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Tyros Drive Ho

Ice Follies Tees
Off Buff 7 Shows
With Record Sales

BUFFALO, Feb. 2.—Tenth edition of
the Shipstads & Johnson Ice Follies
went into its five-day, seven-performance
run Wednesday (30) with a record ad-
vance, and when the finale is completed
(3) it 1s believed the management will
have baled up more gelt than any pre-
ceding stand here,

Sponsored by the Buffalo Hockey Club,
show was given terrific ballyhoo, flack
being directed particularly at out-of-
town trade. Twenty-five rural dailies
were used from as far downstate as
Elmira, N. Y., west to Erie, Pa., and up
to St. Catharine’s, Ont.

Radio was given a solid nod too, spiels
being aired over St. Catharine’s CKTB,
three Rochester stations, two in Erie, and
all five in Buffalo. Material has been
pumped out since the successful Ice-
capades run in November. Billing was
also heavy, showing including everything
from 14x22 window cards to 24-sheet
stands.

Scale 33.60 to $1.60.

“Born Yesterday”
Ad Makes Wiseacres
Believe They Were

NEW YORK, Feb. 4 —Constant upsets
during the trouping of Born Yesterday,
the Garson Kanin comedy starring pic
star Jean Arthur, prior to Stem debbing
tonight resulted in much back-o’~-the-
hand whispering that the screen thesp
was having a succession of tantrums
and was claiming illness which was
nothing more than temperament. She
finally quit top role in the show in
Philly and talk was a bust-up back-
stage.

Saturday morning (2) in all the dallies
here a large two-column ad defending
Jean Arthur was played upon the legit
pages. The ad was signed by Max Gor-
don as producer; Kanin as scripter and
helmsmar:;; Hal Gerson, Kanin’s alde;
Ben A. Boyer, general manager, and
David Pardoll, stage manager. In addi-
tion, below these names were the moni-
kers of the cast in small type.

The ad read: “It has come to our col-
lective attention that rumors contrary
to the facts have been circulated with
regard to Jean Arthur’s withdrawal from
the cast of Born Yesterday. Belng among
the small number of people who are in
possession of the truth of the matter,
we wish to convey this to those inter-
ested. Jean rehearsed, worked and
played to the complete limit of her
physical capacity and beyond. Finally,
(See “BORN YESTERDAY"” on page 4)

Short, Short Story

TUSCON, Feb. 2—KVOA claims
that it has the shortest cominer=
cial onr record, for its account,
Rainbo Bread. Commercial runs
on a local seg known as The
Desert Philosopher at 11:30 to
11:45. Program is a one-nfan com-
mentary with homey poems and
so-called ‘‘common sense” ram-
blings.

Guy has a terrif following and
requests for his poems pile in
every day. Station, however, is
really proud of the fact that the
baker’s commercial does a job
with five words in three seconds
—*“For good bread . .. buy Rain-
bo.” Outlet has failed to come up
with a shorter selling pitch in its
entire eareer and challenges the
other 900-plus U. S. percolators to
deliver a shorter resultful blurb.

Showbiz Plan

To Aid Vets
In Hospitals

VA’s New Plan a la USO

WASHINGTON, Feb. 4.—Vast expan-
slon of theater facilities at veterans hos-
pitals throughout the nation is under
way, and blue prints for all neuropsychi-
atric hospitals to be built in scattered
parts of the country are undergoing care-
ful examination by government archi-
tects determined to see that show talent
will find its way to eyes and ears of
patlents as part of permanent recrea-
tional program, it has been learned. Vet-
erans Administration is now getting first
reports of extensive survey of show fa-
cilities at existing hospitals, with current
plans calling for provision of stage and
seating facilities wherever existing in-
stallations are inadequate or completely
lacking.

Under the prograin, Veterans Admin-
istration will establish “local radio hook-
ups” in every hospital so that bedridden
patients can tune in on shows being per-
formed at hospital’'s central auditorium
or theater installation. Latest types of
free-channel radio sets are being in-
stalled at every bunk, with patient being
glven choice of three stations as well as
direct hookup with any show being per-
formed within the hospital. Under re-
cently organized Special Services Divi-
sion of VA, radio and show talent will be
sought on basis identical with that ap-
plied by its counterpart outfit in the
armed forces.

“Radio stars will be asked to appear at
hospital theaters whenever they are in
the vicinity,” a VA spokesman explained,
“and detailed arrangements for vaude-
ville and musical shows will be made
from whatever talent is available in the
areas of the installations.”

The VA Special Services Division has
been quietly shaping plans since its cre=

Great Nicola Passes
At Home in Illinois

CINCINNATI, Feb. 2—Willlam M.
Nicol, (The Great Nicola) internationally
famed magician, died at his home in
Monmouth, II1,, yesterday. Nicol was
regarded as the dean of American magi-
cilans and one of the greatest money-
makers in his field. He at one time was
the highest-salaried magician in Ameri-
can vaudeville.

Besides covering the American vaude
circuits, Nicol made half-a-dozen world
tours. In India, the Nizam of Hyderabad
is sald to have erected a theater for a
single performance of Nicol.

Nicol's father, known as Nicoli, passed
on his magic tricks to Nicol, who in
turn intiated his own son, Charles Nicol,
into the profession. Besides his son,
Nicol is suvived by his widow, and a
brother.

11 Indie Houses
Grab Playbill Page

NEW YORK, Feb. 4.-—For the first
time in 20 years—since the Klaw &
Erlanger chain of indies broke up— in-
dependent showshops are getting an ad
page In the Playbill, thus breaking a
two-decade Shubert monopoly in this
ad medium. PFPirst indie ad page is
skedded for Monday (11).

Eleven houses are together in this
deal which, officially, is explained as just
“we finally got together.” Any concerted
effort to revolt against Shubert solo ad
holding was scoffed at. Lack of paper
due to wartime control was offered as
another reason why these unfettered
houses had not gone into the mag be-
fore. New page will npt go into Play-
bill’s distribbed in Shubert houses and
vice-versa.

ation a few months ago, and it recently
concluded arrangements with USO for
expanded program of entertainment for
hospitals, according to C. C. Bream, act-
ing director of VA’'s recreation and en-
tertainment services. Full-scale pro-
grams under the new arrangement will
get under way March 1, it is contem-
plated. This is the first big-scale pro-
gram of its kind for veterans’' hospitals,
it was explained.

Shows designed for hospitals’ audiences
will be reviewed for suitability by the
office of the acting chief medical director
(See SHOWBIZ AIDS VETS on page 45)

ts

No Jobs But
Plenty Hope

Agencies and stations set
org to shuttle possibles to

to openings that aren’t

L]

HOLLYWOOD, Feb. 2—The gold rush
is on again, but there’s no pay dirt
waitin’ at the end of the rainbow!

Radio hopefuls—announcers, actors,
producers and writers—are swarming the
film capital looking for
jobs—and there just
aren’t enough to go
around. What started
out a few months ‘ago
as a gradual migration
to this Coast has become
a task force invastion and
a major headache for the
biz. It will get worse
before it gets much bet-
ter, radio biggies predict. It’s repeating
the early film migration of legit per-
formers—but double.

