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Theater tu Lé /
¢ The Biggest Hit

at the Paramount Theatre, New York, in years!
Completed first engagement February 27th, 1945—
returning by demand June 13th, 1945 and already
booked for a third return engagement nine months

later.

Tl“&qs Tﬂ l I(.'JDRD:\.N is a great

showman —Belongs at the top of the heap! This
guy’s gnnd!—-“‘«’ariet}'”—JURDAN'S all over the
place, singin', dancin’, clownin', and tootin’ his sax.
He packs in laughs and customers, too. . “Billboard"’

Movie Tﬂ L k I
¢ LOUIS JORDAN

is a natural showman. We are testing him for a
comedy lead in one of our forthcoming pictures.—

Paramount Pictures.

Record T.H L K ! LOUIS JORDAN'S

recording with Bing Crosby of "My Baby Said Yes"
and ““Your Socks Don’t Match' promises to be a real
hit. JORDAN'S rendition of the novelty tune,
“‘Caldonia’’ is great.—Dave Kapp, Decca Records.

Sﬂng t ﬂ /k " ““Caldonia’ (What

Makes Your Big Head so Hard) is the novelty hit of
45, thanks to LOUIS JORDAN'S Decca recording
and his terrific vocal rendition.—Henry Spitzer,

Morris Music.

Short Tﬂ éJ C ! LOUIS JORDAN’S

an actor, too; his work in the musical short, “CAL-
DONIA" is superb,—Wm. F. Crouch, Director.

generax AMUSEMENT CORPORATION

THOMAS G, ROCKWELL, President
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Hold Your Horses!

¥ CHICAGO, March 31.—Three
clrcuses tossed thelr hanners to
the winds on the West Const
the pest week and o gala opening
it was for all

r Cronin Bros. sowed under can-
vas in Los Angeles on the il
L and Washington streets lot Sat-
urday (24); Arthur Bros, did 1t at
Oxnard, Calif., Monday (28), and
Russell Bros.! Pan-Pacific did it
in the Pan-Pacific Auditorium,
Hollywood, Thursday (28), Al
hands were plensed with the,
2 business,

Reviews of the Cronin and Ar-
thur shows, as written by Sam
Anbott, The FSillboard's Holly=
wood office manager, appear In
the Cirecus Dapartment, this is-
sue. Hip review of the RHussell
show will appear next week,

=

Scarce Goods?
Mexicans Have

All You Want

. MENICO OITY, April 2—There are no
« wartime shortages of necessitles or 1ix-
uries in this capital city of 2,000,000 per=
gons, And the town 1z filled with tour-
ists, rleh refugees, eating big, Julcy
steaks, drinking honded whisky and
-EBeoteh, siphtseeing in automobiles with-
- put concern pbout gasoline rationing and
 paving stiff hills at 100 night clubs,

The exchange rate is Iavorable—five
Mexicen dollars for one U, 8., but infla-
f4ion hes taken oway nmuch of that ad-
vantage. Living costs are esthmated at

wth1'ne times pre-war lavels,

Dough To Burn
« 'The tourists and rellgees here now ate
¥ loaded with dough to spend in either the
v most expensive ploces or In the typleal
Mexican markets whera prices, by U, 8.
slandards, are Iow. Americons ¢oming

et 1

L

I here the flrst few days after being cig-
aretteless, gasolinelezs, Sootchless and
! imentless, are astounded. They find avail-
[ Able: Tnlimited supplies of populalr
Jhbrnnr.is of cligareties nt 25 (U. 8.) cents
p i prekage; Mexloan cigarettes at 11 cents,
q Stenlke—T-bone, sirloin, filef mignons,
Prices Tun pbout 82125 (TF, 8, curremncy)
( fand up. A one-and-cne-half-pound sir-
,  (See Mexicans Loaded en page 31)

U McBride, Gransky
- Lose Ticket Cases
In Supreme Court

i WEW YORK, Aprll 2. — Purther
strengthening License Commissioner
Paul Moas's hand in his squabble with

“the ticket agencles, two Supreme Court
declslons lost week were handed down
In the first cage, Bupreme
| Court Justice Lloyd Church Thursday

I {29) denled the McBride Theater Ticket
L Agency's request for a deelaratory Judg-

menht against the commissioner, The
L agency brought the action when Moss
warned them of possible suspension of
y s lleense if it continued the practice
|I of charging 50 cents In addition to the
W5-cent fee allowed hy law.
-  The fustice sustained the commis-
' sloner and held that the delivery charges
made In actual practice are unreasonable
antl are devices fraudulently designed to
clreumvent purposes of Arflele X-B of
the pemeral business law, That statute
stipulates that the ultimate purchase
price shall not exceed the cost of admis-

‘(See MeBride & Gransky on page 31)

i

100GAdvance
OK for Hurok
Met Ballet

4.Week Sell-Out Seems Set

NEW TYORK, April 1.—Spring was
ushered In offlelnlly tonight with the
arrival of 3. Hurok's balleteers at the
Met. ©Current vernal rep stay of the
ballet theater skeds to run thru Sun-
daoy (28), But I the Hurak toe-terp
brignde runs true to eoln form, there
will 1lkely be added performances. Asg
of tonight's preem, all indications
nointed that way, with the old Met
packed with terp-fanclers to fthe top
ghelves and the management claiming a
1003 advance sale—the bigzest o the
Ballat Thowter's history.

This senson the balleteers are pepping
up thelr rep with three newles: Anthony
Tudor's psycho-murder ballet, Underiow;
Mpazine's version of the Beesthoven
classic, Moonlight Sonata, and Hervest
Time by Bromislava Nijinska. Massine's
Muademoiselle Angol and De Mille's Tally-
fo ulza will Be put back on the Lerp
menu, Guest artists will inelude Tamara
Toumnanova, Jerome Robbins, Agnes Dea
Mille, Argetinita, and Pllar Lopez and
Company. Alicin Markova apnd Anton
Dolin arg skedded for two performances
when Seven Lively Arts plves them an
off night. 8ir Thomus Beccham will ba
guest conduatar,

Preem nlght unvelled nothing new,
the Hurok steppers evidently preferring
to stick to tried and true rep Invorltes
for thelr bow-in. Three outsianding
terpers from the guest llst were on hand,
however, o gel the ssason off to a galn
start. Toumanova and Dolin took over

(Se¢ 100G Sale Okny on page 33)

Federal Tax Ruled
Due on Grid Games

At State College

BALTIMORE, Aprll 2.—A ruling thaot
the Federal tax on admissions to ath-
letic evenis is due for football games at
Moprgan State Caollegs, despite the publle
pharacter of (he Nepgro Institution, has
been handed down by Attorney General
Willlam €. Walsh and G, Van Velsor
Woll, one of hils assistants,

' Btate Comptroller J. Millard Tnwes
ralsed the point of taxabllity of Morgan
Slate College admlsstons on the ground
that the insttution's athletic program
is & component part of the curriculum
and the athletic coachezs are full-time
Taculty members; thoat physical educp-
tion is a major subject at the school,
and that all recelpts, except those used
to pay operating expenses, go to the
State.

Death in Afternoon

LONDON, April 2.—Vivienne
Holt, 1b-year-old English dancer
who ftook the proiessionnl name
of WVivienne Fayre, wvolunteered
for fToreign service with an
EMSA tabloid =how, Bhe was
accepted and became the dancer
in the Happy Hikers unit. Bhe
Innded In France on Christmns
Day, 1844, and she and her fel-
low troupers entertoined war-
worn British and nllied troops in
pdyvanced positions In Northern
Burope.

The unlt decldad to glve a
show for troops resting In & re-
cently captured small German
town In an unclearcd aren. Vi-
vienne wvolunleered to go in an
army truck with o Britlsh cor-
poral transporting the costumes
and props necesspry for the show.
Nearing the uncleared arean in
front ofthe town, the rear wheel
of the truck struck a German
mine. Vivienne was thrown out
of .the truck anc was found to
be horribly injured-—but con-
gclous. She declined to allow the
oorporal, who had recelved mul-
biple but nof so severe Injuries,
to remain with her hat persunded
him to walk inio the town to
have his many wounds dressed.

When help eventually arrived,
Vivienne IFnyre wos bevond all
help. She died fmietly ond wosi
buried with full military honors.
Her entire carcer In show busi=
noess  hod lasted anly three
months,

Mich. Amusement
Ops View Tax Bill
As Aimed at Them

DETROTT, April’ 2—A bl intro-
duced in the State Legislature, now in
gession at Lansing, Mlich, to allow loecal
ocommunities to establish exelze taxes
upon any type of buslness they select, is
viewed by amusement operators as almed
primarily at them., The projeet has been
under discusslon for nearly & year and
hng now taken definlie shape in the form
of a hill which has been referred to
commlttee. Spearheading the attack on
the B cre the motion pleture exhibltors
of the Stite, who view it &g the most
serlous threab to thelr husiness in years.

The bill does not specify any type af
buziness, but it 15 the vlew of the amuse-
meonkt operitors In the territory that such
4 proposal will result glinest solely In
loeal taxes upon all tyvpes.of amusements,
The measure {5 deslgned chlefly to raise
funds for post-war construction to al-
levinte anticipated unemployment, but
theater and night club operatora feel that
they should not be forced to shoulder
the prineipal burden of a desirgble ob-

Jective and are fighting it az oppressive
cluss leglslation,
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Rehablhtatlon on the Air

Radios Going
To Fight Ache

All four nets setting shows
that hope to ease the way
back to civvies for vets

-]

NEW YORK, Aprll 2.—Radia’s war job,
heretofore devoted ta wor effort drives
and some education on the gauses of the
wer, 1z gradually taking on o new coms-
nlexlon ns the TUnlted Natlons movae
townrd viectory. That new
color deals with, what
leading men In publle
life say will be, the na-
tflen's Wo. 1 problem
after the Axis 1s defeated
—fha problem of velior-
ans' rehabilltation.

All Tour welis have bo-
pun to recogndze  the

' ache and deal with [t In
n numhber of different types of programa
ranging from documentary reporks fo
varlety shows. Some are now on the alr
ancd several are In the works far early
preems. And in addition, rfadlo 15 hegin-
ning to do something even more cone-
crete than air the diffieultles. In at
lenst one case It iz muking an intelll-
gent, successful offort Lo place veterans
withln the Industry, In 20 doing It may
also be working ouf the cdetalls for plans
that will help other Industrles rehire
thelr veterans.

The shows on the alr today dealing
with the psvchologlenl and economile
problema of men dlscharged from the
armed forces (ot last reports, over 100,-

{Sce It's Rehabilitotion on page 12)

Writers Want
More Lettuce
For Options

HNEW YORE, Aprit 2—If the leglt
seripters have thelr way. the proposed
new confractusl set-up with the man-
agers will do s great deal to bring the
angels and the fly-by-night producers
back to earth. The boys are using thelr
tear Julece over the optionlng situash,

Any Joo from Hoboken, Hohokus or
points West ean become o theatrieal ty-
coon by forking over 100 bucks. He
finds & script, takes an option and starts
to promote 1t. Then he takes a trip Into
God's eountry and visits the angsals, By~
the tlme the seript comes back every-
body and his mother-in-law have put
their dirty thumbs thru s pages. Whon
the agent trles to show it to some repu-
table producer he gets this anawer:
“That old thingl T saw it months ago.”
With blz booming on the Btem this has
happened time and timo agoein.

