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Press Digs Into Showbiz Barrel 
Chicago Legiters See Talent 
Shortage as Big Barrier To 
Preem Revival in Windy City 
USO, Imports, Amateur Shows Seen as Possible Sources 

CHICAGO, Nov. 10.-Leading legit au- 
thorities, prompted by recent talk of 
legit preem revival in Chi (see The Bill- 
board, November 3, 10) feel that one 
hurdle in the way of legit renaissance 
here (or elsewhere) is a general scarcity 
of acting talent. However, according to 
the same sources, there is some hope for 
the legit talent future as a result of the 
USO -Camp Shows, which are seasoning 
hundreds of fledgling thespians the hard 
and only way to learn acting-by per- 
forming before large critical audiences. 

In Chi, which is hoping and doing 
some planning for preem theaters, old 
and new legit men are crying the blues 
about the scarcity of talent. Main Stem 
seems to be the only place in the country 
where actors still tramp from agency to 
agency. However, the big city is still 
only center of big time original produc- 
tions and therefore, outside of West 
Coast, the only place maintaining cast- 
ing bureaus. 

Import Talent 
"Even if Chicago is considered as a 

preem center, where would the actors 
come from?" asked Max Halperin, exec 
sec of Theatrical Authority here. "It's 
obvious that they'd have to come from 
New York, for the present, at least. 
Same thing all over the country, even if 
legit originations come back in a big 
way here, There just aren't enough ac- 
tors capable of taking over big-time 
shows." 

A sort of vicious circle has come Into 
being the last few years, the legit boys 
maintain, in which not enough shows 
Were being produced (New York only) 
to adequately train persons with stage 
aspirations. While some dramatic schools 
are good, and some little theaters aren't 
too bad. it still takes the old stuff of 
acting before large audiences to build 
up sufficient confidence in both actor 
and producer. Actor needs the experience 
before mellowing into his best, and the 
producer, having to advance plenty of 
spondula for shows, won't hire unless he 

Saks Peddles 
Fashions With 

Showbiz Pitch 
NEW YORK, Nov. 10.-Saks Fifth 

Avenue, plush department store, went to 
showbiz last week for a gimmick on which 
to peddle the latest fem fashions to 
window gazers on the famed avenue. The 
window tie-up was between top-drawer 
names in fashion designing and stellar 
names in legit, terps and music. Each of 
six windows had a model, dressed In the 
new fashion, to the left of a large blow-up 
photo of a thesp or warbler, and "front 
stage" was an open book which plugged 
the showfolk and the dress designer. 
Theme of the show' was "Gotham is talk- 
ing about . ." 

Maurice Evans, Shakesperean thesp, 
was the sole male represented, fronting 
for a Maurice Rentner gown. Others were 
thrush Maggie Teyte, folk -balladeer Rich- 
ard Dyer Bennett, Met and nitery canary 
Annamary Dickey, Diva Josephine 
Antoine, and Negro terp star Pearl Primus 
Among the designers, Rentner got two 
showings, the second with Josephine 
Antoine. Others were Nettie Rosenstein, 
Jo Kopeland, Sophye and Pauline Trigere. 

is sure of actor's capability, which is re- 
flected only by experience. 

Granted the stocks are good experi- 
ence, how many stocks are on the road 
now?, ask the wise boys. Very few, is 
the obvious answer, tho not thru lack 
of public demand, especially in the last 
two years. 

Edson Hunts Talent 
Marshall Edson, stock producer oper- 

ating out of Los Angeles, was in the 
Windy City this week, casting about for 
talent as well as a theater for possible 
preeming of an original. He found 
neither, at least nothing that suited 
him, so he headed for the Main Stem 
in the hope of picking up a cast for 
opening in either Chi or Detroit. He 
admitted the picture for preeming in 
Chi for a medium-sized stock company 
without too much kale was dark indeed. 
First place, having to import most of the 
talent is expensive, and second, Chi's 
eight theaters, with one exception, are 
cohtrolled by the Shuberts, who show no 
desire to relinquish even one -seventh of 
their holdings. 

"It's an ideal place to preem a show," 
(See TALENT SHORTAGE on page 4) 

Spencer Tracy Deb 
Brings Stagedoor 
Janes on the Run 
NEW YORK, Nov. 10.-It took Holly- 

wood to bring back the Stagedoor Johnny 
era to the Main Stem after a long ab- 
sence. This time, however, they were 
Stagedoor Janes and they made their 
play for Spencer Tracy and Katherine 
Hepburn. 

Less than half an hour to curtain time 
Saturday night (10) at thee Plymouth 
Theater, where Robert Sherwood's The 
Rugged Path was debbing, Tracy drove 
up to the stagedoor which fronts 45th 
Street. His emergence from the auto, 
complete with sun glasses and snap brim 
pulled well down over his eyes, was the 
signal for a Sinatraesque tornado of fern 
shrieks and calls and a surge on the 
popular screen star about to make his 
first legit appearance in 15 years. Three 
cops ran interference, and Tracy, grin- 
ning, ducked and dodged and made for 
the stagedoor in a gallop. 

As he disappeared another whoop 
and holler went up from the crowd as 
Katherine Hepburn was spotted, en route 
to see the show. Once again the surge 
was on and again "New York's finest" 
came to the rescue, cleaving a pathway 
thru the crowd and shepherding La Hep- 
burn, who looked slightly pained about 
the whole thing, to a haven inside the 
Plymouth. 

The Janes milled around outside the 
theater for several minutes calling for 
the stars, until the gendarmes drove 
them away. 

Clamor and Pressure Continue 
In Congress for Tax -Cut Date 

WASHINGTON, Nov. 12. - Congres- 
sional supporters of immediate cuts in 
entertainment excise taxes are still 
clamoring for end of "tax emergency" 
despite refusal of Congress to include 
"magic" termination date of July 1, 1946, 
in peacetime interim tax bill signed by 
President Truman Friday (9). The Bill- 
board learned that pressure is being ex- 
erted now for action on Congressional 
resolution to set definite date in near 
future for official termination of present 
"unlimited national emergency." Official 
termination would automatically slash 
entertainment excises from present war - 
peak levels. 

Fate of termination date issue rests 
at present time with House Judiciary 
Committee, where a sub -group has been 
considering various proposals. Resolu- 
tions are numbered as follows: H. Conres. 
85, H. Conres. 86, H. Conres. 91 and H. 
Conres. 98. At recent hearings, sponsors 
of the proposals argued vehemently for 
immediate Congressional action, since it 
is evident that President Truman has 
no plan in sight for early declaration of 
end of emergency. John W. Snyder, War 
Mobilization Director, was seen as pre - 

senting Truman position in testifying 
strongly against any Congressional dec- 
larations that hostilities and emergency 
have officially ceased. 

Power Loss Feared 
Truman's chief reason for deferring 

declaration of "end of emergency" date 
rests in the fact that he would lose 
broad powers and controls which had 
been granted to nation's wartime Chief 
Executive. President Truman is repre- 
sented by White House aids as explain- 
ing that reconversion period is likely to 
last indefinitely and It would be hazard- 
ous to remove executive controls before 
the reconversion is completed. Some see 
Truman envisioning reconversion as ex- 
tending another year and a half. 

Sole hope for cuts in entertainment 
taxes prior to 1947 fiscal year now de- 
pends on whether or not a majority in 
Congress will become interested in push- 
ing one of the pending resolutions to 
passage in defiance of Truman. Signs 
here point to growing agitation on this 
issue, particularly in advance of the 1946 
Congressional elections. Inside observers 
(See CLAMOR & PRESSURE on page 41) 
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Papers Use 
Six Pitches 

Fourth Estate steadily in- 
creasing use of entertain- 
ment promotion gimmicks 

By Frank Gill 
NEW YORK, Nov. 12.-Newspapers to- 

day, here and elsewhere thruout the 
country, are digging down deep into 
the showbiz barrel to resell themselves 
to their readers. Odds are that this 

mining will go even 
deeper in the future. 
now that most of the 
wartime shackles have 
been hacked off and the 
road is open. A glance 
at ops of top press in 
the last few years, and 
especially this year, re- 
veal that the gimmick is 
being glamoured up in a 

showbiz window. For some years back, 
newspapers have been building into big 
biz, thereby getting further and further 
away from their readers. News has not 
been hard to sell, with war headlines 
boosting circulation high. Meanwhile, 
radio has grown, too, by leaps and 
bounds, and this rival industry, coupled 
with the "threat" of television, has sent 
press barons scurrying to find means to 
curry favor once more with readers. This 
lands a pile of headaches at the door 
of the promotion managers, and they, 
realizing how show -wise the American 
public has become, see their salvation 
in ballyhoo with a Broadway flavor. 

Six Pitches 
Briefly, this play for reader good will 

can be divided into six pitch styles, 
legit -musical presentation shows, forums, 
sports events with press sponsorship, 
(Showbiz Promotion Gimmix, page 38) 

Met's Pre -Season 
Subscriptions Hit 

Ten -Year Record 
NEW YORK, Nov. 12.-Longhair music 

looks like it's getting its innings among 
the sock b. -o. show shops this fall - 
winter season. At least at the Met, 
opera temple, where, according to latest 
cage reports, the ducat sale for the 
season, opening on November 26, has 
already hit a 10 -year record, with 7,055 
persons buying subscriptions for the sea- 
son. This represents a 28 per cent in- 
crease over last season's total and can 
be explained in part by the fact that 
many who bought resale subscription 
pasteboards during the war are divvying 
up for their own this year, thereby add- 
ing to the number of subscribers. 

Met spokesman played cagey about 
this angle, saying that b. o. looked 
healthy but that subscriptions don't 
mean sellouts. There are still those who 
buy for individual operas and help to 
fill the pews to capacity. However, he 
did intimate that last year's showing of 
106 sellout houses out of a possible 108 
was more than likely to be topped in the 
coming season, and added that the 
1945-'46 season might see all 108 with 
standees to the roof. 

Extra Performances 
To take care of longhairs who may 

not be able to find a stall somewhere 
during the season, the Mbt plans a num- 
ber of extra performances. How many 
cannot yet be figured, but there will be 
as many as rehearsals for the regular 
opera line-up permit. The Sunday night 
concerts, long a feature of the Met in 
past days, will be revived this coming 
(See Met Subs 10 Year High on page 4) 
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Broadway Flacks 
And Managers Pitch 
For 21G and 1 Pct. 

NEW YORK, Nov. 12.-Some of the 
Main Stem flack and show house man- 
agers are already spending that 1 per 
cent of their salaries which their union, 
the Association of Theatrical Agents & 
Managers, has been assessing its mem- 
bers for the welfare fund for needy 
cardholders. Puff and pilot boys set a 
goal of 21G for their Bizzare Bazaar, 
this year's bid to showbiz and the public 
for aid to the fund, and held last week 
at the Henry Hudson Hotel Grand Ball- 
room. Boys are so elated that they 
made it that they're getting rid of that 
coin, despite the fact that the union 
probably won't pass on continuance of 
the assessment for a year-if then. 

ATAM boys, who are supposed to know 
every gimmick in the book and a few 
more printed only in private editions, 
put on a strictly show -wise shindig that, 
however, was loaded with corn, most 
of it well -seasoned. Mazda names 
rubbed elbows with the rank -and -file 
as everyone pitched in with a pitch-or 
song, dance, patter, or what have you- 
to get the dough. Booths, placed around 
the rooms, each were designed by a dif- 
ferent artist, including Arthur Knorr, 
Boris Aronson, Russell Patterson, Herbert 
Andrews, Perry Watkins, Oscar Weidhaus, 
H. A. Condel, Marco Montedoro and 
Aline Bernstein. 

ATAM cooked up a number of dough- 
snaggers. Some stalls had donated mer- 
chandise for sale. Others put the bite 
on the crowd by offering a chance to be 
photographed, plattered or sketched with 
Main Stem names. In between enter- 
tainment, which was almost continuous 
from 2 p.m. to 4 a.m., there were auc- 
tions and prizes-including some 200 
pairs of nylons given as door prizes and 
a finale grand prize of a log cabin in the 
Adirondacks. 

1V ewark Legit Stock 
Hits ATAM Snag 
NEW YORK, Nov. 12.-Battle of 

Newark is currently taking place be- 
tween the Association of Theatrical 
Agents and Managers and the Alfredo 
Cerrigone-Danny Hope combo trying to 
run the Newark Opera House as a legit 
stock company. Dispute stems from the 
fact that ATAM (flacks' union) wants 
to put a manager and p. a. in the 1,750 - 
seat house, but the combo refuses. Right 
now the operators have been put on 
definite notice by the union, and 
picketing is likely to start soon. 

Operators claim that the house has 
not had legits, is not under union juris- 
diction and that they do not need the 
two union men. In return, ATAM argues 
that the Newark Opera House has been a 
legit house, altho a long while ago, and 
has had stock and traveling shows. 
Dispute may be settled by having the 
two operators join the union, for which 
they could qualify by reason of previous 
experience, Hope having been a p. a. and 
Cerrigone a house manager. 

The legit stock company will open 
today with Ten. Little Indians and fol- 
low next month with Tomorrow the 
World. Operators are plapning on a 
32 -week season. Following the trend set 
ny the Montclair Stock Company, they 
will also bring in names. So far, Beverly 
Roberts, Charles Quigley, Conrad Nagel 
and Elissa Landi have been signed for 
the first two weeks of stock. Managers 
also will go all-out for subscriptions, 
theater parties, benefits and the like. 

San Francisco Gets 
New Burly House 

SAN FRANCISCO, Nov. 12.-Embassy, 
operated by Dan MacLean as a second- 

' run movie house, will switch to burly 
after the first of the year. MacLean, 
now in Los Angeles, is expected to give 
with more details when he returns from 
the Southern city in about a week. 

Embassy has been one of the most 
popular second -run houses on Market 
Street and is in a good location. One 
matinee and two evening shows are 
skedded. It is reported that MacLean 
will hook up with a Chi circuit in order 
to bring top East and Midwest burly 
talent here. 

Currently operating as burlesque 
houses, are the President, Follies and 
Liberty. 
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D. C. Showbiz Hopper 
WASHINGTON, Nov. 12.-Here are 

high spots in the progress of major 
Congressional bills of interest to the 
entertainment industry: 

HR -4314, BY REPRESENTATIVE 
CELLER (D., N. Y.).-This proposes 
important sweeping revisions to Fed- 
eral Communications Act of 1934, 
with sponsor's avowed aim to "pro- 
tect radio from over -commercializa- 
tion." It follows up FCC's decision in 
AVCO case by putting strict limita- 
tions on sale prices in station trans- 
fers, based on original costs, etc. It 
would allow individual citizens to 
protest to FCC against renewal of any 
license. It seeks to let the public in 
on radio profits and gives FCC a voice 
in programing thru establishment of 
specific percentages of required time 
for non-profit sustaining programs. 
Its aim, in effect, is to end threat of 
big -biz monopoly In radio and im- 
prove programing. Bill is in House 
Interstate and Foreign Commerce 
Committee, where it faces stormy fu- 
ture. 

S-764, BY SENATOR BAILEY (D., 
N. C.).-This one is aimed primarily 
to end royalty fees on transcriptions. 
In effect, tho, it outlaws the whole 
labor royalty practice, banning pay- 
ments by employers to representatives 
of employees groups, except for dues, 
"check -off" or like practices in the 
normal operation of a labor union. 
Penalty for violation: $10,000 fine or 
six months imprisonment or both. 
Principal targets, tho unnamed in bill, 
are boss Jimmy Petrillo, of American 
Federation of Musicians, and czar 
John L. Lewis, of American Mine 
Workers. Policy of bill is seen as con- 
trary to National Labor Relations Act. 
Three federal agencies, including De- 
partment of Labor, have filed objec- 
tions. Sub group of Senate Judiciary 
Committee will air arguments soon at 
hearing. Fate uncertain, altho some 
Judiciary Committee members want 
some kind of legislation on subject. 

HR -2819, BY REPRESENTATIVE 
MILLER (R., NEB.).-This is some- 
thing like Bailey's S-764, and its au- 
thor frankly describes it as intended 
to curb activities of Petrillo and 
Lewis. It calls for end of royalty fee 
practice, but penalty provisions 
haven't been written into bill yet. 
Miller hasn't been pressing for action 
on the measure which is dormant in 
committee on labor. 

HR -1648, BY REPRESENTATIVE 
DONDERO (R., MICH.).-This one is 
designed to cut down Petrillo's power 
by outlawing interference with non- 
commercial education broadcasts. Bill 
has had hearings in House Interstate 
and Foreign Commerce Committee 
where it's stymied, at least temporar- 
ily, thru division of opinion over 
proper form such legislation should 
take. 

S-63, BY SENATOR VANDENBERG 
(R., MICH.).-This is Senate counter- 
part of Dondero Bill and unlike the 
House measure, got speedy passage in 
the Senate. Its progress is halted un- 
til House Interstate and Foreign Com- 
merce Committee decides on appro- 
priate form of legislation. 

HR -2118, BY REPRESENTATIVE 
HOFFMAN (R., MICH.).-This one is 
tougher and broader than the Don- 
dero and Vandenberg bills. Inten- 
tional or willful interference with 
"lawful production, transmission, dis- 
semination or movement" of any 
"music, musical program or radio 
broadcast" would be punishable by 
imprisonment from half a year to five 
years or fine of $100 to $5,000 or both. 
Bill's in House Judiciary Committee 
in relatively dormant state. 

S-599, BY SENATOR CAPPER (R., 
KAN.). - This penalizes Interstate 
transmission by mail or otherwise, of 
newspapers, periodicals, films or rec- 

Legit for Free 
For Victory Bonds 

NEW YORK, Nov. 12.-The League of 
New York Theaters is getting legit ready 
to do its part in the Victory Loan Drive. 
So far Polonaise, On the Town and Deep 
Are the Roots have all agreed to give 

ords advertising or soliciting orders 
for alcoholic beverages. Advertising by 
radio is also prohibited into States 
that bar liquor ads. This is resting 
comfortably in Senate Interstate Com- 
merce Committee. 

HR -3716, BY REPRESENTATIVE 
WIGGLESWORTH (R., MASS.).- 
Would specifically ban use of radio to 
advocate overthrow of U. S. Govern- 
ment by force or violence. Makes 
"overth. w of government" doctrine 
ample reason for radio station to re- 
fuse time on air to commentator. This 
one is pigeon -holed in House Inter- 
state and Commerce Committee, 
where no immediate action is in sight 
for it. 

S-2, BY SENATOR McCARREN (D., 
NEV.).-This is one of the best known 
of the Senate Federal -Aid -for -Airports 
bills. Its chief effect on radio is a 
provision, installed by last-minute 
amendment, authorizing FederalCom- 
munications Commission to consult 
with Civilian Aeronautics Administra- 
tor on disposition of radio transmitter 
lands in connection with new or ex- 
panding airports. The bill passed 
Senate September 12 and will wind 
up in Joint Conference Committee. 

HR -3615, BY REPRESENTATIVE 
LEA (D., CALIF.).-Like McCarran's 
original Federal -Aid -for -Airports Bill, 
this one seeks $700,000,000 yearly for 
10 years. As a result of changes made 
after lengthy public hearings, the bill 
contains a provision giving broad- 
casters an opportunity to air protests 
against losing transmitter lands to 
proposed new airports. This bill passed 
House. It is in Joint Conference 
Committee. 

S-1264, BY SENATOR STEWART 
(D., TENN.).-This is one of the more 
important among a number of bills 
designed to improve disposal of war 
surplus properties-of which there are 
hundreds of millions of dollars' worth 
affecting the entertainment Industry. 
In order to get rid of a lot of red tape 
in surplus property disposal, the bill 
would require direct reporting to the 
President and authorization for cen- 
tering full control of operations in 
surplus property board, withdrawing 
functions now held by Department of 
Commerce and Reconstruction Fi- 
nance Corporation. Senate Military 
Affairs Committee has this as well as 
numberof other surplus property bills 
which may get public hearings soon. 

HR -1109, BY REPRESENTATIVE 
HOLMES (R., MASS.).-This bill 
would separate Federal Communica- 
tions Commission into two divisions- 
Division of Public Communications 
and Division of Private Communica- 
tions. Commission would be allowed 
to authorize construction and oper- 
ation of radio apparatus on written 
application only, and in cases of re- 
jection, hearings could be called. This 
one's aslumber in House Interstate 
and Foreign Commerce Committee. 

HR -4129, BY REPRESENTATIVE 
MANASCO (D., ALA.).-This exempts 
Federal Communications Commission 
and a few other agencies from over-all 
executive department reorganization. 
In other words, any changes proposed 
by President for reorganization of 
FCC would. need special Congressional 
authorization. This bill passed House 
and was revised before passing Senate. 
It is now in Joint Conference Com- 
mittee. 

HR 1834 BY REPRESENTATIVE 
HOOK (D., Mich.).-This would set 
up "proper procedures" for congres- 
sional investigatory bodies and, in 
effect, would uproot present House 
Un-American Activities Committee 
which is waging witch-hunt against 
number of radio commentators. Hook 
has vowed to get floor action thru a 
petition to wrest his bill from House 
Rules Committee. 

performances, and four more shows are 
likely to do the same. 

However, this time ticket distribution 
by the department stores will be differ- 
ent. Each store will take a show and 
sell only tickets from that show as con- 
trasted to the previous plan whereby 
each store distributed ducats from 
every show. Difference is that last loan 
drive had 22 legits instead of seven, the 
most possible in present drive. James 
Reilly, the League's exec secretary, is 
handling the project. 

Talent Shortage 
Stalls Chi Legit 

(Continued from page 3) 
Edson observed, "but by God, it's the 
toughest place, too. There's no excuse 
for it, either, with a city of four and one- 
half million, a good number of whom 
have learned to like legitimate produc- 
tions." 

Lucasta Casting 
Example of how tight the market for 

top-flight talent Is, was shown when 
John Wildberg had to cast an 18 -year -old 
gal, Janice Kingslow, as understudy for 
Hilda Simms in Anna Lucasta here. Of 
course, it could be argued that good 
Negro talent is and always has been 
scarce, but an examination of white and 
colored productions will show Negro 
stacks up with white in spite of the 
uneven starting ratio backgrounds. 

However, in spite of the present talent 
shortage all over the country (exception 
of Main Stem), some of the boys here 
feel the situation will be considerably 
eased when performers for the USO - 
Camp Shows are mustered out. There's 
no doubt but that, in spite of some 
criticism of a few productions, the legit 
side of camp shows has been doing a 
jam-up job in providing an outlet for 
young actors to gain what many of them 
wouldn't have had otherwise-a chance 
to prove to themselves and to the GI 
audiences that they really had some- 
thing on the ball. Chances are, too, 
that producers will look more favorably 
on the camp show actors who can prove 
they've had one or more year's experience 
on the G.I. boards, since they realize 
G.I.'s are just as critical as the average 
civvie house. 

USO Called "Pirates" 
Some of the local boys are even good 

naturedly blaming the USO -Camp Shows 
with taking all the available talent away 
at a time when legit was coming into 
its own again. Not that they begrudge 
the G.I.'s the entertainment. It would 
be hard to do that when kids just a short 
time ago were batting their brains and 
wearing out a lot of shoe leather trying 
to get even bit parts. Further, an al- 
most amusing example of kids not wear- 
ing out shoes these days happened last 
week in Chi, when army Special Services 
were trying to recruit 36 actresses to take 
part in G.I. legit shows skedded for 
overseas. 

Recruiters got desperate ,at end of the 
second day when few candidates showed 
up, instead of the customary storm of 
hopefuls, and moved on westward to 
what they hoped would be greener pas- 
tures. Payoff is that actresses would get 
over six bits clear, as well as the expe- 
rience. 

Thus, it can be seen that if preem legit 
or very much of any kind returns to Chi, 
or any place immediately, there'll have 
to be a lot of importation from the 
Main Stem (which it could stand), a 
sudden collapse of the USO -Camp Shows 
or a terrific upswing in good amateur 
productions. 

MET SUBS 10 -YEAR HIGH 
(Continued from page 3) 

season, not as a regular event but for 
special benefits. 

The Met this year is stepping out 
somewhat in its plugging, and plans a 
gimmick tie-up with department stores 
to put its warblers across. An opera box 
will be awarded to the store whose dis- 
play shows greatest planning and origi- 
nality in connection with the Met's first 
post-war season. Next three in order will 
get a pair of ducats. Judging will be 
from 8 by 10 photos. 

TRENTON, N. J., Nov. 12.-John 
Curry, local impresario who books legit 
shows and opera into the War Memorial 
here, was defeated last Tuesday (6) in 
his second bid for county freeholder. 

