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Global superstars MALUMA and  SHAKIRA on  
their ‘absolute chemistry’ and why this Latin  

explosion won’t fade: ‘If a door opens,’ says  
Maluma, ‘it’s our job to make sure it stays open’

PLUS

• Billboard’s 2018 Latin Conference  
• How to address the industry’s gender imbalance  

• World Cup music preview
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AME STAR, NEW NO. 1. 

Drake’s “Nice for What” 
debuts atop the Billboard 
Hot 100, halting the 

 command of his own “God’s Plan” 
after 11 weeks. The Laur yn Hill-
sampling track, which arrived April 6, 
soars in at No. 1 on the Streaming 
Songs chart with 60.4 million U.S. 
streams, according to Nielsen 
Music, and also opens at No. 1 on the 
Digital Song Sales list with 88,000 
 downloads sold. On the Radio 
Songs tally, “Nice” enters at No. 34, 
 drawing 31 million in all-format 
 airplay audience.

Drake earns his ifth Hot 100 No. 1 
and becomes the 13th artist to have 
replaced himself at the summit. 
He’s the irst since Justin Bieber, 

who repeated at No. 1 thanks to two 
features: Luis Fonsi  and Daddy 

Yankee’s “Despacito” dethroned 
DJ Khaled’s “I’m the One” on 
May 27, 2017.

Meanwhile, Drake charts three 
songs in the Hot 100’s top ive 
 simultaneously for the irst time: 
“Nice” at No. 1, “Plan” at No. 2 and 
a feature on BlocBoy JB’s “Look 
Alive,” which holds its No. 5 peak. 
Drake joins only Bieber, 50 Cent 
and The Beatles  in tripling up in 
the top ive in a week. (The Fab Four 
monopolized the entire top ive on 
April 4, 1964.)

Drake is likely to dominate through 
the year: On April 16, he announced 
that his next project, Scorpion, is due 
in June. —GARY TRUST

Drake earns his fifth 

Hot 100 No. 1 with 

“Nice for What,” in 

anticipation of his 

upcoming project, 

Scorpion.

‘Nice’ Job:  
Drake Replaces 
Himself At No. 1
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Q U E E N 

N A I J A

Medicine

The 22-year-old 

Michigan native’s 

breakout single 

debuted at No. 45 on 

the April 14 Hot 100.

You rose to fame through a joint YouTube 

channel with your ex-husband. What 

made you switch from vlogging to music?

We were a public couple, but I was being 

cheated on. I made my [solo] channel, and 

my [2.2 million subscribers] kept asking 

what was going on. I got tired of pretending 

and told them I’d write a song to explain. 

“Medicine” was supposed to be strictly for 

the fans, but it went crazy.

Why do you think “Medicine” is 

 resonating with l isteners?

I break down how a lot of women feel: As 

soon as you give [an adulterer] a taste of 

their own medicine, they trip out. It hurts 

to think you’re going to spend your life with 

somebody and you don’t, but life goes on. 

I’m doing things I never thought I could do 

without him. Just how Beyoncé said, the 

best revenge is your paper.

Do you have more music on the way ?

I’m not a one-hit wonder. I have plans of 

dropping an EP, and I’ve started meetings 

[with labels]. I always wanted to go into 

music — I did American Idol in 2014 and 

made it to the top 50 — I just didn’t know 

when. Now I can’t go anywhere without 

being noticed. —TATIANA CIRISANO

The rapper earns his first top 40 

Hot 100 hit as “Japan” vaults 

53-29. It surges by 59 percent 

to 22.6 million U.S. streams as 

parent project Dex Meets Dexter 

debuts at No. 10 on the Top 

R&B/Hip-Hop Albums chart.

F A M O U S 
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Cardi B , Bad Bunny and J  Balvin 

bound onto the Billboard Hot 100 

at No. 8 with “I Like It,” which starts 

with 25.9 million U.S. streams, 

according to Nielsen Music. The 

song, from Cardi B’s debut LP, 

Invasion of Privacy, new atop 

the Billboard 200 (see page 74), 

reworks the classic “I Like It 

Like That,” first released by Pete 

Rodriguez in 1967 and taken to 

No. 25 on the Hot 100 in 1997 (as “I 

Like It”) by The Blackout Allstars . 

“Like” is one of 13 songs by Cardi B 

on the Hot 100 — a new one-

week record for women, passing 

Beyoncé ’s 12 on May 14, 2016. —G.T.

Minaj ’s two new tracks bow at 

Nos. 83 and 92, with 4.2 million 

and 3.5 million U.S. streams 

in their first tracking day, 

respectively. She extends her 

record for the most Hot 100 

entries among women to 86.

N I C K I 

 M I N A J

Barbie Tingz
83

  

  

  

  

  

  

  

  

Chesney’s positive-message 

anthem arrives with 26,000 

downloads sold and surges 

37-11 on the Hot Country Songs 

tally. He performed the track 

at the 53rd annual Academy 

of Country Music Awards, 

broadcast on April 15.

K E N N Y 

C H E S N E Y

Get Along
85

8

C A R D I   B , 

B A D  B U N N Y  

&  J   B A L V I N

I Like It

















TO OUR READERS

Billboard will publish 

its next issue on May 5. 

For 24-7 music coverage, 

go to Billboard.com.

F E AT U R E S

56  Latin 2018 As Latin music 

shapes global pop, superstar 

Colombians Maluma and 

Shakira reflect on the 

“longer, steeper” path to 

success outside America 

and the “absolute chemistry” 

they share. Plus: Four ways 

to fix gender inequality in the 

industry, breakthrough artist 

Mon Laferte and more.

B I L L B OA R D  H OT  1 0 0

5  Drake replaces himself at 

the summit as “Nice for 

What” debuts at No. 1, 

dethroning “God’s Plan.”

TO P L I N E

23  How a group of young Los 

Angeles entrepreneurs are 

attracting investor attention 

by helping star artists — and 

now the world’s biggest 

record label — collect their 

missing YouTube revenue.

28  Vinyl may be old-fashioned, 

but the vinyl industry is 

innovating fast as demand 

booms.
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7  DAYS  O N  T H E  S C E N E

38  Coachella 2018 Weekend 

One, Academy of Country 

Music Awards

T H E  B E AT

45  On the eve of the 25th 

anniversary of her masterful 

debut, Exile in Guyville, 

Liz Phair reflects on how its 

feminist themes are more 

relevant than ever.

52  Following a four-year hiatus, 

Arctic Monkeys ’ Alex 

Turner finds inspiration 

in a Steinway and social 

commentary for the group’s 

upcoming sixth album.

CO DA

100  Forty-five years ago, the 

band Alice Cooper earned 

its sole No. 1 album on the 

Billboard 200 with rock 

classic Billion Dollar Babies.

O N  T H E  COV E R

Maluma and Shakira 

photographed by 

Ruven Afanador 

on April 2 at Torre 

Bellesguard Antoni 

Gaudi in Barcelona, 

Spain. Shakira wears a 

Dolce & Gabbana dress 

and a Vex Clothing 

bodysuit. Maluma 

wears a Dolce & 

Gabbana shirt, jeans 

and necklace, and a 

Maluma collection 

plate necklace. Watch 

Maluma and Shakira 

trade touring must-

haves at Billboard.com.
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M
ARSHMELLO EARNED 

eight igures in 2016, 
and “when artists 
are having that type 

of success, it’s extremely hard to 
 convince them that they are missing 
out on a large amount of revenue,” 
says Sam Casucci. A 28-year-old DJ, 
Casucci had been working part-time 
as a juicer and living in a shed on 
his brother’s property before being 
recruited to join Create Music Group 
(CMG) as senior vp of digital strategy.

But Casucci inally landed a 
 meeting with Marshmello’s  manager, 
Moe Shalizi, and promised that 
his scrappy startup could help the 
masked EDM star multiply his 
YouTube fortunes. “What if we 
give you guys a six-igure advance, 
and if we don’t double what you’re 
 currently making within 90 days, 
you can keep the money?” Casucci 
recalls proposing. “Marshmello’s 
[YouTube] revenue tripled in 90 
days, and we now support almost 
every act on Moe’s roster.”

Since then, the Los Angeles-based 
company has grown from a YouTube 
collection specialist into a proitable 

B Y  N I C K  W I L L I A M S

Collecting Music’s Video Riches
While fast-growing streaming services jockey for subscribers, a youthful startup is finding 

untapped music revenue in a more obvious place: YouTube. How much more is there?

75-employee force with a  presence in 
a range of  overlooked  opportunities 
in the music  business, from  mixtape 
 monetization to video-content 
 creation beyond oicial music 
videos. As it raked in $30  million in 
revenue in 2017, up from $16  million 
the year prior, CMG purchased a 
27,000-square-foot plot of land in 
Hollywood where a soundstage, ive 
recording studios, a green-screen 
studio and lounges for  songwriting 
camps are under  construction. 
The company also acquired the 
 musical.ly  platform Flighthouse, 
which had about 1 million teen fans 
at the time, for $50,000.

Flighthouse now counts 16.8  million 
followers and, under the direction 
of 19-year-old Jacob Pace, drives 
over 1 billion views per month; 
Marshmello used the platform in 
2017 to promote his track “Friends,” 
while Atlantic, Capitol, Republic, 
Island, Warner Music Group, 
Interscope and 300 Entertainment 
have joined as marketing partners 
over the past six months. (CMG 
recently launched a YouTube-based 
Flighthouse channel with original 

programming in the works.)
As investors pour into the 

fast-rebounding music business, 
funding new ventures for veterans 
like Antonio “L . A .” Reid, Doug 

Morris  and Steve Stoute, CMG is a 
next-generation startup with a focus 
on prospects for music in the video 
realm, and its brazen approach is 
both maddening and attracting the 
old-school executives in charge.

“When we irst met with [YouTube 
global head of music] Lyor Cohen, 
he said he heard that we were a pain 
in the ass,” says CMG co-founder/
CEO Jonathan Strauss, 31. “But 
he could see we were disrupting the 
industry for the better.”

To ind unclaimed money for 
its clients, CMG uses software 
combs to identify clips that have 
used music without permission, 
then claims the client’s ownership 
stake so that it can monetize views 
with  advertising going forward. 
Tastemakers such as Trap Nation 
are among the sites that have hosted 
unlicensed tracks in exchange 
for promotion to their  millions of 
 viewers, while bot accounts and fans 

Pro Tips For 
YouTube Views
p g .24

Vinyl’s New 
Tech Revival
p g .28

Rebeca León’s 
Empire
p g . 30 To
p

lin
e

THE OVER UNDER

Apple Music head of artist curation 

Carl Cher y is leaving the digital 

service for a new role as head of 

urban music at Spotify.

Kendrick Lamar scores the Pulitzer 

Prize for music with DAMN., 

making him the first nonclassical or 

jazz artist to receive the honor.

BMVI CEO Florian Drücke 

promises to review Germany’s 

Echo Awards rules after rappers 

win despite anti-Semitic lyrics.
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 “Artists were 
making more 

money from us 
than their label.”

—Jonathan Strauss, CMG

In the past year, Latin music clips have soared on YouTube, routinely dominating the top 10. Here’s how some did it

also post  unlicensed songs — often 
sped up or slowed down just enough 
to avoid detection by YouTube’s 
own internal rights-tracking system 
that copyright owners rely on to 
monetize their works.

To wring money from mixtapes, 
CMG’s team reaches out to all of 
a project’s contributors and helps 
them split the copyrights so that 
they can start getting paid. “A 
lot of these  artists told us they 
were  making more from us than 
their label was paying them,” 
says Strauss, noting that many 
are  earning $100,000 per 
month in mixtape income.

An early coup for CMG 
was recovering revenue for 
Migos’ viral hit “Look at 
My Dab,” originally released 
in 2015 as a mixtape track 
on Back to the Bando before 
it was pushed as an  oicial 
single through Quality 
Control Entertainment/300 
Entertainment, eventually 
peaking at No. 87 on the 
Billboard Hot 100. CMG 
monetized two music videos 
for the track that were 
uploaded to Mass Appeal 
and WorldStarHipHop’s 
YouTube channels, netting 
a quick $20,000, while claiming 
$30,000 for Lil  Yachty’s “1 Night” 
before Capitol Records upstreamed 
it. Future, Young Thug, Post 

Malone  and Quality Control also 
signed on as clients.

CMG is part of a burgeoning 
young music-tech scene in Los 
Angeles, to which 24-year-old 
Elliot Grainge  has helped connect 
his father, Universal Music Group 
chairman/CEO Lucian Grainge  — 
arguably the most important client 

for any music startup.
“Lucian has been the biggest help 

to us of any exec,” says Strauss, 
who became “best friends” with 
Elliot when CMG started  collecting 

 revenue for his independent 
label’s act Trippie Redd. 
Strauss and his co-founder, 
Alexandre Williams, 
spent time with the 
Grainges in Miami over the 
holidays and signed UMG 
as a client in March.

“We never thought that 
missing music went all the 
way up to the majors,” says 
Strauss, estimating that 
the global music industry 
is sleeping on hundreds of 
millions of dollars per year. 
Landing the deal wasn’t 
easy, he adds. In awkward 
meetings with major-label 
data executives, he and his 

co-founders are tasked with saying: 
“ ‘Your own team isn’t doing this 
 correctly. They’re not looking at 
it the right way.’ It’s a tough pill to 
swallow for labels.”

Now, in addition to assisting UMG 
with its existing YouTube collection 
eforts on masters and publishing, 
UMG vp data and analytics Mitchell 

Shymansky  says that CMG is 
 helping to “analyze streams of data 
and spot smoke signals that lead to 
compelling content and talent.”

CMG’s founders have been 
 hustling since their days together 
at Palos Verdes High School in 
California. During his junior year, 
Strauss purchased and operated a 
 network of vending machines, and 
in 2008, while studying statistics at 
the University of California in Los 
Angles, he day-traded his $70,000 
college fund into a $300,000 
E*Trade account before losing 
it all when Washington Mutual 
declared bankruptcy that fall. (He 
then sold his car to fund a venture 
 selling  beefed-up Mac  computers 
on Craigslist to Hollywood’s post-
production elite, earning “a couple of 
million” over the next few years.)

Williams, a former DJ with the 
moniker Dirtyrock, turned into a 
businessman after being swindled 
by a former manager,  becoming 

a YouTube distribution expert 
while working at his friend’s rights 
 management irm, Label Engine. 
He and Strauss launched CMG 
inside a rented Lake Hollywood 
 mini-mansion and nabbed a 
$2.25 million investment from 
Iraj Par vizi, an Iranian kebab-shop 
worker turned multimillionaire 
gambler who was charged and 
acquitted in a U.K. insider-trading 
trial in 2016. The pair’s irst moves 
were acquiring Label Engine 
and hiring stafers like Casucci, 
Pace and Wayne Hampton, a 
veteran R&B/hip-hop executive 
who  spearheaded their mixtape 
business. Now they’re  looking 
overseas for  treasure. “Russia loves 
YouTube,” says Williams. “We 
could make a lot of people in Russia 
a lot of money.” 

Future

Post Malone

Marshmello

WA N T  T H AT  V I D E O  TO  GO  V I R A L?  L AT I N  E X E CU T I V E S  S H A R E  P RO  T I P S

Keep ’Em Coming

Artists who release 

videos regularly 

have their content 

show up more often 

on YouTube lists and 

recommendations. That 

was the path to success 

for Latin acts like 

Ozuna and Bad Bunny, 

both prolific video 

posters.

Timing Is Everything

A million streams 

during December, peak 

advertising season, 

can rake in a lot more 

revenue than a million 

streams in August. 

Releasing videos on 

Thursdays at midnight 

is ideal; Fridays and 

Saturdays have the 

most video traffic.

Advertise With Ambition

Many artists buy ads 

that appear before 

other artists’ music 

clips to market their 

own videos. Ads that 

charge the artist or 

label only when a fan 

clicks through can 

cost more, but pros say 

that engaged fans are 

worth it.

Market The Right 

Moment

A good still image can 

entice more clicks, 

while a boring one can 

slow a video’s spread. 

Market offline, too: 

To tease Nicky Jam’s 

“El Amante” video, 

a scratched-up car 

was driven around 

Medellín, Colombia.

Location, Location, 

Location

To maximize revenue 

rather than views, 

target markets like 

the United States and 

Mexico, which have 

higher ad rates than 

other sectors where 

racking up more views 

may be easier.

 —LEILA COBO

From top: The gates 

of Create Music 

Group studio and the 

soundstage where staff 

work during renovations.

Becky G’s “Mayores,” 

featuring Bad Bunny, 

has over 1.1 billion 

YouTube views.
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A  N E W  S P I N  O N 

A N  O L D  F O R M AT

Four ways companies 

are innovating a 

decades-old medium

A
S RECORD STORE DAY 2018 ARRIVES ON 

April 21, the vinyl sector  continues its 
upward spin. For the 12th straight year, vinyl 
album sales rose in the United States in 

2017, up 9 percent to 14.3  million units, the most in any 
year since Nielsen Music began  tracking sales data in 
1991. Vinyl now accounts for roughly one out of every 
seven physical album sales, a remarkable  comeback for 
a format once thought to be obsolete.

But until recently, turntable technology has had few 
advances since the 1980s, and most record  pressing 
plants still use decades-old equipment. “No one 
touched [the vinyl industry] in the 30, 40 years it was in 
decline,” says Caren Kelleher, founder/president of 
new Austin-based pressing plant Gold Rush Vinyl.

That’s starting to change. Kelleher, a former Google 
Music executive, irst realized vinyl’s potential when 
she went into band management in 2010 and found 
that demand by younger fans was ofset by  frustration 
with orders that would routinely take six months or 
more to fulill. She turned to Viryl Technologies, a 

Canadian company that began manufacturing new 
record presses under the name WarmTone in 2015.

WarmTones have quickly become the go-to for 
new pressing facilities: Jack White’s Third Man 
Records vinyl plant in Detroit has eight of them, 
and in January, Furnace Record Pressing in Virginia 
opened a 50,000-square-foot pressing plant with 
16 WarmTones, capable of churning out 9 million 
records a year. Gold Rush has two fully automated 
WarmTones, allowing it to turn around orders in as 
little as four to six weeks and in runs of as few as 100 
copies compared with the standard 500.

“As a manager, I was always frustrated when we 
were made to order minimums that, quite frankly, 
bands may not be able to hit,” says Kelleher.

Gold Rush also launched with personalized records, 
with the center labels on each record custom-printed. 
That type of personalization appeals to record clubs 
like Vinyl Moon, which, taking a cue from playlist-
driven streaming services, mails thematically linked 
compilations to its 1,000-plus subscribers.

If Vinyl Moon is a record club for the Spotify 
 generation, then Love Turntable wants to be the 
record player on which they’ll listen to it. Billed as the 
world’s first smartphone-compatible turntable, the 
product, created by French entrepreneur CH Pinhas, 
is  wireless; connects to speakers through Wi-Fi or 
Bluetooth; and can be controlled by an app where users 
can see album information and choose tracks to play. 
Voice-control software is also in the works.

“The biggest enemy [of vinyl] is not  streaming,” 
says Emilien Crespo, a former Apple  marketing 
 strategist who now serves on Love Turntable’s 
 advisory board. “The biggest enemy is dust. So many 
vinyl  owners don’t play [records]. It doesn’t connect 
with the  wireless world we live in.”

“I want to strengthen the vinyl comeback,” says 
Pinhas. “I have no doubt it’s here to stay.” 

What Does 
Vinyl’s Future 
Look Like?
After over a decade of consistent growth, 

the interest in physical records is finally 

spurring advances in technology

B Y  A N D Y  H E R M A N N

T O P L I N E

Customers browsed in a 

Stockholm record store 

during Record Store Day 

in April 2017.

Smart Speaker? Try Smart Player

As connected listening becomes 

the preferred home audio hub, Love 

Turntable aims to bring record 

players into the smartphone era 

with customizable control.

Hi-Fidelity Meets High-Definition

Rebeat Innovation announced 

$4.8 million in funding to develop 

“HD vinyl,” which it says delivers 

30 percent more playing time and 

more faithful sound reproduction.

WarmTones: A More Pleasant Press

These record presses give those 

like Kelleher a nimble, personal 

option, prioritizing efficiency 

over volume to ease what she 

calls “vinyl bottlenecks.”

Adapting To The 

Playlist Era

Vinyl Moon sends out a curated 

selection of songs by unsigned 

acts, pressed on colored 

vinyl with original artwork, 

introducing listeners to bands 

they’ve likely never heard. —A.H.

Love Turntable
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FROM THE DESK OF

R
EBECA LEÓN WAS A 23-YEAR-
old with an art history degree 
when she ran into a good friend 
working at EMI Latin who 

sold her on a career in music. “It sounded 
 amazing,” says León,  noting that at the 
time, Latin labels were  opening up shop 
in Miami and Latin music was  exploding 
with the help of stars like Shakira, Ricky 

Martin  and Marc Anthony. Born in 
Miami to Cuban parents, León igured 
she’d work at a label engineering more 
such crossover acts, and faxed her résumé 
to Sony Latin. When that didn’t work, 
she befriended the label’s receptionist 
and asked her for the name of the temp 
agency that had hired her. A few weeks 

later, León was called in as a temporary 
assistant and began a career during which 
she has worked at record companies, in 
 management and for AEG Live’s Latin 
 division, which she headed for a decade 
before launching her own  management 
and content  company, Lionish, in 2017, in 
 partnership with Colombian star Juanes.