Kids, fresh from the service, with
little or no experience but a taste of
California’s clime acquired while in uni-
form, are making the rounds of the nets,
indies and agencies, looking for jobs “in
radio.” Talent from the rest of the na«
tion, spurred by the end of the war ang
(Tyros Drive Hollywood Nuts, page 42)

Billbard

Burlesque, Etcetera, Battles

Recalled as Moss Bows Out
OfLongtimeN. Y. License Job

Minsky Chaser Sits Back and Reminisces

NEW YORK, Feb. 2.—At least one man
here could afford to smile when he read
yesterday (1) of Equity's plea to Mayor
William O’Dwyer for the return of bur-
lesque to Broadway. That man is Paul
Moss. Twelve hours before the story
appeared in morning papers, Moss had
laid down his cudgel as license com-
missioner and had taken over control of
City Center, New York’s official show-
shop.

As holder of the license czardom for
longer than any other commissioner in
New York history, Moss is probably best
remembered as the man who drove the
Minskys from the Main Stem and tried
to regulate ducat brokers, as well as
keeping an eye on the general morals
of Broadway. Not, as he hastens to
explain, that he was either a snooper
or a cop. There was only one time
he could act and that was May 1
every year when the show ops came hat
in hand for their licenses. If they didn’t
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toe the mark Moss nixed their pleas,
which was equivalent to closing them
out.

This was how he finally banished
burly for good in 1941, after a ding-dong
battle which had broken out shortly af-
ter he took office under F. H. LaGuardia.

The current plea to LaGuardia’s suc-
cessor in Equity, official mag of Actor’s
Equity, asks that burly return as a train-
ing ground for tyros and a school for the
top comics of the future.

That’s why Moss can smile, because
back in 1935 he proposed the same thing
to the burly ops in a niass confab.

NEW YORK, Feb. 4.—The “Equity’” ar-
ticle got a pat on the baeck from the
Minskys, but Morton, one of the two
brothers whe are synonymous with Main
Stem burly, stated emphatically that
they’re not going to the wheel even should
Mayor O'Dwyer give the green light. How-
ever, they’re all for burly’s return, he
said, and hope that the new mayor will
outlaw the Butch-Moss ban which drove
them from 42d Street.

“I pointed out to them,” Moss said,
“that since there was no vaudeville and
few stock companlies, burlesque was the
obvious training ground for kids coming
to New York, the Mecca of show busi-
ness. I suggested that they clean up
their shows then, open a booking office,
form units, headed by comics who could
be changed from time to time, and
troupe thruout the country. It would
have replaced dead vaudeville. I even
suggested one of the junior Minskys as
organizer.

“My idea was greeted with enthusiasm,
but that was all. Nothing was done
(See “Burly Battles Recalled” on page 4)
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Costume Rationing, Nickel
Squeezing and Buzz Bombs

Helped England ‘Hard Way’

Producer Robert Nesbitt in U. S. on Talent Search

NEW YORK, Feb, 2.—Six years of
squeezing nickels, figuring up clothing
coupons and devising glamour costumes
out of net, sequins and cheesecloth—to
say nothing of dodging buzz bombs—
has been a nightmare, but for Britain’s
showbiz producers and directors.

That’s the opinlon of Robert Nesbitt,
director of shows at London’s largest
vaude and revue houses, the Coliseum
and the Palladium, and co-producer with
actor-producer Tom Arnold of shows at
the Prince of Wales Theater. Nesbitt is
here on a talent hunt for speclalty acts
which he can use in new London shows.

“You know we've learned show business
the hard way,” he sald. “In fact we've
had to learn it from the ground up. It’s
been good for us, because we've had to
think and not just spend. When you
get only 4,000 coupons for clothing of
a show (particularly a show with a big
line of girls) and the government won't
let you buy material outside the country,
you can imagine what that means. Your
shows become a production problem in
which each idea is thought out three
times. You may want one type of a
scene, but after you've gone into con-
sultation as to what material you Have
to create it, you’ll probably change your
mind.

“I think it’s helped us enormously.
We've learned to work at the business

{ ‘getting shows in motion. And evi-
dently the public like our efforts,” he
added, with a grin, “because the theaters
are Jammed nightly, We're having a
boom such as we haven’t had in years.
Just 1like your Broadway, except that we
can’t put on shows such as you have
with our difficulties, We're only hoping
that the government will soon relax its
enormous profit taxation and its ban on
clothing and materials. Then we'll really
be able to dress up shows, And we should

FM Will Be General
In Canada, Says CBC

VANCOUVER, Feb. 2.-—Frequency
modulation will become general thruout
Canada as soon as possible. A. Davidson
Dauton, 33-year-old chairman of the
board of governors of the Canadian
Broadcasting Corporation, reported in a
news conference in Hotel Vancouver this
week that the CBC already is dolng
experimental work in FM at Toronto and
Montreal.

Dauton was here for a three-day con-
ference of the governors of CBC, his
first visit here since his recent appoint-
ment as full-time chalrman of CBC.
Regarding television, he stated that CBC
will be ready to handle it for Canadlan
use on its arrival.

To critics who allege that CBC is too
“talky,” he produced figures which
showed that 51 per cent of radio time
last year on sustaining programs was
taken up by music, with only 17 per
cent news broadcasts, 6.6 information
talks, 5.7 drama and 3.1 religion.

Dauton stated that CBC would like
larger gquarters in Vancouver, but has no
immediate plans for moving out of Hotel
Vancouver.

Governors attending the meeting were:
Mrs. T. W. Sutherland, Revelstoke, B. C;
J. W. Parker and Dr. A. W. Trueman,
Winnipeg; F. G. Crawford and B. K.
Sandwell, Toronto, and Dean Adrian
Poulliot, Quebec City, Que. Also present
were Dr. Augustin Frigon, Ottawa, CBC
general manager, and Donald Manson,
Ottawa, assistant general manager.

“BORN YESTERDAY”

(Continued from page 3)

on the considered advice of physicians
retalned by herself and by the manage-
ment, she left the Locust Street Theater,
Philadelphia, for the Passavant Hospital,
Chicago. Viclous gossip and careless
rumors are evils in a good soclety. We
trust that this clarification may, in some
small measure, serve to eradicate them.
We have already conveyed to Jean our
sincerest wishes for a speedy recovery.
We repeat them here and now, and
LOUDLY.”

do it well because we’ve learned so much
in the past six years.

Nesbitt, who admits his Main Stem
visit has been ‘a wonderful experience”
after London, has spent most of his time
combing the niteries and vaude-pic
houses for talent.

“I'm after speclalties, not names,” he
sald. “Those are hard to find, but they
fit better into our style of shows. We
call them revues. (Theyre somewhat
akin to white-tle vaude.) They go best
now in England, just as they did in
World War I. A good line of girls, and
a group of speclalty acts are all you
need. But our acts are all sort of worn
out. Everyone has seen them so often,
they want something new and America
has the talent. In fact, it’s the only
place we can get talent now. FEurope
is dead as far as we're concerned, for
two reasons. First, there’s little or no
talent. Two, the government won’t allow
any act from any of the former enemy
countries to work in England. That
cuts out not only Germans and Itallans,
but Austrians, Hungarians, Bulgarians
and others, and those countries used
to supply us with good spectalties. That
leaves the U. S. as the market, but in-
flation is hitting you as it hits us. Prices
for acts are awfully high.”

