's critic rates the musical
performances from Sept. 8-12

BY KEN TUCKER

HIGH NOTE Letterman would doubtless
polnt to one of his all-time
favorites, Ryan Adams — when he
finished "Gimme Something Good,”
Letterman asked him to do 1t all

pver again, and he did.

2.5 million viewers

11111111111111111111111111111111111111

LOW NOTE Interpol. Just when I thought
1'd erased Ultravox from my memory,
Interpol (aka Jovless Division) had
to go and make a comeback.

THE TONIGHT SHOW STARRING JIMMY FALLON

HIGH NOTE The Replacements, of
course, tearing through "Alex
Chilton.”™ Paul Westerberg, his voice
as sinewy as his arms, looked elated,

and the way Fallon announced the band

and the song showed that he got it

.9 milllon viewars

LOW NOTE Alicia Keys ' awesomely mawkish
new world-peace anthem "We Are Here”
nabs the low note with ease.

JIMMY KIMMEL LIVE!

HIGH NOTE Kimmel has late night’s

Dest music venue — the outdoor stage
with a reliable sound system — and
Jhene Aiko made the most of 1t,

swaving rapturously to the loose lilt

oT “"The Pressure.’

2.2 milllon viewers

LOW NOTE Panama Wedding s pallid little
semi-deml-pop-reggae rhythms with the
tfaux-5ting vocals? A rare lapse 1in
Kimmel s music bookings.

CONAN

HIGH NOTE Sturgill Simpson wins

a close contest, doing his bhest
Waylon Jennings-on-acid rumbling,
narrowly beating Garfunkel & Dates’

whimsy-with-an-edge.

LOW NOTE Like Devo without a sense of humor,
Alt-] was bleakly dull. If viewers wanted

mood music, they got moody music instead.

LATE NIGHT WITH SETH MEYERS

HIGH NOTE That sexy pop-soul number
with the indelible hook? It's
“Jleglous” trom Nick Jonas, and his

tTalsetto did not Tail him.

.6 million viewers

- T

LOW NOTE Banks®' self-conscious image-
burnishing distracted mightily from
the mildly entertaining music.

SOURCE: Mistsen. NOTE: Wi griesday s NBL and CBS fasulls fe axrbsded due o a
detay lor npws Coverage. CBS Thuriday shows webe dedayed by dn NFL v
P Ardt indluded. Friday's Kimmiad and CArd Nigh! werse &pcors
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U2 And Apple To Launch
New Music ‘Format’? Not So Fast ...

A Bono "misnomer” leads many to anticipate the arrival of a
cutting-edge digital service — that isn't coming

BY ANDREW FLANAGAN AND JEM ASWAD

HERE'S A REASON
why U2'sBono is
considered such a
showman. In the
wake of the band's
controversial free launch of its
new album, Songs of Innocence,

through a free iTunes download,

Bono participated in a Time
cover story touting another
Apple surprise: a “secret project
... a new digital music format
In the works |[that| will prove
so 1rresistibly exciting to music
fans that it will tempt them
again into buying music ...
boosting the music industry —
and maybe even saving it.”
However, the actual “format,”
which is intended to accompany
the band's next album, Songs
of Experience, 1s decidedly less
revolutionary. A source with
knowledge of the situation tells
Billboard that Bono's use of the
word “format” was a misnomer.

12 BILLBOARD | SEPTEMBER 27, 2014

“It's not a new format, but
rather a new way to package and
present an album,” the source
explains. “This is focused on
creative advances, versus shifts
in technology.” (Apple and the
band declined to comment.
Manager Guy Oseary deferred
to Bonoand Apple vp iTunes
content Robert Kondrk.)

In Time, Bono, 54, claims
Apple 1s working on "an audiovi-
sual interactive format for music
that can't be pirated and will
bring back album artwork in the
most powerful way, where you
can play with the lyrics and get
behind the songs when you re
sitting on the subway with your
1IPad or on these big flat-screens.
You can see photography hike
you ve never seen it before.”

