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A NEW IDEA IN ARTISTIC NUDITY

THE ORIGINAL

ETTE

(DARE)
WITH HER SACRED PARROT
—IN — %

“THE DANSE OF THE WHITE GODDESS”

AN ORIGINAL YVETTE CREATION

The Most Sensational Atiraction of the Chicago Fair Was an Artistic Nude.
New York and Frisco Fair Promoters-—-Here Is That Sensationalism That

Spells B-O-X O-F-F-I.C-E.
NOW PLAYING
COLOSIMO’S CAFE, CHICAGO

AVAILABLE FOR THE BETTER NIGHT CLUBS AND THEATERS

Direction: LEO B. SALKIN, 54 W. Randolph St., Chicago
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LEGIT SMALL BUT STRONG

Shortage of
Name Acts
Threatens Chi

CHICAGO, Aug. 18.—Names will be at
a premium in this night club area dur-
ing the eoming season, if the current
shortage is any indication, Operators
say that “hey must have box-office per-
formers to attract business. Music Corp.
of America here, as well as other leading
offices. have heavy orders for screen and
air notables for local clubs starting next
month, but it is problematical whether
manv of them will be filled.

Lew Wasserman, of MCA, who recently
made a trip on the Coast to line up
name talent, discovered that few of the
biz shots want to leave sunny California
for night spot engagements, elther due
to the larze income tax slice demanded
by the gavernment or more profitable
air and D»icture engagements on the
Coast.

Sonny Coldstones Colony Club, open-
ing September 7, will be In need of
names, planning to cash in on floor per-
sonalities rather than bands. Drake
Hotel’s Go.d Coast Room, relighting first
week In October, wants big acts as well
as blg hands. Sherman Hotels College
Inn will be in the market for a strong
floor show middle of next month when
the summer-long ice revue closes, as will
be the Comtinental Room in the Stevens

(See SHORTAGE OF on page 30)

Mae’s Bodyguard

NEW YORK, Aug. 20.— Wherever
Mae West treads, gangsters fear to
follow her footsteps—at least since
she acquired that tough-looking
“bodyguard.”

The August issue of Police Gazette,
carrying a photograph of Mae “at-
tending a Hollywood preview,” noted
the *“bodyguard in the rear with his
hand in his pocket.” She ‘‘guards
against suspicious characters,” states
The Gazcette,

The caption is a little cockeyed
because that particular photo was
not at a Hollywood preview, but was
taken outside Loew’s State during la
West’s p. a. there, and the *“body-
guard” {s none other than Irwin
Zeltner, press agent for Loew's State.
The suspiclous looking character eye-
ing Mae’s fur plece so avidly is Al
Rosen, manager of Loew’s State.

Theater Counecil
Sets Schedules

For Convention

NEW YORK, Aug. 20.—Plans whereby
the American Theater Counc:d will be
made a permanent organization and
central clearing house for the legitimate
stage In New York and on the road will
be offered to the delegates at the second
annual convention of the ATC next
month, for vote. Acceptance of the pro-
posal” would involve bestowing upon the

(See THEATER COUNCIL on page 30)

Record - Breaking Canadian Fair
Tour for Royal American Shows

FORT WILLIAM, Ont., Can., Aug. 20.
—Royal American Shows are winding
up their tour of Canadian fairs—seven
in four provinces—this week at the
Port Arthur-Canadian Lakehead Exhi-
bition here and preparing to return to
the States, where they will play the Tri-
State Fair, Superior, Wis., starting next
Monday.

“Business has been very good in
Canada for us,” said Carl J. Sedlmayr,
general manager of Roval American, to
a representative of The Billboard. ‘“‘We
have established a new all-time record
this year, exceeding even the record-
breaking 1937, and especially at the Ed-
monton Diamond Jubilce. Winnlpeg,
too, was much better than last year.

“Here at the Canadian Lakehead Ex-
hibition we started out Monday with a
10 per cent increase over last year, and
the following day, Kids' Day, we again
went way over our past records. I be-
lleve that we will establish a new
record at the Lakehead Exhibition, too.”

Agricultural exhibits here were up 20
per cent over last vear, according to W.
Walker, manager of the exhibition, and
C. E. Chapple, president. Grand-stand
attractlon was the Hongland Hippo-
drome, which did good business. Twin
cities have not yet felt the vast move-
ment of grain eastward from Western
provinces, but mills are optimistic.

Walter D¢ Voyne, RAS secretary. has
been busy all week preparing manifests
and other details relative to return of
show to Stales tomorrow via Fort Fran-
cls, Ont., and thence eastward to Su-
perior.

_ William Horder, general passenger
agent of the Canadian Pacific Railroad
at Winnipeg, has been a visitor on the
show the rast two weeks. Both the
Canadian Pacifiz and Canadian National

this year have carried the two-section
show traln on express-train schedules
during both long and short hops, the
trip here from Winnipeg, 410 miles,
(Scc RECORD-BREAKING on rage 104)

.of 1937-'38, the lowest number in the

1937-38 Season Has Few Shows
But Better Percents, Long Runs

Only 110 shows all told hit the boards—but failures
decrease from 76 per cent to 74, and average run of
dramatic shows goes up half a week—quality up

®

NEW YORK, Aug. 20.—A statistical mop-up of the legit season of 1937-'38
proves conclusively and devastatingly that, from the standpoint of quantify, it
was the worst in the history of the modern stage. But, on the other hand, it
shows an encouraging tendency for percentages of successes and the average length
of run to go up. Both trends bear out predictions made in the Fall Special issue of
The Billboard five years ago. Legit is becoming a much smaller field than it was
in the palmy days of 1926 to 1929, but at the same time it is, generally speaking,

e s

Only 110 productions of all sorts Ru])in &_Cherry ,37
Ionia Free Fair
Gross Maintained

opened on Broadway during the season
IONIA, Mich., Aug. 20.—Two days’

rain failed to prevent Rubin & Clerry
Exposition from maintaining last sea-
son’s all-time record gross here in -he
company’s initial falr engagement of
1938. Persistent showers Monday and
Tuesday were braved by overflow threngs

(See RUBIN & CHERRY on page 104)

moderh history of legit. Of thcse, 98
were plays and 12 were musicals. The
totals for the season of 1936-'37 (which
held the previous low record) were 125,
103 and 22 respectively.

Musicals, a fleld that has practically
disappeared with the advent of cabaret-
theaters and song-and-dance films,
stayed constant, however, In the number
of commercial premieres. There were
10 tn 1937-'38, the same number as in
the previous year. The legit fleld proper

(See LEGIT SMALL on page 19)

MCA $17,000 Fort Worth Show
Grosses $40,000 First 2 Weeks

FORT WORTH, Tex., Aug. 20—The less than expected, the second brought
first unit of the new Casa Manana the total up to expectations. Average
Varieties which ran two weeks (July 29 nightly attendance is around 3,000. No
to August 12) grossed $40,000 in admis- show was rained out, but rains and
sions alone, exclusive of tax and con- CioUds just before many performarces

y cut into attendance somewhat. .
cessions, according to Lew Wasserman, Wasserman believes the local busir.ess
MCA producer in charge. The first week’s men backers of Casa Manana will . et
gross was $18,000 and the second week's 8

$22,000. Altho the first week was slightly onnost all of Jgg“roﬁ’ro'ovf,’geé;“’f:“g;'l‘

as a large part of the 820,000 which tih2y
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GREENSBORO, N. C., Aug. 20.—Condi-
tions indicate excellent prospects icr

fairs fn this State, especially in tae
Eastern section, sald Norman Y. Cham-
bliss, who operates flve North Carolina
fairs with headquarters in this clity.
Tobacco markets to open this monsh
will have excellent prices, he said, judz-
ing by Georgla and South Carolina pricas
and his experience as a 25-year resident
of the State. Rocky Mount, Williamstcon
and Clinton fairs are in the tobacco
belt.

For fairs under his management he
1 announced these resident managers:

(See N, C., PROSPECT on page 104)
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Burlesque Outlook Not So Hot

BAA Lacks Funds; Marks Time

Ban on burlesque still on in New York—only two Follies
houses left—Hirst, Schuster “circuits’ hopeful—many
plan stock—BAA in tough spot—Four A’s helps

®

NEW YORK, Aug. 20.—As legit, screen, radio and night clubs point for a new
season with high hopes, burlesque remains pretty much in the same doldrums in

which it has wallowed for more than a year.

Conditions in the burly fleld are at

their lowest ebb here, with only two houses now open and plans merely tentative

for fall reopenings of others. Position of

the Burlesque Artists’ Association is one

of uncertain waiting, coupled with attempts to effect a return of the name bur-

lesque on theaters operating in this area.
and opposition on the part of ‘“Follies”
house managements now operating here.

Thomas J. Phillips, president-secretary
of the BAA, says his organization is just
awaiting the opening of more theaters,
at which time they will “all have to sign
with the BAA.” Agreements were sent
to Joe Weinstock, of the Republic, and
Harold Minsky, of the Eltinge, several
weeks ago, but neither house has signed.
Phillips does not Intend to press the
matter until more theaters open, but
211:1ates that signing will be compulsory

en.

BAA head also sald that Izzy Herk,

WHAT AN IMPROVEMENT

vttt

DOES MAKE/

Eyes framed by long. dark. luxuriant

lashes—twin pools of loveliness! They
are yours instantly and easily with
Maybelline Mascara, either Solid or
Cream form. Here is the very essence
of romantic charm.

Maybelline is harmless, tear-proof,
non-smarting. Not waxy, beady or
gummy. Applies simply. smoothly. gives
a nalurgl appearance, Tends to make
lashes curl. More than ten million
beauty-wise women from Paris to Holly-
wood use Maybelline regularly. 75¢
everywhere, Black. Brown or Blue.

Use the smooth Maybelline Eyebrow
Pencil and creamy Maybelline Eye
Shadow in flattering shades that harmo-
nize with the mascara, Generous intro-
ductory sizes of all Maybelline Eye
Beauty Aids obtainable at 10c stores.

TODAY —discover this thrill-
ing way to lovelier, more enchant-
ing beauty —with Maybelline—
the eye make-up in good tastel

Get into the
Road Show Business

Hundreds of men are making big
money operating Talking Picture
Shows in theaterless communities.
We rent 16 mm talking pictures for
from $20 to $25 per week, and
rent and sell Projectors.

Write today

[deal Pictures Gorporation

Dept. B.B.
28 East 8th Street, Chicago, Il

THEATRE EQUIPMENT MEW & USED

MOVING PICTURE MACHINES, “OUND EQUIPMFNT. SCREFAS.
OPERA CHAIRS. SPOTLITES. ~TEREOPTICONS FILM CABINETS,
PORTAILE PROJECTORS, M. P CAMEHNAS. GENENATOR SiTs,
RECTIFIERS. REFLECYING ARC LAMPS. REWINDS. VENTILATING

FANS, CARHONS FILM CFMENT TICKETS MAIDA LAMPS AND
SUPPLIES, EVERYTHING FOR THE YHEAYRE.
WRITT FOR FHEF CATALOG 'H

MOVIE SUPPLY CO.,, Ltd.

1318 S. WABASH AVE. CHICAGO, ILL.

Added to its troubles are lack of funds

—_————
planning to reopen the Gayety, has sig-
nified his intention of signing with the
union, likewise the Palace, Buffalo.
Weinstock may not be as tractable, since
there is bad feeling between him and
Phillips, and Weinstock may base refusal
to sign on the fact that he 1s not run-
ning a burlesque show, since that name
is not allowed.

Phillips is mainly concerned with get-
ting the name burlesque back but is
meeting with little or no success along
those lines. License Commissioner Paul
Moss refuses to see him, he claims, and
he has not been in Moss’ office in more
than a year. It is Phillips’ contention
that if a code of ethics could be intro-
duced into the burly field, with lessees
of houses being licensed instead of pro-
ducers, the objectionable part of bur-
lesque would be removed. Co-operation
from Weinstock and Minsky in the fight
to get the burlesque title back is defi-
nitely lacking, operators claiming that

they are doing just as much business as .

“Follies” houses, the disguised name
fooling nobody, and a return to the
designation of burlesque would bring
them back under BAA Jjurisdiction,
which they don't want.

Phillips claims the association’s mem-
bership has not diminished from the
figure of between 1,300 and 1,400 it has
always enjoyed. Membership was circu-
larized recently with announcement of
restoration of jurisdiction over burlesque
artists to the BAA and directing per-
formers not to accept employment from
any operator who has not signed a BAA
agreement. Plea for payment of dues
was contained in the letter also. Finan-
cially the organization is in a bad way,
with the $1,400 given them by the AFA
last February already spent. Four A’s
recently came to the rescue with $300 to
pay the rent for the BAA.

Altho Phillips dented any knowledge of
it, the association may be faced with a
lawsuit brought by Frank Penny, former
vice-president and now executive board
member., Last May Penny demanded &
board meeting, claiming that one had
not been held for months and that the
BAA had not been active enough in the
discharge of its duties. Result of the
meeting was the dismissal of charges of
incompetence against Philllps and a
vote of confidence given him, as well as
a vote of thanks to Penny, which appar-
ently did not satisfy the latter since he
threatened legal action shortly after-
wards. Phillips claims he knew nothing
about such a move.

Following is a 1ist of the burly houses
expected to be open for the fall. While
some of the theaters are definitely set
to resume, plans surrounding the re-
opening of many are uncertain. The
Izzy Hirst circult expects to operate the
Triboro, New York; Hudson, Union City,
N. J.; Empire, Newark; Empire, Toledo;
Gayety, Washington; Troc, Philadelphia;
Gayety, Baltimore; Howard, Boston; Gar-
rick, St. Louls; Casino, Pittsburgh, and
Palace, Buffalo. Milt Schuster’s Midwest
chain intends running the Casino, To-
ronto; Rialto, Chicago; Avenue, Detroit,
and the Gayety, Cincinnati.

Independent stock thruout the coun-
try will probably be offered at the Gay-
ety, New York; Star, Brooklyn; Colum-
bla, Boston; Republic, Eltinge and Peo-
ple's, New York; Natlonal, Detroit; Roxy,
Cleveland; Tivoli, Denver; Hipp, Salt

ROLL or MACHINE

100,000
w $20.00
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ICKET

RESERVED SEAT — PAD — STRIP

COUPON BOOKS — RESTAURANT
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\
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Morris Agency Hopes
For $15,500,000 Gross

NEW YORK, Aug. 20.—The Willlam
Motris Agency expects to do a gross
business of $12,500,000 for 1938, judg-
ing from .business thus far and ad-
vahce bookings, and possibly even as
high as 815,500,000, according to an
article in Fortune magazine,

At 10 per cent, which is a conserva-
tive estimate, the agency’'s commis-
stons would run to 81,550,000 for the
year,

According to the article, which is
an exhaustive examination of the
Morris office as the oldest big agency
in the business, Bill Morris, son of
the founder, drew 820,800 as his
salary in 1936 and his five depart-
ment heads drew around 815,000 each.
Morris drew about $250,000 last year
in salary, expense and stock divi-
dends. Abe Lastfogel, general, drew
$31,200 salary in 1936.

The article reveals that Morris
Agency gross sales had reached
$464,000 and net income was 853,000
in 1930, and that in 1931 the net
had turned into a depression loss of
$18,000, which increased to $27,000 in
1932, But the office turned the
corner and is once again in the
money.

Lake City; Follies, Los Angeles; Burbank,
Los Angeles; Million-Dollar Pler, Los
Angeles; Gayety, Minneapolis; Capitol,
San Francisco; Gillis, Kansas City; Gay-
ety, Milwaukee; State, Fort Worth;
Cameo, Cleveland; Capitol, Toledo; Colo-
nial, Indianapolis, and the Mutual, In-
dianapolis. There may be additions to
the above lists later In the season.

Picnic for Actors’ Aid

CHICAGO, Aug. 20.—Actors’ Ald Asso-
ciation. organized here last month to
help needy members of the profession,
will hold its first annual picnic at Elk
Grove, near Arlington, next Sunday.
Carl Luster, of the Luster Brothers, is
general chairman of the picnic com-
mittee.

Ork Hall Air-Conditioned

CHICAGO, Aug. 20.—Orchestra Hall,
home of the Chi Symphony Orchestra,
let a contract last week for installation
of an air-conditioning unit. Plan to
have work completed by October 13,
opening date of the 48th season for O-H.

Possibilities

The purpose of this department is to
benefit producers, bookers, agents and
others concerned with the exploitation of
talent in the major indoor fields thru The
Billboard's coverage of every branch of the
show business.

SHOWMEN INTERESTED I[N SPECIFIC
“pOSSIBILITIES” MAY ADDRESS THEM IN
CARE OF THE NEW YORK OFFICE OF THE
BILLBOARD, 1564 BROADWAY,

For VAUDE

ANN O'CONNOR~a 8ly, comic bru-
net now at Leon & Eddie’s Club, New
York. She's showstopping with a
burlesque of a- stripteaser that’s a
honey. The girl has a good sense of
comedy and is not bad looking, either.
Should develop into a good comed-
ienne. After working vaude, she
should be able to graduate into a
revue, )

*
For FILMS

JOSEPH E. HOWARD — veteran
songwriter-singer now at Bill’s ‘Gay
Nineties Club, New York. Howard has
had as colorful career as almost any
other songwriter on Broadway and a
picture based on his life—possibly
with Howard himself in the cast—
ought to be suretire. The film could
make use of his many song hits and
scenes from musical comedies in
which he starred.

Thiw Sigats Domind

HE WORD is around among the big-

gies that the Government anti-trust
suit against the major factors of the
picture industry may never be tried.
There are reasons for this belief that had
better not be discussed at this time.
Nevertheless, it is quite certain that
whether or not the suit is tried the ef-
fect of the bringing of the action will
not be less. We can confidently expect
radical reforms to take place in the com-
plexion of the industry; in its corporate
setups and—more important than all—
in the relation between distributor-pro-
ducer combines and the theater outlets.

Several clear-thinking and straighte
shooting biggies have made themselves
clear on the point that the Neely-Pet-
tingill bill would have been the- best
thing that could have happened to the
industry. Had they foreseen the Gov-
ernment suit they would have been even
more emphatic in their appralsal of the
seemingly destructive move as a lifesaver
for an Industry that has been riding to
destruction for years on a wave of
blatant, dizzy and profligate glory.

The recent developments have brought
the industry down to earth. It is more
than likely that we will witness the ar-
rival at a date far sooner than we had
expected beneficial influences on other
industires that have suffered as a result
of the greed, short-sightedness and stu-
pidity of filmdom’'s leaders. Necessity
has caused motion pictures to lay aside
more than 81,000,000 to celebrate its
“biggest year.”” It seems to us that the
time is about to arrive when other
branches will justifiably celebrate their
biggest year, too. All that is needed
is patience and the ability to profit from
mistakes of the past. As a result of
everything that has happened and is
now happening the performer may at
last fezl that his days of regaling are
coming back with a rush. When thea-
ters are returned to a fairly independent
status; when showmen again pull the
reins: when dcuble features are dis-
carded, and when unfair competition is
climinated to a reasonable degree—then
will the stage be set for a return of flesh.
And then will show business come back
into its own. We are nearer this goal
than we have been ever since Al Jolson
made his first talkie.

*

SIDE GLANCES * * * The William
Morris Agency is observing its 40th An-
niversary. . . A long throw from the
time Bill Morris set up shop. . . . A
long pitch from the time Bill worked
hard and long and earnestly to reach
his place in the sun. . . Bill i{s gone
and & streamiined agency carries on; an
agency still at the top of the heap, paced
in rhythm with the times. . . . A staff
of brilliant young men keep up the tra-
dition. . . . Paul Small mows down Op-
position llke a steamroller in his cafe
department. . . Purty soon Ed Fish-
man will carry the Morris banner in the
vand booking department. . . . A better
combination is hard to find. . . . Rest i1
Peace, Bill, everything is hunky-dooly.
. . . The interesting feature of the
transition of show business from the
days of the silent picture, pianola and
gaslight to this era of great breadth and
little depth is the virtual disappearance
of the fair-to-middlin’ business man of
the theater. In the agency fold
particularly the intermediate does not
exist. . . There are the small-timers
and the powerful combinations battling
each other with the ferocity of Roman
gladiators. . . . It is not possible for the
man with limited resources to achleve
any kind of standing today. . . . The
agency field has become big business.
The small-timer is in a slightly dif-
. His fleld i1s even
smaller than it was. . , . His contacts
are different in character. . . . But he is
still small fry and changes might not
affect him for many years to come. .
But the middle-ranker is out of the pic-
ture. . . . He can no longer operate be=
cause his outlets are monopolized by the
big combines. . . . He cannot get talent
because he has nothing to offer talent,
either on a long or short pull. . . . The
same thing, curiously enough, has hap-
pened to ballroom dancers, . . Here,
too, there is 2 wide chasm between the
money teams and the small combos. . ..
On top we have the Veloz and Yolandos,
the Raye and Naldis and a few others.
. . . Just below are about 100 teams

(See SUGAR’S DOMINO on page 30)

ferent position. .



GENERAL NEWS

The Billboard 3
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The Drake offers every luxury
and convenience of fine living
on Chicago’s Gold Coast,
overlooking Lake Mlchxgan.

A S. Kukeby, Managmg Dxrector
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TICKETS
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TRUNKS o SILVER VAULTS

: TRafalgar 7.2977-8-8.
OOLUMBUS AVE., 86th and 61th smm.
NEW YORK, N. Y
“A Del.uxe Service That Costs You No More."”

NTARIO HOTEL

Well-Known Theatrical House
$1.00 Up Daily
$5.00 Up Weekly

620 Nd. State St., Chicago, I,

NATURAL WIGS

FOR ALL PURPOSES
trlce Range, 26c¢ t0 $25.00.

arge Assortment
of Mohalr Wigs. . $1-25

Satisfaction guaranteed or
money refunded. Write for
free catalog. GRAND WIG
& NOVELTY CO., 14 West
17th 8t., New York Clty.
Phone, Watkins 9-3576.

14x22, 22x28 paper and
‘cardboard posters, ona sheets,
heralds, etc., for all occaslons.
Quick service, low prices.
Write for free catalog.

BOWER SHOW PRINT <iaees FOWLER, IND,

THE FILM WEEKLY
AUSTRALIA

Qovering the Motlon Plcture and Entertalnment
Fleld Generally.
Gonducted by MARTIN C, BRENNAN,
488 City Tattersails Bullding, Pitt Street, Sydney,
Australlan. Office of THE BILLBOARD.

WHAT MAN AND WIFE

At liberty because of the present condition ¢f show
business, would like to earn their coffee and cakes
as

. o kers of ia:l old- fntsmonet;lll l1]\'ew herseyt
'm winter quarters whic m
oo o a3 {hdafisits shgagement. BOX 885,
oape Biitboard, §564 Broadway, N. Y. O,

AFA Issues
Standard Form
 For Contracts

NEW YORK, Aug. 20.—A standard
contract form for performers playing in
its jurisdiction is now being circulated
by the American Federation of Actors.
Performers, agents and employers are
being supplied with copies upon request.
When the AFA’s licensing system be-
comes operative January 1, use of the
standard contract form or its essence in
other forms will become compulsory.

The contract reads as follows:

Agreement made this...... day of......... 00
193.., by and between..........cioviiiennnnn .
hereinafter called the Obligor, and.....
................ hereinafter called Artist, a

member of the American Pederation of Actors
in good standing.

The Obligor agrees to engage the Artist
to [:353 115 JF- U PR A in the city of
.., for the period of......
Days), commencing on the
.193.., at g salary of

“(Space below to be used for decignating the
number, time and place of rehearsals and
the number of performances dally.)

First: Obligor and Artist mutually agree
to abide by and enforce the following provi-
stons: (a) All Artists employed under this
contract must be members of the American
Federation of Actors In good standing. (b)
The present and future provisions of the
Constitution, By-Laws, Rules and Regulations
of the American Federation of Actors, and its
Branches affected hereby, apply to, and shall
govern, this contract, and any stipulations
in conflict therewith shall be null and vold.
{c) As the Artists engaged under the stipula-
tlors of this contract are membders of the
American Federation of Actors, nothing in
this contract shall ever be so construed as to
interfere with any obligations which they may
owe to the American Federation c¢f Actors by
reason of their prior obligation to the Ameri-
can Federation of Actors as memters thereof.

Second: Obligor agrees: (a) to pay not less
than the established minimum salsry per per-
son, sald salaries to be paid In cssh immedi-
ately following the final performance of each
week, (b) that two weeks’ notice in writing
by either Obligor or Artist shall be required
to terminate any engagement not covered by
a term contract or in leu of such notice
either party shall forfeit to the other a sum
equal to two weeks' salary of the Artist, (¢)
that in the event an employment contract
for a definite term with an optian clause is
executed, notice that the optior 1s to be
exerclsed must be given to the Artist in writ-
ing at least four days prior to the zlose of the
original engagement.

Third: The Obligor agrees: (a) that if
an Artist is required to appear in any other
place of amusement, other than that specified
in this contract. said Artist must receive extra
compensation for each such engagement at not
less than the minimum salary esteblished for
such engagements, (b) that he shall not re-
quest nor cause the Artist to appear gratls
at any benefit performance nor to have
the Artist to render his or her professional
services gratuitously, without permission
from the American Federation of Actors, (c)
that all auditions of Artists before the public
shall be contracted for at not less than the
minimum salary established by the American
Federation of Actors.

Fourth: oo voiviinneinennnnn, Obligor’s Rep-
resentative (Agent), hereby warrants to the
Artist that he is duly suthorized by the

above-mentioned Obligor to engage the Artist
in accordance with the terms hereir set forth.

Fifth: ...... per cent of the abova salary is
to be deducted for............ccico0..
booking this engagement for the Artist.

Sixth: If the operation of any of the places
of employment at which the Artist has been
contracted to appear i8 prevented by Act of
God, Epidemic or Fire, the Obligor shall, dur-
ing the period of such disability, be relieved
from complying with the terms of this agree-
ment insofar as the payment to the Artist is
concerned. excepting that the Artist shall be
entitled to payment on a pro rata basls for
all performances actually rendered.

In Witness Whereof the parties hereto have
set their hands and seals the day and year
above written.

(Artist)

{Obligor)

(Obligor’s Representathe)

Special Notice: No statement or promise by
the Obligor or his representative cr by the
Actor shall be binding unless clearly indorsed
in writing on the face of thls contract.

Duly authorized representatives of the
Ameriean Federation of Actors shall have free
access at all times to the place of employment
of its members in pursuance of Union business.

Simon Heads State FTP

NEW YORK, Aug. 20.—Louis M. S8imon
will fill the post of director of stage
productions of the Federal Theater for
New York State vacated recently by
Charles Hopkins, who last week was
placed in charge of the Midwest reper-
tory of the National Federal Theater.
Simon headquarters will be at the
Theater of the Four Seasons, Roslyn,
L. I. Previously S8imon had been asso-
clated with Max Reinhardt and the
Theater Guild.

.HOW TO. ACHIEVE THEM—AND NEW
RECOGNITION WITH LAFAYETTE P. A.

Make the ‘mike’ an added instrument in your
act. Instead of using sound merely to amplify,
put it to work for you! Many enter:ainers,
thanks to Lafayette’s Musical Instrument
Adapters, are achieving new and unusual
effects. Lalayette Model 829-T is particularly
well suited for this purpose. Boasting x 25 to
35 watt AC-DC Amplifier, it adds "electronic
amplification,” with it your favorite instrument
takes on new life . . . new power . .. new
tone. You control the volume range with a
simple foot pedal which leaves hands free to
“go to town'. Build a brighter futura withJ‘
Latayette P.A.!

Lafayette presents the most come
plete line of P.A. Equipment in the

world. More watts per dollar, more
quality, greater dependability. See
the entire line in our FREE catalog.
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LOoOwW COSTMONEY ORDERS
FOR MAILING

People in show business are finding this Postal Telegraph service a simplified
and inexpensive way to make remittances, pay bills, etc. All you have to do
Is go to the nearest Postal Telegraph Office, purchase the Money Order and
mail it yourself. And the cost is surprisingly low—as little as 5 cents.

Postal Telegrapb

When speed is essential telegraph
money orders at low cost.

Every telephone is 3 POSTAL TELEGRAPH office.

