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Two years sober, the Queen of Pain survived
childhood trauma and addiction — but
the music business is another beast altogether
47 as she looks to London for a creative reboot
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PAUL, WITH YOU
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OUT THERE
THE WORLD IS

A BETTER PLACE

7/5 ALBANY Times Union Center

7/7 PITTSBURGH CONSOL Energy Center

7/12 FARGO FARGODOME

7/14 LINCOLN Pinnacle Bank Arena

7/16 KANSAS CITY Sprint Center

8/2 MINNEAPOLIS Target Field

8/5 MISSOULA Washington-Grizzly Stadium
8/7 SALT LAKE CITY EnergySolutions Arena

yale LOS ANGELES Dodger Stadium

9/28 SAN DIEGO Petco Park

10/2 LUBBOCK United Supermarkets Arena
10/13  DALLAS American Airlines Center
10/15 ATLANTA Philips Arena

10/16 NASHVILLE Bridgestone Arena

10/25 JACKSONVILLE Jacksonville Veterans Memorial Arena
10/30 GREENSBORO Greensboro Coliseum
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Swift brings the

pain inthe video for
‘Blank Space,” her
third Hot 100 No. 1.
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history on the Billboard
Hot 100, where her sin-
gle “Blank Space” blasts
13-1. The song dethrones her prior
smash, "Shake It Off " (both from
her Billboard 200-topping album
1989), making Swift the first woman
in the Hot 100's §6-year history to
succeed herselt at the top spot.
“Space, in which Swift winks at
her tendency to write songs about
exes, reaches No. 1 after the Nov. 10
premiere of its official music video.
The clip, which shows Swift trash-
ing her lover's cars and clothes, also
helps the track debut at No. 1 on the
Streaming Songs chart with 19.2
million U.S. streams 1n the week
ending Nov. 16, according to Nielsen
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streaming total this year, after Nicki
Minaj's "Anaconda, which snared
32.1 million on the Sept. 6 chart.
The “Space” clip is also helping
drive sales, as the track returns for
a second week atop Digital Songs
(2-1; 328,000 downloads sold, up
100 percent, according to Nielsen
SoundScan). The peppy single 1s
moving fast on-air, too: In 1ts second
week on Radio Songs, it bounds 23-9
with a 42 percent surge to 70 million
in all-format audience. Just three
tracks since 2006 have reached the
Radio Songs top 10 in two or fewer
weeks —and “Shake ™ and "Space”
are two of them (two weeks each);
Lady Gaga s "Born This Way ™

debuted at No. 6 1n 2011. —GARY TRUST
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Mary ). Blige
photographed by
J

Martin Schoeller on
Nov.8 at Milk Studios
in New York. For
anexclusive
interview with Blige
on the firsttime she
heard Disclosure’s
"FforYou,” goto

Billboard.comor
Billboard.com/ipad.
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Jeremih
photographed by
Brigitte Sire on
Aug. 25 at Palihouse
in West Hollywood.
LN Foranexclusive

N interview with the
singer discussing his
upcoming Late
Mights Tour, go to
Billboard.com or
Billboard.com/ipad.
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Feel, Deal... Then Heal R&B
super-diva Mary . Blige has
found peace even as she
reinvents herself with the

riskiest aloum of her career.

The Surprising Business Of
Holiday Hits Music bigs from
Kenny G to Jimmy lovine on the
lucrative holiday-music biz. Plus,
the worst Christmas song ever.
Murder Of The Last Guitar God
The enduring legacy of Pantera’s
“Dimebag” Darrell Abbott

a decade after his shocking
onstage murder.

Bryan Adams’ Faces Of War

An exclusive look at the rock
icon’s latest photo series.
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Taylor Swift is the first woman
to replace herself at No. 1.

TOPLINE

With the contracts of Justin
Timberlake, Usher and Taylor
Swift about to expire, what
major artists can expect from
their new deals.

Why streaming [done right]
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which to find inspiration. At-Corcoran, % .
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This December, Billboard will celebrate the top female
artists and distinguished executives from all sectors of MATERIALS 12/1

the past 12 months at its annual Women in Music event. '

The Billboard Women in Music Event

This issue will spotlight Taylor Swift, Bi/lboard's December 2014 / New York City

2014 Woman of the Year, along with the Rising Star,

Ari Grande, and Breakthrough Artist of the Year, .
riana Grande, and Breakthrough Artist of the Year o S
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POP’S TOP ACTS: HEADED
FORASHOWDOWN

MEGAMILLION-DOLLAR LABEL DEALS ARE ATHING OF THE PAST. BUT WITH
USHER, TIMBERLAKE AND TAYLOR SWIFT NEARING THE END OF THEIR
CONTRACTS, THIS IS HOW MAJORS WILL HAVE TO FIGHT TO KEEP THEM

BY ANDREW HAMPP AND ED CHRISTMAN

to a find a nine-figure commitment, digital 1s not picking up the slack, so
when Whitney Houston re-upped the big companies are worried about
with Arista for a multi-album deal long-term commitments, and the

worth $100 million. Britney Spears  artists tend to take longer between
recently renewed her deal with RCA  product. Unless you re Taylor Swift,

for an undisclosed sum, sources tell very few can command a top-ot-
TAYLOR SWIFT, USHER AND Billboard. But when Timberlake, the-market deal.” Sony Music chief
Justin Timberlake are about to enter  Swift and Usher head to the table, creative officer Clive Davis concurs:
an all-too-famihar crossroads for what can they expect? “There will be a fair and
pop superstars: Their next albums "The trend 1s defi- hard negotiation to re-
will also be the last ones due to nitely toward shorter ] sign her,” he says.
their respective major labels (Big [term] deals on both Bombicaat @ Today, the high end of
Machine/Universal tor Swift, RCA sides,” says Donald album sales of a recording contractis a
for Timberlake and Usher). Passman, an entertain- Tim::;lg':#fh” $7 million-plus advance _ ___
But unlike the mega-stars of ment lawyer at Gang, | per album, but it's rare
yore, today s top acts face a differ- Tyre, Ramer & Brown who negoti- that an artist secures that large a
ent marketplace in which they re ated Janet Jackson s $80 million payout without giving up a piece of
required to work much harder for EMI contract in the 1990s and his or her ancillary income. Indeed,
their hefty advances — with lower authored the book series All You Need 360 deals are now the norm among 3
sales to show for it. In fact, youwould  to Know About the Music Business. newer acts — One Direction,
have to go all the way back to 2001 “The industry is in distress and Ed Sheeran and 5 Seconds of

,( B+ R . | - Ve j Modest Management s

(IR)U l(" Ji f ' li r, ”"'"\\ Sy ' (T . Richard Griffiths toasts first-

m ‘i -~ week numbers for One Direction,

-

='II.-

plus copies of Fou!

Bono reco

songwriter Wendy Starland
winsa$7.3 million judgment

against ex-Lady Gaga producer

Rob Fusari for her role in helping

discover the singer.
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Summer all have revenue-sharing
agreements with their labels on tour-
ing, merch and other back-end fees.
So are such hefty upfront payments a
thing of the past?

“Each case is different,” offers
Kenny Meiselas, a senior partner
at Grubman Shire & Meiselas, who
represents Nicki Minaj and Lady
Gaga. "'When you have an artist at
the peak of their career, I've never
seen a record company not be open
to renegotiating and treating their
artist fairly.” Meiselas would know:
He just renegotiated Mary J. Blige s
contract with Universal Music Group,
moving her from Interscope to
Capitol for her anticipated London
Sessions album (see story, page 40) Iin
what one source describes as a “very
lucrative” deal. Says Meiselas with a
smirk: “We figured it out.”

One thing certain about the new
contracts is that “marquee artists will
own their own masters, says man-
ager Jim Guerinot, who represented
Nine Inch Nails for decades. "When
Nine Inch Nails did their deal, they
signed for a high royalty with a low
advance and they own the master.
Artists make most of their money on
the road anyway.”

Indeed, adds Joel Katz, chairman
of global entertainment and media
practice for Greenberg Traurig, who
reps Timberlake among other music
clients: "Artists will not only want to
reserve as many rights as they can,
they will also want to retain owner-
ship of their new albums.”

That's if they choose to stick with
a label, rather than taking the DIY
route, as acts like Wilco and Prince
have done with varying degrees of
success. A major facing a defection
can ofter one more carrot, however:
an imprint. Pharrell Williams has
one (I Am Other with Columbia)
as does Maroon 5's Adam Levine
(222 Records through Interscope).
Such deals not only give acts
signing power, but allow them to
license new releases for “pressing
and distribution” (or P&D) deals,
which can net as much as an 8o
percent to 85 percent profit split,
compared with the more standard
50/50 share. However, Timberlake
(with Tennman for Interscope) and
Usher (with US Records for Sony's
]) have already tried that approach,
with little to show for it. Still, labels
may look to revive the concept come
re-up time. ©
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BET FINALLY RETIRES 106 & PARK

After years of weak ratings and fading buzz, the network's
flagship show will move online; the final broadcast airs Dec. 19

BY GAIL MITCHELL e =,

From left: 106 & Park hosts Bow Wow and

[he reasoning behind BET s the "valuable brand” will continue Keshia Chante with Jennifer Lopez.
decision to cancel 14-yea (o prodl 5 ials n as ti

mainstay 106 & Park and move 11 channel®s annual 106 & Party New When 106 & Park will transition
online is perhaps best summed up Year's Eve show and live events to BET.com was unclear at press

! Ll na el vp pi 1t 101 ] ta BET | 31 & ds 5| L1l Ik irgles Rl and hip-nNo
The | Lngs were 1n the toils ind Experienc estival in June al ts have lost an important
Kids are no longer sitting and BET executives ware unavallable an-air platftorm for national
WaiTl1lNE es5e tally to see a video for comment at press time eExposure

now. Many ot us are more surprised Launched in 2000 with original “This puts Us at A

that the show lasted this lang.” hosts A.). Calloway and Free, 106 disadvantage.” says the label
[Ts last daily installment will & Park was BET's answer to MTV '« executive. "Without that

- | 'w T Td 1 i — g - o e o id - — n Ld & 3
I'_'_'.: I | |.._.'_ L lI._.-I -_|||_|'-_-'|I I'-Il: I Ill_lIr I:_ |III:'_| L :.'l_' lll'_ -1| |_= '._lI_II
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What s
Vevo’s
Next i
Move? e

Rio Caraeff's exit,
a failed sale leave
the music-video
service facing an
uncertain future

X
Avideostill &

from Vevo

BY ANDREW HAMPP

1O CARAEFF'S DEPARTURE AS CEO subscription service (a beta version rolled out

of Vevo at the end of 2014 — officially Nov. 18). Newly inked deals will see labels and
announced Nov. 17 after an publishers seeking higher subscription
internal memo had leaked fees from Music Key's premium tier.