“I lived the very end of the best [time 
in the Latin music industry], and the 
 beginning of the worst,” the straight- 
shooting, high-energy executive recalls 
from her home oice in Los Angeles’ 
Studio City. “The adjustment of making 
no money — that’s when you learn how 
creative you are, how resourceful you are.”

As one of the few female managers in 

the Latin business, León, 43, oversees the 
career of Juanes and, since 2014,  manages 
J  Balvin  with Fabio Acosta  and now 
Universal Music Group. Lionish also 
recently joined Pharrell  Williams, Caron 

Veazey  of I am OTHER and Ron Laffitte 
of Patriot Management in a venture to 
develop content and manage other acts, 
such as  up-and-comers Matt Hunter, 
Sky, Rosalia  and Fuego. “We have 
identiied artists who are bilingual, who are 
 bicultural, who can become global artists 
very easily,” says León.

Latin music hit a particularly rough spot 

about 10 years ago. What helped it 

start to rebound?

Social media. All these platforms. 
Streaming. The numbers don’t lie. When 
you have a group of people who have never 
bought music — because that was the 
problem with Latin America, they would 
consume music illegally — and you inally 
have a barometer on their consumption 
and have it represent money for the labels, 
that’s a turning point. Once you realize [the 
Latin market] is hyper-consuming music, 
that’s a game-changer. And a lot of that 
has to do with reggaetón and the fact that 
reggaetón is a community and they support 
each other. One person puts out a song and 
everybody posts about it. They multiply 
their power. I believe it has to do with them 

B Y  L E I L A  C O B O 

P H O T O G R A P H E D  B Y  N O A H  W E B B

Rebeca León
The manager talks about talent-breaking TV shows, the viral power of 

reggaetón and how women can earn more in the music business

C O - F O U N D E R ,  L I O N F I S H

León photographed 

April 12 at her home 

office in Los Angeles.
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being the underdogs for so long. They were 
rejected by mainstream media, so they 
came together to support each other ... 
even if they’re not on [the same] track.

What challenges have you faced as a 

woman in this industry?

My biggest challenge was breaking the 
social paradigms that I grew up with, and 
understanding that I really do have the 
power to do what I want to do. I did have 
to learn to negotiate. It wasn’t something 
that was innate to me. There’s this woman, 
Reshma Saujani  [an American lawyer 
and founder of tech organization Girls 

developing content for TV and ilm. We 
just sold a scripted series about music that 
takes place in Colombia to Amazon with 
Ben Silverman  and Jay Weisleder  at 
Propegate; Juanes and I are  executive 
producers. We are also  developing 
a  talent show about  reggaetón with 
Pharrell and Balvin that we are  currently 
pitching, in addition to a ilm project 
with Balvin. In the  content world, Latin 
doesn’t have those TV shows that break 
songs. We need to create that content 
that allows music to live and breathe in 
another dimension.

One of your big successes has been 

helping take José “J” Balvin from local 

Colombian artist to global star. What 

was the strategy?

You had never really heard reggaetón 
like that. Colombians are so well-
spoken. They made this music that was 
 [reggaetón rhythm] dembow, but it was so 
 mainstream, and it wasn’t vulgar. And José 
is such a star. We have  incredible partners 
with Universal [which has co-managed 
Balvin since 2017]. It was huge how they 
made concentrated eforts across the globe 
to push his songs on all platforms and look 
for opportunities to raise his proile. Add 
to that the fact that Colombian fans are 
incredibly supportive on social media and 
YouTube, and José made it. 

Who Code], who teaches girls bravery, not 
perfection. Girls do not go out and take 
chances the way guys do. They go out after 
things they think they’re going to get.

Has your experience as a Latin woman 

been different?

In the mainstream market, I’m looked at 
more as a minority because I’m Hispanic 
than because I’m a woman. But if I were 
to get caught up in the challenges I would 
have never left the house. Maybe it’s 
harder to be a woman or a Latina, maybe 
it’s easier. There’s a give and take. The 
most important thing is to ind your 
power, not be afraid and to teach young 
girls about the business. Tell them, “If you 
go into this career path, your salary cap 

will be this.” We need to talk not just about 
dreams but the consequences. When you 
are in a proit center [for a company], a 
position that helps bring in money, your 
salary has a bigger potential than being in 
a service-oriented position like  marketing 
or PR, which is where many women 
gravitate to in the Latin music business. 
I realized that when I went to AEG and 
started selling tours.

It’s surprising that there hasn’t been 

more fallout in the Latin music industry 

from the #MeToo movement.

In Latin, there’s deinitely a lack of 

1 A guitar painted by 

Miami artist David Lebo 

for León. 2 An RIAA gold 

certification for 30,000 

copies sold of Balvin’s 

Energia in the United 

States. 3 A basketball 

jersey given to León by 

the American Airlines 

Arena in Miami after 

Juanes’ last performance 

there. 4 León in her 

garden with her 

Labrador, Olivia Pup; her 

miniature schnauzer, 

Sookie; and her husband, 

Ariel Verdejo, who is 

also Lionfish’s business 

manager. “I always tell 

him I wouldn’t have the 

success I have without 

him,” says León. 5 Star 

Wars figures; Boba Fett 

(left) represents León’s 

late dog Yupi Hendrix.

 “We need more examples of girls that 
don’t objectify themselves.”

1

representation of women in the music 
 business that don’t use sex as a  commodity 
[as artists]. We need to shine a light on 
 content creators that don’t objectify 
women. I’m not saying it’s not ine to have 
a sexy girl in a video. But as an artist, or an 
executive, you shouldn’t have to do that. 
We need more examples of girls that don’t 
objectify themselves.

To break a Latin act in a big way, do 

you need to associate with a big name 

like Pharrell?

Not necessarily. Look at Angelo Medina 
[Ricky Martin’s manager at the time he 
broke into the mainstream]. For me, the 
decision to go with Ron and Pharrell 
and Caron was about chemistry. I was 
approached by a lot of management 
 companies and I felt a lot of them only 
wanted to check a Latin box. I didn’t 
feel they saw it that way. We’re also 

2

5

3

4
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04-11

A 1951 Fender guitar 

owned by Stevie Ray 

Vaughan fetched 

$250,000 at an auction 

in Dallas.

The Chris Martin-

curated Global 

Citizen Festival set its 

sights on launching a 

Johannesburg event.

Demi Lovato partnered with 

Lyft to provide artist-drivers 

free studio time in Miami.

See Tickets acquired ticketing 

firm Paylogic.

U.K. streamer Mixcloud raised 

$11.5 million from Anthony 

Saleh ‘s WNDRCO.

Soundtrack Your Brand inked 

hundreds of direct licensing 

deals with labels like Sony 

Music and Warner Music.

Former musical.ly North 

America president Alex 

Hofmann joined Emoticast as 

lead adviser.

The Orchard named Jay 

Andino vice president of 

the company’s new urban 

division.

UTA bought Steve Gordon ’s 

Circle Ticket Agency.

Lenny Kravitz inked a 

worldwide music deal with 

BMG for his new album.

04-15

04-12

04-13

Hart performed 

at the American 

Museum of Natural 

History’s Hayden 

Planetarium in New 

York on April 13.

04-16

04-17

NOTED

B I R T H D A Y S

April  14

Loretta Lynn (86)

April  15

Luis Fonsi (40)

Chris Stapleton (40)

April  16

Chance the Rapper (25)

Rockie Fresh (27)

Akon (45)

Ian MacKaye (56)

Carianne Marshall 

exited SONGS Music 

Publishing for a new 

COO role at Warner/

Chappell.

U.K. digital agency WMA 

opened an Australian outpost.

EP Entertainment named 

Angel Zamora managing 

director of its new Latin 

music division.

BMG appointed Courtney 

Allen and Rakiyah Marshall 

creative directors in Nashville.

Music discovery site 

PureVolume announced that it 

will shut down on April 30.

John Legend 

curated a series 

of Airbnb events 

including a 

Los Angeles concert 

set for June 21.

INgrooves launched a Trends 

Now marketing tool to help 

labels sort streaming data.

Spotify bought music licensing 

firm Loudr.

Music Audience Exchange 

unveiled its MAX Artist 

Matching Engine tool to 

connect brands and acts.

Paradigm promoted eight to 

agents and hired Phil  Egenthal .

Gwen Stefani celebrated 

her Just a Girl Las Vegas 

residency launch at Planet 

Hollywood Resort & Casino.

Pioneering German publishing 

executive Dr. Rolf Budde died 

at age 61.

Avex International Publishing 

Group named Lance Freed 

president.

Billboard confirmed that 

Island Records president/

CEO David Massey will step 

down from his post in June.

Grateful Dead drummer 

Mickey Hart gave a 

neuroscience-themed concert 

at the American Museum 

of Natural History’s Hayden 

Planetarium in New York.

Creative Artists Agency upped 

two trainees to agents, part of a 

round of 14 total promotions.

Stefani in 

Las Vegas.

Lovato (left) 

with Lyft driver 

Jermaine 

Walden.
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Marshall

T O P L I N E

Vaughan’s 

1951 Fender.

April  17

Redman (48)

Liz Phair (51)

Maynard James Keenan 

(54)

April  19

Luis Miguel (48)

April  20

Killer Mike (43)

Stephen Marley (46)



ASCAP MEMBERS LIT UP THE
BILLBOARD LATIN MUSIC AWARDS NOMINATIONS

FELICITACIONES A TODOS NUESTROS NOMINADOS

MARC ANTHONY · RICARDO ARJONA · BAD BUNNY · BECKY G · DAVID BISBAL 

DESCEMER BUENO · CALIBRE 50 · REGULO CARO ·  ULÍCES CHAIDEZ Y SUS PLEBES 

CHIQUITO TEAM BAND ·  EL FANTASMA Y BANDA POPULARES DEL LLANO 

GENTE DE ZONA ·  ALEJANDRA GUZMÁN · CHRIS JEDAY · JESSE & JOY 

JOWELL & RANDY · KAROL G · LITTLE MIX · GERARDO ORTIZ · PLAY-N-SKILLZ 

LOS PLEBES DEL RANCHO DE ARIEL CAMACHO · POO BEAR · REIK 

MAURICIO RENGIFO · MARCO ANTONIO SOLÍS · LA SONORA DINAMITA · CARLOS VIVES

DADDY YANKEE
(10 NOMS)

WILLY
WILLIAM
(6 NOMS) 

ENRIQUE
IGLESIAS
(3 NOMS)

MALUMA
(10 NOMS)

JUSTIN BIEBER
(8 NOMS)

BEYONCÉ
(7 NOMS) 

ROMEO
SANTOS
(5 NOMS)

MANÁ
BILLBOARD LIFETIME ACHIEVEMENT AWARD
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o n  t h e

S C E N E

D A Y S

1 Beyoncé headlined the 

second night of the first 

weekend of the Coachella 

Valley Music and Arts 

Festival at the Empire Polo 

Field in Indio, Calif., on 

April 14. 2 Solange (left) 

and Beyoncé performed 

“Get Me Bodied.” 3 Beyoncé 

brought out husband JAY-Z 

to deliver his verse on “Déjà 

Vu.” 4 Beyoncé (center) with 

Destiny’s Child members 

Williams (left) and Rowland.

1: LARRY BUSACCA/GETTY IMAGES. 2, 3, 4: SPLASH NEWS. 5: AMY HARRIS/INVISION/AP/REX/SHUTTERSTOCK. 6: BFA FOR MOËT & CHANDON. 7: NATT LIM/GETTY IMAGES.

1
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5 St. Vincent performed on 

the first night of Coachella. 

6 Moët & Chandon kicked 

off the third annual 

#REVOLVEFestival at 

REVOLVE’s Desert House 

at the Merv Griffin Estate 

in Palm Springs, Calif., with 

a set from A$AP Rocky on 

April 14. 7 Viral sensation 

Mason Ramsey, aka The 

Walmart Yodeling Boy (left), 

and Justin Bieber took a selfie 

backstage on April 13.

5

CREDIT TK

Coachella 2018 
 Weekend One

I N D I O ,  C A L I F . ,  A P R I L  1 3 - 1 5

BEYONCÉ’S HEADLINING SET ON THE SECOND NIGHT OF COACHELLA, 
April 14, marked a historic turning point for the festival. “Coachella, 
thanks for allowing me to be the irst black woman to headline,” the pop 
star told the crowd. “Ain’t that ’bout a bitch?” Beyoncé then dubbed the 

show — and might have well renamed the festival as well — #Beychella, and 
proceeded to give a career-deining performance that featured dozens of 
backup  dancers, a brass marching band and guest appearances from JAY-Z, 
Solange, and Kelly Rowland  and Michelle Williams, the latter two for a 
surprise Destiny ’s Child  reunion. Her set garnered 458,000 simultaneous 

global viewers through YouTube’s livestream — the most-viewed Coachella 
performance to date. Beyond Beyoncé, Cardi B  took to the stage on the third 
day with her baby bump on proud display as she twerked and welcomed stars 
like G-Eazy, Kehlani, Chance the Rapper  and 21 Savage. The energy was 
in full tilt all weekend: Brockhampton  delivered iery delight on Saturday, 

St .  Vincent  electriied the crowd, and Nile Rodgers  and Chic  sprinkled funk 
lavor on the main stage. The Weeknd  and Eminem  gave it their all during 
their respective headlining slots on Friday and Sunday, with the latter joined 
by 50 Cent  and Dr. Dre  as special guests. But when all was said and done, Bey’s 
titanic performance deined the weekend. —STEVEN J. HOROWITZ

6

7

COACHELL A 
TAKEOVER

2

3

4
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7  D A Y S  o n  t h e  S C E N E

8 Cardi B performed and brought out 

a handful of collaborators on April 15. 

9 Kali Uchis during her set on April 13. 

On April 15, Miguel welcomed her 

onstage during his performance. 

10 Chloe (left) and Halle Bailey of Chloe 

x Halle on April 14. 11 Jay Kay (left) and 

Paul Turner of Jamiroquai performed on 

April 13. 12 Post Malone delivered his 

set on April 14. 13 Rihanna attended the 

Coachella launch of the FentyXPUMA 

Drippin summer 2018 collection in 

Thermal, Calif., on April 14. 14 David 

Byrne performed on April 14.

SZA delivered a high-energy set that included special 

appearances from Trippie Redd and Kendrick Lamar. “I was 

not allowed to smoke before this [performance],” SZA told the 

crowd. “I need you guys to transfer all of your energy to me.”

8

10

9

14

11

13

12



B E Y O N D

L A N G U A G E .

NBCUniversal Hispanic Group goes beyond language to deliver powerful consumers. 

From prestigious live events celebrating today’s hottest artists to premium bio-musical dramas

revealing a closer look at Latin music icons, we fuel our fans deep passion for music.
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Rock & Roll Hall Of Fame
C L E V E L A N D ,  A P R I L  1 4

1 From left: Brittany Howard, Questlove and Felicia Collins paid tribute to Sister Rosetta Tharpe at the 33rd annual Rock & Roll Hall 

of Fame induction. 2 Lauryn Hill honored Nina Simone onstage. 3 The members of inductee Bon Jovi performed at the ceremony.

7  D A Y S  o n  t h e  S C E N E

ACM Awards
L A S  V E G A S ,  A P R I L  1 5

Kelly Clarkson (left) and host Reba McEntire performed 

“Does He Love You” during the 53rd annual Academy of 

Country Music Awards at the MGM Grand Garden Arena.

1 Carrie Underwood returned to the ACM Awards 

stage to perform her new single, “Cry Pretty,” live for 

the first time. 2 From left: Jimi Westbrook, Kimberly 

Schlapman, Karen Fairchild and Phillip Sweet of 

Little Big Town honored Elton John with a cover of 

his 1972 classic “Rocket Man.” 3 Eve appeared on 

the ACM Awards red carpet and also was one of the 

night’s presenters. 4 From left: Luke Bryan, Miranda 

Lambert, Jason Aldean, Maren Morris and Thomas 

Rhett opened the ceremony with a heartfelt tribute to 

the victims of the 2017 mass shooting at the Route 91 

Harvest festival in Las Vegas. 5 Blake Shelton (right) 

joined Toby Keith for a duet of Keith’s 1993 debut 

single, “Should’ve Been a Cowboy.”

1

1

2

2

4 5

3

3
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BACK TO 
SQUARE 
ONE
On the eve of the 25th 

anniversary of her masterful 

debut, Exile in Guyville,  

Liz Phair reflects on how  

its feminist themes are  

more relevant than ever

B Y  P H O E B E  R E I L L Y

P H O T O G R A P H E D  B Y 

A M A N D A   F R I E D M A N

Phair photographed 

March 20 at Bibo Ergo 

Sum in Los Angeles.



the beatthe beat

L
LIZ PHAIR KNOWS EXACTLY HOW 

she’d like to celebrate the 25th 
anniversary of Exile in Guyville, 
her iconic track-for-track riposte 
to The Rolling Stones’ Exile on 

Main St.: “Getting stoned and 
 listening to them back to back,” says 
the singer-songwriter. Perhaps then, 
she adds, she can recall precisely 
how her starkly detailed “Divorce 
Song” snaps back at the group’s 
swaggering “Ventilator Blues.”

At the moment, though, Phair, 
51, is sipping water at a Beverly 
Hills cofee shop on an overcast 
March afternoon. Despite having 
steadily enjoyed an outpouring 
of  afection over the years for her 
gutsy,  ingenious 1993 debut, she 
says today “is not the same old day 
at the oice.” That’s because she’s 
spending it steeped in  nostalgia: On 
May 4, Matador will release Girly-

Sound to Guyville, a box set that 
includes the irst  comprehensive 
collection of Phair’s earliest demos, 
recorded under the name Girly-

Sound  and restored from original 

tapes that once  circulated among the 
male-dominated indie-rock scene of 
Chicago’s Wicker Park  neighborhood 
(aka Guyville). Some of the songs, like 
casual-sex  lamentation “Fuck and 
Run,” made it onto that breakthrough 
album. Others remain embryonic but 
still capture her unusual guitar style 
and deadpan vocals.

“It shows my process,” she says, 
shaking out her halo of heavily 
sprayed “ ’90s hair.” “People didn’t 
appreciate that the record was as 
intentional as it was.”

In fact, after decades of seeing 
Guyville cast a shadow over the 
ive albums that followed it, Phair 
is  willing to embrace its complex 
legacy, which includes playing some 
shows of exclusively Girly-Sound 
material in June (tickets for which 
sold out within minutes). It helps 
that she’s recording a new album 
— her irst since 2010’s  eclectic, 
self-released Funstyle — with 
Ryan Adams, due this fall, which 
is intended to pay homage to her 
debut. “Ryan doesn’t get a boner 
unless it sounds like something that 

 “ Guyville is about female 
empowerment, and I’m 
ferociously protective of 
young women right now.”
 —Phair

Liz Phair from then would do now,” 
she says with a laugh.

But also, she adds, “Guyville [still] 
feels so important. It’s about female 
empowerment, and I’m ferociously 
protective of young women right now.”

This is well-appreciated by 
Sophie Allison, aka Soccer 

Mommy, whose debut LP, Clean, 
shares DNA with Guyville and who 
is slated to open for Phair on some 
tour dates. “Among young female 
artists, [her album] is deinitely 
a huge thing,” says the 20-year-
old. “That ‘fuck you’ to the boys 
feels relevant. There’s still sexist 
 assumptions under the surface.”

Phair is the irst to admit that 
while Guyville became an instant 
feminist touchstone, that wasn’t 
the original intent. Back then, she 
didn’t feel there was as robust a 
 community of female musicians 
as those she name-checks today: 
Courtney Barnett, St .  Vincent, 
Best Coast’s Bethany Cosentino. 
In 1993, the frequently stoned 
Oberlin grad just wanted to prove to 

her guy friends, Urge 

Overkill’s Nash Kato 
among them, that 
she, too, could make 
music. The result 
was accessible yet 
 intimidating, a lo-i, 
deeply felt  distillation 
of the era. Guyville 
allowed for the 

 possibility, radical at the time, that 
a  reasonably well-adjusted woman 
from a Chicago suburb could want 
to “fuck like a dog,” as she famously 
declared on “Flower.”

“She didn’t have some tragic 
 persona,” says Guyville producer 

don’t buy that one.’ ” But even Phair 
admits that  none of her follow-up 
albums could rival Guyville. “When 
I made [Guyville], I had no job, no 
 responsibilities — all I did was sit 
and obsess about the form of these 
songs. I have not since been able to 
get that kind of absolute vacuum.”