Apple has tread this path
before with its iTunes LP and
iTunes Extras formats. ITunes

LP, introduced 1n 2009, gave

labels and artists an extra cre-
ative arm for the presentation
of digital albums, with exclu-
sive material like interactive
artwork. ITunes Extras offered
similar functionality for films,
with exclusive interviews and
behind-the-scenes materials.
The launch of Songs of
Innocence has also become a
milestone moment in the music
industry debate of access vs.
ownership. By gifting the album
to Apple’s 500 million iTunes
customers, U2 has already
achieved its goal of reaching as
many people as possible with its
new music — more than 38 mil-
lion globally, as of Sept. 18. But
even Apple has been forced to
acknowledge that its automatic
downloads aren't for everyone,
as the company introduced a
tool to make it easier for remov-
ing Songs of Innocence less than a
week after the album'’s release. ©

O RULES’

RCA president Tom Corson on U2's Apple
deal and what it means for his business

As president of RCA Records, a
label that has Justin Timberlake,
Miley Cyrus, Foo Fighters, Pink
and Kelly Clarkson on its roster,
Corson works with several
artists who could potentially
pull off a marketing move as massive as U2 and
Apple’s. A week after U2's surprise, free release
of its new album, Songs of Innocence, Corson
weighed in on the potential benefits to other
artists and labels, including his own.

What's your initial take on what U2 did?

More than ever, there are no rules. Music
has been moved into this access model ovel
ownership; it really throws a lot of opportunities
our way. You just have to measure it up and see
If you can create a valuation for it. As long as
all the parties involved — the rights holders,
stakeholders in the business — are respected,
then there's a way to make these things work.

Do you think it worked?

Nothing happens without a consequence, ever
good things. Universal [Music Groupl, the banc
and everyone will have to navigate through that.
For a band at this pointin their career, with what
their broader agenda is, hats off to them. They
certainly got a ton of publicity and good looks
out of it, so it that was their goal, they achieved It.

As a label boss, do you look at the $100 million
that U2 and Interscope are getting for their
marketing campaign and think, “I'd like that"?

Certainly, our desire would be to be part of
something like that, it our needs and rights were
respected. And that's the thing with U2 — they
still have to go out and sell this album. It's a very
dynamic business right now, with new models
developing. UZ have been brilliant marketers over
the years, done a hell of a job keeping the album
vibrant and relevant. And speaking a little more
record business-y, what i1t does well 1s get the
album out there without having to rely on a hit
singte. Thisis oneway of navigating that mineheld.

What's your take on giving away an album like
that for free: Does this devalue the format?

Certainly it's a risk and |'ve heard people say
that. I'm more on the side of, “If it's great music
and theres so much access to music now, it
be about whether it's seen as great music over
time.” Like anything, it's worth what you paid
for 1t. Time will tell 1T 1t stands up to other U2
albums, and it It does, then they have a shot and
it'll be tine. It'll be looked at as something that
did what it needed to do.

ANDREW HAMPP
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Lessons Of

Robin Thicke’s
Deposition

What the “Blurred Lines” testimonies
reveal about songwriting — and credits

BY ED CHRISTMAN

NICKERS AND HEAD SMACKS ASIDE,
the deposition in the lawsuit to deter-
mine whether "Blurred Lines,” written
(officially, anyway) by Robin Thicke, 37,
and Pharrell Williams with an assist from T.1.,
plagiarized Marvin Gaye’s “Got to Give It Up”
provides a rare glimpse into how hits are made
and monetized. Among the realities revealed

when the testimonies went public on Sept. 15:

Gifting songwriting credit, a practice as
old as the first wax records, is alive and
well. Williams explained in his testimony that
he wrote and recorded "Blurred Lines  himself,
although he did include some of Thicke's melodic
suggestions. Thicke, admitting he lied in inter-
views about writing the song, says Williams, 41,
was ‘generous  Ingiving him a songwriting credit.
Artists don't always know their splits.
Thicke admitted he was unsure how much of
the song's publishing he receives, but sources tell
Bullboard his share 1s 22 percent, while Wilhhams
get 65 percent. (On U.S. download sales of 7.2 mil-
lion, according to Nielsen SoundScan, Billboard
estimates the song has generated $2.8 million in
radio airplay and mechanical royalties.)