STOCK TICKETS|  WATCH OUR AD IN NEXT ISSUE SPECIAL

OIP:’E 'I:gll..ll..s -Sz-gg Send Us Your Inquiry for PRINTED

FIVE R X

TEN ROLLS... 3.50 . PRICES ON Roll or Machine.

FIFTY ROLLS. 15.00 10,000 ..$ 6.55

100 ROLLS ... 29.00 30,000 9.85

ROLLS 2,000 EACH. osoo,oooooo 0o zl‘z’-;a
Double € n 100, 000 K
°D'°ll;|0 ‘,Pllllp:c.'. 1,000,000 .. 150.50

THE TOLEDO TICKET CO,,

Toledo. Ghio. LIRS (LA

No €. O. D. Orders Couble” Price.

Size: 8ingle Tlok., 1x2",

THE LAST “WORD” IN YOUR LETTER TO
ADVERTISERS, “BILLBOARD”
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N. Y. BASEBALL GETS HO"’

Now Reported Certainty Games

Will Be Aired; Coca-Cola

Latest

To Enter Scramble for Rights

NEW YORK, Aug. 20.—Inside reports
this week are to the effect that broad-
casts of the Yankee and Giant baseball
games next summer are just about a
certainty. It’s a question more as to
which advertisers will bank-roll the
games, with Coca-Cola stepping into an
alrecady crowied fileld this week. Soft-
drink manufacturer, one source states,
has $1,000,000 to be spent in advertising
within the next year or so, and a lot of
it for radio. One reason for this 1s
iitigation now going on between Coca-
Cola and Pepsi-Cola over nomenclative
infringement.

Three years ago the New York teams
and the Brooklyn Dodgers agreed to ban
home-game broadcasts for three years.
Fear was such sportcasts would cut at-
tendance. Since then there has been
constant pressure on the club execs to
discontinue the ban. Figures from all
other »ig league cities were given the
clubs showing radio had not hurt but
aided the box-office take. It is stated
that the Yankees' business manager, Ed
Barrow, was the strongest anti-radio
official but that Barrow this week or last
week azreed to try it. Previously the
Giants’ management was reported also
being willing to take a try.

All kinds of price talk has been flung
around. Kellogg's earlier this season was
claimed just to be about set for the
Dodger games when the other teams
squawked. Larry McPhail, Dodger busi-
ness head, has been battling for radlo
all along, especially since the team has
not been doing any too well. One story
is that the Yanks and Giants will each
get $1,000 per home game. Other stories

GOLD BODY MAKE-UP

SILVER—-GLOSSV BLACK, FOR DANCERS
ND SPEOIALTIES
DAIILIN + LUSTROUS
ABSOLUTELY HARMLESS
Washes off mst’mtly with water. Rottle sufficient
one complete application.
Gold, $2 00 Boule, Sliver, $2.00; Black, $1.00.
F. MICHL, 5936 N. 13th’ §t., Phila., Pa.

are that the prices range from that fig=
ure up to 81,500 per game. Dodgers will
not be as expensive. Opening Dodger
game has been around $750. In addi-
tion to General Mills and Coca-Cola
other reported possible sponsors are a
gasoline outfit and a cigaret manufac-
turer.

Figured certain that any deal with the
New York teams will include a provision
that should the clubs be of the opinion
that a declining turnstile rate be traced
to radlo broadcasts will cease.

Pointed out also that Coca-Cola’s
sponsorship of the Yankee games, on
which the firm is hottest, presents an
unusual angle in that the team is
owned by Jacob Ruppert, brewer. Rup-
pert is planning a local show but not
the gamecasts. One factor Is that Rup-
pert gets plenty of publicity by virtue
of the Yankee ownership. Coca-Cola
deal last weck was hot enough for the
company to request, thru the D'Arcy
advertising agency, an optlon for time
next season on WOR. Station refused,
claiming such a step would be im-
practical.

Old Mill Defies AFM
And Hires CIO Band

SALT LAKE CITY, Aug. 20.—Rathep
than use a non-union band while his
sult against the local musicians union is
still pending, Manager Walker brought

K. C. Bets on Radio
Acts for Jubilesta

KANSAS CITY, Aug. 20.—Radio is hog-
ging the spotlight at the third annual
Kansas Cily Jubilesta, which opens for
nine days and nights next month at the
Municipal Auditorium,

Headliners include Rudy Vallee and
company, George Burns and Gracle Al-
len, Jimmy Dorsey’s Band, Jimmy
QGrier’s Orchestra, Uncle Ezra, Connie
Boswell, Joe' Cook, Nick Lucas, Billy
House and the entire cast of the Wrigley
radio show, The Laugh Liner,

Lincoln G. Dickey, Jubilesta general
manager, Is convinced radlo stars are
better box office than those of the
movies or vaude circuits. He will sign
other names soon to round out the bill.
Last year’s headliners were Edgar Ber-
ger, Frances Langford and Jack Haley.
Local stations already are battling to alr
the Jubilesta programs, with no deci-
sions having been made as yet.

in Happy Sutherland, a CIO band, to re-
open his Old Mill dine-and-dancery
yesterday. Spot has been dark for four
weeks,  Sutherland made a 900-mile
Jump from Hollywood to fill this engage-
ment., Marks the first stand for a CIO
band in the State of Utah.

Walker brought sult against the union
when Carvel Cralg was called off the
stand. Cralg was set for the summer,
but yanked out after six weeks when
Walker sought a lower wage scale, Lo-
cal unilon claims that it must protect all
AFM members and would not lower scale
for traveling bands, while Walker con-
tended that the local tooters have not
proved strong enough and he must seek
outside bands. The case is still in court.
Just what the local union’s reaction to
the CIO band will be Is not yet known.

FTP “Power” Unshutters Chi
Legit Season for the Fall

CHICAGO, Aug. 20.—Federal Theater’s
Power broke Chi’s legit ice Monday for
the first time since the end of July,
when all local playhouses were on the

PV ULV BTRTLLITTTTTLTETTTTTTTTTRTTTRHLHTTTHTRTHTLTH T A SN

% Absolute Accuracy

Advertising in the Billboard since rpos

ROLL TICKETS =i

% Dependable Delivery + Finest Workmanship
% Best of Materials J Perfect Packing # $50,000.00 Bonded Guarantee

10,000..$6.95 50,000..$12.75
20,000.. 8.40 60,000..
30.000.. 9.85 170,000..
40,000..11.30  80.000..

CASH WITH ORDER PRICES - SPECIALLY PRINTED - SIZE 1x 2
90,000..$18.55
14.20 100.000..
15.85 150,000.
17.10 200,000..

250,000..$41.75
20.00
. 2726 00.

34.50 1,000,000. .150.50

Abave prices for any wording desired. For each change of wording and color add $3.00.
For change of color only. add 50c. Wo order forlessthan10.000tickets of akindorcolor.

ST 0 C K n'é?é#s

e

40
..35¢

FOR DUPLICATE COUPON ROLL TICKETS DOUBLE ABOVE PRICE

WELDON,WILLIAMS & LICK

FORT SMITH, ARK.

TICKETS OF EVERY KINOD AND DESOIIPTION SINCE 1898

[
(=3
oL
(=3
(=3
o
>
©o
(=}
(=)
i e e e R e S Y e e 2

» 4 A“‘x“““""“ AL bs et bbbt esi 0t 600 66 6 0 6 0 0o

1200
100
100

PAINTED DYE SETS.........
TRAVELER CURTAINS

1 LOBBY FRAMES
[+]
Also Fioor Cloths,

Traveler Tracks, Trurks,

50 CYCLORAMAS (Full Stage) ... .......
FLAT SETS (Full Stage) in A-1 condition, from Broadway Shows—8$50.00 to $150.00 per Set

Etc,
makling up anything Special, we are in a position to save you from 20 to 25 per cent.

FOWLER SCENIC STUDIO,

After September 15t — 134 West 46th Street, Ngw York City.

SPECIAL SAlE--Bargams in Scenic Equipment

PAINTED DYE DROPS..............

.............. From $10.00 to $40.00 Each
.............. From 40.00 to 60.00 Each
.............. From 40.00 to 90.00 Each
.............. From 75.00 to 160.00 Each
........................... 7.50 Each

All in excellent condition. If you contemplate

60 West 45th Street,
New York Clty.

Roll, .rmp or d/aqram tlc/rez‘.r
to meel your exadt re f
IR any quantity,

qUITements.
{ow cost.

THEARCUS TICKET €O.
348 N ASHLAND AVE. CHICACO.IIL.

dark side. Shuberts open their season
with Golden Boy September 12 in the
Harris Theater, to be followed by Ger-
trude Lawrence in Susan and God Octo-
ber 10, FTP's tentative schedule follow
ing the opener, Power, Is Little Black
Sambo for the Great Northern, August
29; The Mikado for September 29, Rip
Van Winkle and Ez-President on the
coming list.

Power is built on the “living news-

. paper” technique In a series of 21 scches

split into two acts. A p.-a. system, slide
films and numerous black-out sketches
executed almost simultaneously are put
to use here and expertly handled to give
a vivid effect. Story, by Arthur Arent,
shows the evolution of electric power
from its invention to the existing mo-
nopolistic utility holding companies and
the government’s intrusion into the field
{n the form of the Tennessee Valley
Authority.

Play is decfinitely not “theater,” but
purely educational propaganda. In dish-
ing up this propaganda the author has
evidently tried for satire, but it is lost
in the almost childlike teaching exam-
ples given to win over the audience to
the anti-monopoly side, There is a nat-
ural aversion to propaganda when the
patient is able to detect it obviously, and
if it is not subtly disguised like castor
oil in orange juice it gags the recipient.
A playgoer's IQ is usually higher than
the average, but Power with its two-
times-two-makes-four simplicity is an
insult to the customer's intelligence.
From point of technique and execution,
tho, it is highly entertaining, thus giv-
ing stub-holders a mixed cmotional be-
wilderment when It is all over.

No great tax is put on the actors in-
volved, but with a few exceptions all
discharge their duties well enough. Wil-
liam Courneen’s portrayal of an ‘‘average
consumer” is a shade too bizarre to he
fully convincing. Other lead roles among
the 104’players inchiuded Boyd Agin (the
voice), Lester Podewell, Mildred Kosar,
Violet Le Claire, Charles Conklin, John
Connor and Otis Gordinier.

Harold Humphrey.

Broac{way Beat

(George Spelvin, who takes his vaca-
tion with a vengeance, has skipped town
for eight weeks, insinuating this column
can’t be conducted without him. Staff
members will pinch-hit until his re-
turn.)

By PAUL DENIS

HE PRESS: Ed Sullivhn, in his
August 14 column, includes Joe
Schenck and Edward Everett Horton as

among ‘the best hostesses in Holly-
wood.,” Won’t Schenck and Horton be
surprised! . . . In the same column he

lists Tullo Carminati as Tulip Carmine
atl. . . . And then he breathlessly an-
nounces that Maxwell Anderson is try-
Ing to get Walter Huston for his mu-
sical. Huston was officlally announced
as set two weeks before that. . ., In the
New York Sun of August 15 there was a
long story explaining the functions of
ASCAP. “The ASCAP, devoted to pro-
tecting the rights and income of song-
writers . . . ” the story says. And we
ask: Only songwriters?

* * -

8 EVERYBODY KNOWS, the Roxy

Theater Is doing terrific business
with the Irving Berlln film. Irving
Lesser, manager of the house, has been
on the lookout for good-will angles and,
during the hot days last week, had
ushers serve Ice water to the crowds
lined up outside. . . . Up-to-date stores
are Installing a magnifying glass next
to their phone booths. For a cent,
dropped in a slot, the magnifying glass
is released and can be moved over the
phone book pages so that you don't
have to go blind looking for a number.
... A cop stationed near Claremont Inn
calls one of his yes-men: a flat-foot
stoogie. . . . Local 3068 (movie operators
union) is golng sissy. Once the hang-
out of tough guys, the headquarters on
West 42d street 1S now decorated with
Venetian  blinds. . ., A local vaude
booker defines swing music “Sex In
rhythm” and one of the local dance
teachers calls rumba “an exhibition of
an inhibition.”

HEY TELL US “the revolution™ has
into each other and appear to read
I Married An Angel on Borrowed Time.
. Which reminds us of the amusing
combinations of titles on movie house
marquees. . . . They got to be so funny
that managers intentionally formed cer=-
taln combinations, knowing it would get
attention., . . . Sign of the times: The
NTG lobby photos at the State last week
didn't show a single undraped gal. All
of them were dressed quite modestly.
. And the lobby photos of Evelyn
Myers, the stripper, at the Eltinge The-
ater are getting very modest. One of
*hem has a blue brassiere painted on.
What’s burlesque coming to? . . . Pretty
soon Broadway is going to be as modest
as Park avenue.

» * -

HEY TELL US “the revolution” has
been postponed indefinitely—the
strawberry crop has been bad. Now you
can’t have your strawberrles and cream
for another year, at least. , . . Russ Are
nold, night club. p.a., Is leaving for Chi-
cago on a new job. He threw a farewell
party and auctioned off his household
goods—the proceeds going to the
Spanish Loyalists. . . . Harry Calkins,
AFA night-club organizer, walked into
a night club last week and the must-
clans, the bartenders and walters scur=
ried back to thelr posts. When they
realized he was not a customer, they re-
turned to their pinochle game. , . . And
that reminds us of Lou Richman, who
owns the Dizzy Club and also is its star
bartender. On slow nights he plays
cards across the bar with his best cus-
tomers. . . . There are plenty of night
club jobs for girl entertalners, despite
the bad conditions—but in most of the
clubs the proprietor wants to know, “Do
you mix? Have you got a big followe
ing?” Salaries for this type of job are
315 to %25 a week and tips. Some
hostess-entertainers have made a sclence
of their jobs. They carry around card
index files of addresses of friends and

(See BROADWAY BEAT on page 30)
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]denttfymg the Sponsors

ANALYSIS OF DAYTIME SPONSOR IDENTIFICATION IN
PORTSMOUTH, N. H., INDICATES PLETHORA OF DAY-
TIME SERIALS A DISADVANTAGE TO SPONSORS . . .
MANY SPLIT IDENTIFICATIONS . ..
AND CORRECT NAMING OF SPONSORS SHOWS SHARP

VARIANCE

By PAUL ACKERMAN

Fourth section of The Billboard
radio survey of Portsmouth, N, H., is
concerned with sponsor identification
en daytime shows., Generally, as in
the nighttime survey, identification is
spotty znd, in many cases, zero. Re-
garding dramatic serials, which proved
to be the main battery in creating large
daytime listening audiences, the survey
presents some significant indications.
Chief of these is the probability that
size of lstening audience and per-
centage of sponsor identification are
often a* complete variance. It is
likely, too, according to the Pertsmouth
survey, that only a portion of the dra-
matic =ecials are strons enough to im-
press thelr andiences with names of the
spousors. This is tied up with the fact
that scerizls with zero sponsor identifica-
tion scored very well among Ports-
mouth’s leading daytime shows.

Should this low percentage of sponsor
identificasion he true in Portsmouth,
it raices the question as to radio arcas
of a szimilar character.

Striking example of sharp gradations
in sponscr identification of serials is
apparent in comparing ‘‘Big Sister,”’
with a scorc of 27 mentions as a
favorite mogram and 100 per cent spon-
sor identification, with such well-known
serials ags ‘‘The O’Neills,”’ ¢‘The Gold-
beres,)” ““Mary Marlin®' and others.

‘‘The O’Neills,”* ‘‘The Goldbergs.”’
‘‘Betty amd Bob,”?
‘“‘Mary Marlin,’”’ ‘‘Bachelor’s Chil-
dren,’”’ ‘‘Myrt and Marge’’ scored zero
{11 sponsor identification. Each of them
Lad one or two mentions as favorite
procrams. These low scores were made
despite the fact that these shows are
on the air as many as five times a week,
and despi*e that many of the same
shows pull large listening andiences
as shovwn.

Concentration
,

What is possibly happening is that
the gereral audience listening to dra-
matic hoke concentrates on just a few
of the shews to the extent of being
cognizant of the sponsor. This despite
the fact that the general audience
seems very well aware of the existence
of the other better known serials. But
awareness of the show and awareness
of the sponsor are wide apart as far as
this particuvlar survey goes.

To finish up the floppo serial scores,
‘‘Liorenzo Jones’’ scored one partial
sponsor icentification; ‘‘Betty and
Bob’’ scored zero in identifications and
took ouly one favorite mention; ‘‘Stella
Dallas’’ took two mentions and scored
zero; ‘‘Ma Perkins,’’ with three men-
tions. had rone naming Oxydol; ‘‘Hill-
top Homse.'’ with five mentions, had
three naming a “‘children’s orphanage®’
but no corract identifications.
Harum’’ took 12 mentions, compara-
tively large, but only two knew the
sponsor.

It is of extreme importance, in con-
sidering the low sponsor-identification
percentages of some of the better
known daytimne serials, to bear in mind
that these sa0ws make a heavy bid for
mail thru box top and premium meth-
ods. This ordinarily might be taken
as a strong method of implanting spon-
sor identificotion in the mind of the
listener. But apparently premium

methods are not always enough.

It is logical to also assume that com-
mercial announcements on some of the
serials are singularly inept, particularly
on those serials which gained enough
mentions to warrant listing in the lead-

AUDIENCE SIZE

ing shows category but which fafled
singularly in sponsor identification.
Contrast

In contrast with the turkeys men-
tioned, some programs come thru with

‘‘Stella Dallas.’’ ’

‘‘David:

Blg Sister .............. 27 —_—
(Rinso)
Rinso .............. 27 100 %
Navy Band .............. 21 —
(Sustaining)
Mrs. Wiggs of the Cabbagc
Pateh ............ 19 —
(Midway Chemical Co.—
Fly-Ded)
Pillsbury's Flour .. ... 8 42 %
Flour ........ ....... 2 1%
Fly-Ded ............ 1 5
Pillsbury’s Farina . .... 1 5%
Don’t Know ........ 7 37%
Club Matinee ............ 1€ —_
{Sustaining)
Don't Know ........ 16 —_—
Marine Band .. .......... 15 —_
(Sustaining)
Viec and Sade ............ 14 —_
(Crisco)
Ceisco . ............. 13 93 %
Don't Know ........ 1 )
Just Plain Bill ........... 14 —
(Kolynos)
Kolynos Tooth Paste . 1 1%
Tooth Paste ......... 1 o
Kolynos ............ 12 86
Sunkist Time ............ 14 —
(Sunkist Oranges)
Sunkist Oranges ..... 13 93
Oranges ............ 1 1%
Joyce Jordan . ........... 14 —_—
(Calox and Albolene)
Calox Tooth Paste .. .. 3 2177,
Calox .............. 5 367%
Tooth Paste ......... 2 14 7%
Don’t Know ........ 4 297
Aunt Jenny’s Stories ...... 13 -—
(Spry)
Crisco ......o0..vun 1n 857,
SprY ... 2 15%
David Harum ............ 12 —_
(Bab-O Cleanser)
Bab-0 ............. 2 17%
Don’t Know ......... 10 83 %
Pepper Young's Family .... 12 —_—
{Camay)
Camay Soap ........ 2 17 %
Camay ............. 2 17 %
Don’t Know ........ 8 66 7%
Woman in White......... 1 —
(Pillsbury’s Fflour and
Cereals)
Angclus Rouge ....... 9. 82 7
Rouge .............. 1 9 %
Pillsbury ............ 1 9%
Betty Crocker .......... 1" —
{Gold Mcedal Flour!
Gold Medal Flour . .... 5 45 %
Flour .............. 5 45%
Don’t Know ......... 1 10%
John's Other Wife ....... 9 —_
(Louis Philippe Lipstick)
Bisodol ............. 6 67 7%
Louis Philippe ....... 1 11 4
Don’t Know ......... 2 229
Army Band ............. 9
tSustaining)

Sponsor Identification Table

Daytime Programs

Table below lists daytime programs reported by Portsmouth, N. H,,
listeners as their favorite programs.
identification. Name of the program has, immediately under it, the product
adverticed. On the same line as the program title is the number of Ports-
mouth listeners who said this was their favorite show. Below the name
of the product are the varions answers given by the listeners.
to the right gives the sponsor identification percentage.
not given on programs -with less than nine favorite mentions.

Table also gives figures on sponsor

Column
Percentages are

National Farm and Home
Hour .............
{Sustaining)
Don’t Know
Hitttop House ...........
(Palmolive Soaps)
Children Orphanage. ..
Don’t Know
Singing Sam ............
(Coca-Cola Bottling Co.)
Coca-Cola
Musical Roundup
(Participating)
Sunkist Oranges
Don’t Know
Ma Perkins
{Oxydol)
Soap
Don’t Know
E. B. Rideout ...........
{Participating)
Morris Plan
Don't Know
Stepmother
(Colgate-Palm-Pcet Tooth
Powder)
Colgate’s Tooth Paste. .
Colgate’s ...........
Bachelor’s Children . ... ...
(Old Dutch Cleanser)
01d Dutch Cleanser ..
Stella Dallas .. ..........
(Milk of Magnesia Cream)
Don’t Know -
Mystery Chef
(Regional Advertisers,
tnc.) (Cas)
Don’t Know
The Q'Neills
(lvory Soap)
Ed McHugh
(lvory}
Don’t Know
Coldbergs
(Oxydol)
Don’t Know
Betty and Bob
(Wheaties)
Don’t Know
Waltz Time
(Phillips Milk of Magnesia)
Don’'t Know
Lorenzo Jones
{Phillips Tablets and Tooth
Paste)
Philipps Mitk of Mag-
nesia
Morning Almanac
(Sustaining)
Nantasket Pcaches. ... 1
Story of Mary Moarlin . ... 1
(lvory Flakes)
Don’t Know
La Rosa Program
(La Rosa Spaghetti)
La Rosa
Myrt and Marge
{Super Suds)
Don’t Know
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Portsmouth Names
Serials Favorite
Type; Music Weak

Returns on the Portsmouth day-
time survey, in answer to the query
asking lsteners to name favorite
programs resulted in many people
indicating favorite program types
rather than specific programs. In
this general classification, ‘‘stories’’
—inferred to mean dramatic serials
—received most mentions as z fa-
vorite program type.

Compared to a score of 50 for
stories, ball games totaled 41 men-
tlons; news programs, 32; musicals,
6; band music 3; sport programs, 2.

Score of 50 for ‘‘stories’’ is ex-
prected in view of the power the
dramatie stuff exhibits. High
scores for ball games and news also
coincides with showings these pro-
grams made as leading programs.
Games scored 21 mentions, and two
news programs, one over WHEBRB
and the other over WBZ, received 6
and 16,

Low score of six mentions for mu-
sical programs is of special interast
in that so many of the very costly
programs are shows of this tyve.
While band music scored only three,
yet the leading daytime progrem
analysis included the army, navy
and marine music makers,
Type of Program

Storles ........0..0iiinn.

Ball Games

News Programs ...

Musical Programs ........

Band Music .........

Sports Programs ,...
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593
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indications of strong selling jobs. ‘‘Big
Sister,’”’ as mentioned, for instance.
“‘Vic and Sade’’ took 14 mentions;
13 said Crisco. °‘‘Sunkist Time,’’ -with
14 mentions, scored 13 with Sunkist
oranges; ‘‘Just Plain Bill,”’ 14 men-
tions, scores 13 for Kolynos. ¢‘‘Singing
Sam'’ had five mentions, all correct.

Split Identification

Daytime survey shows many ex-
amples of split or partial identification.
Betty Crocker, scoring 11 mentions as
a favorite program, had five attributed
to Gold Medal Flour, five to four
and one ‘‘don’t know.”’ ‘‘Womar. in
White,”’ with 11 mentions, had 9 for
Angelus Rouge, 1 for rouge and 1 for
Pillsbury. ‘‘David Harum,'' with 12
mentions, had 2 for Babbo and 10 ‘‘dan’t -
knows.’’ ‘‘Pepper Young's Family.’’
with 12 mentions, had two for Camay
soap, 2 for Camay and 8 ‘‘don’t know.”’
¢‘John’s Other Wife,’’ with nine men-
tions, had six for Bisodol, one for Lcuis
Philippe and two ‘‘don’t knows.”’
‘‘Joyce Jordan,’’ 14, scores 8 for
Calox, 2 for toothpaste and 4 ‘‘don’t
know.’’

It is quite apparent that despite she
prevalence of split identification some
of these programs are nevertheless do-
ing a good selling job.

Two sustaining programs, ‘‘Breakfast
Club’’ and ‘‘Club Matinee,’’ stand
high in number of favorite menticrs
with 10 and 16 mentions, respectively.
They are on the air six times a week
and each held highest spot in their
respective categories in the chart of
leading daytime shows.

Implications

This, the fourth section of the Ports-
mouth, N. H., survey, is based on data
prepared by Market Research Corp. >f
America. Material presented comes
from answers obtained to the ques-
tions, 1) ‘‘Do you listen to the radio in

(See IDENTIFYING on page 11)
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How Much Does Radio Cost?

B, WALTER J. NEFF

HE published rates of a radio station
or network have no bearing whatso-
ever on the ultimate cost of the time

to an advertiser. The rate Is very cheap
to a successful user of radio and ex-
tremely expensive to the Iinexperienced
or ill-advised advertiser.

The sales productiveness of radio de-
pends on many factors: Program, time,
advertising message, the station, the rate
charged and the
audience it reaches.
The product must
have acceptance or
be good enough to
cause a resale, its
distribution must
he reasonably satis-
factory and the ad-
vertiser must be
willing to use
whatever sales
helps are indicated
or necessary. If the
rate per thousand
of potential audi-
ence is high In re-
lation to another station, greater program
skill is required to make it pay its own
way. In the case of network usage, the
varylng cost per thousand of potential
audience from city to city will have to
average itself out over all stations used.

It isn’t enough to put a program on a
well-known station and then sit back
and await results. It must be determined
whether the program is fundamentally
sound from a radio standpoint and not
the whim or thought of someone un-
familiar with radio and case histories.
If the program is to be local only, it
might be far smarter to buy an already
established program of proven ability to
produce sales than to build one.

A station’'s rates or its power or pres-
tige are not always a true guide to its
productiveness. Power {s an unreliable
guide far purchasing purposes for several
reasons. Fifty thousand watts does not
insure even distribution of the signal
strength thruout the territory served.
If the product has sales only in the im-
mediate ‘trading area of a community,
why go across the borders of several
States if a lower-powered and lower-rate
station properly services the area In ques-
tion?

Rates may also be misleading. In most
cases they are in keeping with the power
and community served.  However, be-
cause a statlon charges a high rate it is
not to be assumed that that Is a guar-
antee of productiveness. The difference
in rates of one market as against another
may not be justified by any present
standard. In one market a station has a
baslc rate of 8750 per hour and it claims
a potenttal audience of 5,000,000. In an-
other market a station of the samne powcr
charges slightly over $1,000 per hour and
claims a potential audience of 15,000,000.
For orly 25 per cent more per hour you
get a shot at thrce times the number of
people. Something is radically wrong
witlh one of these rates,

The situation is further complicated
by the fact that in enough Instances to
make it interesting a relatively unim-
portant station with a correspondingly
lower rate will be far more productive of
audience and sales at certain hours than
will the Important station of that par-
ticular community.

In newspapers and magazines the ad-
vertiser buys so much white space and
it’s up to him then to make the space
productive, This is true also of radio
with a big BUT.

In newspapers and magazines you have
a guaranteed circulation of a known kind,
mass, class, etc., and it's up to the ad-
vertiser to make his advertisement at-

e

Walter J, Neff

tractive enrugh to get the interest.of a

large percenvage of the known number of
readers.
Radio Circulation
In radio you have no guaranteed cir-

culation of any kind at any time. Each
advertiser creates his own newspaper or
magazine according to the type of pro-
gram he presents; his clrculation s as
large as the number of people he can
interest in his program and the ablility
of the station to be clearly heard over &
wide enough area.

The nearest approach to guaranteed
circulation in radio is the so-called sta-
tion-tested program. These generally
take the form of participating programs
or other established features which are
intended' for single sponsorship "and
which are station tested. These programs
by reason of the personality or program
type have developed a large regular fol-
lowing over a period of time. On pro-
grams of this nature sales will be in
direct relation to the effectiveness of the
advertising message. )

The so-called station loyalty of the
radio audience is almost non-existent.
Listeners shift from station to station
with startling rapidity at 15-minute in-
tervals and quickly learn that certain
programs Interest them irrespective of
the statlon on which they are broadcast,
provided the signal is good.

