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Kelly Clarkson’s 
‘Piece’ Proves
IdoFs Still Got It

Clarkson’s “Piece 
by Piece” leaps 
onto the Hot 100 
following the Idol 
alum’s tearful 
return to the show.

ïsSïi

E
ven in its 15th and final season, fox tv’s 
American Idol can still make an impact on the charts. 

The show’s first-season queen, Kelly Clarkson, 
soars onto the Billboard Hot 100 at No. 8 with “Piece by 
Piece” after her emotional performance of the song on the Feb. 25 

episode. The title track from her 2015 album skyrockets 35-1 on 
Digital Songs (marking her third No. 1 on the list) with 210,000 
downloads sold in the week ending March 3, up 852 percent, 
according to Nielsen Music.

Clarkson sang the moving song about her father and husband 
(originally recorded as a midtempo track) as a ballad on Idol, 
bringing her and judge Keith Urban to tears. On Feb. 29, she 
released the slowed-down “Idol Version”; on March 4, it was 
added to the deluxe digital version of the album and released as 
part of her new Piece by Piece Remixed. Piece by Piece vaults 120-6 
on the Billboard 200, up 682 percent to 44,000 equivalent units.

Though sales account for 88 percent of the song’s Hot 100 chart 
points, “Piece” also drew 3.1 million U.S. streams (up 969 percent) 
and increased airplay of both the original and “Idol Version.” 
The track debuts at No. 23 on Adult Contemporary and re-enters 
Adult Top 40 at No. 33. —gary trust

Title CERTIFICATION
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

#1 AG 
3WKS Work Rihanna Feat. Drake

M BOI-1DA[J.A.BRATHWAITE,M.SAMUELS,A.RITTER, 
RTHOmAS, JR.,A.GRAHAM,R.FENTY,M.MOIR) WESTBURY ROAD/ROC NATION

1 6

Love Yourself 2 Justin Bieber 1
BENNY BLANCO (E.C.SHEERAN.B.LEVINJ.BIEBER) SCHOOLBOY/RAYMOND BRAUN/DEF JAM

Stressed Out 2
M.ELIZONDO (T.JOSEPH)

twenty one pilots
FUELED BY RAMEN/RRP

2

16

24

My House Flo Rida
JCARLSSON (TDILLARD,J.CARLSSON,R.GOLAN,M.D,BORRERO,R.HAMMOND) POE BOY/ATLANTIC

Sorry 4 Justin Bieber
BLOODSKRILLEX (J.BIEBERJ.MICHAELSJ.TRANTER.MTUCKER,S.MOQRi) SCHOOLBOY/RAYMOND BRAUN/DEF JAM

Pillowtalk
L.LENNOX (Z.MALIK,L.LENNOX,M.HANNIDES,A.HANNIDES,J.GARRETT)

Zayn
RCA

Me, Myself & I ¡ G-Eazy x Bebe Rexha
MKEENANCANDERSSON (GGILLUM,MKEENANCRANDERSSON,LAUREN CHRISTYT.BARNES,B.KOHN,P.KELLEHER,B.REXHA) GEAZY/RVG/BPG/RCA

4 17

1

1

7

19

5

18

HOTSHOT 

DEBUT
Piece By Piece
G.KURSTIN.J.HALBERT (K.CLARKSON.G.KURSTIN)

Kelly Clarkson
19/RCA

8 1

SG 7 Years Lukas Graham
FUTURE ANIMALS,PILO (LG.FORCHHAMMERS.FORRESTMRISTORPMPILEGAARD) WARNER BROS.

Cake By The Ocean ¡ DNCE
M.LARSSON.R.FREDRIKSSON (R.FREDRIKSSON.M.LARSSON.J.TRANTER.J.JONAS) REPUBLIC

9 7

9 20
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Larsson’s duet with 
London crooner 

MNEK has earned the 
Swedish 18-year-old 

her Hot 100 debut.

ZARA 
LARSSON 
& MNEK 

Never 
Forget You

What was it like working with MNEK? 
larsson The song was done in two hours 
— it felt like it wrote itself. We had a great 
flow. It was supposed to be my song — it was 
my session — but when we sent it to all the 
labels and they loved it, he was like, “Well, I 
kind of want this song.” And I was like, “No, 
I want the song.” We ended up making it a 
duet, which is a win-win.

The song first hit overseas; it took a while 
to pick up steam here. Did you ever lose 
hope that you would break stateside?
For some time, I did. But then I remembered 
the U.S. is actually very slow when it comes

to everything. You just have to be patient and 
trust the marketing team, because America 
is so huge. It takes some time to break a 
record. [In Europe], you can release a song on 
Monday and it can be No. 1 on Friday.

Your career has had some starts and stops 
- you won the Swedish version of Got 
Talent at age 10 and released an EP five 
years later. Do you ever get impatient?
I’m not patient, but I keep myself busy 
doing other things: social media, blogging, 
podcasting ... I feel like it took forever for me 
to get where I’m at, and I’m not even where I 
want to be. —steven j. horowitz

The Danish pop band goes 
top 10 on the Hot 100 with its 
global hit, which also climbs 
6-4 on Digital Songs, 19-9 on 

Streaming Songs and 42-27 on 
Radio Songs.
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15

Hello △ Adele
GKUMTW(A,A£»KWlGKUWrH Xl<C4UMB»A 1 19

Work From Home fifth Harmony Fwirywu»». 12 ]

Roses ▲ The Chainsmokers ■ «,. row

TH CMAf<JSMC<ERS(A TAGGART i.MENCJLI DISRUPT OR/CC4UMMA 6 20

1 Took A Pill In Ibiza Mike Posner
MPO$NBLMTE«EF||MPO$NR ISLAND'RFRU8UC 14 7

Hands To Myself Selena Gomez
wnftscon

7 13

One Call Away • Charlie Puth
wwiwaxm wuwi:

12 14

Stitches A Shawn Mendes
cute »mar 4 41

Down In The DM • YoGotti .«i
COCAM MUZK/BC

13 14

Don't Bryson Tiller
nwsoo/KA

13 23

Back To Sleep Chris Brown 20 12
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27 22 21 The Hills A The Weeknd
».VWSRLANJLOlAJEfWLAlMSF^ OhRUlT

। 41

23 24 22 Jumpman A Drake & Future 12 24

18 23 When We Were Young Adele
ARfCMT$CHAC(AACWN5.T,«SaR) XL/COLUMBIA

14 S

ß 21 24 Hotline Bling A Drake
BWISUHDAWI WftMCNH.CASWOWl WMUC 2 31

• © 2 Phones Kevin Gates
wiWOMim 25 9

17 20 26 Same Old Love Selena Gomez 5 25

© © □ Oul Jeremih
wwzjiCNLnyp;aiciMCAr<BffLi,cw^^ Maaootrz^FUM

27 9

28® 19 In The Night The Weeknd 12 17

25 25 29 What Do You Mean? A Justin Bieber 
»XUBHP pjOSUKTmkUlVY) aCHOOBCT'RAn.CWMALJN C0MN 1 27

31 32 Summer Sixteen Drake
^Ma^XAJhVCTPAMLC 6 5El

3126 23 Hide Away A Daya
NOISE CASTU ■ ]GBARLfTTA,B.MO AUGHlK.BMWB1L1 AJTTMATZ 23 24

30 27 32 Say It Tory Lanez
iMoniJnMDuuMvMAim wc«mmwcm

23 20

3 26 33 Here A Alessia Cara
RDPCWOMXSJCU >.C AMCCODAW*NS&.AFflDB’. 

MFMM
5 31

© © Never Forget You Zara Larsson & M NEK 34 3El
3534 30 679 Fetty Wap

«OPUS(WlMAXWtLlACO$MERUK)«JGARClA) K3,’M0
4 36

© © Exchange Bryson Tiller
MA«AM3tniFM>«NANaZMX»«OCNlHHAU| FIAKDULRCA

36 19El
3729 31 LikeTmGonnaLoseYou △ Median Irma.,--

C.GillUCAMJRAWOR|MIRAjNOR.lWtAVER.CSMrWJ EMC
8 SB

35 39 38 Die A Happy Man A Thomas Rhett 21 24

38 39 Can’t Feel My Face A The Weeknd
RWLRC

1 39

33 34 40 Ex’s & Oh’s A Elle King
DJASSm [RLE KWaDRAS&TT) RCA

10 35

28 33 41 Adventure Of A Lifetime Coldplay 13 17

42 Stand By You • Rachel Plauen
HfVM|RHXTlm.MiTC^«JAXLl*MSJl£V^ CCWNBlA SI 16

39 42

You Should Be Here Cole Swindell 
M€ARnR(CSyW©m.AGO«LFn WARNER BROS NASHWUI/WMN

White Iverson A Post Malone
POST M*lONt(A AOSnMRCfiERTS IRJ RxPUBtK

43

14

12

26

El
44

© Sugar RoblnSchlliZFeaT.FrarcascoYatM

WBMftX
45 9El

4644 Heartbeat Carrie Underwood
ZCROMUlCUMWWOO&ZaJOM^AGO »’NWTANASHWU

42 9

36 40 47 Antidote A TraviS Scott 16 26

49 49 48 Lean On △ Major lazer & DJ Snake Feat mo 4 48

44 45 49 See You Again A Wiz Khalifa Mt cm* pm 1 52

0 Middle DJ Snake Feat. Bipolar Sunshine

DLSNAttAAlWfAliulD4*<MAlAWOi*HTALJlBHSljBI U3W1 WTEHCOrt
50 7
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DATA FOR WEEK OF 03.19.2016

J* y Artist
NPRMT/PIIOMOnON IAKL

56

[57

58

NSW

53

55

52

^59

67

63

73

69

MV.

51

52

Title amncATtoH 
noouca (sohgwritw

68

Best Friend Young Thug
»0CKY SACKS UWlLtAMSJ.HARWLLWAl.OOJN. 
&MCNQKX AJtOBPÄONK-O ASLXjHAI WO1 AH ANTIC

45 6

Let It Go* lames Bay
IKING (JBAIPJARRY) RiPUWC 35 n

Something In The Way You Move EieGoJdhg
GKU«ST»4|U.GaKC**GGnÄSlW) CLWYTWMNTiRSCC«

43 6

Drunk On Your Love Brett Eldredge
A’lANTKTWMN 52 8

My Church Maren Morris
BJSWFUMOWSB'JSaiMMO^ CaUMlA MUHVllI 55 6

low Life Future Feat me WeeM 52 4

Beautiful Drug Zac Brown Band
Z®OWN[ZB»WNNKCON)

57 5

Youth Troye Sivan 58 5

It'S You Zayn
MALAY iZMALBUJlHQHSlUYjR) RCA

59 1

We Went Randy Houser
tX3tC*a&WM£OHM«OG«XWN3] STOMYdHK 60 11

ItnowWhtToiDIdlislSmerA HmMEndesiCankCMo 20 16

Confession Florida Georgia Line
!MCfl|RaAWSC*Jia:W».L#KM ÄPLfiüCNASMVIlli 62 10

Home Alone Tonight Luke Bryan twLur«>rartfaki 

LSTEVTOiSIMfCUSTMteCTAnO  ̂ CAWaNASA'lli
38 6

Really Really Kevin Gates
IW*äiJ3iil3iKi^^ ■wwrafis«aoa>icK.'>*aMK 59 11

Break On Me. Keith Urban
NCHMtWUUR^UMNTttCCW^ Hl NASHVUi

54 10

Needed Me Rihanna 64 5

Humble And Kind Tim McGraw
4GAIUMJ4UI MCGRAW |L MCKINNA) MCGÄAW/BtGMACNM

67 4

Somewhere On A Beach Dierks Bentley 
RC0RWIAM4M»JKW.AJM^ CAWCLNA.WXlI 68 5

ThinkOfYou ChrfeYoungDuetWittiCassadeel’ope
COCWSUWXl.t^NGCaCWRM)<l «ASASAyLWACUAfrVL!

69 3

Snapback Old Dominion
SMCANALLY(M«Ak«YTROaN.aTUR&'J ftCANASHVkli

70 6

Backroad Song Granger Smith
f.»OGfRS.GSA«TH|GSMTHJROCiFRSl WMfflHOU«

49 13

Hike The Sound Of That Rascal Hatts
UÄlMOWA4MLlUn5|4mAlCP.l»ASJ^ BKiNVCNfl 72 6

Jimmy Choo Fetty Wap
Ö ONTHI TRACK (WlMAXWBLXMraOfOM RGF/300 65 4

Nobody To Blame Chris Stapleton 
tix«i:swiFO4KSwna4ia^ mb»iupyh*shäli

70 9

Acquainted The Weeknd
WBMi» 60 K)

Don't let Me Down TbeChainsmokers^o.,, 
MCHNN».»OGPSl‘lALiJNTiWNW^^ MMJPKDR.COILABIA

76 3

Get Ugly Jason Derulo
Kii,GA-K>W*iUlCi 52 11

Might Be Luke Nasty
WU$Wm OTHAZ4MNffRKO«>*3S 78 3

Hello Friday Flo Rida f«. jawd Deruio 79 1

Wild Things Alessia Cara
AtMAni.RHO ACA RA COOL C’C.TUM AN.T.NKHEWANYLI LP/DiflAM 80 2

FIFTH HARMONY 
FEATURING 

TY DOLLA SIGN
Work From Home

NEW

93

94

100]

100

Fifth Harmony ’s “Work From 
Home” (featuring Ty Dolla Sign) 
debuts at No. 12 on the Billboard 
Hot 100, marking the quintet’s 
highest debut and matching its 
best rank on the chart, “Worth It” 
(featuring Kid Ink), which rose to 
No. 12 in August 2015. The group’s 
new single opens at No. 5 on the 
Digital Songs tally (88,000 sold) 
and No. 13 on Streaming Songs 
(10 million U.S. streams), while 
also adding 20 million airplay 
impressions, according to Nielsen 
Music. “Work” previews 5H’s 
second full-length album, 7/27, 
expected May 20. — g.t.

Artist
UMHtMOMOrKMUM It

96

97

Title ceahMCAhON
PPOLXACfR [SOHGWRrt W

95]

The Sound Of Silence Disturbed 
KCHURXCRSWKX) WRWLrWA»«l*O$.

81 2

Little Bit Of You Chase Bryant
QGtOfiGiCMYANT(C8ffYANf.DG(ORGLAGOillfY) K0BOW

82 4

Promise Kid Ink r««t. fattyw»p
tl MJSMD ftTCOUNSU»XIAJLA‘JL 
HAiXfNOiHJGittWiMAXAWi THA MUKN GROUP®CIASK KA

82 3

Mind Reader Dustin Lynch
MlCCMSfiAKIWJLHAYXUPl BROKIN BOW

84 2

Cut It O.T. Genasis fwt. vow« ootph
flcwcitjwiawiiiuxwixai ■Ttjq.'MtixaaawAVfcX 85 2

Lost Boy Ruth B
COLUMBA 75 2

Perfect One Direction X) 20

That Don’t Sound Like You Lee Brice
JSfONLLBtoCtUBftKLRAIClNSA.GCBliYl CURB

88 3

Save Dat Money LiDidcy>NLF«tyw®iMchMamieoiMn

UJNff AikWZPMtlMW*3«<QC»iMUAhWLAUA*KWm| 0X94 ADA
71 19

Saved Ty Dolla Sign «»le w 90

Cheap T h ri Ils Sia reat. s«n pmi

GKUfSTN^KlRJlU^KURSTPiSPHNf«  ̂ MCNLEYPUZZM/RCA 81 3

T-Shirt Thomas Rhett
DHUFFURASURI (AGOfliYJ-LAMElSM: ANAUY) VALORY

92 1

Sorry Not Sorry Bryson Tiller
MLLlKAJZJBVWALANDpUtLfiUSALKTVMOSUY] TRAP$OUL/RCA

57 12

Panda Desiigner
K*NAa(S<aBY>A>«AN| GOOD. W JAM

94 2

Til It Happens To You Lady Gaga
LADY GAGA |Di .WAARiNSGGiRMANOrTA| STMAMJM/lMIRKOPi 95 1

Ml ght Not Belly f eat. The weekncl
KMail'2NS|AaAlS4.AnSRyLB9<«) CB’Bf UY tSKAMtOC NATiCN

96 2

Head Over Boots Jon Pardi
1BUHW.J PARCI ;IMRDlLLMiD) CAPITOL NASHVlUi 97 1

Watch Out 2Chalnz
FKJ fTJPPSJMROeiRTS JR.| «F1AM

64 IQ

Walting On A Dream ▲ Empire Of The Sun
JOiAinjK^raiLSOWU^J« M^A3S?t\tt3\«TUA9CCAPrX

65 S

History One Direction 65 6

Joe Jonas achieves a feat that 
he hadn’t as a Jonas Brother 
or a solo artist: making the 

Radio Songs chart’s top 10 as 
frontman of DNCE, whose debut 
hit climbs 11-8 (77 million, up 

11 percent).

FLO RIDA 
FEATURING 
JASON 
DERULO
Hello Friday

As Flo Rida’s “My House” hits a 
new Hot 100 high, rising 5-4, his 
stand-alone single with Jason 

Derulo debuts with 34,000 
sold in its first week and enters 

Digital Songs at No. 21.
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and Prince Royce photographed
Feb. 29 at Immanuel Presbyterian 
Church in Los Angeles. For a 
behind-the-scenes video and 
interviews about their preshow 
jitters, go to Billboard.com or
Billboard.com/ipad.

ON THE COVER
Halsey photographed by Miller 
Mobley on Feb. 11 at The Love 
Shack in Brooklyn. Styling by 
Karen Levitt. Halsey wears a Norma 
Kamali swimsuit and Michael Ngo 
robe. For a video of her discussing

FEATURES
40 Generation Halsey The 

21-year-old has a hit album and 
a sold-out show at Madison 
Square Garden, but that 
hasn’t kept her from revealing 
every detail of her life to her 
passionate fans.

48 The Millennial Survey Twenty- 
one young artists, influencers 
and industry pros explain why 
their generation is so widely 
misunderstood. Plus: Super­
manager Scooter Braun on the 
ups and downs of “oversharing.”

50 A Trip To Hell Kesha’s mother 
Pebe Sebert speaks exclusively 
to Billboard about the explosive 
allegations leveled against her 
daughter’s famed producer, 
Dr. Luke, and the 10 years the 
singer spent as a “prisoner.”

THIS WEEK
Volume 128 / No. 8

her generation’s embrace of gender 
fluidity, go to Billboard.com or 
Billboard.com/ipad.

THE BILLBOARD HOT 100
3 Kelly Clarkson soars in at No. 8 

with “Piece by Piece.”

TOPLINE
13 George Martin, 1926-2016: The 

legendary Beatles producer

is remembered by those who 
knew him best.

16 South by Southwest founder 
Roland Swenson on how he 
scored keynotes with President 
and Mrs. Obama.

7 DAYS ON THE SCENE
24 Parties Paris Fashion Week, 

BMI Latin Awards, Okeechobee

THE BEAT
29 Behind the scenes of Fox’s live 

musical The Passion, which is 
bringing the Bible to 2016 by 
swapping robes and sandals 
with “Jordans and jeans.”

32 “My emotions are explosive,” 
says Norse alt-pop import (and 
Katy Perry fave) Aurora.

STYLE
35 Hip mini-me kicks are the hottest 

accessory for music stars’ tots.
36 How do you get Flo Rida to 

play your bat mitzvah?
38 Archivist David Casavant is 

Rihanna’s go-to for vintage 
Raf Simons.

39 Travel: A Week(e)nd in Toronto.

BACKSTAGE PASS
57 Branding’s power players.

CHARTS
68 The 1975 scores its first No. 1 album.

CODA
84 In 1988, Rick Astley hit the top 

with his first single, “Never Gonna 
Give You Up.”

CORRECTION
In the March 12 issue, Billboard misstated 
that Erica Rose had been an employee 
of Maverick. She is, however, Alicia Keys’ 
sole manager.

TO OUR READERS 
Billboard will publish 
its next issue on 
March 25. For 24-7 
music coverage, go 
to Billboard.com.
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Success. You wear it well
Congratulations to Mike Tunnicliffe, Kate Denton, Tom Eaton 

and all of UMG’s Branding Power Players.

UNIVERSAL

UNIVERSAL'
UNIVERSAL MUSIC 

PUBLISHING GROUP
UNIVERSAL

UNIVERSAL MUSIC

UNIVERSAL
. -waw i

UNIVERSAL MUSIC GIO1 p
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SENIOR DESIGNER Ashley Smestad Velez • ART PRODUCTION MANAGER Dan Skelton

DEPUTY ART PRODUCTION MANAGER Mike Vukobratovich • ART PRODUCTION ASSOCIATE James Morgan
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CHARTS
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CHART PRODUCTION MANAGER Michael Cusson
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HEAD OF PRODUCTION, VIDEO Hanon Rosenthal • VIDEO PRODUCERS Victoria McKillop, Laela Zadeh

LEAD VIDEOGRAPHER/PRODUCER Jon Cabrera • ASSOCIATE PRODUCER Jessica Rovniak • SENIOR VIDEO EDITOR Phil Yang 
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SENIOR PHOTO EDITOR Trish Halpin • PHOTO EDITORS Tracy Allison, Jenny Regan • DIRECTOR OF MEDIA Alyssa Convertini 

DIGITAL ANALYTICS MANAGER Katherine Shaoul • DIGITAL ANALYTICS ANALYST Sinead Devlin

SENIOR SOCIAL MEDIA MANAGER Stephanie Apessos • SOCIAL MEDIA EDITOR Leslie Richin

SENIOR DIRECTOR, REVENUE OPERATIONS Natalie Tejwani

DIGITAL ACCOUNT MANAGERS James Dalgarno, Jamie Davidson, Renee Giardina

ASSOCIATE DIGITAL ACCOUNT MANAGER Katelyn Taylor • ADVERTISING OPERATIONS MANAGER Maureen Vanterpool 
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EXECUTIVE DIRECTOR, INTEGRATED MARKETING Kellie Pean • CREATIVE DIRECTOR Liz Welchman 
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RICH LEHRFELD
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THE REAL FIFTH
BEATLE’S FINAL BOW

PRODUCERS WEIGH IN ON HOW GEORGE MARTIN, WHO DIED 
MARCH 8 AT 90, CONTRIBUTED TO THE GROUP’S BRILLIANCE

BY RICHARD SMIRKE
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“WHEN I FIRST STARTED IN THE 
music business, the ultimate aim 
was to try and re-create, on record, 
a live performance as accurately as 
possible,” George Martin recalled 
in Kenneth Womack’s 2007 book 
Long and Winding Roads. “But 
then we realized that we could do 
something other than that.”

During the course of his 60-year 
career, the legendary Beatles 
producer — who died of undisclosed 
causes at home in England on 
March 8 at the age of 90 — and his 
willingness to experiment helped 
pave the way for some of the most 
memorable music of the 20th 
century. He holds the record as the 
producer with the most No. 1 songs

(23) on the Billboard Hot 100.
Surviving Beatles Paul 

McCartney and Ringo Starr 
tweeted condolences to Martin’s 
family. “If anyone earned the title 
of the Fifth Beatle, it was George,” 
wrote McCartney.

Martin’s indelible association 
with The Beatles began in 
1962, when Brian Epstein 
introduced him to four fresh­
faced Liverpudlians who had been 
rejected by every major record 
label in the United Kingdom. “They 
weren’t very good,” Martin later 
recalled to the BBC, but still he 
saw something special in them and 
offered the group (minus original 
drummer Pete Best) a deal with 
Parlophone — the little-known EMI 
imprint he headed.

Until then, much of Martin’s 
studio work had been producing 
jazz bands, choral recordings and 
comedy LPs by Peter Sellers,

Peter Ustinov and Spike 
Milligan. The Beatles’ love of 
Milligan and his Goons troupe 
helped build the foundation for 
what would become one of the most 
fruitful and influential partnerships 
in music history.

That background with comedy, 
which gave him experience 
and patience with harnessing 
unorthodox ideas, combined with 
his classical training, which helped 
him translate those ideas and 
bring them to fruition, made him 
a perfect shepherd for the group’s 
raw, youthful talent. During the 
next seven years, Martin produced 
every Beatles album except one (the 
Phil Spector -helmed Let It Be) and 
in the process helped redefine the 
role of music producer.

“He was the guy who invented 
the job. He’s the spiritual godfather 
of recorded music,” says Grammy 
Award-winning English producer

Jeffrey Azoff exits Creative 
Artists Agency to launch Full Stop 

Management, with ID’s Harry 
Styles expected to join.

Rhapsody CEO David Hose 
faces a class-action 

lawsuit over royalty and 
copyright infringement.

Anthony “Top Dawg” Tiffith 
surprises with a new Kendrick 
Lamar project, the first of many 
planned TDE releases in 2016.
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Nigel Godrich, best-known for his 
work with Radiohead and Beck.

And while his fingerprints are all 
over The Beatles’ recordings — that’s 
him playing the piano solo on John 
Lennon’s “In My Life”; he prevailed 
upon McCartney to record “Eleanor 
Rigby” with a string quartet — his 
self-effacing, quintessentially British 
nature led him to shy away from not 
only the limelight that he could have 
commanded but also the financial 
windfall that would have come with 
taking a percentage of The Beatles’ 
record sales, electing to take just his 
producer’s fee.

“He set the standard for humility 
by refusing to leave a musical 
thumbprint on the forehead of the 
artist,” says Blue Note Records 

president Don Was, who has 
produced albums by Bonnie Raitt 
and The Rolling Stones. “He 
didn’t try to take credit for creating 
The Beatles.”

“Ifyou read [Mark Lewisohn’s 
1988 book] The Beatles Recording 
Sessions, the man had no ego,” 
veteran producer Glen Ballard said 
in 1998.

He produced many successful 
records in his post-Beatles years 
—with Jeff Beck, America, The 
Mahavishnu Orchestra, Sting 
and others — and expanded the 
Associated Independent Recording 
production company he had founded 
after leaving EMI in 1966 into studios 
in England and Montserrat. He also 
worked with McCartney on several

The man had no ego.” 
—Glen Ballard

occasions, including 
the 1973 James Bond 
theme song “Live 
and Let Die” and 
his acclaimed 1982 
album, Tug ofWar.

Yet he never escaped the shadow 
of his work with The Beatles, 
and he embraced it. Asked about 
Martin’s contribution to the group’s 
timelessness, Was says, “If you 
really break down Beatles records 
and analyze the way the parts are 
arranged, they adhere to the way 
you’d voice a string quartet. They’re 
built on a foundation that goes back 
hundreds of years.” He regrouped 
with the surviving members to 
work on their mid-1990s Anthology 
series and was knighted by Queen

Elizabeth in 1996.
Martin’s 30th U.K. 
No. 1 came in 1997 with 
“Candle in the Wind,” 
Elton John’s tribute 

to Princess Diana. Citing poor 
hearing, he announced his retirement 
in 1999. He subsequently advised 
his son Giles on Beatles projects, 
including Broadway musical Love and 
the recent +r video collection.

“From the day that he gave 
The Beatles our first recording 
contract to the last time I saw him,” 
McCartney said on March 9 — 
perhaps unintentionally echoing 
himself on “Penny Lane” — “he was 
the most generous, intelligent and 
musical person I’ve ever had the 
pleasure to know.” O

Rolling The Stones Into Cuba
Staging the group’s March 25 free concert in Havana is no easy task

BY RAY WADDELL

C
uba is a long way from becoming the 
next red-hot touring market, but when 
The Rolling Stones bring their massive 
production into Havana on March 25, 
it will mark a major milestone in the cultural 

emergence of this Caribbean — and Communist — 
frontier, ushered in by a group that for decades was 

considered the epitome of Western decadence.
The 14th and final date on the band’s Latin 

American tour will be free and is expected to pack 
500,000 people into the city’s Ciudad Deportiva de la 
Habana (with possibly hundreds of thousands more 
in the surrounding streets). “We are witnessing a 
historic embrace between the Cuban people and the 

international music community,” says Adam Wilkes, 
senior vp at AEG Live, which is overseeing the show 
with AEG’s Concerts West division.

The idea to play Havana came from the band, but 
the legwork was done by Rolling Stones manager 
Joyce Smyth, who teamed with AEG Asia and 
Concerts West to secure the date with the Cuban 
government. The parties declined to comment on 
negotiations, but the political and physical logistics 
of staging a stadium-sized show in such relatively 
virgin territory cannot be underestimated: On 
March 6, Diplo’s group Major Lazer played a free, 
light-production outdoor concert in Havana that 
drew a reported 450,000 people. “Relations have 
warmed, but there are still a tremendous number of 
restrictions,” says Major Lazer’s agent Sam Hunt of 
The Windish Agency.

While the Stones show’s free status simplified 
some matters — neither the band, which has grossed 
around $400 million in touring since 2012, nor AEG is 
taking a profit — the issue remained of how to pay for 
it. The group will be bringing 61 sea containers and 
a 747 freighter full of gear, as well as a 350-strong 
crew. “We have to bring in literally everything,” says 
Concerts West co-president John Meglen.

Ultimately, Smyth secured the majority of the 
funding — estimated at more than $7 million — from 
Fundashon Bon Intenshon on behalf of the Island of 
Curacao, which initiates and supports international 
charitable projects. (The concert will be filmed, which 
could bring in additional revenue later on.)

And in this case, Meglen emphasizes, free really 
means free. “We’re not doing VIP packages or any 
of that type of stuff,” he says. “The band wanted 
this for the people of Cuba, and if you’re in Cuba, 
you can go.”

While two free concerts do not constitute a new 
live-music industry, the Stones show is in many ways 
a jumping-off point for a new era in Cuba. “It will be 
a slow road,” says AEG’s Wilkes, “but The Rolling 
Stones are the catalyst for exciting times to come.” O
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CONGRATULATIONS
JENNIFER BREITHAUPT

Managing Director of Media, Advertising, & Global Entertainment, Citi

RICARDO DIAS
Global VP, Consumer Connections, Anheuser-Busch InBev

ADAM HARTER
VP Marketing & Cultural Connections, Pepsi Beverages North America

RICH LEHRFELD
Senior VP Global Brand Marketing & Communications, American Express

BRIAN PERKINS
Global VP. Budweiser, Anheuser-Busch InBev

EMMA QUIGLEY
Head of Music, Pepsi Beverages North America

Congratulations on your continued leadership within the music 
industry and for setting the standard for branded entertainment.

We appreciate all you do for music fans!FROM YOUR FRIENDS AT
lTve noTion
ENTERTAINMENT* ticketmaster®
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South By’s 
Big Birthday 
(With The Obamas)
BY DAN RYS

Roland Swenson, co-founder of music’s 
marquee event, recalls 30 years as he 
welcomes the president and first lady

S
OUTH BY SOUTHWEST’S ANNUAL 
music, film and interactive festival will 
celebrate its 30th anniversary in Austin 
when it begins March 11, but three 
decades of assembling one of the music industry’s 

premiere events hasn’t made the process any 
easier. “It gets harder every year,” says festival co- 
founder/managing director Roland Swenson, 59, 
whose event brought an estimated $317 million to 
the city in 2015. This year, the hard work will pay off 
with the first appearance by a sitting president and 
first lady—Barack and Michelle Obama will 
deliver keynote speeches — and the festival will 
host 72,000 registrants, more than 2,000 artists 
and hundreds of showcases, panels and workshops 
on the film, music and tech industries over 10 days. 
Before its 30th edition, Swenson spoke about the 
Obamas, brands and the evolution of SXSW.

and we’re going to install 5,000 of
them all around. So if you have your app

What made the Obamas want to 
come?

The scene on Sixth
Street at SXSW 2015.

Inset: Swenson.

I’m not sure. We’ve been talking to them for 
years about making an appearance here and got 
close a couple of times. I expect it was on their 
to-do list and they looked up and thought, “Hey, 
we’re out of here next year; maybe we should do 
this now.” I know they want to get in front of all 
the young, creative, energetic people who will be 
at SXSW.

What else is new this year?
We’ve developed this recommendation software 
that is part of our phone app, so you go in and check 
off the acts that you want to go see, and based on 
those acts it will automatically recommend other 
acts [performing] nearby. We started working with 
what they call beacons — little disc-like devices

open and you have Bluetooth on, as you walk 
by certain areas you’ll get messages about what’s 
going on nearby. We work with this company from 
Vancouver, EventBase, and they’ve helped us 
develop this new technology.

SXSW has been criticized for too much 
brand involvement. Is that fair?
Every February we have these meetings for the 
staff, and I hold up a headline that reads “SXSW: 
How Big Is Too Big?” Then I say, “This is from 
1991.” We’ve never shied away from sponsorships 
or working with brands: We think that’s just part 
of the deal for creative people. It has become an 
important income stream for musical artists, film, 
TV. It’s the business we’ve chosen to be in. O

Hooper (left) with 
1 ave Matthews in 2013.

‘He Was A Force Of Nature’
Paradigm music chief Chip Hooper, who died March 5, played a huge role in building 
the company, and his artists generated hundreds of millions of box-office dollars

BY RAY WADDELL

The March 5 death of Chip Hooper 
at 53 after a long battle with cancer 
dealt a huge blow to not only 
Paradigm Talent, where Hooper 
was worldwide head of music, but 
also the live music industry at large. 
He was considered one of the most 
creative executives in the business, 
influencing many artists and agents 
during a 30-year career.

A perennial on Billboard s 
Power 100 list, Hooper was the 
personal agent for Dave Matthews 
Band and Phish — which have 
generated hundreds of millions of 
dollars at the box office — among 
others, and oversaw Paradigm’s 
115-agent team. Hooper played 
a key role in building Paradigm’s 
music division into one of the 

world’s largest, with a roster of more 
than 2,000 artists.

Hooper began his career at the 
Good Music Agency, and in 1988 
convinced Monterey Peninsula 
founders Dan Weiner and Fred 
Bohlander to take a shot on him. 
He would spend the next 28 years 
in their office.

“Chip hired us ,” says Weiner. “He 
made it very clear he wanted to 
work here. It changed our lives.”

A fierce negotiator, Hooper was 
“a force of nature and always on a 
mission for his clients,” says Live 
Nation’s Rick Franks. “He would 
pound you for the toughest of deals, 
but you knew he had great soul and 
would have your back.”

Hooper was integral not only 

to Paradigm’s 2004 move into 
live entertainment, but also in its 
acquisition of New York-based Little 
Big Man and other key agencies, 
including Ellis Industries, Third 
Coast, EDM powerhouse AM Only 
and indie firm The Windish Agency. 
The move to Paradigm, and growth 
that followed, “would not have 
happened without him,” says Weiner. 
“He put that puzzle together.”

The devoted father of Max, 24, and 
Valerie, 21, made a special trip just 
days before his death to see Max play 
basketball for Oakland University.

Says Paradigm chairman/CEO 
Sam Gores: “His standards were 
very high, and we will honor his 
legacy by continuing to maintain 
those standards.” O SX
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“When we’re doing it exactly right, 
there’s no single person who makes 
it all work,” says MacFarlane, 
photographed March 3 at Sonos’ 
downtown Santa Barbara office. “If 
the acoustic people win all the product 
arguments, then your significant 
other is going to think the product’s 
ugly. If the design person wins and the§ 
acoustics suffer, you’re in trouble.”

TOPLINE

FROM THE DESK OF

EO, SONOS

pERHAPS THE BIGGEST CHALLENGE 
i when creating a From the Desk Of 
feature on Sonos CEO John
MacFarlane is the fact that he doesn’t

really have one. His “office” is anywhere in the 
company’s 12 global offices he sets up his laptop.

“I would go to our Amsterdam office for two 
weeks, work out of the kitchen and run into 
everybody,” explains the 50-year-old married 
father of two. “I would do the same in Boston 
and realized I got to know everybody in those 
locations so much better than in Santa Barbara, 
where I’d sit in my office. So last year I just got^s 
rid of it.”

MacFarlane’s unorthodox approach to work 
space — which in Santa Barbara includes free 

Spilsner on tap, mustard greens from the office’s 
|Ktower garden and an officewide, staff-curated

John 
MacFarlane
The “smart speaker” chief on teaming 

up with Apple Music and why being 
called an idiot can change one’s outlook

BY ANDY GENSLER 
PHOTOGRAPHED BY CHRISTOPHER PATEY
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soundtrack — reflects a freewheeling approach to 
business that he has honed through the decades.

In 1989, the Denver native matriculated at 
the University of California, Santa Barbara for 
graduate studies in engineering and by 1992 
had launched an Internet email system called 
Software.com, long before most people had 
heard of the Internet and before he knew “the 
difference between a P&L and a balance sheet.” 
He figured it out soon enough: Within a decade, 
Software.com merged with Phone.com in a deal 
valued at $6.4 billion.

Since its 2002 launch, Sonos — which specializes 
in “smart speakers,” controlled from an iPad or 
iPhone, that can stream music in multiple locations 
in a house or office — has grown from MacFarlane 
and his three fellow co-founders to 1,400 staffers 
today, with a dozen offices spread across the 
United States, Europe and China. The company 
had its best year to date in 2015, hitting nearly 
$1 billion in sales, according to MacFarlane, and 
unveiling its Trueplay technology (which allows 
users to “tune” speakers to a room’s dimensions) 
and Play:5, a compact yet sonically sophisticated 
speaker jammed with midwoofers and tweeters. In 
February, the company announced a partnership 
with Apple Music (which was criticized for 
launching without Sonos) and later in the year will 
open its first retail space, in New York.

Is it true that your approach to Sonos 
changed after a friend called you an idiot?
Yes. I’m the morning person in my family, so I 
wake up my kids, make their breakfast and lunch 
and bring them to school. We would have these 
huge battles. I was complaining about it to this 
friend, and he said, “You’re an idiot. You run 
Sonos and you don’t know what to do? Put the 
Play:3 in each of their bedrooms, ask what they 
want to hear when they wake up, put a playlist 
together and make sure it goes off 15 minutes 
before you go in there.” That guy changed my life. 
Music is a cool subject to talk about with your kids 
when they’re going to bed — “Hey, have you heard 
this?” — and then they wake up to it. Now, I come 
in in the morning and they’re jewels.

Did that experience inform the “Music Makes 
It Home” campaign?
We’ve all had our own epiphanies!

Apart from the day-to-day running of 
the company, what is your biggest task 
right now?
I have 20 people on our management team going 
on a two-day off-site [meeting] in Los Angeles to 
refocus our company strategy onto paid music 
subscribers. During the first 10 years of Sonos, 
[most users were] people who had ripped or 

There’s almost no tech company that 
understands the creative process.”

purchased digital music collections and then added 
a subscription service if they wanted one. With 
the launch of Apple Music last year, and on Sonos 
[on Feb. 10], the whole industry is leaning into 
streaming music, so we’re retargeting the company 
at streaming-music users.

What is most challenging about this change?
If you looked at the Sonos market a year ago and 
added up all the people who had [downloaded] 
digital music collections, it would be around 
300 million for our market. If you add up Spotify’s 
28 million people and Apple Music’s 11 million, you 
now have a target of 39 million — that’s roughly a 
tenfold drop. It’s a big change to lead everybody 
through, and it’s all just starting.

Is getting more people to convert to 
streaming one of your goals?
A lot of that is being done by streaming services. 
Our mission is to fill your home with music. That 
[“Music Makes It Home”] campaign with Apple 
was fun because it’s true: People quantitatively 
listen to a lot more music when they can play 
virtually anything ever made, rather than their 
own collections.

You rarely see Rick Rubin cosign an audio 
product, yet he’s featured prominently in

Sonos’ latest ad campaign. How did you 
connect?
We saw him talking about Sonos in a magazine. 
He said it had changed his relationship with music 
and that he finally [understood] streaming services 
because of Sonos. He gave us our North Star, which 
is to — as closely as possible — deliver the artist’s 
intent in whatever room you are in, which is what 
led us to Trueplay.

What role does Giles Martin [son of late 
Beatles producer George] play at Sonos?

He leads our sound experience team. He’s an 
accomplished producer and recording engineer 
and worked on Play:5 a lot, so when we released 
it [in November], it was in the homes of [advisory 
board members] Rick Rubin, Hans Zimmer and 
Q-Tip, and we made sure it sounded like they 
wanted it to. It’s triple-oriented, so you can put it 
vertical or horizontal, or you can use two and pair 
them. I would say a pair of Playas can’t be beat for 
less than $40,000, and they’re $500 each.

What’s the criteria for selecting the artists 
Sonos uses in its campaigns?
We won’t work with an artist if it’s just a 
commercial transaction and he or she is not 
passionate about Sonos.

Who are your music-business mentors?
[Universal Music Group chairman/CEO] Lucian 
Grainge. I met him when he was at Universal in 
the U.K. We have lunch every couple of months. 
There’s almost no tech company that understands 
the creative process, and Lucian is an A&R guy 
who values the artist’s side. He taught me that, and 
hopefully I’ve taught him a bit about the tech side. 
They are very different cultures and don’t overlap 
very well, which is why the music business and the 
tech business have been so estranged.

Isn’t that changing?
It’s at a turning point — the light is 
appearing at the end of the tunnel. 
Streaming revenue is growing faster than 
physical. It has been fun watching Lucian 
pilot this because the whole industry 
underwent a lot of compression before it 
turned the corner, and digital streaming 
has grown. Digital downloads never had 
an effect like this. I’ll bet the best days are 
ahead of us and the business will be larger 
than even in the peak days of the CD. O

1 Sonos’ Anechoic chamber is one of the largest of 
its kind (a similar model resides in Sonos’ Boston 
office). Says MacFarlane: “It’s where we test the 
sound output from a single speaker [in] a completely 
dead space.” 2 A still of a Sonos/Apple Music 
commercial featuring St. Vincent. 3 An ad starring 
Matt Berninger of The National with his daughter. C
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“ PEOPLE BUY
RELATIONS, STORIES & mamc.”

- SETH GODIN

THANK YOU CAMILLE, LORI, AND JONATHAN 
FOR MAKING THE MAGIC HAPPEN.

From your Warner Music Group family

WARNER MUSIC GROUP
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TOPLINE

03-02

>
Simon Vozick-Levinson
joined MTV News as deputy 
editor, music.

Mary J. Blige signed with 
ICM Partners’ concerts 
department. She remains 
with Creative Artists Agency 
for film and TV.

Singer-songwriter Ben Harper 
signed with William Morris 
Endeavor to represent him 
in all areas.

Rapper Joey Badass 
joined the cast of the 
USA drama Mr. Robot 
for its second season. Badass

Singer-songwriter Joey 
Martin Feek, one half of 
country duo Joey & Rory 
alongside her husband, Rory 
Feek, died following a battle 
with cancer. She was 40.

Rapper Bubba Sparxxx 
announced his engagement 
to Katie Connors, formerly 
Miss Iowa 2010.

21st Century Fox and News 
Corp executive chairman 
Rupert Murdoch wed model­
actress Jerry Hall at St. 
Bride’s in London.

Lana Rae Meisner, the wife of 
Eagles co-founder and former 
bassist Randy Meisner, was 
shot dead in the couple’s Los 
Angeles home, in what police 
determined was an accidental 
shooting. She was 63.

03-07 SoundCloud named Alison 
Moore chief revenue officer.

Big Deal Music signed 
jazz artist Kamasi 
Washington to a 
publishing deal.

Washington
Jennifer Lopez inked a new 
long-term contract with Epic 
Records that will reunite her 
with chairman/CEO Antonio 
“L.A.” Reid, with whom she 
worked at Island Def Jam.

Warner Music Group 
appointed Heath Kudler to 
the newly created position of 
executive vp, global repertoire 
acquisition.

Producer Ricky Reed
launched Nice Life
Recording, a new label under 
Atlantic Records.

Prince Royce joined the cast 
of Hulu series East Los High 
for its fourth season.

Mike Cimicata joined
The Orchard as associate 
producer, focused on 
soundtrack and compilation 
albums and playlists.

03-03

Australian singer and The 
Voice Australia judge Delta 
Goodrem listed her five- 
bedroom Hollywood Hills 
home for $5.8 million.

Cuban duo Gente de Zona 
signed an exclusive deal with 
Cardenas Marketing Network 
for worldwide booking.

Concord Music Group named 
Jim Shelby GM.

Rapper Bankroll Fresh (real 
name Trentavious White), 
best known for his single 
“Hot Boy,” was shot and killed 
at Street Execs Studios in 
Atlanta. The investigation 
was still ongoing at press 
time. He was 28.

Rogers & Cowan elevated 
Jeff Raymond to senior vp, 
entertainment and appointed 
Raymond and Lindsay Galin 
to the newly created positions 
of co-managers of the 
company’s talent division.

03-08

Murdoch 
and Hall

John Morthland, author of the 
influential Best of Country 
Music and an early staffer 
at Rolling Stone and Creem, 
died of undisclosed causes.