Bible Belt 
LITTLE ROCK, Nov. 12.- 

Greater Little Rock Ministerial 
Alliance meeting recently in its 
monthly assembly, approved a 
resolution condemning the use of 
the Robinson Municipal Audi- 
torium for shows not conducive 
to the moral and physical welfare 
of Little Rock's citizens. Shows 
condemned were School for Brides 
and Earl Carroll's Vanities. 
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RATE -CARD RAllLE-DAllLE 
4A's Reorgs 
Radio Comm.; 

2 Top Groups 
NEW YORK, Nov. 12.-American As- 

sociation of Advertising Agencies recently 
reorganized its standing committees to 
give the radio industry two ad groups, 
a new committee on radio 'broadcasting 
and a committee on radio production. 
Previously, there was one radio group 
which had the time buyers' committee 
as a sub unit. New committee on radio 
broadcasting is, in the words of an 
AAAA statement soon to be released, 
"a continuation of the time buyers' com- 
mittee, will deal with operating prob- 
lems in relation to media in the field of 
radio broadcasting, as distinguished from 
those concerned with the production of 
radio programs." A separate group, the 
commitee on radio production, will deal 
with all other radio operating problems 
except media relations. Its field will 
include AFRA, writers, musicians, etc. 

Trade sees in this move greatly ex- 
panded powers for the time buyers. In 
the last year the time buyers' committee 
has become one of the most powerful 
groups in the AAAA. This reorganiza- 
tion means that the association recog- 
nizes that media relations in radio are 
just as important as they are in any 
other medium. 

New committee on radio broadcasting 
is expected to conduct all of the Four 
A's important dealings with the net- 
works, station, NAB ' and station reps. 
AAAA -board of directors also decided 
that the chairman of this group will also 
be an ex -officio member of the commit- 
tee on media relations, one of the top 
units in the association. 

GE Hunts Variety 
Program To Replace 
Nixed "World News" 

NEW YORK, Nov. 12.-General Electric, 
Which last week dropped its sponsorship 
of CBS' World News, (6:45-6:55 p.m., 
Saturday), is shopping around for a big- 
time variety show to do better than an 
institutional job. GE, it's understood, is 
ready lo do a selling job on its household 
appliances and wants a program which 
will draw a mass audience. 

Company was offered Elmer Davis, ex- 
OWI chief, as a sub in the Saturday spot 
but turned him down. GE is reported 
to hare told CBS toppers that it will 
consider a good evening half-hour, but 
no 15 -minute sego. 

Ad Agency Men 
Worrying About 

ABC's PM Try 
NEW YORK, Nov. 12.-Local ad agency 

men are watching (Blue) American 
Broadcasting web's attempt to parlay 
its audience participation a.m. eked into 
afternoon time. - If Blue setto is as ef- 
fective after noontime it figures to raise 
hob with p.m. soap operas. 

As agency men see the set-up the eked 
of Al Pearce, 3-3:30; Ladies Be Seated, 
3:30-4; Jack Berch, 4-4:15, and Bride and 
Groom, 4:15-4:45 p.m., is solid strip 
programing. With middle duo of shows 
sponsored the stretch has strength and 
better than even chance of clicking. 

Where the worry comes in is if the 
stretch catches the audience ear. In that 
case the boys will be scrambling for 
participation to protect the competitive 
franchise possibilities. And if the setto 
is successful the Blue figures, - as the 
trade sees it, to have enough dinero to 
throw some concerted effort into hypo- 
ing its evening schedule. 

Gag Hurts Kaltenborn 
NEW YORK, Nov. 12.-This is how those things begin. 
The thing, in this case, is one of those radio free-for-alls that give 

everyone heartburn and a bad taste in the morning. According to a 
man who should know, Jack Benny and his sponsor, G. W. Hill, are mad 
at NBC. NBC is mad at Jack Benny and G. W. Hill, H. V. Kaltenborn 
is mad at Jack Benny, G. W. Hill and NBC. H. V. Kaltenborn's sponsor 
is mad at Jack Benny, G. W. Hill, H. V. Kaltenborn (but not so mad in 
this case) and Niles Trammell. Steve Hannegan is mad at everybody 
except Jack Benny. Ed Kobak, Gabe Heatter and his set of sponsors are 
happy. So is Jim O'Bryon, Mutual press chief. 

Three weeks ago Benny started a new gag on his show. He is 
supposed to have dreamed he won $600,000 and then really had $10,000 
stolen from him. As the piece of business developed, plugs were given 
to H. V. Kaltenborn and Gabe Heatter. At that point Hannegan, who 
flacks for Benny, wired NBC Prexy Trammel, pointing out that Benny 
had plugged Kaltenborn, so why not have Kaltenborn plug Benny? 
He sent another telegram to MBS Topper Ed Kobak, saying the same 
thing about Heatter. 

Trammell dropped a note to Hannegan, gagging about the idea, but 
doing nothing else, it's reported. Kobak turned his telegram over to 
Heatter. Heatter plugged Benny. The next week Benny plugged Heat - 
ter, but not Kaltenborn. So Benny, Hill and Hannegan were mad. 
Kaltenborn got mad because he wasn't plugged. So did his ,sponsor, 
Pure Oil. Even a lot of agencies got mad. 

And Ed Kobak, Heatter and his assorted sponsors sat back and 
licked their chops. 

Associated Looks 
At Spirits; Finds 

'Em Okay --But 
NEW YORK, Nov. 12. - Associated 

Broadcasting Company Friday (9) began 
quietly tipping off liquor advertisers that 
it was about prepared to accept hard 
liquor copy on the air, provided it was 
institutional and skedded after 10:30 p.m. 
Understood that 20 of the net's 22 sta- 
tions have agreed to take liquor -spon- 
sored shows, and that neither of the two 
which turned thumbs down was in a 
major market. ' 

Trade says that Associated will not 
make any official statement until it has 
obtained the reaction of distillers to the 
pitch. One of the large liquor outfits, 
when quizzed by The Billboard, said that 
it was none too enthusiastic about the 
idea of broadcast advertising for its 
spirits, feeling that it would leave the 
company open for a series of socks by 
various anti -alcohol groups,. He pointed 
out that even if it were done late at 
night, temperance orgs would raise the 
cry of corruption of the young. 

Trade Org Frowns 
An unofficial spokesman for the Allied 

Liquor Industries, trade group which reps 
26 large distillers and over 400 whole- 
salers, stated that he didn't feel the asso- 
ciation would ever recommend to its 
members that they should invest in air 
time. His reason was the same public 
relations angle used by the distiller. 

Pre -NAB Nix 
Allied Liquor Industries rep pointed 

out that the whisky makers voluntarily 
stepped out of radio three years before 
the NAB code in 1939. In 1936, a group 
of the largest distillers got together and 
decided that they were making sitting 
targets of themselves by going on the air. 
Since the legal age below which no person 
can be served liquor is 21 in 40 of the 
45 wet States, they felt that anti -booze 
groups could whack them around at will. 
Three years later, the NAB got around to 
putting the thing in its code. 

ALI says that some, small wholesalers 
and dealers may have continued on the 
air between 1936 and 1939 but the in- 
dustry as a whole feared then and still 
fears the public relations effect of radio 
advertising. 

Associated's step comes at a time when 
even beer and wine sponsors are begin- 
ning to wonder about that chilly breath 
on their spines. Altho none of the wine 
people now on the air (Cresta Blanca, 
Petri, G&D, etc.) have had too much 
trouble, at least one beer maker, Ballan- 
tine, has had its hands full. Ballantine 
wanted to go full web some months ago, 
but had such a time getting okays from 
stations that it had to wax its seg, the 
Barry Fitzgerald program, and spot it 
where web stations said "no. 

ABC Recognition 
Of SPG Heralds 
Drive on All Webs 

HOLLYWOOD, Nov. 12. - American 
Broadcasting Company agreed to recog- 
nize the Screen Publicists' Guild as sole 
bargaining agent for the net's local 
flackery when a National Labor Relations 
Board cross check showed SPG was the 
unanimous choice of ABC's four -man 
unit. NLRB certification will be granted 
tomorrow (13). This is in line with The 
Billboard's report last week that end of 
the film strike means unionization of 
Hollywood's radio white-collar workers. 

SPB Business Manager Milton Gottlieb 
told The Billboard that the other nets 
will be next in line. Screen Office Em- 
ployees' Guild, now carrying on contract 
negotiations with CBS for its unit at that 
net, is expected to relinquish jurisdiction 
shortly over CBS flacks to SPG. Gottlieb 
represented the Guild before the NLRB, 
with Attorney Don Tatum speaking for 
ABC. 

ABC agreement to recognize the Guild 
followed a tiff over dismissal of net trade 
flack Joel Murcott, who claimed he got 
the boot because of organizing the unit 
there. ABC said Murcott was released be- 
cause his appointment was temporary. 
Murcott then threatened to bring NLRB 
action against the net. However, at the 
SPB-ABC talks before NLRB, Murcott 
signed a waiver to the effect that he 
won't press charges against the net. Mur- 
cott explained his backing down by say- 
ing he was interested only in seeing the 
uniod get In, and that in view of ABC's 
show of good faith in recognizing the 
Guild, he was willing to drop all charges,. 

Radio Comes of Age 
---InWashington,D.C. 

WASHINGTON, Nov. 12.-Radio is now 
officially recognized as a big-time na- 
tional capital news medium on a par 
with the daily press and the national 
magazines. Official status was formally 
attained Wednesday (7), with President 
Truman and congressional chiefs attend- 
ing the ceremonial opening of the radio 
correspondents' gallery. Truman, smil- 
ing gleefully, gave the gallery an official 
send-off without speechmaking. 

Truman that same day had sent a let- 
ter to President Justin Miller, of the 
National Association of Broadcasters, of- 
fering congrats on the 25th anniversary 
of broadcasting in the U. S. Truman 
said broadcasting during its brief span 
had achieved "a notable place in the 
lives of our people." He added: "in the 
years of war, broadcasters served their 
country well, and in the years of peace 
that lie upon us, I know they will con- 
tinue to do their part with that same 
spirit of loyalty and enterprise." 

Now You See 
'Em, Now No 

Rates change so quickly 
that "protection" is often 
impossible for clients 

NEW YORK, Nov. 12.-The nation's 
advertising agencies, possibly thru the 
committee on radio broadcasting of the 
AAAA, will soon consider action against 
stations which have been violating 

standard advertising 
practice by announcing 
rate revisions sans 30 
days notice, even an- 
nouncing them after 
they have gone into ef- 
fect. Agency time buy- 
ers are reporting a 
growing number of cases 
in which they have 
learned of upward 

changes in ' spot rates without having 
sufficient notice. 

Previous practice, that of giving at 
least 30 days notice, is recognized in 
standard spot radio contracts drawn up 
by the NAB and the AAAA. While this 
is only a model contract, and not com- 
pulsory, it is generally expected that 
stations will adhere to a standard 
established by their own trade asso- 
ciation. 

ßi(lbóard- 

More Than a Formality 
As far as the agencies are concerned, 

30 days notice is more than just a 
formality. It is a necessity, designed for 
client protection. In the past ad men 
have made it a practice, upon receiving 
notice of an upward revision in prices, 
to convert existing contracts with the 
rate changing station to 52 -week deals. 
If, for instance. client Y had a year con- 
tract with station WXXX, which still 
had four months to run, his agency 
would convert the remainder of the 
contract so that It ran for another 52 
weeks. Altho the deal could be can- 
celed at any time, the sponsor could 
continue for a year or less at the old 
rate. To do this to a contract, however, 
requires time "to move around in," as 
one station relations man put it. Thirty 
days is a minimum. Less time fre- 
quently means that the contracts can- 
not be converted in time. Notice after 
the fact, of course, means that the spon- 
sor has no protection at all. 

New Pitch Hitch 
Another reason why agencies are yell- 

ing is the fact that inadequate notice 
complicates dealings with new clients. If 
a new rate is announced after a pres- 
entation based on existing rates has been 
made to a prospect, the whole presenta- 
tion has to be changed, and on in- 
numerable occasions this has snafued 
entire skeds. When there is a 30 -day 
period before the new deal goes into ef- 
fect, it is possible to get the client ap- 
proval to go ahead and protect him on 
the old rate for at least a year. Such 
notifications have frequently helped a 
sale because the agency has time to 
point out to the sponsor that he'd save 
money by making a deal-but quick. 
Some agency men admit, the shame- 
facedly, that such a rate revision, pro- 
vided there is enough time, has often 
been a deciding faotor in closing a sale. 

But when there is a short time before 
the new rate goes into effect, or where 
the rate has gone up before any notice 
has been issued at all, ft's tough to 
convince a client that he should buy the 
station. Having been given a sales story 
(See LITTLE PROTECTION on page 10) 

KFRC-Tooter Pact 
Ups Scale 15 Per Cent 

SAN .FRANCISCO, Nov. 12.-Musicians' 
Union Local 6 has negotiated a contract 
with KFRC-Don Lee for a wage boost 
to $75 weekly minimum for a three-hour 
day. Price list revision, which is about 
15 per cent upward, went into effect No- 
vember 1. 
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Overseas Segs At Your Fingertips 
Of f iceMonitor 
Possible Now 

Press Wireless offers new 
service to deliver foreign 
broadcasts anywhere 

NEW YORK, Nov. 12.-Press Wireless, 
Inc., short-wave common carrier special- 
ists, is offering a new service that has 
perked the ears of some in the trade. 
New operation, which Press Wireless calls 
program and monitoring reception serv- 
ice, delivers, in the home or office, any 
overseas station. 

Service, on a monthly or spot basis, 
adds up as the answer to ad agencies 
with overseas billing and a yen to spot 
check the program as actually aired 
without having to wait for delivery of an 
e. t. or affidavit. Others interested are 
news commentators and news -conscious 
stations desirous of a spot check on news 
breaks around the globe before airing 
their own programs here. 

Military Origin 
Facilities used for the service were de- 

veloped by PW for military use. Cur- 
rently, the equipment is used by many 
newspapers for reception of PW's sched- 
uled transmission service which provides 
world-wide news on tickers. Now the 
same technique Is used to deliver voice 
broadcasts for either monitoring or re- 
broadcast. 

Set-up requires only a phone patch 
from PW in New York or California and 
a loud -speaker. Beyond that, all that a 
spot customer has to do is phone PW 
and ask for a station, and in It comes. 
Cost is $5 for first 30 minutes, 10 cents 
for each minute thereafter, for the moni- 
toring set-up; rebroadcast fees are 
slightly higher. 

$800 a Month 
On a monthly deal the client gives PW 

a schedule of what is wanted at what 
time and pays $800 a month for 8 -hours - 
a -day service up to $2,000 a month for 
24 -hour -a -day service. Aside from the 
simple service factor, PW's appeal lies 
in the quality of the signal it delivers. 

This, in turn, is pegged on PW's afore- 
mentioned equipment developed for 
military use. Device, called "dual di- 
versity," is a double reception dingbat 
that compensates for the atmospheric 
bounce which makes for fading and au- 
tomatically implements the stronger sig- 
nal, subdues the weaker signal and inter- 
ference. 

Currently the service is available only 
to clients around PW offices in New York 
and Los Angeles. Trade sources feel 
fairly certain, however, that, if other 
areas in the U. S. want the service, the 
problem could be solved. 

Air Writers' Guild 
Elects New Officers; 

Waits Region Vote 
NEW YORK, Nov. 10.-Radio Writers' 

Guild elected a new slate of officers at 
the annual meeting held October 30. 
Slate foll ws: 

Sam Moore, national president; Peter 
Lyon, Eastern Region v. -p. The Eastern 
Region Council members are Eric Bar- 
nouw, Robert Newman, Jerry Devine, 
Robert Colwell and Priscilla Kent. Alter- 
nates are Elaine Carrington, Julian Funt, 
Doris Holman, Lynn Stone and Robert 
Arthur. 

Reps from the Eastern Region to serve 
on the Authors' League Council are 
Clifford Goldsmith, Robert Newman, 
Kenneth Webb and Eric Barnouw. Shel- 
don Stark was the only officer running 
for re-election who got the ax. 

Moore's final election is contingent up- 
on one or both of the other regions re- 
inforcing the Eastern Region's vote, but 
he is a sure thing because he is the 
former prexy of the Western Region. 
Vice-president's term in the Eastern Re- 
gion was also lengthened to two years. 

WEEI GivesCollege 
Pigskin Heave -0: 
Mikeing H. S. Stuff 
BOSTON, Nov. 12.-WEEI, local CBS 

outlet, is airing no college football games 
this season. Instead the station Is 
broadcasting local high-school pigskin. 

Treatment is big time all the way in 
typical college style except that high- 
school teams get the air time. Hal Newell 
handles the mike. 

Idea, which web finally okayed this 
season, is to build new and loyal audi- 
ences that will be WEEI conscious for 
years to come. Other stations are carry- 
ing the normal run of college football 
games. 

Another stunt, new to Hub radio cir- 
cles, has WEEI sending Fred Garrigus 
out to local communities with a portable 
turntable for a daily quarter-hour show. 
Program is called Garrigus Goes A-Quiz- 
zin'. Since this part of the country has 
probably more local communities per 
square mile than any other in the na- 
tion the idea pays off as a solid audience 
keeper and builder. 

Fry Named BBC's 
Program Director 

NEW YORK, Nov. 12.-Stephen Fry has 
been appointed program director for 
BBC's North American section. Fry, 
since 1942 in charge of all programing 
from Britain to the United States, now 
also will supervise programs from U. S. 
going to Britain. 

Fry will take a quick tour across the 
country starting today. He will talk 
with station execs in San Francisco, Los 
Angeles, Denver, Fort Worth, San An- 
tonio, Chi, Des Moines and Cincinnati 
to get info on how BBC can best meet 
post-war demands of stations. 

Ives, Tinney & 
Morgan May Be 

ABC Co - Ops 
NEW YORK, Nov. 12.-American 

Broadcasting web is considering Burl 
Ives, Cal Tinney and Henry Morgan as 
additions to its co-op show portfolio. 
Morgan is currently on WPZ, local only. 

Ives was on the CBS list until he went 
West for films. And Tinney was a Mu- 
tual commentator sponsored by Phillies 
cheroots before going into khaki. 

Sutphin's Return 
Cues Expansion of 

ABC's Promotion 
CHICAGO, Nov. 12.-Promotional plans 

of American Broadcasting Company's 
Midwest division will be greatly expanded 
with the return this week of Karl Sut- 
phin, former sales promotion manager. 
Sutphin, in the army the last six months, 
will return to his old job. 

Bill Wilson, appointed to the position 
during Sutphin's absence, will take over 
contact work with the ad agencies and 
sponsors of the web. 

Sylvan Taplinger Joins 
Weiss & Geller Ad Agency 

NEW YORK, Nov. 12.-Sylvan Tap- 
ljnger has joined Weiss & Geller ad 
agency as radio director. Until recently 
he was in khaki and produced programs 
for Armed Forces Radio Services. 

Before going into service Taplinger 
was with CBS and later the Ted Collins 
organization. 

State Dept. Battles To Keep 
Short -Wave Stations on Air 

WASHINGTON, Nov. 12.-State De- 
partment is engaged in last-ditch stand 
to keep bulk of nation's 38 short-wave 
transmitters on the air thru next June 
in face of $5,000,000 slash by House Ap- 
propriations Committee in outlay for 
OWI information operations transferred 
to State Department in August. Situation 
was pointed up by testimony of Bill Ben- 
ton, Assistant Secretary of State, at 
Senate Appropriations Committee hear- 
ing last week. Benton said that unless 
cut is restored, nation's overseas short- 
wave program will be seriously crippled 
soon and transmitters will be off the air 
before Congress has chance to consider 
State Department's proposal for long- 
range foreign info program. 

Senate may restore part of House cut. 
Irony of House Appropriations Committee 
action, according to some Congressmen, 
is that committee was supposed to be 
recapturing funds already appropriated 
for war agencies, while in fact OWI's in- 
formation activities had been transferred 
to State Department. One explanation is 
that House Committee cut represented 
resentment against President Truman for 
transferring OWI's foreign info activities 
to State Department without first con- 
sulting Congress. Benton in closed hear- 
ing before Senate Appropriations Com- 
mittee, stressed heavy costs of short-wave 
operations, which represents about a 
third, or over $8,000,000, of present info 
costs. House cut, it is claimed, would 
leave State Department with barely 
enough money to liquidate present short- 
wave transmitters. 

18 -Month Continuance Urged 
Benton, it is learned, is recommending 

that short-wave transmitters be con- 
tinued for 18 months, after which State 
Department will have shaped overseas 
info program. Problem of shortwave op- 

eration control is so complicated and re- 
lated to national policy, State Depart- 
ment needs ample time, according to 
Benton. 

Meanwhile, State Department has voted 
to release a report used as basis of the 
President's decision to set up a foreign 
information unit within State Depart- 
ment last August. Report, prepared by 
Professor MacMahon, of Columbia Uni- 
versity, is no longer "significant" in State 
Department policy -making, officials 
claim, but blueprints all possible alter- 
natives for spreading U. S. information 
abroad. MacMahon report is expected for 
release sometime this week, but may be 
made available only on informal basis to 
press and radio representatives, a spokes- 
man for Benton said. 

Contract Ache 
Another headache for State Depart- 

ment planners is contract arrangements 
of present licensees. Short-wave con- 
tracts of 19 licensee -owned transmitters 
expire next June 30, but may become 
invalid 30 days after President Truman 
declares national emergency at an end. 
The 19 government -owned transmitters 
do not present as great a problem, since 
they may be renewed after contract end - 
dates, regardless of war emergency. 

Costs of present short-wave are equally 
divided between facilities upkeep and 
programing; roughly $2,500,000 is charged 
up to transmitters and another $1,500,000 
to studio facilities, with $4,000,000 added 
in program costs. State Department 
spokesmen emphasize that under con- 
tinuing heavy short-wave costs, much of 
money appropriated for this use by Con- 
gress in June has already been spent. 

Senate restoration of the $5,000,000 cut, 
will allow for programing in six languages 
to the Orient and dozens or more toward 
Europe. Cutbacks in overseas short-wave 

Ezra Stone Finds 
HubbaHubbaFlack 
No Picnic to Place 
NEW YORE, Nov. 12.-Ezra Stone, al- 

ready back at his old stand as Henry 
Aldrich, spent his last months in the 
army doing radio promotional work for 
army charities football, only to discover 
that you had to dig, despite the khaki 
glamour. Just like civilian selling and 
production, the army had to knuckle 
down to get results. 

"In Denver we got 99 per cent co- 
operation from the agencies, and went 
over big," Stone told The Billboard in an 
interview last week. "They have a lot of 
small independent agencies there, and 
those boys are really on the ball. But in 
Los Angeles we had trouble. Somehow 
we didn't get that extra push in our stuff 
to make the show a standout. We rolled 
up our sleeves and went to work in 
earnest. Los Angeles newspapers had to 
admit, when we got thru, that our radio 
campaign had hit the jackpot." 

Cites Two . G.I: s 
Asked about new radio talent he'd come 

across during his army years, Stone added: 
"The most outstanding boy I met was a 
writer by the name of Richard Burdick. 
I worked with him on This Is the Army, 
and then he took over the radio depart- 
ment at McClellan Field. He's now han- 
dling radio stuff at Santa Ana Separation 
Center. He worked with me on almost 
every project I have been concerned with 
since I hit the army, and I feel sure he's 
got the goods. 

"Another fellow I took an interest in," 
Stone said, "was the composer, Heine 
Krinsky, who did composition and lyrics 
for me. He was marvelous, knows what's 
good and what's bad, has a real profes- 
sional touch." 

Stone thought that army audiences 
were more eager to be entertained than 
the average civilian group. "The army does 
away with a lot of inhibitions, makes the 
G.I. more appreciative and demonstra- 
tive," Stone explained. "But don't get 
me wrong. If you tried to slip a turkey 
over on them it didn't jell. As long as it 
was good entertainment they went for lt. 
It wasn't necessary to have big names." 

Sit Tight, Fellas, 
The Show's En Route 

HOLLYWOOD, Nov. 12.-G.I.'s in the 
Pacific, sweating out that boat home, are 
also spending their time waiting for the 
fourth edition of the Christmas Command 
Performance, a show waxed in Hollywood 
by AFRS and shipped out to the mos- 
quito net. 

Typical of the on -the -edge -of -the -seat 
interest aroused is a recent anticipatory 
bulletin which came all the way from 
WVTY, Ulithi Island station in the Pa- 
cific Ocean network, which told the G.I: s 
not to fret, the Command Performance 
was all set to roll on sked. 

