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Heaven Help
Poor Advance

Agent Today

Atkinson Describes Griefs

NEW YORK, Jan. 7—The way of the
road flack is hard these days, harder than
it’s ever been since advance men went
out to peddle showbiz wares in the hin-
terlands. Even now, with World War II
past history, the job of flacking a show
beyond the Hudson is an unbroken chain
of headaches. This is the picture of road
flaczing drawn by vet P. A. George Atkin-
son, who has just come in from a long
tour with the R. H. Burnside Gilbert &
Sullivan troupe.

Today, he explained; the job of selling
the show in advance to ducat buyers
falls far behind the more important job
of transporting and housing the troupe
en route. Railroads. strained to capacity,
no longer solicit legit road trade. Today,
the flack has to go in and mortgage his
soul to get his troupe and baggage from
New York to Jersey City, M. J,, let alone to
make a cross-country hop following an
itinerary set up in the home office. He’s
lucky if the show makes the towns at
all, tet alone on time. However, Atkinson
says that railroads straln to be helpful
and do the best they can under present
conditions.

Nbt so the hotels.
Now that the clamp on conventions

(See ADVANCE AGENTS on page 40)

Bullfig;t‘ Ticket gg;lpers
In for Mex. Gov. Trouble

MEXICO CITY, Jan. 7.—The govern-
mert is trying to stop scalping of bull-
fight tickets. Thirty-thousand cram the
bullfight ring every Sunday, and tickets,
which normally sell for 10 pesos ($2)
go for as high as 50 to 100 pesos.

Sidelines

Concesh Men

Strictly Biz

A new nitery handout,
*Showbill,” is latest in the
money -making operations

@

NEW YORK, Jan. 7.—One part of
showbiz that’s also run as 100 per cent
biz is the sidelines. In all phases of the
show world-—theater, niteries, movie
houses or outdoors—it's strictly cash on
the line with conces-
sions. Sometimes the
cash goes down the line
twice; first to get the
concession, later to get
the divvy from the con-
cession. In all cases.
however, only money
talks—and talks loud.

This doesn’t mean, of
course, that concession-
aires don't have to take chances once in
a while. They do, but their biz is cov-
ered by mathematics rather than by a
crystal ball. To a man producing a Broad-
wayr legit show, chances of a flop are
five to one. To a man opening a nitery,
the fold-up possibilities run as high as

Senate Small Business Committee

Plans Primer on FM Operation

WASHINGTON, Jan. 7—In a move to
encourage investment in FM radio de-
velopment from sources outside of pres-
ent broadcast industry and press, Senate
Small Business Committee is undertak-
ing a study and is planning a primer’of
FM to explain what gives in FM station
ownership and operation. Alarm is grow-
ing in congressional circles over the way
FM radio, altho still in infancy, is bejng
absorbed by old-timers in radio and
press, and numerous lawmakers outside
Senate Small Business Committee are
critical of Federal Communications Com-
mission for inability to stem the tide.
Senate Small Business Committee, aware
that understaffed FCC In the rush of
events hasn’t been able to keep pace
with this particular problem, is taking
the matter in hand by blueprinting the
new primer which, according to current
thinking, will be distributed thruout the
nation in quantity.

The primer, which 1s still in the
“think” stage, will be prepared by a
newly organized unit of the Senate
Small Business Committze staff, headed
by Jerome Spingarn, a Iormer FCC at-
torney, who will work in co-operation
with FCC on the job. The study will
be paid for out of Senate Small Business
Committee funds and the primer will be
printed at committee’s expense. Com-
mittee spokesmen asserted that, in as-
sembling the real dope on FM operation,
they are doing something the FCC ghould
have done long ago but [ailed to do be-
cause of lack of personnel and adequate
funds. The primer will run about 40
pages, according to the committee
spokesmen, and will cover all essential
facts a layman should know about FM

before contacting enginesrs and lawyers.

Senate Small Business Committee said
the primer will contain an elaboration
of figures on FM staticn construction,
starting with estimates prepared by FCC
last month for the Small Business unit.
Altho the committee spokesmen are will-

of DI

10 to 1. Such odds affect the conces-
sionaire, but not as much as they do
the producers or bistro bosses, as the
concessionaire buys in on a law of aver-
ages. For instance, in 1he saloon field,
the man buying the concession, ‘well
aware that chances of success are one in
10, looks the joint over, figures how much
he must divvy up for a year and be-
comes an angel, if he sees that the risk
warrants it. If the client folds later,
he loses, but as most concessionaires are
shrewd boys with the greenbacks, losses
are usually far below the gains.

SP 1/C Ellis

Specialist in the nitery field is Abe
Ellis who, thru the years, has graduated
from strict concessionaire biz to owning
pieces of clubs and various other show

(See SHOWBIZ EXTRAS on page 41)

ing' to accept as ‘‘healthy cynicism” in-
dustry comment that the FM station
construction figures are extremely *“mis-
leading” to would-be investors, they
declare they are not trying to start
a controversy. The committee feels
that it fully qualified its estimates
by pointing out they did not cover legal
fees, real estate costs and other items.
Spokesmen asserted that the purpose of
the committee’s future study would be
to fill in the background of factual in-
formation which, they found, is lacking
in FM development.

Wide response to the original FCC-
Small Business round-up of estimates on
FM station construction costs is spurring
the committee on its FM primer project,
committee sources told The Billboard.
Most inquiries, a spokesman said, are for
further information and they appear to
come from “substantial” people; that is,
persons with financial and educational

qualifications suitable to operate a radio
broadcast station. The letters show
“genuine ,and promising interest,” he

added.

In addition to a short history of FM,
the primer will probably include FMBI
(now part of NAB) FM station onera-
tion estimates as well as any more up-
to-date information available at FCC
and from the industry. Complicating
the whole picture of new investment in
FM broadcasting stations, Senate Small
Business experts admit, is the question of
operating expenses and revenues. FM
stations, for the most part, they declare,
will most likely show financial loss on
the first few years of operation. Stations
without standard broadcasting affilia-
tion, they asserted, would find it tough
to make ends meet, altho some Iinde-
pendent FM stations are operating suc-
cessfully. Meanwhile FCC's docket room,
which is usually deserted, has turned
into a bee-hive of activity, with FM
competitors checking up on FM expan-
sion plans.

owbiz Pay Off

Fu Manchu Hits Havana
Before Aussie Engagement

MEXICO CITY, Jan. 7.—Fu Manchu,
-docal magician, is off for a short engage-
ment at Havana’s National Theater be-
fore shoving off for a big engagement
in Australia.

" Manchu is taking several Latin acts
with him, including the dance team of
Sonia and Freddy Romero, who were
with him in his Mexico City booking.
Manchu ran up solid gross here in a
show that ran several weeks at the Ar-
beau.
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A.

eps

Lotsa Deals,
Not for Them

 J
Repping turns out to be
wearing out shoe leather,
sometimes for free

NEW YORK, Jan, T.—Percenters in
New York and points west who hoped to
makKke a mint out of the rep business are
finding out that, altho there's plenty
of business,

it isn’t passing thru the
reps (radio station, mags,
acts, bands and other
forms of showbiz). First
to discover their own pri-
vate dream world col-
lapsing around them are
the South American ether
reps, because key ad
agencies are either cover-
ing the area themselves
or have made deals with
“assoclate agenties,” i. e., local 15 per-

(See IT’S SERVICE BIZ on page 41)

S. American Vague

WASHINGTON, Jan. 7.—State
Department official, in order to
prove that not all the “stupid
errors of inter-American judg-
ment are made by Byrnes’s organ-
ization, last week told the fol-
lowing tale: It seems that a client
man at one of the agencles
“picked up” a Spanish radio
script for under one G. It was,
he thought, a good buy, since it
ran 52 15-minute episodes. How=
ever, he didn’t understand a word
of Spanish, so he turned it over
to a Latin at the agency to make
a report cn the materlal. The
copy executive read it and re-
ported that it “smelled” and
asked who in the h— recom-
mended it. The client man
pointed the finger at another
client man, who spoke the
“tongue.” That man, however,
explained that he had okayed
it on the say-so of another staffer.
The latter staffer, when cornered,
admitted that he hadn't read it
either. He had said it was good
on the basis of the scripter, who
had written “hundreds of con-

tinuities for South American
stations.”
The client man who had

okayed the invoice for the series
asked if something couldn’t be
done with the material, and it
was agreed to call in another
writer for 2G more who would
put the material in good shape.
All went well. The new matertal
was good stuff and it was ready
for recording when the agency’s
legal eagles, checking the original
sale, found out that only the
rights for one small country in
South America had been covered
in the original bill of sale. . . .
And a check revealed that the
series had been heard in every
other country in South and Cen-
tral America—for a competing
firm.

Everyone at the agency is now
figuring out how to pass on a
3G expense to the client without
the advertiser being any the wiser.
What everyone has forgotten is
that the present ad boss of the
sponsor was formerly with the
firm that had used the original
script thruout South America
’ and he's noted for his
memory.




4

GENERAL NEWS-RADIO

The Billboard

January 12, 1946

Chi Tribune’s

Blast at BBC

Pish-Toshed by Web’s Newton

CHICAGO, Jan. 5.—The Chicago
Tribune, long one of the most bitter
anti-British dallles in this country, this
week took one of its typical cracks at
Great Britain—this time in the form of
a news story tirade against the British
Broadcasting Corporation. Answering
The Tribunc’s plece claiming the BBC
to be dealers in “half-truths,” Bill New-
ton, Midwest chief of BBC, said that
The Trib was itself presenting only one
side of the story, using half-truths and
misleading statements to take a biased
Journalistic punch at the BBC.

The Trib story said, among other
things, that the BBC program service
is free of entertalnment, that key per-
sonnel is quitting over disagreement
with BBC program policy (which, The
Trib said, resulted in programs “as flat
as a bottle of stale champagne”) and
that BBC is “a powerful British propa-
ganda agency which functions not so
much by what it says as by what It
omits in chronicling current history.”

Fear of Govt. Charged

Newton countered with the charge
that The Trib’s attitude was representa-
tive of the domestic scene which finds
the press and radio interests in this
country expressing fear of government
interference.

To the statements that ‘*observers”
claim that BBC broadcasts half-truths,
Newton pointed to the record of BBC
news programs. BBC news shows cone-
sistently pull an audience of more than
20 per cent of the entire adult popula-
tion of the British Isles, and quite often
pull more than 30 per cent. That is not
a per cent of the homes owning radios
in Great Britain, either. That is a per-
centage of the total population of the
Isles, and represents a hell of a big
audience in terms of America’s Hooperat-
ings. Newton contended that this fig-
ure wasn’t high only because the people
of Great Britain had no other sources
of news. Newspapers are still plenty
popular, and many of them have cir-
culations over 1,000,000 daily.

The Trib said that the complaint of
the average man on the street, was that
BBC gives people what the corporation
wants to give them, not what the people
want. Newton sald this was false, that
the BBC constantly makes surveys to
find out what types of programs the
people want, not just broad classifica-
tion references eilther, but detalled ex-
planations of what they llke on each
type of show. In that the BBC is al-
ways trying to better its program service
to give its listeners what they want,
Newton stated that in May, the BBC
would start a new program service, com-
parable to another network in this
country. The BBC will then be operating
three different types of program services,
at most times simultaneously and thus
available at the same time to any
listener wanting to make a choice. The
new service will be in a more serlous
vein, presenting more serious music, and
discussion programs, for example. The
listeners will have a chance to pick from
the new serious service, as well as the
lighter and semi-heavy now in existence.
Proof of the fact that listeners go for
BBC programs can be seen, for example
in the ITMA (It’s That Man Again)
variety show featuring comedian Tommy
Handley. This show consistently has
more than 40 per cent of the total adult
population listening to it. Another
show, Command Performance (not the
G.1. version originated here), pulled more
than 50 per cent of the adult audience.

“Radio Times” Cited

To further indicate that the Britishers
are not dissatisfied with the BBC, as
The Tribune indicated, Newton brought
out some circulation figures of The
Radio Times, a publication put out by
the BBC for twopence (about a nickel
American) each week. This sheet gives
logs of BBC shows primarily, and in
spite of having this unvaried editorial
content, sells about 4,000,000 copies each
week. And this, also, in spite of the
fact that dally newspapers carry BBC
program logs, too,—illustrating that
there is a very heavy interest in BBC
programs.

To the charge that BBC personnel were
leaving because of dissatisfaction with
the corporation’s policy, Newton had an
answer. He stated that during the war
the BBC expanded its staff by thou-
sands, recruiting members from the
ranks of newspapermen, lawyers and

other professions, just as did our OWI
and other bureaus.

Now, with the return of peace, these
people are going back to pre-war types
of jobs, just as are our OWIers and
members of other bureaus.

The Tribune also charged that some
left-wing staff members were quitting
because the BBC wasn’t using its power
*“to interfere in Spain and elsewhere,
in accordance with their own party line.”
Newton admitted that could be possible,
but said these examples would only be
very few. The reason the BBC couldn’t
interfere in Spain or elsewhere, was that
the government, the representative of
the people, had not established a policy,
and until it did, the BBC couldn’t go
out on its own.

WGNB, Chi Trib’s
FM Outlet, Works Up
Low-Cost Live Segs

CHICAGO, Jan. 5—~WGNB, frequency
modulation outlet of WGN, local MBS
outlet, is moving ahead with plans for
new “live” programs in anticipation of
increased FM audience which is ex-
pected when FM sets go on sale in this
area in about a month. One of the new
WGNB “live” shows points the way to
how FM stations which have been put-
ting on recorded programs only because
of lack of revenue can get around high
costs. The new WGNB series will be
titled Northwestern Radio Guild and will
feature students of Northwestern Uni-
versity’s radio department in radio
dramatizations of the world’s literary
classics. This series, to be alred on
Thursdays from 8 to 8:30 p.m., starting
January 17, will cost WGNB practically
nothing because the Northwestern stu-
dents will supply scripts and act in them.

WGNB has also started other programs
that are heard on the FM station only
and are not intended for duo airing on
WGN. Magic of Words, a program de-
signed to help listeners increase their
vocabularlies was first presented this
week and will be heard every Monday,
Wednesday and Friday at 5:30 p.m. in
the future. Yesterday WGNR started
another new live show, WGNB Listeners
Quiz which features gquestions to list-
eners based on music played in the past
on the statlon. This program is heard
Fridays at 8:30 p.m. Starting in Feb-
ruary WGNB will present a narrated
travelog to be titled America, the Beauti-
jul. Dates and time of airing of this
show have not yet been set. Also in
February the'station expects to alr some
new llve musical shows. Since these
will not be aired simultaneously on WGN
or on Mutual, WGNB execs expect no
trouble from Petrillo.

Beck From U. P. to KNX;
Jones (Ex-KNX) to KCMJ

LOS ANGELES, Jan. 7.—Jack Beck,
ex-khakl and fresh from a stint with the
U. P. in New York, has replaced Clint
Jones as director of news broadcasts for
KNX and the CBS Pacific web.

Jones, who ends an eight-year period
with CBS, leaves to take over as g. m.
of the new station, KCMJ, in Palm
Springs, Calif.

Forman Named Flack Chief
For Mississippi Valley Net

CHICAGO, Jan. 7.—Les Forman, for-
mer publicity chief for Kenyon & Eck-
hardt, has joined the Mississippl Valley
Network, North Centrall Broadcasting
System combine headed by John Boler.
Forman, who handled publicity for
Kellogg alr shows while with K. & E,
joined Boler's org as publicity director.

Tibbettan ‘T abarro’

NEW YORK, Jan. 7.—The Met
this year repeated history with
the addition of Il Tabarro to the
roster of operas last week (5).
Last time this opera hit Met
boards was December 14, 1918.

This year’s revival, however, is
giving an unknown a chance
backstage. He is Dino Yanno-
poulos, Greek stage director, who
is replacing the Met’s Dr. Herbert
Graf, who is ill. Yannopoulos,
26, studied opera and stage di-
rection In Vienna and Salzburg,
Austria, and worked under Graf
at the Mozartium in the latter
city in 1936-'37. Until 1943 he
was busy piloting opera in
Athens, later becoming liaison of-
ficer between Greek, British and
American armies.

Off the record, the real reason
for the reappearance of I
Tabarro is as a vehicle for Law-
rence Tibbett. After all, he’s on
the Met roster and needs to ap-
pear in something that’s his dish
—and Il Tabarro is it.

Clothing Drive Uses
Special Radio Kit

NEW YORK, Jan. 5.—A nationwide
pitch via a special radio kit, thru which
the Victory Clothing Collection cam-
paign hopes to get air time, will start
January 7. The kit, which is all set
to be malled to 10,157 local campaign

committees and is designed to solve a
lot of problems usually encountered in
local time-snaring, contains a fact sheet
glving local program chiefs drive high-
lights in terse form, a list of suggested
lead-ins for spot announcements, and a
great variety of prepared material rang-
ing from 15 to 30-second spots to short
waxed dramatizations. E. t.s run four
and one-half minutes, with six episodes
starring stage and screen names on each
platter.

From Two Angles

Pitch will be handled from two ane
gles; allocations for national network
time go exclusively thru the Advertising
Council, OWI successor, and all bids for
local station support will be in the
hands of the local campaign committees,
who will be armed with the kit. The
drive has been given top priority for
January by the Ad Council, paying off
already in 58 network plugs skedded to
date.

