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JOHNNY
MERCER

Remember your profits on
G. I. JIVE and STRIP POLKA?

ACCENTUATE THE POSITIVE No. 180

Johnny Mercer, with the Pied Pipers
and Paul Weston's Orchestra.

POUGHKEEPSIE
Composed by Johnny Mercer. Sung by June Hutton
with the Pied Pipers and Paul Weston's Urchestra

o I BILLY
-5 | BUTTERFIELD

Remember your profits on
MY IDEAL and WITHOUT LOVE?

i &

THERE GOES THAT SONG AGAIN No. 182

MOONLIGHT IN VERMONT

Billy Butterfield and his orchestra. Vocal by Margaret Whiting.

~ For DECEMBER, Capitol brings you
three sure-fire money-making records
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JO
STAFFORD

Remember your profits on
IT COULD HAPPEN TO YOU?

| PROMISE YOU

LET'S TAKE THE LONG WAY HOME No. 181

Jo Stafford with Paul Weston and his orchestra.

. Porsmonnits Move - HEROE COME THE WAVES

By SOWNNY MERCER ana HAROLD ARLEN

- e —T—

These artists have worked for you, and made money for
you before. CAPITOL has the musical good sense to use
the hest artists and give them great funes 1O work with,
which accounts for our unusual list of big successes. You
can count on Capitol Records to get the most plays. They
sound better and wear longer, too. We hope we can Soon

make all you need to cash-in on CAPITOL FIRSTS.

FIRST WITH THE LATEST
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Video Starts Buying

Beano Nixed
In Mass. Vote;
Favorers Howl

Referendum Wording Hit

BOSITON, Naov. 18.—Beeno took a bop-
plng In the State-wide electlons. The
voters sald nix by a 3 1o 1 margin, but
the future plans of those trying to legal-
1ze the game were evident by the howls
which went up agalnst the way the
referendum was handled on the ballot.

The handling of the “Yes"” or “No" hox
in the bhallot was misleading, favorers
of the game claim. By checking the "No"
hox voters signified their desire to legal=-

_ize Beano. By the opposite check they

voted to continue the outlew ban, Tricky
wording, advocntes claim, Jured meany
who favored the game to volte opposite
to what they intended.

Take In Wrong Pocket

Beano got a black eoye in Massa-
chugetts when the gamblers stepped In
and took over, wlth resuliing big take
for the wrong people. In 1943 the Legle-
lature outlawed this form of gambling,
and except for the petition filed hy 10
Holyoke voters, led by o elergyman, n
former mayor and a former representa-
tive, on which 20,000 voters' signatures
wera secured, the matter would have
been closed.

Petltion, however, forced the macter to
# ballot test. And this s where the ¢con-
fused wording, on which the Beano sup=-
porters hope to force o future vote, came
in.

Altho there is some truth In the ¢laim
that many voters did not know which
way to vote, thers has been plenty of
newspaper publicity in all citles and
towns 10 ¢lavify the matter, The general
opinion, however, seems to be that the
voters did not know what they were
dolng in the overwhelming crackdown
on the game, but that Beano will come
up again in future elections because of
the confused wording of the referendum,

"Hamid’s P-W

Idea Stirring
~ Outdoor Men

NEW YORK, Nov. 18 —George A.
Hamid's crusade for discusslon and adop-
tlon of a post-war plan ecovering needs
of the entire outdeor ndustry Is ex-
citing general Interest., Among letters
recaived by him sinece publication of his
prieposal in The Billboard  (November 11)
was one from A. R. Hodge, secretary of
the MNatlonal Assoeclatlon of Amusement
Parks, Pools and Beaches, approving the
idea and agreeing 4o the suggestion
that action be taken at the Chlcago
conventions Deceinber 4-T.

Walter K. EBibley, executive sgecretary
of the National Showmen's Associntion,
recelved o letter on the Hamid proposal
from J. Ed Brown, Pacifle Coast Show-
men's Assoclatlon, in which Brown wrote:

e wrote Georgpe Hamid, congratulat
ing him on the undertaking he is try-
ing to promote at the Chicago conven-
tions—post-war activitles, We are en-

eavoring to put over a similar proposi-
tionn at our Outdoor Bhowmen's Week,
Decomber 10-18. I you comae ACross
anything that George Hamid or the con-
ventions may do, won't you please In-
{form s =0 that we may do our share
making this undertaking a suceceas?”

Peace, It’s

but the bookers In Des Molnes are

joining the National Associntlon of

Wonderful

DES MOINES, Nov. 18.—How long It will continue no one knows,

speaking to each other and in fact

now holding a monthly got-togethier noon luncheon to talk over matters,
This change in polley brought an end to feuds durlng which some
of the bookers have not talked to each other for years.
It all developed when one of the members contacted the others on

Theatrlcal Agents. They all Jolned

and decided to forget the past and work together,

Sound Equipm’t
Tight Ti]; After
V-E Day-- WPB

"

WASHINGTON, Nov. 21.—Night spots,
theaters, and other entertainment Iea-
fures dependent on sound equipinent
hed a blunt warning this week from War
Production Board's radlo and radar di-
vislon not to expect any relaxation of
controls until V-E Day.

Answerlng The Billboard's query, WPR
revesled that sound eguipment gitua-
tion i still tighter than a Cardinal in-
field. All equipment is high priority
rated snd war plants and vital indus-
trial plants are getilng first enll on what
Is available aiter army-navy needs are
filled,

Entertainment spols needing sound
coulpment can obtain it only by proving
“life or death” need, WPB says. Egqulp-
ment lost thru fire, theft or simlilar di-
saster might rate special priority if op-
erator can show that loss means closing
down. TForm 541 1s the nifty that hrings
the mpood things in sound equipment
but getting one is about ns easy as
shalking hands with the King of Jingland,

Situation 18 so tough that WPDB's firsg
reaction when asked about outlook for
entertainment fleld was one long laugh,
and that old, old gag for which homi-
cide iz now justified, "Bud, den't you
know there is & war on?"” Truth is that
army-navy needs are heavy and war
plants have found that sound can glve
pep to workers thru music, shot-ln-the-

carm talks gnd similay gtunts for upping

production, Eerlousness of situation was
realized by Industrial Sound Equipment
Industry Committee which met here re-
cently and agreer ihat controls must be
continued until V-E Day,

All Philly Records
Set To Be Broken
By “7 Lively Arts’

PHILADELPHIA, Nov, 18—The Seven
Lively Arfs, Billy Rose's long-heralded
musical show, which will have ite world
premiere on the stage of the Forrest
Theater November 24, glves promise of
breaking all existing theatrical records
here,

The show, which will play at the Ior-

{See 7 Arts' Philly Mark on pajfic 31)

Orson To Get |
‘Most Expensive’
15 - Minute Slot

NEW YORK, Nov. 18.—Blow Agency
currently dickering with Orson Welles and
the Willlam Morrls offlee for a 15-minute
show that will be the most expensive
quarter hour slot on the air. Trade sayas
that P&G wlll sponsor for Lave Soap and
intends to spend at least $5,000 weekly
for talent.

Budget bhreakdown shows Welles guttiﬁfg“' hush-hush, but

83,600 for writing, directing, producing,
supplying materiel and acting. Con=-
ductor will get &5H00 weelly, Including
arrangements, and 8500 will be spent for
supporbing actors. In additlion, present
pians ocall for at least 14 musiclans,
Biow was apalnst original Willlam Morrls
plan to throw all the dough to Welles as
a packapge becanse it wants to cut corners
and save money wherover possible,

Program, it is understood, goes into a
poor time slot and rating will not Justify
cost until a new time §s found for it

Civic Theater
Trend Spreads

To Nashville

NASHVILLE, MNov. 18—The sock re-
sponse in recent months of urbanites
to clvic theaters, as experienced notably
in New York, has caused many n town
to perk its ears and get busy with the
drawing board, Good example is Nash-
ville, whose project 1s nearing the bulld-
ing stage.

Hizzoney Thomas L. Cummings and
the board of clty administration, chafing
at the bit to get starfed, recently ap-
pointed a site and bullding committee
to wind up the plans for a B5,000-seat
municipal auditorium, a 1,600-geat thea-
ter and a 15-story tower to top b all,
loented not more than a slx-minute walk
irom the hub of the clty. The mayor is
anxions to have construction storted as
soon as possible and places the cost close
to $2,000,000.

So far, the blue prints call for ade-
guate stage and dressing rooms 1o serve
both halls, at least 40,000 sguare feet

(See Nashville Trend on page 31)
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Theaters

Industry Can’t
Await Bldgs.

Need for adequate head-
room means theaters alone
are 1mmediate answer

B

FEW YORE, Nov. 18—One of post-
war video's most perplexing problems,
adequate studio space, seems on the way
to & temporary solutlon as a result of
recent theater purchases and projected
plars of ftele stations
thruout the country. The
immediate solution, if
the actions of DulMont,
B&KE and Westinghouse
70t is any tip-off, is the out-
7y e right purchase and re-

ﬁ?ﬂﬁ}.#” modaling of existing

Billboard
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. legit and movie houses.
Bt Hush-Hugh

The matter is still very
_ Broadway saye- that Du-
Mont is about ready to take title in
o cdeal with the Bhuberts which will glve
the statlow. the Ambassador Theater on
48th Strect, west of Broadway. Elaborate
plans to tear out the balcony, level the
floor mpnd bulld flve studice in the
building are set. It Iz expected that
the theater will be repdy to start tele
operation by November, 1045, Purchase
price of the Ambassador 15 not known,
but 1t was pald for out of the money
that the company maode from the recent
sale of #2560,000 worth of common stock.
8Sales offices and transmitter will remain
at 515 Madlson Avenue and studlo of-
flees will be in the Amhassador.

Meanwhile Balabhan 4& Eatz has been
dickering for a theater in Chicago, West-
inghouse 1§ negotiatlhg in Boston, and
the Belasco, Los Angelss, Is being con-
sldered for tele. Deals have been in
the fire for mare than elght months
and it s expected that they will go
thru shortly.

Use of theaters for tele, one engineer
explaing, is more diffleult than for redlo
because of the wholesale changes that
have to be made, but at present theaters
are ahout the only buildings with suf=-
ficlently hiph ceillings avallable for alr
plx In traffic centers, Most auditorlums
are cutside of the central locatlons that
tele needs and offlee bulldings don't have
the space. Consequently, there are only
two solutions—bulld your own or buy
theaters. Theaters can’t he rented be-
cause g control ropm and a client's beoth
on the sides of stages as In radio, 15 no
solution. A complete remodeling for tele
purposes is essentlal and that reguires
ownership.

Special Yiden Bldgs. Take Time

There have been several plans advanced
for the construction of special tele build-
ings In & number -of ecltles, but video
execs feel that speclial construction, while
good in the long-range view, wlll take
too long. Large-scale bullding eannot
e started until after the war ends, af a
time when tele will he starting Its first
boom oand in Immediate need for ade-
guate Ifacllities, Theaters are avallable
now and changes can be begun ‘befors
the war ends, whereas large bulldings
require & couple of years to put up, As &
restilt, legit houses are regarded as A
hest bet for tele's first flve or more
VEArs.

Facilities Restricted
Survey of existing facillties shows that
space |6 restricted ln most cases, In New
York DuMaont ls buying the Ambassador
and will move out of the present small
office apace at 515 Madison Avenue, CBS3
iz okay, wilth a large, flve-story, high-

(5c¢e Video Buys Thealers on page 33)
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“Gypsy Baron”
Gets Buffo Hand

Tho Poor Stuff

NEW YORK, Nov. 18—Npothing hut
show hunger could account for the ap-
Plause and apparent enjoyment with
which the Clty Center audlence preastacd
e Gypsy Baron upon its rebirth Ties-
day (14). The production trappings
weren't shoddy nor was the cast numer-
dcally skimped, but the volces, with twao
exceptinns, were so Inadequate that the
seasoned opera and operstta fans left
after the second act, _

An operetta s nothing without volces,
and with the exceptlon of Polyna Stoshka
and possibly Carlion Gauld, the volces,
a5 heard in this Johann Strauss “opera,™
were not even good speaking tonsll
soothers. TEven the dialog handling was
hardly Maln Stem, despite the fact that
Jessie Royee Landls was credited with
that portion of the direction.

The ork, under Laszlo Halasz, excel-
lent during the pre-curtaln ralsing perlod
{(wlth the electriclan playing with lights
on the scrim curtain), was less than ade-
gquate during the actual slnging. Tho
noted by The RBillboard critle, Bob
Prancis, on openlng night as swamping
the volees on the Gupsy Baron reem,
the ork wis simply thin. If it's & ¢holce
bhetween thinness and rlding over the
volees, perhaps thinness 1s more readily
acceptable I the volces have fullness and
timber like Polyna Stoska's, If, on the
athar hand, the wvolees sound thin, the
ork mey well be enjoyed, with all its
Instruments audible.

Everything but a spark is In The Gypsy
Barorn. The costumes and sets are ooloriul

and sometimes amusing, The dances are
interesting but nothing for a ballet fol-

(See Baron' Poor Stuff on page 31)

GENE KRUPA

Drommin® Back Into the
Top Brackets

RUPA knows his drums—and his drums

know him. He beats out his stuff on
practice pads until he thinks the sticks
roady for the skins—and then the skins have
a conference and Gone goes to work and
beats out lots of dough-
producing rhythm that

The can't be touched by any
Billlard [FP

He can read sheet music,

ﬂ,{ﬁ’.ﬁ but doesn"t when he's

working because he doesn't
want toe be tied down to
what's on the elefted bars.
From the days when he
playved with Red Nichols,
with Benny Goodman handling sax and
licorice stick, Gene has gone right along
to prove that a drummer man can and will
kick a band around when they knew how
the skin talks.

He's poing te play with a symph one of
these days—but the symph will have to
take its beat from Krupa rather than from
the longhair who makes with the baton.
In the meantime he's going to continue tlo
turn "em away—because, besides the music
he plays—he's certain to give the boys and
mirls a good show.

He's paoing to start picturing at RKO this
month, - He's back with newies on Columbia
dizks, and H. John Gluskin and MCA man-
age to keep those skins moving around the
country continuously but selid.
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11615 CHESTNUT ST., Phila. :

London Letter

LONDON, Nov, 11 —With a bunch of
new openings, London's leglt theater Is
back to normul, Chief new openings are
the two Oeorge Black musicals, By far
the belter of the two 1= Happy and
Gloriows, spectaculer revue at the London
Palladium, Tommy Trinder is principal
comic and 1= at his best In a terrific take-
off of Frank Sinatra. doe Gall, red-
headed ingenue, scores solidly and this
shaw clevotes her to deserved sterdom.