Nor was she as willing to bare 
herself so explicitly. “Full-time 
mom-ing did afect my art,” she 
says, referring to her son, Nick, 
with ilm editor Jim Staskauskas 
(the two divorced in 2001). “I didn’t 
want to be on the edge. I was always 
afraid the PTA was going to stone 
me.” Now that Nick, 21, has left their 
Manhattan Beach, Calif., house for 
college, she feels comfortable once 
again keeping nocturnal hours and 
bumming around with musicians.

Enter Adams. The two had plans 
for “a sprawling, good-times” double 
album, she says, but began  paring 
it down to better it the current 
 political climate. Still, it promises to 
be a dream come true for fans. “He’s 
taking Liz Phair, forgetting about the 
mommy years, and growing her up 
on this side,” she says.

She has also signed a two-book 
deal with Random House — which 
will publish the irst of her memoirs, 
tentatively titled Horror Stories, in 
2019 — and is developing a TV pilot. 
Which is all to say that Phair hopes 
she won’t be talking about Guyville 
again in another ive years. “People 
want me to make them feel the way 
that they felt then, and nobody can 
do that,” she says. “But in the best 
sense, they just want me to live up to 
my potential. As do I.” 

THREE GUYS ON GUYVILLE

Brad Wood. “This was your kid 
 sister expressing thoughts and 
desires  candidly. The reason people 
are  coming back to it has everything 
to do with Liz.”

The cult of Guyville raised the bar 
dizzyingly high. Subsequent albums, 
like 1994’s Whip-Smart and 1998’s 
whitechocolatespaceegg, felt like a 
 logical maturation,  featuring songs 
from the Girly-Sound tapes, but 
neither was deemed as  singularly 
powerful. By the time she released 
her self-titled LP in 2003,  riding 
a populist wave to work with 
Avril  Lavigne’s production team 
The Matrix, critics were  practically 
writing her  obituary. “I spent a year 
giving therapy to  interviewers who 
were really upset and angry,” says 
Phair,  rolling her eyes. “Like, ‘Just 
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From left: Beck, Soul 

Asylum’s Dan Murphy 

and Dave Pirner, and 

Phair in Santa Monica, 

Calif., in 1993.

“The original version 

of ‘Girls, Girls, Girls’ 

is seven minutes long 

and, like, 20 verses. It 

has power that comes 

from accumulation. It 

was like a Bob Dylan 

epic. By the sixth 

minute, you’re 

devastated by the 

lyrics. There’s intimacy 

to the four tracks.”

CHRIS BROK AW
Musician

“Nobody has captured 

the feeling of being on 

an airplane so eloquently 

as ‘Stratford-on-Guy’ 

does: the vulnerability, 

the imagery of the 

earth looking like ‘a 

poorly assembled 

electrical ball.’ It 

inspired me to write 

[The Postal Ser vice ’s] 

‘Recycled Air.’ ”

BEN GIBBARD
Death Cab for Cutie

“I heard ‘Flower’ 

when I was 13. I was 

scandalized. She 

was singing about 

things I hadn’t already 

experienced yet, but 

had developed massive 

amounts of shame 

around. There is zero 

shame, no apology, in 

that song. It is almost 

a weapon.”

MIKE HADREAS
Perfume Genius
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T
WO YEARS AGO, AS PARAMORE EMBARKED 

on the second Parahoy! Cruise, frontwoman 
Hayley Williams  thought the group might 
be sailing of into the sunset for real. “Before 

we got on the boat I had already thought the band 
was probably going to be over,” she says, gazing into 
the Caribbean from atop the Norwegian Jade as it 
sails to the Bahamas on a four-day round trip from 
Miami. Bassist Jeremy Davis  quit three months prior 
to the 2016 cruise, and the public had just learned 
of  litigation he had iled against Williams. “Another 

Fresh On The Boat
Paramore and pals party from Miami to the Bahamas (and back) on the Parahoy! Cruise’s sold-out third voyage

B Y  C H R I S  P A Y N E  •  P H O T O G R A P H E D  B Y  J E S S I C A  X I E

Williams during 

Paramore’s second 

headlining set.

DAY  I N  T H E  L I F E

Farro (left) and 

York at the ping-

pong table.

member down,” she recalls thinking. (Brothers Josh 
and Zac Farro  left in 2010.) “I was like, ‘Maybe 
it’s meant to be that the last show is on a boat with 
 everybody that cares most about the band.” But 
in 2017, Williams re-formed the group as a trio, 
with guitarist Taylor York  and Zac Farro back on 
drums, and delivered the tropically tinged album 
After Laughter. “We’re in a better place,” says York. 
Holding back tears before most of the 2,700 fans 
onboard at a public Q&A that day, Farro says, “I didn’t 
come back to a band — I got my family back.” The 
Q&A is one of many events for attendees in between 
sets from Local Natives, Judah & The Lion  and, of 
course, two  headlining shows from Paramore.
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Farro doesn’t just pump up his bandmates, he keeps the 

party going for all the artists onboard. In between sets from 

Paramore and his psych-rock side project Halfnoise, his 

spacious stateroom is the place to be for a game of table 

tennis or beer pong. “I’ve been in Zac’s room a lot with him and 

his crew of crazies,” says Judah & The Lion’s Brian Macdonald. 

There’s an unsubstantiated claim that frontman Judah Akers 

and Farro combined for a 9-0 beer pong run. “Paramore 

travels with a ping-pong table, so they have an advantage,” 

jokes Ryan Hahn of Local Natives.

Each Parahoy! evening has its own special 

party theme, from “Check It Out” on 

opening night (checkered Vans slip-ons 

everywhere) to a Halloween masquerade 

for the final hurrah (Suicide Squad and 

Gryffindor House are well represented). 

“Fans are just in their zone — do this, 

go here,” says Farro. Attendees partake 

in everything from a belly-flop contest 

(pictured) to Family Feud. He reflects on 

the band’s mid-2000s days, when social 

media was in its infancy: “For these people, 

Paramore.net was like Facebook — they’d 

make usernames, talk and meet each 

other.” Adds Williams: “We’ve found a lot 

of people out in the crowd are the same 

people from the early years.”

Parahoy! veterans know to expect 

seldom-played songs during Paramore’s 

two headlining sets on the pool deck. 

After Laughter’s pastel-colored 

“Grudges” gets its live debut alongside 

a rare three-song sweep from the 

band’s oft-overlooked 2005 debut, 

All We Know Is Falling: “Pressure,” 

“Here We Go Again” and “Brighter.” A 

front-row spot against the barricade is 

precious: While the ship is docked in 

the Bahamas, dozens of cruisers skip 

a sun-soaked afternoon on Nassau’s 

beaches for a sweltering day camped 

out in front of the stage. And in 

between Paramore performances, 

fans enjoy a plethora of other 

sounds onboard: Hazy, panoramic 

indie rock from Local Natives 

(pictured), sentimental alt-pop 

from Now, Now and post-hardcore 

from mewithoutYou.

After the 2016 Parahoy!, Paramore returned home and cranked out 

several After Laughter tracks right away. This time around, a North 

American headlining tour that sets off this summer takes precedence 

over new music. “I don’t think we’re planning on [writing yet] because, 

to be honest, I’m still being selfish about After Laughter,” says Williams. 

“I love it so much, and you only get to tour an album once. I know I’ll love 

anything we do next more. That’s just what has been the case with us.”

  No Misery Business

  Oh, Yeah, The Music

  Ain’t It Fun

  On The Horizon

Seconds before taking the stage to judge Saturday 

night’s Paraoke contest, the band meets the ship’s 

captain, Ingar Kjellin, who takes a break from guiding the 

vessel to snap a pic at the behest of his daughter. “She 

warned me a hundred times, ‘If you don’t come back with 

a photo with Paramore...,’ ” he says with a laugh.

  Captain’s Orders

Williams judged the 

belly-flop contest.

Taylor Rice of 

Local Natives.

Inset: The 

Norwegian Jade. 

Right, from left: 

Farro, Kjellin, 

Williams and York.
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F
ive years ago, Arctic Monkeys delivered 

their most commercially successful album 

to date, AM, which peaked at No. 6 on the 

Billboard 200. But soon after, the quartet 

unexpectedly went on hiatus as frontman Alex 

Turner turned his attention to side band The Last 

Shadow Puppets . On May 11, the English rockers 

will reunite for sixth album Tranquility Base Hotel + 

Casino (Domino), where Turner swaps his guitar 

for a Steinway piano and delivers a stream of 

obscure references to Neil  Postman ’s information-

action ratio theory and Charles Bukowski over 

cavernous compositions. “I’m getting excited these 

days,” says Turner, 32, in between rehearsals with 

bandmembers Matt Helders , Jamie Cook and Nick 

O’Malley for their upcoming tour, plus headlining 

gigs at Lollapalooza and Firefly. For Turner, it “feels 

like it has been a long time coming.”

Considering how long it  has been since the last 

Arctic Monkeys album and how successful it  was, 

what kind of pressure did that put on you?

That last record seemed very different to the 

one before it [2011’s Suck It and See] in the way 

it sounded, and I was encouraged by that to not 

do the same thing as [AM]. With the commercial 

success of AM, I don’t think I felt the pressure 

of that hanging over the creative process. But 

there was a pressure in that we step it up and do 

something different again, try and fly high.

Why did you write on piano instead of guitar?

I was given a piano for my 30th birthday. Prior to 

that point, I didn’t have many ideas, and in my 

memory, that was the point at which they started 

to come. With the guitar, I had gotten to a point 

where I knew where everything was going to fall, 

and sitting at the piano took me immediately to a 

different place. There are chords that came out, 

my fingers were falling in different places, and the 

sounds were giving me ideas. That I was the guy 

sitting at the piano also gave me ideas.

You call  your home studio the Lunar Surface, 

inspired by a theor y that the moon landing was 

faked. Are you big on  conspiracy  theories?

Not especially, no. But I do like moon stuff. Once 

I started, it was hard to put the lid back on the 

science fiction lexicon. There was a film [my 

friends and I] were watching called World on a 

Wire. It’s a [Rainer Werner] Fassbinder film, and 

that was what pushed me over the edge into, 

“Let’s go and write about another world in order to 

comment on this one.”

The new song “Golden Trunks” references 

“ the leader of the free world.” Did you feel a 

 responsibility to be political on this album?

No. [But] it’s hard to ignore, isn’t it? In the past, I’ve 

struggled to find the poetry in [politics] and I think 

I’ve managed a way to find it this time, with some 

encouragement. I’ve always thought that, in relation 

to writing anything that relates to politics, it’s a lot 

to do with the way you go about it. Being able to 

write about the power of allusion and suggestion is 

important to keep in mind. 

‘Try And Fly High’
Following a four-year hiatus, Arctic Monkeys’ Alex Turner finds inspiration in a 

Steinway and social commentary for the band’s upcoming sixth album

B Y  L Y N D S E Y  H A V E N S

From left: Turner, 

Cook, O’Malley and 

Helders of Arctic 

Monkeys.

Q & A

N I C K I ’ S  N E W 
F I G H T  S O N G
Nicki Minaj hasn’t been in a hurry to 

follow up 2014’s The Pinkprint. Speaking 

to Zane Lowe on Beats 1, the Queens-bred 

rapper revealed she only began putting 

together a new album last December 

while taking a break from social media. 

Now, in the midst of her longest-ever 

stretch between albums, she 

returned with two new songs 

on April 12 — “Barbie Tingz” 

and “Chun-Li” — the latter of 

which references the revenge-

seeking cop of the same name 

from the Street Fighter video 

games. Minaj tapped Atlanta 

producer J. Reid to helm the tracks 

and chose the beats from a folder of 15 

he created specifically for her. Here, 

he shares how “Chun-Li” came together.

 The Production  Minaj was on the hunt 

for a boom-bap-style beat that would 

complement the initial bars she had in 

mind for “Chun-Li.” Once she chose Reid’s 

track, “Nicki stormed into the booth and 

freestyled for 10 minutes straight,” he 

says. “Then she busted [into] the control 

room super excited, demanding everyone’s 

opinion. That’s when I knew we had a hit.”

 The Release  Minaj and her team 

“officially” completed “Chun-Li” just 

one day before premiering the song 

alongside “Barbie Tingz” on Beats 1 

during a candid interview. 

Minaj has previously 

referenced the character on 

Willow Smith’s 2011 single 

“Fireball,” on which she 

declares, “I’m the street 

fighter, call me Chun-Li.”

 The Character  “Chun-Li was the first 

female playable character in a fighting 

game and remains one of the most popular 

characters,” says Angella Austin, senior 

PR manager for Street Fighter developer 

Capcom. Reid says he connects Minaj with 

the character — an Interpol officer and 

martial artist who debuted in 1991 — 

because “you can really feel [Nicki’s] 

energy, as if she were actually getting 

ready to kick some ass and take names.”

 —BRIAN LEAK

Minaj

Reid

The character 

Chun-Li

BAC KSTO RY
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Bazzi photographed 

April 5 at The Jeremy 

West Hollywood hotel 

in Los Angeles. Watch 

an exclusive video 

of Bazzi reflecting 

on his upbringing at 

Billboard.com.

No. 14
on Billboard’s  

Hot 100 chart

CHART
BREAKER
DISCOVERING NEW TALENT SINCE 1894(!)

BAZZI
After the meteoric rise of  

“Mine,” the singer figures out  

how to follow up a viral hit

By Dan Hyman 

Photographed by Danielle DeFoe

Lots to offer

When 20-year-old Andrew 

Bazzi (pronounced Bah-

zee) dropped his sensual, 

uplifting R&B single “Mine” 

last October, it soon became 

a streaming behemoth, 

thanks in part to an internet 

meme where Snapchat users 

remixed the line “You so 

fucking precious when you 

smile” with a Snapchat Lens 

filter. It then stormed the 

Billboard Hot 100 (it’s No. 14 

on the April 21 chart), but he 

still can’t help but laugh when 

fans are surprised he has 

other songs. “I’m getting, like, 

a thousand tweets a day,” he 

says. “Like, ‘Holy fuck! [You 

have] other music!’ ”

Spotlight seeker

“I’ve always been obsessed 

with entertaining people,” 

says the Detroit-area native 

who, when he wasn’t “being 

a fucking idiot in class just to 

make people laugh,” would 

dress up as Elvis Presley 

and perform for neighbors. 

“I’ve always craved that 

attention. To be an artist, 

you’ve got to want that. I’m 

obsessed with being able to 

dictate energy in a room.”

Go big, go west

At 14, Bazzi started to develop 

an online following by posting 

plucky cover songs on Vine 

and YouTube; two years 

later, he dropped out of high 

school to move to Los Angeles 

and pursue music full-time. 

With no leads or connections 

in the music industry, his first 

two years on the West Coast 

were spent smoking weed 

at the beach, partying and 

chasing girls. “I was super 

unfocused,” he says, “but I 

was learning to love myself, 

which I credit as the most 

important thing I have.”

No crying in the club

Some of Bazzi’s most affecting 

songs resemble diary entries 

— “My heart was broken, and I 

felt so valueless that I needed 

to talk about how I felt,” he 

says of the genesis for kiss-off 

single “Honest” — and dot his 

debut, Cosmic (out now). But 

his full-band shows that begin 

this spring, opening for Camila 

Cabello , will be far from 

melancholy. “Don’t even get it 

twisted for a sec,” he says. “My 

music can be on the chill side, 

but these shows are going to 

be filled with energy.” 





5 6  B I L L B O A R D

‘He Calls Me Queen’

‘That’s  
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As Latin music increasingly shapes global pop, superstar 

Colombians MALUMA and SHAKIRA discuss the “longer, steeper” 

path to success outside America, the “absolute chemistry” they 

share — and the respect due to la reina. Plus: Four ways to fix gender 

inequality in the industry, breakthrough artist MON LAFERTE and more

Shakira and Maluma photographed 

April 2 at Torre Bellesguard Antoni 

Gaudi in Barcelona, Spain. Shakira 

was styled by Marjan Malakpour, and 

wears an RtA T-shirt and pants, Beau 

Souci vest, Saint Laurent boots, Elena 

Estaun cuff and Lillian Shalom ring. 

Maluma was styled by Julian Rios, 

and wears a Dolce & Gabbana shirt, 

pants and necklace, and a Maluma 

Collection tag necklace and bracelets.

 The Truth’

2018

BY LEILA COBO

PHOTOGRAPHED BY RUVEN AFANADOR
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Shakira wears a 

Rag & Bone T-shirt, 

Adrienne Landau 

vest and Elena 

Estaun cuffs.
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of Coca-Cola’s World Cup song by Jason 
Derulo, “Colors”; and prepping the May 18 
release of his third studio album, F.A.M.E.

Shakira, meanwhile, will embark on 
her irst world tour in seven years, in 
June, after sweeping the nominations for 
the 2018 Billboard Latin Music Awards 
with 12,  including four for “Chantaje.” 
(Maluma has 10 nods.)

But the two have more than singles in 
common. Maluma (real name Juan Luis 
Londoño) grew up listening to Shakira and 
feels a deep artistic  connection with her. 
“One of the things that has inluenced me 
the most is the  folkloric elements she has 

 incorporated [into 
her music] since she 
was very young,” he 
says. “To be part of 
that group that has 
been  inluenced by the 
sounds that identify a 
country has deinitely 
had a bearing on me 
and my musical career.”

Whatever the 
 parallels, Maluma’s 
rise relects just how 
much popular music 
has changed over 
the last two decades. 
While Shakira relied 
on the  traditional 
 crossover to English 
and her World Cup 

TWO YEARS AGO, WHEN SHAKIRA WAS 

looking for songs for her 2017 Spanish-
language album, El Dorado, Sony Music 
Latin chief Afo Verde had a  suggestion: 
How about going into the studio for a 
 writing  session with a fellow Colombian, 
the red-hot up-and-comer Maluma? 
Shakira, 41, Latin music’s most  bankable 
and best-known female star, was open to 
the idea. She had paired up with  newcomers 
many times before, and while Maluma 
had yet to land a No. 1 single on Billboard’s 
Hot Latin Songs chart, his Instagram and 
YouTube accounts were exploding, and 
she was intrigued by his sinuous 2015 pop- 
reggaetón hit, “Borro Casette.”

The collaboration “turned out to be one of 
the most brilliant ideas Afo Verde has had — 
and mind you, he has had several,” Shakira 
says now with a laugh. Says Verde, who also 
suggested Shakira’s collaborations with 
Prince Royce, Carlos Vives and Nicky Jam: 
“I was fascinated with her evolution from 
a global sensation to recording again as a 
mom. What was going to happen with all 
that sensuality? I thought those two together 
could do amazing things.”

“When I meet with a producer in the 
studio, it’s a bit like a blind date. But 
what I found [with Maluma] was  absolute 
 chemistry,” conirms Shakira. “The 
moment the creative energy started to 
low, it never stopped.”

The meeting evolved into a joint 
 recording session of two tracks, 
“Chantaje” and “Trap.” The former 

debuted at No. 1 on Hot Latin Songs in 
November 2016, where it ruled for 11 
weeks. Even without a bilingual remix, 
it climbed to No. 51 on the Billboard 
Hot 100. Maluma, a star on the brink, 
inally exploded. Today, the 24-year-old is 
Latin pop’s new worldwide superstar, with 
seven No. 1s on the Latin Airplay chart, 
over 1 million tickets sold on his irst world 
tour in 2017 and more Instagram  followers 
(32.1 million) than any other male Latin 
star. He’s  currently touring U.S. arenas 
for the irst time, having sold out New 
York’s Madison Square Garden in March; 
promoting the Spanish-language version 

anthems to gain global  recognition, 
Maluma has recorded mainly in Spanish 
(he sings in English for the irst time on 
the new Burns single, “Hands on Me”), 
 focusing on social media and YouTube 
views to ind international fame.

In early April, the two friends met up in 
Barcelona, where Shakira lives with her 
partner and their two young boys, for a 
photo shoot and an intimate  conversation 
in Spanish on what it means to be a 
Colombian superstar.

Maluma, how was it to meet Shakira?

MALUMA I felt very proud because this was 

“LATINS HAVE 

 SOMETHING IN 

OUR BLOOD THAT 

IS FASHIONABLE 

AROUND THE 

WORLD NOW.”

 — Maluma

A still from the 

“Chantaje” music 

video. “My body 

begins to show 

me the way” to 

interpret a song, 

says Shakira.

Journey To 
‘Genius’
A Singular Woman
In 1995, Shakira 

broke through in 

the United States 

and Latin America 

simultaneously with 

Pies Descalzos, her 

major-label debut, 

which peaked at 

No. 5 on Billboard’s 

Top Latin Albums 

chart. Today, she 

holds the record for 

most No. 1s among 

women on Latin 

Airplay, has scored 

40 hits on Hot Latin 

Songs and has placed 

10 albums on Top 

Latin Albums, three 

of which debuted 

at No. 1. She also 

has 12 nominations 

heading into the 2018 

Billboard Latin Music 

Awards.

Colombian Roots,
Global Presence
At just 18, the native 

of Barranquilla, 

Colombia, launched 

the Pies Descalzos 

Foundation, which 

promotes quality 

public education for 

children in Colombia, 

immediately after 

the release of her 

first album. She has 

served as a UNICEF 

Goodwill Ambassador 

since 2003, and lives 

in Barcelona with her 

partner, soccer star 

Gerard Piqué, and 

their two sons, Milan 

and Sasha.

