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EAGLES

6 SHOWS \

JUSTIN TIMBERLAKE
2 SHOWS

ALEJANDRA GUZMAN
IMAGINE DRAGONS
PAUL SIMON / STING

HIS HOLINESS
THE 14™ DALAI LAMA

TOBY MAC

USA FREESTYLE
WORLD CUP WRESTLING
2 DAYS

KINGS OF LEON
ART LABOE BLOCK PARTY

KDAY KRUSH GROOVE
CHELSEA HANDLER
ARMIN VAN BUUREN

MARQUEZ VS ALVARADO

BACKSTREET BOYS /
AVRIL LAVIGNE

GLORY 17 KICKBOXING

FABULOUSFORUM.COM

QUEEN + ADAM LAMBERT
KISS / DEF LEPPARD
STEELY DAN
KDAY KOMEDY XXPLOSION

RAMON AYALA
BOSTON / CHEAP TRICK

AEROSMITH / SLASH
FEAT. MYLES KENNEDY

ARCADE FIRE
2 SHOWS

2014 MTV
VIDEO MUSIC AWARDS

LUIS MIGUEL
2 SHOWS

MAZE
FEAT. FRANKIE BEVERLY /
PATTI LABELLE

WITH RUBEN STUDDARD
WU-TANG CLAN

3900 MANCHESTER BLVD.
INGLEWOOD CA 90305

™

FORUM

PRESENTED RY CHASE { :'-.

TOM PETTY
& THE HEARTBREAKERS /

STEVE WINWOOD
2 SHOWS

PEPE AGUILAR

HILLSONG UNITED
PHISH
LUKE BRYAN
QUEENS OF THE STONE AGE
THE BLACK KEYS
HARDWELL
SLAYER

5 SECONDS OF SUMMER
2 SHOWS

IHEARTRADIO FIESTA LATINA

FLEETWOOD MAC
3 SHOWS

POWER 106 CALI CHRISTMAS

KROQ ALMOST

ACOUSTIC CHRISTMAS
2 SHOWS

STEVIE WONDER'S
HOUSE FULL OF TOYS

CALL: (310) 330-7300

G YFAR!
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BILLY JOEL LADY GAGA AZ1Z ANSARI
12 SHOWS T oy 2 SHOWS
LUKE BRYAN 2 SHOWS X JAPAN
< SHOWS KATY PERRY ERIC CHURCH
KEITH URBAN BRUNO MARS ABOVE & BEYOND
ARCTIC MONKEYS 2 SHOWS A SALSA VIVE I
138™ ANNUAL QUEEN + ADAM LAMBERT ) .
WESTMINSTER KENNEL CLUB il i MSTLEY GRUE
DOG SHOW STEVIE WONDER
TOM PETTY
KINGS OF LEON & THE HEARTBREAKERS USHER
JUSTI;;LI‘-;E;ELAHE CAGLES HARDWELL
2 SHOWS JAMES TAYLOR
ANTONY SANTOS
f MEGATON RUSSELL PETERS
PAUL SIMON / STING
> CHOWS ENRIQUE IGLESIAS / PITBULL 2100°S JINGLE BAL L
MAYDAY ERIC PRYDZ ANDREA BOCELLI
JUAN GABRIEL BASSNECTAR BOB SEGER
FLEETWOOD MAC SKRILLEX / DIPLO
MEGA MEZCLA BL PARTY
C QERFARE 2 SHOWS

ARMIN VAN BUUREN

S\
ADISON SQUARE GARDEN

HE WORLD'S MOST FAMDUS ARENMNA"

THEGARDEN.COM #THEGARDEN

7 /| envertamment
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Beyonce's party-
starting anthem
gets aboostthanks
toits official video
(pictured) and fan-
made clips.
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Title cinnncanon Artist

PRODUCER [SONGWRITER] IMPRINT/PROMOTION LABEL

LRr<l Blank Space @ Taylor Swift
LA MAARTIN, SHELLRACK

[LSWFTMAY MARTIN SHELLBACK] G MAC HINE REPLIBLIC

-

1I_l|r

6

Peak
Position
Woaks
On Chart

Beyonce Rolls The

Dice And Wins Big
With “7/11° ?

HE YEAR THAT song s streaming total 1s a fairly |
started with Beyoncé even split of clicks for the official |
dominating pop afterthe  clip and fan-made videos. " 7/11"

Take Me To Church A Hozier

A HOZIER-BYRNE [A HOZIER-BYRNE) ALY WORKS/COLUMBIA

DA LS S s S e sy e By MDY BN sl dlale 4y coinguieed Dy Roehin Spoueea an and wreaning acinemy falke b

AllAboutThatBass A Meghan Trainor

K ADESH M TRAINOER, KK ADISH] P

Maroon5

SHELLAACK [A N LEVINE SHEIBACK BLEVIN] Z232 MINTERSCOPE

Ll

Too are E&elined & curent @ they are ewbprdiadsdsl e OF s redeying wiekssiwes S0 rhdy and AW e &Lk for 10 firsd B S O 1 Legenid on

TBe veien "y ol poDu e Cumreng s S 400 Eeiwes. raked fy s

SoundScan

riclsen

SALES DATA
TESWPILEDS BTY

RAIRFLAY STRERM WL

FARA COMPYLED BY

BO%

her self-titled album ends with the
star snatching back the spotlight.
She surges 18-13 on the Billboard
Hot 100 with " 7/11,” which also
crowns Hot R&B/Hip-Hop Songs
(3-1). The single, a new track from
the Nov. 24 Beyonce deluxe reissue,
spikes by 52 percent from 7 mil-
lion to 11 million U.S. streams In
the week ending Dec. 7, according
to Nielsen Music. After its official
video arrived Nov. 21, fans started
making their own versions in

droves, matching the original clip’s
phone-filmed, DIY aesthetic. The

December 2013 release of

marks Beyonce s eighth Hot R&B/
Hip-Hop Songs No. 1. She also tal-
lied four as part of Destiny’s Child
before reigning for the first time as a
soloist with "Crazy in Love” (featur-
ing then-rumored boytriend Jay Z)
In 2003.

Meanwhile, Meghan Trainor
adds her second Hot 100 top 10
as " Lips Are Movin "~ leaps 13-8.
[t joins her eight-week No. 1 “All
About That Bass, now at No. 3.
Where does “"Bass™ rank among the
year s biggest hits? Flip to page 94,
where Billboard'’s bounty of year-
end charts begins. —GARY TRUST

©lo o

'0]0 O

UptownFunk!  Mark ROnson reat. sruno mars

A RIS O, LBHASKCER DRLNC MARS |BRUMO MARS,
PLAWRENCE I| MBONSON LEHASKHRLDGALL ASPFY NAWILLIARMS] RCA

Shake It Off A Taylor Swift

MAX MARTIN SHELLBACK [TSWIFTMAX MARTIN SHELLBACK] s AT HINE/REPUBLIC

I'mNot The Only One A Sam Smith

LNAPES, S FITZMALIRICE [LNAPIER,5 SMITH] CAPMTOL

Lips Are Movin

K JCADESH [MIRAINOR K K ADISH]

Meghan Trainor n

Nick Jonas

SAFEHOUSENSLANDYREFUBLIC

Jealous

SIR NOLAN [MLIDMASMN LAMBROZ A S WILCOX]

Love Me Harder Ariana Grande & The Weeknd

APATAMLPSVENSSOMN [MAX MARTINSKOTECHA,
PSVEMSSONLA PAYAMILA TESFATEA BALSHE] REPUIBLIC
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Billboard Hot 100

Chart
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T:iI.IIE' CERTINPL ATHICFN Arti Et ﬁ% -E -
Therapper, 27, PRODUCER (SONGWRITER IMPRINT/PROMOTION LABEL. 28 =0
recently signed
to Busta Rhymes’ Hot HO}\' = Bobby Shmurda E 1
Eﬂ.nglu“'te.rﬂte MAHLIL BEATS (A PN LAREY G5 ;

RHecords.

Hlﬂmﬂ' @& Calvin Harris reat. 1ohn Newman 1 17

CALVIN HARRLS [CALVIN HARRIS LNEWVWIMAN| HT EYE COLUMBLA

Stay With Me A SamSmith | , | . |

LNAPES S HUZMALIRICER JERKING [S.SMITH LNAPRERNVPHILLIPS] CAPITOL

0.T.
GENASIS

CoCo . — V—
ThinkingOutloud EdSheeran| ., |
LGOSUNG [ESHEERAN, ANWADGE] ATLAMNTIC
- h N |
T &
Don't Tell ‘Em A Jeremih reat. ve | _
WSCHULTE O NUISTAR D R TON MSCHLR T DMCHAR] AMNE MK SCHUMTL 3 F.I'.i
KRR AACESOM B AFNTES M MU NG L AKRTICATLL ALISEMN, CEF 1AM
Centuries @ FallOutBoy | . |
LRRCTEACECA (LR ROTEN ST LUIME PWERTLLTROHRIAN, DL D2 S AMDY £ ée 15
AHLRLEY L FORRSEC AR KL IMARL L TRANTNER S VDA, REPUSIR
Trumpets JasonDerulo | ., | -
LEELLION [LDESROLREALDC L BELICON]  BELUMGA HEIGHTS WARNMER BROYS | o
CoCo Ol Genasis | ,, | -
MO LISTHD [MNOT LISTED) CONGLOMERATE/ATLANTIC | ;
BegForit lggy Azalea rear. mo -
THE INWVISHELE MBNTHE ARCADE 1A A CHIYC ASTCHISON TLRM HRSTHUISELE 24 J
LAFERNS'ORTH O AS TASHOL K MO KENTTE LTURNER] CaAMG DEF LAY
Black Widow A lggy Azalea rear. rita 0ra -
STARGATE [TEHERMAMNSEN MS ERIESEN, TLRRM FRST/HLISTLE 5 *E-'}
I,li f BLEWVIN KATY PERRY.S.T.HUDSOMN, A A KELLY] EAMNG/TEF LAM
- Chandelier A Sia| 5 | 3
LHATKIN G ELRSTIN (S LFLRLER LSHATEIN| AMONEET FULZZLERCA o
Have you faced a negative backlashto the day, whether you're broke or youre rich onl TV S s oty
ol TR o e e . n cki Minaj wayne & chris Brown 22
“CoCo,” your ode to cocaine? or coming up and doing it, the song touches m,.h..j;,_u-u,mImmﬁ_ﬁmmm-%._ | waniasiarescy | 27 G
T et e e e e el A e ACOUBAAN L GOTTWWALDTTHONRUAS LTHOAAS H A WALTE] MCNE T/ REPUSIC
VWhen my son's teacher hits me and says, gveryone. Feal. Young Thug &
‘ ‘t. :-||_-| c !-:a"ll'"il" I_i '::-E'l'.'i.:-l I'.,u"I'.,I'I"".'.:T -":',,:' - 1_!"|.'-I.1 8 |.'-=|: 2 Lih!t?h Hil'l'.'h Gﬂﬂg Rich Homie CMian .iFI 7
- — B . e o LODOMN Db Doy TRACK [2WTLLLANS, TERUNC: WOOINE 1A ASEH - |
- ' - I [ - o oW . EWTLLIANES LREEE ARYAR | HOILMES MO REPUBLIC
'm like, "Oh, my gosh. It's hard for me to run In the video, you're sitting at a table with a . ’ -
away from [it].” But | ain't really catch no pile of cocaine and a gun on it. Make It Rain EdSheeran | -, |
L L F . L e i " A bk = F A RTEIa | T o s b . R MOy LGOSHING [FAVANCE| LU CENTURT RO TVEATLAN TR ULLUNRLA
criticism yet. It s what the song 1s about. I'm A lot of artists talk about this stulf, whethel |
|:'|! |"._.!_"|,_-'J| :_'-,_-I '|;:'I_:' |'|_ |' I::': ._'|;'_-'|I:I :_'i'_ ':'::"':.-_'.:-:1”1 [ '| '._-'-_.-'i_'.:"l'_"[:! I':'.l" |""| |: '|i"| [_:-:,___”_ L.A.Lﬂﬂ II‘H Ia] Fergie ‘__.l;-' I.':]
4 WLISTARD | S.DUHAMEL D MCFARLANE ol :
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Why do you think it caught on so quickly? goingtotalk aboutit, | might as well show RatherBe A Clean Bandit rear. 1ess ciynne 0 | 7¢