About two dozen top screen stars par- 
ticipate in the show, including Bing 
Crosby, Frank Sinatra, Dinah Shore, Judy 
Garland. Herbert Marshall, Jimmy Du- 
rante, Ginny Simms, Johnny Mercer, the 
Pied Pipers, Ed Gardner, Frances Lang- 
ford, Harry James, Kay Kyser, and Cass 
Daley. 

since war's end have knocked out all but 
18 of the 40 languages formerly carried 
via U. S. transmitters. 

Reconversion from war to peacetime 
short-wave operation will cut costs 
roughly in half. But operations will still 
be too expensive for private licensees to 
carry on in public interest, is general 
State Department view. Altho framework 
of any government or quasi -federal 
bureau to run short-wave has not yet 
been considered by State Department 
inner councils, spokesmen say from 12 
to 14 transmitters on the East Coast and 
8 to 10 on the West Coast could "provide 
an adequate world coverage job," and 
absorb the number of short-wave fre- 
quencies which will fall to U. S. under 
any international spectrum division. 
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ACLU Scans 
NAB's Code, 
Shouts NSH 

ChaIlges in Wind 

NEW YORK, Nov. 12.-Radio committee 
of the American Civil Liberties Union last 
week cast an eagle eye at the current 
NAB code, dubbed Standards of Practice 
of the NAB, which was adopted by the 
org's board of directors in August of this 
year. New pact is considerably watered- 
down by comparison with the preceding 
paper. 

Radio committee of the ACLU is going 
on record against the new code. At same 
time, the committee discussed its policy 
on FM allocations, the WSRR application 
for sale to the local newspaper and a 
proposed meeting with Justin Miller, new 
NAB prexy, and Paul Porter, FCC chair- 
man. 

Re FM allocations, the ACLU is formu- 
lating policy anent the social implications 
in the limitations of the current allocation 
set-up. The WSRR situation hinges on 
the fact that Stamford, Conn., Is a one - 
station, one -newspaper tówn. 

WASHINGTON, Nov. 10. - More 
changes in National Association of 
Broadcasters' Standards of Practice are 
seen in store, with NAB's Code Commit- 
tee certain to meet within six weeks. 
Signs here point to modifications under 
which NAB programing policy will veer 
closer to Federal Communications Com- 
mission objectives. This trend is viewed 
to having become marked since Justin 
Miller took over presidency of NAB Oc- 
tober 1. 

NAB Code Committee, headed by Wil- 
lard D. Egolf, NAB pub relations chief, 
may meet as early as a month from now 
to deliberate on numerous routine sug- 
gestions which have been accumulating, 
spokesman said. Code last underwent 
revision August 7, 1945, when the tenets 
were issued under new title of Standards 
of Practice. Any new changes in code 
must be adopted by NAB board of direc- 
tors, whose next meeting is set for Janu- 
ary 3 and 4 in Hollywood, at which time 
board is expected to mull over proposed 
changes. It probably will not take final 
action, however, until after series of dis- 
trict meetings which will cover January 
and part of February. 

NAB To Hold First 
Of News Confabs 
In Springfield, Ill. 

CHICAGO, Nov. 12.-First of a series 
of radio news conferences sponsored by 
NAB, to be held thruout the country in 
the future, will be conducted in Spring- 
field, Ill., Friday (16), with representa- 
tives from many stations on hand from 
the NAB 9th District. Need for the 
clinic stems from the realization that 
news will continue to play an important 
roll in broadcasting but will need a new 
treatment with the present and future 
accent being on national and domestic 
rather than international news. 

Idea for the clinics originated with 
the NAB news committee last month at 
a NAB board meeting In Washington. 
Idea was suggested to the NAB board by 
Les Johnson, 9th District director, and 
other NAB'ers interested in the better- 
ing of radio news. At the meeting, the 
board gave the go-ahead on the clinic 
idea. 

Springfield clinic will be conducted by 
the NAB news committee including E. R. 
Vadeboncoeur, of WSYR, chairman of 
the group, and Art Stringer. Others on 
hand to give the small -station operators 
an idea of how they can improve their 
news departments will be Fred S. Siebert, 
director of the School of Journalism, 
University of Illinois; Phil Gibson, news 
chief for WMBD, Peoria, Ill., and Bill 
Ray, director of news and special events, 
NBC, Chicago. Ray will base his dis- 
mission on news coverage here and will 
demonstrate how the wire recorder can 
be used as an important tool of the radio 
news department. 

General purpose of the clinic will be 
to present a picture of the minimum 
personnel, costs and methods needed for 
providing stations with an adequate 
news coverage, in order to encourage out- 
lets without news set-ups to establish 
them. - 

CBS Workshop 
Skedded Again as 
Experimental Slot 

NEW YORK, Nov. 12.-CBS experi- 
mental series, The Columbia Workshop, 
off the air since November, 1942, is 
skedded for an early return according 
to reliable reports. It's understood- that 
the CBS program department is waiting 
only for a backlog of suitable script 
material before it puts the show on the 
network. 

Workshop, training ground for many 
of radio's ace scribblers, is felt by CBS 
program chiefs to be the best place to 
develop new methods, work out new for- 
mats and give a chance to fresh talent. 
In the midst of a drive to build its com- 
mercial program structure, CBS is said 
to welcome any experimental work. 

Bixler No. 2 in ABC Music 
NEW YORK, Nov. 12.-James A. Bixler, 

night manager at American, has been 
upped to assistant manager off the music 
department. No replacement yet as night- 
time exec. Bixler was in music set-up 
when ABC (Blue). was part of NBC. Now 
he is back in his old stamping grounds. 

CBS Shuffles 
O -& -O Execs 
Along the Line 

NEW YORK, Nov. 12.-Complete re- 
shuffle of exec personnel at CBS owned - 
and -operated stations, concluded last 
week, ups J. L. Van Volkenburg, former 
assistant to H. Leslie Atlass, Columbia 
Western v. -p., to the post of general 
sales manager of Radio Sales. Van 
Volkenburg moves to New York and will 
be replaced in Chicago by Frank B. 
Falknor, KMOX, St. Louis g. m. 

Wendell B. Campbell, Falknor's assist- 
ant, takes over as KMOX g. m. David 
Sutton, formerly with Radio Sales and 
more recently in the armed forces, moves 
into Campbell's KMOX post. Herbert A. 
Carlborg, assistant Eastern sales manager 
of Radio Sales, has been upped to East- 
ern sales manager and Wilbur Edwards, 
Radio Sales account exec, has been ap- 
pointed Western sales manager of Radio 
Sales in Chicago. 

Shifts are said by the trade to be the 
initial step in a CBS station and network 
exec realignment designed to improve 

-No Helen Hayes 
NEW YORK, Nov. 12.-The 

radio industry just doesn't realize 
what a powerful group it has in 
the NAB. Not only does it repre- 
sent the industry, but for the 
first time in history it has 
worked out a definition of acts 
of God. Following is a section of 
the NAB's proposals to the AAAA 
in up -coming discussions of con- 
tracts covering spot broadcast- 
ing: 

"Inability to broadcast: Should 
the station, due to public emer- 
gency or necessity, legal restric- 
tions, labor disputes, strikes, boy- 
cotts, acts of God (whether or 
not such acts of God have oc- 
curred frequently or habitually 
or are a common or seasonal oc- 
currence in the general locality 
of such broadcasting), be unable 
to broadcast, it shall have the 
right to cancel . . . etc., etc." 

the web's post-war operation. It has 
been expected for some time that some 
changes were forthcoming at network 
headquarters in New York and it appears 
to some observers that Columbia toppers 
are building the lower levels first. 
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Great Future for Regionals; 
Agencies Point,However,That 
Programing Can't Be Nixed 

Locally Distribbed Products Need 'Em 
CHICAGO, Nov. 10.-Proof that a new 

day of greater advertising on the regional 
webs, such as Yankee, Don Lee, North 
Central Mississippi, Wolverine, Wisconsin 
and tobacco nets, just to mention a few, 
was tabbed this week in an investigation 
made in major agency offices by The 
Billboard. Reason behind the investiga- 
tion has been increasing talk here and 
in other radio key cities about the ex- 
pected rise of the regionals in the post- 
war field. 

Consensus of agency execs contacted 
was that regionals have a bright future 
staring them in the face, and that if the 
regionals take advantage of the oppor- 
tunity and do solid programing as well 
as attempt to sell time for groups of 
stations, a harvest is in the offing and 
a definite need for the radio advertiser 
will be fulfilled. 

Altho the bright future for the re- 
gionals was seen by the agency execs, 
certain 15 per centers saw a danger that 
some regionals would not do an adequate 
program job but would be interested 
primarily in selling time. 

Programing Big "Y" 

Typical of the thinking along these 
lines was that of one agency exec, who 
said: 

"There's no doubt the regional nets, 
some of them, anyway, have clone 
a terrific job in spot sales, and in some 
programs the whole question of the 
successful future of these webs depends 
on whether they will put on strong pro- 
graming. Good showmanship is still the 
best bet for radio, and thus far the re- 
gional boys, either from lack of facilities 
or lack of imagination, have put forth 
little effort in that field." 

This exec then summarized with the 
thought that only by programs do list- 
eners remember stations, nets or prod- 
ucts. 

Some Sponsors Must Have 'Em 
Iry Olian, prexy of the Clian ad 

agency, admitted that regional stock 
was booming because for certain prod- 
ucts regional advertising is the logical 

answer. He mentioned the Impracticality 
of national advertising for certain prod- 
ucts, such as beer distributed only in a 
given region, or farm implements, which 
are best sold in rural areas. 

"These companies must depend on re- 
gional radio to put their stuff across," 
he declared. "However, there are many 
other types of products which originate 
regionally on a small scale and then 
graduate to the nationwide webs when 
they are ready for more than regional 
distribution." 

Most of the execs contacted pegged 
their reasons for believing regionals will 
have a heyday on the theory that 
many new products will be developed in 
the next few years, will be distributed 
first on a regional basis and then, with 
national sales, will go over to the big 
nets. But in many cases, it was reasoned, 
these accounts will still retain original 
regionals as parts of their national cam- 
paigns. Thought here also is that re- 
gionals will never take a lot of dough 
that could go to the national webs, but 
rather will offer small industrialists 
chances to see how far and where their 
products will go. Regional nets would 
thus be a testing ground for major 
webs, which are admittedly hard to 
crack, both from the standpoint of 
time availability and advertising budget 
limitations. 

Other agency execs agreed that re- 
gional web coverage for advertisers with 
limited distribution was ideal, and some 
even went so far as to admit that cer- 
tain national sponsors could benefit by 
having regional programs sponsored in 
each section of country over the regional 
nets instead of taking out major web 
time. Fly in the ointment here, of 
course, is the difficulty of programing 
for many sources and dealing with many 
outfits-regionals-Instead of just one- 
a nationwide net. 

Thought behind the theory of boys 
who say a nationwide net could be for- 
saken for regionals is that with certain 
products the advertiser can do a better 
job if he fits his advertising and selling 
campaigns and radio program content to 
(Sec Future for Regionals on app. page) 
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CBC Okays CKEY 
Airing Three Nets' 
Commercial Se g s 

TORONTO, Nov. 12.-Canadian Broad- 
casting Corporation granted CKEY, local 
indie, permission to air web commercials 
now on ABC, NBC or MBS providing 
they are not on the Trans -Canada chain. 
Since CKEY only recently had its first 
birthday and is also a non -CBS opera- 
tion the move is something unique in 
these parts. 

CBS kept an out for itself in the deal 
by stipulating that the arrangement 
is dead once CJBC, local CBS station 
with 5 kw. goes to 50 kw. Since only 
one other station in town, CBL, has 50,- 
000 watts and that is also a CBS affili- 
ate, there would seem to be no immedi- 
ate danger of CKEY losing its deal. 

Another plus for the Cooke indie is 
that if and when CJBC gets its power 
boost CKEY figures to hold part of the 
business and some of the programs. 
Meanwhile, station is not hurting itself 
with local audience. CBS doesn't figure 
in the set-up since it has a prime 
Toronto outlet in CFRB. 

ABC Vs. ABC 
Suit Postponed 

CHICAGO, Noy. 11.-Long standing but 
still unsettled suit of the Associated 
Broadcasting Company against the 
Amerioan Broadcasting Company in 
which Associated is attempting to have 
American enjoined from the use of the 
call letters ABC, was given another post- 
ponement here this week. 

Suit, now located in Chi's United 
States District Court, was postponed 
Wednesday (7) until December 3, when 
Judge Michael Igoe, who will hear the 
case, ruled that since American lawyers 
asked for a week's postponement and 
since a week's postponement would in- 
terfere with Igoe's hearing of a city trac- 
tion suit, December 3 was the nearest 
possible date on which the court could 
hear the ABC litigation. 

Bruce Dennis New 
WGN Flack Chief 
CHICAGO, Nov. 12.-Lieut. Corn. Bruce 

Dennis, one of Chi's radio row old set- 
tlers who is now on terminal leave from 
the navy, has been appointed to take 
over the new post of public relations di- 
rector at WGN, local Mutual outlet, 
effective December 3. Dennis was flack 
for WGN before joining the navy about 
three years ago, but in his new post at 
WON he will take over new duties, 
among them that of chief of the Special 
Events Department. 

While in the navy Dennis served as a 
radio officer in Chi, as personnel officer 
attached to the staff of Capt. Bill Eddy's 
radar school here and then as a member 
of Nimitz's staff, on which he was in- 
strumental in originating many programs 
from Pearl Harbor, Guam and Okinawa. 

Thrower Back to 
Blue After Shedding 
His Blue Uniform 

NEW YORK, Nov. 12.-Fred Thrower, 
ex -ABC (Blue) v. -p. in charge of sales 
who has been in the navy, will shortly 
return to the network as a special assign- 
ment salesman. He will work under C. P. 
(Pete) Jaeger, current sales topper. 

Thrower, along with Merrit Schoenfeld, 
recently brought in from Chi, will act 
as a sort of sales department shock 
troopers. The two will not be assigned 
any specific accounts and will not have 
clients to service. They will work on 
special shows which the web is par- 
ticularly anxious to peddle. 

Thrower is not yet out of the navy, 
but his discharge is expected soon. 

DETROIT, Nov. 12.-Bill Hendricks has 
moved in as advertising and promotion 
manager of WXYZ. Hendricks fills the 
vacancy which has existed since the 
resignation of Lambert B. Beeuwkes last 
spring. 

Radio $ $ Lure 
B&K, Applies 
For FM Outlet 

CHICAGO, Nov. 12.-Completely re- 
versing the trend whereby operation of 
television stations come after operation 
of FM or AM stations, WBKB, local 
Balaban & Katz video station, this week 
pulled a surprise move by applying for a 
commercial FM station license. Move of 
WBKB to get into the FM sound busi- 
ness as well as the video sight medium 
is another sign of the rapid development 
that has been taking place at the sta- 
tion since Bill Eddy took over as chief 
after serving as a navy captain in charge 
of a radar school here. 

WBKB's new FM station will be lo- 
cated at 190 N. State Street, where the 
station's video outlet is quartered. Plan 
is to have a 15 -hour -a -day operation on 
a commercial basis, using facilities In 
the upper FM band developing a peak of 
20 kw. of power. 

Station as yet has not picked any per- 
sonnel to run its FM operation, and will 
to a certain extent use talent and per- 
sonnel that will be part of Its video op- 
eration. Eddy will be head of the B&K 
FM station as well as video chief. Eddy 
didn't apply for any specific spot on the 
FM band or for any specific call letters. 
He feels that the FCC will eventually 
allocate positions according to "public 
interest, convenience and necessity" and 
is willing to have the Commission do the 
allocation assigning without a specific 
request from him. 

Transmitter for the WBKB FM station 
undoubtedly will not be located atop 
190, site of the station's video transmit- 
ter, but will be located "somewhere in 
the Loop." 

When the right time comes, Eddy 
plans to have a top-notch FM broad- 
casting operation, with whatever talent, 
studios and personnel necessary for 
maintenance of a top position in the 
highly competitive FM and AM broad- 
casting field that is sure to come here 
when the city has plenty of FM as well 
as AM stations in operation. 

S -N Aims Flack at 
Drug Co.'s Culture 

NEW YORK Nov. 12.-In another of its 
attempts to take Its products Serutan and 
Nutrex out of the Ex -Lax class, the Rosen- 
haus organization (Serutan-Nutrex) is readying a 16 -page promotional booklet 
which collects upon the three full hours 
of broadcast time bought each week on 
MBS. Booklet, Mee. a Mutual Friend, 
ties up the work of Vic Landlahr's food 
broadcasts and spotlights the food value 
claims of both products. 

Book Is going to be distribbed thru 
drug trade, Mutual stations and to the 
radio press. S -N, in another attempt to 
get out of the over -night class, is plan- 
ning grants to colleges and hospitals for 
studies in the field of nutrition. 

Promotion is coming back-but sock. 

Leffler CBS Mag 
Boss; Murphy Back 

NEW YORK, Nov. 12.-Dorothy Leffler, 
who up to last week shared with Art 
Miller the mag flack responsibilities of 
CBS, was upped Friday (9) to head of the 
mag division. Leffler has been with Col- 
umbia for over three years and came to 
the web after seven years of doing promo- 
tion in the beauty field. 

Walter Murphy, who just before he was 
armied, held down the flack slot at CBS's 
o -and -o Station WEEI, returns to space 
stealing in the mag department. While 
in the army he sold Stars and Gripes for 
and to the G.I.'s. 

New mag set-up will give George Cran- 
dall a head of department, something 
that was missing under the share the job 
plan which ran during the war. Art 
Miller (see another short in this issue) 
goes into biz for himself. 

WOR Has 3 Tabbers Now 
NEW YORK, Nov. 12.-WOR has 

Joined the Co -Operative Analysis of 
Broadcasting and is the first radio sta- 
tion In CAB annals to become a mem- 
ber. Until now only nets have enrolled 
with CAB. 

WOR will now get CAB info In addi- 
tion to reports from Hooper and Broad- 
cast Measurement Bureau. 
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FCC Gets Juicy Razzberry 
From FM Set Makers while 
Battling With Zenith on Sand 

Manufacturers Go Ahead With 2 -FM -Band Receivers 

WASHINGTON, Nov. 12.-While the 
FCC and Zenith have been heaving 
verbal tomatoes at each other over the 
new and previous FM bands, set makers 
have been tossing out a few Bronx cheers 
at the Commish almost unnoticed. 
Zenith and FCC have been arguing over 
whether FM should be upstairs or down- 
stairs; meanwhile, at least four set 
makers have said "nuts to you both, 
brethren, were gonna make sets that 
can receive FM signals on both bands." 

Despite the fact that FM allocations 
have been final and official for some 
Weeks and scores of conditional grants 
have been issued by the FCC, Zenith has 
kept up a running fight all the way. 
Last Friday (9) the Commission re- 
ported on Zenith's latest complaint, a 
claim made earlier in the week that 
comparative field tests of the band on 
which FM is now operating and on new 
band to which it is being moved show 
that the present band is more efficient. 
FCC came back with the declaration that 
results of tests made by the committee's 
engineering lab at Laurel, Md., establish 
"exact opposite" of claims made by 
Zenith "that FM operation in the higher 
band allocated by the FCC requires sub- 
stantially more power." 

FCC Adds a But 
That would have appeared to have 

ended the argument if FCC hadn't 
added later 111 its statement, the follow- 
ing: "It is recognized that neither the 
Commission tests nor the Zenith tests 
are conclusive on the question of power. 
Subsequent tests may establish that 
somewhat higher power might be desir- 
able in the new band." 

Actually, neither Zenith nor the FCC 
tests were strictly accurate. FM opera- 
tion is on a line -of -eight; that is a range 
of about 50 miles from the transmitter. 
Altho the FCC made its tests over a 
10 -mile area, Zenith made its tests '75 
miles away from the transmitter. 

Whatever happens in the future, tho, 
FCC is determined that Zenith's argu- 
ments are inaccurate. Says FCC: "There 
is no warrant for any such conclusion 
(Zenith's) on the basis of the limited 
data now available. From what is known 
today, it appears that power require- 
ments for the new band will be sub- 
stantially the same as requirements for 
the old band. FCC tests show that the 
conclusions which have been drawn 
from the Zenith tests are not sound. 
Moreover, it is misleading to discuss 
only one phase of the problem, namely, 
power, which can be greatly reduced .if 
antenna structures are designed for high 
gain and placed at high locations. For 
example, a New York station whose an- 
tenna is located on the top of the Em- 
pire State Building need only use 1.6 
kw. of power 'to render service compar- 
able to that of a 20 kw. transmitter feed- 
ing an antenna at a height of 500 feet." 

Meanwhile, despite FCC's frigid dis- 
approval, Zenith; Stromberg -Carlson, 
Freed-Eisemann and Galvin have decided 
to go ahead and -make two -band receivers 
for FM. Altho the Commission in a rash 

Hollywood Writers 
Guild Backs Moore 
For National Prexy 
HOLLYWOOD, Nov. 12.- At a Radio 

Writers' Guild election meeting here 
Wednesday (7), the local RWG gave its 
blessings to Sam Moore as national prexy 
of the org. This backed up earlier vot- 
ing in the East and Middle West, which 
unanimously favored Moore for the post. 

New v. -p. for RWG's Western region is 
Milton Merlin, who won over Maurice 
Zimm. Newly -elected council members 
are True Boardman,Quinn,Maurice Don Q 
Zimm, John Boyland, Forrest Barnes and 
Arch Oboler. Also serving are incumbent 
council members Paul Franklin, Kath- 
leen Hite, Arnold Marquis and Jack 
Robinson. 

moment threatened to toss all present 
FM stations off the air if manufacturers 
marketed the two -band sets, the makers 
have decided that they are justified in 
going ahead, because when the switch - 
over occurs all the present FM sets will 
be unable to receive the signals on the 
new band, and new sets that can receive 
the stations will be ready for markets 
clamoring for them. Altho it is under- 
stood that part of the FCC's objection 
to two -band sets is that the buyer must 
pay for equipment (one band) that will 
not be used, manufacturers counter with 
statement that additional cost amounts 
only to $15 and equipment will be used 
in interim. 

Set manufacturers, according to the 
trade, have adopted the attitude that the 
FCC should run along and peddle its 
papers. Altho none has voiced this stand 
officially, it is said that several have 
commented that FCC may wield a big 
stick over broadcasting but it has no 
control over manufacturing. Further- 
more, trade says, the set makers feel 
fairly safe in assuming that Commission 
will not be impulsive' enough to penalize 
FM stations for the actions of the man- 
ufacturers. 

"Adventure" On 
"First Line" Off 

CHICAGO, Nov. 10.-Adventure, dra- 
matic show sponsored by the William 
Wrigley Jr., Company, displaced The 
First Line Thursday (8) (9-9:30 CST) 
over WBBM-CBS. Contract for the 
weekly airing is for 52 weeks, Arthur 
Meyerhoff Agency handling. 

The First Line, a wartime show which 
dramatized the exploits and accomplish. 
ments of men of the U. S. Navy, yielded 
to the new show at least a post-war 
naval influence, in that its adventure 
series will center around an ex -navy 
flier and his stooge who are establishing 
an air freight line in the South Pacific. 
Roles of "Gil Perry," former navy pilot, 
and assistant, "Trigger," will be played. 
by two ex -servicemen. Producer is Ted 
Robertson. 

"Army Hour" Ticks 
Off for "Natl. Hour" 

NEW YORK, Nov. 12.-A new show, 
the National Hour, produced by NBC in 
co-operation with the U. S., will be of- 
fered for sale to any institutional spon- 
sor who is approved by the government 
agencies concerned. Program,. which will 
begin airings in the 4-4:30 p.m. Sunday 
spot. November 18, succeeds The Army 
Hour. 

National Hour will be a sort of round 
the world forum dealing with poli- 
cies and news. Commentators Robert 
St. John and Robert McCormick will act 
as regular narrators. Other NBC news- 
men will chip in from time to time. 
Overseas pick-ups will be dune by NBC 
correspondents. 

FUTURE FOR REGIONALS 
(Continued from opposite page) 

fit economies and entertainment pref- 
erences of different regions.. 

Opinion of J. Walter Thompson execs 
is particularly valid In any valuation of 
regionals, because at this office time 
for both regional and national nets is 
purchased. 

JWT boys agreed that regionals can do 
a job and went so far as to say that 
one of their campaigns got "phenomenal" 
results by use of regional webs, Which 
afforded what was tantamount to na- 
tional coverage. 

