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Brockhampton
Behind the scenes
as a hip-hop
hoy band rebuilds

Money Makers
U2 reigns, Drake leads
big streaming gains

life-affirming new
collaboration with Kanye West,
Kids See Ghosts, marks his biggest

opening week in five years — and

a remarkable turnaround
from the crippling depression

he revealed in 2016. Now, he says,

‘I'm the best ['ve ever been’
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The Canadian artist
becomesthefirstact
since Katy Perryin 2010
toland three Hot 100
chart-toppersin the
same year.
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CORPION’S STING REMAINS

strong in its second week.

Drake’s new album holds

atop the Billboard 200 (see
chart, page 72) and spins off its third
No. 1 on the Billboard Hot 100, where
“In My Feelings” blasts 6-1. The track
supplants the set’s “Nice for What”
after eight nonconsecutive weeks
atop the tally, while the LP’s “God’s
Plan” reigned for 11 weeks beginning
in February.

Drake is the first artist with three
Hot 100 No. 1s in the same year since
Katy Perry, who collected three in
2010, while Scorpion is the first set
toyield a trio of toppers since Justin
Bieber’s Purpose in 2015 and 2016.

Fueled by the “In My Feelings”
challenge, sparked by Instagram

pressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online

they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on billbo:
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Drake Earns Sixth
Hot 100 No.1 — The

Most Among Rappers

comedian Shiggy (see story, page
38), “Feelings” surges by 58 percent
to 71.7 million U.S. streams in the
week ending July 12, according

to Nielsen Music, and rises 2-1 on
Streaming Songs. It also vaults 9-1
on Digital Song Sales, up 337 percent
with 89,000 downloads sold.

Drake tallies his sixth leader on the
Hot 100, passing Diddy, Eminem
and Ludacris, each with five, for the
most among rappers.

“Feelings” concurrently crowns
the Hot R&B/Hip-Hop Songs and
Hot Rap Songs charts. Drake collects
his 19th No. 1 on the former survey,
nearing Aretha Franklin and
Stevie Wonder’s record 20 each,
and his record-extending 20th No. 1
on the latter list. —GARY TRUST

Artist

IMPRINT/PROMOTION LABEL
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Billboard Hot 100

F The 33-year-old
Australian native’s hit
alsoholds atits No.8

Don'tMatterToMe  Drake reat. wichae! Jackson
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48. Night And Day Kid Cudi's

new album with Kanye

West, Kids See Ghosts, is the

) culmination of a remarkable
personal turnaround that
beganin late 2016, when he
entered rehab for a crippling
depression: “I'm the best I've
ever been in my life.”

54 The (Troubled) Rise Of
A Hip-Hop Boy Band
Brockhampton looks to fulfill
its outsized promise — while
owning itsinternal struggles.

58 Money Makers Road
warriors U2 top Billboard's
annual list of highest-earning
artists, while total revenue
from streaming royalties has

%than doubled thanksin

all p%cto Drake.

BII.I.B(‘RD'UHOT 100

3 Dr cores his sixth No. 1
My gs,” L ]
Diddy, Eminem
acris forthe most

41

nd q*'t from
ro \of #

tsis

at artists and labels give
- _upin CD revenue when they
.~ release surprise albums to
‘ streaming servicesﬁrst..
i

k 1ed after President
np's electic ), he
_ 4 N&Ih s back *
inspiring positivity — even if
he still thinks “life sucks.”
Rather than enjoy solo
stardom, Tobias Jesso Jr.
retreated from the spotlight
to write for others — and

landed marquee credits for
Adele, PInk and Sia.

BACKSTAGE PASS

65 The U.S.arm of the
international Music
Managers Forum turns 25.

TO OUR REAB&

Billboard will publish its
nextissue on Aug. 4. For
24-7 music coverage, go to
Billboard.com.

&&
ON THE COVER CODA
Kid Cudi photographed 2
by Joe Pugliese on July 12 84 Fifty years ago,Johnny
inLos Angeles. Kid Cudi _.';“. Cash’s classic “Folsom
;ﬁf:’sgf?s\z:'itt:f:r:‘:s 3 Prison Blues” topped the Hot
and Louis Vuitton shoes. Country Songs chart.
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mensch
noun | /men(t)SH/

1. A person of integrity and honor
2. Barry Bergman

Barry,

Congratulations on 25 years of
standing up for artists and managers.

Here's to the next quarter century.

— Neil Portnow and your friends
at the Recording Academy™
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Chance the Rapper at
his 2016 Magnificent
Coloring Day festival

in Chicago.

The Rise Of The Artist-Run Festival

In a saturated market that's becoming more competitive than ever, a new crop of headliners
is having little trouble launching their own events — here's why

AUNCHING A FIRST-YEAR

festival has long been a

risky —and often money-

losing — business. But in
2018, some startup fests are emerging
as exceptions to that rule: events
curated by big-name artists.

“We announced Posty Fest without
alineup and sold out in two hours,”
says Post Malone’s agent, Cheryl
Paglierani of United Talent Agency,
who helped the 23-year-old star
develop the concept for his one-day
event on Oct. 28 at Dos Equis Pavilion
in his hometown of Dallas,

a city that has never had
its own major festival.

Malone joins a number
of artists launching their
own music extravaganzas
this year, including Florida
Georgia Line, whose FGL Fest
at the Indianapolis Speedway on
Sept. 8 features Cole Swindell and
Nelly. ). Cole’s Dreamville Festival
in Raleigh, N.C., is scheduled for
Sept. 15, and Australian indie-pop
duo Client Liaison’s new event,
Expo Liaison, will play four dates
Down Under in August. The launches

20K

Tickets sold to Post
Malone’s Posty Fest

BY DAVE BROOKS

follow the success of festivals like
Chance the Rapper’s 2016
Magnificent Coloring Day, which
broke the attendance record at
baseball stadium Cellular One Field
in Chicago; MAC Presents helped
nab Bud Light and Lollapalooza
as show sponsors and H&M and
Nintendo as retail sponsors, while
Citi sponsored the presale.

Though the artist-curated festival
isn’t new, such events have become
exponentially more attractive to
advertisers recently as companies
struggle to connect
with fragmented young
consumers. Not only do
such festivals get brands
closer to the artist in
charge, they also include
increasingly valuable promotion on
the act’s social media feeds, which
boast far better engagement than a
traditional festival’s social accounts.

“An artist isn’t going to promote a
beer company for a festival that he’s
playing unless it’s his own,” says a
branding expert who has worked on
artist-curated initiatives.

Artist-led events are capturing

sponsorship money in an
increasingly cutthroat festival
market, with a slew of other fests
both old and new going belly-up.
“There’s just a lot of competition out
there for dollars,” says Kevin Lyman
of 4Fini, which produces the Vans
Warped Tour, one of the longest-
running festivals in North America
that is coming off the road this year.
Lyman says his decision to retire the
brand after two decades isn’t “based
on any one particular reason,” but
an overall sense that the “live music
business is changing, and to survive
you have to change with it.”

While the amount of festivals
launching in 2018 has grown
significantly, the number of ticket
buyers hasn’t kept up: Los Angeles’
long-running FYF Fest and the
second-year, Phoenix-based Lost
Lake festival announced cancellations
months before they were set to take
place, citing slow ticket sales and lack
of consumer interest.

On top of the marketing and
headline glut, the festival space
is still grappling with bad and
inexperienced actors after the 2017
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Cardi B leads the 2018 MTV Video
Music Awards nominations
with 10 nods, including video, song
and artist of the year.

Rapper 6ix9ine is arrested on
an outstanding warrant
for allegedly choking ateen ata
Houston mall in January.

Monte (left) and Avery Lipman’s
Republic Records becomes the
first label to rule the top three slots
on the Billboard 200 in 15 years.
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Fyre Festival, the failed Bahamas
event whose founder is now in jail
facing multiple charges of fraud. On
July 11, Joe Brengle, who manages
Contra Costa Event Park in Antioch,
Calif., where the new XO Music
festival was set to happen, canceled
the event two days before it was to
start due to a lack of insurance and
concerns that organizers had not
begun basic preparations at the site;
it was supposed to include seven
stages, two silent discos, a giant foam

“We announced
Posty Fest
without a lineup
and sold out in
two hours.”

—Cheryl Paglierani, UTA

pit and high-end craft beer and wine.
(T.I., Ludacris and Mistah F.A.B.
confirmed to Billboard that they
were paid for their headlining slots,
though.) And the Montebello Festival
in Quebec declared bankruptcy at the
end of this year’s event because of a
mix of lower-than-expected ticket
sales and alleged poor accounting
practices. It left many bands unpaid
and drew comparisons to the 2017
Pemberton festival in Canada that
also filed for insolvency protection
after selling millions of dollars
worth of tickets to fans.

“The big agencies are going
to have to reconsider their
capitalization requirements
because of the harm caused by
events like Montebello,” says WME
head of music Marc Geiger. “That
means 100 percent payment in
advance and guarantees that vendors
won't be left holding the bag.”

Against that backdrop, artist-
backed events have the advantage
with lower talent costs, since
they don’t have to bid for bigger
headliners. But there’s a catch:
The acts who run their own
festivals do need to be on good
behavior. In May, punk band
NOFX lost the beer sponsor for its
traveling Punk in Drublic fest after
the group made an off-color joke
about the Route 91 Harvest attack
that killed 59 in Las Vegas last
October. Says Lyman: “They need
sponsors to be successful.” @

NIELSEN MIDYEAR REPORT

Post Malone Helps Fuel Growth

Bucking typical trends, streaming’s gains continue to outpace those of previous
years, while genre patterns begin to shape the industry’s new world order

BY ED CHRISTMAN

In the first half of 2018, overall on-demand streaming increased
41.7 percent to reach 403.5 billion U.S. streams, according to
Nielsen Music. That growth defies mathematical trends, which
dictate that, as a base enlarges, it becomes harder to achieve a
bigger percentage growth than in preceding time periods.
Thatincrease is larger than the 36.3 percent bump in 2017
over the prior year's 208.9 billion streams at the six-month
mark. Also at midyear 2018, total U.S. album consumption
units reached 360.2 million, an 18.4 percent increase over
2017 that follows another: a 7.8 percent gain in album
consumption units counted in the first half of 2016.
The most-streamed song so far this year is
Drake’s “God’s Plan,” with 1.12 billion total on-
demand streams, a 63 percent rise over the
689.8 million streams garnered by the top
on-demand streaming song at this pointin
2017,Ed Sheeran’s “Shape of You.” Yet at
last year's midpoint, six songs had
reached the half-billion-stream mark,
. compared with four this year.
\ Post Malone’s beerbongs &

Post
Malone

bentleys was the most-consumed
album with 1.79 million album
units, while the Greatest
Showman soundtrack led with
1.06 million album sales and
Sheeran’s “Perfect” topped song
sales at 1.01 million downloads.
R&B/hip-hop remained the most
popular genre with a 31.2 percent
market share, and had the largest gain
overall, up from 28.65 percentin 2017.

MARKET WATCH el

A NATIONAL MUSIC SALES REPORT

OVERALL CONSUMPTION UNITS (Year To Date])
2017 PIGE] CHANGE

ALBUMSALES 83,519,000 68,838,000 -17.6%

DIGITALTRACKS 307,161,000 223,084,000 -27.4%

TOTAL STREAMS 284.8B 403.5B +41.7%
ALBUM W/ TEA* 114,235,000 91,146,000 -21.2%
TOTAL 304,116,000 360,149,000 +18.4%

CONSUMPTION

For the tracking period of Dec. 29, 2017-June 28, 2018, according to Nielsen Music.

TOTAL ALBUM CONSUMPTION BY GENRE

R&B/Hip-Hop 31.2%
Rock 23.1%

B Pop 15.1%

H Country 8.4%

WiLatin7.7%

W Dance/Electronic 3.6%

M Christian/Gospel 2.9%

M Children’s 1.1%

Wazz1.1%
I W Classical 1.1%
l.--H B Other4.7%

For the tracking period of Dec. 29, 2017-June 28, 2018, according to Nielsen Music.

ALBUMS BY CONSUMPTION (Year To Date)
ARTIST ALBUM UNITS

1 POSTMALONE

beerbongs & bentleys 1.79M

SONGS BY ON-DEMAND STREAMS [Year To Date)
ARTIST SONG UNITS

1 DRAKE God's Plan 1.12B

The Greatest Showman: 1.60M
Original Soundtrack

2 VARIOUS ARTISTS

2 POSTMALONE Psycho 576M
FEAT.TYDOLLAS$IGN

3 CARDIB Invasion of Privacy 1.11M 3 BLOCBOYJBFEAT.DRAKE Look Alive 543M
4 MIGOS Culturell 1.09M 4 POSTMALONEFEAT.21 SAVAGE rockstar 542M
5 VARIOUS ARTISTS Black Panther: 1.06M 5 CAMILACABELLO Havana 487M
The Album FEAT.YOUNG THUG
6 EDSHEERAN + (Divide) 845,000 6 DRAKE Nicefor What  484M
7 J.COLE KOD 794,000 7 EDSHEERAN Perfect 480M
8 POSTMALONE Stoney 788,000 8 BRUNOMARS &CARDIB Finesse 429M
9 XXXTENTACION ? 769,000 9 XXXTENTACION SAD! 423M
10 JUSTINTIMBERLAKE Man of the Woods 664,000 10 POSTMALONE | Fall Apart 419M
OWNERSHIP OWNERSHIP
BY LABEL* BY DISTRIBUTION
WMG
16.87%
Sony

19.88%
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Note: Market-share totals may not equal 100 percent due to rounding.
*Billboard estimate calculated using Nielsen data.
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THE SOLD OUT JUNE 15 AND 16 SHOWS
SET A RECORD 9 CONSECUTIVE SELLOUTS
AT FENWAY PARK
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UP NEXT IN THE LINEUP...
JULY 27 + NATIONALS PARK + WASHINGTON
JULY 28 & 29 + CITI FIELD + NEW YORK
AUGUST 4 + GREAT AMERICAN BALL PARK + CINCINNATI
AUGUST 10 + TARGET FIELD + MINNEAPOLIS
AUGUST 31 + SAFECO FIELD + SEATTLE
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What Drake Left On The Table With Scorpion

Superstar artists and their labels are missing bigger paydays when they rush albums to streaming before issuing CDs

BY ED CHRISTMAN

nthe eve of the

release of Drake's

Scorpion on

June 29, several
music retailers nervously
wondered if the rapper’s
album would eventually
come outon CD, since his
previous release, More Life,
never did.

The merchants were
gathered in Florida at the
annual convention of Alliance
Entertainment, the largest music
wholesaler of CDs and vinylin
the United States. With CD sales
accounting for $1.1 billion at U.S.
retail in 2017, attendees were at
aloss as to why labels weren't
wholeheartedly supporting the CD.

If Scorpion, which earned 732,000
equivalent album units in its first
week, according to Nielsen Music,
had come out on the format at the
same time as it hit streaming services,
retailers speculated that it would have
also sold 250,000-300,000 physical
copies inits debut week.

Now, though, after its July 13 release,
the Scorpion CD is selling fewer copies

Drake’s Scorpion
CD wasreleased
two weeks after
thealbumbegan
streaming.

than even they had expected: Given
some shipping delays, merchants say it
will be lucky if it sells 50,000 copies its
first week in the United States.

“What Drake is doing is walking
up to atable and seeing two bags of
money, one with ‘$100,000" on it and
one with "$500,000' on it and choosing
to leave the larger bag of money on the
table,” says a music retailer, assuming
$2 per CDinroyalties. Alliance says
DVDs and video games get more

support from Hollywood and the
gaming industry than CDs do from
the music business.
Label executives say delaying a
CD's release prevents prerelease
leaks and some piracy, though
pirates can rip music from

Drake is likely more interested

in being a top-

streamed artist
than in banking at
least a half-million more

streaming services as well. Also,

-19.9%

inventory,” says a label executive. “| lost
records right in the middle of their life.”
CD sales are down 19.9 percent to
35.9 million in the first 27 weeks of
2018 compared with the same period
last year, according to Nielsen Music.
Country music, for example, is still
particularly dependent on CDs. “It's
frustrating to the stores, as they have
to turn away thousands
of customers a week
when they have to tell
them an album is not

DropinU.S.CDsales

in physical revenue, says
one major-label head.

But retailers say that the
dwindling supportand
the decreasing amount of
warning they get from the
majors about their biggest
albums is accelerating
adeclinein CD shelf
space. Best Buy is aiming
to eliminate all of its CD
departmentsin August, label sources
say, though it will still carry vinyl and
budget CDs. And Target recently
implemented a policy: “If a title didn't
sell 800 pieces of inventory a month
across its chain, it got pulled from

sofarin2018

$1.1B

U.S.CDsalesin2017

$500K

Estimated CD salesinU.S.
revenue Drake gave up

available,” says Record
Store Day founder
Michael Kurtz.

Surprise albums are
costing the industry even
more, both in lost sales
and efforts to chase down
information, says Alliance
marketing director
Jocelyn Pryor: “Datais
the biggest sales factor; it
is the key to selling. The fact that data
is screwed up due to an information
embargo is a humongous problem to
sales. If the industry doesn't get away
from this practice, this will be the final
nail in the physical coffin.” @

Z.ac Brown Takes Fans To The Circus

A one-off collaboration between his EDM project Sir Rosevelt and the flying acrobats of
Cirque du Soleil will test a new ticketing distribution system, where fans conduct the process

BY DEBORAH WILKER

A cryptic 13-second Facebook video from Zac Brown Band
has circulated in recent weeks, with dancers, horns

and glitter teasing an “epic,” one-night-only event at
Denver’s 1stBank Center on Aug. 7. The show is free — but
only a friend can get you in the door.

It's part of Zac Brown’s latest project with his other
band, EDM pop outfit Sir Rosevelt, and its collaboration
with Montreal-based theatrical group Cirque du Soleil,
with fans themselves distributing all the tickets.

Brown kicked off the initiative on June 21 by
distributing free tickets to just a handful of followers,
who were then instructed to keep one ticket for
themselves and share three additional ticket codes with
friends who were important in their lives. Those fans,
too, received extra tickets to pass along exponentially
until 5,000 tickets were released. Fans can track the

ticketing in real time and are being asked to post
personal stories on the platform explaining why they
shared their tickets with the people they did.

“We’re just digging deeper into a network of people who
are passionate about the same things,” says Brown. “It’s
a new way to connect.”

Footing the bill for the pay-it-forward promo — costing
up to $75,000, two sources estimated — are Brown and
partner Enterprise Holdings, parent company of Enterprise
Rent-A-Car. Enterprise vp marketing Frank Thurman says
the partnership is about “acts of kindness and creating
unique connections.” “We’re able to reward those fans
who are picking people up,” says Thurman, a play on the
company’s longtime catchphrase, ‘We’ll pick you up."”

As for the circus aspect, “it’s woven throughout the
concert,” says Brown. “We’re going to open some doors.”
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Getting to know the woman in charge of
doling out the dough to the artists signed to
the world’s biggest record company

BY ROBERT LEVINE

PHOTOGRAPHED BY NOAH WEBB

S FAR AS ARTISTS ARE
concerned, Cindy Oliver has
one of the most vital jobs in the
industry: She pays them. And in
a business dominated by streaming, that’s
far more complex than it used to be.

“Years ago, you had relatively brief
agreements that told you the royalty rates
you needed to pay on physical products,”
says Oliver, sitting in her office at Universal
Music Group’s Woodland Hills facility,
in Los Angeles, which holds most of her
300-member team. “But that has become
much more complicated.”

That’s a typical understatement from
Oliver, a 25-year UMG veteran who
loves Southern rock and speaks with the
precision of someone accustomed to
dealing with details. Every month, UMG
receives over 1,500 digital sales files from

more than 200 partners — all of which
contain information that needs to be
aggregated, accounted for and converted
into the relevant currency. In some ways,
that’s the easy part. Oliver’s department
also handles audits (both UMG’s audits of
its distribution partners and artists’ audits
of their labels); works with business affairs
to monitor usage of UMG’s recordings

on online platforms; runs the company’s
growing operation to collect revenue

from the use of those recordings on radio
around the world; and helps claim and
monetize videos on YouTube.

“This is about finding and collecting
every fraction of a penny made from every
use of our intellectual property across every
platform in every territory around the world
— and doing it more efficiently so more can
be paid through to our artists,” says Oliver,

who was promoted to her current position
last September. “We put together a road
map on this several years ago and we’ve
been working against it ever since.”
Earlier in July, her team finalized
the first step of an upgrade for the
company’s worldwide royalty-accounting
infrastructure that was two years in the
making. Before the end of 2019, Oliver’s
team will create the capability for UMG
to account to artists on a monthly basis.
Oliver also helps acts and label partners
keep up: “We still have people who ask for
the source data for a given year from all of
our digital partners — that’s billions of lines
of data. So I'try to help people wrap their
heads around what they’re asking for.”

How much more complicated is it to
manage royalties in the streaming era?

“We wantone place
where our artists and
label partners cangoto
get whatever information
they need fromus,” says
Oliver, photographed
June 18at UMG's office
in Los Angeles, who has
run royalties since 2005.
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I gave a presentation about the evolution
of royalties where I compared U2’s All That
You Can’t Leave Behind, from 2000, and
Lady Gaga’s Born This Way, from 2011.
The Uz release, which was initially only
physical, involved a total of four products
when it came out. With Born This Way,
there were more than 100 unique assets.
That’s counting the digital albums that
have different rate structures. I remember
Boyd [Muir, UMG’s CFO] looking at

that and... (Gasps.) But it was the best way
to show our workload. The number of
people in the department isn’t so different,
though; they used to have to do a lot more
manually. Computers enable a lot of
complexity, but also help us deal with it.

Streaming also complicates all of
this because you’re moving from

“I try to help people
wrap their heads
around what they’re
asking for.”

“transactional accounting,” where
you're counting sales, to “actuarial
accounting,” where you're also
dividing pools of revenue.

In a world where everything was
delivered through a physical or digital
supply chain, you knew where you sent it,
how it was used and how you needed to
account for it. Now we have to hunt down
and collect money much more rigorously.

Are you buying systems off the shelf, or
are they all custom-built for you?

I wish there were an oftf-the-shelf
solution. After an 18-month selection
process, we're working with an outside
vendor that specializes in financial
systems. The first piece of this, the Global
Clearinghouse Initiative, just went live
[in early July] — sales file ingestion, data
aggregation and currency conversion for
all of our digital partners.

How does that affect how you account
to artists?

Since we’ll have monthly ingestion

and reporting of financial data, we’re
revamping our local royalty systems
around the world so they’ll be able to
account to artists on a monthly basis.
We’re scheduled to do that outside

the U.S. by early 2019, with the U.S. to
follow shortly after that. Most of our
agreements with artists call for quarterly
or semi-annual accounting — but we
know that artists would prefer more
frequent reporting.

What's the ultimate vision for all of this?
Artists expect more from us now — and
they should. The idea of paying royalties
on a quarterly or semi-annual basis

was to allow physical products to cycle
through — there were returns and so

on. Today there’s a different dynamic

— everything is moving faster. So we’re
looking at ways to make our reporting
even more responsive in the future.
There’s no complacency here — there’s
excitement about what we’re doing.
People have never worked harder.

Even with the new system, won’t there
be artists who still need to have some
of this explained to them?

We get between 12,000 and 13,000
inquiries a year — an endless flurry
ranging from simple address changes

to notices about royalty participants
passing away that have to be sorted

out with the estate. A few years ago we
invested in software that tracks all of
this, so that every time someone calls,
we track it, we know who handled it,

we know what they did with it and we
know how long it took to respond. I

can see the trends: If a lot of people are
calling because they’re confused about
the same thing, that means we need to
address it. One very prominent artist
passed away and his estate had lost track
of royalties for recordings he made for
Motown as a child. We were able to pull
the history, connect the dots and sort it
out for the artist’s heirs. This is an honor

and a burden. @

1Oliver's copy of 75 Years
of Capitol Records XL,
published by Taschen
Booksin2016.2Her
“minimalistgarden,
giventomebyone
[member] of my team
with whom | have worked
for20years,” she says.
“Itmakes me smile.”
3DefJam Recordings’
30th Anniversary:
Greatest Hits box set, a
giftfromthelabel.

JULY 21, 2018 | WWW.BILLBOARD.COM 23




TOPLINE

DRAG QUEENS ARE
CLIMBING THE CHARTS

Major-label exec: "We love the
music, but can you repackage it as
anon-drag artist?”

BY PATRICK CROWLEY

In its 10 seasons, as RuPaul’s Drag Race
has become a cultural phenomenon and a
platform for over 100 performers, many
of the drag queens from the show have
used the spotlight to release music.
Now, one enterprise is working to take
that music mainstream.

On July 14, Producer Entertainment
Group, a management company boasting a
roster that includes Drag Race winners
Sharon Needles, Jinkx Monsoon, Alaska
5000 and Bob the Drag Queen, saw its
release of Blair St. Clair’s electro-
pop debut album, Call My Life, take
the top spot on Billboard's Dance/
Electronic Album Sales chart.

PEG founder David Charpentier says he
formed his own imprint because “there
were no labels out there that would take
us seriously. They just thought drag
was a joke. I remember going to meetings
with various labels and one telling
me, ‘We love the music, but can you
repackage it as a non-drag artist?’ I've
been in situations like that several
times, as recently as maybe a year ago.
It's surprising how conservative the
record industry really is.”

But PEG partner David Slane says
the industry is missing out, with some
of PEG's drag clients counting over
1 million social media followers.

“It’'s only a matter of time before
someone at these labels realizes the
opportunity here. It's a complete
built-in economy and demand,” says
Slane, noting that radio play is still
a challenge. “I would love for PEG to
secure a distribution deal like many
indie record labels have. That way,
they could trust our expertise of this
industry and we can tap into some of
those larger resources that are still
off-limits to us.”

Now PEG is educating its clients,
having explained to St. Clair the
commercial potential of a dance-pop
LP compared to a Broadway album. Says
Charpentier: “It’s really important for
them to understand the business.”

7-11

7-12

Cara (left)
and Grande
on Amazon
PrimeDayin
Brooklyn.

Steve Aoki opened pizza delivery
company Pizzaokiin Los Angeles.

Common signed to
United Talent Agency in
all areas worldwide.

Beyoncé teamed with
Balmain for a collection
benefiting the United
Negro College Fund.

CardiB and Offset’s
daughter, Kulture, was born.

Music investment firm Hipgnosis
bought a majority stake in The-
Dream'’s catalog.

Ariana Grande, Alessia Cara and
others celebrated Amazon Prime
Day with concerts in New York.

Universal Music Group opened an
office in African city Abidjan, led
by Moussa Soumbounou.

R&B artist K. Roosevelt signed
with Def Jam Records.

BBR Music Group absorbed its
Red Bow Records imprint.

YouTube launched a Copyright
Match Tool to battle re-uploads.

Proper Music Group opened a
London press and promotions
department led by Jo Donnelly.

John Amato stepped down
as CEO of the Hollywood
Reporter-Billboard Media

< Y %

Group. -
&
300 Entertainment named >

Aimie Vaughan-Friiehe
senior vp promotion.

Vaughan-
Friiehe

7-13

7-17

Shy Glizzy signed with
ICM Partnersin all
areas worldwide. Shy Glizzy
Sprintintroduced a Tidal-
bundled Unlimited Plus plan.

Atlantic Records named Steve
Robertson GM/senior vp A&R for
pop/rock in Nashville.

Sony/ATV Music Publishing
became co-producer of the Elvis
Presley musical Heartbreak Hotel.

BMG elevated Ben Katovsky to
COO and Ama Walton to global
general counsel/chief human
resources officer.

The Sinatrasin 1946.

a
AP

Nancy Sinatra Sr., Frank Sinatra’s
first wife, died at age 101.

Steve Stoute’s UnitedMasters
rolled out Releases, its digital
distribution portal for artists.

ASCAP upped Gregory Morgado
to deputy general counsel.

Capitol Music Group distribution
arm Caroline elevated Matt
Sawin to executive vp.

Lisa Hauptman was promoted to
anew role as Downtown'’s first
global head of people.
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THANK YOU
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Special Thanks to-
Arthur Fogel, Gerry Barad

& Mike McDonough

Live Nation Worldwide

Peter Conlon and Amy Helberg
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The Slow, Steady Ticketing Race

Halfway through 2018, touring revenue is down slightly even as top artists experiment with raising prices.
But the question remains — does slow ticketing actually work, or leave fans out in the cold?

BY DAVE BROOKS

TOP 10 HIGHEST-GROSSING TOURS*

NE OF THE BIGGEST AND MOST CONTROVERSIAL NEW ARTSE Ernss rrenDEES SHowe
concert industry trends over the last six months has been ;
the practice of “slow ticketing,” which sets seat prices higher BRUNOMARS S147.403,741 1222774
and sells them over a longer period of time, often leaving PINK $100,048,628 712,369
thousands of seats still available the night of the show.
Artists who have experimented with the strategy so far JUSTINTIMBERLAKE $81,371,012 559,666
—including JAY-Z and Taylor Swift — have endured criticism for the high i TAYLORSWIFT 68,648,704 503,160
prices and lack of sellouts. But when it comes to the goal of maximizing Il
revenue, a central question remains as the touring industry’s midyear revenue | DEPECHEMODE $66,492,469 791,716
dips below 2017 levels: Does the practice actually work?
« . . s . TRANS-SIBERIAN ORCHESTRA $47,409,262 817,634
It absolutely works, but like everything new, we’re still learning and _
finding ways to improve,” says Louis Messina of the AEG-backed Messina | JAY-Z $45,496,805 401,921
Touring Group, which is promoting Swift’s reputation Stadium Tour. Swift’s
defenders say the lack of sellouts has been a good thing because fans can buy LADY GAGA $42/810398 401,384
tickets at any time — and Swift is on track to have one of the highest-grossing KENNY CHESNEY $36,055,048 403,299
tours of the year, and one of the top runs by a solo female artist ever, averaging |
$s million per show and grossing nearly $300 million in one year. | 10 PAULMCCARTNEY $28,574,908 186,096

But it isn’t clear how much of that success can be chalked up to slow

*Ranked by gross. Compiled from Boxscores reported Nov. 7, 2017-June 4, 2018.
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“It only
makes
sense for
artists to
capture
more of

that money

from ticket
resellers
and
brokers.”

— Louis Messina,
Messina Touring
Group

ticketing. At the same time, Swift has pioneered
another new tactic for Ticketmaster: placing
resale tickets for her tour on the same sales seat
map where primary tickets are still available.
Ticketmaster president Jared Smith told Billboard
in May that the practice was another “experiment”
that improved visibility and overall sales for the
tour, but has since put changes in place to the way
Swift’s tickets are resold on the platform, making
it impossible for fans to undercut primary tickets
with lower prices.

Coupled with Swift’s program to boost a fan’s
place in the virtual ticket line through merch sales
along with the sheer volume of tickets available, it
can be difficult to draw conclusions.

“They might not keep the ‘slow’ part, but they’ll
keep the part where they make Taylor hundreds of
millions of dollars,” says one tour insider. “Pricing
tickets aggressively to maximize gross is a practice
that isn’t going away, and that means shows won’t
sell out instantly, which is probably better for the
business. Will tickets sell slower but make more
overall? Probably. Do we keep calling it ‘slow
ticketing’ for artists who are concerned with what
a lack of'sellouts means for their image? Probably
not, but the goal remains the same: putting money
in artists’ hands and not scalpers’.”

Live Nation is again the most dominant
promoter in the live music space, charting nearly
$800 million for 1,770 shows, with an attendance
of about 9.§ million. It easily bested rival AEG,
which brought in less than half that in 2018 so far.

Both promoters were down from the same
point last year: In 2017, Live Nation reported
$878 million with about 160 more shows by
this time, while AEG was down about 7 percent
compared with this same time last year. Part of the
drop is because many of the big stadium shows are
beginning later this year — Swift and Beyoncé still
have large legs of their tours to complete, and only
afew of Ed Sheeran’s shows have been counted.
But in general, experts say, there are fewer major
acts on the road this year compared to last.

The revenue drop comes despite a rise in prices.
Live Nation — which promoted six of the top 10
tours of the year — has seen the prices on those
tours rise about $10 on average, from $74.78 in
2017 to $84.17, an increase of 13 percent. Same
goes for AEG, which had three of the top 10 tours
and saw average ticket prices rise from $69.02 to
$89.74, a leap of 30 percent.

“Fans are already paying these prices on the
secondary market, and it only makes sense for
artists to capture more of that money from ticket
resellers and brokers who essentially do nothing
and take home big margins,” says Messina, who
is promoting Kenny Chesney and is backing big
runs by Shawn Mendes and a mini-run of dates
by George Strait.

leff Nickler, with the BOK Center in Tulsa,
Okla., says higher ticket prices aren’t just a
result of artists pushing out scalpers, but also
individual markets proving their buildings
can deliver seven-figure grosses. Strait’s two

TOPLINE MIDYEAR TOURING REPORT

TOP 10 PROMOTERS

PROMOTER GROSS TOTAL NO.OF
All Promotions ATTENDEES SHOWS

1 LIVENATION $799,483,063 9,498,542 1,770
2 AEGPRESENTS $370,080,515 4,123,798 1,012
3 OCESA-CIE $125,866,073 2,101,280 324

4  CAESARSENTERTAINMENT $105,712,935 753,335 344

5 T4F-TIMEFORFUN $59,232,659 992,594 318

6 SJMCONCERTS $54,752,574 822,158 69

7 FRONTIERTOURING $54,387,439 489,457 36

8 MOVECONCERTS $53,747,871 726,870 60

9 CARDENASMARKETING NETWORK $52,460,927 570,452 76

10 TEGDAINTY $46,860,457 494,921 102

TOP 10 BOXSCORES

ARTIST(S) GROSS TOTAL PROMOTER(S)
Venue Ticket Prices ATTENDEES
Date(s) No. of Shows

1 BILLYJOEL $17,262,673 149,192 MSG Live
Madison Square Garden, New York $133.50/ 8
Nov. 18, Dec.20,2017; Jan. 11, Feb. 21, $99.50/$59.50
March 28, April 13, May 23, June 2,2018

2 TAYLORSWIFT, CHARLIXCX, $16,251,980 118,084 Messina
CAMILA CABELLO $499.50/$49.50 2 Touring Group
Rose Bowl, Pasadena, Calif.
May 18-19,2018

3 BRUNOMARS $15,531,450 90,672 H.1.P., Live
Saitama Super Arena, Saitama, Japan (1,668,233,000 4 Nation
April 11-12,14-15,2018 yen)

$172.24/$88.45

4 TAYLORSWIFT, CHARLIXCX, $14,576,697 105,208 Messina
CAMILA CABELLO $499.50/$49.50 2 Touring Group
Soldier Field, Chicago
June 1-2,2018

5 ELTONJOHN $14,242,301 58,970 AEG Presents,
The Colosseum at Caesars Palace, Las Vegas  $500/$250/ 14 Caesars
April 28-29, May 1-2, 4-6,8-9, 11-12, $140/$55 Entertainment
15-17,2018

6 TAYLORSWIFT,CHARLIXCX, $14,006,963 107,550 Messina
CAMILACABELLO $499.50/$49.50 2 Touring Group
Levi's Stadium, Santa Clara, Calif.
May 11-12,2018

7 COLDPLAY,IZA,DUALIPA, $10,456,435 96,549 Live Nation
JONHOPKINS (33,983,413 2
Allianz Parque, Séo Paulo reais)
Nov. 7-8,2017 $225/$29.50

8 ELTONJOHN $10,077,310 54,936 AEG Presents,
The Colosseum at Caesars Palace, Las Vegas  $500/$250/ 13 Caesars
Feb.9-11,14,16-18,21-22, 25,27, $140/$55 Entertainment
March 1-2,2018

9 PAULMcCARTNEY $9,623,682 59,002 Marshall Arts,
AAMI Park, Melbourne, Australia ($12,729,738 2 Frontier Touring
Dec.5-6,2017 Australian)

$301.63/$52.16

10 BRUNO MARS,DUALIPA $9,179,810 86,133 Live Nation
Qudos Bank Arena, Sydney ($11,899,710 5
March 17-18, 20,23-24,2018 Australian)

$130.14/$68.43
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“Like performances at the arena in June grossed a TOP 10 VENUES 15,001 OR MORE CAPACITY
combined $5 million, breaking a number of
ever hin attendance records for the building. MENUE MENUE UL U@L Nl
g « Location CAPACITY  GROSS ATTENDEES SHOWS
We want to show the promoters that Tulsans
S . .o 1 O02ARENA 21,000 $95,504,772 1,244,459 114
neW, are willing to support touring properties with London
P t.ll aggressive ticket prices,” explains Nickler, adding
were st Ehat rock: country and pop are strong in th.e market. T O N SQUARE GARDEN 20007 $84.652.134 985,526 -
l l,n°n We don’t have professional sports teams in Tulsa, New York
€a 1 g and in some ways we're the only game in town.
and ﬁnding That makes our value proposition strong.” 3 THEFORUM 17,800 $63,901,226 614,375 55
International growth is still important to the Inglewood, Calif.