26
| - - 0 Mo . s
| think it's the melody, which is so easy to you. It's the life of me chilling in the projects, I DA NI UMNIAL, Wi e
catch. It catches the Kids, even though they chopping itup, right there in front of youn Riptide @ vanceloy | 1, | -4
_ _ ) )
don't know what it's about. | am surprised, face. | really don't care to be criticized. | stay e b Sl b e A et Sttt
‘!- 1 en anain l T ot har: Co o i.l s @anr ¢ T MY lang = n— Ao me .- M 0 B T 3
yut then again I'm not, because at the end of In my lane and do me. STEVEN J. HOROWITZ Mary, Did You Know? Pentatonix | .. | -
PEM TATONDC B HRAM NMALOWYRY BGREENE] RLCA
i BE°l CoolKids A Echosmith | . | -,
MLELIZOMNDO [ECHOSMITH LDAVID LSO MNEK) WARNE BR(15 )

&
hart

E TI“E‘ CINTHICATION Artiﬁt
=

FRODUMCER [SONGYWRITER) IMPRIMTPROMOTION LA RE]

Posithon

o O The Blower's Daughter MattMcAndrew | ,, |

R APPLEBERRY [DURICE] REFUELIC

Peak

Feat, Chrs Brism, ALgist

43 Hdd Tﬂ“ ann Di KhE!'E'Ei Aking, Future & Jeremih - .
41 L858 | EE O THE BEATS. B KRN D KHALED [K S KHALEDT ML BRCASH WE THEEESTY 34 M4

SOAUSERER IR MOSTLBURE CASH LFE FON AL NOSRIS A XORN CASH MONET R R

Habits (Stay High) A Tove Lo

THE STRLUTS [TLOUSERLSTROMUL SODERBERG D LEDINSKY] ISLANDYREPUBLIC

= The Heart Wants What It Wants  SelenaGomez | - | - Rude A MAGIC! 2
| ' . A NAESSINGER [N ATWEH. A MESSINGER ue

ROCKMARA [SGOMEZ A ARMATOLDIOSTLIAMES] HOLLYWOOD | ptpasppitiy e AR ——
B X NOWLES BUIOHNSOMDETARL S SWIFT " PARHWIEg Ehﬂtglﬂ'l Rider Tim McGraw 4.5 1}

:: iiH E El'_':l:; AN @ IDon't F**k Wllh You Hig Sean reat. £-40 Stn.len Dance ® M"k? Chance ’ o1
O MUSTARD OWEST S MUANDERSON O MCTARLANE K CAWESTALADAM 1 A
Lﬂlll:d ng Ut i.'n'_l—:-!l;-:E-EnilJJD"II-!.T-:'-:-LH:-.-*'.-"L'-'-.’HF!I.F_':_L.TE'a"ErHE...‘hF!l'_'-'_'thIrIFfF.I GOGD /DEF 1AL FOALISCH [C_REHBEIN] LICHTDACHT/MECN/REPUBLIC
Featuring |
The HH'IQIHETIEE James Newton Howard sanifer | awrence . | Don't Mind Usher reat. juicy § x
- LNEWTON-HOWARD S FALLCOMNER IWEIDAMAN L . N L BCE CIRKUT [ HOLUETONL GOTTWALD 45 5
Shearan soars [SOOLLINSILC FRAITES W SCHULTZ] LOMNS GATE/REPURLIC L ASHER HINDLIN TTHOMAS TTHOMAS H R WAL TER] RCA
Hall ] LT | | | :
o fiie Sl ol 2 Tuesday [|LOVE MAKONNEN reat. orake I . Touchin, Lovin Trey Songz reat. nicki mina |
: X MESHERAN LWATYKESONNY DIGITAL 2 [HE FEATRERTEONES | TNEVERSOM AL ROSS T RGN AT HESTONE L FEATHERGIOME, SOMGBOCK 43 14
| | tl 1T IMLSHERAN O ALEEN A GRAHAMNI OV SOUNDAWARNIR BROS. | O FEATHERSTOAE A A BRI NE O TR L DR T PAES A S 5 T Wi LACH ATLANTE
| ' 115 | ¢ =
1 Feat. Usher
" Don't EdSheeran | | . New Flame Chris Brown apickross | | .
RRLIBEN BENNY BLANCO [ESHEERAN, BLEVIN.RSAADIC) - et LECTHMSOM O M BROVWN LB IOHNSOM E THOMAS, 27 .
DROBINGON A S MUHAMMED-JONES C OWENS, ATLANTIC WL NSBAMONDS WL ROBERTS || M. PITTEEBELLINGER] RCA
= il oY il e Rl el Pt il L L . \ 1
14 Waves @ Mr.Probz | ., | Try Me Delloaf | .. | -
MK PFROGS [DPSTEHR LA HMOLUIMN LEFT LAMNEAULTRA RCA | DES (DA TRIMBLED D SRAITHI IBOAATOLUNBLA ' '
L - gy B : ' = 2
" 8angBang A lessie), Ariana Grande & NickiMina] | | Heroes (We CouldBe) Alesso et weis | 4o | 1
LAY MARTINS KOTECHAR B GORANSSOMOTMARAL  LAVA/REPLIELIC ALESSO [ALINDBLADTLOD BOWIE B ENG REFUNE/DEF IAM | “
E, NoType Rae Sremmurd | . | | All | Want For ChristmasIs You ® MariahCarey | ,, | .
|MLW|LL[ﬂ|h,EIA__HI||:]]T|:i;¢.]IE_UEF:ﬂWqJ EARDRLUMA/INTERSCOPE | VCARANASIEREMOCAREY [MCAREYW AFANASIERH COUWMBIAAEGALY 12
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DATA FOR WEEK OF 12.20.2014

Artist

IFAPRINT PFROMOT IO LABE

One Direction

LEUMETTA_LRYARN [LRYAMN, LBUNETTALSOCOT,
LTORALIMNSOMN N HORAN 2 MALIK HSTYLES]

Something InThe Water Carrle Underwood

M.BRIGHE |CUNDEWOOD0,
C. DESTHRAMO BRETT 1AMNES]

About The Money

LOMNDNOM O DA TRACK |C LHARRIS, 1R
[MVILLLANAS | HOA MAES]

GirliIn ACountry Song ® Maddie & Tae
DO

DHUFFASCHERZ (A SCHERZ MUMARLOW LDYE]

IS ARISTA MASHVILLE

LI rear. Young Thug

CeRAMND HUSTLECOHLUMEBLA,

Anaconda A Nicki Minaj
POLOAY T DO ANOINTROUS DA, INFERMD FOEMARA L YOURG BACMEY CASH
LEOMES LSOLONEMATVETLECEARE MUPAL ACICS A RAT NCHE T REPLUIC

Dangerous David Guetta reat. sam martin

DGl IETTAG H TUMNFOET S0 MARTINLEAGAN VAR A MLSIC
(GLETTA L HTUBNFORES DMARTIMN L EVIGAN L ROERMS]  PARLOPHONEATLANTIC

Perfect Storm Brad Paisley

LWWOOTENLE PAISLEY (B PARSLETL LM LER) ARSTA NASHVILLE

SomewhereInMy Car Keith Urban

DHUFFE LIRBAM [LTHARDING K URRAN] HIT REDVCAPTTOL NASHWVILLE

Yellow Flicker Beat Lorde

PEFWORTHALITTLE [EXOTONMNORILITTLE LAVAEINS GATE REMUSLIC

Talladega Eric Church
LHCEE (ECHURCHLL AIRD) Bl NASHWILLE
God Made Girls Raelynn

L AEOH [RAELYINMNNCRAL TOIN, LIVECCENRA L BROSE] WALORY
Ghost Ella Henderson |
RETHXOER N JAMNCAMNELA

|E.HENDERSOMN R BETEDDER N ZANC AMNELLA] SYCOACOLLMEBLA,
Steal My Girl @ One Direction

LBUMNETTA_LRYAN FWESTERLLUIND [W.AHECTON,
LELINETTAE DREVWETTLRYAMNLIOMUNSONLPAYNE]  SYOOCCOLUMELA

0 To 100 / The Catch Up Drake
BOHDHA N SHEE MMNETEENES (A CRAHAM VLM MOMEY CASH
WA SAME BEE N SHEEE P IEFFERES A SR ANDET & HENEY) MCINETREPURK
Sun Daze Florida Georgialine
LAACH |C R BARLCWE LFRASLIRE,

S ALTON L HUBRARD B EH LEY REPLIBLMC MASHVILLE
No Flex Zone Rae Sremmurd
RAKE WALL MADE-IT, A= INLL WILLLANS,

A HOGAN A BRI ERCIWN] EARDRUMA INTERSCIOPE

oul B - SETE S A el e Sl ) E— |

Feal, Nicki I'n.-llina: Or

***Flawless BeYONCe chimamanda Ngozi Adichie

HIF-BOTEKNCWLESRET BEEL [5 KNCWLEL TNASH T HORLIS R RER PATK WO
RASLHANMADOT MARALS BENMAEN P EROVWNLAA AT TON COLLAVELA

| Bet My Life Imagine Dragons

IMAGERNE DRAGONS (IMAGINE DRAGONS)  KIDINAKDRMNERINTERSCOM

No Love August Alsina
DRLIBAMA BOT (A ALSINA, IR,

COGHCLSON MW ENWADE [ BRCAWN| Paind TRAE ASLMCICE /TR LAM

| See You Luke Bryan

LSTEVEMS [LBRYAMN.LLAIRD A GORLEY] CAPITOL NASHWILLE

Close Your Eyes

NV [A CRAIGITOMLUNSON S MINOR]