Amerlean entrles arc Ellsabeth Welch,
soplan singer with a big rep here, and
Jackle Billings, light-footed aned person-
able dancer. Both showstop in their spe-
clolties, Good work I8 turned in by the
Cairoll Brothers, Iialian musical eclowns,
and the Dagenhem Girl Pipgrs, Happy
and Glorious has everything 1o spell sue-
cess, Ib's fast, funny and colorful and
comparable with the best of Palladium
pre-war shows. Itshould outlast the war.
George Black's other musical, Jenny
Jones at the London Hippodrome, is prob-
lematic. Lavishly produced. it is over=-
crowdec. Spectacle is good and the sing-
ing above average but the comedy is
weak. Jimmy James, vaude comedian,
has little chance to be himself and is
handicapped by poor materinl. Carole
Lyne is exesllent in the leading femme
Iole, ’

On the non-musical zide the best of the
new plays is Happy Few, written by Paul
Anthony, a soldier serving In  North
Africa. Locale is El Alameln and the all-
male cast does justice to a gripping drama
that well may be the Journey's End of
this’ war. Play should paclk the some-
what off-the-map Cambridge Theater for
some time to come. Another war play,
but of a different callber, 18 No Medals,
a lukewarm comedy stressing the part
played by women on the home front. On
view at the Vaudeville, this glves a chance
for Fay Compton to put up one of her
best performances,

There's a bunch of revivals, all of which
look set for long Tungs. The Jack Hulbert-
Cicely Courtneidge musical, Something
in the Afr, resumes its popular run at the
Palnce Theater, where the advance Book-
ings run Into Christmas. George Black's
colorful hit, The Lisbon Story, is revived
at the 8toll Theater. Cast 1s not as
strong as when the musieal was at the
Hippodrome, with Marla Elsner being for
below Patricia Burke, who originally
played the lead, whilst LaMar and Roslia
pre not in the same class ag dancers ns
Alicia Halamn and Ozeslaw Xonarski,
Pollsh couple who show-stopped at every
performance, Stlll Lisbon Story is grip-
ping and infrigulng and should sustaln
interest for months to come.

Rert Ross.

CBS Declares 60c
Divvy Payable Dec. 8

NEW TOREK, Nov. 18.—The board of -

directors of the Columbla Broadeasting
System, Inc,, Friday (17) declared & cash
dividend of 60 cents per share on the
present Class A and Class B stock of
$2.60 par value. The dlvidend 1s payable
December 8, 1844, in stockholders of
record at the close of buslness November

04, 1844 Net carnings per sharg for the

period are reported by CBB to be alfd
for the nine months ended September 30,
1944, on a total net business done for
the period of over $42,000,000 as agalnst
#37,000,000 for a comparative period in
1943.
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COLLIER’S MAGAZINE:

*More than your money’s worth of spectacle, eolor, enter.
tainment . « . and girls! Biggest of the ice shows!™

THE PITTSBURGH PRESS:

“Just about every known superlative has been bestowed
upon previous ‘1CE-CAPADES® |, . . and now the 1945

version tops them all,”

CLEVELAND PRESS:

“Iee-Capades is by all odds the top attraction of the
year . .« best family show that comes to town!”

PITTSBURGH SUN-TELEGRAPH:

“Most captivatingly beautiful and most dazzlingly talented

skating extravaganza the rinks of this country have
ever beheld ™

PHILADELPHIA RECORD:

“The costuming is something entirely out of this world,
Nathing like it exists this side of Hollywood.”

TORONTO CLOBE & MAIL:

“The most luscious and entertaining show yet put on jee.
Everything is in the Ziegfeld tradition and in several
departments excels it,”

- CLEVELAND NEWS:

“Ice-Capadi:ls equals any other in expensive pageantry
and costuming and outdoes them in comedy and novelty.
It is the most popular and successful in the show world.*

TORONTO DAILY STAR:

“A ‘bang-up spectacle sure to make this skate mad town
completely happy. The fastest and slickest!”

Is It Any Wonder That “Ice.
Capades” Is Enthusiastically
Welcomed Annually By More
Than Two and a Half Million
Patrons in 20 Major Cities!
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BOOKING SCHEDULE
For Balance of 1944-'45 Season:

Audltorlum, Buffalo, Nov, 20-26; Mapls Leal Gardans, Toronto,
Maov. 27-Dec. 1; Forum, Montrsal, Dec. 3-14: Auditorlum,
Otlawa, Dec. 13-18; The Gardan, Boston, Deo. 26-Jan. 10;
Auditorlum, Providence, Jan, 11-23; Arena, Now Haven, Jan,
24.Foh, 1 Arena, Hershoy, Fob. 2.10; Uling Arena, Washing-
tan, Feb., 411-20; Auditorium, St. Paul, Fob, 23-28; Arenn,
Chicage, Mareh 2-14; Arena, Bt, Louls, Margh 15-Z1; Pla-Maor
Arena, Kansas Oity, March 23-Aprll 1; Arena, Dallas, Aprl
a3-10; Auditorlum, Ft. Worth, Aprll 11-18; Pan-Paolflo Aud)-
torlum, Los Angelos, April 28-Juns 3.

ICE-CAPADES, INC. 1315 RKO BURDING, NEW-YORK, N, Y
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How About That 5-Minute deg

Stephens Meet
Another Flop

E For Radiomen

3 Real Problems Ducked

h COLUMBIA, Mo.,, Nov, 20.—It pointed

A the way but it stil] wasn't the ideal radio

55; gonference. It had something to offer

% but still not enough to warrant about

260 important radio people teking three

days or maore from important wartime

jobs or traveling many hundreds «of

miles, That sums up the judgment of

A mttending execs at the Third Annual

'Y Radio Conference held November 17-19

# at Stephens College here.

The radio execs’ judgment, they sald,

- was conditioned by the waste of time for

5 radio conferences such as the last NAR

war confab, the Ohlo State yvearly get-

k, together in Columbus and the annual

broadeast conference of the School

s COouncil of the Chicago Board of Educa-

F tion., These, they said, have left a bad

. taste in their maouths and have made
them suspicious of all, radio confabs,

Exees Want Annual Meet

- Many of themn said that it was the re-
sponsibility of the NADR or some other
orpanization representing radio to hold &
vearly conference in a centrally located
spot. All the diverse forces in radlo
should get together ab this meeting, they
feel, and shake out hy free and open dé-
.:tiﬁ‘ bate the dirty linen of the industry, re-
move some of the bugs from 1t and bring
w together Industry ldeas to shape the
trends of the trade's future. To date,
g their reasoning eoncluded, this has not
een done.
However, all wais ol condemnation
B feven tho some of the radio people on
Baturday sald "nuts" to the conlerence
?\ fio sneak away t¢ a foothall game). There
]
j."'

ﬁ" ‘I-_'"*_,- L;g_l__

was praise, for example, for the way in
“ which the panels were set up. Mo spealker
was allowed to dominate any sesslon.
Panel members and people on the floor
* were urpged and encouraged to partleipate,
‘Humorously, there was praise, too, for
the system by which each guest was es-
corted arcund the confercnce rooms by
the rich, polsed and charming Stephens
4 pirls who attend one of the most pro-
pressive schools In the country. (Radlo
" programs are prepared by the students at
Stephens Statlon, and those who want to
learn how to become alrplane mechanies
| and radio englneers can do 50.)
r There was some pralse, too, for the
. way In which the conference was sct
« " up to dlseuss primarily the problems of
statlon ops along such specific lines as
o O prablems of statlon management, statlon
1 advertising prablems, station promaotion
and publieity, and television. But pralse
here gald: “This points the way. The sub-
= jects are excellent, but who is5 going to
bhother to consider them serlously and
make some lntellipent statements thot
will glve us something to take home and
think about; something that wlil make
us think it was worth making this trip.”
? The first sossion, “Problems of Station
o~ Management,” proved the contention of
thosze who expressed the above thought.

: ) Confab Dodges Dynamite
Althno the title was loaded with dyna=-
mite and could have brought out into
Jetthe open some of the many problems
confronting station management ag well
»gs the oplnions of panel members as to
how they Intend to solve these problems,
‘the session was & flop. In fact, one of
the panel members said afterwards: "God,
la» wasn't that boring?”
g Tor a short time 1t looked ns tho this
cession might be worth while when
™ Chalrmen Paul Page, program director
 of KVOO, Tulsa, Okla, brought up the
W 4 Subjlect of radio’s programing of con-
v troversinl subjeet discusslons. However,
¥ ' the boys slde-stepped this one Ilke a
flashy halfback eluding the only tackler
who stands hetween him and a touche-
‘& (See Stephens Meet on page 12)

¥
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guild presents

Durr’s ““Air Freedom for Whom?”
Article Gives Executives Jitters

WASHINGTON, Nov., 18—Should you
run into a radio exee suffering the jit-
ters these days chanees are ib isn't a2
nangover—sald exec has probably just
finished reading PCC -Commissioner
Clifford J. Dury's neat little hundle,
“"Freedom of Speech for Whom,"” eurrently
appearing In Public Opinion Quarterly.

Top radio men, lulled Into & Ialse cense
of security by mounting sales and earn-
ings and Inelining 0 the belief that,

355 Coast Air
Writers in Guild

HOLLYWOOD, Nov. 18—Report of
Radio Writers' Guild November meeling
shows that there are now 355 scriptera
on the rolls for the Western Dilvision.
s Moore, RWG  Western  Division
préxy, polnts out that this 18 o pood
percentage of working writers in Holly-
wood, Figures include 219 sctive meni-
hers, 61 assoclate, plus 76 in the armed
1un_ea Daring Lhc last year applicationsg
nave heen received from 113 active meni-
bers and 54 associates.

This i the frst year that BWG has
made progress here in lining up pag men
drom the top comnedy shows, Moore res-
ports that for the first time the local
n &olid front of comedy,
cramatic, [ree-lance and staf writers.

Prexy is now in New York where he
will attend a meeting of RWG delegoles
from three guild reglons,

despite the elections, this 1s the best of
all possible worlds, felt az if they had
been hit on the hend with @ hammer and
ziekle atter one veading of Brother Durr's
“For Whom'" speech,

It can e stated that the FCO commis.
sloners, In his treatise, views with alanm
the trend toward eoncentration of con-
trol In the industry in the nets, hacks
awey abt the NAB code, calls the NAB
A virtual stooge [or the nets, says Niles
Trammell wes richt when, before =a
Seunte committee, hie declared, "IHe who
contrels the pockethook confrols the
man," and In fact does a top to bottom
hatehet job on the indusiry, Durr says
“Tree radlo™ has pone out the window
but hopes that FM will redeem it"

One exec wisecracker: "“"That article
should have been entitled “For Whom the
Bells Toll.”

Camacho Okays
State Air Plan

MEXICCO CITY, Nov. 18. — President
Avila Camacho has approved o plan for
nationallzsing broadeasting in Mexico to
prevent Invasion of forelgn langlapges,
musip and customs via radio.

First step toward State ownership will
be Incorporation of 30 stations &l North-
crn baorder plants, while o chain of 400
stations in {he Republie will be asked
Lo distribute Mexiean folklove,

NAB Must Include Tele. FM &
Facsimile To Prevent Trade

Squabble, Air Chiefs Warn

Net Exec Wanis End of Different Groups for Everything

NEW YORK, Nov. 18—A united front
of AM, M, viden and facsimile broads=-
casters within the NAB was advocated
here this weelk by several of the Indus-
try's top men. Enfry into the org of
CBS's tele station, WCBW and the wed's
two FM stations, WABC-FM and WEREM-
FO Is the tip-off, they stete, to a con-
certed  organizing  drive to get  all
branches of radio together and end what
s ecalled a confused tele and PM trade
nasoclation pleture,

At the NAB'S board mesting in Chi-
cago Wednesday (15), it was decided #o
set up a special video department to lny
the ground work for an active member.
ship drive. It will get under way as soon
ag o director can be found to head .
This move, said one top web exec, s
only the heginning.

NAB Needs FM and Faesmile Dep’is

“What ls needed now," he told The
Biliboard, “is the establishment of FM
and facsimile departments to do the
same thing in their fields. There iz a
definite need for united membership
within the WARB. As It stands now, there
is one FM outflt, the FMBI, and four
televislon orgnnizations, TBA, ATS, TPA
and TRC. Their vigorous competition
presents a danger to broadeasting, We
are all in the broadeasting business. And
a split of that industry into several
warlng groups will mean that we won't
have the strength o fight the inroads
af motion pictures or to lubhj,r cifeotively
in Washington,

“Some weeks age I saw an analysis of
FMBI membership which showed that
of 126 members, 90 odd pre network af-
filiates and more than 70 hold member-
ship in the NAE, 7The reason for this

situation, which may result in the NAB
finding itself confronted with a Iarge
and viporous trade assoclation In com-
petition with {6 when the freeze ends, 1s
a resnlt of the NAB's Iack of recognition
of FM., Thus far the NAB line dond
nothing to glve its members informatlon
or englneering servies in FM, To mwe-
vent a division In broadeasting raniks,
it must take actlon now. The grune goes
for televislon and facsimlle,

NAR Logical?

“T think thal the NAB is the logleal
organlzation te sccommplish the unolflea-
tlon because of two things: (1) It is
the biggest nssoclatlon and representa
the preatest number of broadensters; (4)
The wmwembership of the FMBI, which
claims that it I= an operation entirely
different from radio, has 90 web affillates,
That means that they are going o use
duplicete AM and FM programing. And
that means that they are broadcasters
and nothing else”

At the same time, new blood in the
arg muy restore it to the vigor that it
should have to be really effective, he ssys.

“There was, out in Chicago, a chenca
for the NAB to make a strong statement
an M and televislon, When CBHS came
in, the president should have used the
move 45 o springboard to announce new
policy to unity the industry. That wasn't
done, but a new, young group may foree
such action,”

The industry today, in the mind of the
exec ang others faces the danger of
splitting  itself inte @ Thydra-headed
shambles of squabbling trade groups
pulling ageinst one another, he &avs.
To stop it [rom spreading, the NAB has
1o gel busy.

Cpretty muach

?

Aches Aplenty
ForWe]} Skeds

Affiliates yclp every time
a sponsor adds a small
program seg

NEW YORE, Nov, 18 —Networks and
atatlons are definltely opposed to the
breaking up of the hour into 12 five-
minute segments of time, despite the
Mot that such a move would increase
the per-minute income
of the nets and bhring In-
o bBeing B lime sep
which would slmplify
bookkeeping  problems,
Idea wns to make gl1
programs multiples of
five mimutes and had
nothing haslcally to do
with Increasing the
number of fGve-minuie
broadeaste on the alr.