Ways tO long-term health of the touring industry, as agents
. ?9 and promoters seek growth opportunities. Four of 4  QUDOSBANKARENA 21,000 $49,605,872 496,726 46
lmpl‘OVe. the top-grossing boxscores for the 2018 midyear Svdney
_ Messina report come from non-U.S. markets — two of which

were by Bruno Mars, whose four dates at Saitama 3 fr::;j;ENTER 20,000 $42,560,672 283,230 2

Super Arena in Japan grossed $15.5 million, while

his five concerts at Qudos Bank Arena in Sydney

6 MANCHESTERARENA 21,000 $42,258,549 676,042 70

brought in $9.2 million.
Owning the top spot is Billy Joel, who played

Manchester, England

his 100th show at New York’s Madison Square

7  T-MOBILEARENA 20,000 $40,220,838 365,614 30
Garden on July 18, capping off an odds-defying Las Vegas
run at the arena that began with three shows in
1978 and blossomed under a monthly residency 8 BARCLAYSCENTER 19,000 $39,618,787 598,019 60
that started in 2014. Joel’s eight reported Brooklyn
concerts grossed $17.3 million with nearly
150,000 tickets sold. 9  AMERICANAIRLINESCENTER 20,020 $35,637,655 424,051 38
“The idea for the residency actually began in palles
2012, when we did a benefit show for Hurricane
Sandy,” explains Dennis Arfa, founder/CEO of 10 :':vljaDrEkNJ'JALCENTER 18,000 $31,804,132 400,905 ”

Artist Group International, who has been with
Joel for over four decades. Arfa says he negotiated
the residency plan with then-Garden president

TOP 10 VENUES 10,001-15,000 CAPACITY

VENUE VENUE TOTAL TOTAL NO.OF
Location CAPACITY GROSS ATTENDEES SHOWS

1 SSEHYDRO 13,000 $36,317,079 579,383 76
Glasgow

2 BARCLAYCARD ARENA 15,000 $35,952,326 556,509 77
Hamburg

3 MERCEDES-BENZ ARENA 15,000 $28,648,170 435,826 55
Berlin

4 HALLENSTADION 13,000 $28,297,603 342,686 49
Zirich

5 PERTHARENA 15,000 $20,866,917 243,826 34

Perth, Australia

6 BRISBANE ENTERTAINMENT 13,500 $18,012,450 191,015 25
CENTRE
Brisbane, Australia

7 NYCBLIVE,HOME OF NASSAU 14,500 $16,880,688 349,153 121
VETERANS MEMORIAL COLISEUM
Uniondale, N.Y.

8 SSE ARENA, WEMBLEY 12,530 $14,107,872 201,507 36
London

9 VAN ANDEL ARENA 12,860 $13,316,690 258,488 37
Grand Rapids, Mich.

10 MGMGRAND GARDEN 14,500 $12,853,701 92,405 12
Las Vegas

KEVIN MAZUR/GETTY IMAGES
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TOPLINE MIDYEAR TOURING REPORT

TOP 10 VENUES 5,001-10,000 CAPACITY

VENUE VENUE TOTAL TOTAL NO.OF
Location CAPACITY GROSS ATTENDEES SHOWS

1 RADIOCITY MUSICHALL 5,900 $101,684,148 1,214,083 234
New York

2 AUDITORIONACIONAL 9,683 $55,632,417 1,057,973 125
Mexico City

3 ZAPPOS THEATERAT 7,000 $40,597,372 251,116 76
PLANETHOLLYWOOD
Las Vegas

4 THEPARKTHEATER AT MONTE 5,200 $18,729,215 115,403 33
CARLO RESORT & CASINO
Las Vegas

5 HULU THEATER AT MADISON 5,610 $16,811,159 261,946 76
SQUARE GARDEN
New York

6 MOHEGAN SUN ARENA 10,000 $16,420,650 249,282 42

Uncasville, Conn.

7  MICROSOFT THEATER 7,100 $14,869,004 201,636 42
Los Angeles
8  BILLGRAHAMCIVIC 7,000 $12,004,929 218,023 28
AUDITORIUM
San Francisco
“The idea Jay Marciano, who now serves as chairman/ 9  HORDERNPAVILION 5,500 $8,302,588 113,222 24
. Syd
CEO of AEG Presents, while the two were vaca- yaney
was tO tioning in the Caribbean.
“The idea was to create a franchise for Billy, just 10 g;OEF?;j’:RD HALL 6998 $7.248,513 146,746 9
C[’eate a like the Knicks or Rangers,” says Arfa, noting Joel’s

. shows are sold out through the end of the year.

fPanChlSB The turf wars that began in 2017 between Live
: Nation and Madison Square Garden on one side

for Bllly and AEG on the other have shown no signs of

TOP 10 VENUES 5,000 OR LESS CAPACITY

Joel,just coqling off—f)r‘ being'bad for business. AEG, N VENUE — — NO.OF
R which is requiring artists who play the O2 Arena Location CAPACITY  GROSS ATTENDEES SHOWS
llke the in London to sign a letter committing to playing 1 THECOLOSSEUMAT 4,000 $54,143,658 311,844 80
. the Staples Center in Los Angeles as well, has CAESARS PALACE
KHICkS or seen substantial gains at its L.A. venue. While Las Vegas
Ran ers 2 grosses at the O2 are down about 10 percent from 2 ZOX THEATRE 4,600 $26,755,423 382,176 s
g * 2017, Staples grosses are up 75 percent, with sales tlanta

— Dennis Arfa, Artist ~ jumping from $24 million to $42 million with

Group International ~ fewer shows — 31 last year compared with 27 this 3 g:::::lxﬁw?::ui?m THE 2,700 $18,341,028 237,372 208
year — fueled by shows from Guns N’ Roses, Fort Lauderdale, Fla.
Lorde and PInk, and two nights of The Killers.

While AEG officials won’t say how much of the 4 E:nEd:IIMAPOLLO >0 $16:351,102 527167 e
rise is tied to block-booking, company officials
acknowledge that an uptick in marquee talent 5 DURHAMPERFORMING 2,712 $16,335,627 284,875 116
helped the bottom line, boosting it from No. 10 ARTS CENTER
in 2017 to No. 5. Durham, N.C.

The Forum in Los Angeles, meanwhile, which 6 DAVIDA.STRAZ, JR.CENTER 2,610 $16,221,225 256,342 307
has called for an end to block-booking —Irving FORTHE PERFORMING ARTS
Azoff told Billboard in 2017 that the company fempa e
had backed away from tying its L.A. arena to the 7  CHICAGOTHEATRE 3,604 $13,960,075 242,675 84
Garden — hasn’t suffered at the ticket window, Chicago
either. Reported sales to Billboard Boxscore are

8 THEANTHEM 5,000 $13,533,812 234,572 54

up 150 percent over 2017, with 55 shows reported

. . . . Washington, D.C.
in 2018 compared with 31 last year. While ticket

revenue is off 1§ percent at partner venue the
Garden, like Staples and Oz, the increase in sales
at The Forum far outpaced any decline in New

9 ORPHEUM THEATRE 2,618 $13,194,155 187,890 85
Minneapolis

York — showing that in some cases, war can be 10 BEACONTHEATRE 2,800 $12,008,361
good for business. @ New York

173,108 69

LARRY MARANO/SHUTTERSTOCK
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Love

LONDON, JULY 13-14

AFTER CALLING LONDON’S VICTORIA PARK HOME EOR-12-YEAR!

the Lovebox Festival took over West London’s Gunnersbury Park for
2018’s two-day event, which happened to coincide with protests against
President Donald Trump’s U.K. visit. The demonstrations delayed
SZA’s arrival, resulting in a truncated four-song set on the festival's
main stage on day one. Trump’s presence was still felt on day two
when N*E*R*D’s Pharrell Williams, Childish Gambino and other
performers sounded off. “T understand you had an unwanted visitor this
week,” said Williams. “We stand for the resistance.” Later that evening,
Gambino — who delivered his first festival appearance of the year —
said, “I know it’s scary, because we know what happens to people who
fight, but we got to stick together.” —LYNDSEY HAVENS

URAK CINGI/REDFERNS/GETTY IMAGES. 1, TT GARFITT/SHUTTERSTOC!
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1Anderson.Paak and SZA backstage on
July 13.2RZA of Wu-Tang Clan on July 14.
The group performed a classics-heavy set,
mainly pulling fromits 1993 debut, Enter
the Wu-Tang (36 Chambers), in celebration
of the album’s 25th anniversary. 3 Diplo DJ'd
onday one.4 Shay Haley (left) and Williams
of N*E*R*D on July 14.5 Jorja Smith, who
joined Kali Uchis onstage during her set,
backstage on July 14.6 Syd of The Internet
performed on day two.

Gambino headlined
the second and final
i s - = - nightof Lovebox, held at
i = : - e S piae e Gunnersbury Parks ¥

JULY 21, 2018 | WWW.BILLBOARD.COM 33



7 DAYS on the SCENE » .« 8 s
. . s .
P > *
» ) k A ‘ s o~
. . i G o .
i b L . :
& ~ .- " . .
» . . . . A
- . L4 .
» ow
. l‘\r',,
.c . .
. . -
- ! -
.- *& .
- - :
; ’ .
.
a’.‘ X _-"‘\,\ B g
\,- \ "ha';n,,, ‘*4--"
BN
\ o oot AAPY D .
: s A st ' ,j} ._-}

34 BILLBOARD | JULY 21, 2018



R

1From left: Lily James, Cherand
Amanda Seyfried atthe London
world premiere of Mamma Mia!
Here We Go AgainonJuly 16.

2 Panic!atthe Disco’s Brendon Urie
atthe Target Centerin Minneapolis
onJuly 11.3Kim Petras at the San
Diego Pride Festival on July 14.

4 Kylie Minogue attended Vogue's
30th-anniversary celebrationin
Madrid onJuly 12.5Rob Zombie at
the opener of the Twins of Evil: The
Second Coming Tour in Clarkston,
Mich., on July 11.6 Bjork at Sint-
Pieterspleinin Gent, Belgium, on
July 11.7 Drake cheered on Serena
Williams at the Wimbledon Tennis
ChampionshipsinLondonon

July 10.8 JessicaBiel and Justin

Timberlake at Wimbledon.9 GOT7
atthe Brooklyn stop of its Eyes on
You! World TouronJuly 11.10 The
War on Drugs at Forecastle Music
Festivalin Louisville, Ky., on July 14.

o

1From left: Nicky Jam, EraIstrefiand

Will Smith performed at the closing

ceremony prior to the France-Croatia

finalon July 15.2 Mick Jagger and son

James Jagger attended the semifinal

between France and Belgium at Saint
Petersburg Stadiumon July 10.3DJ

Snake supported France at the final
match. 4 Malumarooted for Colombiaas

his native country played Japan at the Mordovia
Arenain SaranskonJune 19.5 Security escorted
out Pussy Riot’s Veronika Nikulshina, who ran
onto thefield dressed in apolice uniform during
the France-Croatia game at Luzhniki Stadiumin
Moscow on July 15. Bandmembers Nikulshina, Olga
Pakhtusova, Olga Kurachyova and Pyotr Verzilov
were sentenced to 15 days in jail for their protest.
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| BACK IN THE SADDLE

g

Jason Mraz's music darkened after President Trump’s
election, and he nearly quit the industry. Now he’s back, intent
on inspiring positivity — even if he still thinks “life sucks”

BY PHOEBE REILLY
PHOTOGRAPHED BY BRIAN LOWE

THE PULSE
OF MUSIC
RIGHT NOW

NC

S AT CELESTINE

atbillboard.com/video. .
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the beat

BEING COOL ISN’'T WHO I AM,” SAYS JASON MRAZ,
the Grammy Award-winning singer-songwriter
best known for what he calls “wedding songs.” His
most popular hit, the snuggly “I'm Yours,” spent
76 weeks on the Billboard Hot 100 beginning in
2008, a record at the time. In 2012, he attempted
to rough up his image by “living dangerously”: “I
surfed bigger waves. I upgraded from a scooter to
amotorcycle, but I was scared all the time. I grew
my hair out and got mistaken for Kenny G.” He
shrugs. Now, he says, “I just want to be a reminder
that everything’s OK.”

It’s a sweltering July day, and Mraz, 41, is sitting
outside a Los Angeles photo studio, sipping a
homemade elixir of herb-infused oat straw. He
looks boyishly handsome, having traded his
signature fedora for a baseball cap. Ever since
he broke out of the San Diego coffee shop scene
with his 2002 reggae-inflected “The Remedy (I
Won’t Worry),” he has stewarded a quietly massive
career —nearly 7 million records sold, according to
Nielsen Music, and 1 billion total on-demand U.S.
streams — by being almost defiantly wholesome.
He likens his live show to a yoga class. He has
never released an album that didn’t feature at least
one song with “love” in the title. He’s an investor
in Café Gratitude, a California-based vegan eatery
serving plates named Humble and Evolved.

But his kryptonite, as Mraz discovered while
struggling to finish his forthcoming sixth
album, Know. (out Aug. 10, his first since
2014’s folksy Yes!), was coping with America’s
suddenly toxic political and cultural climate.
After Donald Trump’s election, he admits,
“I grew despondent.” Mraz experimented
with a moodier vibe that reflected his unease,
churning out “teenage rebellion songs” with
titles like “Undone” and “My Own Shit,”
which he debuted live to baffled audiences.
“Nobody wants to get their bad news from
Jason Mraz,” he says, smirking. “Nobody
wants to hear Jason Mraz having a bad day.”

His label, Atlantic, rejected most of the
new material. Discouraged, Mraz, who
married former coffee shop owner Christina

Carano in 2015, debated quitting music. “I
started to feel a little ridiculous,” he says. “Like,
‘Why am I up here onstage saying, “Look at me”?’
I didn’t have that moxie anymore.”

But his Broadway stint in Waitress earlier in
2018 restored his enthusiasm for performing, and
Mraz decided he “could be of more service as
the voice of optimism.” His new single, “Have It
All,” is the sonic equivalent of a commencement
speech, the kind Mraz would like to give students
who protest gun violence. “May the best of your

“ljustwanttobea
reminder that
everything’s OK.”

todays be the worst of your tomorrows,” he
offers, accompanied by hand claps. Elsewhere,
“Unlonely” whistles in the face of music critics’
dismissals with unapologetic schmaltz. “That
song is hard corn,” declares Mraz.

“Jason’s not walking around with a big ego,” notes
Meghan Trainor, who says his love song “Lucky”
is her favorite ever. She collaborated with him on
Know. standout “More Than Friends.” “Ijust knew

- The cast of Waitress in January, from left:
NaTasha Yvette Williams, Sara Bareilles, Mraz,
Caitlin Houlahan and Christopher Fitzgerald:

we would crush at writing an adorable pop song.”

Mraz was raised by divorced parents in
Mechanicsville, Va., and dropped out of performing-
arts college to do janitorial jobs before relocating
to California. His pursuit of happiness included
dalliances with Scientology and Landmark Forum,
but his relentless positivity belies a surprisingly
somber worldview. “I mean, life sucks,” he says. “I
came from a working-class family. My dad put his
hand on me once or twice.” He adds that the two are
still close. “We inherit a gnarly history. Everybody
wakes up in this world totally fucked. Unless your
parents have a billion dollars, in which case you can
screw people over your whole life. And then become
president.” He takes a deep breath.

Mraz is passionate about myriad topics, from the
environment to capitalism. In June, he wrote a poem
celebrating Pride Month for Billboard.com, which
closed with the line “I am bi your side,” stoking
speculation about his sexuality. “Honestly, I didn’t
realize it was going to be so telling,” he says. “But
I've had experiences with men, even while I was
dating the woman who became my wife. It was like,
‘Wow, does that mean I am gay?’ And my wife laid it
out for me. She calls it ‘two spirit,’ which is what the
Native Americans call someone who can love both
man and woman. I really like that.”

When he’s not touring, Mraz and his wife like
to stroll the five-and-a-half acres of their organic
avocado farm in nearby Oceanside, which
supplies a small portion of Chipotle’s
guacamole-destined haul. They graze and
try to discourage “caffeinated squirrels”
from hoarding the beans of newly planted
coffee trees. “They re getting hyped,” says
Mraz. (The coffee will be processed and sold
through a company called Frinj, possibly as
early as 2019.) He employs only one person,
his friend Justin, who used to drive him
to open-mic gigs back in 1999. “Ineed to
offset my farming habit with music,” he says,
smiling. “I dream of a life where I don’t have
to put out any more records if I don’t want to.
I've loved it, I'm stoked I'm still doing this,
but when it’s done, I will be on that tractor.” @

VIRAL

GETTIN
SHIGGY WITHIT

CIARA

The day Drake dropped his new No. 1 double
album, Scorpion, social media comedian Shiggy
posted an Instagram video dancing to the
album track “In My Feelings.” The 25-year-old
born Shaquille Mitchell dubbed the dance
#DoTheShiggy, and it became the Internet’s
latest dance-challenge craze, pushing the non-
singleto No. 1 on the Billboard Hot 100. His clip
racked up over 5 million views, with celebrities
like Odell Beckham Jr. and the Queer Eye cast
doing their own. Shiggy shares his favorites.

: “Everyone knows Ciara’s
a dancer, but you
[haven’t] seen her

dance in a while. I
was like, ‘Oh, snap.’
To see her dance to

something that I helped

start is great, and
having her husband

Russell [Wilson] in the
background all calm, it
¢ made it funny and cool

at the same time.”

and tagged me. It helps

DIPLO
“It's crazy, because
sometimes celebrities
do it and they’1ll
not show some type
of recognition,
but when he did it,
he followed me on
Instagram and of
course put the hashtag

WILL SMITH
“I was in shock. When
I watched the video,
I was like, ‘Hold on.
What is he doing?’ I
like the fact that he
made it a production,
: he made it a big thing.
i He had the drone, he had
the selfie camera and
somebody shooting it.
He put a lot into it;
it was exciting.”
—LYNDSEY HAVENS

me out besides him
just doing the dance,
and that’s dope.”

&
B
=
=
<2

REIMAGE. DIPLO: STEVE GRANITZ/WIREIMAGE. SMITH: PIERRE SUL/G!
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The song “Strong Womqﬁn"
is a highlight — now seems
like time for womento '
take over. ul'

No, it's not like one is taklng
over. Man'is the ruler, man
is the leader, man is first.

You think so? Many

women are stepping up.
The world was created

for man to go in front, and
women should respect that
— in my world. But it only
works if you have a strong
woman [by.your side]. | know
this girl who-was locked up,
yet she pulled through. That's

TOUR ESSENTIALS

RIDERS OF
THE STORM

Hard-rock quartet Halestorm'’s fourth
album, Vicious, drops July 27, the
same day that the Pennsylvania natives
launch a U.S. summer headline tour of
arenas and amphitheaters. “That's when
we all get to lose our minds for a couple
years,” says singer and guitarist
Lzzy Hale, 34, who breaks down what
she needs to survive on the road.

RECORD PLAYER

“We call it Steve the
D.J. —it’'s a long story
as to how we came up

with the name. Every day,
off we go to find records
so we can feed Steve.
Plus, he has a whiskey
drawer. He's the life of
the party.”

BAKING SODA

“It's great for when
we’re hanging out on a
long bus ride and all you
can smell is feet. And
you can also use it as
deodorant or toothpaste.
But every now and then
when we fly, TSA is like,
‘What the hell is this?’ "

LEATHER JACKET

“It has five or six
pockets, and I keep
some makeup in there,
some vitamins, a phone
charger ... if I'm
running late, I can
just grab my jacket
and go. It's like my
get-out bag.”

MEAL SHAKES
“I don't like to eat
super heavy before going
; onstage because I don’t
o =N ‘\ want to be burping up
‘@' mashed potatoes. So
having these small little
=== meal drinks that are
easily digestible is
a lifesaver.”

“STRIPPER HEELS”
“They’re meant to be
danced around in.
And they have great
traction, so I don't fall
over. When I'm wearing
them, I'm like a goat — I
can literally walk on
any terrain.”

—RICHARD BIENSTOCK
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DISCOVERING NEW TALENT SINCE 1894(]]

KING PRINCESS

The 19-year-old New Yorker created
a queer love anthem with “1950”

By Christine Werthman
Photographed by Meredith Jenks

Lab rat
King Princess grew up Mikaela Straus
in WiIIiarﬁSb\urg,— Brooklyn, where she
would spend time with her sound-
engineer father at his studio, Mission
Sound. She met Arctic Monkeys, shook
hands with Missy Elliott and watched
Sia write. Those studio hangs gave
her fodder for her earliest tracks. “|
wrote about ladies who had come
through,” she says. “I've been listening
to straight-people music for so many
fucking'years. Why can'tit be gay?*
-,

Collegetm —
Inspired by Patricia Highsmith’s 1952
novel, The Price of Salt, which depicts
a lesbian love story, Straus wrote the
opening line to “1950” — “I hate it
when dudes try to chase me” —in her
University of Southern California dorm
room. “That was the first time | was
like, 'l did the thing.""iFhe songgwhich
has racked up 40.9 millien on=demand
streams (audio and video),according
to Nielsen Music, is “an ode to queer
love,” though unlike Highsmith's book,
doesn’t have a happy ending: “l didn't
get the bitch.”
Getting settled "
Record labels had courted §traus
before, but it wasn't until she met Mark
Ronson for dinner in February 2017 that
she agreed to become the first artist on
his new label, Zelig Recordings. “| met
him because he listened to my music,
and he fuckedawith it,” she says. “Now
- ’ not a good listener, but |
A\ternat“’e / B ‘ im. ! > N
songs chart 1

Strausis on herfirst headlining touE==
she sold out two nights at Los Angeles*
Troubadour — in support of her#une '
EP'Make My Bed, and has picked up a
few fans alon@gi@avay, including Harry
“lgetasked, ‘Isiitachoice to ; M "
gender your music?’ — forme, ! _ Styles, who tweetedithe lyrics to “4950.
itwasn't,” saysKing Princess, - She'll be touring throtigh September i

:nha‘?ﬁ&?i?,hgiiuklmif.:Errneam hermain goal for the re8t of 2018, she

more about King Princess in this is'is to “finish this d n record and
P

B~ crisgi of You Should it out, hopefully withifithe year.” ©
Know on BillBoard.com/videos.
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TAKING CHARGE & FACING LIFE’S CUR -

BEVERLY WILSHIRE
By Hitls

A Fous SEasons HoTEL

Conversation With
Molly Bloom

Molly’s fascinating life was made into a film, Molly’s Game, which was adapted from her memoir.

Molly’s journey included many challenges including addiction, financial devastation and legal issues
but through it all, she was fearless, resilient and steadfast in her convictions.

Catt Sadler

Catt is a journalist and entrepreneur who is CEO and editor of thecattwalk.com, an online destination
featuring empowering interviews with influential women and an array of lifestyle and fashion content.

Catt worked at E! Entertainment for over 10 years and recently left over a wage gap issue.
She’s now a prominent voice for the Time’s Up movement.

Breakout Sessions

Resilience: Coping with Life’s Daily Stressors Investing After 40: How to Avoid the Most Gender Matters:
Learn the necessary skills to build a solid foundation Common Mistakes Heart Disease in Women
physically, spiritually and emotionally — so you can Learn why having a solid financial plan and Cardiovascular disease is the No.1 killer of
weather any ‘storm’ that comes your way. up-to-date will is imperative. women, and its signs and symptoms differ from men.
. Learn tips to keep your heart healthy and the latest
Tlgcl:ovk?l;:asr'tto;ylgo%,(;rsw)?rgiigcttgvsv}:gft; news in heart research and treatments.
| e e ioemomer | Singe? o e s et How o P
. ) b : Care in Your Later Years
(OIS Gl e1ee] SUT MLy e ¢ v Learn how to avoid the potential perils of old age
keep the momentum going? How can you be Anxiety: A Rapidly Growing

and set up your plan while you’re
independent and functional. This is the time to
expand your social network to create and
connect with others in a similar situation.

part of the change and make a difference? Cultural Epidemic
Learn the latest information on new treatment,

ways to prevent it, as well as how to cope with a

“It’s All in Your Head” loved one who is dealing with it.
That’s what patients who suffer from Chronic Dealing With Home Remodeling
Fatigue Syndrome and other similar immune Become Your Healthiest Self Contractors: Avoid the Pitfalls
imbalances often hear. 75% of patients are female. Learn the latest info about nutrition, Learn how to hire the right people, manage the
Find out why these illnesses are often ignored and mindfulness and exercise as well as the science unexpected and keep your remodel on schedule
learn about the latest research. behind CBD and how it can reduce inflammation and within budget.

and alleviate stress.
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MUSIC'S SHYEST HITMAKER

Rather than enjoy solo stardom, Tobias Jesso Jr. retreated from the spotlight
to write for others — and landed marquee credits for Adele, PInk and Sia

BY LYNDSEY HAVENS

Y THE END OF 2015, TOBIAS JESSO JR.

had reached a professional peak. In

January of that year, Adele discovered

him on YouTube and tweeted a link to his
“How Could You Babe.” The aching torch song
was a preview of his March debut, Goon, a piano-
heavy critical hit that reached No. 7 on Billboard’s
Alternative Albums chart. He would go on to
co-write “When We Were Young,” a smash from
Adele’s blockbuster 2015 album 25, and soon
booked appearances on The Tonight Show Starring
Jimmy Fallon and Jimmy Kimmel Live!

But then he suddenly canceled his Australian
tour and told his managers he wouldn’t be doing
any more interviews. “I just said, ‘T've got to hang
this up.” It was a heavy, heavy suit I wanted to
take off,” says Jesso now, in his first conversation
with a journalist since 2015. He has been trying
to live his “best life” out of the spotlight, writing
songs for artists like Sia, PInk and John Legend.
So far this year, he added Charlie Puth and
Florence + The Machine to his résumé. Next

"Most people I meet, they

up: writing sessions in
Nashville with top-tier
country acts. “I'm treading
water everywhere I go,”

he says, “but I'm super
blessed to get these
opportunities.”

The 33-year-old,
who grew up in North
Vancouver, British
Columbia, and currently
lives in Los Angeles, was
always wary of fame.
Shortly before his 27th
birthday, he posted his
first song on YouTube,
and it became one of
many demos that landed
him a record deal with
True Panther Sounds. But
he made his intentions clear from the start: “I
talked to my manager very realistically about
my prospects as an artist, which was that I don’t
want to be an artist,” he says. “The end goal
was Adele. So it was funny that [her discovering
“How Could You Babe”] was the first thing that
happened. Once it did, I was like, ‘Great, if this
works out, I'm quitting the artist thing.” And
here we are.”

Today, Jesso won’t write off the prospect of
new solo music entirely, but instead is focusing
on aiding other songwriters through the
launch of his own publishing company, Orange
Publishing. “[My first] record was a learning
curve — its micro-success was a little much for
me at the time,” he says. “Most people I meet,
they love performing. They love getting onstage.
They find that it’s their true selves up there —
that’s just not me. I'm very scared. Maybe I've
changed a little bit, but I just have so much fun
writing. That’s what I try to be good at. Talk
about me as a songwriter — that’s all  want.” ©

love performing. That's
justnotme,” says Jesso.

Inside The Songs

PINK, “YOU GET MY LOVE”
“The first day we worked
together, she went super high,
and we were just like, ‘Holy shit,
let’s take it there.’ | think we
broke the scale on that one.”

FLORENCE + THE MACHINE,
“HUNGER”

“Her fans are like, ‘She's a mother

goddess queen of nature and
channels whatever spirit god.’
That's actually true.”

CHARLIE PUTH, “IF YOU
LEAVE MENOW™”

“Charlie comes from this place of

understanding music theory like
The Matrix. It's like he knows the
recipe for every song.”

Q&A

FAMILY MATTERS

While raising three kids in Independence,
Mo., Ruth Ward would play folk music
at local coffee shops. During set breaks,
her son Madisen, then in high school,
would hop onstage to play an original.
“Eventually it became, ‘Let’s share the
whole night,’“ says Madisen, 29. They
made the mother-son duo official in 2009,
forming Madisen Ward & The Mama
Bear, and in 2015 released
their debut album, Skeleton
Crew, which peaked at No.
6 on the Americana/Folk
Albums chart. Ahead of
their rollicking new EP,
The Radio Winners, out
July 27, Ruth, 66, says: “|
would've never dreamt
this in a million years.”

Why are you drawn to folk music?
RUTH Being brought up in the '60s and
'70s with the Janis lans and the Joni
Mitchells, they made a huge impact on
my life. What you hear is who we are
— whether it's bluesy, soulful, country,
whatever — and | love that.

MADISEN From the moment you're a
baby, you've got lullabies being sung to
you, and that's just melody. Everybody
can relate to basic root melodies.

What's the biggest misconception
about being a mother-son duo?
MADISEN That |'ve been playing with
my mom since | was 3 years old.
People imagine us on a porch, drinking
lemonade, playing. And they imagine
that we have the sweetest relationship
in the world. No! We're too honest.

Why do you love working together?
RUTH When we were on [The Late Show
With David Letterman in February
2015], I thought, “What am | doing
here?” Coming from the kitchen to the
Letterman show! But the biggest joy is
to see my son succeed. —SADIE BELL

44 BILLBOARD | JULY 21, 2018

JESSO: EMMA LOUISE. PINK: SAMIR HUSSEIN/WIREIMAGE. WELCH: MIKE MARSLAND/WIREIMAGE. PUTH: RICH FURY/GETTY IMAGES. PERFORMANCE: JASON KEMPIN/GETTY IMAGES. WARD: COURTESY OF SUBJECT.



It's time to end discrimination agai t peo ple with intellectual disabilities.
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Ready to be a leader in the Inclusion Revolution?
Email: Meganll@specialolympics.org
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SHARK

~ HOMETOWN Gold Coast, Queensland
THE HIT Shark released her debut album,
Love Monster, in July, and, in her second
appearance on the chart, saw her dark-pop single
“| Said Hi" bow at No. 40 on Triple A.
HOW SHE DID IT “There weren't many venues
where I'm from — a small beach town. You had
to go to Brisbane, Sydney or Melbourne,” says
Shark, 32. “It was hard to make any waves
where | was from, but that's why it was
always going to be all or nothing. |
knew | had something, and |
[hadltogiveitago.” .-

Australia’s
Next Wave

Established Australian acts are having a moment on the charts —

5 Seconds of Summer nabbed its third No. 1 album on the Billboard 200
with Youngblood in June, and Courtney Barnett's latest, Tell Me How You
Really Feel, earned her her third top 10 on Alternative Albums and Top
Rock Albums. But a new crop of artists from Down Under is rising up
as well. These acts, all of which have debuted on a Billboard chart since

April 2017, are on track for international breakthroughs

" MIDDLEKIDS

HOMETOWN Sydney

THE HIT The indie-rock trio, which has
toured with Ryan Adams and Cold War Kids,
released Middle Kids, its U.S. label debut, in May,

reaching No. 24 on Alternative Album Sales.
. HOW THEY DID IT “Labels were into the fact that
. we were like, ‘We will play [shows] however much
you want us to play,’ " says guitarist Tim Fitz
(pictured), 28, of the group's members, who
" were performing long before they formed
; Middle Kids. “We are a better band
.. becauseofall of those gigs.”

BY GAB GINSBERG

.

SULTANA SN
HOMETOWN Melbourne YOUTHS

THE HIT Since her home recording of
experimental rock track “Jungle” went viral in
March 2016, netting 20 million YouTube views

and hitting No. 39 on Alternative Songs, Sultana
set to work on her debut LP, Flow State, out Aug. 31.
i HOW SHEDID IT After busking in the streets of

: Melbourne, Sultana, 23, embarked on her first U.S.
. tourin 2017. It quickly sold out. The self-taught
" multi-instrumentalist later assured Billboard
that her skills have sharpened since she ;
. left busking behind: "You only get
better at stuff; you don't

HOMETOWN Sydney
THE HIT The band’s rollicking single “The
Heart Is a Muscle” — off its punky second
album, 2017's Go Farther in Lightness — debuted
at No. 37 on Triple Ain June.

HOW THEY DID IT “Building a story in the
U.S. can be hard,” says bassist Max Dunn, 27
(pictured), of growing the quintet’s stateside

appeal. “[But] regardless of who shows
- up, make sure you do.” —ADDITIONAL
: REPORTING BY LYNDSEY
HAVENS

Richter will soon take
SLEEPon afive-date
North American tour.

ODE TO (PROPER]) SLEEP

Composer Max Richter C
)

(The Leftovers) researched

states of slumber while writing

his eight-hour classical ode to <
repose, 2015's SLEEP — which, ""3
along with the hourlong From

.
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Sleep, earned 37.7 million on-
demand streams, according

to Nielsen Music. Ahead

of performing the lullaby in

Los Angeles’ Grand Park as
attendees sleep on provided
beds, Richter, 52, shares how to
getthe bestrest.