FII’EhElI Pitbull Fear. jomn Ryan
LEEHASDENT LELARN LLONDOS |AC PERES EFREDERK MR 305/
ASCHURLER L HYARN [SPARGUR TPEYTON LILEER] PO GROL INDS RO A
Tillt's Gone Kenny Chesney
B A MO I HESMEY

|F!.EL.ﬁ.1n'n'5|l'H-I.L!1.l'.-1IJHF'H'If,HE.H-H'I’i BLUFCHAIR O LNABRLA MASHWILLE
Try Colbie Caillat
A DEOMN ICOANLLAT BABYRACE | REEVES A DA | FEPLUEL T

Shut Up And Dance WALK THEMOON

[.PACMOITTA, | NLPETRICCA, & RAAIRLAMN K AT,

Drinking Class Lee Brice

MAMCCLURE R IACOESL SRICE |LKEAR DIFRASIER E M HILL) CLURE

Often The Weekn

BEM BRLLBONS THE WHEEKMND LOUENNEVILLE (A TESFAYE BDIEH Xo
LR ENNEVILLE A BALSHE O SCHOREH DA KO ATEPE S ALLCUISMEN | REFUSLAC

| Lived OneRepublic

RETHDDER B KUTZLE (R BTEDDE N ZANCANEHLA]  MOSLEY/INTERSCOME

Burnin'ItDown A lason Aldean

MKNO [CGTOMPKENSACLAWSOMB KELLETTHLRBARD] BROKEN BOW

In Your Arms Nico & Vinz

WL DAP [ V.DERTE N SERERA WNCLARSENC ROLSEN ANGVIE]  WARMNER BRCS

SYCOWCOLUINMELA

Parmalee
STOMNEY CREEKE

SWALIGAMAMN B BERCHH MCKAHON] RCA |

FEak

Fosrtion
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All | Want For
Christmas Is You

MARIAH CAREY

Mariah Carey makes hel
|-.E'.'_'f"-_‘|‘[1 .-j‘ |:I|-|':||| t.:'-:'”.'i" |'::| ‘l'li';.

Billboard Hot 100 with hen

L | R g
modern-classic carol "All | Want
tornristmas i1s You. (Lladag

=s0Ngs are eliqible tor the Hot

100 if ranking in the top 50 and

resurging in multiple metrics.)

i, . . " .| sl =4 g = & T r
Since the holiday tune was nol

available as a commercial s nagle

upon its original release in 1994,
tdidntappear enthe Hot 100
according to chart rules at the
time. Now a yuletide stapie, the
festive jingle reached its best
rank (No. 21) during the 2012
noticay seasaon. —G.T
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Title cosmncanon Artist == g 5
PRODLICER [SONGYWRITER] IMPRINT/FROMOTHOMN LARBE EE g':lﬁ
Look At You Big&Rich | . | ., s
BIENNYLRICH [LRICH SLAWSON) BSA/NEW REVOLUTION | -
¥ ¥ L o
Day Drinking @ littleBigTown | ., | -,
LICHCE [ FAIRCHILDAWESTRROOK PSNVEETIVERGES DDEAN]  CAMTOL MASHVILLE
. 4 .
Make Me Wanna ThomasRhett | . | .
LICHCE [THOMAS RHETT B BUTLERLLAMCCONY] WALORY =
Hndv lﬂ“guﬂge Hid l“k Featl. Usher & Tinashe ll lLTwuuu E
STARGATECASHMERE CAT [BTCOULINS V.S ERIEEN, THAAlUMMIGROUP |/ 2
TEHERMANSEN MA HOBERG. L RATMOND IVTKACHINGWE! /BB CLASSIC/RCA ROBIN SCHULZ
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CREATING TODAY'’S HITS
®
10 TOP CHARTING SONGS w | 100 TOP CHARTING SONGS
HDT ’| UU AlHPLAY H[]T ADUL‘I’ TUP 4[} HOT AC HOT REB HOT ALTERNATIVE HOT MAINSTREAM R&B

HOT TROPICAL AIRPLAY HOT RHYTHMIC LATIN POP HOT DANCE

MAINSTREAM TOP 40 HOT 100 SONGS HOT LATIN SONGS HOT LATIN RHYTHM HOT COUNTRY
HOT R&B/HIP-HOP AIRPLAY HOT 100 CANADIAN HOT R&B/HIP-HOP SONGS

DANCE/MIX SHOW AIRPLAY HOT CHRISTIAN AC

FUTURE.

CONGRATULATIONS TO OUR . -
CHART-TOPPING MEMBERS g

A w

Pictured are songwrters in the Top 25 Hot 100 Songwrniters, Top 25 R&B/Hip-Hop Songwriters, Top 25 Country Songwriters, Top 25 Latin Songwriters, Top 10 Rock Songwrters, Top 10 Rap

songwriters, Top 10 Dance Electromic Songwriters, Top 3 Chnstian Songwniters and Top 3 Gospel Songwrnters. Data was compiied from Billboard's 2014 Year-End Songwnter charts

Jaren
Johnston



Shellback
(STIM)

(from L to R)

JOEL HOUSTON (APRA) #1 HOT CHRISTIAN SONGWRITER  DAN SMITH (PRS) #1 HOT ROCK SONGWRITER

BOBBY SHMURDA #1 HOT RAP SONGWRITER ROMEO SANTOS #1 HOT LATIN SONGWRITER
CALVIN HARRIS #1 HOT DANCE/ELECTRONIC SONGWRITER  DAVID BRATTON #1 HOT GOSPEL SONGWRITER




billboard

el

'y JLEN BLRAL

- [ - -

1 HE ROAD 10O NO. 1

REDICTING CHART SUCCESS IS AN IMPOSSIBLE SCIENCE.
Every year, the surest things with the burliest marketing
budgets tank while out-of-left-field oddities — no offense,
Magic — earworm themselves into our brains and stay
there for weeks and months.

Even established stars rise and tall in ways that cannot
be predicted. This year, Taylor Switt defied conventional wisdom
by completely bypassing country radio — and her roots — and
courted a fickle pop audience by going door to door with 1989. Not
literally, but nearly so.

And in a year when there are fewer million sellers (three) than
members ot Uz, she easily cleared that mark in her first week.

Yet with all of the uncertainty heading into 2015 — as physical
and digital sales continue to shrink while branding and live events
save artists’ bacon — the single reassuring fact about the music
Industry 1s that it remains driven by creativity. And even then, the
best artists and songwriters aren t guaranteed chart positions. Yes,
you need a great song. But self-awareness, pluck and work ethic
are critical. In addition to that, luck certainly plays its part.

And so the stories behind the songs that topped our charts —
told by the folks who penned, produced, performed and promoted
them — demonstrate that elusive combination of purpose and

8 BILLBOARD | DECEMBER 20, 2014

JASON DERULO
Photographed by
Meredith Jenks

on Oct. 22 at the
Warner Bros, offices
in New York.

MEGHAN TRAINOR
Photographed by
Smallz + Raskind on
Oc¢t. 9 at The Line Hotel
in Los Angeles.

IGGY AZALEA
Photographed by
Miller Mobley on
May 31 at ROOT
Studios in Brooklyn.

SAMSMITH
Photographed by
Austin Hargrave on
Sept. 30 at The Greek
Theatre in Los Angeles.

For exclusive interviews
and behind-the-scenes
footage from the

No. 15 shoots, go to
Billboard.com or
Billboard.com/ipad.

. ”I.... —

happenstance that alchemically produces a hit song or album.

As part of our inaugural No. 1s franchise, we created separate
covers for four artists who made it to No. 1 and who we believe
define the wild and woolly nature of 2014. There's Meghan
Trainor, the Nantucket native who moved to Nashville and scored
the unlikeliest hit with the 1950s doo-wop-infused “All About
That Bass '; Iggy Azalea, the white Australian rapper who adopted
a distinctly Southern patois and put two songs on the Hot 100
for several weeks this summer; Sam Smith, who single-handedly
revived the term “blue-eyed soul singer” and may run the table at
the Grammys; and Jason Derulo, who kicked around writing songs
for others before finding his own voice when he wasn't expected to
produce a string of hits.

Going Into 2014, no one could have foreseen this group of artists
enjoying such a level of success. But then we heard the songs and
saw their performances. Then we knew.

i

21

Tony Gervino, EDITOR-IN-CHIEF
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MOST GLOBALLY STREAMED
FEMALE ARTIST -SPOTIFY 2014

MOST VIEWED VIDEO ON
VEVO FOR 2014 - DARK HORSE

MOST PLAYED SONG OF 2014
AT TOP 40 RADIO - DARK HORSE

MOST LISTENED TO RADIO
ARTIST OF 2014

MOST FOLLOWED PERSON
IN THE WORLD ON TWITTER




FEATURES

41 The Year In Music A look back atthe
most memorable moments of 2014;
a portfolio of 19 artists — and their
teams — that reached No. I; and 64 (!}
vear-end charts.

THE BILLBOARD HOT 100
3 Bevyonce bounds up the chart and
also crowns Hot R&B/Hip-Hop Songs.

TOPLINE

19 Faced with waning sales and a long-
delayed new album, Cash Money's
former franchise artist Lil Wayne
wants out of his contract.

22 SBS executive Jesus Salas will not
face sexual assault charges brought
by singer [and former girlfriend]
Katherine Alexander, but a civil suit
IS still pending.

26 "Year one was more fun and success
than | could have imagined in my
wildest expectations,” says Irving
Azoff of the strong initial numbers
for his Forum in Los Angeles.

7 DAYS ON THE SCENE

34 7Days On The Scene

36 Parties KIIS-FM Los Angeles' lingle
Ball, Kennedy Center Honors, Art Basel

THIS WEEK
Volume 126 / No. 42

CHARTS

144 Coda In 1970, the John Fogerty-led
Creedence Clearwater Revival
reigned as the top album artist
In Billboard's first year-end
spotlight, signaling a new era of
post-Beatles rock.

TO OUR READERS
Billboard's Grammy Voter Guide,
featuring exclusive content on
the nominees, will be sent to all
Recording Academy members
and Billboard subscribers
the week of Dec. 22. The next

regularly scheduled issue of
Billboard will be dated Jan. 17.