Of course, some statlons, by virtue of a
greater percentage of acceptable programs,
build what Is known as “listener habit.”
These stations are tuned in first by lis-
teners and if they offer something of
interest at the moment, fine; if not, the
listener will tune to other stations until
he finds something of interest.

This has a direct bearing on station
rates as far as the advertiser is concerned.

Usually the rates of a statlon, for ex-

ample, will be the same for any specified
time during the hours between 8 am.
and 6 p.m. and yet one program will have
an audience as much as 30 times greater
than another program. These are ex-
tremes, but each 15 minutes during the
day carries a widely varying circulation.

It can be readily seen then that it re-
quires skill of the highest order to gain
circulation for a radio program and addi-
tional skill in getting out of that circula-
tion the full productiveness of which it
is capable. '

In the peak audience already referred
to above, assuming the advertising mes-
sage 1s productive, the advertiser 18 either
getting a really large bonus of circulation,
or he 18 getting a falr break for his money.
The determining factor here is the pro-

portion of sales resulting from the pro- .

gram In relation to its cost. If this ad-
vertiser i1s getting good returns all those
not as productive naturally are not get-
ting full value for the time and talent
expenditure.

Results, Good and Bad

Radlio advertisers can be divided roughly
into three classifications:

1. A small group which is getting
bonus circulation by reason of outstand-
ing programs and is achieving excellent
returns, This group 18 highly satisfied
with radio.

2. Another small group which knows
its campaigns are a flop and is completely
dissatisfied with radio.

3. A large group that comes between
the extremes of groups one and two which

Analyzing Radio’s

Program Trends

By AL SIMON

OMETIMES analyses prove beneficial;
S sometimes futile, But in an industry

as huge as radio, where station pro-
gram departments not only are always
looking for but many times discover new
ideas, we started to survey the trends
that have affected the industry during
the past decade. These trends have not
been startling nor
do they reveal any-
thing most people
in radio have not
known before.
However, what
these yearly
changes mean or
how they should be
interpreted is, per-
haps, open for dis-
cussion.

An attempt to
classify all the pro-
grams which have
appeared in 10
years would not
only take volumes but would serve to
show the magnitude and the resourceful-
ness of a young industry, With that im-
possible, and with not all programs in-
cluded, this brief analysis is based on the
programs that have held the spotlight
during their periods on the air,

A very broad survey of program trends
seems to indicate that they may be classi-
fied, according to year, in the following
manner:

1929: Name orchestras

Al Simon

L SIMON was born and reared in

Brooklyn. He acquired a bache-
lor's degree from Columbia Uni-
versity, where he majored in English
literature. Never expecting to practice
law, Simon nevertheless acquired a
Doctor Jurils degree from New York
University’s School of Law—and wound
up in publicity.

He obtained his first publicity job
by convincing the manager of a coun-
try club that he needed his services.
Simon claims he really did not.

After two years of ‘‘social” public-
ity Simon became assoclated with
Loew’s Theaters’ publicity department
and in 1936 found himself publicity
director of WHN. He is still there.

o ATES speak eloquently in the case

of Walter Neff, for he can trace
his experiences In radio back to the
truly early days of the industry. Neff
is in his 18th year In radio, having
broken into the field as a singer—a
high baritone—on WWJ, Detroit, when
that station was organized. Two years
later he came to New York to act as
broadcast director of Station WAHG,
now more familiar to radio listeners as
WABC, CBS’ key station. When Madli-
son Square Garden organized a sta-
tion, WMSG, Neff was called to get the
outlet on the air and function as gen-
eral manager. He next went to WFBH
as manager, joining the station in the
fall of 1926, the next year going to
WPCH as program manager, a post he
held when WMCA bought WPCH soon
after.

Neff joined WOR in 1928 as chlet
announcer. However, he soon felt that
the business end of the industry would
give him greater scope and in 1929 he
started selllng time for WOR. His
Jjudgment has proved amply correct.
In 1934 he became assistant sales
manager of the station and was then
promoted to sales manager. He left
the station in March, 1936, to organize,
with Willlam Rogow, WOR's leading
salesman, Neff-Rogow, Inc., the firm
of which Neff is now president.

Earlier this year Neff co-authored
“Practical Radio Advertising” with Dr.
Herman Hettinger, professor of eco-
nomilcs at the Wharton Business
School,

1830:
1931:
1932:
1933:
1934:
19356:

Varlety musicals

Dramatic shows

Individual comedians

Individual comedians; opera

Amateur craze

Comedy shows with more lavish
backgrounds

Big varlety musicals, combining
comedy and drama

1937: Novelty programs

1938: Audience games.

First, while it cannot be said that in-
genulty is lacking in an industry that
raquires so much in the way of diversi-
fled programs to keep its audience enter-
tained, .there have been too few sensa-

1936:

has heard from enough sources to make
it feel it 1s going places, but whose sales
do not refiect the upswing that can in-
varlably be traced in highly successful,
campalgns. Many advertisers in this
category continue thelr sponsorship of
programs month after month, futilely
hoping for results which fail to ma-
terialize.

Group number two missed the boat all
along the way and nothing short of a
major drastic operation would be re-
quired to bring such campalgns to life.
Group number three should take stock of
its situation to determine whether its
program Is fundamentally sound, {ts com-
mercial message effectively written and
delivered, the time of day right and the
station or network the proper one for its
product or distribution. Good sound
reasoning, pointing the way to needed
changes, can bring many of these adver-
tisers to the productivity of group number
one,

It must be remembered that some radio
programs designed to reach a select group
can be very successful in spite of a small
audlence,

There are also other cases of highly
rated programs with indisputable evie
dence of large audiences which definitely
did nqt pay out on a sales-per-dollar ex-
penditure basis,

In any event, where proper considera-
tion of all factors has been given in the
light of personal knowledge, and not
hearsay, radio can be made to pay good
dividends. .

tional program ldeas developed In the past
decade.

‘While radlo has progressed, has made
rapld strides, supersedes other Industries
and shows ingenuity in this respect, its
programs fail to become completely dif-
ferent a sufficlent number of times in
view of the number of shows on the air.

Since the days of 1929, when orchestras
held sway, with B. A. Rolfe, Harry Reser
and Paul Whiteman up among the lead-
ers, the industry has seen many programs
rise and fall In popularity. As a change
from the old days, when any impromptu
speaker meant a broadcast and anyone
who strummed a ukulele was a feature,

(See HOW MUCH DOES opposite page)
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Deny IRNA Continuance Means
Group Will Be Sword Over NAB

CHICAGO, Aug. 20.—A special meeting
of some 85 station representatives of the
Independent Radio Network Affiliates
convened here for a one-day session
Tuesduy and main biz was the establish-
ing of IRNA as permanent bloc within
NAB fcar the purpose of securing ‘“ade-
quate representation” thru a “board of
policy” which IRNA will ask the nets
to set up for that function. IRNA will
have a prelim meet Monday with the
webs in New York to start these nego-
tiations

Appraeching FCC monopoly probe and
a possinle Congressional inquiry into the
broadcasting Industry constituted the
backgroand for the plans laid at this
meeting Members unanimously favored
“the Awmerican system of network broad-
casting.”

S. R. Rosenhaum, WFIL, Philadelphia,
was eleeted chairman; Mark Ethridge,
vice~chairman, and I,. B. Wilson, WCKY,
treasurer. Elected members for the gov-
erning c‘ommittee included Ed Craig,
WSM: L R. Lounsberry, WGR; John
Kennedy, WCHS; Arthur Church,
KMBC; John Shepard III, Yankce Net-
work, antl Ed Craney, KGIR. George W.
Norton, WAVE, was asked to be an ad-
visory ccunsel, but was absent from the
meeting at the time of appointment.
Officers of IRNA are to stay in office for
at least a year or until another meeting,
providing no extraordinary session takes
place during IRNA's powwow at the next
NAB convention.

Interpretations

In certain respects, the TRNA Chicago
convention coming so socn after the
NAB reorganization, effected at NAB’s
last membership meeting, created some
suspicions in the minds of =rade observa=
ers. Principally, this idea is that the
affiliates are of the opinion that a whip
over the NAB is desirable. This thought,
however, {s not general by any meauns.
Numerous broadcasters attending the
IRNA conclave denied any such intent,
and stressed the very definite friendly
feelings and relationships between NAB
and IRNA. Accenting this in some of
the radio men’'s logic is that NAB is pay-
ing IRNA expenses.

These same broadcasters point out
that with the independent stations al-
ready organized within the NAB, there's
no reason why the affiliates shouldn’t
do likewise and that such organization
should not be construed as a threat to
the NAB. With Washingtcn and the
FCC seething in general on radlo, and a
monopoly investigation pending, affili-
ate representatives say the step was defi-
nitely necessary.

The IRNA was responsikle for the
NAB's reorganizstion from a passive to
what is hoped and indicated will be an
aggressive and active radio trade group.
After NAB was venovated, IENA leaders
opined IRNA had attained its objective
and was no longer required.

HOW MUCH DOES——

(Continued from opposite page)
today’s broadcasts are planned with pre-

cision, put on the air at enormous costs,

Radio’s Growth

But one conclusion is inevitable. Radio
has develpped more each year. The or=-
chestras of 1929, the operas from the
stage of the Metropolitan and the con-
certs by the Philadelphia Symphony Or-
chestra in 1933; the increased popularity
of Jack Eenny and Fred Allen in 1935;
the Al Jolson and Bing Crosby extrava-
ganzas of 1036, and the more lavish Good
News show of 1938 are all indications
which shoaw that radio has been the most
progressive of all entertainment fields.

However, reviewing the program situa=-
tion carefully, we can find no more than
three outstanding program Ideas de-
veloped in the last 10 years, Altho mil-
lions of dollars have been spent for new
programs &nd many shows considered top-
notch, only three trends may be placed
in the “sensation” class. The three ideas
are:

1. Amateurs.

2. News dramatizations as the March

of Time.

3. The Good Will Court.

Of ccurse, there are many who will re-
fute this statement and point to the bril~
liant variety shows (Vallee), the success-
ful comedy programs (Jack Benny), the
excellent dramatic broadcasts (Lux Radio
Theater). but none of them caused the
sudden and booming excitement of the
above-mentioned trends. True, these
and many cthers are top-notch programs,
effective amd carefully planned to at-
tract large audiences, but they did not
come as a trend that was completely new
in microphone history.

Participation Stuff

How about the audience-participation
shows?

The only reason for omitting the more
recent quiz, singing, spelling and I. Q.
participation programs from the *‘big
three” listirg above is that this group is
really an offshot harking back to the days
of the Amateur Hour. Altho participants
are engaging in a program aside from
singing, dancing or playving a musical
instrument, they are, nevertheless, ama-
teurs. '

Information Please, Hobby Lobby, Pro-
fessor Quiz and others are meritorious
frcm a program standpoint and perhaps
are other indications of radio’s attempt
at Ingenuity—but they are not sen-
sational. They are just good.

Over the entire period one thing stands

out in the industry. As in motion pic-
tures, when a trend appea-s to have
caught on imitation runs rampant. After
the Amateur Hour made its appearance
there were few stations in the country
that did not feature a similar program;
when Professor @uiz became popular so
did more than 100 other question-and-
answer programs; when Bing TCrosby was
trooning, so was Russ Columbc; when the
Eno Crime Club was popular, so was Sher=
leck Holmes, The Shadow, Fu Manchu
and others.

This furious attempt to be among the
first imitators seems to indicate that
radio is stumped at thinking up new
ideas and hopefully waits for she oppor-
tunity to put something on the air that
has merit—even if it isn’t different.

Thruout the years, too, the story has
remained the essence of radio entertain-
ment. While varlous trends have ap-
peared on the horizon, some new, some
old, a good story always seemed to hold
listeners, Whether a complete story or
a script serial, stories have been dominata
ing Tactors among program leaders.

Amos 'n’ Andy in the early days held
tremendous appeal and were forerunners
of the serials now on the air. From 1929,
when Collier’s dramatizations and Rea!
Folks were important shows, until the
present Lux Theater or the recent Shake-
spearean series, each year stories have re-
mained as dominant programs.

In 1933 the script shows seemed to
reach their peak with Betty ani Bob, as
well as children’s shows (Little Orphan
Annie, Skippy, etc.) commanding large
audiences. As an indication of how im-
portant the story factor has remained,
today’'s leading variety shows always in-
clude a play (Good News, Vallee’s Varie-
tics, Hollywood Hotel). No matter how
music has changed, no matter how pro-
gram styles have changed, the story has
remained constant as entertainment
value,

The increase in brilliance and lavish-
ness of radio programs, while aiding in
boosting the industry and its prcduction,
has not been the basic factor in making
a program good, No longer do listeners
look with awe upon an imposing group
of expensive *“names.” The broadcasts
today must bring them satisfaction—a
great deal of satisfaction. With so much
money spent on shows, with competition
heavy and keen, the listener has learned
to know of his importance and hes grown
fickle to boot,

Nuts Over Novelty
The fact that radio is searching for
novelty rather than using the conven-

Air Briefs

72ew 90':.’; By PAUL ACKERMAN

CRIPTERS on We the People started

working this week at Young &
Rubicam, and activity there generally
picked up with return of Hubbell Robin-
son and Don Stauffer, radio execs.
Agency Is trying to get a new client for
Hobby Lobby and is preparing presenta-
tions for several new radio prospects. ...
Lester Blumenthal, of radio department
of Kelly-Smith, motored to Quebec for
a vacash. Blumenthal stopped off at
Saratoga, cannily surveyed the nags and

-made a bet on a creature yclept Good

Miracle. Miracle Is still running. . 0
Negotiations on with General Mills re-
sponsoring Alabama and Auburn Uni-

‘versity football games over WSGM, Ala-

bama. Kellogg did it last year but
turned down for this season. . . . Ameri-
Federation of Radio Artists now has 27
locals—one in each city with four or
more broadcasting stations. . . Helen
Brattrud, of CBS, is on the sick list.

Blaine Butcher, Lennen & Mitchell,
has been doing some heavy commut-
ing between here and Chicago for
the past four or five week-ends on
the “Wwmn Your Lady” show.

Tod Swialm, recently with Umted
Press, has retumed to the news staff
of WNEW. . . Stan Shaw making
a short for Paramount. Jack

Sayre. KNX (Hollywood) in toun
rvacationing. . . Ditto J. B, Clark,
WPTF, Raleigh, N. C. Eileen
McKinney, secretary at George Bijur,
Ine., is the subject of a book ritled
“My Sister Eileen.” By her sister,
Ruth, And Bijur 1s sending out
letters about the rare caliber of his
gals. . National Broadcasting
Co. and Mutual are squabbling over
the line from the Glen Island Casino,
Larry Clinton’s current spot.

ANN HOLINER, who will direz> the
Bob Benchley show, back from the
Coast Thursday (18). . . . Carlos Franco
at Saranac Lake. . . Willlam Paley re-
turns in two weeks. Ball Bros.’
Co., Muncle, Ind., have appointed Maxon,
Inc,, their export advertising ccunsel.
. . Pat Rossi, baritone heard over
WHN and WMCA, has added WOV {New
York), and WELI, WNBC, WATZ and
WPEN in New Haven, New Britaln,
Waterbury and Philadelphia, respec-ively.
False report that Tim Ryen, of

Tlm and Irene, drowned in Long island
Sound was caught just in time to make
hasty changes in the news services.
Radio listeners still get it in the neck.
Pall Mall program, with Eddie
Duchin starting September 5, will go
over 52 stations of the NBC Basic Red.

elﬂ.cago By HAROLD HUMPHREY

CARD from Arch Oboler informs us
that the radio writer is in Strat-
ford-on-Avon, England, working on what
he hopes to be the great American play.
Arch says he thinks Shakespeare’s home
should certainly finish the inspiration.
. . Charlie Wilson, the WGN Roy At-
well, is taking in some theater Jaics now,
. . Julian Bentley, WLS news-editor, is
still on the “as-well-as-can-be-expected”
list at St. Joseph Hospital in Menominee,
Mich., following his auto accident while
returning from a vacation. His birthday
was Friday and several friends joined in

tional entertainment factors of music and
drama has all been brought upon itself.
Carefully following the trend for the past
10 years indicates that programs have in-
creased in splendor, perfection and show-
manship. This, in turn, means the lis-
teners were being well educated.

What has been slowly happening is
that while radio has been feeding the
audience with fine and lavish foods in
the way of programs, the audience has
grown wiser and stronger because the
foods have been carefully offered. Now
it is necessary for radio to keep pace with
its listeners who have becn educated to
démand better shows. And this is diffi-
cult to do.

Reviewing all the program trends, the
fact that only three sensational program
types have appeared, that radio jumped
ahead at an unprecedented pace, that
radio has fattened its audience but not
itself, that radio is abandoning its lavish-
ness for simple noveltles—does all this
mean that radio is reaching its saturation
mark?

Maybe what the industry needs is a
new field or perhaps a new means of
utilizing the alirwaves. Perhaps radio
should start to concentrate on its edu-
cational possibilities and use its forces
as a subsidiary to classroom study. Or
maybe radio just needs more than three
sensational programs every decade.

Perhaps, too, the ether industry is in
ihe same state that motion pictures were
prior to the talkies. If so, it may be rapid
strides in television are necessary to act

as the hypodermic that will awaken radio

much in the same manner as sound gave
motion pictures more life.

Maybe it isn’t a problem after all. Radio
has shown {tself as a genius. A prodigy
that has reached maturity In a few venrs
certainly “is smart enough to find the
solution.

sending him speedy recovery hopes. . . .
Lucille Carewe, WMAQ contralto. bacx in
town after an engagement with the
House of David Band in Benton Harbor,
Mich. . . . Frank Rand, of CBS, returned
irom his fishing trip without even a
nibble.

Curlton Brickert did mot resign ¢3
president of the local AFRA, as was
erroneously reported this week by @
press release from Brickert’s p. a.
He did, however, mail a letter to the
membership explaining that e
would not run for any office in tae
September 28 elections, since his ri-
dio career would take up too much
of his time. . . Donald Novis hias
been signed for the “Fibber McGz2e
and Molly” show when it returas
Sepitember 6. He’ll cet $900 a week
for the job, . Not definite yz=:
whether Molly, of that show, will be
fully over her ailment in time for
the opening. Jeanne Brow-z,
fem conductor of her own band, wili
be featurcd along with Mary Berg=
hoff Tuesday on WOW’s “Indiana
Indigo” show, which is to be ded:s
cated to Cole Porter, the songpenne~,

LD GOLD signed with WGN this week

for the last periods of all the pro-
fessional hockey broadcasts. . . . All the
stations were dusting off their mobile
units to catch Doug Corrigan who was
scheduled for his Chi debut Saturday.
. . Edgar Jones, The Billboard’s Wash=
ington correspondent, was in town snd
made the rounds at the one-day IRNA
meet. . . . Jimmy Dorsey leaves for the
Kansas City Jubilesta when he finishes
his Bon Alr stand September 15. .
There’s a rumor adrift now that some
of the transcriptionists are attempting to
beat ilie tap on the new AFM rule, pre-
venting musical dubbings on script
waxes, by bootlegging musical recordirgs
to the stick outlets so the smallles can
dub their own fanfares, etc. Doesa't
seem possible tho that the ET makers
would hang their necks out that far.

Soap Co. Using
Three N. Y. C. Spots

NEW YORK, Aug. 20.—Peck Advertis-
ing Agency, for Swectheart Soap, has
lined up three local periods, beginning
the first week in October. Two of these
are on NBC's Red and Blue networks
and the third on WABC.

Schedule is 7°30-7:45 p.m. Wednesday
for Wiz, o:40-7 p.m. Thursday on WABC
and 7:45-8 p.m. Friday on WEAF.

Programs to be set.
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Agency Buys All Time for 10 Yrs.

CAMDEN, N. J., Aug. 20—WCAM here
has sold all its time for the next 10
years to the Mack Radio Sales Co., re-
cently organized by L. M. Maxwell, ad-
vertising exccutive; Sldney Kaplan and
Aaron Heine, Camden attorneys. Sta-
tion will get $20,000 per year each year.
No record of any similar leasing deal is
available and the deal is believed to be
unprecedented. There have, of course,
been station-leasing arrangements un-
der guarantees, but these deals are in no
way similar to the WCAM agreement.

Station agrees to “keep the studio in
perfect operation”™ for the ten-year pe-
riod. Station is also to supply technical
and other personnel necessary to main-
tain the station. Selling of time will be
handled by the Mack organization.

Reputedly, WCAM has been desirous
of selling its station for some time or
effecting a deal whereby it would show
a profit. WCAM has, altho it is a part-
time station, good reception, blanketing
Philadelphia, getting strong reception in
South Jersey and Wilmington, Del.
There was a deal pending last year for
sale of WCAM and several other Jersey
stations, proposal being to consolidate

Indies Blanketing

On J. J. Hines Trial

NEW YORK, Aug. 20.—Special events
departments of local stations are making
a lieavy bid for listeners via the Jones
J. Hines trial. Move is regarded as
particularly timely in that both Colum-
bia Broadcasting and Nationa! Broad-
casting are not giving the case any more
than ordinary coverage thru news serv-
ices, WMCA, WNEW and WOR all have
special men on the job.

WMCA and WNEW have two reporters
each, Frankie Basch and Harry Hersh-
tield for WMCA and Richard Brooks and
Tod Swalm for WNEW. WMCA set-up
includes temporary studios a block from
the courtroom. Schedule first week of
trial included four broadcasts per day.
Schedule coming week depends upon

“course of the trial.

WNEW is giving bulletins about every
15 mirutes or oftener during trial and
has a hook-up with Western Union.

WOR, in addition to Transradio Press
and regular news bulletins, presents a
summary of the case by Alvin Josephy,
member of WOR's special features divi-
gion. Josephy sums up daily during
court recess and at the end of each
gession. He's in on the trial,

= BILLY ——
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On City - Owned WCAM; 200G

the 'outlets into one station. It fell
thru. WCAM shares time with WTNJ,
Trenton, and has 29 hours on the air a
weck.

Fred Caperoon is president of the
Camden outlet. Robert Horn, formerly
of WCAE, Pittsburgh, was just named
program director. Richard Hooper Is
sales promotion director.

It is interesting to note that Atlantic
City recently sold its municipal station
to Arde Bulova and the station may be
moved out of the shore resort with the
Atlantic City press now trying to get an
AC station,

Lily Cahill in First
On New NBC Tele Test

NEW YORK, Aug. 20—First featured
star in the new series of television pro-
grams announced by NBC-RCA will be
Lily Cahill, actress last seen in First
Lady. Program, a sketch titled Good
Medicine, goes on August 23, 8-9 p.m,,
over W2XBS. Second telecast, August
26, will feature Crosby Gaige, producer,
and will Include a half-hour sketch,
Nine Lives of Emily, and a March of
Time and carsoon.

General schedule of the new serles
calls for film and live entertainment
programs Tuesdays and Fridays, 8-9
p.m., and test charts and still pictures
Tuesdays thru Fridays from 3-4 p.m.
Latter are of experimental interest only.

NBC dropped 1ts telecasts about two
months ago for transmitter changes,

Art Kemp at KSFO

SAN FRANCISCO, Aug, 20.-Arthur
Kemp, executive of Radio Sales (CBS),
is in San Francisco making his head-
quarters at KSFO. Will be located on
the Coast for an extended timae.

Int’l Shoe Testing

HOLLYWOOD, Aug. 20.—International
Shoe Co. is placing a test campaign on
Pacific Coast stations thru the St. Louis
office of Aecrogram Corp. Program Iis
Federal Agent, a waxer,

Tangee’s Etiquette

NEW YORK, Aug. 20.—Tangce lipstick
is using Emily Post in an etiquette show
starting in the fall. Time is not set,
but very likely will be on NBC, opposite
Eddie Cantor and The Lone Ranger,
Rougery may, however, instead take ‘a
spot on Mutual.

Thru Cecil, Warwick & Legler,

- UNPRECEDENTED AIR DEA..

Bernie Rides Again

CINCINNATI, Aug. 20.—Ben Bernle,
chagrined at bejng nosed out in so
many photo finishes recently, decided
to do his own riding this week when
he took a leg on one of the four
mounts in Josef Cherniavski's Musi-
cal Steeplechase piped thru WLW for
Mutual network consumption from
7 to 7:30 p.m. Wednesday.

As Winchell might have suspected,
Bernie was left at the post in the
four-horse race. Bernie blamed his
downfall to the lack of the proper
blood lines in his mount, which,
strangely enough, was named W. W.

The gag, however, afforded much

comedy for the air listeners and the
vast crowd that jammed the major
- Crosley studio. Stunt, which had
Bernie as the “Masked Jockey,” was
arranged by Bill Bailey, WLW pub-
licity purveyor, and the station’s pro-
motion staff.

KSFO Sale Delay
Rebounds atNBC

SAN FRANCISCO, Ang. 20—American
Federation of Radio Artists’® contract
with NBC and Mutual was put into
effect here Monday. Altho AFRA has
contract with Columbia, it has further
dealings to make with KSFO, CBS out-
let, because station is recognized as an
indie until such time as the Federal
Commtnications Commission okehs its
sale to CBS.

Deal for acquisition of KSFO has been
going on for some time. FCC has con-
tinually nixed sale on claim that sta-
tion’s “ralue is not worth price asked.

Meceanwhile such situation is said to
be only one arising out of contracts
signed betwcen AFRA and nets, and it
leaves NBC with quite a competitive
problem here, inasmuch as National is
required by its contract with AFRA to
boost wages immediately and in addi-
tion pay audition fees of $7.50.

A general rule, it was announced, will
be adopted by the AFRA board to the
effect that members will not be per-
mitted to fulfill KSFO auditions until
they are paid the fee comparable to
contract with NBC. Same will apply to
agencies, it was said.

AFRA meanwhile is all primed to take
up, piece by piece, negotiations with
KSFO but will have to await return of
Philip G. Lasky, station manager, on
vacation.

My-T-Fine’s Circus Script

NEW YORK, Aug. 20.—My-T-Fine,
dessert, is taking a CBS spot for a new
script show placed thru Batten, Barton,
Durstine & Osborn. Script deals with
a wealthy scion inheriting and operating
a circus.

Reps Refuse To

W aive Commish

In New Wax Network Proposish

NEW YORK, Aug. 20.—World Broad-
casting System’s proposal for a wax net-
work depends in the main on whether
stations, in many cases, will want to give
up 45 per cent, possibly 47 per cent, for
the business placed by the disc cutters.
WBS is now seeking to line up stations
to start its project moving. Checking
various station representatives finds just
about a unanimous negative to the ques-
tion of wherher they'd waive their com-
missions on any World placed business.

World’s proposition to advertisers will
be twofold. One is that an advertiser
can save monecy by buying only those
spcelfic cities required or desired. Sec-
ondly, World will give the platters cuffo
to the customer as an additional induce-
ment. World wants the usual 15 per
cent for placing the business. There
will be, additionally, the usual 15 per
cent for the agency involved. Station
rep cammish brings the ‘slice to the 45
per cent mentioned.

Reps say they'll not go against the

contracts most of them have of getting
commissicns on all business out of this
territory. It's not the first time World
and the reps have been at crossed wires
on this same score; some years ago the
waxery tricd to effect deals with the
reps for split commissions, but it was no
go.
A principal factor spurring World to
its new development is the increasing
cost of transcription producing. ‘This
increase, in tuin, is principally due, it is
claimed, to the new contract put thru
recently by the American Federation of
Musicians.

Actually, the reps’ attitude is not one
of oppositien. They claim that if their
stations want to get the additional busi-
ness represented by the income after the
45 per cent commissions are deducted,
it’s okeh. but strictly up to the station.
Some reps pointed out that with cash
payments, deductions might go to 47
per cent because of the two per cent
allowance for cash.