However, the reason that the five-
minute common denominator may nod
get very for ls actually that webs fear
that it will start a lot of thinking in
terma of five-minute programs, several
of which, Nke the OBS 8:65 slot, hove
excellent Hooperatings, Also local sta-
tioms have had the five-minute field
to themselves and Uthey
want it to be that way. One neb ofliclal
admitted that every time a flye-minute
wieh program has heen proposed, even
If that five minutes were within the
framework of a 16-minute or hali-hour
show, the station relatlons departments
of the chainsg have hed hell to face, Even
the making of the final flve minutes in
the Fiteh Bandwdgon g news shot s0me
time apo brought its allotment of sla-
tionr mumbling, despite the stk that
the news slot was almost an eszentlal
on an NBC Sunday evenlng geries of pro-
mams from 6 to 11 pan. without a 50C-
ond for news,

Coronet Pulling Okay

Blue has Coronetl Stoyyteller seross the
hoard at 8:55 pom, from Hollywood and
the strip 15 attracting a good lstening
puclience. Also, thls network had the
five-minute segs on Spotlight Bands for
soversl months. Desplte the fact that
both have drawn large listening audi-
ences, the net seems content to let the
matter stand with the lone Coronct
perlod for the time being, Murray Grab-
horn, assistant general ealeg manager of
the net, sald: “There i3 no indication
that o decresse would be fortheoming”

Parsons Doesn®t Show

“ Net was skedded to have Louella Par-
sons on for five minutes following Walter
Winchell and hefore Lower Basin Strect
got. golng to complete the 46-minute
porlod. TFor some unknown reason, Miss
Parsong never appeared on the show for
Jergons.

Whether net officlals objected to this
or it wins Mlss Parson’s own maove 1s nod
known. It iz probable that the Blue
abjected to cutting up the time. Other
nets, especially CBS, keep a close tab on
what 2 show will include. Willlam J.
Fagan, manager of the CBS sales pro-
motion department, said that the nec
contrals news perlods, This means that
{f the net haz a newscast following a
certain 80-minute hroadeast, the sponsocr
of the half-hour show can™t Includs
newscasting as part of it. This obvious-
1y i5 done to pravent repetition,

Davis Built a Period

OBS hos the 8:650 pom. period of news
which dates back to the Munich days
when Elmer Davls went on the alr with
a news summary. The broadeast became
popular and the net intends to continue
it. But there {5 an agréement with the
stations that no more fve-minute
periods will be put on, The 8:50 nowe-
eitst gives listeners a mid-evening sum-
mary of happenings,

Facan belleves that in the post-war
(Sce S-Minute Seg? ot page 10)

B.ma*é'm. d
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Broadcasting ABC Becomes Reallty

Broadcast Measurem’t Bureau

Under Way With NAB Love

January to see start of actual work with first mailing,
April, 1945; first report expected November, 1945—
sample million ballots: does not replace Hooper or CAB

CHICAGO, Nov. 18 —Ruodio came one step closer this week to a goal toward
whiilch it has been fighting for years—the establishment of a standard, accur:zte
station coverage method comprrable to the ABC of the newspaper business, The

ste

p taken was the formal approval by the NAB board of directors meeting in

Chilcago, of the working formula of a Broadeast MMeasurement Bureau willch NAB

will operate In econjunction with the
ANA and the AAAA at a yearly cost of
a500,000 4o the stublons of thie ecountry.
| '"This bureau was approved In resolution
form at the WAB war conference here In
August but It wasn't untll this weelk
that the working shape of the organizi-
tion becamme apparent, The burean wiil
epen an ofice in New York early In
Junuary, 1845, The ballots to be used
In its flrst survey will be sent out In
Aprll, 164b.

Plenty of Conferences

The history of the formatlon of the
buresu since the NAB war conlerence
hrs been one of conferences of lawyers
and representetives of the NAD, the ANA
and the AAAA, On September 29 In
New York a group of lnwyers drafted the
by-laws of the bureau and modeled 1ts
corparate structure upon those of the
AHC and the Traflle Auvdlt Bureau of the
publishing Industry. Here It was de-
clded that, ps 15 the custom In the ABRC,
advertizers nnd advertising agencles wiil
not pay for maintenance of the bureoau,
Statlons subseribing to the service, in-
cluding NAB members as well ag other
stations, will fpot the bill. This will be
charped off In a manner so that the
stations recelving most of the votes on
the closed mall ballote which wlll be
malled oub every two years al o cost of
#i mlillon dollara will have to come across
with the most. There will be a floor on
this charge of belween $100 and 2200
and o ceilllng of beltween $10000 and
$15,000, so that even tho the large sta-
tlone will undoubtedly pay a large share
of the cost of cperation they wlll not
pay an unfalr ameunt, and statlons re-
celving only a small amount of votes
will stand part of the cost,

On October 2 the board of directors of
the AAAA approved the formatlon of the
pureau £s tentatively outlined at thatl
time and pledged thelr support o its
birth and ultlmate growth. On October
23 the ANA board of directors followed.

On November 11 sub-commitbecs of
the three partlelpating organizations
met {n New York and formally approved
the artlcles of Incorporation.

Birthday November 14

The resenrch commiftee of the NAD
presented the plan to the organizatlon’s
board of directors Tuesdny (14) and re-
celved approval the same day, the day
which will go down in radlo history as
that on which a 16-year problen: in the
industry was finally solved and at last
the industry could say 1t was golng to
have & yardstick which would acceurately
meagure & atation's coverage, and present
a figure comparable to o newspaper's cle-

lation,
lﬂ'lh.e, BMB, as set up In its artlcles of
Incorporation, will have 15 members on
{ts board of directors, flve each from
NAB, AAAA End ANA, Declslons on mat-
ters of major importance will reguire
the spproval of nine members of the
board before they can be put into prac-
tice, Thus none of the organizations
rﬁpr-eﬂﬂntﬂ-d ecan take control for its own
interest. 'There will be officers, as yet
uneiected. ‘The prestdent probably will
be from ANA; vice-president from AAAA,
and secretary-treasurer from NAB., Of
the five broadeast Industry dlrectors one
will represent the NAB, and one each
will represent the nets and large, small
and medium statlons,

CBS Type of Ballot
T‘.ha halloting wl]l bt modeled on the
pe CBS hos been using for years, The
't.}pe of ballot to be used, the economic

(S¢e BROADCAST ABC on page 32)

Porter Is In:
Ily Policy To

Stick, Maybe

Two-Sided Listener Liked

WASHINGTON, Nov. 20.—Radio big-
wigs here hailed with relief the nomina-
tion of Paul A, Porter, 6 feet, 4-Inch
Kentuckian and former CBS hired hand,
as successor to James L, Fly in FCC slot
made by FDR Thureday (16).

Altho Porter is expected to Iollow up
¥ly's policles—he had Ply's blessing ab
White House for the asmsignment—he s
rated as a “two-slde llstener” who will
give industry a falr shake, particularly
as he knows problems from the ingide
as well s the out, He 1s a sharp publle
relations hand also, having come into
government ﬂrtginnlly for a p.-r, assign.
ment, and relations hetween blz and FCO
should be better than durlng Fly reglme
as the outgolng chalrman, desplte his
virtues, was not one for sitting down
with the boys and thrashing out an ar-
glument.

Untll Porter's appointment i con-
firmed by the Benate and he is formally
naned chairman by FOR, Commissioner
Ewell K. Jett will serve as “acting chalr-
man,” Jett was asked by FDR to assume
duties when Fly left and he will serve
until Porter is in, probably about Jan-
uary 1.

Allocations Still No. 1

Allocations will be No. 1 Porter prob-
lem when he moves Into Fly apot. Scut-
tlebutt here iz that he and Fly will ait
down, If they haven't already, and go
over allocatlone and that Porter will
then follow Fly's positlon pretty much,

Dedpite all the rumeors and gossip o
the contrary, this ghould mean that band
asslgnments will not be made wuntil
Porter gets into stride. Hint that this
will be the case was evidenced at the
FCCU offices here today where allocations
were not even belng mentioned and the
feeling prevalled thet nothing will be
done untll Porter takes over,

A native of Joplin, Mo., Porter began
hils career ps a mpﬁrm:rr on The Lexingion
{Ky.) Herald. He studled law at the
University of Eentucky &t the same time,
In 1033 he was counsel for General
Mewspapers, Inc, ownlng papers In
Georgla, Oklahoma and other States. In
May, 1933, the Department of Agricul-
ture asked him to come to Washington
to eid in a publicity campalgn In con-
nectlon with the cotton reducing pro-
gram, He planned to stay there three
morrths but has been there ever since.

He served as speclal counsel to AAA
adoiinlstrator, Chester Davis, for four
vears and earned a rep &s an early New
Dealer, He lef{ the government in 1837
to become Washington CBS counsel,
With the war he went to OFA and after
that took a lob with economie stabliizer
Tred A. Vinson, where he handled price
poiley. From there he went to the Demo-
eratie Natlonal Commlttee, handling

ubliclty and acting as right-hand man

Bob Hannegan, Darrmcratlc national
chalrman. He is 40, married and the
father of two children,

King-Trendle Still Trying To
Sell St. Pete on Selling WS UN

aT. PETERSBEURG, Fla., Nov., 1B.—
Bigeies of the King-Trendel Broadeasting
outfit, Detrolt, were in town this week
conferring with councll members, Mayor
George 5. Patterson and Clty Manager
Carleton F. Sharp, in o deal to purchase
Btation WSUN, Blue Net affillate In this
area owned by the clty.

Tho turned down on original piteh,
George W. Trendle and H. L. Camphell,
repping the Detrelt org, artlved here by
plane in effort to make the clty change
1ts mind.

Prior to the arrival of Trendle and
Campbell, Mayor Patterson sald:

"We told the Detroit syndleate months
ago that WSUN Is not dor sale and will
not be sold, But the group wanted to
talk to us, so 1F wis only <common
courtesy to hear them, Council will meet
with the gentlemen to hear what the
syndleate has to say, but we still have no
ldesa of selllng the statlon.

Plus Flackerage

“It has furnished St Petersburg tre-
mendous advertising that could not be
measured in dollars, and last year showed
& profit of nearly &50,000, and council
helleves we should keep [t."

Clity's definite stand was Jarred some-
what following the flrst meeting with
the Detroit group Saturday (11) when
Trendle offered ng much or more pub-
leity to St. Petersburg over WSUN and
12 Michigan stntions controlled by the
syndicate.

"We would be willing to make an op=
erations agreement,” Trendle said, "bhut
the Federal Communications Commission
inslsts upon an out-and-out sale”

Argument to councll was based on
costs of operating a post~war radlo sta=

tion when televislon s put in operation
and frequency modulation takes the
place of the present amplified modula-
tlon system of operation,

FM and Video

Inereased cxpense of Installntion of
aquipment for FM and television wlill be
regquired, and the syndicats showed that
operation will become a much greater
task with many new problams to Tace.

Clty audit carrles & value on the sta-
tlon for $158,004, Clty purchased it four
vears ago from West -Const Broadeasting
Company for .2125,000. Previously 1t was
operated jolntly with WIMLA, Tompa, on
a split-time basis.

During the first Ahree wyears under
direct clty operation on a full-time basls,
the looal statlon piled up o sizable dew
flelt., During the last year, however, it
pulled ouf of the red and thls vyear [s
estimated to net an operating proflt of
about £48,000.

Trendle and Camphell are prepared to
affer about 700,000 for the station,

CBS Goes to Work

On New Engineering

NEW YORK, Nov, 18—0UBS has created
a new department of englneering research
and development under Dr. Peter Gold-
mark, ehlef television engineer, to do re-
search in tele, antenna, tubes and re-
cordings. It Is expected that the new
deperitment will concentrate In high-
frequency tele.

William B, Lodge, formerly actlng head
of the peneral englneering department,
will become permanent director of the
new department,

WMCA Hearing Writes Finis

To Lea Select Committee

WASHINGTON, Nov. 20, — Donald
Flamm will get his last chance to prove
hizs “cocrclon” charges on WMCA sale
when Lea Select Committee convenes at
House hearing room Wednesday (22).

Flamm, Edward J. Noble and some
others are belng brought in to give latest
version of the now famous New York
deal, hut the guess here todsy was that
except for o few more headlinds the pro-
ceedings will be Just so much more
Washington sound and fury “signifying
nothing.” Counsel John J, 8iraca, plek-

Ang up where former Counsel Gary left

off, will do all in hls power to glve Flamm
his day in court.

The buslness 1s expected to take up
two or three weeks and will bring to an
gnd the FOC “Investigntion” touched off
by irate Congressman Cox of Georgla,
who got mad when his #2,600 fee for
Washington fronting was brought Into
the open. Representative Louls Mliller
(R., Mo.), taking up where Cox left off,
hzs promised to be on hand to swing the
ax when the boys get togethér Wednes-
day, but many here clalm that Miller,
now singing those S%, Louis Blues a5 a
result of the drubbing handed him at
the polls, won't have his heart in It.

110G Ranrl
Ones the WMCA hearings ars wound up
the commilttes will get down to the busl-
ness of writing a report to show Congress
why the 110G appropriated was a good
investment. This should be no 1lttle
chore in itself, many of the boys Teel.
It {8 a cipch thot the committee will
be out of existence December 31 when
Congress writes finis to the T8th Ses-
slon and it iz doubted hers that even a
recommandation for any constructive
legislation will come out of it. It Is a
safe bet that when all 1s sald and done it
will be old Johnny Taxpayer who will
agaln be left holding the bag,
Btatistlcally and for the record, it

mlight be adﬂed that thus far the come
mittee has produced four volumes of
testimony comprising 4,607 pages, In ada-
ditlon to the 110G's expended by the
comnmmittes and s staff, It 1z a pood bhet
that the goinps-on cost the FCOC an equal
amount In digging up technical data,
getting lawyers and bringing In witnesses
and all at o tlme when the F'OC should
have been devoting its time and energles
to the business of speeding vital com-
munications In wartlime. BRepresentative
Cox's beef, in other words, haa probably
cogh the government some 2000 In all, ns
well a5 causing an uproar that has done
nelther the 'CC, the inﬂust-rjr nor Conle
gress any good.

| Coward controversy,

Verce of Brooklyn

NEW YORK, Nov, 18—March |
n Time air show called Sid
Ascher, president of the Society
for the Prevention of Disparaging
Temarks About Brooklyn, and
asked him for a statement in con-
nection with the Brooklyn-Noel
Aschier sald
he would give them & statement
provided his favorite radlo actor,
Peter Donald, be wused as his
“voice

Time cunlled Donald, teld him
they wanted him to do the Ascher
statement and instructed him to
ret with Ascher immediately to
study the SFTPODRAB prexy's
volee,” What Time didn’t know,
and won't know till 1t reads this,
Is that Ascher ls a press agent
as well as Brookiyn's champlan,
and one of his top accounts is
Peter Donald.
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They said:

“You'll have to get up awful early

in the morning to beat ’em”
[so we GoT uP AWFUL EARLY]

rOoM Mt. Hooper's Network Daytime Report for October
we find the average weekday morning rating (9-12 A. M.) is:
Blve. . . . 4.0
CBs . . . . 34
NBC. . . . 3.2

That brings up a story,

Last year, figures were different. From the Hooper figures, it
looked like CBS and NBC had a hex on the American housewife,
Folks in the ad business just shook their heads over figures like
these, for January, 1943:

CBS . . . . 41

NBC. . . . 3.7
Blve. . . . 29

Those folks said, “You will have to get up pretty eatly in the
morning to switch that!”