From all of the expressions of agency 
execs here, it appears that regionals are 
on their way to even a better position 
than that which they enjoyed pre-war. 
That is, if they program right and if 
they have imagination to pick out po- 
tential sponsors whose budgets and sales 
distribution are suited to regional cover- 
age. 

No Cross Plugs? 
PHILADELPHIA, Nov. 12. - 

When an impatient sponsor ques- 
tioned the delay of a new pro- 
gram script, WPEN explained 
that the show needed to be re- 
written. It seems the title of 
program originally submitted was 
According to the Record but a 
member of the station's staff re- 
membered that it was owned by 
The Bulletin and decided not to 
plug a rival newspaper in the 
city. 

Christmas Carol 
Cut to Half -Hour 
In Terriss Disking 

NEW YORK, Nov. 12.-Dicken's A 
Christmas Carol, yuletide stand-by for 
nets and stations for many years, has 
been recorded in a new half-hour ver- 
sion by Kasper -Gordon and will be of- 
fered for sale to all stations. Single pro- 
gram, designed for local sponsorship, 
stars Tim Terries as Scrooge. 

Terries did the adaptation and it is 
the first time the show has been boiled 
down to a half hour. It was directed by 
Ed Kasper. Disks were cut and pressed 
by Muzak. 
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casual onlooker... seeing thousands of gallons - 
of water pouring from a dam...realizes that here is an outgo 

with an income - an income measured in terms of power ?è produced.` 
e The same thing is true of Sellevision. That, you know, is what \ \\, we call the foresight and long-range thinking which prompted 

the comprehensive, state-wide audience promotion campaign 

we've been conducting in Minnesota for the past four years.` 

® Sellevision is costing us a lot of money. But here, too, is an 

éteoutgo with an income! At KSTP, we don't measure power in 

watts...though we have 50,000 of them...we measure power \w 

in audience acceptance. That's the kind of power Sellevision is 

producing for us. 

Yes, Sellevision is an outgo with an income, all right ...and \ \, ,our income is growing greater every day! Remember this when \ 
you're choosing a radio. station to sell Minnesota's major market. `' 

a,.\ °":\ >.\\\\\ :ar+.."`.: .ems ".ape"\ -s°` ` 

50,000 WATTS - CLEAR CHANNEL 

NORTHWEST'S LEADING RADIO STATION 

EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 

Represented Nationally by Edward Petry 8 Co. 

.\\...` ,,,,\\ 

MINNEAPOLIS ... ST. PAUL 
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AUDIENCE" 
in the 

El Paso Southwest 

The CBS Station in El Paso, Tex. 
`orme. Roderick. Owner Val Lawrence. Mgr. 

HOWARD H. WILSON CO., National Reps. 

The only station in ail 
broadcasting history to 
receive four awards for 
outstanding achievement 
in a single year, Pea- 

duPont, Variety 
iboard. 

BOSTON'S EXCLUSIVE 
AMERICAN 

OUTLET 

A COWLES STATION 
Represented notionally by the Katz Agency 

animals has perm's mint Lt rin ran w 
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ew- KROD 
-'-w El Paso, Texas 

and other top Radio Stations use 
this 3x5 VISUAL record of song hits 
of over 100 publishers, plus old 
favorites. Includes lead sheets and 
lyrics of chorus. 

Samples free. 

Broadway 
1619 

TUNEDEX New York 19 

8x10 GLOSSY 

PUBLICITY PHOTOS 

100 for $6.25 
As low as 5c Ea. in quantity. If you 
use photos you should get our price list 
and see our samples before ordering. 
Drop us a card for free sample and price 
list. This is not the cheapest service. 
but our prices are low enough so that 
you can now afford real quality. Prompt, 
courteous service. Quality guaranteed. 

Mulson, Dept. B, 
310 E. Washington Ave. 

BRIDGEPORT, CONN. 

The Billboard Comparative Territorial Index 
Based on "FIRST TWENTY" Hooperatings, National and Pacific ¿oast. Both are for 

period October, 1945. National figures are average of two ratings. 

Vol. I, No. 2 Fall, 1945 

Pa- Pa- 
Natl. clflo clflo 

National Hoop- Natl. Coast Hoop- Pacific toast 
Opposition erating Rank Program Rank crating Opposition 

Doctors Talk It Over 28.3 1 FIBBER MOOSE 2 21.4 No Sponsored Show- -ABC & MOLLY ABC 
This Is My Beet --CBS This Is My Best -CBS 
No Sponsored Show- No Sponsored Show- 

MBS Don Lee 

No Sponsored Show- 27.1 2 BOB HOPE 1 28.3 No Sponsored Show- ABCC 
The ord Show -CBS . The 

ABF Ford Show -CBS 
No Sponsored Show- No Sponsored Show- 

MBS Don Lee 

Sunday Evening Hour 21.6 3 CHARLIE 5 19.1 Sunday Evening Hour -ABC MICA RTH Y -ABC 
Beulah Show -CBS Beulah Show -CBS 
Alexander's Mediation Alexander's Mediation 

Board-MBS Board-DLBS 

No Sponsored Show- 21.1 4 RADIO THEATER 16 15.1 No Sponsored Show- 
ABC ABC 

Gabriel Heatter-MBS Spotlight Bands - 
Real Stories From Real Don Lee 

Life-MBS Gabriel Heatter- 
Spotlight Bands-MBS Don Lee 
Telephone Hour -NBC Real Stories From Real 
Information Please- Life -Don Lee 

NBC Hooey Carmichael - 
NBC 

Information Pleaae- 
NBC 

Sunday Evening Hour 20.9 5 FRED ALLEN 3 21.3 Sunday Evening Hom 
-ABC -ABC 

('rime Doctor --CBS - Trading Post -CBS 
Gabriel fleatter-MBS Gabriel Heatter- 
Alexander's Mediation Don Lee 

Board-MBS Alexander's Mediation 
Board-DLBS 

Pon Gardiner -ABC 19.8 6 JACK BENNY 19 13.9 Don Gardiner -ABC 
Drew Pearson -ABC Drew Pearson -ABC 
Adv. of the Thin Man (Afternoon No Sponsored Show- 

-CBS Broadcast) CBS 
Sweetheart Time-MBS Safeway Opera - 

Don Lee 

Request Performance- 19.3 7 WALTER 10 16.8 Request Performance - 
CBS WINCHELL CBS 

Human Adventure- Human Adventure- 
MBS Don Lee 

Manhattan Merry -Go- Manhattan Merely -Go - 
Round -NBC Round -NBC 

No Sponsored Show- 18.9 8 MR. DISTRICT 6 18.9 No Sponsored Show- 
ABC ATTORNEY ABC 

Maisie -CBS Maisie -CBS 
Spotlight Banda- Spotlight Bands- 

MBS Don Lee 

No Sponsored Show- 18.3 9 SCREEN GUILD 11 16:6 No Sponsored Show- 
ABC PLAYERS ABC 

Radio Auction Show- Radio Auction Show- 
MBS Don Lee 

Contented Program- Contested Program - 
NBC 

Theater Guild -ABC 17.0 10 TAKE IT OR 9 17.2 Theater Guild -ABC 
No Sponsored Show- LEAVE IT No Sponsored Show- 

MBS Don Lee 
Hour of Charm -NBC Hour of Charm -NBC 

Guy Lombardo -ABC 16.7 11 AMOS 'N' ANDY 
Inner Sanctum -CBS 
Gabriel Heatter-MBS 
Real Stories From Real 

Life-MBS 

Curtain Time -ABC 16.4 12 ABBOTT & 7 18.7 Curtain Time -ABC 
First Line of Defense COSTELLO First Line of Defense- 

-CBS CBS 
No Sponsored Show- No Sponsored Show- 

MBS Don Lee 

Meet Your Navy -ABC 16.0 13 JOAN DAVIS WITH 
Sherlock Holmes- ANDY RUSSELL 

MBS 
Concert (Fireétone)- 

NBC 

Detect & Collect -ABC 15.8 14 JACK HALEY 
Hobby Lobby -CBS 
Starlight Serenade- 

MBS 

Curtain Time -ABC 15.8 15 EDDIE CANTOR 
Frank Sinatra -CBS 
Real Stories From Real 

Life-MBS 
Gabriel Heatter-MBS 

County Fair -ABC 15.5 18 HILDEOARDE 8 18.0 County Fair -ABC 
No Sponsored Show- Hollywood Preview - 

CBS CBS 
No Sponsored Show- Red Ryder -Don Lee 

-MBS 

Americas Town Meet- 15.1 17 MUSIC HALL 
ing-ABC 

Music of Andre Hoste- 
lanetz-'CBS 

Gabriel Heatter-MBS 
Real Stories From Real 

Life-MBS 

Lum and Abner -ABC 15.0 17 VOX POP 
Iledda Hopper -ABC 
No Sponsored Show - 

MES 
Cavalcade of America 

-NBC 
Lum and Abner -ABC 14.4 19 BIC TOWN 
Frank Singleer-MBS 
Johnny Presents -NBC 
Fishing & Hunting 14.4 20 DR. CHRISTIAN ' 

Club of the Air - 
ABC 

Fresh -Up Show-MBS 
An Evening With Rom- 

berg -NBC 
Billie Burke -NBC 

Not In Pacific "First Twenty." 

The "Comparative Territorial Index" is protected by the copyright of The Billboard and 
infringements will be prosecuted. 

New WLS Slant 
On News Airing 
Has Chi Appeal 

CHICAGO, Nov. 12. -Proof of the fact 
that the radio public is tiring of straight 
news reports on national or International 
affairs and of commentaries by pompous 
so-called "experts" with opinionated 
answers for straightening out the world, 
has been sensed here as a result of the 
high acceptance given in the past few 
months to the Rounding Up the World 
program on WLS (The Billboard, June 
23). This program, presented Monday 
thru Friday from 2:30 to 2:45 p.m. and 
on Saturdays from .6:15 to 6:30 p.m. 
(CST), has been pulling strong mail, 
most of it including high praise for the 
manner in which news director Julien 
Bentley, Irving Lewis and Gil Hix pre- 
sent interpretations and explanations of 
events and names in the news that are 
unbiased, factual, instructive and in 
some cases educational. 

Since the program started July 2, it 
has been pulling an average of about 600 
letters a week requesting copies of the 
scripts. This number has added signifi- 
cance, since there are no commodity 
giveaways in connection with it. Listen- 
ers have to sit down voluntarily and 
write the request for scripts, enclosing 
6 cents for handling. This letter pull is 
not the result of a concentrated an- 
nouncement campaign on the station, 
either. Only attention called to the fact 
that listeners can get the scripts is on 
announcements aired once before and 
after each program. Hooper rating on 
the time, at a period which consistently 
has low ratings on all stations here, has 
risen slightly for Rounding Up the 
World, too. Higher Hooper increase for 
the program is traced to the fact that 
WLS's audience is primarily rural, in 
territories not sampled by the Hooper 
phone surveys. One strong proof, how- 
ever, that the show is pulling com- 
mercially, is the fact that immediately 
before and after this period in the past 
WLS was able to sell only 15 -second 
station breaks. Now it has sold one - 
minute national advertising spots before 
and after Rounding. So far this show 
has not been offered for sale because of 
a long-standing WLS reluctance to sell 
news shots. 

Subjects on the Rounding series have 
a wide range, such as Trouble Spots in 
Europe, Stalin's Successor, News Freedom, 
Women's Rights, International Cartels, 
Jet Propulsion, Old Age and Social Se- 
curity and Our National Debt. 

Men who prepare and air the programs 
spend more than 10 hours researching 
each show and interviewing experts in 
each field to be discussed. 

Little Protection 
For Clients in 

Changing Rates 
(Continued from page 5) 

based on one price, he is reluctant to 
buy at a higher one. In cases where 
the deal does go thru, in spite of an 
upped rate, it is many times delayed for 
several weeks while a new' presentation 
is made -and what this quick change 
does to station reps is a crime. The 
raps they take are monumental. 

Several stations, called to task, explain 
that the manpower shortage has com- 
plicated their operations. But agencies 
ask: "If the manpower shortage is the 
reason, why has this abuse increased 
since V -J Day, when so many men are 
returning to their old jobs?" Many sta- 
tions simply say: "We forgot," when 
asked about the situation. And that, of 
course, was enough to make time buyers 
tear out their remaining hairs. 

No matter what the reason (and agency 
men have their own theories) there 
has been one concrete result for the sta- 
tions. They get more dough for time. 
And that, some time buyers say, is rea- 
son enough for the station ops. 

Individuals have written first polite 
and later nasty notes to stations and 
their reps, protesting against this abuse, 
but to little avail. Next step (and it's in 
the works) is concerted action. Just what 
form it will take, agency execs are re- 
luctant to discuss, but they claim it 
will rock the offenders back on their 
heels. 

"If they want to play games with rate 
cards and with NAB-AAAA contract 
forms, they may," said one station re- 
lations man, "but we'll make sure the 
awakening Is a rude one." 
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Chi Tearing Hair 
Over Lack of Space 
For Video Studios 

CHICAGO, Nov. 12.- Confusion reigns 
supreme among both webs and Indies 
here concerning video expansion in the 
next year, but one thing is certain- 
when the boys come out of the mael- 
strom and decide what they want to do, 
most of them won't have the space to do 
it In, at least not in Chi's Loop, if pres- 
ent space shortages mean anything. 

Studio space is practically non -procur- 
able. Even radio production is taking 
place in overcrowed studios. Chi Plan- 
ning Commission and the Real Estate 
Board don't know the answer to the 
space problem either. Neither do the 
real estate brokers. One of them ad- 
vanced the idea that the radio industry 
should get togther and buy a building 
for radio and tele studios, locating in 
one district which would be known as 
"Radio Row," such as moom pic com- 
panies, banks, etc. Queried, the radio 
biggies nixed idea with extremely cold 
blasts. All, it seems, prefer to operate 
independently-when and where they 
want to. Fights and squabblings would 
be so fierce that present competition 
would kern like kids play, they agreed 
unanimously, even if buildings were 
available. 

Costs of floor space have gone up con- 
siderably, tho this isn't a major factor 
in the expansion picture with webs and 
most Indies, both possessing enough 
coin in their coffers not to worry about 
the day the rent falls due. Radio -tele 
expansion could move to the suburbs, 
but buildings would have to be erected 
at same cost it would take to build them 
down town. 

Sport Events 
To Be Telecast 
On CBS' WCBW 

NEW YORK, Nov. 12.-CBS's television 
station here, WCBW, will land feet -first 
in the video sports field within a month 
when the outlet's remote equipment 
goes back into use and telecasts are 
likely to begin from Madison Square 
Garden. Understood that CBS will cover 
basketball and hockey games and possi- 
bly baseball from the Yankee Stadium 
next spring. 

Columbia, like NBC, has been offered 
rights to televise Garden events. Garden 
officials say the rights will be given to 
the outfit which picks up the offer first. 

The CBS engineering department has 
been working at top speed to restore 
equipment which was dismantled at the 
beginning of the war. A portable trans- 
mitter with three cameras was delivered 
to the web by RCA a few weeks before 
the war began. When Pearl Harbor 
came, that equipment was broken up, 
part of it being used in the research labs 
and the rest put in storage. It will be 
ready within a month for use at the Gar- 
den and to cover spot news events. 

SisterKenny Fund Drive Film 
To Get National Telecasting 

HOLLYWOOD, Nov. 12.-Nation's tele 
outlets will join hands for the first time 
in boosting a charity drive, when airpix 
channels thruout the country will carry 
a 16mm. film promoting the Sister 
Kenney Foundation Fund appeal. Film 
is being especially produced for video by 
Patrick Michael Cunning, who was named 
tele chairman for the drive by National 
Chairman Bing Crosby. 

REVIEWS 

New FCC Tele Rules, Allocation 
Plan to Follow TBA's Proposals 
WASHINGTON, Nov. 12.-New rules for 

post-war video and an allocation plan 
approximating that proposed earlier by 
the Television Broadcasters' Association, 
roughly providing for over 400 television 
stations in the nation's 140 leading mar- 
kets, is expected for release by Federal 
Communications Commission. Report 
will follow general proposals of the TBA 
engineers but is expected to permit use 
of directive antenna in single -station 
communities. In line with arguments 
by network and station reps at hearing 
last month, commission is also expected 
to go down the line for permissive rather 
than compulsory channel sharing by 
licensee, will hew to its original recom- 
mendations on application of network 
rules and multiple ownership restrictions 
to video operation. 

Engineering standards to speed trans- 
mitter and receiver design have been 
ready over last two-week period, waiting 
incorporation with operating rules which 
were due to receive final policy check 
over last week-end. Impetus for FCC's 
apparent haste in releasing operating 
rules is seen as desire to get low -fre- 
quency video on its way, and side-step 
charges of "stalling" while color tele- 
vision moves nearer, and volume produc- 
tion of standard and FM sets is made 
available to the public. 

Low -frequency TV broadcasters have 
already expressed alarm over two to three- 
month delay in manufacture of civilian 
radio sets-which has pushed back pro- 
duction of television receivers to date 
well into the new year. Even broadcaster - 
manufacturers like RCA -NBC, DuMont, 

PHOTO REPRODUCTIONS 
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Philco and Westinghouse are waiting FCC 
green light before tooling up for volume 
production of receivers, a commission 
spokesman said. Tho television trans- 
mitters probably will not be available in 
any quantity before next fall and re- 
ceivers can be sold only to tune the pres- 
ent half -dozen video licensees, FCC is 
speeding release of rules to avert charge 
that it-and not the manufacturing log- 
jam-hindered wide -scale exploitation of 
television downstairs. 

Tele Prod. Starts 
Building 5,800 -Foot 
Video Transmitter 

N. Y. Elections, 1945 
Reviewed Tuesday (6) , 8-1 1 p.m. 

Style-News, film and variety. Sustain- 
ing over WNBT-NBC and WCBW-CBS. 

New York's two major television sta- 
tions, NBC's WNBT and CBS's WCBW, 
went overboard on election night cover- 
age last Tuesday (6), and when the 
smoke had cleared O'Dwyer was mayor 
and neither outlet had gained much 
ground over its cheerless efforts of last 
year. Standing still, NBC again demon- 
strated that it has the savvy to leave 

(See N. Y. ELECTIONS on page 12) 

HOLLYWOOD, Nov. 12.-Construction 
of what is said to be the world's highest 
and the West's most powerful television 
station will get under way today (12) 
when Television Productions, Inc., sub- 
sidiary of Paramount Pictures Corpora- 
tion, starts work on its 5,800 -foot -high 
video transmitter atop Mount Wilson. 
Klaus Landsberg, West Coast manager of 
Television Productions and director of 
W6XYZ, said he expects the transmitter 
to be in operation shortly after the first 
of the year, at which time power will be 
boosted to four kilowatts. With this 
new location and power he expects to 
cover a radius of more than 100 miles, 
reaching tele set owners from Santa 
Barbara to San Diego. 

Transmitter will have a 50 -foot an- 
tenna tower with a 25 -foot pole. Pro- 
visions are being made so pole may be 
raised to 100 feet. The Eagle's Nest site 
also will hold a two-story building 
which will house the equipment and 
provide living quarters for the operator 
and his family. Also to be installed is 
an emergency power plant for use in 
case of power line failure. 

In line with this expansion move is 
Television Productions plan for a video 
outlet in San Francisco. FCC has al- 
ready been requested for a 25 -kilowatt 
transmitter to be located atop Mount 
Tamalpais. Studios will be located in 
the Paramount Theater Building in that 
city. 

For Review of "The Front Page" 
on Television Turn to Page 41 

Balaban & Katz 

Reviewed Tuesday (6) , 7:30 to 1:30 
p.m. Style-Cartooning, drama. Sustain- 
ing on WBKB, Chicago. 

Professional radio actors of Chicago % 

had their chance tonight to show what 
they could do in television. They had 
their chance to show that they had the 
stuff that would make them in demand 
when commercial video gets under way 
full force here. And they failed; they 
flopped. 

There were a few of the boys and gals 
(See B & K on page 12) 

ONE FULL HOUR 
EVERY WEEKDAY MORNING 

FOR THE FIRST TIME ONE NETWORK 
Will Blanket the Richest 

Agricultural Market in America 

MISSISSIPPI VALLEY NETWORK 
ry¡¡i;fy,:,. .f. 

/14Ssi88ípPi 
4/fLLFY : 

/1/ETGIORitC - l\> 
PARTICIPATIONS AVAILABLE 
78 Stations .. One Clearance .. One Billing 

Wire or Write for Details 

NORTH CENTRAL 
BROADCASTING SYSTEM, INC. 

CHICAGO 1, ILL 
360 North Michigan Avenue 

Control 4894 

ST. PAUL 1, MINN. 
E-622 First National Bank Building 

Cedar 8579 

NEW YORK I. N. Y. 
Empire State Building 

Lon gacre .1.4814 

WE DELIVER WHAT WE ADVERTISE' 
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`Sportsman's Guide' 
Renews Airing After 
Three -Year Layoff 

DETROIT, Nov. 12. - Sportsman's 
Guide, outdoor show produced by Mor- 
timer A. Neff, head of Neff Radio Pro- 
ductions, went back on the air last 
'reek after an absence of about three 
years. Show is unusual in the use of 
wire -recording in the fields, with Neff 
taking equipment right out into the 
hunting country and locating hunters 
in bird blinds, marshes and woods. He 
picks up fishermen right in their own 
boats, recording outdoor lore. 

Show was dropped when gas rationing 
made it impractical to pass out advice of 
this type to outdoor enthusiasts, but im- 
mediate response to the new series appears 
heavy, due to time Michiganders have on 
their hands in the present period of re- 
conversion, layoffs and strikes. 

Neff's 15 -minute once -a -week show is 
being aired on WJR, Detroit, and on 13 
smaller outlets up -State as well, despite 
duplication of coverage, as WJR's 50,000 
watts practically blankets the State. Pro- 
gram is sponsored by the Michigan State 
Department Conservation, with all time 
for free. 

Mt. Tamalpais Set 
For FM -Tele Center 

SAN FRANCISCO, Nov. 12.-Mount 
Tamalpais, 10 miles north of here in 
Merin County, looks like a probable FM 
and television site for the Bay area fol- 
lowing disclosure/ last week that several 
local radio interests and at least two news- 
papers are applicants for locations atop 
the 2,600 -foot peak. 

William D. Pabst, general manager of 
KFRC, revealed that the Don Lee Broad- 
casting System already has first option 
with the Marin County Water Company, 
which owns the mountain. Other in- 
terests are said to be KYA, local indie; 
The Examiner and The Chronicle, the 
two morning dailies; Television Produc- 
tions, Inc. (Paramount Pictures), and 
Globe Wireless. Applicants met earlier 
in the week to formulate plans for com- 
plete co-operation in the development of 
Tamalpais as FM and television broad- 
casting center for this area. 

B&K 
(Continued from page 11) 

on tonight's show who showed that they 
had the stuff for video, but they were in 
the minority. Most of the actors and 
actresses seemed to be performing with 
an "Oh, what the hell" attitude. 

Occasion for the AFRA members' big 
chance was a vehicle called A Day at the 
Radio, a burlesque of the various types 
of radio programa heard thruout the 
day. There were the take -offs on the 
setting -up exercises disk platter shows, - the soap operas, the man on the street 
segs, the evening dramas. Entire show 
was penned by Bill Vance, one of the 
top video writers here who has done some 
excellent work with his X Marks the Spot 
WBKB series. But to be honest, it must 
be said that Bill's show tonight was far 
below being even fair. 

Bill also emseed the show as an "an- 
nouncer" at WHIZ, "Best Radio Station 
There is." As the WHIZ announcer, he 
bowed the various acts on and off. Most 
of the stuff was intended to get its 
comedy from its burlesque of radio lines. 
But as such, it was little more than 
radio. It naturally had the actors and 
actresses at mikes, reading scripts. This 
didn't give much chance for special 
video camera effects or much straight 
acting. As a result, there was very little 
good acting of any kind to show that 
the AFRA members could perform for 
video. 

About the only good things in the en- 
tire program were George Cisar's role as 
the guy at home who had to listen to 
the drivel being put out by WHIZ, and 
the work of Larry Ross, comedian now 
playing at Helsing's Vodvil Lounge, 
who took the part of a man being inter- 
viewed on a man on the street show. 
However, even Cizar's part was ruined 
by such corn as having him fire into 
his receiving set and having "An- 
nouncer" Vance being killed by the shot. 

Other portion of tonight's show was 
the cartoon work of Paul Battenfield, 
Daily Times cartoonist, who did some of 
his excellent political caricaturing while 
the video cameras were focused on his 
drawing board. Cy Wagner. 