Gov’t Dictation Is
Out With Aircasters’
Public, Says Miller

NEW YORK, Aug. 20.—Neither broad-
casters nor the American dio audience
would stand for Governmental dictation
as to what programs should or should
not be broadcast, stated Neville Miller,
first paid president of the NAB, last
night in an address to the Peabody
Teachers College. Speech was broadcast
over the NBC Blue nétwork. Miller's
talk is interpreted as an open declara-
tion of NAB's policy, now that the or-
ganization has been rebuilt,

Government regulation is necessary
techinically and to avoid the possibility
of broadcasters taking advantage of their
licenses and to see that they serve in
the famed “public interest” requirements
of the FCC. But program dictation is
an entirely different matter, the NAB
head sald.

Miller stated that dictatorship in one
form or another could not exist in the
United States, and that it will always
be impossible. to tell Americans what
they shall think, say or hear. ‘‘Ameri-
can radio has never been locked to the
goose-step of a' dictator here. It has
never stopped to scll hatred, to mer=
chandise prejudice of race or religion
and with your help it never shall.”
Miller said that the public would sup-
port the broadcasters in any attempt to
avold such dictation.

Roving Vox Pop Gets
Ten Sponsors at $10

RALEIGH, N. C., Aug.

20. — Recent

" WPTF production {s an ambulant vox

poppery, zoing from town to town with-
in the station’s service area. Feature
of the show Is that the statton has so
far bean able to sell an average of 10
sponsors in each community. Each
sponsor pays 810 to participate in the
show in additlon to giving prizes to
the interviewees.

Show goes on every Thursday, with
J. B. Clark handling the mike. Broad-
cast site 1s usually the town square or
matn street, and conversation shifts
mainly around the town, its merchants,
etc. Station sends its salesman into the
town Tuesdays, giving two days to line
up enough local merchants to make the
show show a profit.

Towns visited so far include Hender-
son, Oxford, Fuquay Springs, Dunn,
Fayettesville, Apex and other North
Carolina towns. Telephone line used is
a *“talking circuit” and seldom runs
more than $20 in total costs.

WSAY —prs Nushaum

ROCHESTER, Aug. 20.—Morton Nuse
baum, production director of WSAY,
city's only independent station, was pro-\
moted to sales manager, and Bob Web-
ster, announcer, becomes production
manager, in two advancements made by
Gordon Brown, president. E. K. John-
son, commercial manager, took up the
sales managing of WOKO, Albany,
August 22. Nusbaum, with the station
since its beginning, September, 1936, has
been announcer, chief announcer, pro=-
duction manager and now sales man-
ager., His newest job won't prevent him
from doubling in brass as announcer,

Early Get-Off Shifts
NBC Bugle Callers

NEW YORK, Aug. 20. — National
Broadcasting Co. opening WJZ and
WEAF one hour earlier, at 6:30 am,, is
using platters for the period. This
winds up the WEAF program series of
the Musical Rubes and the WJZ pro-
gram of Yoichl Hiraoka, xylophonlist.
Latter had been on the Bugle Call Shift
five years.

WEKRC, Cincinnati, has added three
announcers, bringing the announcing
staff to nine men. New additions are
Ross Mulholland, John Reynolds and
Don Paevey.
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“Town Hall Tonight”

Reviewed Wednesday, 9-9:30 p.m.
Style—Variety., Sponsor—Sal Hepatica
and 'pana. Agency—Young & Rubi-
cam. Station—WEAF (NBC Red net-
work).

Program represents the second Fred
Allen replacement show, and while
scarcely comparable to the winter edi-
tion, the line-up has good entertainment
value. Unfortunate, however, that
Stoopr.agle, one of the crack comics in
the business, seems able to work In top
form only in brief snatches. When
Stoop clicks hils humor is subtle, un-
usual and pointed for an intelligent
audience.

Musically the latest version of Town
Hall centinues strong. Peter Van Stee-
den’s Ipana Troubhadours play with dash
and confidence and provide excellent
backgrournd for the Merry Macs, har-
mony group, who have a punchy delivery
and dc best with rhythmic pops and
novelties. Good arrangements, sophis-
ticated, but nct too much so.

Blackie Schacner, harmonica player,
scored with an unusual and insinuating
renditian of Toy Trumpet. Good enough
to be spotted In most any varlety pro-
gram.

In addition to Stoopnagle comedy in-
cluded a bit of fair-enough dialect busi-
ness by John Brown and Minerva Pious
and a take-off on Hobby Lobby. During
the latter Stoopnagle questioned some
phony lobbyists and worked up a good
hoke session.

Commercials carefully interpolated
Inte th2 script. Harry Von Zell an-
nounced. Ackerman.

“Mellow Melodies”

Reviewed Wednesday, 9:30-10 p.m.
Style—Musical. Sponsor—Peter Doel-
ger Brewing Co. Station—WMCA
(New York).

Program presents instrumental and
vocal musicel talent delivering standard
tunes. Don Kerr splels,

Nat Brusiloff's Orchestra, ordinarily a
heavy nand to this reviewer, shook the
lead for the rremiere and furnished
worth-wkile entertainment. Scored par-
ticularly well in renditions of old
Gershwin songs, and in general displayed
Mveliness and facility.

Vocalists Included Jerry Baker, Jane
Clifton, te Beale Street Bovs and Albert
Fairbanks. Fairbanks Is Pcter Doelger’s
“discovery” and possesses a voice of bet-
ter quallty than any of the other war-
blers. With more technique he may hit
some neavy dough. Jane Clifton and
Beale Street Boys, latter a harmony
group, are just mediocre talent., Ef-
fusions of Smillng Jerry Baker sounded
as tho Baker had recently suffered
serious thdo not quite mortal injury.

Don Korr, called a “narrator” for this
program, waxes poetic and nostalgic qver
the old tmnes made famous by Crosby
and Colurnbo. Despite the {nherent
hoke Involved, Kerr delivers his commer-
cials beausifully.

Procram Includes a give-away of three
recordings. Listeners submit names of
old tunes, together with Incidents re-
called by the music. Ackerman.

“The Buccaneers”

Reviewed Tuesday, 5:30-5:45 p.m.
Style—Adventure (transcribed). Spon-
sor—Cel-Fay.  Agency—Humbert &
lones. Station—WHN (New York).

Transcrited program heard thrice
weekly, Buecaneers is kid stuff pure and
simple. Three stowawavs aboard a pirate
ship are discovered and about to be
thrown overboard., but the captain lets
them stay zs entertainers when he finds
they can s:nz. Remainder of the pro-
gram is musical, the trio dellvering
tunes in straight-forward fashion.

Point {s whether succeeding episodes
will have enouch adventure to hold kid
audiences. First installment had prac-
tically none, beyond presenting an un-
developed situation. It is possible that
the sponsors, by virtue of cutting down
on the script and giving a good portion
of the period to music, hope to build up
an adult audience. Musically, program
on its first airing was strong enough to
hold scme adult listeners, but whether
the resultant audience is potentially as

large as a stralght kid show is doubtful.
Good experiment anyway,

Commercials well dellvered, and pro-
gram ends with a giveaway membership

card idea, Ackerman.
Charlie Marglis and His
Orchestra
Reviewed Tuesday, 8-8:30 p.m.

Style—Musical.  Sustaining on W]Z

. (NBC-Blue network).

NBC has a real plece of orchestral
property in this new 26-plece band
headed by trumpeter Charlie Marglis.
Impression that strikes the listener most
forcibly is the care and thought appar-
ently lavished on the formation of the
orchestra, its instrumentation and its
arrangements, and on the building of it
as a stylized group to tzke its place
alongside the distinctive, class radio
bands of Kostelanetz and Warnow.
Marglis Intends cutting tne outfit in
half for hotel spots, but th: matter un-
der ccnsideration is the aggregation as
It stands as a weekly half-hour of musi-
cal air entertainment.

Group is unquestionably something to
lend an ear to. Working under the
catchphrase of **Accent on Brass,” Marg-
iis naturally features his own trumpet,
and has bullt the ork arourd a superlor
brass section. The other departments
have not been neglected, however, the
saxes standing out with their blended,
balanced phrasing. A point further {n-
dicative of the desire to build the band
as a musical contingent on its own is the
absence of vocals. Musicianship alone
is the order of the 30 minutes—which is
as 1t should be, since it’s rmusicianship

Strike!

PHILADELPHIA, Aug. 20.—Byrum
Saam, WIP sports gabber, pulled a
plp last week while airing the Phils-
Pittsburgh game.

Between innings Saam was glving
scores of other games. After spleling
off seven scores he remarked:

“I was sure that there was another
game—I must have mislaid the score
somewhere.”

The missing game was the one he
was describing!

out of the top drawer,

Selections were well-rounded and
chosen to bring out every feature of the
group. Humoresque In a dance verslon
and Gershwin's Summertime were in-
strumentally perfect; I Hadn't Anyone
Til} You and Will You Remember To-
night Tomorrow? showed the boys off as
purveyors of grade A pop tune dansapa-
tion; Frank Signorelli's Park Avenue
Fantasy displayed the band's facility
with modern music, and Tiger Rag was
bure unadulterated swing. The Marglis
trumpet did things to Irving Berlin’s
Russian Lullaby to polish off a really
fine performance. 0

Announcenients are handled with as
much dignity as accorded a Philhar-
monic program, with the orchestration
and instrumentation of the song next to
be played described in detall. Further
dignity is lent by referring to the
batoneer as Charles Marglis and Mr.
Marglis. But it doesn't matter what
they call him—his music has class.

Richman.

Jones and Hare

Reviewed Wednesday, 8:15-8:30
p.m. Style—Songs and chatter, Spon-
sor—Sachs Quality Furniture Co. Sta-
tion—WMCA (New York).

« Billy Jones and Ernie Hare go back a

Current Program Comment

This column is devoted to brief reviews of programs which have been on the air
for some time, as well as shows, which, already reviewed, rate further mention.

Basis is that a one-time
each time it is presented.

Frankle Basch, WMCA reporter, turned
out a very careful summary of the day’s
proceedings at the Jimmy Hines’ trial
Friday, 3:15-30 p.m. Miss 3asch gave
facts, background and, in the last few
minutes, color stuff—touching on types
of people in the court, Hines’ family, etc.
Description of the trial itself was given
from what apparently were voluminous
notes, and slight hesitancies gave the
impression that the stuff was hot off the
griddle.

Most annoying commercial annowmce-
ment heard in a long time came over
WAAT, Jersey City, about 3 p.m. for
Rhodius Perfumes. Commercial {nvolved
a special perfume offer for 35 cents and
was repeated to confounding distraction
on a program of recorded music titled
Impressions on Waz.

The Romeos, vocal trio on WJZ's Club
Matinee, shape up as a smootk harmony
group. Caught Friday on the NBC sus-
tainer, they dellvered in a manner not
too swingy, yet buovant and tuneful.
Arrangement of Alexander’s Ragtime
Band a particularly neat job.

Ransome Sherman, emsee on the same
program, came thru with a couple of
hilarious hoke poetry readings, one of
them especlally—a metrical take-off on
In Flanders Fields—constituting. one of
the screwlest pleces of double-talk heard.
And in verse.

Martin Starr, on WMCA Friday at 3:45
p.m., introed a raft of people on the
Astor Roof, all of whom plugged the new
dance, Peeling the Peach. The Peelers,
six boys and slx girls, were there. Bob
Christenberry, manager of the Astor, told
how he found the 12 of them stomping
away in the Carolinas and brought them
up for an engagement at the Astor. So
far so good, but successive pedple, in-
cluding George Lottman, Ha! Kemp,
Judy Starr and Barbara Bannister,
plugged the Peelers and the Peach so
excessively that it all seemed in very
bad taste.

Starr got a couple of the dancers In
front of the mike, and this just added to
the general melange of Southern accents
already provided by Hal Kemp and Judy
Starr.

program review is inadequate for a production that varies

Ask the radio listeners who won the
Armstrong-Ambers fight and many of
them, basing judgment on the air de-
scription, will say Ambers. One of the
best fights in years, an action filled
affair with few let-ups, Clem McCarthy's
description fell short of adequacy and
certalniy did not measure up to what
might be called the minimum accuracy
requirements. It is not a reflection on
McCarthy as a sports reporter; he won
his spurs too long ago to let any doubt
exist on that score. It simply means
that McCarthy gets too excited, elther
actually or in order to make the match
sound more exclting to the audience.
In either case it’s a fault that must be
remedied if he is to handle more fights.
And, of course, there’s no reason what-
soever for calling Armstrong Louis.
That happened many times. Bill Stern’s
entr’act chatter okeh.

In some respects, Uncle Don (Carney),
WOR’s kid idol, has a tough job. He’s
gotta be nice all the time (that is when
he's on the air) and nothing can show
itself thru the loudspeaker. And even
a doting parent will admit that kids can
occastonally be well, trying, to say it
mildly.

However, Uncle Don might make a
smart move in getting some new mate-
rial and lines of gad. Probably realizing
that his audience has a natural turnover
as the kigs grow older, he seems to be
taking 1t easy in digging up new stuff.
This seems inadvisable, both as to hold-
ing kids and boosting their interest in
his show. Despite that fault, tho, he's
probubly one of the most potent sales
jorces in New York radio circles.

Radio City Four, harmony quartet
caught over WJZ, is sadly in need of
arrangements. Group sticks close to the
original melody, which is something this
reviewer is much in favor of—but de-
liveries are slngularly flaccid and lack-

ing in buoyvancy. Tunes were well
chosen, including standard stuff from
musical comedy scores and others.

Joseph Lilly directs and plays the piano
with good execution.

long way in radio, almost 1f aot com-
pletely to its infancy as an advertising
medium. They were, as the trace surely
knows, the Happlness Boys fcr a long
time, then the Interwoven Pzlr., Last
radlo appearance on a network show was
the Gillette Community Sing (1836-'37).
In buying this quarter hour onee weekly
on WMCA Sachs furniture store follows
its own half-hour program, Dan and
Sylvia, script show (reviewed in The
Billboard July 30, 1938). Also using half
hour Sunday.

First program showed Jones gnd Hare
still dolng the same act they did long
ago. Results of the program as an ade
vertising venture therefore are thrown
directly on the answer to the juestion
of whether there are still enough New
Yorkers who like it corny. The duo,
with Jim Brennan accompanying,
deliver their corn both vocally and in
the between-the-song gags expersly. But
it’s corn.

Possibly the sponsor answered the
question himself. For a number of years
before the script show store used a vocal
trio, also corn, but not good corn. If
the corn sold, then why the script show?
It's quite a merry-go-round.

No doubt that in their line Jomnes and
Hare know how to handle the stuff,
Thelr volces are still good, both tenor
and baritone. Veteran mike experience
shows itself clearly.

Commercials are dainty—dainiy like
an earthquake. And Joe O'Brien sells
‘em like that, too. Franken,

“Gang Busters”

Reviewed Wednesday, 8-8:30 p.m.
Style—Crime stories. Sponsor—Col=
gate-Palmolive-Peet Co. Agency—Ben-
ton & Bowles. Station—WABC (CBS
network) .

Lovers of the G man and cops and
robbers hocus-pocus will probably con-
tinue their llking for Gang Busters,
which returned to the air Wednesday
with much melodrama and s»>und
effects. Story told involved the capture
of Lawrence Rea, bad man of Houston,
Tex.

Technique used in presenting the pro-
gram is simple and good——that of alter-
nating rapldly between Rea’s criminal
doings on the one hand and the efforts
of police on the other. It’s a method
which tends to ellminate slowness and
monotony in that no particular portion
of the script is of sufficlent leng:h tg
become tiresome.

Of course, the bad man gets his just
deserts, and there are the usual irpli-
cations that crime does not pay. Clos-
ing feature of the program, the br-oad-
casting of clues pertaining to criminals
currently at lerge, is retained.

Philllps H. Lord office continues as
producer, with Col. Norman Schwarze
kopf, of the New Jersey State police,
lending authenticity as interviewer.

Ackermen,

IDENTIFYING—

(Continued from page 7)
the daytime?’’ if yes, 2) ‘‘Whszt is
your favorite program?’’ 8) ‘‘What
product is advertised?’’

In order that people giving answers
might not be conditioned in favor of
any program, these questions were
asked only of those who stated they had
not listened to the radio during the
period in question and who therefore
had no particular program fresh in
their memories. Of the 707 queried,
648 said they do listen to radio day-
times,

Inasmuch as material in this secsion
of the survey is based upon informa-ion
elicited from radio listeners who stzted
the programs were ‘‘favorites,’’ the
question immediately arises as to the
percentage of sponsor identification on
non-favorite programs—that is, those
programs which constitute collectively
a good portion of the broadcasting
schedule. If certain favorite progrzms
make such poor showings in sponsor
identification, what can the rank znd
file advertiser expect when his pro-
grams, comparatively speaking, pull far
smaller aundiences than those given in
this and the previous issnes of The
Billboard? Readers can draw their
own conclusions.

Altho only 31 programs made the
leading chart list, 61 favorite daytime
shows were named. Twenty-six of the
People queried gave two programs as
favorites; five named three.
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Following each listing appears a

(Routes are for current week when no dates
are given.)

A
Alberto, Don: (El Chico) NYC, nc.
Austin, Sid: (Laurels) Sackett Lake, N. Y., cc.
Auwater, Fred: (Flamingo Club) Orlando,

Fla., nc.
Ayres, Mitchell: (Village Barn) NYC, nc.

B

Bardo, Bill: (Caino Park) Ft. Worth, b.
Barrett, Hughie: (Tavern -on - the - Green)

NYC, re.
Barron, Blue: (Edison) NYC, h.
Basle, Count: (Famous Door) NYC, nc.
Bass, Paul: (Chateau Moderne) NYC, nc,
Baum, Charles: (Ross Fenton Farm) Asbury

Park, N. Y., re.

Bauman, Chsarles: (Wivel) NYC, nc.

Becker, Howard: (Lakeview Park)
Mich., b. )

Blaine, Jerry: (Colony Turf Club) West End,
N. J., cc.

Bono, Americo: (Chez Ami) Buffalo, ne.

Bowen, Al: (Vesper) Lowell, Mass,, cc.

Boyce, Rym: (International Casino} NYC, nc.

Breese, Lou: (New Penn) Pittsburgh, nc.

Britton, Milt: (Casa Manana) NYC, nc.

Manitou,

Bunchuk, Yasha: (International Casino)
NYC, nc.
Busse, Henry: (New Yorker) NYC, h.

Camden, Eddle: (Pines) Pittsburgh, nc.
Carroll, Jimmy: (Raymond Qardens) Corpus
Christi, Tex., nc.

Chester, 1B33%: (The Den, Hotel Texas) Fort
Worth, h.

Childs, . Reggle: (Colpnial Inn) Rochester,
Ind.

, TO.
Clayman, Bcb: (Lincoln Terrace) Pittsburgh,
ne.
Conrad, Barry: (Brady Lake) Cleveland, p.
Contreras, Manuel: (Lawrence) Erie, Pa., h.
Conn, Irving: (Arrowhead Inn) NYC, nc.
Correa, Erie: (Babette's) Atlantie City, N. J,
ne.
Costa. Joe: (Woodlawn) Delavan Lake, Wis,
nc.
Costella, Diosa: (Glass Hat, Belmont Plaza)
Y

Costello, ‘Charles: (Commodore) Detrolt, nc.

Crawford, Dick: (Club La Guysl) Brainerd,
Minn., ne,
Crocker. Mel: (Moose Club) Erle, Pa, nc.
Crosby, Bob: (Blackhawk! Chi, h.
Cullen, Tommy: (Glenwood) Delaware Water
Gap, Pa., h.
Cutler, Ben: (Rainbow Grill) NYC, nec.
D

Davis, Johnny: (Miami Club) Milwaukee, nc.
Davils, Fess: (House of Jacques) Oklahoms
City, Okla.. nc.
Davis, Eddie: (Larue's) NYC, re
Daw, Freddle: (Coral Gables)
Fla., cc.
Dennis, Mort: (Statler) Cleveland. h,
Dixon, Dick: (Gloria Palast) NYC, nc.
Diamond, Lew: (New Eden) La Grange, Il b.
Donahue, Al: (Rainbow Room) NYC, ne.
Dorsey, J:mmy: (Bon Air) Chi, cc.
Driscoll, Murray: (St. George) Brooklyn, h.
Drummond, Jack: (Meeker's) Albany, N. Y., h
Duchin, Eddy: (Ritz-Carlton) Boston, h.
Duerr, Dalph: (Green Derby) Cleveland, nc.
Duke, Jules: (Bismarck) Chi, h.

Coral Gables,

E
Eichler, Fran: (Westview Park) Pittsburgh, b.
Eldridge, Roy: (Savoy) NYC, h.
Elrod, Reid- (Dempsey) Macon, Ga,, h.
Engel, Freddy: (Lakeview) Tenderhook Lake,
N. Y
Ennls,
Calif., nc. .
Erante, Chappie: (Cavaller) NYC, ne,

.. TO.
Skinnay: (Victor Hugo) Beverly HIlls,

Parber, Bert: Cincin-
nat{, h.

Farmer, Willie: (Promenade) Rockefeller Cen-
ter, NYC

Feldkamp,
N. J., h.

Fisher, Buddy: (400 Club) Wichita, Kan., nc.

Foley, Frank: (Rendezvous) New London,
Conn., re.

Fomeen, Basil: (St. Moritz) NYC, h,

Franks, Willie: (Butler’'s Tap Room) NYC, nc.

Fredrics, Jan: (Boulevard Tavern) Elmhurst,
L. I, nc.

Frederick, Marvin: (Stevens) Chl, h.,

Freedman, Dave: (Herb's 1412 Club) Phila-
delphia, n

Ferdl, Don:

Funk, Larry:
Mich., nc.

(Netherland Plaza)

, Te.
Walter: (Monmouth) Spring Lake,

c.
(Stratford) Bridgeport, Conn., h.
(Mew Casino) Walled Lake,

7]

Gentry, Tom: (Buckeye Lake Park) Buckeye
Lake, O., b.

Gendron. Henri: (Colosimo’s) Chl, ne,

Gillbert, Jerry: (Edgewater Gulf Hotel) Edge-
water, Miss.

Goho, Billy: (Bedell House) Grand Island,
N. Y, h.

Golly, Cecil: (Euclid Beach Park)

land, b.

Gordon, Gray: (Waco) Syracuse, N, Y., b,

Gorrell, Ray: (Greystone) Detrolt, h,

Gray, Len: (New Cedars) New Bedford,
Mass., ne.

Gray, Glen: (Palomar) Los Angeles, b,

Gray. Antolne: (Bal Tabarin) NYC, nc.

Graysan, Bob: (Riviera) Lake Geneva, Wis., b,

Guriier, Jonnny: (Perkins Club) Kansas City,
Mo., nc.

Cleve-

H
Hall, Jay: (Montclair) Montclalr, N. J., h.
Hall, George: (Tybee Beach) Savannah. Ga.
Hall, Don: (Danceland Pavilion) Wallowa
Lake Park, Joseph, Ore., b.
Halstead, Henry: (Oh Henry Park) Chi, b.
Hamilton, George: (Iroquols Garaens) Louis-
ville, b,
Headrick, Pearl: (White Swan Club) Johns-
towa, Pa., nc.

ABBREVIATIONS: a—auditorium;

ment park; ro—road house;

responding to the symbol when addressing organizations or individuals listed.

b—ballroom;
cc—country club; h—hotel; mh—music hall; nc—night club; p—amuse«
re—vrestaurant;

symbol. Fill in the designation cor-

UTES

c—cafe; cb—cabaret;

s—showboat; t-theater.

Heller,
port,

Herbert, Arthur: (Ambassador) NYC, h.

Herbeck, Ray: (O'Henry Park) Chl.

Jackie: (Washington-Youree} Shreve-

La., h

Hicks,
City, b.

Himber, Richard: (Essex House) NYC, h.

Hines, Earl: (Grand Terrace) Chi, ne.

Hollander Will: (Lincoln) NYC, h.

Holmes, Herby: (Cabannas Club) Urbana, O.,

Earl: (Elmwood Park) Oklahoma

ne.

Holst, Ernle: (Belmont Plaza) NYC, h.,

Horton Girls: (Sky Harbor Tavern)
George, N. Y., nc.

Lake

‘Howel], Ed: (Casa Moreno) Jax Beach, Fla., h.

(The Wlers)
. h.
(Mile-Away) Grand Junctlon,

1
Irish, Mace: (Chanticler) Millburn, N. J., nc.

Hudson, Dean:
saukee, N. H

Hummel, Ray:
Colo,, b.

Lake Winnepe-

Kinney, Ray: (Lexington) NYC, h.

Kirby, John: (Onyx Club) NYC, ne.

Kurtze, -Jack: (Granview Lodge)
Minn., nc.

Dakota,

L
LaNCg!mbe, Buddy: (Meadowbrook) Saratoga,
. Y., nc.
Lamb, Drexel: (Wonder Bar) Grand Raplids,
Mich., nc.
Lazaro, Leo: (Continental) Birmingham, nec.
LeCroy, Trent: (Amber Lake) Alton, Ala., p.
Leﬁloy. Howard: (Club Arcadia) St. Charles,
. nc.
Light, Enoch: (Taft) NYC, h.
Lucas, Clyde: (Claremont) NYC, re.
Lyman, Abe: (Chez Paree}) NYC, nc.

M
McCoy, Clyde: (Beverly Hills) Newport, Ky.,

ce,
McCune, Will: (Bossert) Brooklyn, h.
McQrew, Bob: (Muehlebach) Kansas City, h.

Orchestra Routes must be received at the Cincinnati offices not

later than Friday to

insure publication.

Jones, Isham: (Claridge) Memphis, Tenn., h,
Joy, Jimmy: (Bill Green's Casino} Pittsburgh,
ne.

Katz, Al: (Ocean View) Ocean View, Va,, nc.
Kelb, Bill: (Navy Pier} Chi, b.

Kemp, Hal: (Astor) NYC, h.

Kendis, Sonny: (Stork Club) NYC, nc
King, Chubby: (Del-Reho) Rehoboth

.Del.,, h,

King, Hal: (LaBelle) Gull Lake, Mich.
King, Henry: (Falrmount) San Franelsco, h.

‘Beach,

McFarlane, Frank: NYC,
ne.

MclIntyre, Lani: (Roosevelt) New Orleans, h.

McKinney’s Cotton Pickers: (Clark Lake)
Mich., nc.

Madriguera, Enric: (Riviera) Fort Lee, N. J.,

(Chateau Moderne)

ne.

Malones, Jay:
Calif., ro.
Marlowe, Tone: (Mountain View House) Pord

Kent, N. Y., till Sept. 5.
Marsala, Joe: (Hickory House) NYC, nc.
Ma{tln. hI"reddie: (St. Francls) San Fran-
cisco, h.,

(Shamrock Club) Redding,

2d; “Tisket”

Songs With Most Radio Plugs

“Here” in Big Jump To Take

Still Leading

Songs listed are those receiving 10 or more network plugs (WJZ, WEAF, WABC)
between 5 p.m.-1 a.m. week days and 11 a.m.-1 a.m. Sundays, for the week ending

Thursday, August 18.

Independent plugs are these received on WOR, WNEW,

WMCA and WHN. Film tunes are designated as “F,” musical production num-

bers as “M.” Based on data supplied by

Accurate Reporting Service.