5o what happens?

So we get up early. Stay up late, Ask thousands of housewives
about the programs they listen to in the morning. 36% of day-
time listeners tell us there are too many tear-jerkers,

For them, we feature programs like the Breakfast Club . . .
Breakfast at Sardi's . . . My True Story.

And then what happens?

In January, 1944, we take the lead on average monthly
ratings, and hold on to it from then on.

In morning quarter hours Blue is first most often and we get

““THIS IS THE %&/ﬁ NETWORK"

AMERICAN BROADCASTING COMPANY, INC.

tops in 66 out of a possible 120 fifteen-minute morning periods

(January-October). Just last month we led in more than NBC
and CBS combined.

Jack Berch moves over from MBS and the first pop out of the
box clocks up a higher rating than his best at Murual,
We sell more morning time than any other network.
# + *
And we find there is something about oxr women: they chuck
their sales resistance under the sink when they listen.

Don McNeill who talks regularly to four out of every ten
women listening to the radio after hubby has gone to the off ce,
offers housewives a membership blank for his Breakfast Club.
820,000 write him letters, Then the paper shortage gums things up.

Macfadden turns up with a thing about "wartime love.” It's
mentioned once on My True Story—then a sustainer. In two
days, 3,654 ladies send for ir.

A cdlient offers a market basket for 25¢ on 47 Blue stations. He
buys 32,000 in the first sixteen days to fill orders,

That is all, except to tell you that we have one spot left in the
motning with a for sale sign on it.

And we want to remind you that all this proves once again
that the Blue—the youngest, freshest, most virile network—
gets listeners and sells goods.

GIVE US THE PROGRAMS — WE'LL GIVE YOU THE
RATINGS, RESPONSES, AND SALES.
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LISTENERS-PER-SET RATING |Fourth Group
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L
Based upon Hooperated reporis for period ending October 30. Presenting the Eyes MB S W]I'e
programs having “Most Women,” “Most Men and “Most Children® per listening set. l D F [ s
1
WOMEN DES MOINES, Nov, 18, — The mad
{(Daytime) saramble for the Mutusl outlet in Des
Moines reached a new piteh with the
Program Women  Tofal  Hooper- Net Agency Sponsor surprise entry of a fourth, newly or-
lillenen li:'anﬂr! a'ing Eﬂ.ni.ﬂﬂﬂ ﬂD‘I"pDI‘RtiGH, the Mi{!"ﬁrE'Et Bl‘ﬂ'ﬂ[i'
et | casting Company., A fifth group is ex-
SONGS BY MORTON DOWNEY ..........137 2.08 2.8 Blue D'Arcy Adv. Co. Coca-Cola ©Oo. pected to enter the tilt for the franchlse.
JOYCE JORDAN, M. D, ..., 0oiiuuess v+ i1 .38 1.70 37 CBS Young & Rubleam Genergl Foods The new entry was made by the owners
CEHDRIC POSTHR .......c0... P -2 -2 a a3 a8 MES Ruszel M. Seeds Cirove Laboratories of Et.n.tllml KFNF, Shenandoah, Ia., John
BREAKFAST CLUB ......vvirinricnnasnn 1.33 2,01 4.2 Blue Kenyon & Eckhardt Kellogg Co. Nicholson and Klbert Read, who would
WHEN A GIRL MARRIES .. ... i .+:1.33 1.87 8.9 NBO Benton & Bowles  (General Foods lke to move their station to Des Moines,
MA PEREING ....... e veeess183 1.85 B8 R D-F-5 Procter & Gamble 'I'hE:n- cnrpn}'atlnn papers listed capltal
PORTIA FACES LIFE .........., e ..1.31 1.80 71 NBC Benton & Bowles  General Foods stock at $125,000.
THE GOLDBEERGE ........... PRI RS, 1.1 187 4.8 CBS Compton Procter & Gamhle The Shenandoah bid came as a surprise
STHLLA DALLAS ....ivvivcanarennrs »++1.28 1.83 6.9 NBC D-F-8 0. H. Phillips because the Cowles Interests are reported
MA PEREINS .....oon000es e .1.28 1,70 5.8 NBO D-F-8 Procter & CGamble | to have 38 per cent ownership in EFNT.
oz The Cowles Interests have just sold thelr
. : other Des Molnes station, K50, to the
(Evening) Murphy interests In Minnenpolis,
Program Women  Tofal  Hooper Net Agency Sponsor Companies previously formed for the
listeners Listeners  aling purpose of snagging n Des Moines station
are Capital City Broadeasting Company.
BAMMY: EAYE ... aiiandiiinsetisesnssd60 292 6.0 MBS Warwick & Legler CGeorge W, Luft Co, | composed of local business men: Capital
YOUR HITPARADE ......... e e e L R R TR 18.2 RS F.C&B American Tob, Co. Racdlo Corporation, which includes Chi-
PRANE SINATERA . ovemsoreninsossesn 1,55 2.73 114 CES J. W, Thompson Lever Bros, cago interests, and the Independent
ALBUM OF FAMILIAR MUSIC .......... 1.56 272 11.7 NEC D-TF-8 The Bayer Co. .| Broadeasting Company, formed by John
HORACRE DT e irdeiesniice i saen 1.54 2.61 25 Blue N. W. Ayer Hires Co. Boler, of Minneapolis and Des Moines in-
SATURDAY NIGHT SERENADE .........1.58 3.62 8.5 CEBS Gnrdner Adv. Co. Fet Milk Sales terests. In additlon, the Tall Corn Net-
ONE MAN'S PAMILY ........ v o g S D 2.70 127 NBC Kenyon & Eckhardl  Standard Brands worlk, made up of six amall Iowa stations,
PARETR PEN NHEWS ....ceeresncserssss .40 289 10.4 CBES J. W, Thompson Parlker Pen Co. has Indleated lts Intention to seek a Des
LUTHERAN HOUR ,.....icoevas4 PERTRPEIRS 1. . 2.62 1.1 MERS Sustaining Sustaining Moines outlet.
TAKE IT OR LEAVE IT ....00000ses0s0:.1.46 266 16.1 OBS Biow Eversharp
Fall River Paper Buys WSAR
MEN
5 HARTPORD, Conn, Nov. 18.—Station
(Daytime) WSAR, Fnll River, Mass., has heen gold
; by Doughty & Welch Electrle Company
Program Men Tolal  Hooper Net Agency Sponsor Yo the Tall Biver Broadessting Cortiuny.
Listeners Lisfeners  afing owned by the Herald-New Publishing
— Company, Fall River. Sale price was
CHDRIC FOSTER ...voveeus . . aa0.62 2.23 2.8 MES Russel M. Seeds Grove Laboratovies £175,000.
BAUKHAGE TALEKING ....ics0004000444,0.48 1.79 2.8 Blue Co=Operative
BREAKFAST OLUB .......... PR . .. 0.36 4.11 44 Blue J. W. Thompson Swift & Co. ’
JAUEK. ARMAETRONGE (.iicareserasinsnses .0.31 2,81 2.4 Blue Knox Reeves Adv. General Mills, Ing, R Ty
BREAKFAST CLUB ........ PP i 3 | 2.01 4.2 Blue Eenvon & Bekhardt Xellogg Co.
THRATER OF TODAY ......i00... aaas 28 2.04 6.4 CB& B, B D&O Armstrong Cork
FRONT PAGE PARRELL ......c0veas.4..0.28 186 43 NBC D-F-5 Lnrned Corp.
MYSTERY CHEF ..,....... ceeans eesassl.28 1.86 1.6 Blue Ca-0p Co-Operative
LET'S PRETEND .....c0004 L T Ly g 243 4.3 cB3 B,B.D&O Cream of Wheat
BEENARDINE FLYINN ....cciiceenes e e « 026 180 5.2 CB3 Compton Procter & Gamble
2 (Evening) .
Program Men Tolal  Hooper- Net Agency Sponsor o
Listeners Listeners  aling
o
GABRIEL HEATTER (8UN) .vcecirseess10B 260 0.2 MES Erwin, Wasey Barbasol Co. KATE SMITH 34.3
RAYMOND GRAM SWING ........00....1.08 244 4.1 Blue Compton - Bocony Vacuum Ol Here’s where you get a BIG
GABRIBEL HEATTER (TT) ...covvan. voe 1008 2.43 11.0 MBS Erwin, Wasey Zonite Rating, BIG Station, BIG Market,
WATCH THE WORLD GO BY .......... .«0.87 2.70 4.6 Blue J. W. Thompson Ford Motor Co. #Hooper Rating Win.—Spr. Index 1943.744,
UPTON CLOEE ........ L ARAHPRPER g - 2 L 2.40 4.3 MES Lea Burnett Lumberman's
GABRIEL HEATTER {(MWF) .......... . +0.97 2356 10.3 MBS Erwin, Wasey R. B. S8emler, Inc.
CEDRIO FOSTER .....coocessnssesssesss0,0986 2.20 5.1 MBS N. B, Humphrey Imployers Group
LOWELL THOMAS .....iceiensssns PRI 4 B ¢ 251 134 NBC R, W & O Sun OI1 Co.
HEHRY GL.&ETDHE Foaomf Bom o md SRR EE Iﬂlgd: 9-';IL 2.5 Mm J! Wr Thﬂmpsﬂn GE‘HEI‘HI Giﬂﬂ-r C:n'l
FITOH BANDWAGON .....cvvecsnensnssa0.83 217 12.8 NEC * L. W. Ramsey F, W. Fitch Co. WORCESTER
CHILDREN -
(Daytime)
Program Children  Tofal  Hooper- et Agency Sponsor
Listeners Listeners  ating
JMI:. ﬁH‘h’ETRGHG rom B AR OEE B E S AR ® R ek 11141 EIEI 3"; E]-uE K:u-ux- HE‘E"EE GEHEI."J.] MiIlE
TERRY & THE PIRATES ....ci00i0:0:0:4:18 2.26 H Blue B & M Quaker Onts Co.
LETE PRETEND .. icéiviceesivsseassssd. b 2432 4.3 CES B,B,D&O Cream of Wheat Los Angeles, Calif.
BETARS OVER HOLLYOOQD .....ci04-4 . 0. 75 3.16 6.8 CBS Sorensen & Co, Bowey's, Inec. : i
BILLIE BURKE ...... SRR i T 1.9 5.7 CBS B,B,D & O Servel, Ine. A O aie i Santions s Yils
THEATER OF TODAY ........ PR G . » +0.66 2.04 54 CBS B, B D & O Armstrong Cork over 100 publishers, plus old favor-
JUST PLAIN BILL ..icovsvsnsenss'sssnsOBd 1.97 45 NDO D-r-8 Anacin Co. ites. Includes lead sheets and lyrics
BREAKFAST CLUB ...ccresvssnsacns PR ¢ .11 4.4 Blua J. W. Thompson Swift & Co. of chorus.
IRENE BREASLEY ..cocaees e T e s 1.80 24 CES Kenyon & Eckhardt Southern Cotton Samples free,
01l Co.
SONGS BY MORTON DOWNEY .........044 2.08 Z.6 Blue D'Arcy Adv. Co, Coca~Cola Co. o T“NE DEx
9
Broadway -
( Evening) New York 19
Program ' Children  Tolal  Hooper- Net Agency Sponsor
Listeners Listeners  ating PHO 70 F[MMM/’/&M
LGHE RM’T'GEEI W@ BB W BB SRS E R R W a4 wa W ,ﬂ.ﬂﬂ Erﬂl E‘ﬂ E]'.LIE D-F-E EEHEPE’I Millﬂ “ﬁd‘ﬂ fmm GlF  owWin hﬂ-ﬂl ar t'l I
BLONDIE ...... Y - 1 2.80 9.2 CBS Wm, Esty Colgnte-Palmolive- any siz0 or D WL or. Mptives . In
PEEt.I dolng work for RGA, MCA, Tommy Dorsay,
THAT BREWSTER BOY ....... s TR 2.60 9.0 CBS ~ Ruthrauff & Ryan Quaker Oats Co. Harry Jamos, Frank Binates, Oonnee Boswoll, oto.
DATE WITH JUDY .c.cevssssnsnanvansnss383 2.57 12,5 NBO R W &C Lewls-Howe Co, Write for pamphlet
A MYSTERY ...oovvervvcnnnns ... 087 2.56 6.3 CBS Compton |, Procter & Gamible “py 3
S ARTReE e ara s e e 2.60 8.7 Blue Warwick & Legler Blcan o To Aol Your
GMIEEEEWHE e IR [
MYSTERY THEATER ...ivovvecrnnasasas:0.60 243 114 NBC Young & Rublecam Centaur Co. seily ree sampies,
PAREKHR PEHN NEWSE ..ivcocrsererssns .+ 0.59 2.09 104 CBS J. W. Thompson Parker Pen Co. price list B. Mail
INNER SANCTUM ..vvevrearrsanss oo ssans .58 2.B8 10.8 CB& Tod Bates g i orders everywhere,
QUIZ KIDS .....0vveenrissanriosssaeasi0.58 2.00 a8 Blue Wade Adv, Agency Mlles Laboratories
These Tigures apply only o the shows suhscribing to the Hooper service, but this Ineludes the majority of shows on the Moss
alr at this time. Photo Service
The “Talent Cost Index” is protected by the copyright of The Billboard and infringements will be prosecuted, 155 W. 46, N. Y. C. 19.  BRyant 9-8482
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FCCand NAB Upton Close Replaced By
Max Hill With Plenty Fuss

Compromise
Identitication

Riiles and Regulations Set

WASHINGTON, Nov. 20—FCC's “spas-
© ecifie identifleation” proposal, aimed at
alring hidden sponeorship, particularly
on pollitical broadeasts, has been com-
promised with Phillin Loucks, represent-
ing NAB, handling industry’s side of the
story in talls with OO attorneys. Harold
Ryan will advise outlets of the agree-
ment onee the draft, already approved by
NAH, Is okayed by FCOC,

The tentative draft indleates the in-
dustry gave in on some points while PCQ
backed away Ifrom pre-election stand.
Compromise does not mean that the pub-
lic hearing has been called off. Hear-
Ing, announced for Navember 27, will be
held and those broadcasters desiring to
be heard still can talk.