BIRTHDAYS

March 12
Pete Doherty (37)
Graham Coxon (47)
Liza Minnelli (70)
March 13
Adam Clayton (56)
Neil Sedaka (77)
March 14
Taylor Hanson (33)
Quincy Jones Jr. (83)

March 15
Will.i.am (41)
Mark Hoppus (44)
Bret Michaels (53)
Phil Lesh (76)
March 16
Patty Griffin (52)
Flavor Flav (57)
March 17
Billy Corgan (49) LO
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BROOKLYN
SPORTS & ENTERTAINMENT

CONGRATULATES
BRETT YORMARK

BILLBOARD BRANDING POWER PLAYER

As CEO of Brooklyn Sports & Entertainment, Brett Yormark 

has built a dynamic programming and marketing platform, 

enhancing the recognition of our partners and artists.

Thank you Brett, for your vision and leadership.

BARCLAYS 
CENTER
BROOKLYN

BROOKLYN The Amphitheater at 
Coney Island Boardwalk 
Opening Summer 201b

Long Island 
Sports & Entertainment Village 

Opening Winter 2016

WorldRadioHistory



Diplo performed with his 
electronic group Major 
Lazer at the Jose Marti 
Anti-Imperialist monument 
in Havana on March 6. The 
event, with an estimated 
450,000 in attendance, was 
the first concert by a major 
American pop act since the 
reinstatement of diplomatic 
relations between Cuba and 
the United States in 2014.

ma

on the

SCENE
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4

OPENER, POLAROID: LISETTE POOLE/THE NEW YORK TIMES/REDUX. 1: THEO WARGO/ 
GETTY IMAGES. 2: SHAREIF ZIYADAT/GETTY IMAGES. 3: TRISH HALPIN. 4: SCOTT 
LEGATO/GETTY IMAGES. 5: TASOS KATOPODIS/GETTY IMAGES.

been°hle and the count

n,8S^re«l

1 After postponing tour dates in September 2015 due 
to meningitis, The Who’s Roger Daltrey (left) and Pete 
Townshend resumed their The Who Hits 50! Tour at New 
York’s Madison Square Garden on March 3. 2 Atlantic 
Records Group chairman/COO Julie Greenwald (left) 
with K. Michelle at the artist’s listening party held 
March 3 in New York. 3 From left: Martin Doherty, 
Lauren Mayberry and Iain Cook of Chvrches on the 
Parahoy! cruise on March 6. “I want to see a f—ing shark 
so badly,” joked Doherty to Billboard. “They are just 
swimming around. I figured that was a possibility.” 
4 Tinashe performed at St. Andrews Hall in Detroit on 
March 3 as part of her Joyride World Tour. 5 Lady Gaga 
jumped into a freezing-cold Lake Michigan for The Polar 
Plunge on March 6 to help raise money for the Special 
Olympics in Chicago.

5
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R €■7 AYS on the SCENE

Paris Fashion Week
PARIS, MARCH 1-9

THERE WAS ONE NAME ON THE TIP OF EVERYONE’S TONGUE DURING PARIS 
Fashion Week: Demna Gvasalia. As the future of legendary fashion houses 
like Lanvin and Dior remained uncertain (creative directors Alber Elbaz and 
Raf Simons departed last season and have yet to be replaced), Gvasalia breathed 
new life into Balenciaga with his debut collection for the label. A year ago, the 
virtually unknown designer from Georgia (the country formerly occupied by the 
Soviet Union) erupted onto the scene with Vetements, an underground streetwear 
brand whose show Kanye West attended on March 5. West also turned out for 
friend Olivier Rousteing ’s Balmain show, which was doused in beading and 
sequins but featured wigs (Gigi Hadid became a brunette, Kendall Jenner 
a blonde) that sent Instagram into a frenzy. Other music attendees included 
Paul McCartney, who showed support for daughter Stella at her show; Flo 
Morrissey and Christine & The Queens ’ Heloise Letissier at Chloe; and 
Janet Jackson at Haider Ackermann. Though Ciara was at Givenchy, Lanvin 
and H&M, it was ultimately Kelly Rowland who won the marathon: During 1
the span of a few days she hit Akris, Chloe, John Galliano, Haider Ackermann, 
Emanuel Ungaro, Lanvin and Balmain, with a new look for each occasion. 1

2

3

1 Mark Ronson, who DJ’d at the Coach Prom 
on March 1, also hung out in its flowery cave 
installed at Hotel Salomon de Rothschild.
2 Jackson with Haider Ackermann, whose
collection included crushed velvet and mixed- 
print suits, on March 5.3 Morrissey at the Chloe
show on March 3, which drew inspiration from a 
female motorcyclist. 4 The front row at Balmain 
on March 3, from left: Model Elle Evans with her 
boyfriend, Muse frontman Matthew Bellamy; 
Kris Jenner; West; and Virgil Abloh. 5 Debbie 
Harry kicked off Paris Fashion Week with a 
performance at the Coach Prom. 6 Riccardo 
Tisci’s Givenchy show drew (from left) Chris 
Brown, Ciara and beau Russell Wilson on
March 6. 7 Rowland (left) with editor-stylist 
Carine Roitfeld at the Chloe show.

5

BMI 
Latin 
Awards
BEVERLY HILLS, MARCH 2

2 1 Gloria Trevi — 
who received the 

President’s Award 
— sung, cried, 

danced atop tables 
and poured a bottle 
of water on herself 

during her time 
onstage. 2 Honoree 

Luis Fonsi and 
his wife, Agueda 

Lopez. 3 From left: 
BMI vp writer­

publisher relations 
for Latin music 

Delia Orjuela with 
honorees Horacio 

Palencia and Jesus 
Omar Tarazon.

PARIS: 1, 5: MATTEO PRANDONI/BFA/REX/SHUTTERSTOCK. 2, 4, 6, 7: SWAN GALLET/WWD/REX/SHUTTERSTOCK. 3: BERTRAND RINDOFF PETROFF/GETTY 
IMAGES. BMI: 1: JC OLIVERA/WIREIMAGE. 2: MICHAEL TRAN/FILMMAGIC. 3: LESTER COHEN/GETTY IMAGES. OKEECHOBEE: 1, 4: FILMMAGIC. 2, 3, 5, 7: JEFF 
KRAVITZ/FILMMAGIC. 6: TIM MOSENFELDER/GETTY IMAGES.26 BILLBOARD I MARCH 19, 2016



Okeechobee Music
& Arts Festival
OKEECHOBEE, FLA., MARCH 4-6

2

1 Kendrick Lamar at the sold-out 
inaugural event, held at Sunshine 
Grove, on March 5. 2 “You know there’s 
nothing but legends on this stage — 
minus me,” said a grinning Miguel (left), 
who performed with Skrillex during the 
all-star PoWow, the festival’s answer to 
Bonnaroo’s SuperJam, on March 5. The 
group — which also featured Arcade 
Fire’s Win Butler, John Oates, Marcus 
Mumford, the Preservation Hall Jazz 
Band, Kamasi Washington, Soulive’s 
Eric Krasno and more — performed 
covers including David Bowie’s “Fame,” 
Drake’s “Hotline Bling” and an encore 
of Earth, Wind & Fire’s “Let’s Groove.” 
3 Members of the Preservation Hall 
Jazz Band with Miguel, Krasno and 
Washington on March 5.4 Big Grams’ 
Sarah Barthel on March 6. 5 Mumford 
on March 6. 6 Grace Potter on March 4.
7 Future on March 6.
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A True Legend

We’ll miss you, Sir George
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W TheEaster pageant

THE PULSE 
OF MUSIC 

RIGHT NOW

The all-star pop-music 
ensemble behind The Passion 

includes (from left) Chris 
Daughtry, Jencarlos Canela, 

Giee's Adam Anders and 
Prince Royce, who were 

photographed Feb. 29 at 
Immanuel Presbyterian 

Church in Los Angeles. For 
— a behind-the-scenes video 

featuring the cast talking 
about The Passion, go 

to Billboard.com or 
Billboard.com/ipad.

Chris Daughtry, Prince Royce, Tyler Perry and more join 
forces in Fox’s ambitious live musical The Passion, 
which brings the Bible to 2016 by replacing prayers with 
pop hits and “robes and sandals with Jordans and jeans”

JESUS 
CHRIST (TV) 
SUPERSTAR

somebody’s going to use this broadcast 
system to encourage and uplift, I have 
to be a part of it.’ And I don’t think 
there’s a better story for that.”

Fox is banking on viewers to have 
that same enthusiasm for The Passion, 
its newest entry in the growing field 
of real-time TV musicals. January’s 
Grease: Live pulled in 12.2 million 
viewers (according to Nielsen), scoring 
Fox’s highest ratings since Empire’s 
second-season premiere (16.2 million), 
and handily besting NBC’s The Wiz

BY CHRIS MARTINS 

PHOTOGRAPHED BY AUSTIN HARGRAVE

HEN TYLER PERRY 
heard that Fox was 
throwing its very own

Passion, a live musical depicting Jesus 
Christ’s last mortal days airing 8 p.m. 
ET on March 20, Palm Sunday—he 
knew, without question, what he had 
to do. “There’s so much negativity on 
TV and film,” says the entertainment 
mogul, 46, who will host and narrate 
the show. “So much weighing us down 
when we watch the news. I thought, ‘If
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the beat
Live! (11.5 million). So far, so good for The Passion: 
New Orleans is opening its streets to the two-hour 
event, which includes a huge public procession, 
and the cast comprises a roster of music luminaries. 
Country star Trisha Yearwood plays Mary, Seal is 
Pontius Pilate, American Idol alum Chris Daughtry 
takes on Judas, bachata/pop heartthrob Prince 
Royce does Peter, and Latin music/telenovela star 
Jencarlos Canela portrays Christ. Gospel great 
Yolanda Adams will perform the opening song.

Plus, The Passion already has been proved 
on a smaller platform: It’s an import from the 
Netherlands, where its popularity has grown for five 
years straight. The show had a 46 percent market 
share there in 2015, according to Dutch analytics 
firm SKO — despite the fact that a 2014 study from 
research company Ipsos found only 17 percent 
of the Dutch believe in a deity. Part of the appeal 
is that the musical is set in the present day and 
features contemporary pop hits. “The Netherlands 
is not a very religious country, but the show is just so 
powerful to watch,” says Passion executive producer 
and music arranger Adam Anders, 40, who 
also headed up the music for Fox smash Glee and 
has produced songs for Demi Lovato and Miley 
Cyrus. (Disclosure: Billboard is an affiliate company 
of one of The Passion’s co-producers, Dick Clark 
Productions.)“I didn’t understand a single word, 
and I was still moved. I was like, ‘If we can do this in 
the States, which is obviously a lot more religious, I 
can’t imagine how big it could be.’ ”

In short: massive. History’s The Bible miniseries 
averaged 12.7 million pairs of eyes per episode, and 
that was on cable, where ratings usually top out in 
the single digits. Still, most of the songs chosen and 
reworked by Anders and co-producer Peer Astrom 
eschew explicit spirituality for universal themes 
— chart hits ranging from Imagine Dragons’ 
“Demons” and Tina Turner’s “We Don’t Need 
Another Hero” to Hoobastank’s “The Reason” 
and Celine Dion’s “Love Can Move Mountains.”

As Daughtry—whose chart-topping rock albums 
have often featured subtle religious themes — points 
out: “Most Christians don’t even listen to straight- 
up Christian music. These songs you’ve heard so 
many times are, at their core, moving songs.” (A 
soundtrack arrives March 18 on Anders’ Deep Well 
imprint, which signed a deal with Virgin in 2015.)

Still, Anders admits that some musicians passed 

on having their work included in The Passion: “Until 
they’ve seen it, it’s hard to explain to people: ‘Hey, I 
want Jesus to sing your song.’ It’s like, ‘ What? ’ ”

Another initial nonbeliever: the guy playing 
Judas. “When I first was approached, I wasn’t inter­
ested,” says Daughtry, 36. Was it the role? “No. I 
don’t know if Anders thought I look like an asshole 
who would betray his best friend, but it’s exciting 
to play a bad guy — that was a selling point. I just 
wasn’t into doing a religious project. I didn’t want 
to be in a robe or in an overly preachy situation. 
Let’s just say there are a lot of examples out there

“It’s hard to explain to 
people: ‘Hey, I want 

Jesus to sing your song.’ ”
—ADAM ANDERS

Executive producer, The Passion

that give this kind of thing a really bad name.” 
Royce says he had “mixed feelings” too, but 

he and Daughtry were sold on the production’s 
blend of ancient and modern, sacred and secular. 
Aside from the contemporary music, there will 
be cellphones and cop cars, and Christ is given 
an orange jumpsuit before the crucifixion. The 
script, by High School Musical screenwriter Peter 
Barsocchini, translates old scripture into 21st- 
century speech with the blessing of the American 
Bible Society. “Replace the robes and sandals with 
Jordans and jeans, and you have a visual people 
can relate to,” says Perry, who was born in New 
Orleans. He also stresses the link between Christ’s 
resurrection and his hometown post-Katrina: “The 
city was buried in water, and it rose again.”

Of course, updating a literally sacred story is risky 
business. There’s potential to offend non-Christians, 
sure, but also believers. But Anders insists their 
interpretation will be reverent: “I’m a pastor’s kid, 
and I have a cheese alarm that goes off easily. I knew 
I couldn’t have the disciples breakdancing.”

His cast also is aware of the high stakes. “It’s 
a responsibility,” says Royce, 26, a Bronx-born 
bachatero with Broadway ambitions who’s a 
perennial force on Billboard’s Latin charts. “I’m not 
playing the normal Prince Royce who takes his shirt 
off and gets the girls screaming. This is a much more 
serious role. My mom is flying out. I grew up going 
to church every Sunday, and she’s always worried 
about the entertainment industry and, oh my God, 
drugs! I think this makes her feel better.”

Of course, when part of the show involves 
potentially hundreds of people helping carry a 
glowing 20-foot cross a mile-and-a-half through 
New Orleans streets, from the Superdome to 
Woldenberg Park, during a live telecast, all kinds of 
additional concerns arise: weather, emergencies, 
technical malfunctions, protestors. Is there anything 
about The Passion that Anders finds particularly 
intimidating? “Yeah — all of it,” he says with a laugh.

But Canela, who co-stars with Eva Longoria 
on NBC’s Telenovela and recently wrapped an 
Americas-spanning tour for his 2014 album Jen, says 
the positive energy on this set is like nothing he has 
experienced before. “Chris became like a brother 
to me,” recalls the 27-year-old Miami native. “One 
day we were like, ‘Let’s go to Bourbon Street and get 
to know this city.’ We’re at a restaurant when a crew 
guy walks in with one of the producers, and they’re 
like, ‘Who would’ve thought? Jesus and Judas just 
chilling together, after everything.’ ”

Key for Canela in taking on such a monumental 
role is bringing it back down to earth. “My 
generation pictures this Jesus that’s so judgmental 
— we forget he was flesh and bone,” says Canela, 
whose “gentle eyes” clinched the role for him, 
according to Anders. “Jesus knew what it was to 
work his butt off,” continues Canela. “He felt anger; 
he felt the deepest fear anyone could feel. I want to 
portray him as more human than we’ve ever seen.”

Still, a little miracle-working couldn’t hurt from 
where Anders is sitting. “The dream is to come 
back next year and do it again,” he says. “Jesus 
needs to get good ratings.” O

WHAT’S YOUR HANGOVER CURE?
St. Patrick’s Day is coming up, which means lots of beer, lots of whiskey — and lots of headaches the next morning. 

Luckily, no one knows how to recover from the night before better than a musician

Dustin Lynch
“You have to bite the 
snake. If the night 

before lingers past lunch,
call the Captain. A few shots 
with a Coca-Cola Classic and 
you’ll be good to go.”

French Montana
“I take B12 shots 
in the morning 

and then honestly

The Lumineers’ 
Neyla Pekarek 
“A gallon of 

kombucha and a
Catfish marathon usually 
does the 
trick for me.”

just keep going. 
After my birthday, I 
used an IV!”

7 *

is some good 
natural green herbs — 
and sleep.”

Meghan Trainor
K “When you’re done 

drinking, drink 
two Pedialytes. I 

get the flavored kind 
—strawberry. I wake 
up feeling great!“
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Got gossip? Send to tips@billboard.com.

Williams
Hinds: Jet Lag? What Jet Lag?
Madrid’s buzzed-about all-girl 
garage band Hinds didn’t need no 

stinkin’ disco nap after flying more than

OVERHEAR
Bernie Williams' Six-String Surprise
Jaws dropped at the MTK Tavern in 
Mount Kisco, N.Y., on March 5 when 
former New York Yankees center 
fielder Bernie Williams sat in with 
that evening’s band, Jay Prince 
& Friends, a group of studio and 
touring veterans. Williams, who 
has put out two LPs and was 
nominated for a Latin Grammy in 
2009, drew cheers for his nimble fret
work on the band’s jazzy interpretation 
of The Allman Brothers Band’s “In

BY SELMA FONSECA

Memory of Elizabeth Reed” 
and other tunes. Prince says he met 

Williams, who lives nearby, at another 
act’s gig a year ago and invited him to 
Mount Kisco. Williams has since 
jammed with the band a 
handful of times. “He plays his 

ass off,” says Prince.

eight hours from Spain to play a free set at Rough 
Trade in Brooklyn on the eve of its sold-out March 9 
show at Bowery Ballroom. The quartet dropped 
its bags at the hotel and headed to the venue for 
soundcheck before taking the stage at 10 p.m. to 

play songs from its LP, Leave Me Alone.

Thicke's Run For The Roses
“Blurred Lines” singer Robin Thicke is slated to 

perform in the land of blurred horses on May 6 
Thicke at the fifth annual Unbridled Eve Gala. The event 

takes place the night before the Kentucky Derby at 
the Galt House Hotel in Louisville.

Q&A

OLIVIA WILDE: THE 
NEXT HYPE WILLIAMS?
Armed with an iPhone 6, the Vinyl actress makes directorial 
debut with a video for Edward Sharpe & The Magnetic Zeros

BY ALEX MORRIS

O
n the HBO series Vinyl, 
Olivia Wilde’s character 
Devon mourns her glory 
days as a member of Andy 
Warhol’s Factory and watches as her 

husband runs his record label into the 
ground. But in real life, the actress isn’t 
sitting on the sidelines of the music 
business. She recently pitched Alex 
Ebert, frontman for Edward Sharpe & 
The Magnetic Zeros, with a concept 
for a music video, shot entirely on 
iPhone 6 — “this idea that he would 
stumble upon his own funeral,” she 
says. In February, the first-time director 
decamped to New Orleans with a film 
crew. The resulting, just-released video 
for “No Love Like Yours,” from the alt­
rock band’s fourth LP, Persona (April 15, 
Community Music), 
is a Southern gothic 
eulogy featuring 
choreography by 
Kristin Sudeikis, 
Wilde’s “sister-in­
law” (she’s engaged 
to actor Jason 
Sudeikis; they had a 
son in 2014). “Olivia is
awesome,” says Ebert. “I expect to see 
her directing things from here on out.”

What made you want to direct a 
music video?

Wilde and Bobby Cannavale in Vinyl.

I grew up in the MTV generation. I 
spent hours watching videos as a kid. 
Hours! [Video directors] like Mark 
Romanek and Spike Jonze really 
affected my taste, in film as well as 
music. And I’m a fan of the band. 
We’ve been friends for a while, and 
over the years, I’ve said to them, “I 
really want to make something for 
you guys.” I heard a rough version of 
the album and was blown away — 
there’s something very brave about it. 
I thought, “This is the one.”

How collaborative was making 
the video?
The crazy thing was how I could come 
up with these nutty ideas and people 
would understand how to make them 

come true. I said 
to our production 
designer, “I would 
like his head to be 
smoking.” And she 
said, “No problem!” 
She figured out a 
way to make dry 
ice go through a 
vaporizer and make

Alex’s head look like it was on fire. And 
I was lucky enough to have a brilliant 
choreographer as my sister-in-law, 
Kristin. She’s not only family — she’s 
an inspiration. We listened to the

song about 60 times alone 
together in a room.

Why did you shoot it in 
New Orleans?
Alex lives there, and I was 
inspired by the idea of 
using the city that inspired 
the album. [We shot it] 
partially in his home, which 
is a historic music studio, 
Piety Studios. It’s an amazing space — 
like a cathedral. The best music videos 
are pretty personal, even if they’re 
surreal. Not to sound too corny, but the 
vibe was kind of extraordinary — I think 
New Orleans does that to you.

You have appeared in videos before, 
for 30 Seconds to Mars, Dashboard 
Confessional and Daft Punk. Did that 
inform your work here?
I was so inspired in terms of how 
experimental videos are allowed to be. 
I think they’re the only medium that’s 
widely viewed but allowed to be that 
way. And obviously working with Daft 
Punk was awesome.

You got to see their faces!
Yeah, I’ve seen them! I know what they 
look like.

On Vinyl, your character’s arc, from a 
member of Warhol’s Factory to bitter 
housewife threatening divorce, has 
gotten really dark.
It gets darker. It’s interesting because 
I think there was an executive decision 
to slow down Devon’s arc a little so that 
it would be more subtle of an evolution. 
And that forces me to feel, as the 
character, deep frustration. Which is 
kind of fascinating to play. As an actor, 
you empathize with your character in a 
different way because you’re living with 
her. It becomes your other life. O
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PRO TIPS

RUPAUL:
HOW TO SLAY
EVERY DAY
The world’s most famous drag queen, 
RuPaul, has been espousing the motto 
“If you can’t love yourself, how 
in the hell are you going to love 
somebody else?” for decades. It’s even 
the mantra at the end of each episode 
of his long-running Logo reality 
competition, RuPaul’s Drag Race. 
The show has contestants performing, 
designing outfits and walking the 
runway, but RuPaul says that to truly 
slay — to be as fierce as he is, day 
in and day out — is a metaphysical 
quest: “You have to think about it as 
a triad: mind, body and spirit.” The 
55-year-old — whose self-released 
13th studio album, Butch Queen, 
dropped March 7 — tells Billboard how 
to up its day-to-day slay.

Find your frequency. 
“You have an energy 
force field, and you 
have to find out what 
it is. With clothes, 
it’s finding what 
works with you — what 
colors, proportions. 
It’s knowing what your 
body is telling you.”

Meditate — and stretch.
“After your morning 
stretch — which 
everyone should do — 
meditate. You don’t 
need to be able to 
levitate. You can 
just do it for 30 
seconds. I leave my
body and look at myself, 
like, ‘Ru, what do you
want to do today?’ And I say, 
‘Let’s do something.’”

Let haters hate.
“Other people are 
going to talk shit 
about you. But what 
other people have to 
say about you ain’t 
none of your goddamn 
business.”

Forget labels.
“[Drag queens] take the piss out
of the idea of identity. 
Just because it says 
something on my 
driver’s license, does 
that mean I have to 
stick to it? That’s 
why drag is so punk 
rock. Society says, 
“Boys over here, girls 
over here; white, there;
black, there.” What if you
could squeeze other identities in? A
pirate or a yogi or a glamourpuss? It’s 
fabulous! When you’re a shape-shifter, 
you understand that your true self is 
actually God in drag.” —CLAIRE LOBENFELD

. aaaaaa.

“I’m just training myself 
to survive in this world,'
says Aurora of her 
intense songwriting.

SPOTLIGHT

KATY PERRY’S EMO ‘ANGEL’
Glassnote’s Norse alt-pop import Aurora has an A-list fan and already rules the U.K.

BY NICK DUERDEN

T
here are few descriptions in music as 
reductive as “sensitive female singer­
songwriter,” a phrase endlessly deployed 
to describe any woman who sings in a less 
combustible manner than, say, Katy Perry. That said, 

Aurora, a 19-year-old from Norway about to release 
her debut album, All My Demons Greeting Me As a 
Friend, due March 11 on Glassnote, really is sensitive 
— and more so than most.

“Oh, I’ve always been very... emotional,” she says in 
perfect English one wet March morning in a London 
hotel. “ ‘Hypersensitive’ is what they call it, I think.”

Last December, her impossibly delicate version 
of Oasis ’ “Half the World Away” soundtracked a 
high-profile British 
TV ad (for John Lewis 
department stores) 
and became a big U.K.
hit. Now, with new single “Conqueror,” which rose 
to No. 2 on Billboard s Emerging Artists chart, she’s 
blowing up internationally — thanks in part to the 
aforementioned Perry, who called Aurora an “angel” 
on Twitter after she saw her play. “Finally. New music 
that makes my heart a flutter,” wrote Perry.

In person, Aurora’s makeup-free face is framed by 
short hair so pale it’s hard to tell whether it’s silver 
or blond. Curled up in a chair, she slowly strokes the 
armrests the way one would a cat. Sensitivity, she 
says, is a prevailing part of her life. “I can’t read the 
newspaper without crying. I’m easily affected by 
horrible events, you see.” And not just the horrible 
events of modern news, either. “After watching

My emotions are explosive — 
they have to come out.”

Titanic, I cried for a month. It just broke me down.” 
Raised in Os, a small Norwegian town, she was a 

childhood science buff who wrote songs privately, 
to deal with emotions. At 16, inspired by Bob Dylan, 
she wrote and sang a plea for world peace at a school 
concert. A friend uploaded it to Facebook, catching 
the ear of Norway’s Petroleum Records. Local hits 
followed, and then a deal with Glassnote for North 
America, where she’ll launch a 14-date tour in April. 
She is now being hailed as one of 2016’s most 
promising rookies — and no one, she insists, is as 
surprised as she. “This was never my goal, you know?”

Her songs are eerie fairy tales that pulse 
with electronic beats, and much like her fellow 

Scandinavian Bjork, 
she doesn’t so much 
sing them as appear 
possessed by them.

During live performances, her fingers contort and 
eyes pop; frequently, she falls into a trance. “My body 
is quite tiny, but a lot of the emotions I feel are pretty 
explosive,” she says. “They have to come out.”

Aurora still uses writing as therapy — to help her 
face fears. “Murder Song (5, 4, 3, 2, 1)” is written from 
the victim’s perspective: “He holds the gun against 
my head/I close my eyes, then bang! I’m dead.”

“I’m just training myself to survive in this world,” 
she says. “If you try to protect yourself from pain, 
it becomes a stone in your heart.” She frowns, a V 
forming between her eyebrows. “But the more you 
learn to face things, the more likely that stone can 
become a pearl.” ©
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HEAR SAY Gaga

A LOOK AT WHO’S
SAYING WHAT IN MUSIC Dylan

“I ended up getting 
the tattoo because 

it was what they 
said to me that made 
me feel like the pain 

was lessening."
COMPILED BY NATALIE WEINER —LADY GAGA

The star telling SiriusXM’s Morning 
Mashup why she and many of the 

sexual-assault survivors who

"You are my favorite 
star. Your self­

determination, wit and 
temperament and 

sense of justice have 
always appealed to me."

—BOB DYLAN 
The legend in a 1978 note to 

Barbra Streisand, which she shared 
recently with The New York Times.

appeared with her at the Oscars got 
matching tattoos.

"Unfortunately, she's 
being attacked when 
she's not responsible 
for any of the writing 

or the lies."
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"No, you can’t say any 
of the n-words — even 

when you're alone."
—FUTURE

The rapper to Jonah Hill, just before 
the actor helped him perform 

“Jumpman” during the opening 
monologue of Saturday Night Live.

—NINA SIMONE KELLY
Nina Simone’s daughter 

defending Zoe Saldana, star of the 
controversial upcoming biopic Nina, 

which Kelly claims is filled with 
inaccuracies.

"For the millionth 
time, we're not 
breaking up."

—FOO FIGHTERS 
The band providing a punchline 
at the end of its “Official Band 
Announcement” video, which 

teased fans with a mock dissolution.

"It's true — there's no 
love stronger than a 
mother for her son."

—MADONNA
The pop icon alluding to losing her 

custody battle over son Rocco before 
crying onstage in New Zealand.

J BALVIN MAKES 
HISTORY

Songs by one artist (sans featured guests), at 22 
weeks. Now the Colombia native, 30, is eyeing pop, 
hitting the studio with Pharrell Williams and Justin 
Bieber for his next LP, due in May on Capitol Latin.

Why do you think “Ginza” has been so successful? 
It’s a party track — a party for reggaetoneros to come 
out of the closet. We made reggaeton cool again. On 
Shazam, we’re No. 1 in India, Turkey, Nigeria — all 
countries where there were no big Latin hits.

How did you come up with the song’s name?

The Colombian 
singer talks record­
breaking hit “Ginza”

Grande

“I want to be 
empowering my fans." 

—ARIANA GRANDE
The diminutive diva explaining 
why she changed the title of her 

upcoming album from Moonlight 
to Dangerous Woman during an 

online live video chat.

J
Balvin has yet to embark on a major arena tour 
or drop a top-charting album, but that’s not 
stopping 2016’s hottest reggaetonero. His single 
“Ginza” is the longest-running No. 1 on Hot Latin

To tell you the truth, I used an Instagram filter called 
Ginza to share a snippet of the song — I simply left 
the name in the caption in case anyone wanted to 
use the same filter. But everyone started calling 
the song “Ginza.” And when I realized it was also 
the name of a district in Tokyo that’s all about 
entertainment, I thought it was meant to be.

How’s recording with Pharrell and Bieber?
Everything has been very organic, everyone very 
respectful toward our music. These collaborations 
didn’t come from some grand record label plan. 
With Pharrell, we’re working on several songs; 
we’ve done two already. I’ll see Justin soon, God 
willing, and we’re going to make history. There’s 
new blood in Latin music! —leila cobo
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13 NIKE Air Force 1, J 48; kidsfootlocker.com

6

9

10 11 12

13

Pumped Up Kids

1 JORDAN AJ 1 high top, $50; kidsfootlocker.com.
2 AKID Knight embossed lace-up, $80; akidbrand.com.
3 TIMBERLAND waterproof boot, $75; kidsfootlocker 
.com. 4 AKID Anthony sneaker, $65. 5 JORDAN 1 Flight 3, 
$45; kidsfootlocker.com. 6 ADIDAS ORIGINALS Stan 
Smith, $45; kidsfootlocker.com. 7 ADIDAS ORIGINALS 
Superstar, $55; kidsfootlocker.com. 8 VANS Authentic 
Checkerboard lace-up, $35; vans.com. 9 AKID Jasper boot, 
$80. 10 VANS basketball classic slip-on, $35. 11 SUPRA 
Skytop metallic sneaker, $48; bloomingdales.com.
12 BUSCEMI 100mm baby shoe, $250; buscemi.com.

The hottest accessory on music stars’ tots? Hip kicks, natch. From high tops 
to checkerboards, there’s a mini-me version for all tastes

BY SHANNON ADDUCCI • PHOTOGRAPHED BY JONATHON KAMBOURIS
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Style • NEXT-LEVEL PARTIES

iPhones and hands were in the air 
when Flo Rida performed at a New 
York bat mitzvah in 2014. Inset: 
Jason Derulo with a bat mitzvah girl 
in New York in 2015.

Baby Shower Bingo?
Not In Hollywood
Music stars enlist Sharon Sacks for 
ultra-chic mom-to-be soirees

When Kim Kardashian sent out
engraved music boxes that played 
Kanye West’s “Hey Mama” for daughter 
North West’s baby-shower invitations, 
go-to celebrity event planner Sharon 
Sacks was behind the scenes, attending 
to every detail. Gwen Stefani also 
had Sacks onboard for her third son’s 
shower, hosted by Shelli Azoff at the 
Hotel Bel-Air. For Los Angeles music­
world A-listers, baby showers are a 
serious undertaking that can cost up to 
$100,000, and experts like Sacks are 
an essential part of making sure every 
detail is meticulously orchestrated.

Despite the money involved, the key 
is often to attain a laid-back feel. With
flower crowns and 
flowing garments 
in abundance, 
Kardashian’s 
backyard shindig 
was in keeping with 
what Sacks has 
noticed trending.
“Sensitive elements

How To Get Flo Rida To 
Play Your Bat Mitzvah
When kids don’t want to settle for a luncheon at the 
synagogue, they have their parents call Ryan Schinman

BY CARSON GRIFFITH

D
rake taking the stage 
to perform “Hotline 
Bling” at a New York bat 
mitzvah on Feb. 20 had the 
Internet ablaze, but kids competing 

for the most talked-about affair isn’t 
anything new: In October 1972, 
then-CBS Records president Clive 
Davis threw a reported $20,000 
bar mitzvah for his son Fred (the 

A bai 
HBO’s

n itzvah scene in 
'inyl supposedly

was inspired by one held 
for Clive Davis’ son.

scenario supposedly inspired 
HBO’s second episode of Vinyl and 
would have roughly amounted to 
$111,000 today). Having the best 
post-haftorah party often includes 
booking a flashy headliner better 
fit for a concert hall than a country 
club — but how do those with a hefty 
budget even make it happen?

They call Ryan Schinman, 
founder/chief executive of Platinum 
Rye Entertainment and founder of 
RBS Celebrity Bookings. Schinman, 
44, founded his company in the 
early 1990s to broker talent with 
such corporations as Microsoft 
and DirecTV; in 1999, he founded 
RBS Celebrity Bookings to bring 
his same unique services to the 
high-end private sector, including 
weddings, birthday parties and 
bar and bat mitzvahs. “We’ve 
booked everyone from LMFAO to 
Chicago to Drake,” says Schinman, 

who is based in New York. Among 
his favorite events: “We did Rod 
Stewart in Italy for 30 individuals, 
and we had seven staffers present; 
we were 20 percent of the party.”

According to Schinman, The 
Weeknd and Ariana Grande are 
the hottest requests for bar and bat 
mitzvahs. Flo Rida, he adds, “is one 
of the best because he has had hit 
after hit after hit. There are a lot of 
requests for DJ Khaled, too.”

As for cost? “Sometimes it’s a 
$2 million bar mitzvah and the 
parents spend $50,000 on the 
talent. When done right it makes 
the party, but you don’t want to take 
away from the child and have the 
sole focus be on the talent.”

Rachel Dalton, president 
of Premier Parties — who has 
booked Austin Mahone, Sean 
Kingston and Jason Derulo for 
bar and bat mitzvahs — is a New 
York-based attorney who handles 
the contractual side of booking 
entertainment for her clients. In 
her 15 years of experience, she has 
learned that celebrities aren’t the 
only ones kids go wild for. “One of 
the most surprising hits was when 
YouTube comedian GloZell made 
her entrance at a bat mitzvah: The 
kids went absolutely wild! It was as 
if Taylor Swift had shown up — 
that kind of craziness.” O 

are brought into it, 
spiritual, vegan,” 
she explains.
“You’re wearing 
casual clothing, 
and the afternoon 
is about blankets 
on the ground and 
gorgeous foods. 
It’s not about how 
much you spend 
but how you can be 
different.”

One of Sacks’ 
signatures is a 
garden labyrinth. 
“You walk through it 
and when you get to 
the center, in place 

Above: Glee actor/ 
singer Naya Rivera 
chose Sacks’ 
flower halos for her 
shower last August. 
Below: Stefani had 
a Sacks-planned 
shower before 
the arrival of son 
Apollo Bowie Smith 
Rossdale in 2014.
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of a guest book may be a stuffed animal 
who has a beautiful halo. You’ll write a 
note and then slip it into the halo on the 
stuffed animal, and then the child will 
have that in their room,” she says. “The 
important thing is to hear what my 

clients want to accomplish 
and then take it to the 

next level.”
—ADRIENNE GAFFNEY
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★ ALUMNI ARTISTS ★

THANK YOU TO ALL OF THE ARTISTS, MANAGERS, 
AGENTS AND LABELS FOR HELPING TO MAKE 

COUNTRY TO COUNTRY AT THE 02 IN LONDON, GLASGOW, 
DUBLIN, OSLO AND STOCKHOLM SUCH A SUCCESS.

THANKS ALSO TO OUR KEY EVENT PARTNERS 
BBC RADIO 2 AND THE COUNTRY MUSIC ASSOCIATION.

LOOKING FORWARD TO NEXT YEAR 
WITH YOUR SUPPORT AND ENTHUSIASM.

AEG AND SJM CONCERTS

CMA
COUNTRY

FKPE3 
SCORPIO

TheO

ANDREW COMBS 
ASHLEY MONROE 
BRAD PAISLEY 
BRANDY CLARK 

BRANTLEY GILBERT 
CARRIE UNDERWOOD 
CHRIS STAPLETON

CHRIS YOUNG 
DARIUS RUCKER

DIERKS BENTLEY 
DIXIE CHICKS 

DOUG SEEGERS 
DWIGHT YOAKAM 

ERIC CHURCH 
FLORIDA GEORGIA LINE 

JASON ALDEAN 
JILL JOHNSON 

KACEY MUSGRAVES

KIP MOORE 
KRISTIAN BUSH 

LADY ANTEBELLUM 
LAUREN ALAINA 

LEANN RIMES 
LEE ANN WOMACK 
LITTLE BIG TOWN 

LUKE BRYAN 
MADDIE AND TAE

MARTINA McBRIDE 
MIRANDA LAMBERT 

RASCAL FLATTS 
SAM HUNT 

THE BAND PERRY 
THOMAS RHETT 

TIM McGRAW 
VINCE GILL 

ZAC BROWN BAND
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SPOTLIGHT

Ri-Ri Raids This Guy’s Closet
When stars feel like slipping into vintage Raf Simons, they turn to archivist 
David Casavant, who has amassed a collection that spans thousands of pieces

BY JOHN ORTVED • PHOTOGRAPHED BY MEREDITH JENKS

D
avid casavant, 
25, is a stylist with 
an eye, an education 
(Central St. Martins, 
though he dropped 

out to work for Carine Roitfeld) 
and a secret weapon: an archive 
of vintage Helmut Lang and 
Raf Simons, sought by Kanye 
West, Travis Scott and Rihanna: 
“She borrowed a 2001 Raf camo 
bomber just to wear for fun, like, 
down the street,” he says, adding 
that he charges up to $1,000 per 
week per item.

Raised in a Tennessee 
mountain town, Casavant began 
collecting clothing at 14. After 
assisting Roitfeld, he worked 
for Mel Ottenberg, Rihanna’s 
stylist, as well as Love magazine 
editor Katie Grand. While these 
connections helped, they didn’t 
build his collection for him.

“It became a business through 
hard work,” he says. “I woke up 
every day and looked on eBay, 
built a contact list of sellers who 
would come to me first. I didn’t 
just throw money at it. I learned 
all the tricks.”

You’re a stylist but an 
anthologist. Your process 
speaks to more than trend.
My viewpoint of what styling is 
has expanded a lot. Fashion is 
changing. Models aren’t models 
anymore; they’re supposed to be 
personalities. Magazines have to 
be an art form, because people 
go online for their information. 
People come to me [for] these 
vintage items [because they] 
add personality.

Would you ever divulge the 
stores you visit?
Yeah, I love Tokyo 7 [in New 
York]. I go to others, but that’s 
my favorite.

What do you think the draw 
of Raf and Helmut is for these 
high-profile artists?
The idea of youth empowerment, 
rebellion. That’s what Raf’s 
collections really emphasize.
It’s the idea of it being cool to be 
young, having new ideas.

The most famous people 
in the world wear hugely 

expensive clothes on the 
red carpet. Hard to think of 
anything less rebellious.
I disagree. That’s what’s amazing 
about it. The prices of the Raf 
clothes have gone through the 
roof. The clothes are being valued 
in the way that art is; they can be 
in a museum and cost $20,000.

Who are you looking at that 
might be the next Raf?
You can’t compare, but I love 
Craig Green. I love Grace 
Wales Bonner. For commercial 
brands I still love Calvin Klein 
men’s collection. They mix new 
materials but keep it masculine.

Is image more important than 
ever before, less or the same?
It’s more. People love a persona. 
Rihanna will show us her 
personality through Snapchat 
and it’s like we can hang out with 
her. Ten years ago, you wouldn’t 
imagine celebrities showing us 
their living rooms and kids.

Stars, they’re just like us.
Sort of. O

1 Casavant photographed Jan. 19 in New York. 2 His crowded work 
closet. 3-4 Camouflage bomber from the Raf Simons A/W 2001 
season. “Kanye wearing it really pushed forward interest in archival 
Raf,” he says. 5 “Riot, Riot, Riot” is the name of the A/W 2001 Raf 
Simons collection from which these shirts were drawn. They’re 
inspired by Manic Street Preachers guitarist Richey Edwards, who 
went missing in 1995. 6 Gucci by Tom Ford Kama Sutra jackets 
from S/S 2003. 7 Boots from Simons’ S/S 2008 collection. 8 Iconic 
parkas Simons did with the artwork of Peter Saville, who designed 
album covers and graphics for bands New Order and Joy Division.
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Style

TRAVEL

BY JOHN ORTVED

5

DRINK

-

Rhum Corner

WHERE DRAKE WINES, DINES AND
SOMETIMES SERVES MEALS IN THE 416

Cold

As the Toronto International Film 
Festival closed out for 2015, an 
unexpected performance took place: 
Drake played waiter. Last September, 
the rapper/actor/Toronto ambassador 
threw an opening party for his new 
club and restaurant, Fring’s, where 
he passed food to guests who included 
Will and Jada Pinkett Smith. “Fring’s 
is an expression of youth,” says Iron 
Chef Master Susur Lee, who oversees 
the restaurant with sons Kai and 
Levi Bent Lee, Drake and Drake’s 
business partner, Angelo Ferraro.
“Drake has been a client for some

X

A Week(e)nd 
In Toronto
As natives of the Canadian 
city dominate the charts, check 
out all their favorite haunts

1 Consider it 
the Cheers of 

Toronto’s growing 
electronic-music 
scene. This subterranean dive 
bar on the quiet but trendy strip 
of Dundas West has been a 
go-to for The Weeknd, Peaches 
(inset), Mac DeMarco and 
members of Austra and Metric. 
Dev Hynes may not be a local, 
but he’s a fan as well. 1265 
Dundas St. W., 647-351-1100

X' EAT

SHOP

X 4 If Toronto has a local 

delicacy, it’s California’s hot- 
veal sandwich (breaded veal, 
deep-fried and served on a 
kaiser bun with tomato sauce 
and hot peppers). Hit up the 
original frill-less location in Little 
Italy, a favorite of construction 
workers — as well as Pup’s Steve 
Sladkowski. 244 Claremont St., 
416-603-3317

’TT' 5 A secret bar 
located in an 

offbeat mall in 
Kensington Market, 
this spot is a favorite for rockers 
(Feist has been spotted there) 
who have a hankering for dim 
sum and tall boys of PBR.
60 Kensington Ave., 
416-546-4536

'X 7 The decor may be a tad 

overwrought — think Mafia 
kingpin’s lair crossed with a 
dictator’s mansion — but that 
doesn’t stop Drake and The 
Weeknd from making this 
waterfront chop shop a regular 
destination. “Great steaks,” says 
Boi-1da, though “my favorite 
thing is the lamb.” 60 Harbour St., 
416-777-2111

& 
Klaxon
Howl

t il»

balance between 
intimate and bustling. You 
can play classic ’90s 
arcade games like Ninja 
Turtles or relax with your 
crew and people-watch for 
Majid Jordan and Death 
From Above 1979 rocker 
Sebastien Grainger 
(inset). 1034 Queen St. W., 
416-357-1299

C'>\ne\
X 3 Jennifer Agg’s unfussy but divine 

examples of Toronto’s Caribbean 
favorites — oxtail and fried plantains — 
were such a hit with Arcade Fire that 
Win Butler and Regine Chassagne 
partnered with Agg to develop their 
own Haitian restaurant in Montreal. 
926 Dundas St. W., 647-346-9356

Ml 6 Located in a coach house, Klaxon Howl 
provides customers — like Drake — with its own line 
of darkly colored vests, club shirts and separates, but 
many come for the unique collection of amazingly 
modern-looking vintage military wear: perfectly 
preserved infantry jackets, bombers and combat 
boots. 694B Queen St. W., 647-436-6628

time. We hosted his birthday party 
last October, and he and Angelo are 
friends with my kids.”
What to expect? “I’m very open- 

minded as a chef, but my foundation 
is the old schools of French and 
Chinese cuisine,” says Lee. The 
result is comfort food with 
elevated touches: a Caesar 
salad made from kale and 
lardons; fried chicken 
with a touch of maple 
Sriracha. Prices range 
from $10 to $40; 455 
King St. W., 416-979-9696

Drake (left) with 
Chef Lee. Below: 
organic salmon 
crudo with 
jalapeno ($19).