Back On The Road
This summer’s highly 

anticipated world tour 

in support of her last 

album, the Spanish-

language El Dorado, 

will be her first live 

run in seven years. 

Starting in June, it will 

take her across the 

United States, Europe 

and Latin America.

Maluma Says...
“ ‘Chantaje’ was the 

first time I worked 

with a [woman artist]. 

We didn’t know what 

to expect from each 

other, but I always 

knew Shakira was 

brilliant. And that was 

my first impression 

— I confirmed that. I 

realized what a genius 

she can be.”

 —GRISELDA FLORES

an opportunity for me to learn. I’m a new 
talent. My musical career is 6 years old. 
That’s nothing. And to go to  Barcelona and 
meet with her, it was a beautiful  experience. 
There was incredible  chemistry.
SHAKIR A Thank you, Juan. I’m being very 
honest here — Maluma is one of the most 
talented people I’ve met. He has this  mental 
agility to write lyrics, melodies, and the best 
thing is, we always agree. (Laughs.)

You’re both Colombian. What bearing 

does that have on your work together?

SHAKIR A I miss working with more 
 Colombians in the studio. There’s an 
 irreplaceable closeness to the culture. 
It’s something I can’t ind with any other 
 musician or artist. It’s relected in the 
good vibe and what a good time we have. 
 Sometimes the creative process can be as 
painful as giving birth. But when it’s with 
Maluma, it can even be pleasant.
MALUMA Ha! It can “even be pleasant.”

Maluma, what do you do to make her 

so happy?

SHAKIR A First of all, he calls me reina 
[queen] all the time. Reina here, reina there.
MALUMA (Laughs.) That’s the truth.
SHAKIR A When he called me reina the irst 
time, I said, “We’re of to a good start.”
MALUMA I’ve always said that there’s one 
thing that diferentiates us  Colombians on a 
global scale: berraquera [loosely  translated: 
grit, or guts]. Even if we’re not great 
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 musicians, we ind the people who know 
how to make the songs great.
SHAKIR A When a Colombian gets obsessed 
with something, watch out. Our history and 
the social factors we’ve been submitted to 
have turned us into resourceful people who 
had to survive and ind their way in life.

You both grew up during Colombia’s 

long rebel insurgency.

MALUMA We come from a history where 
we’ve had to look for our bread, you 
 understand me? And we’ve had that hunger 
to forge ahead due to everything we’ve 
lived though. And in the studio, we’re the 
same way. “I can’t play that chord. OK, 
who knows how?” When you put together 
 discipline and perseverance, you get 
 beautiful careers, thank God.

Have you encountered barriers in the 

industry as Latin artists?

SHAKIR A The path to success has been 
longer, steeper, with more obstacles 
than if I had been born in Florida or New 
York City. To be born in Barranquilla 
and start a career at a time when the pop 
music scene was almost nonexistent 
in  Colombia ... When I began with my 
 ballads and my rock songs, it was a very 
hostile  environment. And there was no 
social media back then. I had to travel 
the entire length of Latin America to 
make my music known in the beginning, 
going from radio station to radio station. 
Sometimes we were in three countries in 
the same day.

Turning Up 
The Heat
Chart Climber
The reggaetón artist 

scored his first No. 1 

on Billboard’s Hot 

Latin Songs tally with 

“Chantaje,” alongside 

Shakira, in 2016. It also 

became Maluma’s first hit 

on the Billboard Hot 100, 

peaking at No. 51. He 

has charted 18 other hits 

on Hot Latin Songs and 

seven No. 1s on Latin 

Airplay.

Big Goals
Born Juan Luis Londoño 

Arias in Medellín, 

Colombia, he’s a lifelong 

soccer fan who has told 

Billboard that when he 

was in school, “I would get 

out of class, play for hours, 

then go record.” More 

recently a fashionista, 

he performed at Dolce & 

Gabbana’s show in Milan 

in January.

More To Come
His third album, F.A.M.E., 

will arrive May 18 on 

Sony Music Latin with 

bilingual tracks featuring 

Timbaland and Jason 

Derulo, and Spanish-

language songs with 

Daddy Yankee and 

Prince Royce. (A second 

installment of F.A.M.E., 

due this fall, will include 

additional high-profile 

pairings.) He sings in 

English on the new Burns 

single, “Hands on Me,” 

which also features Rae 

Sremmurd.

Shakira Says...
”There was instant 

professional chemistry [in 

the studio]. There was no 

moment where we were 

stuck creatively. The ideas 

were always there.” —G.F.

2018
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Maluma wears a Dolce & 

Gabbana shirt and jeans.
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Maluma, you had social media...

MALUMA From the onset. So there was a 
way to share my music around the world. 
But that didn’t mean that they were  going to 
like my music in the U.S. I always say with 
a lot of pride that Latins have  something in 
our blood that can’t be found  everywhere, 
and that is fashionable around the world 
now. I grew up listening to and seeing 
American products. My friends and I 
would go onto all these platforms, and all 
we saw or heard was American hip-hop. 
They weren’t looking at the music we 
were  making in Latin America, but Latin 
America was always heavily inluenced by 
the music that Americans made. When we 
get on an American stage, when we have the 
 opportunity to be on the Grammy stage, we 
enjoy it that much more, because we know 
how hard the work was.
SHAKIR A Latinos in general and 
 Colombians in particular have had a hard 
history. A history where we’ve eaten dirt. 
We know what conlict is, and we know 
what it is to have nothing and to ight to get 
it. That, in a way, deines you as a human 
being and as an artist. What we’ve inherited 
and what we carry in our blood — that’s our 
raw material. That’s what we work with.

Are you surprised when you see several 

Latin music videos among the top 10 on 

YouTube in a given week?

SHAKIR A For a long time, the Americas 
looked at Anglo product. Now, the rest of 
the world is looking toward Latin  America. 
And it’s more than a fad. It’s here to stay.

You don’t think this is like the  so-called 

 Latin explosion of the 1990s, which 

faded?

SHAKIR A I might consider myself debris 
from the Latin explosion. There are people 
who stay and people who disappear. It 
depends on us as artists and what we have 
to ofer. It’s hard to generalize, but music is 
at a point where it increasingly has a more 
sophisticated sound that’s  attractive to a 
global fan. Many Latin artists  understand 
this universality well, and they know how 
to attract global tastes.
MALUMA As artists, if a door opens, it’s 
our job to make sure it stays open. One of 
the most beautiful experiences I had was in 
Israel last year, where I played for 17,000 
people. I couldn’t believe it. I think the 
best is yet to come, and being part of this 
 movement is an opportunity and an honor. 
What can be better for us than to sing in 
Spanish everywhere we go?

The two songs you’ve done together 

are very sexy but also  tasteful.  

How do you strike that balance?

SHAKIR A It’s not premeditated or 

 calculated. I connect with a song through 
dance and movement.  Generally speaking, 
that’s why I don’t work with  choreographers. 
My own artistic  interpretation of the music 
I create is very important to me. We had 
a script for the “Chantaje” video, but it 
stemmed from what I was doing with the 
dance portion. Even the outits depended on 
the  dancing. There’s never a  premeditated 
efort at shock value. “Chantaje” is a super 
sexy song, but there’s nothing erotic in the 
 lyrical content.

not having beautiful male dancers. This 
time, I’m practically carrying the entire 
weight of the show.

You’re both sex symbols. What kind of 

pressure does that put on you?

SHAKIR A I don’t feel like a sex symbol. 
It’s possible many people see me as a sex 
 symbol and others do not. Other people 
see me as a person that has kept them 
 company through their lives with music, 
 someone who they’re fond of. Some days 
I’ll say, “Wow, I’m hot.” And I have many 
 sweatpants-and-bun days in my life. And I 
suppose all women have that chameleonic 
side to them. We’re a little bit mothers, 
a little bit professionals, we’re sexy ... all 
women have that balance at any age.
MALUMA I don’t wake up in the morning, 
look at myself in the mirror and say, “I’m 
a sex symbol.” I go to the gym because I 
like to work out, not to have my dancers 
touch me onstage. I think I’m reaching an 
 incredible moment in my musical career 
where I’m looking for something more 
 spiritual. And when you don’t want to look 
like a sex symbol but as a more interesting 
person, women are attracted to that.

Maluma, you were a talented    

junior  soccer player who almost went 

pro. Would you play with Gerard  

Piqué  [Shakira’s  companion and 

 Barcelona star]?

MALUMA I’m like a fan in love. I’m going 
to create a fan club for Gerard in  Medellín. 
They invited me to see a match, but 
 hopefully they’ll invite me to train!

Shakira, you’re touring after having two 

children. How has that changed the 

way you work?

SHAKIR A I’m exhausted all day long, truth 
be told. It’s not easy, continuing a career 
with intensity and commitment and also 
being the kind of mother I want to be. But 
I’m discovering it step by step. They’re at 
a  spectacular age — 3 and 5 years old. I’m 
enjoying them tremendously, and they’re 
eager to share my life on the road. I’m 
 taking them with me, but without letting 
that absorb them too much. You have 
to ind a balance — to allow them to live 
their lives and not be absorbed by their 
 mother’s celebrity.

What does family mean to you, 

 Maluma?

MALUMA Everything. They’re my motor, 
my motivation. That’s why they’re with 
me all the time, even when I’m on tour. 
 Sometimes my dad, or my mother or my 
sister, but I always try to have them. I feel 
at home when I’m close to them. An artist 
without family doesn’t reach heaven. 

Maluma, songs of yours like “4 Babys” 

[Sample lyric: “They always give  

me what I want, fuck when I say so,  

never give me a problem”] have  

triggered a lot of criticism. What is  

your response to it?

MALUMA I say what I think because that’s 
the way I am. I don’t like to do music 
 thinking about what’s working in radio 
at the moment. I don’t like to deal with 
taboos. At a cultural level, Latin music 
hasn’t  developed like American music. 
If you listen to American radio, the top 
songs deal with all kinds of dirty stuf, and 
[my song] “Felices los 4” doesn’t even 
come close. In Latin America, to see an 
artist who’s not trap or underground do a 
song like “4 Babys” is a culture shock. But 
it also opened the door for other [Latin] 
artists to go further. I was the one who 
got the criticism, who had to deal with 
the whole problem so those other artists 
wouldn’t be judged the way I was.

Your fan base is largely female, yet your 

music is provocative. At your shows, you 

perform with a troupe of sexy female 

dancers. How did you decide that?

MALUMA It’s my idea. I like to always be 
involved in every production aspect of my 
career. A lot of women come to my shows, 
but there are also men who come. My eight 
dancers are spectacular. And the male 
fans who come to my show come to see 
 beautiful female dancers.

Shakira, are you planning on having 

 beautiful male dancers in your shows?

SHAKIR A (Laughs.) Eh, no. Not me. I’m 

2018

Maluma 

performed in Israel 

last December: 

“I’m fortunate 

to belong to a 

generation taking 

music in Spanish 

to the world.”
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Shakira wears a Dolce & 

Gabbana dress and a 

Vex Clothing bodysuit. 

Maluma wears a 

Stetson hat and Dolce & 

Gabbana shirt and 

jeans. Watch Maluma 

deliver a dramatic 

reading of some 

classic Shakira lyrics at 

Billboard.com.
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O
NLY SEVEN SONGS WITH 

a woman as the lead 
artist reached the top 50 
of Billboard’s Hot Latin 
Songs chart in 2017 (four 
were by Shakira, the only 

female act to have a solo track on the list). 
Expanding that criteria to include women 
featured on male-fronted songs ups the total 
to only 10 and includes remixes with artists 
best known outside Latin music (Cardi B, 
Beyoncé). But even those paltry numbers 
improve on recent years — in 2015, only 
one woman reached the chart’s top  echelon 
(Shakira again, as a featured act on Maná’s 
“Mi Verdad”). In 2016, there were none.

“There are not many of us  succeeding, 
let alone working together, because 
society and the industry tell us that there 
can only be one” female Latin star, says 
Becky G, whose “Mayores” hit No. 3 on 
Hot Latin Songs last October.

In February, the Chilean music-news 
site Somos Ruidosa found that only 
14 percent of all nominees for the 2017 
Latin Grammy, Billboard Latin Music 
and Spanish 40 Principales awards were 
women. At an executive level, meanwhile, 
the absence of women is especially acute 
— no Latin major label has ever had a 
woman  president in any territory.

“Across the board, there are problems. 
This puts women at risk of not being able 
to participate in a craft at which they are 
equally talented,” says Dr. Stacy Smith, 
founder and director of the University of 
Southern California’s Annenberg Inclusion 

 “There 
are not 
many of us 
succeeding, 
let alone 
working 
together, 
because 
society and 
the industry 
tell us there 
can only be 
one female 
Latin star.”
 —Becky G

In a male-dominated industry, Latin’s female artists and executives face persistent 

barriers — but, they say, there are concrete ways to start breaking them down

‘We Need That Door To Open’

Initiative, where she has published much-
cited reports on inequality in entertainment.

At the 2018 Billboard Latin Music 
Conference, Smith will join a panel of 
female industry leaders to unveil  landmark 
data on the presence of women across music 
industry roles. Here, she and her  fellow 
 panelists propose strategies to address the 
industry’s overall gender imbalance.

Sign And Foster More Female Acts
Urban music dominates the Latin charts, 
and up until the past 12 months, labels 
were not signing or pushing female  artists 
in this realm — in large part because, 
 according to several industry sources, it 
was widely believed that women didn’t 
want to  perform reggaetón or watch 
other female acts do so. “That [kind of ] 
 mythology often  perpetuates who gets 
access and  opportunity to the  detriment of 
what  consumers may want or desire,” says 
Smith. But more recently, urban-leaning 
artists Karol G and Natti Natasha have 
been pushed with the same force as their 
male counterparts, with  impressive results. 
(Natasha’s “Criminal” video has notched 
over 1 billion views.) More  widespread 
change, though, needs to begin at a 
deeper level. “What female executives are 
 scouting talent?” asks Smith. In the United 
States, very few. However, Smith’s research 
found that female acts are slightly more 
likely to work with female  songwriters. 
“That is suggestive that females are 
 advocating for more females when they 
occupy those spaces.”

Feature Women On Hits
Working with Nicky Jam early in her career 
was a game-changer for Karol G: It gave 
her cred, as did her 2017 track with Bad 
Bunny, “Ahora Me Llama.” “Collaborating 
with a big act gave me the opportunity 
that media and radio weren’t,” she says. “I 
inally had a foot in the door.” Natasha’s 
big break came with Ozuna (“Criminal”) 
and Becky G’s with Bad Bunny (“Mayores). 
“In urban music, we need male acts to give 
us the entree. Once that door opens, we 
have to back it up. But we need that door to 
open,” adds Karol G.

Promote Female Executives
In the past 15 years, only one female 
 executive has led a U.S. Latin label, either 
major or independent (Diana Rodriguez, 
as senior vp of Capitol Latin in 2010). 
Currently, Adriana Restrepo of Codiscos 
in Colombia is the only woman label 
 president in the region. But put women 
in top  executive  positions, says Spotify 
head of music  cultures Rocio Guerrero, 
and you see the direct cause and efect. 
At Spotify, she says, Latin lists relected 
the male-heavy Billboard charts until “we 
started to talk about [gender imbalance] 
and put it in the back of programmers’ 
minds.” While 18 months ago there were 
one or two songs by female acts on Baila 
Reggaetón, one of Spotify’s top ive 
 playlists worldwide and a huge indicator 
of success for the platform, today, “we 
have a minimum of 10 songs” led by or 
featuring women on that list. “We are 
testing songs more inclusively.”

Mentor The Next Generation
“I went from being in marketing to being 
a proit generator, and my life changed,” 
says Rebeca León of when she was tapped 
to head AEG Live’s Latin  division in early 
2007. “When it comes to money and 
power, [girls] don’t have a lot of  examples. 
It’s about teaching girls how to get money 
and power.” For León, now president 
of her own  management  company, 
Lionish Entertainment (see From the 
Desk Of, page 30), it meant literally going 
to a  therapist to learn how to negotiate. 
“Growing up in an environment where 
women have traditional roles, that’s the 
irst hurdle.” In the music industry, women 
often ill middle-management positions or 
senior positions in legal and  marketing, two 
narrow areas where they’re “welcome,” 
according to multiple female executives. 
“Women who have success in this industry 
are seen as ambitious and pitiless,” says 
Inma Grass, a partner at digital distributor 
Altafonte. “It’s important that as women, 
we support those who are coming after us. 
And we have to get men to be on our side.”

From left: 

Becky G, León, 

Guerrero and 

Karol G.

BY LEILA COBO
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A brief history of bilingual hits that have made splashes on the 

charts — including a diverse slew of new entries from the last year

Much More Than ‘The Macarena’

“ÉCHAME LA CULPA”
Luis Fonsi and Demi Lovato

After the upbeat duet debuted at No. 3 on 

Hot Latin Songs and topped Latin Airplay, 

the sultry video racked up over 1 billion 

global YouTube views.

FONSI “Échame la Culpa” is sort of 
celebrating a breakup, poking fun at 
the cliche “It’s not you, it’s me.” So 
I thought it would be 
cool to have a female 
perspective [with] 
a strong female 
vocalist on it.
ALEJANDRO DUQUE, 

GM, Universal 

Music Latin Demi just 
kept coming up. She 
was the first choice.

LOVATO The first time I heard Luis sing 
was on “Despacito.” I was immediately 
intrigued and so excited at the thought 
of working with him.
FONSI She was extremely excited to sing 
in Spanish, which was really important 
for me. I didn’t want it to feel forced.
DUQUE Demi’s voice is recognizable, 
but a lot of times when you switch the 
language, that can get lost. With Demi, 

you still know it’s her.
LOVATO I knew some Spanish, 
but I learned a lot more thanks to 
a tutor and Luis’ help.

FONSI I was extremely 
impressed. These uptempo 
songs with a lot of lyrics get 
tricky, even for us fluent 
Spanish speakers. She 
was almost perfect in the 
first take!

Alongside a parade of drummers and performers on stilts, 
Ricky Martin transformed the 1999 Grammy Awards into 
a Carnaval extravaganza when he performed his vibrant 
“The Cup of Life”/“La Copa de la Vida.” It was a historic 
moment for both Latin artists and the FIFA World Cup: 
The previous year, the single was the official song of the 
tournament in France, kicking off Martin’s international 
career and giving Latin music unprecedented exposure.

“ ‘Cup of Life’ changed my life,” says Martin now. “The 
fact that a song in Spanish was No. 1 in more than 72 
countries in the ’90s was something major. It opened the 
door to a whole new world of opportunities.” Or more to the 
point: “It put Latin music on the map.”

Martin isn’t exaggerating. “Every artist at some point 
has the hope of recording a song for the World Cup,” says 

Prince Royce, whose “90 Minutos” will accompany Sprint’s 
Spanish-language tournament campaign. The World Cup, and 
its global reach, comes only once every four years, presenting a 
momentous opportunity for any artist whose music is attached 
to it. (The 2018 event runs June 14-July 15.)

The World Cup final, where FIFA’s official anthem is 
typically performed, will be seen by over 2 billion people, 
according to FIFA estimates, notes Afo Verde, Sony Music’s 
chairman/CEO for Latin America, Spain and Portugal. (Sony 
is FIFA’s official music partner.) This year, Carlos Vives will sing 
Pepsi’s World Cup song and Coca-Cola will release various 
localized versions of its “Colors,” including the original with 
Jason Derulo and another pairing Derulo with Maluma. “Given 
the broad base appeal of Maluma and his massive social 
following, [Coke’s team in] 
Latin America chose one artist 
to represent the whole region,” 

says Brad Ross, director of global football for Coca-Cola.
Maluma, in fact, initially trained for a soccer career, and 

on social media, fútbolistas have emerged as some of Latin 
music’s best promoters. In 2012, a viral video of Brazilian 
soccer superstar Neymar dancing to Michel Teló’s “Ai Se Eu 
te Pego” sent it to No. 1 on Billboard’s Hot Latin Songs chart. 
Shakira, whose 2010 FIFA anthem, “Waka Waka (This Time 
for Africa),” is one of the most successful yet, reworked her 
“Dare (La, La, La)” with soccer-centric lyrics for the 2014 
World Cup album. The YouTube video featuring her partner, 
Barcelona fútbol star Gerard Piqué, has been viewed nearly 
1 billion times.

And though this year’s World Cup takes place in Russia, 
Latin artists look set to dominate: Telemundo will soon 

unveil its own Spanish-language 
theme, and Sony Music Latin & 
Iberia vp international marketing 
and partnerships Dusko Justic 
acknowledges that, with a third of 
the participating teams from Latin 
America, Spain or Portugal, a Latin 
star on FIFA’s official anthem is 
“likely.” —JUDY CANTOR-NAVAS

“RICO SUAVE”
Gerardo
Interscope Records’ first-ever 
release, Ecuadoran rapper 
Gerardo’s boastful (and 
borderline vulgar: “I eat ’em 
raw like sushi”) track reached 
No. 7 on the Billboard Hot 100 
— his only top 10 hit.