P. a. headquarters here, remembering
bitter past experience with local yokels,
have advised their local workers to take
it easy when approaching station pro-
gram directors for time, especially not
to try to tell the station how to run its
affalrs. 1It’s their job, campaign direc-
tives emphasize in circular to local big-
wigs, so they must know better than you
what they're doing.

Irna Phillips Has
4 Spots on GM Hour

NEW YORK, Jan. 5.—Irna Phillips will
have four daytime dramas on the General
Mills hour over NBC, 2-3 p.m., starting
Monday (14), when the sponsor adds
Masquerade to the three Phillips pro-
grams already in .the one-hour period.
Masquerade will replace Hymns of All
Churches, 2:45-3 p.m. The other Phillips
dramas are Guiding Light, 2-2:15 p.m.;
Today’s Children, 2:15-2:27 p.m., and
Woman in White, 2:32-2:45 p.m.

The five-minute segment, from 2:27-
2:32 p.m., will be filled by Betty Crocker
with hints on homemaking, Mondays
thru Fridays.

Masquerade will be written by Art Glad
under the supervision of Miss Phillips,
Norman Felton will direct.

D. C. Showbiz Hopper

Congressional Situation Remains as Tabbed on Page 4
Last Issue (January 3)

4A’s Group To Mull
Peacetime UTWAC
Hospital Program

NEW YORK, Jan. 7.—On January 14
a committee of the 4 A’'s, headed by
Paul Dulzell, of Actors’ Equity, will meet
to consider continuation of the UTWAC’s
wartime hospital program. UTWAC was
set up as a war agency and dissolved as
of January 1, 1948.

Confab is being held at the suggestion
of the theater authority who, conscious
of the need for entertainment for vets in.
peacetime and dissatisfied with the way
it is being handled now, organized the
get-together. Dulzell specifically men-
tioned the “impositions” by New York
columnists who send troupes out to their
own pet hospitals and sluff the rest off.
When a performer doesn’t do his stint
at the columnist’s request, he said, he
gets a frying in the newspaperman’s
sheet. ¢

Hospital Tab

Showfolk have the hospital circuit
tabbed this way: Halloran—Ed Sullivan;
Mitchel Fleld—Louis Sobol, assisted by
Dorothy Kilgallen; St. Albans—Earl Wil-
son, and Camp Upton—Danton Walker.
With new organization, all hospitals thru
the country would get their share of en=-
tertainment regularly.

Unions are also asking that the Ameri-
can Theater Wing take a prominent role
in the new set-up. Hollywood Victory
Committee is also doing a Job with hose
pitalized vets on the Coast and will be
brought into the picture. New outfit
would also handle pitches for talent for
war veteran benefits and make sure that
the party was kosher. Entertainers would
be able to straighten themselves out
instead of walking around in circles and
Jumping every time a name in the trade
asked him to perform at a benefit. James
Sauter, chairman of the old UTWAG,
will probably pilot the new group.

‘No Shows’Fever Has
Airlines Hot --- Plan
Future Penalties

NEW YORK, Jan. 7.—Airlines are do-
ing a burn at the number of what they
call, “no shows,” that hit them daily.
A “no show” in the airline biz, is any-
body who makes a reservation, gets it,
and then doesn’t show up. At least
two of the compantes. operating flights
out of New York are thinking seriously
of penalizing these ‘“‘no shows” by re-
fusing to refund money unless cancella-
tions are made at least three hours be-
fore plane time. Clalm that showbiz
gang are among the guilty.

La Guardia Airport sometimes has as
many as 30 “no shows” a day. This
sometimes makes It easy to get a seat at
take-off time after failing to get a reser-
vation in advance. Reason for these large
cancellations, is the fact that people
may buy space on two or more lines
going to the same place, and even buy
a seat on a traln to insure getting out.
Whichever one comes up first is usually
the one grabbed.

Blumenthal To Manage New
Hotel-Theater in Mexico City

MEXICO CITY, Jan. 7.—Emilio Ascar-
raga, big radio and theater owner, is to
take over the new Almeda Hotel now
being finished in downtown Mexico City.
New spot, which will have 500 rooms,
will be managed by A. C. Blumenthal,
owner of Ciro’s night club. Hotel will
have a theater seating 300.

UNO-Met Version

NEW YORK, Jan. 7.—The spirit
of UNO has landed with a thud
backstage at the Met where a new
tenor has been inked to yodel
major roles. New singer, whose
name is Ramon Vinay, is billed as
a Chilean, which means that he
was born of French-Itallan par-
ents, was schooled in France,
then went to Mexico where he
debbed as a pro in top roles at
the National Opera. He came to
the U. S. four months ago from
Mexico.
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Jitters Gettihg
Ad B. R’s; Aects
Changing Plenty

NEW YORK, Jan. 7.—Top level ad
agency execs anticipate a conslderable
flurry of claim jumping among their
clients in the next two months. Re-
shuffle has already begun with at least
two clients, a drug and a tobacco {irm,
suddenly shifting agencies.

In both instances the shifts were made
for no obvious reason since both ac-
counts have had successful campaigns
from thelr recently resigned ad agencies.
In neither instance has the previous
agencles spent the advertiser’s dough
for a dud campaign nor has theirs been
a major reshuffle among the clients’
execs.

What is indicated is a general Jitter-
iness among the check signers. They're
worried about business conditions, about
taxes, about labor, about government
and, as a result, they're susceptible to
promotions which would” normally be
ignored.

Tax Eagles May Be Reason

In several instances the clients are, 1t
it known, worried about the possibility
of federal tax experts putting the eagle
eye on the advertising expenditures listed
in their tax returns. Here they think a
shift may beat any future rap.

In other cases the sponsors are biting
for campalgns tled into fresh, to them,
merchandising or distributing slants.
And Jthers are rising to fresh balt just
bec: .se it’s something new.

For there’s no denying that ln more
than a few instances it’s the ad agency
that, thanks to wartime economy, has
become self-satisfled and not Kept on its
competitive ball. . . . And those boys are
going to lose clients; no matter how
good a job they're doing for them.

General Mills Trying
For 15-Minute Piece
Of “Breakfast Club”

NEW YORK, Jan. 5.—General Mills, for
Wheaties, is currently dickering with
ABC for a possible purchase of 15 min-
utes of the Breakfast Club, web’s Chi
originating audience participation show.
Altho General Mills is interested in buy-
ing, it has to wait upon the decision
of Swift & Company and Philco who, re-
spectively, sponsor the third and last
quarter hours of the show before it can
talk turkey.

When Swift, which has the 9:30-45
period, and Philco, 9:45-10, bought their
parts of the show, contract stipulated
that they would have first option on
any other parts of the program. Altho
neither has exercised its option, both
have to give their permission before
General Mills can move in. Breakfast
Club is on the air from 8-10 a.m.

Biow’s 2 Shows Sub
“Ignorant,” Skinner

NEW YORK, Jan. 5.—Stan Joseloff,
radio head of the Biow Agency, this week
wrapped up two new shows for Philip
Morris to replace It Pays To Be Ignorant
and the Cornella Otis Skinner-Roland
Young stanza. Ignorant will be replaced
by Holliday and Company, a sltuation
comedy show scripted and supervised by
Abe Burrows. An as yet untitled airer,
featuring ex-Sgt. Johnny Desmond, goes
into the Skinner-Young slot.

Hotliday goes on CBS at 9 p.m. Fridays,
and Desmond to NBC’s 8 p.m. Tuesday
time. The Burrows stanza features a
pair of ex-vaudevillians, Ray Mayer and
Edith Evans. Ray Bloch handles the ork,
and Jack Roche, formerly of Duffy’s
Tavern, will call the cues.

Singer Margaret Whiting, comic Herb
Shrirer and Jerry Gray’s band will work
with Desmond. Ward Byron will produce
that one.

NBC Crosses Fingers
But Inks It Wuith BMB

NEW YORK, Dec. 7.—Tho not com-
pletely satisfied with the proposed
methods of operation of the Broadcast
Measurement Bureau; the National

Broadcasting Company has become a
network subscriber. In a letter accom-
panying the contract, Hugh M. Beville
Jr., director of research at NBC, re-
iterated NBC’s reservations apropos
BMB.

NBC, according to Beville, was still ‘not
completely satisfied that the standard
of listening “one day a week' as proposed
by BMB would give all subscribers the
‘type of data needed. Beville also hoped
BMB would be able to provide a more
effective method of “full disclosure” of
network data.

“Despite its reservations,” Beville
added, “the National Broadcasting Com-
pany feels that BMB deserves full sup-
port iIn its first national project be-
cause we are convinced that broadcasting
should have a uniform standard of meas-
urement comparable to that employed by
other media,

“Our future participation in BMB will
depend upon experience with the first
project. In line with our past policy,
NBC will continue to work with BMB
and all elements of the industry for im-
provement in the techniques and stand-
ards of audience measurement.”

In addition to NBC’s joining BMB, all

of the network owned and operated sta-
tions which heretofore had not sub-
scribed have become members. All of
which broke the network bottleneck in-
sofar as BMB was concerned. For with
NBC in the ledger, the other webs like-
wise inked pacts. Actually the other
chains had some time ago given BMB an
okay conditioned upon NBC’s going
along.

So NBC announced its going along.
And now every one of the webs is on
the band wagon.

Ranson to WHN
As Flack Chief

NEW YORK, Jan. 5.—Jo Ranson takes
over as publicity director of WHN, local
indie, starting January 14. Bebore en-
tering the WHN set-up, Ranson was
publicity and special events director of
WNEW, rival local station.

Ranson has aiso becn a staffer in the
NBC press department and radio editor
of The Brooklyn Eagle. Station WHN
is now expec. to go in for expanded
program of p ¢ service and special
events features.

State Dept. Gets It From
Both Sides Over Exclusive

(Question on Byrnes’s Airing

————
Indies, Nets Gripe; Truman, Benton for Equal Break

WASHINGTON, Jan. 7—State Depart=~
ment struggle to get webs’ support for
policy of offering Secretary of State
James F. Byrnes’s future Report fo Na-
tion talks to all networks appears now
to be hopelessly mired in political con-
troversy, with industry folk as well as
political  wiseacres raising question
whether Byrnes is trying to use radio
vehicle In connection with aspirations
for 1948 national ticket. Assistant Sec-
retary of State Willlam Benton in wake
of press conference here Friday (4)
frankly voiced hope that networks will
agree to policy of letting State Depart-
ment offer Byrnes's future nationwide
“reports” to all the webs which will be
free to accept or reject. This policy,
it has been learned reliably, is strongly
backed by President Truman. Networks,
however, are insisting on right to accept
Byrnes's talk individually on “exclusive”
use ‘basis except where the talk is deemed
to be of “transcendent inwportance,” in
which case all the webs would air the
program.

CBS Didn’t Answer Benton

Benton is still hoping to sit down with
representatives of nets in getting a fixed
policy on the Byrnes talks, but State De-
partment folk are gloomy about the pros-
pect for an agreement. Benton himself
revealed that he has not yet received an
answer to a bid he sent last December
6 to Paul Kesten, executive vice-presi-
dent of Columbia Broadcasting Com-
pany, for a parley on the problem. Ben-
ton made the disclosure as the result of
his latest difficulties with the nets in
connection with Byrnes's natlonwide
broadcast on December 30. Altho the
Byrnes speech went over WINX (inde-
pendent) and all the networks except
American Broadcasting Company which
had refused to alter its schedule, the
broadcast had been preceded by nearly 30
hours of hectic negotiations, with the

networks insisting on their “exclusivity”
right as the key controversial ssue.

°48 Rears Its Head

The political question of Byrnes’s as-
pirations for 1948 has been raised since
the secretary of state’s Report to the Na-
tion on the air was the second in three
months. His earlier talk was broadcast
by CBS on an exclusive basis in Kkeeping
with a policy the webs have imaintained
for radio talks by cabinet members.
Wayne Coy, who heads Eugene Meyefs
WINX, touched off a rip-roaring cca-
troversy when he objected to the (x-
clusivity rule which deprived small indies
(WINX is the only independent station
in the capital) of what he described as
the right to share in receipt of first-
hand news from government officials.
When Byrnes returned from Moscow to
deliver his December 30 talk, State De-
partment found itself once again in hot
water, and at one stage in negotiations
was willing to settle for an exclusive
broadcast of the Byrnes talk by National
Broadcasting Company and WINX. That
procedure was dropped when Mutual-
Cowles WOL raised a protest, and finally
State Department found it necessary to
get moral support from President Tru-
man as well as Federal Communications
Commissioner Paul A. Porter.

Truman, it has been learned, inter-
ceded at one stage in the controversy in
an effort to win webs’ support for the
State Department., The President, who
at the time was cruising on his yacht
in the Potomac, sent a wire to the White
House instructing Eben Ayres, one of his
secretaries, to get in touch with the nec-
works. Significant is fact that official
reporting to the people on all the net-
works is a custom reserved almost ex-
clusively for nation’s Chief Executive as
developed to a popular peak by the late
President Roosevelt and followed up by
Truman. Only in rare instances have
cabinet members been given the same
privilege by the webs. Truman’s sup-

red

Saving Isn’t
“?”s Waste Is

@
CAB figures at 6G based on
Hooper formula — costs
$750 nixes sense

e
By Lou Frankel

NEW YORK, Jan. 7.—Research and
radio men, quietly totaling operating
costs in line with the report anent
curtailed outlook for research opera-
tions in The Billboard (5), are dis-
cussing among themselves the advis-
ability of suggesting an end to the com-
petition between the Co-Operative An-
alysis of Broadcasting (CAB) and the
C. E. Hooper organization. Typlcal of
the cold print which is giving research
men the shivers is the CAB tab at NBC
and CBS for about $6,000 per month as
compared to the CEH nut of about 8750
per month for the same type service.

End Duplication

Since the CAB is more and more copy=
ing the formula laid down by CEH, the
research men, ad agencies and advertisers
as well as statio s, are asking themselves
whether the time hasn't coine to end the
duplication of effort, to put each re-
searchery on a different tack. Thus,
since the CAB has reshuffled its base
and since the CAB is a co-op operation,
they wonder “why not put the CAB to
work on qualitative research? The ‘why’
info costs more to get, and CAB, with
its recently upped rates, can handle the
operation. This would let Hooper con-
centrate on his quantitative data, get
us off the financial horns, give us added
info we need.”

Money Not the Factor

Money isn't the determining factor
since everyone concerned is content and
expects ‘to pay for services rendered. Thus
ad agencies pay CEH $1,000 per month
for what webs pay $750. But most every
ad man realizes hie has to have additional
data, and with the lushless outlook the
only way open is to make more efficient,
in an economic fashion, use of what is
available. Hence the talk of ending the
duplication between CAB and CEH.

Nbviously there’s a long way to go
froi. ‘“he present talking to the eventual
doin, pecially since each of the two
aforementioned research firms have
faithful and fanatic followers. Conse-
quently some in the trade see the need
stymied by the feud.

A “Fact” Source

This segment also sees the need for
co-ordinated researchh as applicable to
all advertising, not just radlo. They point
to the dissipated energies and non-
conclusive economies put into competi-
tive media research and promotion.

Thus they point to magazine promo=
tions, based on premeditated promotion
and not research, designed to slug news-
papers and/or radio. And vice versa.
This contingent sees the advertising' in-
dustry needing an industry organized
and flnanced research foundation. And
by industry they mean media, agency
and advertiser.

Then everyone would have entry to
the same unsullied info, everyone would
know where the info originated, everyone
would have confidence in every report.
And everyone would also be able to use
their own savvy in interpreting the info.

All of which sounds like Utopia which
everyone will and does admit. And what
they may also admit is that Utoplan or
not the need is apparent and will become
steadily more so.

Paying twice or three times for the
same Info, say radio execs, is too much
of a peacetime thing.

port for policy of similar treatment for
Byrnes is causing flurry of excitement,
altho State Department folk insist that
Byrnes’s last two reports from world
conferences were ‘“highly unusual” and

(See STATE DEPT. on page 24)
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PIC TIES WORK BOTH WAYS

Air Promotes

& Sells Shows

Packages in works, with film
execs mnot talking—plenty
airings before cameras

[
By Lee Zhito

HOLLYWOOD, Jan. 5.—Film brass will
be giving radio the glad eye in 1946,
The flacks have discovered that air-pix
tie-ins pack a terrific b.-o. wallop and
will therefore shoot all angles (there are
. many) to get at a mike.
Frigidaire-20th Century-
Fox package show
deal is said to have other
movie makers uneasy
and eager for similar
set-ups. Studios; always
fighting to outdo the
other guy when it comes
to promotion, are not too
happy about the fact
Fox will hit homes week atfer week and
most of the boys are angling for some-
thing on the same order. Pix package
twist is a promotion natural. It allows
the film company to boost its names,
build up secondary talent, showcase its
properties, and above all, gives studio
a chance to get regular t. c. plugs for
its current productions.

Warners Next Packager

Boys who are supposed to be in the
know say Warner Bros. will be next
in line with a package deal and that
Metro-Goldwyn-Mayer is giving the mat-
ter serious thought. Any studio under-
taking such a task must be in the major
league to score. It must come thru
week after week with fresh talent and
varlety of storles to hold listeners. Both
Warners and Metro are in this class and
could wrap up such a deal whenever
they want. MGM, however, has had one
blow-up with a big air package (back
in 1938) and are leery of anything “un-
tested.”