Enlisting a marquee name helps secure
a song s spot on the album. Some say the
notion of stacking the odds in an artist's tavor by
hitching his wagon to another star goes back to the
Al Jolson era. Today, it remains a common prac-
tice. To wit: Thicke's association with Williams

Temple Emanuel
in Beverly Hills
was founded in

1938.

HOUSES OF THE HOLY:
WHERE THE
BIZ WORSHIPS

Rosh Hashana (Sept. 24) and Yom
Kippur (Oct. 4) bring out the industry

helped “Blurred Lines” make its way to market.
Technology easesthe creative process but
complicates songwriting credit. The ease
with which producers can make and store hun-
dreds of pieces of music means a topline (melody
and lyrics) can come from anywhere at any time.
A rap, for example, was added to "Blurred Lines”
after the session ended, earning T.I. a 13 percent
slice. It was Thicke's 1dea, said Williams. ©

BY ANDY GENSLER

Nashuva (Founder's Church of
Religious Science, 3281 W.
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Temple of the Arts

Atlantic City Dealt A Bad Hand

(Casino closings are a tough blow for
South Jersey live-music scene

BY MITCHELL PETERS

The first major casinos in Atlantic City, N_J,, opened
inthe late 1970s and early '80s — welcoming such
performers as Frank Sinatra, Sammy Davis Jr., Liza
Minnelli and Paul Anka —and for years the town
thrived as a well-positioned market for artists
routing tours through the Northeast.

But the gambling mecca of the East Coast is
expected to lose five of its 12 casinos by the end
of 2014, brought on by competition from other
gambling properties in neighboring states. In
early September, the local music scene lost the
2,550-capacity House of Blues at the Showboat
and the 5,000-capacity Ovation Hall at Revel. The
market will take another hit in November with
the expected closing of Trump Taj Mahal, which
houses the 5,300-capacity Mark G. Etess Arena.

Several local live-entertainment executives
insisted to Billboard that the casino closures will
not significantly affect bookings at their respective
concert venues. But other industry players familiar

at the Saban Theatre
(8440 Wilshire Blvd.,
Beverly Hills)

“Music is a lar ge

rabbl David Baron of hi
congregation, which employs a promoter 1n

to book acts like Kenny Loggins.

Temple Emanuel (8844 Burton
Way, Beverly Hills)

Irving and Shelli Azoff
Maroon 5 managei

Jordan

Feldstein (pictured), industry

I'\ HHHJ LFEE vel Mo Ustin, atitorney Don Fassman and West
orms at Coast-based members of Clive Davis' family
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SEASONS The Da s patrrirarch hosts Kosh

acd fram the Four
Hashana gdinner at hls New York apartment

Central Synagogue

- . (652 Lexington Ave. .,
with the market believe the casino closures could H

- . . Hnn ank] antic
result in fewer concerts in the city. O A"
"It's going to hurt the market, there's no doubt,” r.reemwid and mentar
Lyor [:ﬂhEI:'I:, naw of 300 Entertainment

says Stan Levinstone, president of SLP Concerts and
former booker for House of Blues, which grossed
$3.3 million from 52 shows that drew 79,000 people
between January 2013 and July 2014, according
to Billboard Boxscore. "l don't know if a lot of those
bands are going to end up finding a place to play.”
But Ken Fermaglich, a senior vp at The Agency
Group, says he believes the market has enough
venues for artists to choose from.
"The market itself is healthy,” he says. “It's just
that there are too many hotel rooms." @
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FRESIDENT QF ISLAND RECORDS

David
viassey

The label exec on his hot streak
of hits (lggy Azalea, Kiesza),
learning from his mom
and betting on Shawn Mendes