“LA MACARENA”
Los Del Río
Buoyant and 
earworm-y, it became 
a global smash 
— and launched 
an inescapable 
dance craze — after 
the release of a 
Spanglish remix, 
dubbed the Bayside 
Boys Mix, which 
spent 14 weeks at 
No. 1 on the Hot 100.

“BAILANDO”
Enrique Iglesias featuring 
Sean Paul, Descemer Bueno & 
Gente de Zona
Eighteen years after “La Macarena,” 
Iglesias’ irresistible track notched 41 
weeks atop Hot Latin Songs (a pre-
”Despacito” record), helped along by 
a Spanglish version with Sean Paul.

“DESPACITO”
Luis Fonsi & Daddy 
Yankee featuring 
Justin Bieber
Thanks in part to 
what Fonsi calls 
Bieber’s “Canadian-
American special 
sauce,” it set 
the standard for 
crossover success, 
soaring to record 
reigns on the 
Hot 100 and Hot 
Latin Songs (51 
weeks and counting 
topping the latter).

“REGGAETÓN LENTO”
CNCO & Little Mix
Rising Mexican boy band CNCO’s romantic single first dropped 
in 2016; a year later, adding hot British girl group Little Mix 
made for a bilingual smash, hitting No. 6 on Hot Latin Songs.

“I LIKE IT”
Cardi B, Bad Bunny 
& J Balvin
The boisterous 
track from Cardi’s 
new Invasion of 

Privacy reworks Pete 
Rodriguez’s 1967 
classic, “I Like It Like 
That”; adds verses 
from Bad Bunny 
and J Balvin; and 
earns Bunny his first 
top 10 hit (and Balvin 
his second) on the 
April 21 Hot 100.
 —PAMELA BUSTIOS

“MI GENTE”
J Balvin & Willy William 
featuring Beyoncé
Queen Bey broke out her español 
(shouting out daughter Blue Ivy as 
“Azul”) when she hopped on a remix of this 
global hit, which dethroned “Despacito” atop 
the Hot Latin Songs chart and peaked at 
No. 3 on the Hot 100.

With the 2018 World Cup on the horizon, Latin 
artists gear up for a singular showcase

THE PERFECT 

SCORE

From left: Jennifer Lopez, Pitbull 

and Claudia Leitte performed 

“We Are One (Ole Ola)” at the 

opening ceremony of the 2014 

FIFA World Cup.
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From left: Fonsi, Daddy 

Yankee and Bieber.

Iglesias Balvin

Gerardo

Fonsi (left) and Lovato 

performed the song 

together in Miami in March.
Cardi B

Beyoncé



Alterna-Chanteuse, 
Chilean Style

I
T’S EASY FOR ME TO FALL IN 
love with everything. I’m very 
 enamoradita,” says Chilean singer 
Mon Laferte. “It’s dangerous.” 
Speaking in Spanish on the phone 
from her home in Mexico City, she 
is exuberant, whether  talking about 

how she recently danced with senior 
citizens at the 80-year-old Salón de los 
Ángeles or about her desire to write an 
entire album of traditional Chilean cueca. 
She even swoons over her morning cofee. 
“I go to bed at night and I think, ‘Now 
I want to wake up so I can put on the 
 cofeemaker and make cofee.’ ¡Que rico! 
You know?” says Laferte, as if coniding in 
a best friend. “Because I delight in life.”

Lately, all that love has been  lowing 
back to Laferte. At the 2017 Latin 

Already a favorite in Latin America, MON LAFERTE is about to 

embark on her first-ever U.S. tour, with Juanes, bringing a genre-

bending new sound to the pop-reggaetón-dominated landscape

Grammy Awards, she was nominated for 
ive  trophies, winning best  alternative 
song for her  slinky, cumbia-esque track 
“Amárrame,” featuring Colombian 
 superstar Juanes. On the day we spoke, 
she was preparing to ly to Ecuador, where 
she would kick of a series of concerts in 
South America before joining Juanes for 
his tour of the United States. “I’m going 
to be playing in bigger venues, with a 
 massive public, in cities I don’t know, 
where I’ve never played, and it excites me 
a ton,” says Laferte. “I feel anxiousness — 
but the good kind.”

At a time when the Latin charts are 
dominated by upbeat, danceable tracks in 
the growing reggaetón and trap  subgenres, 
Laferte is a rising star in an entirely 
 diferent solar system. While she has a 

knack for  composing catchy melodies, her 
use of classic Latin rhythms, brass and 
vocal styles brings a layered, nostalgic 
quality to her music, as on her eclectic 
2017 album, La Trenza, which hit No. 13 
on Billboard’s Latin Pop Albums chart 
last May. Her soaring voice, which in its 
more dramatic moments can call to mind 
Björk’s, has more in common with bolero 
singers than with today’s pop stars. Even 
her look is distinctive, a blend of vintage 
glamour and rocker cool relecting a strain 
of  millennial Mexican street style.

Though she has lived in Mexico City 
for the past 11 years, Laferte, who is 34, 
grew up in Viña del Mar, Chile. Since irst 
performing at a music festival at age 9, the 
experience of being onstage  enraptured 
her, and by high school she was  playing 
 professionally at parties, bars and 
 eventually on TV. In concert, she has the 
easy  conidence — and theatricality — of a 
veteran performer, strumming her electric 
guitar, smiling broadly and batting her 
eyelashes,  breaking down in tears  during 
certain ballads, all while wearing her 
 signature vintage frocks and plume of red 
roses pinned in her hair.

“In the end, what do clothes do for 
you? They send a message,” says Laferte. 
“I feel a little bit like a character on the 
stage, and a colorful dress helps me 
project that.” Her ability to connect with 
 audiences reached legendary status in 
Latin America in 2017, when she delivered 

BY JULIE MEADE

PHOTOGRAPHED BY DANIELLA BENEDETTI

Age 34 

From Viña del Mar,  

one of Chile’s  

largest cities, on the 

country’s coast. 

Sounds like Indie-pop 

meets retro-rock  

riffs and folkloric  

Latin flavor. 

Screen star The 

colorfully surreal 

video for her duet with 

Juanes, “Amárrame,” 

has racked up  

over 211 million 

YouTube views.

Lowdown On 
A Rising Star



Laferte photographed 

April 9 at Armando Records 

in Bogotá, Colombia.

a bring-the-house-down performance at 
the celebrated Festival Internacional de 
la Canción in her  hometown, where el 

monstruo, the  festival’s notoriously critical 
crowd, stopped Laferte  mid-set twice, irst 
to demand she receive a gaviota de plato, 
then a gaviota de oro, two of the festival’s 
 highest honors. In October, she sold out 
three back-to-back shows at the 10,000-
seat Auditorio Nacional, a venue that could 
be  considered Mexico City’s  equivalent to 
Radio City Music Hall in New York.

Laferte irst met Juanes at his home in 
Miami, where she visited him “to see if 
we’d get along,” and the two  immediately 
hit it of. “We played, we sang, we even 
smoked something,” she says with a 
laugh. “I don’t know if he’d like me 
 saying that, but yes.” Though he has been 
 recording solo for nearly 20 years, Juanes 
only recently began singing in English, 
and Laferte hasn’t quite mastered the 

language yet. “I believe the future is a 
mystery, really,” she muses. “So, at this 
moment, I don’t even know how to speak 
English. I’ve tried, but something is 
blocked. Today, I feel I want to sing in a 
 language I  understand well. But I’d love 
to be able to sing in English — there’s so 
much art I don’t fully understand without 
the translation, and I’m depriving myself.”

For now, her relentless touring schedule 
leaves little time for such an undertaking, 
no less for the quiet, late-night creative 
sessions during which she composes. 
Still, Laferte is already at work on a 
new  project, something she says is very 
 diferent for her. “Anything can be a 
 trigger for a song. My cat walked over the 
keyboard, and the most beautiful melody 
was produced by his walking!” she says. 
“I often feel the songs are out there in the 
air, and I grab them. And that’s how the 
most beautiful songs come out.”



S
ince Luis Fonsi and Daddy 
Yankee’s “Despacito” remix 
featuring Justin Bieber came 
out one year ago, the bilingual 
megahit’s reverberations 
through the industry have only 

intensified. Superstars like Beyoncé and 
Demi Lovato jumped on Latin hits like “Mi 
Gente” (with J Balvin and Willy William) and 
“Échame la Culpa” (with Fonsi), respectively. 
Viva Latino and Baila Reggaetón became 
two of Spotify’s five most listened-to 
playlists in the world, according to the 
streaming platform. Over one-third of the 
acts on YouTube’s Music Global Top 100 
were Latin. And on the Billboard Hot 100, for 
the first time ever, two Spanish-language 
songs — “Despacito” and “Mi Gente” — 
simultaneously occupied the top 10.

Celebrating the past year’s Latin takeover, 
the 29th annual Billboard Latin Music 
Conference, taking place April 23-26 at 
the Venetian in Las Vegas, will feature 
panels highlighting how Latin artists and 
festivals are reaching non-Spanish-speaking 
audiences, the new trap and reggaetón 
chart-toppers and the game-changing young 

Celebrating a banner year at the 2018 Billboard Latin Music Conference

Domination Post-‘Despacito’
“Mexillenials” taking center stage in the 
regional Mexican world. On the last day of 
the conference, Telemundo will broadcast 
the Billboard Latin Music Awards live from 
the Mandalay Bay Events Center. Colombian 
stars Balvin and Shakira lead the nominees 
list with 12 entries each, followed by Fonsi, 
Daddy Yankee, Ozuna and Maluma with 10. 
In keeping with the past year’s cross-genre 
collaborations, non-Latin acts scored a 
significant number of nods, too: Bieber with 
eight and Beyoncé close behind with six. 
Here, a look at the nominees for three of the 
big night’s top categories.

ARTIST OF THE YEAR
J Balvin, Luis Fonsi, Daddy Yankee, Ozuna

Now surpassing 5 billion YouTube views, 
“Despacito” earned Fonsi and Daddy Yankee 
a spot in the top category. (Both artists are 
also up for songwriter of the year.) Balvin’s 
exuberant global collaboration “Mi Gente” 
won him a nod, while rising Puerto Rican 
reggaetón and Latin trap star Ozuna, whose 
Odisea is now the longest-leading No. 1 by a 
male artist on Billboard’s Top Latin Albums 
chart, closes out the quartet of nominees.

NEW ARTIST OF THE YEAR
Alta Consigna, Bad Bunny,  

Christian Nodal, El Fantasma y Banda 

Populares del Llano

Crooner Christian Nodal, who notched 
his first No. 1 on the Regional Mexican 
Albums tally with debut EP Me Dejé 

Llevar, is up against fellow rising regional 
Mexican acts Consigna and El Fantasma 
y Banda Populares del Llano, both of which 
also scored No. 1s on the genre’s albums 
list. On the opposite end of the stylistic 
spectrum: trap sensation Bad Bunny, whose 
22 charted hits on Hot Latin Songs (six of 
which reached the top 10) and current, first-
ever U.S. tour make him a strong contender 
for the honor.

TOUR OF THE YEAR
Marc Anthony, Ricardo Arjona, Enrique 

Iglesias & Pitbull, Marco Antonio Solís

This category’s finalists are all reliable arena 
fillers who claimed some of the highest-
grossing tours of the past year, according 
to Billboard Boxscore. Iglesias and Pitbull 
teamed up for a blockbuster two-leg, 
35-concert trek. They’re up against box-
office king Anthony; Guatemalan singer-
songwriter Arjona, who played one of the first 
post-Hurricane Maria shows in Puerto Rico; 
and Mexico’s Solís. —GRISELDA FLORES

 “Music is something no one controls. Music belongs 
to the people. I remember politicians wanted to 
block reggaetón from radio in the early days in 
Puerto Rico. But it was impossible. And the same 
thing has happened with trap. So many barriers 
went down. So many people out there — young, 
even old — want that music, request it and play it.”

—Bad Bunny, new artist of the year nominee

Bad Bunny 

onstage in 

Miami in 

March.

2018

Conference 

Guide
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The Nominees: 
Producer Of The Year

Over a three-decade career, Mexican 

rock group Maná has scored 30-plus 

hits on the Hot Latin Songs chart, 

15 entries on Top Latin Albums and 

24 Billboard Latin Music Awards — 

and counting: This year, the band 

is up for Latin pop songs artist 

of the year, duo or group. Ahead 

of the 2018 awards, where the 

members will receive the Lifetime 

Achievement honor and give a 

special performance, 

frontman Fher Olvera 

and drummer Alex 

González spoke about 

Maná’s extraordinary 

longevity and 

philanthropy.

Throughout such 

a long career, 

what has been 

your proudest 

achievement 

thus far?

González Maná 

became huge in 

the United States 

singing in Spanish. 

We never did anything in English or 

any crossover. The U.S. is the most 

difficult country in the world as far 

as making it goes, and it’s also the 

most important in the industry. In 

the beginning, it was difficult for us, 

but to this day we’re selling  

out the biggest arenas in the U.S., 

from Madison Square Garden [in 

New York] to the Staples Center [in 

Los Angeles].

The band has always embraced 

social justice, particularly through 

its Selva Negra ecological 

foundation, which was founded in 

1995. What drives that dedication?

Olvera We’ve always had an interest 

in collaborating with both people 

and the planet. We wanted to 

plant a seed in people’s hearts and, 

together, to respect all the species 

that surround us, and to fight for a 

better world.

How has the industr y changed 

for Latin rock groups since you 

started out?

González It’s disappointing to 

see how record labels and radio 

stations have lost interest in 

rock en español bands. It’s 

not like it used to be in the 

’80s, ’90s or even the early 

2000s. But it’s awesome that 

there are so many genres and 

fusions of sounds going on in 

Latin music now. —G.F.

Working with Bad Bunny, Ozuna 

and a slew of rising regional Mexican 

acts, respectively, the executives on 

the conference’s “New Starmakers” 

panel — Rimas Entertainment 

founder/co-owner Noah Assad, 

Dimelo Vi vp entertainment 

Vicente Saavedra and Gerencia 360 

founder/CEO Luis Del Villar — have 

learned what it takes to launch 

nontraditional Latin talent. 

In advance of their April 24 

conversation in Las Vegas, 

the power trio reflect on 

their success thus far.

HOW WOULD YOU 

DESCRIBE YOUR ST YLE OF 

MANAGEMENT?

SA AVEDR A I’m a warrior, 

I’m a psychologist; they 

are artists, [and] they think 

differently. I’m like a doctor 

who understands them and enters 

their mind.

DEL VILL AR We start from scratch, 

where sometimes there’s only a 

mom and dad behind the artist. At 

Gerencia, we’re like a university, and 

education and discipline are 

fundamental. Our conviction is not 

just to develop talent, but better 

human beings.

WHAT ’S YOUR BIGGEST 

ACHIEVEMENT THUS FAR?

ASSAD Bad Bunny gave me 

artist recognition, but 

every step feels like an 

achievement, from getting to 

100 million views to working 

with artists day to day.

DEL VILL AR One of the biggest 

achievements was three gold 

records from Noel Torres. We 

believe artists like Cornelio 

Vega y Su Dinastia, Adriel 

Favela, Jonatán Sánchez and 

Omar Ruiz will reach that 

goal, too.

SA AVEDR A We believed in launching 

albums when people said to just 

work singles. Being on the charts for 

this long has been a major highlight.

HOW HAVE STREAMING PL ATFORMS 

HELPED YOUR ARTISTS?

DEL VILL AR Streaming platforms like 

Spotify are really tools to develop a 

song. Whether the song is actually 

good determines the success.

ASSAD YouTube is an algorithm 

based on traffic and browsing for 

content. But the algorithm helps 

you get discovered more than any 

routine way music is consumed.

SA AVEDR A Spotify and YouTube are 

the thermometers of music. They 

allow us to see where we need to go.

 —JUSTINO ÁGUILA

Lifetime Achievement Award winner and Latin arena  

mainstay Maná reflects on over 30 years in the business

Guiding The Next Generation
As streaming platforms open up a global audience to Latin artists, 

these executives redefine how to ignite a new talent’s career

Get to know the masterminds 

behind the past year’s Latin hits

REPPING FOR ROCK EN ESPAÑOL

Wisin

Jeday

Rengifo & Torres

WhiteBlack

Del Villar

Assad

Ozuna 

(left) with 

manager 

Saavedra.

From left: González, 

Juan Calleros, Olvera and 

Sergio Vallín of Maná.
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WISIN
From... Cayey, Puerto Rico
Known for... 
Collaborators ranging 
from pop stars to urban 
up-and-comers: He 
produced boy band CNCO’s 
2016 debut, Primera Cita, and has also 
worked with Jennifer Lopez (2017’s “Amor, 
Amor, Amor”), Ozuna (“Escápate Conmigo”) 
and Chayanne.
Sounds like... Explosive reggaetón, 
exemplified by his own star duo, Wisin & 
Yandel.

CHRIS JEDAY
From... Carolina, Puerto 
Rico; now lives in San Juan
Known for... The 
28-year-old dynamo 
arrived on the urban 
Latin scene six years ago, 
producing, writing and arranging for Wisin & 
Yandel. Since then, he has racked up credits 
on tracks by Ozuna and Daddy Yankee.
Sounds like... Sensual Latin trap, 
exemplified on his J Balvin, Ozuna and 
Arcángel collaboration “Ahora Dice,” a Hot 
Latin Songs top 10 hit.

MAURICIO RENGIFO & 
ANDRÉS TORRES
From... Cali and Bogotá, 
Colombia, respectively; 
both now live in Los 
Angeles
Known for... Luis Fonsi 
played the duo a romantic 
pop ballad, they added a 
reggaetón beat, and “Despacito” was born.
Sounds like... Rengifo, of urban-pop duo 
Cali y El Dandee, and Torres were spreading 
their tropical-urban style long before 
“Despacito” on tracks by Thalía, Alejandro 
Sanz and David Bisbal.

SAGA WHITEBLACK
From... Quibdó, Colombia; 
now lives in Medellín
Known for... A string of 
Nicky Jam hits, from Hot 
Latin Songs record-breaker 
“El Perdón” with Enrique 
Iglesias to “X,” the artist’s J Balvin pair-up 
that is No. 2 on the chart.
Sounds like... Dancehall and Afro-
Colombian influences meets more lyrical 
Colombian styles, reggaetón and pop. —J.C.N.



Cardi B scores her first week at 

No. 1 on the Artist 100, jumping 

6-1, as debut LP Invasion of 

Privacy launches atop the 

Billboard 200 with 255,000 

equivalent album units, 

according to Nielsen Music (see 

page 74). She also charts 13 

songs on the Billboard Hot 100, 

passing Beyoncé for the most 

simultaneous entries among 

women (see page 8).

NO. 1
Cardi B
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Ella Mai 

Elevates
British R&B singer Ella Mai 
(above) enters the top 10 of 
the Emerging Artists chart 
(15-7) on the strength of her 
breakout single, “Boo’d Up,” 
which rises 78-72 on the 
Billboard Hot 100. The 
track climbs with 16 million 
audience impressions (up 
14 percent), 8.2 million U.S. 
streams (up 22 percent) 
and 5,000 downloads sold 
(up 7 percent), according 
to Nielsen Music. It 
concurrently soars to the 
top 10 of the Hot R&B 
Songs tally (14-8).

Plus, Bishop Briggs 
re-enters Emerging Artists 
at No. 15, sparked by 
her performance of her 
breakthrough single, “River,” 
on ABC’s American Idol 
(April 9) with contestant 
Trevor McBane. The 
original re-enters Hot Rock 
Songs at No. 11, nearly 
matching its No. 10 peak 
in 2016. Allen Stone also 
receives an Idol boost: 
Following a duet of his 
song “Unaware” with 
hopeful Dennis Lorenzo, 
Stone steps onto Emerging 
Artists at No. 27.

 —Xander Zellner
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JOHNNY CASH’S 

‘WORDS’ AND MUSIC

While two odes to 

Elton John (one 

pop-focused and one 

country) enter the 

Billboard 200 at Nos. 13 

and 36, respectively, 

Johnny Cash (above) is 

likewise the subject of 

a tribute. Johnny Cash: 

Forever Words bows at 

No. 9 on Top Country 

Albums, earning 9,000 

equivalent album units, 

according to Nielsen 

Music. With artists 

ranging from daughter 

Rosanne Cash to Elvis 

Costello, the project 

features the late Man 

in Black’s poetry, letters 

and lyrics set to music. 

It was produced by John 

Carter Cash, the son of 

Johnny and June Carter 

Cash. —Jim Asker and 

 Gary Trust

Go to Billboard.com for 

full Chart Beat coverage, 

including columns and 

podcasts.

C H A R T  B E A T
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Cardi B 

Invades 

Chart 

Summit
Cardi B becomes just the 

fifth female rapper to top 

the Billboard 200 as her 

debut studio e�ort, Invasion 

of Privacy, arrives atop the 

list. The set starts with 

255,000 equivalent album 

units earned in the week 

ending April 12, according 

to Nielsen Music. That sum 

also grants her the second-

biggest week of the year for 

any album — trailing only 

Justin Timberlake’s arrival 

with Man of the Woods 

(293,000 units on the 

Feb. 17 chart).

