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Harry’s ‘Sign’
Arrives In Style
On Hot 100

ARRY STYLES’ DEBUT SOLO SINGLE, “SIGN OF THE
Times,” launches at No. 4 on the Billboard Hot 100,
with the One Direction member’s track soaring in

at No. 1 on the Digital Song Sales chart with 142,000
downloads sold in the week ending April 13, according to Nielsen
Music. It bows at No. 18 on Streaming Songs (16.5 million U.S.
streams) and sports 23 million airplay impressions in its first full
week of tracking after its April 7 release.

“Sign of the Times” follows Styles’ 29 Hot 100 entries as part
of 1D. The boy band has scored six top 10s, charting highest with
“Best Song Ever” (No. 2, 2013). In February 2016, following his
exit from the group, Zayn Malik became the act’s first member
(past or present) to chart solo on the Hot 100, rocketing in at No. 1
with “Pillowtalk” (with 267,000 in first-week sales). Notably,
1D becomes the first group in Hot 100 history to have two of its
members earn solo debuts inside the top 10.

Says WHTZ (Z100) New York program director Mark Medina
of the classic-rock-reminiscent “Sign” (No. 18 on Mainstream
Top 40): “Pop radio has always been about the best of the best.
While some may classify this as left-of-center or different, I don’t
hear that. I just hear an amazing song.” GARY TRUST
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Latin's New Beat When Nicky
Jam went to Medellin to jump-
start his career, he found a fan
—and soon, a close friend —4n
rising star) Balvin. Now, the

duo spurs each other on while
charming Hollywood and the
fashion world.

Latin MusicSpecial Getfo

know Maluma, the Colombian
réggaeton phenomwho'isthe
youngest evertoconcurrently
hold the No.#and 2 spots on Hot
Latin Songsyand top regional
Mexicanband Calibre 50, which
has had three albums crack the
Billboard 200+Plus: a preview

of Billboard's Latin Music
Conference in Miami.
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Harry Styles’ debut solo single
“Sign of the Times" soars in at
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legacy appeared to be set;
with Universal landing the
catalog. But amid allegations
of misrepresentation and
fraud, how will-hisestate
move forward?
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ON THE COVER

Parties Coachella Weekend
One, Revolve Desert House and
Billboard Artist Lounge

THE BEAT

For Damon Albarn, the new
Gorillaz album meant taking on
Trump and making amends with
his musical “arch enemy.”

Before he opens for The Weeknd,
Atlanta MC 6LACK completes
along journey to the charts
following his hit “Prblms.”

ith a new album (and closet
full of vintage treasures), Karen
Elson comes into herown as an
artist and styleicon.

BACKSTAGE PASS

JBalvin and Nicky Jam
photographed April 17 by
Miller Mabley in'Miami.
Styling by Shannon Adducci.
Balvin wears an AMIR| T-shirt,
3.1 PhillipLim jacket, Gosha
Rubchinskiy sunglasses, David
Yurman ring and Ben Baller
necklace. Nicky Jam wears a
City Lak T-shirtand Sal the
Jeweler necklace. For behind-
the-scenes videg of Balvin and
Nicky Jam proving how well
they know e h other, go to
Billboard.com.
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U2, Lady Gaga and Justin Bieber
are among the summmer’s 14
hottest tours playing arenas;
stadiums and amphitheaters.

CODA

Twenty-five years ago, Tupac
Shakur made his Billboard chart
debut with his first release,
2Pacalypse Now.

PHOTOGRAPHED BY SAMI DRASIN
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Azoff And AEG’s Booking War Escalates

A-list artists choosing Staples over The Forum can forget about playing
Madison Square Garden, as Irving and Jay Marciano clash over exclusives

N NOV. 23,2016, 10 DAYS
after William Morris
Endeavor worldwide head
of music Marc Geiger
confirmed that his client Neil
Diamond would play two August
2017 dates at the AEG-owned Staples
Center in downtown Los Angeles,
he emailed the arena’s vp of booking
and events with bad news: He was
moving the show to The Forum in
nearby Inglewood, Calif., an arena
owned by Azoff MSG Entertainment,
after “getting squeezed” by one of
its partners, longtime
music power broker
Irving Azoff.

“We explored all
our options,” wrote
Geiger, explaining that
Diamond had already
played the AEG-affiliated Barclays
Center in Brooklyn and wanted
to play Madison Square Garden,
which is programmed by Azoff MSG
Entertainment, on his current tour,
adding, “I'mjust trying to be honest.”