Altho the new minlmum basle agree-
ment comes up In March, 1946, the boys
want to put the Ilame under the pot
before ifs too late, They figure If these
babies want to get on the gravy train
they'd: better have some more long grean
to show. The leglt blz 15 an expensive
proposition these hectle days and I8
takes from 240G to a couple of hundred
prand to do o job. They want the would=-
be=-producers to fork over a mere 300 or
500 bucks for a three-month option. The
seripters feel money has a language of its
own and to optlon a script you better
Enow the linpgo.

BillbSard
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Sponsor [dents Don’t Do Sellmg1

Thex’re Solid
Show Index

Pros and cons indicaie it
all depends on the job a
program’s out to do

NEW YOREK, April 2 —Bponsor identi-
fication rating ls nelther the end of the
rainbow not Is 1t the snare and delusion
of radlo program research. Oune thing is
cerfain, as sales managers of big airtime
users point out—a high
L dudience trade lnamﬂ

1 recognition is swell but
tjll“JD-:H{_t it doesn't sell merchan-
dize, It like all audience
measurement, is not “de=-
livered sales,” but a po-
tential buying index.
Lever Bros.! Lur Radio
Theater is near the top
(3) of the Commercial
impact Compilation, which 1s a Dbi-
monthly feature of the Radio Depart-
ment of The Billboard, but Lux does not
top the soap sales in the U, 5. Chase &
Sanhorn has hit flfth in the CIC yeb
C. & 8. coffee pets its blggest play not from
the consumer but from the hotels and
restaurants.

Listeners Tried C. & S. Coffee

Consumer check on latter indicated
that most listeners had tried the "Me-
Carthy” coffee at least once and then
swung back to their regular brands.
Charlie made them try C. & 5. but hadn't
convinced them that it had something
regarcless of taste or habit, which was
better than that In which they had heen
dunking.

If Sponsor Ident doesn't indicate the
selling ability of a show, some sponsors

sant to know what it does Indicate. Pro-

ducers with high 8. L's point out that it
Is 'an Index of an audience dellvered to
the seles appeal knowing the sponsor
and most of the time the product, It's
up to the commercial to actually sell the
prodiict. Tdentificatlon by itself isn's
enougly, — and sometlmes peculiarly
enough, altho not very often, it'a too
much.

Name, Not Product

Latter happened with a vitamin spons-
sor who went to town with a Sonovex
campaign thet sold the product name lika
@ million dollarse—and did with eclat.
S, I went up and up and sales went
down and down. <Call-backs on progrom
listeners the day following the broadcast
revesled less and less lisieners who had
the product in their medlcine chests.

When the program returned to direct
"reason-why" copy without the slightest
attempt to double-plug the trade-name
the salability of the show climbed back
to- where it had been—altho it ook
about six weeks to pet there.

S. I. and High Sales

Actually proponents of the high 8. L
point out that a top ident is not incon-
agletent with hilgh sales. It's just, they
claim, a fine art to establish both the
name and the desire to buy. One claims,
in answer to Murray Carpenter, of Comp=-
ton, who thinks that 8. I. is over-rated

(See SPONSOR IDENTS on page §8)

Arthur Simon

Joins WIND

CHICAGO, April 2—WIND, local 5,000-
watt indie, last week added new strength
to Its fight to become top dog indie in
town when Ralph Atlass, prexy of sta-
tlon, made Arthur Simon, successiul op
of WPEN in Philly, his genernl assistant.
In the last few months, Atlass had added
other new personnel to his station in an
effort to make it what he terms “one of
the best stations in the elty.”. The hiring

of Bimon is one of his key steps to date,

Philly Preachers,
- Off WPEN, Seek
T'renton Support

TRENTON, N. J., April 2—Reverbera-
tions of WPEN's decision not to sell time
to radlio prenchers was felt here last week,
Committee representing the 16 air clerics
who regcived notlce from the Philly out-
let are appealing to Protestants in the
Trenton ares to wvoice their protest to
PCC,

Tiev, 8. A. Arendf, pastor of Church of
the Open Door, here, asked members of
the church to do everything in their
power to compel the outlet to rescind its
netion. Arendt, who conducts a pro=-
gram every Friday night over WTTM,
local station, clalmed the action was an
:il.te.mlnl; to “take away Christian llber-

£s5,"

Arendt also claimed thet WTTM had
requested he relinguish his time on Fri-
days for another spot during the day.
He sipid that he had turned down the
request and “had heard nothing more
about it." The significance of WITM's
fecler 15 not known, altho it comes at a
time when two of the Philadelphia
Gospel broadeasters—including Gilmore
Ei-hﬂ-'-fe been dickering with WTTM for

e,

Helen Hayes Renewed

Despite 1.8 Hooperaling

NEW YORK, Apnil 2 —Helen Hayes
new program for Textron MBS, 10:15-
10:30 p.m. Sunday, will be renewed for
another 13 weeks, altho the originel deal

with the sponsor called for 13 weoks
oaly.

Understood that the cllent is high on

the sep desplte mixed press comment.
First Hooperating was a 1.8.

T. Dorsey May

Be Emsee on

RCA’s Show

Replaces Calhern on Seg?

NEW YORK, March 31,—Ork leader and
trombone tooter, Tommy Dorsey, is being
strongly consldered by J. Walter Thomp-
son #d agency as a replacement for road-
bound Louis Calhern in the ROA Music
America Loves Besi (NBOQ, 4:30-5, Sun-
day) when the actor heads for Chicago
with lepgit show, Jacobowsky and the
Colonel. T.D., minus his band, has done
several guest shots on the show and the
agency is sald to llke the way he handles
himself in front of the mike with or
without his horn.

If the deal goes thru, T.D. will work a
single, with the band sifting this one out.
Jay Blackton will continue to front the
RCA ork. It's also expected that if Dor-
sey gets the program, the emphasis will
swing to pop stuff, with fewer Metopera
stars and other longhalrs getting a play.
Move, says the trade, would be predicated
on the fact that the new Andrews Sisters’
show on the Blue, strictly pop stuil, is
currently hitting a 7.8 Hooperating, up
S of a point, while RCA's stanza hos
dropped off from a high of around 8 to
4.5 thls report, and a 3.2 last report,

slty of Pennsylvania here announced the
establishment of new courses in educa-
tional radio producing.

NBC Helps Radio Eds Sell
Their Papers on More Space

With Report on Readership

Radio Material in Many Cases Runs Ahead of Other Copy

NEW YORK, April 2.—Helping the radio
eds sell thelr managing editors on the
Importance of fan stuff, Sid Eiges, man-
ager of the press department of NBC,
last week sent out to every radio editor
in the nation a confidential report on
Just how high radlo editorinl material
was running in readership. Altho these
figures had been avallable to the news-
Paper promotional departments and sales
departments of practically al!ll the news-
papers thruout the nation, the informa-
tion has not gone beyend the exploitation
and business departments of the publica-
tions, according to Al Lehman, of ihe
Advertising Research Foundation Bureau
of the American Assoclation of Advertis-
Ing Apencles,

Departmentalizing of the printed news
purveyors, which keeps the biz depart-
ments and the editorial units on non-
talking terms, has kept the editorial re-
search Information from reaching the
editors themselves, In fact, a great many
of the eds who knew about the continu-
ing study of newspaper readership con-
Tessed that the very idea of anvone mak-
ing a report on their readership was some-
thing for the commercial boys and “not
for them."

Great Unveiling

However, when they recelved Sid Eiges's
letter, on top of reading The Billboard
report on the same subjeet in the Janu-
ary 6 issue, they forgot thelr disinterest
in readership research and in several cases
went to work on thelr managing editors
to get Increases in dough and in space
for radio, Brlefly, the reports indicate

that in many cases radio runs shead of
practically everything In the paper, in-
cluding c¢artoons, comies, editorials and
syndicated as well as local features. It
took an elght-column streamer feature
end a five-column plcture spread to ex-
ceed the impact of a radio column in one
case and in another paper 60 per cent
of the readers checked that they wanted
radio news. The No. 1 story in the issue
of the latter paper was none other than
the tale of Boake Carter's death,

Syndicated Siuff Pulls, Too

Even papers which do not have their
own radio editor and that use syndicated
columns of broadecast material like the
Agsocinted Press pillar run by Charlie
Butterfleld, found out that this canned
stuff has real impact, not, of course, as
golld as when the job 1s done locally. It
may hurt publishers to discover this but
it's no doubt the reason why more and
more newspapers have added and are add-
Ing radlo news and gossip to their regular
features, The bottom of the avallable
flack space in the barrel was reached in
October of last year. B8Since that time
Chicago has opened up, and 656 other
newspapers have forgotten that redio is
supposed to be an enemy of the black-
and-white field and are using it to in-
crease reader intensity and, in some cases,
circulation.

The Eiges four-page letter is done mare
then any other malling piece to put am-
munition in the hands of the editors who
want to do a job and can't get more space
by the desk, It's a typical four network
Joby being done by NBC,

It Can Happen

- NEW YORK, March 31.—If the
Blue does not declare a policy
ruline forbidding eross-plugs be-
fore April &, it will probably de-
clare one April 7. The sixth is
the last day that the Ford Motor
Company will have its Stars of
the Future on Blue (it moves to
NBC April 8) and, at least three
times in the course of the show
the announcer will mention, in a
not so0 offhand way, that the pro-

- gram moves to another web In
two doys,

To date Blue, like Mutual, has
not made any final decislon on
cross-plugs, but this should do
the trielk.

BBD&O Chain

And Plug Dea]i
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Lost With Burke

NEW YORI, April 2—0mne of the blows |

to Batten,
a result of the Servel cancellation of

Fashions in Rations and the consagquent

loss of the show and time to Lambert &
Feaseley for Listerine, {s the fact that the

Burton, Durstine & Osborn ag ™

-I" I

i1

agency's one and a half hour Baturday ©

strip (11:06 am. to 12:30 p.m.) is broken
in the middle. Before the loss of the
Billie Burke show, agency waes gble to
work out deals with the three clients per-
mitting plugs of the shows which fol-
lowed their own.

As things worked out before, the Cream
of Wheat people, sponsors of Lef's Pre=-
Tend, (11:05-11:30 wm.) gave up 30 sec-
onds to plug Servel’s Fashions in Rations
(11:30-12). Then BServel devoted 30 to
the next show, Armstrong Cork's Theater
of Today (12-12:30).
51011,
more to plug the following week's Let’s
Pretend, Agreement among the three cli-
ents and the agency worked out well for
all concerned, it's said, but pulling Billie
Burke out of the middle, topples the
deck,

It's not consldered likely that the two [
remaining clients will want to continue |
the arrangement with the keystone
knocked out.

CBSPrograming |
Set for Changes .

NEW YOREK, March 31.—Columhia’s
program department will shortly be ex-
panded with four or more top exocs
brought in to supplement the present -
department heads, according to reliable,
reports in the trade this week. It 15 un-
dergtood that the net is currently dan-
gling offers in front of several top men.

Web has not yet made a final decish on
who will come in or how many but it is
known that at least two of them will
work directly under Doug Coulter, v.-p.
in charge of programs, Talk in the trade .
has it that CBE is none too happy over
its showing in recent popularity polls
and wants to get some additional man-
Ppawer,

New addltions should be announced
within two months, says the trade,

Connie Bennett Set |

For Blue Net Cn-Op

NEW YORK, April 2.—Tilm star Eﬁ:lnnia
EBennett ma]{ns her debut May 14 as a
woman commentator for Blue ¢o-op, The

And, then, on ocea- |
Armstrong would give 30 scconds |

*
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show goes on sale on the 1:15 to 1:30 |

p.m. strip. Miss Bennett will dig
Stem and Hellywood gossip, women's
chatter, and discuss fashion celebrities
she knows. The show has no name as
yet but Connie Bennett’s Hollywood
Diary 18 being considered for the title.