Position Title Publisher Plugs
Last Wk. This Wk. Net Ind.
1 1. A-Tisket, A-Tasket .,................: Robbins 40 20
16 2. What Goes On Here? (F).............. Paramount 36 7
5 3. I'm Gonna Lock My Heart ......... ... Shapiro-Bernstein 35 31
2 4, You Goto My Head ............c00ven Remick 32 23
14 5. Will You Remember Tonight Tomorrow?, Bregman 29 (]
11 6. When Mother Nature Sings Her Lullaby. Santly-Joy 27 7
3 7. Now It Can Be Told (F)..cooeveveeeenn Berlin 25 17
8 8. Music, Maestro, Please....... P Berlin 21 25
10 8. There's Honey on the Moon Tonight... Miller 21 16
12 8. I've Got a Pocketful of Dreams (F)... Santly-Joy 21 12
4 9. Where in the World? (F)....... vveesr.. Feist 19 16
6 9. I Hadn't Anyone Till You............ ABC 19 10
11 9. I Married an Angel (M).............. Robbins 19 7
12 10. Stop Beating 'Round the Mulberry Bush. Bregman 18 7
8 11. Flat Foot FIOOLEEE ...veeveeessvsenss.. Green Bros. 17 18
— 11. Small Fry (F)evveeeeroironoiieeennn Paramount 17 10
13 11. Bambina ...oveveceeenceiaiinsesoonas Spler 17 6
10 12. Lullaby in Rhythm..........c.o0veenn Robbins 16 14
15 12. SoHelpMe ....covineiiinironniienee. . Remick . 16 10
18 13. Colorado SUNSet ......c..ccoeeeiaionnn Gilbert 15 1
16 14. My Walking Stick (F).......... 6o .. Berlin 14 15
12 14. Don't Cross Your Fingers.............. Ager, Yellén 14 14
18 14. There's a Faraway Look in Your Eye.. Tenney 14 10
7 14. I Let a Song Go Out of My Heart...... Mills 14 13
13 14. Alexander's Ragtime Band (F)......... ABC 14 8
11 14, I'll1 Dream Tonightyg (F).......... o Remick 14 5
13 14. Beside a Moonlit Stream (F).......... Famous 14 4
14 14, Naturally .....veeeeereeoanoncessenens Lincoln 14 4
14 15. Little Lady Make Belleve.............. Olman 13 7
19 15. Isn't It Wonderful? ..... pee e Miller 13 7
17 15. Spring Is Here (M).................. Robbins 13 5
- 15. Rosle the Redskin ..........c0c.0en . Stasny 13 3
17 15. It I Love You More........ e Words and Muslc 13 2
16 16. Meet the Beat of My Heart (F)........ Felst 12 12
16 16. Garden of the Moon (F)............. Remick 12 12
17 16, Tull Tulip Time......... 5600000000000 Chappell 12 ki
14 16. Toy Trumpet .......... 5000000000000 Circle 12 2
19 17, Teacher's Pet .......... 8000000000000 0 Marks 11 9
19 17. You Leave Me Breathless ............. Famous 11 9
19 17. Love Is Where You Find It (F)........ Harms 11 8
17 17. I've Got a Date With a Dream (F).... Felst 11 7
9 17. When They Played the Polka.......... Robbins 11 2
16 17. When Twilight Comes..... wveussse... Shapiro, Bernstein 11 2
11 18. Says My Heart (F) .........vccee.. ... Famous 10 ]
14 18. Toytown Jamboree .......-¢..+s.:.... Red Star 10 3

Martell, Paul: (Arcadia) NYC, b.

Martin, Lou: (Leon & Eddie’s) NYC, nc.

Maturo, Henry: (Three Door Inn) Bridgeport,
Conn., nc.

Maya: (Monte Carlo) NYC, nc.

Meeker, Paul: (Golfmore) Grand Beach,
Mich,, h.

Melvin, Jack: (Half Moon) Brooklyn, N. Y., h,

Meroff, Benny: (Topsy's} Los Angeles, nc.

Messner, Johnny: (McAlpin) NYC,
Mchr, Bob: (Old Country Club) Phoenlx,
Ariz., nc.

Musso, Vita: (Villa Venice) Los Angeles, nc.
Myles, Lee: (Park Central) NYC, h

N
Nagel, Harold: (Plerre) NYC, nc.
Napolean, Phil: (Paradise) NYC, ne.
Naylor, Oliver: (Club Rex) XKirmingham, nec.
Nelson, Harold: (Rotisserie} Vicksburg, Miss.,

ne.

Nicola, Frank: (Log Cabin) Chandaken, N. Y.,
ne.

Norvo, Red: (Pennsylvania) NYC, h.

(o]
Olsen, George: (Waldorf-Astoria)
Owens, Harry: (Biltmore) NYC, h.
Ozenbaugh, Leon: (Pepper Tree Inn)
side, Calif., nc.

NYC, h.
River-

P
Pablo, Don: (Reld’s Casino) Niles, Mich., nc.
Palmer, William: (Place Elegante) NYC, nc.
Palmer, Skeeter: (Seneca) Rochester, N. Y., h.
Panchita: (Versallles) NYC, nc.

Pearson, Fran: (Desert Roundup) Spokane,
Wash.,, nc. .
Pedro, Don: (Graemere) Chl, h.

Pendarvts, Paul: (Palace} San Francisco, b.

Pettl, Emile: (Savoy-Plaza) NYC, h

Peyton, Jimumy: (Plaza) Pittsburgh, re.

Plemonte, Vic: (Warwick) NYC, h,

Pirro, Vincent: (Riviera) Fort Lee, N. J., nc.

Pooley, Bob: (Hampton Beach Casine) Hampe-
ton Beach, N. H,, b.

Press, Jack Arnold: (Berkeley Carteret) As-
bury Park, N. J., h.

Ravazza, Carl: (Junction Inn) Santa Cruz,

Calif., nc.
Redman, Don: (Surfside) Long Beach, L. I,
ne.
Renard, Jacques: (Westminster) Boston, h.
Reves, Chica: (Continental) Detroit, nc.
Reynolds, Tommy: (Reades Casino) Asbury

Park, N. J, nc.
Riley, Luke: (The Crest) Greensburg, Pa., ro.
Rines, Joe: (St. Regis) NYC, h.
Rohde, Karl: (Frolics) Salisbury Beach, Mass.,
ne.
Rosen, Tommy: (Wisteria Gardens) Atlanta,

ne.
Russell, Buddy: (Fontenelle) Omaha, h.

Sabin, Paul: (Syracuse) Syracuse, N. Y., h,
(Beverly Wilshire) Beverly Hills,

Saille, Lou:
Calif., h.

Salisbury, Frank, & His Singing Band:
(Wilds) Sault Ste. Marle, Mich., nc.

Sapienza, George: (Silver Grill) Buflalo, nc.

Schell, Sandy: (Steeplechase . Park) Coney
Island, N. Y., b.

Schillinger, Willard: (Tennis Club) Buck Hill
Falls, Pa., cc, .

Siegel, Irving: Marshfield, Wis.

Smith, Joseph C.: (La Rue) NYC, nc.

Smlith, Buster: {Antlers) Kansas City, nc.

Smith, Lew: (Club Chez Ernest) Three Rivers,
Que., Can., nc. .

Smith, Jimmy: (Royal Pines) Lake George,
N. Y., ro.

Sn;‘}th. stuff: (Merry-Go-Round) Newark,

. J, ne.

Snyder, Billy: (Lookout House) Covington,
Ky., nc.

sSouthern Gentlemen Orch.: (Roof Garden)
Arnolds Park, Ia.

Sparr, Paul: (Versailles) NYC, nc,

teel, Leonard: (Ft. Shelby) Detrolt, h.
Sudy, Joseph: (Rio Del Mar) Del Monte,
calif,, ce.

T
Tatro, Bill: (Bridgway) Springfleld, Mass., h.
Thies, Henry: (Webster Hall) Detroit. h.
Thrlee Commanders: (Catsina) Champalgn,
11, c.

Tofte, Norman: (El1 Chlico)
N. Y., nc.

Tucker, Tommy: (Kennywood) Pittsburgh, p,

Binghamton,

Versatilians, The: (Abraham Lincaln) Spring-
field, Ill., h.

Vouzen, Nick: tCoq Rouge) NYC, ne.

vOm;h}exis. Byron: (Belvidere) Sault Ste. Marle,
Mich. o

Vorden, Vivian: (Twin Mountain Inn) San
Antonio, ro.

w

Wwardlaw, Jack: (Pier) Folly Beach, Charles-
ton, 8. C.

Watkins, Sammy: (Hollenden) Cleveland, h.

Webster, Ralph: (FPorest Park Highlands) St.
Louils, b.

Weems, Ted: (Catalina Island)
land. Calif., nc.

Weldon: (Armando’s) NYC, nc.

Welk, Lawrence: (Club Greyhound) Louisville,

Catalina Is-

ne.
Widimer, Bus: (Arcadia) Montrose, Colo., b.
Williams, Lee: (Faust! Rockford, Iil., h.
wWilllams, Sandy: (International Casino) NYC,

ne.
Wilson, Arden: (Oglebay Park) Wheeling, W.

Va., p.
W:ibx;e-Gar, Frank: (Hulett’'s) Lake George,
(Lookout Mt.)

. Y., h.
Wolfe, Paul:
Tenn., h.
Worth, Roy: (Lincoln Terrace) Pittshurgh, ro.
Wright, Phil: (Newton Inn) Elmira, N. Y., nec.

Chattanooga,

Y
Yates, Billy: (E1 Tivoll) Dallas, nc,
Young, Willlam: (Briarcliff Lodge) Briarcliff
Manor, N, ¥, h. 7 1



August 27, 1938

\ MUSIC

Conducted by M. H. ORODENKER—Communications to 1564 Broadway, New York City

The Billboard 13

AFM BRUSHING NAPA ASID?

Fed Law Sought To Establish
Property Right in Recordings

CBS Record Buy
Hits a Snag in

Maze of Corps.

NEW YORK, Aug. 20.—It's hot again,
cold agnin in Columbia Broadcasting Co.
taking over American Record Corp.
(Brunswick, Vocalion and Columbia
record labels.) And unless Herb Yates,
ARC prexy, can disentangle the auditors
from the maze of interlocking corpora-
tions that makes for the recording come
pany set-up, it is doubtful whether
CBS will take up its option to buy. Co-
Iumbia has had its auditors checking
over the ARC books for the past week.
And the more they explore, the deeper
the maze. Yates is due in New York on
Tuesday (23) at which time it is ex-
pected he will explain the too-compli-
cated corporation.

If Ya“es can clear up the books to the
satisfaction of the auditors, final stgn-
ing stage will be set upon the return of
Bill Paley, CBS prexy, from Europe next
week,

CBS i35 more anxious than ever to take
over the recording company, but wants
to be sure of its footing. In fact. Co-
Iumbia has already designated a musical
director head for the waxworks If and
when. Call will go to Raymond Scott,
recently added to the studio’s con-
ductor's staff. Apart from the fact that
Scott has been primarily assoclated with
his quintet. he Is quite a hand at sound
engineering, operating his own off-the-
air recording company, Universal Record

KC Kids Big for BG;

Still Tops Par Poll

KANSAS CITY, Mo., Aug. 20.—Take it
from the moppets who follow the bands
in Kansas City—Benny Goodman is still
kingpin ns far as they are concerned.
That was revealed today when The Jour-
nal-Post announced results of a poll con-
ducted by columnist Dave Dexter among
the high school and college boys and
hellzs, Goodman’s polling was five
times as popular as the next, Tommy
Dorsey. Glen Gray, Duke Ellington,
Count Basie, Andv Kirk, Norvo-Baliley,
Hal Keinp, Kay Kyvser and Guy Lombardo
followad In that order,

It’'s the third consecutive year that
BG has copped the Dexter competish
and all the more amazing because his
band played only a single one-nighter
here. and that was almost a year ago
during an infantile paralysis epidemic
that kept plenty of juve shagsters at
home.

NEW YORK, Aug. 20—Going iInto the
fifth month:of voting, Benny Goodman
still leads the fleld in the Paramount
Theater band popularity poll with 16,380
points. Tommy Dorsey sticks close to
his heels with 14,600. Top 10 includes
Sammy Kaye with 11,290; 10,910 for Guy
Lombardo; Kay Kyser, 9,060; Gene
Krupa, 8.%750; Eddy Duchin, 8,440; Hal
Kemp, 8,410; Larry Clinton, 7,860; Phil
Spitalny, 7,100,

Denny Back With MCA

CHICAGO, Aug. 22.—Jack Denny and
orchestra parted company with Con-
solidated Radlo Artists over the week-
end and rejoined the managerial wings
of Music Corp. of America. Denny has
been with CRA for a year and a half
after a seven-vear stretch with MCA,
Outfit moves to the Peabody Hotel,
Memphis, opening Sunday.

YANK LAWSON and Charlie 8pivak,
trumpeters late of Bob Crosby’s band,
jolned Tommy Dorsey and not his
brother Jimmy as reported in a previous
issue. Tommy has also added trom-
bonist Moe Zudicoff, late of Eddy
Duchin’s crew. Band Is at Fastwood
Gardens, Detrolt, this week and then
one-nights it east, opening September
28 at Paramount Theater, New York,
prior to his Hotel New Yorker location.

Mother Juice Rhymes

NEW YORK, Aug. 20.—The music
writing, interpreting and appreciating
fraternities seem to be going thru an
advanced state of second childhood,
Judging from the number of nursery
rhymes being resurrected, polished off
and peddled as the very latest swingo.

Flood of bassinet jingles started
with A Tisket, A Tasket, dressed up
by Ella Fitzgerald and Al Feldman
and pushed into favor by la Ella's
recording platter. Close on its heels
comes a Tommy Dorsey disk with
Edythe Wright warbling Stop Beating
’Round the Mulberry Bush, authored
by Bickley Reichner and Clay Boland,
and getting the new pub firm of
Bregman, Vocco and Conn off to a
flying start. Woody Herman harnesses
the hussahs on his band teuring with
his own adaptation of Omne, Tuwo,
Three, O’Leary. And adding to the
cradle folklore, songsmicthy Chick
Kardale placed his Rain, Rain, Go
Away with Mills Music.

That ought to be enough to start
sumpin.

Only 4C, But Breaks
Spell With Rita Rio

YOUNGSTOWN, O., Aug. 20.—As the
season goes Into its last stretch, Charles
Diebel finds that grosses for his Idora
Park Ballroom are 50 per cerrt under last
season. In spite of the high callber of
bhands booked, biz has been the poorest
the park pavilion has experienced in
many years. From early May, Music
Corp. of America and Frederick Bros.’
Music Corp. have played mid-bracket
bands and better for week and fortnight
stands. But none have zaught on,
despite the heavy newspaper and radio
exploitation given the ballroom.

“It is unbelievable that band attrac-
tions have had so little appeal to danc-
ers of the Youngstown district, who in
former years responded wholeheartedly
to our atiractions,” Diebel sald. “The
practice of private organizations, groups
and clubs bringing in name bands for
sponsored dances thruout the spring
season, demanding never under §1 a per-
son admission, may have had a tendency
to Jessen interest in summer orchestra
appeal.”

After exhausting every mecium to re-
store the ballroom to its former pace
and to overcome the consistent losses,
Diebel decided to play bands of his own
liking and not those push:d by the
booking agencies. As a resuilt, his first
summer’s break came last Saturday
when lie brought in Rita Rio for a week's
stand. Opening night gave the pavilion
its bigzgest crowd, with about 1,000 danc-
ers at 40 cents per. The $40D7 take was
the best in weeks. And interest manifest
in the all-fem band indicates that Miss
Rio may break the spell for D:ebel.

Hall Heavnly for B.-O.
With $1,830 and $1,570

GREENSBORO, N. C., Aug. 20.—George
Hall didn’t find the heat waves any draw
on his drawing at the Paramount The-
ater last Monday as the dcy's extra-
added attraction. Playing sive shows
Hall grossed $1,570 for the day’s total re-
ceipts, bettering the pulls of both Fred
Waring and Paul Whiteman on early
summer days. Hall made his share good
for §706.

Band came here from Jacksonville,
Fla.,, where two days previous his take
was 81,100 for the night’s dancing, gate
totalling $1,830.

Harris Hits a High 17C

COLUMBUS, O., Aug. 20.—Phil Harrls,
playing Valley Dale Ballroom last Sun-
day, gave this widely known Central
Ohio dansant one of its best nights of
the current season. Attracting more
than 3,000 dancers at 55 cents per, man-
aging director Lou Peppe hacd a 81,700
night. Harrls scored heavily personally
with the crowd, as did his warbler, Ruth
Robin. It was the band’s only date in
Central Ohlo.

Seen as withdrawal of moral and financial support to
NAPA—society aimed to become licensing agent for
recording bands—incurred Weber’s displeasure

NEW YORK, Aug. 20.—American Federation of Musicians is mapping plans
to lobby for the establishment of property rights for musicians in recordings as

law when Congress meets next fall,

Attempt to protect legally the interpretative

creations of its members was undertaken more than a year ago by the AFM when
approval and support was given to the National Association of Performing Artists.
New move, however, has the Federation proceeding on its own, with prexy Joe
Weber aiming for federal legislation to establish definitely a musician’s right to

Lunceford Brings In

Record Crowd of 978

ROTON POINT, Conn. Aug. 20.
Jimmy Lunceford set a new attendance
high at Roton Point Park pavilion last
Sunday in attracting 978 dancers to the
ticket window. Previous mark for this
season was set by George Hall with 655,
just topping Sammy Kaye's 642 and
Glen Gray with a 546 turn-out. Admis-
sion price varied for the Sunday night
stands this year, 99 cents asked for Kaye
making a $636 gate and Gray for a $541
take: Hall hit $491 at 75 cents per, and
55 cents for Lunceford made for a $538
night.

Scale was Iowered as season wore on
to hype the dismal biz, pavilion experi-
encing its worst summer in seasons. In-
dicative of the extent to which grosses
have fallen off is the fact that last sea-
son Kay set the high mark with 1,600
paid admissions, about 1,000 more than
he drew this semester. Leo Miller, man-
ager, blames the drop on weather and
local industrial conditions, as well as
the fact that regular patrons of the old
school have been driven away due to
the violence of modern shagging and big
appleing. Claims also that new crop of
dancers is attracted only by their faves,
staying away unless a band to their
personal likes is on the stand.

Heidt Cracks Westwood
With a 32-C Night

DEARBORN, Mich.. Aug. 20.—Horace
Heidt has not only become the first band
in the 10 years history of Westwood
Symphony Gardens to linger for more
than two weeks but has also shattered
the record established by Phil Spitalny,
who had hit a top gate with 4,200
dancers for $2,310 on a single night.

Bands are booked for fortnight stands
only but Heldt's August 11 closing was
pushed back to the 21 because of his
individual evening and weekly grosses.
Second night of his stand here, a Sat-
urday, Heldt rung the loudest bell when
5.900 dancers paid 55 cents per to give
the gate $3.245. Management considers
it phenominal in view of industrial con-
ditions in the Detroit area.

Heldt came here from a split theater
week, hitting $8,000 at the Palace in
Akron, O,, for four days, and $7.200 in
three days at the Palace, Youngs-
town, O.

Red Norvo Hot With $550

CANTON, O., Aug. 20.—Tho the tem-
perature hit around 90 to make it one
of the hottest evenings of the year, Red
Norvo and Mildred Bailey attracted 1,000
dancers to Moonlight Ballroom last Sun-
day night. Band had played this terri-
tory several weeks ago, but this was
its first stand locally. Admish was 55
cents per, making a $550 gate. Carl
Sinclair, managing director of the dans-
orium, said the attraction was one of
the best he has played in recent weeks
and the dancers were loud in praise for
the band and especially for la Balley.

his interpretative efforts in the same
way a composer’s right to his written
work is protected by copyright.

This indicates that the NAPA may be
left holding the proverbial bag. Ene
deavor on the part of the organlzation
to achieve some sort of statutory recoge
nition of property rights of performers
thru constant litigation would result,
the NAPA hoped, in its becoming a
licensing agent.for recording maestri.
AFM pledged $10.000 to the NAPA, but
the latter incurred Weber's displeasure
several months ago in offering James C.
Petrillo $100.000 a year as its leader.

Recelving subsidy from the mu-
slclans’ union and then offering one of
the latter’s members a fabulous salary
proved embarrassing to the AFM and was
a contributing factor in the recent flare-
up between Weber and Petrillo. Federa-

.tlon's taking up the cudgel now :n the

property rights matter indicates that the
NAPA may be pushed right out of that
picture.

Intangibility of musiclans’ werk is
one of the main headaches confronting
the AFM In its attempt to secure prop-
erty rights on records for its members.
The basic copyright law cannot be ine
voked Inasmuch as a phonograph disk
is not written. cannot be read and in
itself, therefore, is not copyrigktable.
Union will base its plea on the ccrtene
tion that while the actual physical as-
pect of the record itself may not be sub-
Ject to copyright, what it contains when
put to its intended use is. And since the
contents represent individual creative
work, legal protection should be given
the creators in the collection of royalties
for the performance for profit of their
work.

Federation hoped to invoke the “com-
mon law” right, but the late United
States Supreme Court Justice Brandeis
ruled that there is no Federal common
law, This rather upset the apple cart
and the union is now studying the maze
of legal angles and technicalities hefore
embarking on a definite course of action.

First Judicial recognition in this
country of the performer’s commor: law
right of property in his performr.ence
was the decision handed down by the
Pennsylvania Supreme Court shree
years ago In the Fred Waring-WDAS
suit. Court restrained station from broad-
casting his records and made the in-
teresting point that a musical composi-
tion is in itself incomplete and that it
Is the performer who must consumwmate
the work by transforming it into saund,
and by so doing he participates in the
creation of a product in which he it en-
titled to a right of property.

O’Hare Husking Again

CHICAGO, Aug. 20.—After a brlef ex-
perience as a night club operator, Husk
O’Hare has given up the Cocoanut Grove
spot and returns to orkdom, O’Hare
has signed with Nick Troilo, of the
Trollo Theatrical Enterprises, Philedel-
phia, to be submitted and bookec by
that office.

ARTIE SHAW continues his tousing on
Eastern shores the 26th, starting at Ciub
Fordham Pavilion, Budd Lake, N. J.
Beach Point Casino. Mamaroneck, N. J.;
Canadarago Park, Richfeld Springs, N. Y.;
Waldameer Park, Erle, Pa.; Maple View
Ballroom, Washlngton, Ma.ss bring:ng
him into New York the 31st for The
Daily News Harvest Moon Ball at Madi-
son Square Garden,

\

-
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- Hitch }/ourWagon
To a--Sty[e

By SHEP FIELDS

URING my recent engagement at

Eastwood Gardens in Detroit for

Henry Wagner and Max Kerner, a
young man came over to the band stand
and introduced himself as the son of a
famous orchestra leader. He asked If I
would be good enough to give him a
few mmutes of my time so that he
could get a bit of advice. He impressed
me as a serious
and intelhigent
lad, so I invited
him to have lunch
with me the next

. day.
I had a fairly
good ideca what

th e conversation
was going to be
about. He sald,
“Mr. Fields, I've
been studying mu-
sic for the past 15
years. Recently I
organized my own
band. I'm not
using my father’s name, because I don't:
want people to feel that I am trying to
cash In on dad's reputation. That is
why I am here—to ask if you would
give me some advice regarding the for-
mation of my band and what to do
with 1t.”

The young fellow’s questions were not
new. Every band leader in America gets
letters and personal calls from young
hopefuls who want advice and guidance.
Somewhere it those letters and their
writers are the men who will be the
leaders of the important name bands of
tomorrow.

My advice to him was the same as It
has been in reply to letters I've been
getting for the past few years. “Get
yourself a new style, if possible. Don't
think that just because a band leader
succeeded and hecame important with
a certain stvle, your copying that style
is going to make vou important. It will
only serve to establish you as a carbon
copy of the original. Be prepared to
starve for a couple of years. Every im-
portant leader in the business today
underwent a long period of hard times
and discouragement before he clicked.
Don’t ever be completely satisfled with
your band. Don't ever get the feeling
that you've got a pretty good band and
you don't have to work any more. Al-
ways try to Improve and enlarge the
scope of your band’s activities.”

It was advice based upon years of
hardship and struggle before I achieved
a degree of success Wwith “Rippling
Rhythm.”

The Society Orchestra

It was only a few years back that I
was undergoing the same worries and
trials trat were evidently puzzling the
young man who camé to me for advice.
I directed & “Society Orchestra,” and
while I made a comfortable living at it
I kept wondering what I could do to get
into the upper brackets. The term *So-
ciety Orchestra.” except in the isolated
instances of Meyver Davis, Ruby Newman,
Al Donohue and a few others, means
that you are strictly a scale band and
nothinag more. If you have the richt
“connections” and know a few social
secretaries pretty well yowll always get
along. At best, however, it is only a
comfortable living. Your band is the
same as dozens of others—soft, unob-
trusive and completely lacking in orig-
inality or style.

The one word, STYLE, spelled in capi-
tal letters becanse of its great impor-
tance, 18 what determines the difference

Shep Fields

between a run-of-the-mill band and an
orchestra that Is headzd for the heights.

Style, in the form of “Rippling
Rhythm,” is what enabled me to get out
of the “Society Orchestra” class into the
upper brackets. Style made everything
possible for me today.

The stery of “Rippling Rhythm” is
not new. Its discovery In a chocolate

soda, its eventual development and the

way it was picked up by the country
have all been written about. But it can-
not be questioned that the important
thing in band endeavor today is Style.
If the radio listener can tune your band
in during the middle of your broadcast
and say immediately, “That’s Shep
Fields and his Rippling Rhythm,” then
you've got something,

The Other Stylists

Let us look over the band ficld. Con-
sider the fellows who are leaders in
various popularity pells and who are
making huge sums of money for them-
selves each year. Guy Lombardo startcd
with a style many ycars ago. He still
has it. Year in and year out Lomkardo
is up among the leaders, both from the
standpoints of popularity and earnings.

Consider the bands that have come to
the top in recent years. Benny Good-

nian is a sterling example of what style
can do for you. For a year or two Benny
kicked around, playing pretty much as
the rest of the boys do. One night, at
the Palomar in California, Benny aad
the boys decided to have their own
*jam session,” and from that time on a
new style was born and a new band
leader reached for the heights in pop-
ularity.

Tommy Dorsey fashioned his style
around his trecmbone. Tomrny is one of
the greatest exponents of this instru-
ment in the world. He did this and that
for a year or two—both with his brother
as the Dorsey Brothers’ Orchestra and
on his own when they went their sep-
arate wavs——until the public suddenly
realized that Tommy had a new style—
and he was made. KXay Kyser's song-
title sineing is another style stamped
with individuality.

Make Constant Changes

It cannot be questioned, then, that
style is the thing. You just can’'t bc an
“gll-round” band. True, you czn play
every type of music, but -it has to be
adapted to your incividual style and in-
terpretation. Yet there is aiso a danger
to style that cannot be overlooked. It
is this business of saying to yourself,
“I've got a -stvle—now I'll stick with it
and be satisfied.” That’s all wrong. The
best proof of it can be found in the fact
that in the past 10 years Guy Lombardo
has been making constant changes in
his band. Of course, he always retained
the original Lombardo style, but he
would add or change instruments. The
Lombardo of six or seven years ago used
practically no brass—only one trumpet,
if I remember correctly. Today there is
plenty of brass instrimentation in the
Lombardo Band--unobtrusive, it is true,
but there nevertheless. There's even a
melophone. So Guy, you understand,
has made these constant and subtle

changes without ever once sacrificing
the basic style of the band.

Kyser Is another who has .followed
suit, The trumpet slurs, bass rolls and
other :tems that Kyser first used have
been discardad in favor of something
new when he felt they had outlived
their usefulnsse, You have to do that
to keep up with-the times,

At present I am making changes.
While “Rippling Rhythm’” will be the
same basically, there will be touches and
instrumentation and varlation in are
rangenment which I hope will make the
band sound constantly new and fresh.

Getting a new style s no easy thing.
I know a counle of boys with pretty good,
bands who would give half of their earn-
ings for the next 10 years—or the rest
of their lives, for that matter—to anye
one who would come to them with a new
style.

Competition in the band business is
pretty tough. I don’t know how many
bands there are, but the figure must be
way up in the thousahds. All of them
are pointing their efforts at the top.
The ones who will get there are those
that have something new — completely
new, not a switch of what someone eise
is doing.

Then, too, there is the danger of get-
ting a style that is too involved for
public consumption. That is also a
grave danger to aveid. Your style must
be simple and distinctive enough for the
average person to understand and appre-
ciate without any difficulty.

“Hitch your wagon to a style” is no
idle phrase. It is the only way a band
can geb recognition today. It makes no
‘difference if you hire the finest musi-
cians in the business and spend huge
sums for arrangements—if thnse ar-
rangements aren’t so completely dif-
ferent from the- next fellow's as to be
yours and yours alone,

Going Great Guns!

By PAUL WHITEMAN

URING my recent expedition below

the Mason and Dixon line there

was one very amusing incident
which I can’t help but retell:

A State trooper, who had no knowl-
edge of swing slang, came near fumigat-
ing the automobile of my Modernaires
Quartet. Stopped at a Japanese beetle
quarantine inspection station along the
road, the boys were asked if they had
any Insect-bearing plants in the car.
“No,” said one of the singers, “but we
sure do have a lot of jitterbugs in here.”