— leaves the music-video service at a In fact, Taylor Swift's battle with
crossroads. After Caraeft failed to sell Spotify may be a harbinger of even

the company at a reported $1 billion tougher times for Vevo. Her “Shake It
this summer (Yahoo, Guggenheim and Oft " video accumulated more than 284
DreamWorks SKG were among early million views in its first three months on
interested bidders), Vevo's identity remains Vevo, but the song recently leapt back to
fairly faceless beyond core stakeholders No. 1 on the strength of streams tallied
Universal Music Group (headed by Lucian from a fan-created dance video. Those
Grainge) and Sony Music Entertainment streams aren t monetized by Vevo, but
(run by Doug Morris). Though the site has rather YouTube’s Content ID system,
attracted marquee advertisers for branded which has paid out more than $1 billion to
web series, the majority of Vevo's 41.5 copyright holders since 2007.

million monthly viewers (according to com- As a result, Swift's label, Big Machine,
Score's September desktop rankings) arrive 1s among the powerful Vevo partners

at the site through organic search for artists already in talks with third-party compa-
and songs. While a search for anew CEO nies exploring music-video representation
gets underway, CFO Alan Price will take outside of Vevo, according to multiple

Caraeff

v . : 'y Grai .
the interim reins after Caraeft 's departure. T sources, a defection that would only
Vevo's evolution may yet be determined by inspire other imprints to follow suit. A Big Machine
the impending launch of YouTube's Music Key rep declined to comment. ©
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Wiz Khalifa at Webster
Hall on Oct. 2. Inset:
Mashville’'s Acme
Feed & Seed.

Webster Hall’s Song Of Freedom

The New York venue recently split with regional powerhouse Bowery Presents
to take the indie route — and is making the most of going its own way

BY HARLEY BROWN

RIDAY, NOV.14 WAS A SORT OF COMING-
out party for New York's Webster Hall,
which, after 10 years as a Bowery Presents
venue, celebrated 1ts independence from
the New York-based promoter with sold-out shows
i each of its three music rooms. From the tiny
basement Studio to the midsize Marlin Room
to the 1,500-capacity Grand Ballroom, where
headliner Caribou dazzled the crowd, the vibe was
most noticeably different.

Bowery Presents previously held an exclusive
on the venue s main room during most nights of
the week. On the off nights, Webster Hall's options

were limited: “We were only able to [book] things
that weren't in the Bowery's wheelhouse,  says
venue vice president Heath Miller. But since the
deal expired Sept. 1 and the companies amicably
parted ways, Miller 1s free to book music, corporate
and other events across the entire building. "Since
the transition we ve been as busy, if not busier,
than in previous years with Bowery, he adds.
Webster Hall joins a new wave of scrappy
stand-alone venues, from the Regent Theatre in
Los Angeles to Nashville's Acme Feed & Seed,
competing against multibillion-dollar corporate
entities. The DIY strategy behind the moves, at its

basis, 1s a matter of simple economics. As Dean
Budnick, author of the book Ticket Masters: The
Rise of the Concert Industry and How the Public Got
Scalped, explains: “We're in an era when small
venues can connect directly with
fans via social media and ticketing
services are increasingly cost-
effective and cooperative.”

But beyond the impact on the
nightly settle-up (a recent sellout
by electronic artist RL Grime
grossed $36,000 for Webster
Hall, of which a promoter typically
pays out a guarantee plus a high
percentage of the door), going
indie also allows a venue owner
to focus on additional features
like food service and lighting. "I can do certain
things only an independent can do,” says Peter
Shapiro of Brooklyn Bowl, a combination venue,
restaurant and bowling alley. "I don't have to go
to anyone for approval, and it gives me a flexibility
that leads to a better show. Case in point, he adds:
“You put on a light show even though it doesn't
sell an extra ticket, just for the vibe. With a larger
company, they d be like, "Why are you doing a light
show? How are we going to market that?” = Such
touches offer more of a homespun experience for
concertgoers, which, he contends, combined with
lower ticket prices and early support of acts, help a
midsize venue like his compete with the big guns.

As for the downside? Says manager Ryan
Chisholm of Nettwerk Entertainment:
"Obviously, you lose access to the Bowery
mailing list and their stamp of approval.
But when Webster Hall 1s the right room,
you need to put your artist in the best
position possible.” ©

THE BILLBOARD 200 GETS AN UPGRADE

popularity by reflecting not
just sales, but consumption

activity.
The updated Billboard

Grande

audio play counts
exceeding 100 billion

so far this year, this
method ot consumption has

Starting in December, the chart will include streaming and
digital data, measuring consumption activity as well as sales

200 will utilize industry
standards for digital and

redefined the way success

15 measured 1n the muslic

streaming data, equating 10 industry,” says David Bakula,

BY BILLEOARD STAFF digital track sales from an senior vp 1ndustry insignhts at

album to one equivalent album Nielsen Entertainment. Nearly

In Billboard's Dec. 13 issue, substantial methodology update sale, and 1,500 song streams 80 percent of music ftans

the Billboard 200 albums
chart will premiere 1ts most

since May 1991, when Billboard Trom an album to one equivalent reported they have streamed

first used Nielsen’'s point- album sale. All of the major music 1n the last six months,

signifticant upgrade 1n more of-sale data — SoundScan = to on-demand audio subscription he adds.

r

than 23 years. That edition measure album sales. services are considered, Sales mostly capture

of the chart, which currently The chart, which will post on including Spotify, Beats initial buying, says Silvio

tracks the top 200 albums of Billboard.com on Dec. 4, debuts Music, Google Play and Xbox Pietroluongo, vp charts at

the week by sales alone, will with data from Thanksgiving Music. Current artists likely Billboard, but consumption

be the first to include on- week (ending Nov. 30), one of to benefit from this change in extends into ownership.

demand streaming and digital the most active music-release methodology include heavily “Someone could listen to the

streamed acts like Ariana album just once, or listen to

track sales (as measured by periods of the year. The new
one track or a number ot tracks

100 times.

Nielsen Music), by way of a methodology aims to provide Grande, Tove Lo and Maroon 5.

a better sense of an album’s "With current on-demand

new algorithm. It"s the most
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AMY DOYLE’S MTV
UNIVERSE GROWS

The network’s longtime music
executive expands her empire to
include partnerships and sponsorships

BY JEM ASWAD

4 MTV's long-standing music chief and

3 doyenne of the Video Music Awards, Amy
Doyle, 44, just got a major bump up from
executive vp music and talent strategy, a
role she had held since 2005, to executive vp
music content and platforms strategy. She
tells Billboard what her new title means.

o e y From left:
g SEEEPREC. R Glaser, Swift

GUEST COLUMN i - and Epstein

Why Streaming [Done Rght]

-+ Describe your new role.
& Previously, | was doing a lot of the overarch-

i | - iIET: BFS)

F
n
L
u

Ing music strategy, where | would connect a
lot of the MTV platforms around everything
we did musically, and someone else would
bring the Twitter and Spotify
relationships to the fold.
Mow, | will seek out those
new partnerships.

Will you be making ad-
ditional hires? Yes, avp

of strategy and operations
— someone who can help
me with gathering analytics
and preparing presentations, budgeting and
resourcing music initiatives. So when we

go to one of these potentially new platform
partners, they'll help negotiate those plans.

| labored over the job description for this
role because | need someone both left- and
right-brained, who comes with a business
sensibility, thinks strategically and can
iInteract in a creative space.

Is it challenging trying to get more music
on the channel? There's actually more music
exposed across the MTV and VH1 platforms
than ever before. The combined musical
assets — nine TV screens, a big footprint in
social and online music experiences — add
up to more than we ve ever done In MusIc in
either brand's history. Developing those new
programs and partnering with our sales team
and bringing them to sponsorsis a big part of
what I'll be doing.

What are some recent examples of that?
The Ed Sheeran album launch and premiere,
which was MTV, VH1 and Twitter sponsored
by Pepsi. Also, recently with Taylor Swift, both
brands came together and we were able to go
to her with one plan and essentially get a day
of her time where we were able to create and
customize content with her that lived across
all of these different platforms.©@

Will Save The Music Business

Rhapsody's co-chairmen pick a side in the Taylor Switt vs. Spotity debate

BY JASON EPSTEIN AND ROB GLASER

5 THE FIRST MUSIC-STREAMING
service to be licensed by all major
labels — and the No. 2 on-demand
music service in the United States — it
may surprise you to learn that we at Rhapsody
support, and generally agree with, the decision
by Taylor Swift and other artists to not make
their new albums available on free streaming
services immediately after release.

Why are we taking this stance? We think that
Spotity s apparent demand, that all its content
be available in both their premium and free
tiers, is overly simplistic and will not break the
music industry s decade-plus-long decline.
Instead, we believe in a much more comprehen-
sive approach that (a) differentiates between
free services like Spotify and paid services like
Rhapsody, and (b) is built on concepts like win-
dowing and other ways to deliver value to both
consumers and artists.

Before Swift's decision, most people didn't
understand the difference between free stream-
ing services and paid ones. It's a big one: On
Rhapsody, everyone who has full access to the
30 million-plus songs in our catalog pays for
it, either directly or indirectly (for instance,
through their mobile-phone service plan). On
services like Spotify, many users aren't paying at
all —access to on-demand music is free.

There's certainly a role for free ad-supported
services — radio has been around for more than
75 years, and the popularity of Pandora clearly
demonstrates how robust this model 1s. But we
have long thought that free, on-demand music
1s throwing the baby out with the bath water.

Windowing is clearly one way to differentiate

free versus paid access. The fact that Swift is the
first artist this year to sell more than 1 million
copies of her new album in just one week dem-
onstrates that the model can work, as it does in
other areas of the media world. Most films open
in theaters before moving to on-demand and
TV. Hit TV shows premiere on the network that
owns or underwrites them, then move to other
distribution services.

The key to making consumers happy is
consistency and exchanging value for value.

“Free, on-demand
music is throwing
the baby out with

the bath water.”

Jason Epstein and Rob Glaser, Rhapsody

[f 90 percent of new releases from established
artists were only available at launch on paid
services — whether by purchase, or as part of
premium subscription services, or through some
new model — then consumers would quickly
come to understand that premium services
are the way to get access to the latest music.
The result would be a win-win: More artists
would be paid reasonable rates for their music,
aggregate industry revenue would rise, and
consumers would get excellent, virus-free expe-
riences and know what they were paying for.
We truly believe that streaming — done right
— can be part of a future where recorded music
1s again a vibrant and growing industry. ©
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photographed Nov. 5
at Gibson Guitar in
Nashville.

CONVERSATION WITH

Henry Juszkiewicz, chair-
man/CEQ of Gibson Brands,

1s as colortul as his office and
conference room — peppered with rustic
asides and anecdotes about guitar legends
like Les Paul and B.B. King and revealing a
reverence and appreciation for their impact
on the 118-year-old company. Among

the items lining the walls of his Nashwille
office: thank-you letters from Dolly Parton
and Dwight Yoakam, an invitation to play
golf from the Clinton Foundation signed by
the 42nd U.S. president, a plaque from the
mayor of Waukesha, Wis. (Paul’s home-
town), an o1l painting of company founder
Orville Gibson and enough six-strings to
open a small retail shop.

A guitarist himself, Juszkiewicz, 61,
bought a nearly bankrupt Gibson Guitar
Corporation in 1986, just seven years out
of Harvard Business School, and promptly
went about diversifying the brand with
lines of drums (Slingerland) and key-
boards (Baldwin P1ano & Organ Company,
Deutsche Wurlitzer), eventually ventur-

Ing into audio, acquiring Stanton Group,

a manufacturer of Stanton D] products in
addition to KRK monitors and Cerwin-Vega
loudspeakers, in 2011. In April, Gibson
acquired WOOX Innovations, a division of

16 BILLBOARD | NOVEMBER 29, 2014

!':'1 _' J I"||Jl'.l

CORNER OFFICE

CHAIRMAN/CEO QF GIBSON BRANDS

Henry
Juszkiewiez

el
l'=-..J

ed-CEO on reimagining a 118-year-old

' iﬂi_andal and setting up shop on the Sunset Strip
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Dutch technology giant Philips that makes
consumer entertainment products. During
Juszkiewicz's tenure, Gibson has grown
from a $700 million company to one valued
at more than $3 billion, with nearly 5,000
employees worldwide and a global market
share that he estimates at 40 percent.