For More Radio News Turn to 
Page 41 
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Too Short for a Head 
AFN will soon release T/5 Sig Smith, 

miker over WGR and KBW (Buffalo) in 
pre-war days. Sports announcing in Eu- 
rope for AFN, Sig holds a travel record that will challenge all corners. Just to 
cover the finals on the fall G.I. sports 
sked, Sig Smith went on a 10,000 -mile 
airplane trip, broadcasting from France, 
Germany and England. 

Trevor Adams resigned last week as 
sales manager of WINS. No replacement 
set. 

Station managers from five Blue out- 
lets were in New York this week for 
confabs with net's brass. Managers 
were: Quincy Brackett, WSPR, Spring- 
field, Mass.; Ben Baylor, WMAL, Wash- 
ington; Bruff Olin, WNAB, Bridgeport, 
Conn.; J. C. Liner, KMLB, Monroe, La., 
and Howard Lane, WSA1, Cincinnati. 

Danny O'Neil, star on CBS "Powder 
Box Theater," inked pact with Majestic 
Records for five-year disk -making. 

Bing Crosby in New York from his 
Nevada ranch for series of meetings at 
Which he'll decide whether to continue 
with Kraft or accept that G.M. offer. 

Broadcasting from the home, a threat 
which began with "Breakfast With the 
Fritzgeralds," and gained headway with 
"Brunch With Dorothy and Dick Kolmar," 
finally reached its full stride in what 
could be called, "Cocktails With Dalrym- 
ple," new show started November 11 on 
WNEW. Broadcast from 5:45 to 6 p.m., 
seg is entitled "Sunday at Dalrymple's" 
and comes direct from Jane Dalrymple's 
living room in Manhattan. 

Simon J. Shaltz has resigned from The 
Philadelphia Record to head up Adelphia 
Associates, agency in Philly. 

WBEN, Buffalo station, recently made 
slot changes. Harry Slick takes over as 
new musical director and Jim Wells is 
back at old spot sportscasting, after nearly 
two years sea duty in the navy. 

Four talks by scientists who helped 
fashion atomic bomb will be heard dur- 
ing breaks of the New York Philharmonic 
Symphony broadcasts which begin De- 
cember 2, CBS. Speakers include Dr. 
H. A. Bethe, Dr. Harold C. Urey, Dr. 
James Franck and Dr. J. R. Oppenheimer, 
the latter the man in charge of the A- 
bomb project. 

WFIL, Philly Blue outlet, was honored 
by Business Club for record of public serv- 
ice. Award cites WF L's "This Week in 
Philadelphia," Sunday News Digest pro- 
gram. 

Lloyd Brownfield, CBS West Coast 
flack, in New York talking with George 
Crandall. 

WOV, New York Indie, pulled a show. 
manlike Victory Bond stunt on Thurs. 
day (8), when it sent Enrico Caruso Jr. 
out on the streets to sing for Bonde. 
Caruso was accompanied by a hardy- 
gurdy, complete with monkey. Station 
had a flock of characters in front of its 
building, 70 Fifth Avenue. wearing sand- 
wich signs to plug the station's call let- 
ters. Stunt was pulled at the noon hour. 

Norman Corwin is looking for a title 
for his new book of radio plays. Bob 
Heller suggests: Ahoy, Polot! 

Bob Cook recently assigned to program- 
ing and flack work for Associated Broad- 
casting in New York. 

George Creamer, two and a half years 
at NBC as producer -director, recently 
exited. Creamer directed "The Army 
Hour," official War Department program; 
"Here's Babe Ruth," sponsored by Spald- 
ing, and "Music of the New World," win- 
ner of second prize in annual poll of 
music editors of America. 

WHIG, Philly outlet, is now available 
on Associated hook-ups. 

The 67th annual United Hospital Cam- 
paign has been getting the services of 
Mx stars of radio, who are making series 
of spot announcements. Stars are Bob 
Hawk, Edmund Lowe, Mary Margaret Mc- 
Bride, Jane Cowl, Phil Baker and Maggi 
McNellis. 

KMPC, Hollywood station, bas had two 
staff changes. William Thomas Leyden Jr., 
formerly with WJBK, Detroit, joined the 
mitring crew. Owen C. Mattson has re- 
turned from two years in the army to 
take over his old job of office manager. 

Bruce Starr was appointed to KGFJ's 
announcing staff. A vet, Starr had 
worked on WGES and WSBC in Chi. 

Maxine Keith, former director of radio 
and tele for the Caples advertising agency 
and radio commentator, opened offices re- 
cently as a radio consultant. She will 
also have charge of flack for Friedman - 
Davis. 

New series beginning last week over 
WIP, Philly station, gives local biz 
chance to gab about reconversion plans 
and industrial trends. If debate brews, 
listeners will be urged to send in reac- 
tions. All sections of biz, ranging from 
banking to biscuit manufacturers, will 
get a shot at broadcasting. 

Connie Meade, after tonsIlectomy con- 
valescence, is back Hacking ABC (Mae). 

A daughter, Anne Jr., was born (5) 
to Mr. and Mrs. William Wylie, manager 
of the ABC's program flack department. 

Hamilton Hoge, now on terminal leave 
as a captain in the marine corps, has been 
unanimously re-elected proxy of II. B. 
Television Manufacturing Corporation, 
after a three-year stint in the service. 
John Hoge, acting prexy during the war, 
steps down to v. -p. slot. 

Eddie Cantor will emsee at the Page 
One ball to be given by the Newspaper 
Guild of New York at Madison Square 
Garden December 6. 

WQXR, longhaired New York indie 
which prides itself on its listeners' loyalty, 
discovered this week that 2,000 of them 
paid an average of $75 per seat to attend 
the WQXR Victory Loan concert which 
was broadcast from Hunter College As- 
sembly Hall (13) over WQXR from 8:45 
to 10 p.m. 

Baukhage, who will go by plane to 
Nuremberg to cover the Nazi war crimi- 
nals' trial for WJZ, ABC kingpin, will be 
backstopped three days each week by 
Leon Henderson, former chief of OPA; 
Richard Strout, Washington correspond- 
ent for The Christian Science Monitor, 
and David Wills, of the WJZ-ABC Wash- 
ington staff. 

South, Mk vest, West Shoivbiz 
Hot for FM; East Seems Cool 

WASHINGTON, Nov. 12.- Entertain- 
ment world is moving into FM fast, with 
nine applications already in FCC files 
from showbiz and theater interests. Big- 
gest interest of entertainment groups in 
FM is shown in the South, Midwest and 
Far Western States, with only one appli- 
cation from a movie or showbiz op filed 
in the Eastern Seaboard area. 

This is a request by Marcus Loew, Inc. 
(operator of WHN, New York, and of two 
already -licensed high -frequency outlets, 
WHNF, New York, and KTLO, Los An- 
geles),.who has applied for an FM outlet 
here in the Capital 

Other theater ops who have already filed 
at FCC to build FM outlets include the 
Oak Park Realty and Amusement Corpor- 
ation of Chicago (a Loew subsidiary) for 
an FM in Chicago; WSAV, Savannah, Ga., 

and the Augusta Broadcasting Company, 
licensee of WRDW, at Augusta, Ga., both 
jointly owned by theater ops for corres- 
ponding FM outlets; L. B. Wilson, theater 
op and licensee of WCKY, Cincinnati, for 
an FM there; Warner Bros., movie pro- 
ducers and operator of KFWB, has filed 
fora station at Hollywood, and Telecast, 
Inc., a theater chain, for an FM station. 

In Roanoke Rapids, N. C., Syndicate 
Theaters, Inc., for a station in Columbus, 
Ind. 

From Hollywood, an application is on 
file from Hollywood Community Radio 
Group. Prime movers are Paul Stewart 
and Cal Kuhl, radio producers and di- 
rectors; Ommet Lavery, Screen Writers' 
Guild prexy; George Campbell, of the 
AFL Musicians' Union, and Alvin Wilder, 
news commentator. 

N. Y. ELECTIONS 
(Continued from page 11) 

CBS far behind-so far behind that 
the eight -ball stares CBS right in the 
face. 

Columbia's effort was a huge, clumsy, 
hammy hash. NBC's job was professional 
and' compact. Altho WNBT should hardly 
get credit for an outstanding job, it 
still looked like the world's greatest 
station next to the goulash WCBW 
served up. 

To break it down: CBS knocked itself 
out with a group of wall charts, alleged 
experts and entertainers, a pair of rov- 
ing emsees and practically everything 
else except Mrs. Paley's chowder. Station 
called in a group of political hopefuls 
for the usual interviews. Dr. Paul F. 
Lazersfeld, the Columbia University 
radio research man, turned political 
trend prognosticator for the night, sev- 
eral groups of amateur folk dancers dis- 
ported themselves in an amateur fashion 
and everyone went around doing the 
wrong things at the wrong time. No 
one, least of all the cameramen, seemed 
to know what was on the bill of fare, 
and fluffs came so fast and often that 
it's hard to catalog them all. They 
ranged from introduction of the wrong 
personalities thru out -of -focus shots to 
cameras moving off subjects before their 
stints were over. Outright dullness was 
the least of the errors and, worst of all, 
it was hellishly difficult to read the re- 
sults on Columbia's huge tabulation 
charts. With all that space available, 
and all that space given over to cute 
gimmicks, the bright lad who designed 
the charts printed the vote totals in 
what looked like agate type. It may be 
art, brother, but it ain't good. Bob Edge, 
who was the premier emsee (Ben Feiner 
poked in once in a while), tried his 
best to make heads or tails out of all 
this, but even a physicist would have 
been overwhelmed by it all. 

NBC, on the other hand, put on a com- 
pact little show. Red Barber acted as 
commentator for the station, doing his 
usual competent job. Small blackboard 
served well enough as a place to compile 
the returns, and a close-up shot of the 
AP teleprinter furnished bulletins. Be- 
tween election reports, Betty Jane 
Bonney mouthed the words to her own 
records, televising pleasingly. Barbershop 
quartet gave with the corn, and a series 
of Victory Loan government films were 
spotted thru the evening. 

But what was billed as the main fea- 
ture of the show fell awfully flat. RCA's 
new image orthicon was dragged over 
to O'Dwyer headquarters to provide 
"color." And it could have gotten it. Instead of taking the thing into the main room and showing the milling 
crowds, the noise and excitement, 10 
was stuck away in some remote closet 
so that a parade of political hangers-on 
and unpretty newspapermen could shove their muggs in front of it. This re- 
viewer was forced to dial around that night. So some io may have come up with something good. But what we did 
see looked like very little of nothing. 

Marty Schrader. 

PHOIORFPRODUIl/ONSi 
Made from your own photos or negatives In any size. No order too small-cost as little a. se. Now doing work for RCA, MCA, DANNY KAYE, EDDIE ROCHESTER, JACK BENNY, KAY KYSER, JOAN EDWARDS, etc. 
Write for pamphlet 
"How To Sell Your- 
self," free samples, 
prise list B. Mail 
orders everywhere. 

MOSS 
Photo Service 
155 W. 46, N. Y. C. 19. BRyant 9-8482 

WANTED 
A Character. We want someone to 
handle our All-Nite Radio Show. 
Radio experience not absolutely 
necessary, but you must have a 
good line of chatter (clean) and a 
bright, peppy voice. If you know 
your stuff and would like to take a 
crack at disc -jockeying and keep- 
ing folks awake at a good price, 
drop us a line at 

BOX D-74 
The Billboard, Cincinnati 1, Ohio 
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ONE TUNE ---ONE BAND DISKS 
Bob Crosby Sets 
NewBand;Opens 
At Pac. Square 

HOLLYWOOD, Nov. 12.-After spend- 
ing 14 months overseas with the U. S. 
Marines, heading entertainment units, 
and more recently with AFRS here, Bob 
Crosby has received his honorable dis- 
charge and is organizing a band again 
which will open at the Palladium here 
February 5 for six weeks. 

Contrary to rumors, Crosby is not tak- 
ing over Ray Bauduc's dance outfit, but 
is bui:ding an entirely new crew with 
Van Alexander, ex -band leader and well- 
known arranger, assisting. Alexander re- 
cently came here from New York to work 
with Crosby. 

Crosby's band is again being booked 
by MCA. Ork tees off this month at 
Pacific Square Ballroom, San Diego, and 
then heads for a tour of the West Coast 
before moving into the Palladium. 

Horne,Kenton & 
Barnet for Coast 
New Year's Day 

HOLLYWOOD, Nov. 12.-Plans have 
been set for a huge pop music shindig 
New Year's Day at Balboa Stadium, San 
Diego, Calif., with the signing of Lena 
Horne to appear with the bands of Stan 
Kenton and Charlie Barnet, plus the 
King Sisters and Peggy Lee. 

Larry Finley, operator of Mission 
Beach E,allroom, San Diego, is promoting 
the affair, which will be tagged The 
Tournament of Music. Balboa Stadium 
has a capacity of 30,000, and tickets will 
sell for $1.75. Pitch will be thrown in 
the afternoon. 

Fronters, Ex -Service, Begin 
To Shape Up Orking Plans 

NEW YORK, Nov. 12.-Band move- 
ments here continue to center around 
location spots, with more of the ex - 
servicemen -maestri getting over recon- 
version hurdles and beginning to take up 
the cudgels in the band ring again. 

Hotel Commodore slot has been 
grabbed off by Hal McIntyre for 6 to 10 
weeks, beginning January 10, while Ray 
Benson does a two-weeker at Providence- 
Biltmore Hotel in Rhode Island Novem- 
ber 19. 

Word from Claude Thornhill, mean- 

Eckstine Flys, So 
Morris -Gale Shell 

Out $7,500 & Burn 
NEW YORK, Nov. 12.-Tiff between the 

William Morris Agency and the Moe Gale 
office here over a $1,500 transportation 
bill run up by the Billy Eckstine ork in 
St. Louis, was settled this week, with the 
two booking firms agreeing to split the 
tab. 

Trouble started when Club Riviera, St. 
Louis, held Eckstine to a full three-week 
stay when it had been previously under- 
stood that the maestro would have to 
play only two weeks and six days. Morris 
agency took a burn at the Gale office, 
which controls bookings at the Riviera, 
because the former had already skedded 
Eckstine for the Paradise Theater, De- 
troit, beginning November 9. Agency 
figured that Eckstine could leave the 
Riviera on the 7th and make an easy 
train jump to his Detroit commitment. 
But Riviera management's move to hold 
Eckstine over until the 8th put a clinker 
in the train scheme. Result was that 
the Morris agency had to charter a plane 
here and dispatch it to St. Louis, from 
where it hauled the band to Detroit, an 
in one day. Chartering fee accounted 
for the $1,500 wrangle. 

while, is that while future plans are still 
hazy, he will probably not take up with 
his own band again. Physical hurdles 
involved are thought too much by Thorn- 
hill, whose health while in the service, 
took a bad turn. Piano -magician figures 
on staying with recordings, however, and 
is working out a deal to make frequent 
Columbia sides, with studio talent only 
behind his keyboarding. 

Bobby Byrne's ork now understood to 
be under full steam, with maestro slated 
for Tune Town Ballroom, St. Louis, in 
early December. 

Ray McKinley, on other hand, is still 
trying to get his band plans out of the 
formulating stage, maestro being anxious 
to clear out of New York as soon as pos- 
sible, with an eye toward the West 
Coast pickings. 

Meanwhile, Buddy Morrow, who spent 
much navy time before getting out to 
his present band, is pretty burned at 
statements that he was one of the newer 
maestri who hadn't seen service. Ork- 
ster holds a good service record, and 
wants it known, to boot, that his band, 
contains 13 ex-G.I: s out of a comple- 
ment of 16. Of the three remaining, 
one lad is only 16 years old. 

Stabile May Back 
Voice at Waldorf 

NEW YORK, Nov. 12.-Despite an- 
nouncements that Emil Coleman will re- 
main at the Waldorf-Astoria to be on 
hand when Frank Sinatra begins his 
stint November 20, talk is that it will be 
the Dick Stabile ork which will be up 
front when the "Verse" mugs mike. 

Coleman, due out of town on a San 
Francisco jaunt via Florida, admitted 
that tho he had been asked to extend 
his Wedgewood Room chores to cover the 
Sinatra show, he had not as yet received 
any assurance that plans were definite. 

Name Surgery At RCA -Victor 
McIntyre, Fields 
Out --- Ellington? 

Indies likely to benefit- 
Dorsey, Monroe yelp about 
n.s.h. turnout of disks 

NEW YORK, Nov. 12.-Reports that 
RCA -Victor was undergoing a huge 
shake-up in its talent ranks were given 
partial verification here by James W. 
Murray, prexy of the disk firm, who ad- 
mitted to The Billboard last week that 
Victor was pruning its roster of artists for 
1946 release and had already made plans 
to drop several bands-Hal McIntyre and 
Shep Fields definitely; others marked 
mebbe. 

Stating that Victor was ready to retain 
any and all artists who were making 
money for the firm, Murray declared that 
rumors revolving about Tommy Dorsey, 
Vaughn Monroe, Tony Pastor, Charlie 
Spivak and Freddy Martin were untrue 
and that these orks were all set for '46 
recording.. 

Murray also denied that there had been 
any discord with Duke Ellington, altho it 
is understood here that Ellington has 
been conferring lately with execs of other 
diskeries, and has expressed himself as 
dissatisfied with treatment he has been 
getting frDin Victor's Eli Oberstein. 

Shep Fields's manager, meanwhile, 

B. B. in the Act 
CHICAGO, Nov. 12. - Special 

Billboard party, the first of a 
series of regular meetings of the 
fans of Skip Farrell, WGN-Mutual 
singing star, will be held in the 
Hollywood Room of the Morrison 
Hotel here Friday (16). Members 
of the club, about 400 teen-agers 
and adults, are of the non -swoon 
type. They are hep to entertain- 
ment quality rather than public- 
ity stunts. 

In backing Farrell, who is heard 
on Mutual's Swing's the Thing 
show, they have tried to be as 
trade conscious as possible. With 
this thought in mind they have 
decided to call their first party a 
partial salute to The Billboard as 
a top-ranking trade paper. Fur- 
ther indication of the serious na- 
ture of the club is the fact that 
admission will be two cans of 
baby food per person. Food col- 
lected will be distribbed to the 
destitute of Europe thru UNRRA. 

denied knowledge of a proposed termina- 
tion of the ork's contract with Victor and 
claimed that Fields had eight weeks to 
go before option time. Stated that ork 
had signed its contract with Eli Ober- 
stein, who is currently on the Coast re- 
cording Dinah Shore, that Oberstein had 
not indicated that band would be 

(See MURRAY VERIFIES on page 20) 

Org Plans Cut 
Of Wax Stars 

Eli Oberstein says nothing 
"wholesale" about reduc- 
tion, just a change of policy 

HOLLYWOOD, Nov. 12.-Eli Oberstein, 
artist and repertoire boss of RCA -Victor, 
stated today that there was no wholesale 
artist neck -chopping of contract talent. 
However, he admitted that the present 
policy of the waxing org tended toward 
cutting down the number of names un- 
der contract until Victor had from 15 to 
18 top attractions to whom they could 
give the proper stamper run and distri- 
bution. 

"A few sock disks," stated Oberstein, 
"merchandised to the hilt, will do more 
for the tunes, artists and the company 
than a huge catalog of big and little 
tunes and talent." 

Confirms McIntyre Exit 
When asked to comment upon the 

names exiting from his recording sked, 
Obie stated that it was true that Hal 
McIntyre was ex -Victor. He had, it 
seems, a contract signed before Obie 
came back to the org, which had no 
option clauses and when it expired-it 
expired. On Shep Fields, he stated that 
(See RCA -VICTOR PLANS on page 23) 

Victor Preems 
A New Twist 

Special for juke ops means 
plenty for machines, tunes 
and talent 

NEW YORK, Nov. 12.-RCA-Victor 
distribs this week are contacting juke 
box ops thruout the country and pre- 
senting to them a revolutionary platter 
idea which the Camden waxery is 
launching. Idea is to produce a special 
record for operators only, which has the 
same tune by the same band on both 
sides of the disk. 

Ops have long beefed that when a 
smash hit juke item on one side of a rec- 
ord is produced, the other side usually 
means little or nothing, and the operator 
has to buy from scores to hundreds of 
additional copies of the disk because the 
smash hit side wears out, but quick, 
from constant plays. Victor's idea ob- 
viously would cut in half the number 
of records of a smash hit side which the 
op has to buy. When the disk wears out 
on one side, the operator merely turns it 
over and has the same in -demand record- 
ing to offer location patrons. 

B. B. Polka's Good Example 
Perfect example of this is Beer Barrel 

Polka. It Is doubtful whether even Will 
Glahe, himself, who disked it for Victor, 
remembers what was on the other side 
of the platter, but the Barrel is still roll- 
ing in many locations. Barrel, by Glahe, 
is one of the 15 standards with which 
Victor is bowing the idea in. Other 14 
are Boogie Woogie and Marie, by Tommy 
Dorsey; Begin the Beguine and Stardust, 
by Artie Shaw; Josephine and The Waltz 
You Saved For Me, by Wayne King; Duke 
Ellington's Mood Indigo, Glenn Miller's 
Moonlight Serenade, Fats Waller's Your 
Feets Too Big, Dinah Shore's Blues in 
the Night, Spike Jones's Cocktails for 
Two, Benny Moten's Kansas City Orches- 
tra doing South, Allan Jones's Donkey 
Serenade and Benny Goodman's King 
Porter Stomp. 

Goodman, of course, is now under con- 
tract to Columbia, but did the Porter 
job years ago for Victor. All disks are on 
Black Seal except Allan Jones's Donkey 
Serenade, which is on the more expen- 
sive Red Seal label. No Bluebirds in 
set-up at all yet. Price will be the same 
as for regular two -tune platters, i.e., b0 
cent list for black label, etc. 

Distribs Taking Orders 
Distributors are taking orders from 

ops, with an end -of -November deadline 
for initial orders. Then, on the basis of 
biz written, the diskery will go into pro- 
duction, Eynd promises December, Jan- 
uary and February deliveries. In other 
words, no substantial stocks of the sin- 
gle -song two-siders will be carried on 
hand. 

Standards were chosen for the try -out 
for the obvious reason that they have 
proved their click quality on the boxes 
over a period of time. Victor says, how- 
ever, that if ops are receptive, they will 
build the catalog of specials, and attempt 
to do 1t with current or soon -to -be top 
pops. Pop tune would, of course, have to 
be tabbed at the very beginning of its 
run so that the waxery would have 
enough time to cut, press and deliver 
platters while song still had a solid life 
expectancy. No systematic plan of pro- 
duction has been worked out. Amount 
pressed of any number will depend 
strictly on demand. Talent on royalty 
arrangements will get the same cut as 
if they did a different tune for each side. 
Music pubs, however, will get double 
royalty, 1 cents for each side per disk. 

Plenty Significance 
Stunt, the trade notes, is atom -loaded 

with significance for the whole music - 
record biz. 

(1) It marks the first time a major 
record company has changed a funda- 
mental recording operation for the spe - 
(See ONE TUNE-ONE BAND, page 80) 
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FCC Topper Porter Hits 
Petrillo on FM Music Ban; 
Slap Is Personal, Not Official 

Even Victory Loan Live Music Is Not FM'ers 

WASHINGTON, Nov. 12.-Official eye- 
brows are still elevated as the result of 
FCC Chairman Paul A. Porter's frank 
public criticism here of James C. Pe- 
trillo, prexy of the American Federation 
of Musicians, for demanding that FM 
stations engage double music crews in 
programs duplicated over both FM and 
AM outlets. Porter's criticism caused a 
mild sensation midway during a nation- 
wide radio broadcast Friday night (9) 
on the lively Meet the Press, sponsored 
by American Mercury mag and originat- 
ing from Mutual -Cowles WOL. 

Expressing what he described as "a 
purely personal view," Porter said he 
thought the progress of FM broadcasting 
is in danger of being "retarded" by the 
Petrillo edict. He indicated, too, that 
the AFM czar's ultimatum wasn't bene- 
fiting labor interests either, and that 
employment opportunities might even- 
tually be reduced in the FM field by the 
order. He emphasized that he was sym- 
pathetic with the legitimate interests of 
labor. 

Warner Called Question 
Porter gave his view on Petrillo in 

answer to a question from Albert L. 
Warner, WOL news chief and moderator 
of the Meet the Press program which is 
staged each week at the WOL studio, 
where four members of the press inter- 
view a well-known federal official. When 
Warner broke into the questioning to 
ask the FCC chairman what he thought 
about the Petrillo edict, Porter said 
laughingly, "I'm afraid that's not the 
kind of a question to which I can say, 
'I'm glad you asked that,' but as long 
as you did ask it-here's my answer." 