Tough Nut

Toughest nut to crack In arriving at a
compromise wag that portlon of the new
agreement relating to alrings of "con-
troversinl” subjects, even on sustaining,
Loucks, advising NAB on the agreement,
commonted on this section: “Paragraph
B iz an sttempt to meet the problem of
all material used in connection with a
politlonl hbroadeast or a broadcast in-
volving the discusslon of a controversial
public guestion where the furnishing of
glich materin] is for the purpose of in=
ducing the broadeasting of it, it shall be
properly identified as to source,

=For example, when the National Asso=
clation of Manufacturers or the OIO fur-
nishes transcribed propgrams to a statlon,
during the course of which views are pre-
sented on controversinl gquestions, the
name af the party furnishing the tran-
soriptlon must be made known even tho
the program is sustaining.”

Compromise Text

The full text of the proposed agreement
follows:

(A) In the cose of each program for
the broadeasting of which money, services
or other valuable consideration is elther
directly or indirectly paid or promised to,
or charged or recelved by any radlo hroad-
cast gtation, the statlon broadeasting such
program shall make, or cause to be made,
an appropriate announcement that the
program is sponsored, pald for or fur-
nizhed, elther in whele or in part,

(B) In the case of any political pro=-
Eram or any program involving the dis-
cussion of publie controversial issues in
which any records, transcriptions, talent,
soripts or other material or services of
any kind are furnished, elther directly or
Indirectly, to a statlon as an inducement
to the broadeasting of such program, an
announcement shall he made both at the
beginning and conclusion of such pro-
gram on which such material or services
are used that such records, transcriptions,
talent, serints or other material or services
heve been furnished to such station in
connection with the hroadeasting of such
program; provided, however, thaft only
one such mnnouncement need be made
glither at the beginning or the conclusion

of any such program of five minutes
duration or less.

Fully Ydentify

(C) The announcement reguired by
thia section ghall fully and fairly disclosge
the true identity of the person or per-
sons by whom or in whose behalf such
payment iz made or promised, or from
whom or in whosa behalf such services
or other wvaluahle consideration is re-
cefved, o by whom the material or services
referred to in subsection (B) are fur-
nished. Where an agent or other person
contracts or otherwise makes arrange-
ments with a statlon on behalf of an-
other, and such fact is known to the sta-
tion, the announcement shall disclose
the ldentity of the person or persons in
whose behalf such apgent is acting instead
of the name of such agent.

(D) In the case of any program other
than & program advertising commercial
praducts or services, which is sponsored,
pald for or furnished, either in whole
or in part, or for which material or services
referred to in subsection (B) hereof are
furnished, by a committee, assoclation or

CHICAGO, Nov. 18 —Max Hill, NBOC
foreign correspondent now In the Furo-
pean  theater, will take the place of
Upton ‘Close on the net's Sheaffer World
Parade December 17. The removal of
Close from this program, which is han-
dled by the Russel M. Seeds Agency and
is heard on NBEC Sundays at 2 pun.
(CWT), has had the trade talking since
NBC notified hls sponsor that they no
langer would allow him on their net.
Altho NBC and Seeds brush aside the
removal of Close as merely & change of
talent, it is general possip in the trade
that he was given his walking papers aa
a result of his bitter izolaticnlst political
preachments and his frequent flirting
with 1lbel,

Close and Hill, stranpely enough, will
both be heard on the show on the same
day a couple of times in the next couple
of weeks when Hill makes a few guest
appearances before taking up his task on
a regular basis.

Close’s response to the NBC ultimatum
was that "certain radleal and commue-
nigtic elements were responsible for the
asserted pressure on MBC.”

In trade circles here they are talking
about another interesting ramification of
the Close career. Here It Is pointed outb
that Close is sponsored on the Mutual
net by the Lumberman's Insurance
group, of which Jim Kemper, treasurer
for the National Republicen Committea
during the recent campaign, is one of

Air, Film Stars
Wax OWI Disks
For Ph]]lppmes

HOLLYWOOD, Nov, 18.—Set of plat-
ters designed Iur broadeast to the Phil-
Ippine Islands is being waxed by OWI,
witlh top radio, music and film names
contributing entertainment and personal
messages to the Fillpinos,

Hollywood Victory Commitbee cleared
the way this week for line-up of top
talent, including Qlaudette Colbert, Joan
Orawford, Ronald Colman, Clark Gable,
Greer Garson, Cary Grant, Sonja Henle,
Hedy Lamar, Merle Oberon, Mary Plck-
ford and Spencer Tracy.

Songs will be recorded by Bing Crosby,
Nelson Eddy, Judy Garland, Betty Gra-
ble, Allce Faye, Jeanette MacDonald,
Carmen Miranda and Lupe Velez.

Comedy will be supplled by Jack
Benny, Joe E. Brown and Bobh Hope,

Coast AFRA Eyes
East’s High Scale

HOLLYWOO0D, Nov. 1B.—Discussions
for the new AFRA Coast scale will get
under way next week when reps from
the pulld and .-E broadeasters huddle fo
work out new contracts,

New, terms will be submitted to the
meeting by Clyde McCue, executive sec-
retary for the Hollywood local. Com-
plainte have long been made hy radio
actors here that.the Coast seale Is way

off in comparison with full nctwork
dough,

= LY e

other unincorporated group, the an-
nouncement required by this sectlon shall
disclose the name of such committee,
assoclation or other unincorporated
group. In each such case, the statlon
shall require that a list of the chief
executive officers or members of the ex-
ecutlve committee or of that board of
dlirectors of the commlttee association or
other unincorporated group shall be nmiade
available for puhblic inspection at one
of the radlo statlohs carrying the pro-
ETam.

{(E) In the case of programs sdvertis-
ing commercial products or services,
an announcement stating the sponsor's
oorporate or trade name or the name of
the sponsor's product, shall be deemed
gufficient for the purpases of this section
and only one such announcement need
be made at any time during the course

of the program.

the hizg =shots, Mutuanl has sald that
Close will continue under the Lumber-
man sponsership untll late in 1945, WGN,
key Mutual outlet here, is owned by
Rohert . MeCormick, publisher of the
isolationist Chicago Tribune, and Mutual
power, has consistently carried the Close
Mutual alrings,

Westinghouse Continues
Radio Workshop This Fall

PHILADELFPHIA, Nov, 18.—Acqulescing
to requests of enthusiastic school teaclh-
era and principals of the FPhlladelphia
school system who attended the summer
sessions in the studios of KYW, the sta-
tion's Radio Workshop Inaupurated Its
socond fall-winter series Tuesday (14).

Under the Westinghouse plan, started
at the Philadelphia station in 1943, carc-
fully developed courses in broadeasting
apain are bheing prezented in order that
teachers and principals moy be profes-
slonally trained In the presentation of
educalional programs,

Gordon Hawkins, program and educa-
tlonal director of Westinghouse Radlo
Stations, Ine,, is supervising the courses
urnder the Joint suspices of the BPhila-
delphia Board of Iduecation, WRS and
EYW. Program production, the first of
the courses beginning November 14, is
under the directlon of Wlllism O,
(Colonel Bill) Galleher, educational di-
rector of the statlon, and will continue
on the sccond Tuesday of each month,
Guest speakers will be utiilzed from time
to time.

Hewklng will conduct the seript-
writlng course on the fourth Tuesday of
each month, beginning November 28.

Canada’s Superpower Sheorl-
Waver Debuts Mid-December

QOTTAWA, Nov, 1B —The announcement,
"Thils Is Canade Calling,” will Introduce
Canada’s powerful new short wave trans-
mitter to the world about mid-~December,

The hour but not the day has been
aet for the first test. The station, located
ab Sackville, . B., in the hoart of the
maritime provinces, will go on the alr at
8:456 a.m. EDT, and will continue until
B:16 am.—the Iunch hour in Europe.

The program will ineclude interprative
and background news reports, topleal
talks and a Canadian Broadeasting Cor.
poration version of the BBC's successiul
radio newsreel broadcast,

Several of the repular CBC programs
will be short-waved. One of most im-
portant features of the new service will
be regular hroadeasts to Canadian troops
in various parts of the world, with speelal
emphasis on news and viows from home,

The Dominion short wave transmitter
iz expected to play a prominent part in
the CBG's Christmas broadeast to the
overseas forces, and the nectwork is ex-
pected to “spread itself” on the hollday
prograim.

Canadian Broadeasting Corporation 15
advertising In leading newspapers in
Canada for Oanadian scriptwriters anc
announcers with writing and speaking
knowledge of such Eurcopean languages a8
Cezech, Slovelk, Dutch, Flemlsh, German
and Norweglan,

From Power to Can;
Continent’l Sponsors
“Report to Nation”

NEW YOREK, Nov, 18, — Continental
Can i1s set to sponsor the CBS Report to
iite Nation, which has been sustaining
since it was dropped by the electric
companies last spring. Continental takes
over sponsorship around January G.

Show remains in the 1:30-2 pan. slot
on CBS Saturday but the 52-week con-
tract has a proviso allowing & shift to o
night slot if one offers itsclf. Program
will go to full weh plus outlets in Mont-
real and Toronto., Format remalnsg the
same. BBD&CO {a the agency.

Ayer Hollyw’d Mgr. to N. Y.

HOLLYWOOD, Novy, 18—Herhert C,
Banford, manager of N. W. Ayer's office
hare, trained out for New York thls week
for confabs with agency offlcials,

“Hit Parade”
No. 1 Prog. of
S. W. Pace. GI'’s

Army Show Comes in Third

SOUTHWEST PACIPIC, Undated.—
Hit Paredg, Ducky Strike's pop tune show,
won In o walkaway over the army's atar-
studded Command Performoanes in a poll
recently conducted by the staff of an
armed forces radio servlee station. Thou-
sands of GL's In the 14th Army Corps
picked Pgrade as the No. 1 show, News

broadcasts came in runner-up, with
Commuand third,
The GI)s, veterans of Guadalcanal,

Mew Georgia and Bougainwville, put in a
healthy gripe against loeal shows. They
wera most fed up with a hillbilly program
known as the String Dusters. Next in
grier cpme symphonies and local hasehall
and boxing broadeasts,

The survey was made tnder the divéc-
tlon of Lleut. Wesley Wallace, former
Sohlo reporter and assistant program
director of WPTT, Ralelgh, N. O, and
Sgt. Marvin 8, Corwin of New York, for-
morly of Benton & Bowles, Inc,, and
vice-president of Gray  Advertising
Agency, New York,

The boys rated &, 7, Jive fourth in
popularity and Mail Call [i{fth, Groaner
EBing Crodby nosed out quipster Boh Hope
by a shade, with Snmmy Kaye's ork wind=
ing up in the elghth spot,

Jive and Kaye's ork would have ratecd
higher, according to Wallace, had they
been spotted betier. Only about 50 per
cent of the G.I.'s were able to hear these
two progrioms, while 86 per cent hearcd
the three top shows.

Fourteenth Corps soldiers also gripad
that they don't get enough broadessts
of football games ployed in the States,
and made & strong demand for Walter
Winchell program. Commentators In gen-
eral racked up just helow Winchell,

Everéharp Looks
Winner in Race for

Eddy Wed. CBS Slot

NEW YORK, Nov, 21.—Milton Berle
show for Eversharp will probably go into
the 10-:30-11 pm, Wednesday CBS slob
vacated by Nelson Fddy, trade says, even
tho N, W, Ayer Agency has first crack
#t the time and wants ¥ for Rexall
Drugs. Feddy, by the way, goes into the
old Coca-Cola spot, 4:30 Sundays, De-
combor 17.

It is understood that Ayer wants to
hold 6n to the slot but opposition, oddly
enough, 1= coming from within the
Rexall firm. Radio men explain that
Edward J. Noble, one of the owners of
the Blue, is a memhber of the board of
United Drug Company, parent of Rexall,
Wable, of course, would like to see the
show go to his web and the rest of the
Hexall boys are listening to arguments
about how the Elue has even better time
open. CBS hag piven Rexall untll 6 p.m,
today to come to a deolslon, but the
betting around the trade has t that
Eversharp will get the nod.

CBS “Loves” Porier

NEW YORK, Nov. 18.—Industry
leaders here are wondering if the
appoiniment of Paul Porter, for-
mer CBES consul, as chalrman-tio-
be of the FCC will be of much
help to CBA. Feellng in the trade
has 1t that Porter, In an attempt
to prove that his former affillae.
tion will not sway him, will hend
over backwards as far ag CBS s
conocerned.

Mattors of polley that relate to
CBS, it i8 sald, may get a much
{ more critieal examination from
Porter than guestions concerning
other webs. CBS execs ate BV~
ing that they feel Porter to he
about the best man for the job,
but others are wondering if that
iz not whistling in the dark.

! .l
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Station Reps Trot Out Nixes
On Time-Buyers; Big & Little
Media Men Get the Works

“Stenos’ and ““Stinkies® Tabbed by Peddlers

NEW TYORK, Nov. 18.—General ex-
planation of why a smart apple who
holds down key time-buying slot in one
of the two sgencles placing top blz re-
celved the worse golng over in Thne Eill-
board Time Buyers' BEwvaluation survey
recently completed (announced last
week) Is that, “she's too smart.”

“It's simple,” pointed out the rudio
media man In another agency who came
out near the top emeng the Ygood boys,"
to be rated a regular guy by buying that
n, 3. h. slot on that No. 4 station in
town. To do 2 top job for your cllents,
to buy that spot announcement between
Fitch and Charlie MeCarthy, won't get
you any station rep brass ring but it
will do a selllnz job.

This, however, doesn't explain how
several key time-buyers, whom every-
one tabs ag belng hep, rated okay while
others, thought generaily to be Jjust as
smart, were tobbed “louses

Why Stinky?

The survey sheets themselves, however,
point a moral. Explainlng why they
voted the dame "stinky™ the statlon rep
men sald:

“The most overrated time-buyer in
the business. Clanlsh superior bearing
and glves the Impression of having writ-
ten the boek, 'Don't Tell Me,' etc. Rec-
ommended experlence: Learn a llvtle
about ndvertising, try selllng and by all
means get off that damned (ogency name
deleted) pedestall”

“"Aloof, overrated and power nutty.

“Says one thing—does another.”

"Wise puy ™

wher comments are of the non-
printoble wvarlety but the general con-
census of why this woman is rated the
battom of the heap by a mojority of the
station repe voting, can bhe summed up
by what the boys refer to, ag a closed-
door routine—mentally and actually.
They say they dont mind = nix—pub
they do object to the brush-off,

Many men and women holding down
rep time-buying assignments were rated
nix because they wera only, according to
the station reps, fleureheads.