However, in the dog-eat-dog game, a
company cannot be expected to make
trade talk of its future plans. So, when
The Billboard surveyed Hollywood’s
flickerles, it got shrugged shoulders and
a frigid “I don’t know.”

Altho both Warners and Metro denled
package deals, Republic (completely ig-
nored by the rumor mills) readily ad-
mitted it was seriously considering
wrapping up an air bundle. While not
of equal stature with Fox, Warners or
Metro, Republic said it could come thru
with a regular weekly air show devoted
to Western adventures (horse opera
stuff).

Bill Bhéa_lid _

Western Package

Republic’s Mal Boyd revealed: “Plans
are in the making for a proposed pack-
age show which would make excluslve
use of Republic story properties and
such stars as Roy Rogers, John Wayne,
George (Gabby) Hayes, Dale Evans, Con-
stance Moore, Gene Autry, Jane Withers
and others. Story emphasis would un-
doubtedly be on a strong adventure
theme, making flexible use of Westerns
by featuring anything from a well-
known historical incident to a modern
outdoor story. Republic’s tentative plan
would not actually be a big step; it is
merely a logical development of the
motion picture industry’s ever increas-
ing use of radio.”

Republic has not been asleep at the
switch when it comes to radio. In line
with the others, this flickery has held
its own in getting its names over the
mike. Roy Rogers held the spotlight on
a regular (Mutual) show of his own;
Gene Autry is now filling a CBS time
slot; Constance Moore just finished
stint on Hollywood Mystery Time serles,
while others play the guest circuit.

Metro’s 1938 Aches
Metro’s troubles back in 1938 chilled
the pix package idea until Frigidaire
decided to defrost it. Fox isn’t expected
to run into all the difficulties encoun-
(See PIC TIES WORK on page 49)

House Group’s Report To Drag
Red Herring Across Spielers

WASHINGTON, Jan. 7.—House com-
mittee on un-American activities, in a
forthcoming report covering its probings
during the last session of Congress, will
attempt to head off a concerted drive by

Rep. Ellis E. Patterson (D., Calif.) and
others to abolish the group, The Bill«
board learned, by pointing up the com-
mittee’s efforts to “protect the United
States from subversive and communist
activities.” The report, if cleared by the
full committee in its present form, also
will recommend favorable action on the
Wood Bill which, among other things,
would require radio commentators to in-
dicate In their programs whether their
expressions are fact or opinion. The bill
is now resting in House Interstate and
Foreign Commerce Committee.

Scripts of seven radio commentators,
which were ‘“requested” by the com-
mittee for scrutiny in connection with
representations by the committee that
the commentators might have been “in-
fluenced by un-American sources,” will
be discussed in the report, according to
a committee staff assistant. Portions of
the scripts will be quoted and special
references will be made to particular
passages revealing *“subversive” tenden-
cles, 1t was revealed. Whether the in-
dividual commentators will be identified
with their scripts has not yet been

determined, the spokesman stated. At
present the scripts are identified by
symbols. This system has been used, it
was pointed out, since none of the com-
mentators are being charged with ‘“sub-
versive or un-American activities.” The
committee deliberately refralned from
securing the scripts by subpoena action
since it wor''d imply an accusation, the
spokesmal asserted. Radlo commentators
who will be named in the report, accord-
ing to the committee spokesman, are
Cecil Brown, Johannes Steel, Sidney
Walton, Hans Jacob, Willlam S. Galil-
more, Raymond G. Swing and J. Ray-
mond Walsh.

Members of Congress who hope to
abolish the committee informed The
Billboard that no concrete action would
be taken until a year from now when
the House rules come up for revision.
They hope to use the same technique
employed by Rep. John E. Rankin (D,
Miss.) in reconstituting the old Dies
Committee as a regular standing com-
mittee of the House. Opponents of the
un-American activities committee feel
they could muster enough strength to
order a roll call vote on continuing the
committee and very few Congressmen,
they believe, would be willing to go on
record as authorizing continuance of the
un-American activities group’s opera-
tions.

Reopening of FM Hearings

Seen as FCC Contriteness

WASHINGTON, Jan. 7.—Willingness of
Federal Communications Commission to
reopen hearings on FM frequency as-
signments, beginning January 18, Is in-
terpreted by radio engineers here as an
admission by FCC that it had been hasty
in moving FM transmission from down-
stairs band to the 88-108 mc. band. Con-
sequently, Zenith Radio Corporation,
which petitioned FCC Wednesday (2)
to reserve a portion of the lower part of
the band for FM transmission, according
to those in the know, stands a good
chance of winning the final round of its
bout with FCC to continie FM operation
on the lower frequency.

In trade circles, view is that FCC is
anxious to give FM programing a shot
in the arm by stimulating use of exist-
ing FM receivers and getting more on
the market in the fastest time. FCC, in
announcing Friday (4) that the whole
question will be reopened, stated that it
will Inquire into the additional cost of
equipping FM receivers to operate in
both segments of the bands. It has also
indicated it will consider whether the
lower seg should be reserved for non-
commercial educational, community,
metropolitan and rural stations or only
for rural FM statlons exclusively.

60-Mile Limit
Zenith 1s basing its plea for con-

tinued operation on the lower frequency
on its engineers’ figures, which show that
rural areas outside a 60-mile limit of
an FM station could not pick up a sta-
tion operating on the higher band. FCC
engineers' figures showed good reception
on the higher band within an area of 25
to 30 miles, and up to 60 miles at most.
Presumably, FCC engineers had data cov-
ering reception within the 100 to 125-
mile area in the higher frequency band,
but, if so, the information was not re-
vealed at the earlier original hearing.

The fact that Zenith is basing its plea
for FM transmission In the lower fre-
quency band on public service to the
rural areas is regarded as one point in
its favor. FCC, however, has taken the
position of adversary in the case and
not that of judge, it was pointed out,
and consequently may be prepared to
back up its prior decision.

In addition to Zenith, Stromberg-
Carlson, Radio Manufacturers’ Assocla-
tion and FM Broadcast Institute (NAB)
were in the vanguard, urging FPCC last
summer to authorize FM transmission in
the lower band. Meanwhile, FCC last
Thursday (3) granted 12 additional FM
stations, bringing the total conditional
FM grants to 241. Possible rural coverage
was indicated in only two of the grants.
The same day, the Commission scheduled
26 FM applications for hearing.

FCC Urges Two-Y ear Renewal
Of North American Agreement

WASHINGTON, Jan. 7.—Federal Com="
munications Commission will press for a
two-year renewal of current North Amer-
ican radlo broadcasting agreement, which
governs allocation of international broad-
cast frequencies, at a multipower con-
ference here February 4. FCC, which has
been favoring this policy for some time,
resolved its decision in the wake of an
industry-government meeting here Fri-
day (4), under chalrmanship of FCC
Commissioner E. K. Jett. Commission,
while now unoffictally committed to this
policy, will sponsor any amendments or

reservations which have adequate indus-
try support, Jett indicated.

While State Department officlals cau-
tioned that “We can't go too far in tell-
ing Cuba what to do,” Commissioner Jett
advised that i{f Cuba refused to renew
NARBA provisions, allocations of inter-
national radio broadcasting frequencies
would be controlled by the Berne,
Switzerland, priority frequency list and
that Cuba would not be entitled to the
channels she currently has. Jett warned
that FCC has been keeping its finger on
(See FCC URGES 2-YEAR on page 8)

Collyer Compromise
On Resolutions

AFRA Board Okayed

NEW YORK, Jan. 7.—AFRA’s New
York local board passed the Clayton
Collyer compromise resolution at a con-
fab last week and it will now be sub-
mitted to the members for ratification.
Agreement provides that resolutions
must be submitted to an agenda com-
mittee of the local two weeks before
membership meetings are held. Com-
mittee cannot censor the proposals, but
if the resolutions pass, they must be
sent to a referendum of the entire mem-
bership. However, if a dues-payer dreams
up a resolution and doesn’t present it
to the agenda committee because he
hasn't enough time or for any other
reason, the proposal can be discussed
at the meeting but no action will be
taken until the next get-together of the
local.

There are two exceptions to the new
set-up. Measures of an emergency na=-
ture that come up at the last minute can
be acted upon. Considerations of ac-
cepted procedure; strike votes, collec=
tive bargaining pacts, etc., are also not
subject to the delay.

Petition Originally Required

Original Clayton Collyer resolution
which was passed in November, 1944, by
membership of the New York local,
stated that matters directly or im-
medlately concerning the org, such as
wages, hours and working conditions,
were not to be discussed.at any member-
ship meeting. Only recourse a dues-
payer had who wanted to present a reso-
lution banned by the Clayton Collyer
pact was to get up a petition signed
by 100 members, so his baby could be
considered.

Subsequently, the union’s lawyers
found that the resolution wasn’t legal
because it was against the org’s consti-
tution. New compromise 1s accepted
by all shades of opinion in the union.
For the liberal element, it eliminates the
objectionable censorship provision and
for those on the other side of the fence,
new proposals put forth will be able to
be chewed and digested long before the

membership meets, so they will be
satisfied.
Amended Applic’t’ns

To Be Dropped From
Joint FCC Hearings

WASHINGTON, Jan. 7.—Federal Com=-
munications Commission’s schedule of
consolidated hearings has the commis-
sion so hard-pressed, that PCC from now
on will drop by the wayside any applica-
tlons to which amendments are asked.
FCC late Saturday (5), disclosed a new
rule that anybody who wants to amend
his application will be compelled to
withdraw his bid from the consolidated
hearlng which will proceed without in-
terruption. ‘*“‘Application can be re-
instated later,” FCC sald, “if proper petl-
tion is presented.”

Alan YoungShow
Goes to Fri., 9 P.M.

NEW YORK, Jan. 5.—Bristol-Myers’
Alan Young show, currently airing at
8:30 Tuesday, moves to ABC's 9-9:30
Friday spot February 8. It will take
the time vacated by Willlamson Candy’s
Famous Jury Trials which sticks as a
sustalner in a different slot.

In moving to the Friday time, client
thinks it can gather a piece of the NBC
8:30-9 p.m. Duffy’s Tavern audlence, fol-
lowing the program mood idea. And,
altho the new time has This Is Your
F.B.I. preceding it on ABC, Bristol-
Mpyers feels it is a better lead-in for its
show than Elmer Davls, who airs ahead
of Alan Young Tuesday.

Old Dutch Is leoking for a blg name
commentater for its 1 p.m. Sunday news
spot on WEAF. Show iIs expected to be-
come valuable now that La Guardia no
longer competes.
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Y&R Mulls
Radio Staff
Shift to Accts.

Plans Board Wants Profit

NEW YORK, Jan, 7—Young & Rubi-
cam has under consideration a plan to
take all of its writers and producers off
its staff and put them on client’s
budgets, a move which would save the
agency thousands of dollars a year. Un-
til now, Y&R has operated its radio de-
partment as a service and at a loss, but
the revised tax structure and reconver-
ston problems have forced the agency to
find 2 way to make radio a paying prop-
osition.

Y&R expects to continue paying pro-
duction talent itself, but the money will
come from a 15 per cent production
charge imposed on program budgets
above the wusual 15 per cent agency
commigsion. It has been Y&R’s practice,
on its own packages, to supply a writer
and producer for the straight commis-
slon. TUnlike smaller agencles, where
producers are brought in from the out-
slde on a free-lance basis, Y&R has kept
most of its men on staff as an additional
service. Of course, cilents had to pay
extra for the producer of a package
bought from another source, but, even in
such cases, an agency producer was sup-
plied the sponsor.

Idea is up for consideration by the
Y&R plans board and is expected to pass.
Other large agencies will probably fol-
low suit.

Sterling Satellites
To Divvy Separately

‘G > Air Ti
On ‘Groom’ Air Time

NEW YORK, Jan. 5—The Sterling
Drug Company, in its purchase of ABC’s
Bride and Groom, audience participation
show, has arranged among its sub-
iidlarles, a unique participation deal in
vhich each one will pay a share of the
rogram’s cost, The Rillboard learned

2is week. Sterling, a holding company
~ith eight subsidiaries, will pay the full
time and program costs to ABC, but
will collect the money from its divisions
on the basis of their participations In
the program.

As It stands now, Bayer’s Aspirin will
take the opening commercial five times
a week. Dr. Lyon's Tooth Powder has
the middle commercial five times a week.
Fletcher’s Castoria gets the closer twice
a week and Phillips’ Milk of Magnesia
will be plugged at the end of the show
three times a week. Two of the five cow-
catchars 2a week go to Champho-
Phenique, two to Ayer's Pectoral and
one to Energine.

Product line-up is, of course, sub-
ject to change, mostly on a seasonal
basis. During the winter, when many
people have colds, Sterling will lay em-
phasis on cough remedies, etc. In the
summer. Energine Cleaning Fluid and
Shoe White may get a heavier play. It
is also possible that one or more prod-
ucts will be faded out on transcribed
Coast repeats and a live commercial for
another inserted. The whole theory is
to give Sterling as much flexibility as
is possible on & web show. Products
advertised, of course, are subject to the
approval of ABC.

Sterling will work out with its divi-
stong, rates for payment which will es-
tablish levels for commerclals. depending
upor: their length and location in the
show.

Cal Tinney, the Oklahoma Philoso-
pher, now on WJZ goes netiwork and
will fill the slot occupied by “Charlie
Chan” over ABC, 10:15 to 10:30 p.m.,
Mondays thru Fridays. New show
preems January 7, and will be co-op
sponsored same as “Chan.” Thus sta-
tions can use it either as sustainer or
commercial.

‘&Easy Is the

heard on NBC.

the Prexy in the White House.
dential appointment.

out of Philadelphia,

NEW YORK, Jan. 5.-—Hottest flack in Washington this week Is a
pert, black-haired Hiternian named Mary Cavanaugh. She handles
WRC-NBC in the Capital, also pitches in on promotions of programs

One such show is the International Harvester Harvest of Stars
show. As part of a current promotion the program had used Sgt. Eugene
List on a broadcast, and since Sergeant List had played for President
Truman at the Potsdam Conference in Germany some meonths ago, the
program flacks (George Daly and Fred Coll) wanted the sarge to meet

Only the Prexy was busy preparing his radio.talk, of last week, and
getting a definite White House appointment was no cinch. So the
program p. a’s went ahead and skedded List to appear at his public
school in Philadelphia to grab some space while waiting for the Presi-

List was skedded to show in Philly at 9 a.m. Friday (4) when word
came thru that Cavanaugh had set him to meet the Prez at 11:45 a.m.
the same morning. It was a close shave but a chartered plane could
make the date. Then came the nasty weather and all planes grounded

So Mary Cavanaugh went to work and shifted the appointment
to 1 p.m. Friday at the White House. Then the train from Philadelphia
was idelayed by weather and Sergeant List didn’t arrive until after 1 p.m.
By which time the Messrs. Coll, Daly and List were ready quietly to take
a powder. After all, the Prexy is the Prexy, and more than a little busy.

Only Mary Cavanaugh didn’t agree and set up another date with
President Truman. And at 2:45 p.m. Sergeant List saw his Commander-
In-Chief. In addition to which, every news and news photo service
covered the deal and the clips came from far and wide.

To all of which the WRC publicist said only, “It wasn’t so tough
as it sounds. After all, the President did want to see Sergeant List.”

Word for It”

Groaner Seeks Suit Switch
To Use Peonage Law To Fight
Kraft Suing in N. Y. Courts

Cheesers, If Losing, May Try To Keep Bing Off the Air

NEW YORK, Jan. 5—A California
“gslave” law, designed to protect from
peonage Japanese, Chinese and Mexican
agricultural workers, may he the basis of
Bing Crosby’s defense in the suit brought
against him by the Kraft Foods Com-
pany, his sponsor, and J. Walter Thomp-
son Agency, for alleged refusal to fulfill

his contract. Signed in 1933, the Crosby-

Kraft deal was supposed to run thru
until 1950, but a California law says
that no contract is valid after seven years
unless both parties agree to extend it.
Rule will apply only if Crosby can get
the case switched to the West Coast.

Kraft, in the New York State Supreme
Court, has asked that Crosby be pre-
vented from appearing on any other
program unless he first gets the cheese
company’s permission. The suit, filed
Thursday (3), is designed to get the
singer back into Kraft’s fold rather than
bar him from the air entirely. If Bing
returns, the whole thing will be dropped.
Until that time, because “of the unique
character of the defendant’s (Crosby’s)
service,” reads Kraft's complaint, “they
have peculiar value to the plaintiff Kraft
and ‘the loss thereof cannot be reasonably
or adequately compensated in damages

., Kraft will try to kezp him off the
air.

However, radio trade says that Crosby
will claim that New York has no juris-

diction over him and that the case must
come up in California, he being a resl-
dent of that State. If it does go to the
Coast, the law, which was originally in-
tended to protect illiterate immigrants
from long-term indenture to California
farmers, may protect him. Crosby makes
the peon-like salary of 5G a week for
the show.

Determining jurisdiction is a legal tan-
gle which will require at least an Oliver
Wendell Holmes to unravel. Crosby, as
noted above, is a California resident.
Kraft is a Delaware corporation with
principal offices in the State of Illinois.
J. Walter Thompson is incorporated un-
der the laws of the State of New York.
The contract was drawn up {n New York
and Chicago, but Crosby signed it in
California, Kraft in Illinols and JWT in
New York.