Jules Albertl Agency booked.

for |

b
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U.S.To Get More
Free Air Time

And Talentin’45

WASHINGTON, April 2 —Volume of
radio time and performers’ cepvices con-
tributed gratls io the government for
public war messsges will soar to o new
peak in 1845 despiie the outloock for an
end of the European war this sear. The
National Assoclatlon of Broadcasters,
which last wesk announced a total
volume of free time and services worth
£161,752,000 for war messnges in 1944,
inclented that home-front actlvities will
require Inerepsed use of the air for
“morale and other patrictic purposes”
this year. “Strange as it may seem,"” sald
NAB spokesman, "there’ll he a greater
demand than ever before for home-{front
activitles after the MNazla fold com-
pletely.”

The cpokesman pointed out the neces-
sity for keeping the publie repeatedly re-

_minded of the need for concentrating all
regources and efforts on destroying the
Japs after the Germans are finolly sub-
dued, He cited such probable post-VIE-
Day activitles as Keeplng the transporta-
tion lanes clear for transfer of troops
aoross the eountry to the Paclfie Coast,
contlnued rationing of goods needed for
the Paciflie war, continued all-out use
of manpower for the wor agalnst total-
lbarinnism.

“The job of telling the people aboub
those things will eontinue to be cne of
the hig responsibilities of radio” sald
the spokesman., "The nelworks, the per-
" formers, and the advertlsers heve glven
generonsly of thelr resourecs to Unclo
, SBam zince Pear]l Horbor and they'll glve
more than ever. There'll e no Ist-down

L unti! the lzst shot s fired—and oven
then there'll be & biz job In store o
pave the way for an ovderly reconvers=
gion."”

The 1044 tolal value of eontributed
time and talent, the NMAB =aid, repre-
gented an 18 per cent inereaze ayer the

 volume of 1943 war messages, O the
1844 total, radic advertizers contributed
B84,000,000, =nid the NAR, stations ancd

" networks contributed $78,000,000, while
performers' services for all thres was

“ gstimoted st $20,000,000.

The Treasury Department gol the big-
gest glit of conotributed time and serv-
fees last year, with 243,352,000, mostly

4 over the =ale of War Bonds. War TMood

i Adminjetration and the Department of

¢ Agriculturg combined to reéceive seccond

B largest velume, with $165,667.000 In free

b oservice, The War and Navy Departments,

5 War Production Board, War Manpower
Commiszion, Office af Price Administro=-

! tion, Office of Deiense Transportation

" and others were recipients of free brooads

- cast zervices ranging from £1,000,000 to

L- #12,000,000 ench, sald the NAB.

2

Kobak Gets Dough

NEW YORK, March 31 —Ed Ko-
hak's new budget for Mutual's op
in the coming year, more than
double the sum spent last VOar,
has recelved final approval {rom
the MBS board of directors and
will be devoted almost enlirely to
Programes.

Understood that thes board,
which met here two weeks ago,
witg Impressed with the joby the
new prexy has done in his three
months as top man and approved
the increosed expenditure almost
unanimonusly. Declslon made at
that time was referred, as is Mu-
{ual practice, (o the boards of all
stockholder stations for their
clkay.

First result, says the trade, will
be plenty expansion in V.-P, FPhil
Carlin’s program department.

Rosel H. Hyde
Upped to FCC

General Counsel

WASHINGTON, April 2 —Rosel H, Hyde
has been advanced to general counsel of
the Federpl Communications Commlis-
sion, taking over the post vacated by
Charles R, Denny Jr., who was sworn in
Priday (30) as the seventh member of

the CC. Hyde, o native of Baltimare, -

was pssletant general eounsel in eharge
of the broadenst divislon of the TCC'z
inw department. Vernon L, Wilkinson,
who was o special assistant to the attor-
ney general, wiazs named to sucesed Hyde,
Hyde is an old-timer in government
commiunications administration. ‘He has
hod 17 years experlence with the FOO
nned its predecessor, the Fecderal Radlo
Commieston. He {5 47 years old.

“Night Editor”
Working Again
For Safeway

HOLLYWOOD, April 2—Hal Burdick is
bringing his Night Editor hack on NBO's
Coast web, after three-month absence,
for April 7 take-off. He'll be bank-rolled
by Safeway Stores, Inc.

Show hes been on the air for last 10
years, and during that time Burdick fig-
ures he has told more than 500 original
storles. OCelumbir le planning to base a
new scrles on Night Editor yarns.

NBC Thumps

for Central

Program Promotion at
Parade of Stars Meetings

Idea Looks Good But Agencics Fear It Won’t Work

NEW YORK, March 31 —NBC promo-
tion hends, in their current serles of
Parade of Slars meetings with agency
men in New York (two weeks ago), Chil-
cligo (1ast week) and San Francisco (next
weelk) are throwing out an idea for cens
tralized program promotion which iz
atiring up a considernble amount of
comment among radio ad toppers. The
ider, which is not NBC polley yef and is
open Lo agency comment end coplnlons,
would have all promotlon of tine shifls,
guests, format changes and other pro-
gram news to stations handled hy the net
with the ad outfits bowing out of Iaceb
of thaot promotional picture,

The plan is belng thrown out as &
faeler at all meetings, wlth the agencics
asked if they would agree to co-operate
in putting the thing thra, Each of the
15 per centers, the way the iden works
oul, would designote o staffer to be &
central news source, He would report to
NBC regularly with the progrim news he
had colleeted ond the web would take
over Trom there. Having one guy with all
the dope would eave WBC boys from hava
ing to run to four account execs, two
press agents, three producers and five
aoffiea boys to fingd out who next wook's
guest will he,

BBD&D Hups Done It

Batten, Barton, Durstine & Osborn, slx
months before the NBC ides wos BUg-
gested, sot such a news source with Jaclk
Moore, ex-time buyer, heading the oper-
ation, Agency's set-up services all four
nets as well as statlons. Moore compiles
all the news on all the shows and sends
it out in releases to the pecple concerned,
BEDO's ldes, says the trade, §s to maoke
statlons and webs even more consclous
of the fnct that the shows are agency
produced and to highlight them so that
they get a better promotlonsl bresk in
the woy of alr spots, newspaper ads and
other medin used by the slations.

“IFine™ on Paper

Top agency execs, In discussing the
idea, say that It sounds fine on paper
but would cause plenty of hesd and
heartaches in practice. One ad topper
sald: "It looks good in p meeting but too
many people would pget their toes steppad
on when and il it poes thru. Let's take
an example to show how it might worl.
Glving spot time to plug a show is prefty
much a matter of statlon manapger's dis-
cretion. And It's only human for him to
devole his effort to the programs he likes,
If an NBC afliliate's manager gets a llst

= DINAH SHORE

&
No. 1 on the Front Lines and

}

§ Home Front

" PF IT'S a music poll—and it includes fems,
. & then Dinah Shore gets the No. 1 slot—
regardless of wha's being polled. The Bill-
board during the past year weni to the
G.1.'s, the high-schoolers and the radio edi-
tors of the nation to ask
whe was WMNo. 1 among
thrushes—and the Dinah
won  every contest im a
wallc. And she's won 6ix
pther palls besides, just to
double endorse what BER
has found out for the
music and broadcast in-
dustries.

And when she went
overseps—wow=—s5he did just what she did
! in the polls=—=in fact she almost made the
boys forget there was a war on=—almost but
not quite.

Of course it wasn't always that way. She
went back to ceollege and snared her B.A.
degree bocpuse no one wanted Dinah Shaw
. {that was her “audition name"). Even after
ghe had worked long and hard “for [ree"
over WHNEW there wasn't any walting line
with the papers and bip dough. The road
turned when NBC spotted her on a sus-
, lainer, Lower Basin Street and Eddis Cantor
gave her a spin. Came her own program,
came a number of gock Victor diskings,
came four featurc-length flms and a Disney.

Dinah's the No. 1 {fem right now—she's
lapped the field.

Billbbard
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FCC Refuses To Interfere
In KFI Newscast Battle

WASHINGTON, April 2.—The Federal
Communications Commission is going to
tick to a polliey of non-Interferance in
the selection and presentation of pro-
pram material by individual radio sto-
tlons as long as the statlons show "ob-
jectivity.” This polley was revealed in
letter dispatched by the OO to more
than 600 persons who had written to the
eommisslon and to Congressmen in pro-
test against the action of KFI, Los An-
goles, denying its Iacliities to radio
enalysts not on its pay roll.

The FCC letter, signed by the commis-
slon's secretary, 'T. J. Blowie, slated in
part:

“As you undoubtedly know, under
our American system of broadeasting,
the selection and presentation of
progrom material rests in the discre-
tion of the individunl station 1i-
ceneees, subject only to their general
obligation fo operate the stationg in
the public interest,

"However, the commission does re-
view perlodically, upon consideration
of its application for license, the
over-nll epeérations of each &tation
to determine ¥ its continted opern-
tion will be In the public interest.
Of particular imporfance in that re-
view la the question of whether or

not & balanced, diversified program
gervice has been presented by the
slation.”

The lotter stated that if 1t is found
that KFI's policy “represents an abane
donment of the principle of objective
presentation of the news and the adop-
tion of 8 definite editorial policy by the
statlon, the commission "would take ap-
propriate action."

Culif. Legislators Complain

Nine of Callfornia’s 23 members of the
lower house of Congress signed & resos
Iution, which went Into The Congres-
sional Record March 26, protesting EFT's
behavior. The resolutlon charged that
the statlon “suddenly and arbltrarily
denfed fts faclllties to a number of well-
known and publlely favored radio
analysts.” The resolution declared thot
publig resentment "has heen volumin-
ous” and urged that XFT “look into its
present polley to detormine if this policy
i8 In the publiec interest.™

The resolution was signed by the fol-
lowing Callifornln members of the House:
Cllls E. Patierson, Ned R. Healy, George
P, Miller, Franck ER. Havennor, Jerry
Voorhiz, Gordon L. MeDonougn, Clyda
Doyle, Chet Holifleld, Helen Gahagan
Douglas and John Phillips.

from the network with, for Instance, nine
shows ati 1t three of which are Young
& Rubleam's, three J, Walter Thompson's
and three Kenvon & Bcokhardt's, he may
decide to plick four, for instance, and
leave ane agency completely in the cold
simply because he doesn't know whoet's
from whom. If, en the other hand, the
three agéncies ench sent out their list of
three, the natural renction would be to
pick one or more {rom esch company.”

Agency Man Opposed

Another important agency man teld
The Billboard that he s personally op-
posed to the ideas because it will even-
tually make the station managers forget
that hils firm ever produced the shows ati
all. "In view of NBCQ's recent program
policles,” he sald, "I think that the
ugencies have to hold on to every means
they have to melntoin their identifica-
tion with thelr own shows.'

“Individualized” Reports

In addlition to the centralization plan,
the net also announced that it was be-
glonning to send to all cllenta individual-
{#ed reponts on what the Parade of Stars
did for epch abhow. In years past, there
wis an over-all compilation of the results
in all medip, for Hlocks of time. Sponsors
have already hegun to receive letiers
from NBC giving details of how they
made oul In all media, It was also an-
nounced ithat NBO plans to make the
Parpgde of Stars o year-round promotion
rather than strictly a Tall plich,

Oficlals of the net point out that the
centralizetion Ides s just that—an iden,
and i1s nof o binding policy. After the
nromotion meetings are over and all the
agencies hiave their say, the net will make
r decision based on composite opinion.
If New York ls representative, say top
men in the biz, contralization won't go
thru.