Nesbitt admits that most of his work
on this visit was in the nature of an
over-all look-see. He is paying a fly-
ing visit to Chl and then back to Eng-
land. He hopes to get back in the fall
and buy acts. “I'm going to look for
unknowns; the kids who haven’t yet
made the grade,” he sald. ‘“There are
plenty of them with talent and they'll
fit into my picture well. Meanwhile I'm
golng back to continue trying to emulate
Broadway despite the 4,000 coupons, the
taxes and the old talent.”

Thumb Fun

HOLLYWOOD, Feb. 4. — Gracle
Allen, whose singular Concerto
for Index Finger brought her such
yocks and flackery that she was
invited to “play” the selection at
Carnegie Hall and the Hollywood
Bowl and with the Boston, San
Francisco and Los Angeles symph
orks, is trylng a repeat. Accord-
ing to Gracie’s p. a., Meredith
Wilson, Burns & Allen show
batonwaver, has taught her to
perform with the thumbs of each
hand.

Whether or not she can really
play plano, whether or not she
finds a title (Theme for Thumb,
Knuckle Nocturne, Fugitive From
a Fugue, are some of the suggest-
ed names), whether or not she
debuts the piece with a symph or
Spike Jones—these are not the
questions. Trade wants to know
whether or not she’ll be able to
repeat that milllon-buck pub-
licity which shc got on the first
note.

Red Cross Drive
Backed by Showbiz

NEW YORK, Feb. 2.—A wholehearted
effort on the part of all webs and indie
outlets here is planned when the drive
opens for the Red Cross. Goal in Greater
New York is $10,000,000, one-tenth of the
national goal of $100,000,000. Symptom
of this wholehearted co-operation, simi-
lar to last year, came with the 100 per
cent appearance of reps from all webs
and indies at luncheon Monday (4) at
the Waldorf-Astoria where radio’s pitch
was outlined. Each outlet is expected
to handle the plea in its own way, same
as last year.

Other branches of showbiz are also

co-operating in the drive. Richard
Rodgers is heading the composers,
authors and musiclans group; Carl

Schwartz, of Carl Fischer, Inc.,, will helm
musical instruments; P. G. Gilllg and
Ira Kaplan, Emerson Radio Company,
will front for radio manufacturers and
retallers.

Burly Baitles Recalled as Moss
Bows Out of N.

Y. License Job

(Continued from page 3)
about it and next year Major Bowes
stepped in, created just the type of thing
I had been talking about and made a
mint of money."”

It Happened in 1936

The first move in Moss’'s campalign to
clean up the strlp shows came in 1936
with police closing of the Gotham Thea-
ter at 125th Street. Since New York
law says you can't close a show until
after convictlon, police had to get a con-
viction before the show could be shut-
tered. They did. Meanwhile, when May
1 rolled around Moss refused licenses.
At this time there were 14 burly houses
in the city. Within six months, the
ops had asked the mayor to let them
have thelr own ‘“Hays Office” headed by
John F. X, Masterson (now a city judge),
financed by the field to police the three
houses then running. This was granted
and continued for several years. Finally
the shuttering of the late Isidore Herk’s
show at the Galety Theater in 1941
ended the wheel on Broadway.

There was one more echo when a
show titled Wine, Women and Song at
the Ambassador in 1943 caused a flood of
complaints to Moss's office. Altho no
producer was shown in connection with
this show, Moss belleved that Herk was
behind it and arranged for separate
groups of people to see the show and
comment. They were taken from all
faiths and thelr consensus was that the
‘show was too blue for Broadway. Herk
was behind the show and elected to
make a Grand Jury matter of it. He
lost his case and spent some months in
jall before his death.

Thus burlesque bowed out.

Moss again came to the fore when he
was sued for $1,000,000 after he had
refused a license to the Belasco during
the fracas between Max Jelln and Lee
Sabinson over the show Trio. Only
recently the courts backed Jelln in his
stand.

“I had to refuse the license In this

case,” Moss sald, “and when I did they
could have gotten an injunction which
would have kept the show on, if they
wanted to keep it on. Instead they
closed the show and sued me.”

This suit, Incidentally, is also past
history.

In 1943 Moss went after the ducat
brokers. He claimed they were over-
charging and causing a “black market”
in pasteboards. That, however, was not
as successful a campalign, as Moss now
admlits,

“Brokers are impossible to handle,”
he sald. “By that I mean that you can
close them up, but they’ll spring up
again, if it’'s only in their own homes,
working over a telephone. Besldes I
could never get co-operation from the
public to come forward as I asked, and
complain against overcharging. They
were afrald of being blacklisted.

“I don't know jJust what the solution
to this broker problem 1is,” he sald.
*“I do know, however, that there are
too many of them; over 100 in the city.
Since the theaters give them 75 per
cent of thelr orchestra seats—it some-
times seems nearer to 90 per cent—
there just aren’t enough theater seats
to go around. We did manage to get
into clubs where overcharging was being
done and I made 75 cents the top fee.
But of the 10 or 12 brokers I put out of
business, most of them are back again.”

Pic House Sections for Kids

Moss was also responsible for better
supervision of kids in movie houses, get-
ting a law passed to put matrons in plc
houses to take care of youngsters. He
had his battles with some theaters be-
cause truant officers, cops, etc., were
always yanking kids out during school
hours, But in the end, his system worked
to the good of all.

He also outlawed fake auctioneers on
Broadway and helped disabled vets with
newsstands to keep them going.

Now he has his headaches trylng to
make the City Center pay. Getting legit

Obstacle Course
Teaching Planned
For Aspiring Thesps

COLUMBUS, O., Feb. 4—The hubba-
hubba school of teaching which the
army followed in trying to make G.L’s
out of civilians can be put to use in
teaching aspiring thesps to perspire and
succeed. At least, that’s the premise
on which Darrell Holmes is putting this
theory Into effect &t Ohio State Uni-
versity where he is sweating out a mas-
ter’s degree, and later hopes to get
a doctor's degree with a view to play-
wrinting.

A graduate of the USO speech depart-
ment, he spent three-and-a-half years
in the engineers, two of them in the
Aleutians. The way he learned his busi-
ness in the army is how he’s going to
put across his ideas to some 200 high
schoolteachers thruout Ohio during this
month and next in a series of drama
clinics.

Theory is to show an over-all picture
of what students are trying to accom-
plish, and the individual step-by-step
method of doing it follows. To work
this in the clinics, Holmes plans to use
a couple of star thesps from the uni-
versity players who will stage a scene in-
correctly. Then Holmes will re-direct
the scene in front of the audience and
this time it will played correctly.

In short, it's training from the ground
up, in which students (in this case
school directors) are treated as one step
above an idiot and thus shown their
lesson in its most elementary or kinder-
garten form. That's the G.I. way and
Holmes is set to follow it.

Ticket Broker Ache
Explodes in License
Commissioner’s Face

NEW YORK. Feb., 4—New License
Commissioner Ben Flelding will get his
first headache this week when the ticket
broker situation, covering not only the
showshops, but sports events, etc., is
hauled up before the city council to-
morrow (5) by two members of the
council. He is inheriting an ache which
plagued his predecessor, Paul Moss (see
current issue), and which Moss believed
was almost incapable of solution.