It hasn't always been smooth sailing for
the married tather of two. In 2009, Gibson
made headlines tor a U.S. Department
of Justice raid investigating illegally
imported wood — no charges were
brought but a settlement was reached 1n
2012. And Gibson is looking to gain good-
will with an experiential retail store in the
iconic Tower Records building on Sunset
Boulevard in Hollywood. Juszkiewicz, who
co-chaired ASCAP s Nov. 17 Centennial
Awards, talks about the changing market
for guitars, Gibson's incredibly consistent
growth and what song to play for a room
full of drunk people.

Some say guitar-based rock’'n'roll is
dead. What's your take?

From everything I see around me, it's still

a viable category. ... Our business is not
nearly as volatile as hit-record-driven busi-
nesses can be. There are lots of guitarists
who don't play rock; they play all sorts of
genres. Also, when I came into the industry,

BY GLENN PEOP
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95 percent of the customer base was male.
Now, more and more women are playing.
The guitar business has been extremely sta-
ble for almost 100 years, and it's growing.

What inspired you to take over the
former Tower Records location?

One objective was to show that we re not
really a guitar company anymore: We re
a music company with a lot of different
assets, many of which are in the consumer
electronics field. This is a dream I've

had for an experience store not unlike
what Nike does in their field. Their stores
demonstrate their products but are also
learning centers for consumers.

Gibson has long Issued artists’ signa-
ture models — Dave Grohl and Robby
Krieger are two recent ones — as well
as vintage-model reissues. How do
they sell compared with new models?
Many of the artist models are done on a
very selective basis. So as a percentage

of our production, they re fairly modest.
That's what makes them more desirable,
because they re, in fact, limited runs.

The first Les Paul was issued in 1952.
Why do you think that guitar has
stayed so popular for so long?

It's a player’s instrument: the way it feels,
the size. ... Gibson instruments |have| a
shorter scale length than our honorable
competitor |[Fender]|. What that means
is there's less tension when you press
the strings, so you can do bends more
easily. There are a lot of aspects to it
that are very subtle from a guitar-design
standpoint, and that's mainly because 1t
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was designed by a guitar player. Les had
played many guitars before designing
one. He did a really great job.

The company has grown massively
since you came in. Was it a slow build?
Were there up and down years?

We have had in excess of a 30 percent
annual growth rate since 1986.

What has been the primary driver?
Acquisitions, because they were so siz-
able, are the majority of our growth at this
point. But we continue to expand mar-
ket share in our core business. We have
something like 27 offices with thousands
of people in various countries. As an
example, we have 100 people in Russia,
and that's a fairly big market for us. About
a third of our revenue is in BRIC countries
|Brazil, Russia, India and Chinal. We
have 20 percent of our revenue in South
America. Through the Philips home-en-
tertainment acquisition, we re one of the
top five brands selling consumer electron-
ics in China. And we do very well with
guitars. We've been in China almost 10
years selling musical instruments.

Even though there were no charges
brought by the U.S. government

in regard to illegal wood imports
allegedly used for Gibson's custom
guitars, do you worry the brand has
been tarred by the controversy?
I'm sure some people hold a bad view
of us. But with social media, we're able
to track exactly how many people that
15, and we had remarkable statistics of
something on the order of 97 to 98 per-

L m_'..i
|

1 Amemento fromthe 2005 "Gibson/
Baldwin Nightat the Net” opening-night gala
ofthe annual Mercedes-Benz Cup tennis
tournament benefiting MusiCares, nextto

a Gibson Les Paul designed and signed by
The Edge of UZ that the company donated to
raise funds for Katrina victims. 2 Painting of
Rudolph Wurlitzer, founder of the company

that bears his name. Known best forits
organs, the business was acquired in 1988 by
Baldwin, which was later acquired by Gibson
3 AWurlitzer jukebox. 4 A leftover from when
Gibson had adrum tactory im Nashville:
one of the last Slingerland drums made in
the United States. 5 A Gibson Grace Potter
Signature Flying V guitar.

cent supported us. It was the government
that came out looking bad, not Gibson.
Overall we gained in stature.

Did anything change? Any sup-
ply-chain practices?

Absolutely. Everything goes through our
legal department now.

“The guitar business
IS not nearly as volatile as
hit-record-driven businesses

can be. ... It has been

extremely stable for almost
100 years, and it’s growing.”

You were in bands in your youth. What
kind of music did you play?

[ used to do a lot of weddings, anything
from Frank Sinatra to the bunny hop to
rock n'roll. The most fun thing was to
play [Dave Brubeck’s| “Take Five.” Ev-
erybody’s drunk. The song has a 5/4 time
signature. We used to have a ball watch-
ing people try to dance to it.

How much did your musical past play
a part in acquiring Gibson?

A lot, actually — the opportunity was
brought to me because people knew I was
into guitars. But really, I was the typical
customer: I was not a professional, I've
been paid to play, but I had a day job. So 1
understood who was buying Gibsons. ©




SOUNDS oy HOLLYWOOD

The Business of Musicin TV & Film

. T KRISTIN CHENOWETH ON HER
l ) . T:.’LE:LLZL‘?;‘: PBS SPECIAL: NOT PITCH PERFECT
» ' N (AND UNAPOLOGETIC ABOUTIT)

The Broadway veteran recorded Coming Home in
the Oklahoma theater that bears her name

The Kristin Chenoweth teachers in college,
Theatre, located in her people I did cheerleading
hometown of Broken Arrow, with, weant to church
Dkla., was the 46-year-old with... they were all
Broadway veteran's cholice there. Having an arts
for a rousing August center named aftter you
performance that became is daunting, but it Tfelt
the basis for her first right to do it at home.
: — televised concert special, otill, 1 was more nervous
_. ' The Kenny Ortega-directed for this than [performing]
' '. -:_"_-A._J f Kristin Chenoweth: Coming at any other venue. |l was a
Home premieres Nov. 28 on wreck, not going to lie.
PBS with an accompanying
‘ UIt . Ia k Frlda live album from Concord What was your intent with
Records (a portion of the the album?
sales will fund an arts I want people to hear a
program the actress live, non-Auto-Tuned
Niche releases from film and TV are thriving around Thanksgiving started in Oklahoma). album and know that

not every note 1s
pitech-perfect. It's

Calling the PBS
special Coming Home
was quite literal.

ECORD STORE DAY IS TYPICALLY  Varese Sarabande, which has released The idea was to
celebrated in April, but since 2010,  about 60 albums this year, most of them perform in front
mom-and-pop shops —along with  soundtracks, also is putting out on CD the

BY PHIL GALLO

not something we
really celebrate
anymore. You
listen to all
of people whao the greats and

had seen me grow there' 5 rawngss

labels and even movie studios — little-known soundtrack to One on One fea- up, my ballet [t's freeing.
also have welcomed exclusive releases for  turing Seals & Crofts performing music teachers, voice FRILIANANG
Black Friday. On tap for 2014: a Guardians ~ written by Charles Fox and Paul Williams. ’ Chenbweath
of the Galaxy mixtape on cassette, Island/ “We're trying to put out cool pop '
Mercury s limited edition (2,300 copies) soundtracks,” says Cary Mansfield, vp
of the Big Lebowski soundtrack on colored catalog A&R at Varese Sarabande, an avid

vinyl and a double LP of
American Hustle from Sony

record hound who views Aaliyah Biopif A Hit (Sﬂrt Or)

releases through a collec-

Legacy — all no-brainers. tor’s prism. “We put out The Lifetime’s The Princess of R&B pulled in 3.2 million
Less obvious fare, however, Idolmaker, Porky's Revenge; viewers — and a surge of social media disapprova

also has its place in the holi- we re always looking at those

day shopping season, which types of titles. If something Harsh criticism from pal and collaborator Timbaland, a

kicks off Nov. 28. In fact, the hasn't been available since its lack of rights to original songs and an early casting snafu

niche market of film and TV original release, it's even more when Zendaya Coleman bowed out of the title role did

music, while not normally of a reason to put it out.” not hinder Lifetime's biopic

discussed during the fourth Case in point: Paul about the brief life and career
quarter, 1s thriving. McCartney's score for of Aaliyah. The Princess of
“The cult part is crucial,” The Family Way, which was R&B ranks as the No. 2 telepic
says Ed Seaman, COO of released only on vinyl in 1970, of 2014, with 3.2 million
MVD, whose boutique label, and which Mansfield is eyeing viewers — 1.7 million of them
Phineas Atwood, 1s releas- for release in early 2015. in the advertiser-favored
ing Superbad and Little Miss The Light in the Attic reissue adults 18-to-49 demographic
Sunshine on vinyl during label, meanwhile, is distrib- —tuning in to the Nov. 15 vayaDaCostaas Whitney Houston
e = . . . and Arlen Escarpeta as Bobby Brown
Thanksgiving week. "Those uting 10 new soundtracks premiere. Online chatter,
modern-day films with instant cult [status]  —ranging from a Doctor Who Christmas which ran the gamut from nostalgic approval to sharp
generate a great visceral response.” special to Ennio Morricone’s Il Prefetto di disdain, also made it the most-tweeted-about event on
Record Store Day releases on Black Ferro — between mid-November and mid- TV for the week. It's a win-win for the cable network: Not
Friday include Capitol's The Good, the Bad December. Says Matt Sullivan, the label’s only is the movie a success on its own, but The Princess
and the Ugly, a Disney 7-inch picture discof  co-founder: “The audience is intensely of R&B raises expectations for Lifetime's next musical
Frozen and Varese Sarabande’s vinyl edition  passionate and dedicated to both the music effort, 2015’s similarly controversial dramatization of
of Ramin Djawadi's Game of Thrones score.  and the film experience.” © | Whitney Houston's rise and fall. ~MICHAEL O'CONNELL
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Folice at the University of
California in Santa Barbara
shut down Mac DeMarco s
show at campus venue | he
Hub twice: first as a response

b Ty O
LR d |||I':_-_.

1ing, and later to detain
DeMarco atter he clambered
DeMarco was not charged with

. II.
Il‘ mm I I I = | |

Nicki Lee Barbour Foster,
daughter of singer Peggy

Fegqgy Lee Associates, died ol
complications from a stroke in

I'win Falls, Ida
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Former Berteismann CEQ
Thomas Middlehoff was
to three vearsin

PrsOr after being convicted

Ssentencec

of embezzlement and tax

Middlehoff

evasion, stemming from his

1 = & e _ n—
tenure as CEQ of German

&

retailer Arcandor. Middlehott

was accused of billing
the company tor personal
EXpPenseas. (nc | I--"il g use ".'-1' o

private plane.

Diplo (real name Wesley
Pentz) welcomec
son, named Lazer Lee Louls
Pentz, with ex-girlfriend
Kathryn Lockhart

his secona

Khawles (left)
andFerguson

Malinin

Former Goo Goo Dolls
drummer Michael Malinin

filed a lawsuit against
frontman Johnny Rzeznik
and bassist Robby Takac

aover his firing from the group
n December 2013. Malinin
cites his paternity leave as the

hand's motivator for his exit.