Edict Brewing
Guild Eruption

HOLLYWOOD, April 3—A hot fight is
brewing ‘between KFL and groups that
are clalming ihiat the stationls edict Is-
sued February 10 wherein all newséasters
and news analysts would have to he KFL
emplovees, s a violatlon of free speech.
Most Hollywood guilds have gone on
record A8 opposing the move by KPI
which automatically removed six com-
mantators from the station. ‘Those af=-
Tacted wera T. B. Blakiston, Peter De Lima,
Alvin Wilder, Jose Rodrigques, Bd Buther=
land snd Sam Baller.

A mass meeting at Hollywood Rooses
velt Hotel was held last week, headed by
Mary C, McCall Jr., former prexy of the
Soreen Wrlters' Gulld and now chalrman
of the Hollywood Councll of Gullds and
TUnions, Speakers denounced the station
policy as delrimental to good radio.
Resolutions were forwoarded to Paul
Porter, chalriman of the FCO, nnd Earl
C. Anthony, owneér of tha station. I
wis requested that PCC make an inves-
tigntion into ihe policy. However, KIFT
Is clnimed to have stated that they had
checked with the FCO before making the
mave and had been given the green light.

Eadio Writers' Guild went on rocord
that, in thelr oplnion, the new KFT poalicy
“tends to establish & dangerous procedont
In that it puts the control of news
analysls entirely in the hands of the
statlon owners."” Repercussions from the
EF]I annocuncement were felt in the
dtate Capital whon 10 Californla repre-
sentatives made a protest at what they
Erm&d “eensorship™ policies of the sta-

on,

To counter this, W, B, Ryan, general
manager of KFI, stated that the move
had been made because the station felt
it sponsared newseasts should not be
allowed to alr p discussion of controver-
&lal subjects. He claimed this should be
done on tmpartlal shows, Ryvan further
went on to say that the fact that news
analysts were barred from expressing per-
sonnl opinions had nothing to do with
viclation of free speech,
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EvenSectional

Reporls Fail

Guly ml}f-h}-mly reporis
really give sales managers

information on coverage

&

NEW YORK, April 2—Releaze of cur-
rent Sectional Hooperating Report has
once again turned the spotlizsht on the
fact that national ratings are great win-
dow dressings but useless as blue prints
from which sponsor siales manager can
bulld sales promotional plans. While the
sectional set-up points its finger at dif-
ferences between natlonal ratings (32-city
avernges) which are relensed twlce
monthly for evening and once monthly
for daytime shows, it also 15 only a par-
tigl answer to the guestion of how to
make program ratings keys to the sales
effectiveness of broadeast advertising.
Even tho a national rating means a great
deal more when it's broken down into
Fast, North Central, South, Mountain and
Paclfic, the break down still doesn't put
the finger on where the program is sock
and where It's laylng down on the gelling
Jjab. -

Sectionnl Ratings

Take AMr. D. A, for example. Its five-
month average from October, 1844, thru
February, 1045, hits 21.2 nationally. It's
a different pleture when the 21.2 is broken
up for five sections of the U, 8, A.

2.0y Morth
Averanes East Cantral South Mountain Pacifle
21.2 18,2 23.5 28.2 21.5 17.8

Breakdown Still Taoo General

This breakdown is some help to the
sales manager who is trying to relate his
alr ndvertising to his sales results. How-
ever it's still general and while individual
d2-city ratings were not available for the
five-month period eovered In the above
sectional ratings, they were, for the sake
df comparisons, avallable for the five-
month period Mav-September, 1044, when
the 32-¢lty rating for the period was 16.4.

East Morth Central  Houston  12.4
Baltimora 18.0 Chloago 12,5 Maomphis 156
Boston 13.0 Das M. 16.T N. Orleans 34.2
Buflala 216 K, 0, 13.3 Okfa. Clly 20.7
Qlnclpnat] 164 Ind'palis 92.7
glu'ulnnd :E.: lp:ﬂululwllrn 23.7 nnmﬂ;'"tﬂ‘h &

etrolt v napclls 12.1 .
Philly 11.4 St Louls o9.2 Salt Lake 20.8
Pittshurgh 17.7 Paciflo
Pravidence 13.6 Bauth L. A, 442.0
Richmond 15.0 Atlania 25.0 Ban Fran. 18.7
New York 11.3 B'langham 19.2 Portland 12.2
Wash'gton 13.2 Dallas  11.5 Seattlo 16,2

This broakdown indicates that altho
the East averages 15,1, actually Hooperat-
ings that go to meke thls Eastern sec-
tlonal average run from 113 te 21.6, a
difference of practically 100 per cent,
Every one of the natlion's five geographical
sections shows like differences with the
North Central average 32-city rating 14.2
and the cities covered ranging all the way
from St. Louis’s 8.2 to Louisville's 23.7.

South Better Example

In the South, it becomes even more ap-
parent that ratings by averages or even
sectlons are mot the answer to a sales
manager's prayers, The South average is
168.8 but there is more than a 200 per cent
range in the ratings, with Dallas tabhing
an 11.5 and New Orleans 34.2, Fven in an
area, where at present only two citles are
Hooperiged (Mountain), the difference on
s program like Mr, D. A. is Important,
with Salt Lake City turning in 206 and
Denver 16.6 for Mountaln sectlonal aver-
age of 18.6,

In the four-city Pat:iﬂr.'. Coast area the
range is from L. A, 13.0 to Oakland-San
Francisco 16.7, not too much of a range
but it gives a sectional rating of 14.5.
That 1s more specific than the national
average, 16.4, but is none the less hardly
ndequate s a base from which to check
the sales effectiveness of Mr. D. A. nor is
it a gauge by which more advertising
medla <an be correlated with broad-
casting.

Move of tThe Hooper org to give gectlonal
ratings to the stations places the indivi-
dual broadeaster in a position to bring to
the attentlon of the sponsors just how

Croix Pour Smith

NEW YOREK, Aprll 2. —Infantry
Major Joseph L. Smith, owner of
WJILS, Beckley, W. Va., and prexy
of Community Broadcasting, Inc,,
operators of WHEWE, Wheeling,
W. Va.,, has been awarded the
Crolx De Guerre by the French
government.

Both of Smith's stations, for the
record, are CBS aflillates.

Oboler’s Option
Lifted by MGM

HOLLYWOOD, March 31.—Arch Oho-
ler's option has been lifted by MGM as

a result of his

of Joan Ellis, an adaptation of his radio
play, Alter Ego, Oboler's next film as-
sienment will be I Tell My Husband,
which he will write and direct.

Oboler left for the East Coast this week
to launch his new 26-week series for Mu-
tual. He will script the series with the
exception of the opening, which will be
an adaptation of Irving Stone's novel,

directorial effort on Crime Lust for Life,

‘Pay Within Pay’
Nixed for Chi
Speilers by WLB

CHICAGOD, March 31.—Reglonal War
Labor Board (Saturday 31) in directive
order denled request of local AFRA office
for & payment of fees per commercial
program plus salary to announcers, In a
dispute that ATRA has had with six “B"
stations here, dating back to November
1, 1943. The board, in denying the un-
jon’s request for a fee per program struc-
ture however, granted announcers 16 per
cent salary Increase, retroactive to No-
vamber 1, 1944. The union had asked
that announcers who are now recelving
655 weekly at WJIJID and WOFL and %50
weekly at the others be granted 25 cents
for a S-minute commercial and 35 cents
for a 10-minute commercial, 50 cents for
a 15-minute commereial, etc. During the
ciispute, which involves announcers- at
WJJID, WIND, WAAF, WAIT, WGES and
WSBC, with WCFL abiding with the de-
cision altho not party to dispute, the sta-
tlon owners had proposed thot the an-
nouncers be given a 30 per cent increase,
The union countered with the proposal
that a 30 per cent increase would be okay
providing the announcers were pald so
much per commercial after they had done
40 free commerclals. When this was
turned down, the union then demanded
a straight fee per commerciel plus salary.
According to Ray Jones, executive secre-
tary of AFRA, the union will not appeal
the regional decision to the MNWLE,

WPAT Homecoming
Kilmer Show Set

NEW YORX, April 2.—WPAT, Paterson,

N. J,, indie preems a new weekly prozram,
Weleome Home, Soldier the first woek in
April, The show, which originates in
Camp EKllmer, N. J., the largest debarka-
tion center in the Easf, gives the homae-
coming G.I's a chance to talk to thelr
families after touching U, 8. soil, Ted
Webhe, statlon program director, will in-
terview soldlers and announce thelr
homecoming to their families,

Because of the blackout on doughboy

arrivals, broadeast time will not be known
more than 24 hours in advance.

good a job the station s dolng, if of
course It's dolng better than the sectional
average., Place has been left on the sec-
tional rating reports for the station to
insert its own Hooperafing, IT percolator
is n.s.h,, the station will most naturally
keep very gqulet,

As recognized by audience measure-
ment specialists, natlopal or 33-city rat-
ings are grand—{for the record. They are,
however, not adeguate research figures
for broadeasting as it Is today. Hooper,
in spreading the philosophy of sectlonal
ratings, has no doubt in mind the day
when national ratings will carry a clty-
by-city breakdown In every report, No
doubt it's a post-war project (he won't
talk about It) and one which manpower
problems makes impossible now.

However, without a clby-by-clty bresk-
down, ratings are rclative popularity naot
the invaluable key to sales which city-by-
city continuing studies can be.

How did you do In 8t. Loo last month?

Y O N T Y W W Y T Y WY W W W O E e i

r"

5000 WATTS

YOUR DIAL

Il of us at WIP

are very proud at having recelved
Variety’s 1944 Plagque Award for
“fostering racial good will and un-
derstanding” . .. and it was a par-
ticularly nice birthday present for
Philadelphia’s oldest radio Hﬂﬂunlj

twenty-third anniversary.

—— —m,

610 ON

MUTUAL
AFFILIATE

Represented Nationally by Geo. P. Hollingbery Co,

A, AT, A, ST, Y, R, 5,




. April 7, 1945

The Billboard

lig -
L&
d, »

ek
il=
ho |

Bl

RADIO 7

=
o

-* So we put away our bugle .

| - and never blew a nofe

11
£

b :Thi HE oTHER DAY our Raymond Gram
! TEwing was given the famed George
0 r Foster Peabody award for his excellence and
, competence as a commentator. A day or two
£ |,* before that,Variety,” top publication in the
E t, entertainment world, came through with a

) nice citation for one of our ace news-casters,
" George Hicks . . . and old man Temptation
" nearly got us: we came near writing an ad
]

l
i

about the swell job some of our boys are
doing on the news front, Felt like bragging
a little.

After all, George did make one of the out-
. standing broadcasts of all time on D day and
was first to broadcast the Rhine crossing . . .
% and our Gordon Frazer was the first radio
. correspondent to cross the bridge . . . and our
1 Arthur Feldman wwas the first to broadcast
& =« the news of three major landings of the

-

ok hilippines campaign . . . and Raymond
" ¥ Swing also got the BBC award (for his job in
' keeping the British people aware of America’s
'}! war effort) in addition to the Peabody award.

Temptation Bows Out

s Well, it was quite a temptation. But we
'@ finally put our bugle away without blowing a

20 note. Settled down then to figure out wiy
*-d:i't.!;hese men (and all our other Blue men up
- front and out at sea) consistently do such a
~ bang-up job. Got to thinking that our red-

- | hot interest in the whole news and informa-

| tien picture might have something to do with

- -

'.' -

5

5

B N

it. That's a pretty important part of our
operation over here, you know. We're doing
things with news. It's part of our job to keep
the public informed.