X Who would ever say “no” to Rihanna?
Edward Pottinger, for one. The owner of The Real 
Jerk, a Caribbean mainstay that opened more than 
30 years ago, twice refused Director X’s request 
to shoot the pop star’s “Work” video there with 
Drake before relenting. “They wanted it for a Friday, 
which is one of your busy days,” he says. Though the 
kitchen was closed during the shoot, which saw the 
restaurant’s atmosphere transform into an island 
bacchanal, Pottinger gave in and prepared Drake 
(who opts for takeout regularly) his favorite roti. 
842 Gerard St. E., 416-463-6055
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BY JONATHAN RINGEN PHOTOGRAPHED BY MILLER MOBLEY
ILLUSTRATIONS BY RYAN SNOOK

“You pick up ‘famous’ 
body language,” says 
Halsey, photographed 
Feb. 11 at The Love Shack 
in Brooklyn. “It comes 
from knowing you’re 
the most successful 
woman in the room.” 
Styling by Karen Levitt. 
Halsey wears a 
Versus dress, Chanel 
earrings, Off-White 
c/o Virgil Abloh jacket 
and Giuseppe Zanotti 
sneakers.

The 21f-year-old singer/songwriter/social media sensation has an out-of-nowhere I hit album 
and a surprising sold-out show atMadison Square Garden, but that hasn’t I kept her from 

(over)sharing every detail of her life with her hyperpassionate followers, from her history of mental illness 
to her love of boy bands and Bernie Sanders: “I talk to them like reaTf—ing human beings”





ALSEY HAS HER FACE BURIED IN HER 
iPhone, staring at it so intently that the 
outside world might as well not exist. She’s 
in the back seat of a black SUV slowly 
threading its way through Manhattan 
traffic. Just 15 minutes earlier, the 21-year- 
old singer — her real name is Ashley 
Frangipane — abruptly decided she had had 
enough of Kanye West’s Madison Square
Garden fashion show-slash-listening party, 

where the MC debuted The Life of Pablo. 
Wearing blingy sunglasses, a torso-baring 

bandeau and baggy Yeezy-designed pants, her cropped hair pasted 
against her scalp in cool little swirls, Halsey emerged from the 
arena’s backstage entrance with her small entourage and headed for 
the car. She seemed simultaneously relieved and disappointed to 
discover that no photographers were waiting for her.

Now, in the SUV, Halsey is furiously multitasking — fact-checking 
the lyrics she had just heard (“Did he say, ‘Every bad bitch in the 
Equinox, I want to know if you’re a freak or not?’ ”) and dipping into 
the roiling online conversation her fans maintain about her at all 
hours. She tweets the Kanye lyric to her 1.2 million Twitter followers 
and points to her phone, where countless direct messages have 

‘CONSPIRACY THEORISTS THINK 
I WAS CRAFTED IN A BOARDROOM, 
BECAUSE I’M SO VERY TOPICAL.”

accrued. Unlike most stars, she consistently and directly engages 
with fans — the majority of the 3,000 people she follows on Twitter 
love her music, although they sometimes drive her crazy. “I talk 
to them like real f—ing human beings, because they are,” she says. 
“But then there’s also a sense of entitlement, where they feel like 
they have the right to chastise me like they would a friend. And 
sometimes you want to be like, ‘Who the f— are you to say that ?’ ”

Mostly Halsey is psyched to have a direct line to her young, 
predominantly female fan base. It wasn’t too long ago that she was 
one of them, obsessed with emo crews like Brand New and Panic 
at the Disco and boy bands like One Direction. Now, with her 
debut album Badlands (which bowed at No. 2 on the Billboard 200 
in August 2015) and its breakout single “New Americana” (which 
celebrates legal weed, gay marriage and a girl who’s a “viral mess,” 
and has sold nearly 300,000 downloads, according to Nielsen 
Music), she has become gossip-worthy herself. More than that, 
she has become a leading encapsulation of millennial femininity

— self-possessed (if neurotic), a champion of progressive causes, a 
chronic social-media oversharer — to the point that she’s worried 
some fans don’t believe she’s real. “There are conspiracy theorists 
who think I was crafted in a boardroom,” she says, her large brown 
eyes widening incredulously. “Because I’m so very relatable and 
so very topical and so very Tumblr.”

Which is partly why Halsey is relieved to be moving on from the 
voice-of-a-generation statement of “New Americana” to her new 
single, the love song “Colors.” (The video, which costars Teen Wof 
heartthrob Tyler Posey, racked up 4 million YouTube spins in its first 
week.) She’s in New York to perform the track on The Tonight Show 
Starring Jimmy Fallon, which will be her biggest TV performance 
since November 2015, when she appeared with Justin Bieber on 
Today for an awkward, sexually charged duet of his song “The 
Feeling.” (“It was a f—ing train wreck,” she says with a laugh. “You 
don’t know fear until it’s 7 a.m. and freezing cold on live television 
and you’re not sure if Justin Bieber is going to kiss you or not.”) Just 
a few days after The Tonight Show, she would kick off a European 
tour leading into a run of her biggest U.S. shows yet, including stops 
at the Coachella and Bonnaroo festivals. It all wraps with a sold-out 
date in August, headlining the storied arena she just departed. “A 
lot of people were saying, ‘Why the f— would you put up Madison 
Square Garden?” says the singer, who’s a serious student of the 
music business and takes pride in running “a tight ship.” “But I said, 
‘Let’s test this — let’s see what we’re really worth in tickets.’ ”

“She’s a true artist — you can tell the moment you meet her,” says 
Imagine Dragons singer Dan Reynolds, who got to know Halsey 
when she was opening for his band in 2015. “And she’s passionate 
about putting on a great show. There were nights when she would 
get offstage and be upset because she felt like she just didn’t give 
enough — and those were nights when the crowd loved her.”

Halsey is a staunch feminist, an advocate for people with mental 
illness and a Bernie sis. (Her Twitter handle currently reads “Bernie 
Sanders Fan.”) She also is an out bisexual woman who rails against 
“heteronormativity.” She’s self-aware enough to know that young 
women with strong opinions often get slapped with labels like 
“attention-seeking.” Or, as Halsey puts it, “Everyone’s mortal 
enemy is the girl on the Internet who’s misunderstood.”

Speaking about those things, words tumble out of her mouth in 
fully formed paragraphs. Ask why she’s voting for Sanders, say, 
and this is the flood of information you’ll get:

I’m 21 years old and it’s kind of uncomfortable for me to 
talk about, but I’m in the 1 percent as far as my income 
and tax bracket. But now that I’m here, there’s no amount 
of money you can wave in front of my face that will make 
me understand depriving people of human rights. While I 
know people in the industry who want to vote for some­
one who will protect them financially, I’m looking for a 
person who will make sure my 17-year-old brother doesn’t 
get killed someday because he’s half-black. If that means I 
lose 50 percent of my income every year, so be it.

From left: On The Tonight 
Show in February; a 
still from one of the two 
versions of the “Ghost” 
music video, in which 
Halsey alternately stars 
opposite a man and a 
woman; with Bieber on 
Today in November.
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It’s not just her brother who’s biracial, of course. (She actually 
has two brothers: the 17-year-old Sevian and Dante, 10.) Halsey 
is too, although as she notes, she passes as white. Part of the 
chorus of “New Americana” — “Raised on Biggie and Nirvana/ 
We are the new Americana” — alludes to that. Her parents were 
just teenagers when they had her; her African-American dad, 
Chris, who manages a car dealership, was a major hip-hop head, 
while her Italian-American mom, Nicole, who does security for a 
hospital, dug alt-rock acts. Her family scraped to get by for most 
of her childhood, moving around New Jersey before settling in 
Union County, about 45 minutes outside New York. “My parents 
were really good at keeping up appearances,” she says. “They 
didn’t own their first home until last year.”

HE NIGHT BEFORE HER TONIGHT 
Show gig, Halsey settles into a seat at 
a hushed cocktail spot hidden behind 

an unmarked door in a downtown
Japanese restaurant. Lately she has been 

drinking a lot of pinot noir, but she happily 
accepts a dark and stormy. “I’m 21,” she 
says, “so I’m still in that stage when if you 
hand me something alcoholic, I’ll drink 
it.” With a baseball cap pulled low over her

eyes, she has a slight tomboy vibe that calls 
to mind Ellen Page. She is also small — just 5-foot-4 — making 
her seem like a pocket-sized version of the imposing, larger- 
than-life presence she embodies onstage and in photos. She 

places an order for some sashimi and a few raw-bar oysters. The 
latter trigger Proustian sense-memories of a formational year 
she spent in New York after high school. “I was following a boy,” 
she says with a self-deprecating laugh. “I was 17. He was 23, and 
he had a really serious heroin addiction.”

It had been a rough couple of years. She loathed her football- 
obsessed public high school, where her tattoos and half-shaved 
head left her feeling bullied and misunderstood. She was 
diagnosed with bipolar disorder and, during her senior year, spent 
a few weeks in a psychiatric hospital. “I had tried to kill myself,” she 
says. “I was an adolescent; I didn’t know what I was doing. Because 
I was 17, I was still in a children’s ward. Which was terrifying. I was 
in there with 9-year-olds who had tried to kill themselves.”

Despite her real-life troubles, she had a natural aptitude for 
making her online persona irresistible to other kids. She packed 
her Tumblr, se7enteenblack, with selfies, poems, diary entries, 
memes and countless photos of Harry Styles — earning her 10,000 
followers and an international network of Internet cool kids 
(including the Australian dudes who would go on to form 5 Seconds 
of Summer). Being cut off from that network was the hardest part 
of being hospitalized. “There was no TV, no music, no nothing,” 
she says. “The day I got out of the hospital I was in the car and I 
was listening to Imagine Dragons. It was a f—ing moment for me. 
I don’t think I realized how important music was to me before 
that.” She shakes her head, and adds, “Three years later, I was 
opening their U.S. arena tour.”

Halsey sometimes stayed with her boyfriend in New York, but 
she also bounced around a lot. One night she swung by a party

“I’ve been, like, filling out 
paperwork in the doctor’s 
office and had people ask 
me if I would take a photo. 
‘Wait for me to pay for 
my f—ing birth control!’ ” 
Halsey wears a Philipp 
Plein jersey, Eddie Borgo 
rings and Chanel earrings 
and shoes.
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Halsey wears a Norma 
Kamali swimsuit, 
Michael Ngo robe, Eddie 
Borgo rings and Chanel 
earrings and shoes. 
For exclusive videos, 
including one of Halsey 
discussing her 
views on sexuality, 
go to Billboard.com or 
Billboard.com/ipad.

“YOU DON'T KN
7A.M.0NLIVETELEVISI0NAND 
YOU'RE NOT SORE IF JUSTIN BIEBER 
IS GOING TO KISS YOO 00 NOT."
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at a hotel, hoping to score a room for the night. Outside she met 
a young dude named Anthony Li, who played in a Warped Tour 
band called Action Item. He had heard a tongue-in-cheek song 
called “SOS,” about Styles’ relationship with Taylor Swift, that 
Halsey had recorded during a brief stint in community college 
and was shocked to see go viral. “It just blew up for a minute,” 
she says. “I didn’t even realize I was writings songs — I thought 
I was just being witty and sarcastic.” (It wasn’t even her only 
song about their relationship. There also was “The Haylor Song,” 
with lyrics like, “How could we allow Taylor to get him with her 
fake smiles.” She’s still a big One Direction fan, tweeting things

‘IN MY CAMP WE HAVE A DIFFERENT 
F-WORD AND C-WORD: TAME' 
AND ‘CELEBRITY.’ I HATE THEM.”

like, “Don’t ever let anyone make you feel shitty for listening to 
boy bands.”)

Li suggested that Halsey try her hand at more serious recording 
at a friend’s studio in New Jersey. “He was like, ‘You can write 
some songs for synch,’ ” she recalls. “I just wanted to make a quick 
couple of hundred dollars writing yogurt commercials.” She took 
the train out to New Jersey and in an hour knocked out the spare, 
icy single “Ghost.” Li encouraged her to come up with a name and 
without a lot of consideration she picked Halsey, both an anagram 
of Ashley and the name of her boyfriend’s Brooklyn subway 
stop. They put the song up on iTunes, and something magical 
happened — stoked by her Internet fan base, the tune shot up the 
alternative chart overnight. By the following morning, A&R reps

unbeknownst to the other, broke off the relationships they were 
in that night. They began seeing each other soon after. Still, their 
relationship seems tailor-made for the “it’s complicated” era — 
even though it has been on and off (it’s currently off), they’ve 
lived together virtually nonstop since they met, including in the 
new house in the Los Angeles neighborhood of Sherman Oaks 
that Halsey recently purchased. “They’re two incredibly talented 
people who found something that works in terms of how they can 
create together,” says Jeremy Vuernick, Halsey’s A&R rep and 
one of her best friends. “That’s one of the most difficult kinds of 
relationships to find.”

Outside of Halsey’s core crew, her increasing fame has 
started to leave her feeling a little isolated. “I hate feeling like a

from “Republic, Atlantic, Island, RCA — the whole 
major-label circuit based out of New York” wanted 
to talk development deals. Li quit his band and 
became her manager.

During the next few months, “Ghosts” — with 
its post-Lorde feel — grew, first on blogs and the 
Hype Machine and eventually through SiriusXM 
and terrestrial radio. Top label executives came 
calling, including Astralwerks’ Glenn Mendlinger, 
with whom she signed for a relatively modest 
$100,000 because she liked the label’s people 
best — even though they had never broken a pop 
act. “I was like, ‘I need you to give me a bigger 
budget for styling. I’m a female, I need a makeup 
artist!’ ” she says. “He didn’t understand because 
he has only ever dealt with, like, French DJs.”

She recorded an EP, Room 93, and hit the 
road. Halsey credits hard touring, the most old- 
fashioned audience-building technique in the 
book, as being as important as the Internet was in 
breaking her nationwide. Her first non-showcase 
gig ever was at Los Angeles’ Wiltern Theatre, 
opening for The Kooks. Since then, she has set 
out on a string of nearly universally sold-out solo 
shows, mixing in intermittent opening stints with 
top acts like The Weeknd and Imagine Dragons. 
“Most artists, their 60th show was in front of no 

one,” she points out. “My 
first show was in front 

of 1,200 people. I’ve 
never had a chance 
to f— up. I need to be 
good every night.”

NE OF THE MOST 
important people in 

Halsey’s life is a tall, 
23-year-old Norwegian

beat-maker named Lido 
(Peder Losnegard), who is the executive producer 
of Badlands. They met in the studio — each,

ALWAYS ON: HER SOCIAL DIARY

ON INSTAGRAM, Halsey serves up everything from 
snaps of her handwritten diary entries to 

half-jokey, half-sexy selfies. “I followed her on social 
media before I knew her,” says Imagine Dragons’ 

Dan Reynolds. “She’s an open book.”

•K MrnM aandnra tan 4 O 1 NM

Sorry for all the retweets. Just up in my feelings.
Remember I love you.

or«« «aBwn

txrnM sander» fan ) 0-1 m*«

Disgusted by anyone in power positions abusing 
their authority. My heart breaks for Kesha and all 
people affected by this toxicity. Fuck

BUT SHE’S conflicted about her vulnerability online: 
“I’ve been in the hospital because I have bipolar 

disorder. I’ve tried to kill myself. Don’t try to turn it 
into a hashtag. It’s not a joke to me.”

prisoner,” she says. “I show up somewhere and I 
can’t explore the city because there’s like 6,000 
to 10,000 people on the lookout for me.” She 
worries she’s not a good enough friend or family 
member to people she knew before her new 
life, about which she has enough ambivalence 
that it has infected her lingo. “In my camp we 
have a different F-word and C-word,” she says. 
“ ‘Fame’ and ‘celebrity.’ I hate them.” (Still, 
she’s comfortable enough in her new world to 
have a “camp,” which isn’t a thing that non-F- or 
C-people have.)

It all leaves her with a deeper understanding of 
one artist in particular, who perhaps feels even 
more deeply misunderstood than she does. “I love 
Kanye West,” she says. “I think he’s a visionary. 
He’s one of those people for whom I separate his 
personality from his artistry. But I also sympathize 
with him in a weird way, because being a musician 
is tough. If you were asked to talk about yourself 
for six hours a day you would probably go crazy, 
too! Which is why I give Kanye the benefit of the 
doubt. Being him must be exhausting.”

No matter how stressed Halsey gets, there is 
one huge consolation: the sheer joy she gets from 
performing. This is fully on display during her 
Tonight Show performance, where she’s backed 
by her touring band and augmented with a 
five-piece string section. “I could be having the 
worst day of my life, hate my body, think I’m fat, 
think I suck, and as soon as I hear the first few 
notes of my intro, that all goes away,” she says. 
“Everything that I hate about myself goes away 
when I walk onstage. That’s why I cling to it so 
much — it keeps me from killing myself.”

Now, though, Halsey has to leave the 
unmarked bar and get back to rehearsal. Lido 
and her crew are waiting. Outside, she quickly 
chain-smokes a couple of Marlboro Lights, pulls 
out her phone, climbs into another black SUV and 
drives off into the night. O H
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“You wouldn’t believe the 
shit [grief] people from 
high school give me. I had 
a few friends, but mostly 
frenemies.” Halsey wears 
a KTZ dress, Fleet I lya visor 
and Eddie Borgo earrings.



ASK A MILLENNIAL...
In a Billboard survey, 21 artists, influencers and industry professionals born between 1980 and 1995 — members of the largest, 

most diverse generation in the U.S. — share their musical discovery habits, which artists best represent them (Drake! Miley!) 
and their thoughts on how they’re widely misunderstood. Spoiler alert: “We don’t need the industry as much as it needs us”

WHEN I HEAR 
THE WORD 

“MILLENNIAL,” 
I THINK

Ash ”

Stabile Shitheads.

Mike Navarra The year
2000.

Udell The future.

Maloney Overhead 
photos of food.

Overcaffeination. 
Equal parts concern 
for the world around 
us and ignorance to 

what’s happening in it.

John Meller Internet 
think pieces about how 
millennials have poor 
work ethics and are 
destroying America.

Chepurny Ugh.

Phili If it’s 
directed at me? jpÄ*

Amrit Someone old 
is definitely using 

this word — no one 
in my generation 
uses this term.

DRAKE
OR KENDRICK?

WHICH TECH 
COMPANY 

WILL 
DOMINATE 

STREAMING 
IN 2020?

SPOTIFY 
52.6%

IN THE 
FUTURE, MY 

BIGGEST 
CONCERN 

ABOUT MUSIC 
— AND THE

MUSIC
INDUSTRY — IS

Stabile Concert 
ticket prices, scalping 

and bands not 
getting money for 

playing shows.

Clayton Blaha That 
the concept of the 
album will go away.

Udell The lack of 
artists who are willing 

to stand up for 
what they believe at 

all costs.

WHAT THE MUSIC INDUSTRY 
DOESN’T UNDERSTAND ABOUT 

MY DEMOGRAPHIC

Sophie Ash If we aren’t 
given what we want, 

we will take it.

Francesca Stabile
We’re willing to pay 

for stuff, but you 
need to make it easier 

for us to do it.

Jake Udell The next 
generation is starting 

to see through the 
bullshit.

Caitlin Maloney How 
to service video content 
to us effectively. Music 
videos had this amazing 

run in our youth, and 
now YouTube has 
enraptured Gen Z, 
but there was a gap 

somewhere.

Stelios Phili Our tastes 
evolve very fast.

Fabiola Reyna We’re 
more present and 

involved than you think.

Caiti Green We’re 
sick of gimmicks and 
hungry for substance.

Gabi Chepurny There’s 
need for substance.
With all the fluff in 
music, people in my 
demographic are 

looking for direction — 
and they need music 

that actually says 
something to find that.

Kalyn Heffernan We 
don’t need the industry 
as much as it needs us.

Phili The precedent 
set by the ruling 

of Robin Thicke’s 
“Blurred Lines,” which 

basically states that 
a song’s “vibe” can be 

copyrighted.

Reyna The lack of 
cultural reflection.

“ MILLENNIALS ARE MORE 
CONCERNED ABOUT OWNING THE 

BUILDING THAN GETTING OUR 
FOOT IN ITS DOOR. 

DO NOT UNDERESTIMATE US.”
— Sophie Ash, 27

WHAT SONG BEST REPRESENTS 
MILLENNIALS?

“WHERE ARE U NOW”

“ROYALS”

“DOWN IN THE DM”

“LEAN ON”

WHERE I FIND
28.6% NEW MUSIC

GOODOLD 
TERRESTRIAL-----

RADIO 71.4%

SPOTIFY 
PLAYLISTS

66.7%
BLOGS

714% 38%7 1.4% ■ ooz

ONLINE 
PUBLICATIONS

OTHER

SOCIAL MEDIA 
CONVERSATION

23.8%
BEATS 1
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Sarah Avrin The 
trend of not playing 

physical instruments.
Even the strings 

on Carly Rae Jepsen’s 
“Call Me Maybe” — 
which I love — are 

synthesized.

SKRILLEX & DIPLO WITH 
JUSTIN BIEBER

LORDE

YO GOTTI

MAJOR LAZER & DJ SNAKE
FEATURING M0

THINK THEIR GENERATION FEELS

MORE ENTITLED
THAN THE PREVIOUS ONE

Mike Darlington 
The sustainability of 

revenue for 
musicians who don’t 

tour. Even touring 
revenue is a struggle 
for the entry/mid- 

level artist.

Udell The lack of 
understanding 

about the positive 
impact streaming will 
bring to the industry’s 

bottom line.

Blaha As for the 
industry, this shit 
is tight — I’m not 

worried.
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' THE GENERAL ONLINE 
ATTITUDE OF A LOT OF YOUNG 

PEOPLE — NIHILISTIC, 
NONPLUSSED, COMPLACENT — 

IS ANNOYING. I GIVE A F—, 
AND I’M PROUD TO SAY SO.”

— Clayton Blaha, 31

BEST CANDIDATE FOR
PRESIDENT

5.9%
TED CRUZ

11.8%
VERMIN SUPREME

17.6%
HILLARY 
CLINTON

58.8%
BERNIE 

SANDERS

= 5.9%
MARCO
RUBIO

0%
DONALD 
TRUMP

Super-manager Scooter Braun (Justin Bieber, 
Tori Kelly) on the ups and downs of oversharing

WHO’S THE MOST INNOVATIVE 
20- TO 35-YEAR-OLD IN MUSIC?

GRIMES

th
usically speaking, what are the 
defining characteristics of millennials?
Millennials don’t divide by genre; they don’t 
see music as being simply country or pop 
or hip-hop. For them, it’s one big melting

pot, because that’s the way they’ve grown up. And they’re also 
the first generation that has been taught as individuals to self­
promote. “How many likes can I get? How many comments, 
how many friends?” Everyone is a self-promoter.

DANIEL EK, 
SPOTIFY CEO YOUNG THUG KEHLANI KEVIN PARKER 

OF TAME IMPALA

BEST INSTAGRAM ACCOUNT 

“FATHER JOHN MISTY, 
MASTER OF MILLENNIAL 
SOCIAL COMMENTARY.” 

— John Meller, 27

WHICH ARTIST 

BEST 
REPRESENTS 

THE 
MILLENNIAL 

DEMOGRAPHIC?

Green Kendrick 
Lamar.

James Shani Drake.

Blaha The preachings 
of Lil B represent the 
purest distillation of 

millennial values, even 
though many would 
consider his music j 

basically unlistenable.

Navarra Britney
Spears.

SURVEY PARTICIPANTS
AMRIT, 28, DJ-SINGER; SOPHIE ASH, 27, PROJECT 

MANAGER AT PARKWOOD ENTERTAINMENT;
SARAHAVRIN, 31, PUBLICIST AT GIRLIE ACTION 
MEDIA; CLAYTON BLAHA, 31, DIRECTOR OF A&R 
AT OWSLA PUBLISHING AND ARTIST MANAGER
AT BLOOD COMPANY; DJ CARISMA, 25, ON-AIR 

TALENT AT KRRL LOS ANGELES; GABI CHEPURNY, 24, 
PROSTHETIC RECORDS; LUIS CORONEL, 20, SINGER;

MIKE DARLINGTON, 32, CEO OF MONSTERCAT;
KOSHA DILLZ, 34, RAPPER; KALYN HEFFERNAN, 
28, MC-PRODUCER; CAITI GREEN, 29, PRODUCT

MANAGER AT ATLANTIC RECORDS; CAITLIN 
MALONEY, 26, BRAND MANAGER AT SUPERFLY

PRESENTS; JUAN DIEGO MEDINA, 29, PRESIDENT/
FOUNDER OF LA INDUSTRIA; JOHN MELLER, 27, 

ATTORNEY AT LAPOLT LAW; MIKE NAVARRA, 29, 
DIRECTOR OF PUBLICITY AT COLUMBIA RECORDS;

STELIOS PHILI, 27, SONGWRITER-PRODUCER;
FABIOLA REYNA, 24, FOUNDER OF SHE SHREDS 

MAGAZINE; MOE SHALIZI, 25, ARTIST MANAGER 
AT RED LIGHT MANAGEMENT; JAMES SHANI, 27, 
FOUNDER/CEO OF SAV STUDIOS; FRANCESCA

STABILE, 28, OPERATIONS MANAGER AT SONGKICK;
JAKE UDELL, 27, FOUNDER OF TH3RD BRAIN.

Moe Shalizi The 
Biebs.

Luis Colonel Leslie
Grace.

Phili Chance the 
Rapper feels in line 

with optimistic 
millennial spirit.

DJ Carisma Kehlani, 
Bryson Tiller, 
G-Eazy, YG.

Meller Miley Cyrus. 
She holds nothing 

back. She also 
represents the older 
generations’ worst 

fears about millennial 
culture — it’s 

fun watching them 
be outraged.

WHICH ARTIST

LEAST
REPRESENTS 

THE
MILLENNIAL 

DEMOGRAPHIC?

Green Taylor Swift.

Ash Artists who 
promote their music 

in the comment 
section of celebrity 
Instagram posts.

Udell Young Thug.

Maloney Kanye
West isn’t 

technically a 
millennial, but he’s 
a major part of our 

vocabulary and most 
closely associated 

with our age bracket.
I am a big fan of his 

music and fully 
respect him as 

a creator, but his 
narcissism isn’t 

doing our generation 
any favors.

Kosha Dillz Justin 
Bieber.

Chepurny Adam 
Lambert.

Carisma Artists who 
built their buzz from 

Instagram.

Shalizi I’m not sure. 
Our demographic 
is pretty screwed 

anyway.

That can be viewed as either empowering or terrifying.
The negative side is that they often feel the need to live up to 
this idealized life they’re projecting through social media. As 
a manager, [I think] the good part is that the idea of promotion 
is not a scary thing to them. Also, in previous generations, 
there were gatekeepers who could limit an artist’s access to 
their audience. Now artists are their own distributors.

Clearly, some artists, like, say, Halsey, flourish having that 
24/7 access to their audience, and some can’t seem to 
handle it at all.
There’s an art to giving pieces of yourself to your fans and 
then holding pieces back for yourself. Justin, for instance,
has grown up with it, so he generally understands what’s
for him and what’s for the world. Then again, sometimes he
doesn’t. (Laughs.)

You turn 35 in June.
Are there go-to 
young people at your 
company, SB Projects, 
who help you decipher 
the latest social-media 
trends?
Yes! My head of social 
media, who I met when 
she was a teenager 
running a fan site, is 
always finding new stuff. 
We have something 
called Tech Tuesdays, 
where she and one of the 
other millennials in my

Braun (right) with 
Bieber in 2015.

office send around an email making us aware of all the things 
we should be looking at. It’s our weekly Tech Tuesday blast.

Have the decidedly nonmillennial executives who run the 
major labels come to understand this demographic?
Depends on which executive and which label. There are 
some really great executives who do understand. And 
there are others who inadvertently give people like me the 
opportunity to build a pretty good business. —craig marks
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Kesha s allegations against her 
producer, Lukasz “Dr. Luke” Gottwald, 

have brought support from Taylor Swift 
and Lena Dunham, howls of protest 

against his major-label partner, Sony 
Music, and vehement denials and 

denunciations from Gottwald. Now, 
as the case winds through court, the 
singer’s mother, Pebe Sebert, speaks 

exclusively about her daughter’s 10 
years as a “prisoner” under contract: 

“Luke almost destroyed us”

BY DANIELLE BACHER

N FEB. 19, KESHA ROSE 
Sebert sat in Manhattan’s 
New York State Supreme 
Court building, tears 
streaming down her 
cheeks. Judge Shirley 

Werner Kornreich had just denied 
a preliminary injunction that would 
have allowed Kesha to record music 
outside her six-album contract with 
producer Lukasz Sebastian Gottwald, 
better-known as Dr. Luke — and, 
according to a lawsuit she brought 
against him in October 2014, her 
alleged rapist.

That lawsuit not only described how 
Dr. Luke, now 42, drugged and raped 
Kesha, 29. It also claimed that Luke 
controlled and psychologically abused 
the singer from the time she moved 
to Los Angeles to pursue her career 
in 2005 through her breakthrough

IP TO

LL
in 2010 and beyond. “Dr. Luke has 
been tyrannical and abusive since 
our relationship began,” Kesha, 
who’s represented by the high-profile 
attorney Mark Geragos, stated in 
an affidavit from September 2015. 
“I was too young and naive to even 
understand what he was doing to me.” 

“She was a prisoner,” Kesha’s 
mother, Rosemary Patricia “Pebe” 
Sebert, says today. During several 
hours-long phone calls from 
Nashville, where she lives, Pebe, 60, 
a successful songwriter — she can be 
seen sitting next to a sobbing Kesha in 
the courtroom photo that ricocheted 
across news sites and social media 
in February — spoke exclusively to 
Billboard about Kesha’s 10-plus-year 
relationship with the Grammy- 
nominated producer. (Kesha declined 
to speak with Billboard.) “It was like 

someone who beats you every day 
and hangs you from a chain and then 
comes in and gives you a piece of 
bread. Luke would say, ‘You look nice 
today,’ ” says Pebe, “and send her into 
hysterics of happiness because she 
was programmed to expect nothing 
but abuse.”

Kesha, a platinum-selling artist 
with 10 top 10 singles on the Billboard 
Hot 100, hasn’t released any music 
of her own since her second album, 
Warrior, in 2012, because she refuses 
to work with Dr. Luke and his partner, 
Sony Music. “Kesha’s allowed to 
work with another producer,” Pebe 
(pronounced pee-bee) explains (and 
Sony confirms). “But Luke gets to 
approve them. He gets to approve of 
anyone she works with. He has final 
say over everything.”

Though no court has ruled on the



Kesha outside the
New York State 
Supreme Court in 
Manhattan on Feb. 19.

Worldl
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AUGUST 2012 JAN. 3, 2014

‘DON’T BE AFRAID TO SPEAK UP’ A timeline of Kesha’s history and legal dispute with Dr. Luke and Sony Music

JAN. 2, 2010

Kesha says in a statement 
that she’s entering rehab 
for an eating disorder “to 
learn to love myself again.” 
Her mother soon joins her 
at Illinois’ Timberline Knolls 
rehab center near Chicago.

Kesha works on her second 
LP, Warrior, at Luke’s Malibu 
studio. She alleges in her 
2014 lawsuit that his violent 
threats during this period 
once caused her to flee his 
house barefoot and hide.

Kesha’s debut single, “Tik 
Tok,” produced by Luke, 
begins a nine-week reign at 
No. 1 on the Billboard Hot 
100, setting a then-record 
for a female solo artist’s 
largest digital sales week.

veracity of these claims against Dr. Luke, 
Kesha’s case has hit a raw nerve in music 
and raised the long-standing problem of 
sexism and mistreatment of women in the 
business, an issue for which — compared 
with Hollywood and other industries — 
it has remained largely unscrutinized. 
After the injunction was denied, many of 
entertainment’s most powerful women — 
including Adele, Lady Gaga, Demi Lovato, 
Lorde, Lena Dunham and Ariana Grande — 
voiced their support for the singer and 
decried the unfairness of forcing anyone 
to work with an accused abuser. Kelly 
Clarkson, whose 2004 hit “Since U Been 
Gone” was produced by Dr. Luke, called 
him “demeaning” and “not a good guy.”

On Feb. 22, Taylor Swift donated 
$250,000 to help Kesha with her legal and 
financial troubles. “It was really random,” 
says Pebe, who received an email from 
Swift’s publicist about the offer. “Kesha 
was like, ‘Are you sure it’s not some scam­
mer?’ And then she said, ‘I would be 
honored if she wants to do that.’ ” (Swift 
and Kesha later spoke directly.)

Former Runaways bassist Jackie Fuchs, 
who alleged in July 2015 that she was 
drugged and raped by then-manager 
Kim Fowley in 1975, credits Kesha with 
inspiring her to speak out about her own 
assault. “She’s making a difference,” Fuchs 
tells Billboard. “If this hadn’t come out, I 
wouldn’t have come forward.”

Meanwhile, the support for Kesha has 
created a PR nightmare for Sony, which 
maintains that it cannot interfere with 
Kesha and Luke’s contract. Four pro-Kesha 
online petitions — including two organized 
by national women’s advocacy group 
UltraViolet, one of which demands Sony 
cut all ties with Luke — have garnered 
more than 411,000 signatures. A Sony 
representative tells Billboard, “We have 
done everything we could to resolve this.” 
Additionally, Luke’s attorney denied — and 

Sony would not comment on — a March 9 
The Wrap report stating that the company 
plans to end their relationship with Luke 
ahead of the expiration of their contract 
next year.

In a sworn statement in December 
2015, Luke responded to the charges from 
Kesha’s 2014 lawsuit: “All of their horrific 
allegations of abuse, threats and purported 
misconduct by me against Kesha are 
completely untrue and deeply hurtful,” he 
said. (Dr. Luke declined to comment for 
this story.) In fact, Kesha and her mother 
did testify, in an unrelated 2010 lawsuit 
also involving Luke, that he never made 
any sexual advances toward her.

According to a statement given to 
Billboard by Luke’s attorney Christine 
Lepera, “Kesha’s court filings are and have 
always been a transparent business ploy 
to pressure Luke into a more favorable 
and lucrative contract. Neither Kesha 
nor her mother have ever sworn under 
oath that any of the assault allegations 
have occurred, despite having numerous 
opportunities to do so. In fact, they swore 
the opposite in 2011.”

After social media lit up with stars and 
others declaring their support for Kesha, 
Dr. Luke responded on Twitter: “Imagine 
if you or somebody you loved was publicly 
accused of a rape you knew they didn’t do. 
It’s sad that [Kesha] would turn a contract 
negotiation into something so horrendous 
and untrue. But I feel confident when this 
is over the lies will be exposed and the 
truth will prevail.” (A Sony representative 
tells Billboard that, following an internal 
investigation, they found no evidence to 
support Kesha’s allegations of sexual abuse.)

“I wanted Kesha to come forward a long 
time ago and end this relationship with Dr. 
Luke immediately after the [alleged] rape,” 
says Pebe. “But if she wanted to have a shot 
at the music business, she had no choice 
but [to work with him].”

A
T AGE 5, KESHA MOVED FROM 
California to Nashville with Pebe 
and an older half-brother, Lagan. 
Pebe, who says she’s not sure 
who Kesha’s biological father is, 

has written hits for artists like Dolly Parton 
and Johnny Cash. Kesha and Pebe — who 
calls herself a “sober alcoholic” — even 
collaborated together, writing several 
songs Kesha would later record.

Kesha proved to be a talent in her own 
right. “She’s one of the best co-writers I’ve 
ever worked with,” says Justin Tranter, a 
songwriter who also has worked with Selena 
Gomez and Justin Bieber. “Her instinct for 
melodies and lyrics is at the highest level.”

When Kesha was 17, her mother sent a 
demo that the Seberts had made together 
to Samantha Cox, a writer and publisher 
at BMI, who passed it along to BMI 
director of writer/publisher relations Beka 
Callaway. Callaway, in turn, hooked them 
up with one of the hottest young producers 
in the game, a former guitarist in the 
Saturday Night Live house band with the 
moniker “Dr. Luke.”

Luke had scored his first hit in April 
2005 with Clarkson’s No. 2 Hot 100 single 
“Since U Been Gone,” written with his 
super-producer mentor, Max Martin, 
who would co-produce both of Kesha’s 
albums with Luke. In August 2005, Kesha 
dropped out of Brentwood High School 
in Nashville and moved to Los Angeles. 
In September, at age 18, she signed her 
deal with Luke and his company Kasz 
Money. (The financial terms of the deal, 
which gave Luke control over many facets 
of her career, including recording and 
management, have been redacted in 
court documents.)

On Oct. 5, 2005, Kesha and Dr. Luke 
attended a birthday party for Nicky Hilton 
at her sister Paris’ Hollywood Hills mansion. 
Kesha was drinking. According to Kesha’s 
2014 lawsuit, Luke raped her after giving
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her what he called “sober pills”: GHB, a 
drug commonly used in sexual assaults. 
This, the suit alleges, is what allowed him 
to “bring [her] back to his hotel room alone 
and rape her while she was unconscious.” 
The documents don’t specify a date, but 
according to Pebe, Luke drugged her at 
the Hiltons’ party and took her back to his 
hotel that night. An eyewitness at the party 
confirms to Billboard that both Luke and 
Kesha were there (although the source says, 
“I didn’t see anything weird” between the 
two of them).

By midafternoon the day after the party, 
Pebe had grown concerned after calling 
Kesha multiple times and getting no 
response. (On an average day, Pebe says, 
the two spoke by phone every six to eight 
hours.) Finally, her mother maintains, 
Kesha returned her call, saying she had 
woken up naked in what she believed 
was Dr. Luke’s hotel room. “Mom, I don’t 
know where I am. I think we had sex. 
I’m sore and sick. I don’t know where 
my clothes are. I think I need to go to 
the hospital,” she said. Then Kesha’s 
phone battery died. Pebe kept calling her 
daughter until Kesha called back from the 
hotel’s landline.

Pebe says that a friend of Kesha’s 
picked Kesha up and drove her back to 
her apartment. (Kesha never went to the 
hospital.) “At some point over the following 
few days I called my best friend and pored 
over the details,” Kesha recalls in the 2015 
affidavit. “I had only had a few drinks but 
after I had taken this ‘sober pill’ I blacked 
out.” Says Pebe: “Looking back, I don’t 
know why we didn’t go to the police. Kesha 
told me not to do anything. She said, 
‘Mom, I just want to sing. I don’t want to 
be a rape-case victim. I just want to get my 
music out.’ I didn’t follow my instincts.”

Less than two months later, according to 
Pebe, Luke and Max Martin met Kesha and 
Pebe for lunch at a restaurant in Beverly 
Hills to discuss who should become 
Kesha’s manager. (Max Martin declined to 
comment.) She wanted to sign with David 
Sonenberg at DAS Communications, who 
had worked with The Black Eyed Peas and 
The Fugees, and whom she knew through 
an industry friend. However, according 
to Pebe, Luke wanted Kesha to go with 
his friend, the prominent talent manager 
Larry Rudolph, who has managed Britney 
Spears for most of her career. Kesha wound 
up in tears, Pebe says, after Luke grew 
frustrated, slammed his fork down and 
lectured them on his authority over her 
management. The two walked out of the 
restaurant and didn’t communicate with 
Luke again for two years. Kesha signed 
with Sonenberg and began searching for a 
record deal.

Kesha nearly found one at Warner 
Bros. Records through A&R executive

Above: Sebert at the 59th annual BMI Pop Awards 
in May 2011 in Beverly Hills. Right: Gottwald and 

Kesha onstage at the 28th annual ASCAP Pop Music 
Awards in April 2011 in Hollywood.

and former American Idol judge Kara 
DioGuardi. DioGuardi tells Billboard that 
Warner Bros. and Arthouse Publishing 
“had a signed agreement with Kesha for 
recording and publishing rights,” but that 
Dr. Luke called her to say that he had a 
pre-existing contract with Kesha. Soon 
after, DioGuardi says, “we decided to 
release her from our agreement.”

After the failed deal with Warner Bros., 
Pebe says, “Kesha would tell me she was 
going to take her car to Mulholland and 
drive off the cliff. She was a little dramatic, 
but I never knew for sure.” One day Pebe 
says that Kesha reached her on the phone 
and said, “Dr. Luke just called me and I 
have 24 hours to fire my lawyer and my 
managers and go back with him. Anytime 
I get a contract, he’s going to come 
forward and basically say he owns me. 
What do I do?”

Kesha, according to a lawsuit Sonenberg 
would file in 2010, fired Sonenberg in 
September 2008. (Sonenberg declined to 
comment.) She also signed to Dr. Luke’s 
publishing company Prescription Songs, 
which houses dozens of songwriters and 
producers.

In 2008, Luke had an important hit: “I 
Kissed a Girl,” the first of numerous major 
Katy Perry singles that he co-wrote and/ 
or co-produced. That year, Kesha came 
into one of Luke’s studio sessions with 
Flo Rida. The rapper realized he needed 
a female voice for his new track, which 
in early 2009 became the No. 1 Hot 100 
smash “Right Round,” and Kesha’s first 

appearance on a hit single.
In late 2008 or early 2009, Dr. Luke 

flew with Kesha to New York to shop for a 
record deal. While there, she would sign 
to RCA, a division of Sony Music. (In 2011, 
when Luke formed Kemosabe Records 
with RCA and Sony, she was moved over 
to that label.) In the 2014 lawsuit, Kesha 
claims that before a flight to Los Angeles, 
Luke forced her to snort “an illicit drug” 
and made sexual advances on her while 
she was intoxicated on the plane, where 
she had started drinking. “I do remember 
her calling me from the plane telling me 
that she was so drunk, and [how] Dr. Luke 
came over and started making out with 
her and was all over her,” says Pebe. “She 
told me she felt terrible and was trying to 
get away from him and then vomited.”

Pebe also claims that Dr. Luke interfered 
with her personal and professional 
relationship with her daughter while Kesha 
was recording her debut album, Animal. 
He refused to let her work on the music, 
even though he had promised he would. 
In 2013, she sent emails, which she has 
shown to Billboard, to Dr. Luke and his 
team about the mistreatment Kesha was 
enduring from Luke inside the studio and 
out, including the alleged rape. Pebe says 
he never wrote back.

D
R. LUKE, WHO WAS BORN IN 
Providence, R.I., got his start in 
the Saturday Night Live band in 
1996. He spent his off-nights 
DJ'ing and working on remixes of
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his and other artists’ music. After SNL, he 
moved to Los Angeles. He has co-written 
and co-produced more than 30 top 10 Hot 
100 hits and 16 No. 1 singles, including 
other Katy Perry hits such as “Teenage 
Dream” and “Roar,” and has been 
nominated for four Grammy Awards. 
“Lukasz is just one of those brilliant people 
who comes along once every five years,” 
Doug Morris, CEO of Sony Music, said in a 
2013 New Yorker profile of Luke.

Music producers are known for using 
unorthodox and often provocative 
methods to coax great performances out 
of their charges — Phil Spector famously 
pulled a gun on John Lennon during one 
session — and Dr. Luke, according to some 
of the artists and executives with whom he 
has worked, was no exception.

A former Jive executive says Luke “has a 
massive ego” and is known to be “difficult” 
to work with. One top music manager who 
has known Luke for more than 20 years, 
and whose roster includes best-selling 
pop and rock acts who have worked with 
him, says, “Luke is a terrible person. He’s 
very talented, obviously — he’s a guitar 
player interested in pop beats — but he’s 
diabolical. No one likes dealing with the 
guy. He’ll do anything to f— over everyone. 
This thing with Kesha is a perfect example. 
He could have let her out of the deal a 
year ago — her career was already on its 
downside — but he’s such an asshole he 
just wouldn’t do it.”

Veteran publicist Elizabeth Freund has 
known Luke (who is not her client) since he 
was 11 years old, when she was his sister’s 
camp counselor. “There’s not one speck of 
doubt in my mind that he didn’t commit 
these allegations,” she says of Luke, who 
has a girlfriend and two young children. 
“He’s a loving father and an incredibly 
generous family member. I’ve seen really 
good relationships with the people he has 
worked with for years. He’s strong, kind 
and a loving and utterly good man.”

K
esha’s career exploded in 
early 2010, when her debut 
single, “Tik Tok,” hit the radio 
and spent nine consecutive 
weeks at No. 1 on the Hot 100, 

breaking a record for single-week sales for 
a female solo artist. Her debut album, 
Animal — a giddy collision of pop, rock, 
hip-hop and dance music powered by 
Kesha’s outsized party-girl persona — hit 
No. 1 on the Billboard 200 and eventually 
sold 1.5 million copies, according to 
Nielsen Music.

Luke’s focus on Kesha, says Pebe, only 
intensified with her success: “This is when 
Luke started getting really hateful,” she 
says. “He saw her as a cash cow and started 
manipulating her all the time. She thought 
all her dreams were finally coming true, 
but this was just a f—ing trip to hell.”

In late August 2012, Luke and Kesha set 
to work on her second album, Warrior, in 
Luke’s Malibu studio. Pebe recalls that 
Luke would comment about how Kesha, 
who has spoken openly about her battles 
with bulimia, wasn’t fit enough. “He 
ridiculed my body and my weight to the 
point where I almost killed myself,” Kesha 
says in the 2015 affidavit. “He encouraged 
me to not eat — even when I was eight days 
with no solid food and skipping meals to 
work out two times a day.”