Porter's criticism of Petrillo was the 
first expressed publicly, not only by 
FCC but also by any federal official here. 
FCC, in its treatment of FM operation 
rules, tho, has indicated lack of sym- 
pathy with Petrillo. Porter's assertion 
here came less than 24 hours after he 
had delivered a mild reply to a plea by 
Leonard L. Asch, president of the Capitol 
Broadcasting Company, for help from 
FCC in coping with the Petrillo situa- 
tion. Asch, in his plea, had pointed out 
that Petrillo had refused to modify his 
demand so that CBC's FM station in 
Schenectady could carry a special Victory 
Loan program which Asch described as 
an essential public service designed for 
performance in accordance with pro- 
visions of his FCC station license. Asch's 
station is a Mutual affiliate. "I think 
you must know," replied Porter, "that 
the matter of making necessary arrange- 
ments for broadcast material is the 
function òf the licensee. I do not see 
that there is anything that I can do in 
response to your request." Asch, in his 
query to Porter, had cited the coinci- 
dence of the Petrillo ban and silencing 
of major FM network stations "Indefi- 
nitely for technical repairs, whereas a 
small independently owned station con- 
tinues to maintain a 16 -hour schedule." 

Porter View Held Significant 
Porter's declaration on Petrillo is re- 

garded here . as highly significant, 
dwarfing even the news implications of 
the FCC chairman's comment on a 
question, posed by Warner, as to whether 
Tom (Tommy the Cork) Corcoran has 
special influence with the FCC. Query 
obviously was prompted by disclosures 
in a recent Saturday Evening Post arti- 
cle written by Jack Alexander, one of the 
mag's associate editors. Porter, in 
answering Warner, said he assumed 
Warner was referring "to the WMCA 
case" in which Corcoran, according to 
the Alexander article, had exerted in- 
fluence. Porter asserted that he was 
"surprised to see that the article men- 
tioned nothing" about a report by a 
Congressional investigatory committee 
which, Porter said, had examined the 
matter "thoroly" and found nothing. 

Porter, during the radio program, took 
the opportunity to take one of his back- 
handed slaps at over -commercialization 
of programs and, at one point, he re- 
iterated that listeners, by their "tune - 
off" prerogative, can have the final 
say-so on program value, particularly 

where stations continue to put emphasis 
on lengthy commercials. On the subject 
of television, Porter said he was con- 
vinced that the medium would become 
the dominant one in radio some day, and 
he said he "believed in" color video, 
having seen it in operation. He gave 
voice, too, to some of his oft -expressed 
views against radio stations assuming 
editorial policy, and he insisted that 
FCC was doing everything within the 
province of the law to guard against 
monopolies (such as newspaper control) 
of radio. 

New Orrin Tucker 
Ork in 1st Location 

At Chase, St. Louis 
CHICAGO, Nov. 12.-Orrin Tucker's 

newly organized crew, which has been 
currently doing one-nighters in the Mid- 
west territory, opened its first location 
yesterday (11) at the Chase Hotel, St. 
Louis. Closes December 7 and moves 
to the Trocadero, Evansville, Ind., De- 
cember 8 until January 1, 1946. 

Band is a larger ork than the one 
which Tucker fronted before joining 
the navy, with personnel including 
three trumpets, two trombones, two 
French horns, five saxes and three, and 
possibly, four rhythm. Vocals will be 
handled by Helen Lee and the maestro. 

Court Says Gem -Dowling 
Vs. ASCAP Suit Not Trivial 

NEW YORK, Nov. 12.-Motion previ- 
ously filed by the American Society of 
Composers, Authors & Publishers to 
throw out of court complaints brought 
against them by Eddie Dowling, Gem 
pub and the Denton & Raskin Corpora- 
tion, was denied last week in the New 
York State Supreme Court by Justice 
Walters. Denial forces ASCAP to make 
preparation for the filing of answers 
within a certain period of time. 

Action resulted from an attempt by 
the Society to dismiss as "inconse- 
quential" certain questions dealing with 
royalty deficit demanded of it by the 
plaintiffs. 

Talk is that ASCAP will continue to 
fight for dismissal of case in the ap- 
pelate division. 

SKIP FARRELL 
"So Far in So Little Time" 

ASKYROCKET just beginning to get in- 
to the stratosphere is Skip Farrell, one 

of radio's new tonsil vibrators. The bary 
has knocked on fame's door with his air 
shows and some hot disks, and the dial 

twisters and nickel spend- 
ers are showing their in- 
terest with the sales check 
fan letters. 

Hand-picked discovery of 
Johnny Mercer, Skip has 
doubled with the Dinning 
Sisters on Capitol records 
that have been solid hits. 
He's doing a couple of 
sponsored radio shows, one 

a Chi local and the other E. J. Brach's 
Swing's the Thing over Mutual on Thursday 
nights. During last summer he did a sock 
job as the featured crooner on Wayne 
King's NBC show that subbed for Jack 
Benny. 

Farrell has come up the hard way. He has 
been tune talker with such name bands as 
Griff Williams and Anson Weeks, a featured 
act in hotels, vaude act, disker and air- 
waves singer. This knockabout showbiz 
experience has paid off plenty at the box 
office and taught him not to get excited- 
it's still a long way to the top and tough 
to stay there. He's taking it easy, and if 
he keeps on plugging the way he has, is 
going to breeze into home port on an even 
keel. 

Billboard 
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EVERY- 

BODY'S 

TALKING 

ABOUT 

BY JIMMY VAN REUSEN 

AND PHIL SILVERS 

RECORDED BY 

FRANK SINATRA 
ON 

COLUMBIA T- 36868 

STANWOOD MUSIC CORP. 
1619 BROADWAY NEW YORK, N. Y. 

LESTER SACKS, Prof. Mgr. 

Hughie Keough: Chicago Sam Friedman Hollywood 

Manie & WB Decide 
To Sit Their Feud 
Out for Time Being 

NEW YORK, Nov. 12.-Battle between 
Herman Starr, of the Warner Bros.' mu- 
sic pub quarto, and Columbia Recording 
Corporation has settled down to a state 
of siege, with Manie Sacks, of CRC, de- 
claring this week that his company can't 
afford to pay the price demanded by 
Starr and, as a result, no more of the 
pub's ditties will come out on the Co- 
lumbia label for the time being. CRC 
ban against WB tunes came last Week 
when Starr, general manager for WB 
pubs, notified the diskery that hence- 
forth he would require the full statutory 
rate of 2 cents a side for any WB tune. 

Starr, reportedly, had been irked by 
the treatment given to one of his songs 
by Columbia-he claimed that lesser 
artists were being assigned to the ditty- 
and put in a gripe to Sacks. This al- 
legedly led to Columbia's dropping of the 
cited tune, whereupon Starr came back 
with his demand for the hike in royalty 
rate. Two -cent fee Is allowed by law, 
but current practice among pubs and 
diskeries has never called for payment 
up to the full legal maximum. 

RCA -Victor Looks 
Disk -Flack Claims 

In the Factories 
NEW YORK, Nov. 12.-Fantastic pro- 

duction figures-a million disks monthly -which many of the record orgs have 
been claiming, will be given a thoro re- 
search Iooksee within the month, it was 
reported last week. RCA -Victor, it is 
said, checking on future competish and 
trying to get at the true pulse of the 
platter biz, is readying a survey of top 
diskeries. Plans, tho not complete, are 
said to call for not only a study of pro- 
duction claims, but investigation into 
the set-up of the orgs making them. 

Trade goes along with the survey all 
the way. Most of them are anxious to 
see if there is any fire behind the smoke 
puffed out by record houses in the past 
few months. 

Mack Triplets Cut 
Two With Martin & 
Coleman for De Luxe 

NEW YORK, Nov. 12.-Mack Triplets, 
formerly a feature on Phil Spitalny's 
Hour of Charm, have Inked their first 
recording contract. Cutting a De Luxe 
disk, trio last week comboed with singer 
Ted Martin and Emil Coleman's Waldorf- 
Astoria ork on two standards, Honey 
and I'm Always Chasing Rainbows. 

Triplets, now at the Clover Club, 
Miami Beach, Fla., are skedded for an 
early December opening at the Ruban 
Bleu, New York. 

Theater Shortage 
Hits Mask & Wig 

PHILADELPHIA, Nov. 12.-One reason 
Why motion picture houses don't step 
out and pick up a bit of legit business 
is because the musicians' union locals 
feel that a theater's gotta be this or that. Situation is currently causing the 
Mask and Wig Club, thespian group at the University of Pennsylvania, some dif- ficulty because it can't find a theater for its regular annual production. 

The group usually rents the Erlanger 
Theater here, but the house has switched 
to movies. Local 77 of the musicians' 
union has ruled that if the house pulls 
another switch the management will 
have to fork over salaries for a stand-in 
band for the entire run of movies shown. 

Lots of Air for Lunceford 
NEW YORK, Nov. 12.-Air-minded 

Jimmie Lunceford probably will top all 
over -night jump records at the end of this month when he makes an aerial trek from Drew Field, Tampa, where he 
holds down the stand, November 29-30, to Williamsburg, Va., for a one-nighter 
December 1. To get to the Florida site, 
Lunceford will click off a 1,250 -mile 
flight out of La Guardia Field here. 

712 LOUISIANA 

PEERLESS DISCOS 
AUTHENTIC MUSIC OF THE AMERICAS 

FROM SOUTH OF THE BORDER 
In Latin America the name DISCOS PEERLESS has been 
for years a standard of musical excellence. Recorded in 
Mexico City, this catalogue includes outstanding and authen- 
tic Latin-American selections. Great singers and orchestras 
contribute to make PEERLESS the world's finest catalogue 
in this type of music. We are now pressing a selected list of 
PEERLESS. Soon we will make the entire catalogue avail- 
able to dealers and coin machine operators in the United 
States. Unsolicited testimonials prove that PEERLESS will 
consistently outwear any other record. This same high quality 
has been maintained on United States pressings. 

COAST RECORDS 
In a very short period of time COAST has established a 
reputation in the field of American Folk Music. Fine Artists, 
excellent recording and the highest quality record material 
have all been contributing factors. 

OZIE WATERS 
singing star of Cottonseed Clark's 

Hollywood Barn Dance 
has established himself as the greatest singer in Western 
Music. Ozie's reputation in recording and radio is already 
assured. Very soon we expect to make an announcement 
in regard to his career in musical films that will be of interest 
to everyone. 

* * * * * 
Peerless Discos, $1.00 retail; 60c wholesale 

Coast, 75c retail; 45c wholesale-plus fed, excise tax send for complete catalogue 

COAST RECORDS 
CHAS. E. WASHBURN CO. 

1511 W. Pico Blvd. (EX. 3404) Los Angeles 15, Calif. 

WANT 
RECORD DISTRIBUTORSHIPS 

Mr. Manufacturer, if you want first-class distribution of your 
products in Georgia and the Southeast, contact Dixie's most 
progressive distributors at once. Our sales are growing like 
the speed of a rocket. 

HEATH DISTRIBUTING COMPANY 
217 Third St. Phones, 2681 Cr 1611 Macon, Georgia 

(We buy and sell coin machines) 

TWO TIMELY TUNES 
"GET AWAY, ATOMIC MAMMA" 

and 

"LET'S ALL TAKE ANOTHER DRINK" 
Ask for your Professional Copy 

MORRISSEY MUSIC CO. 
LITTLE ROCK, ARK. 

CBS 

New York 

LLOYD LaBRIE 
and Orchestra Mutual Network 

Touring for 
GENERAL AMUSEMENT CORP. 

Hollywood Chicago Cinc, n nat, 
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Music Printing a Mulligan Stew 
Rags to Riches 

----With Agony 
CHICAGO, Nov. 10.-Indication of 

trouble band leaders now i,n service will 
have in getting rehabilitated to make 
forth with their music again was seen 
here this week as a result of difficulties 
of Ray Pearl, former army private and 
before that Midwest band leader, who is 
now playing at Chi's Melody Mill. 

Ray's story is almost a Horatio Alger 
of starting from scratch (even with 14 
years -of being a semi -name) when he 
got his discharge last March after 18 
months. of service with Uncle Sam. In- 
cidentally, Ray has climbed back to 
where he was before entering, the Melody 
Mill, one of Chi's larger dance spots, so 
the tears aren't necessary now. 

But it is well known that several other 
ork leaders in Pearl's semi -name class 
have had to give up dreams of getting 
back their bands, due primarily to gov- 
ernmental red tape and non -co-opera- 
tion. However, easing of the situation 
is seen now with the relaxation of some 
controls, such as ending of the gas ra- 
tioning. etc. 

4F, But Drafted 
Ray was drafted while still in the 4-F 

category thru his Draft Board's decision, 
and while in the army had to spend 
most of his time flat on his back waiting 
for an attempted cure. Any rate, when 
the army decided to release him, he 

`Pittsburgh Courier' 
Settles Libel Suit 
Brought by Kirby 

NEW YORK, Nov. 12. - Pittsburgh 
Courier, Negro weekly, has settled out of 
court with John Kirby, ork leader, who 
recently filed suit against the news- 
paper. Suit arose over an article pub- 
lished August 5, 1943, under heading 
"Little Shots About Big Shots," that 
read: "If John Kirby doesn't report for 
induction this week, his local draft board 
will have the FBI track him down," 

Case was tried in the New York Fed- 
eral Court last year before Judge John 
Bright and a Jury, and Kirby was 
awarded the decision and 5G for dam- 
ages. Decish was appealed by the paper 
to the U. S. Circuit Court of Appeals, 
which reversed the Jury award add sent 
the case back for retrial. According to 
Kirby's lawyers, Delaney & Lewis, the 
baton waver received close to the Jury 
award when the paper settled the suit 
before the retrial. 

found he had no band, no library, no in- 
struments-and worst of all, no money. 
His old bandmates had pledged to help 
him while in the service for the right 
to use his name and music, but for one 
reason or another the deal didn't work 
out. 

Discharged in Cheyenne, Wyo., Ray ap- 
pealed to the Vets Bureau for a G.I. loan 

(See RAGS TO RICHES on page 22) 

B. Bonhomme 
PARIS, Nov. 8.-The French, 

noted for various ways of killing 
a cat, acquired a few new twists 
during the Nazi occupation. It 
seems that laws were passed dur- 
ing the period making it a crimi- 
nal offense to sell music composed 
or played by Jews. Best selling 
disks, pre-war and during the war 
were frequently swing specials by 
Benny Goodman, and so a made- 
moiselle running a music market 
place, who had a few disks by the 
licorice stick king, naturally had 
to sell 'em-or else be caught 
with 'em or something. 

She did just that via an ad In 
her local newspaper . . . but she 
gave B. G. his French tag, B. Bon- 
homme, literal translation of 
Goodman . and naturally got 
a premium price for the platters. 
And the Nazi never got the idea- 
being literal, in a different way. 

WILDWOOD, N. J., Nov. 12.-Lieut. 
Corn. Guy Hunt resumed command of 
Hunt's Starlight Ballroom here last 
week, following his discharge from the 
navy at Honolulu. It is reported that 
a name -band policy will be inaugurated 
at the spot during the 1948 summer sea- 
son if one-night and week-end bookings 
are available. 

Ev'ryth'gGoes 
In Biz Today 

Stacks of back orders, lack 
of skilled help, paper and 
speed-up makes for bedlam 

NEW YORK, Nov. 12.-Everything goes 
in the music printing biz today. Every- 
thing from pressmen taking home more 
coin to "instruction courses" given to 
some pub production men is part of the 

daily routine of the ulcer 
row which Is the music 
printing biz today,. Tow- 
ering bundles of folios, 
orchestrations and sheet 
music kissing the ceiling 
of swollen plants, desks 
stuffed with orders going 
back almost a year, dou- 
ble and double -and -a - 
half shifts, Rube Gold- 

bergish gadgets on machines and make- 
shift equipment innovations for pro- 
duction speed-up-all are parts of the 
pic which has made and is making more 
bank notes out of clef notes than this 
biz has ever known in its entire history. 

Production of sheet music and orche3- 
(See MUSIC PRINTING on. page 30) 

Ftanchises in 20 KeyCities 
Still Available 

Furnish Complete Information as to 
Territory Covered and Present 

Distribution Facilities 

Don't Overlook the Complete Vogue Merchandising Plan 
in the 1945 Music Year Book! 

VOGUE RECORDINGS I N C. 
BOOK B U I L D I NG D E T R O I T 2 b M I C H. 
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Jazz Concerts 
Set for Tour by 

MCA -Glaser 
HOLLYWOOD, Nov. 12. - Norman 

Grantz, who promoted a successful series 
of Jazz at the Philharmonic concerts 
last winter, has completed plans to make 
a jazz concert tour of the country, start- 
ing November 23 at the Philharmonic 
here. 

Grantz's tour is being worked out by 
MCA and Joe Glaser. After his initial 
session here, Grantz moves to San Diego, 
then on to San Francisco, Seattle and 
Tacoma and Vancouver, Wash. His 
swing eastward will either tee off at 
Denver or Minneapolis, and eventually 
will carry his Jazz caravan to New York. 
Grantz and Berle Adams, booker and 
personal manager from Chicago, were to 
get together on the tour originally, but 
their plans fell thru. 

Among the jazz "greats" tentatively 
set to make the tour for Grantz are 
Coleman Hawkins, Les Young, Ray 
Nance, Helen Humes, Meade Lux Lewis, 
Harry Edison and Barney Kessel. Corky 
Corcoran and Willie Smith, ace jazzists 
with Harry James's band, are also ex- 
pected to play several dates for Grantz. 
Corcoran, who is slated to start his own 
band shortly under James's auspices, 
will probably play three Northwest dates 
for Grantz. He hails from that part of 
the country, and special box-office pull 
is expected, as he hasn't played in that 
section since he became a name with 
James. 

BG With Finley 
ainst MCA? 

CHICAGO, Nov. 10.-Tho Larry Finley, 
West Coast ballroom op now in Gotham 
making depositions, together with his 
attorney, Art Desser, for his forthcoming 
court battle with MCA over the agency's 
alleged monopoly of West Coast loca- 
tions, won't comment on his booking of 
Benny Goodman's ork into Trianon 
Ballroom here, February 1-3, trade 
sources are wondering if BG will be a 
star witness in the San Diego hearing 
of the case, which is slated to begin 
January 21 and should be In full swing 
by the time the "King of Swing" arrives 
on the West Coast. 

Finley is bringing suit on the grounds 
that he can't secure band for his Mission 
Beach and San Diego terperies because 
of MCA's alleged band booking strangle 
hold ors the Coast. Trade recalls that 
there's little love lost between Good- 
man and MCA, since the clary king 
split with the agency several months 
ago, following a long, drawn-out tussle 
over contractual obligations, and specu- 
lates that BG may open up on the band 
leader's side of MCA's alleged monopoly. 

Mercury Disks 
Signs Ed Vinson 
CHICAGO, Nov. 10.-Mercury Records, 

Chi label, this week inked its first big 
Negro crew, Eddie (Mr. Cleanhead) 
Vinson, whose 16 -piece ork is currently 
at Rhumboogie Cafe here. Vinson was 
formerly featured altoist and blues 
shouter with Cootie Williams. 

Reports from the Rhumboogie indi- 
cate that the Vinson ork is rapidly shap- 
ing up as one of the leading crews in the 
field. Vinson, who signed a three-year 
contract with Mercury, cut three sides, 
two of which will be released by Mercury 
next week. 

University Sets 
F. B. Orks and 

Al Donahue, Too 
HOLLYWOOD, Nov. 12. - Jimmie 

Richards, of University disks, has set a 
batch of bands handled by Frederick 
Brothers' agency. 

Included in the deal are the bands 
of Gus Arnheim, Pinky Tomlin, Anson 
Weeks and Sully Mason. Richards has 
already released sides by Red Nichols, 
another FB property. Also signed is Al 
Donahue's band to do several platters. 
Donahue, handled by MCA, cuts his first 
sides this week. 

Causing 
D.I S (USSION 

NATIONAL 9014 * 
A Cottage for Sale 
I Love the Rhythm in a Riff 

BILLY ECKSTINE 
and his Orchestra 

#8, Records Most Played 
On The Air! 

NATIONAL 9015 * 
Lonesome Lover Blues 
Last Night (And Now To- 

night Again) 
BILLY ECKSTINE 

and his Orchestra 
Both Sides on "Most Played 

Juke Box Race Records"! 
NATIONAL 5007 * 

Sioux City Sue 
Tumblin' Tumbleweeds 

DICK THOMAS 
#2 On "Most Played 

Juke Box Folk Records"! 
NATIONAL 5008 * 

Half Way to Montana 
Honestly 

DICK THOMAS 
Rated "Tomorrow's Hit" 
On Billboard Tip Sheet! 

NEW RELEASES 

NATIONAL 6001 * 
I Ain't Mad at You, Pretty 

Baby 

It Ain't None of Me 

"GATEMOUTH" MOORE 
Watch This One Climb On The 

Harlem Hit Parade! 
Its Another Money -Dripper! 

NATIONAL 7009 * 
Grandfather's Clock 
Hong Kong Blues 

LENNY HERMAN 
and his Orchestra 

Just Released-Going Places! 

Distributed By: 
NATIONAL DISC SALES, INC. 
1841 Broadway, New York 23, N. Y. 
MID WEST MUSIC CO. 
215 South Peoria St., Chicago 7, 111. 

INTERSTATE MUSIC SUPPLIERS 
236 West 55th St., New York, N. Y. 
MUSIC DISTRIBUTING CO. 
1408 West 9th St., Cleveland 13, Ohio 

ALLIED MUSIC SALES CO. 
3112 Woodward Ave., Detroit, Mich. 
MODERN MUSIC SALES CO. 
45th St. Cr 10th Ave., New York 19, N. Y. 
Dealers' and Operators' Prices, Tax 
Incl. Series 5000-7000, 49c. Series 
6000-9000, 65c. 
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SENSATIONAL 

COIN MACHINE NEEDLES! 
Pre-war Osmium Tip ... Guaranteed 
4000 full toned, trouble -free plays. 

See your loco' distributor or write direct for free samples. 

0%0NOVE. 
The Duotone Company 

799 Broadway, New York 3, N. Y. 

New design, new quality, new brilliance, 
new long life, new economy! 

Order Now' 

#514 WALTER 
WINCHELL RHUMBA 

YA EMPEZO-RHUMBA 
Plus 

#533 LA REINA.Rhumba ORITO OLALE-Samba 

1393 FIFTH AVE., NEW YORK 29, N. Y. 
2519 W. 7TH ST., LOS ANGELES 5, CALIF. 

On the Stand 
Charlie Spivak 

(Reviewed at the Hotel Commodore, New 
York, November 8, 1945) 

(Louis Zito, Mgr.-Wm. Morris Agency) 
Anybody looking for constructive 

criticism of today's Charlie Spivak can 
stop right here, because there's so little 
of it you can offer about a man who 
blows the sweetest trumpet this side of 
Harry James. Spivak's band was never 
better, cleaner or sharper, and you can 
stretch the adjectives from dinner right 
thru to the supper session. 

As expected, and the expectations in 
themselves point up the maestro's merit, 
valve work by the leader is the money 
clip that binds up the ork's bank roll. 
Those terrif long and true notes, whether 
muted or open -mouth, are all you can 
ask for, and with 16 pieces of quality 
terp-tootling to back it all up, you gotta 
have rocks in your head to complain or 
even start making comparisons. One 
thing, maybe, that bears mentioning, is 
that certain flair that still seems to be 
just around the corner. What holds true 
with Spivak on disks-that one real 
click needs to come along-goes on the 
stand. Some formula, some further trick 
to give him just a little more audience - 
appeal is needed. Unfortunately, the 
James has the lead with the trumpet 
gimmick, but if Spivak could work out 
some way to unbend a bit more and 
attach more warmth and significance to 
his own personality he could knock, but 
loud, at the No. 1 door. 

Vocally speaking, Jimmy Saunders's 
stints are fine. Same goes for novelty - 
noodling Rani Nichols, who sparks the 
riffier lyrics with just the right degree 
of zaniness. Conspicuously lacking at 
this uniform -filled room was a gal singer, 
but Spivak and manager have already 
recognized this defect and are trying to 
remedy it. 

All in all, if you strip the arguments 
down to a sensible, all -standards -consid- 
ered point, you can't talk your way out 
of the fact that this is one of the best 
aggregations in the biz. Love that horn. 