CORRECTION
Inthe Dec. 13 Women in
Music issue, actor-rapper 3

Donald Glover was
misidentified on page 106.

“We had to
catch up
to the song.”

— “Number 1s” honoree
Kiesza on following her

viral hit “Hideaway”

Kiesza
photographed
Oct. 7 at

Jack Studios
in New York.
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24 SELL OUTS

OVER 556,000 FANS-
ND COUNTING

Jan 27 El Paso Don Haskins Center
Jan 28 El Paso Don Haskins Center
Jan 29  Phoenix US Airways Center
Jan 31 Las Vegas Mandalay Bay Events Center
Feb 05 Corpus Christi American Bank Center

Feb 06 Lubbock United Supermarkets Arena
Feb 07 Austin Frank Erwin Center

Feb 12 Bakersfield Rabobank Arena
Feb 13 Los Angeles STAPLES Center
Feb 14 Oakland Oracle Arena
Feb 17 Denver Pepsi Center
Feb 20 Rosemont Allstate Arena
Feb 21 Minneapolis Target Center

READY FOR 2015}, -
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CONGRATULATIONS TO ENRIQUE IGLESIAS, PITBULL AND J BALVIN

)y B




GIVIN
G THE WORLD REASON TO CHEER
AEGWORLDWIDE.COM

| II




; /
Conaie
TAYLOR SWIFT

ON ANOTHER INCREDIBLE YEAR!

#1 BILLBOARD 200 ARTIST OF 2014

1989 - THE LANDMARK #1 ALBUM
ALREADY CERTIFIED 3X PLATINUM
FEATURING THE RECORD-BREAKING
BACK-TO-BACK #1 HITS "SHAKE IT OFF"”

e
& “BLANK SPACE”" MACHINE




Lil Wayne (right) with
"surrogate father” and

Cash Money co-founder
"Baby” Williams

LIL WAYNE TO CASH MONEY:
‘Il WANT OFF THIS LABEL’

THE COMPANY'S LONGTIME FRANCHISE ARTIST HAS BEEN ECLIPSED

BY DRAKE AND NICKI MINAJ. NOW, HE SAYS HE’S A “PRISONER”

— AND BLAMES THE MAN HE HAS CALLED HIS “DADDY"”

ALBUM DELAYS ARE NOTHING
new tor Lil Wayne. But the MC
sent shockwaves through the
hip-hop world on Dec. 4 when he
publicly blamed his label for the
ever-shifting release date of his

new album, Tha Carter V. Calling
himself a “prisoner,” he tweeted, "1
want off this label and nothing to do
with these people.” The barb was
aimed at Cash Money s co-founders
Bryan “Baby” and Ronald “Slim”
Williams — who signed a prepubes-
cent Wayne in the early 1990s — but
particularly Bryan, whom Wayne, 32,
has described as a surrogate father.

BY BEN WESTHOFF

Baby has a giant image of Wayne
tattooed on his left pectoral, and the
pair released an album together in
2006 called Like Father, Like Son.
While the full nature of Wayne's
dissatisfaction with the label is
unclear, some speculate that he feels
he's underpaid, like several '9os-
era Cash Money artists betore him.
Juvenile, B.G. and Mannie Fresh
departed amid financial disputes,
with Fresh telling Hip Hop Weekly
that his time on Cash Money was
like “slavery.” (He did reunite with
Wayne for V, however, and Juvenile
has since rejoined the label.)
Similarly, a host of producers has
accused the label of nonpayment,
including " Lollipop™ co-producers
Jim Jonsin and Deezle, and
Bangladesh, who made Wayne hits

including "A Milli" and "6 Foot 7

Foot.” (All three have since settled
with the label.)

“I'm shocked by this,” says D]
Peter Rosenberg of WQHT (Hot
97) New York. "Wayne and Baby
have one of the most storied CEQO-
artist relationships ever, and I never
thought it would end.”

Long Cash Money s marquee
artist and steadfastly loyal until now,
Wayne has been gradually eclipsed
by Drake — a friction playtully
discussed in the pair’s recent joint
tour — who, along with Nicki Minaj,
is also signed to Wayne's sublabel
Young Money. Drake’s Nothing Was
the Same was the seventh best seller
of 2013, with 1.3 million units sold 1n
that year alone, according to Nielsen
Music, followed by a string of hits
this year (see story, page 44).

Wayne, the Willlamses and

THE OVERUNDER

Live Nation's Arthur Fogel, U2's
longtime promoter, celebrates

another switt sellout: 42

Mariah Carey delivers a subpal

the Raockefeller (
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Jay L archestrates

Breathe [1-shirt delivery to

Lebron then chills with Kate

and Wilham at Nets game
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THANKS TO ALL OF OUR AMAZING PARTNERS
FOR AN INCREDIBLE YEAR!!!
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Wayne s managers, Cortez Bryant
and Gee Roberson at Blueprint
Group, declined Billboard's requests
for comment, though Bryant did
give a brief interview to TMZ on
Dec. 5 in which he said, "We good,
I'm smiling. I wouldn't be out at the

¥

club right now.” (He later issued a

Grammy

Nominations
By The Numbers

* | | Some obvious (and not-so-obvious)
statement to the site, noting that his i . | Highest number of Grammy nods received by any single
tone was intended as “sarcastic” and stats Wlth\ﬂ aﬂd drou ﬂd thE blg | nominee (Beyonce, Sam Smith, Pharrell Williams)

that the situation with Cash Money show, which takes DIEEE Feb. 8

Percentage of albums in the best-
album categories released on vinyl

was serious. )
It's unclear when V will arrive, and BY HARLEY BROWN
while Wayne's albums are usually

delayed, the new work has yet to
produce a monster advance single
like " Lollipop,” the Hot 100-top-
ping hit that preceded 2008's Tha
Carter III. Wayne's best-performing
2014 single, “Believe Me,” peaked at

No. 26 on the Hot 100 (No. 7 on Hot 274 4 Gt D A e Ay 4
i er mentions ar oam Smitn on LGec. 2 iInomination aay|,
R&B/Hip-Hop Songs) and has sold ascotding %o Topéy and NextBia Sotnd

678,000 copies, but is anchored by a

verse and hook from Drake.
Total number

Although Wayne claims the
| of nominations
| Beyonce —the
| top-nominated
| female artist
in Grammy

———TE P T

Mumber of
nominations claimed
by top-nominated
music publisher

sony/ATV

4.4M

Viewers watched CBS’ Very Grammy Christmas ~
special on Dec. b, according to Nielsen

219 139 44.
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situation will quickly be resolved
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“Wayne and Baby
have one of the
most storied
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Peter Rosenbery, Hot 897

in his favor — “We’ll be out of this
soon, he said cryptically at a show
In Brooklyn on Dec. § — that seems
unlikely, considering he has released
just one album from a four-album

No Criminal Charges Against Salas
deal that he signed with the label for

an undisclosed amount in 2013. The SBS executive is cleared on rape accusations from singer/former
airlfriend Katherine Alexander, but a civil lawsuit is ongoing

The controversy comes at a dif-
ficult time in Wayne's career, which
peaked with the triple-platinum Tha BY LEILA COBO
Carter III, the best-selling album of

2008. (He has since been to jail, hos- rominent Latin radio executive Jesus management contract.
pitalized due to serious seizures and Salas will not face criminal charges According to the suit, the two met
ordered to give up his prescription in a case brought by his former in Novermber 2012, began dating and
cough syrup.) 2011's critically panned girlfriend, aspiring singer Katherine ived together for several months.
Tha Carter IV sold 2.4 million copies, Alexander, who accused him of rape and Although Salas, an executive vp at -
but recent releases have faltered. gun threats. According to court documents npowerful radio network SBS, asserted

Some feel a tresh start could be obtained by Billboard and dated Nov. 12, a he never entered into a management :
the best thing for Wayne s musi- Miami state attorney cited lack of evidence, contract with the singer, he helped lead a
cal career. "When you have artists delayed disclosure and "copious amounts of campaign that brought her first single, "Put
unhappy with their label homes, their evidence supporting [Salas’] account.” itinaKiss,” to a three-week stintat No. 1 on
creativity suffers, says Deezle, add- The state attorney’s decision clears Salas, Billboard's Latin Airplay chart in January.
ing that he and Wayne have made but Alexander’s civil suit against him and On Dec. 3, a judge granted Alexander
unreleased music that was deemed her former manager, Ramon Gonzalez of a temporary injunction releasing her from -_.
too experimental for Cash Money. (Gold Voice Radio and Television network, the management agreement. Although the
“I'm sure once he's happy, he would 15 ongoing. In it, Alexander claims Salas injunction is under appeal, it remains valid
have another creative spike.” @ ‘Induced” her to enter into an unfair until the case goes to trial. @
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HIT SONG after HIT SONG

A million reasons to celebrate
Thank you for an Amazing 2014!

SIE|S[AIC

LATINA

SESAC Latina celebrating 20 years
of iInnovation in Latin music!






A CLASSIC YEAR

9/TH Annual Grammy Awards
4 NOMINATIONS!! Including Best New Artist & Record of The Year, "Fancy”

American Music Awards
2 Awards, 6 Nominations!!

MTV Video Music Awards
Q Nominations!!

2014 Billboard Women in Music Honoree
“Chart Topper”

Maijor TV Performances:
SNL, AMAs, VMAs, GMA, THE TODAY SHOW,
FALLON, KIMMEL, LETTERMAN, ELLEN
THE NEW CLASSIC OVER 1.5 MILLION ADJUSTED ALBUMS SOLD
THE NEW CLASSIC #1 on the Billboard Top R&B/Hip-Hop & Rap Albums Charts

“Fancy” Certified 4X PLATINUM

“Fancy” #1 on the Billboard Hot 100 for record-breaking /7 consecutive weeks
Iggy Azalea "Fancy” Named ilunes Best Song of 2014!

Fancy #1 Most Streamed Song at Spotify 9 CONSECUTIVE WEEKS!