On one song, according to Pebe, Luke 
wanted her to sing a lyric that included the 
phrase “some fat bitches in the bar.” “She 
would never say something like that — not 
in a million years,” says a collaborator of 
Kesha’s who heard about the incident from 
her. “There’s no way Kesha would ever want 
to degrade a certain body type in a song.”

Kesha’s 2014 lawsuit states that Luke once 
“physically backed Kesha into a corner, 
where she was curled up in a ball, crying and 
fearing for her life.” Pebe says that Luke did 
this, shaking his fist and screaming at her, 
after Kesha refused to sing the “fat bitches” 
lyric. Kesha, according to the 2014 lawsuit, 

bolted out of the studio and ran barefoot 
down the Pacific Coast Highway, crying. She 
climbed up nearby mountains and hid so he 
wouldn’t be able to find her, then, says Pebe, 
called her manager to come pick her up.

Pebe says that Luke constantly criticized 
Kesha, saying things like, “Katy Perry is so 
much better than you. You’re not a good 
writer,” after she worked long hours in the 
studio. (Kesha and Perry were once close 
friends, “before they both got famous,” 
says Pebe.)

According to Kesha’s 2014 lawsuit, 
Dr. Luke once called her a “fat f—ing 
refrigerator.” Pebe says he did this during 
the shoot for the music video “Die Young,” 
which came out in November 2012. Luke, 
says Pebe, made the comment to the 
video’s director after Kesha had stripped 
her clothes and laid down in a bra and 
underwear for a scene. Kesha, says Pebe, 
would cry and tell her mother, “I would 
rather be dead then spend one more day 
with him.”

One night in 2012, Pebe remembers that 
Dr. Luke had Kesha and Pebe come to his 
studio and proceeded to scream at them for 
three hours. Kesha asked him if she could 
leave to go to the bathroom. She fled to her 
car and texted her mother: “Mom, I’m not 
kidding. We are going to Mexico. F— the 
music business.”

In 2013, Kesha co-headlined a tour with 
Pitbull after “Timber” — Pitbull’s song, 
co-written by Luke, Pebe and others, and 
featuring Kesha — spent three weeks at 
No. 1 on the Hot 100. But Kesha’s personal 
struggles mounted, and in January 2014, 
she entered the Chicago-area rehab facility 
Timberline Knolls for her eating disorder. 
She was joined a week later by Pebe, 
who previously had sought treatment for 
alcoholism and an eating disorder of her 
own. “Bulimia is a control issue,” says Pebe. 
“I really believe that the further this thing 
got with Dr. Luke, the less control she had 
and the worse her bulimia got, because it

FEB.19, 2016 FEB. 22, 2016 MARCH 5, 2016
As the #FreeKesha 
movement grows, Sony 
Music states publicly 
that it “is legally unable to 
terminate” her contract with 
Luke because Sony was not 
party to the original deal.

Kesha files a civil lawsuit 
in California against Luke 
claiming that for 10 years, 
he had “sexually, physically, 
verbally ... abused” her 
and detailing the alleged 
2005 rape.

While accepting the Human 
Rights Campaign’s Visibility 
Award in Nashville, Kesha 
urges the crowd, “Don’t 
be afraid to speak up 
against any injustice you 
experience.”

In a Manhattan courtroom, 
Kesha sobs as a state judge 
denies her a preliminary 
injunction that would 
have allowed her to record 
outside of her contract 
with Luke.

OCT. 14, 2014
After Adele, Lady Gaga and 
Kelly Clarkson voice their 
support for Kesha, Luke 
maintains his innocence in 
a series of tweets. “I didn’t 
rape Kesha and I have never 
had sex with her,” he writes.

FEB. 25, 2016

54 BILLBOARD I MARCH 19, 2016

WorldRadioHistory



D
O

C
U

M
EN

TS
 (3

): 
TH

E 
SU

PE
R
IO

R
 C

O
U
R
T O

F C
AL

IF
O

R
N

IA
. C

O
U
R
T:

 PO
O

L P
H

O
TO

 BY
 JE

FF
ER

SO
N S

IE
G

EL
/N

EW
 Y

O
R
K 

D
AI

LY
 N

EW
S/

G
ET

TY
 IM

AG
ES

. 
G

AG
A:

 D
AN

 S
TE

IN
BE

R
G

/IN
VI

SI
O

N
/A

P I
M

AG
ES

. P
R
O

TE
ST

: P
H

O
TO

G
R

AP
H

ED
 BY

 B
EN

JA
M

IN
 LO

W
Y.

 A
W

AR
D

: W
AD

E 
PA

YN
E/

IN
VI

SI
O

N
/A

P
 IM

AG
ES

.

ONY MAINTAINS THAT IT HAS

company, he’s CEO, and he’s not 
obligated to do what Sony thinks is best,” 
says Pebe. Sources confirm that if Kesha 
did record for Sony without Luke’s 
involvement, he would still be entitled to

mainstream distribution company will 
invest the money necessary to distribute 
songs for an artist who has fallen from the Additional reporting by Shirley Halperin.

was the only thing [that gave her] control.”
Kesha filed her lawsuit against Dr. Luke 

on Oct. 14, 2014. Kesha, says Pebe, had 
undergone a lot of therapy since going 
into rehab and knew “she couldn’t go on 
as a healthy person” without breaking 
free from Luke — that she was no longer 
“willing to be a victim.” Just one week 
later, Dr. Luke succeeded in having her 
testimony in a 2010 civil case — in which 
her former manager, Sonenberg, and his 
company, DAS, sued Kesha for $14 million 
in commissions — unsealed.

In that deposition, taken in June 2011, 
Kesha contradicted what she would later 
claim in her lawsuit against Luke: She 
swore under oath that Luke never gave her 
a “roofie” or coerced her into sex. (Pebe 
says that Sonenberg was the only other 
person she was sure knew about the rape 
at that time.) “Dr. Luke never made sexual 
advances at me,” Kesha testified. And 
on Oct. 18, 2011, Pebe gave a deposition 
claiming Luke never gave Kesha drugs 
and that she was not aware of any sexual 
relationship between the two.

Kesha’s 2014 lawsuit states that Dr. Luke 
“repeatedly threatened that if she ever told 
anyone about these abusive incidents, he 
would destroy both [Kesha] and her entire 
family.” Once, the documents say, he took 
Kesha “down to the beach to ‘have a talk’ 
with her,” and “threatened to shut her 
career down, take away all her publishing 
and recording rights... He threatened to 
harm Ms. Sebert and the entire family’s 
careers, as well as their physical safety.” 
Kesha “was genuinely scared,” says Pebe, 
and would sometimes hire security to sit in 
the driveway of her Nashville house. “Luke 
almost destroyed us,” says Pebe. “And he 
has done it intentionally.” 

made it possible for Kesha to 
record without any involvement 
with Luke. Nonetheless, “it’s his

revenue from record sales and publishing.
“Sony is doing everything it can to support 

the artist in these circumstances,” a lawyer 
for the company stated in February, adding 
that Sony “is legally unable to terminate the 
contract to which it is not a party.”

In September, Kesha submitted an 
affidavit from Jim Urie, former president/ 
CEO of Universal Music Group Distribution. 
He agreed that, without an injunction, 
her career would never recover. “No 

public eye, as is happening to Kesha at this 
very moment.”

Later this year, Kemosabe’s five-year 
contract with Sony Music — worth an 
estimated $60 million — expires, which 
leaves Sony to decide whether to renegotiate 
the terms or cut ties with the label. 
Regardless of what happens between the 
two parties, though, Kesha’s contract with 
Luke, and obligation to RCA, will still stand. 
According to a prominent entertainment 
lawyer, the contract is ironclad.

There are few if any precedents for 
a music-industry contract dispute that 
centers on alleged sexual abuse. More 
conventional cases will often end in a 
settlement and renegotiated terms. “Dr. 
Luke basically owns Kesha until her death. 
He doesn’t have to give her any money 

“KESHA WAS PROGRAMMED TO EXPECT 
NOTHING BUT ABUSE.” — PEBE SEBERT

and is under no time constraints. She can’t 
legally put any new music out, or he can 
and will sue her,” says Pebe.

After receiving Kesha’s lawsuit, Dr. Luke 
filed a defamation case in New York against 
her; her current manager, Jack Rovner; 
and Pebe. In it he calls Kesha’s claims 
“defamatory statements containing lurid 
allegations of physical and mental abuse 
— allegations that Kesha and [her mother] 
have themselves admitted are false.”

Two weeks later, he filed a similar 
defamation suit against Pebe in Tennessee. 
On Feb. 3, the New York case was dismissed 
due to jurisdictional issues. The other case 
is still pending.

I
F KESHA DECIDES TO FILE AN 
amended complaint, the judge will 
need to decide whether to dismiss it, 
and the denial of her injunction could 
come up on appeal. If Kesha beats a 

dismissal motion, a trial likely wouldn’t 
happen until next year at the earliest.

“Artists get stuck in horrible record deals 
all the time and often don’t have the power 
to say or do anything about it, but Kesha’s 
situation is on a whole other level,” says 
songwriter Tranter. “For her to be so brave, 
to be as honest as she’s being, it’s one of the 
more inspiring things I’ve seen.”

Kesha, says Pebe, has been living in Los 
Angeles in a new house, working on music 
— she’s got 30 songs written — and spending 
time with family. She was on vacation in the 
Bahamas with her longtime boyfriend, Brad 
Ashenfelter, 28, when she came to Nashville 
to accept the Human Rights Campaign’s 
Visibility Award at the Nashville Equality

Dinner on March 5. There she delivered an 
emotional speech about growing up as a 
“misfit”: “We just knew that we were bullied 
for being ourselves,” said Kesha. “My 
message today is: Don’t be afraid to speak 
up against any injustice you experience.”

Pebe believes that, in order for Kesha to 
get healthy again, she needed to go public 
with her struggles. And indeed, “Kesha is 
so much better now,” she says. “She wasn’t 
comfortable with having to do this, but I 
think she realized as this thing progressed 
that she can advocate for sexual abuse or 
other things. The fact that she is at peace 
with that has really been healing.”

Whether Kesha’s fight continues to 
fuel debate over the music industry’s 
treatment of women — and in particular, 
young women relying on powerful men to 

help launch and maintain their careers — 
remains to be seen. No other accusations 
like Kesha’s have been leveled against 
Luke. But in March, like Clarkson, Lady 
Gaga reiterated her support for Kesha, 
and Marina Diamandis (of Marina & The 
Diamonds) tweeted, in reference to Kesha, 
“The great thing about our generation is 
that we now live in an age of exposure. Rape 
and abuse allegations don’t fade away.” On 
March 11, organizers plan to deliver the four 
petitions against Sony and stage a protest 
outside its New York headquarters.

In the 18 months since Kesha made her 
allegations against him, Dr. Luke has had 
two tracks he co-produced and/or co-wrote 
— R. City’s “Locked Away,” Maroon 5’s 
“Sugar” and Pitbull and Ne-Yo’s “Time of 
Our Lives” — break into the top 10 of the 
Hot 100. He has also recently worked with 
stars including R. Kelly and Ciara and plans 
to release an album by the young pop singer 
Becky G on Kemosabe later this year.

The manager and 20-year acquaintance 
of Luke’s believes his career is virtually 
finished: “He’s f—ed. He’s done. He has 
rarely had success working with guys, and 
virtually every big female star in the world 
has come out against him. Why would 
anyone work with him now?”

But another high-ranking music executive 
says, “There will always be someone who’ll 
want his magic. A new artist who’s hungry 
enough — you can bet they’ll be calling 
him. He’s the holy grail for a certain type of 
artist.” Or, as another industry insider says, 
“A hit fixes all.” O
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Backstage Pass /
Branding Power Players

Masters Of Music Marketing These^ 
dealmakers don’t just pair artists with 
trademarks — they shape the culture

CONSUMER BRANDS

Mary J. Blige 
performed on 
Liberty Island 

in New York 
harbor as part 

of Budweiser’s 
Monument 

Series in 2015.
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DURING CONCERT TOURS, IN TV COMMERCIALS 
and for clothing labels and cans of soda, musicians 
are increasingly linked to consumer brands.
Marketers recognize the power of music to motivate 
consumers — and pay for relationships with stars 
(and rising talent) in every genre.

Some $2 billion in revenue reaches the music 
industry from the branding business. That includes 
$1.4 billion in sponsorship spending in the United 
States on music tours, venues and festivals during 
2015, according to IEG. Another $347 million in fees 
was paid in 2014 (the most recent figures available) 
worldwide for the use of music in advertising, films, 
games and TV programs, according to IFPI. Fees 
and royalties paid to artists for endorsement and 
branding deals account for the balance.

The executives from the companies featured here 
are at the forefront of the business of marketing 
with music. They are in the business of linking 
brands and artists — for the benefit of both.

RICH LEHRFELD, 47
Senior vp global brand marketing and 
communications, American Express

More than 1.7 million fans have viewed the Dead & 
Company show filmed at New York’s Madison 
Square Garden on Oct. 31, 2015, for American 
Express’ online series Unstaged—it was the first 
time the Dead’s members had “partnered with 
a major brand in this way,” says Lehrfeld, a New 
Jersey native and father of two. The deal with the 
band continued Amex’s music spend (estimated 
at $25 million to $50 million in 2015), which 
included Unstaged performances by Ellie Goulding 
and Disclosure and the company’s partnership 
with Taylor Swift. That relationship yielded big 
numbers: more than a half-million presales to 
Amex cardholders for Swift’s 1989 World Tour, 
1 million downloads of its Emmy Award-winning 
Amex Unstaged Taylor Swift Experience app and 
1.6 billion views of the artist’s “Blank Space” video, 
featured on the app in an interactive format.

TOM PEYTON, 59
Assistant vp marketing 
American Honda

To engage younger car buyers, Peyton’s plan was 
straightforward — and effective. “Take some of 
our TV [advertising] dollars, sponsor artists’ live 
videos, capture that content, run ads in front of 
that and have the same impact that we had on TV.” 
Honda Stage, launched in 2014, has featured more 
than 60 acts — One Direction, Ariana Grande, 
Sam Smith, Big Sean and Pitbull, among others 

— and has drawn more than 100 million YouTube 
and Vevo views. The video-focused campaign 
extended the company’s music marketing efforts, 
which began in 2001 with the Honda Civic Tour 
and continued in 2015 with lead sponsorship 
of One Direction’s On the Road Tour. Peyton, a 
native of Los Angeles who earned his MBA at 
the University of Southern California, says video 
clips have “higher emotional value” to fans than 
TV spots. This year, Honda is backing Uncharted: 
Power of Dreams, which will spotlight emerging 
musicians and stream on such sites as Facebook, 
Vevo, YouTube and Uproxx.

RICARDO DIAS, 37
Global vp consumer connections
Anheuser-Busch InBev

BRIAN PERKINS, 33
Global vp, Budweiser
Anheuser-Busch InBev

Dias and Perkins have tapped music to propel the 
marketing goals for, respectively, the Corona and 
Budweiser brands. For Dias, a native of Brazil, 
Corona’s 3-year-old Sound of SunSets series evokes 

“the best of beach culture,” with up to 3,000 small­
scale events worldwide annually, featuring such 
EDM-minded artists as Robin Schulz, Bakermat and
Claptone, in locations from Shanghai to the Andes 
Mountains. Perkins, a father of two, reports that 
Bud’s “Brewed the Hard Way” campaign — which 
included a partnership with the National Parks 
Foundation and showcased such artists as Mary J. 
Blige who performed before iconic American back­
drops like the Statue of Liberty—has yielded the 
brand’s “strongest performance of the past 14 years.”
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GWEN STEFANI \

JENNIFER BREITHAUPT*
Managing director of media, i ■ advertising and globalB w entertainment, Citi

The Citi Concert Series on NBC’s 
Today delivers one-of-a-kind 
experiences to Citi cardholders and 
connects “with millions of people 
each morning,” says Breithaupt of 
the sponsorship deal that began in 2015. Similarly, 
a Citi/American Airlines partnership with Live 
Nation gave Citi/AAdvantage cardholders VIP 
access to an exclusive Imagine Dragons show in 
September at the Hollywood Palladium — one 
of 1,400 acts that Citi worked with worldwide 
in 2015. The payoff? Citi has experienced year- 
on-year double-digit growth in 2015 in customer 
entertainment spending, says Breithaupt, a native 
of New York state’s Finger Lakes region. “The 
power of music to connect, motivate, excite and 
energize fans is like no other.”

JOE BELLIOTTI, 42
Global head of music
The Coca-Cola Company

EMMANUEL SEUGE, 41
Vp content 
The Coca-Cola Company

More than 1 million fans follow Coca-Cola’s 
custom playlists on Spotify, just one affirmation 
of the wisdom of Coke’s $10 million minority 
investment in the streaming service in 2012. For 
Belliotti and Seuge, who drive music marketing 
for the global beverage giant, new platforms 
offer new opportunities. The Coke-produced 
podcast First Taste Fridays has drawn 1.4 million 
listeners, ranking it among the top 10 podcasts for 
iHeartMedia, Coke’s partner in the venture, says 
Seuge, a French native and father of three. For 
Belliotti, whose 5-year-old son is a Twenty One 
Pilots fan, “music really is the vehicle for us to 
innovate” in marketing. “It’s about trying to test 
new formats and pilot new ideas, and music is the 
perfect medium to do that.”

OLIVIER FRANCOIS, 54
Chief marketing officer/head of Fiat brand 
FCA-Global

Jennifer Lopez, Eminem and Pharrell Williams 
are among the superstars featured in high-profile 
TV ads for FCA brands Fiat and Chrysler. But to 
pitch millennial buyers, Francois says he focuses on 
rising acts like Interscope Records’ X Ambassadors, 
who wrote “Renegades” for a 2015 Chrysler Jeep 
campaign and ended up hitting No. 17 on the 
Billboard Hot 100 with the track. Francois did it 
again for Super Bowl 50 when Jeep’s “4x4ever” spot, 
scored with a song by Morgan Dorr, became the 
most Shazamed of the event. Francois, a father of 
three who also is head of FCA’s Fiat brand, proudly 
notes that music spots created by the automaker 
since 2014 have amassed 4 billion views on YouTube.

PRICELESS 
Surprises!

“We brought 
fashion and music 

■' elements into
" our campaign”

with Stefani, says
Rajamannar.

AARON SIMON, 40
Global vp talent relations and entertainment
Harman International Industries

After 15 years worth of executive roles at various 
major labels, Simon brought his music-industry 
expertise to Harman, where he launched the 
company’s talent relations and entertainment 
division in 2010. Since then, he has forged 
marketing partnerships with Paul McCartney, 
Jennifer Lopez, the Grammy Awards and more. “I 
have an edge from my background that I leverage 
in my current role,” says the Santa Monica resident, 
who grew up in Long Island, New York. “There’s 
a formula and philosophy for knowing who is 
going to be the best brand ambassador.” His 
proudest achievement of the past 
year was securing Elton John for a 
private 3,000-capacity concert for 
Harman’s partners, customers and 
distributors at the 2016 Consumer 
Electronics Show in Las Vegas.

RAJA RAJAMANNAR, 54 
. Chief marketing officer 

MasterCard

$10M
Minority investment by The 

Coca-Cola Company in Spotify 
following the launch of the 
streaming service in the 

United States.

Rajamannar leveraged MasterCard’s 
marketing might in 2015 to promote Gwen Stefani’s 
return to the stage following a six-year hiatus. “Her 
objective was to get back to the concert space, 
and we gave her a platform for that to happen,” 
the father of two says of MasterCard’s Priceless 
Surprises website and app, which gave cardholders 
a shot at concert tickets and even VIP encounters 
with Stefani when they used MasterCard with Apple 
Pay. Beginning with a late-2014 TV spot featuring 
Stefani’s song “Spark the Fire,” the campaign 
emphasized both Stefani’s music and style — “she’s 
a fashionista” — and resulted in a double-digit 
increase in Apple Pay usage, reports Rajamannar.

ADAM HARTER, 44
Vp marketing, cultural connections 
Pepsi Beverages North America

EMMA QUIGLEY*
Director of marketing, music
Pepsi Beverages North America

With an estimated $50 million to $75 million 
sponsorship spend, in 2015 Harter placed more 
focus on bringing fans closer to their favorite 
artists in concert through Pepsi’s new Live Nation 
partnership. The father of three also guided a 
subplot in Fox TV’s Empire that featured a Pepsi

executive and ad. London-raised 
Quigley leverages Pepsi’s marketing 
might to create partnerships that 
drive sales and give artists new 
ways to engage fans — including 
Tori Kelly’s “Joy of Pepsi” TV spot, 
the brand’s best sales-driving 
commercial in 2015 — and “Out of 
the Blue,” a marketing campaign that 
generated more than 1 billion media 

impressions for Fall Out Boy, helping to propel the 
band’s album American Beauty/American Psycho to 
No. 1 on the Billboard 200.

MIKE BELCHER, 48
Vp media and consumer engagement
T-Mobile

T-Mobile teamed up with Dick Clark Productions 
as the title sponsor of the finale of the 2015 
American Music Awards featuring a high-energy 
hits medley by Justin Bieber. “That was the most 
talked-about moment of the night,” says Belcher, 
a father of three, “and our brand was associated 
with it.” Belcher got his first taste of the music 
business shortly after joining T-Mobile in 2002, 

when the company produced the first-ever 
concert on San Francisco’s Alcatraz Island, 

celebrating the brand’s nationwide 
launch. “That event showed to me 
the power that music has on people, 
especially when you create something 
unique,” says Belcher, adding that 
music now represents about 50 percent 

of T-Mobile’s sponsorships. (Billboard 
and DCP are both owned by Prometheus

Global Media.)

MARKETING AGENCIES

JON COHEN, 47
Co-founder/co-CEO
Cornerstone Agency

ROB STONE, 47
Co-founder/co-CEO
Cornerstone Agency

Since 1996, Stone and Cohen, who were both 
raised in the suburbs of Long Island, N.Y., have built 
Cornerstone Agency into a music-marketing and 
branding agency with offices on three continents 
and partnerships with the likes of Budweiser, Coca­
Cola and Converse. In 1999, the two co-founded 
music magazine The Fader, also known for its 
branding partnerships (see Media), and the two 
maintain executive positions there. Their Converse 
Rubber Tracks collaboration reached a peak in 
2015 with a campaign pairing 84 rising acts with 
producers like Mark Ronson at London’s Abbey 
Road studios, Sly & Robbie at Kingston’s Tuff Gong 
and Big Boi at Atlanta’s Stankonia. Says Stone: “I’m 
most proud of the credibility and integrity we’ve 
sustained with both The Fader as a leading voice in 
music culture and Cornerstone as a creative agency.” ST
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THE NEW FACES OF MUSIC 
DIGITAL MARKETING
MUSIC

Co-foundiLeft. Raff! Avi KeuhrMda 
Right: Anthony Katt; CO 
Photographed: Mafrh 2

HOW MUSICPROMOTODAY IS CHANGING THE TUNE 
OF THE MUSIC INDUSTRY, ONE DISRUPTION AT A TIME

We build the brand so artists can focus on 
what’s really important: the music.”

-• Raffi Avi Keuhnelian

Call it the trend of the moment, but it seems on A-lister like Beyonce or 
Kendrick Lamar is secretly dropping an album that sets the internet on 
fire weekly. How could anybody do this with no push other than 
maybe a tweet? First, you've got to be famous — really famous. 
Second, these artists and their managers make bank by understand­
ing the value of a loyal digital following and how to be strategically 
disruptive.

Where musical communities used to centre around record stores and 
concert halls, now they're scattered across an infinite network of Insta­
grams. blogs and video channels. Your fanbase is your followers. 
Anybody can have social media accounts, but how does a young artist 
leverage them to become a global superstar? They turn to visionaries 
like Raffi Keuhnelian and Anthony Katz.

built on a unique perspective: anybody can go digital, not everybody 
can be disruptive. By scrapping traditional methods, they have had big 
wins with campaigns that ensure artists reach their full potential 
among their audience. Basically, they don’t just get you seen and 
heard — they make you stand out.

Their success has been their client’s success: MusicPromoToday’s 
campaigns have racked up millions of Youtube views, social media 
engagements and words across press coverage. They’ve worked with 
some of the biggest artists and helped them top the industry, whether 
it's on the charts or at the GRAMMYs.

When asked what he thinks the key to their success has been, CEO 
Raffi Keuhnelian says:

Having been running viral campaigns since 2005, the serial entrepre­
neurs co-founded MusicPromoToday, and have seen the digital 
marketing firm swell to a bustling team of 20. Their growing empire is

"Our campaigns aren't just about being digital — they're about being 
disruptive. We build the brand so artists can focus on what's really 
important: the music."

To contact MusicPromoToday, 
email info@musicpromotoday.com or call 1-800-986-9185

WorldRadioHistory
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3R MARCIE ALLEN 42
President 
MAC Presents

The biggest matchmaking success for Allen’s 
company in 2015? “Southwest Airlines was looking 
to reach more millennials,” she says, and MAC 
Presents got Imagine Dragons to carry on their 
instruments for in-flight concerts, capping a 
partnership in which contest entries reached seven 
times the airline’s usual sweepstakes numbers. 
Coverage helped drive more than 1 billion media 
impressions, with a comparable value of $5.2 
million — and helped the band earn its second
No. 1 album on the Billboard 200. Allen, 
a Nashville stepmother of two who 
commutes to her New York office, 
saw MAC Presents’ net revenue rise 
20 percent in the past year.

BRUCE FLOHR, 49
Founding partner, Greenlight 
Media and Marketing; senior 
vp/chief strategy officer, 
Red Light Management

$1.4B
Estimated sponsorship 

spending in the United States
on music tours, venues and 

festivals during 2015. 
Source: IEG

DOMINIC SANDIFER, 46
President/founding partner
Greenlight Media and Marketing

Although there were no Intel logos onstage at the 
Staples Center, the tech giant and Greenlight’s 
months-in-the-making collaboration with Lady 
Gaga for the Grammy Awards’ David Bowie 
tribute — which incorporated robotics and an 
Intel Curie ring data sensor that the artist wore to 
produce real-time holographic effects — generated 
500 million earned media impressions within 24 
hours of the telecast. “We’re not creating band-plus­
brand campaigns,” says Sandifer. “Our programs 
and clients are collaborating with artists to create 
culture.” Though Greenlight’s founders include Red 
Light paterfamilias Coran Capshaw, the branded 
content agency/production studio hybrid — clients 
include Under Armour and Hyundai — functions 
independently and is not beholden to RLM’s roster. 

“It allows the brand to realize that, potentially, it has 
the entire music business at its disposal,” says Flohr, 

“with our expertise helping to navigate that space.”

t KEN HERTZ, 56
■ Founding partner 

MemBrain

As a music attorney (he’s a senior partner with 
Hertz Lichtenstein & Young), Hertz represents 
Will Smith, Keith Richards, Gwen Stefani, Britney 
Spears and Ariana Grande. Meanwhile, his 
MemBrain entertainment marketing and strategy 
consulting firm has struck partnerships with 
McDonald’s, Hasbro, Intel, Keds and MillerCoors.

“We’ve done almost $3 billion worth of retail deals 
in celebrity fragrance partnerships alone,” says the 
Venice, Calif., resident. His roles do overlap. “We’ve 
done a really good job of leveraging the consulting 
work we do to help our legal clientele, when 

appropriate,” says Hertz, adding: “Oftentimes when 
our clients are looking at sponsors or endorsement 
opportunities, people in the law firm will walk down 
the hall and pick brains at MemBrain.”

TALENT AGENCIES

TOM WORCESTER, 53
Head of music partnerships 
Creative Artists Agency

up. He offers as proof the multiplatform deals
for 200 artists that his department landed

in 2015. Those include connecting One 
Direction with Honda, 5 Seconds of 
Summer with Mondelez and Zac 
Brown Band with Anheuser-Busch 
and breakout artist Charlie Puth with
Fiat Chrysler America. (The automaker 

tapped his hit “One Song Away” for an 
ad campaign.) Says the New York-based

father of two: “I have a huge support system 
[at CAA] that’s out there hustling and figuring out 
who are going to be the next superstars.”

CAROL GOLL, 42
Partnei/head of global branded entertainment 
ICM Partners

LIZ POKORA-SADOWSKY, 47
Agent, global branded entertainment 
ICM Partners

For Grammy Award-winning hip-hop star Kendrick 
Lamar, it was not an obvious move. In late January, 
in a picture that he posted to his Instagram account, 
Lamar faced a bathroom mirror, in a white T-shirt, 
with the caption “I reflect in #mycalvins.” He 
joined Fetty Wap and Joey Badass — and followed 
Justin Bieber — in partnering with Calvin Klein for 
its campaign. For Goll, based in Los Angeles, and 
Pokora-Sadowsky, who’s in New York, the deal 
was an example of ICM’s efforts to align clients 
with projects that introduce them to new fans, 
consumers and territories. Sometimes, though, the 
strategy is just to blast on the biggest platforms 
possible. Thus Super Bowl 50 ads featuring clients 
Lil Wayne, T-Pain and Missy Elliott.

STEPHANIE MILES*
Head of brand partnerships, music
Paradigm Talent Agency

Following the mid-2015 partnership of Paradigm 
and its AM Only division with The Windish 
Agency, Miles now counts 2,000 clients for whom 
she oversees branding deals with their respective 
agents. “We have a very collaborative spirit,” says 
the Denver native. She singles out Echosmith’s work 
with the fashion retailer Hollister that included 
the band appearing in an anti-bullying video sent 
to 20,000 schools. “The campaign generated 
206 million media impressions,” she says, “calling 

attention to an issue so many young people are 
struggling with every day.”

CHRIS HART, 38
Partnei/co-head of the talent department 
United Talent Agency

ANDREW LEAR, 41
Alternative TV talent agent 
United Talent Agency

Worcester, who comes from the sponsorship-heavy 
sports world, says the music industry is catching

JBEAU LEWIS, 35
Music agent
United Talent Agency

Collaborating with Mariah Carey’s manager Stella 
Bulochnikov, Hart, Lear and Lewis brainstormed 
branding partners for the singer when she joined 
the agency’s roster in mid-2015. With UTA’s 
help, Carey struck a deal with Hallmark that 

“was synergistic in every sense,” says Hart, a Los 
Angeles-based father of three. The brand “proved 
to be the consummate partner,” adds Lewis, a 
Dallas native. Hallmark backed six sold-out nights 
of Carey’s show All I Want for Christmas Is You at 
New York’s Beacon Theater and invited her to direct 
and star in the TV special A Christmas Melody on its 
Hallmark Channel. The program drew 3.9 million 
viewers, according to Nielsen — “the highest-rated 
holiday special in the network’s history,” says Lear. 
To top it off, Carey rode the Hallmark float at the 
2015 Macy’s Thanksgiving Day Parade.

TODD JACOBS, 35
Partner
William Morris Endeavor

SHARI LEWIN, 30
Agent
William Morris Endeavor

Jacobs, from his base in Los Angeles, and Lewin, 
who shuttles between New York and Nashville, 
drive some of WME’s most noteworthy branding 
deals: Selena Gomez’s Pantene ads, Janelle Monae’s 
CoverGirl presence and Miranda Lambert’s 
partnership with Ram, “when everybody said that 
women can’t sell trucks,” notes Jacobs. Lewin linked 
up Bayer Crop Science as the sponsor for Luke 
Bryan’s Farm Tour. “Growing up on a farm,” says 
Lewin, “Luke’s dad used Bayer products, so it was a 
brand that he really believed in.”

MANAGEMENT

MATT RINGEL, 46
Executive vp, Red Light Management;
Managing partner, New Era Media 
and Marketing

For the 200-plus artists at Red Light, the world’s 
largest independent management firm — clients 
include Dave Matthews Band, Lionel Richie, 
Luke Bryan and Tiesto — Ringel is their liaison 
to the branding world. His in-house role allows A
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the Yale-educated executive to offer “same-day 
responsiveness” and valuable information to 
brand clients. In return, he’s looking for smart 
partnerships. A brand exposure opportunity 
presented “six to 10 months” before the 
promotion campaign for an artist’s new album, 
for example, is measurably more valuable in 
Red Light’s view. “We’re asking for strategic 
partnerships as opposed to just taking dollars.”

JULES FERREE, 33
Head of brand partnerships
SB Projects

Ferree had been vp brand partnerships at Island 
Def Jam Recordings, working with Justin Bieber, 
Iggy Azalea, Jhene Aiko and others, before she 
joined Bieber manager Scooter Braun at SB 
Projects in early 2015. An Ohio native who now 
lives in Brooklyn, Ferree moved ahead with the 
partnership that Braun had struck for Bieber with 
Calvin Klein (“I’m My Calvins”) and has overseen 
Tori Kelly’s “Joy of Pepsi” commercial and her role 
in American Express’ Unstaged: Artist in Residence 
program. “We really say, ‘OK, brand partner, what 
are you looking to do, and how can we help?’ And 
we really appreciate the brands that say, ‘Hey, guys, 
what’s your artist trying to accomplish? How can 
we help?’ That’s a genuine partnership.”

MEDIA

ANDY COHN, 41
President/publisher
The Fader

The Fader Fort, a high-profile sponsored showcase, 
has been a mainstay at the South by Southwest 
festival since 2001 and in 2015 featured T-Pain, 
Future and Miley Cyrus, in a partnership with 
Converse. Fader Fort New York now coincides with

itayjiie

Jr c ■Heart

Cap»*’*

Capital One 
cardholders got 

exclusive early 
access to tickets 

for iHeartMedia’s 
Jingle Ball, where 

Selena Gomez 
performed.

the CMJ Music Marathon. Cornerstone Agency 
co-founders Jon Cohen and Rob Stone launched The 
Fader magazine in 1999 and its 100th issue 
in fall 2015 featured Drake and Rihanna 
on split covers. The past year was “our 
best ever,” says Cohn, a native of New 
York’s Long Island and father of two. 
With web, mobile, video, events and 
print, the Fader Media Group has 

“managed to thrive while many in the 
music-media world have been forced to 
change course, shrink or fold.”

TIM CASTELLI, 48
President of national sales, marketing 
and partnerships 
iHeartMedia

4.8%
The estimated increase in music 
sponsorship spending in 2015 

over the previous year.
Source: IEG

“Brands are really waking up to the power of 
connecting with people through their ears,” says 
Castelli, a father of three, who came to iHeartMedia 
from AOL and got hooked on music after seeing a 
Van Halen show at 14. For iHeartMedia’s signature 
Jingle Ball Tour in 2015, the company partnered 
with Capital One for a sweepstakes that delivered 
a half-billion media impressions. With Macy’s, the 
iHeartRadio Rising Star program invited listeners 
to choose new artists for a shot at performing at the 
2015 iHeartRadio Music Festival — and generated 
10 million votes. Says Castelli: “We integrate brands 
through everything we’re doing.”

AEG’s top touring artists in 2015 were featured in 
some of the year’s strongest branding campaigns, 
says the University of California, Los Angeles 
graduate who was a fan of “the philanthropic 
program Katy Perry did with Staples.” As part of its 
sponsorship of the North American leg of Perry’s 
Prismatic World Tour, the office-supplies retailer 
donated $1 million to DonorsChoose.org, a New 
York-based charity that has helped fund more than 
450,000 classroom projects for some 11 million 
students. Says Heathcote, “The amount of time she 
would spend with teachers and students in each 
market of her tour was something I’ll never forget.”

BRETT YORMARK, 49
CEO
Brooklyn Sports & Entertainment

Since 2012, Yormark and his team have 
built Brooklyn’s Barclays Center into a live- 
entertainment brand that rivals its 137-year-old 
Manhattan neighbor, Madison Square Garden. The 
Brooklyn arena carved out enough market share 

— $56.7 million in cumulative box-office revenue 
in 2015, compared with MSG’s $130.4 million, 
according to Billboard Boxscore — to make it 
No. 3 in North America and No. 5 in the world for 

venues in its class. Yormark cites Brooklyn Sports & 
Entertainment’s advisory board, which he co-chairs 

with Republic Group president Charlie 
Walk, as one of the key factors in the 

arena’s growth. Coming to Barclays 
Center this spring: the Rock and Roll 
Hall of Fame induction ceremony on 
April 8, Bruce Springsteen, Rihanna 
and Justin Bieber. Meanwhile, the 

Morristown, N.J., native says he’s 
focusing on expanding BSE’s “venue

pipeline” this year. It will reopen the 
reimagined Nassau Coliseum on Long

Island, and, in partnership with Live Nation and 
iStar, The Amphitheater at Coney Island Boardwalk, 
and renovate Brooklyn’s historic Paramount 
Theater. “We’ll set our sights on areas outside New 
York, too, if it’s on strategy and appropriate.”

RUSSELL WALLACH, 50
President of media and sponsorship 
Live Nation

As president of media and sponsorship for Live 
Nation — the world’s largest concert promoter, 
which presented 11 of the top 25 tours of 2015 — 
the Queens native and his team of 250 manage a 
global portfolio of sales opportunities that includes 
venue name rights, tour sponsorships, festival 
deals, in-venue advertising, custom marketing pro­
grams and web properties (including Ticketmaster. 
com and LiveNation.com) that boast 65 million 
monthly unique visitors in the United States alone. 
With 100-plus venues, more than 65 festivals and 
a database exceeding 100 million people, “there’s 
really no other platform like this anywhere in the 
world for brands to get close to the music fan.”

STREAMING AND RETAIL

BOZOMA SAINT JOHN, 39
Head of global consumer marketing
Apple Music/iTunes

“We’re in the center of the culture,” says Saint John 
— “Boz” to those who know her — about Apple’s 
marketing of its music services. For example: 
the Apple Music ad with Mary J. Blige, Kerry 
Washington and Taraji P. Henson that premiered 
during the Emmy Awards, to considerable media 
coverage. Saint John worked in music marketing 
at Pepsi, then went to Beats Music, months before 
Apple bought it in 2014, and now runs marketing 
for iTunes and Apple’s streaming service. In talking 
to brands about Apple Music playlists, “we’re trying 
to explain something that’s not tangible,” says the 
Wesleyan University grad, “so you compare it to 
something [familiar] like mixtapes.”

JOHN TRIMBLE, 52
Chief revenue officer 
Pandora

The desire for brands to engage with consumers 
with more than ads has led Pandora to create FE
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new types of branded content, says Trimble, 
a native Rhode Islander and father of three.
Sponsored Listening gives users an hour of 
uninterrupted programming in exchange 
for 15 seconds of engagement with a brand 
(through a video or slide gallery, for example). 
Customized channels fit a brand’s message; 
a country stream for Ford’s F-Series trucks is 

“a great proof point for what Pandora can do 
for music makers and brands,” says Trimble, 
whose ad and sponsorship team drove 
$1 billion in revenue during its fiscal year of 2014 
to 2015, with a 31 percent increase in ad growth 
in its third quarter.

JEFF LEVICK, 45
Chief revenue officer
Spotify

An Atlanta native now living in Manhattan, 
Levick offers brands an ability to connect Spotify 
fans — 75 million each month — with music in 
unique ways. Through a partnership launched 
in 2015 with Starbucks, Spotify is integrated into 
the “My Starbucks Rewards” app to provide 
customers with new music and playlists. Spotify 
also has worked with Dunkin’ Donuts to provide 
pop-up concerts (The Mowgli’s, Marian Hill, 
Hippo Campus, Cayucas, Saint Motel) in five 
major U.S. markets. Says Levick: “Brands want to 
be associated with the up-and-comers and form 
relationships with them.”

RYAN BEACH, 40
' Vice president/general merchandise manager 

of electronics and entertainment, Target

Beach was named Target’s chief music buyer in 
March 2015 and this past January led the retail chain 
to the greatest marketing triumph in its music-retail 
history — selling 1 million copies of Adele’s 25 album 
in the first 10 days of its release. The singer’s total 
Target sales now top 2 million. Target’s exclusive 
version of 25, with three bonus tracks, was one of 
nearly 100 exclusive album versions marketed 
by the chain in 2015. Amid the rise of music 
streaming, Beach, a Hong Kong native, says that 

“physical CD sales continue to be successful for our 
entertainment business. Music has been, and will 
continue to be, an important part of Target’s DNA.”

PUBLISHING

BRIAN MONACO, 43
Executive vp/global head of advertising, film 
and TV, Sony/ATV Music Publishing

Although Monaco works for the largest music 
publisher in the world with $1.2 billion in revenue, 
the Brooklyn native says the company faces the 
same challenges as the rest of music publishing: 

“breaking new artists and keeping the catalog alive.” 
He notes that in 2015 Sony/ATV placed new artist 
Mark Scibilia in a commercial for the Jeep Renegade 
singing “This Land Is Your Land.” For this year’s

“Keeping the catalog 
alive” is a goal of Sony/ 

ATV’s Monaco, who 
scored when a Geico ad 
featured Europe’s “The

Final Countdown.”

Super Bowl — in one of nine ad placements during 
the big game — Sony/ATV writer Morgan Dorr 

“supplied a specially written song called ‘4X4ever,’ ” 
says Monaco. Still, reviving catalog hits can be as 
rewarding as exposing new talent. Sony/ATV saw 
Europe’s “The Final Countdown” rejuvenated in 
a Geico ad — which sent the 1986 hit to No. 1 on 
Billboard ’s Hard Rock Digital Songs chart.

TOM EATON, 46
Vp music for advertising
Universal Music Publishing Group

With song placements in nine commercials that 
aired during Super Bowl 50 (tying Sony/ATV), 
Eaton and his team have been on a roll. Yet the 
Glen Ridge, N.J., resident cites his work with 
the speaker and headphone company Bose as a 
recent highlight of his branding efforts. Universal 
placed three songs from its catalog in Bose/NFL 
commercials, including Seinabo Sey’s “Hard 
Times,” as well as in Bose’s online “Game 
Changer” spot. Brands, overall, are driving harder 
bargains for synchronization rights to songs in ad 
spots, notes Eaton. “The biggest issue is the down­
ward pressure of fees,” he says, “and our battle to 
maintain the value of the songs.”

RECORD LABELS

JONATHAN FELDMAN, 38
Vp brand partnerships and sports marketing
Atlantic Records

L. CAMILLE HACKNEY, 45
Executive vp brand partnerships and 
commercial licensing, Atlantic Records; head 
of global brands partnership council, Warner 
Music Group

Janelle Monae’s new Pepsi TV spot — in which the 
singer segues from The Contours’ 1962 hit “Do 
You Love Me” to Madonna’s 1989 smash “Express 
Yourself” — is the latest partnership between 
the beverage and the Atlantic Records star. “The 
biggest compliment is when a brand does repeat 
business with an artist,” says Hackney, a Harvard 
Business School graduate who guides Atlantic’s 
branding partnerships and coordinates deals for 

Warner Music Group worldwide. She and Feldman 
have collaborated on recent deals for David Guetta 
with Chase Bank and Apple Pay, for Jack U and 
Justin Bieber with Samsung (“the most successful 
video premiere Samsung has done,” says Feldman) 
and for rising stars Ty Dolla Sign, Brent Eldredge, 
Charlie Puth and Sophia Reyes with Fiat Chrysler 
Automobiles during the American Music Awards.

JOHN ZARLING, 37
Senior vp partnership marketing and promotion 

_, strategy
r ' Big Machine Label Group
9

Zarling, who has worked for Big Machine since 
the record label was founded in 2005, expanded 
his radio-promotion duties to brand partnerships 
in 2010 when it became clear that label cash alone 
couldn’t fund Taylor Swift’s level of radio/fan 
events. Now, “in the past five years, we’ve secured 
$22 million in cash and in-kind value” with “an 
agency-like model operating within a record label,” 
he says, “where a brand can know we don’t just 
deliver the artist but also produce, manage and 
execute the events.” Known as “JZ” within the 
company, his recent promotions include partnering 
with Brantley Gilbert’s favorite motorcycle 
brand, Harley-Davidson, on a ride that promoted 
his 2015 album Read Me My Rights, and working 
with Ram trucks on an artist-launch campaign 
for Levi Hummon, whose song title “Guts and 
Glory” happens to be the automaker’s slogan. 
BMLG is also big on “cause marketing,” and, every 
year, plugs artists into General Mills’ Outnumber 
Hunger campaign.

KATE DENTON, 36
Senior vp, seventeenfifty 
Capitol Music Group

As head of Capitol’s in-house advertising initiative 
seventeenfifty (the address of the label’s iconic Los 
Angeles tower), Denton looks “to amplify the artist’s 
brand” and “to get them more exposure in ways that 
are authentic,” she says. The Saginaw, Mich., native 
had the chance to do both with Halsey by featuring 
the singer’s version of Tears for Fears’ “Mad World” 
in a much-Shazamed Taco Bell commercial, while 
also partnering the artist with MAC Cosmetics and 
the Nasty Girl clothing line. The multiple-brand LE
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Backstage Pass /
Branding Power Players

exposure helped Halsey’s Badlands enter the 
Billboard 200 at No. 2.