YES — COUNT SHEEP
“Traditional
methods for falling
asleep work. Non-
taxing, repetitive
mental tasks

have a lulling
effect, and I built
those patterns
into SLEEP.”

DO AS YOU'RE TOLD
“It’'s all kinds
of obvious: Make
sure your body
clock isn’t
messed up; don’'t
have coffee or
stimulants before
bed; stay away
from screens.”

#RESIST

“We have a very
screen-based life
— we’'re cogs in a
late-capitalist
machine, and
we’'re always on.
Sleep is an act
of resistance
against that.”

FOLLOW HIS LEAD
“Sleep is probably
my favorite
activity. I wrote
this piece out of
gratitude that I'm
able to sleep well
as an offering to
people who don’t.”

—CAMILLE DODERO

ILLUSTRATIONS BY ANTON EMDIN

HARK: DANIEL DESLOVER/ZUMA PRESS. RICHTER: COURTESY OF VERVE LABEL GROUP.

C. DUNN: JOSHUA BRAYBROOK. SULTANA: DOUGLAS MASON/GETTY IMAGE
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Kid Cudi photographed
July 12in Los Angeles.
Styling by Karen Levitt.
Cudiwears Bonnie and
Clyde sunglassesand a
Beautiful Fiil shirt.
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a person who knows that his next
smile isn’t promised. His often
arched eyebrows slowly dissolve,
and the corners of his mouth extend
to the edges of his face as if there

is a new freedom waiting to be
discovered there. At that point, Kid
Cudi, as he’s better known, is mostly
teeth. Once that smile arrives, it
lingers. Cudi’s smile fights to exist,
and it fights to stay.

Cudi, 34, is oscillating between
delightedly at ease and on the edge
of excitement when we meet in Los
Angeles at the Chateau Marmont
hotel. It’s a Wednesday afternoon,
in the midst of a vicious heat wave
that’s weighing heavily on the city.
He lounges in a hotel room chair
in bright yellow shorts and an old
Beavis and Butt-Head T-shirt but
jumps in close, with a spark in his
eye, when answering questions. The
Chateau Marmont was built in 1929
to be earthquake-proof and survived
massive ones in 1933, 1953, 1971,
1987 and 1994. It is fitting to meet
this artist here —not because so
many celebrity interviews happen in
the building, but because it is a place
that has endured even as the earth
has moved beneath it.

We are not too far removed from
fall 2016, when Cudi logged on to
Facebook, typed a long message
to his fans and then logged off.

In the message, he detailed his
struggles with anxiety, depression
and “suicidal urges,” and how those
struggles pushed him to enter rehab.
He insisted he wasn’t at peace and
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hadn’t been since he began making
music. He had been living a lie and
wanted to get closer to the truth.
The culmination of Cudi inching
closer to that truth is Kids See

Ghosts, his new joint project with his
mentor and friend Kanye West, with

whom he has had a turbulent but
fruitful relationship. The two traded
swipes at each other in September
2016: Cudi on Twitter over West’s
use of songwriters, and West during
an in-concert rant on his
Saint Pablo Tour. But the
feud was quickly washed
away in the same month,
when West declared Cudi
“the most influential
artist of the past 10 years”
(thinking, no doubt,
of Cudi’s pioneering
introspection and use of
melody). Cudi, fresh out of
rehab, joined West onstage
in November 2016.

The core of their
relationship, it seems,
has always been a desire
to push each other
creatively. In the June
run of G.0.0.D. Music
releases — seven-song
albums by Pusha T, Nas,
Teyana Taylor and West
solo — Kids See Ghosts,
Cudi’s first album since
2016’s Passion, Pain
& Demon Slayin’, is
the one with the most
emotional resonance.
(It also outperformed

J
N

all the other G.0.0.D. releases but
West’s in its first week, debuting
at No. 2 on the Billboard 200 and
moving 142,000 units, according to
Nielsen Music.) For all the debate
about what West has left to offer the
cultural and musical conversation,
it should not be lost that Kids See
Ghosts is a reawakening for Cudi —a
contributor who makes every sound
richer, more layered. West offers the
palette of primary colors, and Cudi
stretches them across the spectrum.
His honesty bursts from the edges
of the songs, like when he opens
the album shouting, “I CAN STILL
FEEL THE LOVE,” and it echoes, a
mantra to both speaker and listener.
Sitting in this unshakable hotel
with sunlight moving across the
table, Cudi mostly wants to talk
about joy. Not as if he’s trying
to convince me or sell me on his
joy, but like he has made a long
journey along a river, finally saw
his reflection in the water for the
first time and wants to tell me all
about it. He beams when circling
back repeatedly to his 8-year-old
daughter, Vada Mescudi. “Make sure

Top: Cudi (right) and West at the Kids See Ghosts listening party
inLos Angelesin June. Bottom: With his then-manager Plain Pat
in2008, the year Cudireleased his first mixtape.

this is good,” he tells me early in

the interview. “I want my daughter
to read it.” When we pause so that
he can quickly eat half of a burger
drowned in ketchup, I tell him about
the kids in Ohio, where we are both
from, who listen to his music and
feel more alive. Kids who are doing
better because he’s doing better.

He pauses before biting into his
burger, stares at the light along the
table and exclaims, “Word?,” as if
the thought had never occurred to
him before. He has long departed
from his hometown of Cleveland
and now resides in Los Angeles.

He mentions how the seasons

don’t really change, current heat
notwithstanding. Gone are the wild
swings of Ohio weather, replaced
with a consistent calm. Cudi himself
has withstood what seems to be the
most unpredictable period in his life,
and what washes over him now is a
palpable sense of serenity. I wonder
out loud if the lack of seasonal
change takes some getting used to.
It does, he tells me. It does.

What are you doing these days

to keep your head right
and your energy right?
I'm just creating a lot,
with more love in my
heart for what 'm doing
and for myself. Living a
healthy life, keeping my
family around and staying
on a mission, which

is making music that
means something. 'm
focusing on my art again
and throwing myself
back into it and wanting
to write something with
more of a positive outlook
on things, because I've
written the dark so well
for so long. I wanted to
bring the opposite of that,
you know? I'm at a place
where I was able to do
that. It took me so long

to get to that place, and I
was really excited to write
from that standpoint
when I got there. Passion,
Pain was more positive,
but I wasn’t necessarily



GROOMING BY CHRISTINE NELLI AT THE WALL GROUP. BARBERING BY IBN
JASPER. WEST: SPLASHNEWS/NEWSCOM. PAT: JOHNNY NUNEZ/WIREIMAGE.

Cudiwears aGreg
Lauren shirt, jacket
and pants.

living when I was writing it. Because
I wrote that album before I went to

rehab, then I came out and released
it, I never really got a chance to
write post-rehab, show the world
where I'm at right now. That’s what
Kids See Ghosts was: to update the
world on where I'm at.

The joy you get working with
Kanye has always shone through
in your collaborative efforts,

no matter what the project has
looked like, but you’ve also seen
each other through some tension.
How have you felt fed by that

partnership throughout your
career, and do you feel like it’s
still progressing?

Oh, man. I think me and Kanye are
always going to make awesome shit
together. We just have this chemistry
that’s undeniable, especially when
we have to fight for it with each other.
It’s really easy for us. Kids See Ghosts
did take us a little over a year-and-
a-half'to just get it tight and where
we wanted it to be, but the actual
songwriting process and putting the
songs together wasn’t really hard. Me
and Ye, we click like that musically.
But — I was just talking about this

with Jaden [Smith] today — it was still
the pressure of going toe-to-toe, line
for line with Ye, and that was heavy
for me. At first, when he mentioned
he wanted to do the album, I didn’t
know how serious he was. But I was
real serious about it. Months went
by, and we just kept working on it
and chiseling away at it. It was funny
to us when people were talking about
how the album was rushed or last-
minute. I knew what it took. I was
there the whole time.

If nothing else, I'm fascinated by
how difficult clearing some of

those samples must have been
and how that seemed to add a
new layer of rigor to the finished
product. The Louis Prima sample in
“4th Dimension” —

And the “Cudi Montage” sample!
That [sample of Kurt Cobain’s
posthumously released song “Burn
the Rain”] is the one I was the most
worried about, but Courtney Love and
Frances [Bean Cobain] were really
cool and they cleared it, and I love
them both for that. Courtney told me,
“Idon’t clear shit for just anybody,”
and I was like, “Iknow, I know,” and

I was so thankful. Those songs took
some real time and real work.

You aim to take a different
approach with every project.

I'm interested in the ways you
cultivate that fearlessness.

I have no fear, because I've been
given a gift. 'm blessed. Every
album is like I've been given a
grant for some art school to make
something. Anything I want. That’s
my dream. I approach every fucking
album like an art project, like I'm
doing this for school or something,
to get a grade. [But] it’s really just
for my fans, because I know that
they get off on that shit. They like
when I try new stuff. That’s what

it has always been about. All my
albums have explored so many
different sounds from day one.
Sonically, we’ve always been,

or tried to be, a step ahead of
everything that’s out there.

How do you manage the things
youdo fear?

I don’t live in fear like that. I'm just
not that type of individual. I moved
away from home at a very young
age. A lot of motherfuckers never
leave home, get the fucking strength
to pack up their shit and head out
to the unknown. That’s why I like to
say 'm the chosen. It’s kind of like
a funny thing, but I [do] feel like
I've been chosen. When Ilook back
at my journey, it’s like everything
happened for a reason. Everything
from working at Abercrombie &
Fitch to meeting friends who
introduced me to Dot [Da Genius,
Cudi’s longtime producer], then
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“Rightnow, I'm just

having fun,” says Cudi.
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CONCERT: BENNETT RAGLIN/GETTY IMAGES

me and Dot creating [Cudi’s
breakthrough] “Day 'N’ Nite,” me
meeting Plain Pat and begging him
to manage me, him finally saying
OK, and us then having a mixtape
[2008’s A Kid Named Cudi] and
just doing this together. It was my
destiny.

Have your darker moments also
been a part of your destiny?
Yeah. I was chosen to endure
those, too. And I'll have to explain
my darker moments again to my
daughter one day. She’ll want to
know, and I’ll have to explain, but
she’ll understand. She ain’t going
to judge me or nothing. It'd be
different if she was living some
crazy, messed-up life and shit, but
like, no. She’s straight. She’s a happy
little girl, and I'll want her to know
all of who I am.

What was it like finishing Kids See
Ghosts out in Wyoming? What
were your favorite parts of the
process?

It was like camp, like a super camp
where all the fucking creatives go to
create. We ate together. We laughed
together. Chilled. It was
really cool to be around
Nas. That was the illest.
We’d be chilling in the
room, and then Nas
would leave and we’d

be like, “That’s fucking
Nas.” We'd be asking him
questions about coming
up in Queens, did he
know Biggie, all these
questions. I had a ball out
there, man. Kanye had
his family around. He
had his dad there. And

HAVE SU

MULH Y —

You're talking about figuring out
how to write into the light, and
“Reborn” feels like a song where
you specifically figure that out. It
sounds like the answer to a lot of
questions you were asking in your
past work.

Yeah, it’s supposed to sound like a
continuation. Where are we at now?
Where does it go from here? Because
I don’t think people got that record
from me. It hasn’t been said that
I'm good, that I'm OK. On Passion,

JUN
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When you put up the Facebook
post detailing your struggles,
were you aware of the response

it got, or did you just walk away
after putting it up?

I put it up, and I walked away. A
couple of hours later, I saw that it was
all over the news. Then I got really
scared. I didn’t read any articles about
it at first. I didn’t know how people
were responding. I was asking Dennis
[Cummings, his current manager]
what the response was, and then

I checked it [myself] a
couple of days later and
saw that the response was
all love and support, and

it really touched me. I was
in a really bad place, and

at the time, I felt like I was
letting a lot of people down.
It was really hard for me

to even write that letter,
but I needed to be honest
with the kids. Ineeded to. I
couldn’tlive a lie. I couldn’t
pretend to be happy.

Cudiperformed atthe 2017 BET Experience Staples Center
concertinLos Angeles.

we knew what songs we

wanted to use. We had

“Reborn.” We had “4th
Dimension.” We just took our time
fine-tuning the process.

Was the album always intended
to be seven songs?

It was always seven. There are some
songs that we didn’t use that 'm
hopeful we can put out later. But the
plan is to do more Kids See Ghosts
albums.

Pain, I never let the world know that
I’'m good, because I wasn’t good
yet. I was thinking, “How can 1 let
the world know?” It was great when
Kanye wanted to use [the song],
because it was perfect for both —
we are both reborn after what we
went through. I couldn’t have made
a song like “Reborn” until now,
because I didn’t feel reborn yet.

Has the fight gotten
easier, or have you found
enough joy to eclipse the
idea that you're fighting at all?
I have so much joy —I don’t feel like
I'm fighting anymore.

How and when did you come to
the realization that you’re good,
or whatever “good” means for
you?

It was this year, around my birthday

[in late January]. I'm the best I've

ever been in my life. I realized I was
genuinely happy, and there’s nothing
really going on in particular. Just
being 34, to be still doing what I love.
Taking care of my responsibilities,
and my daughter’s good and my
family’s good. Creating is making me
happy again. I've been working on
this TV show secretly for four years,
and I'm finally working on a pilot and
getting it right. I hired a showrunner
recently, [and] Monkeypaw
Productions is producing it — Jordan
Peele’s company. I've got this little
collaboration I'm doing with [the
French clothing brand] APC that’s
coming out soon. I definitely know
myself better than I ever have. I've
arrived at this point of feeling 34.
When I'was 30, Ididn’t feel 30.1

still felt younger than my age. I felt
like I was going to get some type of
wisdom, something was going to

hit me when I turned 30. It didn’t
happen. It came a little later for me,
but it’s here, and it feels great.

Legacy and influence are difficult
things to unravel in the moment,
especially for an artist as young
as you are. But you mentioned
Jaden eatrlier, and | think he’s

one of a handful of rap artists
younger than you who list you as
a major influence. You've granted
a lot of permissions through

your openness and emotional
aesthetics, and I'm wondering
how you look at all of that now.

It was my intention to inspire, to
change things. I wanted to infect the
game with my energy and my beliefs
on how to create music. My rules.

I didn’t know how many people
would catch on, but I knew the right
people would. The thinkers. It’s 2018,
[and] we’re talking about music I
made 10 years ago. That’s wild. I've
influenced people, and it makes me
feel good about the stuff that I've
done. I don’t think about sales. I'm
in a good place creatively, and it’s a
beautiful thing to know that there’s
people still out there that want to
listen to what I've got to say. I've
never really thought about my legacy
too much. But things are going to get
a lot more trippy, and I'm into that. I
like where we’re headed. ©
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THE (TROUBLED) RISE

In March, Brockhampton scored a $15 million record deal. Weeks
openly gay rapper, Ricked out a core member over allegations of sexual abuse and
Now, the group looks to

BY AMOS BARSHAD
ILLUSTRATION BY TIM MARRS

he modest one-family home in

Beverly Hills, Calif,, is overflowing

with what can only be called stuff.

Camera cases, sneaker boxes,

manuals covered in the discarded

guts of Backwoods cigars. Bottles of
barbecue sauce, mac-and-cheese packets, Energy
Sparkling White Grape V8. Confetti cannons,
Halloween skulls, IV bags on rolling stands (apparently
props of some sort). There’s a whiteboard that reads,
in ghostly half-erased letters, “make the best thing
you can every day.” Mellotrons, drum pads and one
very '80s Mac desktop, plopped in the middle of the
room, constitute a makeshift recording studio. And
finally, scattered among all this stuff, there are the 14
members of the tiber-egalitarian, cult-favorite hip-hop
collective Brockhampton.

On this Monday afternoon in late May, Kevin
Abstract, 22, the de facto frontman, quietly sits in the
de facto power position: in the corner of an L-shaped
couch, gripping an Xbox controller. He’s surrounded
by Matt Champion, Merlyn Wood, Dom McLennon
and Ameer Vann, the group’s rappers; and Joba and
Bearface, its vocalists. These are the core members
who perform at Brockhampton’s oddball but electric
live shows, covered in Blue Man Group makeup or
wearing bulletproof vests bearing labels like “Fiend”
and “Nothing.” Then there’s the other personnel:
producers Romil Hemnani, Jabari Manwa and Kiko
Merley; photographers/creative directors Ashlan Grey
and Henock “HK” Sileshi; manager Jon Nunes; and
webmaster/music video personality Robert Ontenient.

Whether they’re onstage or behind the scenes,
they’re all full members of Brockhampton, credited as
writers or producers onmost of the band’stracks. Polite,
inseparable men in their early to mid-20s, they’re a racially diverse
crew that vibrates on the same strange frequency. Conversations
rattle around the room: Is John Mayer “old” or is he “classic”? What is
James and the Giant

Peach about? (“Why “We’re a family, and family’s

can’titjust be about

About the hammer! I think Steve Jobs said

something similar!” The exchanges are immediate, considerate,
warm, insightful. I have never seen a bigger group of friends all in
one room, interacting for this long, without anyone being mean to
anyone else.

The anhedonian libertines of the SoundCloud wave want to take
you out for one of the craziest nights of your life, but Brockhampton
wants to love you forever. They call themselves a boy band, and they
bristle when people don’t take that claim seriously. They don’t do
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synchronized dancing or owe their careers to a music competition
show, but they do love One Direction, and encourage similar cults
of personality around each member. Their sound is tricky to pin
down: at times, there’s the carnival bounce of Eminem’s early hits
or the round-robin melodies of Bone Thugs-N-Harmony; at others,

the ease with

a cool peach?”) “Pull up Kanye’s tweet! b u ilt on trus t’ righ t ? > _Ke Uin A bS tract anthemic riffs that

comes when, like
Abstract, you grew up unreservedly fucking with the Goo Goo Dolls
and Vanessa Carlton.

Abstracthasbeen outtofans more orless fromthe beginning and
mines his experiences growing up gay in a Texas family that didn’t
understand him. On “JUNKY,” he spits a cheeky kind of mission
statement: “ ‘Why you always rap about being gay?’/Cause not
enough n—as rap and be gay.” In some of Brockhampton’s more
ambitious videos, he plays Helmet Boy, a masked character in a

AMPION, JOBA, BEARFACE: C
TY IMAGES.



of « HIP-HOP BOY BAND

later, the cultishly beloved collective, led by an
briefly vanished from sight.
fulfill its outsized promise — while owning its internal struggles

them winning a lot of awards, making movies and
creating all different types of multimedia platforms
and companies.”

As the band has blown up, its members have
chosen to stay clustered together. But their lives have
certainly changed. When the group first came to Los
Angeles from San Marcos, Texas, in mid-2016, “They
had no money,” their manager Kelly Clancy tells
me. “Their diets consisted entirely of corner store
stuff. We’d have morning meetings and dudes would
be eating ice cream for breakfast.” In late March,
Brockhampton scored a $15 million deal with RCA
— which, of course, the members split equally. All
of which makes the events beginning in May — the
ouster of Vann following allegations of emotional and
sexual abuse, and the band’s struggle to reimagine its
future — all the more complicated and heartbreaking.

n May 11, over a week before I arrived

in Los Angeles, a young female music

fan tweeted an allegation that Vann

“degrades women, makes forceful

advances and does not ease up when

asked, is emotionally abusive, uses girl,
v manipulative, has sex with underage/legal fans.”
The next day, the singer-songwriter Rhett Rowan
tweeted, “I dated him and can confirm that Ameer ...
is emotional manipulative and mentally abusive.”

A founding member of Brockhampton, Vann was
the face of the group — his portrait is on the cover of
all three Saturation albums. On May 12, he responded
to the allegations on Twitter, allowing that his
behavior in the past had been “selfish, childish and

From left: Core unkind” and admitting that “throughout the past 3
Brockhampton years I've been working hard to reflect on myself and
. members McLennon, ” A « A
fraught romance with a boy named Summer. Wood, Champion, seek out help,” but also insisting he had “never criminally harmed
That candor is the bedrock of Brockhampton’s relationship with :ﬁ:":' Be:"face and anyone or disrespected their boundaries. I have never had relations
stract.

its impassioned fans, who eagetly snap up both the band’s normcore
merch (bearing phraseslike “Team Effort” and “Gay,” it’s perpetually
sold out) and music (the group put out three albums, the Saturation
trilogy, in 2017 alone). The act has earned 434.2 million on-demand
streams in the United States, according to Nielsen Music, and while
June 2017’s Saturation only appeared on Billboard’s Heatseekers and
Independent Albums charts, by January 2018 Saturation III debuted
at No. 5 on Top R&B/Hip-Hop Albums. Scroll through Reddit’s
Brockhampton thread, and youll find everything from gushing
meme-based odes to unified Zapruder-esque theories breaking
down video plotlines.

“I feel like I know them from a past life,” Jaden Smith, a fan and
friend who helped the group announce its RCA deal, writes in an
email. “The vision that they have is what really sets them apart. I see

with a minor or violated anybody’s consent.” At the time, the group’s
representatives told Billboard that Brockhampton stood by Vann and
would not issue any response beyond his tweets. (Vann has since
deleted his Twitter account, and Billboard has been unable to reach
him for comment.)

When I finally meet the band, in my first visit to the messy Beverly
Hills house they share, Vann literally doesn’t say a word. But during a
session in the home studio, he does seem to reference the situation.
“Couple hoes gonna murder me/Shoot my name on my Twitter
feed,” he repeats a few times into the microphone. “I don’t need
you cause I hate myself.” Hearing this from the other room, Abstract
skeptically asks Vann to repeat the lines.

On my next visit, a few days later, we sit in folding chairs on a
concrete slab outside the house, and Vann is downright chatty.
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Like the other guys, he’s self-deprecating and prone to oversharing
— talking excitedly about the time he saw wrestler “Stone Cold”
Steven Austin in a Quiznos, or making a crack about how he looks 40
(though he’s actually 21) — but he’s also got palpable star power. His
blunt charisma shines through.

As before, Abstract sits quietly in a power position, at the center of
the loose circle. He’s dribbling a basketball and wearing a shirt that
bears the names Jim Belushi and Tupac Shakur (it’s plugging Gang
Related, the 1997 movie starring the pair). As the family lore goes,
it was Abstract who posted “Anybody wanna make a band?” on the
fan forum KanyeToThe.com in 2010. The guys who heeded his call
came from close (his high school friends Vann, Wood and Joba) and
far (Bearface, from Belfast; Hemnani, from South Windsor, Conn.).
Eventually, Brockhampton, named for the street Abstract grew up on
in Corpus Christi, was born.

“Did anyone ever tell you a group this big would never work?” L ask.

“People didn’t even care enough to tell us that,” says Vann. “We
were all in this hot-ass house, recording everything, just every single
day. Everyone had their day jobs. We had to work really, really
fucking hard.”

“Do you take time out to work on this very particular dynamic?”
I ask, half-expecting to get laughed at for trying to lead us down the
group therapy path.

Abstract speaks for the first time that day. “We don’t do that
enough,” he says, to mumbles of approval.

“Recently it has become apparent we need to,” adds Joba. “Don’t
get me wrong: We've obviously had open and honest discussions
with each other. I would say we’re insanely, alarmingly in sync with
one other.”

“We all emotional,” shouts McLennon. “Very emotional!”

According to Vann, it’s Abstract who sets the tone for the group,
which in turns lends the music its power: “He always has some
ingenious idea, some way to get kids to care about this.” Vann
continues with a comment that later seems ironic, but is nevertheless
spot-on for the band. “The challenge is being open and honest,” he
says. “And it is difficult to say those things to a seemingly infinite
audience of people. But it’s our job.”

RCA Records chairman/CEO Peter Edge describes the appeal in
only slightly more boardroom-friendly terms: “They captivate fans
with honest and relatable themes that challenge societal boundaries.
What they’re doing resonates.”

Brockhampton’s music is, in some ways, classic emo, with the
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Above left: Nunes,
McLennon, Manwa,
Hemnaniand Vann
(from left) inastill
fromthe 2017
Viceland show about
them, American
Boyband. Above right:
Abstract (left) and
Wood at the Boston
Calling festival —
Brockhampton’s first
show without Vann —
on May 26.

same need to perform internal
monologues, to gush forth in an
almost unexamined way. Abstract
has said that “every artist since
forever — from da Vinci to Drake
— has wanted to split their heads
open on the sidewalk and spill
their emotions into the world, for everyone to love, ache and hurt
as they did.” It’s a young person’s game, being that vulnerable.

Later that day, the band is supposed to depart for a tour that’ll
bounce the members from 3,000-capacity venues to massive
festivals, from Albuquerque, N.M., to London. We make plans to
catch up a couple of weeks later, when they’re slated to be in New
York playing at the Governors Ball festival. As Iwalk out, I pass by the
laundry room and notice a red and black motorcycle helmet propped
on top of a tiny keyboard. It’s the one Abstract wears as Helmet Boy,
a tucked-away little bit of Brockhampton’s self-constructed world.

few hours after I leave, Abstract goes on Instagram
Live. “I don’t agree with anything Ameer has
admitted to,” he declares. “I shouldn’t have been
quiet for so long.” It’s his first response to the
allegations against Vann. He also says the band is
postponing release of its album PUPPY, originally
slated for June. Three days later, Brockhampton plays the Boston
Calling festival without Vann. As fan videos quickly posted to
YouTube show, the band remains still and silent during Vann’s parts
in the songs, and at one point, McLennon wraps Joba in a prolonged
hug. The next day, the band releases a statement: “Ameerisnolonger
in BROCKHAMPTON. We want to sincerely apologize to the victims
affected by Ameer’s actions. We were lied to, and we’re sorry for not
speaking up sooner.” They call off the remainder of their tour.

About a week later, Pitchfork publishes a story with more detailed
allegations from two women against Vann. The article says that a
woman who dated him “initially viewed Vann’s behavior as a form
of BDSM, but ended their sexual relationship when she realized that
‘my body could not handle what Ameer was putting me through.” ”
“If I told him I didn’t like something, it only made him want to
do it more,” she’s quoted as saying. “I had no idea what was to be
expected, and once it started L had no way to end it.” (The story notes
that Vann hasn’t been charged with any crimes.)

Soon after, with their New York tour date canceled, I connect with
Abstract over the phone while he takes some time off in Hawaii with
the rest of the band. “I went on a hike” today, he tells me. “I've been
eating a lot of shrimp. It’s my first time here. I don’t want to go back to
Los Angeles. I kind of want to live here.” He says he hasn’t purchased
areturn ticket yet. “Life is short.”

For the next 40 minutes or so, we have a pained conversation about
Vann. After nearly every question I ask, he pauses for so long I think
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I've lost the connection. I can almost feel him physically recoiling,
and his voice is hushed whenever he responds.

How did you first become aware of the allegations —
via Twitter?

Yes. A hundred percent. I became aware of the allegations

at the same time as the public did.

What do you remember?

It was in the morning, and I was at the house. I woke up

and that was one of the first things I saw. It’s kind of a blur.
I'was probably confused? Yeah. I was pretty confused.

Had you ever seen Ameer act in the way described

in the allegations?

No. No. He was a private person for sure. At least around me.
And towards me.

In the first band meeting after the news broke, explains Abstract,
Vann denied the allegations and Brockhampton believed him.
“We're a family, and family’s built on trust, right? And because of
that we stood by Ameer as he responded,” says Abstract. Then, at a
certain point after that first meeting, the band felt like he “broke that
trust — he did break that trust.” A lie was uncovered.

What was the lie?

Therewas a few ... it was just a few different things.

It just made me ... really skeptical ... I guess I'm not
comffortable going into details of what he was lying about.
I do know that I was lied to.

I'wanttohearmore. But1don’t think Abstract sees hisresponsibility
as being with a reporter so much as with the fans. If they feel he has
been honest and direct, then he has done his job. “We got off social
media so we could finish working on the album,” explains Abstract,
“and during that same month that’s when the allegations came up.
We were really slow to respond to them. I just felt terrible that the
fans couldn’t reach us for answers.” But in fact, the fans haven’t been
in revolt — the same fawning love has been spilling forth on Reddit,
YouTube and Twitter.

Still, it’s clear that Abstract is suffering through this moment. The
only point on the call when he seems happy to answer a question is
when I ask how he met Ameer. “I was 14,” he says. “It was on my
bus. We weren’t really that close at first. He played sports, he was
that kind of guy. I was more to myself; listening to music. Then the
next year L invited him over to my friend’s studio at his house, and we
recorded together. We kind of became good friends ever since then.”

Above left: Trailed by
fans, Brockhampton
performedon MTV's
TRLinTimes Square
in February. Above
right: On The Tonight
Show Starring Jimmy
Fallon on June 20.

hoped to speak to the members again — about Vann,
but also about moving forward, about how they were
feeling as they put the final touches on PUPPY. But
the band’s reps decline to grant any more interviews
that would include questions about Vann.
Meanwhile, the band ends its hiatus to make its
late-night TV debut on The Tonight Show Starring Jimmy Fallon. 1
attend the June 20 taping. Before the musical performance, Fallon
interviews the rascally Saturday Night Live star Pete Davidson, while
Davidson’s fiance, Ariana Grande, stands in the wings, lovingly
watching him joke about how being engaged to her is “fucking lit.”
The mood turns somber when Brockhampton takes the stage.
Abstract, McLennon, Champion, Wood and Bearface sit on a green
carpet before a video projection of the band alone on a beach. Joba
sits behind a piano, and three guests (Ryan Beatty, Jazmine Sullivan
and serpentwithfeet) sing backup off'to the side. Everyone in the band
wears flannel shirts and hangdog expressions. They debut a new song,
“Tonya,” full of cryptic references to pain, betrayal and regret. “I've
been in my feelings on an island in the dirt,” raps Abstract, “I feel
like brothers lie just so my feelings don’t get hurt.” Fallon officially
announces the group’s new album, now called the best years of our
lives. And the next day, the band says it will resume touring.
Brockhampton has owned this traumatic episode, but the members
have also subsumed it into their collective brand — transformed
it into another challenge to overcome. On July 4, the band started
posting images on Instagram of its members turned away from the
camera, wearing T-shirts printed with sayings like “There’s definitely,
definitely, definitely no logic to human behavior” and “The hardest
thing to do is to be true to yourself especially when everybody is
watching.” On July 7, they released their poppiest single yet, “1999
Wildfire,” a catchy groove with a singsong OutKast-esque hook.
With the buzz that goes along with being the next big thing in a
hip-hop-dominated pop landscape, the rest of 2018 seems to be
Brockhampton’s for the taking. “1999 Wildfire” has quickly collected
1.7 million streams on Spotify. In August, they will play some of their
biggest shows yet at Lollapalooza and Reading. And while RCA won’t
volunteer thatit expectsthe band to earn backits millions, Edge allows
that the group is “sure to draw attention with a broader audience.”
The Fallon performance, which now has nearly 1 million YouTube
views, was well-orchestrated and ambitious, full of headshakes and
long stares, the guys supportively patting each others’ shoulders and
knees. That afternoon, they worked hard to show that things have
been hard; they emoted with every last ounce of sincerity. But there
was a technical malfunction. So then they did the song, exactly the
same way, one more time. @
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Touring income rules again as U2 takes the top spot on Billboard's annual earnings list, but
revenue from streaming royalties has more than doubled thanks in no small part to Drake

By ED CHRISTMAN

The music industry is growing again, and so are the
incomes of its top artists. Billboard's annual Money
Makers report — which ranks the earnings of the top 50
music acts based on their U.S. concert grosses and
royalties generated from domestic sales, streaming and
publishing in 2017 — reveals that the collective take-
home pay for these artists grew 12.9 percent to almost
$961 million, up from $851 million for the previous year.

Broken down by genre, there are 24 rock, nine pop,
nine country and eight R&B/hip-hop acts on this list;
29 of them are considered heritage artists, which have
been active for at least 20 years and/or released a
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minimum of 10 albums. (The Chainsmokers were the
only electronic dance act to make the list because DJs
rarely report their live earnings, which comprise most of
theirincome.)

As has been the case since this list's inception,
touring revenue accounts for the lion’s share —
almost 80 percent — of the top 50's total income.
It's no surprise then that this year's No. 1 and No. 2,
respectively, U2 and Garth Brooks, mounted the top
two most profitable U.S. tours in 2017. Nearly all
of the 28 newcomers to the 2018 list, such as Lady
Gaga, made the cut due to their live income, while only

two artists who did not tour in 2017 qualified: Drake
(No. 37), who raked in the most streaming royalties of
2017, $8.6 million, and Taylor Swift (No. 48), who sold
the most albums, almost $5 million worth.
On-demand streaming royalties accounted for
8.2 percent of overall earnings; from sales, 7.4 percent;
and from publishing, 4.5 percent. Physical and digital
sales shrank 23.4 percent, but the good news is that
the streaming royalties generated by these 50 acts
totaled $78.9 million, more than double the prior
year’'s $36.4 million total. Publishing royalties also rose
36 percent to $43.6 million.
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SALES $1.1M

* Last Year: -
PUBLISHING $705.2K

STREAMING $624.5K

TOURING $52M

Not only is U2 the top Money Maléler of 2017, the veteran Dublin
rockers are also the highest-ranking newcomers to this year's

list. The bulk of U2's $54.4 million jn take-home pay came from
its Joshua Tree Tour, which played 28 U.S. dates, including a
headlining slot at the Bonnaroo m'ﬁ‘sic festival. Bono & Co.'s
recorded work generated $2.4 million of the act's total take, but
even that revenue got a boost fromits live show. U2's 2017 album,
Songs of Experience, was bundled with ticket sales for its 2018
Experience + Innocence Tour, which helped it debut at No. 1 on the
Billboard 200 last December, the band's eighth chart-topper. The
LP generated 186,000 equivalent album sales in its first week of
release, the most of any rock album for the year.

Above: U2 played
the Prudential
Centerin
Newark,N.J.,on
June 29.
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Metallica Billy Joel

343.2M Last Year: 15 32902M Last Year: 11
SAL $8.7M | PUB $1.6M SAL $479.7K | PUB $584.2K

STR$2.2M | TOu $30.7M STR $780.9K | TOU $27.4M

These monsters of metal were the No. 4 live act of
2017 and No. 1 in recorded-music royalties thanks to
sales of 1.4 million album copies — 585,000 of their
last LP, 2016's Hardwired... To Self-Destruct — and over
1 million tracks, which translated to $8.7 million.

Joel's Madison Square Garden residency, plus another
15 arena and stadium shows, made him the fifth-
highest-paid live act of 2017. And despite having
released his last studio recording in 2001, his catalog
earned over $1.8 million in total royalties.

- * By A
Guns N’ Roses

Bruno Mars

340.7M Last Year: - 327.8M Last Year: 2
SAL $2.6M | PUB $1.4M SAL $655.6K | PUB $524.5K

STR $2.8M | TOU $33.9M STR $755.7K | TOU $25.9M

Mars, who's new to this year’s list, claimed a number of
milestones in 2017: He's the top-ranking R&B/hip-hop
act, the second-most-played artist on terrestrial radio
(with 1.8 million spins), the No. 3 live performer and
No. 7 in streaming royalties (2.6 billion streams).