Sald one nix thrower:

“Apencies where pecount men make
selection of stations and the so-called
time-buyers get awyailabilities and slgn
orders, don't produce alr media men that
are worth thelr salt. Most account men
have pets among statlons and won't
conelder other good satations that might
have much better avallabilitles.™

In Name Only

Other nixes on the "figurehead" polnt
ginted:

“Time-buyer 15 a pood glrl but she's
time-buyer In name only. The princl-
pals make the purchases, IIregquently
avallabillties are asked from only ono
station In a market—when a general
check-up would reveal that open time
on station No, 2 18 iar better, producing
more sales than Grade O time on station
No, 1. Any agency can get by during
these days but after a while the refusal
to give the t.-b. authority will result in
lost sccounts In a big way™

“They let the time-buyer on thls job
play office—and give her everything but
buying authority. It's golng to break
her heart—and the hearts of the station
reps who try to advise her adegquately.”

“Get's all exclted—when she should
know thiat she hasn't a chance of selling
whet she's Interested In In the first
Pplage.” I

Steno  Time-Buyers

The fnal and most consistent gripe,
a8 Indlcated in the bouquets report last
week was the stenographer time-buyer,
the gal who's upped to the jobh without
hackground, knowledge or ability, to let
the stations' reps really help her. Nearly
every report stressed this polnt—that
time-buying is not a clerk's job—and
fails In its purpose when i is,

Typical of these voters' gripes are:

“How can a gal hammer a typewriter
one month and be an experlenced time-
ibuyer the next? Apency (name deleted)
ought to know better., Thare's no use
trying to sell this ‘model—unless you're
tipped that the boss has already told

L

her to buy what you have to peddle.”

“Has Ittle knowledge of radio—but
this eeems to be the trade-mark of the
(agency name deleted) buving staill.
Power statlons get the call regardless of
the job to be done™

“Swell Void™

“Little knowledge, 1ttlea authority
bullds a swell vold in this gol's head—
and in her agency as well.” .

There were, of course, many other rea-
sons why the time<buyers rated “sewage
disposal™ (characterization is that of =
statlon rep voter not The Billboard's).

Just to wrap up the final report here
are a few Yyoeps:

“Buys on friendship.”

“A newspaperman in a redioc job."

“Blased toward a former (10 year) con-
nection."

“This girl reflects the name of the
organizntion it should be 3 anel
bedlam."

‘Teel reps should buy way Into ac-
count by wining and dining™

“Snotty, evasive, concelted —close-
mouthed,"”

“Exasggerates, doesn't come thru aon
promises—but a nlce guy.”

“Peanut intelligence and won't learn—
closed mind.”

“"Never bought anybthlnog legitimate in
his 11fe."

“Don't know radio or advertising,
they're just plain "

That glves an idea of what burns sta-
tion reps. This survey was not] ns one
station rep squawked, “Made to build
circulation for The Billboard, thru set-
ting up controversial issues.™

Actunlly, the tlme-buyer in his or her
ivory tower, seldom 18 placed In a posl-
tlon of knowing what the men who try
1o 8a8ll time think, By The HBillboard
confldentinl surveys, and this {8 just one
of them, the radio-stail of publication
feels that everyone should profit. In
this case the time-buyers ses themeselves
a3 others see them and the statlon
s¢p what they feel in the cold light of
the maorning after.

5>-MINUTE SEG?

(Continued from page §)

period news will be as much in demand

as It Is todey. This can be taken to
;mtmnt that the 8:556 perlod will remain
ntact.

Kate Smith Cut in Three

CBS has a 15-minute show that is cut
into segments, This 18 Kate Smith
Speaks, On the alr at noon here, the
laat two minutes are glven to news.
Favorable response to Misse Bmlth's seg-
Eﬂnﬁgd hroadcast has been unusual, it

sald,

NBC No Like

NBO frowns on shows less than 16
minutes, According to I, E Showerman,
Eastern net advertising manager, the
web has never gone in for them and
never expecte to. During the presl-
dential campaign, there were five-minute
broadeasts by the Democrats. For this
the pollthcos pald 20 per cent of the
evening hourly rate for 1/12 of the time,
Hitch-hlking on a commercial show was
okay for the party; the money okay for
the mnet. However, NB{O has no plans
for cuttlng up the hour and making
more money. A promise has been made
statlons that five-minute programs will
not be launched and the statlons are
happy over the stand.

MBS Stand

Mutual’s stand on the madter is the
same as the other nefs. A program
exec sald: "It js Mutual's bellef that
segments of time for programing which
run under 15 minutes, with the excep-
tlon of news commentaries, are not con-
duecive to attracting a llstening audlence
or to holding §t."”

Another factor that must be consid-
ered in the selllng of quickie segments
ig that nets have cllents forming a line
to the right for tlme. It isn't necessary
for any web to make & concesslon to sell
time. Were this 1033 and the picking
tough, then the splitting of time might
have a chance.

REVIEWS

Arthur Hopkins Presents

Reviewed Wednesday (15) 11:30-
12:30 p.m. Style—Drama. Sustaining on
WEAF, New York, and NBC.

Arthur Hopkins deviated this week
from his established pr formula of
presenting alr wverslons of established
gtage plays. This time the pattern wad
revarsed and a play, written for stage
production, got its first send-off via the
mike.

It 1s reported that the script of Home
Came the Steed, by FEdith Russell, was
submitted to Hopkins for stage presenta-
tlon and that he chose it for broadcast-
ing with the notion that such a start
might well give it a potential break for
suecess In the theater. Obviously, he
must have felt that it had definite pos-
sibilities.

It 1s, however, equally obvious that
anyone who has not read the orlginal
script can hardly evaluate the content
irom &n editlon trimmed and taellored
for the alr. As a radio drama, Steed
was turned out ns good, solid mlke-
drama fare. If not partloularly gripping,
it still has honesty of purpose and was
directed and acted to sustain listening
interest thruout. However, iI the 1ull
stage version contains no more than
came over the mike the forecast would
not seem very bright., Steed never
achleves more than a mild trot.

Steed 18 blographical, and except with
rare exceptions, blographies find them-
selves In a tough spot on the stage.
Steed, judping from its alring, ism't one
of them. The author concerns herself
with the history of Davy Crockett from
the time that he missed out on re-
election to Congress, dues to hls disaf-
feotlon for Andy Jackson, to his trek
to Texes and death in the Alamo. There
may be the stuff of a great play in ik,
but what Miss Russell has set down
smcks more of a e or two out of a
history book enllvened by bits of back-
ground coloring. Miss Russell s an ex-
pert on patriotic pogeants and festivals,
It would seem that her dramaturgy suf-
fors from that technigue, BSo much Ior
B guess at Steed's stage chances.

Alrwlse, It recelved one of Hopkinsg'a
usual careful productions. Sidney Black-
mer was back agaln as guest star to play
Crockett and gave an excellent wvocal
portralt to the 1imit that the script per-
mitted. Eda Huneman put character
Into a short and colorless role as Ma
Crockett, and Frances Puller and WiIill
Hare both came off with credlt with the
rather vague love interest. BEdpar Stehll,
who can salways be counted on Ior a
character performance, made o petty
gambler, Thimblerig, more resl than any
of the rest of them, Charles Newton
adapted the alr-soript and Herbert Rice
gave It competent direction.

Baob Franecis.

Lou Frankel

Reviewed Monday (20) 7:45-7:51
p.m. Style—Commentary. Sustaining over
gfréEW (New York) from London via

BL.

It's & bit difficult for a reviewer to be
objective about a broadcast featuring a
co-worker but it can be done. Lou
Frankel hendled himself on his flrst
trans-Atlantlie chat In a way that gave
indications of great promise. ’

His comments on the London scene, his
relating them to things and people, New
Yorkers could and did recognlze, was
top-drawer stuff., He was nervous—and
g0 5 anyone who faces & trans=Atlantio
mike for the first tlme—but his nerv-
ousness did not detract from the fact
that he was a real person reporting
things as he saw them, and reporting
them colorfully as only he could have
done it.

He cleared his throat once or twice.
How he would have taken that throat
clearing apart wers he sltting at s radio
receiver Instead of at the mike is too
well known to comment upon here. But

LLOYD

CB

and Orchestra

It wasn't
It

while he cleared his throat,
necessary for him to elear hls mind,
was clear from slgn-on to sign-off,
We'd llke to go to London, after lls-
tening to his broadceast, just to meet the
game dark-halred conductor who wise=-
cracked with the customers who had
paid 4 cents (Ameriean) to ride 20 min-
utes. Lon Frankel's preem opened vistas
of things to come for WNEW and for
The Billbogrd from L. P.
Joe Hoehler.

We Spell
Radio
with Three R’s

And we're talking about those
uriginal red-school-house R's
. - « about bringing the class-
room as well as the concert
hall into the home. We at
WMCA believe that radio
must bring listeners of every
age programs that are frankly
and avowedly educartional.
We believe that education can
be fused with entertainment
and we present herewith sev-
eral pioneering efforts in this
field, These programs show
why more people are listening
ever more attentively to
WMCA —"America’s Leading
(udependent Station".
i

LET'S LISTEN TO A STORY

Unique, intimate children's story-
telling hour. 9:00 a.m. Sundays.

ADVENTURES INTO A MIND

Complete radio psychology course
conducted by Dr., C. C. Prau of
Rutgers. 10:00 p.m. Thursdays.

INQUIRING PARENT

Practical advice on handling chil-
dren by Dr. E. G. Osh

_ sborne of
Columbia. 12:45 p.m. ,Sundays,

MUSIC LAND

Recorded songs and music novel:
ties styled for a youngster's ean,
8:35 a.m. Suidays,

QUIZDOM CLASS

Weekly quiz contest among high
schc:pl students for college schol.
;a_tsl'up. 9:30 p.m, Fridays.

LABOR ARBITRATION

Schoal groups observe Samuel
Zack arbitrate actual IaI;nu:EdiE:
putes. 9:00 p.m. Sundays,

winca

NEW YORK
Bepresented by Weed & Cﬂmp#l’

LaBRIE =

-

Mutual Netwark

Touring for

GENERAL AMUSEMENT CORP.

Noew York Hollywood
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REVIEWS

CBS

Reviewed Thursday (16}, B-10:7 p.m,

Style—Variety. Sustaining on WCBW,
New York.

DuMont
Reviewed Wednesday (15), 8:15-
10:15, Style—Variety, drama. Sustaining
on WABD, New York.

OBS's most elaborate venture, Directive
No. 23, produced In co-operation with
Mademeoiselle mag, came a-cropper Thurs-
day nlght, not because it wasn't ree-
hearsed, not because a preat deal of en-
ergy didn't go Into it, and not because
Lhe material was poor, 1t flopped because
amateur actors have no place in tele
and because [t bit off more than it
could digest.

What Direetive No. 23 tried to do was
to visuallze an entlre fzsue of Made-
moiselle mag, devoied to the woman's
place in the war. Such unrelated topies
a5 map-making. ¥Yugoaslav refugees, how
to set with a wounded serviceman and
an apache dance were zll lumped {o-
gether in o furicus hodgenodge that left
confused viewers gasping. Director-Pro-
thucer Tony Miner is to be congratulated
for having the guts to try it, but video
has redached o polnt where audiences
have stopped saying “nice try, old man™
They want to see a Tinlshed product.

The method used to Integrate the un-
connected Jumpsand pieces was nerra-
tion ond interview by Betscy Blackwell,
adltor of Mademoiseile, Mrs. Blackwell,
If we may be so ungallant, should stlck
to her editor's chalr, Her time was very
bad, she constantly referred to a seript
{and even got that all fouled up) and
mugged on any and all occasions. The
idea of using nerratlon was bhad enough,
but in Mrs. Blackwell's hands [t was
disasirous.

There were severnl well-done soquencaes,
The ccene showing a fox hole, for in-
stance, was astounglngly realistlec for tele.
Two soldlers, In a sequence supposed to
show the Importance of maps, did a tonse
dramatic skit in a well built rutned house
set. Lighting here was particularly good,
with a fine nlghttime oifect put over hy
Tuminating the scene with a single spot
from stage right. Sound eifects, acting
and writing all rate an A on the report
card.

An apache dance in a French cafe
(see how complicated an issue of Made-
moiselle can becomel) wag another cute
one. In this zeg live dancers alterrated
with cartcons of wvarlous poses in the
dance. Act work diszolved In and out
as the dancers Iroze, Perhaps It was
Just because the cartoons were funny
as hell, but the scene sure tickled the
audiences, A party sequence (used to
show how to entertaln servicemen and
to parade Mademoiselle’s fashions, we
guess) was also a neat plece of produe-
tion and direction.

But the majorlty of the ideas didn't
hit home the way the above did. For
Instance, an Enslgn Cox, of the WAVES,
told how she mekes maps and stressed
the importance of geogyaphy in a long-
winded sequence that was anything but
visual., A girl from one of the war
agencles also told how she malkes maps.

A gal playing the part of o Yupgosiayv
refugee told whit democeracy meant to
her. An army psychiatrlst told how to
treat wounded servicemen (nhe, by the
WAY, simply came Into the pleture withe-
out & word about who and what he was).
All these things were Iong, drawn out
and tiresome.

Lengthy talks are the best audience
chasers in video, and it's not wise to
use ihem. If they are necessary they
should be limited to one minute or less,
Camera work and direction was generally
good, but several times cues came slowly,
In one spot the switch from camera 1 and
2 was slow and the audlence saw an
out-of-focus, wild pan that was sup-
posed to be off the alr,

There are two over-all suggestions we
would llke to make, The hest way to pull
off a show like Directive would be to
pick out the one best story, visuallze it
and put into it all the energy that was

(See GBS on page 12)
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Ruthrauff & Ryan's show for the
Treasury Depariment was standard tele
varlety fare, distingulshed by betier
balent than s usually fed to the long-
suffering video sudiences. Josh While,
‘Harry (The Hipster) Gibson, Eunice
Healey, Joan Brooks and kid sctor Bobby
Hookey all turned In competent performe-
ances, dolng thelr usual routines, Spe-
¢lal ploudits should go to Josh White
for a @incere, Intimate, very visual per-
formance and to doancer Funlece Henley
who turned in a neat, professional job
under trylng condlllons.

Along the production llne there was
one glaring handleap under which the
bond show operated, That handicap was
lack of renearsal. Cues c¢ame slowly,
littla attempt was made for unusuel ef-
fects, the dlrector and cameramen didn't
seem to know what was polng to happen
next and the acts themselves hadn't been
coached. The fact that the show was
strictly eufio, which does not make for
talent co-operption, is probably the rea-
son the program was thrown together In
a8 hurry.