Joe Carlton. 

Les Brown 
(Reviewed at Capitol Theater, New York, 

November 7) 
(Personal manager, Joe Glaser. Booking 
office, Music Corporation of America) 

Les Brown's ork, making its initial ap- 
pearance at the Capitol, isn't the best 
band in the biz today, but you wouldn't 
have to use more than the fingers of 
one hand to count those outfits which 
are musically more hep, smoother func- 
tioning and which make a more honest 
effort to contribute something besides a 
ballroom routine. Ork not only treats 
the customers to a well-rounded and 
full -course diet of sweet, swing and nov- 
elty, but scat vocals and zany dancing 
of some of its sidemen, like Saxman 
Butch Stone and Traman Stubby 
Brown, provide an old vaude touch which 
is a welcome relief to the "no produc- 
tion" bands of the .last few months. 
Antics net heavy mitts every time out. 

Band is Brown's best yet. Personable 
little leader has gone all out to correct 
faults previously tabbed. He has put 
brakes on some of the excess drive which 
characterized his "jump" 'em technique 
-not too much, just enough-and has 
also added needed push to his ballad 
presentation. Result-a top -grade out- 
fit with a refreshing modern style bal- 
anced in full sections and groups. 

Blond thrush Doris Day continues to 
be money in the bank. She can tonsil 
with any thrush around in ballads and 
rhythms alike. Herb Jaffa. 

Bob Chester 
(Reviewed November 6, 1945, at Latin 

Quarter, Detroit) 
After being out of the band field for 

some time, Chester has set a new band, 
breaking in during the last nine weeks, 
first on theater dates and then on a 
string of one-nighters in the South. This 
is the first club stand. 

Chester's new music is more on the 
swing side than his old band, and he 
cut loose with a number or two that 
almost had the crowd rocking, but his 
prevailing style is still over on the sweet 
side. He hits a happy medium that 
seems pleasing to most audiences. 

Instrumentation is 4 trumpet, 4 trom- 
bone, 6 sax (including Chester), 4 
rhythm, plus 2 vocalists -20 in all. Most 
of the band members are young-avoid- 
ing both old-timers and the callow In 

(See ON THE STAND on page 30) 

THE ULTRA -NOVELTY 

RECORD SENSASH 
Excelsior Record No. 136 
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TIMMIE ROGERS 
Singing With 
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Retail Price $1 00 
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and Retailers 

JACK GUTSHALL 
National Distributor 

1870 W. Washington Blvd. 

Los Angeles 7, California 

EXCELSIOR RECORD CO. 
3661 S. Gramercy Place 

Los Angeles 7, California 
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British Topper 
Set by Lang's 
Music Makers 

NEW YORK, Nov. 712 -Topper in Eng- 
land, I'm in Love With Two Sweethearts, 
has been picked up for U.S. publication 
rights by Charlie Lang, of Music Makers 
pub here, In a quick move by Lang to 
capitalize on the tune's British appeal. 

Lang went into action, he says, after 
checking The Billboard's England Top 
Twenty list for over three weeks and 
finding that Two Sweethearts, which led 
the pack, had no American outlet. A 
wire to Irwin Dash Music, pub who hold 
the English rights, brought back a quick 
"yes" and Lang promptly went to work 
setting the tune with the major disk- 
eries. Claims to have platters on Colum- 
bia, Decca, Victor and Cosmo forthcom- 
ing. 

DETROIT, Nov. 12.-Sgt. John Souther, 
who has handled army public relations 
matters here during the last two years, 
has been named publicity representa- 
tive for the Detroit MCA office. 

Click Disk Spurs 
Rhumboogie Into 
Natl. Distribbing 

CHICAGO, Nov. 10. - Rhumboogie 
Records, started some six months ago by 
Charley Glenn, owner of the Rhum - 
boogie, South Side Negro nitery, as a 
promotional gimmick for T -Bone Walker, 
blues shouter then appearing at the 
bistro, last week went on a national 
scale after the popularity of the two 
original sides by Walker encouraged 
Glenn to expand his distribution and 
pressing facilities. 

First two sides, Sail -On, Boogie, and 
I'm Still in Love With You, which spot- 
ted Walker's guitar and vocals, backed 
by Marl Young's local crew, have already, 
it's said, sold over 50,000 copies, and 
Glenn is making arrangements for 
150,000 more pressings locally. Walker's 
second disk, Evenin' and T -Bone Boogie, 
will be released next week, Glenn said. 
Label has just signed Boogie-Woogie Al- 
len, another Chi blues singer. Glenn 
said that he's expecting to ink some big 
Negro bands and other artists. 

Murray Verifies 
Victor Pruning; 
Orks on List 

(Continued from page 13) 

dropped and that Murray did not have 
the authority to conclude their arrange- 
ments with Oberstein. 

Indications that Victor was brewing 
up something special were all over the 
street this week with band managers 
reported in whispered sessions with execs 
from all the rival wax firms. Story com- 
ing out of these huddles was that Victor 
was going to tie itself down to a limited 
number of bands, including Dorsey, Mon- 
roe, Sammy Kaye and Spivak, and that 
all the others would be let go. Reasons 
for the large-scale upheaval, it was 
claimed, lay in the whole question of disk 
production, with Victor reportedly decid- 
ing to meet the growing demand for hit - 
tune diskings by sacrificing all pressings 
of lesser artists and concentrating its 
facilities on sure-fire maestri. 

A Shift to Rivals 
With McIntyre and Fields down and 

Artie Shaw to go, Victor thus has opened 
the way for its mushrooming competish 
to latch on to three name -bands, some- 
thing which most of the newer and 
smaller diskeries have been dying to do 
for a long time now. Shaw has already 
given notice to his musicians and MCA 
that he is breaking up his band effective 
with his closing at Meadowbrook Gardens 
in Hollywood this week and has indicated 
that he will cease recording for Victor. 
There is talk too that Shaw will get 
together with other music interests to 
start a new recording company, with the 
possibility that the new platter set-up 
would include other well-known leaders 
(the way is now open for a guy like 
McIntyre for example) who have a gripe 
about their record production and dis- 
tribution and would like to get onto 
something else. Shaw's plans are still 
nebulous, however, with the tootler also 
showing interest in the motion pic field 
from the production end, and rumor is 
also rife that he is looking with favor on 
Frank Walker's forthcoming MGM record 
division whenever that takes material 
shape. 

Reason that production problem is the 
main factor behind Victor's let -go of 
McIntyre, Field and possibly others may 
or may not hold true. Understood that 
firm has been having trouble trying to 
placate both its top leaders like Tommy 
Dorsey and Vaughn Monroe, who have 
been yelping that their sides are not 
getting the production the demand war- 
rants, and its distribs who pass on retail 
yelps that there are never enough of hit 
tunes, only too many of the dogs. Monroe 
waxing of There! I've Said It Again, for 
example, which was held down on press- 
ing to under 750,000 platters, could easily 
have hit way above 1,000,000 mark if 
Victor had been able to put the stampers 
behind it. 

Everyone in Demand 
But as some music men see it, record 

demand today has not necessarily con- 
fined to the top names-the percentage of 
lemons has become very slim with nearly 
anybody who can round up three pieces 
and a hot potato making money on wax 
-felt by these spokesmen that Victor 
may be foolishly affording other diskers 
the chance to snag onto talent, give them 
the production which RCA claims not to 
be able to spare and thereby pose an 
eventual threat to the firm. What isn't 
understood, too, is why Victor should 

Why I Am Recording and Working takeproduction such stepsproblem to straightenwhenatthe out its 
same 

time It is throwing heavy production 

for Mercury ... Tiny Hill 
CHICAGO, NOVEMBER 13th, 1945.- "1 have been asked time and time again by inks 

box operators and record buyers how long they would have to wait for my new releases. 
Naturally, I was getting pretty upset about the situation and decided I would get some action. 

"When MERCURY approached me with an outstanding waxing contract, and in addition, 
put nie In charge of the `corn' department, I called a number of operator friends and sounded 
them out on the idea. They were enthusiastic, especially when I told them that MERCURY 
has TWO plants, Chicago and St. Louis-that MERCURY can give 24 hour service on delivery 
within a 200 mile radius-that MERCURY is using the only automatic presses in the record 
field, assuring full delivery-no incomplete orders-that MERCURY has their own complete 
machine shop, thus avoiding all bottle -necks in production, and in addition to this, I would 
personally 'hit' the road to see all operators and chew the fat with them, getting an on -the - 
spot picture of their needs. 

"We have the ANSWER to your record needs, and believe me, you are going to hear a lot 
from MERCURY from now on! Watch for my latest releases now being pressed." 

into a new juke -disk -marketing scheme 
(see Victor juke story in this issue). 

Whatever motives impel Victor talent 
trim -down, signs are already here that 
rival major and indie diskers too are 
happy about the whole thing and are 
doing their darndest to grab what is 
dropped. Phil Moore Quintet which has 
been committed to Victor until recently, 
for example, has signed a one-year con- 
tract with two-year options with Musi - 
craft. Hal McIntyre is said to have al- 
ready communicated with Columbia 
diskery with a deal likely to be worked 
out after the end of the year. And tho 
Victor claims to be clinging onto Elling- 
ton. It still stands that,the orkster has 
talked dotted -line details with a number 
of other wax houses. 

Robin Hood Dell 
Mulls Sat. Night 
Atlantic City Pops 
PHILADELPHIA, Nov. 10. - Board of 

directors of Robin Hood Dell concerts is : 

considering a proposal to expand and 
establish a branch in Atlantic City, in 
the shore resort's Convention Hall, next 
season. The summer concert urg will 
present a series of Saturday night pop 
concerts at the seaside spot, which will 
feature guest stars used in the series 
here, if the plan is approved. 

Saturday night Is open under the ar- 
rangement used in Philadelphia and the , 

added revenue from Atlantic City con- - 

certs is expected to put the bobbed -hair 
gang, which usually operates with a defi- 
cit, on the black side of the ledger. The 
fact that the resort expects 1946 to be 
the biggest year in its history is reported 
to be convincing the board of directors 
that the move is wise. Last year's Dell 
concerts were highlighted by appearance 
of Frank Sinatra, Dinah Shore and 
Andre Kostelanetz. 

MERCURY 
zecold4, 

THE LARGEST INDEPENDENT 

JUECORD MFGS. IN THE WORLD 

fORDER FROM 

RECORD 
DISTRIBUTORS, INC. 
839 SOUTH WABASH AVE. 

CHICAGO ILLINOIS 

PHONOGRAPH RECORDS 
If you have a phonograph in your home --a juke 
box in your tavern-or operate a route of ma- 
chines-YOU will want to get acquainted with 
us! Just send us your name and address and 
we will send you our list of brand-new records 
that are ready for immediate shipment. All labels-all types-just let us know what you 
need. Become one of our thousands of satisfied 
regular customers. Write today! (Don Leary's.) 

AUTOMATIC SALES CO. 
56 East Hennepin Minneapolis 1, Minn. 

HAMMOND NOVACHORD 
Very Latest Model In Beautiful Condition. 

Has Been Kept In Private Home Since New, 
With Very Little Use. 

DON R. LONG 
293 E. MARKET ST., AKRON 8, O. 

JOIN SONGOFTHEMONTH CLUB 
25 cents month total éost. Receive copy of complete 
song: "The Hills Are Lonely" first month; "Christ- 
mas Tree Lane" second month, etc.; 25 cents brings 
copy and details. Opportunity to have your snug 
published. 

JO GOLDEN, Music Publisher 
1448 East 35th St., Brooklyn 10, N. Y. 

ERNIE McNEIR 
Plays 

"Isn't It a Lovely Day !" 
at The Mohawk Grill, Stanhope, N. J. 

DANIELS MUSIC PUB. CO., Detroit 6, Mloh. 
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LATEST JUKE BOX RECORDS 

A SENSATIONAL NEW RECORDING -1E502 

VOO-IT' .' VOO-IT 
NOVELTY`al BOOGIE 

CRYIN' BLUES 
LOW-DOWN BLUES 

Vocal 

BY THE BLUES WOMAN 
ORCHESTRAL ACCOMPANIMENT 

RECORD -BREAKING DISC OF THE YEAR-URIO1 

KANSAS CITY BOOGIE 
MY BABY'S BLUES 

BY THE BLUES MAN 

STILL GOING STRONG-UR 100 

SOPHISTICATED BLUES 
BOOGIE NO. i 

BY THE SEPIA TONES 

Available Right Now! 
List Price $1.00 Plus Tax 

coLUKE 
BOX RECORD 

7 WEST 46th STREET, NEW YORK 19, N. Y. 

Phone CHelsea 3-3337 

Shipments from Los Angeles and Chicago 

MUSIC DISTRIBUTING CO. 

"Ile 1 -rouse ai Eifs" 1tesett&s 

ON GEM LABEL - The Juke Box "Natural" 
Quan. 

G 15 ooH, WHAT I 

DREAMED ABOUT YOU 
with the sensational sepia vocalist 

EFFIE SMITH 
DITTY BAG JUMP 
(Darby Hicks & His Rhythm Boys) 

EFFIE'S BLUES 
I'M IN THE GROOVE TONIGHT 
(Effie Smith & Clara Lewis Trio) 

ERNIE ANDREWS, vocalist, & CLARA LEWIS TRIO 
G i SOOTHE ME 

WRAP IT UP, PUT IT AWAY 
G 2 DREAM AWHILE 

GREEN C I N (solo by RENE BLOCK) 

ABBEY BROWN'S COOL CATS 

G 9 FLAMIN' MAMIE 
SERENADE TO A JITTERBUG 

G 11 MILKIN' THE GOAT, Part 1 and 2 

G i 

ALL 10" GEM RECORDS - 65c Dealers & Operators' Cost 
* * * 

Ship above order Railway Express Freight 

Ship to (Name) 

(Address) 

City Zone State 
PAUL REINER 

MUSIC DISTRIBUTING CO. 
1408 West 9th St. 

CLEVELAND 13, O. 
1002 S. Michigan 2504 West fits St. 
CHICAGO 5, ILL. LOS ANGELES 5, CALIF. 

Decca's Legal 
Minds Doing 
Nix on Airings 
Stations Cut Crosby Spins 
NEW YORK, Nov. 12.-With lawyers for 

Jack Kapp denying that they were con- 
templating any legal action, the talked - 
of move by Decca to tap recorded radio 
shots for performance dough took on a 
new wrinkle as far as the disk jockeys in 
the East are concerned. 

What it amounts to is that three of the 
leading platter turners here have already 
indicated they will pull stakes shortly 
and desert their present program slots. 
Since the Decca grievance at cuffo use of 
their talent on waxed etherings is known 
to have been mainly lodged against name 
jocks, the waxery may now find itself 
In the unique position of achieving a 
victory against ghosts, should it care to 
reverse its current lawyer claims and 
make a battle against the present no -fee 
disk programings. 

Jocks' Other Reasons 
Not that it is believed that the jocks 

are cutting out of the ether picture be- 
cause of the Decca deal, but it is felt 
that when station execs come to think 
about replacements, they're likely to 
frown on jock -like shots because of the 
new tariff threat. Fact is that jocks 
have been departing, either out of per- 
sonal -betterment reasons or because of 
differences that have no bearing on the 
sales potential of their type of program. 
Jerry Lawrence, for example, who holds 
down the WMCA top -jock slot, will take 
off for the Coast around February 1 to 
handle emsee chores for the CBS network 
outlet there. Dick Gilbert, who drops his 
WHN affiliations at the end of this year, 
has a Coast offer beckoning, as well as 
tie-ups with allied segments of radio biz 
in the East. Alan Courtney is under- 
stood to have severed with WOV as a re- 
sult of mutual disagreements having to 
do with changeover in station policy. 

Decca's move to cut in on radio moola 
is also figured by some diskers and radio 
men as creating still another kind of 
boomerang against the diskery. Not 
only is it felt that stations in preference 
to paying for airings of Crosby wax would 
simply cut Crosby disks out, but that 
Decca by such a move would actually be 
blighting part of the exploitation of its 
entire label. Stations told that they 
cannot use Crosby disks for free are likely 
to declare a vindictive taboo against all 
Decca products, with the result that 
Decca may find one compartment of its 
wallet thinning out even as they fill up 
another. Trade recalls the period during 
which all Decca diskings were off the 
big stations who didn't want a legal tiff, 
and how Decca reversed itself and okayed 
use of its platters after bandsmen 
pressuring. 

Basie Confirms 
Fact That He's a 
Music Pub Now 

NEW YORK, Nov. 12.-As anticipated 
by the trade for the last few months, 
ork leader Count Basie last week an- 
nounced that he would be in the pub 
biz by the first of the year. Firm, to be 
called Basie Music Publishing Corpora- 
tion, is said to be a 50-50 combo of 
Basie and his p. m., Milt Ebbins. 

Despite trade thinking that the new 
pub house will be nothing more than 
an exploitation org for all of Basic's 
music-especially since his long-term 
contract with Bregman, Vocco & Conn 
terminates at the end of December- 
Ebbins said that the firm will be in the 
market for pops, with a full-time staff 
for promotion. 

Sam Wigler on His Own 
NEW YORK, Nov. 12.-Sam Wigler, pro 

manager for Viking music pub, one of 
the Saunders -Viking -Chelsea trio bossed! 
by Irving Gwirtz, has parted with the 
firm and will go into the pub biz for 
himself. Wigler's new enterprise will be 
titled Ford Music, with offices set for 
603 Fifth Avenue. 
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JACK GUTSHALL 
DISTRIBUTING CO. 

1870 W. Washington Blvd. 
Los Angeles 7, California 

ROchester 2103 

* * * 

EXCLUSIVE RECORDS 
(SUNSET AND VINE/ 

HOLLYWOOD 28, CALIFORNIA 
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BONE 

WALKE 
A JUKE BOX NATURAL 

"I'M STILL IN LOVE WITH YOU' 

"SAIL ON BOOGIE" 
ON THE RHUMBOOGIE RECORD LABEL 

NO. 4001 

RETAIL $1.00-DEALERS 65c F. O. B. CHICAGO 

RECORD DISTRIBUTORS, INC. 
215 S. PEORIA ST. CHICAGO 7, ILL. 

ELLIPTICAL 

ME 
MAKE 

YOU 
WHEN 

YOU . 

-HAPPY 
WHEN 

POINT! 

U$ . 
SELF-LUBRICATING 1T5 s 

FINISHSATIN-SMOOTH 

R ME 
DOWN 

0 WEAR 

ROUGH, >)Ls 

INFERIOR 

l NEE 
DE 

o 
6415 Ravenswood Ave., Chicago 26 

At all Decca, R.C.A. Victor, Columbia Distributors 

ii ! - o trient or/lonef Back D/? B/ . 
A, ",..,,,,,,,,,,,,..,,,,,,.,,...... L / y 

Dr. Billie at his 
best in those two lovely love ballads 

.-` 
Jo es 4s 

"LOVE ME ALONE" and "I KNOW TONIGHT" 
Free copies to artists and college singers 

N Z4th THE DR. BILLIE SONGE SHOPPE JolllTak 

1Vlusic ---- As Written 
NEW YORK: 

Benny Goodman into Terrace Room, 
Newark, for four weeks beginning No- 
vember 27. . Woody Herman headed 
for 400 Club here November 22, after 
four weeks of Southern one-nighters. 

William Schrader in as order service 
department chief for Columbia disk 
plant in Kings Mills, O.... Noteworthy 
music pub working on Music Box Sere- 
nade.... Majestic releasing its Al Smith 
Memorial album, featuring the late gov- 
ernor's favorite songs picked by a com- 
mittee including Eddie Cantor, Gene 
Buck, Eddie Dowling and others. . 

New package for Duotone's Star Sap- 
phire phono needle in the works, with 
retail price at $5. 

Leeds Music has taken over title song 
of Republic's "I've Always Loved You" 
pic, which is based on life of Rachmani- 
noff. Ballad penned by Harold Rome and 
Aaron Goldmark. . Chuck Foster and 
vocalist Marilyn Paul looking for a hitch- 
ing post. . Joe Glover, arranger for 
Andre Kostelanetz and author of the 
"Are You With It?" score, elected prexy 
of American Society of Musical Arrangers. 

Jack Adams severed with W. Col- 
ston Leigh Lecture and Concert Bureau. 
. .. Harry Squires sold $300,000 worth of 
concert music without an office between 
Sigmund Romberg's 60 concerts and pros- 
pective Phil Spitalny tour. Romberg 
starts his tour January 20 thru March, 
returning thereafter to Hollywood. 

CHICAGO: 
Lloyd LaBrie, now on location dates 

in the Midwest, makes his first junket 
to the West when he opens January 1 
for four weeks at Rainbow Ballroom, 
Denver. He then hops to Larry Finley's 
Trianon, San Diego, Calif., where he 
opens February 1 for a six -week run 
with options.... Eddie (Mr. Cleanhead) 
Vinson closes his run at the Rhum - 
boogie December 6, with Eddie Mallory's 
new crew set to follow. . . Ted Weems 
replaces Clyde McCoy at the Boulevard 
Room of Hotel Stevens November 30. 

Russ Morgan plays the Oriental 
Theater week of December 6..... Vogue 
Records will cut some of their artists in 
Chi during the next couple weeks. . . . 
Apollo label has cut Willie Bryant, Negro 
comic, doing four vocals backed by Tab 
Smith's ork. . Earl Warren, ex -Basie 
sideman, now fronting a territory band 
around Columbus, O. 

Gay Claridge, house ork leader at the 
Chez Paree, is changing his style to a 
Hal Kemp -type crew, with Austin Little, 
Nook Schrier and Bob Sylvester handling 
the arranging chores. . . . Lena Horne 
may be featured artist for Larry Finley's 
afternoon musicale January 1 in the 
80,000 -seat Balboa Stadium, San Diego, 
Calif., with two name bands and the King 
Cole Trio, with a number of other out- 
standing musical names for support. . . . 
Lester Young, ex -Basic sax, readying for 
an army discharge, with Jo Jones, ex - 
Baste drummer, still at Fort Ord, Calif. 

Dave Pritchard and His Musical 
Playboys, now at Flagship, Union City, 
N. J., being eyed. for a Columbia pia. 

HOLLYWOOD: 
Russ Morgan rumored to go into Ciro's, 

following Enric Madriguera. . . . 
Raphael Mendez, sensational trumpeter 
working in pic studios here, widely 
talked about as going out with band 
under MCA banner. Every agency and 
personal manager in town said to be in- 
terested in Mendez. Recordings he made 
for Pan-American label said to have 
started interest. Made a couple of 
recordings with Harry James before pull- 
ing out to go on own. . Music and 
motion picture greats all at Andy Rus- 
sell's wedding party in Encino. 

Horace Heidt came in from Palm 
Springs, Calif., for Lionel Hampton's 
opening at Heidt's Trianon In Southgate. 
Heidt devoting good portion of his time 
to operation of his Lone Palm Hotel in 
Palm Springs. . . . Seymour Heller work- 
ing in local GAC office for a couple of 
weeks before heading for San Francisco 
to open GAC outlet there. 
Dave Mathews gathered a special band 

to record for Capitol. Mathews is doing 
arrangements for Charlie Barnet now. 

Mel Torme and Bob Levinson have 
teamed up on their songwriting abilities. 

New publishing firm organized here 
called Arrowhead Music, and headed by 
Sylvester Cross and Jack Elliott. . . . 

Del Courtney extended thru December at 
Palace Hotel, San Francisco. . . . Dixon 
Gayer, band flack, here from New York. 

Don Raye may write the musical 
score for the screen version of MBS's 
Queen for a Day.... Tommy Jones fronts 
new 17 -piece band as Monday night re- 

placement for Joe Venuti at the Pal- 
ladium. 

Eddie Heywood slated to cut piano al- 
bum for Decca. Jazz Man record shop 
moved to new location. . . . Eddie La- 
guna, of Sunset Records, cut new batch 
of sides featuring Lem Davis, alto saxiet 
with Heywood. . . Maurice Rocco re- 
peats at Roxy, New York, November 21. 
. . . Arthur Lee Simpkins at Walton 
Roof, ?hilly. 

PHILADELPHIA: 
Elvira Lou, Philadelphia songstress, 

was signed by John "Scat" Davis as 
band singer. She joins the band in 
Johnstown, Pa. . Harry Dobbs, band 
leader at the Latin Casino, has joined 
Jack Cohn as a partner In the Standard 
Theatrical Agency. . Lou's Moravian 
has opened a room which will feature 
name piano artists exclusively.... Don 
Renaldo and his quintet, Philadelphia 
unit, are starting their own recording 
company. Their backer is a member of 
the Philadelphia judiciary. . . . Del 
Parker, song star at the Embassy Club, 
joins Jimmy Dorsey's band at the end 
of her present contract. . Howard 
Lenin shares the podium with Benny 
Goodman at the Purple Heart Ball this 
week. 