We are building some of the soundest news
policies radio has ever seen, too.

No Censorship at the Blue

For example, we face the issue and admit
that everyone over the age of six is prejudiced
one way or another. And this fact in itself
makes it impossible, on the face of it, to over-
come bias by filtering all the news and com-
mentaries through one “unprejudiced” man.

» That’s silly. No man is smart enough to
know what the public ought to hear. 5o,
having picked men with a sense of respon-
sibility, we let them sany what they feel,
reviewing their work only for good taste
and for competent news authority, Then
we set out to balance these prejudices: a
commentator with a slant toward the lib~
eral is balanced off with another more con-
servative,

Then we let them ride, with only this
bit of coaching: "'Get it all; get it straight;
get it first, if you can.”

And maybe the fact that the Blue Network

practices freedom of speech instead of just
preaching it inspires these men to'do a great
job.

We Owe This to the U. 8. Pablic

We trust America., We don’t think our
people need to be spoon-fed. We think they
can make smart decisions if they're given all
the news, all the information, all the slants,
And, so far, we can’t see any evidence that
this is a wrong slant on a public that has
“come through' durnng these war years.

e e e e A e it L

LET'S TALK AROUT NEWS: News is a lot of
things: the first fash over the wire. .. the foxhole-
eye view...the interview with the Commanding
General . .. the Washington sum-up...the com-
mentator’s interpretation,
But mast of all, it's information; it’s the anvil on
which tomorrow's public opinien 15 shaped.
That’s why the Blue Network does everything
possible, every day, to keep it—
Accurate Speedy Varied
Comprehensive Interesting

=atid our compmentators are nof muzszled oy censorod

A Whisper to Adverdsera: A nerwork that's winning
acceptance by dealing them straight isn’t a bad one
to keep in mind! '

- AMERICAN BROADCASTING COMPANY, Inc.
Ftie Blue Nelework
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BillEsard TALENT CONT INDEX

on “FIRST FIFTEEN"” HOOPERATINGS for evening programs and
the “FIRST THREE™ Sunday afternoon segs.

In the absenes of contipuois date on non-telephone iome Hstenershilp, 'The Billhoard fokes
the liberty of projecting telepbone home-based rdio nudience mensurements to total familles,

Vol. Il. No. 6E (Report March 31, 1945)

Based

WEEKS
FROGRAM TO Talant Cost
SPONEOR, DATE COST Per 1,000
AGENCY, RATING LgnoTH Talent PER Urban
NET & ETAT. oF BEG. OPPOSITION Cost  POINT Listaners
BOE HOPE 29.5 281 _Eerﬂce to Frnr:ltu—-—DEE 815,000 § 508.47 § .55
E‘EP?]EE i 1t hr. Transatlantic Qulz—
NOO® 128 Blue
Amer. Forum—MBS
Behubert News—MMBS
FIBBER McGEE This Is My Best—OCBS 810,500 § 363.62 $ .38
& MOLLY 28.9 428 Spotlight Bands—Blue
Jobknson Wax 15 hr, Esquire—Blue
II“TT'E{EL ‘h&l amer. Forum—MES
LUX RADIO Various—Elue 816,000 § 625.00 $ .67
THEATER 25.6 478 Varlous—MB3
v m  cug pag Y0 Varigus—NBO
SCREEN CUILD 24.0 220 Contented Hour—NBGC$10,000 § 416.6T $ .47
k:i“hrl Esther Powder 14 hr., Guy Lombardo—Blue
cHY 143 Anita Ellls—MBS
Scehuhert—MEBS
WALTER M-Go-Round—NBCO 6 6,000 § 252,10 $ .25
WINCHELL 23.8 507 R, Digest—CBS
Weodlury Boap 14 hr. GSteel Horizons—NMBS
L. & AL Dlae 1740
MR. D. A. 23.2 401 Whiech Is Which—CBS & 4,600 $ 193.97 $ 21
Vitalis 14 hr. Spotlight Bands—Blue
H'ﬂé' f‘:g‘** Esquire—Blue
Brownstone—MBS
ABEOTT & First Line—CB6& 13,000 5§ 597.01 5 .63
COSTELLO 20.1 88  Fred Warlng—Blue
Camel 15 hr, Anita Ellls—MBS
i L Schubert—MBS
BING CROSBY 20.1 384 Ma], Bowes—COBS $12,600 § 6£21.89 § .65
Kraft ('heese 1y hr, Town Meeting—Blue
a0’ TiT Various—MBS
KOLLEGE OF Great Music—CBS 810,000 § 527.64 $ .53
MUSICAL Icebox Follles—Blue
KNOWLEDGE 19,9 360 Carnegle—MBS3
Colgete-T'almoiive 14 hr. Schubert—MBS
Ted Balea NI 11D
OAN DAVIS- Corliss Archer—CBS8 & 8,500 § 482,23 $ 54
]IACK HALEY 19,7 B0 Spotlight Bands—Blue
Yoaltent 14 hr, Esquire—Blue
h{ﬁlﬁ. %1..1. Treas. Hr, Song—MBS
D BERGEN 19.2 310 Blondie—CBS k14,600 § 755,21 $ .73
E EE#E & Bunborn 14 hr, A, L. Alexander—MBB
s 346 Varidus—MBS
a4 Binatra—CBS 813,600 § 754,19 § .78
EDDIE CANTOR 17.9 Nt Tp With World—Blue
Y& G. Heatter—MBS
NBG 128 Real Storles—MBS
JACK BENNY 17.7 485 EKate Smith—CBS $22,600 $1,271.19 §1.02
%::h}; %:,:31'“1'3 14 hr. Pearson—Blue
NBC 144 CGiardiner—Blue
Cleveland Ork—MBS
AMOS 'N’ Durante—CBS § 0000 § 529.41 $ .56
ANDY 17.0 B35  Tangee Var.—Blug
i ¢ -
]i.mi"‘? L NBC 187 1% hr, Boxing—MBS
TAKE IT OR H. of Charm—NBC 8 4,500 § 274.39 $ ,29
LEAVE IT 16,4 266  Life of Riley—Blue
ﬁ;ﬂﬂmrl‘ 15 hr., Earl Wilson—MBS
CBS 149 Helen Hayes—MBB
Sunday Afternoon
THE SHADOW 10.6 40 G. M. Bymph—NBC & 2,600 § 235.85 "
21111:1““& Eﬁn.l - 14 hr. Varlous—CBS
MBS 4D Met Opera—Blue
JOHN CHARLES W. News Today—OBS & 8,500 $1,148.65 $1.14
THOMAS 7.4 103 Sun. Vespers-—Blue
Westinghonae 14 hr. Pet Shop—MBS i
Mo, B, NBCO 140
SAMMY KAYE 6.4 171 Chi R. Table—NBC & 6,500 $1,015.63 §$ .99
"I'um:lg Ly hr, Various—CBES
E’uc 171 Hookey Hall—MBS

The average evening nudioneo rating ia 9.3 s against 10,0 Tusi report, 10.4 o yenr ago. Averape
L bets-in-use of 20,2 es npganinst 31.06 lost report, 81.8 o year ago. Avernge available audiones of T8.8

ud agninet T0.3 last report, TU.G a yerr ago, Sponsored network hours reported on yumber B2 4
as agoinst 508 lgut roporet, S8 % & yenr ago, I & T—Ruthrood! & Byan, L. & N.—Lennen
& Mitchell. N., L. & D.—Needham, Lonis & Brorby, D, O, & 5—Doherty, Clifford & Shenfield,
F. . & B.—Foole, Cone & Deldiog.  Mel!, T==3MeConn-Nrckson. W, & L.—TWarwick & Lo
ler, MeK. & A —DMeKee & Albright.  *The networks in these cnoes are nol extensive enough to
peemit of the proicction of Hooperatings and Heteners-per-leteniog-seta cpon the urhsn cily popu-
Intion on the same beeis an networks of over 100 statlons, The “lelent cost per orban thongged
Haleners' ia therefore nob reporied in these cases,

The “Talent Cost Index” is protected by the ecopyright of The Billboard
and infringements will be prosecuted. '

;

WMAQ Airs New

Series From Army
& Navy Hospitals

CHICAGO, Aprll 2. —Newest show to
increase trend of having Middle Western
programs originate from army and navy
hospitals and almed at the fighting man
will sfart on WMAQ here April 9 under
title of Variety at 5:15. Show will be
sponsored by the local Carson, Pirle,
Seott & Company department store and
will feature the musle of the Art Van
Damme Quartet and songstress Jeanne
MacKenna on Mondays, Wednesdays and
Fridays for a 16-minute afternoon
period.

Program will originete from hospitals
In the Chicago area. Additlonal G.L
glmmick will be letter-writing contest
in which families of servicemen or
women in Chicago area will have oppor-
tunlty to win #100 War Bond for the
soldier or sallor about whom they write.
Contract is for 13 weeks, serviced hy
Burnast-Kuhn Advertising Agency.

Smith, Bull & McCreery
Opening N. Y. Office

HOLLYWOOD, April 2 —Increase of
biz has resulted in Smith, Bull & Me-
Creery nd agency opening New York of-
flce on or about June 1, Eastern office
will be headed by P, J. Smalley Jr., who
resigned as commerclal manager of KFVD
to take over the post. He leaves for the
West next week to get new headoguarters
lined up.

Walter MeCreery, formerly with Allled
Advertising, jolned the firm of Smith &
Bull February 1. The agency also plans

to open branch offices In other Eastern
cities.

—

Sponsor Idents

Don’t Do Selling

(Continued from page 4£)
plus, that it's hardly reasonable to con-
tend thet Is Isn't good biz to sell the
neme of the product, Such an admis-
slon would mean an end to all outdoor
billhoard stuff which can't get into reas
son=-why copy as the cars roll by,

8. L's only begin to smell when they
are tagged as & reason for being in thema
selves, A high ldent iz an Indication not
pnn end. However, the men who shout
down the value of B. I, and claim that
"it doesn't mean a thing™ are just as
foolish &3 the boys who try to live by
the darned thing, _

Shows can sell without having a high
S. I. They proceed on the basis that
all they can do is cateh a certain section
aof thelr audience and go to work on
them with plenty of ad-wordage. Those
who don't listen to extended verbage
naturally don't know the sponsor ar the
product. Those who do, however, are
sold product, sponsor and reason-why
they should buy.

An {deal set-up would dellver an au-
dience that knows the sponsor, the prod-
uct and the reason why it should buy.
It's the latter factor that the 5. 1. doesn't
measure—but it certainly is, as it 1s
supposed to be an Index of the fact
that the program 1s doing the billboard
part of the job. Some day there is go-
ing to be the other Index, the B. 1., the
“Buyability Index" of the program. €.
E, Hooper has 4 special scrvice that's
been checking that factor for a number
of clients for sometlme. The formula
isn't set yet—but it's on its way-—and
when it arrives broadeasting is going
to have something so solld for its con-
tact men, that selllng time 1s golng to
ha duck’s soup—Ior productive progroms,

Next week, Vol. 2, No. 2, The Commer=
aitl Impoect Compilation.

" ACE ANALYSIS!

Jo RAYMOND WALSH

historian . ..economist ...
lecturer . ..who focusses a
sharp searchlighton world
affairs and events.

7:30-7:45 pm, Monday-Friday

EDGAR ANSEL MOWRER

Pulitzer Prize winning cor-
respondent...columnist...
who rounds out each week
with acute commentary
direct from Washington.

7:30-7:45 pm, Su ndays

Both are brilliant news analysts,

currently available for sponsorship.
Both — of conrse—are on WMCA!