Several things, tho, are correctible. The
black piano eats up lght at an amazing
rite. Ninety per cent of the pictures,
which included the keyvboard and front
hualf of the plano, were drab, dull and
fuzsy. The rear half of the pilano was
covered with a white scarf which helped,
but a cont of gray palnt would brighten
things conslderably.

Thers wius certainly enough time to tell
performers to weaetch the plloft lights on
the cameras so they ¢ould tell which one
was on the alr. On more than one occa-
slon the acts continued to project thelr
stuff Inlo an ike that was not scanning.
The psychologieal effect of such w lapse 1s
to have the audlence feel that 1t is be-
Ing slighted and that the song ls directed
at sowmeone else.

Many times the shots allowed Insuf-
ficlent head room on the screen, pre-
senting o poorly composed, unbalanced
ple, There seemed to be a tendencey to

(Sea DuMont on page 12)

Balaban & Katz

Reviewed Tuesday (14}, 7:30 to §:30
p.m. Style—Mews, variety. Sustaining
on WBKB, Chicago.

WEEKD never travels the middle ‘path,
Never are the programs It presents
medlocre. Elther they're good or they're
bad, and when they're bad they're very
bad, Last week's electlion show at the
statlon was good. Tonight the program
couldn't have been worse.

Out of a full hour of video programe-
ing only about 10 minutes was accept-
able as television, That 10 minutes was
the portion of the program devoted to
a Joe Wilson newsceast. Willson did &
good job of summarizing the news, the
stution's stafl co-operated by presenting
him with scenez that were well lighted
nnd well composed. Wilson proved he
knew the value of maps in « video news-
cast by using them extensively thruout
his offering. He was never wlithout a
map of the newsfronts at his elbows.

HEut the rest of the program oan he
passed as just experience for the camera
gals and technlcians,

Hven Bl Vance, who ondinarily does
some top-notch work with his X Marks
ithe Spot murder tales, was not up to
ris uwsunl standards, His account of a
grussoime New York murder was much
too long, too labored and showed a lack
of preparation. Even his attempd to use
n chalk tally to illustrate locale of the
crime was not enough to rescun his look-
ers from boredom.

In the spirit of pwor video was the
singing and childish antles of the Mur-
tah Sisters, These three girls, who are
currently appearing at the Latin Quar-
ter here, are all right for night clubs
but thay definitely are not tele moterial.
At least, they certainly are not video
material for the art with all its present
inherent technlcal llmitations, They dld
one number, for example, an Hawallen
war chant, that hatd them cavorting
around the studio and had at least one
of the irio out of the pleture most of
the time. Video today reguires acts that
can be presented with close-up that ap-

{See B&K on page 12)

Ad Agency Art Dep’ts Eye Air
Pix Field as Nice Dabbling;
Producers Point Air Aches

Video’s a Good Way To Lose Accounts, Say Indies

NEW YORE, Nov., 18—Ad agency art
departments, edged out of the radio side
of the biz, are edging into television.
Just ss the copy departments have dab-
bled In broadeasting copy for a long time,
only to nix It as a headache, just so is
the visual side of advertising now ceriain
that 1t will control the commerclial air
Pix. :

Some of the radlo men appolnted to
handle video departments, hedging on
their jobs, have opened the doors to the
art boys In hopes that thelr department
become an integral part of agency func-
tlons rather than an experimental ad-
Junct. Bome of the ad artists and creative
men have by-passed the “opportunity”
knowing just about wlhint tha hurdles of
“low-gost televislon productions” really
are. Others, who hove alwnys had a yen
for the theater, see this as their oppor-
tunity of climbing right onto the face
of the iconoscope and they're already do-
Ing visuals, minlatures and actual scenle
deslpns for projected shows.

When IA Clamps Down

What's golng to happen when the IA
clamps down on the alr plx fleld 1s a
matter that no on® in advertlsing has
consldered; stagehands just won't han-
dle {once TA maoves In on the bullding
and designing of stage sets) non-union
fIats or drops, and that will mean that
the agency lonpghairg will have to Join
the scenic deslgners’ union. That means.
further, a grest many problems In a non-
union field:; alse It means establishlng
retes of pay and working conditions
which will be entirely apart from the
regulnr normel operatlon of an agency.

Begldes, an agency acocustomed to
spending three to four Grand for o four-
colop Safevepost spread, points out that
the video set bullders of today will find
It tough going to have to spend Ifour
to five Century notes for three sets, props
and costumes . . and make like an
AAAA ggency production. :

Agency Commercial Pix Okay

Agoncy men, however, point to the top
job being done in commerclal ple pro-
duetion by Ayer, J. Walter Thompson
and Young & Rubleam as proof that thelr
art departments know “something about
sound and pieture combinations.” They'
admit, however, that most of the com-
mercial pletures are shot in studlos that
have full production staffs and that, as
a consecquence, all that the art director
of the agency has to do 15 "supervise, sug-
gest and pray.”

Station televislon men, Sowever. feel
certaln that video departments will grow

Warner Bros. Set
Air Pix Program
Experiment Plans

HOLLYWOOD, Nov., 18 —~Warner Bros.
is the latest studio to take an active
participation In televislon, moving Its
video activities into the KFWE Bullding,
which s part of the old Sunset Boulevard
studio. Bill Ray, program dlrector for
KTFWEB, has been glven the same post for
tho Warner tele interests,

Studic purchased a transmitter site
some months ago but its locatlon has
been kept a secret. Experimenting with
various types of programing will be the
present jobh of the studlo's video depart-
ment.

Tele Program Lever’s 53d

NEW YORE, Nov, 18.—Ruthrauff &
Ryan Agency is planning a tele verslon
of the daytime stripper, Auni Jenny's
Real Lije Stories, a Thanksgiving show
and an anniversary party to celebrate
the first year of commercial shows for
Lever Bros, over WABD, DuMont station
here, November 22, Program will be the
53d to be presented for Lever.

at agencies just as radio did and that a
televislon division of an agency will be
Just as autonomous &n Bgency scg ag
radle at Young & Rublecam is today.
Even program flackery, they point out, la
not part of the general agency public
relations set-up buti has 8 separate niche
all ite own in most 16 per centers. *Bo,"
says an indle tele producer, 'the one way
an ad agency can lousc up itself is to
try to have each of lts departments take
i little plece of vision on the air” Every
agency has lost accounts thr flop radio
shows, Think how many they'ill lose
thru flop plx and think of the sponsor's
friend who Is sure that "she'll" look good
in your show.

5 Million Video-Set
Sale Seen for 5 Years
After FCC Lifts Ban

NEW YORK, Nov, 18.—In the first five
vears after the FCC =lgnals the tele in-
dustry to go ahead, more than 5,000,000
video receivers will be sold, Ernest H.
Vogal, sales manager of Parnsworth
Radlo & Television Corporation, predicted
at o meeting of the Amerlcan Television
Socicty Thursday (168). He prophesied
that in the first year of operations with-
out restrietions 250,000 sets would be
aold; in the second, 500,000; In the third,
00,000 fourth, 1,500000, and fifth,
2,000,000, This was the first production
estimate to come out of the Industry.

The video exec sald hls projectlon of
set sale was based on the erectlon and
operation of some BH00 ftranamitters na-
tionnwide. He feels that war-activated in-
dustry iz cable of putting on enocugh
steam to turn out these transmitters.

Vogel forecast an average llst price of
about 150 a set which is in line with tha
British experiment in 1837-'38 with the
People's tele receiver which retafled at
40 pounds {roughly $150). The Amerlcan
wecelver, because of its price, would pro=-
vide the pleture by means of a direct
vision tube. Vogel sald that all manufac-
turers also are planning hlgher priced
units of the projectlon type, with 18 by
24-inch screens or larger, AM and M
reception and automatic recard changers.

Lever Bros. Sets
Air-Pix for B&K

NEW YORK, Nov. 1B—Lever Broa.,
after about o year of experimentatlon
on the DuMont station here, WCOBW, 18
reatty to expand its tele nctivitles with a
show on WBKB, the Balahan & Kati
station in Chleogo.

It iz wunderstood that Ruthrauff &
Byan, leavere video agency, has besn
dickering with B&E for several weeks
and contracts ara about ready.

The soaper’s show will preem after
the first of the year with the same gen-
eral format that has been used at Du-
Mont.

Cunning Sets S. F. Stage 73
Stage 1, Post-War in N. Y.

HOLLYWOOD, Nov. 18 —Expansion of
Patrick Michael Cunning tele produc-
tlons has been announced, with studlos
being planned for Ban Franclsco end
New TYork, supplementing Stage 8 in
Hollywood, natlonal headcguarters of the
company.

According to present plans, Cunning
will open Btage T In Ban Franclsco
shortly after the first of the year, with
Armond Plagel, tele-cinemaerapher, in
charge. At present, the firm has San
Francieco offices looated In the Mark
Hopkins Hotel,

Studlos In New York, which will be
known as Stege 1, will not be ohened un-
tll conclusion of the war In Earope,
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Post-War Air Pix No Bed of
Roses, According to Bill Eddy
At Stephens College ‘Confab

Claims of “Increased Costs” to Publie Stirs Meet

COLUMEIA, Mo., Nov. 18—A warning
that the immediate post-war pleture of
television will not be as bright and fi-
nancially remunerative as many radlo
people think, was volced here Friday
night (17) at one of the few worth-
while sessions of the third annual radio
conference at Stephens College. Ming-
ing no words, and shooting right from
the shoulder, Commander Bill Eddy, now
chief of the navy's radar schools in the
Chicagoe area and formerly in charge of
the Balaban & Katz televislon station,
WBEDB, <Chicago, veleed the warnlng.
Eddy, not altempting to say that there
would never be a bright future in tele-
vislon, but only trying to caution the
attending statlon execs that there were
many rough miles ahead, stated that
many station owners think all they have
to do wfter the war iz dish out 250,000
for & wvideo statlon and their worrles
would be over. Eddy's contentlon, how-
aver, based upon his many years of ex-
perience as one of the ploneers in tele-
vision, was that thelr worries would then
just begin. On the panel, chalrmaned
by Dick Hooper, of ROA In Chicago, were
Eddy, Dick Hubbell, who Is now with
WLW and will be in charge of that gta=-
tlon's video outlet when it gets golng,
and Jim wcLean, of General Electrie's
alectronics department,

One of the things Eddy warned about
wis posft-wonr shortage of trained tele-
vision personnel, He noted that there
were gsbout 90 television license applica-
tlons before the FCC and then asked
where the personnel to stafl these sta-
tions would come from. Engineerlng
personnel, he admitted, would be avail-
able because the nayy has tralned maeny
in radar, and thus Indirectly equipped
them with knowledge they could use in
televislon engineering. Bub, he asked,
where would the producers, camernmen
ancd writers come from?

Video——a Problem Child

Apaln stressing that televislon would
ultimately come out all right and be
financlally profitable, Eddy stated that
television, neveriheless, was “a problem
<hild if ever there was one” And he
added, statlon operators should “‘refuse
to allow rose-colored glasses to confuse
their view of the post-war television
Pproblems.”

Ona point he made was that station
<aperators should not view the Impending
unicn movements Into the television
field too lHghtly. Many station opera=
tors, he said, were thinking of running
predominately film video, especially In
smaller fowns. But many of them don'g
realize that the flm operators’ union
will move in when they ettempt to show
these pictures and even the cameramen’s
vnlon might move In if these stations
send out crews to take pix of local sub-
Jueot matter sultable for telecasts,

For large statlon operators he hrought
out the thought that television studlos
Will heve to he located in downtown
@reas so that they can be sccessible to
busy actors alid actresses. (See page 3
story of “"Theaters for Video.") This, he
stated, meant that station operators
would either have to bulld or buy in
areas where land and property are very
expensive or they would have to install,
at grent expense. means of relaying their
signal from the studios to a tronsmitter
in an outlying district,

Eddy sald he was not pessimistic about
television's future snd that these prob-
lems eventually will be llcked, He enld
too many leaders In the industry were
forgetting sbout them and were over-
selling video. This, if continued, would
only result in television having an abor-
tive re-start that would fail and thus
set beck the art once more.

One statement that Eddy made, the
atatement that the cost of television
would eventually have to come out of
the pockets of the public, almost had
the conference in an uproar. After the
sesslon he was cornered by many station
and agency men who geve him a roast-
ing. Thelir stand was that advertising
would pay for television, that advertising
would Increase sales that would Ineresse
poduction and make' products chenper.
Thus, they remsoned, people would be

snving money and thus, in theory, tele-
vision would be costing them nothing.
Eddy, however, meintained that the cost
of ndvertising would still be In the cosk
of producing commodities and that
when people bought they would be mest-
ing part of this cost in the purchase
price. That discussion went on in hotel
rooms far Into the night. The discus-
sions brought forth facts that made the
participants feel that even if most panel
sessions were worthless, they at least
got something out of confabs away from
the meeting halls, And they emphatical.
ly spid ot least that televislon session
gave them something to think about in
their planning for entrance into the
video field.

B&K
(Continuwed from page 11)

pear efective on the small recelver
screerl.  The extrovert aetions of such
an net reguires long-distance shots most
of the time and, consequently, the fig=-
ures pictured are too amall and thus
without impact on the video screen,
To round out the evenlng the pro-
gram stafl presented a hit that might
heve been good video five years ago, but
certainly was not up to the standards
of the art set here and In New York in
the year 1044 '‘AD, This constituted
two boxing bouts in which the battlers
were kids from the Ligertyville (ILL)
Boys' Club. The camera angles were
bad; often there were long shots that
should have been close-ups to show the
fighting at its best. Even the mikes
were placed wrong, so that the between-
rounds instrictions could be heard from
ona corner and not from the other.
The sllly idea of having boy spectators
hold the ropes that sghould have bheen
s¢t up in the manner of & professional
boxing ring did not add anything to the
show elther. Nelther did the sell-
consclous attltude of the spectators who
were so aware of camers that at times
they had to be cued to look into the
lens and talk It up durlng and in be-
twoen rounds. One man, the trainer of

, the elub, who had no radio or television

presence whatscever, often could be
heard giving the klds stage instructlons,
We don't blame thls on him, however.
We blame the station’s staff who didn't
coach the particlpants sufficlently be-
fore the show. Whenever we ség o dis-
mal fallure sueh as tonight's offering at
WBEB we can’t help wondering when
the station’s staff will realize it has on
it5 hands a medium with some of the
greatest potentialities in the history of
man's communication with his fellow
INAan. Cy Wagner.

DuMONT

(Continued from page 11)

move the camera Into a posltion where
the shots were nelther face close-ups nor
bust and head pix. The best close-up
has head, shoulders and chest in it, with
Just a face fllling the screen now and
then for dramatic effect. On one dolly
shot the scanning was out of focus more
than half the time and the same thing
hoppened on several pans.