The email — which prompted
an angry response from AEG
Live chairman Jay Marciano,

$117.7M

Combined 2016 box-office
gross of the Staples Center
and The Forum

BY DAVE BROOKS

accusing Geiger of “caving” to
Azoff’s demands — has since
become Exhibit A in an increasingly
acrimonious rivalry between AEG
and Azoff’s two ventures in the live-
event biz: Azoff MSG Entertainment,
a partnership with Madison Square
Garden executive chairman James
Dolan and Oak View Group, run by
ex-AEG CEO Tim Leiweke.

The epicenter of the clash is Los
Angeles, where booking agents say
they’ve been informed that acts
can’t play Madison Square Garden
if they don’t play
the 17,800-capacity
Forum, which grossed
$64.1 million in 2016,
according to Billboard
Boxscore. Conversely,
AEG stands accused
of attempting to coerce hip-hop artist
). Cole into a similar arrangement
in January: Play the Staples Center
(capacity: 20,000; $53.6 million
gross in 2016) or lose a chance to
perform at their O2 Arena in London.
(AEG backed off the demand amid
threats of antitrust lawsuits from the
promoter of Cole’s tour, Live Nation.)

While several booking agents
say it’s normal for major promoters
to offer incentives for acts to
play multiple venues owned or
programmed by the promoter,
they feel increasingly trapped in a
lose-lose situation now that AEG
and Azoff MSG Entertainment have
drawn aline in the Los Angeles
sand. They add that the situation
has worsened during the past
year, in the wake of an aggressive
pricing and rebate structure that
AEG’s Staples Center created to win
back a number of shows that were
moved to The Forum.

“We would prefer not to have to
re-evaluate our current practices, but
we need to protect our business,” says
Marciano. “This is all about artists
having the freedom to choose which
venues they wish to [play].” Asked
to comment, Azoff sent Billboard a
statement in which he characterized
the behind-the-scenes dealings as
“good, tough business.”

“While I realize [AEG owner]
Phil Anschutz may not be
happy with Los Angeles being a
competitive market, that’s the

A Spanish-speaking Justin Bleber
remix makes Luis Fonsi and Daddy
Yankee's “Despacito” YouTube’s
biggest music debut of 2017

Following an altercation ata
Tampa, Fla., nightclub, the venue's
promoter demands Chrls Brown
repay his $30,000 appearance fee.

Thanks to the attention brought by
Justin Timberlake on Election Day,
taking a “voting selfie” is now lega

in the state of Tennessee

ILLUSTRATION BY PAUL TULLER
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American way,” wrote Azoff.

He also called allegations that
he was pressuring bookers “ass-
backwards,” adding, “What really
goes on when Live Nation gets a
big tour is, the good folks at AEG
bombard agents, managers and
[others] with blatant attempts to cost
my team a bunch of money at The
Forum. They offer huge rebates at
[AEG venues] and a residency on the
moon to secure an act [at] Staples.”

From Azoff’s perspective, tying
Forum plays to Garden access is
good artist relations. “We have far
less nights available than requests
by artists to play there,” he wrote.
“The premium MSG nights are going
to loyal friends of the company, and
playing The Forum ... makes you a
friend of the company.”

Los Angeles is not the only market
where AEG and Azoff are clashing.
In Seattle, Azoff’s Oak View Group
is attempting to wrest control of the
city’s KeyArena from AEG, which
currently operates the venue.

Although top-shelf acts such as

“MSG dates
are going to loyal
friends of the
COMPANY.” irving Azalf

Adele, who played both Staples and
the Garden in 2016, have not been
affected, and artists like Drake have
sidestepped the conflict by playing
both L.A. venues, Live Nation has
relocated a number of shows to The
Forum. “If it continues to blow up in
AEG’s face, they’ll have to become
more aggressive,” says one top agent.
Says another, “I think it gets worse
before it gets better. Irving and Dolan
won'’t drop the fight.” ©

Hot 100 in its first week.

charted single

Prince
Catalog
Upin
The Air

Amid allegations of
misrepresentation, an
iconic repertoire hangs
in the balance

BY ED CHRISTMAN

niversal Music Group

is crying foul over

allegations of fraudulent

misrepresentation inits
licensing deal for Prince’s catalog,
which could resultin the artist's
records once again being shopped
to competing labels.

In February, UMG agreed toa
$30 million deal with 