Axl Rose, Slash and Duff McKagan silenced doubters
who said their Not in This Lifetime... Tour (now in its
third year) would implode. It netted $25.9 million in
2017, and a healthy 39 percent of GNR's total recorded-
music royalties were from streaming.

b
¢

Ed Sheeran Roger Waters

s31.3M Last Year: - 327.2M Last Year: -
SAL $4M | PUB $3.2M SAL $1.3M | PUB $269.4K

STR $4.2M | TOU$19.9M STR $453K | TOU $25.2M

Sheeran, who topped the Billboard Hot 100 twice

in 2017 with “Perfect” and “Shape of You,” was the
most-played artist on terrestrial radio, with 1.9 million
spins. He also netted the third-most total recording and
music publishing royalties, $11.5 million.

86

Waters' robust $1.3 million in sales royalties are
attributable, in part, to his share of the Pink Floyd
catalog, which the band owns and is calculated at

a higher royalty rate, given the group’s heritage-act
status. (Billboard estimates Waters' cut at 25 percent.)

Garth Brooks Lady Gaga Coldplay

ssz.zn Last Year: 18 $Z9Q7M Last Year: - 326.5M Last Year: 6
SAL $4.8M | PUB $190.5K SAL $1.2M | PUB $757.3K SAL $820.5K | PUB $1.6M
STR $569K | TOU $46.7M STR$1.2M | TOU $26.5M STR$1.7M | TOU$22.3M

Brooks' strong showing is almost entirely the result of
his road work. He wrapped up a three-and-a-half-year,
390-date concert tour at the end of 2017 that Billboard
estimates grossed $137.3 million that year, netting him
$46.7 million in take-home pay.

Gaga released her last alboum, Joanne, in 2016, so it's
no surprise that her 2017 recorded-music sales were
relatively muted. Digital track sales, totaling 2.3 million
downloads, were strongest. Her biggest check came
from having the No. 6 tour of last year.

Coldplay ended 2017 with a well-rounded portfolio of
income streams. It sold upwards of 2.2 million digital
tracks and was one of four rock bands to top 1 billion
streams, which helped push its total recorded-music
royalties north of $4.1 million.
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Tom Petty & The Heartbreakers Luke Bryan
323.4M Last Year: - SZIM Last Year: 8
SAL $1.5M | PUB $1M SAL $1.2M | PUB $616.1K
STR$1.1M | TOU$19.8M STR$1.3M | TOU$17.8M

The band’s 40th-anniversary tour, which wrapped just
weeks before Petty’s fatal opioid overdose last October,
accounted for 85 percent of its total earnings. A spike in
consumption of Petty’'s music following his death drove
$3.6 million in nonconcert royalties.

The Weeknd

In addition to being the No. 2 country artist of 2017
thanks in part to his tireless touring, Bryan is one of
just four country acts on this list to earn more from
streaming than sales, and one of three to chalk up over
1 billion on-demand streams last year.

Florida Georgia Line
sZBQBM Last Year: 42 szo.’" Last Year: 23
SAL $1.3M | PUB $1.1M SAL $791.2K | PUB $698.8K
STR $3.8M | TOU$17.2M STR $1.6M | TOU$17.8M

Abel Tesfaye jumps 30 spots from last year's list to
become the No. 2 earner among R&B/hip-hop artists
and a superstar of the streaming era, with $3.8 million
in royalties. He's in the top 10 for digital track sales, on-
demand streams and radio spins.

With over 1 billion streams, Florida Georgia Line is the
No. 1 country act in thatincome category, netting Tyler
Hubbard and Brian Kelley $1.6 million. Not included

in FGL's 2017 take: earnings from entrepreneurial
ventures such as the duo’s Old Camp whiskey line.

Kendrick Lamar Paul McCartney

32107M Last Year: - 320.5M Last Year: 16
SAL $2.7M | PUB $1.5M SAL $2M | PUB $464.9K

STR$5.3M | TOou$12.2M STR$1.2M | TOU $16.8M

The top-earning rapper of 2017, Lamar netted

$9.5 million in recording and publishing royalties,
the fifth-highest on this list. Of that total, a whopping
$5.3 million came from streaming, which puts him at
No. 3in thatincome sector.

gf‘;

As he did in 2017, Macca finishes in the top 20, making
bank on his frequent touring and from owning his post-
Beatles catalog. He also benefits from particularly high
royalty rates for his cut of The Fab Four’s perennially
popular repertoire.

JAY-Z

Red Hot Chili Peppers

s21.6M Last Year: - 319.8M Last Year: -
SAL $720.1K | PUB $906.9K SAL $3M | PUB $359.5K

STR $1.4M | TOu $18.5M STR $2.5M | TOU $14M

For a heritage act, the Chili Peppers generated a hefty
738.6 million streams in 2017, which translates to
$1.4 million in earnings. That will buy a lot of mustache
wax for Anthony Kiedis. The band was also the No. 12
touring actin the United States last year.
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Hova, who released his 4:44 LP in 2017, hit 776 million
streams last year and raked in $5.9 million in recorded-
music royalties, the 11th-highest total on this list. His
ownership of the Roc Nation label, which puts out his
records, entitles him to a higher royalty rate.

TOP SALES

1
Metallica

$8.7M

2
Taylor Swift
$5M

3
Garth Brooks
$4.8M

4
Ed Sheeran
$4M

5
JAY-Z
$2.98M

6
Chris Stapleton
$2.97M

7
Kendrick Lamar

$2.7M
8

Bruno Mars

$2.6M
9

Queen

$2.1M

10
Paul McCartney
$2M

TOP STREAMING

1
Drake
$8.6M

2
Future

$5.4M
3

Kendrick Lamar

$5.3M

4
Ed Sheeran
$4.3M

5
The Weeknd
$3.8M

Bruno Mars

$2.8M

7
J.Cole
$2.6M

8
Chris Brown

$2.6M

9
The
Chainsmokers

$2.52M

10
JAY-Z
$2.51M

Eric Church

31904M Last Year: -
SAL $787.1K | PUB $815.5K
STR $926.9K | TOU $16.9M

Church’'s U.S., 47-date Holdin’ My Own Tour pocketed
him nearly $17 million. He also is one of four country
artists who generated more from streaming ($927,000)
than sales ($787,000) in 2017 and took home the third-
most publishing royalties in the genre ($815,000-plus).

‘N.
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Bruce Springsteen

SIS.SM Last Year: 3
SAL $414.9K | PUB $331.5K

STR $444.7K | TOU $17.3M

Springsteen downsized from arenas and stadiums to
the 975-seat Walter Kerr Theatre and still cracked the
Money Makers top 20. Although not technically a tour,
his (mostly) one-man show with music, Springsteen on
Broadway, has been extended three times.

Chris Stapleton

317.9M Last Year: -
SAL $3M | PUB $755.1K
STR $875.6K | TOU $13.3M

Stapleton generated the fourth-highest publishing
royalties among country artists. Collectively, the two
albums he released in 2017, From A Room: Volume 1
and Volume 2, crossed the seven-figure sales mark,
moving 1.1 million copies.

L, 8
Dead & Company
31706M Last Year: 33
SAL $873.1K | PUB $366.8K
STR $468.8K | TOU $15.9M

Though 90 percent of Dead & Company's take-home
pay was made on the road, the original Grateful Dead’s
catalog still racked up a healthy 337,000 album scans,
200,000 song downloads and streaming totals that
were north of 230 million last year.
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Neil Diamond |
$16.5M

SAL $1.3M | PUB $237.5K
STR $393.3K | TOU$14.5M

In January, 77-year-old Diamond announced his
retirement from touring after being diagnosed with
Parkinson's disease, but he finished his final year on the
road with a hefty $14.5 million paycheck plus nearly

$2 million from his recording career.

Last Year: -

Trans-Siberian Orchestra
$16.3M

SAL $380.6K | PUB $203.2K
STR $105.2K | TOU $15.6M

Trans-Siberian Orchestra released its last album in
2015, and its streaming total is the third-lowest on
this list, but it continues to draw massive crowds,
particularly during holiday-season touring where sets
draw from TSO's contemporary Christmas albums.

Last Year: 19

John Mayer

316024M Last Year: -
SAL $888.7K | PUB $890.3K
STR$1M | TOU $13.4M

Mayer, who released the No. 2 Billboard 200 album

The Search for Everything in 2017, appealed to old-
school and next-gen fans, netting nearly $900,000 from
track/album sales and $1 million-plus from streaming.
(His pay from Dead & Company is not included here.)

Céliné_Dion
$16.18M

SAL $469.7K | PUB $3.6K

Last Year: 37

Anthony

Enrique
Iglesias

Pitbull

STR $535.8K | TOU $15.1M

Dion jumps 11 spots from last year, despite banking the
least amount of publishing royalties on the list (because
she rarely writes the songs she sings). Still, her catalog
generated $1 million in artist royalties, and her Las
Vegas residency and live shows minted $15.1 million.

Jennifer

Why No Latin Artists
Made This Year’s List

wing in large part to Luis Fonsi and Daddy
Yankee's “Despacito” and J Balvin and Willy
William'’s “Mi Gente” — with some help from
the songs’ respective guest stars, Justin
Bieber and Beyoncé — Latin pop had a breakthrough
crossover year in 2017, but that didn't translate to a
windfall for the artists who toppled those barriers.

Despite Latin music fans’ embrace of what is
now the dominant mode of music consumption, on-
demand streaming, no Latin artist made the latest
Money Makers list. Jennifer Lopez came the closest
with $8.6 million in royalties, followed by Pitbull
($7.7 million), Enrique Iglesias ($7.39 million) and Marc
Anthony ($7.38 million). Both J.Lo and ex-husband
Anthony made last year's list, respectively ranking at
Nos. 31 and 40.

Although it may seem shocking that Fonsi and
Yankee did not make the list — “Despacito” tied for
the longest run at No. 1 on the Billboard Hot 100
(16 weeks) and is the most-viewed video on YouTube
(5.3 billion) — that was not enough to make the cut.
Billboard estimates that the song's U.S. performance
paid out about $3.7 million in royalties, which had to
be split two ways on the recorded-music side and six
ways on the publishing side. Even if one performer was
entitled to all of its royalties, that song alone wouldn't
be enough to break that artist into the top 50, where
The Chainsmokers held the last slot with $9.1 million in
total 2017 earnings.

More importantly, streaming doesn’t come close to
generating the income that live performance does, and
neither Fonsi nor Yankee mounted major U.S. tours.
Despite the genre's crossover potential, many Latin
acts still log the bulk of their live performances abroad,
which means those numbers are not reflected in Money
Makers' U.S.-only accounting.

Those artists also aren’t headlining the arena shows
or charging the kind of ticket prices that mainstream
U.S. acts do. The urban Latin artists that have broken
through over the last year tend to appeal to younger,
less affluent audiences, and tickets for these shows are
often priced lower as a result, which also affects box-
office receipts. And, observes Henry Cardenas, CEO
of concert promotion powerhouse CMN (which has
organized tours for Ozuna, Bad Bunny and Maluma),
“For many of these acts, this was their first outing,
so they're not playing as many arenas as established
names.” —LEILA COBO

HOW CLOSE THEY CAME

Marc

No. 50 The Chainsmokers:

Lopez

$9.1M

Millions

Future

sisM Last Year: 17
SAL $840.3K | PUB $1.7M
STR $5.4M | TOU $7M

Future's take-home pay from his recording career
exceeded his earnings from touring — ararity in
this age. His artist and publishing royalties total
$7.9 million, with almost 70 percent of that from
streaming versus $7 million from live appearances.

iy

Bon Jovi

314.5M Last Year: -
SAL $563.3K | PUB $475.7K
STR $523.5K | TOU$12.9M

In ayear without an album release — the band’s last
LP, This House Is Not for Sale, came outin 2016 — the
2018 Rock & Roll Hall of Fame inductees’ U.S. sales,
streaming and publishing royalties stillamounted to a
respectable $1.6 million.

’ P
Imagine Dragons

$14.4M

SAL $1.9M | PUB $3M
STR$2.2M | TOU $7.4M

The Dragons ended 2017 with 1.8 billion streams,
the most of any rock band on this list. Its No. 2
Billboard 200 album, Evolve, and top five Hot 100
singles, “Believer” and “Thunder,” also helped ring up
$7.1 million in total recorded-music royalties.

Last Year: -

Britney Spears

31401M Last Year: 39
SAL $274.1K | PUB $38K

STR $614.6K | TOU$13.2M

While the bulk of Spears’ income came from live
shows and her Las Vegas residency, she netted
another $927,000 from her recorded music, including
548 million streams — about 200 million more than the
average generated by the heritage artists on this list.
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ot
New Kids on the Block
3130478M Last Year: -
SAL $176K | PUB $8.7K
STR $42.1K | TOU$13.3M

NKOTB fans skew old school, as one can see from the
quintet’s $42,100 in streaming royalties — the lowest
sum on this list. Live, however, the Kids are hangin’
tough. Their Total Package Tour with Boyz Il Men and
Paula Abdul netted them about $2.7 million apiece.

]

-
A

Tim McGraw
$13.475M

SAL $798.7K | PUB $7K
STR $725.3K | TOU$12M

McGraw, whose third Soul2Soul Tour with wife Faith
Hill kicked off in 2017, earned the bulk of hisincome
on the road, but, aided by the couple’s collaborative LP,
The Rest of Our Life, 582.5 million total streams and
1.3 million downloads added another $1.5 million.

Last Year: -

Queen + Adam Lambert

$13.4M

Last Year: -

SAL $2.1M | PUB $883.1K
STR$1.8M | Tou $8.7M

Queen’s surviving members own their catalog, which
added $4.7 million in sales, streaming and publishing
royalties to the tidy sum they make touring with Lambert.
The act also generated 640 million streams in 2017,
almost double the average of heritage acts listed here.

S

Zac Brown Bad
$13.1M

SAL$1.1M | PUB $1.2M
STR $872.2K | TOU$10M

ZBBs live earnings are no surprise, given the 24 U.S.
dates the Atlanta-based band played behind its 2017
Welcome Home album, but the 658 million streams

it notched were stronger than usual for a country act.
A million song downloads didn't hurt either.

Last Year: 28
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Three 'Billionaires’
Spark Country
Streaming Growth

hanks in large part to Luke Bryan, Florida Georgia
Line and Sam Hunt, streaming finally seems to
have caught fire with country music fans.
Although country artists have been a steady
fixture on Billboard's annual Money Makers ranking —
over the past three years, they have accounted for almost
20 percent of those who have made the final cut — their
frequent touring and success as arena/stadium acts have
almost always been deciding factors in landing on this list.

Yet despite their ability to draw tens of thousands of
fans to their shows, country artists’ popularity as live
acts did not initially translate to streaming success,
even as physical sales and digital downloads declined.
Country fans traditionally have been slow to adopt new
technologies. “Every time there is a format change, country
music has lagged three to five years behind the rest of the
market,” says one Nashville-based commerce executive.

The good news: “They are adopting streaming faster
than we have seen on other format shifts,” he says. In
2017, for the first time, three contemporary country acts
each generated over 1 billion streams. At No. 15, Bryan is
the second-highest-ranked country artist on the list, but
the 1.06 billion streams he generated is almost twice that
of No. 2 Garth Brooks' total. At No. 16, Florida Georgia
Line did even better, racking up 1.1 billion streams. And
though Hunt, No. 45, had approximately half the box-office
earnings of those acts, he is slightly ahead of Bryan for
total 2017 streams with 1.07 billion.

That said, Universal Music Group Nashville chairman/
CEO Mike Dunganisn't ready to declare country’s
streaming shortfall solved. Adoption still depends on
younger listeners, and he suspects there aren't a lot of
40-year-olds streaming yet. Bryan and Hunt, who are
UMGN artists, “appeal to a younger audience,” says
Dungan. “Luke has always had that going for him.” In
Hunt's case, he adds that getting the “Body Like a Back
Road” singer to take off on streaming platforms “was a
concentrated effort from day one.” —ED CHRISTMAN

TOP COUNTRY STREAMING NUMBERS

15B -
1.2B
1281~ 1,078
c
9 .9 =
D6k
<) 17
0
Sam Florida Luke
Hunt Georgia Line Bryan

. Audio On-Demand Streams - Video On-Demand Streams

METHODOLOGY Money Makers was compiled with Nielsen Music and Billboard Boxscore information, using 2017 U.S. data only. All
revenue figures cited are Billboard estimates and may not equal the sum of the subcategories due to rounding. Unless otherwise
noted, references to streaming totals consist of combined on-demand audio and video streams. References to recording-career.
totals are the sum of an act’s sales, streammag and publishing earnings. Revenue from featured-artist appearances, merchandising,
spnchromza‘non and sponsorship is not included. Tourmg revenue, after the manager’s cut, equals 34 percent of an act’s Boxscore.
The top 10 lists for sales royalties were calculated based on physical and digital albums and track sales; streaming royalties consist
of on-demand audio and video streams, and estimated royalties from webcasting, SiriusXM and Music Choice.

The following royalty rates were used: album and track sales, 22 percent of retail revenue. If the artists own their masters,
the rate used was 66 percent of wholesale. On-demand streaming royalties were calculated using blended audio and video rates
of, respectively, $0.0054 and $0.0018 per stream, applied against a 33 percent sugerstar-amst royalty rate; 50 percent for
heritage artists; and 79 percent for artist-owned masters. Further, the statutory subscription per-stream rate of $0.0022 was
applied to programmed streams and per-play estimated rates of 74 cents for Music Choice and $30 for SiriusXM. Publishing
royalties were estimated using statutory mechanical rates for album and track sales. The Copyright Royalty Board streaming
formula produced an average rate of 13.1 gercem of streaming revenue, an average of $2.50 per play for hit radio and 60 cents
per play for heritage spins and per-play publishing rates of 40 cents for Music Choice, $8.33 for SiriusXM and $0.0003 for
programmed streams. A 10 percent manager’s fee was deducted from the resultant artist and publisher royalty pools, and a
further 4 percent producer’s fee was deducted from each artist’s royalty pool.

J.Cole

312.9M Last Year: -
SAL $668.5K | PUB $1.9M
STR$2.6M | TOU $7.8M

Although his only charting song in 2017 (on R&B/Hip-
Hop Songs) was as a featured artist on Miguel's “Come
Through and Chill,” Cole amassed an impressive

2 billion streams last year — the 10th-highest amount
on this list — which put $2.6 million in his coffers.

Faith Hil

slz.s" Last Year: -
SAL $329.4K | PUB $13.1K
STR $151.3K | TOU$12M

Like husband Tim McGraw, Hill pocketed $12 million
from their (still ongoing) Soul2Soul Tour last year, but
even with the No. 1 debut of their joint album, The Rest
of Our Life,on Top Country Albums, her 2017 sales and
streaming totals are a fraction of her spouse’s.

Drake

312.1M Last Year: 4
SAL$1.7M | PUB $1.8M

STR $8.6M | TOU-

Champagne Papi didn't tour last year, which
ordinarily would have bumped most artists from this
list, but Drake is not most artists. He's No. 1 in the
streaming category, with a $3 million-plus lead over
the runner-up, Future.

Journey

si 1.7" Last Year: 44
SAL $815.9K | PUB $695.3K
STR$710.6M | TOU $9.5M

For a band that put out its last studio alboum in 2011 and
relies heavily on touring, almost 20 percent of Journey's
earnings, $2.2 million, came from its recorded work,
which generated 416 million on-demand streams and
619,000 song downloads.



31, 36: AL PEREIRA/WIREIMAGE. 32: JOHNNY LOUIS/FILMMAGIC. 33: JORDI VIDAL/WIREIMAGE. 34: INVISION/AP/REX/SHUTTERSTOCK. 35: SCOTT DUDELSON/GETTY IMAGES. 37: DAVID WOLFF-PATRICK/REDFERNS/GETTY IMAGES. 38: BRIAN ACH/GETTY IMAGES. 39: FRANCESCO PRANDONI/REDFERNS/GETTY IMAGES. 40: MICHAEL KOVAC/GETTY IMAGES. 41: JOE BUGLEWICZ/INVISION/AP/REX/SHUTTERSTOCK.

42: ANDREW LIPOVSKY/NBC/GETTY IMAGES. 43: ETHAN MILLER/GETTY IMAGES. 44: KEVIN WINTER/GETTY IMAGES. 45: JOHN SHEARER/COUNTRY RISING/GETTY IMAGES. 46: MANNY CARABEL/GETTY IMAGES. 47: ANDREW LIPOVSKY/NBC/NBCU PHOTO BANK/GETTY IMAGES. 48: RICHARD ISAAC/REX/SHUTTERSTOCK. 49: BRIAN RASIC/WIREIMAGE. 50: MICHAEL CAMPANELLA/REDFERNS/GETTY IMAGES.

Depeche Mode

Janet Jackson

s11064M Last Year: - $11034M Last Year: -
SAL $387.1K | PUB $237.9K SAL $141.7K | PUB $6.6K
STR $256.8K | TOU$10.8M STR $344.7K | TOu $10.9M

Although their streaming numbers are lower than
average for heritage artists on this list (146 million
streams in 2017), '80s electronic music pioneers
Depeche Mode are still touring strong, to the tune of
$10.8 million last year.

Green Day

Jackson's comeback clearly resonated with fans, but
with no new recordings since 2015, the lion's share
of her take-home pay came from her live shows. Like
other heritage artists, her on-demand streaming
numbers are anemic: 159.5 million for the year.

Twenty One Pilots

sii.‘i" Last Year: - s 1 1" Last Year: 13
SAL $818.3K | PUB $843.5K SAL $1.2M | PUB $2.7M
STR $730.6K | TOU$9.2M STR $2M | TOU $5.1M

Green Day spent much of last year touring behind
its 2016 album, Revolution Radio, including 44 U.S.
dates that helped vault it onto the list, as did a strong
(for a heritage act) 565 million streams and 665,000
song downloads in 2017.

Elton John

The Columbus, Ohio, duo spent the second half of 2017
working on its upcoming album but still notched strong
numbers all around, particularly in streaming, where its
fans made the act the No. 2 rock band in the category,
with 1.8 billion streams.

Sam Hunt

31104M Last Year: 32 310.7M Last Year: -
SAL $625.6K | PUB $278.3K SAL $752.5K | PUB $1.4M
STR $696K | TOU $9.8M STR$1.3M [ TOU$7.3M

In the year before he announced his Farewell Yellow
Brick Road retirement tour, John, 71, spent quite a bit of
time on the road, collecting $9.8 million in the process.
He also had a solid year in song downloads (739,000)
and streams (357 million).

' ! —
Ariana Grande

$11.36M

SAL $405K | PUB $151.9K

Last Year: -

“Body Like a Back Road” was the hit that wouldn't quit
for Hunt. Although it peaked at only No. 17 on the On-
Demand Streaming Songs chart, the single helped
make Hunt one of three country artists who topped

1 billion streams for 2017 (see story, page 58).

Chris Brown
$9.8M

SAL $475.5K | PUB $361.7K

Last Year: -

STR $1.5M | TOU $9.4M

Grande is a streaming star — one of 20 acts on this
list to top 1 billion on-demand streams in 2017

— but she also continues to sell her music the old-
fashioned way: Fans purchased over 1 million song
downloads last year.

STR $2.6M | TOU $6.4M

Brown’s combined total of 2.4 billion audio and video
streams was the seventh-highest on this list, and his
$2.6 million in royalties was the ninth-highest. Why the
discrepancy? Video streams pay smaller royalties than
audio, and Brown logged quite a lot of the former.

TOP PUBLISHING

1
Ed Sheeran
$3.2M

Imagine Dragons

3
Twenty One Pilots
$2.7M

4
Taylor Swift
$2M

5
J. Cole
$1.9M

é
Drake
$1.8M

7
Future

$1.7M

8
Coldplay
$1.6M

9
Metallica

$1.56M

10
Kendrick Lamar

$1.5M

TOP TOURING
BOX OFFICE

1
u2
$52M

2
Garth Brooks
$46.7M

3
Bruno Mars

$33.9M
4

Metallica

$30.7M

5
Billy Joel
$27.4M

6
Lady Gaga
$26.5M

7
Guns N’ Roses

$25.9M
8

Roger Waters

25.2M

9
Coldplay
$22.4M

10
Ed Sheeran
$19.9M

Panic! at the Disco
$9.4M

SAL $1M | PUB $1.1M
STR$1.4M | TOU $5.9M

The Brendon Urie-led act was a triple threatin 2017.
Panic! logged 1.2 billion streams — one of four rock acts
to break the 10-figure barrier. It also netted $5.9 million
in touring behind 2016's Death of a Bachelor album and
generated over 1 million song downloads.

Last Year: -

Taylor Swift

$903M Last Year: -
SAL $5M | PUB $2M

STR $2.4M | TOU -

Like Drake, Swift made the list solely on the strength
of her recording career. (Her Reputation Tour didn’t
launch until May 2018.) She was the year's top album
seller, with 2.2 million units; scanned 2.8 million track
downloads; and amassed over 2 billion streams.

Def Leppard

39.2M Last Year: 38
SAL $502.5K | PUB $299.5K

STR$167K | TOU $8.2M

Def Leppard's fans prefer head-banging to streaming:
The band finished the year with the second-lowest
on-demand total for this list. That said, it sold 200,000
album copies from its catalog (Hysteria was reissued
last year) and took home $9.2 million from touring.

The Chainsmokers

$901M Last Year: -
SAL $1.5M | PUB $1.4M
STR $2.5M | TOU $3.7M

The Chainsmokers' decision to release an album in
2017, Memories...Do Not Open, following a flurry of
singles, paid off. The duo finished the year with the
fourth-highest number of track downloads, 3.5 million,
and avery strong 2.1 billion streams.
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Music Managers Forum Hits 25

The U.S. arm of the international organization of artist representatives has a history that spans the digital
music age. ‘| have only one priority,” says Barry Bergman, the group’s longtime president: “Creators”

Members of the Music
Managers Forum
represent (clockwise
from upper left)
Andersen, Collins, LIVE
frontman Ed Kowalczyk
and his band, and Mann.

BY ROBERT LEVINE AND THOM DUFFY

N AMID-SEPTEMBER

evening in 1992, in the

lobby bar of the Midland

Hotel in Manchester,

England, music managers

Peter Grant and Ed
Bicknell sat trading war stories about
guiding the careers of their respective
clients, Led Zeppelin and Dire Straits.

Grant and Bicknell were among some

300 artist managers in Manchester to
attend a music business conference called
In the City. Before the event concluded,
the group had turned conversations and
concerns into shared action.

“Int’l Managers Forum Unveiled At
U.K. Confab,” read a front-page story in
the Sept. 26,1992, issue of Billboard. The
assembly of managers had unanimously
voted to create a new body to serve as a
collective voice for artist representatives:
the Music Managers Forum.

The group’s greatest concern — the
fair compensation of artists in the digital
age — proved prescient. The launch of

Apple iTunes was still nine years away,
and Spotify founder Daniel Ek was not
yet 10 years old. Still, managers including
Bicknell, the team of Elliot Rashman and
Andy Dodd (then working with hitmakers
Simply Red) and others had been speaking
out against contracts that called
for reduced royalties for then-
new (and now archaic) digital
formats: the digital compact
cassette and the MiniDisc.

By early 1993, the Forum was
formally incorporated in London,
and today it includes member
associations in more than §o
countries, connecting more than
3,000 artists and their managers.

This month, the U.S. arm
of the organization marks its
25th anniversary.

“On July 20,1993, some
people from the U.K. Managers Forum
had a meeting at a hotel uptown” in
Manhattan, recalls Barry Bergman, a
Brooklyn-born music industry veteran

whose career has included working for
the music publisher who signed Meat
Loaf and his Bat Out of Hell songwriter
Jim Steinman. “There were about 350
people there talking about how we need
to come together to level the playing field

SSVd ADVILSHIVA

From left: Producer-songwriter Ben Talmi,
Bergman and singer-songwriter Lane.

[with record companies]. I raised my hand
and said, ‘OK, everyone in this room who
wants to get involved, give me a business
card, and I'll call you in three weeks.’
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BACKSTAGE PASS / Music Managers Forum 25th Anniversary

Three weeks later, I called 35 people, and
two of them were real [in terms of wanting
to get involved].”

Bergman has been president of the
Music Managers Forum in the United
States (MMF-US) since its inception. The
volunteer organization, funded largely by
$75 annual member dues, is guided by a
board and seeks to provide “a platform
to connect, enhance and reinforce the
expertise and professionalism of music
managers,” according to its mission
statement. “It is the goal of the MMF to
make sure managers’ voices are heard.
As the industry continues to evolve, the
MMF-US endeavors to help its members
to stay ahead of the curve.”

MMF-US’ 100-plus membership today
includes representatives of veteran and
rising acts alike, such as Cindy da Silva
(The Zombies, New York rock band Hollis
Brown), Katherine DePaul (Judy Collins),
Steve Garvan (Eric Andersen), Chris
Hardin (LIVE), Michael Hausman (Aimee
Mann, Suzanne Vega), management

partners Jamie Kitman and Pete Smolin “Ilwas

(Brooklyn trio Moon Hooch), Justin intrigued

Seidenberg (Dr. Duke Tumatoe & The by the

Power Trio) and Alan Wolmark (The .

Accidentals and John the Martyr, the ideathat

rock/R&B ensemble fronted by 70-year- managers

old former subway busker Bill Hudson). could

“Iwas intrigued by the idea that

managers could meet and exchange ideas meet and

about many issues we all shared,” says 9xchcmge

Wolmark, who joined the MMF-US in ideas

1993. “II.had had a couple of megtorshin about many

my earliest years as a manager, but that .

was on an irregular basis. I felt I could Issues we .
all shared.

best serve my artists by having as wide a

perspective as possible on the business. —Alan Wolmark

MMF-US board
member Wolmark
managed Folds
(pictured) for20years,
through 20183.

¥

Managers Forumin 1992. Above right, from left: IMMF's Jake Beaumont-Nesbitt, MMF-US board member
JerryLembo, MMF-US membership and fundraising representative Neeta Ragoowansi, MMF-US founder/
president Bergman and MMF board members Garvan, Yaya Rey, Wolmark and Jack Bookbinder.

“What many new managers do not
realize is that it is quite easy to existin a
vacuum, because the daily demands on
management can keep you so focused
on the immediate needs of your artists,”
he continues. “The MMF-US gives a
new manager a great perspective on
the overall industry and a way to learn
all aspects as the needs arise in your
artists’ development.”

MMF-US does not draw managers
of superstars, who don’t need the
organization’s collective clout. But, as
Bergman observes, “This business is not
about becoming a superstar but earning
aliving. Superstardom is reserved for a
few. And I always had clients who did
music full time and earned a living; none
of them were Uber drivers.” He points to
clients he has worked with, such as Bob
Halligan Jr., who has written songs for
Judas Priest; Rob Friedman, who co-wrote
Paul Carrack’s 1987 top 10 Billboard Hot
100 hit “Don’t Shed a Tear”; Canadian
singer-songwriter
Keven Jordan;

New Jersey-based
performer-producer
Marc Ribler; and
Midwest-born
singer-songwriter
Bill Harvey. More
recently, Bergman
has begun managing
Timorris Lane, an
actor and multilingual
singer who self-
released the EP Big
City Life in 2016.

In the same
way that the Music
Managers Forum in
the United Kingdom
launched by taking
on the issue of
compensation for

digital recording formats, “to make
[MMF-US] viable, we needed to deal with
monetary issues,” says Bergman. “There
were going to be hearings in Washington,
D.C. [in June 1995], about a performance
right in digital sound recordings. It

took me 41 phone calls to get through

to someone on the House Judiciary
Committee, and I said, ‘I know you want
to do the right thing, but you have no one
who’s going to testify who represents
artists.” ” Bergman spoke before Congress,
and the advocacy of MMF-US helped
shape the debate over subsequent
adoption of digital performance rights for
sound recordings, ensuring that online
radio services like Pandora would pay
artists directly for the use of their work.

At 25, the MMF-US hopes to expand
its membership, and has continued its
advocacy with a shared voice for its
manager members. Like other music
industry groups, its No. 1 priority is the
key bill pending in Congress. “We want
to see the Music Modernization Act
passed,” says Bergman. “None of us
are completely happy with it, but you
have to start somewhere. The issues are
bipartisan issues, which is unusual, and
we had a unanimous vote in the House.
We're still after a terrestrial performance
right [for sound recordings] — we have
digital but not terrestrial. We’d like to
get rid of the California Talent Agency
Act, which basically says that managers
can’t operate as agents without an
agency license.

“I [really] have only one priority,” says
Bergman: “Creators.”

Where would he like to see the
MMF-US in, say, five years?