This new assault on the ducat peddlers
has arisen from the forthcoming basket-
ball game between Notre Dame and New
York University, skedded for February
9 at Madison Square Garden. The Gar-
den holds 18,000 when the folks are
packed in, and the two councillors want
to know what happened to 11,500 of the
tickets.

The day tickets went on sale, the
line-up outside the Garden started at 6
am. Four hours later, these pasteboard
seekers got to the box-office to find
they could get only poorest floor seats,
way back, or balcony. In all, according
to understanding, only 3,500 admlissions
were sold to walting fans. Another
4,000 go to Garden subscribers, which
leaves 11,500 unaccounted for.

Garden officlals querled, while unable
to give accurate figures, did state that
“a very large percentage” of the missing
11,500 went to alumni of the two col-
leges, plus students in other schools
and colleges in Greater New York., These
culture kids have become a sizable,
regular fan clientele of Garden sports
events, particularly since the return of
so many sports-minded G.I.’s, now back
hacking away at the Three R’s. The rest,
says the Garden, went to the brokers.

All of which suggest that twin elders
will have a Job getting the new license-
commissioner to loosen his collar over
the fracas, even if he loosens & little the
tight mantle he inherited from Moss.

shows 1s the blg problem here, but no
matter how bilg that poser Is, it's a
cinch compared to the job he just left.

“I don’t know if my successor will
work as hard as I did,” he said. “I went
at it from early morning to very late
at night. But it was fascinating and
touched everyone’s life. It was hard
sledding at times, but I enjoyed 1t over
tht years. I made a million—or was it
a million-and-one—enemies. Now I can
sit back and relax, however, and that’s
worth it.”

Meanwhile Sam Briskman, who fore
merly owned several wheel houses in
Manhattan and Brooklyn, and now
owns only one, The City, on which he’s
getting rent from a newsreel company,
is also out to get O’Dwyer G-String
minded.
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If - When Families
Join G.I’s, AFN

Has Program Plans

~ NEW YORK, Feb. 4.—If you can be-
lieve an army press release—and that
in itself is a subject requiring an ex-
tended excursion into dlalectics—fami-
lies of G.I's in the occupation forces
may eventually be permitted to join
their menfolk overseas. Whether or not
it’s a pipe dream, American Forces Net-
work in Frankfurt, Germany, believes
it will happen and 1is making plans.
“Looking forward to the time when the
occupational soldier will have his family
with him in Europe,” the Frankfurt HQ
of AFN optimistically says, “AFN has
lald the groundwork for the presenta-
tion of locally-produced radio shows
almed at the American home.”

The khaki web, which has just been
taken cver by Lt. Col. Ernest C. San-
ders, ex-WHO (Des Moines), who re-
placed Lt. Col. John S. Hayes, is trying
to satisfy every type of G.I. interest,
shown by the way it has “carried the
ball” in sports airings. An AFN roving
sports staff has covered every major
football game in ETO, regardless of
technical or transportation difficulties.
Games in the U. S. were rebroadcast by
short wave.

At the close of 1945, the sports-minded
G.I. heard the 7th Army All Stars vs,
TSFET in Paris, then was switched to
Miami for the Orange Bowl and then
got a word plcture of the Sugar Bowl
game in New Orleans. To close out the
year, the entire Rose Bowl game from
Pasadena was heard thruout the occu-
pational zone in Germany.

Valentine & ‘Hat’
Pay Out--Press
Vs. Air Ratings

NEW YORK, Feh. 2.—Purchase of ex-
Police Commissioner Lewis J. Valentine
as emsee on Gangbusters hasn’t paid off
the L. E. Waterman Fountain Pen Com-
pany in a higher Hooperating but it has
produced millions of lines of free pub-
licity. First-page breaks made the wire
services &t the time of his appointment
and during the last week on General Mac-
Arthur’s request that Valentine come to
Japan to reorganize Nip police force.

Indication that both ex-Mayor La
Guardia and Valentine are paying off in
the press better than they do at the dials
is shown by the fact that the Waterman
program, rating on January 15 report of
C. E. Hooper in 1945 was 10.0 and during
the same period this year with Valentine
it was orly an 8.4. The Little Flower
started off his radio commercial career
for Liberly mag with a 12.7 and on the
second report, January 30, dropped to
6.5, which does not compare with any of
the sock commentators who range from
Winchell’'s 21.0 to Lowell Thomas’s 14.3
(both ratings from current Hooper re-
ports).

Fidler Sags 10 4.8

Jimmie Fidler (he follows Little
Flower) dropped to a 4.8 when La Guardia
made his debut. (Trade feels that La G.
lost his awdience by the end of his seg
and that they didn’t come back to hear
Fidler.) In the second report (second
since The Hat has aired), Fidler got back
2.4 of his audience and tabbed a 7.2.

Actually. however, both Liberty and
Waterman execs feel that they have been
paid in full with publicity even if The
Hat and Valentine don’t hold thelr audi-
ences. Ad men point out that, measured
in terms of pald lineage, actual payments
to the two news stars can be written off
the book and that anything from here
on in is so much gravy.

Paul W. DMorency, gencral manager
since 1929 of the Travelers! Broadcasting
Service Corporation’s station, WTIC,
Hartford, Conn., has been upped to a
v.=p: berth,

MBS Blushes
In Carrington

Flack Shade

Dr. C. Shows Up Script Pitch

NEW YORK, Feb. 2.—Trade was laugh-
ing this week at Mutual and Phil Carlin
for ballyhooing the Carrington Playhouse
as a super duper opportunity for scripters
who couldn’t break into radio thru any
other seg. Laughter was occasloned by
the fact that the very same week that
MBS threw a luncheon for Elaine Car-
rington, emsee of the Playhouse and
donor of the $500 first prize (January
27 at the Essex House), the Chesebrough
Manufacturing Company, sponsors of Dr.
Christian (CBS), with no altruistic lean-
ings announced its fifth annual Dr.
Christian script competitlon with a
$2,000 first award.

Not only does the Chesebrough org
glve a first prize four times the slze of
Elaine Carrington’s but it presents a
number of the also ran plays and pays
solld royalties for them. Wklle Carring-
ton’s pitch is for “tyro authors,” the
Dr. Christian award is for good scripts
by anyone and while the Dr. Christian
formula in theory restricts the scope of
an author’s scribbling. practically any-
thing can be pushed into the mold. Car-
rington stressed the fact that the Play-
house isn’t after “arty” material but
just good writing by alr playwrights
who have to have a showcase, which
means, of course, the kind of material
that Dr. Christian is seeking too. Dr, C.
has an added advantage of Laving Jean
Hersholt as star and a sock cast with a
budget ($4,000) decidedly higher than
that set by Mutual for the Playhouse
($1,500).

Open Manhole

All of which made the trade feel that
Mutual had fallen for a swell flack job
for Elaine Carrington and her soap
operas, which are heard on NBC (When
a Girl Marries and Pepper Young’s Fam-
ily), and CBS (Rosemary). Deal was set
by John Gibbs, Carrington’s agent, and
the first play to be done on the Playhouse
was brought to the C-G combo by an
“‘agent” and there wasn’t an odor of
competition about it. It's Balzac Mur-
der, by Joseph Cochran. Even the sec-
ond, third and fourth plays were selected
before the announcement of the Play-
house (which is only set for 13 weeks),
which gave further reason for raised eye-
brows about the ‘“competition.”