Ban Ridiculous

Meanwhile, W, F. Lockridge, JWT air
director in the Midwest, branded some
press reports of the sult as false. He
cited the statement that Kraft wanted
to ban the Groaner from the air entirely
and called this “utterly ridiculous,” add-
ing that JWT and Kraft didn’t care how
much Bing chirped for public service but
that another commercial show was out.

Der Bingel’s 5G salary question he dis-
missed as not too important, since he
(See Groaner’s Suit Switch on page 8)

World’s Most Honored Flights
Newest Longines-Wittnauer Seg

NEW YORK, Jan. 8.—The Longines-
Wittnauer Watch Company, sponsors of
Symphonette, will back a new, 13-week

series of transcribed shows featuring
Capt. Eddie Rickenbacker, February 2.
Program, called The World’s Most Hon-
ored Flights, goes on 150 stations.

Show will be written by Col. Hans
Christian Adamson, radio writer, who
accompanied Rickenbacker on his famous
Pacific flight, and directed by Lester

Vail, former March of Time producer.
World's Most Honored Flights will have
no opening commercial, a 30 to 40-second
middle commercial and about a minute
of plug talk at the end. Total com-
mercial time will be about four minutes
less than on most half hour shows.

Format will use dramatizations of fa-
mous flights from the history of aviation.
Rickenbacker will donate his fees to the
ariny alr forces ald soclety. Symphonette
will remain on the air.

udget Show Yen, New Trend

®
Reconversion,
Taxes Cause

®
Slim Class A time available,
need for selling shows and
bet coppering point way

L
NEW YORK, Jan. 5.—Lilke every other
fleld of radlo activity, talent and pack-
age production are beginning to feel the
impact of reconversion and a revised
U. S. tax structure. More and more
sponsors are demanding and getting

more and more low-budget programs
from package houses, webs and their
own agencies.

The downward trend in radio pro-
grams is typified by eight different
cllents of one large agency. The aver-
age budget proposed by these sponsors
is $2,500, and each one has had several
programs offered to him. Another good
example of today’s prices, on the aver-
age, is the line-up of five new shows
which ABC is offering for Monday night
airing. Costs of the five sustainers
range from $3,000 to no higher than
$6,000 a week. Producers all around
town are ready to meet the demand
with shows llke The Saint, the Black
Mask, a host of other mystery segs,
more audience participation than the
boys can remember in years and liberal
sprinkling of situation comedy. Clients
are looking, some are buying, and &Il
are hoping for another Fibber McGee
and Molly, the classic éxample of 2 low-
cost show which skyrocketed.

Reconversion, Taxes

The two major reasons for the trend
are, in the oplnion of top program
execs, self-apparent: Reconversion and
taxes. Price controls, shortages, priori-
tles and a natural disinclination to pro-
duce while taxes take 85 cents out of
every dollar, have all held up manufac-
ture of clvilian goods, But today, when
corporations have been given substantial
tax rellef, management is reluctant to
throw its money into advertising. Dur-
ing the war the government paid a
goodly part of the ad cost. That has
been changed.

However, there are other reasons why
advertisers don't want to sock their
dough into programs costing $10,000
and up. Foremost among these, it is
said, is the fact that the only Class A
time available with any regularity, 1s
on ABC and Mutual. Both of the junior
webs have rating structures, which on
the average, are lower than Columbia’s
or NBC’s. When a client buys a pro-
gram costing $10,000 or more, he ex-
pects g rating of 12 or better. But, when
his supposed 12 rating show 1is sur-
rounded with programs hitting fours
and fives, the high cost program gen-
erally tends to drop. There are, of
course, exceptions to the rule. Walter
Winchell is ABC’s hest case in point,
and Gahe Heatter doesn’t do badly at
all on Mutual. Even tho neither is in
the high-budget bracket, both maintain
excellent ratings despite the influence
of low program cost. However, most
sponsors feel, justifiably or not, that low
ratings operate in radio the way bad
currency does in economics. Bad money
tends to drive out the good. Conse-
quently, less expensive shows go to ABC
and MBS.

A second reason above finances for
the plethora of low-cost programs, is the
constant need in the post-war pertod
for merchandisable shows. Before long
it is expected that many consumer goods
will return to the market and with
them, furious competition. The pro-
gram which can tie-in with dealer pro-
motions, glveaways and all the other
sales hypos is in demand. Magazine,
newspaper, billboard and display sup-
port needed for such boosts cost money.
Rigld ad budgets generally mean that
the support is drawn from dough which
would normally be devoted to program-
ing. It is further noted that audience
participation and other low-cost fore

(See Low Budget Show on page 8)
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Raleigh Shifts Part
Black-White Ads to
Bates From BBDO

NEW YORK, Jan. 5.—Raleigh Ciga-
rettes’s account covering black-and-
white space has shifted from B.B.D.&O.
to the Ted Bates agency. Move involves
only a part of Brown & Williamson’s

A
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(Presenting the

“FIRST TWENTY-FIVE”

nighttime,

“FIRST TEN”

daytéime and *“FIRST THREE> Saturday afterncon programs in order
of their impact rating® and based upon their Hooperating of December 30)

perifodical advertising, the remainder still | Programs Impactigs=Spofisor,  Sponsor Net- Hooper-
in B.,B..D.&0.’s hands. Nighttime Rating Ident. Agency work ating
Radio shows bank rolled by Brown & | RADIO THEATER 23.4 91.8 Lever Bros. Co. J.W. T. CBS 25.5
Williamson stay with Russel M. Seeds, Lux Soap & Flakes
Chi agency. Shows, all alred over NBC e =
net, a;e: }%,ed Skelton, Tuesday at 10:30- FIBBER McGEE S. C. Johnson & Son N, L & B NBC 29.2
11:30 p.m; Raleigh Room With Hilde- | AND MOLLY 230  78.6
garde, Wednesday at 8:30-9 pam., and | gop yoPE 228 779  Pepsodent Div. F,C&B NBC 29.3
People Are Funny, Friday at 9-9:30 p.m. Lc“,’:, Bros. Co.
- Various Products
3 CHARLIE ) Standard Brands J.W. T. NBC 27.8
AFRA Candidates Seletted McCARTHY 195 701 Chase & Sanborn
offece
NEW YORK, Jan. T.-——Candidates for
office at AFRA’s New York local have WALTER ) Andrew Jergens Co. L & M ABC 22:2
been chosen. For prexy it Is between WINCHELL+* 17.7 79.6 Jergens Lotion
= Oollver ﬁﬁ;‘@g“’;jﬁ“‘vgh;'. Mem- | JACK BENNY** 170 676 American Tob. Co. R & R NBC 25.2
iy trike Cigs.
Arthur, Alan Bunce, Ben Grauer, Quentin ucty E
Reynolds, Margaret Speaks and Ned TAKE IT OR Eversharp, Inc. Biow CBS 20.0
Wever. Louis Van Rooten for treasurer, LEAVE IT 16.4 82.0
:;}C;, g:i(l)lrggeu]?;%kesp;?;dzecording secres SCREEN GUILD 13.0 6€5.5 Lady Esther, Ltd. Biow CBS 19.9
Members of the union must have their BANDWAGON 12.5 68.6 s. W F;,!ctho. L. W.cRam- NBC 18.2
i ballots in by noon January 28 for them aniousitarocucts Seymro:
to be valid. Officers are elected for one- | TRUTH OR CON- Procter & Gamble Co. Compton  NBC 17.6
year terms. SEQUENCES 12.3 69.8 Duz
: JACK HALEY ga!lional Dairy M&A NBC 17.8
o = 5 67. test
Dale Permit To Build Outlet | SHOW 118 1 __soulifs _
JOAN DAVIS.ANDY Lever Bros. Co. Y & R CBS 17.7
CONCORD, N. H., Jan. 5.—Governor RUSSELL 11.0 62.1 Swan Soap
M. Dale has been granted a con- ;
gg‘ixggﬁ)n permit for 2g50-watt local MR. D. A. 10.8 45.5 Br:ls!l'ol-hg:yelrs Co. D,C &S NBC 23.8
standard broadcasting station, to be lo- Vitalis pana
cated In this, the capltal city of the }| your HIT American Tob, Co. F, C & B CBS 13.8
State. The new transmitter will use PARADE 10.6 77.0 Lucky Strike Cigs.
1,450 kilocycles band. - =
g loey ABBOTT AND R. J. Reynolds Co. Esty NBC 19.9
COSTELLO 9.6 48.2 Came! Cigs.
vOX POP 9.6 62.5 Emerson Drug Co. M-E CBS 15.3
Bromo Seltzer
THANKS TO THE R. J. Reynolds Co. Esty CBS 11.7
YANKS 9.5 81.4 Camels-Prince Albert
] ‘ CRIME DOCTOR 9.3 62.8 Philip Morris & Co. Biow CBS 14.8
@ GREAT Kraft Foods Co. N,L&B NBC 19.2
c aw GILDERSLEEVE 9.1 47.3  Parkay & Kraft
MUSIC HALL 9.0 46.6 Kraft Foods Co. J.W. T, NBC 19.3
B Various Products
S that's beard EDDIE CANTOR 8.9  48.2 Bristol-Myers Co. Y & R NBC 184
all over the importam Trushay, Sal Hepatica
DR. CHRISTIAN 8.8 55.0 Chesebrough Mfg, Co. M-E CBS 16.0
EL PASO Vaseline
BOB BURNS 8.7 55.9 Lever Bros. Co. R &R NBC 15.5
SoutbweSt Lifebuoy Soap
BLONDIE 8.7 56.2 Col-Palm-Peet Esty CBS 15.4
1000 Waas - 600 KC Eupee Suds
Dorrance Roderick, Owner _
Val Lawrence. Mgr. AMOS 'N’ ANDY 8.5 55.6 Iﬁgver Bros. Co. R & R NBC 15.2
inso
- — —— Daytime
HUWARD H. WILS[]N 0. BREAKFAST IN Procter & Gamble Co. Compton ABC 7.7
Nutianal Biprotentatiies HOLLYWOOD 54 706 lIvory Flakes
IVIA PERKINS 5.2 65.8 Procter & Gamble Co. D-F-S CBS 7.9
Oxydol
BIG SISTER 5.0 68.4 Lever Bros. Co. R &R CBS 7.3
BOSTON’S EXCLUSIVE ’ Rinso
A M E R'CA N PEPPER YOUNG’S Procter & Gamble Co. P & R NBC 7.7
FAMILY 4.8 62.6 Camay
BREAKFAST IN Kellogg Co. K & E ABC 7.8
HOLLYWOOD 4.6 59.2
AUNT JENNY 45 755 Lever Bros. Co. R & R CBS 5.9
Spry
MA PERKINS 4.3 68.7 Procter & Gamble Co. D-F-$ NBC 6.3
Oxydol
WHEN A GIRL Gen. Foods Sales Co. B & B NBC 8.6
MARRIES 4.2 49.6 Various
A COWLES STATION KATE SMITH (l;.en. ll';oodsFSlalkes Co. B & B CBS 7.2
X Y t
Represented notionolly by the Katx Agency SPEAKS 3.7 52.0 Pz:t R;?s';n Bara::s
TODAY'’S General Mills Knox- NBC 5.4
CHILDREN 3.5 65.4 Bisquick Reeves
g y 1 Saturday Afternoon — —_—
p””, ”[m”””’/ﬂ”;‘ THEATER OF Armstrong Cork Co. B, B,D & O CBS 7.4
; TODAY 4.4 59.3 Armst’g Floor Covs.
Nllado 'v‘rom ;our own Dhﬁlol or naqnltll‘v‘r in usn‘y = N = . 7
IR TR ogder stoo) smali=scost SasitiLtien 88 o, STARS OVER ari-Rich Products orenson 7.4
Now dol k for RCA, MCA, DANNY
KAYE, EDDIE ROCHESTER, JACK BENNY, HOLLYWOOD 3.8  51.6
Y SER: JOAN, EOWARDS, #fs, GRAND CENTRAL Pillsbury Flour M-E CBS 7.4
Write for pamphlet STATION 3.1 424  Various
e 7o Sell Yaur *Percentage of audience tuned to program and conscious of sponsor.
self,” free samples,
prise list B Maid *#*Includes second broadcast on Pacific Coast.
orders everywhere. N, L & B—Needham, Louis & Brorby; F, C & B—Foote, Cone & Belding; J. W. T.—

MOSS

Photo Service

155 W. 46, N. Y. C. 19.

J. Walter Thompson; L &

M—Lennon & Mitchell; M & A-—McKee & Albright; R & R

—Ruthrauff & Ryan; R. M. S.—Russell M. Seeds; D, C & S—Doherty, Clifford &
Shenfield; K & E—Kenyon & Eckhardt; D-F-S—Dancer-Fitzgerald-Sample; P & R—
Pedlar & Ryan; Y & R-—Young & Rubicam; M-E—McCann-Erickson; R-W-C—Roche,
Williams & Cleary; S & S—Small & Seiffer, Inc.; B & B—Benton & Bowles; N-E—
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FCC Urges 2-Year
Renewal of NA Pact

(Continued from page 6)
the NARBA situation, and indications
were that Cuba eventually would come to
terms.
“Reaching for Stars”
Impression here, as result of last Pri-
day’s conference, is that Cuba was reach-
ing for the stars and that she will ac-
cept compromise. Cuba’s demands for
additional frequenctes, alred at the con-
ference, were opposed almost unanimous-
ly by spokesmen from various parts of
industry and government, with views
alred by State Department offictals, FCC
spokesmen and a majority of the more
than 60 radio engineers and consultants
who were present. Industry representa-
tives ridiculed Cuba’s demands as “ridic-
ulous.”

Evidence submitted by Raymond I.
Guy, National Broadcasting Company
representative, indicated that Cuban
citles comparable to metropolitan areas
in the U. S. have three to five more sta-
tions. One engineer asserted that poli-
ticians had taken over control of radio
in Cuba and that political parties there
were putting up stations right and left
to keep in power. Another industry
spokesman laughingly suggested that
“Maybe they’'ve found some more street-
car ralls and theyre planning to use
them for antenna.” Antennas are so
thick in Cuba, he added, they look like
telephone poles.

Reconsideration Urged
State Department officials advised they
would contact U. S. Ambassador R. Henry
Norwebb and attempt to get the Cuban
government to reconsider its demands
before the actual conference here. In-
dustry spokesman asserted that Cuba is
not using the frequencies which it al-
ready has to their best advantage. One
radio consultant inquired what the
Cuban government would do with new
outlets if it doesn’t have the money to
improve existing equipment, as indicated
in a Cuban government memorandum

outlining its frequency demands.

Commissioner Jett favorably discussed
proposal to give U. S. firms one year,
from the Pebruary 4 conference, in which
to file applications for use of interna-
tional frequencies, in view of fact that
during the war no such applications were
considered. Cuba thruout the war
granted international licenses to Cuban
applicants, and the Canadian govern-
ment Kept a file of applications so that
operators first to apply would be first
to get operating licenses.

Low Budget Show
Yen New Trend

(Continued from page 7)

mats make as good for merchandising as
expensive productions.

Coppering a Bet

Third reason is a growing trend among
the larger advertisers to take a chance
on new, inexpensive packages. When a
sponsor feels he has sufficlent coverage
via other media and when the client
has one or more high rating programs.
he may feel he can afford to try a cheap
show which has a chance of coming up.
The most typical example of this prac-
tice, trade says, 1s Bristol-Meyers and
the Alan Young show. Client had two
top-bracket programs, Eddie Cantor and
Mr. District Attorney. With those two
and an intensive job in black and white,
sponsor felt that he could let a couple
of bucks ride on a new comic who
might pay off later on. In race track
patios, that would be called coppering
a bet.

Some of the industry’s most astute
observers conclude from these facts that
the day of the $15000 show may be
over except in some special cases,
Cheaper shows, falling into a few pat-
terns and fewer blig names will be the
rule. “It can lead,” remarked one top
agency man, ‘‘either to a horrible series
of stereotypes or to a return to imagi-
nation, daring and brains in radio. Let’s
hope it’s the latter.”

GROANER’S SUIT SWITCH

(Continued from page 7)

had offered more for this year and
Crosby had shown no great interest.

“Frankly,” Lockridge sald, '“we were
very surprised when Crosby notified us
that he wasn’t going back on the air
for Kraft.”

Trade reports Bing considering bigger
and better offers and so is keeping mum.
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NAB Decides
Petrillo Needs
Industry Action

L.OS ANGELES, Jan, 7.—NAB board of
directors decided last Saturday (5) to go
to work on the Petrillo problem indus-
try-wise rather than as the NAB and
formed a 15-man committee representing
the NAB plus nets and stations not now
a part of the assoclation. While nothing
was sald about it, the fact that Sidney
Kaye, counsel of Broadcast Music, Inc.,
made a “progress report” at the meeting,
was enough to highlight in the board’s
mind that, by concerted effort, the radio
industry had brought reason to ASCAP
and by concerted effort they might bring
about a contract with the American
Federation of Musictans which would not
be a constant sword hanging above the
industry’s head.