RAGS TO RICHES 
(Continued from page 17) 

to get started on, and was told the band 
business was n. s. h. in the eyes of the 
local bureau at least-a situation which 
seems to be prevalent among the bureaus 
in spite of the fact band biz is among 
America's better paying classes of jobs, 
putting it mildly. Add to the fact that 
Ray's rep should have been a good risk, 
anyway, which it since has proved to be. 

Local Selective Service told him to 
make application for his old job, which 
he couldn't do without band. In despera- 
tion, he went to OPA in Denver to apply 
for gas to get to Chi and other places to 
organize a band. OPA turned him down 
on both gas and tires because it appar- 
ently figured a band leader wasn't an 
honorable occupation. To get a band 
together, Ray finally had to make black 
market purchases of gas and tires, and 
managed to land in Chi where he found 
about 10 guys willing to throw in with 
him because of his previous good rep. 

It turned out they didn't lose because 
the band was soon booked at its old 
stomping grounds, and going good, from 
all reports. Payoff is Treasury Depart- 
ment won't recognize money Ray spent 
getting organized and threatens to prose. 
cute if Pearl doesn't fork up tax on 
dough he admits he had to spend in 
black mart. 

H°If o _c)\r 5 yo 
NEVER GROW OLD 

THERE ARE OVER 150 OF 1HEM 
THAT HAVE NEVER BIEN TAKEN 
OUT OF THE CATALOG. 

Not Just Today-But Always 

On Decra Records i She Broke My Heart In Three Places 
From Columbia's "Swing In the Saddle" 

2 Barn Dance Polka 
From Paramount's "National Barn 

Dance" 
3 Skee-Dee Waddle -Dee 

From Columbia's "Rockln In the 
Rockies" 

4 The Nuts and the Beerrleº 
From Columbia's "Rhythm Roundup" 

5 Don't Be Tellln' Me Your Troubles 

Permanent Address: WADE AGENCY 
208 W. Washingtcn. Chicago 

WANTED 
Live wire Agent to book top notch Western Hillbilly 
Band. If you're a fly-by-night artist or a lobbyist, 
save your stamps. I have a production and I'm 
also an agent, so read between the lines. Must have 
car. You work on twenty-five per cent of gross and 
a split over $100.00. Heading for California. 

Contact RAY BALZER 
General Delivery Athens, Ga. 
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Profits of New Pub 
To Buy Books for 
Service Hospitals 

CHICAGO, Nov. 10.-New type of mu- 
sic publishing house, one intended to 'be 
a non-profit org with philanthropic in- 
tentions, has been formed here, and 
moved into action this week. New out- 
fit, to be known as the Capa Musics 
Company, will devote all profits, ex- 
clusive of overhead and salaries for exec- 
utives, to providing books for armed 
forces' hospitals for the next few years 
and after that for juvenile homes and 
other welfare institutions. Man behind 
the formation of Capa, which will be 
headquartered at 333 N. Michigan, with 
New York and Hollywood offices to be 
added later, is Alvin K. Schiller, song- 
writer and publishing and editing man 
formerly with the F. J. A. Forster Pub- 
lishing Company. 

Schiller and his associates are in the 
process of setting up a library fund, to 
which all the profits of Capa will be 
given. This fund, to be administered by 
civic leaders, among them Col. Samuel 
H. Keeler, former deputy surgeon gen- 
eral, will be used for providing the books 
which Schiller and others claim are 
greatly needed in armed forces' hospitals. 

Part of the plan of Capa calls for most 
composers to remain anonymous if they 
so desire. Schiller said that about 90 
per cent of the tunes on hand for pub- 
lication have been submitted by corn-. 
posers who have waived royalty pay- 
ments. 

Distribution of the Capa songs will be 
thru the regular song wholesaler and 
jobber channels. At present, the com- 
pany has published two songs, is setting 
up sales distribution, and is working on 
getting radio airings of the tunes. It is 
contemplated to have future songs re- 
leased as recordings, with revenue from 
these sales going to the library fund too. 
No big name composers have been signed 
up by trie company as yet. 

- 
WITH A SENTIMENTAL BEAT... 

w o 
KRI ACHES' 

w 
LEEDS MUSIC CORPORATION 
NEW YORK CHICAGO HOLLYWOOD 

MUSIC OPERATORS 

RACE RECORDS AT 89c 
DISCOUNT PRICE 

Following Are the Hottest Race 
Records - 89c Each 

HONEY DRIPPER-Joe Llggin- 
(Still Getting Top Play) 

BLUES AT SUNRISE-Johnny MOM 
COCK -A -DOODLE 000 BLUES- 

Wynonle (Mr. Blues) Harris 
BE -BABA -LUBA (Just Like Honey Drip 

per)-(Red Hot Money Getter) 
LONESOME LOVER BLUES- 

Billy Eckstine 
STUFF YOU GOTTA WATCH-Cecil Gant 
Blues In L. A.-Cecil Gant 
You Taught Me To Love --Johnny Moore 
Lonesome Gal-Pearl Traylor 
Sooner or Later --Cecil Gant 
Rldln' the Boogie-Hadda Brooke 
Baby, Don't You Want To Go- 

Jimmy McOracklin 
Tender -Hearted Woman-Roosevelt Sykes 
Highway 101-Jimmy MoCracklln 
Make Believe Girl-Cecil Gant 
Around the Clock Blues-Minna Lee Davis 
Street Loafing Woman-Jimmy MoCraoklln 
Baby, You're Running Wild 

Pvt. Cecil Gant 
Last 
Night ViMare Boo d gle-Hadda BrooksEoketlne 
I Left a Good Deal-Joe Llgglns 
I'm Tired -Cecil Gant 

SThe ugarGMammaGBluesg-Johnny CGner 
Gant 

EB 
Oh, I Dreamed About e Smithob 

a-Lee.Bob-Lee Tr lo 

COMMERCIAL MUSIC CO. 
4821 Westminster Ave. St. Louis 8, Mo. 

RE 
$ X 10 PHOTO ' 

PRODUCTION.6o 100 8x10 1 Subject) 4.00 
60 8x10 (1 Subject) 

Prices on Postcards and Other Sizes on Request. 
50 % Deposit with Order, Balance G. O. D. 

PHOTO SERVICE CO.Q 
York City 145 W. 46th St.. 

Spike Joneskowsky 
CHICAGO, Nov. 12.-Kids are 

getting a taste of Spike Jones- 
but the new Spike, the longhair 
Jones-with the special album of 
Tschaikowsky's Nutcracker Suite 
that the band leader and the City 
Slickers have recorded for Victor. 
The three platters, designed espe- 
cially for moppets, are straight 
stuff and the Slicker trade -marks 
are heard only occasionally. 

Band was expanded with flutes 
and woodwinds and a verse choir 
replacing the routine singing. 
Special effects and lyrics were 
prepared by Fos Carling and 
Country Washburne. 

Jones's disking for kids is only 
one in a growing number of such 
special recordings being made by 
some big names. Such artists as 
Gildersleeve have been a great hit 
with the youngsters. If proof 
were needed, 150,000 of the Jones 
album were released November 1. 
Kid disks have the added advan- 
tage that they build fans for art- 
ists in the previously unaware 
groups. 

RCA -Victor Plans 
Cut of Wax Talent 

(Continued from page 13) 
the contract had some time to run, and 
the matter of Fields's continuation with 
the firm, "just hasn't been set yet." 
Duke Ellington's paper, he stressed, had 
two years yet to go and he saw no rea- 
son why it wouldn't run that time-and 
maybe longer, bar untoward happen- 
ings. 

Phil Moore, it seems, was not released. 
His paper said that 1f he found a better 
deal than Victor was giving him he had 
the right to exit-and apparently the 
Musicraft contract was better and so-. 

Shaw's Own Diskery or Staying 
Artie Shaw, reached for a comment on 

his Victor paper, pointed out, as indi- 
cated in another story in this issue, that 
he was disbanding his orchestra and that 
he might set up his own recording out- 
fit-altho there were plenty "ifs, ands 
and buts," in the "might." However, if 
no Shaw waxing deal was consummated, 
he would continue to be a Victor artist. 

On the Ginger Snaps, their deal with 
University Records was prior to their 
signing with RCA -Victor and was only 
for four sides. However, if Victor doesn't 
come out with Ginger Snaps "sides 
within a reasonable length of time," 
their paper is nixed ... and University 
is said to be plenty interested in having 
them disk some more. 

Everyone Wants More 
It's generally understood here that 

nearly everyone in the Victor catalog 
wants more action on his sides. Dave 
Rose over the week-end (10-11) lunched 
with Obie with the idea of asking for a 
"concentration on my recordings." The 
King Sisters will, if one of the sisters 
can be believed (but not quoted), leave 
to disk for Capitol as soon as they're 
contract free to do so, unless-. 

Victor pot is boiling-that's certain 
under the stated aim of getting down 
to that 15-18 artists and a limited num- 
ber of top tune disks a year. Waxing 
gang is interested in seeing just wnich 
one of the artists released by RCA -Victor 
hits the top slot with a new affiliation. 

There's too much change now in the 
world not to have that happen, is the 
way one top music man puts It ... and 
a tune can do it. 

Sheriff Waits To Clutch Al 

Sherwood's Part of 5802.80 

BRIDGEPORT, Conn., Nov. 10.-New 
ork, Al Sherwood, played a one-nighter 
riere last Sunday (4) at the Ritz Ball- 
room. Band drew 791 persons at 90 cents 
each, the lowest admish charged this 
season, and 202 servicemen at half price, 
grossing $802.80. When the dance ended 
and pay-off time arrived, Deputy Sheriff 
Golden garnisheed their pay and slapped 
a 15G attachment on the band on be- 
half of the Hi -Tone Corporation, a music 
publishing company here, which is suing 
Sherwood for $10,000. 

Les Paul Trio a Ciro, Maybe 
HOLLYWOOD, Nov. 12.-Deal now be- 

ing negotiated by Pat Robkin, of the 
William Morris Agency here, would place 
the Les Paul Trio into a nitery for the 
first time. Robkin and Herman Hover, 
of Ciro's, are working up the idea of 
spotting Paul in the cocktail lounge ad- 
joining Ciro's main room. Group would 
also make several appearances In the 
main room. This would be the fire,t time 
Ciro's cocktailery featured live talent. 

Les Paul, who plays a terrific guitar, 
gained national fame originally on the 
Fred Waring programs, and Is now fea- 
tured with his trio on the Burns and 
Allen show. Mel Shauer represents Paul 
for radio, but has made arrangements 
with William Morris office to handle 
him. 

Guild Disks, Clark 
Deny Infringement 

NEW YORK, Nov. 12.-Guild Records 
and ork leader Gerald Clark have denied 
claims contained in an infringement suit 
brought by Samuel Manning, and asked 
for a dismissal. Defendants assert that 
Manning's complaint fails to state a 
cause of action against them. 

Manning charges that defendants re 
corded, manufactured and sold disks of 
My Donkey Wants Water without his 
consent. Clark waxed Donkey for Guild. 
Manning seeks an injunction, damages 
and accounting of profits. 

"LOOK WHAT YOU DONE 

TO ME" 
AND 

"PENNY'S WORTH OF BOOGIE" 
BY RUSSELL JACQUET AND HIS ORCH 

NEW RELEASE #5 

THIS RECORD LED THE JUKE BOX PARADE TWO 

CONSECUTIVE WEEKS 

RACE BLUES 
FOR LOW-DOWN BLUES SINGERS THESE BOYS ARE TOPS 

#2 
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TIME" 
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"HIGHWAY 101" 
rind 

"BABY, DON'T YOU WANT 

TO GOI" 

by Jimmy McCrucklin 

NOTICE-All Globe records are pre -tested on juke boxes in race spots before being 

released. You arc sure of a hit every time. Every record is a proven money maker by 

actual test. 

PRICE TO DEALERS AND OPERATORS 65c 

13 Deposit, Balance C. O. D. Minimum 25 Records. 
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If It's Nickels You're After, STOCK UP 

With The Greatest; Recording In Years. 

e'fikikr by JAY MILTON and "UKIE" SHERIN 

RECORDED BY 

FRANK SINATRA 
AND THE CHARIOTEERS 
ON COLUMBIA RECORD 

NO. 36854 

BARTON MUSIC CORPORATION 
CHARLIE ROSS, Gen. Prof. Mgr. 

1619 Broadway New York 19, N. Y. 

LATEST 

Sterling 
RECORDS 

111 NOW READY FOR SHIPMENT 
SR 102 

I NEED IT BDovA 
(GROOVE 

JUICE)l 

BANKS' BOOGIE Instrumental Boogie 

A sensational recording by a smart new combo 

BUDDY BANKS SEXTET 
And still shipping as fast as we can press: 

SR100 
f BLUES FOR MY DADDY 

LILLETTE'S BOOGIE 

f VARIETY BOOGIE 
THAT'S WHAT HAPPENED TO ME 

LILLETTE THOMAS and her BOYS 
List price 75c, plus tax 

DISTRIBUTORS IN MAJOR CITIES 
or Write 

SR101 

STERLING RECORDS, INC 
7 W. 46th St., N. Y. 19, N. Y. 

Phone: BRyant 9-0143 

au 
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ENGLAND'S TOP TWENTY 
SONG 

I. I'M IN LOVE WITH TWO 
SWEETHEARTS 

2. THE GYPSY 

3. THERE! I'VE SAID IT 
AGAIN 

4. COMING HOME 

5. JUST A PRAYER AWAY 
6. BELL-BOTTOM 

TROUSERS 
7. CHEWING A PIECE OF 

STRAW 
8. SYMPHONY 
9. LET HIM GO, LET HIM 

TARRY 
10. WE'LL GATHER LILACS 
11. THE MORE I SEE YOU 
12. JUST A BLUE SERGE 

SUIT 
13. PABLO, THE DREAMER 
14. CAROLINA 

15. I HOPE TO DIE IF I 
TOLD A LIE 

16. UNDER THE WILLOW 
TREE 

17. DON'T FENCE ME IN 
18. THERE MUST BE A 

WAY 
19. I WISH I KNEW 
20. I'M BEGINNING TO SEE 

THE LIGHT 
Publisher not available as The 

ENGLISH 
Irwin Dash Music Pub. 

Co. 
The Peter Maurice Music 

Co. 
Campbell Connelly & Co. 

The Peter Maurice Music 
Co. 

Campbell Connelly & Co. 
Campbell Connelly & Co. 

Bradbury Wood 

Chappell & Co. 
Yale Music Corp. 

Chappell & Co. 
Chappell & Co. 
Victoria Co. 

Southern Music Pub. Co. 
Irwin Dash Music Pub. 

Co. 
Campbell Connelly & Co. 

Mac Melodies Co. 

Chappell & Co. 
Bradbury Wood 

Chappell & Co. 
Campbell Connelly & Co. 

Billboard goes to press. 

AMERICAN 

s 

Valiant 

Harman 

Shapiro -Bernstein 
Santly-Joy 

Chappell 

Chappell 
Morris 

Chappell 
Bregman-Vocco-Conn 
Berlin 

Southern 

Advanced 

s 

Harms, Inc. 
Stevens 

Triangle 
Grand 

PLAY STATUS OF FILMS WITH LEADING SONGS 
ALONG THE NAVAJO TRAIL (Leeds), 
sung by Roy Rogers in Republic's -Don't 
Fence Me In." National release date - 
October 20, 1945. 

AND THERE YOU ARE (Feist), sung by 
Bob Graham in MGM's "Week -End at the 
Waldorf." National release date -October, 
1945. 
COME CLOSER TO ME (Peer Interna- 
tional), in MGM's "Easy To Wed." Na- 
tional release date not set. 
I CAN'T BEGIN TO TELL YOU (Bregman- 
Vocco-Conn),. in 20th Century -Fox's "The 
Dolly Sisters." National release date - 
November, 1945. 
I'LL BUY THAT DREAM (Burke -Van 
Heusen), sung by Anne Jeffreys In RKO's 
"Sing Your Way Home." National release 
date not set. 

IT MIGHT AS WELL BE SPRING 1W11- 
liamson), in 20th Century -Fox's "State 
Fair." National release date -October, 
1945. 
IT'S ONLY A PAPER MOON (Harms, 
Inc.) in Warner Brothers' "Too Young to 
Know." National release date -December 
1, 1945. 
LOVE LETTERS (Famous) in Paramount's 
"Love Letters." National release date - 
October 26, 1945. 
ON THE ATCHISON, TOPEKA AND 
SANTA FE (Feist), sung by Judy Garland 
In MGM's "Harvey Girls. National re- 
lease date not set. 
SOME SUNDAY MORNING (Harms, Inc.), 
in Warner Bros.' "San Antonio." National 
release date not set. 
THAT'S FOR ME (Williamson) In 20th 
Century -Fox's "State Fair." National re- 
lease date -October, 1945. 
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SONGS WITH MOST RADIO PLUGS 
(Beginning Friday, November 2, and ending Thursday, November 

Tunes listed here received the greatest 
number of plugs on programs emanating 
from network stations WABO (Columbia), 
WEAN' (NBC), WOR (Mutual) and WJZ 
(Blue). This is purely a numerical pro- 
gram plug compilation and does not esti- 
mate number of listeners who heard pro- 
grams. 

LIST. is based on Accurate Reporting 
Service tabulation. The Billboard lists 

S) 

the top 25 (more in case of ties) tunes 
alphabetically. The total number of 
times a song has appeared in the Chart 
is In the "Weeks to Date" column. 

(F) Indicates tune is from a film; (M) 
Indicates tune is from a legitimate mu- 
sical; (R) indicates tune is available on 
records. In each instance, the licensing 
agency controlling performance rights on 
the tune is indicated. 

Wks. 
to LIC. 

date TITLE PUBLI8BZE BY 

5. A Door Will Open (R) Dorsey-ASCAP 
4. After All This Time (R) Chelsea-BMI 

17. Along the Navajo Trail (F) (R) Leeds-ASCAP 
13. And There You Are (F) (R) Feist-ASCAP 
8. Autumn Serenade (R) Robbins-ASCAP 
6. But -I Did (R) Remick-ASCAP 
3. Chickery Chick (R) Santly-Joy-ASCAP 
1. Come Closer to Me (F) Peer-International-BMI 
7. Dearest Darling (R) Advanced-ASCAP 
3. Escuchame Pemora-BMI 
5. Gee, It's Good To Hold You (R) Criterion-ASCAP 

23. Gotta Be This or That (R) Harms, Inc.-ASCAP 
10. How Deep Is the Ocean? (R) Berlin-ASCAP 
5. I Can't Begin To Tell You (F) (R) Bregman-Vocco-Conn-ASCAP 

12. I'd Do It All Over Again (R) Shapiro-Bernstein-ASCAP 
26. If I Loved You (M) (R) T B. Harms-ASCAP 
12. I'd Buy That Dram (F) (R) Burke -Van Heusen-ASCAP 
4. It's Been a Long, Long Time (R) Morris-ASCAP 
8. It's Only a Paper Moon (R) Harms, Inc.-ASCAP 
1. Jose Gonzales (R) Valiant-BMI 
3. Just a Little Fond Affection (R) Shapiro-Bernstein-ASCAP 

11. Love Letters (F) (R) Famous-ASCAP 
7. No Can Do (R) Robbins-ASCAP 

16. On the Atchison, Topeka and Santa Fe (F) (R) Feist-ASCAP 
1. Put That Ring On My Finger (R) ABC-ASCAP 
1. Seme Sunday Morning (F) (R) Harms, Inc.-ASCAP 

12. That's For Me (F) (R) Williamson-ASCAP 
9. (Did You Ever Get) That Feeling in the Moonlight? (R) 

Paull-Pioneer-ASCAP 
17. Till the End of Time (R) Santly-Joy-ASCAP 
7. Waitin' for the Train To Come In (R) Martin Block-BMI 

RECORDS MOST -PLAYED ON THE AIR 

Records listed 
are those played 
of record shows. 
received by 
jockeys thruout 

POSITION 
Weeks I Last 
to date I Week 

here in numerical order 
over the greatest number 

List is based on reports 
The Billboard from disk 

the country. Unless in - 

This Going 
Week 

dicated In this chart, other available ree- 
ords of tunes listed here will be found Is 
Most -Played Juke Box Records chart. 
(F') Indicates tune is from a film; (M) 
indicates tune la from a legit musical. 

Strong 
Lie. By 

5 3 1. CHICKERY CHICK.. Sammy Kaye...Victor 20-1726-ASCAP 
14 1 2. TILL THE END OF 

TIME Perry Como....Victor 20-1709-ASCAP 
6 2 3. IT'S BEEN A LONG, 

LONG TIME Harry James..Columbia 36838-ASCAP 
8 5 4. I'LL BUY THAT 

DREAM Harry James.. Columbia 36833-ASCAP 
5 4 5. IT'S BEEN A LONG, Bing Crosby -Les Paul and His Trio.. 

LONG TIME Decca 17708-ASCAP 
5 7 6. THAT'S FOR ME (F) Dick Haymes Decca 18706-ASCAP 

10 6 7. I'LL BUY THAT Dick Haymes-Helen Forrest 
DREAM Decca 23434-ASCAP 

3 8 8. IT'S BEEN A LONG, 
LONG TIME Stan Kenton Capitol 219-ASCAP 

4 11 8. IT'S BEEN A. LONG, 
LONG TIME Charlie Spivak..Victor 20-1721-ASCAP 

1 - 9. IT MIGHT AS WELL Paul Weston -Margaret Whiting 
BE SPRING (F) Capitol 214-ASCAP 

(Dick Haymes, Decca 18706; Sammy Kaye -Billy Williams, 
Victor 20-1738) 

3 14 10. (DID YOU EVER GET) 
THAT FEELING IN 
THE MOONLIGHT? ..Perry Como.... Victor 20-1709-ASCAP 

10 9 I 11. TILL THE END OF 
TIME Les Brown....Columbia 36828-ASCAP 

1 - 11. WAITIN' FOR THE 
TRAIN TO COME IN Peggy Lee Capitol 218-BMI 

1 12. IT'S ONLY A PAPER Benny Goodman -Dottie Reid 
MOON Columbia 36843-ASCAP 

(Jess Stacy and Ork-Lee Wiley, Victor 20-1708; Ella Fitz- 
gerald -Delta Rhythm Boys, Decca 23425; Vaughn Monroe, 
Victor 20-1703; King Cole Trio, Capitol 20012) 

19 11 12. ON THE ATCHISON, 
TOPEKA AND SANTA 
FE (F) Johnny Mercer....Capitol 195-ASCAP 

2 14 12. DON'T FORGET TO- 
NIGHT TOMORROW Frank Sinatra..Columbia 36854-ASCAP 

3 - 13. THAT'S FOR ME (F). Jo Stafford Capitol 213-ASCAP 
5 ]13 14. I'LL BUY THAT 

DREAM (F).... ..... Hal Mclntyre..Victor 20-1679-ASCAP 
12 - 14. ON THE ATCHISON, 

TOPEKA AND SANTA 
FE (F) Bing Crosby Decca 18690-ASCAP 

I - 15. IT MIGHT AS WELL Dick Haymes (Victor Young Ork)... 
BE SPRING (F) Decca 18706-ASCAP 

Conning Up 
SURPRISE PARTY Johnny Mercer (Paul Weston Ork)... 

Capitol 217 
WHAT DO YOU WANT TO MAKE Betty Hutton (Paul Weston Ork) .... 

THOSE EYES AT ME FOR? (F)... Capitol 211 
AUTUMN SERENADE Harry James Columbia 36838 
THE BLOND SAILOR Andrews Sisters (Vic Schoen Ork)... 

Decca 18700 
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0146 THE BELL 

Ekg Christmas 

'CHRISTMAS CAROLS 

IN THE OLD CORRAL' 

'YOU WILL HAVE TO PAY' 
Christmas as a cowboy lives it -that's Tex of 

his best in his new Holiday number. How the 

folks'll go for it! It's got everything -ranchers, 

cowboys, the kids, good old Santa, even sleigh 

bells! Should start the nickels jingling in jig 

time. Second side is catchy hilly -billy ditty 

about a two-timing gal. Yes, she pays! And 

Capitol Record 223 will pay you. No fooling! 

CAP. 223 

Sunset and Vine, HOLLYWOOD 28 