11-18

that her claim she was raped
by Gottwald i1s barred by the

T - i - e, - -
statute aor imitations

Dualtone Music Garoup
appointed il Pedone
seniar directorofttilm/ 1V

.

and creative Services.

>

he 3¢

R

11-19

Solange Knowles wed video
director Alan Ferguson at

1 ceremony that included
guesis Beyonce, Jay £ and
lanelle Monae, at the Haly
Trinity Church in New Urleans

11=21

BMG Chrysalis U.S. acquired
indie rock label Vagrant

with Vagrant co-tounder Jon

Cohen rising to executive vp

recorded music

Attorneys for Dr. Luke (real
name Lukasz Gottwald|
moved to dismiss part of
singer Kesha's lawsuit against

him, arguing inacourt filing

I'he tfamily of the late Bob
Marley and Seattle-based
private equity firm Privateer
Holdings announced the
musician will serve as the face

ot the first global brand ol

marijuana, Marley Natural

WALL IS OVER!

Prague's
Lennon
wall

Fraque s colortul wall dedicated
to the memory of John Lennon

was painted over with the

Apple plans to bundle a
rebranded version of the Beats
Music streaming app with an
upcoming version of its 105
operating system, according

LO muitl |:|:*."' reporis.

Billboard has learned that Laura
Swanson will leave Def Jam at
the end of the year to become
executive vp media and
strategic development

at Epic Records

g
Swanson

The Alternative Distribution

Alliance signed a Nortr

America distribution deal with
Mascot Label Group and its

b00-album cataloa.

BIRTHDAYS

Nov. 20

Tyga (26)

Dierks Bentley (39)
Davey Havok (39) Miley Cyrus (22)
loe Walsh (67) Nov. 25

Nov. 21 Amy Grant (54)

Bjork (49) Nov. 26

Dr. John {(74) Tina Turner (75)

Nov. 22
Karen O (36)
Nov. 23
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Flosstradamus performed
a beachfrontsetonMNov. 14
in Nassau, Bahamas,
during the four-day Mad
Decent Boat Party cruise.

1 From left: Ricky Martin, Eva Longoria
and Victoria Beckham at the fifth
annual Global Gift Galain London on
Nov. 17. 2 Kimbra at the Powerstation
inAuckland, New Zealand on Nov. 1B,

3 Ushershared a laugh witha 12-year-
old fan during the Seacrest Studio

Opening at the Boston Children’s
Hospital on Nov. 14. 4 Bonnie Raitton
the red carpet for “I'll Take You There:
Celebrating 75 Years of Mavis Staples,”
held Nov. 19 at Chicago’s Auditorium
Theatre.5 Mavis Staples and Aaron
Neville during their performance of
"Respect Yourself." “For a 75-year-
old chick, | look pretty damn good!”
Staples said backstage.

CELEBRATING
75 YEARS OF
MAVIS STAPLES
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S5Earth, Wind & Fire at the
Grove's 12thannual Christmas
Tree Lighting in Los Angeles on
Mov, 16. 6 Questlove and Meghan
Trainor at Nickelodeon's sixth
annual HALO Awards in New
York on Nov. 15.7 Fabolous at his
birthday celebration, titled "A
Nightinthe 90s," at New York's
Liberty TheatreonNov. 18.8 John
Stamos (left) with Mike Love and
The Beach Boys atthe Goodwill
of Orange County’'s inaugural
Goodwill Gala in Dana Point,

Calif., on Nov. 15.

ASCAP’s Centennial
Award

NEW YORK, NOV. 17

ITSNOTEVERY NIGHT THAT GARTH BROOKS CRIESIN FRONT

of a room of 800 people. But the country crooner, who was honored
alongside music icons Billy Joel, Joan Baez, Stephen Sondheim
and Stevie Wonder, was moved to tears at the ASCAP Centennmal

Awards, declaring, "T'll never say it again, but I' m very proud tonight

to call myself a songwriter.” Held in the Waldorf Astoria’'s Grand
Ballroom, the evening included special-guest tributes from such
distinguished artists as Sting, Emmylou Harris, Trisha Yearwood,
Bernadette Peters and Indie Arie. Betore Wonder took the stage,
Motown Records founder and longtime friend Berry Gordy used his
introductory speech to have some fun. "I didn't even like his singing,
to be honest, but boy, could he play the harmonica, he joked. "Some
artists come along once in a decade, some once 1n a century and some
once in a lifetime, but a Stevie Wonder comes along only once, period.”
After a roar of applause, the songwriter reflected on his career with an
emotional speech. "Let's continue to write. Let's continue to encourage
and inspire,  he said. "Because without us writing, the world would
lose its magic, because the world would lose its love.”  —nick wiLLIAMS

Pt
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ASCAP
CENTENNIA

AW ARDS

1o Bty T ASCAY | oundatungd

1 Arie during her medley
performance honoring
Wonder.2 Wonder. 3ASCAP
Foundation executive
director Karen Sherry.
4"Vodka,” joked Trisha
Yearwood when asked how
she and husband Garth
Brooks keep the love alive.
"This lovedoesn’tend,”

he added. "It justdoesn't.”

5 Gordy with actress Rhonda
Ross Kendrick. 6 Sting (left)
with Joel following his
tribute performance of "Big
Man on Mulberry Street.”

7 ASCAP president Paul
Williams with Peters.
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VHI'S You
Oughta Know

NEW YORK, NOV. 13

ECHOSMITH'S SYDNEY SIEROTA MAY SING "I WISH
that I could be like the cool kids™ on her band's breakout
single, and her wish came true at the taping of VH1's
You Oughta Know concert at Hammerstein Ballroom,
where she performed "Cool Kids™ alongside a who's who
of 2014 s freshest faces: Sam Smith, Tove Lo, Vance
loy, Bleachers, Chvrches, American Authors, Mary
Lambert, A Great Big World and Kongos. "We were
just excited to be a part of it, to know that people were
noticing our music, said Sierota. "But to see all these
other amazing, equally talented artists has been awe-
some. Smith got his own wish fulfilled when personal
hero Chaka Khan agreed to introduce him, having

tallen in love with his music through a friend's recom-
mendation. It means so much to me that Sam telt my
voice too. | am so thankful that VH1 1s finally bringing us
together, said Khan. Before the night ended,

host Nicole Richie — who dubbed herselt

Nikki Fresh for the ceremonies — showed

off her own music skills by rapping alongside
Naughty by Nature s Treach.  —anorReEw HAMPP
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Hollywood Film Awards

LOS ANGELES, NOV. 14

1 Randy Jackson (left)
and Steven Tylerinthe

crowd atthe Hollywood
Palladium for the 18th

annual awards ceremony.
2 Eddie Redmayne (left)
and Jared Letoonthe red
carpet.3 Gerard Butler
with Jennifer Lopez,

who stunned ina Zuhair
Murad black-and-white
gown. 4 Janelle Monae
during her performance.
The singer also won the
Hollywood Song Award
for "Whatls Love?” from
the Rio 2 soundtrack.

1 Smith. 2 Richie.3 Aloe Blacc. 4 From
left: Echosmith's Graham, Jamie,
Sydney and Noah Sierota backstage.

& From left: Treach, Deborah Harry

and DJ Kay Gee. Harry introduced the
Glasgow-based band Chvrches before
its set, saying, “The Glas-region has
always supported Blondie, and to have
this opportunity to give something
back makes me very happy.” 6 Lambert.
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BECAUSE IT’S

PPL is the global leader in international collections and has
been collecting global performance royalties' for over a decade.

In that ime we have collected over We give you direct access to your payment
£195 million in global royalties™ for information 24 hours a day, seven days a
our members. week via our online member portal, myPPL.
Our International agreements cover countries Our dedicated Member Services team
which between them represent over 90% of is available to provide you with account
the total global performance royalty value. support and assistance.

We take care of all the hard work tor you We deliver your money to you.

and make the collection of your global Because it's yours.
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IFTY-TWO DIFFERENT SONGS HAVE

reached the top 10 of the Billboard

Hot 100 in 2014. Only one of them

doesn't have an official music video:
Jeremih’s “Don’t Tell '"Em.”

“I blame myself,” the singer says, sitting
on the rooftop of West Hollywood hotel
Palihouse. "I had a video scheduled. I
just didn’t show up to it because of...” he
trails off, declining to elaborate. "I'm
not going to point my finger at some- p
body Els? at this pclh‘int." | iy s

Jeremih 1s one of R&B's most OF MUSIC

reclusive hitmakers, but also one : N Ry e LT e R Vo, L RIGHT NOW

b= !
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of its most talented, with three < AT RS AT N R ot L A
top 105 on the Hot 100 and 18 ' " | | AR .5

hits on the R&B/hip-hop charts
during his career, including
20009 breakout “Birthday Sex”
and “"Hold You Down, the DJ
Khaled R&B posse cut featur-
ing him, Chris Brown, Future
and August Alsina (No. 15 on
the Nov. 20 Hot 100). “Don't
Tell Em™ peaked at No. 6 on
the Hot 100 and topped Hot
R&B Songs for 12 weeks. (Lorde
even covered it in a recent radio
performance.) So why does he
still go unrecognized when he
walks down the street?

“When you can count on your
hands how many videos you ve
done in your career, when you ve
never performed your hits on TV,
something s not right,” admits
Jeremih Felton, 27. " Everyone
always wants to say I'm shy. 1
don't think so, but there’s a dis-
connect with my fans. I want my
fans to see me — that's what they | o e B o

Adding to the mystery, his third | < Y A RER L eays Jovainilyof

set, Late Nights: The Album, which v arecentchild
| custody battle.
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the beat

“Don’t Tell 'Em” precedes, keeps getting
delayed. It was pushed back to Nov. 4 from
Sept. 30, which would have lined up well with
the Oct. 25 Hot 100 peak of “Don’t Tell 'Em”
(1t's No. 10 on the Nov. 29 chart), and the
new date has come and gone as well. The LP
doesn’t have a confirmed street date. Jeremih
cites mixing and mastering problems, and
says the likely second single, "Planes, had
sample and guest clearance 1ssues, with J.
Cole replacing Chance the Rapper. But he
also points to Def Jam. "My label is hesitat-
ing and not being on my side,  he says. "I see
other artists and how they re supported. It's
hard when I'm on a roster with Rihanna, Rick
Ross and Kanye West. (Def Jam declined to
respond to his allegations.)

Jeremih says he’s ultimately responsible
for his stutter-steps, explaining that he was
consumed by a court battle with his child s
mother while "Don't Tell ' Em™~ was rising. "1
stopped caring about being Jeremih over the
last few months,  he says. “A lot of people
don’t know I have a 2-year-old son. His mom
wasn t allowing me to see him, and 1t was
messing with me. I was internally unbalanced.
But I just got out of that trial and I won.”

Still, new drama, this time more public,
arose as soon as old matters subsided. Jeremih
and his touring entourage are reportedly
under investigation by police for causing $700
worth of damage to a Fuddrucker's restau-
rant in Billings, Mont., on Nov. 5. Police claim
the singer's crew threw beer bottles when
a manager intervened atter a 17-year-old
female employee complained about the group
flirting with her. Charges haven t been filed,
but a local radio station, KRSQ, 1s banning
Jeremih's records. The singer didn't respond
to Billboard's requests for comment after the
accusations, but on Twitter he blamed the
“unfortunate incident” on racism.