Idea is not that radio wants to or
will fight Petrillo, but that it wants to
reach an agreement with JCP and his
members which will stick for a long
enough time so that broadcasting can

worry about its other problems. Com-
mittee includes Justin Miller, NAB
prexy; Robert Swezey (MBS), Mark

Woods (ABC), Frank White (CBS) and
F. M. Russell (N¥BC) for the webs and
for the stations, Marshall Pengra
(KRNE), Clair McCullough (WGAL),
John Elmer (WCBM), James D. Shouse
(WLW}, J. Harold Ryan (r't. Industries),
Paul Morency (WTIC), Ricnard D. Shafto
(WIS), Walter J. Damm (WTMJ and
FMBI prexy), Wayne Coy (WINX) and
J. Leonard Reinsch (WSB). Job of the
15 is to study Petrillo and all his mani-
festations and to arrive at an approach
to music and musical untons on the alr.

NAB Votes for Miller
Confab With Petrillo

HOLLYWOOD, Jan. 5.—Radlo indus-
try’s jitters over an impending impasse
with the American Federation of Musi-
clans was manifested here yesterday
when 25 execs of the National Association
of Broadcasters voted to have Justin
Miller, NAB president, renéw attempts
(as predicted exclusively in the last is-
sue of The Billboard) to have a confab
with James C. Petriilo, AFM chief.

AFM, which recently banned American
use of short-wave muslcal programs, has
slated its mid-winter board of directors
meeting for mid-January in Chicago and
is expected at that time to consider the
entire problem of radio employment.

Need for a confab with Petrillo to iron
out musician employment is paramount
in the minds of many radlo execs, not
only with regard to standard broadcast-
ing but also Frequency Modulation and
television.

NAB Sets Up Radio
Freedom Committee

HOLLYWOOD, Jan. 7. — Committee
along the lines of the Newspaper Frec-
dom Committee will be formed by Justin
Miller, head of the NAB, with the au-
thority granted him by the board of di-
rectors this weck. Radio Freedom Com-
mittee will study how to keep the air
free in all ways and watch carefully at
all times over any tendency toward
shackeling the miked word.

Unspoken pari of the job will be to see
that Mr. Whiskers doesn’t move toward
government radio, there being a definite
trend among a certaln segment of the
men on Capitol Hill in that direction.
Idea is, of course, that with govern-
ment radio the party in power controls
the transmitted word and freedom might
very logically go out the studio windows.

Chi Gets NAB Convention

HOLLYWOOD, Jan. 5.—Chicago will
hold the next NAB convention on Octo-
ber 21-24, the board of directors decided
yesterday (4). Convention will be the

first in several years and also the first
to which Justin Miller will make a re-
port of his trusteeship,
office.

since taking
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That Kirby Burn

NEW YORK, Jan. 7.—NAB pub-
licity committee is doing a quiet
burn about NAB's hiring Ed Kirby
as publicity director without a
courtesy clearance with the com-
mitteemen. Several have filed
squawks with the NAB, others
have unofficially washad their
hands of the committee and lits
functions.

Contestant Shrinks
Edwards’ Duz Okay

NEW YORK, Jan. 5.—A terribly crucial
situation suddenly developed on a re-
cent Truth or Consequences broadcast,
Procter & Gamble sponsored show on
NBC, when a Mr. Lux, no less, made his
appearance among the contestants. Ralph
Edwards, resourceful emsee, even in the
tightest of tight spots, introduced the
gentleman as Mr. Duz, a slight change in
monicker for which the sponsors were
vastly grateful, according to David (Oh,
My Gosh) Alber, Edwards* press agent.

NAB Board Okays
Kirby’s Flack Plans

HOLLYWOOD, Jan. 7.—Ed Kirby last
week received a green light from the
board of directors on his expanded NAB
flack plans. Idea, as reported last month
in The Billboard, is to set up a real
p. r. 0. in New York, Chicago and Holly-
wood and an expanded publicity staff
at headquarters in Washington. D .C.
staff, besides Kirby (as public relations
counsel), will include an editorial direc-
tor and two researchers.

Kirby is said to want Major Pollack,
who worked in the army p. r. 0. in New
York, for flack there, but Pollack is sald
to have committed himself to another

Job. However, Kirby’s choice on the
Coast, a chap named Kolson, is available,
it’s understood, and the NAB okayed him
—altho as The Billboard goes to press,
Kirby states that he hasn’t anyone’s
name on the dotted line.

NAB will, however, endeavor to do an
industry p. r. o. job, and the trade bovs
are watcihng just how far the job will

NAB Board Pitch
To Urge Radiomen
To Work for AFN

HOLLYWOOD, Jan. 5.—Ed Kirby,
speaking for the Armed Forces Network,
made a plea to the board of directors of
the NAB for help in getting technicians
and radio men in all capacities to take

civil service jobs with the army to fill
the positions which are being opened
rapidly as high point men are released
from the services.

NAB-ites promised to do their best to
sell the idea of broadcasters getting into
civil service for the occupation dura-
tton—and a campaign will be waged to
sell the boys in civvies on doing a Mr.
Whiskers peacetime job. No committee
was appointed, but everyone promised
to do something about the matter.

go, as it’s going to cost 8% and money
fsn't going to flow too easily in the
years to come.

more on the
same subjec

More people live in those portions of the 7 great
states covered by WOR (18,399,713), than live
in the combined cities of Chicago, Los Angeles,
Detroit, Pittsburgh, San Francisco, and St. Louis.

More money ~ 26 billion dollars —was spent in
1944 by people in WOR's territory than the combined
goals set for the 7th and 8th War Loan Drives by the
United States Treasury Department,

More homes in the WOR area have radios than
America’s largest selling national magazine has
buyers. Our digit deliverer, Miss Ochs, will remind
you that we're talking about 4,704,675 homes.

MUTUAL

More stories of how WOR has successfully sold
goods rest in WOR's files than in the files of any
other one station in the United States. The number,
we keep repeating, is exactly one hundred and six.
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Durr Raps Ad Pressures on Al

Too Short for a Head

Good Shows
Hurt, He Says

FCC commissioner lays
down blueprint of mini-
mum standards for radio

e

NEW YORK, Jan. 8 —Commissioner
Clifford J. Durr, of the Federal Com-
munications Commission. addressing the
joint radio committee of the Congrega-
tional, Methodist and Presbyterian
Churches of the United States at the
Gramercy Park Hotel here last night (7),
assailed “advertising pressures” on the
air and declared that ‘‘economic concen-
trations in the control of program
sources have been built up which
threaten that diversity in the sources of
news and opinion upon which we must
rely for the safety of our democratic in-
stitutions.”

Durr praised the performance of broad-
casting during its 25 years of existence
and he voiced high hopes for the future
of radio thru expansion in FM and tele-
vision. He added, however: *“Unfor-
tunately, as in the case of all instru-

(Sec DURR RAPS AD on page 24)

KXOK Airing Mixes
P. S. With Meeting

On Housing Shortage

ST. LOUIS, Jan. 7.—Station KXOK,
with alertness last week brought its lis-
teners an unscheduled public service
program of major importance, altho it
had to dump a regularly scheduled com-
merctal show to do it. After a period
of picketing the United States Employ-
ment Service office and various down-
town intersections and meeting with the
mayor and the board of aldermen. home-
less World War II veterans of St. Louis
staged a mass meeting at the Soldiers’
Memorial in downtown St. Louis on
January 3 to discuss the acute housing
situatton affecting not only veterans but
almost everyone in the nation. KXOK,
realizing the importance of this meeting
to the general welfare of the community
and to further the understanding be-
tween the veterans and the public can-
celed its regularly scheduled program,
American Town Meeting, to broadcast
exclusively this meeting which was ac-
tually a town meeting of veterans and
members of the Citizens Housing Com-
mittee.

The broadcast was presented from 7:30
to 8:25 p.m., with spectial news an-
nouncer Alex Buchan, of KXOK, ex-
plaining the activities to the listening
public. Buchan is a veteran of {five
years service with the RAF, and the U. S.
Navy Air Corps and he interviewed many
veterans on their individual problems,

MBS “Queen” Airs
From Earl Carroll’s

HOLLYWOOD, Jan. 7—Mutuals
Queen for a Day air show, back here from
an Eastern tour, is using Earl Carroll’s
for broadcast headquarters. Net says
reason for foresaking Hawali Theater
where show was aired before, is to ac-
commodate bigger crowds. However,
strong point in favor of switch to Car-
roll's is that latter is right on Sunset
Boluevard’s radio row where show can
pull in palmers and thereby place Mu-
tual with the other nets in audience
grab game.

Coast ABC To Primp Up
KECA Playhouse With 35G

HOLLYWOOD, Jan. 7T.—American
Broadcasting Company will sink $35,000
into revamping its KECA Playhouse with
work due to start March 1. Studio is the
only one owned by net here capable of
handling crowds and is origination spo;
for Al Pearce Show. Top attention wil
be devoted to improving sound facilities.

]‘ ARRIED FOR LIFE, Mutual's addi-
tion to the marriage derby, bows
in as a once-a-week shot January 14 at
10:30 a.m. During the test period, pro-
gram will not be heard in New York,

Joe O’Brien, ex-chief announcer at
WMCA, New York indie, has just been
transferred from the infantry to a post
in the Armed Forces Network in Germany.

Karl Mark, radio director for Al Paul
Lefton, New York agency, will be mar-
ried to Patricia Greenfield January 18.
They're going to Havana.

Perry Como, of the *‘Chesterfield Supper
Club’”” show on NBC, is expected to cut
out for the Coast soon to make a picture
for 20th Century-Fox. Show will either
accompany him to Coast or get a replace-
ment while he’s away,

Tom O’Brien, just out of blues and
ex-Conover model flack, takes over at
the Grand Rapids, Mich., office of the
Assoclated Broadcasting System as pub-
licity chief.

William Abernathy new night program
manager at ABC. Abernathy has been
a staff miker at both ABC and NBC for
16 years. James Bixler slips into slot of
assistant manager of ABC music depart-
ment. Raymond Diaz continues to ride
herd on ABC night programs and mikers,

Burton Adams, after two and a half
years in the navy, has returned to NBC
station relations as station contact. Hc'll
handle co-cperalive programs.

Bill Shirer, CBS correspondent, at the
Midtown Hospital in New York for an
abdominal operation. Expected to be off
air for number of weeks.

Benton & Bowles, New York agency,
recently put out the welcome mat for
three returned vets. They are: Larry
Dunham, who'll work with Al Whitman
on General Foods; Don Waterous, back-
stopping on Florida citrus account; and
Russ Zeininger, who'll write commer-
cials.

CBS television last week sold its second
series of time spots to the Elgin Watch
Company. Pact is for two announcements.
J. Walter Thompson is agency. NBC tele-
vision alse signed the Waltham Watch
Company for three announcements. N. W.
Ayer & Son handles Waltham account.

George M. Benson, er-navy and ez-
NBC sales manager, has entered Mutual's
network saies department as v.-p. in
charge of sales. Benson served as radar
officer in navy. Howard W. Cann, dis-
chargece from the Army Air Force and
ex-ABC sales staffer, is another addition
to Mutual’s sales sct-up.

Schlitz Beer will sponsor a special half-
hour show celebrating Milwaukee's Cen-
tennial and starring native son celebs
over ABC net, January 30 from 10:30 to
11 p.m. Agency is McJunkin Advertising
Company of Chicago.

District meeting of CBS affillates will
be held in Hollywood January 18 and
will be attended by 24 reps from 15 CBS
outlets in this territory. Confab will be
devoted mostly to airing recent engi-
neering developments,

Glenn Middleton returns from five
years’ service in the army to CBS-KNX,
Hollywood, as contact producer. His first
chores will be on Frigidaire-20th Century-
Fox show,

Bloyce Wright will be production
manager for KGO, ABC’s San Francisco
affiliate, after quitting similar post with
WKY, Oklahoma City station. He'll
work with Gayle V. Grubb, KGO man-
ager, who switched from the Oklahoma
City outlet two months ago.

“Gilt Edzc Melodies,” quarter-hour re-
corded show produced by KVOX, Fargo-
Moorhead, Minn., station, will be aired
on eight stations of North Central Broad-
casting System. Sponsors are Farwell,
Ozmun, Kirk & Company, St. Paul, Minn,
1t will be heard over KGCS, Sidney,
Mont.; KLPM, Minot, N. D.; KGCU, Man-
den, N. D.; KDLR, Devils Lake, N. D.:
KSJB, Jamestown, N. D.; KABR. Aber-
deen, S, D.; KOVC, Valley City, N. D.

Dick Conner, v.-p. in charge of opera-
tions for the Associated Broadcasting
System, is visiting the Midwest, South

and Inter-Mountain areas,
affiliated stations.

calling on

KCMO, Kansas City, Mo., station has
recently added two announcers, Kirk
Hammer and Harry Grove, both former
servicemen. Other additions coming up
in sales and promotion departments.

Hugh B. Terry, who heads CBS Den-
ver outlet, KiZ, to Hollywood to huddle
with web erecs and take in the NAB
meet to be held in Los Angeles.

Les Bowman, CBS Coast Division engi-
neer, leaves Hollywood to atftend Radio
Institute of Engincers in New York. Ex-
pects to stay cast for a couple of weeks
and glom video and FM research there.

Charmaine Werner is back at Blue's
Hollywood outfit, In net’s flackery in
pre-ABC days, she now joins sales pro-
motion department.

Going strong on public service, KTUC,
Tucson, Ariz., station, has presented fits
city with a twin iron lung as a New
Year's gift. Presentation ceremonies at
the County Hospital were aired by the
station.

Edward Stodal, formmer marine combat
correspondent, has account exec job
handling radio at Hillman, Shane,
Breyer, Los Angeles agency.

John B. Hughes, Associated’s news fn-
terpreter, goes on a nationwide lecture
tour and will return to Hollywood in the
early spring.

Zack Hill, former WWJ, Detroit, miker,
back at his old post last Wednesday (2)
upon his return to civvies.

Grandon Rhodes, who has been asso-
clated with NBC television shows, most
recently “The Devil and Daniel Webster,”
is in Detroit to do an industrial motion
picture for the Jam Handy organization.

Frank E. Shaffer, out of navy, has
joined.the miking staff at WAKR, Akron
station.  Formerly, Shaffer was an=
nouncer for WMMN, Fairmont; WAJR,
Morgantown, and WBLK, Clarksburg, all
in West Virginia.

Bob Stephan, radio editor of The Cleve-
land Plain-Dealer, in New York for the
week.

Paul Sevareid, brother of the more
famous Eric has been put at the head
of radio department at Fadell Company,
public relations and ad agency in Min-
neapolis. Before going into uniform-—
recently discharged a major-—he was on
staff of WLOL, Mutual outlet here.

After 20 years in radio, Joe East, time
peddler for WTCN, ABC Twin Citles out-
let, is taking his first real vacation. JXle
and the missus have gone to Mexico for
two months. Joe joined WTCN when it
was WRHM back in October, 1925,

William H. Hawes Jr., recent navy
grad, will soon join the Ralph Edwards
radio show in Hollywood. Before serv-
ice, he handled production.

Mary Helen Raies, Akron University
grad, enters the WADC, Akron CBS out-
let, as a continuity writer.

Frank Allen, veteran miker, has re-
signed his job at KMOX, St. Louis CBS
affiliate, to work for WIND, Chicago sta-
tion.

Andrew Cowan, CBC war correspondent
in Italy and France, ships back to Lon-
don to represent the CBC international
service. He'll attend UNO conference
opening in London January 10,

Paul J. Doniger was recently added to
the promotion department of Seventeen

mag. Doniger rides herd on research.
Formerly was with WOR, Keystone
Broadcasting System, and Young &
Rubicam.

Jack Lacey, back in civvies after three
vears in the army, has taken over slot
of program director of Station WHTD,
Hartford, Conn., local Yankee and Mutual
outlet. Before army, Lacey was chief
announcer at station,

Hot jazz jam sessions went on full
Associated Net sustaining last Thursday
(3), originating from WWDC, Washing-
ton outlet from 11:30 to 11:45. Trum-
mie Young's sextet was the first band
aired, and was heard January 3 and 4.

Rep. Lea’s Anti-AFM
Bill Slated for Fast
House Brush - Off

WASHINGTON, Jan. 7.—Rep. Clarence
Lea’s (D, Calif.) anti-AFM bill may get
out of House Interstate and Foreign
Commerce Committee (of which he is
chairman) as anticipated, but it prob-
ably won’t get to first base in the House,
it appeared today, as preparations were
being made for resumption of Congress
next Monday. Lawmakers will be hard
pressed in taking up President Truman’s
program legislation, and consideration
of labor legislation will be limited to
bills much broader than the Lea anti-
Petrillo measure.

Despite the fact that the Lea bill isn't
expected to get far when it hits the
House floor, the committee chairman is
sticking to his original intention to get
it out of committee after brief wind-up
of legislative and possibly public hear-
ings. In dealing with labor legislation,
Congressional leaders have already issued
word here quietly that all attention will
be given to broader aspects of the prob-
lem, and a move is already afoot to con-
centrate on Truman’s fact-finding legis-
lation recommendation.

Miller Studies Data

Meanwhile, Justin Miller, president of
the National Association of Broadcasters,
readying for his forthcoming conference
with James C. Petrillo, head of the
American Federation of Musicians, has
been making an exhaustive study of data
on the drawn-out controversy, it was
disclosed here. Miller, seeking ‘‘common
ground” with the AFM head at the forth-
coming meeting, has been reviewing
such data as Petrillo’s edicts, as well as
expressions by industry spokesmen.