“Black Widow” #1 on Billooard’s Top 40/Pop Songs, Rhythmic,
Hot R&B/Hip-Hop Songs, Hot Rap Songs Charts

"Black Widow” Certified 2X PLATINUM

www.defjam.com
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and Ariana

Grande apstag
atMTV's "i‘ldi
Music Awar
mthe Forum

(below) on
Aug. 24.
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L.A. Forum
Posts Stron g :
First Year

Irving Azoff's pet venue has its
Southern California competition
paying attention

BY RAY WADDELL

HE REFURBISHED 18,000-
seat Los Angeles Forum has yet
to celebrate 1ts first tull vear of
operation, but it already 1s hav-
ing an impact on Southern Californiaslive  Dimitriades to add a second show; Paul

entertainment scene. Simon and Sting ($1.9 million) and Justin

Statistics provided by the venue's Timberlake ($1.5 million). And for 2015,
operator, Madison Square Garden DuFine says 42 shows are already on the
Entertainment, indicate that the Forum, books including two-night engagements
located in the Inglewood section of by 5 Eecunﬁds of Eumrrfer and Sam ST G surprised by it. "In
Los Angeles, captured 32 percent of the Smith and four nights with Uz. SIS A S N s e a crowded market-
marketplace in 2014 by playing host The Staples Center, which 1s owned ].r1-=:.-l.:.-.1r.|.;.r.i.1 | - e place, any time
to 50 concerts, almost double that of and operated by Anschutz Entertainment by b e another venue
Live Nation's nearby Verizon Wireless Group, has been the dominant large s - - lopens], it will
Amphitheatre (16,300 seats) in Irvine, venue in the market, hosting a record- SR have an impact

on all venues of similar capacity in that
marketplace,” he says, adding, “When
properly scaled,” Staples Center “out-

which, with 28 shows, scored an 18 percent  breaking 53 concerts in 2013. But it’s also
market share. The Staples Center (21,000  the home of four pro sports teams that
seats) in downtown L.A. held 18 percentof  require more than 100 dates a year. As a

the market with 25 shows, and the Honda pure entertainment venue, the Forum 1s grosses other venues in our market.” He

Center (19,000 seats) in Anaheim, 15 poised to attract those acts that can't find adds that management’s ability to “comp

percent with 23 shows. availabilities downtown. the artist hotel rooms right across the
Billboard Boxscore results for the period Staples Center president Lee DuFine street and offer the use of event suites

of Nov. 13, 2013 to Now. 11, 2014 paint a Zeidman, 59, says he's aware of the for radio promotions [makes us| a very

slightly different picture (see box), butnot  Forum's effect on business, but isn't attractive play.” ©

an incongruous one given that the mea-
surement period encompasses two months
when the Forum wasn't yet open. (Its first
public show took place on Jan. 15.)
Renovated at a cost of nearly $100
million, the arena is a pet project of pow-
erhouse manager Irving Azoff, 66, and
a venture of his AMSGE partnership with oy 1y g of 8136 millian $ri Nt SRR Y -
Garden executive chairman James Dolan. 56 winh LW oF T this A 09 alik Gasdlit e s ol LiEve alif. And Madie
“Year one was more fun and success than | independent promoters have Nation, which reportedly offere Frank Productions s
could have imagined in my wildest expec- s o el I it NS SEASSY- i - T SR . oY
tations,  Azoff says, crediting the venue's il AL e fomanre. s N R L Sl ki S P Sl
strong start to a team led by longtime asso- rhe combined grosses of the to early $75 million from 204 show niderserved " says Larry Frank
ciate Dana DuFine, 49, who was named % 0.8 indepehideat Drekote: in 2014 acserding t0 Bensiire e S L el e
senior vp/head of West Coast operations Ee e o ) (e T ) el e I e —————
for MSGE in June. This is DuFine’s first § o T e b ik
venue management gig, and befitting her How did they do 112 In 2 based indie NS2 (and owns a stake
previous work in artist management and at dscape where Live Nation and " the company) toured meta.
labels, including, respectively, Front Line e 1

INDIE PROMOTERS, ONCE AN ENDANGERED SPECIES, NOW THRIVE

e =
L
o
o
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L

pand Five Finger Death Punch

Entertainment and Immortal Records/ el '_ |: e I_ : _ '_I'_ . y |I'I-f'£:l!hr:'-u'l : .
Virgin EMI, she says, "I treat every show fidn't have the capital outlay ﬁ | wbined

as if it were a record launch.” Among the to build an amphitheater. Its 3 T Productions and NS2 reported i
big sellers were two nights by Tom Petty, bl Wi il win L il i i ! <y Sy
who grossed $2.4 million after DuFine - st e o Larry (left) o Boxs 0 2014 -

. 5 HﬂdFl’Ed — year 7or Ine rranks e Y & Al |
persuaded the artist's manager Tony the No. 1 independent promoter i Erank ‘ NEZ & hast eve
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ONE DIRECTION

2014 Artist of the Year




CORNER OFFICE

REPUBLIC RECORDS CHAIRMAN/CEQ AND PRESIDENT/COO

Monte & Avery Lipman

The 2014 market-share leaders on maintaining dominance, defending
T'he Voice and finding tomorrow’s breakout: “You can't rush hits”

BY ANDREW HAMPP » PHOTOGRAPHED BY ADAM KRAUSE

MONG THE MANY PLAQUES LINING
the walls of Republic Records chair-
man/CEO Monte Lipman s midtown
Manhattan office, the one marking his
19-year-old label’s first 10 million albums sold
(certified In 2000) 1s perhaps most illustrative.
Once-buzzing acts such as Godsmack, Eiffel 65,
Chumbawamba and The Bloodhound Gang
are name-checked on the faded award, with little
connecting the projects other than each went
platinum oft of one big hit.

Recalls Monte of that pre-Napster era, " It was
almost like being out on a boat, reaching over
and grabbing the fish. It felt easy and 1t was tun.
Every day, you'd come in and think, "My good-
ness, I want to catch a whale today. ™

In 2014 s marketplace, of course, casting for
hits 1s far more challenging, but the Lipmans —
Monte, 50, and his brother Avery, 48, president/
COQ of Republic — have managed to reel in more
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than their fair share. For the second year in a row,
Republic finishes as the No. 1 label in market share
— 8.5 percent to be exact — encompassing albums,
downloads and track-equivalent album sales,
according to Nielsen Music.

The Lipman brothers certainly have a knack
for spotting and developing talent, but partners
and joint ventures have played no small role in
helping Republic achieve its pole position. Of
its market-share slice, 3.7 percent comes from
Republic Records proper and Lava (Ariana
Grande, Lorde, Enrique Iglesias), while Island
(Nick Jonas, Tove Lo, Fall Out Boy) reports
1.9 percent (splitting from Def Jam for the first
time); Big Machine (Taylor Swift, Tim McGraw)
1s good for 1.4 percent; and Cash Money (Nicki
Minaj, Drake, Lil Wayne) holds 0.75 percent.
Republic Nashville (Florida Georgia Line, The
Band Perry) and select releases on Dot Records
and Caroline Distribution account for the rest.
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“college roommates and
now have adjacent offices.
"We'reroommates all over
again, says Avery (right).

On tap for 2015: the next release from the Zac
Brown Band, the product of a collaboration
between fashion designer John Varvatos and
Big Machine.

Making up Republic’s inner-circle is an execu-
tive team that includes seasoned radio man and
executive vp Charlie Walk, A&R veterans Rob
Stevenson and Wendy Goldstein, West Coast
GM Tom Mackay and former VH1 executive
Rick Krim, newly appointed as the label's first
executive vp artist development.

Though the brothers live in different suburbs
of New York — Monte with his wife, daughter
and two sons in Bedford; Avery with his wife,
son and daughter in Sands Point — they still log
many hours in the city, both at the office and key
events including Republic’s annual holiday party,
which in 2013 hosted Grande and Iglesias months
before their respective smashes “Problem™ and
“Bailando” hit the airwaves. The Lipmans are a
little more cautious when it comes to predicting
2015 s breakouts, however.

"You can't rush hits,” says Avery. “The nuances
are really subtle in what we do.”

Republic finishes at No. 1in market share for
the second year in a row, ailded by your many
partners. How do you centralize such a large
number of joint ventures and third parties?



LOVE, YOUR COLUMBIA RECORDS FAMILY.



Monte Lipman: | consider myself the head
coach whose job 1s to keep this winning team
intact. I keep everybody focused and motivated.
Along the way, you have to always make adjust-
ments and prepare and deal with any variables
that come your way. And with that, I'm very
confident — based on our release schedule, our
momentum, the types of artists and executives
we re working with — in anticipating a repeat in
2015. That 1s the goal.

Avery Lipman: And obviously we had great
carryover coming in from last year — the core
company along with our international partners —
lwhich materialized itself in projects| like Lorde,
who had a great year, and "Bang Bang,” Ariana
Grande, Jessie ) and Nicki Minaj.

Two of your biggest joint ventures, Lava
and Big Machine, both have contracts

with Universal Music Group that expire
imminently — Big Machine this month, Lava
in April. What outcome do you hope to
achieve from their respective negotiations?
Monte: In regards to Lava, we are very proud
of our accomplishments together and it will be
iInteresting to see what lies ahead. With [Big
Machine president/CEO| Scott [Borchetta], it
comes as no surprise that I can’'t comment on a
potential sale. I love Scott, I support Scott — he's
a true record man. We have an unbeaten track
record, and we have done things that no one
else has done before. The dynamic of New York
and Nashville, you can't show me one other
company in over 10 vears, if not longer, that has
had the [same] kind of track record. And we also
have had crossover into the pop marketplace.
That’s a valuable dynamic that I don't want to
see compromised.

Some of your competitors consider your
A&R approach “mezzanine financing,” or
signing acts based on high social-media
engagement that doesn't always translate to
actual hits. How do you respond to that?
Monte: Artists will come into my office and say,
"1 just came from another label and they said
you're research guys, you're data guys.” I don'’t
know what that means. Everybody who says

that is being naive. To me, what I think about is
listening to the universe. I don'’t care if'it's PSY's
“Gangnam Style,” which had 40 million views
betore we sold it, because it was still a creative
leap of taith, or James Bay, who's an artist Ben
Adelson and Rob Stevenson signed. He just won
the BBC Critics’ Choice Award. That's a leap of
faith, too.

Is there a similar challenge with winners
from The Voice, whose albums you also
release, and this idea that a built-in audience
should automatically convert to sales?
Monte: We take tremendous pride in our rela-
tionship with Talpa, the production company,
and, of course, NBC and Paul Telegdy, because
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The Voice has become a phenomenon and 1t has
had a tremendous impact on pop culture. We've
had some success with Cassadee Pope, for
example, and the show just celebrated 20 million
track downloads in its seventh season. The show
1s popular, we are selling records, but there's a
different way of quantifying it.

With all the strategizing labels do these
days, how do you react when a surprise

hit comes your way?

Monte: I don’t think anyone went into the
Hunger Games movie anticipating that we 'd
have a smash from Jennifer Lawrence. But the
difference 1s, we capitalize. When the universe
offers a gem like “The Hanging Tree,” you run
with it.

“I don’t think anyone went into the Hunger Games
movie anticipating that we’d have a smash from

o9

Jennifer Lawrence.” —moxte Lipmax

Michele Anthony is coming up on a year as
president of U.S. recorded music. How has
her role affected your dynamic with UMG

leadership? i .