/d' CLAUDIA BUTZKY*
d 1 Senior vp global brand partnerships

> RCA Records■■ _________
Working with a diverse roster that ranges from 
the rock of Foo Fighters to the a cappella pop of 
Pentatonix, the Florida-raised Butzky says that 
the biggest challenge of her role is “making sure 
the [artist-brand] partnership is the right fit for all 
sides both financially and organically.” In 2015, for 
example, Citi hosted VIP cardmember lounges at a 
handful of U.S. dates on the Foos’ Sonic Highways 
World Tour — worth an estimated $1 million in 
total media spending. As Pentatonix’s sound 
redefined what can become a pop hit, says Butzky, 

“we are in conversations with multiple brands for 
opportunities” for the group.

MIKE TUNNICLIFFE, 54
Executive vp business development and 
partnerships, Universal Music Group

Since launching his UMG-wide department in 
January 2015, Tunnicliffe and his team have had 

“138 brand conversations,” resulting in partnerships 
with acts from across Universal’s label group. For

Marriott, the Manchester, England, native created 
a concert series for the hotel chain’s rewards-club 
members, including Ellie Goulding in London 
and Gwen Stefani in Dubai. The intimate live 
performances, and additional branded content, are 
also featured on Marriott’s in-room TV channel. 

“The benefit for us is we’ve got this regular dialogue 
going on with Marriott’s 50 million rewards-club 
members about our artists,” says Tunnicliffe. Plus, 
Marriott invests in such Universal events as the label 
group’s Grammy and South by Southwest parties. 
While UMG’s individual labels continue to do their 
own deals, the former Saatchi & Saatchi executive 
says he works like “an [ad] agency. What we’re 
looking to do is build out broader, more strategic 
brand programs that we can plug multiple acts into.

We go to the brands and figure out what they want 
and go back to the acts.”

LORI FELDMAN, 48
Executive vp brand partnerships and creative 
synch licensing, Warner Bros. Records

While Andra Day was still recording her Warner 
Bros. debut LP, Cheers to the Fall, Feldman began 
pitching her to potential partners. Day (who earned 
Grammy nominations for best R&B album and 
best R&B performance) has since gained exposure 
through more than a dozen brands including Bud 
Light, Gap and Delta. Most recently, the “Rise Up” 
singer paired with Diet Coke for its newly launched 

“It’s Mine” ads, which feature her cover of Queen’s 
“I Want It All.” The result is more than just the 
“money that comes in the door,” says Feldman, a 
mother of three. Millions of media impressions 
for Day helped Cheers to the Fall bow at No. 3 on 
Billboard ’s R&B Albums chart.

METHODOLOGY Executives were chosen based on branding-deal 
spending and music industry impact as measured by the chart 
and/or tour performance of partnering artists in the past year, 
as tracked by Nielsen Music and Billboard Boxscore.

CONTRIBUTORS William Chipps, Ed Christman, Leila Cobo, 
Frank DiGiacomo, Andy Gensler, Gary Graff, Robert Levine, 
Gail Mitchell, Melinda Newman, Cathy Applefeld Olson, 
Glenn Peoples, Mitchell Peters, Eric Spitznagel, Colin Stutz, 
Ray Waddell and Chris Willman G
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900 25K 300M 5
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Congratulations to Russell Wallach
and our entire Media & Sponsorship team
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NUMBERS: 
GAGA’S ‘TIL’ 
HITS HOT 100 

Following Lady Gaga’s 
performance of the Academy 

Award-nominated “Til It Happens 
to You” on the Feb. 28 Oscars 

broadcast, the awareness-raising 
song about sexual assault debuts 

on the Billboard Hot 100.

22
“Til” arrives at No. 95 on the 

Hot 100 and marks Gaga’s 22nd 
chart entry. It earned 1 million 
streams in the week ending 

March 3, according to Nielsen 
Music, up 546 percent.

2,121
The song’s sales jumped 

2,121 percent for the week, rising 
to 28,000 downloads — its best 
weekly total yet and 39 percent 

of its sales to date. Released 
in September 2015, the single 

has sold 71,000 thus far.

Fronted by Matt 
Healy, The 1975 
lands its first No. 1 
on the Billboard 200.

TOMORROW’S HITS

32
“Til” was co-written by Diane Warren, 

who returns to the list for the first 
time since 2011. The songwriter has 
earned 32 top 10 hits on the Hot 100, 

including nine No. 1s.
— KEITH CAULFIELD

68 BILLBOARD | MARCH 19, 2016

DREEZY DEBUTS
Dreezy makes her entrance on 
Hot R&B/Hip-Hop Songs as “Body” 
(featuring Jeremih) begins at 
No. 44. The 21-year-old Chicago 
native’s R&B track is rising, thanks 
partly to 10,000 downloads sold 
in the tracking week, according to 
Nielsen Music. It also lifts 26-21 
on Mainstream R&B/Hip-Hop. Her 2015 
EP, From Now On, previews her first 
full-length, expected later this 
year on Interscope.

ON THE ‘MONEY’
Singer-songwriter Brooke Eden 
rises 60-58 on Country Airplay with 
her Red Bow debut, “Daddy’s Money,” 
a banjo-heavy track praising 
her blue-collar work ethic and 
family background. The daughter 
of a carpenter, Eden sharpened 
her skills with a recurring gig 
at Nashville’s renowned Tootsie’s 
Orchid Lounge after moving from 
Florida. She’s currently recording 
her first album.
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CHART BEAT

‘House’ Music With Fuller House, the Netflix reboot of Full House, 
comes a fitting reboot of the show’s theme song. “Everywhere You Look,” 
the classic sitcom’s original theme, was written by Jesse Frederick (who 
also performed it), show co-creator Jeff Franklin and Bennett Salvay. 
Now, 28 years after the show’s 1987 premiere, the song is a Billboard 
chart hit: A cover by Carly Rae Jepsen, subtitled “The Fuller House 
Theme,” debuts on Pop Digital Songs at No. 44 (10,000 downloads 
sold, according to Nielsen Music). The updated “Look” was produced by 
Butch Walker (Fall Out Boy, Taylor Swift, Train). —GARY TRUST

Jepsen

® 
23% 
THIS WEEK

ALESSIA CARA’S 
“WILD THINGS” 

STREAMS 
2.7 MILLION

® 
23%
THIS WEEK

GWEN STEFANI’S 
“MAKE ME LIKE YOU” 

AUDIENCE
12.5 MILLION

© 
63%
THIS WEEK

JUSTIN BIEBER’S 
“COMPANY” 
STREAMS

2.2 MILLION

The 1975 Makes ‘Beautiful’
Debut With First No. 1
The British alt-pop band follows its slow-burning breakthrough album 
(featuring a historically long-winded title) with an instant hit

BY KEITH CAULFIELD
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THE 1975 SCORES ITS FIRST CHART-TOPPER 
on the Billboard 200 with the arrival of I Like 
It When You Sleep, For You Are So Beautiful Yet 
So Unaware of It. The Dirty Hit/Interscope 
album, released Feb. 26, earned 108,000 
equivalent-album units during the week ending 
March 3, according to Nielsen Music. It follows 
the band’s breakthrough self-titled 
debut, which has sold 349,000 
copies since its release in 2013.

The quartet had its best week 
ever in pure album sales, with 
98,000; the rest of the record’s units 
comprised track- and streaming­
equivalent-album units, respectively. 
Notably, the full set (except for its 
four previously released singles) was held 
back from Spotify until March 11, though it 
was available at most other major streaming 
services during its release week.

Not only is I Like It When You Sleep, For You 
Are So Beautiful Yet So Unaware of It the first 
chart-topper for The 1975, but it’s also the first 
time the group has even reached the top 10.

GOOD COMPANY
Los Angeles trio The Record Company 
dabbles in bluesy, classic rock on 
its debut Concord album, Give It 
Back to You, which entered Top Rock 
Albums (dated March 5) at No. 23. 
True to its title, lead single “Off 
the Ground” is rising at radio, 
reaching the top 10 (13-9) on 
Triple A. The song has been building 
since 2015, when it was featured in 
a Miller Lite ad. —AMAYA MENDIZABAL,

JIM ASKER and KEVIN RUTHERFORD

The 1975 bowed and peaked at No. 28 on 
Sept. 21, 2013, selling just 15,000 copies in its 
debut week. But the album has been a steady 
seller since its release. During its first two years, 
the record sold an average of 3,000 copies per 
week. On the latest Billboard 200, the album 
returns to the list at No. 140 (5,000 units, up 
25 percent; 2,000 in sales, up 57 percent), for its 
71st nonconsecutive week on the chart.

I Like It When You Sleep, For You Are So 
Beautiful Yet So Unaware of It already has 
notched four top 20 hits on Hot Rock Songs: 

“Love Me” (No. 7), “Ugh!” (No. 10), “The 
Sound” (No. 14) and “Somebody Else” (No. 13).

A more offbeat stat: The 1975 
claims the longest title ever for 
a No. 1 album, with 71 charac­
ters (including spaces). It trumps 
the 59 characters in LL Cool J’s 
G.O.A.T. Featuring James T. Smith: 

---- The Greatest of All Time and the 
various-artists compilation P. Diddy 
& Bad Boy Records Present... We 

Invented the Remix.
On the March 26 Billboard 200, watch for 

Kendrick Lamar to score his second No. 1 
with the surprise album Untitled Unmastered. 
Industry forecasters suggest that the set, 
released March 4, could earn more than 
170,000 equivalent-album units in the week 
ending March 10. G

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales
ALBUMS DIGITAL 

ALBUMS*
DIGITAL 
TRACKS

This Week* 4,030,000 1,631,000 15,090,000

Last Week 3,937,000 1,574,000 15,707,000

Change 2.4% 3.6% -3.9%

This Week Last Year 4,884,000 2,289,000 20,868,000

Change -17.5% -28.7% -27.7%

*Digital album sales are also counted within album sales.

1 Weekly Album Sales (Million Units)

2016

10
2015

5 4.0M

0

J F M A M J J

YEAR-TO-DATE

A S O N D J

Overall Unit Sales
2015 2016 CHANGE

Albums 42,470,000 35,373,000 -16.7%

Digital Tracks 198,500,000 146,951,000 -26.0%

Store Singles 666,000 265,000 -60.2%

Total 241,636,000 182,589,000 -24.4%

Album w/TEA* 62,320,000 50,068,100 -19.7%

includes track-equivalent album sales (TEA) with 10 track downloads equivalent to 
one album sale.

1 Digital Track Sales |

2015 J 198.5 Million

2016 j 147.0 Million

Sales by Album Format
2015 2016 CHANGE

CD 20,152,000 17,612,000 -12.6%

Digital 20,298,000 15,475,000 -23.8%

Vinyl 1,925,000 2,196,000 14.1%

Other 95,000 89,000 -6.3%

1 Sales by Album Category__________________

2015 2016 CHANGE

Current 20,905,000 15,717,000 -24.8%

Catalog 21,565,000 19,656,000 -8.9%

Deep Catalog 17,899,000 16,634,000 -7.1%

1 Current Album Sales

2015 20.9 Million

2016 1 15.7 Million

1 Catalog Album Sales

2015 j 21.6 Million

2016 19.7 Million

Nielsen Music counts as current only sales within the first 18 months of an album’s release 
(12 months for classical and jazz albums). Titles that stay in the top half of the Billboard 200, 
however, remain as current. Titles older than 18 months are catalog. Deep catalog is a subset of 
catalog for titles out more than 36 months.

For week ending March 3, 2016. Figures are rounded. Compiled from a national ■ ' 
sample of retail store and rack sales reports collected by Nielsen Music. MUSIC
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The pop singer-songwriter 
reaches the Artist 100’s top 40 

powered by his single “I Took 
a Pill in Ibiza,” which pushes 

15-14 on the Billboard Hot 100.

NO. 34 
Mike Posner

JUSTIN BIEBER KHOOHOVnArMOHO ICUIM/W UM 1 87

14 14

TWENTY ONE PILOTS FUELED BY RAMEN/AG

FUTURE Al/FREEBANDZ/EPlC

FLORIDA KHIOVMUWTKOS

SELENA GOMEZ mMcon/iu

13 13 ZAYN

MACKLEMORE & RYAN LEWIS MACKIE MORE

ADELE XL/COLUMBIA

RIHANNA WESTBURY ROAO/ROC NATION

DRAKE YOUNG MONEVCASH MONEY/REPUBiK

THE 1975 txarv Hn/iutuKon/iu

THE WEEKND XO'SEPUILIC

KELLY CLARKSON

BK MACHIME/MMECTAYLOR SWIFT

TMARSOUUKA 10 23

REENTRY

PEAK WB.® 

POS. CHART

/WB. LAST THIS 

AGO WEEK WEEK ARTIST IMPRINT/DISTRIBUTING LABEL

BRYSON TILLER

FETTY WAP

CHRIS STAPLETON UEKURV MES HVIIIES HUGH 2 19

KEVIN GATES BREED WIMMERS' 1SSOC UTKjH'EtLAMI Í/AC

25 18

ZWB 

AGO

LAST 

WEEK

THIS 

WEEK ARTIST IMPRINT/DISTRIBUTING LABEL
PEAK 

POS

M.S lb
-HAFT

20 * A CHARLIE PUTH ARTIST PARTNERS GROUPATUNTK/AG 10 49

27 25 CHRIS BROWN RCA 1 88

19 20 21 G-EAZY G-EAZY/RVG/BPG/RCA 8 18

51 LUKAS GRAHAM WARNER BROS. 22 5

21 22 23 SHAWN MENDES ISLAND 2 56

EHtiwviMtiiiMriMscortnCA24 7 72ELLIE GOULDING

COLDPLAY MARtOMHOHEAnAHnCMK2510 16 4 52

15 21 JOEY ♦ RORY hAMUWAUU« HELTMMMOJSE/artlOWC^^ CMC 15 4»
40 31 28 DNCE REVUMEIC 28 12

28 33 29 MEGHAN TRAINOR EMK 86

NEW 30

35 29

32

3317 24 1
60 ng
31 26 1

22 28 1

35
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5
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WorldRadioHistory

BILLBOARD.COM/BIZ


H BRETT ELDREDGE 38ONE DIRECTION SVCOKOLUMIU BTU«nC/WM*

31BEYONCE YOUNG THUG ko/uimikmMMMW«XUMIU

59 74 [74] KATY PERRY 88RACHEL PLATTEN a* trotCOLUMBIA

YO GOTTI coaiM MuamvK

LUKE BRYAN UHTOl USHVIUE/UIMM

MAROON 5 U.'/WTUSCOVVCA

) MS. 2 WKS LAST THIS

ARTIST AGO WEEK WEEK ARTISTIMPRIMT/DfSTRIBUTIHG LABEL IMPRINT/DISTRIBUTING LABEL

37

38 73

39

40

41

LAST 

WEEK

TH6 

WEEK

PEAK 

POS.
WIS CW 
(HART

PEAK 

POS.

wum

CHART

10 11

12 45

2 88

6 86 61 [60

88

sa

MICHAEL JACKSON wizepic

FIFTH HARMONY SKOWK

32 36 CARRIE UNDERWOOD BARISTA hASHY'LltCSMM

ALESSIA CARA tntif mm

DEMI LOVATO MFtHOHVISlMO/HOUTWOOO

JEREMIH WCK SCHULTZ/MP MM

THE CHAINSMOKERS D1SBUPTOAZCOUIWBU

SIA UOMar BUZZICALA

0»2/WU»0 Bl RAMCM/AO

CAPI TOI

26 2796 OLD DOMINION RCA HASHYILLA/SMH

76 9495LADY GAGA STRUMlNt.TUTERSCOPC/KM

95NICKI MINAJ VOUW MMÍWCA5H MCMOMlPWir.

ELLE KING 96«A

TY DOHA SIGN MURTKMC

FALL OUT BOY DCOZ.WLAXC

55

BRUNO MARS MIM1KZK

METALLICA KACKCMOiMARWR BROS.

JAMES BAY RtPUSLE

BEBE REXHA WARM 8 BROS.

68 ZARA LARSSON RECORD COMPART TEMIEPIC

90 48 LAUREN DAIGLE CUTRKIÎTÆAPira CIAC

67 [66 70 DIERKS BENTLEY CAPUOl «ASHVIUÍ/VMC«

MARK RONSON RCA

45

46

47

48

49

50

52

© o
90

91

92

o© 93

60 NEW

GO
62

63

64

65

66

67

O G
69

[H PANIC! AT THE DISCO

[S’] SAM SMITH

30 83

43 38

15 28

14 32

37 50

15 14

97 96

25 62

10 86

2 88

35 35

12 50

36 14

29 21

3 59

44 47

5 88

1 88

38 6

3 75

3 19

78 3

56 8

1 88

41 41

36 6

1 64

97 1

2 78

5 57

46 61

84 i 65

45 51

KENDRICK LAMAR TOP 0AWG/AFTERMATM/1NTERSC0PE/CA

FLORIDA GEORGIA LINE REPUBLIC NASHVILLE/BMLG

69 99

64 f«

29 32

36 34

39

48

39

52

0©

42 42

43 (44

50 55

38 40

57 58 751
89 DDFl
88 G 77

54 63 78

47 57 79

a
94 ; 73 j 80

56 67 1”
86 87 □

RE-ENTRY
0I

71 70 84

RE-ENTRY

85 pH 86

78 77 1"
95 : «i.

EMINEM WES /SHADY/AFTERMATH/TNTERSCOPL/iGA 11 88 92

0

JASON DERULO BELUGA HEKHTS/WARNER BROS. 4 86 83 0
ARIANA GRANDE REPUBLK 1 86 79 78

DAYA ARTBEATZ 51 16

DJ SNAKE DJ SNAAi/INTiRSCOP(/iGA 38 50

TIM MCGRAW LKGP-AW/BlG MACHINE/BMLG 10 67

EAGLES erc 10 7

WIZ KHALIFA ROSTavM/ATLANtK/AG 2 88

MAREN MORRIS COLUMBIA NASHVILLE/SMN 73 4

TRAVI$ SCOTT GRANO MUSTLE/EP1C 6 26

HALSEY ASTRALWERAS 4 26

HILLSONG KLLSONG/SPARRCWCAPlTOl CMG 13 6

TORY LANEZ MAD LOW INTERSCOPE/IGA 45 16

WILLIE NELSON LtGMV 73 2
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BLAKE SHELTON WARNER BROS. NASHVHLE/WMN 1 88

CHRIS YOUNG RCA NASHVILLE/SMN 13 34

CAMILA CABELLO SYCMUC 85 8

IMAGINE DRAGONS KI0INAKORNER/MTERSCOPE/1GA 2 88
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POST MALONE REPUBLIC 38 21

KANYE WEST GAÄDJROCAFELLA/ÖEF MM 12 38

ERIC CHURCH EMI NASHVILLE/UMGN 8 87

WALK THE MOON RCA 8 61

TWEET ÏO4JTWEET/EONE 96 1

COLE SWINDELL WARNER BROS. NASHVILLE/WMN 4! 74 NEW [97

TROYE SIVAN CAPITOL 11 15 B© [98

ZAC BROWN BAND JORIVAPVATOSSOUTHRN CROLNOtWMLCvSVRJBLK 1 74 REENTRY [99

DISTURBED REPRiSE/WaRNER BROS. 5 14 73 84 100

Rihanna’s 
Record 
Run
Rihanna holds at No. 3 
on the Billboard Artist 
100, spending a fifth 
consecutive week in the 
chart’s top five. Powering 
her standing is “Work” 
(featuring Drake, who is 
at No. 4), which leads the 
Billboard Hot 100 for a 
third week. Rihanna gains 
by 12 percent in airplay 
as “Work” rises 5-4 on the 
Radio Songs chart, up by 
16 percent to 104 million 
all-format audience 
impressions, according to 
Nielsen Music.

With “Work” released 
from Rihanna’s studio 
album Anti, she has made 
history: Each of her last 
seven studio records has 
yielded a Hot 100 No. 1, 
beginning with 2006’s A 
Girl Like You (“SOS”), a 
streak that no other artist 
has achieved. Her run 
would be eight straight 
studio LPs, encompassing 
her entire output, if her 
introductory single, “Pon De 
Replay,” from debut album 
Music of the Sun had risen 
one notch higher on the 
Hot 100. It peaked at No. 2 
in 2005.

The 1975 blasts 100-5 
on the Artist 100 (up 
866 percent in overall 
activity) as its I Like It When 
You Sleep, For You Are So 
Beautiful Yet So Unaware 
of It debuts at No. 1 on the 
Billboard 200 and Top 
Album Sales (98,000 in 
pure sales). As the alt-rock 
band rewrites the record 
for the longest No. 1 title on 
the Billboard 200 (see story, 
page 69), it also makes 
history for the largest leap 
on the Artist 100. It passes 
Shawn Mendes’ 93-spot 
vault (95-2) on May 2, 2015.

—Gary Trust

Data for week of 03.19.2016 Go to BILLBOARD.COM/BIZ for complete chart data 71
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16 2$ SAM HUNT A KA M5Mmt/«iiGN Montevallo 3 71

R PANIC! AT THE DISCO DCW/ÍU£l£0 i» BAMtMG Death Of A Bachelor 3 Ï

17 27 original BROADWAY CAST Hamill«! An A inertM Musical HAMilXW UFTCIWMH LANTK/K 12 23

24 28 COLOPLAY • A Head Full ot DreamsHAlOPWUL'AnABTKyAi; 2 13

28 29 DRAKE I FUTURE • what A Time To Be Alive M,W£MNW/»OuNG MOMEY/C A5» VOWfVEPK/Bt'WlilK 1 24
J. cole ▲ 2014 Forest Hilts Drivew.-v • v«i25 30 X 65

32 o THOMAS RHETT Tangled up 6 23

© © FUTURE • DS2 1 33

22 33 ADELE 0 «laocumbu JI 1 263

31 34 ED SHEERAN A A’LANfK/AC X 1 89

fo^Wjst pTloLD DOMINION Meat And Candy 16 17

20 36 KENDRICK LAMAR ▲ 10» OJUMGjV if OWAlNf *i MNSOX To Pimp A Butterfly 1 51

33 » SIA This Is Acting 4 5

36 38 SHAWN MENDES ▲IM A Nt Handwritten 1 47

37 39 DRAKE A It You Ye Reading This It’s Too Late »GUNG M0NEVCAS* M0N(W»U8UC I 56
willie nelson SummertimeWllieNetonSi«pGmhwm 40 1

38 41 ONE DIRECTION© PCOKatlMBiA Made In The A M. 2 16
TWEET10UTAH VlCMl Charlene 42 1

23 43 JAMES BAY chaos And The calm 15 50

44 © TWENTY ONE PHOTS lunmvKMffNJu Vessel 21 81

NEW nn hulsong YOUNG s free Youth Revival 45 1

41 46 MEGHAN TRAINOR ▲ Title i eO

© © TROYE SIVAN Blue Neighbourhood 7 13

© © MIKE POSNER itLANÜ The Truth (EP) 45 6

47 © HALSEY 0A5YPMWÜIXS Badlands 2 27

21 so VARIOUS ARTISTS 2016 Grammy Nominees OttMMTmPVNlK 9 6

LAW 
«IX

ÎX» 
MIK

ARTIST cwtnkaywh Title
IMPRMVD<5TR<|UYiMG LAST I

I PfM 
POi

ms» 
CRJWT

0□ disturbed immonalized 1 28

□ sam smith A in The Lonely Hour 2 90

NEW FROM ASHES TO NEW Day OneMTTfONOIM 53 1

54 DNCE Swaay (EP) 51 12

NEW Fj santigold 99 centsI'JBW KOtG/lOMKWVN/iTLMtKAC 55 1

48 M THE CHAINSMOKERS Bouquet (EP)trtVtuMM/OXuMM 31 18

0 57 LAUREN DAIGLE How Can It BecurtwGfywnau«; 30 43

58 JEREMIH Late Nights: The AlbumWit 1 KHUlTZ/D-T MM 42 13

0 59 ELLIE GOULDING DeliriumCNOPY nii£/lWT[MC0P(/lGa 3 17

53 60 EUKE BRYAN A Kill The lights
cap-vol lufMmii/tam 1 30

110 □ MICHAEL JACKSON A Off The Wall 3 ITS

54 62 ALESSIA CARA KnOW-ltAII 9 16

60 «3 RACHEL PLATTEN Wildfire 5 9

45 64 CARRIE UNDERWOOD • storytellert9MmANAUV1LL{/SMB 2 19

42 65 david bowie ▲ Best of BowieOMFS rT»»iroot T’'-’FA«iC3tK^I.'SNIMa 4 31

52 66 eagles A The very Best of The Eagles ■ • . 3 1S7

34 67 DAVID BOWIE Blackstar 1 8

NEW
o HANDS LIKE HOUSES Dissonants 68 1

67 69 BLAKE SHELTON Reloaded: 20 #1 Hits«inti» HO$- NMnwu.c/MV’i 5 19

« MELANIE MARTINEZ Cry Baby 6 29

65 n ELLE KING* Love Stuff 26 45

TO 72 fall out boy A American Beauty / American Psycho KCfI/SLMD 1 59

75 0 G-EAZY • these Things Happen 3 SA

66 74 KENDRICK LAMAR A good kid. m.A.A.d CityYO T{RMX’Hy'MfPS GPi/iGA 2 17S

© 75 DRAKE ▲ Take CareYOUNG MOU1YX«M MDKt/WI PtNH It 1 157

© 76 METALLICA 6 MetallicaMAt KtMKVWAMitV MOU 1 368

It o ««SOW IteRwMMCfteMulMnwWFM^ OtltVimYOSl IKyHiLOPHOwTrtNO 21 87

© o TIM mcgraw Damn counti y Music
U .. AA ■ . VA. . ht <U - 5 13

G F^ chris young rm cornin' over
tf a lU^WUt/iMU s 16

74 80 KIDZ BOP KIDS Kidz Bop 31 6 7

© 81 DRAKE A Nothing Was The Same
yOUNGMONPKaSn MOKy/MPUKH 1 125

© 82 demi lovato ConfidentUtt KWi MCv “C. I ’ #OOt> 2 20

91 S3 NICKI MINAJ A The PinkprintYOUNG won FT.OYei Mf.W/M PUBLIC z 64

40 84 ALABAMA SHAKES • Sound & Color 1 40

81 85 TRAVI$ SCOTT RodeoGBaud HtSflMM 3 26

93 86 HOZIER ▲ HozierRUBY WOR* V7QLUMM 2 74

89 87 MDUIClIUIllWinKIKIISMJIS SiUtdkH'L M SlaVCOKOPO 17 28

□ 88 0UEENÄ Greatest Hits III 8 ill; The Plannum Coftection HikiYWOOP 48 27
BEYONCE A BeyonceRUUWDOCKCKUMBtt64 89 1 112

63 90 TORI KELLY Unbreakable SmileS£W0lMlXA»rQl 2 28

72 91 ADELE A 19 4 207

0 92 eminem The Eminem Show
WtMtfnMU’K/umc'J 114« 1 257

0 93 FLORIDA GEORGIA line • Anything Goes 1 73

97 94 big SEAN ▲ Dark Sky Paradise-.d&.ri.'Mr »im 1 54

98 95 THE BEATIES 0 1 1 214

Lj MAREN MORRIS Maren Morris (EP) 96 6

82 97 WIZ KHALIFA KhalifaROiTWWlTLMiTK|*& 6 4

W E MAROON 5 ▲ V 1 79

105

o ERIC CHURCH Mr. Misunderstoodf M» NMMVIlU/UUUl 2 18

104 !M BoeuMlEYiK>n«WAItElts6 LepndJheBeslCLYun GCWk iSlANCCGlMi 5 407

Twenty 
One To 
No. 1
As Twenty One Pilots’ 
former No. 1 Blurryface 
continues its handsome 
run on the Billboard 200, 
its smash single “Stressed 
Out” hits No. 1 on the 
Mainstream Top 40 airplay 
chart. It’s the first leader 
for the act on the tally and 
climbs 2-1 in its 16th week 
on the list (down 1 percent 
in plays at the format in 
the week ending March 6, 
according to Nielsen Music).

The single also leads 
the Adult Top 40 airplay 
chart for a second week. 
It previously ruled the 
Alternative airplay survey 
for 12 frames.

“Stressed” is the first 
former Alternative No. 1 
to crown the Mainstream 
Top 40 tally in more than 
two-and-a-half-years, when 
Lorde’s “Royals” did so 
in 2013. It’s the first by a 
duo or group to notch the 
mark in nearly four years, 
following Fun’s “We Are 
Young” (featuring Janelle 
Monae) in 2012.

Powered by “Stressed 
Out,” Blurryface has spent 
all 42 of its chart weeks 
within the top 40 of the 
Billboard 200. It has been 
in the top 10 for the past 
10 straight frames and 
dips 7-8 on the new chart 
(36,000 equivalent album 
units earned in the week 
ending March 3, down 7 
percent).

So far, Blurryface has sold 
753,000 copies, earned 
1.4 million equivalent 
album units and generated 
606 million on-demand 
audio and video streams for 
its tracks. —Keith Caulfield 

and Gary Trust
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LAST win Ss R» ARTIST ciPrucAiicm TitleiMPÍWVarStRIBUIMG LABIL
PIM 1 

POS 1
WK\ CW CMjun

101 Jason derulo Everything is 4 4 33

© 10? DAYA Daya (EP) 67 17

113 © BRETT ELDREDGE Illinois
At LAM tQWMB 3 20

115 Q ZAC BROWN BAND • JEKYLL ♦ HYDEKWN VjWyATWAOUTHI BN ¿OOUWBMl&'Ml’UliX I 45

Õ1 105 Daughtry It's Not over... The Hits So Fai 43 3

ua RAE SREMMURD SremmlifeCAB 06lMA/l*t tl ASCOFC/i«A 5 61

0 10? sia • IODO Forms of FeariKMin nOcif/KA 1 82

fiooj Ill eminem A curtain Call: The Hits I 279

G tei 2PAC 6 Greatest HitsWA.L ^-LT.i t-rW VH ?I ( .,.V| 3 132

IDE uo JOURNEY ❖ Journeys Greatest Hits
lOlLWM-A/HUAn 10 396

114 □ FIVE FINGER DEATH PUNCH Got VOUI Six 2 26

84 IV soundtrack DeadpoolJOIN C1NTUPV tOK/iOt/MARYil/MUAN 30 3

NEW © nmiusuitius iwjrrw ixjhi.iiHanivUMli^Kirta 113 1

131 © logic The inciedible True Story
MI JAM 3 1«

157 G elton John Wonderful crazy Night 8 4

155 G ELTON JOHN A Greatest Hits 1970-2002 ■ 12 103

11« G X AMBASSADORS VHS 7 36

125 G imagine dragons A Night visions■ Aft 2 183

Pm! G tv doila Sign FreeTC
AflAAtoaG 14 IS

L2I G THE WEEKND ▲ Trilogyi 4 105

E 121 major lazer Peace Is The MissionWAOWLLV 12 39

165 soundtrack • Fifty Shades Of Grey 2 53

107 VJ CARRIE underwood ▲ Greatest Hits: Decade 81IWKtSU NASWiUI/Mtk 4 65

126 IN LANA DEL REY ▲ Born To Die»SkYNiVihnBSCCiPVftaA 2 214

□ GREEN DAY A American Idiot«tFMl/WAKM ® BWt I 130

Ut ASAP ROCKY AT.L0N6.lAST.AiAPxjll *^fii£MN0(/WX0GKMNtni'*iA I 40

□ U? uorioageorgiaune A Here's to The Good Times RtlUBlC MAShVilLiytMlu 4 166

132 □ BRANTLEY GILBERT • JU St AS 1 Am i 92

134 G MICHAEL JACKSON ♦ Thrillei 1 256

130 1» MICHAEL JACKSON A Bad 1 150

88 ta LITTLE BIG TOWN • Pain KillerC AkltOL 7 68

□ VANC E JOY • Dream Your Life Away 17 58

141 0 LUKE BRYAN A Crash My Party( AFIfOl MKMftUUWMBl I 134

122 IM MEGADETH Dystopia 3 6

EE Hl DICKY Professional Rapper 7 25

85 IM VINCE GILL Down To My Last Bad HabitKA MASMVlifAJMli* 35 3

118 IV N.W.A A Straight Ouna Compton 4 101

147 G Michael jackson A The Essential Michael lackson iFCarucv 53 159

D © THE 1975 • The 1975' ,4G«iK'/iwnP«0K/lU 28 71

0 G EMINEM A The Marshall Mathers LP 2w SAHaoY/aniMMiw/iuaRscow/ic* 1 118

140 Ml bruno mars A Doo wops & Hooligans 3 265

E M2 A coleA Born SinnerBOC HAlfOVCOlUMau 1 54

L33 M3 CAM Untamed»(aAvista NBSW1AU.I/SMB 12 12

IE G daviD bowie Hunky Dory.. . . 1 57 19

176 O imagine dragons • smoke • Mirrors ■ <£KAM3ttf kriwrimccw/wa I 55

□ 1U KELSEA BALLERIHI The First Time
¿vain fcv(B 31 36

170 o METALLICA A Master Of PuppetsBIX» ilExYWUW nor. 29 124

16« r»<j DAVID GUETTA Listena Music/KPUjFwowaTiairrjCAG 4 52

□ Ml J. COLE ▲ Cole World: The Sideline Story 
roc ManoN/DQunaM I 62

£46 ISB BRUNO MARS A Unorthodox JukeboxAFiMTK/aC 1 143

1 LAST
1 mu 1

nm 
\ mu

ARTIST CS»I UK AT KM TitleMFfiM VOBtftFBUtINQ LABU PÍA* 
POS

WKS O* 
(HAST

I RE © KELLY CLARKSON • Greatest Hits: Chapter one 11 62

pl 19 A$AP ROCKY • Long.Live.ASAP■ t 62

NEW Fisi 
M

STEEL PANTHER Live From lmxTs Mom’s Garage OHJiIACBAir 153 1

□L ROBIN SCHULZ Sugai ¡54 5

RE h» guns n* roses A Greatest Hits 3 345

RE © BEYONCE A 4•‘A*» B00?/:0;uvaiA 1 70

160 19 ZAC BROWN BAND Greatest Hits So Far...-■ .'-H . ■ •. .v a 20 64

166 © Beyonce A l Am.sasha FierceMUSK WDBLCKCUWU I 102

© m RED HOT CHIU PEPPERS A Greatest Hits WMHfP BROS- 18 73

135 1W BILLY JOEL A The Essential Billy JoelcoiuufeA1 titan 15 57

144 1« PENTATONIX* Pentatonix 1 20

I W LAKE STREET DIVE Side PonyW0BKUC n/NMI Md 29 2
1 ~

167 Ul ac/dc 0 Back in BlackC®»BuVLI6aCV 4 254

© M4 eminem A RecoveryAt Bi5i«arf.'ArrC6MArMJlBT[DtCa»(/)GA t 222

139 US kanye west A Graduation■OCA'HllA/Wr 1AM t 72

MEW chuck wicks turning Point 166 I

RE © AMY WINEHOUSE A Back To Black 2 150

© johnny cash A The legend of Johnny Cash cutUM8IA ILLDUOAC»J*MtWMUNWUW 5 219

© 1W BJ THE CHICAGO KID In My MindUQfCWIVCM’itOi S3 2

192 © SHINE DOWN Threat To SurvivalariAATK/w« 6 24

RE © andy grammer • Magazines Oi Novels 19 52

149 in LEON BRIDGES Coming Homel QAUIVYt R6VC0LU VIM 6 31

RE □ MIGUEL Wildheart«THORM/UKI Ci/KA 2 14

RE FOO FIGHTERS Greatest Hitsnowimu 11 121

180 IIS FOR KING 8 COUNTRY RUM Wild INE TREE. L0VES1RÜNG. 13 24

I9S FAll OUT Bov ▲ Save Rock And RollOHM MM. (Ml AKO 1 144

RE © TOBYMAC This IS Not A Test 4 21

© tu young dolph King of Memphis«<• •• ML ü I 49 2

195 © Metallica A ..And Justice For AllIt A( «I n( OAkAtat* 6 120

IM RICK ROSS Black MarketUlYBAf>/pCI mm 6 13

153 181 FLEETWOOD mac A Greatest HitsMMEM4QK 14 127

175 U? soundtrack ▲ GuanWs 0< The Gattiy Awes-joe Ma voL 1MAS Y K ¡ t«X IY ina 0 1 79

IM DR. DRE A Dr. Dre-2001AfTfaMAntfMlU*i X' IM‘ 2 141

NEW Fl-mJ VARIOUS ARTISTS owsiA World wide Broadcast•. .. ¡84 1

159 us EARTH. WIND & FIRE Greatest Hitscút uueiaAKkO 40 14

164 IM KANYE WEST A My Beautiful Dark Twisted Fanfasy BQC^ r'HiK^F IW I 56

150 UU SOUNDTRACK Ornearen* HbK RomTbe Nah® ñaueÍWMH nripxx 39 8

158 m EAGLES 4> Their Greatest Hits 1971 1975A 5YI UMA M mo 1 184

r^i rihanna A UnapologeticMP/W» 1AM I 65

© m mitotic (UUiwinfiwvivMA cmnoerhewu.c^Hn FABWXCWTOKi 22 258

RE © BRING ME THE HORIZON That'S The Spirit 2 16

137 M2 MARK RONSON uptown Special. 5 47

152 HJ VARIOUS ARTISTS NOW 56UUmKSAl/SOWV UUSX/UK 4 18

174 IM SOUNDTRACK FurlOUS 7. • i- . i 45

© 195 DMX The Best Of DMX•UÍC CiMbS/UF iaM/uK ¡02 3

RE © MACKLEMORE & RYAN LEWIS ▲ The Heist MAC* 2 102
FiaiJ M2 SOUNDTRACK A Frozen

wut nwin 1 116

RE nwrinaROHtHHiiioi* nxairm|9Niliwna.M>iiini 2 91
L5-} m K ID CUDI • Man On The Moon: The End Of Day 4 93

RE © USHER O Confessions¿uAUiYULíua 1 109

Michael Jackson’s classic Epic Records debut, 
Off the Wall, zooms 110-61 on the Billboard 200 
following its rerelease on Feb. 26. The record 
earned 10,000 equivalent album units (up 
66 percent) and 9,000 in pure album sales 
(up 92 percent) in the week ending March 3, 
according to Nielsen Music. Off the Wall peaked 
at No. 3 for three weeks in 1980, stuck behind 
Tom Petty & The Heartbreakers’ Damn the 
Torpedoes (No. 2) and another “wall,” Pink Floyd’s 
The Wall (No. 1). —k.c.

OLD DOMINION

OLD 
DOMINION
Meat and Candy

The album was discounted to 
$3.99 during the week at select 

digital retailers, including iTunes, 
which prompts its 340 percent 

gain in pure album sales (to 
10,000) for the week and a 136 

percent unit lift (to 14,000).

STEEL PANTHER 
Live From Lexxis 
Mom’s Garage

The humorous band that spoofs 
hair metal acts of yesteryear also 
rises 14-1 on Comedy Albums 
with this new live set. It’s the 
group’s fourth straight leader 
on the Comedy Albums chart 

out of four total visits to the list.

Data for week of 03.19.2016 Go to BILLBOARD.COM/BIZ for complete chart data 73
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Nelson 
Tops Jazz 
Chart
Music legend Willie 
Nelson extends his 
multigenre chart history 
as his new album, 
Summertime: Willie Nelson 
Sings Gershwin, debuts at 
No. 1 on Traditional Jazz 
Albums and Jazz Albums. 
The set, which sold 13,000 
copies in the week ending 
March 3, according to 
Nielsen Music, also enters 
at No. 14 on Top Album 
Sales. It launches at No. 40 
on the Billboard 200 — his 
19th top 40-charting album 
on the list.

The new record is a 
tribute to songwriting duo 
George & Ira Gershwin. 
It gives Nelson his third 
No. 1 on Traditional Jazz 
Albums, following two 
collaborations with Wynton 
Marsalis: Two Men With 
the Blues (2008) and Here 
We Go Again: Celebrating 
the Genius of Ray Charles 
(with Norah Jones, 2011).

While Nelson is most 
certainly a country-music 
icon — and has 14 No. 1s 
on Top Country Albums 
to prove it — he also has 
notched top 10s on Blues 
Albums, Kid Albums 
and Holiday Albums. 
He has even claimed a 
No. 1 on Reggae Albums 
(Countryman, in 2009).

The new Gershwin album 
does not add to Nelson’s 
voluminous history on 
Top Country Albums since 
the set is a decidedly jazz 
affair. That follows titles 
such as his top 10 Blues 
Albums release Milk Cow 
Blues (2000) and his two 
earlier No. 1s on Traditional 
Jazz Albums, all of which 
skipped the Top Country 
Albums tally.