BY JOE LEVY
PHOTOGRAPHED BY ADAM KRAUSS

HE HISTORY OF THE MUSIC
industry may yet be written

by David Massey, 56, who

has filled 35 volumes of his
diaries with experiences that go back to
swinging London. In 1962 his mother,
Marion, began managing fledgling pop
star Lulu, and he grew up "absorbed with
the business, he says. Massey started

out managing Wang Chung in 1982,
transitioning to the label side (and trad-
Ing London for New York) in 1991, when
he became vp A&R at Epic, and counted
Oasis among his first signings. In 2007, he
left Sony for Universal and a chance to run
his own label, Mercury, expanding his port-
follo 1n 2013 to include president of Island,
where he signed Avicii and broughtlggy
Azalea to Island Def Jam. In Apnil, the two
labels split, and Massey, married with a
grown son and daughter, has quickly estab-
lished Island — which has a staff of just 28,
but works hand-mn-hand with the Republic
radio promotion team — as home to a
diverse group of newly minted hitmakers:
Kiesza, whose debut single, “Hideaway,”
topped the U.K. singles chart (it moves

to No. 53 on the Billboard Hot 100 dated
Sept. 27); Tove Lo, whose “Habits” is a top
20 alternative radio hit, and has topped
the Hot Rock Songs chart for tour weeks;
and 16-year-old Vine sensation Shawn
Mendes, whose first EP entered the
Billboard 200 at No. 5.

What did you learn from your mother?
Everything. She took me everywhere with
her. My twin, Stephen, who loved football,
went with my father to matches. Hanging
out with my mom was the greatest training.
[ rememberin 1967 being at home and her
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“Playing in gay clubs is all about widening the
audience, and the gay audience is a tastemaker
audience who recognize great music.”

~Massey on the rebranding of Nick Jonas
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MERCURY RECORDS

getting calls from lawyers — " "To Sir With

Love' 1s No. 7 with a bullet ... it's No. 3.” | be-

came fascinated by the whole process of the
Billboard charts. I grew up with Lulu almost
as a sister — she lived with us when she first
started, and she was 15, about Shawn's age.
[t makes me very comfortable with young
artists, because it's how I grew up.

You went to law school, then decided
to become a manager.

When I graduated it took me some time to
come to terms with the fact that I wasn't
going to be a politician and a high court
judge, but I would end up like my mom.

| met a band I really wanted to manage,
Wang Chung, and I said to her, "How am

[ going to raise this with them? I've never
managed before. I'm 22 years old, they re
all 28.” She said: "Keep talking to them, and

eventually they will ask you to help.” And
that 1s what happened.

What made you leave management for
Epic Records?

Wang Chung split up and these produc-
ers I managed called Jolley & Swain split
up — they produced all of the Bananarama
hits, Spandau Ballet, Allison Moyet.
[Then-senior vp domestic operations| Mi-
chele Anthony called me in April of 1991
and said, " We want to create a creative
environment out of Sony, and we want
people who haven't done A&R before
coming in fresh.” It felt like the right thing
to try. I thought it would be a two-year
process; I did not intend to stay.

But you did for 15 years. What made
you move to Universal in 20077



“There's aculture
emerging atlsland,”
says Massey,

photographed Sept. 4
at his New York office.

That jump was driven by [then-ID] chair-
man/CEO]| L.A. Reid and Steve Bartels.
Getting into the Universal system and
learning from L.A., who I saw as the best
A&R person in the business, telt like an
opportunity not to be missed. It did prove
to be a difficult road.

Why?

My first week, I went over to L.A.'s as-
sistant and said, "Can we fix a time for
me to come and see L.A.?" She looked at
me like I had two heads. "You just walk in
and talk to him.” It was a culture shock.
Fifteen years at Sony, which styles itself
as the Harvard of the music business, or
it certainly did when I started, into the
rough and tumble of ID].

The recent separation of Island from
Def Jam — how did that come about?
ID] was created as a cost-saving device.
[t was a shotgun marriage between two
cultures for pragmatic reasons. What 1s
going to be clear at the end of the year is
that both the newly formed individual
labels are going to benefit liberally from
it. Def Jam is killing it with Iggy, which

we started together, and they re going to
have a very interesting fourth quarter. And
Island 1s reinvented as this nimble, almost
boutique-level label that wants to do fresh,
innovative things.

Island signed Shawn Mendes, who had
built his following on Vine. Can you

judge an artist in six-second clips?