Avery: It's great to have senior management t & s d _
based here in New York because most every- e a e a « NS Hi'iﬁ;é'ﬂi‘lg.‘i
one is in L.A. Proximity does matter. And she .. - aue 'L | ;-_ . - EELTRaEY 1 N |
tnFall}r gets it. We talk E!]ﬂt. about innovation and g R
reimagination, and she’s right there on the fore- e N—

front, pushing us forward, really being supportive § val Ll ol e

and helping us be smart about it as well.

Monte: | remember when Michele was one of e " Jpp— T
the chief assassins over at Sony. I always admired
her as a fierce competitor — laser focused.

1" Youcanseethe wide variety of
actswetook on laround 2000],”
says Avery.  Whenvou're an
independent, youcan kKind of

Streaming is a contentious debate right now
when it comes to Taylor Swift and Spotify.
As the top major label, what are your hopes
for changes in 20157

Monte: I support Taylor Swift, because she 1s
not against streaming. I want a model that’s
fair to the artist, that's transparent to the artist.
What usually works: Simple sells. When you
have to get out an encyclopedia and an Excel
sheet to show somebody how much they make
on a stream that comes by way of ad revenue, it
gets a little complicated.

Avery: [ don't know how impressive of a pre-
diction this 1s, but my sense is streaming will
overtake downloads by the end of next year. In
some places, it’s already there. I wouldn’t be
surprised if, for us, streaming is pretty close or
overtakes the download business by the end of
next year.

take oneverything,” 2 I'ma
huge fan of Peter Tunney, who's

avery popular artist,” says
Monte. "l have same of his work
at home, too.” 3 Fashion designer
John Varvatos has teamed with
Repubhlic to release Zac Brown
Band's newalbumin 2015,

4 A plague from former Notre

Damecoach Lou Holtz kep!
outside the locker room. | think

of this every day, says Monte,

From a consumption standpoint? Or revenue?
Avery: (Laughs.) Well, I'm not going to answer
that but... yeah, from a revenue standpoint. ©
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D] Yella (47)

Nikki Sixx (56)
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Dec.12

Hruce Kulick (61)
Dec.13

Taylor Swift (25)
Amy Lee (33)

Tom DelLonge (39)
Ted Nugent (66)




Billboard’s
#1 Label of 2014.




on the

SCENE

24 BILLBOARD DECEMBER 20, 2014




1 President Barack Obamajoined duo Nico & Vinzand
Fifth Harmony onstage at the National Christmas Tree
Lighting Ceremony in Washington, D.C., on Dec. 4.

2 Elton John and Billie Jean King at his AIDS charity
tennis exhibitionin London on Dec.7.3Cameron Diaz
(left) with Sia at the world premiere of Annie on Dec. 7.

4 Grammy nominee Sharon Jones performed with
Charles Bradley at the Daptone Super Soul Revue at the
Apollo Theater on Dec. 6.

Jess Wolfe (right) and Holly
Laessig of Lucius performeda
sold-outshow at Terminal 5in

New York on Dec. 6. "lt was our
175th show this year,” Wolfe
told Billboard. "And there is no
greater energy than to feel the
love from your hometown.”
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I DAYS onthe SCENEL

KIIS Jin
Ball

LOS ANGELES, DEC. 5

ole

"TJTUST WANT TO SHARE ALITTLE
bit of happiness with you guys,”
Pharrell Williams told the audi-

e at Los Angeles’ Staples |
ence at Los Angeles Staples 1 Ora. 2 Jonas with

Center, before launching into | N | Lovato. 3 Stefaniand
“"Happy " at the four-hour pop music . R =] W'“;;Ti ";‘:l:lu way Tthﬂ
- : \ WOr coulgcome 1o
extravaganza. From lggy Azalea | | California, do a song with
and 5 Seconds of Summer to P | the mostawesome girl
: inthe world —and not
Meghan Trainnr. and Rita Ora, . . | ~artortnitforsoin.” ha old
the lineup was a live homage to the - the crowd of their new
vear s chart-toppers, sprinkled with | single, “Spark the Fire.

surprise guests galore: Williams ' -u
mntroduced the "Queen of L.A."
Gwen Stefani for new track “Spark
the Fire, Demi Lovato joined Nick
Jonas for their ballad "Avalanche,”
and Ariana Grande dueted with
boytfriend Big Sean on "Right
There.” Even though she was under
the weather, Billboard Woman of

the Year Taylor Swift delivered an
untarnished set, joking, “This is the
best time I've ever had while having
laryngitis!” But it was British crooner
and best new artist Grammy Award
nominee Sam Smith who made the
most noise, concluding with what

he called “the song that changed my
life” — Disclosure s "Latch.” "Last
time I was in this room, I was watch-
ing the Grammys |and| sitting in the
way, way back,  he said. "And today
[ found out I was nominated for six
lawards| — so tonight I need you to
celebrate with me.” —COLIN STUTZ

Kennedy Center Honors

WASHINGTON, D.C., DEC. 7

1 Mavis Staples
and host Stephen
Colbertatthe 37th
annual Kennedy
Center Honors

X AN | | F held atthe JohnF.
&Y | ‘ = - | Kennedy Center
%‘_ S == | for Performing
i . ; - | r
1'

Arts. 2 Award
recipients Tom
Hanks (left) and
Sting. 3 From

left: Bruce
springsteen, Lady
Gaga, previous
award recipient
Meryl Streep and
Bruno Mars.
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Art Basel

MIAMI BEACH, DEC. 3-7

SOUL CHANTEUSE FKA TWIGS GOT INTROSPECTIVE AT THIS YEAR'S FOUR-DAY
modern and contemporary art festival. "As an artist, you can 't really stick to your
blueprint. What you end up with is not your name or your brand but what you're
making. That's all that can really define you in the end, ' she said at Surface's
Design Dialogues series led by curator Hans Ulrich Obrist and Los Angeles-
based artist Alex Israel. (FKA Twigs boyfriend Robert Pattinson was among
the guests.) Other musicians enmeshed within the art landscape (not just the
posh afterparties) included Swizz Beatz, who hand-selected artists for his own
exhibit titled " The Dean Collection.” Though FKA Twigs, ASAP Rocky, Wiz
Khalifa, Miguel, Theophilus London, James Blake and Usher — who charged
his iPhone in performance artist Lena Marquise s "post-human’ vagina at
visual artist JJ Brine's Vector Gallery — generated buzz, the weekend came to

a controversial end at DJ Khaled's birthday bash at the LIV nightclub on Dec. 7.
Sean "Diddy” Combs and Drake reportedly got into a fist-fight over song rights,
and according to D] Sam Sneaker, who tweeted "Drake at the hospital” and "He
dislocated his shoulder,” Combs won. —~COLIN STUTZ and KATE SUTTON

e
(4

1FKA Twigs performed atthe YoungArts Campuson
Dec.4.2From left: DJ Leigh Lezark, ASAP Rocky and
creative director Jeremy Scottatthe Moschino Party on
Dec. 4.3 Keith Richards’ daughter AlexandraDJ'd at Dom
Perignon on Dec. 4. 4Usher (left) with artist Daniel Arsham
ataprivate dinneron Dec. 3. 5Common and Rosario
Dawson attended a screening of artist Paris Kain's Time to
Rise on Dec.5.6Larry Gagosian (left) and Khalifaon Dec. 4.
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THAT’S WHY THE LADY IS A STAR
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#1 Label of the Year.
2013

|
republic




Disruption.

na.l00 -

Pharrell Williams
rode a wave of
"Happy”to the top of
the year-end Hot 100

0Q4./4

SamSmithrecalls

how. after his SNL Dg44

performance, " was "Pulling a

an people’s iPods in Beyoncé,”

the space of 4 week and 4 ather
music-lexicon
entrants

0g.44

Noalbum?

No problam. [ZJQEJE

E_’E:IE ruled Guitar bands like

;.U ) "';1;'; Foo Fighters were

regardless

tagged "dad rock,”
and it wasn't a
compliment

Idina Menzel
on how a
cartoon song
melted hearts
everywhere

Pg.45

A look back at
12 awesome
months of
Taylor Swift

|
ng.86
The slow build
and overnight
success of
Dgg,q_ Dggﬁ lggy Azalea
One Direction: Hey KatyCats:
Billboard's first Katy Perry was
muftimember, the No. 1 Hat 100
non-American top actand No. 2
artist of the year artist of the vear

since Ace of Base
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BOOTY!

BEEFS!

BRO COUNTRY!

( a

Apples Year Of Living Dangerously

Going all in on streaming, hiring Jimmy and Dre, and invading your laptop with U2? All in a flew months” work

BY ANDREW HAMPP AND GLENN PEOPLES

HO SHOOK UP MUSIC THE
most In 20147 Sorry, Taylor.
Nice try, Queen Bey. Apple’s
Sept. 9 press conference that
unvelled the 1Phone 6 was
the year's — maybe even the
decade’s — watershed moment. In one presenta-
tion, the company went all in on streaming, hinted
at the album’s future alongside one of the biggest
bands in the world and quietly killed off the 1Pod
age. Thirteen years after the 1iPod and 1Tunes led
the industry into the great digital unknown, CEO
Tim Cook effectively acknowledged that music's
post-MP3, device-agnostic, in-the-cloud future had
officially arrived.

[t came just a month after Apple finalized its
$3 billion acquisition of Beats Electronics, another
game-changing event. The deal fortified Apple
In three areas of weakness: hardware, with Beats
headphones taking the place of the 1Pod as the com-
pany s style beacon; streaming, with 11-month-old
subscription service Beats Music; and not just one
industry-facing visionary, a la the late Steve Jobs, but
two: Beats co-founders Jimmy lovine and Dr. Dre.
That duo— innovators who give Apple a more direct
line to the entertainment business and its stars
— could be the pair to steer the company through
increased competition from Spotity, YouTube and
others. And lovine could help Apple’s larger ambi-
tions: Even before the deal closed, rumors swirled

42 BILLBOARD | DECEMBER 20, 2014

that Tovine could run lead on Apple’s content strat-
egy, Including a reported merging of Beats with
1Tunes in spring 2015.

Beats Music fills a "hole,” as Iovine said in a
recent GQ interview, in Apple's music strategy.
'Tunes Radio, launched in September 2013, was
a minor hit out of the gate, with 20 million users
in its first full month. But that's a fraction of the

70.7 million who listened to Pandora in October

2013 alone. Beats Music may offer an advantage —
or at least allow Apple to gain a foothold — because
of 1its emphasis on human curation to direct users
through an immense catalog. “In a mass-market
product, most consumers don't know what to lis-
ten to, and they want guidance,”
says Amanda Marks, global head
of digital accounts at Universal
Music Group.