Wicd

NEW
YORK

AMERICA'S LEADING INDEPENDENT STATION

Representative: Weed & Company » Chicago, Detreit, Hellywoed, Dostes
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eaoto WLW for
outstanding
reporting
of the newws”

In History's

Year

of Decision

Y

The Nation's Station is proud to receive, this week, one
of radio’s most coveted citations — the 1944 George
Foster Peaf:mdy Radio Award for Dutatancling Report-
ing of the News.

It is gratifying testimony that we have administered
well our sell-appointed task of making the millions who

dial 700 in the four-state area of WLW-land “the best

inlormed radio audience in the world’’,

It is an inspiration to continue our best efforts to improve
this "nutst&nﬂing reporting of the news’ in 1945 ...
and thereafter, so Iﬂng as news shall retain its urgent

importance to the nation anH to the peup]e we serve,

WLW

The Nation's Station

DIVISION OF THE CROILEY CORPORATION
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We'll Join BMB Lventually,
Chi Tells Feltis; WGN and
25 Qut-of-Towners Sign Up

WTAQ’s Evans and WIND’s Atlass Voice Objections

CHICAGO, Aprll 2—Windy Clty sta-
tions are nobt ready to sign up with the
Broadeast Measurement Bureau, After
Hugh Feltis, BMB prexy, had made his
pitch for the survey to the Chicago and
out-of-town station men at a meeting
here last week of the Ninth NAE Dis-
trict, only one Chi station, WGN, signed
up. Of 25 Wisconsin and Illinois out-
of-towners present at the meesting, 22
slgned.

Haowever, altho the big city men did
not hop on the bandwagon, there was no
revolt here as there was in New York
recently, Only two statlon managers
got up at the meeting to voice any ob-
jection to the station coverage survey.
Mozt of them seemed to feel that there
is still room for Improvement in the
BMEB and that altho they are not ready
te slgn up now, they will eventually
when the board of the directors of the
organizntion make the changes in survey
methods,

Evans, Atlas Objeet

Haydn R, Evans, pgeneral manager of
WTAQ, Green Bay, Wis, and Ralph At-
lass, president of Chicago’'s WIND, were
the two who raised questlons at the
meabing Triday. After Feltis had macde
his pitch and had been supporied with
speeches by Harlow W. Roberts, presidend
of the Chilcago Radio Managemaent Club;
Hilly Sanders, vice-president of the
Mitchell-Faust Agency, and MMelvin Bror.
by, of Needham, Louls & Brorby, Evans
gave the reasons why he wasn't Joining
BMB, Hls principal objection as a small
stalion mannger was that “once-a-weck
lstening" (BMEB says station's primary
area will be that in which 50 per cent
of the llsteners say they hear the station
once & week or more) deoesn't moke a
station a “primary Iactor In a marlket.”

“The average station, serving a second-
ary market, fnds its salvation in the
fight for national business in telephone
coincidental surveys. It is one way of
combatting the blanket Stale coverapge
manps iseued by the 50,000-walt clear
channel stations. Colnecldental surveys
are practically foolproof providing the
sample Is adeqguate. How come thils type

of brondeast mensurement is sluffed off
in favor of a 31,000,000 method that en-
nbles n station to clalm ‘primary’ cover-
oge in any county where a rensonable
number of people admit that they tune
it In every week ar so. Owr Hoopers show
wi have depth of coverage in our areas,
BMB will show only witdth of coverage.”

Roberts Answers

To answer Bvans, Harlow Roberts sald
thot a smnll station could uze its BMB
coverage (circulation) as a base and ap-
ply to this its Hooper resulis to get a
mirket picture It never got before. After
the meeting, Evans suggested that before
making its {irst complete survey BMB
should install In about 50 homes Nellsen
Recorders, that automatically note the
times ench station in an area 18 tuned
1o by the set to which fthe recorder is
attached. Then a sample BMB test could
be mude of the same people to see If
they will tell the truth for BMB or if
they will be Influenced by newspaper
radlo log listings, thelr memory of blg
stations, ete,

The complalnt of Ralph Atlass was
that newspapers in a town the slze of
Chicago eclaim “primary" coverage for
the metropelltan area, Bubt some sta-
tions (the =mall ones here and not neces-
sarily Atlass's stotion would not be able
to prove that 50 per cent of the peopls
Iisten to theny at least once a week.
Thus, they could not say they hove pri-
miry coverage even In the area reached
by their signal and they would sufier
from newspaper compétition,

Web Exees Awail Orders

Some large net stotions in town did
nof sigh because execs are still walting
Jor Instructlons from web headguarters,
Cno skein statlon, however, is not sign-
ing because a spokesman s8ld, hils net
¢ioes the same type of job now, more
often and better. TIe added, however, Iif
it becomes apparent that at any time
BME will pet into finanecial trouble, he'll
sign, .

A group of Independents in town are
cansidering makine a joint recommenda-
tion to the BMB board of governors con-

The Guest---Shot

NEW YORK, March 31.—Thls
one happened last week when
Jimmiec Durante first came back
into town, The Schnozz, sitting
with a friend, decidecd that he
wanted to enll The Valce. Tha
friend told him thet Sinatro was
at the Waldorf,

Durante called the hotel and
was told that Sinatrn wns not reg-
istered there, Then the friend
told him that The Volce leaves a
list of 10 names with the Waldorf
tlesk and is not reglstered to any
one else,

“Imagine dat!" said Jimmie,
“T can't do a guest shot for "Im
and he takes me of 4' list!"

B%0 KILOCYCLES Y
5 30,000 WATTS
SLUE HMETWOERK

THEY RESPOND guceéty TO

WLS

On our Saturday morning program on garden.
ing, 7:45 to 8 a. m., a manufacturer of rooting and
other hormones offered just once a list of the best
vegetable varieties for home gardeners.

One week later, without further mention, we had
received over 2200 requests!

Because WLS speaks with “The Voice of a
Friend in Midwest America™; because our pro-
grams are carefully planned to meet the needs of

. the people who live in our four-state market of
cities, towns, and farms, our listeners respond
quickly to WLS, See a John Blair man for other
factual reports on direct and immediate response
to WLS at any time of day.

PRAIRIE
FARMER:
STALION:

Wester-King Agency
Preems First Show,
“Tom, Dick & Harry’

CHICAGO, April 2—The newly formecd
radlo packaging agency of Carl Wester
and Wavne EKing, which 15 pledged o
glve Chi radio a network origination shot
in the arm (The Billboard, March 24},
had Its first endeavor hit the alr from
here Friday (30) aver the Blue Network
from 930 to 10 pm. (CW.T.). The
show, which will be a weekly alring and
whichh the net, Wester and King hope
to sell commercially Iin the near future,
started omut on the web as a sustalner
under the title of The Affalrs of Tom,
Dick and Harry.

Cordon Vandover, Jimmy Hatton and
rits Melsner will be featured in the
TDH roles In a situation format comedy-
variety shiow written by Jack Payne,

cerning what they would llke to see the
organizetion have in Itz finnl survey
structure, The recommendations will be:
(1) That the figure of 10 per cent of
audiepece listening once a week for the
tertiary segment of the coverage plan
sliould be much lower for, It was said,
a statlen in a large elty could have less
than 10 per cent of total population and
still hove a bip audience; (2) cut oul
the use of the words primary, sccondary
and tertiary; (3) do away with the cov-
erage maps entirely, and merely give a
statlon's circulation; (4) list on the bal-
lot all the stations in town so those
fquestioned could not be influenced by
radio logs, which print programs of only
largest stations,

The one thing, above all else, appar-
ently that kept the Chicago boys in line,
wag Feltis's announcement that the BMB

board of directors realized the survey was:

atill not perfect. He sald that eventually
i research committes representing sbn-
tiona, agencies and advertisers would he
appointed to put Into effect those recome-
mendationa which would beneflt the
most of the industry, most of the time.

Typlcal of the Chicago attitude was
the comment of 'one exec who sald that
he thought he would eventually slgn up.
He said he liked the idea of the forma-
tlon of a research commlttee to help
make BMB better than 1t Is now, As he
put it, “The audlt bureau of circulation
wnen't as good as 1t 18 now for & long
time., But somebody had to make a
Etﬂl'li,"

WJBK’s P. S. Dips
Into Controversy

DETROIT, March 31.—A new serles of
half-hour Saturday afternoon programs
on highly controverslal subjects wns
started this week by WIBK as a public
service venture, Opening broadcast last
Baturday (24) went right to the hot
political guestion of the future of Po-
land, which iz of vital concern to De-
wrolt's hupe Pollsh population.

Fellks Gross, formerly of the Univer-
gity of Orakow and now editor of New
Europe, spoke for the Polish Govern-
ment-in-Exile on the Crimean Pact,
while the opposing view, favoring the
pact, was taken by Anthony Kar, presi-
dent of the Koscluszko, and former sec-
retary of the Pollsh Notional Alllance.
Progrem Is handled in an uinusual man-
ner, with cach spenker getting precedence
on the alr by drawing of lots, Talks are
irom manuscript. The broadeast {5 being
rin on a bi-linpual basis, in English

last Salurday and today’s broadcast in
Polish,

50,000 More q’
Men Needed, !
MecNutt Says

WASHINGTON, April 2—Employmeng’
in the communication and Electrunt&i'_
efquipment industries must rise 50,000
by June I current projected war skeds
are to be met, according to Paul Y
McNutt, chairman of the War Manpowe!
Commission. However, by Augusp thqfn_.
peak will have been passed and employs
ment requirements will total only abougl
20,000 above the present level, sald Mo
Nutt. Radio will be called to do a large”
part of the recrulting. :

HOLLYWOOD, April 2 —Merrill Mueller
is en route to the Fhilippines, according
to NBO, to take over George Folster's
post as field dlirector of Pacific opera-'
tions for the webh. Folster ls due to re-
turn to the States for rest and reassign..
ment. .

I'J.

RICHMOND —
LOCATED MIDWAY
BETWEEN THE
NORTH and SOUTH

Has 453 wholesale es-
tablishments with an-
nual sales in 1944 of
$360,000,000.

These oannunl sales represent
d6% of Virginia's total

In this M ajor M ;zﬂé et
| *WMBG |
NBC IN RICHMOND, VA. |
3000 WATTS

Fargo, N. Dakota

and other top Radio Stations use
this 3x5 VISUAL record of song hits
of over 100 publishers, plus old
favarites, Includes lead sheets and
lyrics of chorus.

Samples free,

1619
Broadway [ |
NMew York 19
e

RECORDING MACHINE !

REPAIR SERVICE

We are speclulists in sales and service of AM-
PLIFIERSY, RECORDING MACHINES, PLAY-
BAOKS amd RECOND CHANGERS, Al
| derign :L.ml build equipment lo your specificaons,
Wire, Phone, Wrllg your problem. Dept. B.R.

STUDIO SERVICE COMPANY

Divislon of LERRIS INDUETRIER
.—:!“2 W| ‘ll} 'Ht‘-.- Hl I.'i IE-. ﬂ.tr] E"IﬂEE
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FOR WIJR

THE GOODWILL STATION, DETROIT

“For outstanding and meritorious public service in
encouraging, fostering, promoting and developing
American ideals of freedom, and for loyal and devoted

service to the nation and to the community it serves.”’:

THE

Alfred I. duPont Award

“*The Pulitzer Prize of Radio’’

sk Quoted from tho presentation made by the Alfred I.
. duPont Award Committee to Station WJR at the St,

Regis Holel, New York City, Saturday, March 10, 1945,
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It’s Rehabilitation on the Air;
Radio's Going To Fight Ache

(Continued from page 3)

000 men a month are coming out of the
services, a total of more than 1,500,000
in the last vear and a half) range from
Columbin's grlm, dramatic Assignment
Home to NBC's lichter Glnny Simms
show., And in between are hundreds of
one-zhols on Mews Dprograms, Women's
participating segs, dotumentaries like
Report to the Nation; We, ihe FPeople,
and March of Time. Also Ditching In on
occaslon are dramas like Words af War
and Covaleade of Ameried.