Cardi B joins an elite 

group of women rappers 

with a No. 1 album. She 

follows Nicki Minaj, Eve, 

Foxy Brown and Lauryn 

Hill.

Invasion racked up 

impressive streaming 

numbers: It clocked the 

biggest streaming week 

ever for an album by a 

woman. Of its 255,000-

unit start, 135,000 of that 

sum were in streaming 

equivalent album 

units. That translates to 

202.6 million streams 

of the album’s tracks 

during its debut frame. 

Invasion easily bests the 

previous record-holder 

among women, Beyoncé’s 

Lemonade, which launched 

with 77,000 SEA units 

(115.2 million streams) on 

May 14, 2016.

It wasn’t just all about 

the streaming for Cardi B, 

either. The set sold 

103,000 — and all in digital 

downloads. That sum is 

notable, considering many 

hip-hop albums by newer 

artists tend to be largely 

driven by streams and 

have relatively few album 

sales. Invasion actually has 

the largest sales week for 

an R&B or hip-hop album 

since Eminem’s Revival 

bowed with 197,000 copies 

sold in the tracking week 

ending Dec. 21, 2017.

 —Keith Caulfield
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The former No. 1 soundtrack 

steps 5-4 with a 10 percent gain 

in units (rising to 51,000) and 

a 15 percent climb in sales (to 

33,000) following the DVD and 

Blu-ray releases of the movie on 

April 10.

S O U N D T R A C K 

The Greatest 
Showman

4

The album zooms 159-68 (9,000 

units; up 76 percent, of which 

5,000 were in traditional album 

sales; up 441 percent) after its 

vinyl release on April 6. It sold 

4,000 vinyl LPs and bows at 

No. 3 on the Vinyl Albums chart.

L O R D E

Melodrama68

The April 1 live TV concert rendition of Jesus 

Christ Superstar launches at No. 46 with 13,000 

equivalent album units earned in the week 

ending April 12, according to Nielsen Music. 

Of that sum, 11,000 were in traditional album 

sales. The set (out April 6) is the fifth iteration of 

Superstar to reach the chart. It was preceded by 

the concept album (No. 1, 1971), Percy Faith ’s 

instrumental highlights set (No. 186, 1972), the 

original Broadway cast recording (No. 31, 1972) 

and the movie soundtrack (No. 21, 1973). —K.C.

46

S O U N D T R A C K 
Jesus Christ 

Superstar: Live in 
Concert
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Firsts For 
Minogue, 
Merton
Kylie Minogue makes her 

debut on the Independent 

Albums chart as the pop 

princess’ new studio album, 

Golden, bows at No. 4 

with 8,000 copies sold in 

the week ending April 12, 

according to Nielsen 

Music. Golden — released 

through BMG — is her first 

independently distributed 

set after having her entire 

previous U.S. catalog go 

through major labels and 

distribution. (She was most 

recently with Parlophone/

Warner Bros.)

On the Billboard 200, 

Golden starts at No. 64 

(with 10,000 equivalent 

album units earned), 

marking Minogue’s ninth 

chart entry almost 30 years 

after her U.S. debut set, 

Kylie, entered the list on 

Sept. 10, 1988.

Golden’s lead single, 

“Dancing,” rises 9-5 on 

Dance Club Songs. It’s her 

18th top 10 hit on the list.

Also on the Billboard 200, 

Alice Merton arrives with 

her No Roots EP at No. 171 

with 5,000 units (2,000 

in traditional album sales). 

The five-song set was led 

by the hit title track, which 

in February reached No. 1 

on Rock Airplay (the first 

No. 1 by a woman since 

Lorde’s “Royals” in 2014) 

and Alternative (the ninth 

solo woman to top the tally 

in its 29-year history).

“No Roots” is now 

percolating on Mainstream 

Top 40 as the track 

bullets at No. 27 (its peak). 

Meanwhile, the EP’s “Lash 

Out” debuts on Alternative, 

starting at No. 39.

Concurrent with the bow 

of No Roots, Merton hits 

a new high on Emerging 

Artists, vaulting 11-3. —K.C.
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John & 
Taupin 
Tributes 
Arrive
Twenty-six years after Elton 

John and Bernie Taupin 

received the tribute album 

treatment with Two Rooms: 

Celebrating the Songs of 

Elton John & Bernie Taupin, 

the songwriting team is 

being feted again with two 

star-studded sets: Revamp 

and Restoration. Both 

albums carry the subtitle 

Reimagining the Songs of 

Elton John & Bernie Taupin.

The pop- and rock-leaning 

Revamp, which features 

P!nk and Ed Sheeran 

covering John & Taupin 

tunes, bows at No. 13 

on the Billboard 200 

(25,000 equivalent album 

units earned in the week 

ending April 12, according 

to Nielsen Music). The 

country-flavored Restoration 

— boasting Little Big Town 

and Chris Stapleton, 

among others — starts at 

No. 36 (15,000 units).

Revamp and Restoration 

also arrive at Nos. 2 and 4 

on the Top Rock Albums 

and Top Country Albums 

charts, respectively.

The two sets follow Two 

Rooms, which arrived in 

1991 and climbed to No. 18 

the following year. The 

album has sold 1.4 million 

copies and helped usher in 

a bevy of tribute projects 

in the mid-1990s. Among 

them were Common Thread: 

The Songs of the Eagles 

(No. 3, in 1993), Stone Free: 

A Tribute to Jimi Hendrix 

(No. 28, 1993), Kiss My Ass: 

Classic Kiss Regrooved 

(No. 19, 1994) and 

Encomium: A Tribute to Led 

Zeppelin (No. 17, 1995).

Elsewhere on the 

Billboard 200, Bazzi bows 

at No. 35 with his debut 

e�ort, Cosmic, following a 

partial week of activity after 

the album’s o�-cycle release 

on Thursday, April 12. The 

set will likely hold in the 

top 40 on the April 28 tally, 

following its first full week 

of charting activity.

 —Keith Caulfield
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‘Forever’ 
Debuts 
A$AP
The new track from A$AP 

Rocky (above), “A$AP 

Forever,” marks just his 

third appearance on the 

Streaming Songs chart 

as a lead artist and, as an 

added bonus, he brings 

along featured artist Moby 

for his first Streaming 

Songs appearance. The 

tune debuts at No. 50 

with 11.5 million streams 

in its first tracking week, 

according to Nielsen Music. 

Previously, Rocky peaked 

at No. 34 as a lead artist 

with “L$D” in 2015 (though 

he has made two previous 

appearances on the chart 

as a featured artist).

In addition to becoming 

Moby’s first track on the 

Streaming Songs tally, the 

song is his first visit to the 

Billboard Hot 100 (a No. 65 

debut) since 2001, when 

“South Side” (featuring 

Gwen Stefani) peaked at 

No. 14 (May 26, 2001).

Drake’s “Nice for What” 

not only starts at No. 1 on 

the Hot 100 but also makes 

a splashy debut on both 

Streaming Songs (No. 1, 

60.4 million streams) and 

On-Demand Streaming 

Songs (No. 1, 45.8 million 

clicks). On the latter list, 

“Nice for What” racks up the 

third-largest week in the 

history of the six-year-old 

chart, bested only by the 

first two weeks of Drake’s 

own “God’s Plan” (68 million 

on the Feb. 3 chart, and 

57.4 million on Feb. 10).

As Cardi B makes history 

on the Hot 100 (see page 8), 

she also makes her mark on 

Streaming Songs with the 

most concurrently charting 

tracks by a woman: 14. All 

13 of the titles from her 

Invasion of Privacy album 

are on the list, along with 

her Bruno Mars duet, 

“Finesse.” The previous-best 

mark by a female artist was 

12, logged by Beyoncé on 

May 14, 2016. —K.R.

Gaga’s 
10th 
‘Dance’ 
Party
It is a week of 10s for Lady 

Gaga (below), who jumps 

32-10 on the Social 50 after 

celebrating the 10-year 

anniversary of the release 

of her debut single, “Just 

Dance,” on April 8. “It’s 

very emotional, and I am so 

grateful to Little Monsters 

for sticking by me all 

these years,” tweeted the 

singer. “Cheers to many 

more, filled with love and 

bravery to be yourself.” 

Gaga, who last reached 

the Social 50 top 10 last 

December (No. 8, Dec. 30, 

2017), earned a 73 percent 

boost in Twitter mentions 

(61,000 overall in the week 

ending April 12, according 

to Next Big Sound) as fans 

congratulated her.

Arctic Monkeys become 

a rare rock band to make 

the Social 50, debuting at 

No. 41 thanks to a hefty 

69,000 Twitter reactions 

and 25,000 new Twitter 

followers. On April 5, 

the quartet announced 

new album Tranquility 

Base Hotel & Casino (due 

May 11), its first full-length 

since 2013’s AM, and 

subsequently revealed 

a flurry of tour dates in 

the United Kingdom 

throughout September.

Mariah Carey makes a 

rare non-holiday-related 

appearance on the 

Social 50, re-entering at 

No. 42. The singer revealed 

in the latest issue of People 

that she has bipolar II 

disorder, something she 

has known for 17 years, 

promoting the story on 

social media. Carey leaped 

26 percent in Wikipedia 

views and earned 51,000 

Twitter reactions (up 

1,258 percent) as part of 

the media attention. “I’m 

grateful to be sharing this 

part of my journey with you,” 

she wrote, later adding 

that she was “feeling 

inspired by each of your 

stories and uplifted by your 

overwhelming support.”

 —Kevin Rutherford
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Paul Schindler, Alan Sutin and Greenberg Traurig congratulate our clients and friends

and all of the 2018 Billboard Latin Music Award finalists

We applaud our friends Maná, recipient of the Lifetime Achievement Award.

Jennifer Lopez Magnus Gente de ZonaMarc Anthony
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Davis ‘Up’ 
To No. 1
The debut hit by singer-

songwriter Jordan 

Davis (above), “Singles 

You Up,” climbs 2-1 on 

Country Airplay, increasing 

6 percent to 42.4 million 

audience impressions in 

the week ending April 15, 

according to Nielsen 

Music. Co-penned by 

Davis, “Singles” is from 

his first full-length, Home 

State, which started at 

No. 6 on the Top Country 

Albums chart dated April 7 

(11,000). “Singles” is the first 

career-opening Country 

Airplay No. 1 since Russell 

Dickerson’s “Yours” 

(Jan. 27).

On Hot Country Songs, 

Bebe Rexha and Florida 

Georgia Line’s “Meant 

to Be” extends its reign to 

20 weeks and now stands 

alone in third place among 

the longest-leading hits in 

the chart’s 59-year history, 

passing Leroy Van Dyke’s 

“Walk On By” (19 weeks 

at No. 1 in 1961 and 1962). 

FGL boasts two of the three 

longest-ruling No. 1s: Sam 

Hunt’s “Body Like a Back 

Road” holds the record with 

34 weeks on top in 2017, 

while FGL’s debut, “Cruise,” 

ranks second with 24 weeks 

in 2012 and 2013.

“Meant to Be” crowns 

the all-genre Radio Songs 

chart for a second week 

(136 million impressions, up 

4 percent), becomes each 

act’s first No. 1 on Adult 

Top 40 and climbs 3-2 on 

Country Airplay.

Meanwhile, Carrie 

Underwood charts her 

40th entry on Country 

Airplay as “Cry Pretty” 

bows at No. 20 (10.7 million 

impressions). The launch 

ties 2007’s “So Small” for 

her second-highest after 

“Something in the Water” 

(No. 17, 2014). Underwood’s 

first Capitol Nashville 

album is due this fall.

 —Jim Asker
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Mars’ 

Mission 

To No. 1
Thirty Seconds to Mars 

(above) rules Top Rock 

Albums and Alternative 

Albums for the first 

time as its fifth studio 

set, America, bows with 

62,000 equivalent album 

units (54,000 in traditional 

album sales), according to 

Nielsen Music. Previously, 

the Jared Leto-led act 

reached highs of No. 3 on 

Top Rock Albums with Love 

Lust Faith + Dreams (2013) 

and No. 2 on Alternative 

Albums with This Is War 

(2009).

Another veteran rock 

act earns an initial leader: 

Underoath notches its first 

Hard Rock Albums No. 1 

with the debut of Erase Me 

(23,000), the metalcore 

band’s first album since 

2010. Concurrently, 

“Rapture,” the six-piece’s first 

entry on the Mainstream 

Rock airplay chart and the 

new set’s lead single, rises 

32-30.

Lovelytheband leads 

the Alternative airplay 

chart with “Broken” (3-1), 

its first Billboard No. 1. 

The trio, led by Mitchy 

Collins (also of pop-folk 

duo Oh Honey), is the third 

act to top Alternative with 

its first charting single in 

2018, following AJR and 

Alice Merton. The song 

also drives 4-2 on the all-

rock-format Rock Airplay 

chart (10.9 million audience 

impressions, up 11 percent).

Additionally on the 

Alternative list, Vance Joy 

jumps 12-8 with “Saturday 

Sun.” Each of the Australian 

singer-songwriter’s six 

entries has hit the top 10, 

making him the 12th act to 

start with such a streak or 

better in the chart’s 29-year 

history. He’s the first since 

Bastille, which has sent its 

first six entries so far to the 

tier since 2013.

 —Kevin Rutherford
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BTM CREW

            ENTERTAINMENT TRAVEL DONE RIGHT...

TOUR BUDGETING AVIATION GROUND TRANSPORT

Private Jets & Helicopters

Exclusive Airline Entertainment 

advantages

 ACCOMMODATION EXCEPTIONAL SUPPORT VIP & SECURITY

Multilingual travel 
consultants

Global billing

24/7 Inhouse support

Global presence: Ground 
staf in all Latin American 
countries, USA, UK.

5 Star chau�eurs

Luxury vehicles
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Car rentals worldwide

Pre-tour budget 

planning to help you 

stay on track and in 

budget.

66 West Flagler Street,

Miami, Fl, 33130

+1.305.856.8889

www.btmcrew.com

sales@btmcrew.com

Short and long term 

housing for all budgets, 

artist, band and crew. No 

matter where you are 
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domestic and 

International.

A ,B, & C parties, 

worldwide.

Meet & Greet

Private Secuirty

VIP services

Free name changes

Free seating..
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Lil Xan’s 

X-cellent 

Debut
Lil Xan (above) earns his 

first top 10 on Top R&B/

Hip-Hop Albums as Total 

Xanarchy debuts at No. 8 

with 27,000 equivalent 

album units earned in 

the week ending April 12, 

according to Nielsen Music. 

The figure includes 14,000 

in traditional album sales, 

making Xanarchy the 

second-best-selling R&B/

hip-hop album of the week 

(trailing Cardi B’s Invasion 

of Privacy; see page 74). 

Xanarchy contains the 

single “Betrayed,” a No. 28 

hit on Hot R&B/Hip-Hop 

Songs in December 2017.

Speaking of Hot R&B/

Hip-Hop Songs, the chart 

welcomes a new No. 1 as 

Drake’s “Nice for What” 

debuts on top. The song is 

the superstar’s 18th leader 

on the list. He now has 

the second-most No. 1s, 

passing James Brown’s 17. 

Only Aretha Franklin and 

Stevie Wonder are ahead, 

with 20 each. As expected, 

“Nice” starts as the week’s 

best-selling (88,000 

downloads) and most-

streamed (60.4 million 

clicks) tune of any genre. It 

also ignites at radio out of 

the gate, setting a record for 

the highest debut ever on 

Mainstream R&B/Hip-Hop 

with its No. 8 start.

Lil Dicky claims his first 

No. 1 on Hot R&B Songs as 

“Freaky Friday” (featuring 

Chris Brown) ascends 3-1. 

Brown, likewise, claims his 

first leader on the ranking, 

which launched in 2012. 

Brown owns five No. 1s on 

Hot R&B/Hip-Hop Songs, 

mostly before Hot R&B 

Songs arrived. The comedic 

tune keeps improving 

at radio, rising 20-16 on 

Rhythmic and 34-32 on 

R&B/Hip-Hop Airplay.

 —Trevor Anderson
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CNCO 

Debuts  

At No. 1
CNCO (above) earns its 

second No. 1 on Top Latin 

Albums as the group’s 

self-titled sophomore studio 

set bows with 16,000 

equivalent album units 

earned in the week ending 

April 12, according to 

Nielsen Music. Of that sum, 

13,000 were in traditional 

album sales — the largest 

sales week for any Latin 

album since Romeo 

Santos’ Golden launched 

with 26,000 in the week 

ending July 27, 2017.

CNCO also logs the 

quintet its biggest week in 

terms of overall units and in 

traditional album sales. The 

act’s previous high-water 

mark was earned by its first 

album’s debut frame, when 

Primera Cita tallied 12,000 

units and 11,000 sold in 

2016.

Though none of the new 

album’s tracks are on the 

Hot Latin Songs chart, three 

previously dotted the tally. 

The remix of “Reggaetón 

Lento (Bailemos),” with 

Little Mix, peaked at 

No. 6 in 2017. (The original 

version, without Little Mix, 

was included on CNCO’s 

debut album.) “Hey DJ,” 

with Yandel (No. 14), and 

“Mamita” (No. 28) followed 

“Lento.”

On the current Hot Latin 

Songs chart, Luis Fonsi 

and Daddy Yankee’s 

“Despacito,” featuring 

Justin Bieber, extends its 

chart domination to a 51st 

nonconsecutive week. The 

song claimed a spike in 

both sales (up 16 percent) 

and streams (up 1 percent), 

likely attributed to fans 

reacting to news generated 

by a hack on April 10 that 

temporarily removed the 

song’s video from YouTube.

Meanwhile, on Tropical 

Airplay, Raymix’s “Oye 

Mujer” marks his first No. 1, 

climbing to 8.4 million 

audience impressions in the 

week ending April 15 (up 

21 percent).

Lastly, Calibre 50 earns 

its 11th No. 1 on Regional 

Mexican Airplay as “Mitad 

y Mitad” ascends 2-1 with 

9.5 million in audience (up 

7 percent). —Pamela Bustios
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HOT CHRISTIAN SONGS™

HOT GOSPEL SONGS™

TOP CHRISTIAN ALBUMS™

TOP GOSPEL ALBUMS™

LAST

WEEK

THIS

WEEK

ARTIST Title 
IMPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

1 1
#1  

4 WK S
MERCYME I Can Only Imagine: The Very Best Of MercyMe 
FAIR TRADE/PLG   

7

2 HILLSONG WORSHIP There Is More 
HILLSONG/SPARROW/CAPITOL CMG   

1

10 3 GG MERCYME Lifer 
FAIR TRADE/PLG   

54

3 4 ALAN JACKSON Precious Memories Collection 
ARC/EMI NASHVILLE/CAPITOL CMG   

43

8 5 ZACH WILLIAMS Chain Breaker 
ESSENTIAL/PLG   

68

5 6 LAUREN DAIGLE How Can It Be 
CENTRICITY/CAPITOL CMG   

158

7 7 CORY ASBURY Reckless Love 
BETHEL   

11

6 8 HILLSONG UNITED Wonder 
HILLSONG/SPARROW/CAPITOL CMG   

44

9 9 NF Therapy Session 
CAPITOL CMG   

103

11 10 CROWDER American Prodigal 
SIXSTEPS/SPARROW/CAPITOL CMG   

81

13 11 ELEVATION WORSHIP Here As In Heaven 
ELEVATION CHURCH/ESSENTIAL WORSHIP/PLG   

114

22 12 CASTING CROWNS The Very Next Thing 
BEACH STREET/REUNION/PLG   

82

15 13 CHRIS TOMLIN Never Lose Sight 
SIXSTEPS/SPARROW/CAPITOL CMG   

77

12 14 TOBYMAC This Is Not A Test 
FOREFRONT/CAPITOL CMG   

140

14 15 SKILLET Unleashed 
HEAR IT LOUD/ATLANTIC/WORD-CURB   

88

18 16 NF Mansion 
CAPITOL CMG   

142

19 17 SKILLET Awake 
ARDENT/FAIR TRADE/ATLANTIC/PLG   

204

17 18 HILLSONG WORSHIP Let There Be Light 
HILLSONG/SPARROW/CAPITOL CMG   

78

25 19 ELEVATION WORSHIP There Is A Cloud 
ELEVATION CHURCH/ESSENTIAL WORSHIP/PLG   

56

2 20 STEFFANY GRETZINGER Blackout 
BETHEL   

2

21 THE HOPPERS Honor The First Families Of Gospel Music 
GAITHER/CAPITOL CMG   

1

23 22 VARIOUS ARTISTS WOW Hits 2018 
PLG/WORD-CURB/SPARROW/CAPITOL CMG   

27

20 23 FOR KING & COUNTRY RUN WILD. LIVE FREE. LOVE STRONG. 
FERVENT/WORD-CURB   

187

21 24 VARIOUS ARTISTS NOW That’s What I Call Country Songs Of Inspiration 
SONY MUSIC/UNIVERSAL/UME   