A series of bleak stats explains
why Apple took its belated jump
into streaming. 1Tunes track
downloads were down an estimated 12 percent in
2014, based on its overwhelming digital market
share reported to Nielsen Music (digital tracks were
down 12.6 percent year to date, as of Nov. 30). And

1IPod shipments were down 45 percent in the four

quarters thatended Sept. 30,compared with a13 per-
cent boost in 1IPhone shipments. The Beats deal had
“a hint of panic,  says Midia Research founder Mark
Mulligan, though Apple has a history of arnving

after startups create a marketplace. “"Subscriptions
are still in their infancy. They most likely won't be
when Apple has finished,” he adds.

Apple’s giveaway of U2's Songs of Innocence created
as big of a splash — but was 1t also a belly-flop? With
26 million copies distributed worldwide, it made a
statement about a future of even more free music
and artist-brand bedfellows. But it also raised con-
cerns about privacy, and showed that just because an
album is free doesn’t mean people will want it.

Still, Apple’'s most effective move may have been
Its quuetest: the death of the 1Pod Classic, the last
incarnation of the music player first released In
2001. Although Apple still sells other versions of

Apple’s U2 giveaway made a big
splash — but was it also a belly-flop?

the 1Pod (Shuffle, Nano and Touch), the market has
shifted to phones and other devices with the ability
to connect with streaming services and the cloud.
Nostalgia can sell concert tickets — but in 2014, it
couldn't sell personal electronics.

Either way, the world's biggest, most-watched
music and music-tech retailer showed it can still
stick and move. But will the music industry once
again follow along? That remains to be seen. ©

ILLUSTRATION BY RYAN INZANA



TAYLOR SWIFT TAKES ’f‘i"_ | ¥
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American Hustle star
Jennifer Lawrence
(far left) crashes
Swift's interview
with EV's Hyan
Seacrest on the
Golden Globes red
carpel.” | was going
to push you down the
stairs,” teased the
wacky actress.

B
-
-~

MANHATTAN — AND THE -
BILLBOARD CHARTS

From her move to New York [and a $20 million pad]to her
A-list BFFs, a look back atthe 25-year-old’s triumphant year

<DPCZP L

Money Makers rich list, the beach in Malibu

with another new

pal, New Zealand
pop star Lorge (left).
owilt posts a photo
on Instagram of the
two that reads, "Bare
feat in thesand on a

publicist of nearly
seven years, Paula
Erickson, and, in April,
hires former Warner
Music Nashville PR
executive Tree Paine.
Becomes first client
of Paine s new tirm,

awift onstage for the
second time during
the latter's Red Tour.
The duo perform the
British singer’s hit
"Burn” at London's
02 Arena. Afterward,
swift tweets, "Ellie

x 1
A E

R B

MARCH 10 MARCH7 C FEB. 23 FEB.11 R

ops Billboard's annual Farts ways with her H spends the day at Ellie Goulding joins E
R

Y

MARCH 29
Makes headlines when
she purchases two
adjacent lofts at a swank
Tnbeca address from
The Hobbit filmmaker
Feter Jackson for a

after earning a robust
£39 699.575in 2013
thanks to her blockbuster
2012 album Red, and
its subsequent tour,
The latter grossed
$30 million, according to

reported $20 million. Billboard Boxscore. Fremium PR saturday.” forever.”
A M J J A,
P A, L L L
R Y M L . G 4
! MAY 13 | | Y JULY 3 n ¢ JULY 7 U AUG.14
L "Happy Birthday to he Red Tour W \ Ina Wall Street Journal .% Appears on The Tomght
my favorite person to wraps. According ; : op-ed piece on the Show to promote her cameo
have picnics with... to Boxscaore, it . state of the music inthe film The Giver. Sports
the maagical, kind- grosses $150 million, industry, Swiftwrites: fake braces and references
hearted, wondrous smashing the ali- "Musicisart, and "We Are Never Getting Back
@lenadunham,” Lime revenue record artisimportant and Together” in an "Ew!” skit
F reads the Instagram forasingle tour by a rare. Important, rare with host Jimmy Fallon.
[ snap that Swift posts country artist hela things are valuable.
forthe Girls creator- by Tim McGraw and Valuable things should
star's 28th. Faith Hill. be paid for.”
I D N ol |s
E O C E
G vV T P
DEC.12 E NOV. 2 E OCT.27 21 | & AUG. 18
wWraps up herstellar E 1989 cdebuts atop the I; New Yorkers wince E' IEI ahakes up country
year by receiving E Billboard 200 with the E when Swift, aresident | R B purists when she
Billboard s Woman of R biggest sales week for R for less than a year, — E premieres her new
the Year Award for the an album since 2002: is named the "Global R single, "Shake It OFf,"

second time, landing on
the cover and sharing
honors with Ariana
arandeand lggy
Azalea.

1.29 million copies,
according to Nielsen
Music. The nextday,

she pulls her catalog off
spotity in a dispute over
the service s tree tier,

y oy
Qutkastp

Welcome Ambassador
for New York City”
and shoots a series of
videos in which, for
instance, she defines
the word "bodega.”

. !
erformed@at the Forecastle
Festival in Louisville, Ky., on July 1B,

and announces the

October release of her

"first documented.

official pop album,”
1989, during a Yahoo

live stream.

OUTKAST RUNS THE
FESTIVAL CIRCUIT

Dutkast's Andre 3000 and
Big Boi celebrated their 20th
anniversary by reuniting for
the first time in eight years
for a 45-date festival mega-
tour that traversed North
America as well as BEurope,
Australia and Japan, grossing
a rumored $60 million. After
recovering from a rough

start at Coachella, the duo
made stops at almost every

major festival in 2014 with

DECEMBER 20, 2014

headlining slots at Sasquatch,
(Governors Ball and more.
"What a great way to enc
the year,” said Big Boi at the
tour's close in New Orleans
at Voodoo Experience

on Oct. 31, also the 14th
anniversary of the duo's fourth
album, Stankonia."We don't
do this shit for black people.
We don't do this shit for white
people,” said Andre. "We do
this for the whole world.”
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FLEEK? NORMCORE?
SAY WHAT?

Music's cool-kid lexicon expanded with the addition of
some new slangterms and phrases

ON FLEEK
Meaning amazing. impeccable; originated by Vine usel
Peaches Monroe (to praise her evebrows) and popularized
by Ariana Grande, who sang it on MTV 1in August
THOT
An acronym for "that ho over there”;: R&B singer Wash
titled his recent French Montana-assisted single
‘Can"t Trust Thots."
NORMCORE
A style r. which one purposely PULL[NGA BEYONC L
e i i e emettes: Torelease somethine e ™S
d* sruists without providing any
alvin Harris and Dev Hynes. warning, as Beyonce did
. with her self-titled album]
An affectionate term to in December 2013; Azealia'

e e e SRR Banks. Kid Cudi. Jaden
. vord for “Come Smith and Skrillex followed g

O
5
7
$

et [1 ﬂj- featuring Mi ' » .
yrus), which hit No. 23 on her lead with their own
S surprise LPs this year.J§
OR NAH C
A term added to the end of a sentence to say "or not™ -
put in a cooler way; mainstreamed by Ty Dolla Sign, whose

hit "0r Nah"™ reached No. 12 on Hot R&B/Hip-Hop Songs.

BY ERNEST BAKER

he best rapper in 2014 didnt need a
new album or hit single to prove his
dominance. Drakes last LP, Nothing
Was the Same, arrived in September
2013, but thanks to a stream of songs
surprise-released online, caretully
curated remixes, touring and big-time
TV spots, there was no question he was hip-hop's
center of gravity this year.

Yes, lggy Azalea's The New Classic was the top-
selling rap LP released in 2014, and Nicki Minaj
may outdo her when she unveils The Pinkprint
on Dec. 15. But both were criticized by rap tans
for blatantly aiming tor pop audiences ( Pills N
Potions,” anyone?). Drake, on the ather hand,
batted near 1.000 with a remarkable string of six
songs he surprise-released to SoundCloud during

%
{.H | the year, accruing 83 million total clicks on the
plattorm. "0 to 100/ The Catch-Up, one ot 20145
Drake hosted the most memaorable songs, hit No. 35 on the Billboard
ESPYs (above) . .
with his Young feat for a track with no real label push behind it.
mmﬁfa:::i:?fﬁ Urake also has become raps hottest co-sign,
Wayne tour. with his guest spots helping lead nine songs to the

THE DRAKE-OVER

Who needs an album? Rap’s new overlord ruled via touring and SoundCloud

GARTH RETURNS

The top-selling artist in
Mielsen Music history re-
emerged with a three-year
tour and his first studio LP
since 2001. A streaming
refusenik, Brooks called the
album Man Against Machine
and released it digitally
through his online store,

selling 130,000 copies,
according to Nielsen.

Hot R&B/Hip-Hop Songs chartin 2014, His verses
on remixes of linashes "2 0n" and his OVO Sound
signee | Love Makonnens Grammy-nominated
"Tuesday” boosted both onto the Hot 100. Drake's
mere quoting of Dej Loats " Try Me on Instagram
led the Detroit MC to aviral hitand Columbia
contract. And it's worth noting that Makonnen,
Dej, Young T hug and most other notable 2014 rap
rookies were blatantly inspired by Drake's Auto-
Tune melodies and soft, spacey beats.
Meanwhile, according to Billboard Boxscore,
Drake was rap’s second-biggest touring star in
2014 (behind only Jay Z) with the Drake vs. Lil
Wayne trek and his solo Would You Like a Tour”
outing. He also sold out his annual two-day OVU
Fest in loronto, and landed two well-received 1V
gigs, hosting Saturday Night Live and the ESPYs.
Drake's next album, Views From the 6, is due in
the spring, when he ll likely have competition from
new projects from Kendrick Lamar and Kanye
West, who were quiet in 2014. But ask West, who
admitted that Drake was the hottest rapper out
to GQ inJuly: He and Lamar will be the ones with
something to prove, not Drake.

-
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TONY BENNETT & LADY GAGA CHEEK 0 CHEEK

cvery bit a master.

Ihere's an art to conveying emotion through music—sometning only true artists are capable of.

Now with the superior sound quality of Hi-Res Audio, you can experience the musical mastery in every detail,

ended. It's more compelling, more heartfelt, and more masterful than ever

ony Bennett and Lady Gaga have teamed up Tor a new, #l-selling album of |azz standards avallable

ve You Anything But Love and "It Don't Mean A Thing

(T It Ain't Got That Swing)” as If you were In the recording studio
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. SUPER HIREZ Step inside the sound booth.