—Keith Caulfield
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©
<0 
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E 3

TOP ALBIJM SALES ™_____________
LAST I
MH |

THIS 
1 w»c

ART IST cmi»icaikm TitleIT/WTWUTIG LAKI______________
*15 C* ouni

HOT 
SHOT 

tMMII oli THE 1975 ILIke It When you Sleep... jWWTV Mil/ INI | BOM/Ki A

1 1 ADE LE A 25JM»IA IS

NEW n IW.K iuoei i mm urns iNtimnByMKyneMaie 1

» B CHRIS STAPLETON ▲ TravellerMEKuOT HASHVilK/UMQI 26

NEW ANTHRAX For All KingsMrGWQPCt 1

4 6 JOEY ♦ RORY HymnsKMMM0U5t/U/ T NE M MMOl ( MC 3

NEW BONNIE RAITT Dig In DeepfliDWHIC 1

5 RIHANNA ▲ ANTI•NSflWT Mtcai 5

& VARIOUS ARTISTS NOW 57.'•-(> At • •' 4

7 ,0 JUSTIN BIEBER A Purpose■ , , 1 AM IB

□ KELLY CLARKSON • Piece By Piece 11

13 u twenty one pilots ▲ Blunyface 
fucudry rmmtv*; 42

12 13 KEVIN GATES Isiah■4 .A 1,1,-. ; . I, 5

NEW WILLIENELSON Sunratm W* Mm Sigs GasMa 1

9 THE weeknd △ Beauty Behind The Madness «0/MKAHIC 27

E 16 YO GOTTI The Art or HustleCOC>*( MU2KA.HC 2

NEW M TWEET CharleneTOuTMT 1ÄO»( 1

B 11 VARIOUS ARTISTS 2016 Gram my NomineesGtAMm/nfFuMi 6

IO 19 TAYLOR SWIFT A 1989Oh. MA.' hmt/lMli. 71

NEW © HILLSONG YOUNG 8 FREE Youth Revival 1

G PANIC! AT THE DISCO Death Of A Bachelor DC MfruUW in iW(U, 7

RE 0 old dominion Meat And CandyRCA MWVULlffMt 3

NEW G FROM ASHES TO NEW Day One 1

22 24 BRYSON TILLER TR A PSOU I 23

17 25 ADELE 0 21il/C0lUU8l* 226

15 26 ORIGINAL BROADWAY CAST MnlmAnAinefiuiiMuycJ•»AMtircm uPWi/>HANrtQHi 23

24 n COLDPLAY • A Head Full Of Dreams■ . ■ ■ • 1 ' I .. 13

NEW
A SANTIGOLD 99 Cents

loak> »hGWMiirowiVAri.An dczag 1

IB sam HUNT A MontevalloMCA tUSMWKLt'UMCN 71

67 MICHAEL JACKSON A OH The Wall 6

NEW HANDS LIKE HOUSES Dissonants 1

M 32 DAVID BOWIE Blackstar•VStOtUMBA 8

IB 33 KENDRICK LAMAR ▲ TO Pimp A Btmeffly ' 1 - 1 G 46

© 34 LAUREN DAIGLE HOW Can It BeCIlMiQlWtaRnx (MG 35

3« G THOMAS RHETT Tangled Up.UOHVWlU 23

51 G Charlie PUTH Nine Track Mind 5

12 17 sia This is Acting 5

46 □ g eazy © when It's Dark out 13

28. 39 CHRIS brown Royalty 11

RE DAVID BOWIE The Rise And Fall Of Ziggy Stardust.. 4

43 G
42

43

44 

©

DISTURBED Immortalized■ LMn’.L'WWKfi BKS. 26

56 KIDZ BOP KIDS KldZ Bop 31 7

Metallica 6 Metallica 340

45 ED SHEERAN A X 89

50 TWENTY ONE PILOTS vesseliGtUDAV 63

33 david bowie ▲ Best of Bowie 31

69 □ ELTON JOHN Wonderful crazy NightUEKlfflW ISLAND 4

60 G FETTY WAP A Fetty Wap 23

49 49 J. COLE ▲ 2014 Forest Hills Dr IveCitUWMUi/RX MAf fOtXOCJViAA 60

40 50 SOUNDTRACK DeadpoolXHn C(Nfum KwyfOa/MainrEiJMlUM 3

HEATSEEKERS ALBUMS™
LAST WEIK THP»WEEK ARTIST CERI »IC At »O« 

MPRRT/O^TamUTNC LABEL Title »mon 
CHARI

NEW o 171 SCHOOL OF SEVEN BELLS SVIIB i 'WC
S o MAREN MORRIS «XUMKA WSMVMl EÄMN Mai en Morris (EP) 9

NEW o URBANA IS WORSHIP TEAM 1. PM IIA UtanalSWcrshfkLNe I

Fizj o FXl YFN LUCCI"MINK 1”: A GAME wish Me Well 2 2
NEW Q philthyrich Real Niggas Back in style F-XJlVMtf HEC<Äf»<M<iS 1

— NAIEWAN1SIUBA1 ILE SOngSUTIinie 1u
n LAST IN LINE Heavy Crown 2

NEW [ 8 RUN river KORTH Drinking From AMIt Pond 1MnwiN
NEW

y *
L9 REDEMPTIONLU U, &IKÍ The Art of loss 1

VOIVODIftONCAMl/CiMlOrr VHCiL Post society (EP)NEW r io 1

G STARS GO DIM rWvlNVO’P-C WWMN Stars Go Dim 11

» O THE RECORD COMPANY Give it Back To you 3

RE I 11 THE SUFFERS TheSuHers Z• - ■ ’
NEW © LILY & MADELEINE MtW *1? Keep it Together 1

IS RUTHB The intro (EP) 9

□ ANVIL 5TlAMHAMMIt/5PV Anvil Is Anvil 1

17 17 Alina baraz 8 GALIMATIAS urban Flora (EP) 41
NEW © QUILT ■■ Mill • l •• Plaza I
NEW © MOTHXRWNSNNtGrCM XMW Centerfold 1

© 20 JACK GARR ATT. ■■' Phase 2

[J G WE ARE MESSENGERS . - ;. ■, we Are Messengers 5
NEW G soul circus cowboys Tailgate country *HM(VClAilO0B< 1
NEW G MOUNT MORIAH UIPGC How To Dance t

24 WILD NOTHING.. - • • • Life of Pause 2

14 2$ NOTHING BUT THIEVES VOtftiOACA Nothing But Thieves 4

Raitt 
Charts 
No. 20

JAZZ ALBUMS™
LAST
MIK

WIS
1 WEIK ARTIST CIRTWKATKM Tille |IMPRWr/OSIRlBUnWGLÀMl______________

WXY 0« 
CH AST

NEW Pl WILLIE NELSON Summertime BM I

1 2 FRANK SINATRA ultimate Sinatra(MNKSnurNA r«Tt RMMVUPlKl/UMi 46

3 Q TOMY BENNETT 1 LADY GAGA • Cheek ToCheekH". ‘.v•.' aM'.'U rri'.MB M 77

6 4 KAMASI WASHINGTON The Epic 44

p] o luaiaruuwMiinouinEnii Msmh(it«o<m 21

2 6 JOEY ALEXANDER My Favorite Things 27

7 J SNARKY PUPPY Family Dinner: Vol. 2 3

[sj 1 STAN GETZ/JOAO GILBERTO GetZ/GHtieno76 ■ ISDkMKt/RJStlWG U^t WW 2

4 9 TONY BENNETT 1 BILL CHARUP TbeSilWf LiningSiM/CGlUMAu 23

© LOGAN RICHARDSON Shift*BAi*£JtilOWWlW*lUr NCX ( 1

□ G BONEY JAMES Futuresoul 42

19 O CYRILLE AIMEE Let s Get Lost sr £1 G tUOIONEmiEWISOItHESrU MMyWUys 2

12 14 DIANA KRALL Wallflower 57

RE TOMMY EMMANUEL it’s Never Too Late OGWDH0VflCEK u

17 16 bill FRISELL when You wish upon A Star■ ; ' • 1 1'.. - • 5

II 17 CHARLESLLOYD 8 tHE MARVELS IUUtgTOSeeV.nl 7

13 18 SETH MACFARLANE No One Ever Tells You 20

Fq J 19 GET7,WCK£EN, HCiUST0N/HART Aments In Time 2

© 20 JOHN SCOFIELD Past Present«ruiSiUüNMRSM MUS* ’iAnK5 9

NEW G 16USIMSEN/S.TUBIB/I.YISPESIM «lilWBSM tCHrUMivifiSK MAC 1

RE G FRANK SINATRA ultimate SinatraMOM i*nRMrtfUC>AT0L?uuE 42

RE G SOUNDTRACK Whiplash«OE« 55

NEW G A texts cole Dazzling Blue: The iMk of Pjolsimcn 1

RE G JESSE cook one worldC04O -CbiirrjhE 12

Bonnie Raitt earns her 
20th charting album on 
the Billboard 200 as her 
latest release, Dig In Deep, 
debuts at No. 11. The set 
earned 33,000 equivalent­
album units in the week 
ending March 3, according 
to Nielsen Music, and sold 
slightly more than 32,000 
in pure album sales. It 
also debuts at No. 7 on 
Top Album Sales.

The new album also 
enters at No. 1 on both 
Top Folk Albums and 
Blues Albums. It marks 
Raitt’s second leader on the 
Blues Albums list, following 
a 25-week run at No. 1 with 
2012’s Slipstream.

Elsewhere on Folk 
Albums, pop-folk duo Lily & 
Madeleine arrive at No. 13 
with their third album, Keep 
It Together (1,000 sold). It’s 
the pair’s third charting 
effort on Folk Albums, and 
it also starts at No. 14 on 
Heatseekers Albums.

Also on Heatseekers 
Albums, alternative rock 
act School of Seven Bells 
collects its first No. 1 on 
a national Billboard chart 
as its fourth studio record, 
SVIIB, bows atop the list 
(4,000 sold). The album is 
the final studio set from the 
act. The group began as 
a trio in 2007 (Benjamin 
Curtis and sisters 
Alejandra and Claudia 
Deheza), then became a 
duo (Claudia left in 2010). 
Curtis died in 2013 of T-cell 
lymphoblastic lymphoma. 
The new album was written 
and recorded with Curtis 
before his death and 
completed by Alejandra and 
producer Justin Meldal- 
Johnsen.

—Keith Caulfield
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Zayn 
Hits No. 1 
Again
Zayn (below) collects a 
second straight No. 1 on 
Billboard + Twitter Top 
Tracks as “It’s You” strides 
5-1 in its third charting 
week. “Pillowtalk,” the 
former One Direction 
member’s previous single, 
led for two frames in 
February.

“It’s You” ascends 
following its first full 
charting week since 
the song and its music 
video arrived Feb. 26. 
(The tracking window 
for Billboard + Twitter 
Top Tracks runs Monday 
to Sunday, so the latest 
chart’s activity was for the 
week ending March 6.) The 
new song also starts with 
3.4 million U.S. streams for 
the week ending March 3, 
according to Nielsen Music.

Farther down the list, 
Meghan Trainor’s “No” 
enters at No. 12 after its 
March 4 premiere. Upon 
its arrival, iHeartMedia 
radio stations played the 
song hourly, helping it 
earn a No. 28 debut on the 
Mainstream Top 40 airplay 
chart. “No” is the lead single 
from Trainor’s second 
full-length studio album, 
Thank You, due May 13, 
and the cheeky cut’s debut 
prompts 34,000 Twitter 
mentions for the week 
ending March 6, according 
to Next Big Sound, a leap of 
274 percent.

Elsewhere on the chart, 
Ariana Grande bows at 
No. 17 with “Dangerous 
Woman,” in advance of 
its official release on 
March 11. The pop star 
recently announced the 
song in conjunction with its 
album’s website launch and 
revealed she will perform 
the tune on the March 12 
episode of Saturday Night 
Live. —Trevor Anderson
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5 o Pl IPS YOU zayn 3

rn 2 WORK F ROM HOME Fifth Hamooy Feat Ty Delia Jign 2

n o LOVE YOURSELF Tustin Blebei 17

r 11 4 work Rihanna Feat. Drake 6

© o TIL IT HAPPENS TO YOU Lady Gaga 7

6 6 SORRY Justin Bieber 20

r»
 ? 7 STONE COLD Demi Lovato 13

24 o HISTORY one Direction 18

9 \ * PILLOWTALK Zayn 6

25 □ STITCHES Shawn Mendes 40

RE □ WRITING’S ON THE WALL Sam Smith 8

0 NO Meghan Trainor 1

7 13 COMPANY Justin Bieber 6

14 14 secret love song Little Mix Feat. »son oetuto 18

12 15 HELLO Adele 20

13 16 HYMN FOR THE WEEKEND coldplay 7

NEW DANGEROUS WOMAN Ariana Grande 1

© IS YOUTH Troye Sivan 10

4 19 BACK TO SLEEP Chris Brown 5

18 20 FORMATION Beyonce 5
□

worth IT Fifth Harmony Feat. Kid ink 52

RE 0 EARNED IT (FIFTY SHADESOF GREY) TlreWeeknd 26

31 23 WHAT DO YOU MEAN? Justin Bieber 32

33 24 7 YEARS Lukas Graham 4

26 25 HANDS TO MYSELF Selena Gome? 15

22 26 STRESSED OUT Twenty one pilots 11

E 27 PIECE BY PIECE Kelly Clarkson 2

35 a CONFIDENT Demi Lovato 25

29 DRAG ME DOWN one Direction 32

© TRY EVERYTHING Shakira 2

□ 31 ONE CALL AWAY Charlie Puth 13

F 32 HIGHER Sammy Wilk 3

I 48J 33 DESSERT Dawin 13

RE □ PERFECT One Direction 21

R HERE Alessia Cara 12
110] 36 COLORS Halsey 51

¡6 37 WHEN WE WERE YOUNG Adele 9

38 HOTLINE BLING Drake 22

RE © ERES Anahi Feat . Jul ion Alverez 2

RE © CAKE BY THE OCEAN ONCE 3

NEW © BAD ASS Troy Me 1

RE © FOCUS Ariana Grande 18

RE E low life Future Feat. The weeknd 2

a 44 ADVENTURE OF A LIFETIME Coldplay 17

o 45 THE SOUND The 1975 4

NEW © LIGHT IT UP Major Lazer Feat. Nyla 1

NEW G DO IT, TRY IT M83 1

48 DOPE BTS 9

RE © CAN’T FEEL MY FACE The Weeknd 27

NEW © NEVER BE LIKE YOU Flume Feat. Kal 1

baibcvd • * EMERGING ARTISTS™ ™
LAST ™s TITLE Artist Wi ; OH
WTTK WÎIK ENMI
NEW Q bad ASS Troy Ave l

12 2 night job Bas Feat. 1. Cole 13

NEW Q UBER EVERYWHERE MadeinTYO I

RE o MLlKEDlN BrtdlMFeiiEaxteetntiirtrtaH 9

NEW o bourbon Gallant 1

IE o trap Bankroll Fresh 7
rj 7 ALL TIME low Jon Bellion 15

5 8 BE THE ONE Dua lipa 18

2 9 iuuyfrifkis «»(icsfaiwuiRithawiteR«» ZO

9 10 reality Los Frequencies Feat janieck Bevy 8

NEW o THE GIRL IS UMI « So* fel W Olli 1Bany 1

□ 12 tow UE LIKE THAI The Krxidrs Feat Carty Rae Jepsen 2

IE © UVEWIRE Oh Wonder 6

NEW © get out Frightened Rabbit 1

NEW o losing u Kllngande Feat. Daylight 1

6 16 gold Kiiara 9

□ 17 lnight Lil Yachty Í

IE © HALLUCINATIONS dvsn 4

NEW © BRACE FOR IMPACT (I IVE A UTILE) Sturgill Simpson 1

NEW © YOUR BEST AMERICAN GIRL Mitski J
i o LOVE IS BUND Lapsley 3

IE © LOSE IT Oh Wonder 13

NEW © SMOKE FILLED ROOM Mako 1

24 24 PERMISSION Ro lames 5

14 25 LAST DANCE Dua Lipa 4

WAY DOWN WE GO Kaleo I

18 27 IN2 WSTRN 9

26 28 MIGHT not Belly Feat. The weeknd 12

43
□ SPIRITS The Strumbellas 6

NEW 0 traidora Genie de Zona Feat. Marc Anthony 1

25 31 CONQUEROR AURORA &

16 32 MY CHURCH Maren Morris ft

IE □ FEBRUARY eLZhl I

0 ADORE Cashmere Cat Feat. Ariana Grande 16

35 FOOL TO LOVE NAO 2

NEW □ TKUTTIE TUNGS BSGEMICFeX Angeh wcisev !

29 M crossfire stephen 13

o 18 body Dreezy Feat. Jeremih 5

19 39 UGOZADERA Genie de Zona Feat. Marc Anthony 33

IE © MY LOVE Majid Iordan Feat. Drake 2ft

21 41 DON’T worry Madcon Feat. Ray Dalton 33

0 42 WORKING FOR IT ZHU X Skrillex X THEY 15
[nJ 43 SLEEPWALKER illenium Feat. Joni Fatora 2
r 3 j 44 SINCERELY Stephen 2

22 45 MY GIRL The Fooo Conspiracy 5

0 46 BOYS LIE YOU ttols 17

IE □ BABY BOY Lincoln Jesser Feat Yuna 2

11 Q SALLY Bibi Bourelly 3

NEW 0 through IT all From Ashes To New 1

42 so am (WRONG Anderson .Paak Feat. ScHoolbOYQ 5

Camila 
Cabello’s 
Social 
Birthday
Fifth Harmony’s Camila 
Cabello (above) enters the 
top 10 of the Social 50 for 
the first time, rising to No. 6 
from her previous peak 
of No. 14. The pop singer 
celebrated her 19th birthday 
on March 3. Meanwhile, 
Fifth Harmony (No. 12) 
released “Work From 
Home,” the first single from 
its second album (7/27, due 
May 20) the previous week, 
on Feb. 26, along with its 
music video.

During the tracking 
week ending March 6, 
Cabello had a 198 percent 
increase in Twitter 
mentions of her personal 
handle, totaling 648,000 
mentions, according to 
Next Big Sound. She also 
added 90,000 Instagram 
followers, up 101 percent. 
Cabello shared a photo 
with the caption “19” on 
Instagram (gathering more 
than 25,000 comments) 
and Twitter (30,000 hearts). 
She also tweeted: “i’m 
so 19 and mature i just 
accidentally used my credit 
card as my room key.”

Further down the list, 
Kendrick Lamar re-enters 
at No. 28 after releasing 
a surprise new album 
on March 4, Untitled 
Unmastered. The album is 
forecast to debut at No. 1 
on the March 26 Billboard 
200 (see story, page 69). 
Lamar’s Twitter reactions 
are up 4,600 percent, 
to 104,000, during the 
tracking week, with Twitter 
mentions totaling 140,000, 
up 558 percent.

—Emily White
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1 0 O JUSTIN BIEBER
1 276

5 o ARIANA GRANDE REPU&Ut' 172

10 0 DEMI LOVATOSAFI HÖUSL'M AIKCVMOU’ WOOD 266

18 0 LADY GAGAIflBM MEMIMIOMJM 274

20 o TAYLOR SWIFT 276

o CAMILA CABELLO 6

16 o MILEY CYRUS RCA 204

Fl o NICKI MINAJ ■ •. t J ■, , : ( 275

17 o 5 SECONDS OF SUMMER Hi OR t<f 1,CAPlT0l 102

15 10 SHAWN MENDES fSURD 63

9 11 SELENA GOMEZ iNKWCOPUItA 274

□ 12 FIFTH HARMONY irCftlW 41

» □ CHRIS BROWN RCA 249

2 14 KANYE WESTCXiAhjUOCA-TfuA/VLi am 73

27 © LUCY HALE 88

28 © KATY PERRY (AP11C1 276

□ 17 ADELE «/COLUMBIA 193

4 18 ZAYN 6

0 19 TROYE SIVAN 41

o 20 RIHANNAMsmw boao/roc raticn 265

« □ HALSEYAMMlWfHS 6

o 22 DRAKE . "C,. i. . ; L-l 251

o 23 ONE DIRECTION S tCQCOLlJ MBA 225

r?2j 24 JENNIFER LOPEZCW^CL 262

25 25 BEYONCEPAM WOOd/COlUW« A 273

23 26 WIZ KHALIFA fl OS T HtiU/AT IA U T1C AC 263

30 27 SNOOP DOGG ooocYsrftL/coLuvaiA 241

RE KENDRICK LAMARW MM«»HCRMArH/lRTERSCCM AGA 10

37 © BRITNEY SPEARS RCA 235

□ 30 LITTLE MIXVCCKOLUUBA 87

□ © THE WEEKND 40

49 © JUSTIN TIMBERLAKE 239

33 ZENDAYA 
hOlltwqop 82

« □ SHAKIRA iöhr MUSC I A’lM/RCA 272

26 35 ELLIE GOULDING C HUW laCI/WN MCOH/CA 130

38 © JACOB WHITESIDES DOUMf U/BK 32

o© MAROON 5Z>0UiTE«COPi/XA 160

r □ MARTIN GARRIXSC HOOlWSMIRSr AUW KASAMANCVRE Nine 90

RE © CIARA 45

RE © MEGHAN TRAINOR 44

RE o AUSTIN MAHONE C »AS&CASH MOWT/HRNUC 137

RE G METRO BOOMINM(TRO ROOmm wmmIMK mOM uf Cma 2
G-EAZYH Í431 10

44 THE 1975MTV Kir/tMTtDSCOFf/IGA 3
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0 o MY HOUSE Flo Rida»Cf BlTT/AhAMt 17 0
4

MY HOUSE Flo RidaFOE BOY/llLMirt IS

o

I

roses The chainsmokers Feat. Rozes DISWPWCGejMfiM 21 o LOVE YOURSELF Justin Bieber•.>Ca.BCW»MC'»C BAAUVOir i*M u

o HANDS TO MYSELF Selena GomezHtrsscoM 9 o 0 DOWN IN THE DM Yd Gotti Feat. Nkki Minaj COCMAC INBMtM 13

7 CAKE BY THE OCEAN DNCEKRrtiK « o roses The chainsmokers Feat. Rozes Cn5RUP TOM OiUVMa IS

5 sorry Justin BieberM00L»W»AVM0IIDtMUM>t» JAM 20 Qi 7 say it ToryLanez
MApUM/lBflHCOK 18

o o ME. MYSELF & 1 G-Eazy x Bebe Rexha GI Aj»/»Vtf8>G/#C A a o o PROMISE Kid Ink Feat. Fetty Wapr HA ALUMNI GAÖU^BA CLAS9C' *t a 9

o o PILLOWTALK Zayn
BCa 5 © o MIGHT NOT Belly Feat. The WeekndCMfiir 6 C4AD/KX NATtM 8

© G work Rihanna Feat. DrakeWIS’IUW >OAtV*OC NATO» 6 © © BACK TO SLEEP Chris Brown 13

■© one call away Charlie PuthAUTIST PARTMRS OKMn»FUNrX 16 FU u again Fetty WapRGf/lQO 22

© © I TOOK A PILL IN IBIZA Mike Posner f5lAND4K*Ua.C 7 © © oui JeremihMIT« SCHULU/Dff lAM 14

© o SOMETHING IN THE WAY W)U MOVE Elbe Godding a © o saved Ty Delia Sign Feat E SOATI Ai| TK 9

a 1 « IN THE night The Weeknd
MOMRilH11 17 © © formation Beyonce 4

© © sugar Robin Schulz Feat. Francesco Yates 10N$»H UM l ANTK 13 15 sorry Justin Biebei'-XXXBOY/WrMUNlJ WAUW/Mk AU 19

Fl © NEVER FORGET YOU Zara Larsson & MNEK «CQRC CvMPAM TtlT/EFIC 4 E SOMETHING NEW Zendaya Feat. Chris Brown NOLOWDOCVRifUBLIC 3

© 7 YEARS Lukas Graham 5 17 11 JUMPMAN Drake & FutureAVfRfi 1ANU/^MAG M0An< ASH MtWfV. 1 KMRtÄlK 17

18 1 » HELLO AdelekVCOCJUB’* 20 EJE MIGHT BE luke NastyCt»»AZ/fMM< AfCOiWGf 6

© © MIDDLE DJ snake Feat. Bipolar Sunshine UtNAIUIMirRSCOH 6 12 19 IN THE NIGHT The WeekndXVRfPlMC 16

© © NEW ROMANTICS Taylor swiftMG UM MISU W »MtLC 2 E]E 1 took A PILL in ibiza Mike Posner !M4HU«F HU 6

© G WORK FROM HOME Fifth Harmony Feat Ty Dota fcn 2 14 21 DON’T Bi yson TillerTkAPWuij’fcCA 15

© 0 stand BY you Rachel Platten 13 © © acquainted The weeknd 3

17 WHEN WE WERE YOUNG Adele1UUX.UMIM 12 © 23 something about you Majid Jordan two UMMU/NAimi  W MOL 12

© 0 YOUTH Troye SivanCAM01 7 © © PILLOWTALK Zayn 4

0 © WILD THINGS Alessia Caraaims am 5 ©1 © HANDS TO MYSELF Selena Gomezmrfu'iii« 6
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1 1

2

3

T

11

111 HELLO Adele 2Q«/COLUMBA 0 o 
0 
o

#1¡«KL STRESSED OUT twenty one pilots 15 hlfli: N' kAMfti 11;
2 WILDEST DREAMS Taylor SwiftMG UACMMl/Xn»L< ãf o GG I LOVE YOURSELF Justin Bieber 91 SiNOOtACvrSATMDhtjMiAUh.On AM
3 LISI rM&ONNALOSLYOU 1^» Î3TO IM «ftISyeU 33 0 WHEN WE WERE YOUNG Adele/. OLUMBA 14

o Igg STITCHES Shawn Mendes w 2 4 STAND by YOU Rachel PlattenCOLUMBIA 25

5 SHUT UP AND DANCE WALK THE MOON HA 51 4 5 STITCHES Shawn Mendes(«LABlVAi PUBLIC 27

o EX'S 4 OH’S Elle King 25 □ LET IT GO James BayO£»UBU( 22

6 FIGHT SONG Rachel PlattenraUMWA 47 7 same old love selena GomezMiYBKCOK 18

o WHEN WE WERE YOUNG Adele»1/tOK.tiMBU n 6 t sorry Justin BieberSOOCLBOVPAFMQBL gDAUVWP AM 16

9 1 ’ PHOTOGRAPH Ed SheeranATlANK 41 8 9 HELLO Adele«..«MUMBA 20

□ 10 STAND BY YOU Rachel Platten(CtuuBu 20 © © ONE CALL AWAY Charlie PuthAom? PMtikmGAOj^knMnc 17

g sorry Justin Bieber » © © 7 YEARS Lukas GrahamWAA-MB BiW 8

ADVENTURE OF A LIFETIME Coldplay • 15 © © CAKE BY THE OCEAN DNCEatPUBtc 14

© LOOKING UP Elton JohnFOC • 1VWK Ulh/ Kt AH^I PUBLIC 1 El 13 ON MY MIND Ellie GouldingCHfMVtRKANTttKOK 23

14 locked away R. thy Feat. Adam Levine tfUQUft/CCA 26 © SOinHINGK THE VMY YOU MOVE SbeGoultagC Hl M* r Wt/Wn RSCOPf 5

□ © ONE CALL AWAY Charlie PuthARTIST M«TB0*S Q»OU^*TIAMK 7 a ADVENTURE OF A LIFETIME Coldplay iMU>lO^NCN(/Art  Ahl If 18

□ © LOVE YOURSELF JUStin Bieber
VmOOLBO0UVMOAD*PAUN44< UM 6 ©i © hide away DayaAS’MAT? u

18 1” ON MY Ml ND E Ilie Gouldingt wt artt weijui : erscoh 17 © © AMERICA'S SWEETHEART Elle King 4

G o LET IT GO lames Bay 18 © © NEW ROMANTICS Taylor SwiftBC MAC HIM PUBtlC 2

© © same old love Selena Gomez
wnsscoH 9 a 19 HERE Alessia CaraIWIF AU 19

© 20 TIL IT HAPPENS TO you lady Gaga ‘iaiuA«L’i«rfwco?[ 5 © 0 MAKE ME LIKE you Gwen StefaniUAt'lOVl.'lNTfRiCOPi 3

G 21 OUT OF THE WOODS Taylor SwiftNG M<k(» mu M »«11K a © © ELECTRIC LOVE BORNSftfJltNALWERSCOPf 9

22 1u WHAT DO YOU MEAN? Justin Bieber 
«•»OOlBO/WMOWClBiWWrt«* AM 19 © © BRAND NEW Ben RectorAPfir MAMf LjtAMOl 7

NEW © piece BY piece Kelly Clarksonr»K* i 20 23 IN THE NIGHT The Weekndn^PUft.C 13

27 10 BURNING HOUSE CamAWU AAS^BLl/KA 5 © 24 oasis A Great Big worldBLKk MAGHfrCCF'l 8

NEW G CAKE BY THE OCEAN DNCEREPUBLIC 1 EE DIE A HAPPY MAN Thomas Rhett•aUWTrRIPUBkU 6
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HOT COU NTRY SONGS™
iwn AGO LAST 11 MIK

1 1 1

3

0 DIE a HAPPY man ▲ Thomas Rhett .rmiMi.ijftMix(Thomasr*rn.cM.(M u. > । •< ■ vkow * 24

5 0 YOU SHOULD BE HERE Cole SwindellUZAA11RS.SMM0nt.A4CIU1l) MMffllllfi 1M| 2 12

2 2 HEARTBEAT Carrie Underwood- 'i ■ - f, • A -.->!■ IVAM5UUSHVXH 2 19

8 O o DRUNK ON YOUR love Brett EldredgeICQPPERMAUJiMNf (1' I ■ .A
9 Q 0 MY church Maren MorrislN5«L.M.WRPtSllXA«LM.MC*m) COiMMfliA U5HVKU 5 8

10 0 O BEAUTIFUL DRUG Zx Brown Band
• ■' ' WutHiAVMOUNCVlOMWbeYArOVDOt 6 25

13 01 O 1 AG WE went Randy Houser 7bxZOkil i . Ail «/mu Bfi.J ni»,;; sbaf» Ct.£& * 40

3 4 8 BREAK UP IN A SMALL TOWN ▲ Sam Hunt:xi^tixsaiüi»ö bjrwuzromiu.mcanmlv) ka ushvah 7 47

12 0 o
10

CONFESSION Florida Georgia LineLMOi(VZLAWWH.tKrenAM,lLJ£nRkt» UPMBUC RASttfUE 9 ¡8

4 s HOME ALONE TONIGHT Luke Bryan Feat. Karen Fairchild LSTtVi N5.1STr<W 1 :mv(«SX .TA/U)»J-DW£R.UICIO iARTOL WAWVAir 3 20

11 o 11 break on me. Keith urbanN£MAPVA>LA.UWAHiUI/»lTl,RXQWPMAAU nl HPAAMIQlllAWVBXE 6 19

19 0 © 
©
© 
©

HUMBLE ANO KIND Tim McGrawMftUM*L^MCGMW(LMCKtM* MCGPJW»G IttDMl 12 7

18 © |SG SOMEWHERE ON A BEACH Dierks Bentley „R COPPER»*’* u । u- । • . ■ 10 7

17 © think of YOU Chris Young Duet with cassadee Popeti«C«t<SXJOONG(CJt>UI»a£-£>Ol*DIA.UOGO ACA PutjiiC HASHVNii 14 10

16 © snapback old DominionSJACAKALtY (VLAAIWLV.T. M5TN A TUPS) RCA USMVUt 14 16

6 10 16 BACKROAD SONG Granger SmithrJXXW.G.WThikSWrHFAOiEim WNHLWXJU 4 24

15 © © 
© 
©

HIKE THE SOUND OF THAT Rascal FlattsJ.DEIMACU5.AAKK RATH 0LLTRA1MOS.U UMJHt.SJiOOHRl PIG 1MCNMI 15 24

14 © nobody to blame Chris stapleton“ ' ' '-I ■ -. • '. '. • • AMA . IHIKCUVT 13 18

20 © LITTLE BIT OF YOU Chase Bl yamClGIDVaxaswil K-BMMtJDjGKMGLACONn) IB 28

23 © © mind reader Dustin LynchNUi 0«B (P.AX IkS-BJtWSuR BMXtN KM 20 17

21 ©I © THAT DON’T SOUND LIKE YOU Lee Brice
JSMBlAiMttMtitMUMW CWI 19 36

29 © © 1 DG T-SHIRT Thomas Rhett „pxurr.LjRl$uftf(JLûOfcrYXÀAI^UKAI»AU^ YKOTr 12

24 © © HEAD OVER BOOTS Jon Par diKBJTliT,i>AK}i(UAftMXLAX« CAIMOl BAWllE 22 21

22 23 © TENNESSEE whiskey Chris StapletonCKC0m.5WU 10« KUMlCKliKM HAROON 11 > 1 19

25 © © stone cold SOBER Brantley Gilbertawurr TBXNtmHiT r AMEvaiwiw) ulory 25 16

27 © © 
G

fix Chris LaneLMOi tUudOlLLfR«4uRLA.SWklx5AJ W lOuCi 26 11

RE-EI«TRY fire away Chris Stapleton
M0ttX.tW*dXM<(.VAftn0MCkOfW " - ‘ w 4

31 © © NIGHT'S on fire David NailCJLMAfliOMLlAWGM <l.$rt»Gi£TOfcJ»AUrjAIO MCA USHvAlf 28 24

Tza] G © BETTER IN BOOTS Tyler FarrUHKjXAtWO (LMUSOMARHINGt AIUDCMf) COLUMtiA «ASWYNLE Î4 16

28 ©1 © REAL MEN LOVE JESUS Michael RaySNEBC*>*CK{IMUNItM,B.W3UUIEILL4MllE*.AJAMMfiS} AT'. Ah IT TAU 28 19

33 O © FROM THE GROUND UP Dan ♦ ShayI* .V' '. :• 23 4

32 G IT ALL STARTED WITH A BEER Frankie BailaidUAlTtfANUXXI1l51QV,RA*A5OM.LS.SrOVEII) WARXCR BAQS/WAR 32 12

30 0 G shut up and fish Maddie & TaeCKMJCI ClAMMlOMLUXLZSAUBJUCM^ DOT 30 13

43 © © RECORD YEAR Eric ChurchU0V« (UNUKM.AMPO EMIWSHYIUE 34 3

36 ©1 © YOU LOOK LIKE 1 NEED A DRINK JUStin Moore.. . ‘ ; 4 • M !. - f ; .-..v '. V ■ . •?, HI ;. 34 10

40 © 36 USED TO LOVE YOU SOBER Kane BrownMMCVAAFY <1 M MCV*Hn,I.NCGO £I HASHIHE 15 19

34 36 37 MR. MISUNDERSTOOD Er It Church1 JOYCE li* MUfitMXB[AT H ACO) [Ml MSXYK1C 15 ¡8

39 hsj us 

[39

Mo

CRAZY OVER me Dylan sconUAlNMM«J14aRMAN(MC0TtMJIIC48IMm (UP! 36 IS

37 40 whisper Chase Rke:• 1 V. HAM) MJUQ MP tKCLMMftMOl’JMUAi. - . 17 4

41 © RUNNING FOR YOU Kip MooreBJAMESXMXWI (KJUO0ftf.U<tM2\LDAm -.uh? . 37 6
HOT! MlSHOT JUT

Fai blue bayou Alisan Porter .MV (RCfiiWLlMfASON XfXuKK ’
44 o G 

G
44

hole IN A BOTTLE Canaan Smith..-MV U -H ., .. UtlU i • P 1 39 11

46 [42 J UNLOVE YOU Jenniiei Nettles- • . ; - ■ UGUACHiAt 42 5

35 TRAVELLER Chris StapletonBC0MX.5WifTön««rAnirni0 > 17 18

47 O© HIGH CLASS Eric PaslayUMWtClLAUliM »(I VNOt R. LI 3AWO (Mt AASHVNU 44 6

50 © © I MET A girl William Michael MorganJ^>TOaY4MlMC<S{lM)SOl4JHMUMM*U>) WA&IERMOMMM 42 10

45 43 © NEXT BOYFRIEND Lauren AlainaPJi BU o^aih* j mm ua»£ys WxriPSCOXDMlK'jn 39 12

Hi © merica Granger smith Featuring Earl Dibble; Jr.i.OöGrSüjGtMiTii (E-bMlK Ä.AÖuTMöMX ¿EEÄUürfOtO WNttUMM 48 1

42 45 i THE driver Charles Kelley Feat. Dierks Bentley & Eric PaslayP40«ir*«Miin.f (Amoi uswvuf 37 11

NEW MAYDAY CamL>HA$*I AT-JOHNSON f OC«<5.1 OHAWM) MSNUM9MU1 50 I

TOP COUNTRY ALBUMS™
LASY
WtB

TM6Wtf> ARTIST CERI» KAT KM MPRKVDKTIHBUTING LASil Title ""Is*

1 1 El CHRIS STAPLETON ▲ TravellerUi . tJA ,M.N 44

2 2 JOEY ♦ RORYr*Ai*.CM5E/GArr»«ra,  CAPITOL CMG Hymns 3

Qol 0 OLD DOMINION Meat And candy IT

3 4 SAM HUNT AMCA tUSWV’lUAJVtil Montevallo 71

0 Q THOMAS RHETT v*LOS*/»MLG Tangled Up a

7 6 CARRIE UNDERWOOD • Storyteller i»

5 7 VINCE GILL Down To My Last Bad H«ibft bH A hAihV’.Lf'UMufc 3

S 8 LUKE BRYAN ▲ Kill The Lights 30

¡0 0 eric church Mr. Misunderstoodt u- «¿smviuU'umg* 13

11 © blake SHELTON Reloaded. 20 A] Hits WAiWiP BKKjWUII 19

© TIM MCGRAW Damn Country MuskMCGRATVIK MAt MIIE/BVL.. 17

© CHUCK WICKS Turning Point 1

B CHRIS YOUNG I’m Cornin' over 16

15 M HANK WILLIAMS JR. KCtPHaS/%**.»• ICCW/WLG It's About Time 7

9 15 LITTLE BIG TOWN •cANhx has* vni ( jumg y Pain Killer 72

r is i E KELSEA BALLERINI BLACK AMR The First Time 42

16 17 CAM«A/AAI5U WLSmrtUEAWI Untamed 12
CHARLES KELLEY CADITOI UA$hVlil£/UMGM The Driver17 iS 4

» 19 BROTHERS OSBORNE tu. »Ak* illllj UMLK Pawn Shop 7

21 70 BRANTLEY GILBERT© Just As l Am 94

« □ ZAC BROWN BAND • JEKYLL • HYDE QMK YARzUOyWuM Rm GROURtVBML'^fiiXuai < 45

□ 22 FLORIDA GEORGIA LINE© AnylhingGoes M?UK< MIMUIMB 73

E G maren morris Maren Morris (EP)COLUMBIA MiMVlUf/5AM 9

30 O BRETT ELDREDGE ATiAMTe-^VIi Illinois 25

27 25 CHRIS JANSON Buy Me A Boat IS

COUNTRY AIRPLAY™
LAW ' MIK THISWIIK TITLEMPMMVPR0M0ÎKM Ulti Artist <ns c* 1 CHART

0 O 171 WE WENTC|L* Randy Houser 40

0 0 HEARTBEAT Carrie Underwood1A/ARI^U MASlWtlU 15

O 0 BEAUTIFUL DRUGSOU’Mf H GROUNtWOHN VA4VAJOVI Zac Br own Band 26

OO YOU SHOULD BE HEREVIAR'ICO BeoSJWVM Cole Swindell 12

0 DRUNK ON YOUR LOVE AflAfttK/AVK Brett Eldredge 18

6 BREAK ON ME.HH PtWCARiKX. KASKVtUI Keith Urban 20

O confession Florida Georgia linePiPUSLC NA5WV11LÌ 18

0 LITTLE BIT OF YOU M’JMW chase Bryant 47

O 1 LIKE THE SOUND OF THAT Rascal Flatts BGMACMiMf 25

10 DIE A HAPPY MAN Thomas Rhett 24

© © SNAPBACK RtAMASNVtU Old Dominion 16

o G NOBODY TO BLAME Chris stapleton 18

© G MY CHURCHCOl LW A MAShVtll( Maren Morris 10

G © MIND READERBROKEN BOW Dustin lynch 23

© G THAT DON'T SOUND LIKE YOU lee Brice 39

G © THMKOFYOU chrnvNrçüwtwmassateePoper . .. '.4 . • 10

© G SOMEWHERE ON A BEACH Dierks BentleyCAJHKX. MAÇNYILLI 7

G G HUMBLE AND KIND UttMWBIG KMC MMl Tim McGraw 7

G G REAL MEN LOVE JESUSATLANTIC/IKA Michael Ray 26

© © HEAD OVER BOOTS Jon Pardi 23

G G STONE COLD SOBER Brantley Gilbert 27

© G T-SHIRTMIQCY Thomas Rhett 6

27 G FIXB6IM0 Chris Lane 13

G © SHUT UP AND FISH Maddie & Tae 17

G © NIGHT'S ON FIREMC A ma; MflUl David Nail 31

Houser 
‘Went’ To 
No. 1
“We Went” by Randy 
Houser (above), the lead 
single from his fourth 
studio album Fired Up 
(March 11), jumps 3-1 on 
Country Airplay, becoming 
his fourth leader and first 
since 2013. The song also 
becomes his sixth top 10 
on Hot Country Songs 
(12-7). “ ‘We Went’ [is] a 
song we cut immediately 
after hearing it,” Houser 
tells Billboard. “The melody 
moves, and the story is just 
really adventurous, a Bonnie 
& Clyde vibe.”

Three other songs reach 
the Country Airplay top 10. 
Florida Georgia Line’s 
“Confession” climbs 12-7, 
marking the duo’s 10th 
top 10. The track is the fifth 
single from FGL’s second 
album, Anything Goes. With 
its first two full-lengths 
(Here's to the Good Times 
arrived in 2012) having 
generated five Country 
Airplay top 10s each, the 
pair is just the fifth act to 
accomplish the feat with 
its first two major-label 
albums, following Brooks & 
Dunn, Dixie Chicks (which 
scored six from its second 
record), Taylor Swift and 
Zac Brown Band.

Chase Bryant’s “Little 
Bit of You” makes Country 
Airplay history, entering 
the top 10 in its 47th week 
(11-8). Lee Brice’s “Love 
Like Crazy” (2010) and 
Chase Rice’s “Gonna 
Wanna Tonight” (2015) each 
took 46 weeks to reach 
the region.