4

25 VERTICAL WORSHIP Bright Faith Bold Future 
ESSENTIAL WORSHIP/PLG   

1

1 1

HOT 
SHOT 

DEBUT
2

10 3

3

5

5

7

6

11

13

12

15

12

19

17

25 19

2

NEW 21

20

NEW 25

LAST

WEEK

THIS

WEEK

ARTIST Title 
IMPRINT/DISTRIBUTING LABEL

WKS. ON 

CHART

1 1
#1  

4 WK S
SNOOP DOGG & VARIOUS ARTISTS Snoop Dogg Presents: Bible Of Love 
ALL THE TIME/RCA INSPIRATION/PLG   

4

2 THE BROOKLYN TABERNACLE CHOIR I Am Reminded: Live! 
THE BROOKLYN TABERNACLE CHOIR/PLG   

1

2 3 JONATHAN MCREYNOLDS Make Room 
EONE   

5

3 4 VARIOUS ARTISTS WOW Gospel 2018 
MOTOWN GOSPEL/WORD-CURB/RCA INSPIRATION/PLG   

11

4 5 TASHA COBBS LEONARD Heart. Passion. Pursuit 
MOTOWN GOSPEL/CAPITOL CMG   

33

6 THE SINGING PASTORS OF PISCATAWAY Inspired To Reach Higher 
GAME ENTERTAINMENT   

1

8 7 TRAVIS GREENE The Hill 
RCA INSPIRATION/PLG   

128

9 8 TRAVIS GREENE Crossover: Live From Music City 
RCA INSPIRATION/PLG   

34

6 9 TODD DULANEY Your Great Name 
EONE   

12

11 10 TAMELA MANN One Way 
TILLYMANN   

83

12 11 MARVIN SAPP Playlist: The Very Best Of Marvin Sapp 
VERITY/LEGACY   

143

15 12 MARVIN SAPP Close 
RCA INSPIRATION/PLG   

28

13 REV. C.L. FRANKLIN EXPERIENCE Paul’s Letter To Philemon About The Slave 
SWAN SONG RECORDS   

1

18 14 TASHA COBBS One Place: Live 
MOTOWN GOSPEL/CAPITOL CMG   

137

14 15 ANTHONY BROWN & GROUP THERAPY A Long Way From Sunday 
KEY OF A/TYSCOT/FAIR TRADE/PLG   

37

21 16 JEKALYN CARR One Nation Under God 
LUNJEAL   

7

16 17 TAMELA MANN Best Days 
TILLYMANN   

215

22 18 ELEVATION COLLECTIVE Evidence 
ELEVATION CHURCH/PLG   

9

17 19 KIRK FRANKLIN Losing My Religion 
FO YO SOUL/RCA/RCA INSPIRATION/PLG   

126

24 20 TASHA COBBS Grace (EP) 
MOTOWN GOSPEL/CAPITOL CMG   

213

19 21 J.J. HAIRSTON & YOUTHFUL PRAISE You Deserve It 
JAMESTOWN/EONE   

56

22 KIRK FRANKLIN The Nu Nation Project 
GOSPO CENTRIC/RCA/RCA INSPIRATION/PLG   

124

23 23 KORYN HAWTHORNE Koryn Hawthorne EP 
RCA INSPIRATION/PLG   

3

24 RAYMOND DICKERSON’S COMMAND AND CONTROL Epiphany 
COMMAND AND CONTROL   

1

25 KIRK FRANKLIN Hello Fear 
FO YO SOUL/VERITY/RCA INSPIRATION/PLG   

101

1

NEW 2

2

3

NEW 6

8

9

11

12

15

NEW 13

14

16

17

19

RE 22

23

NEW 24

RE 25

2 WKS. 

AGO

LAST 

WEEK

THIS 

WEEK

TITLE CERTIFICATION Artist 
PRODUCER (SONGWRITER)  IMPRINT/PROMOTION LABEL

PEAK 

POS.

WKS. ON  

CHART

2 1 1
#1  

6 WK S
I’M BLESSED   Charlie Wilson  
E.GHANTOUS,K.KETRICK,S.DALY,C.WILSON (C.WILSON,E.GHANTOUS,K.HETRICK,S.DALY,C.C.BATTEY…)  P MUSIC/RCA 

1 46

1 2 2
WON’T HE DO IT   Koryn Hawthorne  
M.R.RIDDICK-WOODS (M.R.RIDDICK-WOODS,R.SHELTON,L.HILL) 

 
RCA INSPIRATION/PLG 

1 31

3 3 3
TRUST IN YOU   Anthony Brown & group therAPy  
A.J.BROWN,J.SAVAGE (A.J.BROWN) 

 
KEY OF A/FAIR TRADE/TYSCOT 

2 53

4 6 4
YOU WAITED   Travis Greene  
T.GREENE (T.GREENE) 

 
RCA INSPIRATION/PLG 

2 48

7 7 5
YOUR GREAT NAME   Todd Dulaney  
D.J.KIMBROUGH,T.DULANEY (T.DULANEY,D.J.KIMBROUGH) 

 
EONE 

5 21

8 8 6
YOU WILL WIN   Jekalyn Carr  
A.CARR (J.CARR) 

 
LUNJEAL 

5 32

6 4 7
EVERLASTING GOD   William Murphy Feat. Bishop James Morton  
A.W.LINDSEY (W.H.MURPHY III) 

 
RCA INSPIRATION/PLG 

4 51

9 9 8
HE PROMISED ME   BeBe Winans Feat. Tobbi & Tommi Introducing Kiandra  
B.WINANS (B.WINANS,D.WEATHERSPOON) 

 
REGIMEN 

8 20

- 24 9
ONE MORE DAY   Snoop Dogg Featuring Charlie Wilson  
B WAGON (A.WILLIAMS II,J.A.BEREAL JR.,B.R.PAYSINGER,M.L.BEREAL,J.A.BEREAL SR.,C.BEREAL,J.GRIFFIN)  ALL THE TIME/RCA INSPIRATION/PLG 

9 3

10 11 10
I’M GETTING READY   Tasha Cobbs Leonard Feat. Nicki Minaj  
K.LEONARD, JR. (N.COBBS LEONARD,T.GALBERTH,O.T.MARAJ) 

 
MOTOWN GOSPEL 

1 32

11 12 11
NO REASON TO FEAR   J.J. Hairston & Youthful Praise  
J.J.HAIRSTON (W.WYATT) 

 
JAMESTOWN/EONE 

9 19

14 13 12
NOT LUCKY, I’M LOVED   Jonathan McReynolds  
J.MCREYNOLDS,LIL’ MAN (J.MCREYNOLDS,T.D.WILSON) 

 
TEHILLAH/LIGHT/EONE 

12 9

12 14 13
SERVE   Jermaine Dolly  
J.DOLLY (J.DOLLY) 

 
DARKCHILD GOSPEL/BY ANY MEANS NECESSARY 

12 11

16 16 14
THROUGH IT ALL   Tamela Mann Featuring Timbaland  
TIMBALAND (D.BRYANT,D.PAULK,M.HERMAN,Y.CRAWLEY) 

 
TILLYMANN 

14 9

13 15 15
IF YOU DON’T MIND   Ledisi & Kirk Franklin  
K.FRANKLIN,H.MARTIN (K.FRANKLIN) 

 
VERVE 

10 24

- 10 16
HELP US TO LOVE   Tori Kelly Featuring The HamilTones  
K.FRANKLIN,SLIKK MUZIK,R.HILL (K.FRANKLIN) 

 
SCHOOLBOY/CAPITOL 

10 2

15 17 17
YOU KNOW MY NAME   Tasha Cobbs Leonard Feat. Jimi Cravity  
K.LEONARD, JR. (N.COBBS LEONARD,B.BROWN) 

 
MOTOWN GOSPEL 

14 19

22 21 18
RECKLESS LOVE   Israel Houghton  
I.HOUGHTON,M.EDWARDS (C.ASBURY,C.CLUVER,R.JACKSON) 

 
RGM NEW BREED/RCA INSPIRATION/PLG 

12 5

17 18 19
EVEN ME   Darlene McCoy  
J.E.DALTON (D.MCCOY) 

 
ARAXIE 

16 11

20 20 20
I GOT THAT   Anthony Brown & group therAPy  
A.J.BROWN,W.CAMPBELL (A.J.BROWN) 

 
KEY OF A/FAIR TRADE/TYSCOT 

20 10

21 23 21
LISTEN   Marvin Sapp  
R.KELLY (R.S.KELLY) 

 
RCA INSPIRATION/PLG 

19 14

19 19 22
CYCLES   Jonathan McReynolds Featuring DOE  
J.MCREYNOLDS,LIL’ MAN (W.REGAN,J.MCREYNOLDS) 

 
EONE 

16 10

18 22 23
A GREAT WORK   Brian Courtney Wilson  
A.W.LINDSEY (B.C.WILSON,A.W.LINDSEY,A.RICHARDSON) 

 
MOTOWN GOSPEL 

18 4

- 25 24
OHHH LORD   Star Cast Feat. Queen Latifah, Patti LaBelle & Brandy  
NOT LISTED (NOT LISTED) 

 
20TH CENTURY FOX 

24 2

25
SURVIVE   Earnest Pugh  
M.BEREAL (K.CURRY) 

 
PMAN/BLACKSMOKE/WORLDWIDE 

25 1

2 1

1 2

3

4

7 5

8 6

6 4

9 9 8

24 9

10 11

11 12 11

13

12 14 13

16 14

13 15

10

15 17

18

18 19

20 20 20

21 23 21

19

18 23

25 24

NEW 25

2 WKS. 

AGO

LAST 

WEEK

THIS 

WEEK

TITLE CERTIFICATION Artist 
PRODUCER (SONGWRITER)  IMPRINT/PROMOTION LABEL

PEAK 

POS.

WKS. ON  

CHART

2 2 1
#1  

5 WK S
RECKLESS LOVE   Cory Asbury  
J.INGRAM,P.MABURY (C.ASBURY,C.CLUVER,R.JACKSON,B.COKER,A.KERSH,P.T.SMITH,H.BALLTZGLIER)  BETHEL 

1 24

1 1 2
I CAN ONLY IMAGINE 2  MercyMe  
P.KIPLEY (B.MILLARD) 

 
FAIR TRADE 

1 5

3 4 3
I JUST NEED U.   tobyMac  
B.FOWLER,TOBYMAC (T.MCKEEHAN,B.FOWLER,B.NEESMITH) 

 
FOREFRONT/CAPITOL CMG 

1 14

4 3 4
SO WILL I (100 BILLION X)   Hillsong UNITED  
M.G.CHISLETT,J.HOUSTON (J.HOUSTON,B.HASTINGS,M.FATKIN) 

 
HILLSONG/SPARROW/CAPITOL CMG 

3 39

5 5 5
WHAT A BEAUTIFUL NAME 0  Hillsong Worship  
M.G.CHISLETT,J.HOUSTON,B.LIGERTWOOD (B.FIELDING,B.LIGERTWOOD) 

 
HILLSONG/SPARROW/CAPITOL CMG 

1 81

7 6 6
FEAR IS A LIAR   Zach Williams  
J.L.SMITH (Z.WILLIAMS,J.L.SMITH,J.INGRAM) 

 
ESSENTIAL/PLG 

6 13

6 7 7
ALL MY HOPE   Crowder Featuring Tauren Wells  
E.CASH (D.CROWDER,E.CASH) 

 
SIXSTEPS/SPARROW/CAPITOL CMG 

3 34

10 11 8
WHEN WE PRAY   Tauren Wells  
C.WEDGEWORTH,J.SAPP (T.WELLS,C.WEDGEWORTH,E.HULSE) 

 
REUNION/PLG 

8 29

8 9 9
O’LORD   Lauren Daigle  
P.MABURY (P.MABURY,J.WILLIAMS) 

 
CENTRICITY 

3 41

9 10 10
CONTROL (SOMEHOW YOU WANT ME)   Tenth Avenue North  
J.INGRAM,P.MABURY (M.DONEHEY,J.INGRAM,M.BRONLEEWE) 

 
REMADE/REUNION/PLG 

7 34

19 21 11
WHO YOU SAY I AM   Hillsong Worship  
M.G.CHISLETT,B.LIGERTWOOD (B.FIELDING,R.T.MORGAN) 

 
HILLSONG/SPARROW/CAPITOL CMG 

11 6

15 13 12
GOD OF ALL MY DAYS   Casting Crowns  
M.A.MILLER (M.HALL,J.INGRAM) 

 
BEACH STREET/REUNION/PLG 

12 15

14 14 13
WITNESS   Jordan Feliz  
C.WEDGEWORTH (J.FELIZ,P.DUNCAN,C.WEDGEWORTH) 

 
CENTRICITY 

13 25

11 8 14
RESURRECTION POWER   Chris Tomlin  
E.CASH (R.ELLIS,E.CASH,T.BROWN) 

 
RIVERMUSIC/SPARROW/CAPITOL CMG 

8 13

18 16 15
GRACE GOT YOU   MercyMe  
D.GARCIA,B.GLOVER (B.MILLARD,S.J.OLDS,D.A.GARCIA,J.REUBEN,B.GLOVER) 

 
FAIR TRADE 

15 10

17 17 16
FREEDOM HYMN   Austin French  
K.W.LEE (A.FRENCH,K.LOWE,D.LOWE,K.W.LEE,J.HARRISON) 

 
AWAKEN/FAIR TRADE 

16 15

- 50 17
SO WILL I (100 BILLION X)   Hillsong Worship  
M.G.CHISLETT,B.LIGERTWOOD (J.HOUSTON,B.HASTINGS,M.FATKIN) 

 
HILLSONG/SPARROW/CAPITOL CMG 

17 2

23 20 18
BROKEN PRAYERS   Riley Clemmons  
B.GLOVER,TEDD T. (R.CLEMMONS,E.L.WEISBAND,J.KERR,B.GLOVER,T.TJORNHOM) 

 
SPARROW/CAPITOL CMG 

18 15

25 18 19
DO IT AGAIN   Elevation Worship  
S.MOSLEY (S.FURTICK,M.REDMAN,M.BROCK,C.BROWN) 

 
ELEVATION CHURCH 

18 7

20 22 20
WALKING ON WATER   NEEDTOBREATHE  
E.CASH,NEEDTOBREATHE (W.RINEHART,N.RINEHART) 

 
ATLANTIC/WORD-CURB 

18 15

24 23 21
MORE THAN ANYTHING   Natalie Grant  
B.HERMS (B.MIZELL,S.MIZELL) 

 
CURB 

21 14

22
WARRIOR   Hannah Kerr  
J.KERR (T.HINESH,A.BONAGURA) 

 
BLACK RIVER CHRISTIAN 

22 25

16 19 23
I CAN ONLY IMAGINE (THE MOVIE SESSION)   MercyMe  
B.SHIVE (B.MILLARD) 

 
FAIR TRADE 

16 7

28 24 24
MASTERPIECE   Danny Gokey  
B.HERMS (B.HERMS,E.L.WEISBAND) 

 
BMG 

24 15

26 15 25
DEATH WAS ARRESTED   North Point InsideOut Feat. Seth Condrey  
S.FEE,S.MARCIA (B.COKER,A.KERSH,P.T.SMITH,H.BALLTZGLIER) 

 
NORTH POINT/CENTRICITY 

12 28

2 2 1

3 3

4 3

5 5

7 6

10 11 8

9

11

15 13 12

14 14 13

11 8

18 16 15

17 17 16

50 17

23 20 18

25 18 19

20 20

24 23 21

RE-ENTRY 22

16

24 24

26 15
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Hillsong 
Worship 
Back For 
‘More’
There Is More, the new 

live album from Hillsong 

Worship (above), arrives 

at No. 2 on Top Christian 

Albums, earning 17,000 

equivalent album units 

(11,000 in traditional album 

sales), according to Nielsen 

Music. The 17-song set 

(including its six bonus 

tracks) is the praise-and-

worship collective’s 12th 

top 10 on the chart, a total 

that includes six No. 1s.

Hillsong Worship — the 

musical arm of Hillsong 

Church, which also includes 

sister acts Hillsong United 

and Hillsong Young & 

Free — recorded the album 

live in concert at Hillsong’s 

flagship church in Sydney.

The three Hillsong units 

are separate bands, but 

their various members 

sometimes participate in 

multiple iterations. They 

also share songs: For 

instance, There Is More 

features a version of “So 

Will I (100 Billion X),” the 

current Hillsong United 

single, which ranks at 

No. 4 on the streaming-, 

airplay- and sales-based 

Hot Christian Songs chart; 

No. 5 on Christian Digital 

Song Sales (4,000 sold); 

and No. 11 on Christian 

Airplay (6.7 million in 

audience, up 7 percent).

On Top Gospel 

Albums, The Brooklyn 

Tabernacle Choir’s I Am 

Reminded: Live! debuts at 

No. 2 (2,000 units). The 

musical aggregation of 

the nondenominational 

Brooklyn Church in New 

York tallies its 10th top 10, 

a sum that includes three 

No. 1s. The collective first 

reached the chart in 1990 

with the No. 35-peaking 

Live Again. —Jim Asker
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COUNTRY 
POWER PLAYERS

Billboard ’s fourth annual Country Power Players 
issue will profile the people who are creating 
excitement and making their mark in the industry. 
This special feature will also include a photo 
portfolio featuring the top artists, songwriters, 
musicians, executives and coverage on the most 
talked-about topics in country music.

Advertise in Billboard ’s Country Power Players 
issue to congratulate this year’s honorees while 
reaching key decision-makers who are driving  
the music industry. 

O N  SA LE  6/2

A D  C LO S E  5/24  |   M AT E R I A L S D U E  5/25

B O N U S  D I STR I B UT I O N
Billboard Country Power Players Reception 
6/5, E3 Expo 6/2-6/14, CMT Awards 6/7-6/10, 
Songwriters Hall of Fame 6/14 

CO NTAC T

Lee Ann Photoglo 
615.376.7931 | laphotoglo@gmail.com

Cynthia Mellow 
615.352.0265 | cmellow@comcast.net

Aki Kaneko 
323.525.2299 | aki.kaneko@billboard.com

Joe Maimone 
212.493.4427 | joe.maimone@billboard.com
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S P E C I A L  I S S U E

Editorial content subject to change



 

Alison 
Wonderland’s 
Awake Arrives

Alison Wonderland 

(above) debuts at No. 1 

on Top Dance/Electronic 

Albums with Awake. Of 

the set’s 7,000 equivalent 

album units, 4,000 were 

in traditional album sales, 

according to Nielsen Music. 

Awake earns the Australian 

DJ her career-best sales 

week and second leader 

following Run (which 

debuted with 3,000 sold) 

in April 2015. Wonderland 

is the first solo female 

to reign since Feb. 25, 

2017, when Lady Gaga 

led with The Fame, the 

record-extending 107th 

week at No. 1 for the 2008 

set. Before Wonderland, 

Lindsey Stirling was the 

last woman to debut atop 

the chart, with her 2016 

release, Brave Enough, that 

September.

Calvin Harris and Dua 

Lipa leap 14-2 on Hot 

Dance/Electronic Songs 

with “One Kiss,” which 

debuted a week earlier 

from three days of airplay. 

The track, released April 6, 

soars with 7.7 million U.S. 

streams, 21,000 downloads 

sold and 12 million in 

all-format airplay audience. 

Harris earns his record-

padding 15th top 10, and 

Lipa lands her second. 

“Kiss” debuts at No. 2 on 

both Dance/Electronic 

Streaming Songs and 

Dance/Electronic Digital 

Song Sales while vaulting 

34-7 on Dance/Mix Show 

Airplay.

Speaking of the latter 

chart, Marshmello and 

Anne-Marie each earn 

their second leader as 

“Friends” ascends 2-1. Plus, 

PNAU pounces 12-9 with 

“Go Bang,” its first top 10.

On Dance Club Songs, 

Crystal Waters and 

Sted-E and Hybrid 

Heights rise 2-1 with “I Am 

House.” The 12th No. 1 for 

Waters and third for the DJ 

duo, “House” was remixed 

by Masters at Work, 

Kidzblock and Jacob 

Colon, among others.

 —Gordon Murray

9 4  G o  t o  B I L L B O A R D . C O M / B I Z  f o r  c o m p l e t e  c h a r t  d a t a D a t a  f o r  w e e k  o f  0 4 . 2 1 . 2 0 1 8

C
O

U
R

T
E
S
Y

 O
F
 A

S
T
R

A
L
W

E
R

K
S

S
A

L
E

S
, 

A
IR

P
L

A
Y

 &
 S

T
R

E
A

M
IN

G
  

D
A

T
A

 C
O

M
P

IL
E

D
 B

Y
H

O
T

 D
A

N
C

E
/E

L
E

C
T

R
O

N
IC

 S
O

N
G

S
: 

T
h

e
 w

e
e

k
’s

 m
o

st
 p

o
p

u
la

r 
cu

rr
e

n
t 

d
a

n
ce

/e
le

ct
ro

n
ic

 s
o

n
g

s,
 r

a
n

k
e

d
 b

y
 r

a
d

io
 a

ir
p

la
y

 a
u

d
ie

n
ce

 i
m

p
re

ss
io

n
s 

a
s 

m
e

a
su

re
d

 b
y

 N
ie

ls
e

n
 M

u
si

c,
 s

a
le

s 
d

a
ta

 a
s 

co
m

p
il

e
d

 b
y

 N
ie

ls
e

n
 M

u
si

c,
 s

tr
e

a
m

in
g

 a
ct

iv
it

y
 d

a
ta

 b
y

 o
n

li
n

e
 m

u
si

c 
so

u
rc

e
s 

tr
a

ck
e

d
 b

y
 N

ie
ls

e
n

 M
u

si
c 

a
n

d
 r

e
p

o
rt

s 
fr

o
m

 a
 n

a
ti

o
n

a
l 

sa
m

p
le

 o
f 

cl
u

b
 D

Js
. 