Moot tho world's smallest lichtest
. : > - ; . : I-Res Audio player. The Sony™ Al
Discover the world of Hi-Res Audio at sony.com/HiResAudio Walkman packs big battery life
it plavback
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Daniel Ek: “I'm
AN IMmpatient

Guy”

For the 3l-year-old Spotify founder/CEO.
the company’'s momentous 2014 wasn't enough

BY JIOE LEVY

What were the best and
worst parts of 2014 for you?
We launched 1n almost 30 new
countries. The growth in sub-
scribers has been fantastic. And
| became a father about a year
ago, so watching my daughter
grow up has been remarkable.
Worst? On the one hand, the art-
1st debates, because we want to
do something that's positive for
artists. But |also] I'm an impa-
tient guy, so while we 've [added|]
almost 30 countries, we want to
move faster and get the industry
back to growth again.

What's the takeaway from
Taylor Swift's decision to
take her songs off Spotify?
What did you learn and what
did the public learn?

The public probably learned

there's something called Spotify,
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and that it's not Pandora. What
it has highlighted for us 1s we
need to do a better job explain-
Ing to artists how streaming
benefits them. The point that's
been lost is that Spotify’s the
fastest-growing revenue source
the industry has. There are
many artists to whom, through
the labels, we re paying out mil-
lions a year already. Those check
sizes will just keep increasing.
['m certain that if we can get the
billion-people-plus that are con-
suming music online and move
them into a model like Spotify,
the industry would be consider-
ably bigger than it 1s today.

A billion seems like a
utopian number.

| think people discount piracy.
We've grown accustomed to it,
so [we re| not really sure what

Ek's ambitious goal?
Converting the “1 billion-
plus” people pirating
music to streaming fans.

we can do about it. But there's
a billion people doing it. If they
contribute to a legal service of
any kind, that's a huge win.

Every article about Spotifty
talks about a potential IPO.
The rumors keep persisting, and
[ keep saying the same thing,
which 1s we still haven't made
any decisions whatsoever. But
we 're a private company and we
have investors. We've got to fig-
ure out how we provide liquidity
for our investors.

How does your in-house
programming tool Truffle
Pig work?

This year we bought a company
called Echo Nest; during one of
our hack weeks they put together
Truftle Pig. If you have one or
two items in a playlhist it keeps
suggesting interesting stuft you
might want to add. But it allows
you to customize the suggestions
by saying, "I want something
that's more extreme, or more
acoustic or has better dance-
ability. It's an amazing tool if
you re into making playlists, and
we re thinking about how we can
bring it to all the people that care
about music.

What's the best new music
you heard this year?

['ve been listening to Banks a
lot and I hope more people will
discover her. I was recently in
Singapore and ended up seeing
Mongolian hip-hop. I don't
remember the band’s name, but
It was pretty surreal.

You mentioned your
daughter. Are you going

to take advantage of
Ssweden’s liberal paternity-
leave policy and spend
some time at home?

[ wish I could, but I'm going to
postpone that for a few years
and put my head down and grow
Spotify. I have two babies.

You do?
Yeah. Spotify 1s one and my
daughter is the other. ©

— Describing her favorite

ARIANA GRANDE

SHOOTS FROM
THELIP

Sampling 2014's most quotable diva

‘I 3 “When | was 3 or4...

my mom thought
| might grow up to
be a serial killer.”

— Telling Billboard
about being "avery weird
little girl”

“Monopoly is never fun
and never results in
anything but violence
and misery.”

— Tweeting about the
board game

‘I 5 “l just had a bone
taken out of my
skull how's ur day.”

— Tweeting after having a
wisdom tooth removed

“There's a brunette,

severed head with the ] 6
driest expression on

her face, and | really
like that one.”

emoji to Billboard

‘l 7 “I'm actually
going to be Edije

Beale from Grey
Gardens when
I'm an old lady.”

— Tweeting about her destiny

“l encountered what 'I 8

everybody thought was
a demon, and | spoke

to a medium about
it...crazy.”

— Recounting a brush with the
supernatural to Nova FM radio

'I 9 “‘Ultimately, no one
wants cow tit

pus in their food,
do they?”

— Talking about going vegan
in Vmagazine
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POPS End Of Men Moment
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Women dominated the charts and changed the conversation this year. But where did that leave music’s macho men?

BY CARL WILSON

OP MUSIC CAME TO A RINGING
conclusion this year: Girls rule and
boys drool. The lasting image will
be Beyonce posing defiantly in
front of the word FEMINISTat MTV s
Video Music Awards. Its comedic
corollary was Drake, on the receiving end of histo-
ry s most emasculating lap dance, in Nicki Minaj's
“Anaconda” video.

This isn't about proclaiming yet another “vear
of the woman.” Female-led chart pop has been
the trend ever since mainstream rock's decline —
although it was a milestone when women owned
the Billboard Hot 100's top five for seven weeks
straight this fall. More striking was the discourse:
a self-conscious, new-gen, girls-to-the-front atti-
tude that outfoxed stale masculine postures, as if
In counterstrike to the sleazy come-ons of 2013's
“Blurred Lines.”

Consider the women whose names topped the
charts: Minaj, Taylor Swift, Ariana Grande, Meghan
Trainor, Iggy Azalea, Rita Ora, Charh XCX, Tove
Lo — most were untamiliar to the public a year ago,
but now they re leading a definitive millennial-and-
under pop takeover. They banded together on hits
like “"Fancy, "Bang Bang  and such femme-tforward
songs as " Problem™ and Minaj and Beyonce s remix

f “Flawless.” Country’s top two female stars,
Miranda Lambert and Carnie Underwood, part-
nered to threaten dudes with “"Somethin’ Bad.”
Trainor's "All About That Bass™ led the Hot 100 for
eight weeks with a PSA for positive body images.

A similar spirit drove Swift's 1989 self-update
— less from country to pop than from victimized
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girlfriend to sassy mastermind, backed by her femi-
nist affinity group of Lorde and Lena Dunham, and
symbolized by her revenge-fantasy video for “Blank
Space.” Meanwhile, Harry Styles, the rumored
object of many 1989 songs, still travels under One
Direction's infantilizing “boy band ™ label. And then
there's Justin Bieber, whose immature pranks and
arrests eclipsed his music in 2014.

This generational spate of man-child syndrome 1s
famihar not only from Hollywood weed comedies
but also Hanna Rosin's much-
talked-about article and book The
End of Men. Pointing to young
males educational deficits, she
argues that traditional mascu-
linity 1s becoming obsolete. But
she also speculates the shift will
liberate men's repressed expressive, nurturing,
cooperative sides. Pop made room for such men in
2014, from Swift's soft-spoken bud Ed Sheeran to
the leading new male artist of the year, Sam Smith.
And in rap, Kanye West and Drake’s half-turn away
from the hyper-alpha stance is being completed
by the weirdo/emo-rap camp of Future and Young
Thug (who sometimes rocks a dress) or, in another
mode, by the fiery but sensitive Kendrick Lamar,
Logic and ]. Cole.

That said, just as End of Men has been criticized
for presenting too sunny a picture for women, let’s
not overpolish the pop-grrrl shine. There were still
retrograde hits, e.g., from Canadian ragga-nothings
Magic and “Wiggle”-demanding Jason Derulo. In
Nashville, despite the efforts of Lambert, "Girl in a
Country Song  protesters Maddie & Tae and others,

“bro country” kept rolling, mirroring a sometimes
dangerous drunken rowdiness at shows. Cee Lo's
sexual-assault case (and clueless after-tweets) and
the charges Kesha made against mentor Dr. Luke
reminded that male backstage power can be rein-
forced with menace. Meanwhile, women remain
rare among top producers, helping sustain the ste-
reotype that female acts are inauthentic “products,”
even with creators so clearly self-possessed as Swift,
Lorde or Lana Del Rey, whose Ultraviolence topped

A new-gen, girls-to-the-front attitude
outfoxed stale masculine postures.

the Billboard 200 despite its lack of radio play.

Such dusty authenticity issues are dredged up
when Uz, Bruce Springsteen or Foo Fighters (with
HBO series Sonic Highways) set themselves up as
guardians of rock’s sacred flame. No wonder the
Internet burst into collective laughter when Rolling
Stone declared Uz2’s spam file Songs of Innocence
album of the year when women are reconceiving
rock for a new century — from Lorde and Del Rey to
St. Vincent, Jenny Lewis and more, not to mention
Against Me’s trans frontwoman, Laura Jane Grace.

The 2014 feminization swing i1s not a literal
end to musical men, but it does demand a reboot.
Much as it might sting guys to admit, centuries of
mansplaining have worn thin, and there comes a
time to shut up and #listentowomen. Especially
when so many of them sound so damn good. ©

ILLUSTRATON BY RYAN INZANA



| THANKS FOR KEEPING D.C. |

HANKED #a ' RANKED #10

FOR BOOKING INFORMATION, CONTACT MICHELE MONTAGUE:

MMONTAGUE@MONUMENTALSPORTS.COM 202.292.1934 VERIZONCENTER.COM wonmens.  VOFIZON Center




2014 YEAR IN MBSIC

THE NEW SOUND OF LATE NIGHT

In his first year as host of The Tonight Show, Jimmy Fallon put music inthe
spotlight, with help from these five stand-out moments

The Replacements’ Triumphant NBC Return

Atter beling banned from Saturday Night Fallon was no match Tor the Amazing apider-
Live Tor a drunken pertormance in 1386, | lan £ actress, who wowed the audlience ana
g delivered a killer version of "Al the Ti tht Show hos with hilariously
Chilton™ in september. (Lorne MLchaels ot-an takes on Bilues raveler's "Mook
Fhe exacutive producer ot SNL and Fallon. ] and D] Khaled's "All 1T Do Is Win

Barbra Streisand’'s Late-Night Comeback

] .ll:'F'.:li.-L-'-lll- !_'I.Irlll # i E r.:;';l.ijl'.l_'r|J.

o .
oT her Tirst late-night appearance 1n

more than 50 years. ahe sang a dueat witnh

Fallon. who channeled Elvigs Precley and

other singers Trom her Partners album

THE CAT IN
THE HAT

y

4

‘ \.‘!";

"Happy" catapulted Pharrell
Williams to No. 1 on the
Billboard Hot 100, but his
distinctive hat experienced
success in its own right. The
Vivienne Westwood topper
he wore at the Grammys,

his Coachella debut and his
tearful interview with Oprah
Winfrey wentviral, inspiring
countiess copycats — and
even its own Twitter handle.

Lip-Sync Battle With Emma Stone

“All About That Bass” Unplugged

Vi

Band The Roc

100 hit a

septembe)

"egngan |

Y

-l.i.
|
|
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Fallon And Will.i.am's “Ew!"” Becomes A Hot 100 Hit
Fallon urged fans Toihelp landthis <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>