Build-up was all the more question-
able, pointed out some writers, in heing
introed during the week when the CBS
Workshop was skedded to come back
to the alr, since the Workshop has al-
ways looked over new writers’ ecripts and
brought plenty of new blood to the air,
Consensus is that MBS saw the name
Carrington and fell—but good.

Wanted: PA, 7V:-10G;
Willing to Work
For Lady Legree

NEW YORK, Feb. 2.—An indie station
flack fob, from $7,500 to $10,000, is going
around. Several placement agencies are
peddliing the berth and have had a num-
ber of pites—until it is discovered what
statlon is involved. and then the job
applicant bows out gracefully.

Seems that the lady chief of the op-
eration has a rep that’s terrif and that
even money can’t make up for a number
of other things. The gal is Bernice Judis,
general manager of WNEW., Station,
naturally, is the Blow-operated WNEW.
Latest ex-flack for the percolator was
Joe Ransom, now WHN, and current
interim publicity distrib is Rhea Dia-
mond, ex-OWI and WMCA. Statlon is
one of the most successful indies in the
nation, which should prove that Judis
knows her biz, even if she’s tough on
p. a.’s.

Bull Session

OMAHA, Feb. 2.—Two Omaha
cops have a greater respect for
the potency of radio following
thelr impromptu roasting of their
captain over a cruiser car short-
wave transmitter they didn’t
know was allve. Ears burned at
the police station as the cruiser
car pair, Lou Fritz and Carl Blis-
ter, spared no words in scorching
their fellow officers, department
by department, and the munici-
pal judges.

For 35 minutes their conversa-
tion jammed the main transmit-
ter as frantic fellow officers tried
to shut them off. Finally a
trouble-shooter car caught them
and shut off the car’s transmit-
ter, The palr drew a three-day
suspension:

Sald one later: “Sure, I saw the
red light on (showing the mike
was allve), but I didn’t have a
license to operate it.”

Radio Column
Slots Open on
2 N. Y. Papers

NEW YORK, Feb. 2.—Harrlet Van
Horne is not long for radlo. New York
World-Telegram columnist will shift to
feature writer within the next month.
New pillar filler hasn't been set as yet.

W.-T. radio slot has been a stepping
stone to bigger things in the Scripps-
Howard organization with plenty of top-
pers thruout the newspaper chain hav-
ing at one time or another had a swing
at the radio fan scripbling.

New York Post like the New York Her-
ald-Tribune as reported in The Billboard
last week, is readying a column. Trade
has it that Al Cusick, who handles the
radio lstings in The Post, will not be
elected to column, Managing editor is
looking for someone on the staff who he
thinks can do a column on radio in The
Post fashion.' If he fails to come up with
a staffer, job will be thrown open to all
comers.

Grove Labs

Dump Shadow;
Product Woes

NEW YORK, Feb. 2.—The Shadow will
lose one of its sponsors March 3 when
Grove Laboratories bow out at the end of
a 26-week sponsorship. Original contract
was set for 39 weeks with an out at the
end of any 13-week period, as is usual
in time deals.

Grove had no intention of losing The
Shadow even tho Its planned pitch was
directed at the cold remedy biz., Idea
had been to try to see what they could
do selling a DDT product, but strikes
held up production of the new line and
so the cancellation. Grove sponsored
the Street & Smith thriller on the Pa-
cific Coast and in the Chicago, Detroit
and ‘Indlanapolis areas.

Tommy Dorsey Ork
Summer Replacer
For Moore-Durante

NEW YORK, Feb. 2.—Rexall (United
Drug Company) has bought the Tommy
Dorsey ork as summer replacement for
the Gary Moore-Jimmy Durante show
on the Columbia Broadcasting System.
N. W. Ayer is the agency.

Moore-Durante opus, now aired at
10-10:30 p.m., moves to the 9:30 p.m.
slot in March.

Ulira . High
Frequency

Gets Going

@
Signal is four times as ef-
fective as most powerful
yet operated in New York

By The Billboard Television
Research. Bureau

. NEW YORK, Feb, 4—The Columbia
Broadcasting System trotted out its
ultra-high frequency color video last
week for the press, ad agencles and
sponsors. Only one newspaperman |s
sald to have seen it before the showings
which started on Thursday (31) at 11
am, (Sked was 10.30 a.m, but news-
paper men don’t get up that early and
hesides, the weather was very, very
thick.)

Actually the Federal Telephone and
Radio Corporation bullt transmitter hud
been in use for only about two weeks
and the antenna had been installed anly
the night before the initial test. So
new was the combination of transmitter
and antenna that 12 hours before the
demonstration no one was certain just
how much power the transmitter would
generate with the newly-developed an-
tenna (CBS’s own baby).

Power of signal is actually four times
as effective as the most powerful trans-
mitter yet to be operated in New York—
however, if the recelving antenna isn’t
adjusted microscopically a home receiver
is just as llable to pick up black level
(no light or picture, color or black-and-
white) as it is to pick up anything else.

That's one of the sock negatives that
was brought out during the pitch.

1It’s Good, Brother
CBS color is good, vivid and without

ghosts or fractures. Demonstration was
(See Columbia’s High Pitch on page 14)

How’s Your Kirby

NEW YORK, Feb. 2, — What
started out as a gag to get pique
out of a scribver’s system when
he couldn’t find his emsee, has
ended up as a major promotional
stunt for NBC's Honeymoon in
New York. Art Henley, once-a-
week wag, was golng nuts looking
for Durward Kirby, emsee on the
show (Art writes the show), and
Kirby was nowhere to be found.
So Henley put an ad in The Her-
ald-Tribune to the effect:

“Lost . . One tall, tan Durward
Kirby, owner frantic, can't work.
$1,000 reward.”

And promiptly forgot all about it.
However, the next day the phone
at home began to go crazy and
his mother almost went crazy
along with the phone. Newspa-
pers began to call up about the
Kirby and it looked as tho it all
was ace flack natural. However, at
first, NBC toppers looked askance
at the prank and Henley got
the freeze, but definitely. How-
ever, top brass finally trotted out
its sense of humor, saw the pos-
sibility of the search for a Dur-
ward Kirby and offered a G for
the best conception of what a
Durward Kirby would be. There'’s
500 bucks for the best 50 words
on what a D. K. is and another
500 for the best sketch, design,
carving, painting, etc., of a D. K.

Contest is moving along with a
crash. Henley is happy and may-
be Honeymoon in New York, the..
program, may find a few more
listeners.
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Chi Daily News
Buys Big Hunk
OfIndie WIND

CHICAGO, Feb. 2.—John S. Knight,
publisher of Chicago Daily News and
other papers, this week bought a large
hunk of WIND, top indie in town, in
one of the biggest radio stock sale trans-
actions here in a long time. Xnight
bought 42 per cent of WIND's stock,
most of it from Ralph Atlass, station
president. Price of stock has been put
at $1,000,000 by some radio experts here.
When questioned, Atlass sald thie sale
price was less than that, but how much
less he would not say.