His stats are remarkable, so there's a
response to him that 1s truly organic, but

it was really nothing to do with the stats. |
would ve signed him within three minutes
of him sitting down i my ofhice. I knew
for sure. I'm hearing the new songs that
he's writing, and he’s got the troubadour
quality of an Ed Sheeran but he's also got
that populist across-the-board, across-the-
nation feel of someone like Taylor Swift.

You've reunited with Nick Jonas. He
appeared recently on NBC's Today,
as well asin a couple of gay clubs. He

seems to be rebranding himself.

Very much so. I signed him as a solo artist
when he was 10, and the 1mitial vision for
Nick was a soultul kid. When the Jonas
Brothers decided to split, Nick and I had
a conversation the next day. We have

this soulful contemporary direction — it
enables him to use his falsetto, and there's
groove and warmth to it. Playing in gay
clubs is all about widening the audience,
and the gay audience 1s a tastemaker audi-
ence who recognize great music.

What's your management style?
Collaborative, but assertive. | work 24
hours a day, and if you re going to work
with me I'm going to need you to commit
like I am. But our team 1s so mclusive. Ev-
eryone knows what's really going on, and
there's a sense of no hierarchy but there

1s structure. It's very organized. I believe
leadership 1s important. So I want to be fo-
cused and decisive and calm at all times. ©
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1A double-platinum
award for American
Authors song "Best Day
of My Lite.” "We signed
them about ayear ago.
The goal now s to grow
the next single and make
surgthatit'sacareel
says Massey. 2 From

the Oct. 21, 1967 issue
ot Bilfboard. "Lulu’'s "To
a>ir With Love was No. |
that week, My steptather
wrotethe song.” 3 "My
original Oasis demos

of the tirst two albums,
including "'Wonderwall."”
4 Artwork for Kiesza's
"Hideaway.” "When
people start to heas
neralbumthey re

going tounderstand

her dimensions. |t's
definitely not adance
album. It has that

glementinit, butl would
hken hertoamodern-
day AnnieLennox.” B "My
hirst-cver hit, and 1t was
exactly 30 years ago in
thesummerof 1984,
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THE SOUND OF HOLLYWOOD

Alex Da Kid

in his natural
environment.

Alex Da Kid Tackles The '20s

Director Baz Luhrmann protege Diesel Schwarze invites the British hitmaker to
make his soundtrack debut with the Gatsby-esque musical Ziggy

HE 2013 HIT MOVIE THE GREAT GATSBY
has spawned another 1920s-themed
musical with a modern twist: the film Ziggy
starring Dane DeHaan and Rooney Mara
as star-crossed lovers in the time of Prohibition —
he playing a hunchback escape artist who arrives
in New York and falls in love with the fiancee
(Mara) of a powertul media mogul.

But anyone expecting the sounds of Thoroughly
Modern Millie or even Chicago 1s 1n for a surprise.
Director Diesel Schwarze, a Baz Luhrmann
protege making the transition from commercials
to features, has tapped Grammy-nominated
producer-songwriter Alex Da Kid (Imagine
Dragons, Eminem s "Love the Way You Lie”
featuring Rihanna) to spearhead the film's original
contemporary music. Ziggy, produced by Lynette
Howell and Jamie Patricof’s Electric City
Entertainment, will likely be akin to Luhrmann’s
Gatsby, with its anachronistic Jay Z tracks thump-
ing against a backdrop replete with bobbed hair
and Art Deco.

Though Alex Da Kid (real name Alexander

Grant), 31, has contributed songs to films in the
past — The Hunger Games: Catching Fire and Iron
Man 3 — Ziggy marks his first full soundtrack.

“The constraints of telling a story and developing

BY TATIANA SIEGEL

character can be challenging for artists coming
from the recording side,” says Schwarze, " [but]
Alex is fascinated by observing character and can

apply that intuitive perspective in his writing.” ©

DEVO LIVE ON TRACK; DOC DELAYED

Concert film Hardcore Devo Live is set to premiere in
October, but a career documentary goes back to the lab

The yvear 2014 was shaping up to
bhe a banner one Tor Devo, with
two movies on deck. but it now
a EI.I:..I eaArs on 'j :I.'. a concert .I'..r ]I.I.I ¢ hao
late June will see a release
iln October), while a long-
percolating documentary on the
band undergoes more aditing
Hardcore Devo Live was T1lmed
Juring group s | t
vhich fteat 1 songs written
| order the mid-1970¢ 'h
film, an MVD release directed by
Keirda Bahruth, will premiere