NAB president might possibly interrupt
his circuit of district meetings to meet
with Petrillo if the AFM chief gives the
nod, it was indicated today. Miller in
any event will be ready to talk with
Petrillo aiter the wind-up of the circutt
in little more than another month, and
it is likely that Miller will gather ex-
pressions from industry members on his
tour of district meetings. He already
has incorporated among his background
information the transcript of discussions
on the subject at the Hollywood meet-
ing of the NAB board (3 and 4).

Four-Page Tabloid
Planned by News
In Washington

WASHINGTON, Jan. 7.—The Wash=
ington Daily News (Scripps-Howard tab-
loid) plans to start a Sunday four-page
radio section latter part of month. (Ten-
tative date, January 20). Present plans
include syndicating but not immediately
at least.

Charles Zurhorst, ex-WOL flack, is
heading up the radio section which f{s
expected to give greater emphasis to
radio in daily press than yet received
in nation’'s Capital. The section will
contain daily features on radio personali-
ties, programs.
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AdBoysWeigh
Waiting Game
OnProduction

If Nets No Play—Okay

NEW YORK, Jan. 7.—Ad-agencles
which have been digging into their own
kick to finance television program pro-
duction experimentation are preparing
to cut their investment and participation
to the bone. Angle is to let NBC and
CBS, which currently control major
video production, knock themselves out
and walt until the client is definitely
interested in video.

When that time comes, the ad-agencies
will go back to bat. Meanwhile, they’ll
watch and walt.

It all stems from the attltude of NBC
and CBS anent agency production in
video. Webs have insisted and persisted
that the network producer would have
final say on all telecasts. They agree
that the agency director would have
autonomy and might even overrule the
web rep. Only, and this is the exception
that griped the agencies, the network
exec would have the final say In case
of a tle.

Thus, any dispute at video airtime
would be settled by the network pro-
ducer, with the agencyman free to ask
for another web stop-watch holder for
the next airing. CBS and NBC execs
claim that in practice this would, by a
process of education and climination,
give the ad-agencymen the final say.
Latter feel it’s all a lot of double-talk,
since the determining factor is what goes
on the alr and in this, the network rep
has control.

One agency and one client have al-
ready been singed by this policy and
have withdrawn from active video pro-
duction experimentation and several
other ad-agencies have likewise advised
thelr video staffs to lay low.

Scophony U. S., Brit.
Ask 20-Day Stay in
Gov’t Monopoly Suit

NEW YORK, Jan. 5.—A 20-day exten-
glon in the time permitted to reply to
the Department of Justice’s anti-monop-
oly suit has been requested by two of
the defendants, Scophony Corporation of
America, and Scophony Ltd. of Britain.
Along with General Precision Instrument
Company and Paramount Pictures, the
two have been accused of a conspiracy
to hold back the development of large-
scteen television and divide world mar-
kets among them.

U. S. law allows defendants in such a
case 20 days in which to prepare a reply
to the government’s complaint, but ex-
tensions are common. SCA has asked for
additional time so that its reply can
dovetail with that of British Scophony.
The English company needs more time to
become acquainted with the allegations.

To date, neither General nor Para-
mount has asked for an extension, and
it is expected in government circles that
they will issue a general denial.

SCA has retained Arthur Garfleld
Hays, J. O. Ollter and James Cherry to
represent it in court. Blair and Ogden
will handle British Scophony’s case.

8x10 GLOSSY

PUBLICITY PHOTOS
100 for $6.25

As low as Sc Ea. in quantity. 1f you
use photos you should get our price list
and see our samples before ordering.
Drop us a card for free sample and price
list. This is not the cheapest service,
but our prices are low enough so that
you can now afford real quality. Prompt,
courteous service, Quality guaranteed.

Mulson, Dept. B,

310 E, Washington Ave,
BRIDGEPORT, CONN,

CBS Color

It May Be “Peace” That’s Hit

Video, Not Flu

NEW YORK, Jan. 7.—Columbia’s post-
ponement of its eolor television demon-
stration, orginally skedded for today (7),
was prompted, according to Informed
trade souroes, by tentative gestures in
the direction of a footsie game with
NBC and defects in the CBS transmitter.
Altho CBS alleges that an Influenza
epidemic among its engineers is the
cause of the postponement, tele circles
feel that this may be the beginning of
‘“‘peace” negotiations between the two
webs.

It is definitely understood that the
CBS transmitter in the Chrysler Tower,
New York, has conked out so many times
that net officials fear a fallure. But
also in the wind is a move to bury the
hatchet in video, which the senior webs
have brandished for more than two
years. In radio, Columbia and NBC
policy usually dovetail on the top level
and it is considered guite possible that
the boys have decided it would he wise
to do the same In video.

TELEVISION REVIEWS

You Be the Judge

CBS

Reviewed Friday (4), 8:40-9 p.m.
Style—Drama. Sustaining over WCBW
(CBS), New York.

The boys really have something here.
You Be the Judge, if its first showing
is any criterion, ts a program headed for
a long, sucessful and hor.orable life on
television. Like any new show in any
medium, there are bugs to shake out and
spots which can stand improvement, but
even in its present form You Be the Judge
would be ready for commercial sponsor-
ship.

In brief, the program Is a courtroom
re-enactment of well-known trials using
professional attorneys to plead the cases
and amateur judges to hand down the
decisions, The ‘Jjudge” whose findings
come nearest to the original verdict wins
the prize. Friday’s chapuer, a case in-
volving the ownership of a pearl found
in a restaurant order of oysters, was
well-written, well-paced, certainly held
the viewer’s Interest and provided sev-
eral chuckles. Of course, the flexibtlity
of the format leaves room for a wide
variety of cases, ranging from the comic
to the intensely dramatic, certainly not
a disadvantage.

You Be the Judge could come even
closer to the meaning of its title if the
audience at home were let in on the act.
Instead of having three judges in the
studio, 1t might be wise to phone viewers
at home for their decisions. Their names,
chosen at random from a list of set
owners, would Increase the audience’s
sense of partictpation and certalnly en-
gender a more personal interest.

The program could ke speeded up if
emsee Ed Stasheff were not given the
chore of labeling the pleas of each lawyer,
but instead, had the attorneys themselves
tell for whom they were pleading. Di-
rector John Southwell, whose production
Job was excellent, could add a bit to the
technical level by making sure that the
witnesses do not walk into the camera
as they leave the stand. A more pro-
fessional title plaque would help and,
of course, better shading up in the con-
trol room might make the viewers hap-
pier. One or two shots were slightly out
of focus and there was too much head
room in some of the close-ups. Aside
from that, the cameramen did their Job
as they should. In case you are interested,
if you ever find a pearl in a restaurant.
it belongs to the restaurant owner, not
to you, under the laws of Connecticut.

Marty Schrader.

Detect & Collect
Set at WRGB by
Goodrich & ABC

NEW YORK, Jan. 5.—Detect and Col-
lect, Goodrich Rubber sponsored ABC
radio show, may shortly be aired in a
video version over WRGB, General Elec-
tric station in Schenectady, under the
banner of Goodrich and ABC tele. Un-
derstood that the prcgram will probably
air January 25 with net and client split-
ting the cost.

ABC producer, Harvey Marlowe, will
handle the show with the package
owner, Mildred Fenton, assisting. Good-
rich’s agency, BBDO, will participate
in the production of Detect and Collect,
an audience participation mystery show.

ABC has also lined up two new pro-

Reviewed Wednesday (2), 8:15-9:30
p.m. Style—Comedy, audience participa-
tion. Sustaining over WCBW (CBS),
New York.

In Play-By-Play, a sport audience
participation show, CBS has the seed of
a good idea, but in the form demon-
strated Wednesday night it has as much
chance of success as a Republican in
Georgia.

If 1t weren't for the easy going and
highly competent emseeing of Bob Edge,
Play-By-Play would have been efnough
to drive away even the hardiest tele-
vision addict, but even as it was the
program won no friends for CBS.

Its faults were leglon and all of them
resulted from an obvious lack of prepa-
ration. Format of the program is to have
particlpants take a whirl at miniature
games which are variations of familiar
sports like football, baseball, etc. As
noted before, this is an idea which has
possibilities, but it requires much faster
action than Wednesday’s, a better set,
slicker production and more intelligent
placing of the contestants.

The set, a poor imitation of a locker
room, looked more like something that
had been thrown together by the prop
department on 10 minutes notice. Con-
testants were strung out in a long line,
requiring a great deal of panning (not of
the critical variety) to show them all,
and Ringmaster Edge wandered around
with great informality, more often than
not forcing the cameraman to swing
away from a subject in order to follow
him. The contestants were introduced
individually at the beginning of the
show, which slowed things up, and the
gadgets used in the games had to be set
up as the show progressed, If it can be
said to have progressed. Any quizmaster
who has been thru the mill knows that
it’s smarter and faster to interview con-
testants as they come up and almost any
guy who has ever been around a theater
knows that a lot of shirtsleeved stage-
hands are not the best visual material
available, particularly when the emsee
has to fill up the time with long-winded
explanations of what is to take place.
The props should be in pjace on differ-
ent sets before the show goes on the air,
and the stooges should be told what to
do at the same time.

The evening’s second show was a 15-
minute monolog by Hildegarde Halliday,
night club and stage comedienne. Miss
Halliday's material, in television, seemed
a bit funnier than the comics’ who have
preceded her on CBS, but the whole per-
formance was nothing to rave about.
Director Franny Buss used a sort of ad-
vance plug before the station break, in
which an artist did a sketch of Miss
Halliday while an announcer pitched
her many virtues. In itself, the plug was
a good thought but took far too long.
Within the body of the show the come-
dienne did three routines, the gum-chew-
ing telephone operator, the lady with
hay fever and the infuriating mnurse.
Among other things, Miss Halliday
should have been instructed not to stand
behind the furniture (it makes long
shots too long) and not to have worn a
diagonally striped dress which added
pounds and pounds 1o her hips, my dear.

Marty Schrader.

grams, Topsy-Turvey, a satire on radio,
and Play the Game, a comblnation quick
sketch-charades format. Topsy-Turvey
preems on WRGB January 11, and Play
the Game January 9.

3 Unions Scramble
For Jurisdiction

Over Tele Pilots

NEW YORK, Jan. 5.—Radlio Directors’
Guild this week injected itself into the
muddied CBS white-collar union situa-
tion when it indlcated it would clalm
Jurisdiction over all television directors,
with particular emphasis on Columbia.
National Labor Relations Board hearings
open January 7 on the International
Alllance of Theatrical Stage Employees’
claim that CBS video should be con-
sldered a unit separate from the web
for union purposes, and the RDG in-
tends to present its case at that time.

George Maynard, newly appointed exe
ecut{ve secretary of the Guild, told The
Billboard that his group considers itself
to have jurisdiction over all directors
whose efforts are “broadcast, whether
they be audio or video.” He pointed out
that the new national constitution of
the Gutld specifically states that *“di-
rector” means men who work in radio
and/or television.

NLRB next week takes up the question
of whether or not CBS television Is a
separate unit, as claimed by the IATSE,
or should be represented by the same
union which covers all CBS office eme
ployees. TUnited Office and Professional
Workers (CIO), sponsors of the Colume
bia white-collar committee, claim that
the whole network, in New York at least,
should be one unit, as does the Intere
national Brotherhood of Electrical Works-
ers (AFL), third union asking jurisdic=-
tion over CBS white-collar help.

In asking that directors come under
its supervision, RDG will probably throw
its weight on the side of those who want
a single unit. Gulld feels that tele di-
rectors should be in the same group as
radio men.

IATSE says that as tele Is a different
medium and is physically divorced from
radio at CBS, it should have separate
coverage. Real reason for the IA’s pltch,
says the trade, is its desire to gain a
toehold in tele so that it can eventually
take over control of techniclans now
in the IBEW.

Wrigley To Tele
Cub Games in ’46

CHICAGO, Jan. 5—P. K. Wrigley,;
owner of the Chl Cubs and long known
as a ploneer in radio sports broadcasting,
intends to have Wrigley Field games
televised by next summer if equipment
is avallable by then, and the webs are
pushing video as well as radlo.

Baseball magnate doesn’t think tele in
the home will diminish gate takes in the
least. In fact, he leans to the opposite
view-—the same point he took when radio
wanted to broadcast baseball against
the wishes of practically everybody in
the baseball industry.

Wrigley’s thesis for video Is simply
this: That the tele camera will never
capture the glamour and excitement of
attending a baseball game in the flesh,
and that tele, like radio, should prove
a sttmulant instead of a deterrent, as
the old fogey sports boys predict,

Don’t Fight It

“When anything new in the entertain-
ment field appears,” Wrigley declared to
The Billboard, “it’s foolish to try to fight
it. It’s coming anyway and you might
as well play along with it and develop
ideas which prove to mutual advantage.”

Way back when Wrigley {first told
the National League the Cubs were al-
lowing broadcasts of games, the league
nearly blew up with indignation since
it figured the gate would take a tumble.
Even now, tho radio has Increased the
gate beyond a shadow of a doubt,
Wrigley still has to fight the die-hards,
and expects a worse fight on his hands
when viedo comes in.

It may be the Cubs will pull their
biggest trump card as they did in the
famed radio fight—threaten to secede
from the National League. And the
Cubs pull too much b. o. for the league
bigwigs to allow that to happen.

More Video News and Reviews on
Pages 40-41
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Mercer, Santly-Joy

L

Garners Honors

For Writer, Pub

First hit survey shows Ham-
merstein-Rodgers, Evans
also standout in tune poll

NEW YORK, Jan. 7.—~First annual
survey of American hit tunes, based on
The B:llboard Honor Roll of Hits, accords
top-writer honors for 1945 to that per-
sonality-plus mentor of records, radio
and pix, Johnny Mercer,
and bestows music pub-
lisher laurels for the
same period on the sin-
gularly successful house
of Santly-Joy.

Honor Roll of Hits 1s
a weekly BRillboard fea-

BilllBard

3

ture which computes
song sensations of the
day by scientifically

weighing various fields such as Songs
With Greatest Radio Audience, Records
Most-Played on the Air, Best-Selling
Retail Records and Sheet Music, Most-
Played Juke Boxr Records and others.
This recap of each week's Honor Roll
for the whole of '45 becorhes, therefore,
the most comprehensive and accurate
determinant avaltlable for choosing the
Who’s Who of the music world.

Thet Mercer’s jive reigned in “Forty-
five” is clearly evidenced by the four
tunes he placed in the per annum honor
roll. Scored with Atchison, Topeka and
Sante Fe (3d place), Ac-Cent-Tchuate
the Positive (5th), Laura (12th) and
Drearz (14th). Outside of Atchison, for
which Harry Warrén grabs a semi-wreath,
and Laura, on which Dave Raskin splits
(Scec Mercer, Santley-Joy on page 20)

Hutton-Vica)r
Disk Deal Set

NEW YORK, Jan. 7.—Quicker than
you can say Dinah Shore has gone with
Columbia, RCA-Victor Company an-
nounced this week that Betty Hutton
had been signed to a omne-year paper
with options covering another 12
months.

Deal with Paramount singing star,
who parted with Capitol diskery back
in November, was concluded between Eli
Oberstein and Hutton gal in Waldori-
Astoria Hotel here, January 3. Plans
calling for first sides some time in Feb-
ruarg.

Wanted Oui

Known that preliminaries to final pen-
niug of new Victor chirp star were
worked out in November when Ober-
stein was on the Coast. Word at that
time was that Capitol firm was releas-
ing Miss Hutton, but other sources now
hold it wasn’t so much a question of
release as it was gal’s desire to get with
another label. Understood that much
of star's deal with Capitol firm ensued
from: influence of Buddy De Sylva, Para-
mount film exec, who was at one time
taking active part in Capitol activities.
Later bad health that forced De Sylva’s
retirement from pix and disk connec-
tions, sald to have motivated Miss Hut-
ton’s Capltol adieu and subsequent sally
into the Victor alley.

Financial part of the contract not
being revealed by Victor people, but it
is generally figured that pretty fancy
guarantee went with the package.

As far as Victor policy goes, say execs,
Hution gal certainly not figured as sub
for Dinah Shore, deal for one having no
connection with departure of the other.
Alsc pointed out that styles and fan
appeal very obviously differ.

(Actually 22 Titles

Till the End of Time

. Sentimental Journey

. My Dreams Are Getting Better
(All the Time)

On the Atchison, Topeka and Santa
Fe

Don’t Fence Me In
Ac-Cent-Tchu-Ate the Positive
Bell-Bottom Trousers

Candy

. Rum and Coca-Cola

. 'l Buy That Dream

. If I Loved You

W

coENNINn,

Top 15 Honor Roll of Hits
Tunes for 1945

Because of Ties)

I'm Beginning To See the Light
. Laura

. There! I've Said It Again

. It Might As Well Be Spring

. There Goes That Song Again

. Chickery Chick

. I Can’t Begin To Tell You

. Dream

. Symphony

. The Trolley Song

. Saturday Night (Is the Loneliest
Night in the Week)

SPA-MPPA Meet

Faces Poser in
EuropeanRights

NEW YORK, Jan. 7.—One of the knot-
tiest problems for Songwrilers’ Protective
Association and Music Publishers’ Pro-
tective Association in their forthcoming
contract negotiations will be the matter
of a writer seeking to recover European
rights when he withdraws a song from
an American pub.

Agreements between American firms
and their European representatives often
provide automatic consignment of Eu-
ropean rights to the furriner on all songs
accepted by the Yankee outfit. This
deal generally involves liberal advances
and royalties for the American pub.