With Knight's purchase of Atlass’s
stock, his children and other minority
stockholders, majority stockholders in
the station remain P. K. Wrigley, gum,
magnate, and Les Atlass, CBS v.-p. here,
who is Ralph’s brother. Stock is now
divided between Knight, Wrigley and Les

(Sce CHI DAILY NEWS on page 43)

Oscar Possibility
Good for Heavy Air
Sugar, Milland Finds

HOLLYWOOD, Feb. 4.—Just being
nominated for an Academy Award gets
the topper plenty of extra dough offers,
if the nominee has a real chance of turn-
ing into an Oscar owner. Ray Milland,
who has more than an even chance of
getting himself one of these Academy
things with the Lost Weekend, has al-
rea€y been booked for eight heavy dough
guast shots.

First shot was his Edgar Bergen bow
yesterday (3). Next is his Bob Hope
shot (5) and on February 19 he has a
Colgate Theater of the Air starring role.
Other shows that Milland will tap will
be Jack Benny and Louella Parsons, both
March 10; Theater Guild program, March
17; Fred Allen, March 24, and Informa-
%ion, Please, either March 18 or 25.

Advance build-up for Milland is bcing
done in connection with Lost Weekend
showing, 4vith some exhibitors going
whole hog, as did Harold Lyon, Des
Moines, who used three local stations,
KRNT, KSO and WHO, for selling the
picture. Not only were spots bought, but
special events were planned for full-
length programs. This use of airtime
has been duplicated in nearly 50 clties.

Uniform Time Law
Urged at Session

Of 10th NAB Dist.

OMAHA, Feb. 3.—Enactment of legisla~-
tion for uniform time thruout the coun-
try was urged in a resolution adopted at
meeting of 10th district of National Asso-
ciation of Broadcasters January 25 and
26. “Variations in the different areas of
the nation affect radic broadcasting and
result in serious confusion to the listen-
ing audience,” the resolution said in urg-
ing action by Congress. Sponsors of the
resolution sald two time changes a year
resulted in a large financial loss to sta-
tions because of Daylight Saving time.

The reps of 63 stations in Nebraska,
Iowa and Missourt promised to support
recommendations for better balanced
commercial content in programs. The
district also urged NAB Prexy Justin
Miller, who spoke at the meeting, to
organize an NAB program department.

KECA Tops Chelsea Contest

HOLLYWOOD, Feb. 2.—Jack O’Mara,
sales promotion chief for KECA, local ABC
outlet, has been awarded a $1,000 War
Bond as first prize in the nationwide
Chelsea Cigarette contest for the best job
in promoting and publicizing Guy Lom-
bardo’s recent song title contest. O'Mara's
KfCA campalgn utilized display cards,
inside car cards, newspaper ads, music
store posters, ads in football schedules
and even ads on paper bags in grocery
stores. O'Mara estimates the campalign
hit home with 13,000,000 advertising
Impressions.

What made it particularly tough on
KECA in the contest was the fact that it
had to reach people in one of the most
scattered territories in the country-—the
Los Angeles area.

KSD News Beat
Score Upped Two

ST. LOUIS, Feb. 4.—News staff of KSD,
local outlet owned by The St. Louis Post-
Dispatch, is bringing in one scoop after
another with unusual regularity. Fol-
lowing its news beat over other St. Louis
stations and news rags in the packing
house workers’ strike (The Billboard, Jan-
uary 26) KSD scored another one January
26, when it stayed on the air an hour
overtime to announcde at 1:056 a. m. that
an 18-day-old strike of 1,500 AFL truck-
drivers had ended.

Now the percolator has decided to send
a legman to Europe to report by direct
broadcast the investiture of Cardinal
John Glennon of St. Louis, first American
cardinal from west of the Mississippi.
Frank Eschen, head of KSD’s special
news events department, will precede
Cardinal Glennon across the Atlantic to
Eire by a few hours February 12. Eschen
will make six special broadcasts from
Europe, the first of which will be fromn
Dublin on February 12, when he inter-
views Cardinal Glennon. From Dublin,
Eschen will fly to Rome where February
15 he will interview Cardinal Glennon
and some of the other 31 new cardinals.
His third airer will be February 21 from
Rome, following the ceremony; fourth
from London, March 1; fifth from Ber-
lin, March 8, if occupation authorities
permit, and sixth from Paris, March 15.

Schechter Heading
West, News Gatherin’

Ideas Up His Sleeve

NEW YORK, Feb. 2.—With MBS’s
Phil Carlin, program v.-p. on his way
back to the Main Stem, it’s Abe Schech-
ter, news chief of the web, who is get-
ting ready to go to the West Coast, with
stop-overs on the way. Just as Carlin
was Interested in Mutual’s Coast pro-
gram facilities, so Schechter is wrinkling
up his brow about MBS's national news
gathering possibilities.

With the trend towards local news
gathering being underlined more and
more, web news organizations have a dif-
ferent kind of problem than they had
when they were covering, with person-
alities, the far flung international scene.
MBS just hasn’t the dough to spend that
the senior nets have—so0 Schechter has
to come up with ideas that pay off in-
;tead of dishing out from a gold-filled

ag.

State Dept. Favors
Extension of Pan-Am
Broadcasting Treaty

WASHINGTON, Feb. 4.—Francis Colt
DeWolf, chief of the State Department’'s
Telecommunications Division, set the
keynote at the North American Regional
Broadcast Engineering Conference, which
opened here today, when he urged two-
year extension of the current North
American Regional Broadcasting Agree-
ment which expires March 29. State De-
partment expects to conclude the con-
ference within two weeks at which time,
U. S. officials are confident, extension of
the agreement will be signed. Chairman
Paul A. Porter of Federal Communica-
tions Commission will make the closing
address.

DeWolf, tracing the history of the
agreement which was signed at Havana,
Cuba, in 1937, described the success of
broadcasting operations under the pact
and emphasized the need for continued
collaboration, looking toward general re-
vision of the agreement “within the next
two years.” In urging extension of the
agreement the State Department has
support of the major participating na-
tions, notdbly Canada.

The Cuban government, which has
been the only party to indicate a desire
for drastic revision of the pact, is ex-
pected eventually to approve extension
of the agreement. In his opening re-
marks, DeWolf examined Cuba’s role,
suggesting that Cuban demands for re-
vistion of the agreement might be taken
care of within the framework of the
existing pact. DeWolf also proposed cre-
ation of a temporary committee which
would facilitate exchange of technical

information between parties to the
agreement,
The committee, DeWolf indicated,

would facilitate operations under the
present agreement and lay the ground-
work for a new pact which would be
based upon the latest scientific develop-
ments and national policies of member
countries brought about by World
War II.

Lone Ranger To In-Person
At Houston Fat Stock Show

DETROIT, Feb. 2.—Lone Ranger,
played by Brace Beemer, will appear as
the star feature at the Houston Fat
Stock Show and Rodeo in Sam Houston
Coliseum, February 1-10.

Coliseum holds 7,500 people and ad-
vance sales are reported very strong.