Rascal Flatts’ “I Like the 
Sound of That” likewise hits 
the top bracket on Country 
Airplay (13-9), becoming the 
trio’s 30th top 10, extending 
its mark for the most 
among acts of more than 
two members. —Jim Asker

Data for week of 03.19.2016 Go to BILLBOARD.COM/BIZ for complete chart data 77

WorldRadioHistory

BILLBOARD.COM/BIZ


R
oc

k HOT ROCK SONGS™ 1
1Ml LAST INK TITLE CLRYNICAYION Artist WM WKS 0« 1AW 1 MIX wax PRODUCÍA («MX Gwniriil) iMPIMNT/PAOMOriON LABEL PCS CHAH I

1 Q 1 1 Lil STRESSED OUT A■Ui] ' *► twenty one pilotsUUEPfiv LAUOt.'ObP 1 45

3 3 2 EX’S A OH’S ▲ Elle King 1 52

2 2 3 ADVENTURE OF A LIFETIME ColdplaySHKAniMNMM V- -ir.'a tu, 1V A; lAUrrmi MKIMtfMUmK 2 18

4 o n ETS LET IT GO© lames BayBfF-Jtt.lt 4 38

5 5 $ RENEGADES ▲
Al fX M MD IAJ.MN!.k«.WAM!MUn «HUW.OAIKKS. X AmbassadorsUEVIR) »OHMAOnElfUltEMCOPI 1 50

8 o 0 ŒlfTfl THE SOUND OF SILENCE Disturbed 6 15

11 o WALKING ON A DREAM ▲ Empire of The sun up" ua*a«mw£.uui«iMy(ARtii 6 10

10 o 0 RIDE ftACiDtUOHM twenty one pilots FUQtPIY UMfM/BM 8 33

27 TzzJ 0 THE SOUNDItfftCBSYÚ.WiKLM.MtAo ¡V ■-¿tAIYIU.-AHAM.P. The 1975 «A'X'UlCI OlBtr MITMTEÍKUM 9 7

9 10 © OPHELIAmi iu*»«íRS.SFínci CMCMUUCIMTS9 The LumineersDCiJUYOBE 9 4

15 16 © UNSTEADY X AmbassadorsAin M AJt'íáXMNt.l.H.HAWflkllíJIlKHUW.t.HhMiJSAlíVIN) XplS4M0eil£R/HY(C$C0Pf 11 22

16 © © victorious Panic! At The disco.'JM1ARJ UMM BMLUMBIAMjWBManjRAMlEOUlCK^ KHMUDF SMEW» 7 23

12 IS 13 HYMN FOR THE WEEKEND Coldplay:*/• I m T ■ i. vs w 1 ' u 1 m- s 1 w »•< •. r i n 5 10

25 © 14 SOMEBODY ELSE The 1975uftMM LlACWUv CUN AB uMMf ULMMJAMAUOkAUll Mt« W VW TC«£2H IS 3

19 17 15 emperorts new clothes Panic! At The DiscoL5NCIAJB flJJftLLSI«LA»A^OA».V*aUAM»AWtlYDNJ MN4 Uii 1 & BY BAMMAH 5 20

26 rzoj e SPIRITS The Str umbel lasfitinwri—inflwrmfiuiTiMniMnnrm—tirTrnrrniir~nni uasmw 16 6

21 19 17 DEATH OF A BACHELORJ51BC I A'» ({LUAlLl-PKI KHM& JS!« lAIB) Panic! At The Disco OCBMCUM WWW III 7

31 © © AMERICA'S SWEE THEARTWXMNSM a III *<HCMJCMN50W Elle King 18 5

28 & r 19 STATE OF MY HEAD Shinedown 16war ■JÍAPP1 BlSVíiHIXIA ASSAI COT-MAlr fJHOWSCWJJMZUÖ01 ÜtMfllt

Si [20 GENGHIS KHAN Miike SHOW" 0 ROKiUQIlMD UltSKM|U|Mn4MCUl1N0UUUDM>^ mbmqmmuimk 20 8

23 23 © MESS AROUNDU*IÄWC*(CAQ£ ’Hl (LI TWANG Cage The Elephant 16 18

33 UTJ r« MOUNTAIN AT MY GATES uaAO(rofeS) FoalsTAM9UlU*ivr/llfA»N(« W£< 22 21

30 rzsj r?3 TRIP SWITCH Nothing But Thieves1OÍÍPY fUABWOa K2«»ACRAI(J.MA$M3XA0t,LI»YIN) MCLFl|«vaCA 23 15

D4 WAY DOWN WE GOKAll-OMCtOWT ÜJÜltUSSOM) Kaleo uo taMMiAimc 24 4

36 hcj WASH IT ALL AWAY
OMMxhvi »ma* nr aim PUKnaMODOuBiMMruicM Five Finger Death Punch jlMYtM.CCKffiai FBQVKTNM 19 18

34 28 26 DON’T THREATEN ME WITH A GOOD TIME Parte! At The DiSCOL»MlifJ’J*QAA>:UUK4tlÛ»Mlll.LiHMa.tMK?«NJk8Ln*lMA'JÛk  J OCÛilt41K)lríJIÍMW 10 9

37 © 0 THE LIGHT».¿MU»hÛ (PST UAIKa Disturbed MWlH/WkBM* BAGS 18 w
■■ UGH!NiWraYaBAItítLH-hÜUf (UH{Al>jUkAMEUlMANM The 1975 aucötuuui» disnw cmVTRY Ej 10 7■h

42 48 © LOVE ME110(99 lAOMtflMMMV IMflMUUNMIAMMWW The 1975
>iucoon4aB) omt* wn^Ntt^CM 7 18

38 © 30 SAINT CECILIA roo flGHÍlí» (FOO wtt*v Foo Fighters M8WEIL/ICA 30 11

© 31 START A RIOTMOJKIttJK (MJBlLS0ft.M£¿KlktUM.S£UMÜ BANNERS•V AM NW RjBLlC 29 n
HOT! DEI»HOT MT © SHE'S AMERICAN The 1975U - ■ ..Vr.ui!! • .AM UHI<1«AHA«IB.54M£IKM«M D®Tï M ’XNTUBOM 32 i

Nl W © KEEPING YOUR HEAD UP5’fVI MK,MN <B«Ü»JLHCCUXMLCNJiUJttCrOIO BirdyUFI» EL0QBAÎU4ÎIC 33 1

46 o © KISS THIS The Struts■UMBUg MH [L7»Ly2 MUMBUBV immjw/JCXW Ml MMMniMMBt 34 3

48 © © happy SONG Bi Ing Me The HorizonCLS*USjJ>li«(Gi*<£MlXMCHCl.L5,XMtAi|.l£LUiLiA4«TiVitûluO ? ||M| ■ 19 21

• 0© BRAND NEWXr3T UH1 D(«JT ifPED) Ben Rector AWLY UAVirvrMHYOL 36 2

39 34 37 LA DEVOTEELWl£ l UH aUMLiMIlM L^IMlBiD panic! At The DiscoM WABÍUD BY MUCM» 15 14

- 46J GONE
m jimest ijor i if Pv<m.MiGi».M.Mamn JR JR WAMHB8A0S. 33 2

© 39 WOMAN WOMANAB«^«' (A&RWWf AWOLNATION If 0 BULL 38 2

45 G Fi«»] MESSAGE MANUNMAWN twenty one pilots ruKWVY ¿aiah/W 35 18

Nl w Fili THROUGH IT ALL ^*.MhiAW(MJMNtn*HK19MNBK£^ From Ashes To NewLOOGllGiKMIUMN HmíNOM 41 1

BQ hay Fi?] THE LESS 1 KNOW THE BETTER Tame impalaMlXmiÀIUYYltlOXOM 36 11

40 33 43 DITMAS Mumford & Sons 33 8W'iUWC#3» W»$| MRCM 0» ’Mt aOAD/ûLAKMCFt
49 ;44 ; Fi 4 10,000 EMERALD POOLS k(1MEDV MCMkLME MUI BORNSMjinoAUfiniwicaM 44 4

- Tsoi l4S DANCING ON GLASSLPiPCBLtX.CJAJtl ilAGBOa.1 HLWGMjttA) St. LuciaWOBGOLNlOlUWA 32 4

- I 4 y Fl 6 YOU ANDIfcWAANAGE ¡LXMMUILFSlMOABMCLSJlKTEfiBH*) PVRIS«i» 43 2

RE-ENTRY F47 IN THE DARK 3 DOOTS DownV.WM±MI-3^«»(UUU(íMim<MKMCM£4DMlltUMlíailtJ9 «EMlBUC 40 2
WAYS TO GET HIGHA* ASMA à. AAA»ATï,(LbA$îÉtD Pop Evil G4QK«rNlW [48 48 1

Nl:w Fl 9 IF IBELIEVE YOU átuwl.M CIÜ^MUrAn .4 The 1975 UltfWItM MRVMftMfYmcerf 49 1

Nl:w Fso HERE’S TO THE HEARTACHEWKKIUA* UlMMlONUUrau EUMADA VTBWXMMlMli Nothing MoreEnwm.M^MAML HfWBUWk 50 1

TOP ROCK ALBUMS™
LASY 
WEIK

THS 
WUK

ART 1 ST CERI VICATIOR Title
MPBMY/OKTBtBUYMG LABEL

«5 Oh 
CMWiY

NEV o 1 Pl THE 1975 IL Ike It When YOU Sleep... . tl*n HlVlM’fMSl W/Y3
NEW o ANTHRAX For All Kings 1

NEW o BONNIE RAITT Dig In Deep 1

2 4 twenty one pilots ▲ Blurryface ruuwr bamíiwg 42

3 o PARK! AT THE DISCO DeNhOtABKW 7

NEW Q FROM ASHES TO NEW Day OneM’YEBHOftl 1

7 7 coldplay© A Head Full of Dreams r*«LCF»f mf,'4r.ANYi. a; 13

NEW o san tig old 99 Centst l?AWi • 1
NEW o hands like houses Dissonants 1

3 10 david bowie BlackstarSQAOLJMIU 8

14 o disturbed lmmortali2ed•IWHU/BNl MU K 9?C5 28

NEW 0 VARIOUS ARTISTS Geoige Fest A Nçh! to Celebrate.. NOY/VAGUMVBMG 1

9 13 james bay chaos And The calm 45

5 14 Alabama SHAKES • sound & color 44

17 IS KlIHMElUIUFFITMIIlUISBUtS nN»«WtM. 28

13 16 MEGADETH Dystopia&u''.UVi 6

13 17 DAUGHTRY It's Not Over... The Hits So Far 3

I1*] STEEL PANTHER Live From Leni s Mom s Garage OWBE/KOBAlY 1

o 19 LAKE STREET DIVE side PonyBCWnUCK.WAPbP BR-5 2

20 20 ELLE KING • love Stuff 50

19 21 SOUNDTRACK ▲ faM&KOf The GAiXr A»M4<We Ml Vol 1 r’i- .. .... A . 84

a 22 FIVE FINGER DEATH PUNCH Got Your SixMXOSFUI PAM 26

NEW © souonurt GBanlia«rsO<rheGat*v:CosnacMti.vollMAffVll/HOtnWCKX- 1

NEW © SCHOOL OF SEVEN BELLS SVIIBUAGBAItT/MK. 1

NEW © adelitas way GetawayYHi VfGA5nK'’KrdU 1

MAINSTREAM ROCK™
LASY 
MB

TH B 
M(K

TITLE
M>WN 1 'PROMO T ION LABLL

Artist i WKS ON 
CHARY

[ 3 Jf 1 F| THE S0UWD 0F SILENCE Disturbed 7

2 2 WAYS TO GET HIGH Pop Evil 17

1 3 STATE OF MY HEADAldhlL shinedown 20

□ 4 SAINT CECILIAMXWILL/GCA Foo Fighters 14

o HERE’S TO THE HEARTACHE NothlngMoreUtvUI SMB 21

o IN THE DARKBfMiBlX 3 Doors Down 7

o REAPERS 
hi.mu frYuamn«?* Muse 15

a BLOODFEATHER Highly Suspect 19

O HAPPY SONG Bring Me The Horizon 10

0 EMOTIONLESSOAJÛ« 1 T|| Red Sun Rising 9

o LET MEUVE MY LIFE Saint Asonia 15
UNTIL THE WORLD GOES COLD TriviumBOA£«1iNWEX/MI> 25

© 0 FALLINGAPART fuvrtismn Papa Roach 9

© © THROUGH IT ALLMlTLk HO f^l From Ashes To New 21

© 0 PRAYERS/TRIANGLES DettonesP| -'O|S(/4WM«r9 BKfS. 4

© O IN CHAINSIM'OOWPl'rAKUI Shaman's Harvest 16

0 © MY NEMESIS Five Finger Dealh Punch 4

© O BAD REPUTATION - *i1 ■ ■■ -..... . Adelitas Way 8

0 0 kiss this The struts 14

0 © MU.iVERYBODYaSFa**INGINAUFO RObZOItieK«AÍ '.■(AV’ Kf.UAN 5□ 21 MESS AROUNDDSA/VCA Cage The Elephant 18

© 0 GOODBYE Slipknot 8

0 0 FINALLY FREEM4 .-•■»= fW’-JW! fHK.Lr UIÍ Stitched Up Heart 14

© © PARALYZED Failure Anthem 12
NEW © R,SE Sixx: AM. 1

Anthrax’s 
Kings 
Wears 
Crown
Anthrax (above) earns its 
first No. 1 on Hard Rock 
Albums and highest rank 
(No. 2) on Top Rock Albums 
as For All Kings debuts with 
34,000 sold, according to 
Nielsen Music. The sum 
marks the metal act’s best 
sales week since 1993, 
when Sound of White Noise 
launched with 62,000.
Kings arrives at No. 9 on the 
Billboard 200, becoming 
the group’s second top 10; 
Noise reached No. 7.

Meanwhile, a trio of 
tracks take over the top 
of the rock airplay charts. 
Disturbed’s cover of 
Simon & Garfunkel’s “The 
Sound of Silence” surges 
3-1 on Mainstream Rock 
to become the rockers’ 
sixth chart-topper and 
third straight from 2015’s 
Immortalized. The song is 
the first remake to top the 
tally since 2006 — when, 
ironically, Disturbed’s 
version of Genesis’ “Land 
of Confusion” led the list. 
It also marks another 
Mainstream Rock chart 
rarity: The song is missing 
both electric guitar and 
drums, instead driven by 
keyboards, strings and 
David Draiman’s intense 
vocal.

On Alternative, Foals rise 
3-1 with “Mountain at My 
Gates,” the English band’s 
first airplay chart leader. 
The track reaches the apex 
in its 32nd week, tying for 
the second-longest climb to 
No. 1. Fitz & The Tantrums 
traversed a 33-week path 
with “Out of My League” 
in 2013.

Finally, The Lumineers 
top Triple A with “Ophelia” 
(2-1), reaching No. 1 in just 
its fourth week. The folk­
rockers previously reigned 
with “Ho Hey” (2012) and 
“Stubborn Love” (2013), for 
eight weeks each.

—Kevin Rutherford
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TITLE CiRTWKATtON Ar list
MOOuttR (iONGWfilTER) lUMmR/PROMOTlON LABEL

PÍAK 
POV.

MS C«t 
ow

1 0 0 1: IT1 work Rihanna Featuring Drakeraoiia»rhva.nM-jiM4LLjuimpi«w. > bct»«'mErx wm 1 6

2 © Q ME. myself 81 ▲ G-Eazy x Bebe Rexha
MlMLUMtKA MAlMKOnM: ¡JlimjlB tMU I! MIUDIKnimMUlX G Lk’tiMUM.fU 2 20

5 3 DOWN IN THE DM • Yo Gotti Featuring Nicki Minaj- ■. ............ " .. 3 16

4 4 4 DON*
K*i «C

T Bryson TillerIBBULKIBSHWMUKUWS ®.MCAM».),0 UTOIAMC0UAWTM TMKQUUKA 4 32

16 o 0 Idg BACK TO SLEEP Chris Brown»iiWLLAJ»ThKta-lbii£JlWtanbM4MBUl0iZJLBtniXjM UMUBSaIbCO <ca 5 14

9 7 6 THE HILLS A The WeekndVAN0,IUA1itttfi4ANMNt AtMM 1 A'«.« E*»*.'! WhM 1 41

8 8 7 JUMPMAN ▲ Drake S Future
Mn»)KONR|IMURML*A'N AGAMiU: 3 24

6 6 8 HOTLINE BLING A Drake
Bl«( r11 US 1 AjGMHAM.» K1 MM.WM0MI9 YOUAG MOWAASn MOAfY/RtMitlK 1 31

13 r i? i 0 1 SG 2 phones Kevin Gates 9 12

IS o © out jeiemlhMUKUI0lffl<l*fltfQkl£NiMIIUX^ tfCMKWUM0 J** 10 12

3 5 11 IN THE NIGHT The Weeknd
Jj<iuim.i U^n^illiaiMlSWnSOuMtal AMOjIU 3 19

11 13 © SUMMER SIXTEEN Drake
UMM) M SAMUtlSIUWl.r GWIGIU tgl) KI fOCMG M0BT6CA» M0WtyPFRj*_C 1 5

10 10 13 SAY IT Tory Lanez
K»xao07(utwiu«u(^mnuL{muiijLCtiMn!^>u^ ualicm.’su»^^ 10 22

7 9 14 HERE △ Alessia Cara
ionw.c^iai tulNuc hw.: uncMojuanramju pw wn 1 21

14 0 EXCHANGE Bryson Tiller
IM V(KAm^(B.niLiB.«tMiniAllOn.hLXMMiOIUJIJIALU iHPSOUUKA 13 20

17 16 BEST FRIEND Young Thug(5ÜWL UUJkP fUWLU.MAIOQIUVMCWXM JOBtf.GriKÙJMi. .•«' nW. Ah TV 15 15

18 © low LIFE Future Featuring The weeknd' . ' Mil 1 .V , • V U UV.. . ... M 17 4

20 © REALLY REALLY Kevin Gates'I --..' ¡ 1 J 1 . I..-. |» 1 A HoUltiM MH? WIMP 1 • . I.L'I IK 18 14

22 © NEEDED ME Rihanna 19 5

19 20 jimmy choo Fetty wap
«1 O rwt f*.J.MAXMiL»MllOM0U) • ■ 19 4

24 © acquainted The Weeknd
■ KMtnMBiairauM0imKiN m»» nuNjamwi juumadmj vrhup mmk 21 27

26 © might be Luke Nasty
OEHAZ/t MME MCOWNÚS 22 6

28 © promise Kid ink Featuring Fetty wap
aiMuwauuiMNKiMMjutfmMSfUBiMUMu) MMlMinMiMiteMb 23 8

21 23 24 BIG rings Drake & Future
UE-BJ 9LIMH AWaUK£nMUtMTiJdHMMnKA»Uft.C 16 24

32 o © cut IT O.T. Genasis Featuring Young Dolph
JT>C KAStaRCMIU 0 BMQHW K ATKJBNXM * J HVH COKkCMEWiAHArr 25 7

35 no J 0 SAVED Ty Doila $lgn Featuring E 40
MMLÍMOVFIKIM nOBII RE! JlXN'JlMllMAiUMnlKMHU^OMwYtCUtRWnrj dUMX 26 6

25 □ 27 SORRY NOT SORRY Bryson Tiller
MILU Q(An.!llMALA«C> i8.Ttl£B.l$AUl.TVMUSl(D TDAR^OtA/RCA 24 15

• o 0 PANDA Desiigner
WWi (kSlLirr,AANAN> GAOA/W iau 28 2

41 0© MIGHT NOT Belly Featuring The weeknd
Bí X 6'1. 0X1 (AJMlSHi.AJC.EAYE HMD CP/BiLl* K WACVBOC MAHON 29 6

27 A © 30 WATCH OUT 2Chainz
ÍU njRfUMBQRUKS XU ME iAV 19 15

50 ©1 31 LOON AT MY DAB MlgOS
- "• -a • -4 ■ ’ .un- hi QUAiltVCOWlROUMO 28 3

» © © something NEW Zendaya Featuring chi is Brown
WiihlO- Ar.1*WIUIlMUraMUCOBhAi*' I1HMM1 Whtr.n.ltaUACiXtl wiiTMMMIMtf 32 4

36 0 © formation Beyonce
MM Ml IMS IMKWOOttCOlüUia 33 3

38 STICK TALK Future
aUtllEMmnWllWÍMj.tUUlLIfM) A l/»MiBAh«/m 32 18

29 34 35 BET YOU CAN'T DO IT LIKE ME DLOWUGh MA IOS CUNT 16 ¡8

47 © 0 ALL MY FRIENDS Snakenips Feat. finaste & Chance The Rappe*
wwya» BMnuMWM Mwwr t w r mwrn ■rnuMBUWUilBBOíBllJi MB Wtl gMMU 36 5

37 e 37 DESPERADO Rihanna
Mscman ioboimmsouliw uiuLfAtMiuor kaucmu ixsaan Kxomoc utxn 36 4

49 © £i«J NEW3k LEVEL ASAPFerg Featuring Futureamr.wiri itxjbîmphcuns. h.mûwulsk; *Jat 38 6

30 39 39 BAKE SALE Wiz Khalifa Featuring TraviS Scott10.IWAIWUMUIR ' UI MIIW4 U»Mh iUFX'MAlR’ »WW»*LJ »»TRWJin 18 6

43 Fa3 J 40 CONSIDERATION Rihanna Featuring SZA
’X*l*ALMCNS.HwrY) MilBjt’ OOaCrfROOUJiOB 38 5

40 HO J 41 KISS IT BETTER Rihanna
1MAMLB UBHASKiB.LGLAWrsaiCLAilllJEMm MHHiff» MMO/BOC KAnON 37 5

33 4L 42 LEAN & DABB iLoveMemphis
MXk RA5TV(ft.MX0lHRt. 1R.C.MWIII1AM) PALM fBff>BU$W MOUR/RkOMOB 29 11

«(-ENTRY MARCH MADNESS Future
!AOABtiaO(>XkJNUluMlLKMMGaAOCl AV»Rl£fiAMtMFK 41 7

HOTSHOT O»UT [4 4 J body Dreezy Featuring Jeremih
•E00t)WlM.llUi.’Aa0M!Ur>WS.SllXf.Li>.miQ»l) 1 44 1

46 r44j 45 YEAH, 1 SAID IT Rihanna
lMull^4XMiMAiu!ME<ndBSfUI0IMU3SAIlMlAjUlliCl. > MtlVUN tab'- 41 4

Nt Fib] WAVES Miguel11 .1- hi. • ..■ j ..11 , 46 1

0 47 SEX WITH ME Rihanna
mnjMi«XW JRIM’M•BMBRBMUBKMfni 38 3

31 48 48 RISE UP Andra Day
AiUPUU XMC.l.DEClLVEa BUSPIMMM9IHI MOL 31 3

NEW TIME 
5WWF D

FOR THAT Kevin Gates(■XAVARO.MJ'AniLVlCRMrOM) BMAD inWRS A55GCUTWAUANTIC 49 1

RE-ENTRY 0 ORDER MORE G-Eazy Featuring Starrah. .. .'kjalli t.lajy 45 3

TOP R&B/HIP-HOP ALBUMS™
last I mis I ARTIST certipkauon Title
MCI 1 »IK 1 <IPR»T/D<5TRIBJTWG LABCl_________________________ 1 CM APT

MOT 
SHOT 
MUT Q pl iwnEWWiiTMiENl tlriffihurerwMideUXB UAf HIWC4* 1

2 2 RIHANNA ▲ ANTIAifTs.it 1 poa:.^:< hat :•* 5

4 3 KEVIN GATES Isiah
muc* whim ar association a»l ab t 5
THE WEEKND △ Beauty Beheld the Madness3 4 27

O 5 YO GOTTI The Art Of HustlevXAlMC VUZ«d=K 2

NEW TWEET t Charlene 1

6 BRYSON TILLER TRAPSOUL»«APSCUL-RCA 23

5 i KENDRICK LAMAR A To Pimp A Butterfly 51

II 0 F73 G EA2Y© When It's Dark Out - ♦ AZ» w A 13

8 10 Chris brown Royalty 11

© G FETTY WAP ▲ FettY Wap»GA/XXX'AL 23

12 12 J. COLE ▲ 2014 Forest Hills Drive»{AM. '.!£/»;< ’U.-I U lUWA 65

10 13 FUTURE EVOLAI/TBKBMU/IBK 4

94 14 somoiMa■inAis/raoHTOt if* roi 8

15 15 drake ▲ If Wre Rearing iNsirs too late '. ■ 56

16 BJ THE CHICAGO KID In My MindW1C*ATl^APiT0l 2

© FUTURE • DS2ALiPHWaW/l*» 33

18 leon bridges coming HomeusASAArvnMytoiijwiM 37

20 © kirk franklin Losing My Religion »0 »01OUL«*'.A 16

0 © RICK ROSS Black MarketuA’MOVon »am B

22 © TANK Sex Love & Pain IICAfc MNKYATUUniC/BC 6

21 © R. KELLY The Buffet«A 12

NEW © BRIAN MCKNIGHT BetterIlin Ah IA.'»k<MT/>C-WiT 1

U 24 YOUNG DOLPH King Of MemphisI'Alft a9irHMFf:| iMHi-l i; 1, ," 2

» n logic The Incredible True Story 16

MAINSTREAM R&B/HIP-HOP™
LAST
WTfl

TN»
•ttl

TITLE Artist
IMPRWT/PROMOT ION LABEL fHAMT

O 1 GG work Rihanna Feat. DrakeWtVBU** HCMU »# MtlON 6

£2 J 0 BACK TO SLEEP Chris Brown 16

0 0 OUI V - NULTM jeremihÍFIAM 14

1 4 DON'T 
t>ÄP<Ö<jL/RC a

Bryson Tiller 26

5 5 SAY IT Tory LanezUAD iWLUITnSroH 25

6 6 DOWN IN THE DM YOGOttiFeX Nk» MinajCO*-Ail* MUM'iwe 18

M FORMATION Beyonce»AfcXMW.V0l.UMMA 4

1 BEST FRIEND Young Thug»Cy»7LAHfi 12

0 O MIGHT BE>• V IMI M Luke Nasty 9

© © EXCHANGE Bryson TillerTfcAWCUt/KA 8

10 11 jumpman Drake & Future 21

© 0 acquainted The Weeknd 12

© © 2 PHONES Kevin GatesSACK1 WNNias* A^OCUYiQh. 11 8

13 ¡4 NOROLEMODELZ J.COleMCAitmf/toc «»Anoivcci । j uh a 28

© SUMMER SIXTEEN Drake 4

© MOOLAH Young Greatness. - ■ • " Ah V I 12

© CUT IT O.T. Genasis Feat. Young Dolph¡■~r * mH * 6

© permission Ro James■»VOMtfBCA 5

w hoses French Montana fex Chris Brown sm^os 16

© SAVED ATLANTIC Ty Dolía $lgn Feat. E-40 7

© BODY «iTCKCOM Dreezy Feat. Jeremih 5

22 3 TIMES IN A ROW TK N CashSTK«hluai PUBLIC/)« 17

0 0 CURTAINS CLOSED Ray J-. I' • V 9

0 0 NOT A LITTLE BIT K. MichelleAtlADTK 3

23 25 MILLY ROCK 2 MillyBüAN: WIM;t<N»/TO«t 17

Unruly 
Rules At 
No. 1
Macklemore & Ryan 
Lewis return to No. 1 on 
Top R&B/Hip-Hop Albums 
with the new This Unruly 
Mess I've Made, which 
bows with 51,000 copies 
sold in the week ending 
March 3, according to 
Nielsen Music. The release 
comes nearly three-and-a- 
half years after The Heist 
debuted atop the chart with 
a stronger start: 78,000 
(Oct. 27, 2012). While The 
Heist s lead single, “Thrift 
Shop” (featuring Wanz), 
was on Hot R&B/Hip-Hop 
Songs when the album 
debuted (and later reached 
No. 1), the new record’s 
lead track, “Downtown” 
(featuring Eric Nally, 
Melle Mel, Look Moe Dee 
and Grandmaster Caz), 
reached its peak (No. 6) 
months ago (Oct. 24, 
2015). That significant 
gap between the single’s 
peak and its parent 
album’s release may have 
contributed to a softer sales 
start for This Unruly Mess 
Ive Made, as compared 
with The Heist.

Meanwhile, Chris Brown 
soars 14-5 on Hot R&B/ 
Hip-Hop Songs with “Back 
to Sleep,” scoring his 36th 
top 10 on the chart. A remix 
featuring Usher and Zayn 
(released Feb. 26) spurs 
a 175 percent spike in the 
song’s overall downloads 
to 42,000 (all versions 
of the song are merged 
for tracking purposes), 
propelling the track up 
the chart. Of its sales, 
69 percent stems from the 
new version.

Meanwhile, Brown’s 
Royalty remains in the 
top 10 of Top R&B/Hip- 
Hop Albums (at No. 10) for 
an 11th straight week. It 
debuted on the Jan. 9 chart 
at No. 1, where it reigned for 
three weeks.

Finally, Rihanna collects 
three new airplay No. 1s as 
“Work” crowns Mainstream 
R&B/Hip-Hop (jumping 
4-1 and earning her eighth 
chart-topper), Rhythmic 
(3-1, her 12th No. 1) and 
R&B/Hip-Hop Airplay (2-1, 
her fifth leader).

—Amaya Mendizabal
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HOT LATIN SONGS™
ms I Ufl WB TITLE CLR1FICATKM Artist
MO 1 WIK 1 WIK 1 PWOPUCUCSOWGWITIW________________________________ IMPDWT/PBOWOTION LAMI | |s| «SON ou»t

3 o o LilllYrl HASTA EL AMANECER Nicky JamUUAMHUúQU<UM'JMMMj:M)«urMni«<k£D iMCMniffúWtfaxUMl 1 8

1 1 •
ginza J BalvínV ..... - .' ip»' > < t*A... Mi Ui • i n;.u ' 1 33

2 a □ SOLO CON VERTE Banda Slnaloense MS de Sergio Lizarraga U.<ZMn*4A tltMLI KU c 6M W5) 2 17

4 4 * EL PERDON Nicky Jam& Enrique IglesiasMmiiLViMKAMWiUMUMUa^ MHUWMinMÉUB 1 57

s o 5 BORRO CASSETTE MalumaIN «IM ion (ULCNDOMMMIlAÜM) MU MUM’© iMMZIMtt S lUÚM» UHT IBM Uf» 3 B

6 o 6
ENCANTADORA Ya lid elHUI lUrtGUnlAMUAVLLMJUOinaUAjaUKMinMSXXRlYn«QUIK> WHIMJUC LAHH 5 20

16 o □ OBSESIONADO FarrukoLlUt» '/J® UM' UW’t-WMAHWXUTA 7 7

7 8 ?POR QUE TERMINAMOS? Gerardo OrtizWfiMZUMMVM RVtLALÚDM» BADSIN/DCUWWV MU5IC LAH» 7 24

8 10 lo YATE11 «VAl perdí LA FE La Arrolladora Banda el Limon de Rene Camacho ' ' -1 . ■ M à ■ OßAyMU-I 8 18

9 o 10 culpa AL CORAZON Prince RoyceWQ0AA<CMU«MÄM0MS «ULBOäNSJAWTAfhUO SCKY MUK LATIN 8 16

15 o o 1 AG TRAltxtRA Genie de zona Featuring Marc AnthonyU>r»l 1 'SH J lianUM UMBAU MBH* J HHMH.'auiMMAMWII'l «IW/iNHL'* LAN II 16

12 12 1© HABIEMOS Ariel Camacho y Los Plebes del RanchoLKCOKtAUZ HMttlM CFÄ XWIMAMINC CtOOA) ML 7 20

17 G 13 OEl negociante Los Plebes del Rancho de Ariel Camacho LMOWjAiU If MU2A5 (DJunHHa LOAf ¿LaX4 l mil a» Ml 13 12

14 15 14 por que ME ilusionaste? Remmy ValenzuelaIlVAlUl.'CfLA iblAAMMl) \ । • 12 23

II 14 15 PISTE ARE Banda Los RecoditosAÜiAMMG* CAM LA CAW GARCIA, ALCNAQOUA) fl IKOKytOMOVSMIMLf 11 IS

22 G G COMO L0 HACIA Yo Ken Y & Nicky JamW UTM-inMI 1II HATTWf f ‘ UTirNClIl HIM CUf MllMfinWI It MMUl) H|MMMK!NMAP 16 12

20 G 17 TOMEN NOTA Adrlel Favela Featuring Los del Arroyo| 4 . i e-ivtii >i ae> i GfR$N(IAM0i/S8NY UU$JC lAtlW 16 12

27 G G I SG que caro estoy pagando Los Plebes del Ranci» de Ariel camacbo L14WAlUHWA(A5i5£.WK4tiOM|f<M05iiid.jJUHl mil AKI til 18 5

19 G 19 bronche DE ORO La Trakalosa de MonterreyLAMVNA ZllAluA (AATUM.*JMVÄRIW) M Mi 1 17 16

' 24 G G HASTA QUE SE SEQUE EL MALECON Jacob ForeveiJACOB tostñ Lül tOJMr.NA.MOO RPC VOÍMMtMIB) JACOB FDRE/t» 20 10

41 G G PRESTAMELA A Ml Calibre 50L’*AW CAHANÍD* U.MJXCZLia'JXBKa AAMLUX/WM WK LAhN 21 3

- G G NO LO HICE BIEN Los Plebes del Rancho de Ariel Camacho 
Ll£GW*1C TIMAJAS CLUASTRO V(WÜA0 Mt 22 2

21 21 TE BUSCO Cosculluela I Nicky JamfWMKBWWMUHAABMNA QMML i»WlSJUnOWU ÍA0MULIÍ3UHIS RfriAWM 7 24

26 [2 s JE no soy una DE ESAS Jesse & Joy Featuring Alejandro Sanz ICWTHaXW® RtA till lASHQXUNAIM MtfBU l4£H-LMEtfllA lAOOLtlOMtS RAM» URIK 22 12

18 22 h EL TAXI Pitbull Featuring Sensato. Ul Jon & osmani Garcia MX*WMlttlR’kl.'OWWAlHnW^XUMjMirjUMSU J IíMr.*T.lM IMriWlkll 13 29

32 G G EMBRIAGAME Zion & Lennoxi' ' • ‘. 't ■■ j I MWttlAM...... MN i UH Mil MM IMMMI 26 4

34 G G ME EMPEZO a valer La Séptima BandaL1UNA DIAZ (LXXWlZ.LlWDWA IMILAMAUM (NAD WRnFMWUMONOMlMAlMf 27 6

40 O 28 DESDE ESA NOCHE Thalia Featuring Malumaurna tu ADt laida aguoíulmamlm-mi wiwwjGídrgí} scnv mus* uní* 18 3

ss G G NADIE COMO TU Banda Clave Nueva de Max Perazaaj/r*r.U2iC(L&3tMAHO0 UtFN? Muse 29 4

28 G 30 EL ERROR Reykonumauñu* bj tanoiNMu KwuciMUMMUcuiniMjMBNUMUMMrUM* ubbumb 26 9

25 32 □ PERDONAME Ricky MartinLRCYM COM LIO O.HOM! M11AU«ÜQ.Ä.II*KJ GÄLR.UARTfN> Sí*» WMC LATIN zs 6

36 G G 50 SOMBRAS DE austin Arcángel & DJ LUianARC AWií l (WJMM(tfSA-!AN WaJ'WAL-íULANr HU 32 8

38 G G EN ESTA no sin BanderaAHAjLlW U*3CXUAAl5a-LAAClAJLWA0U£;W) ÍCNT WST LATIN 33 6

G G ANDAS EN Mi cabeza Chino & Nacho Feat. Daddy Yankee UA JMMA MWUUMBCXSA WWiJU ATM» MmiOlf HMMf H MM 34 2

48 G 35
TAN FACIL CNCOMM MAMmu U¡MI Mtl UMMUIMMNBÚIM MtU*M 1 WVkMMUm 23 4

39 n-sj E VALE LA PENA Roberto TapiaIZMVH EVNIWA) TO«OVI$A/Ut*.r 36 s

29 41 G LA LLAMADA DE Ml EX Chiquito Team Band’(AM BANtr (IXMMtUSSOraO PtANiT MtOROS 29 7

37 42 G quien FUE Larry HernandezLMANAN&r2(U.lAQNfAHA} WCm/f0V0V!MAJMlf 31 11

13 24 39 las cosas de la vida Carlos VivesAXASTNOf WK KMWKAXASJnai GAMQWKJSOin MUS« LATIN 13 14

35 40 40 ganas de ti ¿ion & Lennox!ARUNI|JíPttlNíli'-»lA«’R«tAMl‘X.WUAM'-JJ'JRMMWUI J «1414!«WUtANr 31 IB
HOT! DEI»HOT IUT G YO quisiera entrar Ai lei Camacho y Los Plebes del Rancho U40KXA1U TÍMAJAS(l£MlÜí5MKUA) ML 41 1

43 G G PANCHIT0ELF1 Los Tucanes de TijuanaM.WINUPG Li*»'M.QLMHUO LARA) <ÖNOvrf»Al<l 42 5

47 G G MONEDA SIN VALOR PesadoUA^AMTA WON tAWOyAMfl IÍ0N50 INSUDA MALCOMA PCI P»SAJV»41 40 6

46 G G EL señor DE LOS CIELOS Ariel Camacho y LOS Plebes del RanchoAUÍ1VAIABJJ£0WZ All? TENAZAS (li.ilIfBUJ tALfiOtft MUSC LATIN 40 15

NEw G PERO SIN ENAMORARSE Jesus ojeda y Sus Palíenles. ’ • 111 *•' ' . 45 1

50 46 mi nina adorada Saul "El Jaguar" AlarconRVEBIXUmCNJDRMS) ‘Otó.l$A?JU.Í 37 12

45 49 n? MAYOR QUE yo 3 Luny Tunes, Daddy Yankee. Wi$¡n. Don Omar. Yandei 'M MM«líNU AM*UU3 Ui3M> . UKHH/M1 20 19

MS J G EL AMERICANO Omai RUÍZ 30 6

NE* F19 EL MENTADO Los Plebes del Rancho de Ariel CamachoJX40NZA1EJ TFMA7A5 (DAxHIZ.AM l VIUA«) ML 49 1

■ Fsoj Qo 0 TE VAS TU 0 ME VOY YO Hector Acosta “El Torito"V KKANCO IMAItlAGUA MSCASKXM^OLAXCOJXSAlA/A» C*XV. 50 2

TOP LATIN ALBUMS™
mi ms ARTIST ccoKKin». Title na
MIK WIK MPtMr/OiSTRIBUTWÇ LABfl CHART

2

2
M

tUUSMOUaiADtSElROUZMUM »Mi a

o VARIOUS ARTISTS L« Edita fcmWíí de NnwlU »16 tONOVlUAlMU 6
HOT

tVCiJN
4 4 JUAN GABRIEL L0$DU0 2:■ 'h 'h-.A/jMK 12

8 ARIEL CAMACHO T LOS PLEBES Oli RANCHO NAbleDOS . u 1 17

NEW

1 '

LA SANTA CECILIA BuenaventuraUlkVERSAL *Aßi LAMCWiMLi 1

a JUAN GABRIELA LOS DuoFON0M1U/UVLÍ 56
□ SIN BANDERA Una Ultima vez (EP)VOM» MJtK LATIN 2

10 • PESADO Tributo A Los Alegres de Teran 4
□ 10 PITS ull Dale

aptis vwr. joyMN» vuve unit ■ ■

20 G |ÇG IRElUiMIMUUBAEKKLUKM) OUn 1 ML/WBV ML' • LA’IN 61

18 G ANA GABRIEL Mi Regalo, Mis Numero 1...SDNV MÜSK LATIN 42

7 n BMKkUtUTSUSIUVOSOEtlIORn «nvtlloooAÍ^OPÓCN • 'Nú,'5CNT Mtñtf 14’ *• 3

15 □ SELENA Lo Mejor de...CAMTOl LATlN^Mt 49
□

15 MARCO ANTONIO SOLIS 15 InolvidablesKMOVaA/UMLÍ 69

17 16 JULIONAlVIMHUINOfiI0WaiM)i IKOWSPW [10X12» t 31

13 17

O
x>an se bastían Mis NjiDefí L. Gradas Poda» Amor HA A A T.’B K.BQA/S0M» MU. 1E i 4

23 VARIOUS ARTISTS 20 Bandiz« *0(0: Puros Exitos 12

19 19 BANDA LOS RECODITOS Me Esta GustandoEl flKOtXVTONOVtSA/UVLE 5

12 20 IL DIV’TCÆC
13

VO Amor & PasiónzLUWBIA 16

36 G I nicky jam Greatest Hits. Vol 1 u
1 NEW G iioiniu faBUfesxuraierutoguxtwiwalC' ■ . 1

G VARIOUS ARTISTS LasBdotaRonundcsdeMwKi»»FONOVIXA/VUK 59

M EANDASINALOEMSE IIS DESERG» LIZARRAGA EH VIVO 27
□

25 yandel DangerousSONI WAX LATIN 17

LATIN AirIPLAY™
LAST 
W(£K Mil 1

I TITL
1 iws>n«j.£ Artist

V P «OMO T»0N LA »L______________________________
"Kk OH 
CHART

2 o lï HASTA EL AMANECER Nicky Jam 7
LA INDUSTÌIÀ/SONY MUU LATIN

5 SOLOCONVIRTE Banda IMtosne MS de Ser J» tiraidjz 16

□ 3 CULPA Al CORAZON Prince Royce
SONY MtHU tATW 17

4 ?POR QUE TERMINAMOS? Gerardo ortlz
BA£>rjN/Di; ‘Sûih W'u- lATm

14

■ obsesionado Far ru ko
CAPIOIl nMKjSONV MUSC LATIN 7

3 GINZA J Balvin
CA>irOl LATIN/TJMLL

33

□o Igg I traidora GenedezoMFeaLMucAnihoiw i.
I MAiTlUVSChY WUK LATIN

8 o TATEPBIDILAFE QAnoüteito&dunoeftRmei^
UlA/UMlí 16

6 9 ENCANTADORA YandelWN» MUÍ It LATH 20

9 10 POR QUE ME ILUSIONASTE? Remmy Valenzuela
W NS í * KOA N/í Oh OVISAAI Mi f 22

11 BORRO CASSETTE Maluma 32

12 tomen nota Adriel Fawia Feat. los del Arroyo GflfNCUMO 8

G ME EMPEZO A VALER La Séptima Banda L i AN2 A/l DkOvSA.MMl 1 7

16 « EL PERDON Nicky Jatn& Enrique Iglesias , - 1 ■- ¿ . i-: . 56

20 □ COMO LO hacia Yo Ken Y & Nicky lam
FOfSW WK'UaCNÍA^ 12

16 bronche de oro La irakaksade Monterrey 8

G NO SOY UHA DE ESAS lew S loy feat AlejandroSau «'CANIA LATINA 12

18 PISTEARE Banda Los Recoditos 18

ZÎ G PE RDONAME Rkky Mar tin
SOWV UU5K LATM

8

□ G PRESTAMELA A mi calibre 50
ANMUJZ/MMn Mi;• C LAT’V

4

£ 21 EL error Reykon
WMNfSLAW 10

22 HABLEMOS Ariel Camacho y los Plebes del Rancho 18

© G nadie cono TU Banda clave Nueva de Max Peraa TALf NT WIIÍIC «OUP/TONOVYSA/I.Ml i 4

© G VALE LA pena Roberto Tapia
lOMOVIM/UVlf

6

13 25 LAS COSAS DE LA VI DA Carlos Vives
CA.'ftA/W./ÍON» tejí C lALN 17

Nicky Jam 
Returns To 
No. 1
The Hot Latin Songs chart 
welcomes a new No. 1 
as Nicky Jam (above) 
steps 2-1 with “Hasta El 
Amanecer,” earning the 
urban artist his second 
chart-topper, following his 
30-week run alongside 
Enrique Iglesias with “El 
Perdon” in 2015. The climb 
ends the 22-week reign of 
J Balvin’s “Ginza,” which 
became the longest- 
running No. 1 for a solo 
artist unaccompanied by 
another. (All of the other 
longer-leading No. 1s 
were duets or by soloists 
featuring a guest.)

“Amanecer” takes Digital 
Gainer honors, selling 
3,000 downloads in the 
week ending March 3 (up 
4 percent, according to 
Nielsen Music), while a 
7 percent hike in weekly 
streams (to 1.7 million 
domestic plays) also aids in 
the crowning rise.

Further down on Hot 
Latin Songs, the Streaming 
Gainer award goes to 
regional Mexican act Los 
Plebes del Rancho de 
Ariel Camacho — formerly 
known as Ariel Camacho y 
Los Plebes del Rancho — 
who fly 27-18 with “Que 
Caro Estoy Pagando,” 
logging 1 million weekly 
streams (up 27 percent).

Most clicks (75 percent) 
stem from YouTube, where 
the song’s music video 
has amassed more than 
11.8 million global views. 
The group is now led by 
singer Jose Manuel Lopez 
Castro, who joined the 
band in 2015 following the 
death of former frontman 
Ariel Camacho in 2015. 
The band was renamed in 
tribute to Camacho, and 
it currently has four songs 
on the chart including “El 
Mentado,” which debuts at 
No. 49.