Only the Beginning

But the stangas that have hit the alr-
ways s0 far are just the beginning of a
trend In publie service programing that
will aventually supersede front line and
home drive material as the No. 1 radio
war contribution, In the works at the
present tlme are two blg Blue shows

that spell

“RADIO
AUDIENCE”
Y in the
El Paso Southwest

 The CBS Station in E] Paso, Tex.

Dorromee Roderick Cemnes Wal Lowronce, Mo

| BOWARD H. WILSON CO. National Reps.

ANOTHER NEW WORCESTER INDUSTRY!
Huge aircraft forglngs of magnesium and
aluminum will soon come from the largest
die press ever installed, to add mere high
wage <arning cmployces to WTAG'Ss
audience.

 HAVE YOU PROGRAMMED 22772
J\BLUE POKE BONNET
-AND A STOVEPIPE HAT

Dept.

-

See Music
g & i ]

which, it is understood, will have re-
nabilitation as thelr major theme, Mu-
tual, too, Is prepping a high cost sus-
tainer which will try to help returned
servicemen rendjust themselves to ¢ivil-
fan lfe and clvillan jobs.

The plan to include talented service=
men in the industry's own post-war pie-
ture 5 NBC's Welcome Home Audition,
a strietly G.I. serles of auditions that
pive velerans first erack at actlng and
announcing Jobs. The talent look-sees
are held every Saturday under the su-
pervision of the NBC program and taleng
depariments and so far have turned up
o much higher rate of acceptances than
routine civillan auditions.

The Simms Shift

Perhaps the best example of how
radio's wartime emphasls Is shifting, 1a
the ‘Ginny Simms show (NBC, 8-8:30
Tucsday, sponsored by Phillp Morris).
When the war began Miss Simms used
interviews with men in camps as her
major theme. Then, as the war pro-
gressed, she began to present men re-
turned from overseas. Later her talks
dealt with wounded men, the Purple
Heart veterans, Tocday Miss Simms in-
troes on each show & discharged service-
man who 1s thought to have some tolent
as an entertainer, He gets a possible shot
at a Job In showblsa.

Columbia's Assignment Home, pro-
duced |n co-operation with the War De-
partment, s perhaps the hest known of
the rehabilitation shows. Usually [t is
a dramatlc re-enactment of the story
of one serviceman from the tlime he was
inducted until the time he readjusts
himself fo clvilian life. Critles rate Ase
signment Home as one of the besk things
of its kKind that radio has evel done.

Mustn’t Go Wrong

Desplte the rush to get into the field
with rehabllitation shows, program heads
at the webs are treading easily for fear
of falling into the traps of bad taste,
cheap emotlonallsm or commerclal ex-
ploltation of private problems. Several
top execs point to one ill-fated show as
an example of what can happen if the
theme ls tarnlshed by poorly conceived
ideas. ‘That program, which went off
the alr geveral months ago, sthrred up
a storm of publle and press protest over
its method of getting Jobs for vets, Seg
was an agony column of the alr in which
the vet alred hils problems and was then
;h;uwra open to the highest bidder for a
ab, :

Radlo is preparing to do a thoro public
service with one of the most vital prob-
lems that will confront the natlonn to-
molrow, two weeks from now or two
Years from now—how to help the veteran
when he comes back. Today's programs
are just the flrst ripple In the pool.
More are coming. Leaders In the industry

hope that broadcasting will keep the
thing stralght.

that there is a varlety of occupatlon rep-
resented on each broadcast.

Washington Airs Its Own

NEW YORE, April 2—The Veterans'
dide, new NBCO sustalner designed to help
refurned vets exerclse their rights and
privileges, mnkes its preem April 7 (NBC,
1 ]J.m.{] with Tyrrell Krum, conductor of
a velg' affalrs column for The Washing-
ton Times-Herald and retired navy Heu-

Rexall Ex=-Davis

Has Moore-Durante

As Esty Gives Up

NEW YOREK, April 3—United Drug
Company, makers of Rexell Poducts,
yesterday (2) slgned Jimmie Durante
pnd Gerry Moore for Immediate spon-
gorship effective Priday (6). Tom Luck-
enbill, radlo head of the Willlam Esty
Ageney, former 15 per center on the
show when it was bank-rolled by Camel
Clgarettes, slgned & release surrendering
his rights last Friday night (30). Camp-
bell Soups, which were set to bank-roll
the Bohnoszz (Billboard, March 24), nixed
contract at last moment.

The Durante-Moore show takes the
place of Joan Davis, who was slgned to
an optlon by Rexall but let go when no
sultable time was found for her. Trade
sources also report that the Willinm
Moaorris Office may possibly take over
Durante's radio representation in New
York and Hollywood within the month,
It is known that the booking agency
has been dunning Iou Clayton,
Schnogz's personal manager, for the ach
in past weeks.

N. W. Ayer ls the Rexall ad agenoy.

WOKO Gets Works
In FCC Revocation

WASHINGTON, March 31.—Legal ex-
perts in the Capital were impressed to-
day by vigorous languege used by the
Federal Communications Commission In
denying @an applleation of Statlon
WOKQ, Albany, N, Y., for renewal of its
license, Last time PCC handed down a
similar order was exactly five years ago
when the Commisslon revoked the 1l-
cense of Btation WSAL, Salisbury, Md,,
for alleged misrepresentetion as to fl-
naneclal haldings, In the history of the
FCC there have been only three such
decisions.

Morals of Market-Place

FCC's WOEQ order, i1ssued Wednesday
(28}, becomes effective April 27. Stated
FCC: "The applicant deals with the
Commiistion at arm's length, and the
‘morals of the market place cannot he
. standard of candor under the Com-
munieations Act of 1834 The order
went on to state: “From a consideration
of all the materinl facts found in the
record of this hearing the Commission
has conecluded thet the applicant can-
not be entrusted with the respansgibility
of & license.”

The order further stated that “from
approximately October 23, 1831, until
the present fime, Sam Plckard and/or
his wife, or corporations they controlled,
were the real owvners of 240 shares of the
common stock" of WOKO, amounting
to 24 per cent of outstanding caplital
stock, During thet pericd, the order
stated they recelved all dividends paid
on 1this stock. WOKO, in reporting to
the Federal Radlo Commlssion and to
the FOC, "concealed the fact that the

menting regular materials with reports
on new veterans' legislation,

Oboler Rehabilitation

NEW YORK, March 31.—Arch Oholer's
first show for Mutual, -having its preem
Aprll 5, hes a veteran's rehabilitation
theme and will deal with the problems of
wounded servicemen. Show is laid in an
army hospltel on V-E Day. Lust for Lije

KSD, Post-Dispatch
Middle Commercial
Crusading Ra pped

CHICAGO, April 2—KSD, 5i. Louis, was
taken over the coals by the members of
the Chicago Radio Menagement Club last
weelt when George Burbach, the stalion’s
peneral manager, tried to explain o the
elul’'s membership the resson for and the
results of the fight being waged by The
St Louds Post-Dispaich, KSD's owner, for
the elimination of middle commerclals in
news broadeasts, In one of the most
heated meetings the club has ever lhad,
Burbach was told in no uncertuin words
that the radlo Industry believes the Posts
Dispatch and KSD did a disservice to the
industry by its fight against middle coms-
mercials and “objectionable” news spone-
sora, The members agreed that there waos
a need to improve the gquality and treat.
ment of news program commercials, but
they Insisted that the Improvement
should come from within the Industry
and thet by alring it in the press, unnecs
essary sanctions from the government
were belng Invited.

Burbach really got Into hot water after
he had explalned the résults of a recent
survey made by the Post-DMspatell nnd
EED to determine whether or not the
racdio audience objected to middle come-
merelals in news programs. His survey,
tabulating 960 telephone answers showed
that 61 per cent of the total “'minded”
middle commercials. The KED aurvey
nlso showed thet the higher the income
bracket of those surveyed, the greater the
percentage of those who objected to mid-
dle commercials.

Members Object

The answers given by the club’s mems
bers to the results of the survey were
many and penetrating. Most members ob-
Jected to the question asked: “Do you
mind interruptions for commercials dur-
ing broacdepsts?” They said the way in
which it was worded, the use of “mindg"
influenced the person gquestioned Into
giving an affrmative answer. They also
said that since the survey was taken after
the P-0's editorial campaign had heen in
effect for weelks, those surveyed were in-
fluenced by the campalign and likely to
give a "yes" anawer. Lew Avery of the
NAB, who was present at the luncheon,
was one of those most vitrellle in his ob-
jections to the KESD -Post - Dispatcit
Burvey.

After condemning the way in which it
was taken, he suggested that different re-
sults would be seen if another survey
were taken in some other town, a town
not influenced by the Post-Dispaich cam-
paign. After the meeting, he intimated
thot the NAB would consider the {aking
of such a survey in the future.

Blue or Biow, Who.
Gets the Hitchcock?

NEW YORK, March 31.—Alfred Hitch-
cock, mellerdrammah movie producer-
director, I8 currently prepping a radio
serles, repped by the William Morris

sources, 1s being eyed closely by the ork
leader’s former sponsor, Liggett & Myers,
makers of Chesterfield ciggles, as o pos-
glble replacement for the Johnny John-
Stone show on CBS. Understood that
Waring, who was canceled out hy Owens-
Ilinols Glass last weel, has been ap-
proached by Chesterfield and talks are
in the money stage.

Before he started his recent serles for
the glass outfit last fall, Waring worked
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MBS’s Two New
Shows National
Participation

NEW YOREK, April 2~Mutual's two
new gadget shows, according to informed
Program men, cue a trend towared audi-
once partlelpation on g mnational scale
that will bring listeners to low o©ost
productions ang pive sponsors an accll-
rate check of the show's popularity. The
newies, Dave Elman's auctlon and Cull-
ing Atl Deleetives, both use tricks to
tune the audlence in and both are open
bids for mail,

On Elman's show, which will preem
April 9 unless line troubles delay 1t a
week, items of historleal interest will be
auctioned off to invited clients in the
studio and a few items will be offered
to the radio audlence. Calling All De-
teciives. will offer a crlme problem and
the net will allow time for local cut-ins
so that the Individual stations can call
listeners at home and ask them tlo solve
the problem (aniter they have previously
sent in thelr names and phone numbers
and after the station, while the show is
golng on, has checked to see if they are
home). War Bonds are the giveaway in
this case,

Phone Quiz Variation

The two programs are & variation on
the Telephone @Quiz, which WGN has
found to be successful in Chieago and
that WOR, New York, is buying for its
area. In the Telephone @uiz, emsee calls
one of the nemes on his st If the
listener does not answor, emsee calls
another and the dough glveaway doubles.
Process goes on until there is a winner
or the money is carrled over to the next
show, Even video has taken up the
iden with Lever Bros., Thanks jor Look-
ing on WABD,, W. Y., using a gadget al-
most identical with Detfectives' gimmick.