The uproar i1s out of character for the

Top, from left: Khaled, Alsina, Jeremih and Brown

inthe video for "Hold Me Down.” Below: Jeremih
photographed Aug. 25 at Palihouse in West Hollywood.
Foranexclusive interview and behind-the-scenes video,
go to Billboard.com or Billboard.com/ipad.

self-described “lover” who was raised in
Chicago by his single mother in a house full
of women — “so I m not going to treat any of
my ladies wrong.” He excelled musically at a
young age, teaching himself drums, piano and
sax. | got my first set of drums when I was
around 3. | went from band to marching band
to Latin jazz band — it’s like riding a bike.”

Jeremih, now based in Chicago and Los
Angeles, signed with Def Jam in 2009 after an
audition for then-label head Antonio “L.A."”
Reid, and quickly took off with "Birthday
Sex, from his self-titled debut. His second
set, 2010's All About You, produced "Down on
Me," featuring 50 Cent, which hit No. 4 on
the Hot 100. But today, Jeremih criticizes his
earlier smashes, which featured Auto-Tune
and straight-ahead commercial R&B produc-
tions. "It never felt right,” he says. "'Down on
Me' can't showcase my true talent. 'Birthday
Sex was robotic. When I perform it, I can't
give you this church feeling I know [ can give.”

Dissatisfied with the kind of star he was
becoming, Jeremih retreated. He released
two free mixtapes and teamed with
Shlohmo, an indie electronic producer, for
the 2014 No More EP, impressing critics and
the Pitchfork crowd. Jeremih wasn't inspired
to return to making his own hits until a song
he co-wrote, Kid Ink s "Show Me" (featuring
Brown), caught on. “The day I wrote ‘Don't
Tell Em’ was the day "Show Me” went No. 1"
on the Rap Airplay chart, says Jeremih, “It was
like, ‘Can you believe the song I helped on
went No. 17" Let me make my own. ™

Late Nights, which the singer describes as
“clatchet” — that's classy ratchet — grew from
there, and Jeremih vows it will be the first true
showcase of his talents. "It took me five years
to realize what I could do with my voice,  he
says. " No Auto-Tune — cut all that off.”

Jeremih insists he's determined to boost his
visibility, video or not. In May, he appeared
on VH1's Love & Hip-Hop Atlanta, and a tour
with French Montana for 10 North American
dates starts in December. In October, Jeremih
starred 1n a Nissan Sentra commercial, per-
haps his biggest look yet.

“I want to show some skin now," he says.
“Over the next few months, if you don’t hear
about me, something’s wrong.” ©

Additional reporting by Gail Mitchell.

CURTAIN CALL

STEPHEN KING:
WHAT | LEARNED

tephen King has already conguered
the page and the screen, and now he's
eyeing the stage. For the musical Ghost
Brothers of Darkland County, he worked
for more than a decade alongside creative
partner John Mellencamp and musical collabo-

rator T Bone Burnett. The show [JIEs -
debuted in 2012 in Atlanta, and BRALURLAATLIEL IS 1)

this fall hit the road with stars GI K.S[-

Billy Burke and Gina Gershon BRﬂTH{HS
through Dec. 6. Want to make  |_—. e -

your own musical? King, 67, —

has some pointers.

Listen to your collaborators...:
“In 2000, John pitched me
this idea about ghosts in a
cabin and a family related to them. Secrets,
arguments, sibling rivalry. | said, John, | don't
know anything about writing a musical.’ He
said, 'That would be the fun of it."”

...but not all the time: "John comes up with a lot
of ideas: Two will be bullshit, three will be great.
He's dedicated, talented and strong-willed. But
sometimes | have to say, 'Let's not do that.

Nothing's as scary as red tape: | don't think
either of us realized what an involved process
making a play is. | think of it like the Russian
politburo. You have to go through a lot of hoops
to get funding. Certain union rules you have to
follow — don't ask me what they are.”

Broadway isn't necessarily better: "\VWe looked
at shows like The Lion King, how big they were,
and said, 'ls this what we want?' After all John
and | have been through on this show, if a bunch
of angels said, "We want to put this on Broadway
with special effects and a big band,” we would
probably say, 'F— oft’ No cat suits." —GARY GRAFF




BOOKMARKED

Faithfull Friends

Faithfullin 2014,

The legendary singer marks the release of her new LP and
coffee-table book with a look at her world-famous social circle

BY JEM ASWAD

OR THE PAST 50 YEARS,
Marianne Faithfull has been one
of the music world's most singular
characters: a Swinging London
teen icon and mid- 60s girlfriend of
Mick Jagger, a notorious heroin addict
who revived her career in 1979 with the
landmark Broken English and, most of all,
a singer with an unmistakable voice who
has released some 20 albums. Now 67,
she's marking 2014 with one of her best

— September’s Give My Love to London
(Naive/Easy Sound), filled with collabo-
rations with Brian Eno, Nick Cave and
more — and a fascimating photo book,

A Life on Record (published Nov. 4 on
Rizzoli) featuring pictures of famous
friends including Allen Ginsberg, Paul
McCartney and Van Morrison. But
even after compiling the book, Faithiull
has lots more to say about her unex-
pected relationships through the years. ©

SERGE GAINSEOURG

“Iwas 17. He asked me todo [contro-
versial 1969 single] 'Je T'aime... Moi
Non Plus’' with him. | said, ‘No, man.”
Inthose days | could speak French.
Then|had an overdose, wasinacoma
forsixdays; | woke up all right, except
| couldn’t speak French anymore.”

T
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ANITAPALLENBERG

"I met her with Brian Jones first, and
thenshe and Brian took a flat. My
marriage [to John Dunbar] wasn't

going well, so | used to run off there.

Theirrelationship wasn't going well

either —and there was Keith Richards

waiting to catch her. Which he did!”

|

METALLICA

“Iwas in lreland, quietly living my
beautiful life, and the phone rang and
thisvoice said, 'Hello? Thisis Lars
[Ulrich] from Metallica.” They wanted
to fly to Dublin and record me for
[1997 single] "The Memory Remains.’
| became great friends with them.”

ROMANPOLANSKI

“lknew himinthe '60s—I'ma
huge fan of nearly all his movies.
| realize that he probably was a bit
crazy forawhile atter Sharon[Tate's
murderin 1969], but he's perfectly all
right now. Anyway, who |l am to say?
It's not my business. | love Roman.”

BUILDING THE PERFECT REMIX

German DJ Robin Schulz, 2/, reveals the thought process
behind his two surprise international hits with remixes ot Mr.
Probz's "Waves"™ and Lillywood's "Prayer in C" from his debut,

FPrayer (Big Beat)

HOW DO YOU KNOW
WHEN A REMIX
IS FINISHED?

"When you play

it on the weekend
and the crowd

loves it.”

don"t like.,

SHOULD YOU EVER REMIX A SONG

YOU DON'T LIKE TO MAKE IT BETTER?

“1 could never remix something 1
It has to Tit my music,
and some tracks I really like

are impossible to get into my style.

AtTter this incredible year
I get a lot of remix requests.
some are really strange and
v, and someatimes I wonder

why the labels are
thinking

of mea. "

HOW DD YOU BALANCE

THE ORIGINAL SONG'S
VISION WITH YOUR OWN?

I try to make a new song,

SHOULD YOU CONSIDER
YOUR AUDIENCE WHEN
MAKING A REMIX?
“No. First I do the
remix for me — same

as an original.”

but I always respect
the original. Someogne
put a lot of work in to

make this song.”

WHAT SOFTWARE WOULD
YOU RECOMMEND FOR REMIXING?
“There is so much good software
out there. I started with a
laptop at home, and I know so
many great bedroom producers
who do great things. But

HOW DO
YOU KNOW IF YOUR
REMIX IS GOOD?
“1T people dance to
it. The dancetloor
never liesl”
-S5TEVEN J

it's more about c
and knowledge t
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HOROWITZ

=
ro !

- p. gram. A ﬂrﬂgr?m
just helps vou.’

NOVEMBER 29, 2014 |

WWW.BILLBEOARD.COM 28



Favorite 4
Things

The AMAs host can't get enough of
Enrique, a certain Earth, Wind & Fire
song and his hometown: “305 till | die!

BY CHUCK ARNOLD

ITBULL IS A MAN WHO KNOWS WHAT HE
likes, and one of them 1s reminding people
of his nickname Mr. Worldwide, hard-earned
after years of performing party anthems
around the globe. Following the theme of 2011's
Planet Pit to 2012's Global Warming, he’s releasing
his eighth internationally titled album, Globalization
(RCA) on Nov. 23, the day after his second stint
hosting the American Music Awards on ABC. But
the Miami rapper born Armando Perez, 33, has
a few other tavorite things besides getting his 4 E;ﬁ _ 2

-

0 —

passport stamped.

CROSSING LINES (MUSICALLY)
"Everybody has always tried to cat-
egorize me, whether it's Miami bass,
crunk, reggaeton, pop. Globalization
shows you what my music 1s: music that
touches the world, |with| sounds from
all around the world.”

see all the way to the bottom. Youcan t
beat that!™

EARTH, WIND & FIRE'S “SEPTEMBER"
"It always gets the party going. Youcan't lose
with that song!”

ENRIQUE IGLESIAS PARTYING — IN PRIVATE From top: Pitbull
“Enrique is another Miami boy, but we grew up on “Idon’t really get out to clubs anymore. With the way ﬂfﬁ:ﬂﬁﬂg
different sides of the tracks. He taught me how to [ get loose and like to lose my mind, somebody might and Casinoin
view life from a different perspective, and I gave record it. (Laughs.) I'd rather do it in a controlled envi- October; his
: ; . * = : Miamistomping
him a chance to see things in another light, so we ronment. The whole world doesn't have to know what arounits; and
complement each other. On tour we have a lot of you do every minute of your life.” onstage with
fun, but at the same time we get business done. He s l;rl*:;:;end
a true friend.” MIAMI
“It’s great to be able to explore the world, but it's pretty
THEEXUMA ISLANDSINTHEBAHAMAS hard to outdo Miami. I would say Miamiis my second
"The ocean looks like a pool —1it's that clear. Youcan love aftermy mother— 305 till1die! " ©
RAP'S BOTTLE BEASTIE BOYS Q[N SN3 [INELN 1987 legends began recording actual songs for  BUSTA RHYMES EHilIN&¢3: ] 2001
Ad-Rock, MikeD and the the malt-liquor brand's advertisements. Busta's hit "Pass the Courvoisier”
SERVICE: late MCA named their A T e L T e o Jraportedly helped Doast tha Drand’s

NOTORIOUS B.I1.G. R NAE B IR#id 1994 sales 30 percent.
ThE l}l'l"iEE To Eiggiﬂ's N N T L T T
breakthrough single, ﬁ JAY Z BRI T ] 2006

A TlMELINE hit "Brass Maonkey”
(and its accompanying

dance) after their

fave stomach-churning

Jay Z has once again done what no other
rapper has: buying outright an existing liquor

"Juicy” : "The Moet and After yvears of endorsing

brand, Armand de Brignac Champagne, in cocktall: Olde English and 0. ]. Alize keep me plssy, girls L TR Cristal in his music, Hov
adeal announced this month. But this isn't O T I R A T AV DR R TRRE used to diss me/Now they 'nl boycotted the Champagne
the first time hip-hop has bigged up booze, ICE CUBE et i3-] 1991 write letters ‘cause they | /fu’ when one of its executives

whether through song, collabs or inan ad. lce Cube, EPMD, Rakim, MCEIht and other rap miss me.” insinuated 1t didn't need
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" IDRIS ELBA
 GOES FOR
A SPIN

The actor drops his debut LP featuring
James Blake and Mumford & Sons

BY AYANA BYRD

ig Driis has lett the
building. That was the
name British actor
Idris Elba, 42, known
for his roles in Thor and Pacific
Rim, went by in the early 2000s,
when he moonlightedasa D)
around the world during his
breakout runon HBO's The Wire.
"He has retired,” says Elba, laughing an-set in Paris
where he is filming Bastille Day, a thriller in which he
plays a ClA agent fighting terrorists in France. But
musically, the nickname is all that Elba — who has
rapped with Mr. Hudson and sung alongside Macy
Gray — is giving up. After completing a seven-week
__ DJ residency in |biza, Elba is releasing Mi Mandela
22 (Now.24, 7wallace/Parlophone), an 11-track album
& ne produced with contributions from Mumford &
Sons, James Blake, Cody Chestnutt and Mr. Hudson,
inspired by his role as Nelson Mandela in the 2013
biopic Long Walk to Freedom.