A dlssolve into some Treasury Depart-
ment films eame in off cue hecause
emsee Nick Eenney ad libbed until after
the movie had started. Because of Ken-
ney's wee bit of extra chatter the open-
ing lines of the commentary were lost—
and so was the audience. Kenney, Mirror
redio ed, may be an okay emeee in the
Brooklyn Paramount but his expansive
personality ruins him for tele.

Bud Gamble put on one of his Magic
Clarpef shows for Armstrong Carpets.
Like most of this series it was well made,
smooth running and a falr audience
holder, if you like travelogs.

WAEBD had to make up some time last
week in order to comply with FCC rul=-
ings about minimum number of hours on
the air, so one of the Television Work-
shop's dramatic shows, Write Me a Love
Jeene, was revived, It was aboub as good
as before, which wasn't bad, and the
techniecal end of things was handled well
enough. Marty Schrader.

No Votes Here

NEW YORK, Nov. 18.—~The
radio trade is gelting a big kick
out of » radio singers’ poll our-
rently being conducted thruout
the nation., Part of the mailing
list being used by the guy who is
running the thing for a trade
publication  includes booklng
agents who handle male and Ie-
male wvocalists listed.

Agents say that it's not so
smart because they'd lose their
heads if they selected one singer
over another, About the only
guys who could vole and not lose
an artist, the boys crack, s a guy
who has no singers in his stable.

Stephens Meet
Ducks Problems

(Continued jrom page §)

down. With the eternal theory that they
give time to those who want to present
sides of a controversinl subject, an at-
tempt actually was made to drop the sub-
ject, Even Robert Compton, owner of
WOAZ, nom-NAR station in Carthage, I,
gould not pin down the boys, He Ireely
admitted he scld time for controversial
subjects. -

He reasoned: If statlon manapgers exer-
clse enoupgh judgment to decide what
controversial subjects are of sulflcient
importance to have those on both sldes
of the gquestion receive equal free time,
why don't they eXercise judgment to
decide to sell egual time for such sub-
jects. He implied that even now the
broadeasters indirectly hold the reins

and that they should come right out in .

the open and sell time as long as each
side was sold an equal amount, Thils was
too hot a suggestion for the panel mem-
bers, however, and the metter was
dropped. From there on In the session
was @ waste of time,

The station management session was
one example of the many fruitless con-
fabs. An example of the few worth-while
ones was the one which followed a pancl
devoted to statlon advertising problems,
Hers the fur diew, and panel members,
aFency men and women, a8 well as sta-
tlon managers told what they liked about
agencles, national reps and statlon man-
AEETE,

Bill Wiseman, promotion manager of
WOW, Omaha, took the agencles to task
for not listening enough to program ad-
vice given by station managers. He con-
tended that stations knew more about
audiences |n their coverage area than
the agencles and thus he and Rod Cupp,
program director of EMBC, Kansas Clty,
Mo., saw no reason why agencies were
trying so hard to shove transcribed shows
down their throats when the stations
knew that their audlence preferred live
talent, whose following had been built
up, and local personalities.

The national reps came in for some
harsh wordsa, too, because they did noth-
Ing about trylng to improve the programs
of the stations being peddled. Claire Carl-
Cari, assistant to the radio director of
the Gardner Agency, took a few digs at
the stations. She intimeated that there
would be many statlon managers thruout
the country who would be disliked whole-
heartedly at the agencles from hers on
in for the way in which they have pushed
around agency people in these days of
lush business,

She also minced no words in pleading
that station execs be a hit more honest
than they have been in the past, She
BaW no reason why station personnel
tried to give agency people the “aronnd-
the-bpck-of-the-barn" approach. Many of
them were not glving the real dope
about reasons for unavallable time for
exampls, she stated, and added that the
agencles knew it and would remember
when the fight for business became
tough apain.

After thizs session the audience went
away saying: “Yeah, I know what so
and so means, I have the same problems
and I think I'll carry out the lines aof
action he suggested to solve my prole-
lems. I got something out of that cone
ference," :

But the panel sessions, after which
this type of comment wes made, were in
the minority, “Hell,” sald one exec, “this
hasn't been worth the discomfort of

that slow trip on the Toonerville Trolley
Irom 8t. Louis.”

Sereen Actors’

TeleBid Brews
MPPA Battle

Guild Contract Action Seen

HOLLYWOOD, Nov, 18 —A knockdown,
drag-'em-out fight iz expected to de-
velop between Screen Actors' Guild and
Motion Picture Producers' Assoclatlon
when the new gulld contract 15 sub-
mitted. The guild is expected to include
f elpuse that will allow film players to
eppear In television productions,

New contract form is being worked up
by BAG at the present fime, but It 1s
felt in trade cireles that only aim of
guild is to protect players who hereto-
fore have hed no television protectlon,
Outside of for a few top names, there are
no video provisions made in contracts.

It's the Same Tune

Most film producers are chanting the
same old song about competition, the one
that spunded o pood in the early "30s
when Hollywood predicted that radlo
would cut box-oifice take 50 per cent or
better., Time has proved thet radlo has
not only left pic ticket pales alone, bud
has been the Industry's greatest pube-
Ueity medium. They are saylng the same
thing about televislon, predicting all
gorts of dire consequences ance video
begina to replly hit the market,

However, some f{llm biggles hava
fdopted & sane outlook on the subject,
One example ts Paramount, which s
trying to develop the new medlum, not
shun it Over at Paramopunt, Klaus
Landsberg, head of video productions for
tha studio, has carte blanche to do any-
thing he can to help Tuarther televislon.
But many of the studips feel that tolo=-
vision will e their greatest b. o, threat.

Filmsters Snoxt

Angle of the new BAG conbracts has
many [{lm men terring thely haly, saying
that if gulld members are freg Lo do
televislon with no outslde restrictlons,
then the studios will be competing with
themselves, They flpure that the public
wlill not go to the theaters to see a fllm
gtar who has Just appearetd over a tele
screen in thelr own home.

Idea might be ueed further and argn-
ment angled along the lines that dial=
twisters who hear a Bob Hope alring on
Tuesday won't plank down thelr dough
at a theater hox offles the following
night to see his latest plcture. As far as
the top radio comiecs are concerned,
radio hes helped them do a better job
for pletures and will continue to do so,
That is the feeling of most farsighted
Ple execs,

But there are a few of the celluloid
crawd who are getting a bad case of it
ters., They forget that it's the same old
bogey that gave them the shakes {n 1830.
One producer summed 1t up by saying
that television 15 no different than ine
fant radio, and as far as the threat to
pletures is concermed It's Jjust wearlng
& new Iright-wig.

‘Farlough’ Emsee Takes One

HOLLYWOOD, Naov. 18 —Beryl Wallace
it stepping out of her role as emses of
Furlough Fumn for a New York vacatlon.
While she Is in the Iast her spot will bo
handled temporarlly by Glorla Blondell,

CBS

(Confinued from pdage 11)
spread out Into lord knows how many
attempis. And the second suggestion
that comes to mind 15 to make certain
that all performers are pro. 'The amie
teurs should go back to the Scarsdale
Playhouse,

The Missus Goes A-Shopping was on
hand again and about a&s good as it
usually is, which is okay. Paul Mowrey,
who usually neslsts John Reoed King, is
no longer on the show, and Jimmy
Brown, who gags with Xing on the radlo
edition ol the Missus, did the ehores,
Director Prances Buss should be more
careful and make sure that there are
no prop men roanningfin front of the
camera.

There is very little that ean he added
t0 what has already been eald about Ev
Holles' news show. It s stlll the best
NEwWs program on the AM or video air:

Marty Sehrader.
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Still Signing ’Em

NEW YORK, Nov, 18.—Altho all
Big Three companics (Columbla,
Victor and Decca) are up to their
elhows in top-flight artists, they're
still adding to their stables. Victor
last week inked the Phil Moore
combo and Larry Stevens, new
19-year-pld singer on the Jack
Benny show, At the same time
1t was revealed that both Decca
and Victor have heen trying to
| snap Georgia Gibbs.

Gal will probably go with Vie-
tor, deal reportedly calling for
top tunes a year, Gibbs picking
her own musiclans and arrangers.
She gets $250 advance against &
0 per cent royalty of retail price
of the disk, If everything pans
okay, she'll do eight sides for
Victor.

r Columbin  hasn't definitely
inked anyone since the ban has
heen lifted,

—

ASCAP, Chi
Bal]room Titt
" Qut in Open

Karzas Won’t Renew

NEW YORK, Nov. 18—Tiff between
ballroom operators {n  Chiecago and
American Society of Composers, Authora
and Publishers Is now out in the open,
with report that Aragon and Trianon
hallrooms have notificd ASCAP that thep
won't renew thelr llcenses, Reason, Ac-
cording to those close to Willlam Earzas
owner of the ballrooms, is thet in the
printed rate sked which ASCAP is now
cireulating for the flrst time, ballroom
rates have heen ralsed and ops don'd
like it. Consequently, the reported nix-
ing of ASCAP music at the place. Nod
xnown when the present contract runs
out, but sources here say that tiff has
heen brewing ever since ASCAP rep in
Chipago, John Wooden, notified ops that
charge would have to be upped.

The Arngon situation is sald to be thae
blow=-0if of a fight between all ballroom
ops in that area, with reports elreulating
that the matter will come up In the
State Legislature. According to trade
sources, situation at Aragon and Trianon
will be that ASCAP musle won't be
plaved on the dance floor, bhut will be
alred vie remotes, That means on -
mokes, music won't be heard in the hall.

Ops May Follow Nebraska

BMI allows ballroom ops to use s mua-
slc free of charge, with contracts sub-
ject to termination et any time, at BMI's
behest, ASCAP's activities in State of
Illinols have never been taken to legal
task by any users of its music. It's sald
that ops might try and emulate sltua-
tlon In Nebraska, where ASCAP has col-
lécted no fees Irom anyone for last three
vears. According to State Legisiature of
Nebraska . . “Any copyright owner
who is member of an association or
group consisling of a substantial num-
ber of obther musical copyright owners
may not exercise hls copyright rights in
the State of Nebraska hecalse any such
Zroup is declared by law to be a monop-
C'IF-“

Individual copyright owners in Ne-
braska are required to imprint on music
the price for penformance fees, and such
4 price is to be coliected by whoever sells
the musle (the dealer). Copyright own-
ers must also file with the secretary of
State B copy of all musle registered. A
simiiar situation exlsts in the State of
Wiushington, Where musle is played in
theaters, etc., no payments have been
made to ASCAP In the past three years,

Paxion Stays at Roseland

NEW YORK, Nov. 18 ~George Paxton's
stay at Roseland Ballroom, which was
to terminate December 24, has been ex-
tended several weeks, Leader is set to sign
with a record company.

A4 TOUGH ON NEW BANDS

Col’bia Wants|

In On Musie

Biz for Free

Cohn Feels Pic Scores Enough

NEW YORK, Nov., 18—Columhblp Pic-
tures, only company owside of REO
which lsn't tied up with any major mmu-
sic pub, is said to he definitely inter-
ested once more in moving into the
music biz. Tie-up, it's =aid by those
close to Harry Cohn, Columbia prexy,
would be like present Paramount link
with TIFamous-Paramoint music deal.
Cohn has made overtures to varlous
pubs for past year, but it's thought that
his present Sammy Kahn and Julie
Styne hilt, There Goos That Song Again,
Shapiro-Bernstein, from Carclinae Blues,
has hypoed interest caused by Jerome
Kern's higgie, Long Age and Far Awal,
Froon Cover (rirl,

Cohn figures on using firm as exploita-
tlon media, However, so for he's not
been successful in making a deal he-
cause he doesn't want to buy In, feeling
that tunes [rom pix are a suflicient bar-
gain for any firm. However, puhs not-
ing what has happenaed to most tunes
from pix are wary of any such deals, and
if Cohn wents to come in he'll have
to buy In on an out-and-out purchase
of shaves. Kern, a8 la known, gol 6%
purzuent plus $200,000 advance on Cover
Grirl.

Few incdle pubs arcound are not tied
to companies- Birx Three is tied to
Metro and Universal, with MGM having
41 per cent, Bregman-vooco-Conn has
tle-up with 20th-Fox, while Music Pub-
lishers' Holding Corporation has a ‘War-
ner PBros. afflintion. Morrls has deal
with Bing Crosby, who 1s in on all of
Morris’s frms, including Mayfeir, Mel-
rose and Burke-Van Heusen. This giveg
Morris plenty of Parg scores, despite
Para's affiliation with before mentioned
Famous-Paramount. Mills iz in with
Universal, Southern with Repuhlle, and

Leeds, via Andrews Sisters, gels top Uni-
versal tunes,

Santly-Joy: Shapiro-Bernsteln: Saul
H. Dornstein’s new firm, Bourne, and
Irving Berlin's Company, to mention a
few of the Indies, are without attach-
ments, altho Bornsteln is set to leave for
Coast in few weeks to make a ple tle-up,

Chappell firmn work maostly on Broadway
shows,

Jess Stacy Shows
At Open Audition

NEW YORE, Nov. 18.—New Jess Stacy
band auditioned for avallable spots last
Friday at NBC bullding. Band, which 18
Tirst Stacy has ever batoned for any-
thing except recordings, has 13 men, and
is agented by GAC, Lee Wiley will sing
with band. Stacy recently left Horace
Heldt, within past two months, to go
inta hand hiz. Before that ho was with
Benny Goodman until that band broke
up on the Coast some time ago.

Andy Welnberger, Arile Shaw's attor-
niey, iz handling lepal matters. Hotel
buyers from Chicapo, Roseland Ballroom,
Greenwich Village Inn and others heard
combo’s first publie audition,

The Longhair B. G.

NEW YOREK, Nov. 1B.—Benny
Goodman, who has shown a
penchant for the longhalr, have
I ing played with the BEudapesh
String Quartet, will pet his aymph
desires fulfilled again in the Billy |
Rase show, Seven Lively Aris.
He's in with his qgquintet, but at
one point in the show he plays a
clerinet concerto by Weher.
And on the stage behind him
will be <40-piece ork, maoved
from pit for thas purpose, Show
opens in Philadelphin this week.

Krupa Becomes

Music Pub With
Robbins 50 - 50

NEW YORK, Nov, 18—Geone Krupae's
music pub house ls tabbed Gene Krupa
Music Publishing Company, IDeal was
worked out with Robbins Musle, with
Robbins and Krupa in a b0-00 partner-
ship arrangement, Idea is for EKrupa to
come out with originals, drum studies,
ete., not only pop, bul school gtulf as
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