“Hopefully, flying high so I can retire
and pass it along to others,” says the
73-year-old manager. “I've put my whole
life into this. And it’s the best decision I
ever made.” @
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Lauv Still
Getting
‘Better’

Pop singer-songwriter
Lauv (above) returns
to No. 1 on Billboard's
Emerging Artists chart,
rising 2-1 for a fifth week
atop the tally as his
breakthrough hit, “I Like
Me Better,” reaches the
top 40 of the Billboard
Hot 100 (52-33) in its 22nd
week. The song ties Kodak
Black's "Roll in Peace”
(featuring XXXTentacion)
for the steadiest advance
to the region in 2018.
“Better” concurrently bumps
8-7 in its 39th week on
Mainstream Top 40, as it
ties for the third-longest
stay in the airplay chart’s
25-year history.
Meanwhile, Why Don’t
We re-enters Emerging
Artists at No. 3, a new
peak, as the pop quintet's
new track “Talk” arrives
at No. 18 on Digital
Song Sales with 14,000
copies sold, according to
Nielsen Music. The group
previously reached No. 5
last October.
—Xander Zellner

CHART BEAT
ST L E————

‘THREE LIONS’
ROARS AGAIN
Frenzy surrounding
the FIFA World Cup
helps lan Broudie of
The Lightning Seeds
and comedians Frank
Skinner and David
Baddiel (above, from
left) make history on
the Official UK. Singles
chart, where soccer
anthem “Three Lions”
returns to No. 1. Having
firstled the list for two
nonconsecutive weeks
in 1996 and for three
inarow (via an update)
in 1998, the song is
thefirstin the chart’s
archives to log four
No. 1 runs (with the
same artist lineup). The
Lighting Seeds scored
their biggest U.S. chart
success when debut hit
“Pure” roseto No. 31 0on
the Billboard Hot 100
after reaching No. 8 on
Alternative in July 1990.
—G@Gary Trust
and Paul Sexton

Go to Billboard.com for
full Chart Beat coverage,
including columns and
podcasts.
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MARSHMELLO

JOYTIME COLLECTIVE

JUSTIN TIMBERLAKE

THE WEEKND

XO/REPUBLIC

EXO sw | 2019
PINK ra| 1 114
FLORENCE + THE MACHINE s | 2 6

LILBABY  cuwmveonmomorommarrro | 25 9

SAM HUNT mca NashviLLE/umon | 5 203
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FOSTER THE PEOPLE  coumen | 55 17
RICHTHEKID  wowromerscommmscorenes | 16 22
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KANYE WEST GooD/oEFm | 1 94
TYGA LAST KINGS/EMPIRE RECORDINGS | 27 16
LAUV LauvawaLkosar | 58 11

LIL PUMP wannergros. | 12 35
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J.COLE oReamviLLE/ROCNATION | 1 132
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SZA Topoaws/rca | 16 57
OLD DOMINION  rcamsesun | 10 94
BLAKE SHELTON  wumimesos neswucnom | 1 207
JOURNEY womora | 80 14
G-EAZY ceazyRvaieeGiRca | 6 95
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FIVE FINGER DEATH PUNCH ~ sowccms | 3 20
RIHANNA  wesreury roavseocuamion | 2 207
MAREN MORRIS  commmsmaussonn | 15 81
JOHN COLTRANE  wrusevis | 34 2

JUSTINBIEBER  sonusvmmmomannrsn | 1 204
JAKE OWEN motoun | 13 22
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QUEEN wouvwooo | 58 11

DIERKSBENTLEY  conmsmummn | 3 97

THE CHAINSMOKERS  nisuwionsounns

137

DAVE MATTHEWS BAND  wauxracsmes

179

53
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il LALY LAUV/AWALKOBALT 1
EEN NAUJA  uesnnanacapmon | 1
WHY DON'TWE sounss et | 3
MORGAN EVANS wesesmes oo | 4
MORGAN WALLEN  ccuow | 2
CHRIS LANE siGLoun | 5
LOUIS TOMLINSON  mysvcorec | 2
BLACKPINK ve | 1
DYLAN SCOTT cre | 6 45
H.E.R. Roa | 5 26
BILLIEEILISH  cusxroowmmrscorsisa | 7 14
LOVELYTHEBAND  sunic veo | 1216
JORDAN DAVIS  wcansswenmen | 1 39
CORY ASBURY gerheL [ 3 25
SWAE LEE  exrorusms/mrerscorenca | 4 47
GRETAVAN FLEET  uwamerueuc | 3 48
DENNIS LLOYD  twewaruersnos. | 16 6
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NCT smo | 113
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AJR arems | 15 29
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TRIPPIE REDD | 5 46
KEALA SETTLE 6 29
COPILOT MUSIC + SOUND s | 12 2
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ARTIST cerriFicATION Title | peax
IMPRINT/DISTRIBUTING LABEL POS.
©78 DRAKE A Scorpion
Al 10IUNG MONEY/CASH MONEY/REPUBLIC L 1 2
POST MALONE A beerbongs &bentleys |
BEASTMODE2 5
FREEBANLZJEPIC
XXXTENTACION ® w4 az
BAD VIBES FOREVER
CARDI B . . Invasion Of Privacy | ; 14
JIUIl:E o Goodbye & Good Riddance | 5 ¢
GRAL IPESIG:
SOUNDTRACK A The Greatest Showman [ ; 3
X0 ENTURY FOX/ATLANTICAG
THE\F{H{!{[ERIS i EVERYTHING IS LOVE | 4
MEEK MII.I. _ Legends Of The Summer (EP) | o 1
MAY BACH/ATL LG
LIL BABY Harder Than Ever | 5 a
QUALITY CONTROLME
PANIC! El_‘{ _T_H:E DISCO  Pray For The Wicked | 3
BE G UELED T RANEARG
MAROON 5 A Red Pill Blues | 5 3¢
222/ANTERSCOPE/IGA
LUKE comBs ® ThisOne's ForYou | 4  cq
RIVER HOUSE/COLUMBIA NASHVILLE/SMN
BAD VIHES £ iy LI ? 46
TAYLOR SWIFT £ reputation
GG BI?W-(HJ}E."BMLGFT P b 1 35
POST MALONE A Stoney [ 4 g3
IMAGINE DRAGONS & Evolve | 5, ¢
ED SHEERAN A (oivide) | , 5
ATLANTIC/AG
miGos A S culturell | 5 54
DAN + SHAY Dan +Shay | 4 3
05, NASHVILLE/WMN
T el
JASD ALDEAN Rearview Town | 13
IKEN BOW/BMGBEMG
.J CDI'F_ . ON/INTERSCOPE /4G KOD | 4 12
suﬁwu MENDES Shawn Mendes | 7
s“sgl]:ltl)uns OF SUMMER Youngblood | 4
Blm KE AGAIN Until Death Call My Name | 4 1
ummwnmmmmA Hamilton: &n AmericanMusicl | 3 146
KHALID @ AmericanTeen | 4 5
RIGHT HAND/ACA
B MM rcrscotncs Ready(ER) | 20 n
BI XHA Expectations | 3 3
KANE BROWN A Kane Brown | ¢ g4
ZONE 4/RCA KA SSMN
KENDRICK LAMAR A DAMM. | | 45
RMATHANTERSCOPE
£E/WARNER BROS. The Now NOW 4 2
GUN Il!j RosEs & Appetite For Destruction | | g9
GEFFE IME
_FII:QR_EIICE + THE MACHINE High As Hope | 5 3
SOUNDTRACK 13Reasons Why, Season2 | ,¢ g
NETFLIXANTERSCOPE AGA
ELIACKSON A The Essential Michasl Jackson | 57 533
THOMAS RHETT @ LifeChanges | ; 44
BAZZI cosmic | 14 14
CAMILA CABELLO A camila | | 5
SYCOYEPIC
KA skt oAb Wolc o ey | ) 5,
FTERMATHANTERSCOPE /i
CHRIS STAPLETON A Traveller | | 48
LI uzi \:ERTA - LuvisRage2 | | 46
JM:E?FF' COPENGA Redemption' | 45 4
BRETT YOUNG &) BrettYoung | 15 74
Y -
P-ﬁ‘\( EY/CASH MOMEY/REPUBLIC Views 1 1s
RICH THE KID @  The World Is Yours | 15
RICH-FOREV] RSL 1GA
BTS Love Yourself: Tear | a
BIGHIT ENTERTAINMENT
-'"/t!\'.‘m::. NMENT/SONY MUSIC LATIN Ddisea 22 46
DRAKE Morelife | ;| 49

EYCASH MONEY/REPUBLIC

1 40
arl | 3 5
BRUNO MARS A 24K Magic | 5, g6
CHRIS BROWN A Heartbreak On A Full Moon 3 37
BILLIEEILISH DontSmile AtMe | g 59
RAE SREMMURD, SWAE LEE & SLIM JXMM| SRIMM | 10
EARDAUMMA/IMTERSCOPE 1GA
qu IE_\}I(\JI[_A GreatestHits | 1, a0g
BOBMARLEY m_nllr_glgmuins@ Legend: TheBastof. | & e3p
LIL SKIES Life of A DarkRose | 15 7
A&A‘P _l}g\;lﬁ_‘; . ) Testing | 54 7
anRI.SE?:A hopeless fountain kingdom | | 5
KIDS SEE GHOSTS KIDSSEEGHOSTS | , ¢
!‘!T\E'R' HER. | 55 133
SOUNDTRACK A Moana | , g
nu:nnupn. Dualipa | 57 g4
WARNER BROS.
EMINEM £ curtain call: The Hits | | 4,
L CIY A FTERMATH/INTERSCOPE/1GA
PLAYBOI CARTI Dielit | 4 9
AWGE /1N TESSE 3
Journey’s Greatest Hits | ;n 5y
CREDENCECLEARWATERREVIVAL > ChroiceThemGreatesths | 55 376
YOUKG MON SH MONEY/REPUBLIC Take Care 1 280
IMAGINE Rﬁgﬁpuszn Night Visions | 5 34
CHARLIE PUTH @ Voicenotes | , 4
OTTO/ATLANTICAG
THE WEEKND A Starboy | | &
ELT?NIJ?H!! Diamonds | ;3 35
YEARS & YEARS Palosanto | 75
POLYDORARTE
_T\[H[Igll UNE PILOTS A Blurryface | ;g5
TOMPETTY AND THEHEARTBREAKERS @ Greatesthits | , 75
BLOCBOY JB simi | 55 1o
THE WEEKND My Dear Melancholy, (EP) | | 5
6IX . } DAYEY | 4  n
THE BEATLES¢ il g rang
FLEETWOOD MAC © RUMOUTS | ;1 7
WARNER BROS./RUING
ZACBROWNBAND = GreatestHitsSofar.. | 5 17
B..B:&Hi-.-l_LE-.ke.,'. Graffiti U B 1
DAVE MATTHEWS BAND  Come Tomorrow | | ¢
DEMI LOVATO l TellMeYouloveMe | 3 4
HOLLAWOOD/S AFEHOUSE/ISLAND
TAYLOR SWIFT 4. 1989 [ | s
16 M 1 G
KO_DA{K BI.ACK . Project Baby Two | , 4
G-_E_AZY. - The Beautiful & Damned | 5 45
o — |1
TEVANA TAVLOR KTSE | 3 3
LUKE BRY) What Makes You Country | | 53
CAPITOL NASHVILLE /U MGN
Ln.u:u‘r\ i I met you when | was 18. (the playlist) | o5 ¢
SAM HUNT A Montevallo | 5 o4
FLORIDA GEORGIALINE A&  DigYourRoots | , o
Bobby Tarantino 1l | 18
a:”"’;‘?u“‘ns !uEr.l.- WaRNER BROS. Speak Your Mind 3 1
e Revenge | 20 3
’N‘Ml' i Reckless | g 3
THEWEEKND A Beauty Behind The Madness | | g0
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Scorpion
Stings
Again

Drake's Scorpion holds at
No. 1 on the Billboard 200
for a second frame, logging
the biggest sophomore
week for any album in

over two years. The set
earned 335,000 equivalent
album units in the week
ending July 12, according
to Nielsen Music (down

54 percent from its big
start of 732,000 units a
week earlier). Of its second-
week sum, a rather small
29,000 were in traditional
album sales (see page 74).

The last set to log a larger
second week was Adele’s
25, which earned 1.2 million
units on the chart dated
Dec. 19, 2015.

Further, Scorpion’s second
week is fueled largely by
its streaming activity: The
set collected 288,000
stream equivalent album
units, which translates to
391 million on-demand
audio streams. The latter
figure is the third-largest
weekly streaming sum
for an album’s tracks. The
largest was earned by
Scorpion in its debut frame
(745.9 million), while the
second-biggest was Post
Malone's opening week
with beerbongs & bentleys
(431.3 million) earlier in
2018.

Scorpion is only the fourth
album to log multiple
weeks at No. 1 this year.

It follows Post Malone’s
beerbongs (three straight
weeks at No. 1), Black
Panther: The Album (three
nonconsecutive weeks at
No. 1) and the Greatest
Showman soundtrack (two
weeks in a row at No. 1).
—Keith Caulfield

Data for week of 07.21.2018

SALES DATA COMPILED BY

The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums).
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SAM SMITH The Thrill OF It All

J BALVIN . Vibras

UNIVEREAL MUSIC

ARTIST cerTIFICATION
IMPRINT/DISTRIBUTING LABEL

THE CHAINSMOKERS A\ Memories..00 Not Open

Trolls

Drip Season 3

SQ_EI\IDT RACK Love, Simon

i-'l\‘El .ﬂ".GE.ﬁ DEATH PUNCH  And Justice For None

RIHANNA A ANTI

BURY ROAD/RE

SAM SMITH A

In The Lonely Hour

Tangled Up

Both Directions At Once: The Lost Album

A goodkld m.AAd city

Mem_usorsh Sounes Of SummerThe Very Bzt f The Beadh Biys

DI.D DOHINIDN

Happy Endings

TRAVI q_UA 8irds In The Trap Sing McKnight

GRAND H

JON PARDI o california Sunrise

PITOL NASHY

MIGOS Culture

QUALITY CONTROL/300/AG

Zliﬂ‘a'ﬂ.ﬁi_ IIFSH &IIE‘I'RO BOOMIN wiglgquliﬂamirg

LVER BULLET BAND > Greatest Hits
AE

MERCYME | Can Only Imagine The Very Bast OF MercyMe

BI.M(E SHEI.TOII - Reloaded: 20 #1 Hits

WARNER BROS, NAS

SHAWN MENDES A llluminate
ISLAND

Es@  Their Greatest Hits 19711975

l‘{HVRD SKYNVYRD A All Time Greatest Hits

GEFFEN/UME

DRAKEA . NothingWas The same

YOUNG MONEYTASH MOI

LCOLEA 2014 Forest Hills Drive

DREAMVILLE/ROC NAT

FLORIDA GEORGIA LINE A\ Hare's To The Good Times

BMLG

DIERKS BENI’LEY The Mountain

VILLESLIMGN

PANIC! AT THE DISCO A Death Of A Bachelor

Ac/D Q Back In Black

Freudian

GE

FIVE IEJIFEER DEATH PUNCH A Decade Of Destruction

THE HOTORIUHS B.I.G. A

BAD BOY/RHI

Greatest Hits

DH T CHII.I PEPPERS A  Greatest Hits

Metallica

TEE GRIZZLEY Activated

BON Jovi A Greatest Hits: The Ultimate Collection

AND/

BRUNO MARS A Doo-Wops & Hooligans

AJAG

Greatest Hits

PS pieisidiig

There's Really A Wolf

S5 WY WAY/TOLUME

Dex Meets Dexter

FM.IOI.IS DEJ(

ABBA A Gold -- Greatest Hits

AR POLY DOR/UME

LED ZEPPELIN £\

SWAN SONG/ATLANTIC/RHING

Mothership

Light of Mine

YLE
INDEPENDENTLY POPULARATLANTIC MG

MORFAN WALLEN If | Know Me
BIG LOUD

ALAN JACKSON The Essential Alan Jackson

ARISTA NASHVILLE/LEG

erfly (Soundtrack)

Beach House 3

TY DOLLA $1GN

THE ROLLING STONES €  Hot Rocks 1964-1971

JUSTIN BIEBER A Purpose

LB/ RAYMOND BRAUN/DEF 1AM

[Hybrid Theory]

LINKIN PARK &
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PINK A Beautiful Trauma | ; 39 reputation
cnmussmplmon.h FromARoom:Volumel | 5 4,
sy D
EAGLES  Their Greatest Hits: Volumes 1&2 | g¢ 19
ASYLUMW STRATEGIC MAR ]
LUKE BRYAN A Crash My Party | | 55
B _SREJII_LERA TRAPSOUL | 5 146
DRAKE 5\ I Yourre Reading This It's TooLate | | 177
BB'I}I"I TR NN EHTEG .!-.‘:’.“'e Yourself: Her | ; 39
TIM MCGRAW A Number One Hits | ,; 118
- . N TAYLOR SWIFT
HENE AIKD. i TPl s a 4 reputation
MACKLEMORE GEMINI | 5 39
KANYE WEST A TheLife Of Pablo | | 46
i Taylor Swift's former No. 1, reputation, climbs
PORTUGAL. THE MAN Woodstock | 3, g6 ) )
ATLANTIC/AG 30-15 with a 32 percent gain, thanks to sales
PUSHAT o DAYTONA | 3 4 of the album generated at stops during Swift’s
CHANCE THE RAPPER Coloring Book | 5 113 stadium tour for the LP. The trek returned
: stateside on June 30 after a month in England
2PAC The Best ()f 2Pac - Part 1: Thu .
AMABU/DEATH HOW/INTERSCD Bl es 28 and Ireland. The set earned 22,000 equivalent
ARIANA GRANDE A Dangerous Woman | ;  jog album units in the week ending July 12, with
TR TTy T R TTTTpTT — 8,000 of that sum driven by traditional album
AR TR sales (up 92 percent). The album has sold
DI KHALED A Grateful | | g 2.1 million copies thus far and has earned nearly
BILLY JOEL TheHits | 34 s 3 million units overall. —GARY TRUST
UMBIAJLEGALY
DEVILDRIVER  Outlaws ‘Til The End, Vol.1 | 35
NAPALM
LIL BABY TooHard [ a5 3p
MIGUEL War & Leisure | ¢ 35
h'n‘%:s!\:-'l'l AL/DEF 1AM NaSlr 5 4
IMAG RAGONS &  Smoke +Mirrors [ | ;15
KIDINAKOR HTERSCOPE/HGA
THE CHAINSMOKERS A Collage (EP) | & &2
FI.ITUIRIEF. FUTURE | | 5 ‘
EYHOUSION 1 AbasLove o et himeyHoton | 1 5
A BOOGIE WIT DA HOOD ©®  TheBiggerArtist | 4 4 ALAN
— JACKSON
EMIRIE UNDERWOODA Greatest Hits: Decade #1 | 4 133 The Essential
Alan Jackson
HALSEY A Badlands | 5 39
B— The country king collects his
ER“NK E{EEAN Blonde 1 91 30th charting effort on the tally
= - as this 2012 release finally
!-llll- ‘:ALC"TY Lil Boat 2 2 17 arrives on the list (5,000 units; up
57 percent). Most of the 37-track
fHTuEEI ‘ Ds2 1 136 set’s activity is driven by streams
of its many hit singles.
FOSTER THE PEOPLE sacred HeartsClub | 47
CQUEES 7!
JACQUEES =~ = 42715 | 55 4
T . Rcord [ 4 o9
5_ uN&G&nmNKEL@ Simen And Garfunkal’s Greatest Hits 5 167
KACEY MUSGRAVES GoldenHour | , g
MOA NASHVILLEAURGN
ITEE_I_!I;ILIMIIIEERSA Cleopatra | | 106
BULLET FOR MY VALENTINE Gravity | 17 3
LANA DEL REY A BornToDie | , 35
POLYDOR/INTERSCD HY
LiL \n_\f@YﬂE_lé_ Thacarterill | | e
" : WHITNEY HOUSTON
BEVONCE A I Am..sashaFlerce | ; 175 I Will Always Love You: The
Best of Whitney Houston
DEF LEPPARD A Vault: Greatest Hits 19801995 | 15 7
SUBI.IME A sublime _— The hits collection returns to the
NE ALLEY SEFFEN/UME list (5,000 units; up 7 percent)
SUGARLAND Bigger 4 F after eight months, perhaps
A MAC HINE {BMLG/UMGN owed to buzz generated by
ABOOGIEWITDAHOODIE  Imernational Atist | & 4 the new documentary about
HIGHBRIDGE THE LABELATLANTIC/AG Houston, titled Whitney, that
F“D WO!:VES Disobey 23 g opened in theaters on July 6.
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Future’s
Streaming
Record;
Rap Rules
Top 10

A little under a year after
Future became the first
artist to achieve successive,
back-to-back No. 1 debuts
on the Billboard 200, he
earns the highest-charting
streaming-exclusive album
on the tally. His new LF,
Beastmode 2 — which is
available only via streaming
starts at No. 3 on the
July 21 chart,

Beastmode 2 artives with
57,000 equivalent album
units earned in the week
ending July 12 — all from
streaming equivalent album
units, according to Nielsen
Music, The nine-track
sel was not released for
purchase, nor were any of
its tracks available to buy
through digital retailers,

Beastmaode 2 launches
with 73.5 million on-
demand audio streams. The
bow gives the artist not
anly his ninth top 10 but
also the highest-charting
streaming-exclusive
album. Previously, Chance
the Rapper's Coloring
Baok held the record
for the highest-charting
strearming-only set when
it debuted and peaked at
No. 8 on June 4, 2016_ It
bowed with 38,000 units
(573 million streams),
Coloring Book was the first
strearming-only album to
reach the top 10.

As Beastmode 2 armives
at No. 3, it joins a very
rap-heavy top 10, For the
first time ever, all top six
entries are rap albums,
while a record nine out of
the top 10 are rap, A shm
release schedule on July 6
{without any notable pop,
rock or country titles) along
with rap's dominance at
streaming helped yield the
record run. —Keith Caulfield

July 21

2018

billboard

Album Sales

SHOT
DEBUT
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' TOP ALBUM SALES ™

ARTIST cerTiFicaTiON Title

IMPRINT/DISTRIBUTING LAREL ]r‘
:ﬁﬁ %%KME"‘E\"F#SH MONEY/REPUBLIC Scofp*on 2
SOUNDTRACK A . The Greatest Showman | 3,
Pray For The Wicked | 3
prlrl:.ll.;}u‘:_ S The Now Now | >
f_ITJORENCE +THE MACHINE  High AsHope |
TAYLOR SWIFT A reputation | 35
geqqy__;l.qgnﬂ ~ Rearview Town | 13
GUNS ' RosES € Appetite For Destruction | 34
POST MALONE A beerbongs & bentleys | 1
MCPLTLR:I!E Both Directions AtOnce: The Lost Album | 2
THE CARTERS EVERYTHING IS LOVE | 4
Mﬂ;‘%&ﬁg&m%egends Of The Summer (EP)
%YF_MATTHEWS BAND Come Tomorrow | s
EBLS'[\'[-':'-’.HN-.T Love Yourself: Tear | g
Evolve | &5
SI!I'-IE‘CIQIIIAD%DF SUMMER  Youngblood | 4
LUKE coMBi'.iB. s L:rms one's For You | 49
Eﬂ.ll!.Dlﬂ\IER Outlaws ‘Til The End, Vol.1 1
AL Haniton: An Amesican Musicdl | 145
" Graffitiu | 3
SH‘ALWN MENDES Shawn Mendes | 7
“mu?'.‘muﬁm. L-_.-A.'fn_ﬂ;mﬁ What! Call Country, Yolume L | 5
XXXTENTACION @ i I
SOUNDTRACK A A Guardans O The Glaxy: Avestmeix ol 1 | 10
wq“{ s | Can Only Imagine: The Very Best OfMarcyMe | 19
Yﬂ!‘.{ﬁ?,"ﬁ,ﬁﬁ"sm NOW 66 | 15
\:IEARSN&I FE*,R{ Palo Santo 1
ED SHEERAN A VA0 (pivide) | 71
e
FIVE FINGER DEATH PUNCH And Justice For None | g
BULLET FOR MY VALENTINE  Gravity |
KENNYCHESNEY Live InNoShoesNation | 3
BOBSEGER BTHE Is&vmnuunmn@ Grealst K | 240
I..'}'-‘HP;,RLTM Northern Chaos Gods |
KANE B‘IEOWINI.\A”I Kane Brown | 7
METALLICA L3 Metallica | 460
BIS . s Il.a:n\lr%‘r’a:hurself Her | 24
(:IIlRII!S IS;I'&PILE'II:ON A Traveller | 148
,\IBB&_&__MI Gold -- Greatest Hits | 142
g}}u\l{m{u{. St O el V2 et 2 | .4
BOBMARLEY ﬂnmmum;@ Legend: TheBest 0L | 373
DIER[KSIIS\IElNTuLE\' The Mountain g
GRETA VAN FLEET From The Fires | 35
Beautiful Trauma | 39
EI__\IRISTIIIA AGUILERA Liberation | 4
:IIEEGDEIRISNMEEIEIINMTTUIUJLWDGSTMUI\' bimGE.. | 2
AI.:\NIJ,;ICE&C:N l?recious Memories Collection | 40
CARDIB A Invasion Of Privacy | 14
CHRIS ST.&PI.ETDN A From A Room: Volume 1 | g2

URY HASHVILL

HEATSEEKERS ALBUMS™

IMMORTAL Northern Chaos Gods
NUELEAR BLAST

INVISION/AP/REX/SHUTTERSTOCK

o I 'e{cf| THIS WILD LIFE Petaluma 3
CAROLINE JONES Bare Feet | o
RUE TO IMAILBOAT
IKA/M}J;ISI WJ}SHINGTON Heaven And Earth 3
THE INTERRUPTERS  Fight The Good Fight | » A N ew
R 'l Saleslow
H{mk Pacifica | 21 For The
[:_II[!CLE OF DusT Machines Of Our Disgrace 3 T S I I
THE WRECKS _ Panic Vertigo (EP) | 2 op e er
AHOTHER CENTURY/CENTURY MED E0
KITTEL & CO. Whorls [ ,  While Scorpion by
OMPASS Drake (above) rules the
THE NUDE PARTY The Nude Party | Billboard 200 for a second
S week, the album also
ﬂﬂLL OF THE ELDERS Balls Deep | 1 claims a woeful distinction
: at No. 1 on the Top Album
TYLER CHILDERS Purgatory | 23 Sales chart.
TYLERCHILDERS _ Live OnRed Barm Radio | &1l | » With just over 29,000
HICKMAN HOLLER/THIRTY TIGERS copies sold in the week
SNAIL MAIL Lush | 4 ending July 12, according
MATADOR to Nielsen Music, Scorpion
EIIKE LOVE Unleash The Love | > logs the smallest sum
BMG for the week's top-selling
HA_RIDI!IK Enamor | 3 album since Nielsen began
o . = tracking data in 1991.
DR. MICHAELWHITE  Tricentennial Rag | 1 (Scorpion's sales are all
= from digital downloads as
YUNGFIIUD JIGA s camary Loy | § the set’s CD version did not
DOG FASHION DISCO Experiments In Embryos | 1 reach retail until July 13.)
RAZOR TG WhE3 Further, this is just the
JCHRIS NEWBERG  Live!!! (And Let Dye) | s third time that the week’s
SO A top seller sold under
EFIIIIIL_BY KEELING Whatever It Takes (EP) 1 30,000 copies. It also
KEELD
ZDE KEATIIIG S &R happened on Jan. 28, 2017,
A nowmelt 1 whfnLtheLso;ndtrack
z > x = to La La Land was tops
TEMEOUTONNDS Al M WMDY | 2ot nder 30,000) and
of Time | on Aug. 22, 2015, when

another soundtrack, Disney

ARTIST certiFication Title
IMPRINT/DISTRIBUTING EL

Channel's Descendants, led
with a handful of copies
just below 30,000.

The July 6 release
schedule (which impacted
the July 21 charts) was light

All rights reserved.

defined as those who have never appeared in the

28 sounpTRACK A The Greatest Showman 31 in general, and even lighter &
FON/20TH CENTURY FOX/ATLARTIC /&G when looking for titles that E
FOQNDTWK 13 Reasons Why, Season2 | g would generate noteworthy ;
LI T T sales. The highest-selling £
m@mﬁﬂfﬁdBMMK mesmmmmandlmem 2 new album of the week is £
- Meek Mill's four-song EP, T
SDl!l!DTRACK A Moana | sg Legends of the Summer, =
which launches at No. 12 on
su?!"." Tf‘ﬁﬁ‘ Trolks | ‘54 Top Album Sales with just ;
SOUNDTRACK Love, Simon | 17 6,000 copies sold. 2
FOX/RCA So far in 2018 (through é
SOUNDTRAC Superfly (Future) | s July 12) album sales stand 3
BB FICTMRE ik at 72.7 million, down g
SOUHDTRACK A Mamma Mia! | 125 17 percent compared to this g
A — time a year ago. Further, Q
e «._sﬂ'“fe Squad: The Album 101 CD album sales are off by %
SOUNDTRACK uncle Drew | 4 19 percent (to 35 million), g
S GATE while digital album sales =
SOUNDTRACK A Frozen | 224 are down 21 percent (to E;
WALT DiSHEY 29.4 million). —KC. E
_sgun;lmjptl_‘A,__ﬁuauimsnlrnenammmmmxvuu 207
SOUNDTR Fifty Shades Freed | 2; £
THIVER : z
rSOIJHIJTMK¢ Purple Rain {Prince And The Revalution) | 357 %
SODIRACK @ Guadians OF The Gaaey, W2 Besome M W2 | 6.4 H
DT RACK ronperue SB[ 83
E
SOUNDTRACK Coco | 35
SOUNDTRACK Deadpool 2 | g H
MARY: THCENTURY FOX OLUMBIA E
SOUNDTRACK 4 The Big chill | » H
COLUMEIA PICTURES/MOTOWN SUME 2
SOUNDTRACK®  Fifty Shades Darker | 7 g
- _ z
SOUNDTRACK A  Brother, Where Art Thou? | 64 3
LOST HIGHWAY/ MERCURY, =
SOUNDTRACK Beauty And The Beast (2017) | 70 i
SOUNDTRACK Bright: The Album | 35 ol
SOUNDTRACK® _ The e Theurkus The Alum | 5 5
e SOUNDTRACK A The Little Mermaid | 7 EE f

Data for week of 07.21.2018



SOCIAL 50: The week’s most active artists on social networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactions and conversations across Twitter, YouTube, Instagram and Facebook; and views to an artist's Wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week’s

SOCIAL DATA

STREAMING DATA COMPILED BY

BIEBER: SHAREIF ZIYADAT/GETTY IMAGES. MINAJ: THEO WARGO/MTV1617/GETTY IMAGES.

Global Media, LLC and Nielsen Music, Inc. All rights reserved.

All charts © 2018,

top streamed radio songs and on-demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for complete rules and

COMPILED BY

“My heart is COMPLETELY

Bieber
And
Baldwin’s
Betrothal

Justin Bieber (below) is
getting married, and he's
got the Social 50 gain to
prove it. After rumors of
his engagement to Hailey
Baldwin surfaced, Bieber
officially revealed his
betrothal on social media.
He gathered boosts in

all social metrics in the
process, led by 156,000
Twitter mentions (up

316 percent in the week
ending July 12, according
to Next Big Sound), to
re-enter the chart at No. 15.

and FULLY YOURS and |
will ALWAYS put you first!”
he wrote.

Four spots above Bieber,
Charlie Puth re-enters the
Social 50 at No. 11 after
releasing the music video
for his song “The Way |
Am"on July 9. The clip
got its biggest boost in
attention when the singer
initially tweeted it with the
caption, “Jungkook look,”
referencing his friendship
with BTS member
Jungkook. Unsurprisingly,
BTS fans flocked to the
tweet, and Puth garnered
194,000 Twitter reactions

—a 717 percent jump —
alongside 107,000 new
YouTube subscribers.

Meanwhile, GOT7
reaches its highest
Social 50 position since
April 2016, when it hit
No. 2, by sliding 12-3. The
K-pop group concurrently
kicked off the U.S. leg of
its North American tour on
the first day of the chart’s
tracking week (July 6)
in Los Angeles, and has
since visited Houston and
New York, posting about
each show and the band's
many promotional stops
(including Billboard's New
York office) along the way.
GOT7's July 11 date at
Brooklyn’s Barclays Center
made it the first Korean act
to headline the venue. The
group leapt 41 percent in
Twitter mentions overall,
accruing 1.6 million total.

—Kevin Rutherford
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STREAMING SONGS™

BEBE REXHA

g;fo 51
GOT7 47
LOUI__S_F]'OMLIHSON 67
ARIANA GRANDE 284
REFUBLEC
SEVE TEE 57
EN ENTERTAINMENT
?l‘!ﬁw" MENDES 186
NCT 17
M,
TWICE 22
MONSTA X 32
STARSHIP ENTERTAINME
CHARLIE PUTH a
BLACKPINK 39
XXXTENT 4
BAD BES FOI
LALI 74
ARICLASSONY MUSIC ARGENTING
JlISTIII BIEBER 393
BOY/RAYMOND BRAUK/TEF JaM
53
FUTURE 46
FREEBA FIC
LIL PU P 32
AR
CARDI B 55
KSR GROUPMTLANTICAG
WANNA ONE 34
SWIRG ENTERTAINMEN T/STORE MUSIC ENTERTAINMENT
PAI:!BE FABIO DE MELO 1
NICKI MIIIA.I 375
AONEY/TASH MONEY/REPUBL
Ll’JﬂH SANTANA 24
SOM LIVRE
HARRY STYLES 7
NCT 127 5
TR
NI.I‘EST 5
OEN ENTERTAIRMENT
MARSHMELLO £g
OF TIME COLLECTIVE
B D BUNN 20
HIS MUEI
RIHAN 386
WESTHURY {ROC NATION
ONE DIRECTION 257
SYC( MEIA
NIMLL HDRAN 90
380
SI.IPER JUNIOR 8
ED SHEERAN 172
ATLANTIC/
!:EII.EII‘.il GOMEZ 381
SHINEE 9
SM,
DEMI I.O\MTD 388
AFE HOUSE /15 LAND/MOLLYWOOD
PFDSBT MALONE 42
HEPUBLI
CAMILA CABELLO 14
SYCO/EPIC
Mﬁmo"r? e 159
148
4
208
253
WIZ KHALIFA 361
HYLOR GANGATLANTIC/AG
NICKY JAR 28
LA INDILISTEHIA/SOMY MUSIH LATIN
MA MO0 1
ENTERTAINMENT
JADEN SMITH 3
COLLUMBLA
RICH THE KID 8
RICH FOREVER/300/)
15

TITLE Artist
IMPRI OMOTION LABEL RT
L2 8 IN MY FEELINGS Drake
BAAR oG MONEY/CASH MONEY/REPUBLIC
Lucip DREMJS Juice WRLD | g
TRADE &/
NONSTOP Drake | -
YOURG MONEY/CASH MON/ LIC
ILIKE ardl B, Bad Bunny & J Balvin | 14
THE KSR
SAD! KXXTENTACION | 4o
BAD VIBES FOREVER
I'M UPSET Drake | -
YOURG MONEY/CASH MONEY/REPUBLIC
NICE FOR WHAT Drake | 14
! /REPUBLIC
Ella Mai 11
I fINTERSCORE
GIRLS LIKE YOU  Maroon 5 Feat, CardiB | o
222INTERSCOPE
Drake 25
e " PAIELIC
DON'T MATTER TO ME Drake Feat. Michael Jackson | »
YOLING M CASH M PUBLIC
YES INDEED Lil Baby & Drake | ¢
JUALITY CON TROL/MOTOWH/CAPITOL
TASTE Tyga Feat, Offset | ¢
LAST KINGS/EMPIR ROINGS
MoB nEs Drake | »
YOURG MC H MONEY/RE BLIC
MCIOIILIGHT KXXTENTACION | o
BAD VIBES FOREVE
EMOTIONLESS Drake 2
FOURG MONEY,/CASH MONEYSREPUBLIC
BETTER NOW Post Malone | |
PSYCHO Post Malone Feat. Ty Dollagign | 55
REPUELIC
CAN'T TAKE A JOKE Drake | »
YOURG MC SH MONEY/ UBLIC
ELEVATE Drake | -
YOURG MC ! C
PLUG WALK Rich The Kid | o,
RICH FORE
APES**T The Carters | 4
PARKWOOD/ROC NATION
Bebe Rexha & Florida Georgla Line | 33
KXXTENTACION |
NO TEARS LEFT TO CRY Ariana Grande | 2
REPUBLIC
Future |
BLUE TINT Drake 2
YOUKRG MONEY/CASH MONEY/REPUBLIC
AFTERDARK  Drake Feat. Static Major & Ty Dolladign | -
YOLKG ME H MONEY/REPUELIC
TEmIrE Casper Magdin N Gard, el Nicky . Cmuna B BadBunny | 0
5 MAGHLDS/FLOW LA MOVIE
80UT OF 10 Drake | »
YOURG M CASH MONEY/R
ROCKSTAR Post Malone Feat. 21 Savage | 43
REPUBLIC
ALL GIRLS ARE THE SAME Juice WRLD | g
IRADE ASINTE
WALK IT TALKIT Migos Feat. Drake 24
WALITY CON TROL/MOTC oL
LOOK ALIVE BlocBoy JB Feat. Drake | 2>
VO SOUND/WARNER BROS.
BiG BﬁNK ¥G Feat. 2 Chainz, Big Sean & Nicki Minaj 2
PUSH JDEF 1AM
TALK UP  DrakeFeat. JAY-Z |
YOURG MONEY/CASH MONEY/RE BLIC
DESPACITO  Luls Fonsi & Daddy Yankee Feat. Justin Bieber | -y
U VERSAL MU L) PR LA BRSNS DL BGY/TEF WM/LMLE FREPLBIL
PERFECT Ed Sheeran | 4>
ATLANTIC
Childish Gambino | 5
31 DAYS Future |
Fit EPIC
SANDRA'S ROSE Drake | >
YOURG MC ASH MONEY/REPUBLIC
JOCELYN FLORES KXXTENTACION | 4o
BAD VIBES FOREVE DINGS
CUDDLE MY WRIST Future |
FRE £
SURVIVAL Drake | -
YOUNG M H MONEY/REPUBLIC
Drake 2
Drake | >
BED Nicki Mina] Feat. Ariana Grande | -
YOURG MONEY/CASH MONEY/REPUBLIC
JADED Drake |
FOLKG M CASH MO C
| FALL APART Post Malone | 4;
REPUBLIC
BELIEVER Imagine Dragons | o

KIDINAKORNER/INTERSCOPE

ed’

“Bed” by Nicki Minaj (above

nght} featuring Ariana
Grande (above left) retums
to Streaming Songs three
weeks after its debut
thanks to the release of
the rack’s music video on
July 8. The clip, issued at
the start of the strearming
tracking week, helps the
song make a No. 47 re-entry
with 131 mullion streams {up
68 percent), according to
Nielsen Music. Of that sum,
43 percent comes from
video views.