What made you want to continue your connection
with Mandela beyond the film, and why did an
album seem like the best way to do it?

| didn't go out to make a "character” album. | went
out to explore some of the sounds | was in love with
in South Africa. | he character album concept came
from me expressing mysell about what it was like
playing Mandela. It's like a version of a soundtrack.
've played some really interesting characters, and
making musical expressions of them excites me.

You spent a night in Mandela's cell on Robben
Island to prepare to play him. Did that experience
help shape the album?

The song that manifests that story is "Hold On.”

rap’' s money. Jay instead partnered with
Brignac, also known as Ace of Spades.

L _-_-_- - _-_- -I 5 L L e I-I --- _-_I -I- -_-_- -I - --_' I

LUDACRIS

After Sean“Diddy”
Combs became a brand
ambassador for the
vodka, Ciroc' s sales
reportedly skvrocketed
71 percent. Earlier
this year, he unveiled

Deleon Tequila, a second collaboration
with Diageo, the maker of Ciroc.

- — e | e T TR S | = = - - - ] —— g --*--

CONJURE COGNAC
The Atlanta rapper is the co-owner and
face of this liquor, appearing in ads
and even promoting it with his 2010

el ™ ™ e e T el ™ ™ e il T ™ ™ ™ Tl el ™ ™ ™ ™ ™ e i B Bl Rl el Tl R B

PHARRELL wILLIAMS [PTITN0 2011
Not all partnerships 'go down smoothly:

OVERHEARD

BY MEGAN FRIEND

Lana Del Rap?
Are eccentric rapper Mickey
Avalon, 38, and Lana Del
Rey, 29, on the verge of working
together’” Avalon, who hasn't
released an album since Loaded in 2012,
tells Overheard he wants to collaborate with
the Ultraviolence singer for his new album,
which he is readying for a summer 2015
release. "| really love her voice and her sad
songs. | think we would be a perfect fit,” says
Avalon. Del Rey's dark, cinematic music
would probably mesh nicely with Avalon's
autobiographical tales of drug addiction and
male prostitution. According to an interview
she recently gaveto ALT 98.7 Los Angeles,
one of the first shows she wanted to check out
upon moving to L.A. was Avalon’s
performance at The Viper Room.
So what are they waiting for?

Avalon (left)
and Del Rey

|
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ElbaDJ)'inginLondonin 2013, Inset: as
Mandelain Long Walk to Freedom.

Banks Opens Up
Corpse Bride director Tim
E Burton might want to take
a meeting with Banks.
The "Goddess” singer-
songwriter (born Jillian
Banks), 26, tells Overheard
that she and her best friend
have written a number of
short stories based upon a
character they call "Inside-
Out Girl" whose organs
and other innards are on
the exterior of her body.
"She leaves footprints of
blood everywhere, but
she's happy and confident
and feels stunning,” says
Banks. The singer is
also pretty imaginative
when it comes to her desire to
perform in outer space before
an audience of "beings from other
planets,” thanks to her fascination
with the cosmos.

ﬂ

Because when | was on Robben Island that one
night, even though | volunteered to go in there and
get locked up, | hated it. It was horrible. It was a
slow night. The place is haunted. | he nearest hu-
man being was maybe three-quarters of a mile
away, and that was a security guard. It was like,
“Wow, the guy did this shit for 18 years.” It put a lot
ot things in perspective. Not to sound cheesy, but
| had to hold on to my wits. | thought, “| need to
go through this; it's nothing compared to what he
did.” So that became the song.

| " ,

P

&
You've been DJ'ing since you were 14. What are

some of your best and worst set memories?

The best was with Biz Markie at House of Blues
in New Orleans in 2010. | ain't going to say | gave
anyone a hiding or anything, but | am going to say
me and Biz had to go toe-to-toe and the crowd
was going bananas. One of my worst? I'm a ner-
vous D). So it | ever have a technical issue, that
makes it a really bad experience. Last time was
about a year ago. It wasn't my fault, but it looked
like my fault. | was doing this big tent at a festival
— 5,000 people, hands in the air — and then the
music just [cuts out]. | took the mic — | should not
have taken the mic — and said, "| don't know what
happened,” and they started booing. But | man-
aged to recover. @

\

Lot gossip? S5end to tips@billboard.com.

Williams launched this
liqueur with Diageo

in 2011 but sued the
company two years later,
claiming it hadn't
lived up to its promises
t0o make the spirit a

Rozay by signing an endorsement deal
with this wine. shouting out its black
bottles on songs and social media.

e T e e e e e

2009

NICKI MINAJ BALS. Iy 2013

As spokeswoman -and part owner of
Myx Fusions Moscato, hip-hop’'s

‘ y
—JEFF ROSENTHAL

mixtape, Conjure: A Hustler's Spirit. SUCCEsSs. reigning queen has helped the
i R R R R R AR R T A LT AT wine's monthly sales surge a
RICK ROSS g:3wsn {1y 2011 reported 500 percent since the

The rapper embraced his nickname Ricky top of 2014,
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the beat

The D) ditched
academiato

EATS AND BEATS lightthe fuse on

his career.

A ROCKING (VEGAN]
HOLIDAY STUFFING

Stuck on how to transform day-old bread
into the perfect Thanksgiving side dish
for your non-carnivorous friends? "Drench
it in vegan butter and herbs,”
suggests Mandy Lee, 22, of New
York band Misterwives, whose
quirky “Reflections” is No. 14 on
the Hot Rock Songs chart. Justin
time for the holidays, the singer
shares her foolproof recipe.

INGREDIENTS

1 loaf of day-old whole-grain bread 5 FACTS
3 celery stalks, chopped
2 small leeks, chopped

1 stick of Earth Balance vegan butter

3 cups of chopped onions M t TI
2 large shallots, minced

2 cups of cremini mushrooms

2 Tbhsp. finely chopped fresh

rosemary

1 Thsp. finely chopped fresh sage RL Grime is the dance genre's hottest new act — and a whiz at origami
leaves

% cup of chopped fresh parsley BY MEGAN BUERGER

2 cups of veggie broth

Ya cup of dried cranberries
1 cup of chopped apple pieces
2 cups of vegan apple-sage sausage
2 tsp. coarse salt
2 tsp. freshly ground pepper

LECTRONIC PRODUCER RL GRIME ISN'T INTERESTED IN TALKING ABOUT TRAP MUSIC
— surprising, since his dark, menacing sound caught on during the genre s second wave

in 2012. " That label 1s corny to me,  says the 23-year-old, born Henry Steinway. Still, like
contemporaries Lunice and Hudson Mohawke, the Los Angeles native gained notoriety
by blending bass-heavy dance music and Southern hip-hop as exemplified on breakthrough track
DIRECTIONS “Tell Me" and a viral remix nf‘lf:anve West s "Mercy (10 I.]]i”iﬂ{]-p]t.l.&i cl ii‘:l-;fs, on SDLIHE[E]FIIIIII

1. Prahsatovento A50° Cutlost into half: and "r'cmTuhE}.. Now, I‘IE:E looking to I;rre:flk newﬁsmmd barriers with his Wedidit debut, ?f'md
inch cubes and spread across a baking (Nov. 17), a shift f'mn‘} his house music side project Elnckwqu-:* E.:'l.ll"l'll'ntl'!,f on a worldwide tour
sheet. Bake until crisp but not golden through February, Grime talks dropping out of college, graphic design and the state of EDM.

(about 10 minutes), remove and let cool.

He was studying at New York a visual concept. "We had a mutual fascina-

2. Melt butter in a skillet over medium-high . . ” PR
heat (leave enough butter to grease baking Hniversltv . until Vegas r.:ﬁ.llled. tion with thet deep sea, ﬁhe reFalls. [t's this
- [had todecide whether messing around  vast, mysterious area of nothingness that feels
pan). Add onions, celery, leeks, shallots, : S _
onmy computer was worth dropping out of suspended in time but has beautiful creatures

mushrooms, cranberries and apple. Stir
occasionally for 15 minutes until golden.
Stirin rosemary and sage.

3. Cook sausage in a skillet over medium
heat. Stir occasionally for 10 minutes until
cooked through. Stirinto vegetable mixture
and transfer all to a large bowl. Add bread
cubes and toss well. Drizzle veggie broth
over mixture. Add parsley and combine
well. Season with salt and pepper.

4. Place in buttered baking pan. Bake for

college —itwassurreal, hesays. "Landingmy  if you look hard enough. I was like, "That's the
12013 residency 1n Las Vegas made forthisnice  world I want this album to live in — dark, but
cushion because I could see exactly what my with these moments of emotion and beauty.

life would look like six months
out, and that I'd have work.” He thinks EDM lacks
authenticity.
He has superstar Grime says that the genre
aspirations. 1s less about self-expression
Inspired by Justice s thanitis about pleasing others,

Cross and Boys Noize s O1 Oi "I'm totally not interested
O1, he felt that the next step in in that. My managers don't

45 minutes. ~BONSL THOMPSON . .
becoming a respected artist tell me about super-cheesy
was to make a rarity in single- Grimetapped BigSean,Boys  opportunities because Idon't
happy EDM:a good album. Noize and HowtoDress Wellfor  ant them. Too many producers
e wkah his debut album, Void. :
Building a formal catalog allows get caught up in whetherornota

you to potentially become alegendary figure  trackis going to catch on.”

in your genre,” he says. “A household name.”

3 Before he began recording Void, he flew “"I'mvery good atorigami, says Grime.
British graphic designer David Rudnek  “IthinkIlearned itinelementary school and it

(Clouds, Evian Christ) to Los Angeles to craft  just stuck, probably because itrelaxes me.” ©

He can fold paper airplanes better
He saw his album before he made it. than you.
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A LOOK AT WHO'S

SAYING WHAT IN MUSIC -

COMPILED BY JESSICA LETKEMANN g

|

-..-"I-

dd 0

Will you guys

please get Lorde

to really sing it?’
They said no.”

—JENNIFER LAWRENCE
The actress, who singsasongin The
Hunger Games: Mockingjay Part
1,telling David Letterman that the

filmmakers denied her request.