If the penner becomes distressed over
his pub’s treatment of the ditty and
seeks to recover it, he finds that all he
can get are American rights, and where
the foreign rights are ccncerned he is
lucky to collect a crocodile tear. A song
devoid of European rights is almost im-
(See SPA-MPPA FACES on page 19)

Dorseys Buy Out
Finley’s Third of

Casino Gardens

HOLLYWOOD, Dec. 7.—Dorsey broth-
ers are back in full control of their
Casino Gardens Ballroom in Santa Mon-
ica, Calif.,, having swung a quick deal
over the week-end in buying Finley's
third interest in the spot. Finley who
continues to operate Mission Beach Ball-
room and Amusement Park at San Diego,
Calif.,, as well as the Trianon in the
same town, moved Into the Casino set-up
about eight months ago. During this
time, the spot is said to have shown an
upped profit.

The Dorsey brothers have sent out
Dick Gabbe, manager of Jimmy’s band,
to operate the ballroom with Finley leav-
ing. Gabbe will cease active manage-
ment of JD band now that he has taken
on Casino Gardens assignment. He ar-
rived here January 5 from New York
with Lee Eastman, attorney representing
the Dorseys’ interests. Eastman and
Finley’s legal man, Arthur Desser, com-

(See DORSEYS BUY on page 21)

Yule i%onus
Brings Howls

Brown, Gordon quit; others
skedded to switch; Spivak,

Monroe, Basie also burning

®

NEW YORK, Jan. 7.—End of William
Morris Agency as a major factor in the
band business. is seen by insiders who
doubt the agency ork department can
fully recover from (A) trouble with its
bookers, {B) trouble with allegedly dis=~
gruntled orks, such as Charlie Spivak,
Vaughn Monroe and Count Basie.

That band booking has never been the
favorite activity of Morris brass hats is
legendary, and ork bookers in the outfit
have occasionally complained of being
made to feel like orphans from the wrong
side of the tracks. This uppity attitude
toward bands is complained of as being
sharply reflected in the radio booking
department, which is quoted as disliking
to peddle *“cue-missing” dance orks %o
ad agencies.

Bonus Fracas

Things came to a head recently when
Christmas bonuses were dispensed, and
band bookers decided that the coin
hadn’t been donated on an “equal pay
for equal work” basis. The howl from
Morris bookers in Chicago and New York
echoed against, and was magnified by
other grievances, and reports of a grave
bust-up began leaking last week.

Phil Brown, band booker in the Chi
office, regarded his $500 bonus as a
“brush-off,” according to friends, and
last week quit the agency to join the
Don Haynes office here. Other perscen=-
nel in Chicago fared better on the Christ-
mas hand-outs than Brown, but regard
their future as uncertain in light of
rumblings from New York.

Herb Gordon, who has been handling
recording and radio in the New York
office, is another employee reputed to
have received one of the lesser bonuses.
‘Gordon quit the agency Friday (4) and
today joined World Broadcasting.

Willard Alexander, backbone of the
Morris band department, was rellably
reported last week as ready to pull ouf
and take Count Basie and Vaughn Mon-
roe with him. The Monroe and Basie
contracts with Morris are up for re=
newal. In answer to queries, Alexander

(See WM’s BAND BIZ on page 18)

No Kidding, Boys, Ax

Sideman Bucks

On Way Down

Decreased costs will help
the lesser-known bands—
ork prices sagging, too

®

NEW YORK, Jan. 7.—The skids are
greased for sidemen’s =alaries. Name
bands playing In this 2 2a have already
managed to shave pay rolls and the
trimming is expected to continue at an
ever-increasing gait until it reaches the
proportions of an axing.

Wholesale discharge of musicians from
the service is the predominant factor.
Most big-time musikers who got $110 a
week before donning khaki are tickled
to death to accept $135 per, and thus
replace tootlers who have been dragging
;iown $200 for an ofttimes inferior blow-
ng.

B, C, D Bands Benefit

Decreased pay rolls will be a boon to
Grade B, C and D bands and no less

Is Coming

Richmond Flu

PHILADELPHIA, Jan. 5.—Elliot
Lawrence, who heads the house
band at WCAU, lost two of his
men temporarily as a result of a
trip to Richmond, Va., where the
band played a deb party. Buddy
Gentilis, sax tooter, landed in
Grace Hospital, Richmond, with
the flu, and Red Rodney, trum-
peter, fought the disease all the
way home. Rodney was rushed
to a Philly hospital as soon as
the crew pulled in.

welcome among top names, who are
seldom reluctant to hire an ace tooter
for $150 and fire another ace who de-
mands $185. Altho there is a definite
downward trend, sidemen are still col-
lecting the fatest salaries in the history
of the business, and any top instrumen-
talist with minor billing makes more
dough than the average struggling Grade
D band leader.

Prohibitive prices demanded by good
sldemen can deepen the shade of red

(See SIDEMEN’S BUCKS on page 17)

Roberts, Chi Indie,
Expands Music Dept.;
Edgewater First Deal

CHICAGO, Jan. 5.—Taking advantage
of the increase in available musicians,
James A. Roberts, head of his own inde=-
pendent booking agency here, is ex-
panding his music department into big
bands and more smaller orks. In his
first deal selling big bands on location,
Roberts this week inked a pact for Henry
Brandon, prominent local fronter, to go
into the Edgewater Beach Hotel here
January 23 for an indefini(e engage=-
ment. Ork’s sale into the exclusive
North Side hostelry is a ripe plum for
the agency’s expanded activity, because
spot offers plenty of air time weekly for
the ork over a Coast-to-Coast net. Bran-
don is taking in a 19-piece aggregation,
shaping up with five saxes, four fiddles,
five brass, three rhythm and a girl
singer.

The Roberts Agency, in its move to
exnand, this week also added Bob Tank,

* ork leader who was in war work

t past two years, to its sales staff,
?Jv & its talent peddling personnel to
(4
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Indie Hot Jazz Disking Pays
Plenty Over-Scale Doughs

Sidemen Get

Label Credit

May Mean Over Scale Eventually for All Name Sidemen

NEW YORK, Jan. 7.—Sidemen, par-
ticularly those with standing as Instru-
mentfxllsts, are cashing in heavily via
dates’ with the smaller recording com-
panies. Check-up at Local 802, AFM,
proves beyond doubt that the lesser-
known diskeries are paying way over
scale for men of known competence and
name value in the hot music marts,
whereas the large companies still pay the
usual $30 per man—and no more.

Varlous factors responsibe for the
heavy dough are: (1) listing names of
instrumentalists on labels forces wax
companies into spirited bidding. (2) Pub-
lic demand for “stylists” has ralsed the
ante. (3) Great number of small disker-
ies catering to hot music fans has re-
sulted in a general shelling out in order
to capture hot instrumentalists.

Over-Scale Payers

Known to be paying over-scale money,
often as high as $60-375 per man for a
three-hour date, are such companies as
Signature, Blue Note, Keynote, Commo-
dore and others. Also paying over scale
on many dates are National, Continental,
Goddy Records, Musicraft, Guild Rec-
ords, Hub Freestate and King Jazz.

The dough, often more than twice the
scale, Is going to such artists as Don
Byas, sax; Joe Thomas, trumpet; John
Guarnlieri, piano; Trummy Young, trom-

bone; J. C. Hurd, drums; Sid Catlett,
drums; Billy Gillespie, trumpet; Ben
Webster, tenor sax; Bunk Johnson,

cornet; John Levy, bass; Bud Johnson,
sax, and plenty of others.

Big record outfits, which do not spe-
cialize in hot jazz, remain wary with the
bank roll to such an extent that some-
times the band leader must personally
shell out over-scale dough when he takes
an extra instrumentalist to a recording
date. As one union exec put it, “I can-
not recall one of the big companies pay-
ing more than $30 to a sldeman.”
However, the sidemen who have some-
thing special on their instruments are
beginning to get hot for that “over-
scale” stuff—and are checking on Just
how the jazzists do it.

Over-Scale Not Over Budget

Fact that lesser-known disk outfits are
paying over scale does not mean they are
going overboard on their budgets. The
opposite is true. They are getting an
okay deal, in as much as the deals gen-
erally do not involve royalties on records
sold. Large companles, for instance, pay
no more than scale to sidemen, but
must shell out heavily in royalties to
name band leaders whom they record.
Usual contract with a name maestro will
call for the payment of perhaps a 5 per
cent royalty on each record sold. In ad-
dition to the maestro’s salary for the
date, this mounts into heavy dough.
For instance, a 50-cent recording selling
125,000 disks will mean $2,250—all in
addition to the union scale.

Sideman bonanza shows no tendency
of slacking off. The boys hail it as some-
thing they have been entitled to for a
long time. It is pointed out, for instance,
that music publishers, songwriters, rec-
ord companiles and maestri cash in on

In Spanish, Too

NEW YORK, Jan. 7.—Here,
kiddies, is your latest installment
in the thrilling serial, Harry and
the Kids From Spain. Last week
we left Harry Moss, of the Joe
Glaser office, dickering with a
Spanish entertainment promoter
and a representative of the
Franco government. Remember?
This week Harry came charging
out of a conference with the
senors, mumbling “elther that
guy learns English or I'm going
to have to learn Spanish.” Will
Harry learn Spanish? Will the
senors buy a band and line of
girls? Hmmmm? Don’t miss

next week’s chilling chapter. It'll
send you.

records, whereas the sidemen for a long
time have had to be satisfled with 830
for a date no matter how much dough
the pressing might bring to the fronter.

Engle-Plasmatomic

Deal Hits a Snag

NEW YORK, Jan. 7.—Deal betwee:
top lyric magman Lyle Engle and Plase
matonic Record Company of New Jersey
(The Billboard, December 29), reached
a snag last week, about 24 hours before
ink was skedded for paper. Difficulty
revolved about Engle’s pitch for a 50
cent 10-inch disk which he could buy
for 18 cents and the record ork’s “sud-
Aden”-deal was supposed wrapped up in
their ability to pass platters under a
bridge of at least 20 pennies high.

Plasmatonic’s gripe is: “Hey, what do
you mean, Engle, top distribs don’t get
anything for under 22 cents.”

Engle’s return is: “Add 1,500 Macfad-
den publication trucks, ours, 110,000
newsstands, ours, and 6,000 chain store
outlets, also ours, and the sum is some-
where around two and four million rec«
ords a month. What were you taking
about distribs?”

AFM Wants Status Fixed

NEW YORK, Jan. 5.—Local 802, Ameri-
can Federation of Musicians, has asked
its theatrical committee to decide
whether the legit show, The Would-Be
Gentleman, is a musical or dramatic
production. Show, produced by Mike
Todd with Bobby Clark starring, is
slated to open Wednesday (9) at the
Booth Theater.

THE KING SISTERS

Every Start Hexed;
Every Finish OK

N SHOWBIZ, as in marriage, these four

canaries have always beaten the Indian
sign despite a bad break at the start. Show-
biz kids don’t usually come thru as sock hits,
and the King Sisters were no exception at
first. Half of an old troup-
ing family headed by King
and Pearl Driggs, the girls
had toured the West Coast,
Mexico and Canada as part

Bull B’@yrc{

lrL of the Driggs Family of En-
f’, tertainers. All the kids

»ﬂ;l"‘ received musical training,
but when Maxine, Luise,

Alyce and Donna swiped
their pop’s first name and
broke in their own routine in Salt Lake City
it was corny.

Nevertheless, the girls wouldn’t let that
stop them and they joined Horace Heidt
and his orchestra, house band then at San
Francisco’s Golden Gate Theater. After
singing for five years with Heidt’'s band—
during which time a younger sister, Yvonne,
replaced Maxine—the sisters went with
Alvino Rey, Heidt’s guitarist, when he
started his own band. Previous to that,
Luise had married the guy. The hex was
working then, too, because both of them
were painfully sunburned on their honey-
moon. The jinx has been present at the
marriages of the other girls as well.

Rey’s band didn't click at first and they
were tossed out of a New York Biltmore
Hotel engagement for playing Tiger Rag.
But the jinx was beaten again and the ork
began to catch on—but up popped the hex
again in the form of “Greetings,” and Rey
went into the navy.

But the girls kept right on pitching and
they went out on their own to make a name
for themselves. They’ve been in pix; have
played the Waldorf-Astoria, Astor Roof and
Drake hotels; Dailey’s Meadowbrook and
Slapsie Maxie’s; have been featured on the
Kay Kyser, Charlie McCarthy, Artie Shaw,
Al Pearce, Kate Smith, Family Hour and
Lucky Strike programs, and have cut some
sock disks for Victor,
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Melody Moderne
Cuts Star Disk,
Buys BMI Pub

HOLLYWOOD, Jan. 7.—Melody Mod-
erne will devote its entire efforts to the
sale and distribution of Memo records,
dropping the La Marr Star records. Ex-
clusive recording pacts have been inked
with Terry Fell and the Fellers, hillbilly
group, and Dusty Brooks and His Four
Tones to cut for the Memo label. Fell
recently cut two originals, and six sides
have been cut by the Four Tones.

Walter A. Quincke, long-time local
music publisher and best known for his
Mezicali Rose, has sold his BMI-affillated
Enterprise Publications to Melody Mod-
erne, Inc. Transfer was effective Janu-
ary 1. Enterprise will be continued as
a division of the purchasing company.

Douglas in Skirts’

LOS ANGELES, Jan. 7.—Ac-
cording to lobby easels at the
Orpheum Theater where Carmen
Cavallaro and his orchestra are
featured, the vocalist is Larry
Douglas. On the stage it's pretty
Gloria Foster.

" Orpheum says it was in the
press manual.

Fritz Gehl, Cavallaro manager,
sald he never heard of Douglas.

Anyway, payees haven’t heard
Douglas—if they're paying to
hear a featured vocalist.

Ork Leader Griffen
Preems 2 Labels,
Atomic Red & Blue

HOLLYWOOD, Jan. 7.—New record
label, Atomic, is being released here by
Lyle Griffen, band leader.

Waxing for the company are Barney
Kessel and a six-plece group. Slim Gail-
lard, and the Dod Marmosa Trio.

Red label serles popularly priced, and
on the Blue label all-star swing serles
will be released.

Davis Inked to Vogue

NEW YORK, Jan. 7.-—-Vogue Records
have signed Johnny (Scat) Davis for a
year, it was announced,Friday (4).

Royaltyors Readying
Flack for Ohio Meet

NEW YORK, Jan. 7.— Tho over two
months in the future—March 27—ASCAP,
BMI and SESAC are making ready for
their pitch at the Music Educators’ Exhi-
bition Association’s National Conference
in Cleveland. Everything from banner
material and streamers selling Broadcast
Music, Inc., to ASCAP history booklet on
how ASCAP grew up is skedded to engulf
educators and publishers alike at the get-
together.

Orgs’ main concern according to them
is for their pubs. It is their own show,
their accounts of progress in materials
and music which they hope educators will
look-see thoroly. ASCAP will worry about
Fischer, etc.; BMI will mother Marks, etc.,
and SESAC will look after her small
brood.

Trade agrees but also hunches that
among some of the longhalrs glimpsing
orchestral and instrumental achieve-
ments, some shorthairs will be pulled.
Understand that BMI wants to get back
into the driver’s seat it first held two
odd years ago when it started the ball
rolling in co-op with American’ Com-
posers’ Alliance. Additionally, teachers
are sald to be unusually interested this
year in pop music in classrooms,

*
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Middle Week
1-Niters Rare
As Hen Teeth

Agencies Seek Reform

NEW YORK, Jan. 7.—America became
a nation of week-end dancers during
the war, and now that it is possible to
reopen the one-nighter circult, bookers
are having a tough time selling orks for
anything but Fridays and Saturdays.
Dance promoters who voluntarily operate
during the week are scarcer than bumps
on a billiard ball, and a booker has to
be peddling Tommy Dorsey or Harry
James to make the average small-town
hop op listen to reason about Monday,
Tuesday, Wednesday or Thursday dates.

Before people went to work In war
plants, and before establishment of the
Office . of Defense Transportation—be-
fore, in other words, one-nighter biz
collapsed—it was relatively simple to
book any respectable band week in and
week out from Coast to Coast with
hardly a day off. Remember Mal Hal-
lett? But the war put most of the
business on the shelf, and the rest of
it became strictly week-end.

Now that transportation is a minor
headache and is certaln to become no
headache at all, and now that the swing
shift is only a memory, dance promoters
are ready to start peddling the light
fantastic agaln—but they claim that
patrons are used to week-end revelry
and it'’s early-to-bed the rest of the
time. They are giving agencies six kinds
of fits. One-nighter business simply has
to be revived, the latter feel, because it
is counted on as the money maker dur-
ing the post-war era, just as pre-war.

All sorts of persuasion is going to be
trotted out by agencies—and they have
several dozen kinds. In another three
months, bookers predict, it will be pos-
sible to send a Grade B or C band out
on one-nighters without wondering what
he’s going to do Monday thru Thursday.

Only One Six-Day Cirk

Tom Archer Circuit, out in the corn
belt, is practically the only solid six
days In the country. Carl Fox, in Wis-
consin and Minnesota, offers three days.
Sy Shribman, when the spirit moves
him, is able to give five or six days in
New England to one band in a single
week, but it’s not his practice to do so
for just any ork.