Program chiefs point ouft that the
prospect of being called Is a sure audi-
ence builder if it can be made nation-
wide. The Detectives' glmmick, using
local cut-ius, makes It possible, and it's
said that the ldea has o hot radio fu-
fure. There have been some shows like
it, nmong them Horace Heidt's Poi of
Gold, but none In the past have been
able to angle the thing so that each
city has n chance each time the show
goes on the alr, Idea is considered a
sure audience bullder but, just as im-
portant, a neat way of showing clients
how many peaple are listening and when,

WNEW To Move
To Fifth Avenue
Come OK and *46

NEW YORK, April 2—After having
been located at 501 Madison Avenue from
the Ed Wynn network days, Statlon
WNEW has signed a lease to move to
666 Fifth Avenue, Greater New York
Broadcasting Oorporation, owners of the
Blow-Bulava station, have signed a two-
Year paper for occupancy of the second
and third floors at the 46th and FPifth
Avenue address and expects, with the
blessings of the WPB, to be in the new
location sometima early in 1948,

New layoult will include 10 studios
and 30 offiees and a regular stage, A
seating capacity of over 200 is planned
for one studio, and anpther will be de-
voted to television. Dough earmarked
for the new set-up is said to be $300,000,
and actual WNEW floor space in the
building will be 33,600 square feet, Deal
Was made possible in these space-tight
times because Atlantle Coanst network,
not operative for the duration, bought
80 per cent of the stock of 5-48th Corpo-
ration, which owns 666 Fifth Avenue and
80 was In a position to make a deal for
WNEW, in which the ACON brass hats
have a solld interest. Routine on gettin
Space these days is first buy a picce
the building.

Blue Dumont Seg Shifts To
Void Stiff Sport Competish

NEW YORE, Aprll 2.—Beginning TUCs=
day (3) Blue will shift the time of its
half-hour tele on WABD (DuMont) show
from 8 p.m. to 8 p.m. Move is intended
to avold competish from NBC's Coval-
cade of Sports and clear the way for the
William Esty Agency to take up lts fall
option on the & p.m. time.

REVIEWS

DuMont

| ‘
=

Balaban & Katz

Reviewed Wednesday (28}, 8-10
p.m, Style—>5ports film, audience partici-
pation. Sustaining on WABD, New York.

Reviewed Thursday (29) 7:30 to
8:30 p.m. Style—Drama, news, fashions,
sustaining on WBKB, Chicago.

DuMont Focuses the lice on Sports, first
of the serles to be reviewed, 15 In capable
hands taleni-wise with Tom and Bill
Slater doing the chatter, hut Wednesday'a
production and direction job was far be-
Iow the sports know-how of the Slater
boys. In spots it was amusing, the final
test after all, but over-all prescuntatlon
was too sloppy to call it a good show.

Producer-Director Bob Leoewl pulled
enough elementary errors to ruin what-
ever real value the thing may have had,
Perhaps the worst occurrcd when Bill
Slater finlshed a “story of the week" bit
and the camers switched to hrother Tom.
Instead of cutting to a close-up, Loewl
called for a long show—a long shot that
included brother Bill crouching over like
an Arab folding his tent and quietly
stealing away. And again, during a Blater
family discusslon of the baskebbull situn-
tlon, the director hung up another dipsy,
In this one he used one camera to catch
both performers, To do 1t, the overworked
cameraman (who should get time and a
half for his efforts had to pan from ons
to the other each time the conversational
ball earrler changed. And since the two
were on different planes, the guy at the
ike had to do some fast focusing. But
the pay-off s the fact that Bill, in this
arrangement, was sitting with his back
to the lens. He had a nice halreut
Wednesday—very clean necl.

Don't pet the idea that the whole thing
smelled. It didn't. The film was nieely
handled, an interview with baskethaller
George Mikan went off fast and well.
Loewi took a beating on his guesta (Leo
Durochor and Lefty Gomes were supposed
o show up but didn't) so that may nc-
count for the slow pacing.

Thanks for Locking, the Lever spon-
sored John Reed King-Pat Murray gadget
show moved much more slowly Wednes-
day than the first tlme caught. FProducer
Lea Cooley should work outl some way to
find out whether viewers phoned are at
home before the show goes on the alr,

The two hours of videp were revicwed
on the new DuMont almost flat-faced 20-
inch tube. Pic is brighter and clearer
than anything seen at WABD but there
is still distortion around the edges, Never-
theless, it's a preat improvement over the
old tubes, Tube is big and not yet
maounted in a cabinet, but DuMont offi-
clals say that it can be put info a box
not much higger than the one holding
RCA’s new big screen projection model.

Muorty Schrader.

NBC

Reviewed Saturday (31), 8-9 p.m.
Style—Church service and religious pix.
Sustaining over WINBT, New York,

Bulovg Wateh Time was an okay comns-
mercial to precede The Story of Holy
Weelk, but there's some question about
how intelligent it was to follow that
with the Botany Tle cartoon weather
commercial (two stntion breaks one right
after another), Even ir latier wasn't as
corny as it was, there is solid objection
to preceding & beautiful rellgious show
with a gag ple.

Dir. Herbert Graf did a terrif job merg-

ing still ple, & cholr under the direction
aof Bob Shaw and narration of the story
of the betrayal, crucifixion and the resur-
rection by House Jameson. He bullt a
half-hour Holy Week session which took
every beholder right to church and left
him in a spiritual mood. The use of
Jameson instead of a regular preacher
was a great tribute to J.'s narration, If
there were more House Jameson's in pul-
pits, there'd be more people going o
church. Pictorially, the production was
adeqguate with nothing especially camera
worthy except that Ray Kelly once again
built & real set—a set as real ag Jamse-
son's telling of the Daster story.
" The plx followed the live show. One
was o travelog, The Holy Land, the other
the story of the Mysftic Lamb painting
in Belgium. DBoth were in the 8esson's
mood. NBEO, however, continues to lef
pix introduce themselyes. They shouldn't,
It would only have taken a word by
House Jameson to have tied up the live
show and the two pix into 2 continuous
evening.

You can't have everything, I suppose,

Joec Koehler.

The great potentlalities of television
45 a4 medium for religious inspiration
were apparent tonight at WBEEB during
Jerry Walker's original drama, Judy's
Prayer,

Walker used a combination of drama,
cholr singing and—most remarkable ol
rll—Impressionistic dancing to Interpret
the moot of a recited Blblical passage.

Show opened with shot of couple
kneeling at an altar. Then Walker's
volce began a narration giving story be-
hind thelr being there. Following was
flashback to a famlily scene at which a
mother, Inther and daughter (Judy)
were talking about a son and brother
who was in the army overseas. Following
this was a flashback to this scldier read-
ing his Bible on a lenely outpost.

It was then that Walker used his most
imaginative device, the one that showed
what could be done with video rellgious
programing, As the soldier watehed thiree
trees, there was a dissolve in which the
place of the trees was talken by three
girl dancers, dressed In long hlack
gowns. As an off-stage chorus chanted a
Biblical passege In o definite rhythm,
the three danced to the chant and de-
picted perfectly & visual interpretatlon
of the mood of the words.

Except for productlon mistakes that
colld be atiributed to a lack of re-
heatsal (the show has two hours before
the camere and two outside the studios)
and Inadequate facllities, Walker macle
only one other notable mistake. That
was o lack of trensition between scenes.
In a couple of places there were no
plausible, apparent connectlons what-
EOBVOL.

Marguerite Willlams, who played the
part af Judy who gave with real tears
when needed, should be in Hollywood.

Also on the program were n newscast
by Don Faust and a spring fashion dis-
play of hats and halr styles. Nelther
rated more than a “fair" and that for
effort alone. Cy Wagner.

DuMont

Reviewed Tuesday (27) 8-9:30 p.m.
Style—Drama, wvariety and household

hints, Commercial and sustaining over
WABD, New York.

1

Check thls evening as an over-all ad-
vance on what's been happening on
WADD.

Opening seg had Tom Hutchinson, for
REQO, presenting a collection of R. H.
Maocy household hints for & fem war
worker, The P. W. W, cut a hanana cor-
rectly, made coffee while she ate her
cornflakes and cocked eggs. It was all
very real, but who in the name of video
wonts that stulf at 8 pm.? And to make
It worse, they had three femsees, Mar-
tha Manning, Helen Lewis and Gertrude
Hunyden, all in five minutes.

Surprise of the evening was Nat
Rudich's presentation, with students of
the new school, of Saroyan's People With
the Light Coming Thru Them. The cpst
was good, imagination employed and de-
talls like having some of the atimosphere
characters drawn io cartoon form on
the set was Saroyan okay, Jack Bittuey,
as the young artlet, dld a swell run-thru-
the-entire-play part.

Anpther surprise was the Bob Emery-
WOR presentation of the Brownstone
Theater, The play, David Garrick, was
corn, but it was done in period manner
that made 1t good fun. It wus played
stralght—and thaet is what all good corn
must be. Michael Fitemaurice and Shep
Menken as Garrick and Slmon Ingot rate
special bows. Emery handled the curtains
well, and the fade-~In from sketch to
scene was so well eued that few reallzed
that the curlnin was in minjature and
the cast life-size.

Final WABD bit of the evening was the
Blue Network's Easter Parade presentas-
tion. Unfortunately it didn't quite come
off. Thers was 4 notable lack of the blg-
time handling that made the On Stage
FEverybody of a few weeks' ago sook, Nice
work was done with Warner and Valerle,
& team who have learned how fo waltz

FCC Frowns
On WOV Sale
To Mesters

WASHINGTON, April 2—PF0C, an-
nouncing ite Intention to prohibit trans-
fer of control of WOV, New York, hos
served noblce once again that station
licenses mmust transact dealings “in the
pubilie interest’” rather than according
to the doctrine of “let the buyer befare.”

FCC on Wednesday (28) announced pro=-
posed findings of facts and conclusions

locking toward a denial of the applica-
tlon for consent of transfer of control
of Wodaam Corporatlon, lleensee of
WOV, from Arde Bulova and Harry D.
Henchel to Murray and Meyer Mester.
The applicants are allowed 20 days to
file exceptions.

FOC sald 1t wasn't satisfied from the
record that the Mesters possessed “'the
gualifications essential to operate Sto-
tion WOV in the publle interest” The
Mesters, said the FPCC, "In carrying on
their edible oil business, have violated
and disregarded regulatory laws ol the
State and federal government on numers-
ous occasions evar since they have bean
in business."

CBS Increasing
WCBW Sked to

3 Nights Weekly

NEW YORK, March 31.—CBS%: wvideo
station in New York WOBW, will prob-
ably go on the air three nlghts a week
Instead of the present two, beglnning
May 1. Plan, now under consideretion by
weh's toppers and head men at the sta-
tlon, would put WCBW 1o work Tuesday,
Thursday and Friday but the totel week-
Iy alr time would remain what it Is
now, four hours.

I the thing goes thru, and trede is
betting 1t will, it will be the station’s
second time chanpge since it returned to
the alr last s=pring. When it began
transmitting apgain after & war-born hl-
atiis, WCBW had two hours a night
Thursday and Friday. Last month i1t
went o 8 Wednesday and Thursday
sked.

New sked will heve It compseting with
Blue on DuMont Tuesdays and NBC Pri.
days. Thursday s usually a free nlght
in New York except for Columbla's.
shows.

on the dime that the leonocscope handles
best.

Joan Brandon, maglelan-band leader,
dropped her band for the evening and
did her ¢ollection of tricks. Unfortunately
she dldn't bet a break. She did her tricks,
with the audience sitting on Its hands,
and did several sequences so gulckly
that they seemied gags Instead of well-
handled tricks. The cameras worked In
close, which i okay for the tricks, but
not on Joan's meke-up. She only per-
mitted the gcamera to catch hml{-stnga
megic once.

The tricks were the hest magle that
we've Video seen, but Lele ahowmanship
was missing a mi