“You snoots. Let
her in. That's what
New York is
all about.
| say, ‘Welcome.™"

— BILLY JOEL
The Piano Man, to USA Today.
chiding New Yorkers for scoffing
at Taylor Swift being named a city
tourism ambassador.

“Part of having a
friendship with
someone like that
IS not letting them
say stupid shit.”

—LORDE

The singer, talking to The Fader about
her recent Twitter dust-up with Diplo
after he criticized Taylor Swift's body.

GOOD WORKS

SAVING R.E.M.'S BIRTHPLACE

A key to rock history sits crumbling in a parking lot, and the
tightknit music scene in Athens, GGa., 1s uniting to revive It.
Nuci's Space, a nonprofit devoted to providing mental health
services to local musicians, has stepped in to try to prevent
the demolition of St. Mary's Steeple, which is all
that remains of the landmark church where R.E.M.
played its first show, and bandmembers Michael
Stipe and Peter Buck resided, in 1980. (The rest
of the building was demolished in 1990.) “It's

the iconic symbol of Athens’ music scene past

Brooks

g

Lawrence

Geldof

Smith

seeks $250,000 to cover the restoration of the steeple and
provide some needed support for Nuci's Space, founded in
memory of Nuci Phillips, an artist who committed suicide
in 1996. "We're not only supporting the future,” says
executive director Bob Sleppy, but also the past.”
H.E.M.and Athens alumnilike The B-52's, Drive-By
Truckers and Neutral Milk Hotel are pitching
in, donating guitars and autographed itemns for
backers. "It means a lot to the legend, the lore of
the band's origins,” says Bertis Downs, R.E.M.’s

LY
.

“People get millions
and millions and
millions of views

and they don't get
squat, trust me.”

—GARTHBROOKS
The country star,
discussing how YouTube
compensates artists,
with Access Hollywood.

"Adele is not writing.
She’s not recording.
She doesn't
want to be bothered

by anyone.”

—BOB GELDOF
The Band Aid founderto The Sun,
claiming that Adele turned down an
offerto appear on a Christmas single
benefiting Ebola relief.

“My 14 year old
brother is the biggest
Eminem fan and now
the artist he admired
says he wants to rape

me. Nice!”

—IGGY AZALEA
Therapper on Twitter, responding

to Eminem’s verse on the new Bad
Meets Evil song "Vegas.”

“l like to go to places
with my high-fashion
things where there are
a lot of cameras. But
in regular life, | put
on clothes | can
climb trees in.”

—WILLOW SMITH

The daughter of Will Smith and Jada
Pinkett-Smith, to The New York Times.

St.Mary's Steeple
in Athens, Ga.

longtime manager. " | hey played there when they
didn't even have a name yet.” —ADRIENNE GAFFNEY

and its potential,” explains project director Marc
Tissenbaum. An Indiegogo crowdfunding campaign
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SOPRANOS

Google: JackBrennanScrantonPa.com - interviews

Jack Brennan has worked on “Law & Order”, “Third Watch”,
“The Good Wife” and " The Bounty Hunter".
He worked on Stage - TV - Radio with Mr. Show Biz Himself John King

Jack’s stage act - He runs across the stage, dives over a chair, rolls out

into a karate front, back and round kicks while at the same time whistling
“God Save The Queen”

For more info on Jack go to
Brettandthecity.com - The boss Jack - Video-2 monkey
Or www.dailymotion.com - HoboJack ScrantonPa.

(click icon - Picture)

www.sasastunts.com - members - Jack Brennan.

Google: JackBrennanScrantonPa.com. “Interviews”

Call me 570-591-7420 or 570-346-2163
“Support Our Troops” “SEMPER FI”

NOTICES/ANNOUNCEMENTS

WANTED TO BUY

GET READY FOR
BILLBOARD'S HOTTEST ISSUE
OF THE YEAR!

THE 2014 YEAR IN MUSIC ISSUE
December 20th 2014 ISSUE/DEADLINE CLASSIFIED December 5th
FEATURING...

*The Highly Anticipated Billboard Year-End Charts

*The year's most unforgettable music moments

*Analysis of all segments of the music business

GET YOUR MESSAGE IN THIS COLLECTOR'SEDITION DOUBLE ISSUE THAT
IS REFERENCED ALL YEAR-ROUND BY THE MOST POWERFUL PEOPLE IN
THE WORLD OF MUSIC, BUSINESS AND ENTERTAINMENT

CALLTODAY
Jeff Serrette 1-212-493-4199/Jeffrey.Serrette@billboard.com

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-4935-4199/
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RECORD COLLECTIONS

We BUY any
record collection.

Any style of music.
We

| ay HIGHER
prices than anyone else.

Call
347-702-0789 (Allan)
or email

a_bastos@yahoo.com

“EMERGING ARTIST”

FREE

(Advice)
HOW DO YOU MAKE YOUR
CLASSIFIED AD PAY?
By running it consistently—
consecutive weeks—for impact!!

Rarely does a prospective customer reply to an ad
the very first time it appears. When that customer is
ready to buy. Remember, the very week he or she IS

ready your advertisement should be in position.

Stay ALIVE and SATISFIED
with an ACTIVE CLASSIFIED!!

CALL 212-493-4199
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M A pitch-perfect present to hit the
: right note, no matter one’s holiday
mood (or taste in music)

CLASSIC KICKRS FOR THE
COUNTRY LOVER
LUCCHESE Dudley boots,
$995; lucchese.com.

FUTURISTIC FINDS FOR
THE DANCE FANATIC
Above: GIUSEPPE ZANOTTI
DESIGN high-top sneakers
inred calfskin, $925;
A | - giuseppezanottidesign.

INE-TTARD - BERNHARD WILLHELM
Above: MOSCHINO quilted leather , Daisuke sunglasses, $612;

backpack with logo chain, $1,835; e . iy e Wi 212-343-9100.
openingceremaony.com. Below: A
GIUSEPPEZANOTTIDESIGN high-
top sneakers in yellow calfskin, $1,050;
giuseppezanottidesign.com.

HEAVYMETALFOR THE ROCKER
Fromleft: EFVA ATTLING balls necklace
in sterling silver, $900; efvaattling.com.
DANNLIO Maureennecklace, $298;
dannijo.com. ANNDEXTER-
JONES DESIGN sterling silver ID
necklace. $4,750; barneys.com.

PHOTOGRAFPHED BY TRAVIS RATHBONE
MARKET EDITOR SHANNON ADUCCI




FOR 'THE
HIP-HOP

ALL | WANT
FOR
CHRISTMAS

CHANEL
WEST COASIT

Atrip. I'd go to
an island of the
coast of ltaly.”

P
AL

D[ E_ l I ARD H__._-;f-_‘:'.'_f::':r_ " \
;* Oranze You
|'II : j

Gold accents, sleek new
dunks or the world’s most
luxurious sedan — these
gifts are baller enough

to get name-checked in
rap's next big hit

1JEREMY SCOTT hardcover book by
Jeremy Scott, $85; rizzoliusa.com. 2
SOPHIAWEBSTER Money Talks clutch,
$450: kirnazabete.com.3VERSACE
men's Medusachain necklace, $1,025:
david-lawrence.com. 4 ALIFE Champion
crewneck sweatshirt, $84; alifenewyork.
com.53.1 PHILLIP LIM women's knitted
sleeve bomber jacket, $595; 310-652-
A500.6 GILES & BROTHER gold-and
crystal-encrusted twist hoop earrings,
$90; gilesandbrother.com.7BRIAN
LICHTENBERG women's Homies
Advisory all over print leggings, $88;
shopbrianlichtenberg.com.8 ADIDAS
ORIGINALS Pharrell Williams satinsnap
track jacket, $120; adidas.com/pharrell. 9

BEYONCE digital box set, $24.99 preorder;

itunes.apple.com. 10MERCEDES-BENZ.
Mercedes-Maybach S-Class, price upon
request; mbusa.com. 11 HAPPY SOCKS
Snoop Dogg stripes and plants socks,
$12: happysocks.com. 1Z RICK OWENS
men’s Geobasket high-top trainers,
$1,195; patronofthenew.us. 13 DEPUIS
1924 vintage Chanel gold and black chain
sunglasses, 52, ,800: depuis1924.com.
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Happy?
Pharrell Williams
added his own bright
twistto the Adidas

Iy Vi Snoop s
| 7 Stocking Stuffer
Green leaves are
among the emblems
the rapperselected
| for his Happy Socks
collaboration.




FOR
COUNTR
LOVERS

Nashville’s known for
Stetson hats and

Dolly Parton glitz — but
for the animal lover whose
home is on the range,

do the unexpected

and give the giftof a
retired racehorse this year

1ALEXANDERMCQUEEN men's checked
shirt, $995; genteroma.com. 2 PAMELA
LOVE mini arrowhead cufflinks, $185;
pamelalovenyc.com.3STETSON Boss

of the Plains hat, $145; stetson.com.
AVINCENT PEACH leather and pearl
Dallas lariat, $1,850; vincentpeach.com.

5 ROLLIE unisex suede chukka boots,
$120; dnafootwear.com. 6 0PI Desperately
Seeking Sequins nail polish, $9; opi.com.7
ILYLELOVETTFORHAMILTONSHIRTS
men'sdiamond print western shirt, $265;
hamiltonshirts.com.BGIANYITO ROSSI
pony hairvamp booties, $990; farfetch.
com. 9 BANGE OLUFSEN BeoPlay A2
portable Bluetooth speaker, $399: beoplay.
com. 10 HOHNER Marine band 1896
harmonica, $85: hohner-harmonica.com. 11
RUPERT SANDERSONwomen's Frances
boots, $1,025; net-a-porter.com. 12 THE
PERFEXT women's Christy fringe suede
jacket, $1,495; fwrd.com. 13 THEMOTLEY
Buckler's camp blend soy candle, $38;
themotley.com. 14 CANTER USA For more
information on adopting Kinag lbis (pictured)
orotherracehorses, contact canterusa.orq.

Wiranda's
Sparkle
Lambert topped off
her glamorous

CMA Awards look
with two coats of
OPI's tinsel polish.

ALL I WANT

FOR
CHRISTMAS

Western
\ecent :
| Lyle Lovettbroughthis i/ | ' | B =
*  Texasflaretoaline | . | S ¥ LUCY HALE

of comfy dress ' : A N, A —
shirts. * o -

[ just bought a
new house, so
as boring as it
sounds ... ,FHH.'-;

and pans.”

Bucklers

cAMP BLEND
CANDLE

N4 f

NCTHS OF CALITIALL LT, NLLIW "
W3 GRALT AND SLACKRIET!

.---f'
F

—

'IJ




ALL I WANT

FOR
CHRISTMAS

FORTHE

ROCKER

Channel Keith Richards

or Courtney Love with an
array of edgy offerings
ranging from a classic
leather jacket to a five-
figure Fender

WEEZER'S
aCOIT1}
SHRINER

“A Dodge Helleat

mm" (I Neio 1 LOEWE men's leather biker jacket,

s o N $4,350; mrporter.com.2FENDER
[unbroken| 7 A\bout STRATOCASTER solid-body electric

: : o TEn ’ '_I.'|I = 5
NJ'”fn'_l.’,u" fl'}.l" miy Fhat Poult A\ guitarfrom 1964, $26,000; retrofret.com.