“Well, pull over,” ordered the officer,
“we’ll have to fumigate the car’ It
took a lot of explaining to convince the
law and order that
a Jitterbug was
just a swing cat,
who In turn was a
harmless sort of
creature when
away from an in-
strument.

While down there
I came across an
old colored musi-
cian who could do
things with the
blues and jazz
that were almost
inconceivable. “Is
there a difference,”
I asked, “between jazz and the blues?”

“They sho' is,” he said with the ut-
most solemnity, ‘“jazz is jazz and blues is
blues.”

I have been asked by many people
recently how soon I thought swing
would die. But few have asked eme what
I consider to be a much more important
question: Just what form will swing
take if 1t lives?

The jazz of the future, in my opinion,
will not tend toward the symphonic but
toward the old blues form. The blues
was jazz's original mold. And it is a
mold to which jazz, after its years of
experimental peckin’ and Suzy-Q-in, will
again return,

Paul Whiteman

The first signs of the blues’ return are
visible in *“secret” jam sessions. Just
pop into a high-class jam session when
the boys think nobody’s listening. They
won't be improvising fast Tiger Rags or
Dinahs.

Jammin® the Blues

The faster the tune the less appeal it
has for them., The real swing men will
be playing the blues. Blues offer the
best framework for improvisations. Blues
are slow. The improviser has time to
think of what he’s going to play. In a
fast numter it is almost impossible for
a person to think of an interesting idea
and immediately execute it with the
necessary speed. That's why jazz Is
sometimes accused of being wild and
lacking in thought. Fast Improvisation
is necessarily technique without thought.

In the slow blues, however, a musi-
clan has time to anticipate what's to
follow and to elaborate on what has
gone hefore. His improvisations will not
only be more interesting because of the
time he has to think, but they will
sound more hrilliant because he can play
his figures twice as fast as the actual
rhythm.

This doubling up, as it is called, Is
much more effective than fast plaving
just to keep up with rapid rhythm,
Probably even more important for the
permanence of the blues is the real
sincerity and emotion that went into
their original lyrics and melodies.

In the long run it will be the most
sincere and most nostalgic form of
American music that will endure. That
does not mean that all our writing in
the blues history of the future will
have to be done down on the cotton
fields.

It should not be forgotten that Irving
Berlin once wrote the Schoolhouse
Blues, Jerome Kern penned the Left All
Alome Agqain Blues and George Gershe-
win composed the I'ze Got the You
Don't Know the Half of It, Dearie, Blues,

Music Has Its Cycles
No, I don’t think swing music is any-
thing to be worried about. Music, like
everything else, has its c¢yecles, which
usually run In three-year periods, and
swing simply happens to be the order
of the day In popular music. A lot of
the pileces that were being played 20
years ago are being dusted off and
brought out as something new. If we
eliminate the improvisations we find the

same old melodies underneath.

It’'s true, modern jazz has become
more technical than it used to he, but
it’s still jazz. One year the public
wants something ecstatically rhythmie,
then in a little while it wants some-
thing soft and sweet.

I like swing, I llke to get Into the
mood now and then, but I don't want
a whole evening of it. One thing about
modern music of the past few years I8
that it has not brought out many num-
bers of an enduring character, Music
to have any lasting qualities must not
only arouse the rhythmiec emotions, it
must produce a definite mental reaction.

Scott’s Compositions

Raymond Scott’s compositions, which
I have the privilege of performing first,
personify the type of advance swing
style that will be the popular fazz music
of the future. Scott, In my estimation,
rates among the most progressive and
significant of modern composers. He
can perform the rare feat of writing
music for the intelligentsia as well as the
jitterbugs—the kind that gets Into
hearts along with the feet. Scott writes
the type of music I like; that is, devoid
of unnecessary notes and each plece be.
ing a distinct entity. I regard his Toy
Trumpet as a perfect little symphony.

And while I'm still on the theme of
composing and creative work, may I say
that I'd like to see more tomes with the
modern tone of Young Man With a
Horn written by Dorothy Baker around
the life of a swing trumpeter, and, ine
cidentally, Inspired by the music of one
of my greatest men, Bix Beiderbecke. It
is a book that vibrates from cover to
cover,

The Big Apple, which shook the maln
stems everywhere, seems to have gone

(See GOING GREAT on page 30)
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The Reviewing Stand

Jimmy Dorsey

{Reviewed at Bon Air Country Club,
Wheeling, Ill.)

INCE Jimmy parted company with

frere Tommy in May, 1935, taking the
origiral Dorscy Brothers outfit with him,
he has been scaling the heights unseen.
Not enjoying the popularity rating
showered on his hrother (perhaps the
name similarity was a conflicting factor)
Jimmy Dorsey todayv is deservinz of a
bigger and better standing among the
orchestral stars,

Current stand at the swank Bon Ailr
gives the sox artist and his group a
chance to bring out all of their versa-
tility, which is their chief stock-in-trade,.
If it’'s swing the customers want, this
Dorsey boyv has it with a loose and free
style. but at the =same time with a
modicum of restraint which keeps within
the bhounds of good rhvthmic dance
music. In one long leap and without
drawing a breath, the band switches to
a sweet tune as easilv as the man on
the historic traneze. And Jimmv's sweet
stuff tingles the fibres of the feet as
readily as the swing arrangements.

Of the five-way bhrass, four sax and
four ravthm departments, latter cops
the attention for dishing out a low and
subtle rhvthmic beat which gives a
strong “indercurrent to the band’s reper-
toire. Particularly outstanding is the
showmanly swishing of Ray McKinley at
the drmms.

Dorsey himself is plenty diligent on
hoth =ax and clory. And without the
usual facial calisthenics, goes far in his
unassiming way  to  blow distinctive
note-fotmutlas. He doesn’t display much
showmanship as a front man. but con-
tinues to win friends in his quiet, un-
assuming wav.

Bob Eberle and a recently acquired
local radio light, Lee Leighton, hold up
the vocal end. Miss Leighton has not
found the mood of the ork as yet. but
Eberle’s piping is potent on the straight
and sweet side. Band's library gives all
cdance music-lovers an equal break.

Joe Marsala and His

Chicagoans
(Reviewed at the Hicicory House,
New York)
FTER an eight-weck respite Joe

Marsala returns to this 52nd Street
boite for a second year wvith his “Chi-
cogo” brand of barrelhousing, which is
primarily hymnals to a hot hurdy-gurdy
plaved with reckless abandon and at
traffic-stopping tempo. Fivoted around
his clarinct acrobatics is a hot horned
tenor sax and trumpet with a rhvthmic
foundation In drums, piano and bass,
the latter (Artie Shapiro) one of the
best pickers in the biz, And it all gets
a polished coating in the harp embellish-
ments of Adele Girard, a lodcker, who also
adds vocal fol-re-dols on Dops that are
easy to take.

While this house has been geared on
Jam and both tiplers and tootlers dote
on the swingaree, Marsala smartly aims
and achleves maximum audience appeal
by spacing the stomperoos at relatively
distant intervals. But rather than
lapses there are smooth-styled syncos
for the current tune wave in slower
tempos to give Miss Girard a chance to
scintillate with harp passages. And when
they do hit into the beat-up opuses,
mostly standards and originals, it’s al-
tozether delirious for the boys and their
worshippers.

No matter what the compo, there is
a marked enthusiasm in their playing
that is conveyed to the listener. In fact,
it’s only listening here, no floor space
provided or desired for dancing. And
it is their high decree of irtimacy that
makes the music endearing.

Musical formula is fashicned strictly
for these confines, but a nucleus is there
for a big band. The combination of
Marsala and Miss Girard have enough on
the ball. showmanly and musically, to
make it both creditable and profitable.

Orodenker.

Low Fares-Flexible Schedules-Super-Coachesl

Whatever your route may be—whether your jumps are lcag
or short—you'll save plenty of money on Greyhound trans-
portation. There’s always a bus when you want it! Orches-
tras and large companies can take full advantage of the ex-ra
convenience and extra economy of GCreyhound charter
service. Investigate at once . . . mail the coupon below.

N

Mail this coupon to Creyhound Travel Bureau, E. 9th and
Superior, Cleveland, Ohio, or Pine and Battery, San Francisco,

Calit., for rates on individual trips D or for chartered

buses (give number in company)
Name
Address ... ... e e

Humphrey.

GEORGE HALL

and his QIRCHESTRA

Featuring America’s No. 1 Song Stylist*

DOLLY DAWN

Wish to thank their many friends for having made possible
their Record-Breaking tour of 1938.

*

DON'T TAKE OUR WORD FOR IT = |

Run, don’t walk, to your nearest Promoter, College Dance Committee
or M. C. A. for facts and figures.

*Chosen by the “Orchestra World”
as the greatest girl vocalist in the

United States.

Personal Management

MUSIC CORPORATION OF AMERICA

745 5th Ave., - New York
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COMMUNITY SONS ALBUM

TIME TO SING

Modecn and yet pract call #reai-
ment of mo-e than 14) -avorite
songs of every type, ircluding

Old Time Hits
Treditional Favzrites
Patriotic Songs
Negro Spirituals
Hymns
Netional Songs:
Enzlish
French
Yualian
Rinsian
Irirish
cotch
C.ormoan
Spanish
datin-Amerc ur
Huaiian

Comic Ditties
Cowboy Songs
Cnildren's Songs
See Chanties
Rounds

Manv . b.

be fore

Marks capyrights never

listed an a'

B o rimunity folic are
included. such as .

In The Good Old Summer Time

Ida, Sweet As Apple Cider

A Ho- Time In The Olc Towm Tonight

The B'rd On Nellie’s Hat

In The Baggage Coach Ahead -

My Mother Was A Lady

Unde- Ta2 Bamboo Trez

When The Bell In The Ligkthouse
Rirgs

In Th2 Little Red Schadhoise

Price of albizm 25 cent:

Edwand B. Marks Music Cororation

REA BUILDING RAD O ZITY NEW YORK

RAYM(O

2054 W.LAKE S1- CHICAGO. L.
MUSIC PRINTERS 3 ENGRAVERS

Che Highest Rated imthe U.S.
WRITE* FOR - PRICES -

HOW TO PUBLISH
YOUR OWN MUSIC
SUCCESSFULLY

WHRITE FOR FULL DETAILS

}VJACK GORDON PUELISHING CO.‘((

20! B. HOYNE AVE. CHICAGO ILL.

PHOTCGRAPHIC REPRODUCTIONS

In all dzes—alt Desired Fimish, 3UMMER SPE-
CIAL: “00 8x10, for §5.25 Our Feprroductions are
like arigiaals.  Negative Charge, $1.50. Send for
Ccemplete Prive List.

MDSS PHOTO SERVICE

1545 Broaiway, New York City.

DON RICAR DO
ROYAL CAVALIERS

Availablz Fer
F3a!l and Wintzr Engagements.
Pzarmanent Booking Address:
650 N. Dearborn St., - - - - Chicago.

‘Orcll ¢stra NOtes

By M. H. ORODENKER

Platter Personals
IN A PREVIOUS pillar we oplned that
things are not the same for GUY
LOMBARDO at the Victor waxworks
since SAMMY KAYE joined the label .
and now things will never be the same
. Guy signatured a five-year contract
to record for Decca upon the expiration
of his Victor binder this fall . . and
Victor came mighty close to a clash with
BENNY GOODMAN when ARTIE SHAW
switched to their side with the result
that Shaw gets stuck on the Bluebird
label.

Band Briefs

Sorty to report that the WILL HUD-
SON band had to disband . . . Will's
health hasn't been the best and he’ll be
hiding at Lake George, N. Y., for the
next few months for a well-earned rest,
his first in five years . . . four of the boys
are joining up with LARRY CLINTON.
... RAYMOND SCOTT has strained re-
lations with Mills Artists, seeking a
release to go with Music Corp. of Amer-
ica . . . with JIMMIE LUNCEFORD and
PAUL MARTELL under wing, HAROLD
OXLEY adds ACE HARRIS and his Sun-
set Royal Entertainers to his personal
management listings. . . , JIMMY LIV-
INGSTON is a new addition to the MCA
roster on bowing out Labor Day at Mur-
ray’s, Tuckahoe, N. ¥. . . . LEE SHEL-
1.LEY takes over the stand, debuting his
new band prior to opening at Broad-
way's Hollywood Cafe later in the month
...comho I8 styled to the shuffle
rhythm and has the TANNER SISTERS
for the tonsiling.

Coast Clippings

REG MARSHALL succeeds ED FISH-
MAN as one-night booker for Rockwell-
O’Keefe on the West Coast, . Plshman
arrives in New York next week to start
the band booking department for Wil.
Ham Morris agency . . . it's been eight
years since TED WEEMS syncopated on
these shores, last appearing in 1930 at
Hollywood's Roosevelt Hotel . .. and it
was quite a turn-out for his return last
week at the Catalina Island Casino,
where he lingers until mid-September
. .. opening night set a season’s record,
with 3,641 dancers on hand . . . the book-
ing is still in the making to bring RUDY
VALLEE to Los Angeles this fall, either
at Topsy's or the Cocoanut QGrove. . . .
LLOUIE ARMSTRONG arrives at the
Warner lots this week to share honors
with DICK POWELL in Going Places pic

. . band remains behind but will con-
tinue working with LUIS RUSSELL tak-
ineg over. . . . JOE SUDY follows the
KING'S JESTERS at Sir Francis Drake
Hotel, San Francisco, September 15, the
Jesters jumping to Detroit, opening the
20th at the Commodore Club.

. L] . .

Chicago Chat

ACKRTIE HELLER gets the call to fol-

low MARVIN FREDEDRICK at
Stevens House September 9, .. . BUDDY
ROGERS the follow for FRANKIE
MASTERS at College Inn September 15,
and following day finds LANG THOMP-
SON taking over at Bon Alr Country
Club, JIMMY DORSEY bowing out for
Far West touring that takes in the Sep-
tember 26 week at Corn Palace, Mitchell,
8. D. ..., mid-September brings LOU
BREESE back to the Chez Paree. . . .
BILLY KELB has a Labor Day wind-up
at Navy Pler Ballroom. ... RITA RIO
plays the Aragon September 17, and the
Trianon the following night, at which
time she will introduce the *Look”
dance-step, & promotional tle-up be-
tween the band and that pic mag.

. . . .

Broadway Bits

LITTLE JACK LITTLE goes Into the
International Casino Labor Day .. .
RYM BOYCE, formerly Paul Whiteman'’s
Rhythm Boys and now a full-grown ork,
leave the Casino to take In the De Witt
Hotel circuit, starting September 15 at
Neil House, Columbus, O., then to Cleve-
land for Hollenden Hotel, and later in
the season to Albany, N. Y., for De Witt
Hotel. . . . PAUL KAIN gets the call for
Rainbow Grill, replacing Ben Cutler Sep-
tember 6 . . . TED LEWIS hits the stem
arain this week at Billy Rose’s Casa
Manana, . . . September 1 closing for
MITCHELL AYRES at Village Barn has
been delayed to January 1. ., . EDDY

_Roanoke, Va. ..

ROGERS back on Broadway after a Nor-
folk, Va., vacation . .. whipping his band
into shape again for the August 28 week
at Enna Jettick Park, Auburn, N, Y., ..
HAROLD NAGEL remains at Hotel
Plerre, augmenting his band for the
winter season. . . . No bands set as yet
to follow BLUE BARRON at Hotel Edi-
son, with the possibility that GRAY
GORDON will get the call to Introduce
his tick-tock tempos here . . . in any
event, Consolidated Radio Artists will
use the stand as a builder-upper for one
of its promising lesser-knowns.

Southern Swing

' Without any fuss or fanfare, GEORCGE
WALKER has the MCA office in Atlanta
operating in full swing. . . TED
WIEGAND, formerly a Meyer Davis unit
and now on its own under management
of Paul Moldenhauer, wind up Labor Day
at Green Park Hotel, Blowing Rock, N.
C. . . . hotel reports that Ted’s drawing
was top drawer. . GRANT WOOD
draws out a one-weeker at Maryland
Club Gardens, Washington, to four, clos-
ing Labor Day coming in for a
one-nighter early in the month at Folly
Beach, Charleston, 8. C.,, JACK WARD-
LAW hangs on il Labor Day. . . .
WOODY HERMAN starts an indef stay
September 6 at Edgewater Gulf Hotel,
Gulfport, Miss. . . DON BESTOR
has apparently patched with CRA, set
by the office to do the opening
honors, September 15 and 16, for the
new dining salon at Roanoke Hotel,
. CLYDE McCOY opened
a four-weeker at Beverly Hills Country
Club, Newport, Ky. . REID ELROD
locates at Hotel Dempsey, Macon, Ga.;

Western Wing

OONLITE GARDENS at Cincinnati’s

Coney Island has RAY PEARL to
follow NOBLE SISSLE'S current week.
. . Lakeside Park, Denver, formerly
buying from MCA, goes to R-O’K for
RAMONA, opening this week and re-
mains 'til September 11. . . BENNY
GOODMAN hitting the Western stands,
playing ballrooms, fairs and theaters,
including a fortnight at Chicago The-
ater in that city, starting September
2 . . . in additton to Goodman, Mich-
igan tate Fair, Detroit, starting the 27th
and running *til September 16, will have
Rudy Vallee, Guy Lombardo, Kay Kyser
and Buddy Rogers. . . FRENCHY
GRAFFOLIER at ©Oak Casino, Wi-
nona, Minn., severs his booking con-
nection with FPrederick Bros. Music
Corp., turning the managerial dutles
over to J. D, Teege. . . . The CAMP-
BFLLS doing right well into their third
month of strollerizing at McGuire’'s,
Champaign, Il

Eastern Edges

Following his current week at Steel
Pier, Atlantic City, GENE KRUPA jumps
to New England for a week at the
Shribman ballrooms. . . . ARTHUR
REVEL opens mid-September at Du Pont
Hotel, Wilmington, Del. . . RUDY
BUNDY, now with a CRA banner, landed
the New Penn, Pittsburgh, opening Oc-
tober 1, . . BILL HONEY concluded
a 15-week run at Benny the Bum’'s,
Philadelphtia, nitery shuttering until the
fall. . . RONNIE ROMMEL takes to
touring, having closed at Roger Smith
Hotel, Holyoke, Mass. . . . JULES
HONES, managing director of Ausable
Chasm (N. Y.) Hotel, advises that the
COQUETTES, all-fem band, are a declded
click for his hospice.

Notes Off the Cuff

BILTMORE BOYS vacash for a coupla
weeks, returning Labor Day to La Salle
Hotel, Chicago, to unshutter the Blue
Fountain Room, . . Bill Starr and Ed
Reid report DON PABLO a decided click
for them at Reid’s Casino on Barron
L.ake, Niles, Mich. . . Don lingers 'til
September 9 and then takes to touring,
possibly with a CRA banner at that
time. . . VINCENT LOPEZ returns to
Casa Manana, New York, mid-September
and lingers to New Year’s Day. . .
GEORGE HAMILTON opens the first of
the month at Schroeder Hotel, Milwau-
kee, with EDDIE VARZOS taking over
September 26 . . . and so we send our
cuffs to the cleaners,

EDDY ROGERS

AND HIS ORCHESTRA
Opening August 28, thru Labor Day,

ENNA JETTICK PARK, Auburn, N. Y.

Direction:
CONSOLIDATED RADIO ARTISTS.

LIONEL ****

RAND:

and his

ORCHESTRA *
*

Permanent Address
300 W. 45th St.,
New York City.

*
*
x
x

“The Smiling Maestro Is on
the Air.””

EGGIE

CHILD

AND HIS
ORCHESTRA
Now Playing
COLONIAL HOTEL & TERRACE
GARDENS, Manltou, Ind.
Broadcasting NBC Network throe
times weekly,

Direc
CONSOLIDATED RADIO ARTISTS INC.,

30 Rockefeller Plaza, New York, N. Y
S ——TER T

JACK WARDLAW<=

and_his CBS Orchestra
. FOLLY R
Charleston, S. C.
eld over thru Labor D
SOUTHEASTERN ORCHESTRA SERVICE.
Columbia, S. C.

The

ILTMORE

OY S and their
ORCHESTRA
Return Engagement — Labor Day

LA SALLE HOTEL, Chlcago.
Mgt. CONSOLIDATED RADIO ARTISTS, INC.

Mutual Network Victor Blueblrd Records

DEAN HUDSON

FLORIDA CLUBMEN
Currently “The Weirs—New Hampshire”
Per. Mgt. GUS EDWARDS, First National

Bank Bldg., Chicago. |

7C for Jurgens, Sissle’s
5C and Sherman With 8250

LINCOLN, Neb., Aug. 20.—Altho most
money spenders are putting away for the
nearing State fair, Dick Jurgens grossed
a very, very neat $700 at the Turnpike
Casino Wednesday (17). Noble Sissle,
who preceded him (13) hit the better
side of the books to the tune of $500.

King’s Ballroom lapped up $250 on
Maurie Sherman last Thursday. King’s
still clicking on the Capital Beach
grounds, low prices going well with the
youngsters despite the fact names are
few and far between. {
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This Ballroom Business

By WILL H. WITTIG

WILL H. WITTIG

’

HBN Kansas City’s Pla-Mor Recrea-
Wtion Center was first constructed

back In 1927 by Paul M. Fogel
and a group of Kansas City assoclates
there were countless persons who ex-
rressed grave doubts that the huge
gtructure could be operated successfully
in a city of little more than 410,000
population.

To my knowledge, nothing like it had
been built before, nor has anything
comparahle been constructed since. But
Iir. Fogel, efficient and aggressive as he
is, went to work on the opening night
and stuck with the job down thru the
ycars, making it the most widely
aiscussed amusement enterprise ever
launched in Kansas City and at the
samec time certainly one of the most suc-
cessful.

The Pla-Mor houses not only a ball-
room which cost $500,000, but also a
large indeor swimming pool, an outdoor
baseball park, gigantic rooms equipped
with bowling alleys and billlard tables,
2 sand beach for bathers and a reversible
‘ce skating and roller rink, thus provid-
ing for a year-round sports program em-
kracing virtually all phases of athletics
and recreation.

The faet that the undertaking has
been successful each year is not news
any more, for thousands of persons flock
to the blg bullding to take part in
‘ts many activities each week of the
year. The ballroom, however, offers a
siory in itself.

Managing a dance room is not & sim-
ple task. ' There are too many factors
to be consldered to make such a job an
easy one. Yet my experience in direct-
ing the Pla-Mor Ballroom has been in-
teresting and pleasing, too, I might add,
for the coming season finds me waiting
impatiently to *“get back In harness”
again.

The Pla-Mor

A word about the ballroom before
delving into management and other de-
tails. It was formally opened in No-
vember of 1927. Its floor covers 16,000
square feet and the flooring is set upon
7800 cushion springs so as to eliminate
pnysical strain on the part of those
dancing. Designed in a Spanish motif,
every piece of furniture reflects the
same idea thruout. From the entrance
on Main street, Kansas City’s most
Leavily traveled thorofare, the ballroom’s
spacious cleckrooms, foyers, lobby and
stairways leading up to the dance floor
rroper all mirror the Latinesque ate
mosphere,

The room’s ceiling is treated with a
epecially designed celotex material to im-
prove acoustics. The high windows and
the walls also improve sound qualities,
for they are draped and tied with velour
curtains. The men's and women's rest-
rooms—Ilarg2, clean and equipped with
lounges—Ilikewlise are well equipped for
the comfort of patrons, and it 18 our
policy to salways keep uniformed ate

o

tendants on hand In the event a dancer
becomes 1{l1.

All around the dance floor is a car-
peted promenade. Above the floor is
a three-terraced balcony where sand-
wiches and refreshments are served.
From the booths and tables on the
mezzanine the customers may watch the
crchestra and dancers a few feet below.
Older patrons, especlally, like this idea,
for it allows them to watch thelr fa-
vorite musical units In a comfortable
setting. Few members of the older gen-

. eration care to staend in front of a band

stand all evening just t{o see the artists
rerform as do the high sckool and col-
lege kids, we have found.

House Band Tiresome

The chief problem of any large ball-
room operator, I believe, s whether to
use a house band or pursue a policy
of changing bands at least once a week.
To my way of thinking, the use of a
local band night after night tends to
become tiresome, even tho the operator
occasionally injects new life by bring-
ing in a big name unit. Therefore
the 1937-'38 season at Pia-Mor was
characterized by the consistent hir-
ing of traveling dance bands, some of
them nationally famous and others
known only in the Kansas City and
Middle West area. The practice is one
which saw the season end with greater
profit than any other at Pla-Mor, so

I booked 35 different orchestras into
the Pla-Mor last scason and expect to
book even more this fall and winter.
With the exception of a few private
parties and not more than three com-
petitive dances held in the city's new
Municipal Auditorlum, the Pla-Mor was
the only spot where well-known bands
could be danced to by Kansas Citians.

For an attraction to be profitable to
the operator it should gross, as a mini-
mum, at least double the price paid
tor it. In the case of the cheaper
bands that figure must be much higher.

The Best Dance Nights

Which s the best night of the week?
That undoubtedly varies according to
localities, competition and the like. But
at Pla-Mor we have found Thursday
night to be the best from the box-office
standpoint. Thursday is the night we
feature our “dance class” when patrons
may receive an hour of free instruction
in the terpsichorean art before the
actual dance gets under way. We use
obout 100 boys and 75 girls, most of
them out of high school and college,
88 Instructors. When the hour is over
the regular dance begins. It's a sort
of Pla-Mor feature which has attracted
wide attention and which commands a
large following in the Heart of America
City.

Saturday is a good night and the best
bet for bringing in big names. Friday

PLA-MOR Ballroom, Kansas City, Mo.

we are convinced the use of different
orchestras rather than one local unit is
a step in the right direction.

Admission prices? They are a prob-
lem, too, but we charge 40 cents a per-
son on week nights and 50 cents on
Saturdays, plus tax. Those ante fees
are In effect for bands llke those di-
rected by Ralph Webster, Wally Stoef-
fier, Ayars LaMarr, Louis Kuhn, Red
Blackburn, Cecil Golly, Ray Herbeck,
Arlie Simmons, Eldon Jones, Tom Gen-
try, Little Joe Hart and others of like
caliber. For the bigger names, like
Jimmie Lunceford. Jan Garker, Casa
Loma, Andy Kirk, Count Besie, Mal
Hallett and Bob Crosby, all of whom
played the Pla-Mor successfully, the gate
rrice necessarily must be raised in ac-
cordance with the price of the attrace
tion. That figure usually is such that
tickets sell for 75 cents each plus tax.
Few names are offered at a price ex-
ceeding a dollar,

A successful Pla-Mor innovation in
Kansas City has been a Sundey dance
matinee, tickets selling for 35 cants and
dancers taking the floor from 3 to 6
o’clock each Sabbath afternoon. An
average of approximately 1,300 young
patrons take advantage of the matinee
each week, vouching for 1ts success as
a gate stimulant.

night is our “problem night” for various
reasons. Naturally one when the youth-
ful crowd gathers, Friday nevertheless
finds the older class patronage staying
Lome because the many kids “cut” each
other on the floor and in other ways
create confusion. Probably the best
defense Is simply to bill Friday as
‘ Fraternity-Sorority Night” and allow
the kids to take the room over for them-
selves. Older dancers thus are warned
and they realize any other night is
preferable for them,

We have no floor shows at the Pla-
Mor, nor do we stage various kinds of
contests. Instead we prefer to allow the
band to provide all the entertainment.
Any specialties which it may have are
always welcome, and we are always happy
to co-operate with special spotlights and
cther lighting effects to make the band’s
presentations a smash hit.

Food and drink concessions when prop-
erly managed form an excellent source
cf revenue for the operator. We sell only
sandwiches, soft drinks and non-intoxie
cating 3.2 per cent beer. One of our
strict rules at Pla-Mor is that intoxicat-
ing liquors have no place in a ballroom.