With the rise of Drake's

“In My Feelings® to No. 1

on Streaming Songs and
On-Demand Streaming
Songs lconcurrent with
the song's jump to No. 1
on the Billboard Hot 100;
see page 3), he notches
his seventh and 11th
leaders, respectively, on
each strearming tally,
extending his overall
records. "Feelings,” which
benefits from a viral dance
challenge soundtracked by
the song, 1s the only track
from the 25-song Scorpion
that increases in streams
in the alburn’s second
week, gathenng 71.7 million
overall, up 58 percent from
its opening-week sum of
453 million.

Additionally, despite the
multidigit-percentage
drops in overall streams
for all the other Scorpion
songs besides "Feelings,”
Drake still holds seven of
the top 10 positions on On-
Demand Streaming Songs,
led by "Feelings” and its
60.5 million audio streams
Holding seven top 10 ranks
has been accormplished
anly 11 times in the chart's
history — now including
six times by Drake himself

— and only one other ime

by an artist in consecutive
weeks (Drake, seven songs
each, June 4-11, 2016). —K.R.

Go to BILLBOARD.COM/BIZ for complete chart data 75



TITLE Artist [wKs.oN
IMPRINT/PROMOTION LABEL ol
ILIKEIT  Cardi B, Bad Bunny & 1 Balvin g
THE KSR GROUBATLANTIC
Taylor swift | 5
23
NO TEARS LEFTTOCRY  Ariana Grande | 12
REPUBLIC
NICE ron WHAT Drake | 1
YOUNG MOKEY/CASH A BLII
PSYCHO  Post Malone Feat. Ty Dolla $ign | 1s
REPUBLIC
GIRLS LIKE YOU  Maroon 5 Feat. Cardi B | ¢
22/ INTERSCOPE
IN MY BII.ODD Shawn Mendes | 15
15 EPURLIC
MINE Bazzi | 1a
Frs SMICATLANTIC
FRIENDS Marshme!lo & Anne-Marie | g
IOYTIME COLLECTIVE ASYLUM/WARNE 5
MEANTTOBE gebe Rextia & Florda Georgla Line | 5
WARNER BROS, LG
BOO'D UP EllaMai | 12
10 SUMMERS/INTERSCOPE
HE\'ER BE THESAME  Camila Cabello | ;4
GOD'SPLAN Drake | 24
Lauv | 14
PERFECT Ed Sheeran | 4
ATLANT
WHATEVER IT TAKES Imagine Dragons | ;3
Kil OPE
GET ALONG Kenny Chesney | 12
BLUE CHAIR/WARNE R BROS: NASHVILLE /WEA
BETTER NOW Post Malone | 4
REPUBLIC
LOVE LIES Khalid & Normani | ¢
FOEACA
Dan +Shay | 11
N | NASHYIL WA
ONE KISS Calvin Harris & Dua Lipa | 2
COLUMBIA
| WAS JACK (YOUWERE DIANE)  Jake Owen | 3
BiG | OUE
BE CAREFI.I!_ CardiB | 2
TH TLANTIC
SIT NEXT TO ME Foster The People | 5
COLUMBIA

IN MY FEELINGS

YOUNG MOMEY/CASH MONEY,RE PLBLIC

Drake

GIRLS uKE You  Maroon 5 Feat. Cardi B

7
COPE/IGA
I LIKEIT Card] 8 Bad Bunny & J Balvin | 14
THE KSR TLANTICS
BOO'D UP Ellamai | 13
10 SUMMERS/IH
BETTER NOW Post Malone | o
JUMPSUIT twenty one pilots |
FUELED BY RAMEN/AG
SIMPLE Florida Georgia Line | ¢
BMLG
TALK YOU OUT OF IT  Florida Georgia Line |
BMLG
No TEARSLEFTTOCRY  ArianaGrande | 7
i
Nico MID THE NINERS  twenty one pilots |
FUELED BY RAMEN/A
Imagine Dragons | 2g
Dan +Shay | 14
. MASHVILLE/WMN
OBE  Bebe Rexha & Florida Georgia Line | 30
i XXXTENTACION | ¢
P \'CHD Post Malone Feat. Ty Dolla $ign | 19
""" YOUNGBLOOD 5 Seconds Of Summer | 3
INE AN AP
NICE FOR WHAT Drake | 14
YOUNG MONEY,CASH MONEY/REPUBLD
TALK Why Don'tWe |
EIGNATURE ENTERTAINMENT/A0
DELII‘.‘M‘E Taylor Swift | 14
MACHINE /BMLG
MERCY BrettYoung | o
LUcCIiD DREAMS Juice WRLD | 4
GRADE A/INTERSCOPENIGA
PERFECT Ed Sheeran | a5
LOVE LIES Khalid & Normani | o
FOX/RCA
SIT NEXT TO ME Foster The People | 1
COLUMBIR
DROWNS THE WHISKEY  Jason Aldean Feat. Miranda Lambert | &

MACON FBROKE N BOW/HMG/BEMG

Pop/Rhythmi /Adult

July 21
2018
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MAINSTREAM TOP 40™

Artist

[YPROMOTION LAREL

NO TEARS LEFT TO CRY

RESURLIC

Arlana Grande

RHYTHMIC™

TITLE Artist |wes.on
IMPRINT/PROMOTION LAREL CHART

ILIKEIT  Ccardi B, Bad Bunny & J Balvin

THE KSR GROUB/BTLANTIC

LOVE LIES

Khalid & Normani | 19

NICEFORWHAT = Drake | 14
,B.c'.fﬂf? w - EllaMai | 16
BE CAREFUL cardie | 55
BETTER NOW Post Malone | ¢

EITFEI_{O Post Malone Feat. Ty Dolla $ign | 20
TASTE Tyga Feat. Offset | 4
GOD'SPLAN Drake | 25
1 BigBoi | 14

IN ilY FEELINGS Drake

YOUNG MONEY/CASH MONEY/REPUBLIC

Migos Feat. Drake | 5

LUCID DREAMS Juice WRLD | 3
GRADE A/INTERSCOPE

PLUG WALK

FICH FOREVER/ 300N TERSCOPE

Rich TheKid | 1z

PLAYINWITME KYLE Feat. Kehlani 3
INDEPENDENTLY POPUL WTiC

AI:ESI**T — The Carters | 3
N?.ILMRS LEFT TO CRY Ariana Grande | 12
!EII_EEJ — N|ckrll\r.|mab| Fleat. Ariana Grande | 4
WHAT YOU WANT  Belly & The Weeknd | ¢

NATION/REPURLIC

(EIK"HEI.IMMEI(HIH. Miguel Feat ). Cole & Salaamemi | 14

YESIHDEED

QUALITY

Ltl Baby & Drake | ¢
APITC

A BROS.

WARM

MINE Bazzi | 2
272 [IAMCOSMIC /ATLARTIC
DELIEAIE i Taylor Swift | 13
FRIIENI::IS ", “:"i[fpme & Anne Marie | 2
Psl\'::Ho Post Malone Feat. Ty Dolla $ign | 19
GG . {izigll_.‘fr%EDE—Yﬂu Maroon 5 Feat. CardiB ¢
I LIKE ME BETTER Law | 39
Y Shawn Mendes | 17
THE MIDDLE  Zedd, Maren Morris & Grey | 2
MIE‘;‘K_ISS Calvin Harris & Dua Lipa | 5
ILIKE L i Cardl B, Bad Bunny & J Balvin | g
B,A.C.K '_!0 Y -I.I Selena Gomez | 1
NE}I;IER BE THE SAME Camila Cabello | 35
McEroRWNAT ke |
BETJE.R NOw — Post Malone | ¢
LOVE“ LIES Khalid & Normani | g
ﬁl?l{)_\?‘llilll‘i PAINS Alessia Cara 5
Younqql??n 5 Seconds Of Summer | ¢
?LUIII‘EI . .' ‘qussev Feat. Big Sean & Stefflon Don | 17
SIHEE)(T TO ME Foster The People | 1o
Dil?lfl'll'uGO BREAKING MY HEART  BackstreetBoys | 5
EEM[!J[EI ME To FORGET Kygo Feat. Miguel | 3
BED - N k M a] Feat Ariana Grande | 3
EIREE:"IE!{RIF\‘MORE Bryce Vine | &
I'M A MESS Bebe Rexha | 3

_BIG I!g:mr. Y6 FeaLthaln}. Big Sean & NickiMing] | 4

LDVE ll HEHNESSY ACHAL | 12
NGS ER

7

4

Ed Sheeran

DELICATE

BiG MACHINE/REPLIBLIC

Taylor Swift

THE MIDDLE  Zedd, Maren Morris & Grey | 73

INTERSCOPE

IN MY BLOOD Shawn Mendes | 17
ISLANDYREPUBLIC

NEVER BE THE SAME  Camila Cabello | 24

WHATEVER IT TAKES Imagine Dragons | 29

GOOD OLD DA\'S Macklemore Feat. Kesha | 35

GIRLS LIKEYOU Maroon 5Feal. CardiB ¢

22 INTERSCOPE

NO TEARS LEFT TO CRY
REPUBLIC

Ariana Grande | 12

SIT NEXT TO ME Foster The People | 39

HAVE IT ALL
ATLANTIC/RR?

Jason Mraz |

I LIKE ME BETTER Lauv | 15
LAL ANAL-F

WHATEVER YOU WANT Pink | 7
RCA

Bon GOBREAKINGHYHE&RT Backstreet Boys | o

fRIENDs Marshmello & Anne Marie | 1

TME COLLECTIVE fASYLUI NER BR:

lovelytheband | o

ALONE

AETRALWERR

Haisw Feat. Big Sean & Stefflon Don | 14

DON OR ME Charlie Puth Feat. Kehlani | 15

oTTO/

GROWING PAINS

ER/DEF 1AM

AlessiacCara | 4

Weezer | 4

YOUNGER

BLACK MAGNETIC/EPIC

A Great BigWorld | g

R THAN ANYTHING IN ITS WAY uz| g
ks

BEYOND Leon Bridges | 10
LIS A% Y B UMEBIA

I.ET YOU BE RIGHT Meghan Trainor | ¢
CALL ME SIR Train Feat. Cam & TravieMcCoy | 5

SUNKEH Fi COLUMEA

B °
T.!'!E."!_;'PDLE Zedd, Maren Morris & Grey | 1g
LIGHTS DOWNLOW  MAX Feat. gnash | »a
uEiNﬁo BE Eebe Rexha & Florida Georgia Line | o3
-FFLE,.I-'..-IT STILL Portugal. The Man | 47
?_l_ll;\HAT ABOUT US PInk | 43
Hny:mn Camila Cabello Feat. Young Thug | 27
I'..'“PER,, —_— Imagine Dragons | 3a
o6 B

Maroon5 | 24
DCIN"I m BREAKING MY HEART  BackstreelBoys | 7
SINﬁTO You John splithoff | &
\'al.l ARETHE REASON  Calum Scott & Leona Lewis | 23
II‘lllrI!.l!\"rBIFJIL:N‘;OD Shawn Mendes | 14
l?‘UEI?ﬁ%ﬁFRpTHM ANYTHING INITS WAY | g
WHATEVER IT TAKES  Imagine Dragons | 1
llEr'v[ER BE THE SAME  Camila Cabello | 13
flllLl‘l' FOIIG[T MENOT  Daryl Hall & ot Oales With Traln | 15
I'!th\rl"EIr I:r ALL JasonMraz | g
GII?I.TSLI KEYOU  Maroon 5 Feat. CardiB | »
Iuo Excuées Meghan Trainor | 13
5IT:§EXT TO ME Foster The People | 9
rﬁ[ﬁ:&!\lTED Josh Groban | 3
ﬂE.I.E.ARs LEFTTOCRY  ArianaGrande | jo
MY SLEEPING HEART  Gregory Darling | s

FaD

MINE o Bazzi | a

Data for week of 07.21.2018

RADIO SONGS: The week’s most popular songs, ranked by radio airplay audience impressions as measured by Nielsen Music. Stations are
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SALES, AIRPLAY & STREAMING

DATA COMPILED BY

HOT COUNTRY SONGS: The week's most popular current country songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are

Isen

MUSIC

EMMA MCINTYRE/ACMA2018/GETTY IMAGES

Country

ns are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

monitored 24 hours a day, 7 days a week. St:
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HOT COUNTRY SONGS™

TITLE cerTiFICATION
PRO HRITER)

2% MEANT TO BE A

Artist
IMPRINT/PROMOTION LABEL

Bebe Rexha & Florida Georgia Line

Bl WiLSHIRE (BLREXHAT HUBBARD LAALLER. DA GARC 1A} WARRER GROS/BMLG L 33
TEQUILA Dan + Sha
"9[-.-\ HENDRICKS (D.SAF WARNER Is-'.l..':_.".'fﬁ?-' 4 26
Kenny Chesne
C \|-'..-A‘-\F}':F=. Hk"?.-bi‘i 3 15
_Kane Brown
N /RCA NASHVILLE 2 40
SIMPLE Florida Georgia Lme 5 5
M EY, M. HARDY, MAHOLMAN)
Y ® Brett Youn
AG [LHUFF (BYOUNG.S.MCCONNELLY Bl&l% 6 26
ONE NUMBER AWAY Luke Combs 5 5
SMIECHELL et RIVER HOUSEX W NASHYILLE
IWAS MCK (YDLI WERE DIAII lake Owen s 20
JMOILT. b
DRHDWITIS THE 'W'HISI(EY Jason Aldean Featuring eranda Lambert 9 1
ML.ENGX (LTHOMI ON_B.KINN
up DDWII. Morgan Wallen Featuring Florida Georgia Line | ¢ 9
1M1 (8 AR BMLGBIG LOUD
YOU MAKE IT EASY A Jason Aldean | 5 54
M ELLEY,h LEM, LM.SCHMIDT O%EN BOW
LIFE CHANGES Thomas Rhett | 5 o
DuHU NS L FRASUR ALEY) WALTRY
TAKE BAI:K HOME GIRL®  Chris Lane Featuring Tori Kelly | 5 4
TARCIA M LINDSEY, LMILLER) BIG LOUD
Morgan Eva s 13 22
COMING HOME Keith Urban Featurlng Julla Mlchaels 1317
LAROTEM ELRBAN (K.URBAN LR.ROTEM, LMICHAELS M. HAGGARD NGALY DN C 0L, NASHVILLE
14 8
17 12
5 14
TALK YOU OUT OF IT Florida Georgia Lhe ™ o0
1MO] (MHARDY,MPHELPS, LEOGERS ANANDERHEYM) BMLG
DOWII'I'O‘WN'S DEAD Sam Hunt 14 9
LIFOAE CROWELL HISEORNE SMCANALLYCHARLIE ME) WD NATHVILLE
HOOKED Dylan Scott
MLBLDEBMAN £ GEBES, LENORMAN (L BIMES ¥ tuss | 21 37
BREAK UP IN THE END Cole swindell [ 5 5,
MRCARTER (LMMNITE.C.MCGE LLOM) WARNER BROY M|
LOSE IT ane Brow
[LHUFF (K BROWH.C.MIGILL WWEATHERLY, \55 .I (18 13 6
BABE sugarland Featuring Ta'.rlor Swn‘t 8 13
KBUSH, LNETTLES, LRAYMON D (LSWIFT, RYMONAHAN) 3 MACHIN
BEAUTIFUL CRAZY e Combs
DG SMOFFATT (LLOMBS W B DURRETTE.RWILLIFORD) RIVER HOUSE/ACOLUMBIA NASHVILLE 6 10
Lady Antebellurn 2 o3
27 27
Justin M?,Orf;' o8 25
LANC
ARIST, H'.'I_E 29 25
CRIMINM. Llndsa EII
KSUSH (LELLE STONE) y 28 26
LSE‘ErEEc!'—LFESTS’ 5 (DLSMYE WA P?nﬁ*._Shay 25 8
BI.I.IE TACOMA Russell Dickerson | 55 <
- N (R.DICKER! BROWN PWELLING) TRIPLE THGERS
| HATE I.OVE SDHGS Kelsea Ballerini | 55 |5
F.GWHITEREA ¥) BLACK RIVER
RICH Maren Morri
] LMORRIS (MMORRES, LIDILLON, LVELTD) COLUMBIA !-'E! HVIL ? 32 16
LBEsATwsll:I-OIT'nu INDON, LPWILLIAMS) JIIFrlnl’l“l? AIII!'EII-l 35 9
HI TH E Carly Pearc
DE E w'" RO HLL |‘:!I|_ MAL --I'.? 36 20
SHODT ME STRAIGHT Brothers Osborne | 55 5,
YCE (). OSBORNE.T. NELTMILLER) EMI NASHVILLE
'{cj| SHE GOT THE BEST OF ME Luke Combs 5.
SMOFFATT (LCOMBES RENYDER CWILSON) RIVER HOUSE/COLUMSIA RASHVILLE
Luke Combs
ER HOLUSE/COLUMBIA NASHVILLE 14 &
Chiftows |5 16
'th Brook:
Garth Brooks | 4, 5
et a2 s
hris Sta n
Chris stapleton | o0 55
BURN DI.I'I‘ Mldland
[LHUEF S MCANALL ¥ ALWYS TRACH, S MC ANALLY, £ 5 WA 44 4
DESPERATE MAN Ericchurch | 4o
IRCH B W HUBRARD) EMI NASHVILLE
HOUSTON, WE GOT A PROBLEM Luke Combs | >,
SMOFFATT (LLCOMES, R.MONTANA, NGLETON) RMOUSECOLUMBIA NASHVILLE
BURNING MAN Dierks Bentley Featuring Brothers Osborne | ,, 5
R, COPPERMAN, LR.STEWART (L.DICK.BRINSON) CAPITOL NASHVILLE
DA\'ID ASH I.IE\r PAR KER FROM PDWDER SPRINGS Travis Denning a8 1
1
SUMMER FEVER Little Big Town e 4
SMCANALLY, ) FRASURE (K, FAIRCHILOC R BARLOWE L.FR MANS) APITOL NASHVILLE
TAKEITFROMME Jordan Davis | 55
[ LGANTT) ML ILLE

WANNI
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ARTIST certiFicaTiON
PRINT/DISTRIBUTING LABEL

F30 LukecomBs @  This One's For You

QRARR #VER HOUSECOLIMBIA NASHVILLE/SMN

{above)

Tl GET AL Kenny Chesney

ONG
BLUE CHATR/WARNER BROSJWEA

e
TEQUILA

WARNER BROS/WAR DanAsnay | -22
II‘:}_'II%IS::IJMK (YOUWERE DIANE)  Jake Owen | 2o
g\h:I‘Eﬂlll.IMBER AWA\' Luke Combs | 3p
HEAVEN Kane Brown | 37
MERCY Brett Young | 23
Keith Urban Feat, JuliaMichagls | 17
KISS SOMEBODY Morgan Evans | 3g
PIIO‘MIS T“E‘.mlﬂ.‘“ Jason Aldean Feal. Miranda Lambert | 1o
LIFE CHANGES Thomas Rhett | 14
aI‘HPLE Florida Georgia Line | 7
‘F[:i\KEUMCK HOME GIRL ChrisLane Feal. Tori kelly | 40
Clp?l\' PNRLE!'FY Carrie Underwood | 14
IIIIOOKED Dylan Scott | 46
S!T!.N—BI,E-E.E-‘%HNBURN' SUNSET Luke Bryan | g
“FARJ BRE..EAK Lady Antebellum | 43
rIII:ITEII.II(lE\F Old Dominion | 47
!)_0 ll_'__f_gyh‘ll‘s DEAD SamHunt | o
D.A DON'T CARE Justin Moore | g3
BREAK UP IN THE END Coleswindell | »
P..R!""K GIRL Chris Janson | 3;
AI.I. DAY LONG Garth Brooks | 4
&Fﬁ?ﬁﬁ“ MAN Eric Church
| 2a E“,PE Sugarland Feat. Taylor Swift | 13
@ BLUE TACOMA Russell Dickerson | 2o

=asing by

first reigned with “She's Got

Jason Aldean’s "Drowns

. Dan + Shay | 3
J?SOH ALDEAN Rearview Town | 13
MACON /BROKEN BC
KANE BROWN A, Kane Brown | g4
ASHVILLE (S
= ?
THOMAS RHETT @ Life Changes | 44 Chesney S
CHRIS STAPLETON A Traveller | 167 ReCOId
BRETT YOUNG @ Brett Young | 74 30th No ]
ZACBROWNBAND  Greatest Hits So Far... | 155 ¢
it ITHERN G DYATLANTIC/AG Kenny ch
Graffitiu | 4 scores his record-breaking
30th No. 1 on the Country
LUKE BRVAN_ What Makes You Country | 31 Airplay chart as "Get Along”
SAM HUNT A Montevallo | 173 2scends 2. incr
A HASHVILLE/UMGH 7 percent to 46.2 million
FLORIDA GEORGIA LINE A Dlg Your Roots 98 audience Ir NPEEsSSIOnSs In
BULG the week ending July 15,
THOMAS RHETT A Tangled Up | 146 according to Nielsen Music.
Chesney passes Tim
OLD DOMINION Happy Endings | 45 McGraw (29 No. 1s) for the
- . most leaders dating to the
California sunrise | 108 list's 1990 launch, Chesney
,B_IT. KE SH I.TUN Reloaded: 20 #1 Hits | 142 LA in 1997,
FLORIDA GEORGIA LINE A, Heres o The ood Tmes | 176 " Get Along'felt like
REPUBLIC NASHY) such an important idea,
DIERK§IBENTI.EY The Mountain | & beyond how great the
iididintull sang itself feels,” Chesney
MORGAN WALLEN If I KnowMe | tells Billboard. “It's the
it perfect way Lo set a record:
Amsfn.: ﬁcm LIP‘E Essential Alan Jackson 32 something good coming
from something that's
CHRIS STAPLETON A From ARoom: Volumel | &2 : 58
WERTURT/UMGN about doing good,
LUKE BR‘MN A Crash My Party | 134 he song |? the l:rrTI
APITOL HASHVIL GH single from Chesney's
-|-|“ MCGRAW A Number One Hits | 134 album Songs for the Saints
(July 27}, his first on Warner
CAIIIIIE“ PN DEIMOIJI:I A Greatest Hits: Decade 81 | 153 Music Nashwille.
KIE”“HRB;‘NA e Ripcord | 114 the Whiskey” (featuring

Miranda Lambert) jumps
12-9 on Country Airplay
1254 mullion, up 10 percent).
Aldean earns his 28th
top 10, a total that includes
18 No. 18, and Lambert
lands her 12th and first
since "Somethin’ Bad” (with
Carrie Underwood), which
reached Mo, 7 in October
2014, Plus, Thomas Rhett
banks his 12th Country
Airplay top 10 as "Life
Changes” hops 13-10
(24.8 mullion, 9 percent).
Meanwhile, Bebe Rexha
and Florida Georgia
Line's "Meant to Be” tops
Hot Country Songs for a
33rd week. The track is a
week away from tying Sam
Hunt's "Body Like a Back
Road” (34 weeks at No. 1in
2017) for the most time on
top in the chart's 59-year
history. —fim Asker
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TITLE cert N Artist | p WKS.ON
PRODUCE: GWRITER) IMPRINT/PROMOTION LAREL | P! CHART
P30 WHATEVER IT TAKES ImagineDragons | ¢,
BAR]  LUITTLE (0.RENOLES WSERMON BMCKEE DPLATIMAKLUTILE  KCOINARDRNER/INTERSCORE
THUNDER ~ImagineDragons | | 4
SLEX DA 0L DEZUZY0 REYWOL 8 SERMOM B MOGEE D PEATZMAN A GRAN 1| DEAUDIOH KEMNAKDRERANTERSLOPE
BELIEVER A Imagine Dragons | | 5
AAATTAAAN 0 U P PO A 20y RLERETGHCTS0N M LARSSOM | [T RANTER] LT TR
FEEL IT STILL a Portugal. The Man | | 7
HILLA, AL THE MA ILLR. BATE ¥ . 8LHOLLAND) ATL
SIT NEXT TO ME ® Foster The People | 45
MOLIGEE (M. 1GOLDETEIN LABRAHAM L STRLFORS)  COLUMEBIA
JUMPSUIT twentyonepilots .,
TJOSERH, RMEANY (TIOSERH) ELELED BY RAMEN RiP
ZOMBIE @ ) _BadWolves | o ¢
1| Y NEX MINGE) ELEVEN SEVE G
lovelytheband
nmlu[.l.".{N]Ji‘ﬁu!mvt{-‘;-ﬂ & 29
NICO .MID THE NINERS twenty one pilots g 1
TJOSEPH,F, NY (TJOSEPH; FUELED BY RAMEN/RRP
SAY AMEN (SATURDAY NIGHT) Panlc! At The Disco 5 17
|10 AR L PRITE HAREL S S ASER AN T TN £ AMINE T RRENMEIR W 18R D K BTSN RN
HIGH HOPES Panic! At The Disco 7 3
L50HCLAR, 1 R AR 1 0010, LORREN RN, PHATIAHE S 0R LAAD 3 BB AN, L EFERETI FRAXS LEER) DCTASLELED By PR
AFRICA Weezer
‘AG M.EANEIN (DFPAICH, LEFCRC AR WEETER/C AUSH MUSIC/anp 8 7
NEW LIGHT John Mayer
Jury 0 1L0 (LM NILSON) SHALK '.‘..?I’I'. Y 7 10
BULLETPROOF Godsmack 9 5
E.ROM (SE 1] BMG
I FEEL LIKE 'M DROWNING TwoFeet | 13 o
W.DESS (ZW.DE REPUBLY
HUNGER FImence + The Machlne 9 10
E.HAYNIEFWELCH (FWELCHTJESSD, SR EHAYNIETBART 1 FBLEC
QUARTER PAST MIDNIGHT Bastile [ = o
MLREW,DSMITH (B, VIRGIN/CAPITOL
DEVIL Shinedown
WF, ATH,WLF.BASS JR) ATLAMTS 2 19
anic! At The Disco
8 DOOFUELED BY RAMERRER 10 3
HUMILITY Gorillaz Feat. George Benson |
GOR: \BAKALFORD (D.ALBARN, REKABAK A LF SO} PARLOPRONE/WARNER BROS
&RUN Sir sl
LSUWITO, HCOPLEN L IACOBRS (L. JACOES, LSUWITO M COPLEN, i'.IiII-Z‘ifIl"{ 17 21
SAMPAN e A
AMERICAN IDIOT @ GreenDay | ,3
RLAVALLO.GREEN DAY IGREEN DAY) EPRISE/WAR| BROS.
KAMIKAZE WALK THE MOON 54 5
MELIZONDO LAPTAM (TS [N PETRICCAX RATSWALIGAMANE MAREAN B.BERGER R MOUANDY R RAR)
SOLD R, e DealiGabFupsutiel a4
ROARING 205 Panict At TheDisco [ 1, 5
CINISETIHNORN [LERE LR 501 LANOER LA AR bOWT YOOGS N B e L%
TN x m 16 B
KING OF THE CLOUDS d g
Al LSINCLAIRAKRESOVICH, S
BLOOD /f/ WATER
OONN, ,’I .BE K I K 29 7
COLORS
BHANSEN GRURSTIN (BHANSEN,GKURSTIND EDROGRAE RECORDS/CAPTTOL | 30 2
LOVE IS BIGGER THAN HING IN ITS WAY S o
ANTOLS MKIBEY) 7 3
“_LE'.‘.°T‘cF,L“‘?.'.‘.< P— © 8
LT 13 10
PRl (FUCK A) SILVER LINING Panic! At TheDisco | 1o 15
SNLARS (HESAK (L 3 AK N {] [ DRYRAMINTRRY -
@ GIVE YOURSE'.F A TR\" The 1975 12 s
WDANEELM.HEALY (G, LALHANN RS MACDONALD) DIRTY HIT/INTERSCOPE
(37] HEAR ME NOW Bad Wolves Feat. DIAMANTE | 55 1o
BOECKLINTVEXT M LEWIS P NASLUND U BORCKLINTVEXT, BSA MMONS, P NASLIN
DANCING'S NOT A CRIME Panic! Al 16 3
TSINCLARSTINT (B L0RSE L SN0 LASRL I NETRMAA,L LA BHATTIROMAR YR S HOY LANDS RLEALLIY big
@ FREAKING OI.IT ARIZD NA 39 1
STED(NOT LISTE
Prill ONE OF THE DRUNKS Panic! AI The Disco 19 3
ASNCLARGRAMCHLLPYLE MR (BRI SNCLAT N MA0RILLPAL, AGDROWILS MO L ANDER K MARES) [ 12 0B RN
Q GHOST . ar 1
RE-ENTRY @ N“REEIFF ¥, M.DOHERTY.S MCCUTC HEON,LMAY BERRY) o0 CH\,'II,R_r‘f_H ES 33 5
CONFIDENC n I
NEW e r.'_.'.:!i EN.::.-E_'l_u; REA HULSE) o Ctu?‘ Rea. 43 1
RE-ENTRY @ lesl‘!‘!‘ﬁu.lrh‘ T (A MERTO ASSETT PARER Jalﬁ:?-.‘ erl.r?-rﬂ 44 5
a5 i A o @ 3
LU 6] THELINE o rens FooFlghters | 4, 5
NEW Q CRAZYI i \3 a7 1
i THE OVERPASS Panic! At The Disco
REENTRY e SMLNRS AR LSRN CBOBBTE AEYAEY 1 L LG MR il eSS 2
SILVER LINING Mt. Jo
RE-ENTRY @ JGILBERT (M.OUINN) CLALT ".!: a7 2
RE-ENTRY @ WHITE FLAG Bishop Briggs 25 s
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THIS | ARTIST cermiFicaTion
WEEK | |MPRINT/DISTRIBUTING LABEL

PANIC! AT THE DISCO.  Pray For The Wicked

DCDZ/FUELED BY RAMEN/AG

IMAGINE DRAGONS ® Evolve | =5
GORILLAZ =~ The Now Now |
GIFIIALIS _ROSES @ Appetite For Destruction | 1
FLORENCE + THE MACHINE  High AsHope | 5
SOUNDTRACK  13Reasons Why,season2 | g
QUEEN .A Greatest Hits | 33
] Journey's Greatest Hits | 77
CREEDENCE CLEARWATER RevivaL Chronicle | 77
IMAGI!IIIEFDRAGUNS_A Night Visions | 190
ELTON JOHN Diamonds | 35
TWENTY ONE PILOTS A Blurryface 145
luu PETTY AND THE HEARTEREAKERS ©  werethits | 5o
THE BEATLES o 1] #
FLEETWOOD MAC & Rumours | 7,
DAVE MATTHEWS BAND  Come Tomorrow | 5
SGJJI.IIfIDTRACI( Love, Simon | 17
FIVE FINGER DEATHPUNCH  And Justice For None | - g
BOB SEGER BTHE SLVER e Qi | 3
EAG s{@ Their Greatest Hits 19711975 | 49
LVN\'RD SK\"NYRD A Al Time Greatest Hits 27
PANIC! AT THE DISCO A Death of ABachelor | 130
AC/D QQ Back In Black | ¢4
NGERDEATHPUNCH A Decade Of Destruction | 3,
RED HOT CHILI PEPPERS A  Greatest Hits | 72

MOTION LABEL

SAY AMEN (SATURDAY HIGHT)

DCOFUELED BY RAMEN RREP

Panic! At The Disco

ZELIG/COLUMBIA

II“FEEL LIKE I'M DROWNING Two Feet | 71
EROKEH lovelytheband | 34
QIU|IAR:II'IEI2. PAST MIDNIGHT Bastille | 15
HFII‘I‘ATEVE.R IT TAKES Imagine Dragons | 33
AFRICA Weezer | ¢
WEEZER/CRUSH MUSIC/kRe
S“IT‘NHE)(T TO ME Foster The People | 45
.'"'.I."ﬁns','"‘] N twenty one pilots |
KAMIKAZE WALK THE MOON | 13
C-OI.ORS Beck | 15
FONOGRAF RECORDS/CAPITOL
T.HE HOUSE DOWN AR | 12
\'Ol.l ﬂ'ORII'I' IIE Nathaniel Rateliff & The Night Sweats | 26
sirsly | 3o
HUNGER Florence + The Machine | 1
BG(?LP Rus_ﬂ Death Cab For Cutie | ¢
F!n‘fE ??I;IR-SEILF ATRY Thel1975 | ¢
IIIEEV:IE[R!:!I .:. . Dennis Lloyd | g
LASH Dl.IT Alice Merton | 14
FAPER: PLANE/MON S POP
WH El Bishop Briggs | 18
’FO‘,.IR QUT OF FIVE Arctic Monkeys | o
FEVERP l:H Rainbow Kitten Surprise | 1
MIR:\ICILE__ i CHVRCHES | &
ﬁl}!-'ll’fL}!Fl-;\f Young The Glant | 4
EII::IE u{l_?I:_IEI_IE The Knocks Feat. Foster The People | g
iés;J : King Princess | g

Pilots
‘Jump’
Back In

Twenty one pilots (above)
blast back onto the Hot
Rock Songs chart with
two new tracks released
July 11: “Jumpsuit” (No. 6)
and “Nico and the Niners”
(No. 9). The former starts
with 11.4 million airplay
audience impressions,
5.2 million U.S. streams
and 22,000 downloads
sold, according to Nielsen
Music, the latter two
metrics logged in just
two days of availability.
“Jumpsuit” zips onto
multiple airplay charts,
including the all-rock-
format Rock Airplay
tally, where it bows at
No. 4, marking the top
debut since The Black
Keys' “Fever,” which began
at No. 2 in April 2014.
“Jumpsuit” also enters the
Alternative airplay chart at
No. 8, the best start since

Mumford & Sons’ "Believe”

(No. 5, April 2015). “Nico”

arrives on Hot Rock Songs

with 19,000 sold and

launches on Rock Digital

Song Sales at No. 2, below
“Jumpsuit.”