Devoin New Yorkin 1979.
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at October s CBGB Music & Film
Festival in New York. Surviving
members of the band will also
ive a Tree parrtormance
The tour raised money Tor
the Tamily ot guitarist and

founding member Bob Casale,

| died in February of heart
failure at 61. “1It was almost a
didactic lesson to the crowd,”
cavs Casale’" s brother and Tellow
co-tounder Gerald, 66. of the
shows. Bahruth was hired so late
in the process that she shot
the bhand ,'|'|"T;_-|' DROServing onti
rehearsal. "Fortunately, Devo 1¢
a machine . . she sy S

Meanwhile, a version of Tony
Pemberton’s Are We Not Men?
Th JHE W |'_Jr.|:_ J ITarfFy nNnas |'-|"-"“|
completed, partially thanks to
'1'| 70 , 000 rai secl on Kickzstarter
L y S 'Il'_]-'_.l HOWEe V| i |
feals nead re worl

| . "1 Ogo QUtT TN \
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Seattle Snapshot

-ilm documents the career of middle-

aged rock photographer Jini

Already middle-aged and entirely self-taught
when she fixed her camera on the burgeoning

Dellaccio

Seattle music scene in the early 1960s,

improbable rock photographer lini Dellaccio

became a consistent chronicler, capturing
both the area s rising ambassadors — The
Sonics, The Wailers — and more famous

passers-by like The Rolling Stones, The Who

and Neil Young

That Dellaccio largely slipped under the

greater pop-culture radar Is being corrected

with Her Aim Is True, a documentary by

Karen Whitehead, executive produced by Eddie Vedder, and filmed a few years
betore Dellaccio died in July atage 97. The film 1s winding through the testiva
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A Dellaccioself-portrait
taken in 1960.

circult and 1s available stateside through video-on-demand. | he reality that her
subjects were 20 years younger and living a lifestyle dramatically different from
her own was no deterrent to Dellaccio.
‘| was tascinated with how she just kept moving, and never allowed the
expectations of the time and conformity to stop her,” says Whitehead. "She had

this quality where she really engages with you."

CATHY APPLEFELD OLSON
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publishing company Eight the attractions first EDM

Warner Music Group COO
of corporate Rob Wiesenthal

added oversight of digital

Zealand atter Prime business development for
viinister John Key used the company, while Jonathan
"Lose Yourself In a Dworkin was promoted to
2-election campaign ad executive vp aigrtal strategy

without permissior and business development.

Hepublic Records announced oachella creatol

| restructuring ot 1Its media aoldenvoice announced
Lynn Sr. department: Beau Benton is a joint venture with Red
Lonnie Lynn Sr., rappe! vp media, Marisa Bilanco 1s Frog Events to promote and
activist, Common s father senior director of media, and produce Delaware's Firefly
and a spoken-word poet, who Bryan Kehn, Taylor Vaughn Music Festival. The fest sold
ippeared on his son s albums, incl Samara Shwidock arn 30,000 tickets in 2012 (its
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died Of UNKNOWN Causes. HE MANAQETrSs rrst vear). oo, 000 Iin 20132 and

N9-14 Late singer Amy Winehouse censing deal with Fandora,
* Wwas nonored on what would llowing the service to play
B have been her 31st birthaday ts complete BMI and ASCAF
with a lite-size statue in he s0Ng catalogs Sept. 23 Sept. 27
Ani DiFranco (44 Avril Lavigne (30
o Bruce Springsteen (65)  Lil Wayne (32)
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' ‘ork-based Gold Village T.l. (34) Sept. 28
The New Pornographers Fntertainment announced Daniel Kessler (40) Hilary Duff (27)
founding drummer Kurt Dahle in expansion to Nashville Sept. 26 Young Jeezy (37)
Olivia Newton-John (66)
Christina Milian (33)

BIRTHDAYS

beloved Camden Townir
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from the band atter 15 years. Blues Studios Gary Belz.
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