A few towns run on odd days: Lexing-
ton, Ky.,, on Monday; Youngstown, O.,
Tuesday; Indianapolls, Wednesday, Fri-
day or Sunday, ‘‘depending’; Providence,
R. I, regards Wednesday as the regular
night, but runs only once in two or
three weeks, and Pittsburgh will run
on Tuesday for the right attraction.
York, Pottstown and Allentown, Pa., all
prefer Saturday night, but will run on
another night for the band they fancy.

Agencles are convinced that they can
reform the dancing habits of the U. S.,
by making promoters see the light.
Meanwhile, it’s no fun being a one-
nighter booker. As If it ever was.

Disk Jockeys Asked
By Music Survey to
Preview New Tunes

HOLLYWOOD, Dec. 7—Music Survey,
Inc., newly organized outfit specifically
designed to serve music pubs by testing
the public reaction to tunes in advance
of officlal exploitation via the issuance
of speclally recorded platters for spin-
ning by radio disk jockeys thruout the
country, has rolled into action with a
mall campaign directed at jockeys and
radio station program directors. Platter
turners are being asked to fill out a
postal card giving their reaction to the
set-up and state whether or not they
will play disks previewing tunes and,
in turn, supply music survey with lis-
tening reaction to the songs.

Hoping to get a strong concentration
of reaction to the tune as well as full
co-operation of individual record spin-
ners, Music Survey is limiting its set-up
to one station in each city except in
New York, Chi and Hollywood. Al Raksin,
of Music Survey, relates that deals are
being worked out with certain music
pubs and special recordings for the ad-
vanced testing of tunes should be in disk
jockeys’ hands comparatively soon.

Top Hattery

NEW YORK, Jan. 7.—When it
comes to flack tie-ups for a pop
tune, stick this one away under
your hat, will yah:

Leeds Music Pub is working on
the new Johnny Fedora ditty
from the forthcoming Walt Dis-
ney pic starring the Andrews Sis-
ters (girls have already waxed the
ditty for Decca). Tune deals with
one Johnny Fedora and one Alice
Bluebonnet, in short, a song
about hats.

So Arnold Shaw, publicist for
Lou Levy’s song factory, goes out
and makes a hatful of deals with
the entire hat industry, male and
female. Results:

The Institute of Public Rela-
tions of the Hat Research Foun-
dation thinks tune is just the
thing around which to launch a
new drive encouraging virile
pated gents to don new skim-
mers.

The Millinery Fashion Bureau
entertains similar notions for the
flowing-hair cuties.

The topper industry proper, Oh,
Poppa, Is now readying the chop-
per on streamers, strips and ban-
ners galore, all featuring Fedora-
Bluebonnet. Tune itself will be
hatted around at the Chapeaux
Convention held here at Hotel
Commodore January 10. While
speclally designed Johnny Fedora
and Alice Blue top-pleces will be
presented as suggested motifs for
store displays.

Now if Shaw can convince all
song distribs that they should
expand their rack biz to the Stet-
son, Knox or Mallory hostelries,
he’s got bossman Levy a beaver-
felt hit. Hat’s for sure,

Charlie Tobias Plans

Pub Firm Expansion

NEW YORK, Jan. 7.—Charlie Toblas
will expand his pub firm as soon as
SPA-MPPA negotiations are out of the
way and he can once more concentrate
on his own affairs. Firm, Tobias and
Lewis, was formed a few years ago with
Al Lewls, co-writer of Rose O’Day, when
the pair decided the song was too much
of a natural to require exploitation by
a major house. Toblas subsequently
bought out Lewis.

For years, Tobias has been remarkable
as one of the rare top-bracket ASCAP
penners who actively peddles songs to
pubs, instead of following the common
practice of resting on his laurels and
the quarterly checks and waiting for
things to turn up. His decision to aban-
don that course in favor of his own full-
time venture may be fraught with con-
versation fodder for the Lindy mob.

Finley Tournament of Music
To Be Presented Annually

SAN DIEGO, Calif.,, Jan. 7.—Larry
Finley’s Tournament of Music here will
become an annual affair despite the
fizzle of its first try. Altho Finley of-
fered a top-flight array of talent (Lena
Hprne, Stan Kenton, Charlie Barnet,
King Sisters, Peggy ‘Lee), bad weather
discouraged business, only 3,500 attend-
ing. Tickets were sold at $1.80 (tax in-
cluded). According to Finley, his ex-
penditure on the deal totaled $12,000,
including cost of talent, advertising and
rain insurance.

He also told The Billboard that he is
now considering various deals from spon-
sors for airing the anual music event
and that by next year the show will be
bank rolled Associated Broadcasting
System carried a full hour of the show
on a sustained basis.
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More Cop

Protection Urged
To End One-Nighter Brawls

NEW YORK, Jan. 7.—One-nighter
bookers and promoters, singed by the
torch of brawls which have caused bands
to be banned from some cities, have been
looking around for a way to keep the
knife from their million-dollar lemon,
and have come up with advice to ops to
get up more coin for police protection.
The trade believes it’ll be cheaper in the
long run.

Altho the nixing of dances has not
reached large proportions, the future ap-
pears ominous if something isn’t done
quickly, trade feels. Citizens’ committees,
reHglous and “Im-ag'in-anything-what-
ever-it-is” groups are readying cam-
palgns to have municipal councils and
governments ban bands from city in-
stitutions and prevent them from enter-
ing towns for commercial purposes by
refusing to grant the promoters a license.
GAC’s Howard Sinnott put it succinctly
when he said that promoters won't have
a spot to operate if they don’t cut out
the brawls.

More Bouncers, Less Fights
More bouncers, trade says, would cut
down on the fisticuffs. Many ops, with

Palitz Number 5
In Decca’s A&R
With Dave Kapp

NEW YORK, Jan. 7.—Morty Palltz, ex-
Cosmo vice-prexy and former Columbia
disk staffer, moved to Decca today, where
he will occupy a newly created slot in
artists and repertoire division.

Understood that hiring of Palitz comes
as part of a general expansion in Decca’s
a. and r. branch which already sees no less
than five men working under David Kapp
in the talent and tunes divislon. These
include besides Palitz—Harry Myerson,
Milt Gabler, Tootie Camarata: and Bob
Stevens.

Decca To Divide
Late E. F. Stevens’s
Duties Between 7

NEW YORK, Jan. 7.—Late E. F.
Stevens Jr. will not be replaced in the
Decca braintrust, it was declded last
week at a board meeting.

Stevens’s duties will be allocated to
the following department heads: Harry
Kruse, sales; Dave Kapp, recording; Mil-
ton Rackmil, treasurer; Len Schneider,
advertising; Harry Neu, chain stores and
accessories; Sidney Goldberg, factory
production, and Charles Lauda, tech-
nical.

Stacy Band Folds;
Leader Heads East

CHICAGO, Jan. 5.—Jess Stacy, promi-
nent pianist turned fronter some seven
months ago, broke up his band here and
hezded for New TYork, with booking
trouble reportedly the reason for the
band’s sudden fold-up. Ork, a 15-plece
aggregation, featuring vocalist Lee Wiley,
was made up mostly of Midwest side-
men who have already grabbed other
jobs. Dick Vogt, sideman who was act-
ing in a managerial- capacity with the
Stacy crew, sald that Stacy signified
that he was golng to New York with no
immediate plans for re-forming. Vogt
sald that Stacy kept the band’s library
intact and felt still that he might again
try his hand at batoneering.

GAC Chi headquarters, which was
handling the ork, said they didn’t know
anything about the break-up when con-
tacted, saying that they thought Stacy
was on his way back to Gotham.
“““““““\‘ﬁ
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an eye to sfueezing a nicke! and making
another dollar, try to cut down on cops.
permit gambling and selling of drinks
without discretion and forget to light up
the howse during the intermission. Many
of the fights start during the breathing
spell—because of corner clinches and
what not—and provide thes unoccupied
dancers with some entertainment.

Of course, not all the trouble comes
from fights. Birmingham is shut tighter
than a clam. An ork can go there but
only into a barn or outskirts dancery
with 400-500 top capacity. Municipal or
city-controlled armories and suditorlums
—the pocket-fillers of the town—are
closed to bands. Why? On successive
nights a cop shot a drunk and a man
stabbed his wife to death at the local
auditorium.

Atlanta Half-Clpsed

Bands took a beating when an Atlanta
citizens’ committee succeeded in having
city spots closed to dances. The place was
good for four to five grand per for Negro
and white bands alike.

Same may happen in Kansds City, Mo.,
altho no positive action has as yet been
taken. The local government has not
only hbeen flooded with mail knocking
the Cab Calloway slugging incident, but
writing from a powerful goody-goody side
of town demanding a niz on orks has
found its way to mayor’'s desk. Wind-up,
however, might be that the anticipated
blacklist for Pla-Mor Ballroom (The Bill-
board, January 5) will bz whitewashed
with good behavior.

The pic thruout the country is cer-
tainly not pleasant. Knifings and shoot-
ings may not be the rule, but fights cer-
tainly are. Trade knows—and fears—
that a brawl’s a brawl, a death’s a death,
no matter -who is to blame and more can
come out of it than just a black eye for
the op.

Sidemen’s Bucks

On the Way Down

(Continued from page 13)

used in the financiat statements of a
new ork, and often, in an endeavor to
keep expenses within “reason,” a bud-

ding maestro will shy away from com- |

petent sidemen and hire at scale a gang
of guys who can’t blow thelr noses. One
exception is Buddy Rich, whose weekly
pay roll is reputed to be in the neighbor-
hood of $3,000, a figure regarded by
tradesmen as excessively high for such
an enterprise. Some mansgers are burned
at Buddy, on the grounds that in his
small way he is helping keep wages up
when they ought to be going down, and
they foresee a bleak future for any new
ork with a nut that high.

Band Prices Sliding

Principal reason for managerial anx-
iety to slice pay rolls is that band prices
are dipping (The Billboard, January 5)
faster than pay rolls. This, say managers,
is not good economics, especially where
an ordinary band is involved and all
hands have to play close to the vest.

As the armed forces proceed with their
discharge programs and the surplus of
musicians becomes larger, pay rolls will
fall off at a more rapid clip, eventually
to become pegged at a level slightly
higher than pre-war, znd considerably
below 1944-45.

Out-of-Town Headaches
At present, the most severe pay roll
headaches are felt by bookers of mis-
cellaneous, non-name specialty bands.
Out-of-town buyers of such outfits are
less anxious to pay fancy prices than
during the war, and bookers are hard
pressed to find musiclans who will travel
for less than wartime coin. One booker
was looking for a Jose Blow six-piece
rumba group for a Miami spot. At $125
per man (lowest figure acceptable to
musictans surveyed), weekly cost to the

operator has been around $1,300.

Rather than travel to Macon, Ga., for
a Job paying $100 a week, a dozen guitar
players told one bocker that they’d
stay in town and lock in at the 802
exchange floor once in a while. It is
felt that the influx of ex-servicemen will
probably bring about an adjustment in
the miscellaneous band field, as well
as among the names and semis.
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Join AFRA,

Chattering Musicians Must,

Pastor Informed

NEW YORK, Jan. 5.—Jurisdictional
dispute between American Federation of
Radio Artists and American Federation
of Musicians over Maestro Tony Pastor’s
appearance on NBC’s Teen-Timers Club,
resulted in the radio union’s re-affirma-
tlon that musicians who become radio
personalities via chatter or singing must
join AFRA. Teen-Timers, which fea-
tures name hands on guest shots during
the program’s 11-11:30 p.m. broadcast
Saturdays, finally was able to use Pastor
—but strictly as a musician. Buchanan
& Company, agency handling the show,

WM’s Band Biz
Headsfor Doom?

(Continued from page 13)

told The Billboard Friday (4), “Things
are still in the discussion stage. I am
not ready to make any announcements
yet.” Morris insiders declare that Alex-
ander’s move would have little relation
to the Yule bonus tempest, but would
have its roots in more fundamental dif-
ferences involving his own approach to
a career as a band builder.

Bill Burnham and Cress Courtney,
both of whom got much higher bonuses
than were meted out to others in the
New York and Chicago branches, told The
Billboard “I am a very happy guy” and
“I am very happy,” respectively. Both
are known to be so situated that, in the
event of mass reorganization at Morris,
they could keep going without batting
an eyelash. Courtney, for instance, is
viewed as logical successor to Alexander,
and is also closely connected with the
operation of the Puke Ellington band as
well as Del Courtney and the occaslonal
Boyd Raeburn ork.

May Quit, Too

Billy Shaw, who refuses to comment on
the situash, is known to have received a
lower bonus than some other bookers
and is tabbed as lilkely to accompany
Willand Alexander in the event the latter
opens his own office. Should Alexander
choose to remain at Morris under what
he would regard as a mwore enlightened
‘band policy, Shaw’s future in the organi-
zation would probably be a matter of
personal choice, since it is well known
that the one-nighter ace is wanted by
other agencies.

The first of Morris’s top band attrac-
tions to decide it's “no use’” was Charlie
Spivak. Members of the Don Haynes or-
ganization, which manages Spivak, state
that a request for the leader’s release
from his Morris papers has been sent
to the agency In writing. Originally
Spivak was dissatisfled because the
agency had falled to do anything better
for him in radio than a few guest spots,
and he requested a release only as ap-
plied to radio and films. Later the re-
quest was amended to include the whole
contract, according to people associated
with the Haynes office.

Nat Lefkowitz, Morris exec, denying
that he had received any request from
Spivak, told The Billboard, “Spivak has
a long-term contract with this agency:”
Lefkowitz also disclaimed knowledge of
dissension over bonuses, stating, “I know
of no trouble, and I am the man in
charge of such matters.” He attributed
Phil Brown’s departure to an old under-
standing with Don Haynes, and this con-
tention is partially borne out by friends
of Brown, who say that Brown would
have eventually joined Haynes in any
event but was spurred in his action by
the size of his bonus.

Lastfogel Deal

Abe Lastfogel, No. 1 man in the New
York office, reported in this week’s rash
of rumors, as ready to get together with
Johnny Hyde, West Coast chief, and buy
everyone else out, and also rumored as
about to sack the entire band division,
sald Saturday (5), “We are not curtailing
our band operation—we are merely going
to co-ordinate it. I have been off the
job for four years with the USO and
now that I'm back there are several
things which I find need attending to.”
Asked about imminent personnel changes,
Lastfogel stated, ‘““There are no personnel
changes yet.”

Tradesters figure the key to the whole
layout will be whether the agency can

wrote the maestro’s lines out of the
script upon protest of the AFRA New
York local.

Emily Holt, AFRA exec, said the ques=-
tion of AFRA’s jurisdiction in such a case
is quite clear—and that all maestri who
handle lines on programs fall within
AFRA’s. supervision, Even Pastor, she
pointed out, once was an AFRA member
—but is now delinquent.

Case, tho a reiteration of AFRA’s posl-
tion on the matter of musician-per-
sonalities, raises as yet unsolved prob-
lems. Trade generally agrees that a
maestro like Phil Harris, whose gab
makes him a comic, naturally falls under
AFRA jurisdiction. He must hold both
AFM and AFRA cards. But what about
the man who has no regular radio show
and does a sporadic radio guest shot
which involves talking in addition to
work as a musician? Pastor’'s own case
Is somewhat weakened in that he, like so
many other musicians, once held an
AFRA card.

Point at issue is not of sufficient Im- -
portance, it is believed, to force a show-
down between AFM and AFRA. James C.
Petrillo, AFM prexy, is quick on the
trigger—but it is likely that his next
move, which may involve a strike, will
probably be directed against radio net-
works on the matter of musician em-
ployment.

Pastor, with his lines taken away, was
even afraid to say “Gee, thanks,” when
he was presented with a watch at the
cessation of the Teen-Timers broadcast.

Wenkstren-Malec
In Cedar Rapids

Ballroom Venture

CHICAGO, Jan. 5.—Possibility of a
new ballroom for Cedar Rapids, Ia. (The
Billboard, December 29), was confirmed
this week by C. H. Wenkstren, op of the
Danceland Ballroom, Cedar Rapids, and
Joe Malec, op of Peony Park, Omaha,
who are pooling resources in the new
terpery venture. Plans still are vague,
but Wenkstren said that he will con-
tinue to operate his Danceland site, even
after the new dancery has opened its
doors.

Malec stated further that he is ene
larging his Peony Park holdings from
the present 1,400 capacity to somewhere
around 3,500 persons. Malec said the
enlarging program is in progress, and
resulted from the fact that he could not
work name orks on week-end nights
because small capacity made it impos-
sible to pay off big guarantee and still
make dough on the venture. Renova-
tion of the Peony Park ballroom will
set him back around $70,000. Malec’s
enlarging program will mean more com-
petition among ballroom ops in Omaha,
where Tom Archer has his Schermot
Ballroom, playing occasional one-night«
ers and territory orks three times weekly,
and the Music Box, dancery owned by
R. C. Taylor, which plays semi-name
bands six days a week.

satisfy Willard Alexander, Vaughn Mon-

roe and Count Basie. If Monroe and

Basie were to depart as threatened, Mor-

ris would be in the position of having to

build practically from ground up, with

Euke Ellington its only genuine top-hole
and.

Bitter past and present experience with
band activities, which have lagged both
artistically and financlally behind its
other undertakings, presage a totally dif-
ferent approach by the agency, starting
pronto. The bonus uproar, significant
tho it is in revealing the agency’s at-
titude toward certain of its employ<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>