Dancers may sit in booths and buy
nothing. We do not force our refresh-
ments upon anyone. To avold confusion
on crowded nights when bigstime ore

Wil H. Wittilg is promotional man-
ager for Pla-Mor Amusements, Inc.,
Kansas City, Mo, in active charge of
the ballroom, bowling alleys, killlard
rooms, ice palace, swimming posl and
outdoor athletic stadium comprising
the Pla-Mor amusement center. Lives
in Kansas City with his wife and four
children and is widely known thru-
out the Middle West for his success
in operating the mighty Pla-Mor
Ballroom, largest In that section of
the country. 'Wittig plans to reopen
the dansant in September ani in-
tends to use at least 40 traveling
bands for the coming season. Ee be-
lieves that all booking agencies
should be given the chance to supply
him with bands rather than having
an “exclusive” arrangement with one
single office.

chestras are on the stand we reserve
the tables. Otherwise they are always
evailable for anyone.

The Pla-Mor is operated strictly as
a high-class place of recreation and
entertainment. Our prices eliminate a
rough crowd. Kansas Citlans know the
Pla-Mor is a strictly class ballroom and
rarely do we experience trouble from
nndesirable dancers.

Booking the Bands

The actual booking of bands is no
problem for us. We deal directly with
the Music Corp. of America, Rockwell=
O'Keefe and Consolidated Radio Artists
for the big name attractions and with
the Frederick Bros.!' Agency for lesser
known units.

We import a name band at least once
a week, usually on Saturday. Sometimes
we offer two big names a week, depend=
ing, of course, on their availabllity and
price. It is my contention, and purely a
private one, that top-notch aggregations
should be used often in a ballroom.
Prominent orchestras keep the establish-
ment in the eyes of the public.

Newspapers are by far the best medi-
ums for exploitation and day-by-day
advertising of the ballroom. Both The
Kansas City Journal-Post and Star Lave
cdone a good Job in drawing patranage
to the Pla-Mor year after year. We
have experimented with radio and other
mediums but have come to the con-
ciusion the KansassCity newspapers are
more effective for our particular needs.

Courtesy to Dancers

A factor In ballroom managersnt
which sometimes is neglected is courtesy
on the part of ballroom employees. Our
staff is neatly dressed and well schooled
in pleasing each and every person who
enters the door. From the checking-
room girls to myself Pla-Mor workers
are ever anxious to be personally re-
sponsible for each customer’s enjoving
himself. I stand at the stairway leading
onto the dance floor every night grzete
ing friends and watching the dancers
enter. If there’s a complaint I ad;ust
it myself. Certainly a manager must
ke on hand all the time to see that
cveryone is well pleased. It is his duty
and one which should not be dodged.
Moreover, I llke it. It’s my nature to
want to be in the middle of things all
the time, making new acquaintarces
end chumming with old ones.

The location of a ballroom also is
important to its success, The Pla-Mor
is less than two mlles from Kansas
City’s downtown business district, In
a heavily populated neighborhood center
and easlly accessible by street car, hus,
taxl and other forms of transportation.

Convenient space for the parking of
motor cars is a prime requisite for all
places catering to the public at large.
The Pla~-Mor is unique in that it offas
a plot of ground the size of a square
city block not farther than 50 yards
fiom its ballroom entrance. Courtecus
«ttendants are on hand te assist with
the parking detalls, Nor do we chatge
for this service. Persons going out to

(See BALLROOM BUSINESS on Page 20)
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On Puu{cizing ‘

The Dance Bancl

By IRVING LEHRER

VHE advent of the orchestra leader
as a8 potential giant in the enter-
tainment fleld gave birth to a new
branch of the “Fifth Estate”—band
publicity. Fourteen years ago an enter-
prising young man named George Lott-
man, feeling somewhat limited in scope
as zoo editor of the late lamented New
York American and kncwing a lot of
people In the music business, decided
that what band
leaders needed
was publicity. He
didn’t realize at
the time that
he was ploneer-
ing a new kind
of publicity en-
deavor, namely,
“free-lance press
agenting.” Harry
Reichenbach, one
of the greatest
publicity gen-
iuses of all time,
could also be
described as a
“free lancer,” as could almost any of
the other gents who would publicize
anything from pretzels to palindromes.
But the expression *“free Jance” took on
quite a different significance. It meant
that the indlvidual described in such
terms seldom If ever identified himself
with a legitimate production, thus set-
ting him apart from those press agents
in pictures and the theater.
Not only did Lottman start a now

IRVING LEHRER

Are You
at the Top
in Your
Profession?

If you are earning.more than you did last
year you should aim even higher, Your
musical knowledge—your position and in-
come today—are the result of past train-
ing. Improve that knowledge, advance in
your position and see your income increase!
Thousands of professional musicians have
climbed to higher positions as a result of
study through Extension Courses, With-
out ary obligation on your part you can
see for yourself what the instruction is
like by examining at ybur leisure the
actual lessons.

The lessons are easy to understand and
you progress rapidly, because you are
in a class by yourself.

If you are “in a rut” do not stay there
any longer, Let us give you a free, prac-
tical cemonstration of the thoroughness of
our methods and see how easily you can
master our courses. Send for sample les-
sons today. Remember that the real oppor-
tunities open in your profession go to men
well trained.

UNIVERSITY EXTENSION
CONSERVATORY|

Dept. 10-U, 1525 East 53d Street,
CHICAGO, ILL.

branch of the publicity industry but his
office was the “schcol” from which
matriculated many of the better mem-
bers of the free-lance publicity pro-
fesslon. These Included Dave Green,
Ken Lyons, J. M. Josefsberg, George B.
Evans, Dick Mooney, Mignon Bushel
(she went “honest” and become 2 hews-
paper woman),,Sid Garfield, Les Zim-
merman, Seaman Jacobs, Al Meltzer and
Tim Marks among others, including the
writer of this thus far logrolling mas-
terplece.

There are also a lot of people in the
free-lance publicity business who com-
pletely and definitely do not belong.
Some are graduates of the dress busi-
ness, the novelty “game,” or had a friend
who knew a newspaper man or an or-
chestra leader, and with this background
they decldad to make some “easy money”
as press agents. They heard some place
that all you did was send out stories of
almost any nature and the papers
printed them. Yeh!

Publicizing a dance band s unques-
tionably the toughest job in press
agentry. The so-calted “legitimate” pub-
licity purveyor—with all due respects to
the Maneys, Washburns, Tooheys and
Bernstelns—shudder at the thought of
identifying their efforts with a dance
band where ihere are no definite chan-
nels and mediums for outlets,

No Set Outlets

Outside of the few radio columns
which still exist and the few fan mags,
there are no actual “set” outlets for
dance-band publicity. The average city
editor will acquire a murderous gleam
in his eye if you suggest a dance-band
story to him. It will either have to be
exceptional or the editor will have to be
indebted to you for news tips before he
will even listzn. Brash press agents who
believed that “Joe Zilch, the orchestra
leader, wears purple pajama pants and
a pink pajama coat” was the nucleus of
a paze 1 yvarn have been thrown cut
bodily from some of the best newspaper
offices in town,

There are 4,000 bands in the Unlited
States, ranging from “two-piece aug-
mented salon ensembles” to the huge
bands heard on radio programs, The
common fecling among newspaper men is
that “band leaders are a dime a dozen.”
What is more, they are absolutely right.

The fiddle player who decides to form
his own orchestra is to be commended
for his ambition. It is perfectly within
his rights to strive for the “top!” along
with tne big *“fellers.” So he hires a
press agent. Nor do these newcomers in
the band profession have to look for a
publicity man either. Thru some sixth
sense — usually a trade paper —three
dozen press,agents are on the new
bandsman’'s neck even when he is only

_ thinking about forming his band.

The honest press agent will listen to
the band before he does anything else.
If the band has possibilities he will de-
cide to work for it. If it is only an
ordinary band but the leader has a de-
gree or personality which will 1lift him
above the crowd, then it is okeh to
take the account, too. If it is just an-
other band and another leader nothing
short of murder will get him naticn-
wide attention.

In Philly—It’s AL BERKMAN

FOR PROFESSIONAL MUSICAL ARRANGEMENTS.

e DESCRIPTIVE MUSIC FOR THE MODERN DANCE.
@ e ORIGINAL VOICE INTERPOLATION.

@ o o NEAT COPYING AND TRANSPOSITION.

Room 706 Earle Theatre Bldg.,
PHILADELPHIA, PA.

PHONE:
Walaut 5788.

Learn All About the Leader

So we assume that the band's okeh
and the leader has bright new lideas in
addition to a cefinite personality. The
first thing that must be done is to
learn all abcut the leader—every phase
of his life right from birth—and I do
mean everything. Then you learn all
about his pand, nis style, his family, his

hopes, his ambitions and his past
achievements. After all this informa-

tion is compiled you can either make
good use of it by way of “human inter-
est” and ncws items to the radio erdi-
tors, columnists and drama desks or
you can write it into a very pretty biog-
raphy which 1s immediately filed away
in a lower drawer of your desk and only
found three years later when you decide
to clean house—long after you have lost
the account, of course.

Pictures are important. Either you
have the test pictures made by the best
photographer or take your client to the
Phntomaton, have eight plctures made
for a quarter and make him a present
of them.

The most important item in publiciz-
ing a band is to spend as much time as
possible with the lcader. Get to know
him inside out. Discuss things with
him. et his reactions on anything and
everythine and you will eventually hit
on an important story. I was discussing
with Kay Kyser wecently the fact that
Vincent Lopsz—thru the good offices of
his crackerjack press agent, Joe Glaston
—vwas fosterlng a move to change al-
leredly unsingable high notes in The
Star-Spangled Banner. Kyser sald: “I
think that’s a sacrilece. I don’t belleve
that anybody has any business tamper-
ing with our national anthem. Besides,
the hizh notes can bc sung by anybody
with an average vocal range”—and he
proceeded to do so. As the result of this
desultory conversation, armed with a
petition bearing thc siznatures of a
dozen important musicians, with Kay
Kyser as chairman, we visited Washing-
ton to see Marvin McIntyre, the Presi-
dent’s secretary. The petition protested
against tampering with the national
anthem. It broke every paper in the
country and started a dozen contro-
versies. Lopez's answer accounted for
another nation-wide *‘break.”

George Lottman got one of the top
“breaks” of all tlme thru a similar
desultory conversation with Tommy
Dorsey with the Love 1in Swingtime
story, which Is now running serially in
all of the Hearst npapcrs—and a bhy-
Jine for Lottman, too! What is more, he
was paid handsomely for the yarn by
King Features. and Dorsey garnered for
himself a publicity “break” which s stiil
causing all the boys in town to turn
green with envy at the mention of it.

I cannot, stress enough the importance
of spending considerable time with your
client. Get him publicity-minded. Some
band leaders hire you and then do every-
thing within their power to render you
helpless by fighting ideas and not keep-
ing appointments with the press when
you are about to crack a good yarn.

Be Honest With the Press

There are only two ways of publicizing
a dance band—the intelligent way and
the hard way. Build your leader so that
he is recognized as more than an ani-
mated dummy with a stick in his hand.
Make him a personality. Whenever pos-
sible have him talk on the air. Have
him meet people. Make him think, espe-
clally along other lines than musle.
Don't ever let the leader give vou a
“sluff-off with the protest, *“I'm a
musician. not a public speaker or a
comedian.” His salvation lies in for-
getting that he’s a musiclan. There are
too many other who are just musiclans.
And abov: all exercise good taste. One
bad break can ruin your leader and his
band even tho he is within reaching
distance of the top. Don't ever do
anything that will permit the papers and
periodicals to poke humillating and
belittling fun at your client,

One last word. Be honest with the
press. This applies to any form of pub-
licity in addition to press agenting the

(See ON PUBLICIZING on page 30)

Oﬁ tlie Recorcls

By M. H. ORODENKER

A Yam Session

HO Alezander’s Ragtime Band has

made its mark, Irving Berlin hangs
on to the crest of that tidal wave and
the emphasis goes on his tunesmithing
for FRED ASTAIRE'S forthcoming Care-
free. Brunswick steals the march with
five songs from that flicker. While
Berlin hasn’t outdone himself of any of
the compos, they all pack plenty meat
commercially and promise of hit parade-
dom,
(SEE OFF THE RECORD on page 110)

\glzeef-music Leaders

(For Week Ending August 20)
Sales of music by the Maurice
Richmond Music Corp., Inc, are not
included, due to the exclusive selling
agreement with a number of pub-
lishers. Acknowledgment is made to
Mayer Musle Corp., Music Sales Corp.
and Ashley Music Supply Co., of New
York; Lyon & Healy; Carl Fischer,
Inc.; Gamble Hinged Music Co. and
Western Book and Stationery Co., of
Chicago. h
Puosition
Last Wk, This Wk,
1. Music, Maestro, Please
2. When Mother Nature Sings
Her Lullaby
. A-Tisket, A-Tasket
. 1 Let a Song Co Out of My
Heart
Now It Can Be Told
. Cathedral in the Pines
Says My Heart
. Little Lady Make Believe
. When They Played the Polka
. You Go to My Head
11. I'm Conna Lock My Heart
. 1 Hadn't Anyone Till You
. I've GCot a Pocketful
Dreams
. There’s a Faraway Look in
Your Eyes
. Lovelight in the Starlight
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X They’re. Knockouts!
Desigus; Four Flashy Colors; 200 14x22 Window

Oht Boy! Newest Orchesira
Canis, $9.00; 1,000 Paper, same, $14.00; 9 % x22
in. Cards, 200, $8.50; 1,000 Paper, same, $12.00.
Cash with order. Special Bills engraved to order,
£12.00 up. Wire your order NOW, or write for
samples. New Date Bonk and Price List,

CENTRAL SHOW PRINTING CO.

MASON OCITY, IA.
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Summer Theater Reviews

“Too Much Johnson

(Stony Creek Playhouse)
STONY CREEK, CONN,

Directed by Orson Welles in settings
by Franels Y. Joannes, with cast includ-
ing Eustace Wyvatt, Edgar Barrier, Anna
Stafford Guy Kinssley, Joseph Cotton,
Ruth Ford, Mary Wickes., George Duthlie,
Richard Wilson. Howard Smith, Erskine
Sanford and Louis Hefter.

This revival of a former William Gil-
lette classic’ has been streamlined for
eventual Broadway production as what
Orson Welles calls “stralght farce,” which
he savs ¥ a “lost art” in America today.
Straight farce, he explains is less leis-
urely then farce comedy, which is a cor-
ruption of it.

Into Poo Much Johnson Welles has
injected music and motion picture se-
quences. Joseph Cotton is excellent in
the leading role.

Two parodies on last season’s reigning
hits Our Town and Welles’ own Julius
Caesar are incorporated into Too Much
Johnson. Julian B. Tuthill,

“Bright Rebel”

(Chapel Playhouse)
GUILFORD, CONN.,

A play by Stanley Young, staged by
Willlam Kilcullen in settings designed
by Guliema Daves, with John Cromwell,
Francesca Bruning, Robert Vivian, Pacie
Ripple, Janice Hanford and Merle Mad-
dern.

Bright Rebel is a poetic and at the
same time thoroly theatrical and prac-
tical account of the hectic life of Lord
Byron in his effort to overcome physical
disability and to rally the masses to
overcome the tvranny of Britain's 17th
century averlords.

It picks up Byron's life at Newstead
Abbey in 1809, showing the lack of un-
derstanding of his mother, and carries
him thru to this death at Missolonghi,
Greece, in 1824. During that time he
rises to his greatest heights as a poet
and as a fad of-London society, only to
be tossed aside.

His love for his sister and his unhappy

marriage with Ann Milbanke are pre-

sented in vivid and exciting words and.

stage pictaures.

John Cromwell gives a performance
that is at all times stirring in the title
role, with PFrancesca Bruning doing
nicely in an unsympathetic part. Bright
Rebel {8 by far the most promising
drama unveiled thus far along the Nut-
meg Circuit, Julian B. Tuthill.

“Dear Family”
(Stony Creek Theater)
STONY CREEK, CONN.

A comedy by Ethel FPrank and Andrew
Rosenthal. Staged by Reginald Law-
rence. Settings by Francis Y. Joannes.
Cast: Whitter Bissell, Ernestine De
Becker, Kent Adams, Mames O'Rear, Ben
Roberts, Vera Allen, Mabel Palge, John
Laird, Claude Horton. Kerry Stuart,
Jean Kemper and Robert H. Harrls,

Here’'s a show with strong Broadway
and Hollywood possibilities, dealing in
a sly but delightfully humorous vein
with the matrimonial and romantic ex-
periences of A woman originally married
to a wonderful wandering artist who
dies, leaving her to marry a Middle
Western business man who can give her
and her scn a substantial living.

When fner daughter-in-law brings
home a fascinating British playwright,
marriage-bent, the rivalry between the
practical husband ard the idealistic
lover rears its ugly head, leading to
many delightfully worked out situations.

Miss Allen gives a highly satisfactory
portrayal of the attractive matron, and
Claude Hotton is properly polished and
likable as the romantic playwright.

Lines are witty and the characters are
excellently drawn, requiring a minimurh
of doctoring to ready the show for what
ought to be a long and profitable Broad-
way run. Dear Family is an excellent bet
far an early-fall opening.

Julian B. Tuthill.

“Grandpa”
(Casino Theater)
NEWPORT, R. I.

A mystery drama, written and directed
by Agnes Morgan. Set by Emeline Clark
Roche. Staged by Jus Addiss. Cast:
Mabel Tallaferro, Alan Hev:tt, Robert
Perry, James Honnen, Leila Frost, Jeanne
Casselle, Barbara Dirks, Havden Rorke,
Elizabeth Leon, Valentine Vernon, Frank-
lin Gray. Emmett Rogers, Matthew
Smith, Edgar Kent,

Por the four years that the Actor-
Managers, Inc., group has teranted New-
port's swanky Casino Theater. Agnes
Morgan has served as director of the
plays produced. Now Miss Margan turns
playwright, bringing forth an opus de-
scribed In the press releases as a ‘“psy-
chological study of ordinary people in
unexpected events,”” but which to this
reviewer seemed more the makings of
a Grade B film-whodunit. Theater
Ppublicist Clara A, Welss assu-ed us J. J.
Shubert was in the diamord-bedecked
first-night audience, but w2 doubt if
Broadway will ever meet Grendpa.

Authoress Morgan has borrowed one
idea from Hollywood for her play—that
of having a vacationing writer of mystery
tales act as the sleuth in clearing up
the strange disappearance of Grandpa.
This part and that of Ellen, the slavey
of the household, carry the whole burden
of the drama occupying the stage either
singly or together thruout practically

(See SUMMER THEATER om page 21)

193738 Season Has Few Shows
But Better Percents, Long Runs

Only 110 shows all told hit the boards—but failures
decrease from 76 per cent to 74, and average rum of
dramatic shows goes up half a week——quality up

(Continued from page 3)
(dramatic shows) dropped by 10 from
the previous low mark, the figures being
69 as against 79 the year before. Sixty-
nine Is only a small fraction of the
number of commercial dramatic
premieres presented in the boom years.

Naturally, with few shows produced,
there were few running at any given
time, Up to and thru the Christmas hol-
idays, 27 shows running simultaneously
was the highest number that the Stem
could muster. Even the usual Christmas
rise was completely absent, the number
staying steady at 27—and legit sup-
porters wept coplous tears over the down-
fall of the theater.

But just a month later they were
given the lle by a sudden influx of hits,
which boomed the staged during the
usually dull period around February and
March. As a result, durlng that time
the number of shows running on Broad-
way, instead of.going down, rose to the
season’'s high of 33—one higher than
the highest point of the previous season.

Chief hope, however, is held out by the
percentages and the length of run. Flops
were only 74 per cent of the total product

Stage

lﬁspers

The heat, which has been nine degrees
too hot for the Sahara, did thre expected
to Broadway attractions during the
week, and the result is a chowce crop of
shaky b.o. takes. On Monday (which
was the hottest day of the yeer, tho cer-
tain amateur connoisseurs favor the
claims of Tuesday) even suca habitual
seller-outers as I Married an Angel and
ILGWU’s Pins and Needles played to the
ignominy of empty seats. There were
about 35 empty chairs at Mr. Winan’s
excursion into Christian mythology, and
about 18 at the garment workers’ mu-
sical clambake. All other shows giving
performances dropped woefully beneath
50 per cent of capacity. Two plays, tho,
were smart; they have no Monday eve-
ning performances scheduled. . . . The
League of New York Theaters, which
met in sacred conclave this week to re-
vise its constitution and by-laws, didn’t
get around to it. Deciding tkat a com-
mittee would be much more efficient in
wading thru the mass of expected de-
tails, the general membershis> meeting
appointed such a committe and let it go
at that. Brock Pemberton, Lawrence
Langner, Marcus Heiman, Frank Merlin,
Harry G. Sommers and Herman Shumlin
are on it; it will review the proposed
changes and their probable effects, and
report back to the League rext week.
It is no secret that some of the proposed
amendments wiil draw hefty and nu-
merous squawks from certaln League
members. . . . Instead of moving to the
Imperial when Our Town moves to the
Booth when Once Upon a Night opens
at the Morosco (keeping track of attrac-
tions sometimes gets pretty tnvolved)—
anyhow, instead of moving to the Im-
perial, You Can't Take It With You may
move merely to the storehouse. Sam H.
Harris, producer of the Pulitzer Prize
winner of 1937, i{s waiting to see the film
version of the play, which opens at Radio
City Music Hall next week, before making
a definite decision, His sight of the ple-
ture will also decide whether or not
there will be road companies ot YCTIWY
this season. The moving day, by the way,
i1s September 12, i{f the plar remalins
open. . . . An unusual sort of Stem at-
traction may be forthcoming from the
Phil Dunning office in the fall. It’s the
result of much cogitation on tie part of
Mr. Dunning, and would take the form
of excerpts from tried and true Broad-

way successes. There would be, accord=-
ing to present plans, about eight or 10
of them—cholce bits from such plays
as Once In a Lifelime and Within the
Law—and they would be presented for
a regular run, with the royalties being
distributed among the various authors
on a pro rata basis. Whether or not there
will be an attempt to string the scenes
along a connecting framework—and if
s0, how-—has not as yet been decided.

If present negotiations go thru (and
it looks as tho they would) it will not
be Sir Cedric Hardwicke and Jacques
Deval who present M. Deval’'s Lorelei
next month. Instead, Sir Cedric would
be associated in the production with
Dennis King and Richard Aldrich. M.
Deval, however, is still scheduled to di-
rect, coming in from Hollywood for the
assignment; and there is now talk that
Rose Stradner, Austrian actress, will play
the lead. . . . Good news from the cow-
barn circuit: When Cornelia Otis Skin-
ner deserted her one-woman shows to play
the Doris Keane role in Romance at Ogun-
quit, Walter Hartwig's Ogunquit Play-
house broke all records that had been es-
tablished during the 14 years of its life.
At cowbarn prices Miss Skinner pulled
in $6,480 on the week, which is very
definitely nice pickings even at prices
well above the cowbarn scale. The house
went SRO af all performances. Linda
Lee HIill and Donald Cook led the sup-
port. . . . The combination that gave
American life to Noah during the season
of 1934-'35 (it was an artistic, tho not
a filnancial success) may get together
again to do Night Music in the late fall
or early winter. The combination in-
cludes Andre Obey, playwright; Arthur
Wilmurt, adaptor; Plerre Fresnay, actor,
and Jerome Mayer, producer. .
Victor Wilson, who used to be The Bill-
boards correspondent in Miami, is get-
ting a Miami Federal Theater presenta-
tion of his third produced play on Au-
gust 20. It's a comedy called TAe
Duchess, and Wilson is directing it him-
self.

One of the nicest things to come to
the notice of this department in months
happened backstage at Our Town a
couple of weeks ago. John Irving Finn,
the veteran (his first show was Flora-

(See STAGE WHISPERS on page 20)

during 1937-'38, as agalnst 76 per cent
the year before; while the percentage
of faflure in dramatic or straight legit
shows went down from 80 to 77. That
is. considered a very healthy and highly
encouraging sign.

And it’s given an even greater weight
by the average length of run, which
went up from 81 performances to 84.
An even greater gain was again thown
by dramatic shows, which boosted =heir
average runs from 75 performances to
79, a gain of half a week. As a matter
of fact, the figure of 79 for dramatic
shows has been beaten only four times
in the' past 18 seasons,

And the gain in length of 'run be-
comes even more important when it is
considered that more shows than ever
closed with runs of a week or less, thus
pulling down the average considerably.
As a matter of fact, while only 20 plays
closed with runs of eight performances
or less in 1936-'37, the number went up
to 29 during 1937-'38, despite the de-
crease in the total number of produc-
tions, In order to raise the average by
half a weck the hits had to run lsnger
and be more enthusiastically supported
than ever before.

The number of shows closing aimost
immediately also illustrates another
trend, the growing tendency on the part
of producers to class shows rigidly into
as smash hits or complete flops. *The
day of the moderate success seems over;
if a show falls to show signs of zoing
immediately into the smash class, there
is a growing tendency to take no
chances and shut it down pronto. It is
doubtful whether Tobacco Road, if it
had been produced last season, would
have been allowed to build into a pop-
ular success; and it almost certain that
Abie’s Irish Rose would have folded
after a few performances.

This last, however, would also be
callsed by another growing trend—the
constantly Increasing discriminetion,
taste and discernment of legit customers.
Undoubtedly, films and radio drained
away a startling percentage of the old
legit patronage—but they dralned it
from the bottom. The remainder left to
legit is a highly intelligent public, in-
creasingly bent on supporting only the
really worth-while efforts. And the
stage has gained immeasurably beceuse
of it. Its small but intelligent public
shops for shows, but rabidly sup>orts
those offerings to which it gives its
okeh. The cheap “money-show,” be-
cause of it, has become practically a
thing of the past. And the quality of
legit offerings, forced up both by re-
stricted patronage and the resultani re-
stricted prcduction schedules, and also
by the increase in taste among those
patrons who remain, has been raisel by
leaps and bounds. It’s a much smaller
theater now—but a much better one.

A complete picture of the season,
with the foregoing trends expanded and
with figures covering all angles of pro-
duction, will be offered In the forthe
coming issue of The Billboard Year 320k
(formerly Index) of the New York Le-
titimate Stage.

Week’s Announcements

Marriage Royal, a comedy by Robert
Wallsten. Was tried out last summer
at Dennis, Cape Cod, with Margaret
Anglin in the lead. Lucile Watscn
may be in it on Broadway. Poo-
ducers, Richard Aldrich and Richard
Myers, 67 West 44th street.

Mamba’s Daughters, a play by LCu-
Bose and Dorothy Heyward. Righ's
were held recently by Sam Grisman.
Ethel Waters will head the cast. Pro-
ducer, Guthrie McClintic, 1270 Sixth
avenue, ClIrcle 7-5152.
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ganize

an article from a representative of

the producers’ and theater oper-
ators’ organization. Strictly speaking,
however, that is the description of our
branch of the theater industry.

THIS may seem a misleading title of

The authors are organized, the actors
are organized, the musicians are organ-
ized; the managers, agents and treasurers
are organized, and
the stagehands are
organized, Butor-
ganized.

We have the
bulk of the more
active and impor-
tant producers and
theater operators,
but even allowing
for 100 per cent
agreement among
them, which is
rare, there are a
few producers and
a theater operator
or two who are
outside the ranks.
This lack of 100 per cent agreement with-
in our ranks is not serious. The theater
is a highly competitive profession and
there must be legitimate rivalry between
managers for choice authors, actors or
bookings, which sometimes reflects it-
self In their deliberations and decisions.
The result of the absence from the or-
ganization of the few, however, is that
at any time an issue arises with an
outside element, be it legislative, eco~
nomic or social, those outside can act
independently of the others and break
down the united front that every in-
dustry should present.

JAMES F. REILLY

As this article is being written dissent-
ing opiniaons of certain of our own mem-
bers regarding the Equity Ticket Code-
Basic Agreement pact are being heard
in the land. This is perfectly justifiable
from those who objected to the plan in
advance (there were only four who had
been recently active), but from those
who kept silent during the preparations
of which they had, or could have had,
complete information, it came with very
bad grace.