Fem Participators Nix Canned

Commercials for Ad-Lib Plugs

NEW YORK, Feb. 2—E. t.’s have exited
as an important part of fem participating
programs, with any seg worthy of its salt
(Hooperating) refusing not only to accept
e. t.’s but also nixing canned script com-
mercials. Audience pulling slots now in-
sist on doing the plugs, as they feel they
should be done, with only the sales appeal
of the bank-roller in mind not the agency
weasel words.

Stations all the way from Denver (KLZ)
to Manchester, N. H. (WFEA), integrate
what the agency wants to say into the
monolog or dialog and the pitch takes
on the character of the program rather
than the reverse. In many cases, typical
of which is Mrs. Farrell's Kitchen of the
Air (WFBM, Indianapolis), the star ad
libs the commercials and “follows” agency
copy—but freely.

Three-Pitches Per 15 Minutes

Average number of advertisers accepted
for these fem segs, which run all the way
from WOL’s Breakfast With the Pages
(Jack Page, ex-flack and promotion man
who clatins he's not so ex but that he
just doubles in brass) to WCOP’s People
You Should Know, which Virginia Dwyer
handles up Boston way 1s three per 15
minutes. (Both these stations are Cowles-
operated but their programs happen to
run the gamut and are, therefore, used
as examples.) ’

Cost of participations (under 52-time
contracts) runs from $10 to $25. On sta-
tions that range from 500 watts to 5 kw.
These figures do not include Main Stem
versions of the shows like WJZ’s Breakfast

With the Fitzgeralds, Dorothy and Dick
(WOR) where the rates run up plenty
high—with the station getting several
times its minimum card rates, but deliver-
ing a proven audience without the ad-
vertiser waiting to develop a following for
his program.

Screws Use E.T.’s

Only a few screwy participating pro-
grams like the Henry Morgan, Arthur
Godfrey and all-night segs are basically
designed for e. t. carriers, altho stations
thruout the country dish up “hungry”
programs to use the 100-word and one-
minute recorded commercials in order to
find place for the biz.

Actually the ad lib participating shows
do a sock selling job--and at least one
agency is traveling a rep around the coun-
try selling its commercial approach to the
emsees of these fem participators. Tests
have proven that when the girls and boys
who develop a family of friends among
their listeners are promoted they do twice
as good a job for a client as they do when
the material comes to them impersonally.
Agency in question has kept a check of
how much better or worse a campaign
does after its presented to each partici-
pating seg personally and the increase in
response to special offers has startled the
agency by going at times as high as 1,000
per cent. Average hypo is well over 100
per cent.

And an e. t. will do the same job in
nearly any market, with seldom any extras
due to the personality that spins It unless,
of course, it's a Henry Morgan et al.

Pentagon Stuff

NEW YORK, Feb. 2.—In lieu
of a St. Bernard or a guide, the
Broadcast Measurement Bureau
has sent each station subscriber
a map-diagram on how to find
270 Park Avenue in New York
and, having found the building,
how to discover where Building
G is and then how to get to the
11th floor. A diagram of the
office layout is included on the
map so that station brass can
wander in and out of the Hugh
Feltis, Johnny Churchill and
other BMB exec hangouts with-
out the services of the recep-
tionist.

Map's no gag, since office 1s
located in one of the Hotel Mar-
gery buildings and there's no way
of finding the place from the
270 Park entrance without asking
a doorman. Gang from out-of-
town don’t Iike to appear ignor-
ant and some of the station men
have avoided visiting the research
headquarters because after they
arrived, via cab, at 270 Park,
there was no automatic way of
discovering BMB.

It seems that you first take a
cloister-like walk, then cross a
road-—and then you find Building
G, etc.

D. C. Legislators Try

To Snafu Labor FM
Station Ownerships

WASHINGTON, Feb. 4. — A move to
outlaw ownership of radio stations by
labor unions is quietly getting under way
in Congress, The Billboard learned. Leg-
islation is being prepared, which is ex-
pected to be introduced soon to prohibit
labor groups from owning or controlling
broadcasting facilities. Proponents of
the legislation, it was learned, fear that
organized labor will move in on the home
districts of legislators with anti-labor
records via the air waves in an attempt
to oust them from office or, at least, to
persuade them to revise thelr voting
record.

The fact that Federal Communlications
Commission has 15 applications from
four labor groups to construct FM sta-
tions in 11 major industrial areas has
some anti-labor congressmen hot under
the collar and they are afraid of addi-
tioal applications which they feel sure
will come with further FM development.
In addition, an application was recently
filed to increase the power of the one
labor-owned standard broadcast station,
WCFL, Chicago. operated by Chicago
Federation of Labor.

Contention of Congressmen, who are
readying the legislation, 1s that labor
groups are effectively operating as po-
litical parties and they insist that owner-
ship of stations by political parties is
prohibited by law. They argue that sta-
tion connections with any political party
ought to be considered a ‘black mark”
when operating licenses come up before
FCC for renewal. Labor unions, they ar-
sert, are restricted in their financial con-
tributions to political campaigns and the
sponsors of the legislation contend that
unions should not be permitted to in-
fluence election issues from a partisan
viewpoint thru control of the airways
which are public property.

FCC has scheduled bids of the Amal-
gamated Broadcasting System, Inc.
(CIO), Chicago Federation of Labor and
the International Union, United Auto-
mobile, Aircraft and Agricultural Imple-
ment Workers of America (UAW-CIO)
for FM stations in Chicago for a con-
solidated hearing with 17 other appll-
cants. In Chicago, 17 FM channels are
available. Application of the TUnity
Broadcasting Corporation of Massachu-
setts, International Ladies’ Garment
Union, for an FM station at Boston, is-
scheduled for a consolidated hearing
with 10 other applicants competing for
the 11 available channels. FCC may
announce date for hearings very soon, it
was learned, in order to get the pro-
ceedings under way before any com-
plicating legislation restricting owner-
ship of radio stations by labor unions is
dropped into the hopper. Commission is
determined to pursue a course of im-
partiality, altho it is not likely that the
legislation would get far, sponsors are
known to be basing their hopes on the
current anti-labor hysteria in Congress.

Six (CIO-UAW) applications cover FM

(See LABOR FM SNAFU on page 12)
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JWT Research Chief Raps
Semantic, Statistical Anties;
Asks Promotion Divorcement

Agencies, Ad Men Want Facts, Not Enthusiasm, Reed Says

NEW YORK, Feb. 2.—A plea and a
warninz to remove research from the
domination of promotion was made
Thursday (31) by Vergil Reed, research
director for J. Walter Thompson, at a
lunchecn in the Commodore Hotel spon-
sored ky the New York chapter of the
American Marketing Association. Swat-
ting at “statistical prostitutes,” Reed
warned that agencles and advertisers,
becoming increasingly alert, want facts,
not distortions, to justify their time and
space buying.

Gathering, which included a large
number of radio net and agency execs,
heard Reed -rap “semantic antics and
misrepresentations.” Statistics, he
stated, do not lle—but their users do—
sometimres intentionally and at other
times thru ignorance. “Fortunately
there are exceptions.”

Facts Wanted

Addressing himself to the manufac-
turer or advertiser, Reed pointed out
that research in the future must do
more than create a sales message or an
emotional appeal. It must present facts
which adivertisers and agencies have a
right tc know. Adding that real re-
search uncovers both strengths and
weaknesses, Reed went on to knock *‘un-
sound technigues, questionable sam-
pling methods, doctored findings and
incompetent interviews.”