The Record Company
snags its second No. 1 on
the Triple A airplay chart
with “Life to Fix" (2-1), the
lead single from the trio's
sophomore album, All of
This Life. The band first
reigned with debut single

“Off the Ground"” for two
weeks in 2016.
Meanwhile, Green Day's
“American Idiot" returns
following sales and
streaming gains attributed
to the song’s role in
protests against President
Donald Trump in the
United Kingdom. The 2004
track debuts at No. 23 on
Hot Rock Songs (which
began in 2009), surging
by a 22 percent jump to
1.4 million U.S. streams
and 322 percent to 2,000
sold. —Kevin Rutherford
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HOT R&B/HIP-HOP SONGS™

s | TITLE cermiFication Arti
PRODUCE WRITER) IMPRINT/PROMOTION
AN [ (el il IN MY FEELINGS Drake 2
ILIKEIT A Cardi B, Bad Bunny & J Balvin | , 14
LS AN, WSEITE DD (TTRIYONWINCILE (00% TH POPPIM ELR WA INES D00 S04 OS8R WM THORPE AL LMAN THE CUR CROUFELANT
NICE FOR WHAT A Drake | | 44
APRRESA AT LA WL LG SRAAT S INDTFONY, & 4 06A A G AN (TS PN R CRUE MALMSRL TAIAES | YV MR PSR WO e UL
BOO'D UP A Mai
0l MUSTA ANELDOPSON, |, JAMES) 0 SUMMERS {0 4 16
GOD'S PLAN A Drake [ | a5
{ARERD 0 TWE BEAT MOUNGECLLISTVE B 5 L SAMRL S AGRNSAM N L HITRRR SR 0 S ON R RAN] NG AT WA MO PLEL
Lucip DREAMS Jutce WRLD 3 9
NMIRA {LHIGGINS N.MIBA STING, D.MILLER) {(
PSYCHO A Post Malone Featuring Ty Dolla $Lgn 1 20
LBE 05T MALONE {LBELLAPOSTTWGRIFFIN JR)
SAD! A XXXTENTACION | | 4o
JLUNMINGH BM (XCKTERTACION, LCUNNINGHAM) BAD VIRES FOREVER
NONSTOP
TaY KEITHNOD LD, (AGRAHAMBL ] oy WEY/REPUBLEC 2 2
BETTER NOW A Post Malone | , |,
SKES.LBELL (A POSTWIWALSH. A FEENY.L.BELL) AEPUBLI
I‘M I.IPSET Drake
YOUNG MONEY/CASH MONEY/RER 6 7
Lil Baby & Drake
GLASS) QUALITY CON Y_" CAPITOL 5 9
TA TE
A AN (MBENGUYENSTEVE 13 7
DON'T MATTER TO ME Drake Featuring Michael Jackson 8 5
W SHEERNE QAR MMM FIACNOR P ANTA M L SSERE P RAFERRES N ROGLEES M DAFSRE VOGRS MORCE SREFBLE
MOB TIES Drake | 5
CELN T R SRR I RO LR LS, B LN [ LA (N7 AR W U NIR TN MM O P
APES**T Th Carters | o &
PLILLSALS B HOWLES, 506 (UL WLLLGM B IOWLE S TERK MARHALL K (EPIS AR HATION
MODHLIGHT XXXTENTACION 9 14
G AM (XXXTENTACION, LCUNNINGHAM) A0 VIBES FOREVER
BE CAREFUL CardiB | o e
VIR FRANTINRES 1 I ARSHPOPP AL TR0 M. SAMEEL ', FERSANDEL A FEEMY 4 BER MU BTN, RIS, ) THECR GUURELNS:
EMOTIONLESS Drake | 5 2
O LOLKSHE B (A GRAGAM MCAREY AU MLLES DOE £DIWLSOM K L SHEB R VUG MANE Y CAS HMORE Y RERLRIC
THIS IS AMERICA A Childi sh Gamh oy 10
DALOVE RLGORANSSON ( 0 i
ELEVATE Dral & 3
NONSTOP DA HITMAN PARTYNEXTDOOR (A GRAHAM 5.£ FOUNTANE, LABRATHRIUTED  YOUNG MONEYRASH MONEYREPUBLIC
CAN'T TAKE A JOKE Drake | o
MODMAXY [AGRAHAM, M.EBESHARDT) YOUNG MOKEY/CASH MO 1 C
BIG BANK YG Featuring 2 Chainz, Big Sean & Nicki Minaj | 5
TV MEESTARD (I DR IACK SO0, DM ARLAKE NAEE IR TEPPS S MRHE: AT AARAS 7]
CHANGES A xxxTENTACIDN 2 12
CUNNINGHAM (XXXTENTALIC CUNNINGHAM, R HALLEN, OREVE
BED Nicki Mlna] Fealurlng Ariana Grande | o,
BENEILLONT BES BANTY DN (T M5 TN 5 IS EXM DACHER BUHN (06 NG MORE VG WORERTENURL
HOT SHOT WIFI LIT Future . 1
DEBUT ZRYTOVEN (NDWILBURNX L DOTSON) FREEBANDZ/ERIC
= BLUE TINT Drake [ o,
SUPAHMARID [RIBAMGA IR, A AM, N, DU IL BIRS, D PRIES TER) TOURG MOBEY/CASH MONEYREPIBLIC
AFTER DARK Drake Featuring Static Major & Ty Dolla $ign 28 2
STANCMADRN SHERS P GRYUAM, S GARRE T LTERFEN RN LSHE BB MUSTE M MRAGH) FIUNG MONECASH MOREY/SEPURLIC
ALL GIRLS ARE THE SAME RLD | 55 o
HMERA (L HIGGINE NMIRA) GRA {
TALK U Drake Featuring JAY-Z 7 2
(P R 0 T CARTSR SESTRARD | AR BT G LS SO RO L S L5 R AN MATHUEA W TR ALY
80UT OF 10 Drake | 1o
B DA, LASWEE T CRAHRMM L SAVUELS, LA SWEE EMOTERIEN ATILMAN L ASE ARDES TOUNG MONEY/TA NREY/RERUELIC
Drake
EMARTINY MOMNEY/CASH MONEY/REP i 21 2
SUMMER GAMES Drake | 5, 5
HSHEABNOLD (P IEFEERMES A CRANAVUN L HERIELE EIWR SOM N ASENAULEM BDRYE) FOUNG WOSERCASH MOKEY/SEPURLIC
31 DAYS FLIIIJI’E
ZAYTOVEM (N.DOWILBURN, X.L.OOTS08) ANDIEP 34 !
Drake
OEL) YOUNG MOMEY/CASH MONEY/REPUBLIC 24 2
THJ\T'S HUW YOU FEEL
AH T.MARALNOEL) WOUNG MO 26 2
SURVIVAL
KO LD (AGRAMAM EOWILSONN. LSHEBIB, DUEMLANDY)  WOUMG MONEYTASH 15 2
CUDDLE MY WRIST FLIture s 1
JAYTOVEN (N.DWILBURN, XL, (1:
FREAKY FRIDAY A Lil Dicky Featurlng Chris Brown | ¢ 17
TN LN IRCE &5 RCE L0 RS0 AT M ARLANE N AU SURHES L TR LU M N O RG| Lcaf fLn A )
MII.I.IDEI.PHIA Meek Mill Featurlng SWIZZ Beatz | 44
LITZRAYA (RRWILLIAMS. K. DE FLOWERS L. JA WY HAC H/ATLANTIC
BALL FOR ME Post Malone Featuring Nicki Minaj | ,,
.BE JST.L.BELLAT, f REPUBLIC
RACKS BLUE Futue | ,5
FAYTOVEN (N.DWILBURN, CL.DOTSON) FREEBANDZ/EP
FINESSE Drake
NOEL (AGRAHAM, NOEL LEFALINTLERDY 1) YOUNG MONEY/CASH MONEY/REPUBLIC 30 2
DANGEROUS Meek Mill Featuring Jeremih & PnB Rock | ,, 1
TIRRCA CHRTGHAM (RRIWALLIAMES, LPIFEL PORLR AN LN CIWARILC DOFSOM.G NOWEE MR MOORE. [ CE GRATT) WAYRBADRARANTC
Lil Pum
Bryeito L S
J. Cole
AMYIL! 1 COPE 7 12
Kanye west o &
TSR, D AN 0 CTATST M GDERN P SR T YOOI AL PTRT O B SN A LM, 2.0 EEGT RTINS !
CHUN-LI @ Nicki Mma
LREIDUNIC KT MINAJ (TLT. A il M ] ? 14
MEDICINE ueen Naija
30OHERTZBEATS (QNULLS ¢ ) ? N CH pl 24 6
- | 50 27 2

WSHEBER [AGRAHAMNLSHERID

TOP R&B/HIP-HOP ALBUMS™

ARTIST certiFicATION
IMPRINT/DISTRIBUTING LABEL

8 DRAKE A Scorpion
BLAEN OUNG MONEY/TASH MONEY/REPUBLIC

2

POST MALONE A beerbongs & bentleys | 1

FUTURE

ONEY/REPUBLIC

BEASTMODE2
FREEBANDZ/ERIC
XXXTENTACION @ Pl
CARDI B A Invasion OF Privacy | 14
THE KSR GROUP/ATLANTIC G
JI.’I\ILFE_HRI.D Gmdbye & Good Riddance | 5
LILlE CARTF:RS EVERYTHING IS LOVE 4
EK MILL Legends Of The Summer (EP) |
LIL BABY o o Il-larder Than Ever | 5
LMATO AMTOl
XXXTENTACION @ 17 | 48
BAD VIRES FOREVER/EMPIRE RECORDINGS
POST MALONE A stoney | a3
chsA culture Il | 24
LITY CONTRO AMTOL
KANYE WEST ve | 6
J.COLE® ) KOD | 12
DREAMVILL NATION/INTERSCOP
:I'OLI WI‘HEA'H'EI! EIB?KHGMI UrlIﬂ DeawifMyNane 1
NEVER BR a4
r'“.'.A.l-".) |. American Teen | 71
ELLA MAI Ready (EP) 1
10 SUMME R/ INTERSCOPES G
KEHDRICK LAMARA DAMN. | &5
TOP DAWG JAF TERMATH/INTERSCOF A
MICHAEL JACKSON A The Essemial Michael Jacksan | 33
zA sackFtr el s rom gy | 22
'P DAWG/AF TERMATH/INT
VERT 4 A LuvisRage2 | 46
JAY ROCK Redemption | 4
TOP DG I TERSCORE /1IGA
" Views | 115
Rch THE KtD.__n The World Is Yours | is
More Life | g9

TITLE
IMPRINT/PROMOTION LABEL

BOO'D

Ella Mai

TOP DAWG/INTERSCOPE

10 SUMMERS/INTERSIOPE
NICE FOR WHAT Drake | 14
YU FCASH MONEY/REPUBLIC
ILIKEIT cardl B, Bad Bunny & J Balvin | o
THE KS# GROLPSATLANTIC
BE CAREFI.IIL CardiB | 15
THE KSR GROUB/ATLANTIC
LOOK ALIVE BlocBoy 1B Feat. Drake | 21
OV SOUNDYW BROS,
APES**T The Carters | 4
PARKWOC OC NATION
PLUG WALK Rich The Kid | 12
RICH £ LOPE
OCEAN TK Kravitz Feat. Jacqueez | 1o
RECKLES 0
YES INDEED Lil Baby & Drake | 7
CONTROLMOTOWH/C AMTOL
IN MY FEELI Drake 3
YOUNG MOREY/T ASH MON [\‘,-’REP'J BLIC
J.cole | 19
DREAMVILLE /ROC NATION/INTERSCOPE
GOD'S PLAN Drake | 25
YOU NG MO INEY/REPLELIC
THIS IS AMERICA Childish Gambino | 10
MCOLWOLF « ROTHSTEIN/RCA
Tory Lanez | 13
Tyga Feat. Offset | ¢
MPIRE RECORDINGS
WALK IT TALK IT Migos Feat. Drake | 17
HIALITY CORTAOL/M WCAPITOL
HEDICIINE“ : Queen Naija | ¢
(o OUGH AND CHILL  Miguel Feat. ). Cole i Salaam Bemi | 1
L}
1942  G-Eazy Feat. Yo Gotti & YBN Nahmir | ¢
LIONS GATE/RCA
LOVE YOU BETTER King Combs & Chris Brown | 13
WALKING TROPHY HoodCelebrityy | 1o
THE KSR GROUPIER
THAT’S ON ME Vella Beezy | 7
ESSKEETIT Lil Pump | o
LYFETIME/THA LIGHTS GLOBAL/WARNER BROS.
Derez De'Shon | 7
N AT oM BMG
WIN layRock | 4

Mill’s
Summer
Shines

Meek Mill collects his fifth
top 10 on Top R&B/Hip-
Hop Albums as Legends
of the Summer opens at
No. 8. The four-song EP
netted 27,000 equivalent
album units in the week
ending July 12, according
to Nielsen Music. Summer
prompts two debuts on
Hot R&B/Hip-Hop Songs,
“Millidelphia,” featuring
Swizz Beatz (No. 40), and
“Dangerous,” featuring
Jeremih and PnB Rock
(No. 44).

Plus, Ella Mai reaches
the top of the Mainstream
R&B/Hip-Hop airplay chart
as “Boo'd Up” advances
2-1. The tune climbs
5 percent in plays in the
week ending July 15. It also
holds at No. 1 on Adult
R&B and R&B/Hip-Hop
Airplay for a second and
fifth week, respectively.
“Boo'd" also earns a new
peak on Hot R&B/Hip-Hop
Songs (No. 4), after the
first full tracking week of
its remix with Nicki Minaj
and Quavo, which arrived
July 4. The new rendition
accounted for nearly half of
the song’s 27,000 sales in
the week ending July 12, up
27 percent from the prior
frame.

Further, Childish
Gambino posts two
new tracks on R&B/Hip-
Hop Digital Song Sales:
“Summertime Magic”

(No. 15; 7,000 in sales)

and “Feels Like Summer”
(No. 22; 5,000). Notably,
the pair’s surprise July 11
release allowed for only
one day of activity during
the tracking week, which
closed July 12. “"Magic”
serves as the lead single
for Gambino’s forthcoming
fourth studio LP, his first
with Wolf+Rothstein/RCA
Records. —Trevor Anderson
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HOT LATIN SONGS™
TITLE CATION Artist
PRODI NGWRITER) IMPRINT/PROMOTION LABEL
28 TEBOTE  Casper Magico, Nio Garcia, Darell, Nicky Jam, Ozuna&Bad Bunny | |5
. _ o NOT LISTED (NOT LISTER) LOS MAGITOS/ FLOW LA MOVIE
DESPAt]To @ Luis Fonsi & Daddy Vankee Feat. Justin Bieber 1 78
IIRRAES MBENG I [LARSF LINMERSAL MUSK, LATING RS BRALIN T EAMREFUBLCAIMLE
H NlckyJameBaIvln 1 19
A ROBROTHERS, JEON IN.R IVERA CAMINERD, | [METHNA VELEZ.) LA WOUSTRIATSON Y MLISK LATIN
DURA Dadd\f Yankee 2 25
[ LREA POMI [RLAYALA RODDICUETLL ¥ ELCAATEL/UMLE
MI GENTE A
WWILLEAME EROWLES (A A MLT 1 54
SIN PLIAMA Becky G + Natti Natasha | , |,
Y SO WAALL PO L LEEINE £ FOHERERAY MMLFEGLERS) MOMEANER PO BT MOTANER | SCASONY WC LATIY
EL FARSANTE Ozuna & Romeo Santos | , g
MEXKLLER G NEGROM VELEZIPSOTO PASCUAL..) DIMELD EWLS0NY MLISIC LATIN
ME NIEGO Relk Featurlng Ozuna & Wism & 21
LS LEGEMDUSRI0S G0 L AR SvRLI O RRA MUISK LA
=~ OYE MUJER
N % RAYMEX (E.GOMEZ MOREND) LATIN STYLISH 9 22
>
b—a % | UNIC 0Ozun
_=‘ h AG AVELTANCEE GA3Y MELIC I DUA ROSKMIN SAVEERA | 'iMlWl"L‘TLﬂWN’IL‘,‘N’IW;Z';—f}lLE 10 1
ESTAMOS BIEN Bad Bunny 9 2
NOT LIST LISTED) FIMAS
EL PRESTAMO Maluma 10 18
T G L LW & BARSERAJC MR MENES LOSDON OB 5 ETAN [HATERRY BOTRALTY WO RLDVSEN Y MIZSA LTI
MI CAMA Karol G & J Balvin Feauring Nicky Jam B 7
ALLAY RaFITO [KARDE G, (B0, R.OCAND AEDSRAIND) UNIVERSAL MUSK LATRRGUMLE
I CLANDESTINO Shaklra 8. Maluma 14 £
=) EDGE.SHAKIRA, MALUMA (SHAKIRA, LLLONT E. BARRERA) C LATIN
5 AMBIENTE JBalvin | 4
SCCTANY (LA CEOR0 BRLVIR AR EMENASES FERMANDE LI ROUILES A LNIVERSAS MUSAC LREINOAMLE
DAME TU COSITA El Chombo Fealurlng Cutty Ranks 1 14
RS 5 D ) 5 SPLAY TWO/ULTRA
EL CLAVO Prince Royce | 1= ¢
DEESR 612 € AL G MESERA S5 R AOIASE. BARRERAL ECHEVERRLL FASTRIOANONTAME RS RORS) SOMY NI LARK
EL ANILLO Jennlter Lopez | 5
DALEPLAY A CASERD AR ARRERA BNANDEZ VILLEGAS..) N NTMUSK LATH
LA PLAYER (BANDOLERA) Zion &Lennox | |5 5
TNTHAN F AATAS BEREALE EROSACINTRON FLARM] fofsl PR L v (0E ML E A FERNANDET) WARNER LA N
ASESINA Brwlagox Darell 50 &
NERXUM (LFELICIAND MITIN, RO HERNANDEZ B.LARCEL SANTIAG
MADURA Cosculluela+ Bad Bunny | 1, >
CSCULLUELA, LIGOMEZ NALES (LFLOSCULLUELR) WARNER LATING
QUE BDIIITD ES QUERER Ulices Chaidez y Sus Plebes 2 10
RILUNZA Fi ORF iLG.NUNEZ CHAIDEZ}
SCOOBY DOO PA PA DJ Kass 9 25
TOPOPLAMASKARA {4 LBRITO CASTRLLO, LL.PERALTA GLZMAN, L. RCSA) D EASSGROUND SEON o
I_UIS Fonsi & Stefflon
LU FONSLOOLATUNI MR ENGE LA TORSE Mg {L§) 23 4
NO ME ACUERDO Thalla & Natti Natasha 22 6
L EOME F SN TR WEN (LR CACERETS. ¥ MAFR) CARCITO & SARTORNAOOE HERKANDE FGAS) SORY MUSICLATIN
NO ES JUSTO J Balvin & Zion & Lennox | -, &
SEYTAINY (LAOSORIO BALVIN) FNIVERSAL MUSIC LATIND/UMLE
P()R PERRO sehasnan Yatra Feat. Luis Flgueroa &lary Over [ o,
2 Y HERRIY L JLREA L PR L VERLF S MARTINEL MG PRS UINTVERGAL MRS LATIN DML
Christian Nodal
GiFo SASUMLE 28 4
L rcangel X Bad Bunn
TOE.BAMARTIH g PINASONY MUSIC .v 29 2
CALIDAD Y CANTIDAD La Arrolladora Banda el Limon de Rene Camacho
FLAMACHO TIF 2 ESPINCZAY DESASUMLE 28 15
31 BE Sofia Reyes Featuring Jason Derulo & De La Ghetto | ., g
LLEFGHE OO 1 T ARERERLCAS TIELI0 DORRE &, ESROUL EALL ELEONE K DGHAGRR FEGLERD MINTARER SRESED WARINERLATINA
PA MI Tory Lanez & Ozuna
9 DG SG 2 MACE THE BEAT [DPETERSON, 5. FOMPGT 5, ACOINA ROSACK. ) Y MU LOVE ANTERSOOPE a1 5
2 B 27 9
@ Zum zu & Ken~varcangel 23 4
RPRA (RPMANE [1an PR Y MU T
o VAINA LOCA Ozuna x Manuel Turizo
35 NOF LTS §LCOMIAN POSAD, 711200 LM DU L7 M A T LM ¥ VP ENTEARUMUENTENEL S 08T SN LAY 29 2
o ¥ (36] DIEZMINUTOS MAS _Los Huracanes del Norte | 5c
A G/GAR: A E MURGLIAMHL Z DE ARRIA
o, @ QUISIERA ALEJARME Wlsm Featurlng ozuna | 55 g
WESELLOS LEGENDRARIOS.CEERTROMACS (1L MCRERA LUNAKE A RAMES 7 AR OB MLISIC LATIN
] | SEGI.I DA OPCION Banda Carnaval
1} 38 GAMERCADO MERCADD) ANDALUT/DISAUMLE 33 8
4 @ 00| VALDESF. MART INEZ 39 4
@ 1 Balvin, wisin &Yandel 3 5
. DO ARG LVEGALLAMALAVE.) (IVERSAL NUSIC LRI
1 Juanes
A 0 LA BAMRED SLIARET B | TATKS, IR MPECLEROMINTIARR ) UNNERTAL NISK LABROAMLE 4l 2
e EM PELIGRO DE EXTINCION La Adictiva Banda San José de Mesillas - 1
LANALDES VALDES (FPACHECT) ANVALFSONY MUSIC LATIN
=) ElFantasma [ .5
@ ESPEMNDOTE Manuel Turizo | o |}
E0 QL TLRIE ME DN 0, SAGA W ITERLACK SMESA) LA BOUSTRIATSON Y RLISK LATIN
@ PRIVILEGID sandaitam\ﬂch de ulio Aramburo La Bandoncoon Deste B n delos P | 4 5
r FLAMACHD TIRAD WS4 IMLE
@ BIPOLAR Chris Jedav. Ozuna & Br ytlago 7T
HALE IVERAL CEDRTIT RVERA, BLARCEL SANTRGCLACOQURE B L] UNIVERSAL MLSC |
47 auu BUM T.'cl.lTAM ML Fioti, Future, JBalvln Stefﬂon Don& JuanMagan | 5 o
IROR AR VIS AT O BN L CMAGAR O] YN RGO TRAR VBT R ENES LNV REPURLK
(4s] LAVIDASINTI Piso21 | o
ATORSES M SENGHD) ol DHLRENGE 0L8 TURRE A3 B3 L0 DUCASTAA), | L A (LA M RENGF O B AMEAY] ARSI LT
PPY EL QUEATITE GUSTA VozdeMando | 4,
RE-ENTRY @ LOCA 0 4

A TR 5 M RENCHTL MO

T (AT S M P
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TOP LATIN ALBUMS™

ARTIST certiFicaTioN Title

|MPH INT/DISTRIBUTING LABEL

NA odi
DIMELOVI/VP ENTERTAINMENTSSORY MUSIC LATIN

J BALVIN Vibras | 7
UNIVERSAL MUSIC LATINGLIMLE
MALUMA FAME. | g
ROVALTY WOR NY MUSIC LATIN
A i Fenix | 77
F‘."ﬂ‘.ﬁo SANTOS A Golden | g
SHAKIRA /3, El Dorado | 59
SEBASTIAN YATRA Mantra | g
Ukl K LE
SELENA® ones | 141
ROMEO SANTOS PAN Formula: Vol.2 | 172
CHRISTIANNODAL /2. Me DejeLlevar 46
JG/FONONTSAMUMLE
W.'.S.'.H. = Victory | 32
JBALVIN £ Energia | 107
CHCO. i CNCO | 14
BAMDASINA OBSENSDESERGIDULARRAGY ook ekl | g5
WY MUSIC LAT
PIsO 21 Ubuntu | ¢
WARNEHR LATINA
n!ﬁn;olnmomo SOLIS 40 Anos | 77
YANDEL O #UPDATE | 44
MALUMA A Pretty Boy Dirty Boy | 134
SOHY ML ATIN
A'."ENTUI\!AI ‘____]‘ogagilg Me Amas: Lo Mejor de Aventura | 106
BANDA SINALOENSE MSDESERGIOLIZARRAGA  (ueBendicon | 157
LAZ0S
RAIYMIL)( Oye Mujer | 13
LATiR STy c
Luis l;um{un VAN Grandes Exitos | 3g
WARNER LATI
FARRUKO AN ST TrapXficante | 43
CARBON Fib: MUSIC LATIR
T3R ELEMENTO Underground | 35
PERRAL/LA RED
RO",".EO SANTOS A Formula: Vol.1 | 14
LATIN AIRPLAY™
TITLE Artist |Wks.ou
IMPRINT/PS M LABEL RT
#1
266 [
el
X ety s it NNICky Jamx J Balvin | 19
MF II‘II‘EGO Reik Feat. Ozuna & Wisin | 71
EL PRESTAMO Maluma | 17
DURA Daddy Yankee | 24
LCARTELAUMLE
SIN P ;‘AMA ? Becky G + Natti Natasha | q;
s NY MUSIC LATIN
uNicA oOzuna | g
DIME VP ENTERTAIN MENT/SONY MUSIC LATIN
AMBIENTE 1 Balvin | 13
N AL MUSIC LATIRG/UMLE
I[_‘ilﬂjg mmrw,u'!lnm&fdl Nicky lam Cmwna R BadBunny | 12
MICAMA Karol G &) Balvin Feauring Nicky Jam | g
ELCLAVO Prince Royce | 7
INY |
ILIKE!T i C\_a_rl_;_iiB, Bad Bunny & J Balvin | o
Q!.IE BOMITOES QUERER  Ulices Chaidez y Sus Plebes | 13
CODSCOS/WARNER LATINA WOF““e 15
EL eNIrLLo . Jennifer Lopez | 13
II:J_IPEEIIAIH UTOSMAS  LosHuracanes del Norte | 1g
_LA PLA\"__EIIE (BANDOLERA)  Zion & Lennox | 0
cLALI‘IDEIS\TINO Shakira & Maluma | 4
R Escuuv T
&E_GUNDA (;:P:_CION BandaCarnaval | g
ELFARSANTE  Ozuna & RomeoSantos | 16
MG e b b s O |7
capso LL.Li_s_ Fonsi & Stefflon Don |
{.mﬁmq\ftrmm LaAmladora Banda o Limon de Rene Gamacha | 17
DISASUMLE
TEFALLE Christian Nodal | 5

Santos,
Ozuna
Make
Waves

Romeo Santos (above)
scores his 14th No. 1 on the
Latin Airplay chart with
“Sobredosis,” featuring
Ozuna, as the song
rockets 13-1 (15.5 million
audience impressions in
the week ending July 15,
up 64 percent, according
to Nielsen Music).
“Sobredosis” earns Ozuna
his fourth No. 1 and third of
the year.

Ozuna also scores
a record-tying four
concurrent songs in the
top 10 of Latin Airplay, a
feat only Wisin & Yandel
had previously achieved
(Feb. 25, 2006-dated list).
Ozuna’s "Unica” vaults 12-7
in its 11th frame thanks to a
21 percent gain in audience
(rising to 11.5 million). He is
also at Nos. 3 and 9 (with
“Me Niego” and “Te Boté,”
respectively).

Meanwhile, Karol G earns
her first top 10 on Latin
Airplay as “Mi Cama” jumps
14-10 with 10.1 million in
audience. The rise was
prompted by the new remix
with J Balvin featuring
Nicky Jam released July 13;
Balvin and Jam are now
credited as a co-lead and
featured act on the track,
respectively, effective this
week.

Meanwhile, on the
Tropical Airplay chart:
Gente de Zona's "Te
Duele” surges 15-9 with
a 45 percent increase in
audience, granting the duo
its 14th top 10. One step
below “Te Duele,” former
basketball player-turned-
Latin urban performer El
Micha earns his first top 10
with “Suma y Resta,” with
Gilberto Santa Rosa as
the song bumps 11-10 (up
4 percent). Santa Rosa
logs his 33rd top 10, tying
Daddy Yankee for the
third-most top 10s on the
list. Ahead of them: Victor
Manuelle (with 56) and
Marc Anthony (45).

—Pamela Bustios

Data for week of 07.21.2018
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SALES, ARPLAY & STREAMING

DATA COMPILED BY

T CHRISTIAN SONGS™ TOP CHRISTIAN ALBUMS™
LE ceRTIFICATION Artist | peak | wrs.on
PRODUCER (5 ER) IMPRINT/PROMOTION LABEL | P! CHART y SRINT IBUTING LABEL
RECKLESS LOVE Cory Asbury 1 37 1 WERCYME | Can Dy Imagine: The Very Best Of Marcyble

B LR MR (AR LN R IACKSONBIONER ASTRHPI ST HBALTZARR]  BETHEL BA] Fer tRROEPLG
JOY. for KING & COUNTRY 2 8 LAUREN DAIGLE How Can ItBe | 171

FORANG B CORMTRYD ) E, S ML v AL S BT L S0 (N TSNS M S, VTS R G ONE R, KA [ CENTRICITY/CAP MG
GMCE GOT 'I"OLI MercyMe | 5 23 NF Therapy Session | 115

CHALREUBEN | ER) FAIR TRADE CAPITOL (MG

ICANONI.VIMAGIIIEA MercyMe | | ig

PEIPLEY (BMILLARD]

ALAN JACKSON  Precious Memories Collection | s

ARC/EMI NASHVILLET

o
Fﬂﬁ.].sf LAR - Zach‘wlI!L?ms 3 2 ZACH WILLIAMS Chain Breaker | g Dalgle
SOWII_L 1 (100 BII_I.ION X Hillsong UNITED HII.I.SONG YOlING & FREE 1
( { [.H\I’ G5 FATHINY HILLS OGS SPAR '\g' TOL T 3 52 WICAPITOL M 2 Has More
l JUST IIEED l.l. tobyMac “ERC\"HE Lifer
EHAN, B  BLMEESMITH) FOREFRONT/ 'n;-r?- MG 1 27 Fal s 67 To ‘say,
WHO \'OI.I Sﬂ\'IAM Hlllsong Wol’shlp s 19 HILLSONG ‘A‘ORSHIP There IS More | 14

B.LIGERTWOOD (BFIELDING, RT.MORGAN) HILLSONG, HILLSONG/SPAR RO

Lauren Daigle (above)

DR\'.IrM‘.;ﬁI." FO ElevatPE leorlslyﬁ 9 20 ECTIIL!Y ASBURY Reckless Love | 24 returns with new single
: it il tdadlni — = “You Say,” which bounds
FfSlI]pR_RLIECLHSINHPI?E\‘ER RIVERMUSE AL TOrT‘IllI‘I'I 6 26 "f MG B 158 onto Christian Airplay at

No. 22 with 1.9 million

NO MATTER WHAT Ryan Stevenson Featuring Bart Millard | |, |5 SKII.I.ET Awake | 217 ; : L
BEOWLER,RSTEVENSON {R.STEVENSON, BFOWLER, LLSMT GOTEE ARL E/ATLARTIC PLG audience impressions in
WHAT A FRIEND Matt Maher |, 1 HILLSONG UNITED Wonder | 5;  theweekending July 15,

GARC 1AM MAHER (M.MAHE AKERALPALMER. M HEIN) SENTIAL/P

PARROWTAPITOL (MG according to Nielsen Music.

THE BREAKUP SONG Francesca Batt t ||I 1 4 ELEVATION WQRSHIP Here As In Heaven | 127 On the Hot Christian Songs

LESKELIN {F.BATTISTELLLDLAGARC 1A B.MILLARD) ELEVATION CHURCH/ IPIPLG chart, which combines

Al_l_ |!| i Mauhew WQSI 12 15 CF!FI? TOMIT!_"_‘ B Never Lose Sigm o0 airplay, streaming and sales
\GARTIA (MWEST.ALLPRUIS_LHOUSER) SPARROW/CA MG SISTERS, NFCAPITOL CMG data, the ballad opens at

CD NTIN l\‘E“F(V IBI|EIE55|NG - ;I?E,'I'Iiia(lﬁjrlleﬁtl\(f 13 17 &.EFF&E X ZAVTOVEN Let The TrapSay Amen | 3 No. 33.