Meanwhile, an older track 
by Ariel Camacho y Los 
Plebes del Rancho enters 
the chart as “Yo Quisiera 
Entrar” (from Hab/emos, 
released nine months after 
Camacho’s death) arrives 
at No. 41. In all, 10 songs 
recorded by Camacho have 
entered the list since he 
died, with three of those 
tracks currently on the 
chart. —Amaya Mendizabal
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ISTIAN SONGS™
TITLE CERIFICATION AftiSt

1 POCO UCGB {SOUGW* ITER) MPRWT/PROM0TI0N LABEL l”l WCSOM 
OUST

1 o 1 r? GOOD GOOD FATHER ( hi ts ImmilliB.COBBCBMM (l rM MA&f TTT.bFCftV SiiSTOS/SiAAfCA/fARtTDl (MC 1 23

3 0 o trust IN you Lauren Daigle 2 29
4 o 3 OCEANS (WHERE FEET MAY FAIL) ▲ Hillsong UNITED

lAAXlMliTT LMXBCClIR.LM0US10M.S.LlGTWfLM} MAL.SDMG/VAMCWr.AP'TOl CMC 1 129

2 0 4 THE RIVER Jordan Feliz
1 Al A • • ■ i r— i 2 27

6 o O GRACE WINS Matthew westrr-inn (m jwxti -.cam cwt attol c uc 5 30

S s 6 just BE held casting crowns
U>.W%i£G (MMALlJl-l*CGMCMMI.S'I) K*ZH STKET/HUKrtMj*tG 3 36

8 o O TELL YOUR HEART TO BEAT AGAIN Danny Gokey¿KRMS (IlHEH^M.WTM.RTWUIFS ONG 7 13

7 9 o YOU ARE LOVED Stars Go Dim
L»0W* K£L!ViLA«0 tWrL.'AUSu'CLJILLSOAA) ' 7 25

9 0 9 irs NOT OVER YET for KING & COUNTRY■ . . .•...... -j .rt.if a - ■ ik 8 23

10 G 10 MY STORY Big Daddy weave
IMOMO« (UM A*t*jJ»GA*M) i t * 5 35

13 O O BREATHE Jonny Diazfl RtfiT 11 iWftlTtffMlI ' tl 16

11 O G alone Hollyn Featuring TRU
Hl A’ f L i~ U •. - • A ■ • ’ ........ AM,I.. ..........«AM GOH! 11 20

16 o G IF WE’RE HONEST Francesca Battistelli
LiSKELiSiTAAYTrSTEmiMUUAMXMiZO nRWNI/*CRCKUBB 13 0

14 O| O BE one Natalie Grant
... . . 14 24

21 o O MOVE (KEEP WALKIN') tObyMac
• ■HvfiLr0*M<aM.<EiftMLV0«UMX31iVt^ • • r • . 15 6

17 0 G EVERYTHING COMES ALIVE We Are Messengers
AMOMEHrtEiC^UCkfeMLLMOMLUWii 16 7

15 g 17 CALL IT GRACE Unspoken
• Li ■ . A." H,'. ' '4 » • • V . . Si . I • R - • 15 20

23 e O WHERE you ARE Hillsong voting »Free
M£<MMtrtuiArr,nif »giWMTM>LBMA5'>M»C*K|’|G.*.l*>T'*V ‘•llWM&WAWWAROUL CMC 16 12

1» G G GOD IS on THE move 7eventh Time DownIM 1MLMOWARÍ» l JWLIAMMKAEm.rjM3Ûro BK/TOCTM à MAIL 18 8

12 □ 20 GUILTY newsboys
■ «• • ■ • •; ■ • 12 23

18 0 21 LIVE ON FOREVER The Afters
LMONMUfUi lL*<¥tM$,MJ<i^A.jAAQrtiOwU..C^^ IMQ| aMi Ml* TRAM 11 26

22 Gl 22 LIMITLESS COltOn DixonCuUWA((£«OUJaäGAXIA.UW!M‘ 195PAAG0WC AMOt (MQ 21 15

25 GG DIAMONDS Hawk Nelson■■■■ . . •. .■ h- • liA. 11 n। • 23 7

E:w O RUNNING WITH GIANTS Thousand Foot Krutch
TMMtvMU.SMlR’K (T.M0HV»M,SAUCUUM|I.1WN»W<) TFA/lHi Uil 24 1

G G CHRIST IN ME Jeremy Camp
a>f AUS l Li AU^AMIttSI STOLE * MiM/WUVOWCWTOl C MG 25 4

HOT GOSPEL SONGS™
? Mi A60 wn<

WK ' 
WH K

TITLE CEPTFICATKW 
PROOUCGRTSaUGWtlTER) ArtistMPQMT/PUOUOTION LAMI

Pt AIPOS MVS ON 'JUÍT

1 1 1 mi WANNA BE HAPPY?. (MANAI NJ MA¿TtM (MRAMlLIN.A.'.kH Ui Kirk FranklinFOV050lH/»f.A/BCA UrtPTftAïlû« J 27

2 O worth Anthony Brown & group therAPy'PCX A/VWAN/nSCOT 1 45

3 3 INTENTIONALUN f Ml Y M AV i .ABITCAE E MR Travis Greene GCA tHPttinOM 1 44

5 0 123 VICTORY* JRABKL«! A MARTIN (MMWYLHlLUPABrE*) Kirk Franklin IO W SOUE/BpMICA NCPUATIOM 4 16
4 O I’M GOOD 4JEHMS 4M INS.IA^l IM.T.MOíNVAN M,UMMAH« Tim Bowman Jr. c 4 36

8 o I'M YOURS Casey JMAAQUTt BO&H/ivKOT 6 27

7 o PUT A praise ON IT Tasha Cobbs Featuring Kierra SheardVAII1LHIU.TX0BBS  HiORM? M0T0WW GOSPEL 7 15

6 8 1 LUH GOD Erica Campbell Featuring Big Shizz"■ : ....... u;- ■ V. I 49

12 O THE ANTHEMCi IR MMOúO TXUtAKf « O^E(LE*,LMlMr,lMMtR} Todd Dulaney (ONE WOasxiMMH 9 24

11 G LIKE NO OTHER awEA’wnsPODv ibx ¿so Byron cageNOrr t 10 22

Fj3J 11 YOU'RE MIGHTY J J. Hairston & Youthful Praise1. l.HAiPHaUX4M5ÜJ>NBtfK1MJWI9 - 11 16
14 G KING OH KING.WLÎÜ* (k.SH! LfOkMBPr.WM CIABA F.MMGúOI Maurette Brown ClarkSAT 12 26

17 G LIVE 
a.Wat*MO (MLUAW.ÍJCDtf-O Marvin Sapp GCA rU<A|&AD0N □ 6

18 G MADE A WAY ■ ' • Travis GreeneOCA rMPf>AtlON 14 12

15 G I'LL BE THE ONE U.BCCM.<£APTES (• ÄOOCIJUIOtMQ Bri (Briana Babineaux)UA«W5 B0CHII/TT5C0T 13 17

20 G SPIRIT BREAK out william McDowell Feat. Trinity AndersonAl. U rMIU 1 M> Ah m T ’ 1 : .r '. i 7 . • < ••• 1' ' 9 ' 16 7

21 G BE LIKE JESUSUhAWCM MM0XI (tM»AC00*| Oeltikk Haddon 17 5

16 20 G LEVEL NEXT 
lRkUOJjiEO John P. Kee AEE/MOfCWN COSKL 16 IS

- G G YOUWOlLV. LUBOV 0 UD0L.LVJMBO W Jermaine Dolly fv ABY MEARS UCQMÉ» 19 5

RE-EIÍTRY G IT’S alright. IT'S ok Shirley Caesar Feat. Anthony Hamilton SMDMM CJLBUMBLLiBM)W»(i UGMT 16 3

19 G 21 ONE WAY• WW« «5 »; »Mi>T(i .:aAtih<L< > •« Tamela Mann niLVMANM IS 5

- G G IT WILL BE ALRIGHT • N- ■. Alexis Spighi 2Î 2

Nt w G BLESS UPA-M 1 ,.K .. V '• •, , ir Jor’Dan ArmstrongGOOD QW« AC 23 1

« G G THANK YOU THANK YOU JESUS POUS. Chicago Mass Choir NIWMLVEM 22 6

RE-CmiY G P.O.G. Erica Campbell.■ ... .. • . • 24 2

TOP CHRISTIAN ALBUMS™
LAST Will ARTIST TitleMIPaiN V06TGIBUTINC LAML

WK'. Ch

1 H Cl JOEY « RORY Hymns
íadumck^c^ajTmip.'Ca;'toi ( v<. 4

HOT SNOT h HILLSONG YOUNG & FREE YOUth Revival jWlLSONG/SHMCWLtAPiTOL CMG
2 3 LAUREN DAIGLE How Can It Be 43

3 4

0
6

VARIOUS ARTISTS WOW Hits 2016GlWW)»!HMMAPl10l CUU 23

o VARIOUS ARTISTS Positvely RisenrsstNTat/nc 3

4 FOilMGACtmUTW MHllU»tf«LlbVlST«W.C(AV(NT/WC*6<UM 77

8 o TOBYMAC This Is Not A TestFONiraOMTAABnOl IMG 30

Q
10

JEREMY CAMP 1 Will FollowSTOLEM PGIM/SPARGCWCAP’IÜL CUC 56
COVENANT WORSHIP Take Heart«MNINt WOKM'Pj-lMYCGAin 1

5 ELEVATION worship Here As In Heaven tLiVAtlOR CMUNCN/ttSiBiML WQR$MP/P& 4

Q o Danny gokey Hope in Front Of Me 69

© 2 mdewalkprophli« sxnethiiç DFIerent 23

Pl 13 RED Of Beauty And Rage[WiNTUL/PLC 38

13 14 JESUS CULTURE Let it Echo( J|1 m/5PM>KWCA*>T0t C U. 7
NEW © URBANA 15 WORSHIP TEAM UrteftS 15 W»f5h<h UW 1

G 16

W

IS 

©

MATTHEW WEST Live Forever5PAPWWCAP1TOLCMG 39

17 CASTING CROWNS ThriveMA( M ffiff T/MUNtOWnA 107

o CASTING CROWNS A liw Worship Experience 
hk m natt.w umow/ru; 16

22 BETHEL MUSIC we Will Not Be ShakenBETHEL/FlG 59

IP 20 passion salvation’s Tide is RisingElirSflKAPAMOIKiCAPUlCt (WS 9

21 G 
»

23 

©

MICHAEL W. SMITH Hymns II: Shine On Us Mtf$AAA£k£A MGGC i 5

15 T HIRD DAY Lead Us Back: Songs of worship C55t«r4L/PLG 53

© 
©

hillsong united EmpiresHluS0«K/5»*reC*'>;  AP-tQL CMG 41
HOLLYN Hollyn (EP)C01EUBLA 14

20 25 LECRAE Church Clothes 3XUCH 7

TOIPG OSPEL ALBUMS™
LAST 
MIK

THIS 
mu

ARTIST TitleMPOWT/OtS?GlBuTMG LABIL
ry

CM ABT

1 1

2

mi VARIOUS ARTISTS WOW Gospel 2016 5

2 kirk franklin Losing My Religion 17

NEW

4

virtue Fearless 1

3 WILLIAM MCDOWELL Sounds of Revival: Live N iTVf RY NODWAOBE 6

4 5 TASHA COBBS One Place LiveMG town ¿¿■«P'eL'X APiVOt C UL 28

6 ANTHONY BROWN 4 GROUP IHERAPY tWVlJy Jesws »F< Qi WMAvniCO’/’ASfrt 33

o J MOSS GFG: Reload 4

0

G
u

TRAVIS GREENE The HillGCA ««PiBATtCH/KA 18

7

8.

ERICA CAMPBELL Help2jOM» BLOCX/EONE
VARIOUS ARTISTS WOW Gospel 2015UûWXiOSWl/MJMMIAlBMA iMSPlIIAUX/CU

45

57

10 o JONATHAN MCREYNOLDS Hie MUSIC: Stage TWO ’iui '.ah-i umoM 24

po DERRICK HADDON Masterpiece•El EVÍJ GH VK n> VEO*E 17

1 NEW © yANOUSARIISh
UWAMAÎhà; .^HTOLCW. 1

© MARVIN SAPP You Shall LiveUCpiRJJidVKA 40

16 G CASEY J The TruthWABQM MOM/TYSCOI/IAW» 44

îf VARIOUS ARTISTS Billboard «1 Gospel Hits 56

11 18 CHARUS J EMtIISI FELLOWSHIP (MAGO Any OffI1SHAEÛ KOe.r/MOTOMi <7AK‘„( xPlTtX CMC SI

RE E regina belle The Day Life BeganPtAf/ShANACME 3

© 10 BRIAN COURTNEY WILSON WOfth Fighting For bretOWM COiPfU'ï AF'fOl CUL 47

©
0

21 VMnuSUTKTS MjmitfMMloolStarriMseMiK MABA MATH Hi/CAPiTOl CMG 20

© 
©
G

various artists Icon: Gospel WorshipVC'TCWI 'Ji/SRUftAP-TTLCWt 29

20 VARIOUS ARTISTS God Cars For U: G W Him GlOy 5

© DfllLTILMUERPRE5»lSaMIABSIIUaE RiêEwlBtt (MOM UBEMflACLi 9

© K VARIOUS ART STS Ujjitu'Musit- Top 25 tacdWse Sengs UAG AMAT H Al/t APlfDL ( MC. 16

Hillsong 
Y&F 
Debuts
Hillsong Young & Free’s 
Youth Revival launches 
at No. 2 on Top Christian 
albums with 10,000 sold, 
according to Nielsen 
Music. The act previously 
tallied two No. 1s: We 
Are Young & Free (2013) 
and its This Is Living EP 
(2015). The collective is a 
millennial-targeted spinoff 
of Hillsong United. “We’re 
a diverse group of people 
from various backgrounds,” 
Hillsong Young & Free’s 
Laura Toggs tells 
Billboard. “There’s a fusion 
of styles and sounds 
here and [it’s] difficult 
to categorize, yet there’s 
definitely a mission at work 
to make music that attracts 
a young audience.”

On Top Gospel Albums, 
Virtue’s Fearless enters 
at No. 3 (2,000), marking 
the all-female trio’s best 
start and rank among 
seven appearances. The set 
surpasses the No. 4 peaks 
of 1999’s Get Ready and 
2001’s Virtuosity!

Byron Cage notches his 
fourth Hot Gospel Songs 
top 10 as “Like No Other” 
lifts 11-10. The track is his 
first to reach the region 
since “Great and Mighty” 
(No. 8, 2012). Cage topped 
the chart for seven weeks 
in 2006 with “I Will Bless 
the Lord.”

Meanwhile, Trisha 
Yearwood, who has placed 
45 entries on Hot Country 
Songs (1991-2014), makes 
her first showing on a 
Billboard Christian chart as 
“Broken” debuts at No. 48 
on Hot Christian Songs. 
The ballad is a remake of 
Lifehouse’s No. 7 Adult 
Top 40 hit in 2008 and 
is from the soundtrack to 
The Passion (March 18). 
Yearwood plays Mary, 
mother of Jesus, in Fox’s 
March 20 live musical 
based on Christ’s last days.

—Jim Asker
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im WB 1 MS 0«1 Mil WUM PW0UCÍP ISONCWBI’W CHAH

i L 1 0 ROSES ▲ rM((MAikSM0v£ The Chainsmokers Featuring Rozes K(A.!AQ^U.UK(Q 1 38

6 o 0 |dg AG SG NEVER FORGET you Zara Larsson & mnekHU 1 i’AV’ 1. it UM <IAM! J »Al'? iJX'2-tt HiJJiNAtkr'IYW 2 23

3 Fzl Q SUGAR ft MNKJDUKUMRIDO Robin Schulz Featuring Francesco yates , •: ■.  ’ t.i I l'ahl r 2 32

4 r 41 0 middle DJ Snake Featuring Bipolar sunshineDISMULAMJA* W.W.OIUK MJU4U«HMlA4.KLimiUK QI SNMl/INTtBSÙM 4 20

2 3 LEAN ON △Di SNMLDlPLO(V>U|\i>. Major Lazer & O) Snake Featuring moM.L-RS’H ÚAHTIHE tWPEMU.PJWf UtttDP.fHT 1 53

.0 □ 0 DON'T LET ME down The Chainsmokers Featuring Daya 6 4

s 7 how DEEP is your love ▲ Calvin Harris & Disciples¿AM iU4*’J>*4ntWNtttUkiaÙKMÌM*arau4MUaulÌ&M0lÙM^ R ' lit iOJMtUi 2 33

9 9 □ DESSERT•
WWW (OiWUWCC'i

Dawin CASABLAXCA/^UtUE 5 40

16 □0 FAST CARIOKAS Sili (T.LÁHAFMAN Jonas Blue Featuring Dakota CIUSBlUKAAtTCt 9 8

7 8 » BANG MY HEAD David Guetta Featuring Sia & Fetty Wap-.uFiLUi«viiKnMfikXiua?«C/a'x;»nMin*>Brw ) •®*«wwrH»Mrjk'5 E 21

11 ^10^ 11 STAY Kygo Featuring Maty Noyes VCAMJ*Xri^.*aUAA$ENv UJCA/RA 8 13

12 0□ FADED Alan walker•WM*»TMKM8PWAXAAQ1/IW 12 8

15 0 13 LIGHT IT UP •. » g ri M N1 1 Major lazer Featuring Nyla KI IWI118« r ermnwMJ AA 8b n A mm AW.K Wf n M1OC<(1«1 11 15
HOTSHOT DEBUT © candyman Zedd & Aloe BiaccnM’lAJASiAVUUu.Or tLAlt_LJlA<USSIA.MWllY) INIS«« w 14 1

17 US1 © in MY room Yellow claw & DJ Mustard Feat. Ty Dolla ten & Tyga IHtWUlMHLNUMWIIMWi J WCU W 12 14

14 15 16 MAGNETS lov/w &juorttntLM Disclosure Featuring Lorde.i -o -, h ■ I,», ■■ ut im IM vKN B 24

27 0 © WORKING FOR IT ZHU X Skrillex X THEYZHU (1ZNV5.M0DM.BJ0W5AL0VD MM0 OF * GHIIAAXXUMA 13 19

19 © © never BE like you Flume Featuring KaiHswnKaewiwMYinsm mtAMuaiaiHKMnjuiMin NiwaMKMM* hi 16 6

18 G 19 running out Matoma & AstiklSASHBOIMAIQUA 04TM£n LKCKEEMMAMP1AS51 HRft/PABlOFWOKl/WABKtt BX- 14 13
2! [i?] © coming over Dillon Hands & Kygo Feat, lames Hersey0HJt «nC<'VYI&(aMJWUKlVMXU^ WAL CKiM/COllAM’* 16 23

NEV G someone who can dance kona PopiAJAWQi^XlUAOGiril «£O»D COMPAQ U ’l/WG MA’AriAUTK. 21 I

20 20 G THE GIRL IS MINE 99 Souls Feat. Destiny’s Child & BrandyKMiirStAf«»«X!fi*.*'.fcJi*Mi.iiAMfL'»A«B^^ HafKl'CaiMu 20 7

O IN THE MORNING ZHUmUCUmO MM&Oi AGDI»U5^D4Ua*A 23 I

22 23 24 THE BUZZ Hermitude Feat. Big K.R.I.T.. Malaya & Young Tap? A?ruA«1.tI.uB8tU(K$TUA*UJnttKR.Ur¥lVniUS<Oin ilHANI ’BMMHJTWtii» 13 !7

23 25 25 until YOU WERE GONE The Chainsmokers & Tritonal Feat Emily warren iK jranwuiABi 21 24

24 26 26 daddy PSY Featuring ClrawMWUUMBNM BlNKJMMNKmjL WM'JiWWUWJvawrjrju’iltWUBD % 6 14

30 0 G HEADING HOME Gryfhn Featuring Josef SalvatfiWWH(G1ftWkANW*-fBj.5Al*AD C>Atx*OOMaNTt*SCOH 22 6

JS 28 NEW YORK CITY The chainsmokersTH CN4iNW0«£«U.UCGAHLWAMttai l . .aj 25 19

35 © LITHIUMDAMûb SMABM U. VI 1»A| AthenaXW»AWA£hA««L.0AM0H MABH.AJ.8J8KA) E4UMAN 29 5

36 [331 © DON’T BE SO HARD ON YOURSELF Jess Glyn OPtWr blSMIVF-XilltHtR&JOM® AT LAK til .i 9

31 31 SMOKE FILLED ROOM MakoA5€AMtB (ASIMU1AIGND UUIU 27 12

26 0 32 TRUE ORIGINALQAUM ffUUOi.AJlHO Dave Aude Featuring Andy BellAUDACIOUS 24 8■1 © HEY ATIC1A4J(7JUAJWLMJI Fais Featuring Afrojack ««ULI WkLL 33 I

A3 0 G lone digger Caravan PalaceiXX'4»CWWMlUWmrailWWWIJUHW9HNraaNUBVMWUfiJ 0UUMUWB 34 9

29 0 35 STRANDEDCxBfY t>£C0(U¿4 I* NGl. Dirty Disco Featuring maya Day 27 7

NEW 0 THIS IS LOVE Tritonal Featuring Chris Ramos & Shanahan "ikrs^asnrir r bed/ kamk l n ^«mamak- pmakic 36 1

32 37 I'M IN CONTROLAlllwaOIO.M«KPW'4 !F AlunaGeorge Featuring PopcaanKk IMKA^NlIQtBOIMlÀUMlPHA .ViHBlM» li UKlrtMIKm«'! 23 6

Ml 0 dying FOR YOU Otto Knows Fear. Lindsey Stirling & Alex Aris 0110 MOWSEAJIYQEIKUVXIII IMAM ...... .  .. .1. 3S I

37 [34] 39 blackout Tritonal Featuring Steph Jones; i. Ml WWlflH P « L ISM «MMUIO.S XNC^UAHS. LGABIT) («HMCf 0 5

40 0 40 RED LIPS GTA Featuring Sam BrunoIW XAMMKMXjrHUMJIUUCM tOtKSlLlllMQlA.liClAUGLM MUStUUQHMMOMOU 23 14

42 41 FORBESA WOnZG r.STV USK 0 A0* Bor gore & G-EazyFît (a A P wMHSAÿlMiiUfiHlKflfl WG0BÍ 40 19

34 35 41 HIGHER PLACE Dimitri Vegas & Like Mike Featuring Ne-YoMsiMMcuwsiinReaNiMA^^ IS 18

41 0 43 WAFERBED The Chainsmokers Featuring Water bedTh| CHAlX$M0tta$(A.WlGA4K.MOMtEI»^ 3*WN0l?*Q1 36 II

NEW Hl SEX ¿«uree Cheat Codes x Kris Kross Amsterdam cacm ntm WM»AMI'ìWKA« |K«»,K«UÖÜLtOAWLtKJULÜKH8I 51-AMH 44 I

NEW [ 4 si FUTURE FUNK Nicky Romero & Nile RodgersikKFjKVinniaiKnAjMn n nuirjitrTKi -jt Minnjeurai nvwi iq;> i 45 I

44 46 IT ’S ST range Louis The child Featuring k .flayUMAS MLMUULNUHQBDIXFUV ILFLAJOTV-UMlülAAOUMKUUMS NUT WE/ULTB A 4? 8

« 37 47 I'M BURNING UPUMMM (f£ XALQK-U Karine Hannah / Dave Aude JUHAII.IIUAPIAIÖ CAW MO«I(VW>VR< 33 6

47 0 48 REALITY «1« C-rUHA-MUM** lost Frequencies Featuring lanieck Devy i YAM MX£4».AAi«CXUA,r. Of 4«<n aAMAC^b'UBA 37 11

45 43 - boo M Major Lazer Feat. MOTi, Ty Dolla Sign. Wizkid & Kranium ORtiMiVUMDriiwMttMOTMiUJHMM.’^ »AiBiccM» n»ui>no ucciti»’ 27 U

[46J so BEAUTIFUL HEARTBEAT MORTEN Featuring Frida Sundemo uxm/nui ji w* «mmu wiir.wmm oAr.nrfuKjtfWAju lwowmui mr.w 46 2

TOP DANCE/ELECTRONIC ALBUMS™
last TH& ARTIST cnmnohnoN Title vatu
MIX | WtlK | MMMWytWTlUKITWClAtU____________________________ | «W»

2 1 El VUU0U5MT6TS »» PUT5 WM li J A pl jj 'ON’ W;SU/.IIMVfiftACUMI u
NEW Q CHARU xcx Vroom Vroom (EP)

V»00M VMXMAUANnUK
1

3 3 THE CHAINSMOKERS Bouquet (EP) 19

7 4 AtiNA baraz & GALIMATIAS urban Flora (EP) 42
^13J Q CAPITAL KINGS II 19

o 6 MAJOR LAZER Peace Is The Mission 
Uti p£ Lt*"

40

23 £ DAVID GUETTA Listen
WHAT A MOW/PAPI DHTOMWiUUUK

S3

10 a SKRILLEXIdiplo skrPeiAW0«9PresentJartU MAC- OKU VMISIA.*80 54

12 9 disclosure caracalUf 1NCCJ>W«X AAlJOt 23

16 □ SOUNDTRACK The Martian: songs From 14

o 11 MASSIVE ATTACK Ritual Spirit (EP)
MUMKHK/KOtltr

6

E4! u ALEX NEWELL Power (EP)NG KAV1G 2

13 ERIC PRYDZ Opus
A$'faA.Wi«*5

4

NEW © iohn digweed lohn Digwed live in.- Montreal 1
NEW © VARIOUS AUTISTS MriVry OlSouxT (Mfru 2016

MMK’BY 0< SOUND 1

MEW © louiE vega Lome vega Starrtng..XXVIll 1
NEW G WIWEK The Free And Revellious(EP) 1

it © ROBIN SCHULZ Sugar
rONSF»(UATL4NriCAb 2

19 JAMIE XX In Colour
YOUNG 1U»85

40

22 poi POWER MUSIC WRkOJT taring Rpmiw^
C-7ATR MU9C 9

18 21 PURITY RING Another Eternitytap S3

22 VARIOUS ARTISTS Star Wars Headspace 
luì kMilWmXitnWù 2

20 23 CALVIN HARRIS Motion
fl* r*i^otumm 67

o 24 MOODVMANN DJKKkS 2

23 fedde LE grand Something Real
[X6KLIGMVU.TM

1

DANCE/ELECTRONIC DIGITAL SONGS™
lAST THIS TITLE Artist mt &A
wnt MÍK IMPDMVPnaMOTTOM LANH UOPI

1 ROSES TlteChalnsmokersFeal. Rozes 38
NEVER FORGET YOU Zara Larsson & MNEK 9

© middle DJ Snake Feat Bipolar Sunshine ■ it •. 20

© sugar RoWn Schulz Feat. Francesco Yates 
iduwela; 29

© CANDYMAN Zedd & Aloe Blacc 1
DON’T LEI ME down The ChainsmokersFwl Daya 
us«upic9.v:kumba 4

7 © DESSERT Dawin<A5Ak.ANCA/MPU*lC 30

8 stole THE show Kygo Feat. Parson James KlfcA/Kl so

n 9 LEAN ON Major lazer & DJ Snake Feal. MO 53

10 BANG UY HEAD Davd Guetta FeaLSe« Fetty Wap WRA» A KAllSK/BAH jPKNF/A’lANT«/»»'. 20

© SOMEONE WHO CAN DANCE ICOCa Pop 1

© fast car (onas Blue Fea(. Dakota
blqEXabhoi 7

13 HOW DEEP IS YOUR LOVE Calvin Harns & DliCicieS 33

14 WHERE ARE UNOW Sknl^i&OiploWill) JustinBietei UAD OrtLV VOWSLA/BG 54
Wis] IN THE MORNING ZHU 1

© 16 turn down for what dj snake & Lil JonCCXUMNA 116

© 0 FADED Alan Walker1, .• VIL M ... 1 .Uli-i 5

17 18 MAGNETS Disclosure Feat, lordeWt itKrtWVR/r APlTOl 24

12 19 TITANIUM David Guetta Feat. Sia 220

14 20 A SKY FULL OF STARS Coldplay¡•M lOBwtlltf .AI lAKTii/K£ 88
rasi r?i light IT UP Major Lazer Feat. Nyla 6
FzzJ uz OCEAN DRIVE Duke DumontBlasi Mrs CLUV^iMrukSTMtiMMS 24

23 23 HOLD MY HAN D Jess GlynneA71AN1KA4 43
NEW [24 future funk Nicky Romero & Nile Rodgers 1

28 [25 NEVER BE LIKE YOU Flume Feat. Kal i .' I.» .v u . . ■ 6

Sweet 
Spot
Zedd and Aloe Blacc 
bow on Hot Dance/ 
Electronic Songs at No. 14 
with “Candyman,” which 
starts with 15,000 sold 
and 964,000 U.S. streams, 
according to Nielsen 
Music. The song is a 
reinterpretation of Sammy 
Davis Jr.’s three-week 1972 
Billboard Hot 100 No. 1 
“The Candy Man” (with The 
Mike Curb Congregation), 
originally sung by Aubrey 
Woods in the classic 1971 
film Willy Wonka & the 
Chocolate Factory. The new 
version is a tie-in to the 
75th anniversary of M&Ms.

While Zedd is a regular 
on Hot Dance/Electronic 
Songs, with 14 hits, seven 
top 10s and two No. 1s, 
“Candyman” marks Blacc’s 
first credited visit. Notably, 
he is the unbilled vocalist on 
the longest-running leader 
in the chart’s three-year 
history, Avicii’s “Wake Me 
Up!,” which spent 26 weeks 
at No. 1 in 2013 and 2014.

On Dance/Mix Show 
Airplay, three songs reach 
the top 10. DJ Snake 
slithers 12-8 and snags 
his fourth top 10 with 
“Middle” (featuring Bipolar 
Sunshine); Kygo makes 
his first trip to the tier as 
“Stay” (featuring Maty 
Noyes) jumps 14-9; and 
Deorro soars 19-10 with 
“I Can Be Somebody” 
(featuring Erin McCarley), 
his second top 10.

Shifting to Dance Club 
Songs, Coldplay scores its 
third leader with “Adventure 
of a Lifetime” (2-1). The 
rock group previously led 
with “Talk” in 2006 and 
the Avicii co-production “A 
Sky Full of Stars” in 2014. 
Remixes from Audien, 
Matoma and E-Squire, 
among others, helped 
Coldplay’s “Adventure” lead 
to No. 1. —Gordon Murray
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DANCE CLUB SONGS™
U5T
WliK

TMS 
MIK

TITL 
impim

£ ArtistIVPOOMOTKMJ UBU
MS ON 1 OU»f

o O ADVENTURE OF A LIFETIME CoWplay raLOMCBLunuutnc 9

o Q WHEN WE WERE YOUNG Adele
1 |M®iA

5

6 1 LITHIUM Athena
AUMAN

10

© Q |gg SOUND OF YOUR HEART Shawn Hook 
• WAT vf C-AJU1* 1 6

o s true original Dave Aude Feat Andy Bell AiiiMCiCMrS 12

o o I'M IN LOVE WITH MY LIFE PHASES 8

4 r HOLLOW Toil Kelly
■OX* r ATM?Ol

11

© Q fast car Jonas Blue Feat. Dakota 4

3 9 STRANDED Dirty Disco Feat. Inaya Day cwmoi 10

7 10 THE URL ts MINE « SouisFeaL Destiny’sChiMABiamh 
UfSUtNCi^ai'JUBlA

9

o E TAKE ME BACK Claire RasaBUU 7

12 12 OVER JMD OVER again Mitton Syt« fat Ariwtande
GLOBAL MUSK HuOWMlS

13

G O love is inas x
GUf/lOVT ।

7

© o JEALOUS M.E.L.
runccuiTiDN

5

Fa G youth Troye Sivan 5

9 16 I'M burning up Karine Hannah / Dave Aude 10

14 17 ANOTHER LONELY NIGHT AdamCamber 1
MAfiiFfc IWOC

10

EE solid ground Kourtney Kelly
rwArt sou*J 5

16 W roses Ehe chainsmokers Feat. Rozes 
C>'MMPr0*A0lUM6U 10

241 D° LOVE OVERDOSE Nikki LUrid VS. NOrthTSOUth DAUMAN s

G © if you like it stoneBridge Feat. Elsa Li Jones 3

© 111 FEEHN’TOU KAKineSmtaeBtffel WttHJlt 4

G G ONE BY ONE Giovibes & Luciana
NDrVii-

3

2^ 24 SAME LOVE Tracy Young Feat. Karma Iglesas 
FtBCS"

6

19 Ä HIGH HORSE Amuka & DJ JST
•m (Bull

9

22 26 LOVE YOURSELF JUStln Biebei
.. . • " . ■-

6

C □ work Rihanna Feat. Drake
WKTfclU BOAU/MX »41«

2
HOT E THE POP KIDS Pet Shop Boys 1

rìsi FEBRUARY (OUR LAST K65| IttGaiitVNUIfal. AÖtgjN 
wish' •

3

27 30 FLAMES Alessandro Coll
r*it

7

EE WAIT Vinny Vero & Mykal Kilgore
MWM am(*kamö 3

□ G ONE NIGHT WTS Feat. Gia
WTVClCaM GMOW

2

E © SOMETHING ABOUT YOU Da BUZZ
i'htJS

2

13 34 STOLEN CAR Mylene Farmer & Sting
HEMVTRWill’tra n 14

26 ÌS creation Liam Keegan Feat. Holly Lois 7

EE KE(PTAiKmG uintMtffltamMnWWtyBawtJt
SOM T Ml AC LIMITED

2

□ 37 CAKE BY THE OCEAN DNCE s

EE ELECTRIC WALK Nytrix Feat. Dev
«C« BE vont '□WCISCA

2

23 39 alone no more PMipGeofge And Anton Powers 14

37 40 IN THE night The weeknd
KVMBU1L IT

6

30 41 SORRY Justin Bieber
MiO0tt0MMkMMMMMMI jam 17

E formation Beyonce
1A BKWXXVCOtUMIIA

1

46 43 MIDDLE DI Snake Feat. Bipolar Sunshine 
Ni-iMK’ ■ H

4

NEW E SMILE Sheila Gordhan 1

NEW E 1 AM lUA CQ NOTI Jus Grata Feat. Liza Fox 1

39 46 ALIVE Sia
mobi »hani/KA 9

AO 47 BE RIGHT THERE Diplo & Sleepy Tom
MA? MCUT

11

33 48 frozen tonyacofaL Mow Done 6 Fontae I
UP^CALt/OAUMM

9

41 49 bang my head Dovd Guetta Feat. Sia & Fetty Wap AM»! A MU0i/PM!X»M0ml/*lUBK 12

NEW © sugar Robin schidz Feat. Francesco vates 
lO^WAfLAIiTiC

1

LEGEND

□ Bullets indkatt titles wKh 
greatest weekly gains.

Album Charts
• Recording industry Assn of 

America (RIAA) certification 
for physical shipments & 
digital downloads of 500,000 
albums (Gold).

A RIAA certification for 
physical shipments & digital 
downloads of 1 million 
units (Platinum) Numeral 
noted with Platinum symbol 
indicates album’s multi 
piatinum level.

▲ riaa certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted wnh Diamond symbol 
indicates album's multi 
platinum level.

Q Latin albums certification for 
physical shipments & digital 
downloads of 30.000 units 
(Oro).

/\ Latin albums certification for 
physical shipments & digital 
downloads of 60.000 units 
(Platinoi. Numeral noted 
with Platino symbol indicates 
album's multipiatinum level.

Digital Songs Charts
M RIAA certification for 500.000 

pa«j downloads and on- 
demand streams where 100 
streams equal l download 
(Gold).

A Riaa certification for i 
million paid downloads 
and on-demand streams 
where 100 streams equal 
1 download (Platinum) 
Numeral noted with Platinum 
symbol indicates song’s 
multiolatinum level.

Awards
PS (Pacesetter for largest % 

album sales gam)
GG (Greatest Gainer for largest 

volume gain)
DG (Digital Sales Gainer) 
ag (Airplay Gamer) 
SG (Streaming Gainer)

Publishing song index available 
on BilltKiard.com/blr

Visit BtHboard.com/btt for 
complete rules and explanations.

ccINCERT GROSSES
GROSS
I1W IK AI I IWIN

ARTIST 
VEHL-E AITLl.-.- ANCE PKJlttTER
pah____________________________________ CAftknv___________________________

1 $4,007,691KWSIWSM/BA BRITNEY SPEARS
THE AXIS Al PUMT MbLU'Waoa LAS VlGM .’BiAO LMWUS tRneiMtMlNI

Mfr 14.444 HAmTSmOwS

2 $3,697,602 
iwrUiutiiWA

JENNIFER LOPEZ 
Ttt AiK At HßliVWOQG US VfGM P.t» CAiSAAS iKHATAfllUlil
rtk coutmuws iwtiuno«

3 $2,576,190 WWW BRUCE SPRINGSTEEN A THE E STREET BAND 
rCSLiWOGfiUiriS. St PAUL, WAX. IMS MM PtOOUC 110*5
HL 10 HU0U1

4 £2,520,055 BRUCE SPRINGSTEEN A THE E STREET BAND 
QUKK» LOANS AMNA. CttViURD WCOT LlVL MJON
HL u SilOUI

5 $2,186,795 iinuwwA BRUCE SPRINGSTEEN A THE E STREET BAND 
r«S1 BUGAftACtNHP. MHAUXKM. LL1U IM MUCV
HL » «i L0U1

6 $1,722,277 LUKE BRYAN, DUSTIN LYNCH
MOHGANSUAAHNA. URCAW<1£.«»N. IM49 llVi BATON, 1» MOUSS
HLM-Z7 IWO SIU OtiB

7 $1,712,080 
t&ww»

BRUCE SPRINGSTEEN A THE E STREET BAND
Lui (BOSS AH BA. BOCMfSTfB, NX. U.SBI MAG< Cm HOOUCTlONS
HL IT MtUXrt

8 $1,554,860
(VJA44W MNBM IMO 
VIUUVM4

PRINCE
HRTN AM NA HMM. AUST« ALM IW BATON
HL 25 11.206

9 $1,076,169 
PWM

CARRIE UNDERWOOD, EASTON CORBIN, THE SWON BROTHERS 
1t>GA6ML6C«rcm L4.ru AKiM
HL 21 Mi IDtiT

10 $954,111 IRON MAIDEN, THE RAVEN AGE MAT WNNIM.ru. IMn A|$t.lV(
HL M StlLDUT

11 $899,315 CARRIE UNDERWOOD, EASTON CORBIN, THE SWON BROTHERS
YOttOdCbink. WASHINGION. LG LUM AK LlVf
MLS UlLOUt

12 $871,055
•'ANAtilANI

LUKE BRYAN, LITTLE BIG TOWN, DUSTIN LYNCH
Uli CfNTNf. MONTH Ai IS^U UtfbAlON (MNICO
MLS StUDUt

13 $867,962 CARRIE UNDERWOOD, EASTON CORBIN, THE SWON BROTHERS 
MtlSMAliOUNIf«. PmIUMUmM IL5U ALGLIVI
HL 22 UllOUT

14 £862,872 IRON MAIDEN, THE RAVEN AGE
MANtAlAT MV CrCNHCiNTrK US V«tA& ftOOO M*l BATON
HL 2« StUOUT

15 $824,246
(tU'zUAA MiMkAI IMO 
ÎHV.MVIH51

KEVIN HART, PLASTIC CUP BOYZ
MlSIAME INTlBTAlMÄNT CiNfM »MAAK. AUSTÜAUA0M4 LIV I BATON
HL6 «HOP

16 $797,198S/WS4A CARRIE UNDERWOOD, EASTON CORBIN, THE SWON BROTHERS 
COMOl (MKXCWtLMtMUKlt LX.MA xlGUYt
HL 17 HUOUT

17 $778,363 MLrvSMjs JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES
ATLANT« lirVBGAOt-*Ai*HAlL AhANIi C<r<Nj HU» Llvl NATO«
HL n SUMMT

18 £702,218 W.VNV&i IRON MAIDEN, THE RAVEN AGE 
■3<Cn»TIR.TUiSA.0«U tun UVF BATON
HLM MtlOuT

19 $694,944 
Ur./MV.A

JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
(flHiirrllM UNUfi.OMAHA NCL IZJS7 LM BATON
JAN. 27 LAW

20 £680,672VC/SM
CARRIE UNDERWOOD, EASTON CORBIN, THE SWON BROTHERS
MAMMON C0U5IUM. hAUPTCN VA. 10.^77 AtuLNt
HLK Ci WOUT

21 $618,663 U4.A/V4JS JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
WILLS TAKO ART NA. DES MONES. IOWA 1HU UVE NA’ON
JALS 14.311

22 $608,123 s«7.n>w.n JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES
OENVI <ANIQ«>WfMIERCfNTrLSJOUXMU$,WL 10.096 MVF BATON

23 $593,046 JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
U3.CIU.UUI CCCßdM BUXMBGTCN. LL USA? UVf NATION
JAB.TOP 17.04 TWOSMOWSONf «LlößT

24 £574.669 JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
iwxi fOfOANcnnB. unhersitv pam.m. Uhl baton
ML 20 SttlOUT

25 $563,635 DONNY & MARIE
T*1 SMMCgQOM Al TH£ FLAMINGQ US XlGAS V» CMSARS £WTl«iAimCNr
HL ®-ll. >0-90 £221 TIN SNOWS

26 £504,248 
$6LAAIin

JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
FO*OCtVnLCV«KSVLLL«OL UH LIVE RATON
ML 15 ULLOUT

27 $503,252 JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
</£Kl20N WIPULSS AMNA MANO IST ER, R>. 4J44 LIVE BATON
FILE L9A

28 $478,216 JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
iQH AWUl. 5*WRGritLt>. MCI L2M Litt BATON
ml a minut

29 £472,788 MLA/S2L!» JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
CMHAttAU tNEK>V WDU.OtUMOMACIH ftPQ uWl BATON
MLS U5M

30 $469,124 
SMUMVXA

JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
<IVKC£NT£L W5UAK».1UI 7W Utt BATON

ML Ä SUMMIT

31 $467,233 ULAÄI1JS JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
MIZ2C-U AttNA.C0LI.WirA Mi. LL>i UVf BATON
ML 4 SUMMIT

32 $463,951 JASON ALDEAN, THOMAS RHETT. A THOUSAND HORSES 
AliMISCiNTtn.QUMlDrOiitt.BA 10,4» UVl BATOR
ML 28 LMÄ

33 £454,506 JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
jOHKMUii jCMlSAGfUAClALOrrESVtli.’M SSU Llvf BATON
ML 10 inn

34 $441,791 JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
LMCCtt carat WUfMMLVISS Utt Utt BATON
ML 4 SU LOUT

35 £440,145 WMM JASON ALDEAN, THOMAS RHETT, A THOUSAND HORSES 
iWiMinSCENTrP.MOlM 1.1 MAT Utt BAlOU
JAL 14 W.4>4

Aldean 
Surges 
With New 
Tour
Jason Aldean makes his 
mark on the Boxscore 
chart, landing 16 concert 
engagements on the ranking 
of the 35 top grossers. The 
shows are from the first 
North American leg of 
his We Were Here Tour 
that launched Jan. 14 in 
Moline, Ill.

The trek is the second 
tour in support of the 
country headliner’s most 
recent album, Old Boots, 
New Dirt. When it arrived 
in October 2014, he was 
on the road with his Burn 
It Down Tour that wrapped 
in October 2015, grossing 
$70 million during its year- 
and-a-half run.

Aldean’s highest ranking 
on the chart is No. 17, a 
sold-out performance at the 
Boardwalk Hall in Atlantic 
City, N.J., on Feb. 27. With 
sales totaling $778,363, the 
show’s sold-ticket count 
was logged at 12,543. So 
far on the We Were Here 
Tour, he has played 19 
shows at 18 U.S. arenas, 
racking up $9.3 million in 
revenue from more than 
172,000 sold seats.

Also charting with the 
first box-office counts from 
a new tour is English heavy 
metal band Iron Maiden. 
The veteran group began 
its Book of Souls World 
Tour on Feb. 24 at the 
BB&T Center in the Fort 
Lauderdale, Fla., market. 
The first three dates 
from the trek all hit the 
chart, led by the opening 
performance at No. 10.

—Bob Allen
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28 Years Ago
RICK ASTLEY ROLLED
TO NO. 1 ON THE HOT 100
The Brit topped the singles chart on his first try in 1988 with
“Never Gonna Give You Up” and later became an Internet meme
“YEAH, THAT’S PRETTY CATCHY,” 
Rick Astley remembers thinking when 
co-writer Mike Stock first sang “Never 
Gonna Give You Up” to him. The world 
would soon agree. Enriched by his velvety 
voice, Astley’s first single from his debut 
album, Whenever You Need Somebody, 
topped the Official U.K. Singles chart 
in 1987 and then rose to No. 1 on the 
Billboard Hot 100 for two weeks 
beginning March 12, 1988.

“It was amazing to turn up in a 
country that I knew nothing about,” the 
Lancashire, England-born blue-eyed soul 
singer says of his American welcome. “I 
was No. 1, and everybody knew me.”

Then 22, the baby-faced Astley scored 
a second No. 1 with his follow-up single, 
“Together Forever,” which, like his first 
hit, was written and produced by Stock, 
Matt Aitken and Pete Waterman. During 
the next four years, Astley went on to land 

three more Hot 100 top 10s, including 
two that he wrote, and three more LPs on 
the Billboard 200 before taking a break 
from the music industry in the mid-’90s.

In the late 2000s, Astley made a 
comeback of sorts when “Rickrolling,” 
Internet clickbait that led unsuspecting 
surfers to the “Never Gonna Give You 
Up” video, became a popular meme. “It 
was used ironically, so it’s all good,” says 
the married father of one daughter, who 
turned 50 on Feb. 6. He still tours and 
recently finished his first album in more 
than a decade.

Since his last chart run, two other 
blue-eyed-soul singers from the United 
Kingdom, Adele and Sam Smith, have 
dominated the charts, and Astley says 
they are additional proof that “a white kid 
from the middle of England can have as 
much soul as anyone.” —gary trust

»OI ASTIf

Astley met Princess 
Diana after the 

Prince’s Trust Rock 
Gala at Royal Albert 

Hall in London in 1988.

I GET WEAK
PATISCA SWAVa (HATUWNG Wt

_____ »Klinga carlsle
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JAMES BAY
CHAOS AND THE CALM 

2 MILLION ALBUMS SOLD WORLDWIDE

ARTIST DEVELOPMENT STORY OF THE YEAR 
------------------- “LET IT GO“ -------------------  

50M + VIDEO VIEWS • #1 iTUNES / ALTERNATIVE CHART
#1 MOST ADDED / TOP 40 • TOP 5 / HOT AC

WINNER BRIT AWARDS 2016 MALE ARTIST

“[James Bay] already 
bristles with the 

confidence of an artist 
whose dreams are 

rapidly coming true.”
Billboard

“ One of the most 
captivating moments of 
the [Grammy Awards]”

The Washington Post

“...Oozing taste and 
musicianship

Rolling Stone

republic

2016 Republic Records, a division of UMG Recordings, Inc.

“You can ‘Hold 
Back the River,’ but 

you can’t hold 
back the Bay”
Hits Daily Double

WorldRadioHistory



TROYE SIVAN
“...THE PROTOTYPE FOR TOMORROW’S GLOBAL POP STAR.

—THE NEW YORK TIMES

“ONE OF MUSIC’S BRIGHTEST NEW STARS” — BUZZFEED

“STELLAR DEBUT ALBUM” ★★★★ — ROLLING STONE

“ONE OF THE MOST IMPORTANT YOUNG ARTISTS TODAY” — MTV

“21 st CENTURY POP CULTURE ICON” — DAZED

“TROYE SIVAN IS THE NEXT PRINCE OF POP.” — ELLE


	ïsSïi

	UNIVERSAL MUSIC GIO1 p

	Roland Swenson, co-founder of music’s marquee event, recalls 30 years as he welcomes the president and first lady

	Paradigm music chief Chip Hooper, who died March 5, played a huge role in building the company, and his artists generated hundreds of millions of box-office dollars


	MEALS

	5 MEALS .

	CURE 1 I e ’

	THIS YEAR’S LEAD ARTIST & PACKAGING UNVEILED APRIL 2016


	“It’s hard to explain to people: ‘Hey, I want Jesus to sing your song.’ ”

	WHAT’S YOUR HANGOVER CURE?

	St. Patrick’s Day is coming up, which means lots of beer, lots of whiskey — and lots of headaches the next morning. Luckily, no one knows how to recover from the night before better than a musician

	Armed with an iPhone 6, the Vinyl actress makes directorial debut with a video for Edward Sharpe & The Magnetic Zeros

	Glassnote’s Norse alt-pop import Aurora has an A-list fan and already rules the U.K.

	My emotions are explosive — they have to come out.”

	J BALVIN MAKES HISTORY

	The Colombian singer talks recordbreaking hit “Ginza”


	FROM YOUR FRIENDS AT

	CMA

	SPOTLIGHT

	As natives of the Canadian city dominate the charts, check out all their favorite haunts

	or«« «aBwn

	In a Billboard survey, 21 artists, influencers and industry professionals born between 1980 and 1995 — members of the largest, most diverse generation in the U.S. — share their musical discovery habits, which artists best represent them (Drake! Miley!) and their thoughts on how they’re widely misunderstood. Spoiler alert: “We don’t need the industry as much as it needs us”

	Super-manager Scooter Braun (Justin Bieber, Tori Kelly) on the ups and downs of oversharing





	TAKE YOUR MUSIC CAREER TO THE NEXT LEVEL!

	APRIL 28-30, 2016 • LOS ANGELES

	WITH THE WORLD'S LARGEST


	Congratulations to Russell Wallach


	billboard

	Rihanna’s Record Run

	Twenty One To No. 1

	Houser ‘Went’ To No. 1

	Unruly Rules At No. 1

	Nicky Jam Returns To No. 1

	Hillsong Y&F Debuts

	Sweet Spot