S
o

n
g

s 
a

re
 d

e
fi

n
e

d
 

a
s 

cu
rr

e
n

t 
if

 t
h

e
y

 a
re

 n
e

w
ly

-r
e

le
a

se
d

 t
it

le
s,

 o
r 

so
n

g
s 

re
ce

iv
in

g
 w

id
e

sp
re

a
d

 a
ir

p
la

y
 a

n
d

/o
r 

sa
le

s 
a

ct
iv

it
y

 f
o

r 
th

e
 f

ir
st

 t
im

e
. 

T
O

P
 D

A
N

C
E

/E
L

E
C

T
R

O
N

IC
 A

L
B

U
M

S
: 

T
h

e
 w

e
e

k
’s

 m
o

st
 p

o
p

u
la

r 
d

a
n

ce
/e

le
ct

ro
n

ic
 a

lb
u

m
s,

 a
s 

co
m

p
il

e
d

 b
y

 N
ie

ls
e

n
 M

u
si

c,
 b

a
se

d
 o

n
 m

u
lt

i-
m

e
tr

ic
 c

o
n

su
m

p
ti

o
n

 (
b

le
n

d
in

g
 t

ra
d

it
io

n
a

l 
a

lb
u

m
 s

a
le

s,
 t

ra
ck

 e
q

u
iv

a
le

n
t 

a
lb

u
m

s,
 a

n
d

 s
tr

e
a

m
in

g
 

e
q

u
iv

a
le

n
t 

a
lb

u
m

s)
. 

D
A

N
C

E
/M

IX
 S

H
O

W
 A

IR
P

L
A

Y
: 

T
h

e
 w

e
e

k
’s

 m
o

st
 p

o
p

u
la

r 
cu

rr
e

n
t 

so
n

g
s 

ra
n

k
e

d
 b

y
 t

o
ta

l 
w

e
e

k
ly

 p
la

y
s 

o
n

 d
a

n
ce

-f
o

rm
a

tt
e

d
 s

ta
ti

o
n

s 
a

n
d

 m
ix

 s
h

o
w

 p
la

y
s 

o
n

 m
a

in
st

re
a

m
 t

o
p

 4
0

 a
n

d
 s

e
le

ct
 r

h
y

th
m

ic
 s

ta
ti

o
n

s 
th

a
t 

h
a

ve
 s

u
b

m
it

te
d

 t
h

e
ir

 h
o

u
rs

 o
f 

m
ix

 s
h

o
w

 p
ro

g
ra

m
m

in
g

, 
a

s 
m

o
n

it
o

re
d

 b
y

 N
ie

ls
e

n
 M

u
si

c.
 S

e
e

 C
h

a
rt

s 
Le

g
e

n
d

 o
n

 b
il

lb
o

a
rd

.c
o

m
/b

iz
 

fo
r 

co
m

p
le

te
 r

u
le

s 
a

n
d

 e
x
p

la
n

a
ti

o
n

s.
 ©

 2
0

1
8

, 
P

ro
m

e
th

e
u

s 
G

lo
b

a
l 

M
e

d
ia

, 
L

LC
 a

n
d

 N
ie

ls
e

n
 M

u
si

c,
 I

n
c.

 A
ll

 r
ig

h
ts

 r
e

se
rv

e
d

.





D
A

N
N

Y
 C

L
IN

C
H

 

B
O

X
S

C
O

R
E

: 
T

h
e

 t
o

p
 g

ro
ss

in
g

 c
o

n
ce

rt
s 

a
s 

re
p

o
rt

e
d

 b
y

 p
ro

m
o

te
rs

, 
ve

n
u

e
s,

 m
a

n
a

g
e

rs
 a

n
d

 b
o

o
k

in
g

 a
g

e
n

ts
. 

B
o

x
sc

o
re

 s
h

o
u

ld
 b

e
 s

u
b

m
it

te
d

 t
o

 B
o

b
 A

ll
e

n
 a

t 
b

o
b

.a
ll

e
n

@
b

il
lb

o
a

rd
.c

o
m

. 
D

A
N

C
E

 C
L

U
B

 S
O

N
G

S
: 

T
h

e
 w

e
e

k
’s

 m
o

st
 p

o
p

u
la

r 
so

n
g

s 
p

la
ye

d
 

in
 d

a
n

ce
 c

lu
b

s,
 c

o
m

p
il

e
d

 f
ro

m
 r

e
p

o
rt

s 
fr

o
m

 a
 n

a
ti

o
n

a
l 

sa
m

p
le

 o
f 

cl
u

b
 D

Js
. 

S
e

e
 C

h
a

rt
s 

Le
g

e
n

d
 o

n
 b

il
lb

o
a

rd
.c

o
m

/b
iz

 f
o

r 
co

m
p

le
te

 r
u

le
s 

a
n

d
 e

x
p

la
n

a
ti

o
n

s.
 ©

 2
0

1
8

, 
P

ro
m

e
th

e
u

s 
G

lo
b

a
l 

M
e

d
ia

, 
L

LC
 a

n
d

 N
ie

ls
e

n
 M

u
si

c,
 I

n
c.

 A
ll

 r
ig

h
ts

 r
e

se
rv

e
d

.

Pearl Jam 

Rocks 

In South 

America 
Pearl Jam (above) lands on 

the Boxscore chart with a 

stadium concert in Brazil, 

one of a handful of Latin 

American performances 

planned during March to 

launch the band’s 2018 

tour. The March 21 event, 

held in Rio de Janeiro at the 

Estádio do Maracanã, earns 

the No. 13 ranking based 

on $3.3 million in sales. 

Attendance was logged at 

42,664, according to event 

producer T4F-Time for Fun, 

and included English rock 

duo Royal Blood as the 

opening act.

Pearl Jam was in South 

America as a main-

stage headliner at the 

Lollapalooza festivals in 

Brazil, Chile and Argentina 

during March. Although 

ultimately the group was 

not able to perform at 

Argentina since the third 

night of that event was 

canceled due to severe 

weather, the festivals 

in Brazil and Chile did 

occur as planned. The 

veteran rockers headlined 

the second night of 

Lollapalooza Brazil that 

earns the highest ranking 

on this chart with a gross 

topping $23 million. Held 

during the weekend of 

March 23-25, the festival 

drew about 100,000 fans 

per day at Autódromo de 

Interlagos in São Paulo and 

featured over 70 acts on 

four stages.

Frontman Eddie Vedder 

also hits the chart at 

No. 20 with a solo gig 

he performed while in 

Brazil. He booked shows 

at São Paulo’s Citibank 

Hall March 28-29, then 

added a third performance 

on March 30. His event 

grossed $1.4 million from a 

total of 12,240 tickets sold 

during the run. —Bob Allen
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     Bullets indicate titles with 
 greatest weekly gains.

Album Charts

0 Recording Industry Assn. of 
America (RIAA) certification 
for physical shipments & 
digital downloads of 500,000 
albums (Gold).

¡ RIAA certification for 
physical shipments & digital 
downloads of 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album’s multi-
platinum level.

™ RIAA certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album’s multi-
platinum level.

) Latin albums certification for 
physical shipments & digital 
downloads of 30,000 units 
(Oro).

¢ Latin albums certification for 
physical shipments & digital 
downloads of 60,000 units 
(Platino). Numeral noted 
with Platino symbol indicates 
album’s multiplatinum level.

Digital Songs Charts

0 RIAA certification for 500,000 
paid downloads and on-
demand streams where 100 
streams equal 1 download 
(Gold).

¡ RIAA certification for 1 
million paid downloads 
and on-demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song’s 
multiplatinum level.

Awards
PS (PaceSetter for largest % 

album sales gain)
GG (Greatest Gainer for largest 

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available 
on Billboard.com/biz. 

Visit Billboard.com/biz for 
complete rules and explanations.
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ON SALE NOW!

AUGUST 18 & 19 | NORTHWELL HEALTH AT JONES BEACH THEATER | LONG ISLAND, NY

ANDREW MCMAHON           » BAD ROYALE » BEXEY » BHAD BHABIE 

CHEAT CODES  » DAYA » FRANK WALKER » FRENCH MONTANA » GNASH 

JACQUEES » J.I .D » JUSTINE SKYE  » KEHLANI » KIM PETRAS » THE KNOCKS 

KREWELLA » LIIV » LIL XAN » LOGAN HENDERSON » LONDON RICHARDS 

LOOTE » LOVELYTHEBAND » MACHINE GUN KELLY » MATOMA 

MATT MEDVED » MATY NOYES »  NGHTMRE » NOTHING, NOWHERE. 

OLIVIA O’BRIEN » PHANTOMS » RICH THE KID » ROZES 

SABRINA CARPENTER » SHEPPARD » SHORELINE MAFIA 

TAYLOR BENNETT » THEY. » TWO FRIENDS » VÉRITÉ » YVNG SVNT

I N  T H E
W I L D E R N E S S

HOT100FEST.COM   #HOT100FEST



3:00pm-5:00pm

ONE ON ONE NETWORKING SESSIONS 
PA N E L I S T S

Stephen Brooks, Vida Primo; Pamela Bustios, Billboard; MC Ceja , artist; 

Paola Colmenarers , Cinq Music Latino; Matthew Limones, 

SoundExchange; Amaya Mendizabal, Amazon Music; Rober Dávila 
Osorio, 2Heart/YT Rocket; Ana Luis Patiño, Altafonte; Silvio 
Pietroluongo, Billboard; Luis Rivera , Music Choice; Diana Rodriguez , 

Criteria Entertainment; Michael Scafuto, M&M Group; Camille Soto, Glad 

Empire; Laura Tesoriero, The Orchard; Jesus Triviño, Tidal 

 

7:00pm-9:00pm

OPENING NIGHT RECEPTION
Powered by ONErpm

R E M A R K S  B Y

Emmanuel Zunz , founder/CEO, ONErpm

Featuring Performance by MARIU

TUESDAY, APRIL 24

THE STATE OF THE LATIN MUSIC MARKET: 
PRESENTED BY NIELSEN MUSIC
R E M A R K S  B Y 

David Bakula , senior vp analytics and client development, Nielsen Music

 

9:30am-10:00am

THE NEW STARMAKERS
M O D E R AT O R 

Justino Águila , Billboard

PA N E L I S T S

Noah Assad , Rimas Entertainment; Vicente Saavedra , VP Entertainment/

Dimelo Vi; Luis Del Villar, Gerencia 360 Music

 

10:00am-10:45am

ICONIC SONGWRITER Q&A:  
DESCEMER BUENO
Sponsored by Sony/ATV  

R E M A R K S  B Y

Jorge Mejia , president of Latin America & U.S. Latin, Sony ATV Music 

Publishing 

M O D E R AT O R

Leila Cobo, executive director of Latin content and programming, Billboard

PA N E L I S T

Descemer Bueno, songwriter/artist

11:00am-11:45am

RISE OF THE MEXILLENIALS
Sponsored by LOUD, an initiative of the AIDS Healthcare Foundation

R E M A R K S  B Y 

Michael Kahane, bureau chief of the Southern region, AIDS Healthcare 

Foundation

M O D E R AT O R

Pepe Garza , KBUE-FM (Qué Buena)

PA N E L I S T S

Ulices Chaidez, singer/songwriter; Virlán García, singer/composer/

musician; Adriel Favela, singer/songwriter/producer; Christian Nodal, 
singer/songwriter; Cornelio Vega Jr., singer/songwriter/producer;  

Jesus Mendoza, singer/songwriter

 

12:00pm-12:45pm

OZUNA, MAKING THE HITS, LIVE
M O D E R AT O R

Leila Cobo, executive director of Latin content and programming, Billboard

PA N E L I S T S

Ozuna , artist; YAMPI , producer; HI FLOW, producer
 

2:00pm

THE MARKETING EXCHANGE
Hosted by NBCUniversal Hispanic Group

O P E N I N G  R E M A R K S

Laura Molen , NBCUniversal Hispanic Lifestyle Groups

2:05pm-2:45pm

LUIS MIGUEL LA SERIE: REDEFINING WINNING 
WITH TELEMUNDO & LUIS MIGUEL’S PREMIUM 
SERIES 
Sponsored by Telemundo

M O D E R AT O R

Jorge Bernal, host, Telemundo’s Suelta La Sopa

PA N E L I S T S

Diego Boneta , Star of Luis Miguel La Serie; Luis Silberwasser, Telemundo 

Networks; Carla Gonzalez Vargas , TBC

2:45pm-3:15pm

THE NEW TRAP KING: BAD BUNNY
Presented by Buchanan’s 

M O D E R AT O R

Leila Cobo, executive director of Latin content and programming, Billboard

PA N E L I S T

Bad Bunny, singer/songwriter

3:15pm-3:30pm

ARTIST SHOWCASE: CHUCHO FLASH
Presented by Flash Osun Entertainment
 

3:30pm-4:00pm

REMAKING THE MUSIC VIDEO
M O D E R AT O R

Sandra Jimenez , YouTube/Google

PA N E L I S T S

Nerea Igualador, Sony Music Latin; Harold Jimenez , 36 Grados; Carlos 
Perez , Elastic People; Alexander “El KB” Sanchez , 36 Grados

4:00pm-4:45pm

HOW I WROTE THAT SONG
Presented by BMI

M O D E R AT O R

Delia Orjuela , vp creative of Latin music, BMI

PA N E L I S T S

IAMCHINO, songwriter/producer/performer/DJ; Jorge Gomez, songwriter/

producer; Motiff, songwriter/artist/producer/DJ; Spiff TV, music video 

director/producer/writer/A&R rep; Justin Quiles, singer/songwriter/producer

JOIN US FOR THE LATIN MUSIC WORLD’S 
BIGGEST GATHERING OF DEALMAKERS, 

POWER PLAYERS AND ARTISTS.



 4:45pm-5:45pm

MONETIZING AROUND THE WORLD
Presented by Glad Empire

R E M A R K S  B Y
Alberto “MC Ceja” Mendoza , Glad Empire

M O D E R AT O R
Simran Singh , managing partner, Singh Singh & Trauben

PA N E L I S T S
J Alvarez , artist; Paola Colmenares , Cinq Music Latino; Mario Pato, 

Altafonte; Camille Soto, Glad Empire; Emmanuel Zunz , ONErpm

 

7:00pm-9:00pm

POOLSIDE COCKTAIL PARTY
Presented by Buchanan’s 

Featuring performances by Sofía Reyes and Justin Quiles 

 

10:00pm-12:00am

LATIN MUSIC WEEK KICKOFF PARTY
Presented by EMAX Entertainment

WEDNESDAY, APRIL 25

 9:15am-10:00am

LATIN COMES OF AGE IN FILM AND TV
M O D E R AT O R
Allison Wright Clark , music supervisor/producer

PA N E L I S T S
Jamar Chess , Sunflower Entertainment/Spirit Music Latino; Andres Levin , 

Grammy-winning film/music producer; Ricky Luna , Latin Grammy-winning 

producer; Paul Presburger, Pantelion Films/PANTAYA/Globalgate 

Entertainment; Carlos Villalobos , Grammy-nominated musician/songwriter/

producer/composer

10:00am-10:45am

FIRESIDE CHAT WITH PANDORA CEO ROGER 
LYNCH: STREAMING FOR THE LATIN FAN
M O D E R AT O R
Hannah Karp, news director, Billboard

S P E A K E R
Roger Lynch , CEO, Pandora

10:45am-11:15am

PRODUCING FOR THE GLOBAL MARKET
M O D E R AT O R
Pamela Bustios, Latin charts manager, Billboard

PA N E L I S T S
Steve Aoki, Grammy-nominated producer/DJ; RedOne, Grammy-winning 

producer/songwriter/artist; Andres Torres & Mauricio Rengifo,  

producers/songwriters

 

11:15am-12:00pm

MI GENTE IN THE HEARTLAND: HOW MIDDLE 
AMERICA BECAME A BUBBLING MARKET 
FOR LATIN
M O D E R AT O R
Dave Brooks , touring editor, Billboard

PA N E L I S T S
Tony Castañeda , CMN Events; Michael Megret , Latino Events and 

Marketing Services; John Pantle, APA; Raj Saha , Milwaukee Bucks Arena; 

Emily Simonitsch , Live Nation

12:00pm-1:00pm

WOMEN IN THE LEAD
Presented by American Airlines

M O D E R AT O R
Griselda Flores, Billboard 

PA N E L I S T S
Rocio Guerrero, Spotify; Rebeca León , Lionfish Entertainment; Becky G, 

singer/actress; Karol G, singer/songwriter; Dr. Stacy L. Smith , Ph.D., 

Annenberg Inclusion Initiative, University of Southern California; Yuridia , artist 

 

2:45pm-3:00pm

PERFORMANCE BY EMMA
Sponsored by Italian Trade Agency
 

3:15pm-4:00pm

MALUMA: THE NEW LATIN SUPERSTAR
M O D E R AT O R
Leila Cobo, executive director of Latin content and programming, Billboard

PA N E L I S T
Maluma , artist

4:00pm-4:15pm

ARTIST SHOWCASE: STOKOFF, “EL REY DEL 
COUNTRY POP EN ESPAÑOL”

4:15pm-5:00pm

PITBULL: MR. GLOBAL INDEPENDENCE
PA N E L I S T
Pitbull, artist

5:00pm-5:45pm

MANÁ: THE ROCK STAR Q&A
M O D E R AT O R
Leila Cobo, executive director of Latin content and programming, Billboard

PA N E L I S T S
Alex Gonzalez , Maná; Fher Olvera , Maná

10:00pm

BILLBOARD EN VIVO FEATURING  
BAD BUNNY LIVE ON THE HONDA STAGE

11:00pm-2:00am

LATINO SHOW NIGHT 
AN OFFICIAL EVENT OF BILLBOARD LATIN MUSIC WEEK

Presented by Latino Show Magazine

Produced by Alvaro Altamirano

S P E C I A L  G U E S T S
Francy; Roberto Antonio; Giselle Gastell; DJ KANE; Laddy Janny; 

Sayverse; DJ H RAMIREZ

THURSDAY, APRIL 26

5:00pm

THE BILLBOARD LATIN MUSIC AWARDS
M A N D A L AY  B AY  E V E N T  C E N T E R

LIVE at 5:00pm

Guests must be seated by 4:30pm

F O R  M O R E  I N F O R M AT I O N  A N D  T O  R E G I S T E R  G O  T O  BILLBOARDEVENTS.COM
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IN JULY 1972, WHEN ALICE COOPER 

was the name of a California rock 
band led by Vince Furnier, the group 
scored its irst top 10 single on the 
Billboard Hot 100 with “School’s 
Out,” a guitar-driven middle inger 
to education that became a summer-
vacation anthem.

After ive albums and just one 
 previous top 40 hit, “Eighteen,” 
Furnier, who soon began calling 
 himself Alice Cooper and, in 1975, 
legally adopted the name, was stunned 
by his group’s newfound  success. 
“How could we, this band that two 
years ago was living in [soul band] 
The Chambers Brothers’ basement in 
Watts [Calif.], be the No. 1 band in the 
world, with people  throwing money at 
us?” he recalled in a 2008 interview 
with the Houston Chronicle.

The group’s 1973 follow-up would 
build on that momentum in a big 
way. Produced by Bob Ezrin, Billion 

Dollar Babies was both a more 
 polished and theatrical release that 
complemented a live show, which 
culminated in the gender-bending, 
heavily  made-up Furnier’s faux-
decapitation by guillotine.

Considered a rock classic today, 
Billion Dollar Babies is the band’s only 
album to spawn three top 40 Hot 100 
singles, including “No More Mr. Nice 
Guy.” It also became the only Alice 
Cooper LP to top the Billboard 200,  
on the chart dated April 21, 1973.

Alice Cooper the band broke up in 
1975,  leading to Alice 
Cooper the solo artist, 
who scored a top ive 

album, Welcome to My 

Nightmare, that same 
year. The original group 
was inducted into the 

Rock and Roll Hall of 
Fame in 2011, and Cooper, 

70, continues to tour and 
record. In 2017, he released 

Paranormal, which hit 
No. 32 on the Billboard 200.

 —KEVIN RUTHERFORD

45 Years Ago
ALICE COOPER 

GAVE BIRTH TO 

A NO. 1 ALBUM
Billion Dollar Babies became 

the theatrical rock band’s sole 

Billboard 200 chart-topper
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Cooper in 1973.
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