The song, which the

trachked by Niekien Music, TOP CHRISTIAN ALBUMS: The wesk's

Christian/GospeI

1ty data by

Hleton Misic

BLESSING MEAGAIN Rance Allen Featuring Snoop Dogg | 14 15 MARANDA CURTIS  0pen Heaven: Te Maranda Experlence | 1

Hieksen bhirsic, b

T“E WA‘F-(”EW "OR*I“ZP‘") BOWY E & BOW) P Ilaarre-lit 16 1 ﬁ“!.u..EuT.q. ANTIC/CURR-WORD Unigashied o1 Lafayette, La., native co-
i DREAM SMALL Josh Wison | 17 3 TOBYM/ Thisls Not ATest | 153 "/7Ote makes the highest
§ JER (JWILSON) BLACK RIVER CHRISTIAN FOREFRS entrance on Christian
& KNOWN Tauren Wells | 15 4 ELEVATION WORSHIP _ There s ACloud | &5 Airplay in 2018. It logs the
3 1SAPE [TWELLS.\SAPDEHULSE) INIEIN/F ELEVATION CHURC H/ESSENTIAL WORSHIFPLG best start for a nonholiday
§: SO WILLI (1 7 15 ~ Let There Be Light | o song by an unaccompanied
% 5 M.GCHISLETTB.UGER . ATRIN) L i female artist in over eight
= HE.RVE" 0" EﬁRTH Stars Go Dim 20 10 LUMB Beautifully Broken = years, since Francesca
2 N DL LPARDO) LUBE-WORD vs:uwrirnklurv;mpl TOL CMG . o .
b - Battistelli’s “Beautiful,
L — - BSPREREY, seGomel | 1 Beautil bowed t o 2
= e March 20, 2010.
b LIVING HOPE Phil Wickham | », s mnumesmuurnr RNWLDLVEREELOVESTRONG. [ 200 *"yor G i the firet
-4 SH (PWICKHAM, BOHNSON) FAIR TRADE FERVERT/CURE-WOI
3= ; il
i BEAUTIFULLY BROKEN wumb | 55 4 American Prodigal | g4 Oﬁe””dg from Dfa'ﬁlfs "
& LR ()5 A LEE TRHCITY APITOL CMG second proper Tull-lengtn,
i LET GO Hillsong Young & Free | 53 g TAUREN WELLS Hills And Valleys | s Look Up Child, due Sept. 7.
3‘ 3 BTANMFATEIN M G.CHISLET LA KING (AKING BLIAN LTOGLS) /AR MG RELINI The new single is the first
%g HGHT FOR ME ] ~ GAWVI Featuring Lecrae | o L LECRAE All Things Work Together | 42 song that Daigle penned
iz LORE (RN L MLOHEN) iainll REMHLIMEA since her debut LP, How
£E Can It Be, which ruled
g%‘é Top Christian Albums for
4 Eg HOT GOSPEL SONGSTM 11 weeks and rises 5-2 in
REZ its 171st week on the list;
g%% TITLE cerTiFicaTiON Artist | peax ] o7 | TS | ARTIST ) itle it has earned 1.2 million
2z %5 RITER) IMPRINT, N LABEL | POS. T Y YEEK | IMPRINT/DISTRIBUTING LABEL equivalent album units
85 WON'T HE DO IT xn Hawthorne ;| 44 74| JOVONTA PATTON  The Best Me since its April 2015 release.
4EE3 MLELRIDDICH-WOODS (MR RIDEICK-WOODS, REHELTON, L HILLY A INSPIRATIONPLG NEWTON STREET Daigle followed with the
E% §§ I'Nl BLESSED -:harl|e Wilson | | go TASHJ: COBBS LEONARD  Heart. Passion. Pursult | 4¢ holiday set Behold: A
45 [R5 KETRICK SOALYCWILSIIN [ WESONE SHANTOUS X HETRIDE S ATTE ? MLSI/RCA MOTOWN GOSPEL/CAPITOL CMG - . .
g3 Christmas Collection, which
%EE g AT NAME Todd Dulaney | 3 34 :’“R,IEUS :"RT,ES}- }t‘rﬁw OSDEI 2018 | 24 spent five weeks at No. 1
EE TLOULANEY (LOULANEY,) 3 H) EONE AOTOWN GOSPEL/CUREY LA PIRAT .
e E P
§iid NOT LUCKY, I'M LOVED Jonathan McReynolds 4 2 JONATHAN MCREYNOLDS ~ Make Room | g on Top Christian Albums
1582 JMEREYROLES, LIL REYNOLDS, LOMWILSON L A%/ LIGHT/ECHE EONE beginning in December
T THROUGH IT ALL Tamela Mann Featuring Timbaland | 5 5, SHOPDNGEWROUSATSTS Dt o | 17 20,,1,?(' Ny e at
,]ESE TIMBALANC RYAMT,CUPAULE, MLH ERMAN Y CRAWLEY) TILLYMANN F RCAl L ou oay was written a
LY IMGETTING READY  Tasha Cobbs Leonard Feat. Nicki Minaj | | 45 MIRVNSAPP  PajlThekeyBed MuninSwp 156 time when | felt like things
F 235 KLEDR ki JEMARA MoTo - LSS were getting away from me
éEE: "0 REASON TD FEAR 1.). Hairston & Youthful Praise 5 32 TRAVIS GREENE The Hill 141 and, honestly, | was feeling
5§§ RETON (Wwrar AMESTOWN/EONE RCA INSPIRATION/PLG overwhelmed " Da|g|e
H )
3 £ LISTEN s Marvinsapp |5 5 FRER HAMMOWD  Sest Of Fred Hammond | 4 tells Billboard. “This song
S N ® — — ' - — became my anchor and my
E_ i > g Jekal\rn 5 a5 5I{.ICI[AI??TINII¢AH ” Ir?\‘ear To Worship: Live | rock, and it gave me truth.
-8 _ .
g‘ 2§ = AGREAT WDRK ] Brian Courtne\r WI|50I‘I s PHIL TH?MPSOH My worship | o I'hope it does the S_af,“efor
ek YUSEY (BCWILSON, A WLINDSEYA-RICHASDSON PHIL THOMPS RSHIP/EA H/EONE anyone that hears it.
%2 iz IGoTTHAT Anthony Brown & group s = TODD DULANEY Your Great Name | 5 —Jim Asker
E A.LBET A A KEY OF B/FAIR ONE
-
EE3 NO ORDINARY woRSHIP & s KIRK FRANKLIN  The Essentia Kirk Frankiin | 135
s2gi LWL ILLIAME] OYes VERITY/LEGACY
p = SERVE Jermalne Dol Iy 10 24 TASHA coBBS One Place: Live | 150
351 '3 _ LDOLLY (.DOLLY) DARKCHILD GOSPEL/BY ANY MEANS NECESSAR MOTOWN G LIMG
il o A o -
] g EVEN ME Darlene McCoy | 1z 54 TAMELA MANN One Way | og
£ § LEDALTON (DMECOY) ARAXIE TILLYMANN
e
:
B
E
-
4
g
2
g
5
=

B WG LEN.C E/RCA INSPIRATION® { BAZZ/BUTTERFLY WORKS/RED STAIR TRADESPLG
¥ OH HOW 1 I.OVE vou Zacardi Cortez | 5 2 TRAVIS EREENE Crossover: Live From Music City | 47
4 L BLHOSKING (L.BHOSE  SANDERS JR. | IEMKING, M. HUMES) HLAL KSMOKE REA INSPIRATION
i MENTION = Fresh Start Worship | 15 4 JOR'DAN qnmsmom; BLSD (EP) |
= ] LWILLEANMS {C.RMUKLIL FRESH LIS BOON GO G Q
iy
E% FMI'OR OF GOD James Fortune Featuring Zacardi Cortez | o 8 ThM\E!.A MANN Best Days | 227
= : ALEWIS INEALEWIS) FiYa WORLD/EOHE LLY MANN
cx¥
182 DOITAGAIN 'EIE\E}IIDT Collective Feat. Travis Green & Kierra sheard | 14 13 ANTHONY BROWNG ROLPTHERAPY - ALIg R/ From S | 50
§Iv 5 A REC OF &/TYSCOT/FA BA
i i RECKLESS LOVE Israel Houghton | 1 g KIRK FRANKLIN Hello Fear | j0s
2 | HOUGHTOM, M.EDWARDS (CASBURY.C.CLUVER S0 RGM NEW BREED/RCA INSPIRATION/PLG 0 SOUL/VERITY & PIRATION,/PLG
g I'VE GOT THE VICTDR\’ Rlck\r Dillard & New G 22 1 IElra‘!iR\rml SAPP o Close | 4
RDILLARDM.TAYL RAIHEY, R.DILLAR ITY/RCA INSI
WE LIVIN Tina Campbell 20 1 1.). HAIRSTON & YOUTHFUL PRAISE You Deservell | &1
WICAMPHELL (TLAMPRELLWSCAMPBELL 11) GEE TREEC WA LACD IAMESTOWN/EONE
CAN'T TURN BACK klns&FeIIowshlp Chi ago 0 4 SC:I.I!CDTRAC!( Greenleaf, Volume 2 | ¢
JOMES. JR.CIENK NEINS NSFIRED PECH HARPOS INECITY, R
TESTIMONY Rudy Currence | 5 4 KIRK anx!.lm .. {L'osing My Religion | 138
MYKAL STAR R ACE 1) (R CENG MIKE CHEN YO SOULARTAMOA RATION/PLG

Data for week of 07.21.2018 Go to BILLBOARD.COM/BIZ for complete chart data 81
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HOT DANCE/ELECTRONIC SONGS™

Artist

IMPRINT/PROMOTION LABEL

Zedd, Maren Morris & Grey

ZEOENGREY MU\%I‘EWHMW&SMM&DMU! MEOMAL UCIHIGIN  MTERSCOPE

ONE KISS

Calvin Harris & DLla LIDaI

THE CHA! suomsA

THE CH Memories...Do NotOpen | g6
THE CHAINSMOKERS A collage (EP) | gs
MSRUPTOR/COLUME!A
EAWIIN HARRIS Funk Wav Bounces Vol. 1 54
~ [ ]
LaDyGAGA A merme [2s Caline
GORILLAZ A Demon Days
“1* Smolders

KYG Kids In Love | 3¢
et AtNo.1
PP.EH:?». v coue MOMeNt Apart | 44 °
T Céline Dion (above) darts
THE ll:.HMIISIlOKERS Sick Boy (EP) | 12 2-1 on Dance Club Songs
AVICH ‘ True | o with “Ashes,” her thlrd .
PRMD/ISLAND career leader and first in
ODESZA In Return | 155 a decade. The tune, from
FOREIGN FAMILY COLLECTIVE/COUNTER the DeadeOIZ SOundtrack,
: 7 Encore | 1m was remixed by Steve
- - Aoki, Riddler and Laibert,
!m.lolg LAZER  PeacelsTheMission | 148 among others. Dion's
Dance Club Songs history
R‘,‘}V!? G ET“ WERKS No,ttﬂl"g But The Beat | 183 spans over 25 years, since
- “Love Can Move Mountains”
ID.?FITlPUIHIKé Random AccessMemories | 155 debuted in November
ALINABARAZ& GALIMATIAS  UrbanFlora | 55 1992 and peaked at No. 5
ULTRA/MOM + POP in January 1993. Her other
K'mo . P Cloud Nine | 110 No. 1s, among six top 10s,
00 A57HYG0 ASULTRAMCA are “Misled” (July 1994) and
Awake | 4p “Taking Chances” (February
i 2008).
CM;Y'" ‘!.ﬁ!“ms Motion | 121 On Top Dance/Electronic
<K Albums, British electro act
[ 108 Years & Years enters at
- No. 1 with Palo Santo, its
“ARSHMELLO doyuimedl |3 second chart-topper. The
CALVIN HARRIS ® 18 Months | 1gg  /bum bows with 8,000
ONSTRUCTION £ RASROC NATION/COLUMBIA equi\/alent a'bum UnitS,
DAFT PUNK . Discovery | 106 according to Nielsen
DRFTLIEEFARL Music. With 4,000 copies
MI'ICII AVICI(O1) (EP) | 44 sold, Palo also opens at
GEFFEN/C .
No. 1 on Dance/Electronic
#.HELL& INGROSSO More Than You Know | 13 Album Sales. Previously,
EFUNE ELL/THEF 1 '

Years & Years led Top
Dance/Electronic Albums
in August 2015 with
Communion. Four Palo
tracks have hit Hot Dance/

1 1
o o CALVIN HARRE /IN HARRIS, DLLIPALLAEYED) 2 15
5 [l SOMETHING JUST LIKE THIS A  The Chainsmokers &Coldplay | | 5
THE CHANSMORERS (A LAGCASTL A IMARTI, UM, | L RLICHL SO CHAM H0N) DR BOR L O LMBSA
° o JACKIE CHAN Tiesto & Dzeko Feat. Preme & Post Malone | , g
" P RENM [EER0 b FETMEHER A PO IBYF00) RTRR0ES T MYERAELT) WA FEEEDOMWTAL AMLECA R AN PR i
. OCEAN Martin Garrix Featuring Khalid
© O |ss e 5 4
r
4 5 o !.-'.?LD i Clean Bandit Featu ngenL;n .".,?"at_o P 8
o (7] X Rewino Me 1o Foreey Kygo Featuring Miguel -,
- WYGO (KYGO. M. LPIMENTEL P.PLESTE DLAORIET. DPHELAN) EYGO AS/ULTRAIRCA
h o [P SILENCE A Marshmello FeaturingKhalid | | 4q
MARSHMELLE {MARSHMELLD, K _ROBINSOMN JCYTIME COLLECTIVE ARCA
BORN TO BE YOURS
H 5008 IR vich 0AE LS NSEON SNTKEE DPLTIMARAGO) 34
5 o [RUM WOLVES & 1 38
RISE Jonas Blue Featurln Jack & Jack
11 12 @ ONAS BLUE (G ROBINEDREWETTROMANE) Eos g MVERGIN/CAPITOR u 7
BODY Loud Luxury Featuring Brando
15§ /13 Q AFEDYK.LDE PESMMCCLAIN.A 1DE PACE} v & amasra | 120 33
BETTER NOT I_DLHS The r‘hlld Featurln Wafia
15 15 @ LOUIS THE CHILD (FKENNE TR HALI DREN S50 THE CHILD, g i 12 13
FLAMES David Guetta & Sia
16 14 @ NOT LISTE NOT LISTED) WHAT A MUSI/PARLOPHONE /BIG BEAT/ATLANTIC/RRP 9 16
SDMEBOD‘I The Chamsmokers & Drew Love
@ @ 11y IF YOU'RE OVER ME Years &Years . 4
! STEVE MAC (SLATHORNTON, SMECUTCHEDH. M. RALPH) POLYROR/INTERSEORE
m e e FINEST HOUR Cash Cash Featuring Abir |
(NS CASHBUATT GFF PROGUCTIONS (L HAROSNLEFVANCHIO U SRFRSCHA L MATSTIGE F HINDUERN LI HES BALTON) Al
22 @ ONLY YOU Cheat Codes & Lmle Mix | o 3
TEDAHL, DIGITAL FARM ANIMALS ARDMAN, PBOWMANN.JGALE,] HL) YO/ 300
18 19 iff.p\'l S Marshrnello Featurlng Leah Culver 2 1a
go' @ RIDE OR DIE The Knocks Featurmg Foster The People S0 16
THE KNDCKS,STYALZ FUEGD (BRUTTHER KBEHR M.D/F BEAT/RRP
HOT SHOT KARMA Years &Years 5,
DEBUT GRADES (DTRAYNOR.OATHORKTONSTHUDSON,C LOFFEE ) POLYOOR/INTERSCORE
LETME Rudimental & Major L z nne Mane & Mr. Eaa 20 a
MOT LISTED ISTED) MAL DE | R TOM'S/BIG BEAT/R
p HOLD ON TIGHT 'R3HAB x Conor Maynard 53 18
\ FIEL GHOUL (REL GHOUL RTEBALDA K.RDHAIM NALD CAES, KLBEHR) BIRFYNK
LIKE | DO David Guetta, Martln Garrlx &Brooks | o 54
WLATTVUR. & FTETN LA REOMM FREEMARN R PECOBCS0M, L0 TRANTIR, 1NCHALL AT A MUK ERRLOPHONE A RLANTYC
BOOM Tiesto, Gucci Mane & Sevenn | |, ¢
TIESTOSEVENA GO MANE [TAVERWES |5 BRAERLK BRAUER R OOMAS MEISCAL FREEDONPMANCASABLANCAREPUBLIC
MAD LOVE Sean Paul + David Guetta Featuring Becky G 7 21
1UGLETE G HFLRNS CRT J5P NRIOUE',F2 TTA AESCFINIE LEEN LSEL M, TR CHEN S DUTY RO MDA RLE
o PANIC ROOM Au/Ra & CamelPhat | o
X A MFRAMPTON, M.FARRAR (15T AMFRAMPTONG. BENG AN, MLFARRAR) LD DM TH/COL LML
m ALIEN Sabrlna Carpenter & Jonas Blue 2 7
OMAS BLUE (SCARPENTERG.LADSIN, LMLBENNETT HOLLYWC
. e @ ALL FOR YOU Years &Vears | 5o
H URSTIN (DA THORNTON GXURSTIN M.RALPH) FOLYDOR/INTERSCOPE
. @ @ DANCING ALONE Axwell & Ingrosso Featuring Romans 10 2
T 4 AXAELL SSRGS (AXRTLL S NGROSSO ROMANSS JASTENKER) LA SOONER L AR STRALWE RRSCARITOL
G Lewis X Clairo
NEW e TTRLL DPIMENTEL SLMCKINSON IASANE iGN A A LANC A TEPUBLIC 31 1
IDWK DVEBS X Blackbear
32 29 e AN TR WOEE AN SN HOEF [BSAMAM VAN REN HOEF AN DN HOEFMTMTIO0E A MOGEN W IWE 0L BAKER) CARAR TN FRA 12 6
; SANCTIFY Years & Years
N m RE-ENTRY @ KID HARPC: ATHO®NT POLYDOR/INTE |5§(||[E 1 4
28 ! w:!\(?k\:?l.! J?RE-...--..:'—l-;'-;u'.-r. Syn Cole Fea[ur?: - 33 5
= BE RIGHT HERE Kungs & Stargate Featuring GOLDN | 5,
GAIEG(E £ HERMANENMSERIGENAMBERGM] WA | AEAASARS
WHEN WE WERE \"OUNG Lost Klllg‘s Feat. Norma Jean Mal"tlne 34 9
LOST ¥ INGS.N.POTTHOFF (N.SHANHOLTZ R .ABIS 1N POTTHORF, N AMARTINE DISRUPTOR/ATA
1 WANNA KNOW RL Grime Featuring Daya | 1o 7
BL GRIME (H.STEINWAY. DNIGROC SALIMANDO) WEDIDIT
== I'M IN LOVE WITH YOU  Tony Moran Featuring Jason Walker a8 2
_ TMORAN (A MORAN MSGREENLY H.A J] MR TANMAN
o= RING RING Jax Jones Featuring Mabel And RICh The Kld 39 1
n LA JONES TTF KW 0 LAM S RAL PH M MCVEY M RCUZE T TE.CPURTELL 11 KFFSOMA EMENITE YO,
YOUR LOVE David Guetta & Showtek | o 4
NOT LISTED (NOT LISTED) WHAT A MUSIC /PARLOPHONE ATLARTIC/RRP
WAIT hantel Jetfrles Featurlng offs & \.I'org.I 0 10
CUEFFRIES.L.BELL {C.JEFFRIES, LBELL K.LEPHUS T HOLLING, W W/CAPITO
MAGENTA RIDDIM Disnake |, 54
D) SNAKE E GAMCINE) DI SNAKE/GEFFEN/INTERSCOPE
EVERYBODY HATES ME The cha| nsmokers .— 17
THE CHAINSMOKERS (A TAGGART.EMSCHWARTZ) UPTOR/COLUMBIA .
PRETEHDER Steve Aokl Featurlng Lil Yachty & AJR 24 8
SHIRDYUK| ADKER.METZG LMETZGER,LIL Y.
SPAL‘ESHIP Galantis Featurlng uffie | 5, 5
Al NICOBACK (CKASLSSON. RO ITZSCHH N JONEACK A MAL IS AT45) B BEAT/RAP
Netta
LIESBEGER) TEDY/S-CURVE/BMG 46 1
Sigala &
BULLIMORE, IALLBENNETT) 8 MINVSTR? 26 18
HO‘I STUFF 20!.8
TTE (HFALTERMEYER K.FORSEX PRELLOTTE)  CASABLAD 24 9
TELL ME Marshmello | - £
MARSHMELLO (MARSHMELLD) OY TIME COLLECTIVE
HEENTRY WINNEBAGO Gryffin Featuring Quinn XCIl & Daniel Wi 4. io

SAD PONYLRASENGRYTF IN [ RALSEN,| RAISEN,L HICCOLL

S CURKROOMGER SEN/INT

82 Go to BILLBOARD.COM/BIZ for complete chart data

EIDI!.TE - Arti ; Electronic Songs, including
westinl) =t “If You're Over Me" (18-16;
&1 Sﬂﬁa'ffss CalvinHarris &Dua Lipa ¢ 1,000 sold, up 101 percent)
FRI ND hmello & A M and leading debut “Karma”
e LeCTVE A At i ne-Marte | 21 (No. 21
NO TEARS LEFTTOCRY  Ariana Grande | | Atop Dance/Mix Show
REPUBLIC Airplay, Calvin Harris
FINEST HOUR cash Cash Feat. Abir | and Dua Lipa return for a
BIG BEAT/RRF seventh frame at No. 1 with
Zedd, Maren Morris & Grey 24 “One Kiss" (2-1). Plus, Taylor
Swift sails to her eighth
MINE . Bazzi | top 10 with “Delicate” (11-7),
- . buoyed by official remixes
Taylor swift | o from Seeb and, in tandem,
Sawyr and Ryan Tedder.
NICE FOR..-W.‘\*;;A‘[U-,; Drake [ ;g Meanwhile, Cardi B
bounces to her second
.C.a..rd' B, Bad Bunny & J Balvin | . top 10, and Bad Bunny
PSYCHO  Post Malone Feat. Ty Dolla $ign | 7 and J Balvin each earn
REP their first, with “I Like It"
THUGHTSBREATHE sk it ol Bt Seeer | g (14-9). —Gordon Murray
GIRLS LIKE YOU  Maroon 5 Feal. CardiB | 5
PANIC ROOM Au/Ra & CamelPhat 4
QUDMOUTH/COLUMBIA
Go Bar.nu CLUV DANCELARMFTERCLUV PNAU 22
JlUﬂE CH.lH Tlesio& Dzeko Fﬁn Pierne& Post Malone 7
PAMAMSCASABLANC,
I LIKE ME BETTER Lauv | g
AL WAL ROBAL
THIEIRAPY %{Tiu van Buuren Feat. James Newman |
_I‘Hﬁ!lllﬂ KNOW RL Grime Feat. Daya 13
!IEQHLD BEWRONG  Lucas & Steve x Brandy 4
BETTER NOW Post Malone | 5
'\I"A{I‘{TE ME THERE Conro | 4
&l’EH-rEm--.-»Hé.l-sw Feat. Big Sean & Stefflon Don | ¢
]'I;IE_IIIf_BETWEEH Elephante Feat. Anjulie | o
EI:I_QTST TIME M-22 Feat. Medina | 4
Twmmﬂﬂ's Iuﬁtﬂlfimmmﬂl&sﬂa{lﬂﬂﬂ&mmﬂe 2
M & DANK' OfULTRa

Data for week of 07.21.2018

TONY BARSON/GETTY IMAGES

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

HOT DANCE/ELECTRONIC SONGS: The week's most popular current dance/electronic songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music, streaming activity data by online music sources tracked by Nielsen Music and reports from a national sample of club DJs. Songs are defined

for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc.

MUSIC
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Data for week of 07.21.2018

'CONCERT GROSSES

TITLE Artist | m GROSS ARTIST
M OTION LABEL PER TICKET PRICE(S) "I:
578 ASHES Celine Dion 7
MARVEL20TH CENTURY FOX/FOX/COLLMBIA $11,951,047 TAYLOR !"o':l\‘lFT,I CHJ\RI.I XCX, CcAMI LA CABELLO
LOVE IS BIGGER THAN ANYTHING IN [TS WAY L2 J o h . :
ISLANDYINTERSCOPE
; 11,396,004
mﬂm&gurﬂjmmm:nm Dianafoss ¢ gon.’anmofun MESSINA TOURING GROUF
I’i?lBPﬂ TIGHT  R3HAB x Conor Maynard | g 47,581,640
(310,308, 880 AISTRA- LivE
FLAMES Da\nd Guetta &Sia | ¢ LIAN) $180.20/376.89
WHAT A N G BEAT/ATLANTIC/BRP
$5,697,111 BEYOHCE & JAY-Z
I'M I LOVE WITH You rom;Moranfeat,JasonWaiha & (4,918,145 EUROS) ON, BERLIN \VE NATION
MR, TANMAN S1.18/529.03
ALONE  Halsey Feat. Big Sean & Stefflon Don | 1o $5,531,610
As alali (4,751,951 EUROS) AIKEN PROMOTIONS
WHO YOU ARE syn Cole Feat. MIO | 7 e
10QHS $5,369,669
ALIEN  Sabrina Carpenter & Jonas Blue | 13 Si5/%5 HIVENATION
BEAUTIFULLY BROKEN Plumb | 7 ff,garl,rss KENNY CHESNEY, BRANDON LAY, OLD DOMINION, THOMAS RHETT
PLUMECERTEICITY 25483 ARROWHEAD STADILIM, KANSAS CIT ia TOURING GROUP
JULY 14
HOT STUFF 2018 Donna Summer | 12
CASABLANCA/MERCURY/UME $4,733,549 BEYONCE & JAY-Z
(4,031,185 EUROS) OLIMPIC LLUIS COMPANYS, BA HATION
HANDSONME  BURNS Feal. Maluma & RaeSremmurd | $206.36/525.34 ' '
A
NO TEARS LEFT TO CRY _ Ariana Grande | 1 Sesians  NEYONCER T2 —
¥ b FLITE5/820.05 i
NESEWHIMD| O ool | | 4 $4,520,814  BEYONCE & JAV-Z
it (3,875,920 EURDS) RHEINENERGIE
|wmmxnmnr NOTD Feat. Bea Miller | & Hi 532008 w3
2 S $4,018,996 BEYDIICE & JAY-Z
Netta | 4 islf]ls;fsll; :F:JS) ) SAN SI80, MILAY
MWE TO MIARI Enrique lglesias Feat, Pitbull | 4 $3,753,186
527545
2AM Booyah Riot | o
MEGATONAL = o $3,475,_543 BEYONCE & JAY-Z )
e Hisry Rabeits | s c;- 5 ! g)lI:.:_ﬁg‘;_::s.;li_l;:mﬂ ;u:.-:.- OLIMPICO, ROME LIVE HATIDN
DALMAN
il % |
i : P 2,464,706 DEAD & COMPANY
ONE Kiss Calvin Harris & Dua Lipa | 13 = g;gﬁm ! DODGER STADIUM, LOS ANGELES e
I
?;IICES&STONES Metro & Nelly Furtado | 4 42,365,330 RDGER WATERS
(1,807, 140) TRIPLE & ENT
F 'OOSE HOPE Camille | o $109.88/585.08
- - - $2,331,605
I'M SO ALIVE  Dark Intensity & Angelica Joni | 4 F— $126.01/$3950
a8
JACKIECHAN  Tiesto & Deeko Feal Preme & PostMalone | 4 o $2,253,643
MUSICAL FREEDOM/PMAMASABLANCA/REPUBEIC $141/537 IVE HATION
ILIKEIT CardiB, Bad Bunm.I & JBalvin | g
THE KSR GRE it $1,921,089
ACCELERATE  Chisting Agullera Feal. Ty Dola ign & 2chnz | 2 — S146/545 IVE HATI
RCA L N
FRIDAY NIGHT Johnnie Mikel | g [ ] Bullets indicatetitles with $1,588,770
BLUE VILLAGE greatest weekly gains. g’;;ﬁ;:;:‘?:"’“ AN Lol
LIE!N Ron Reeser & D) GhostDragon Feat. Michaellanza | ¢ Album Charts $1,475,000
=i Recaording Industry Assn. of (;1_1’“4,;33;
RISE Jonas Blue Feat. Jack & Jack | 3 America (RIA4) certification ST3ATS3340
O ABFID Ter phlyémai ?mgme;ns & p
= igital downloads of 500,000 1,185,953
ST-A"D ur Dirty Werk | 2 albums (Gold). $|2‘:.'§19_5‘n THE BOWERY PRESENTS
H¥ HY A RIAA certification for
FRIENDS = Marshmello & Anne-Marie | 14 niand o Ll Dl $1,093,450  DEAD & COMPANY
EBNEROLIELRYE LN ORnE RO units (Platinum). Numeral 51-11’.-’53? d MATTRESS FIRM AMPHITHEATRE, CHULA VISTA, CALIF, LIVE NATION
WITH OR WITHUUT YOU  Genesislones | 3 &%Eﬂt\;;‘gig{]ﬁguﬁ_l’ui\;mbc" L
— , platinum level. $1,062990  SHAKIRA .
FEELINGLIKEMYSELF  Harlow Harvey Feal, Paige Morgan | 10 RIAA certification for il S CIRN. ZERICR SUITZERLANG WEN
418 physical shipments & digital SI04.10/37450 "
MIAMI  Manuel Riva Feat. Alexandra Stan | 7 3ﬂ#§}%?5;1g%?_rﬂm°enm| $1,058,788 PAUL SIMON .
RADIKAL noted with Diamend symbol F15A50/SA050 i LM, GREENSBORS A HE
SOLO  Clean Bandit Feat. Demi Lovato | 3 Indicates album's multi-
BIG BEAT/ATLANTIC/RRP platinum level. _ $911,064 KATY PERRY, HAILEE STEINFELD
() Latin albums certification for 5687170) SCOTUAND AEC
NICE FOR WHAT Drake | 10 physical shipments & digital SIS0LI0/566.20
YOUNG MONEY/ PUBLIC downloads of 30,000 units
" (Qro). 6,863 BRYAN ADAMS
.B\DPY up Dave Allen Feat. Arianny Celeste 8 /Y, Latin albums certification for (sgise'rslgm:sl . AI;‘ URICH, SWITZERLAN
DALMAN ghysl]tal shipfments & digital $0056/585.48
i ownloads of 60,000 units
.',‘\;E‘:E.ﬁ}sl D Dennis Lioyd 5 (Platino). Numeral noted $842,978 TIM M(GRAW & FAITH HILL, DEVIN DﬂWSOH
- with Platino symbol indicates S5 S 2050 A, SEATTLE, WiSH. MESSINA T
DANCE THE NIGHT AWAY Ani | 3 album's multiplatinum level.
DEL ORO/MHM
$781,752 TIM McGRAW & FAITH I'III.I., DEVIN DAWSOII
DANCINGALONE  Avwel & Ingrosso Feat. Romans Digltal Songs Charts bkt VATTHEW KNGHT ARENA, FUGENE, DF ESSINA TOURING GROI
REFUNE/AXWELLASTRALWERKS/CAPITOL 1 . E‘a?dﬁggﬁrgfigggfgnfgroi?o 000 133/529 Ilﬁ‘ I Il W ENIGHT ARENA, E S0 [}
_| DIDH'T KNOW  Serhat Feat. MarthaWash | o demand streams where 100 $732,183 KENHY CHESNEY, CILD DOMINlO"
ap ?éi;;gf]“s equal 1 download S100/560 ANSAS MUSIC PAVILION, TOGERS, ARK MESSINA TOURING GROUP
HEARTS AIN'T GOMMA LIE  Arlissa & Jonas Blue | 15 A RIAA certification for 1
POSITIVA/DEF 1AM million paid downloads $710,261
TROUBLE Aeysmon | ¢ neongmngsteons frasimacs o swzan o
Sl 1 download (Platinum).
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Pink
Kicks Off
Oceania
Tour

P!nk (above) launches the
latest leg of her Beautiful
Trauma Tour with a bang,
as the first four shows of
her Oceania Tour — all

at the Perth Arena in

Perth, Australia — earned
$7.6 million, according to
box-office stats reported
to Billboard. The four-show
sellout run kicked off July 3
and concluded July 7, with a
total of 59,553 tickets sold.

The Live Nation-
promoted tour follows the
singer's successful U.S. leg
from March to June that
earned over $100 million
from 46 performances. Her
tour continues through the
summer, culminating with
six nights in Auckland, New
Zealand, between Sept. 4-11,
and includes a nine-night
run at the Rod Laver Arena
in Melbourne, Australia.

Meanwhile, multiple
dates from Dead &
Company'’s tour of the
western United States dot
the Boxscore chart, led by
the band’s two-night stint
at Boulder, Colo.'s Folsom
Field July 13-14. The shows
earned $5.4 million in gross
sales with 62,904 tickets
sold between the two dates.

In all, eight shows at
six venues from Dead &
Company reach the
ranking, including a date
at Dodger Stadium in Los
Angeles. Across the eight
shows, performed between
June 30-July 14, the band
earned $13.8 million in
gross sales with 185,172
tickets sold.

With the conclusion of
the 24-show tour, Dead &
Company amassed
$35.2 million from 495,624
sold tickets, including one
sellout at Coastal Credit
Union Music Park in
Raleigh, N.C.

—Kevin Rutherford
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a0 Years Ago
JOHNNY
CASH WENT
TO PRISON,
AND NO. 1

The Man in Black's classic
“Folsom Prison Blues” topped
the Hot Country Songs chart

WHEN JOHNNY CASH PERFORMED
“Folsom Prison Blues” at Calfornia’s
Folsom State Prison on Jan. 13,1968,
the song was hardly new.

Cash wrote the tune in 1951 after
seeing the film noir Inside the Walls of
Folsom Prison while serving in the U.S.
Air Force. The studio version, which was
recorded in 1955 at Sam Phillips’ Sun
Studio in Memphis, climbed to No. 4
on Billboard’s Most Played by Jockeys
country chartin 1956 and generated
mail from inmates around the country.

: Although Cash’s experience with

’s incarceration had been limited to a
handful of one-night stays in jail on
misdemeanor charges, he sympathized
with the plight of the imprisoned and
performed the first of several concerts
for them in 1957 at Texas’ Huntsville
State Prison. More than 10 years later,
he played Folsom Prison backed by an
all-star band that included his wife, June
Carter Cash, and The Statler Brothers.

On July 20, 1968, the live recording
of “Folsom Prison Blues” from that
concert began a four-week reign atop
Billboard’s Hot Country Songs chart at a
particularly turbulent time in America.
On June s, as the single was climbing
the chart, Sen. Robert F. Kennedy was
assassinated. In the aftermath, many
radio stations put “Folsom” on hold
due to the song’s signature line, “I shot
aman in Reno/Just to watch him die,”
prompting Columbia to release an
edited version.

In addition to its chart success,
“Folsom Prison Blues” won the
Grammy Award for best country vocal

TR Saes wuins e, DErformance, male, in1969. An

Wesks on inductee into both the Country
Music Hall of Fame (in 1980)

and the Rock and Roll Hall

of Fame (in 1992), Cash died

at 71 of complications from

REWINDING
THE
CHARTS

Last
Week

2 FOLSOM PRISON BLUES

Johny Cash, Columbia 44513 (Hilo, BMij $
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Cash (left) performed . Jerey Lee Lews, Smash 2184 (Gallco, Bul) diabetes on Sept. 12, 2003.
forinmates at the i 4 4 msovr : :
Cummins Prison Farm ity Arnai, REA Vit 49525 15 He left behind a discography

of more than 9o studio and
live albums. —JIM ASKER
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MUSIC FESTIVAL

POWERED BY | LIVE NATION |

AUGUST 18 19 NORTHWELL HEALTH AT JONES BEACH THEATER LONG ISLAND, NY

T ATUR DAY
HALSEY RAESREMMURD

ANDREW MCMAHON visemess BAD ROYALE CHEAT CODES
FRANK WALKER GNASH KEHLANI KIM PETRAS KREWELLA
LIIV. LIL XAN LONDON RICHARDS LOVELYTHEBAND MATOMA

MATT MEDVED OLIVIA O'BRIEN PHANTOMS SHEPPARD

TAYLOR BENNETT THEY. TWO FRIENDS VERITE

SUNDAEY
DJ SNAKE FUTURE

BEXEY BHAD BHABIE DAYA FRENCH MONTANA
JACQUEES J.1.D JUSTINE SKYE THE KNOCKS
LOGAN HENDERSON LOOTE MACHINE GUN KELLY
MATY NOYES NGHTMRE NOTHING, NOWHERE. RICH THE KID
ROZES SABRINA CARPENTER SHORELINE MAFIA - YUNG SVNT
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