Battle Has Only Begun

The battle has only begun, however.
We want and must have unity. At a
recent meeting one of our members
stated that for once in recent times
the league had a sufficiently sizable
bank account to do something. This
was in connection with a suggestion
to try to combat the plan of the movies
to try to resuscitate their quite moribund
medium. My own feeling Is that had we
10 times the money we have, it would

(IViene

(34th Year) 3-in.1 Course-—Stage, Screen. Radio.
Choice——Drama, Dance, Opera. Each Department a
8chool In [tsell.
GRADUATES—Una Merkel, Lee Tracy, Fred As-
taire, Peggy Shannon, Etc.
$peciallsts in discovering, developing and explolting
new Stage, Screen and Radio Talent
ALVIENE THEATRE & STUDENT STOCK CO.,
assuring New York appearances while learring, plus
moving picture filming, voice recording and radlo,
(Separate Stage Chlidren’s Screen Acting Dept.)
For Catalog apply Secretary, T, BELL, 66 W. 85th

Street, New York.

FEAGIN SCHOOL

OF DRAMATIC ART
STAGE—SCREEN-—RADIO
Speech for Business and Soclal Use
Day and Evening Classes
Modern Theater, Complete Radio Equipment
Puhblic Performances Regularly
Separate Children’s Department
Fall Session Begins October Sth,
ROCKEFELLER CENTER,
630 Fifth Ave., New York Clty.

By JAMES F. REILLY

Executive Secretary the League of New York Theaters, Inc.

AMES F. REILLY was born in New

York City (Bronx, specifically), No-
vember 26, 1886. He attended Public
School 60 (now No. 1), and was grad-
uated in 1898. Then he went to Morris
High School, winning a Willlam R.
Grace scholarship to Fordham.

He was in the Fordham class of
1906; but in 1903, having the necessary
credits, changed his mind and decided
to prepare for law, After nine months
in a law office he found the outlook
not so bright and one day answered an
‘ad. The ad called for an office boy
but did not state the business. It
turned out to be the office of Charles
Frohman in the old Herald Building.

Reilly successively became clerk,
bookkeeper, auditor and general man-
ager for Frohman, remaining until
1937, when Paramount acquired the
Frohman business and discontinued
its legit theater activities. Reilly be-
came executive secretary of the League
of New York Theaters April 15, 1938.
He is married and has four children.
Has lived in Freeport, L. I, the past
19 years.

SCHOOL
oo Theatre

not be as effective as 100 per cent or-
ganization.

What will we do if we get complete
unity? There are several things. It
has become the fashion for industry to
do a little self-regulating. Just two
steps ahead of the district attorney, the
stock exchange did it and now the films
are trying to do it. The ticket agree-
ment is one of the most revolutionary
and progressive steps ever taken in the
theater. I fear the general public does
not yet appreciate what Is being done
for it, and one of the vital necessities
of the plan is that we have the co-oper-
ation of the public.

Ideas for Merchandising

Ideas for “merchandising’” the thea-
ter run in pairs. On one day, within an
hour of each other, two men came in
with almost identical plans. Six weeks
later, within two days, two more plans
quite similar to each other and the
earlier ones as well were presented.

The theater is difficult, if not im-
possible, to sell as merchandise. While
it is léss so now than it was three or
four years ago, a play generally comes
into the hit or flop class. The former
“moderate” success is rare. That s
“moderate” from the standpoint of the
notices. While several plays have done
moderate business this season, any of
them that survived over four or five
weeks had received rather good notices.

The play that needs asslstance seldom
lasts long enough to receive it. Theater
parties, promotional work and the like
take four weeks or more to organize.
By that time the play may be off. In
group offerings of plays the buyer is
likely to select the hits which do not
need -them anyway. In the theater there
is an old adage that “if they want it
they will pay any price within reason,
but if they don't want it you can’t
give it away.” Naturally, if a person
doesn’t want a thing he will not take
1t as a gift, but it is really a question
of degree; how badly he wants it.
Can the “merchandising” plans reach
these people in sufficlent numbers to
justify goilng to some expense to find
it out? 1 still have an open mind on

America,
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the subject and am willing to be con-
vinced and will present these plans at
a meeting in the near future.

Discriminatory Taxes

The matter of taxes is ever before
us. Once imposed, a tax such as the ad-
missions tax is rarely lifted. We have
had some relief in a recent amendment
to the tax bill, introduced by Senator
Pat Harrison, by which tickets sold at
the box office at less than the estab-
lished price were taxable only at the
actual sale price. But what of the 10
per cent tax on all our admissions?
There is clearly discrimination in favor
of the films in the 40-cent exemption.
The theater is necessary for the cul-
tural development of the people. During
the World War it was so recognized here.
In many foreign countries a government
subsidy helps support the theater.

The patron of the 75 cents c.>r dollar
sections of the legitimate theater is, in
many instances, no better able to afford
the tax than the film patron at 40 cents.
And because of the limlited seating ca-
pacity of legitimate theaters, as well as
other economic factors, the manager
cannot reduce his price below those
figures to take advantage of the exemp-
tion. Why 40 cents exemption any
more than 75 cents or 25 cents? It was
patently an arbitrary figure calculated
to help a particular branch of the
amusement field.

Reforms Are Possible

Other betterments are possible. Aire
conditioning in theaters is becoming
more widespread. We shall continue
to try to have further installations made.
It's a good Investment, too. Small
annoyances can be obviated. “Dead bill-
ing,” which is ugly and misleading, will

c[ Tlleater Bran cl'u

be reduced to a minimum by having
the original estimate for painting the
signs include a charge, which should
be purely nominal, for painting them
out. Rough tactics on the part of
concessioners must be curbed. Con-
cessions bring substantial revenue to the
theater and can render service to the
public, and the manager cannot be
criticized for accepting the revenue, but
to be met in the theater lobby after
passing the ticket taker by a guy with
a hat check in his hand, Instead of
by the chief usher, is annoylng to
many people.

Aid for the theater will also be sought
by radio. What the exact plan will be
has not yet been worked out and we
imust get co-operation from Equity on
certain of its rules, but we at present
have reasonable expectations of help
from an official source. The matter of
bars in theaters is another article on
the agenda, but inquiry into the costs
of licensing, installing, equipping and
running them may discourage some man-
agers. We should, however, have the
right to have them if we want them.

Legislation Must Be Watched

Legislation has to be watched care-
fully. Washington, Albany and the New
York City council have many laws, bills
and amendments to bills introduced
every session. Some are helpful to us
and should be supported. Others are
harmful and must be opposed. Milton
R. Weinberger, our counsel, has several
services covering these matters and the
office watches for the others.

The millennium has not yet arrived.
Attempts will fail, good intentlons will
be misconstrued, but after a fairly long
experience I seem to detect for the first
time a genuine desire on the part of the
great majority of the managers to im-
prove conditions for the public and the
theater which will improve conditions
for themselves.

STAGE WHISPERS——

(Continued from page 19)
dora) who is playing the banker in the
play, had a toy Boston terrier named
Topsy. Topsy, too, was a veteran; she
had appeared in support of Ina Claire,
Mae West and many others, and was
even in the FTP production of The Class
of ’29. But a couple of weeks ago she
died, and Finn was heartbroken—it's
this corner’s guess that only real dog-
lovers can realize just how much. So, a
couple of days later Finn was more than
a bit surprised when he suddenly be-
came the owner of another toy Boston
terrler, the gift of Martha Scott, Frank
Craven and various others in the cast.
The new pup’s name is Topsy IL . . .
It's things like that that make you feel
Broadway is a pretty good place after all.
But there's another bit of dog-news
that's not so happy. One of the best-
loved players of last season—Buffet, the
decrepit and aging pooch who played an
important role in the Critics’ Circle
prizewinner, Of Mice and Men-—entered
into her final reward on August 8. It
was just old age; for Buffet, tho her
M and M role was her stage debut, was a
very old lady. She belonged to Olive
Stanton, a young actress whose most re-
cent appearance was in The Cradle will
Rock, . The much publicized pro-
duction by Joseph Losey and D. A, Doran
of Ernest Hemingway'’s The Fifth Column
seems to have hit a choice collection of
snags. According to the somewhat dic-
torial arrangement imposed by the au-
thor, the play has to be on the stage by
October 15—and so far all leading
players who might fit into it have turned
out to be unavailable. Mr. Doran has
come from the Coast to sce about it,
and he and Mr. Losey have scheduled a
series of huddles. . . . Equity Council has
ruled that the players in the slapstick
movie prolog with which the Mercury

“Theater has seen fit to encumber To00

Much Johnson rate an extra eighth of
their week’s pay for their labors. Imme-=
diately thereafter, reports were noised
abroad that Orson Welles, official genius
of the Mercury, had decided that maybe
he didn’t want to use that prolog after
all,

N°’Orleans FTP Sked

NEW ORLEANS, Aug. 20.~—A varled
theatrical menu has been announced for
its 1938-39 season by the New Orleans
unit of the Federal Theater Project, co-
incident with the inauguration of the
annual fall campaign for subscriptions
this week. Tentatively booked for pres-
entation are Autumn Crocus, September
15, for two weeks; Whistling in the Dark,
October 5; If Ye Break Faith, October
26; U. S. Ark, set for world premiere
November 16; Prologue to Glory, opening
for the yuletide holidays.

Officials already announce expansion
of radio project over WSMB, with longer
periods on the air and larger casts with
more ambitious plays. Plays dealing
with regional history will be stressed
thru the radio project.

Chi FT to Lose Blackstone

CHICAGO, Aug. 22—Federa]l Theater
will lose the Blackstone September 15
when Power will end its five-week run.
Sam H. Grisman acquired the house for
the season to route his shows for local
presentation. FT will hold in to the
Great Northern and may add another
theater in the fall,

Performances to August 20, Inclusive.
Dramatie Opened Perf.
Rachelor Born (Lyceum) ..Jan. 23... 241
On  Borrowed Time (Long-

8CTE) v i.eeenon cooooo Feb. 3... 231
Our Tewn (Mornsco) o Feb. 4... 229
Shadow and Substance

(Golden) ........ veo.Jdan, 26... 223
Tobaceo lload (Forrest) ... Dec. 4,'33.2004
What a Life (Biltmore) ... Apr. 13... 131
You €Can’t Take It With You

(Booth) ..... weess...Dec. 14,36 T18

Musical Comedy
I Marriear an amgel

(Shubert) ...........May 11... 118
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From Out Front

By EUGENE BURR

The theatrical forces which are at present waging a glorious fight against
Fascism (by giving a series of carefully soclal-conscious cabarets and planning an
equally soclal-conscious review) are also getting out a little magazine that lends
a lively note to the field of theatrical journalism. The forces call themselves—
Just a wee bit smugly, it seems to me—Theater Arts Committee (evidently if
you're not anti-Fascist you can’t possibly be an artist), and thelr magazine, llke
all of their activities, s called simply TAC. WIith the battle against the muffling,
' horrible tenets of Fascism and their blighting effects upon
art I am in hearty and enthuslastic sympathy; but, being
one of that obnoxiously logical breed contemptuously known
as liberals, I'd have an even heartier and more enthusiastic
sympathy with the Theater Arts Committee if it also at-
tacked and fought against the inroads of that other evil, just
as muffling, Just as horrible, and certainly just as blighting
to the arts, known as Communism. The TAC boys, I'm afraid,
ought to do some reading up on the old saw that deals with
a frying pan and a fire. And while they're at it they might
also tackle the one about the pot and the kettle that started
calling each other names.

TAC, the magazine, leaves you in little doubt as to its
attitude; its cover, which is in the best tradition of revolu-
tionary art, sets the pace, presenting a startlingly ugly pic-
ture of a sort of indefinite person (it could be either male
or female, and it most certainly looks like a half-breed)
with one arm upraised and two digits extended, as tho it
were trying to give a double finger to an airplane. This, of course, is very fitting,
since it represents the need for going to extremes; one finger would be enough for
most people, but the figure, like all good comrades, insists on two. The expression
indicates that he or she or it has just swallowed a mouthful of castor oil, and the
odd prcduction is somewhat inexplicably known In its entirety as No More War.
It is the work of Kaethe Kollwitz, described by TAC as a German artist whose
drawings “are perhaps among the most moving and most profound depictions of
the proietariat in contemporary art.”

The reading matter 1s, most of it, just about what you might expect—a sort
of college cheer for our side, as blind and as blased as the things it attacks. There
are also a reprint of one of the excellent Madrid reports from the typewriter of the
globe-trotting Richard Watts Jr. and several “poems” from what seems llke the
blue-and-gold trowel of Frederico Garcia Lorca, translated by Paul Bernard Davis.
They are (in translation at least) in the accepted free-verse manner—which means
that they are merely prose cut up into arbitrary *lines”—and they really deserve a
detalled description.

The first, Lament, informs us that the author has shut off his balcony because
he doesn’t want to hear the weeping, but still, from behind gray walls, he hears
nothing but weeping. There are very few angels singing and very few dogs barking
(presumably because they aren’'t being annoyed by the angels). A bit vainglori-
ously the author claims that he can hold a thousand violins in the palm of his
hand, and then says, quite seriously, that weeping 1s both a tremendous dog and
a gigantic violin—which would make it & horrific creature, much more appalling
than ary of the centaurs or hippogriffs of mythology. Then, mourning that the
tears gag the wind (what wind? Senor Lorca's?) he again annournces that he
knows nothing but weeping. It seems obvious that he doesn’t know poetry.

The second, shorter, is called Crossroads: “Wind from the East; a lantern and
a dagger in the heart. The street trembles like a tense cord trembles—an enormous
hornet. And in every heart I see the dagger.” That’s all.

To reprint it without division into its arbitrary “lines” surely does it no
injustice, for it is nothing but painfully self-conscious and intolerably fuzzy prose
in the first place. If such bilge omn conceivably be Included in the category of
poetry then this very bad column of mine is a page from Hazlitt,

There is also a news note urging all good TAC members to go out and join
the late but not lamented Peace Parade—thru which Harry Elmer Barnes discovered
that war Is considered horrible only if it happens to be waged by the wrong side,
and that the true objective of the marchers was not abolition of war but merely
defeat cf the opposite party—and a couple of cholce tidbits from the Hollywood-
plated pen of that great champion of the proletariat, Donald Ogden Stewart.

Mr. Stewart, a fourth-rate gagman whose chief claim to fame was a play,
Rebound, which was a pale carbon copy of Philip Barry, and who flercely retaliated
upon his model by wrying and ruining Mr. Barry's Holiday {n “adapting” it for the
screen—Mr. Stewart, then, indulges in an impassioned plea to fight Fsscism. *“We
artists,” he says, “who used to consider ourselves {n an ivory tower” have found
out that German and Italian developments may leave no ivory tower in which to
hide. The thought of Mr. Stewart in an jvory tower is almost as ludicrous as the
thought of Mr. Stewart as an artist.

His other contribution is called Parable of a Playwright and tells the sad, sad
story of a liberal dramatist (clumsily contrived as a satirical combinztion of two
or three men who, unlike Mr. Stewart, can write plays). A stranger in a brown
shirt enters his home, demanding that he join a local troop “for preservation of the
American ideal.” The playwright, being a liberal, refuses; whereat the stranger
steals cendy from his son, attacks his wife, hits him over the head and ends by
burning down his house. The playwright does nothing about it—presumably be-
cause, as Mr. Stewart says, he {s neither a Fascist nor a Communist, but only a
poor benighted liberal.

It is really a very nice parable. Only one little thing is wrong with it: there
is no earthly way of telling whether the stranger in the brown shirt is a Fascist or
a Communist. They both work in the same way, and the actions Mr. Stewart so
movingly describes are satirically typical of both. The only difference, really, is
that the Fascists don't pretend that they're fighting only for peace.

One thing there is in TAC, however, to which all intelligent readers must give
unqualified enthuslasm—an article by John Howard Lawson on the attempted ban-
ning of Blockade. It is a swell and sensible discussion and points up once more my
belief thrat Mr. Lawson Is one of the most able and most unfairly attacked members
of his group. He has missed badly in the past; but almost always that was because
of the height of his aim, rather than the trembling of his hand. He is the one
definitely left-wing dramatist who realizes that a play must, in the first place, be a
play in order to be effective or even acceptable; and he is the one definitely lefte
wing dramatist who seems to make an honest effort to be fair, to present all cone-
flicting points of view. If there were more like him the left-wing movement would
Jose mueh of the aura of silly prejudice that now enfolds it.

For the boys consistently forget one thing: you can fight just as well (per-
haps better) against a strong and dreadful evil even when you don’t frantically call
to your aid an entirely comparable evil at the other end of the scale. You don't
have to be & Communist to fight effectively against Hitler—nor do you need to be
a Fasciss to fight the equally onerous and muffling dictatorship of Stalin.
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and free admission to the grounds for

AFA Golden Gate Pact

SAN FRANCISCO, Aug. 20.—American
Pederatton of Actors awaits signing of
its contract negotiated this week with
the Golden Gate International Exposi-
tion. Contract, in addition to baslc
agreement, guarantees transportation

all scheduled performances,

Negotiations were conducted with
Harrls Connick, general manager of the
Exposition. Al 8mith, local representa-
tive of the AFA, and Bee Gowan, chalr-
man of the AFA negotiating committee,
represented the actors’ group.

Mich. Rep’s Smash
Season; Success Is

Laid to Revivals

DETROIT, Aug. 20.—Michigan Reper-
tory Players closed their season at the
Lydia Mendelssohn Theater, Ann Arbor,
this week with the elghth production,
The Vagabond King. This season’s
schedule has been marked by the ab-
sence of new plays. Reliance upon proved
successes has been one cause of the
surefire success,

The Players showed to 27,600 persons
in eight-week season, establishing an
all-time record. This means that the
house capacity of 692 wasg reached at
practically every one of the 38 per-
formances, with extra rows of seats in
the orchestra pits for most shows to
accommodate the overflow. It was an
increase of between 10 and 20 per cent
over last year.

Piscator To Mexico
AsTheater Headman

MEXICO, D. F., Aug. 20—An inter-
nationally known theatrical director,
Ervin Piscator, has been brought to
Mexico by President Cardenas for better
development of a truly Mexican legitie
mate theater. Mexico for many years
has had to compete with stage stars of
foreign origin or the cinema, and Car-
denas has expressed his desire to organ-
ize a theater which will draw for its
presentations on Mexican life and his-
tory in “its true form.”

“Not only have most of the recent
theatrical presentations exhibited in
Mexico been not of Mexican origin,”
Cardenas has been quoted, “but they
have been poor imitations of foreign
presentations. We have imported a di-
rector to reorganize our theater and ex-
pect him to succeed in drawing upon
real Mexican life and history for ma-
terial.”

Up to the present the only truly Mexi-
can artist has been Roberto Soto,
comedian, who has drawn for his ve-
hicles from the Mexican contemporary
scene, satirizing Mexican politics and
policies across the footlights of the
Theater of Fine Arts in Mexico City.

Central City Fest
Easy on Angels

DENVER, Aug. 20.—Ruy Blas, produced
for the seventh annual play festival at
the 60-year-old Central City Opera
House, was a sellout, with seats in the
alsles at many performances. Gross for
the two weeks was close to $25,000. With
the play costing $31,000, guarantors will
not be asked for additional money, the
initial donation taking care of every-
thing. This is the first time this has
happened; losses In the past have run
Into five figures some years.

Helen Chandler and Bramwell Fletcher
carrled the leads, with Robert Edmond
Jones directing.

The night club in the Teller House
was also an unqualified success, being a
sellout each of its five nights. Tamara
was the attraction and was a sensational
success,

Want Angels for
Robin Hood Dell

PHILADELPHIA, Aug. 20—Unless the
men of the Philadelphia Orchestra find
a carload of angels to underwrite the
summer programs at the Robin Hood
Dell here, outdoor music in Philadelphia
is doomed. In the season that ended
Tuesday the members of the orchestra
averaged less than $30 a week and in
some weeks thelr take was under $20—
less than WPA wages.

. The musiclans work on a co-operative
basis and the b. o. was hit terrifically
this season by adverse weather con-
ditions. Fourteen of the 35 scheduled
concerts were washed out by the rain
and at least a dozen more played to a

mere handful due to threatening
weather.
Unless they recelve a guaranteed

salary more than two-thirds of the mu-
siclans announced they would refuse to
play the outdoor programs next summer.
A campaign will be launched by music
lovers of this city to find 200 “angels”
willing to donate a minimum of $100
each for a backlog for next year.

It was pointed out that the Stadium

concerts in New York are backed by &
citizens’ committee, which raise¢ 875,
000 this season, while similar groups
underwrite concerts in Boston, St, Louls
and other clties.

Chorus Equity Mail ,

NEW YORK, Aug. 20.—Chorus Equity
Association is holding mall for a score
of its members and reminds that if it
is not claimed by October 1 it will be
returned to the senders,

There is mail at Chorus Equity head-
quarters for Lynn Barton, Wesley Bender,
Mitchell Cowan, William Chandler,
Byrdette Evans, Muriel Evans, Kate Fitz-
gerald, Mary Gehr, Blanche Gray, Betty
Lee, Peter Lusa, Dassah Mackintire,
Reed McClelland and Violet McKinley.

Also Julian Mitchell, Gloria McDonald,
Marie Russell, Carolyn A. Tavanne, Ray-
mond B. Wagner, Clyde Walters and
Jack Willard.

Lawrence Breaks Record
SAN FRANCISCO, Aug. 20.—The first
week of Gertrude Lawrence’s engagement
at the Curran Theater established a new
record for the house. Gross rece.pts for
the eight performances were the highe
est—at the scale of prices Miss Lawrence
is playing—in the history of the theater,

SUMMER THEATER
(Continued from page 19;

every moment of the three acts. And
in getting Mabel Taliaferro to guest star
ifn the Ellen role the theater group
made a wise selection. Miss Tallaferro
gets everything possible from the part.

In concocting her mystery Miss Mor-
gan has also gone in for a bit of char-
acter delineation, limning not only the
members of the missing Grandpa’s
household but several of the Ohio small-
town neighbors as well. Some of these
bits are well drawn and quite well pore
trayed by the Casino cast. Especially
s0 the performances of Robert Perry,
Jeanne Casselle, Franklin Gray and
Matthew Smith.

As to the plot: As the family sits
down to breakfast at the opening of
the show Grandpa fails to make ais ap-
pearance. A search of the house reveals
no sign of the old fellow, and the neigh-
bors are solicited to help find him.
Scené 1 ends with the family phoning
detective story-writer Alan Hewitt to
help. From Scene 2 onward the play
becomes a question-and-answer game,
with Hewitt doing the interrogating as
to the family’s history, Grandpa's habits
and idosyncracles, etc. This brirgs out
the relationship of Ellen to the family
and a shady chapter in Grandpe’s life,
of which the family knows nbjthing.
Finally it develops that Ellen, to save
this knowledge from reaching those she
loves, has done away with the old man—
but in a kindly way—and laid h:m to
sleep with the evidence of the one mis-
take of his life. The sleuthing writer
understands and agrees to forget every-
thing he has discovered.

This play is inclined to be repetitious,
and we'll wager Hollywood will g:ve it
a different denouement. But even as
it stands it has moments of suspense,
excitement and drama.

C. A. RossKam.

“Palm Beach”

(Town Hall)
SAYBROOK, CONN.,

A farce by N. C. Hunter and Philip
Dunning, Staged by Carter Blake with
a cast of apprentices from Milton
Stiefel’s Ivoryton Players.

This is an inconsequential drawinge
room comedy about a swanky family liv-
ing smartly on its nerve in Florida after
the husband has lost his fortune 'in a
Wall Street speculation out of which he
had hoped to finance an airport project
which is very dear to him.

His wife and family, unaware that

‘thelr money is gone, go on as expensively

as ever, throwing an amazing charity
ball which is attended by a tribe of
Seminole Indians; and the daughter buys
a harp.

It is all very amusing and etrictly
clean, and should be good for a profitable
Broadway try, since it is easy t> cast
and inexpensive to mount. It is the type
of play that will remain forever in the
repertoire of school dramati¢ clubs and
civic little theater movements, harking
back to the days of dramatic stock farce.
Picture possibilities are practically un-
limited, since the show can use a band
and any number of specialty entertalners
as well as regular contract players in
need of further experience before play-
ing more important roles.

Julian B. Tuthill.
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NIGHT CLUBS-VAUDEVILLE

—

U.S. Acts for
FischerRevue;

Ellis for Casa

NEW YORK. Aug. 20.— While no
American talent has as vet bheen booked
for Clifford Fischer's new revue at the
International Casino, the London Casino
troupe, arriving here September 19, will
be extensively augmented by local night
club talent,

Before salling from England Septem-
ber 10 the revue will he patched up in
spots. but changes in the show and
many technical changes In stage and
scencry are scheduled. Frank Tllo, stage
and lighting technician, sailed last week
for London to consult with Fischer on
changes in the present stage set-up. The
International Casino will close for a
week for an overhauling before opening
the new show October 5.

Tentative line-up for the new Casa
Manana show, opening August 28,
headed by Ted Lewis and band will in-
clude Patricia Ellis, Her appearance at
Billv Rose’s nitery will mark her Broad-
way debut, Other talent set thus far are
Al Siegel, Cardini, Tip, Tap and Toe and
Robert J. Wildhack.

Richard Daley, formerly assoctated
with the Casa Manana, will be the man-
ager of NTG's new Swedish restaurant,
the Midnight Sun, set to open late Sep-
tember.

Greenwich Village Nut Club reopened
for the fall Thursday. Still under the
management of Si Snyder.

The Brevoort Hotel is planning floor
shows in the fall

Atlantic City

Business Better

ATLANTIC CITY, Aug. 20.—Season fis
now at its height and last week-end was
best vet this season. Many spots will
hold on thru September for convention
biz. However, this will be light until
the end cf the month, when the State
Liquor Convention returns to town.

Beverage people are rejoicing that
over the Labhor Day period they can go
24 hours without a hitch. ‘The city
commis<ian lifted the, Sunday morning
ban and now thirsty excursionists can
get a drink as late as they want,

Benny the Bum Cuts;
Philly Spots Suffer

PHILADELPHIA, Aug. 20.— With a
theavy nut and poor business, Benny the
Bum has closed the main dining room
and is conducting business in the small
basement cocktail lounge. The show
has been cut to a minimum. with the
line of 10 girls getting the ax this week.

Other spots in town are reporting the
same poor business, but thus far there
has been no closing since early in the
season.

The Ubangi Club. in West Philadel-
phia, will change policy from sepia shows
to strictly ofay in the fall. Harvey Lock-
man, marnager, is putting the club thru
extensive renovations.

Casa Show Ends August 27

FORT WORTH, Tex., Aug. 20.—Casa
Manana Association has set August 27
as the definite closing date for the
cabaret. Date was set when 1t was
learned blg enough names. especially
bands, could not be obtained for Labor
Day because of previous bookings. Di-
rectors had wanted the show to run
thru Labor Day week, but MCA producer
Lew Wasserman had stated eariier that
show would close after four weeks unless
suitahle talent could be obtained. Show
opened July 29.

Hawaiian Show in N. O.

NEW CRLEANS, Aug. 20.—Lani McIn-
tire and his Aloha Islanders Ork will
open the renovated Blue Room of the
Roosevelt Hotel, which has been renamed
the Hawaiian Blue Room. In addition
to McIntire, a full all-Hawaiian floor
show is booked, topped by Lilia Kipi-
korna and Aloha Kaimi. Hotel has now
closed the Fountain Terrace for complete
renovatian in preparation for winter sea-
son.

The Original “Agua” Kid?

EATONTOWN, N. J., Aug. 20—After
all this ballyhoo about the La Conga
being a Cuban dance, the “originator”
of the dance craze comes forth to
deny all.

Eliseo Grenet, Cuban composer and
conductor of the rumba band at
Guido's Sapphire Room, announces
that the salon version of the Comnga
was originated by him in Paris in
1934. The native Conga, from which
the present version has been adapted,
is an osutlawed dance and cannot be
performed in Cuba.

Grenet himself is outlawed from
Cuba becausc he scribbled Lamento
Cuhano—a musical expression of the
trouble in Cuba.

New Line Idea:
Fashion Tie-Up and

Highbrow Dancing

BUFFALO, Aug. 20.—New idea in danc-
ing ensembles is the Lucille Randerson
Vogue Dancers, current at the Chez Ami
here, who instead of displaying “ordi-
nary” production numbers do “inter-
pretative” terpsichore on subjects rang-
ing from streamlined swing to aesthetic
gyrations. ,

Organized two months ago by James
Walker, who emsees the show, and Miss
Randerson, the troupe has & tie-up with
Vogue magazine whereby it receives ex-
clusive styles before pu<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>