, During the band's .\ JPRABALGURUNGFORMAC Carmine
r‘.ﬂ:f” hane.” : worldtour,theeldest : rouge lipstick, $30; maccosmetics.com.
' Haim sister, Este, ' 4 ERIC JAVITS Profile fedora, $375;

1 ericjavits.com.SSAINT LAURENT
\»  withabold g Babies 40 central-cut Chelsea bootie in

H scarlet lip. '% patent leather, $1,195; shop.leclaireur.

T . ] com.BHUDSONJEANS Nico midrise

"'-—-—-—";‘F - ) superskinny jeansin pyrotek, $220;

o s ' i hudsonjeans.com.7 GIVENCHY pin
t_* - badge, $32; farfetch.com.B DAVID
YURMAN men's lapel pins, from $350;
davidyurman.com. 9 ETRO women's
leopard print fur coat, $6,693;212-317-
9096. 10 KURT COBAIN: THE LAST
SESSION hardcover book by Jesse
Frohman, $45; thamesandhudsonusa.
com. 11 JOHN VARVATOS men's velvet
Fleetwood lace boots, $698; johnvarvatos.
com.125TELLAMCCARTNEY Falabella
faux-fur houndstooth shoulder bag,

$1,395: saks.com.

always hitthe stage /)

II |

KURT COBAIN

JESSE FROHMAN

I T, :

_J.-. /
._||r.ll:|'l i '
& = o

i

J a

s
I|"'__:’ Sexy Stompers __

: John Varvatos lace-ups °
l are favorited by cool
\: guyslike Gary Clark _:;;"I

H"-.h Jr. (pictured) and r‘;'
"":l_j-.r Ziggy Marley. .--""ﬁ 4

o =

xll;-' :I'r.
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ALL I WANT
FOR

CHRISTMAS

”
[ Jowy

| e :|
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DILLON
FRANCIS

“Atrashcan.”
(Also what he's

friends and
family.)

planning to give

Spin Magic
Daft Punk used

+\
this model forits :

"Random Access

. T

Memories

Unboxing™ 4 . [~

J
Y,

£

k

Color Splash
The Swedish DJ's
Kris Van Assche
shirts are as bold

‘=, ashissound.

FORTHE
DANCE
FANATIC

Electric Daisy-goers crave
high-volume impact — and
sequined sunnies, mouse-
eared baseball caps and
graphic overcoats will do
the trick even when the
music isn't spinning

1MSGM women's digital-print coat,
$1,048; farfetch.com.2ZURBANEARS X
MARCBY MARCJACORBS headphones,
$60; urbanears.com.3VICTOR
VASARELY POS-NEG VA (acrylicon
canvas, 1979), estimated at $54,835-
$70,500 at Sotheby's Paris Contemporary
Art Sale; sothebys.com. 4 ALISON LOU
Party On necklace, $1,595; net-a-porter.
com.SSUPRA men's Estaban sneakers,
$100; suprafootwear.com.6 HOUSE OF
HOLLAND striped paillette-embellished
tulle top, $410; net-a-porter.com. 7
PRO-JECT Debut Carbon DC turntable,
$449; project-audio.com.BNATASHA
MORGANEYEWEAR Discus blue sequin
sunglasses, $285; natashamorgannyc.
com. 9 FEDERICAMORETTI Tito
mouse-earcap, $235; hlorenzo.com. 10
MIGNONNE GAVINGAN zebra-nude
scarf, $425; mignonnegavigan.com. 11
CLOVER CANYON Corfu-swirl neoprene
crop top, $176; clovercanyon.com. 12
LIBRARY OF FLOWERS The Forest
bubble bath, $36; libraryofflowers.com. 13
KRIS VAN ASSCHE men's printed T-shirt,
$160; krisvanassche.com. 14 REBECCA
MINKOFF Royal triple-zip pouch, $355;
rebeccaminkoff.com.

NOVEMBER 29, 2014 | WWW.BILLBOARD.COM 39



40 BILLBOARD | NOVEMBER 29, 2014

| ! |_ | . |
I: ) | ] '._I. I I[_,I I ‘ "‘!: |
i i 1 K J r 1 ~
[ 1 | 'y ' |[ B 111
| L]] A\ DA
13 | ' H | | e U A IV

WITH SAM SMITH AND HIPSTERS HALF HE

BY JONATHAN RINGEN
PHOTOGRAPHED BY MARTIN SCHOELLER

Blige performed at
amfAR's Inspiration Gala
on April 4 in Sao Paulo.




“I still deal with
self-doubt. Butthe
beautiful thing now

isthere's another
side of methatisso
strong,” says Blige,
photographed Nov. 8
at Milk Studios in New
York. Styling by Phillip
Bloch. Blige wears an
Alexander McQueen
blazer from Saks Fifth
Ave,aCraine & Love
T-shirtand Kimberly
McDonald earrings.




EVERY 50 OFTEN MARY ]. BLIGE
finds herselt in a place so lofty that

even after all she's accomplished, she
can t quite believe her fortune. One of
those times came earlier this month,
when she performed in front of Barack
Obama during a White House concert
for America's troops. She's a favorite of
the president and first lady, and it was
her second trip to the White House —
the first was for the 2008 inauguration.
"I must say, she admits with a cheerful
laugh, “it never gets old.”

It's not that Blige, 43, doesn’t have
the kind of resume that gets you to the
White House: 24.5 million records sold
in the United States (among female
R&B singers, only Mariah Carey
and Whitney Houston have moved
more in the Nielsen SoundScan era),
eight platinum albums (four of them,
bookended by 1997 's Share My World
and 2007 's Growing Pains, hitting No. 1
on the Billboard 200), arenas filled
around the world. The disbelief stems
from what roils underneath all those
hits: struggles with addiction and
depression that date back to her teen-
age years.  The very first time I went to
sing for the president, it made me think
of when [ was living in Yonkers [N.Y.]
and in the projects,” recalls Blige, who
now lives in Saddle River, N.J., a small
and very pricey suburb of Manhattan.
“How did I get here? It makes all the
struggle and pain worth it. Every time.”

These days, like most of her long-
famous peers, Blige no longer reliably
sells millions of records. She could
lean harder on her loyal-in-the-
extreme fan base (which works — her
2013 Chrnstmas album sold 334,000
copies). Instead, she has undertaken
a reinvention. Her 1o0th album, The
London Sessions, sounds like nothing
she has ever done before. It's a trans-
Atlantic collaboration with some of
the United Kingdom's biggest, coolest
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Blige wears a Gucci
dress, H-Sternearrings
and Oftira bracelel. Foran
exclusive interview and
behind-the-scenes video,
goto Billboard.comor
Billboard.com/ipad.
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“Idon’t know what's
going to be a hit.

| just know great
music.” Clockwise
from top left: With
husband Isaacs at

the 2007 Grammys;

Houstonin 1999;
and with hertwo
stepchildren,
Jordan (left) and
Masir,in 2012.

breakout stars, including Sam Smith and Disclosure, that seems

as likely to be embraced by Pitchtfork as by BET — but maybe not
by mainstream R&B and pop fans. "1 did it for myself,” Blige says.
“Just to do something completely different that liberates me and
that gets people listening. I m just trying to get my art out there and
be respected for that.”

For Smith, who has become one of Blige's close buddies, the
experience has verged on the surreal: "She's a legend, an icon!”
he says. "I cannot believe I can now call her a friend.” Guy
Lawrence of Disclosure was similarly dazzled. "She’s as talented
as ever, he says.

The London Sessions is Blige s first record for Capitol. For much of
her career she was signed to Interscope/Geften, and her boss there,
[immy lovine, sees the album as a savvy move. “The fact that she
went to England to make the record was brilliant,” he says. " The
music community there and in Europe really appreciate what makes
her great. There's a song on the album called "Long Hard Look
lwritten by Sam Romans, among others]. It's a powerful, powertul
song. She crushed it.”

The move builds off of a couple of recent Blige collaborations
that made waves among hip listeners — a pumped-up remix of
Disclosure s single “F for You, which became a minor dance hit,
and a lovely duet version of Sam Smith's single, "Stay With Me.”
Capitol Records chairman/CEO Steve Barnett, a U.K. transplant,
suggested Blige might want to go further down that road, writing
and recording with members of a loosely affihated scene of young
English artists. “It’s just my opinion,” he says, “but the best music in

IHE BRITISA ACES BERIND THE LONDON SESSIONS

Blige brought in some of the United Kingdom's hottest writers and artists

onstage with Whitney

the world today 1s coming from London.” So in July, she hopped on
a plane, checked into the Mandarin Orniental Hotel near Hyde Park
and emerged a month later with the songs that would become The
London Sessions. "' 1'd been to London before, but I'd never lived in
London,  says Blige, who spent her time exploring when she wasn't
working. "I love that city. They understand that music’'s not just one
genre — it s soul music, it's club music, 1it's West Indian music, it's all
kinds of music. It feels so free over there as an artist.”

Blige sees the album — which ranges from glitchy soul tunes to
full-on dance tracks — as a celebration of that musical diversity. It's
built around songs contributed by Smith and Disclosure, who broke
through together on the latter's smash “Latch,” and each represent
one of the London scene’'s main sounds — neo-soul for Smith, retro-
tinged house music for Disclosure — but also includes some of their
less-known collaborators, the songwriter/producers Romans and
Jimmy Napes among them. (Veteran U.S. hitmaker Rodney Jerkins
came to London, too, and contributed to most of the tracks.)

The London Sessions kicks off with a clear declaration of intent: a
blast of deep soul called "Therapy, which Smith wrote with Blige
in mind. When he first sang it to her in his London studio, she found
herself profoundly moved. "I just had to change a couple little words
to make it fit me, she recalls a few weeks before the album’s release,
while relaxing on a sofa in a New York studio. "It touched my heart
because 1t's a topic that people don't like to talk about. I thought it
would be nice to let people know, ‘It’s OK, you're not the only one.” ”
It's a chilly autumn evening, and she’s dressed for the weather in
soft leather leggings and a loose-knit baggy sweater, both black, and
nerdy-cool glasses; her hair is cropped in a glam blond bob. She's
warm, quick to laugh and an attentive listener, pursing her lips and
leaning forward in concentration as she considers a question.

The empathetic quality she displays in person is all over the
record — helping her fans feel better about themselves 1s a major
goal of Blige's. But it turns out that she herself actually hasn't seen a
therapist, despite a traumatic childhood, the struggles with addic-
tion and bouts of depression. "I ve never sat down with a doctor like
that, no, she says. "But I meditate and pray and try to really take
responsibility. That's therapy too, when you take responsibility for
all the foolishness you re doing and all the things you did wrong. It
hurts. You got to feel it, deal, then heal.”

She thinks for a minute, and adds another form of less noble
therapy she’s tried to the list. "I used to shop too.” She laughs at the
memory. | still do, but when I'd get depressed, I'd really shop. |
would go out and just be frivolous. I'd feel better! But then the bill
would come and I'd be like, ‘Oh, my God.”

Blige has always admired the spin that U.K. artists put on soul
music. “Adele, she’s a soul singer, ' she says. “Sam, he's a soul singer.
Elton John was a soul singer — we could take it all the way back. Soul
music has been coming from the U.K. forever and been inspiring
me. Butone particular London soul superstar looms larger over the
project than anyone: Amy Winehouse, who died in 2011. “She was
the first inspiration,” Blige says emphatically. “When I first heard
Amy'’s album, I was like, she's incredible. And then when I saw her
perform, It was scary how amazing she was, all that emotion and
that almost Nina Simone-type singing.”
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