Pointing out that research was primar-
ily a service function, the JWT exec by
way of illustrating the gap existing be-
tween research and promotion, pointed
up the difference between the men iIn
each field. “Promotion men,” he claimed,
“suffered from an occupational disease
—uncontrollable enthusiasm.” Sales
managers. he added, also suffer from.
the same malady. To leave research un-
der the aegis of promotion would be
tantamount to prostituting 1it, according
to Reed.

Agency execs, when questioned, agreed
with the point of view of Reed. Carlos
Franco, time buyer at Young & Rubi-
cam, said that the two functions, re-
search and promotion, should be inde-
pendent »f each other. “This is funda-
mental.”

BBD&C execs similarly gave Reed the
okay. One stated: “That term ‘statistical
prostitutes’ is very accurate.” One
BBD&O exec pointed out that whereas
the agenry assigned research men to
various accounts, the purpose was to pro-
vide information, not promotion. An-
other agency exec opined that net and
station reps, rather than agencies, were
the villains and made use of facts, fig-
ures, phonies and foibles in their efforts
to sell.

That radio has come to an increasing-

Vet Ray Katz
New WHM P. M.

NEW YORK, Feb. 2—Ray Katz, 29-
year-old vet comes back to Station WHN
after three years and 10 months in the
navy as program director. Xatz rates
the slot due to his broadcast production
work while he was in service, he having
been credited with handling the NBC
Navy Hour since June, 1945,

The new Loew station exec is that
rarity, a born New Yorker and nearly
all his biz experience has been with the
MGM org, from ushering at 17 at the
Capitol Theater, to assistant daytime
operations manager of WHN and finally
daytime program supervisor just before
he was inducted into the navy in May,
1942,

Slot which he holds was temporarily
handled during the war as part of the
wartime duties of the station’s g. m.,
Frank Roehren beck.

ly clear reallzation of the soundness of
Reed’s view is borne out generally, and
there has been more acceptance of the
fact that a researcher must stand or fall
upon competence and integrity alone.
The trend toward divorcing the two
functions was recently made evident at
NBC, where research was formerly under
Charles Hammond, a promotion man.
The web brought in Hugh Beville to head
up the facts and figures.

Indication of increasing dignity with
which research men are being regarded
is the yarn concerning Foote, Cone &
Belding. Agency’s research chief re-
signed to go to the Hooper org, where he
was offered more money. A pure re-
search man, his aim was to eventually
grab a professorial post in a university.
Fax Cone, of the agency’s Chicago office,
made a check-up and realized that a
big chunk of the agency’s accounts were
traceable to the research chief's work.
Agency then offered him the blue sky
and struck up a deal whereby the statis-
tical genius agreed to stay 1G more years
-—after which he would have enough
dough to retire.

Following the speech of Vergil Reed, JWT
exec whe hit at misuse of research and the
unholy tie between research and promotion,
one radie exec walked out of thz Commodore
Hotel muttering: “I'm a louse. I didn’t know
it until know, I'm a loose.

Sholly to Newscast on WILM

WILMINGTON, Del,. Feb. 4.—Station
WILM next Monday (11) will inaugurate
a series of nightly 10-minute newscasts
at 6 p.m., Monday thru Saturday
gathered and edited by ex-Sgt. Henry L.
Sholly, who was The Billboard’'s Wil-
mington correspondent for several years
prior to his induction into the army. He
rejoined the WILM staff on February 1.
Station plans to expand its coverage of
Wilmington events to a half-hour dally,
with five-minute local casts aired at 8
a.m. and 12:15 p.m., and 10-minute local
news summaries at 6 p.m. and 11 p.m.

‘8 T hat Rate’ Disks
Up Ransom, Lewis

WHN Disk Ratings

NEW YORK, Feb. 2.—One of those
“why didn’t someone think of it before?”
gags for flackery was pulled this week
when Joe Ransom, new WHN p. a., sent
to radio editors eight current ‘“pop”
disks to re-intro Robert Q. Lewis, disk
spinner, to the scribblers. The eight
disks were supposed to be the ones that
rated tops during the past week and for
which Lewis had received the most re-
quests—and which had topped current
Juke and other polls, Ransom just
bought up a number of albums and a
batch of disks, pasted a card titled
8 That Rate on the albums, and added
to the info that Lewis spun platters daily
across the board twice and a special ex-
tra two-hour session on Sunday.

The eds liked the disks much more
than an album put out in any regular
package, as they were records of Victor,
Decca, Columbia and Capitol, all toppers
at the moment, and Lewis gathered plenty
of good will, as did WHN and Joe Ran-
SO,

Streamline Pitch
AimedatRetail
Groceries by WLW

CINCINNATI, Feb. 2.—Retall grocers
in the WLW area are getting a modernt-
zation pitch from the station’s Grocery
Trade Relations Division director, W. H.
Oldham. Oldham goes into a town with
scale models and plans and he distribs
copies of WLW 16-page booklet, which il-
lustrates streamlined plans for various
sized stores. Free cut-out kits of scale
model floor fixtures are also distribbed.

Thus far. 108 retaller grocers have
attended meetings held in Portsmouth,
0. (12); Columbus, (18); Covington and
Lexington, Ky. (19); Evansville. Ind.
(20); Port Wayne, Ind. (11); Springfield,
0. (12), and Terre Haute, Ind. (14).

Deal is a sweet promotion job for
WLW advertisers since products used in
the sample displays naturally are those
that use the facilities of the “Nation’s
Station.” Good will developed opens
the door to WLW merchandising men, as
any manufacturer who has wanted to
intro his product over the station has
found out very quickly.

Industry

Fears N. M. Tax Case

May Revive Fed Idea on Subject

WASHINGTON, Feb. 4.—Question of
whether broadcast stations are subject to
State licensing tax laws is grinding slowly
toward the U. 8. Supreme Court, but
plenty of folks in the Industry are wor-
ried lest the attendant publicity stirs
Congress toward a showdown on the old
suggestion for a federal gross radio re-
ceipts tax. Radio legalists believe that a
high court decision on the issue raised
by the case of Station KGFL vs. the Bu-
reaus of Revenue, State of New Mexico,
is tmperative, and that the heavy pub-
licity on the radio receipts tax issue is a
necessary risk. Suggestion for federal
tax on radio receipts is an old chestnut
in Congress and was recently revived by
some House fiscal chiefs.

With the United States District Court,
District of New Mexico, having taken
Jurisdiction in the New Mexico tax case,
and with a hearing set for Fehruary 18,
radio legalists view as a certailnty that
the case will wind up in the nation’s
highest court.

Decision will determine whether radio
stations, whether or not they perform
strictly tntra-state service, are subject to
special State license tax laws. Legal
minds here believe that New Mexico's
laws which imposes 2 per cent tax on
gross sales and in other ways involves
broadeast regulation issue, will be in-
validated eventually.

National Association of Broadcasters,
which filed a brief last fall in an attempt
to get the federal court to take jurisdic-
tion in the case. has taken interest in the
issue because of its bearing on possible
similar tax levies by other States. NAB
brief, prepared by its general counsel,
John Morgan Davis, and Assistant Gen-
eral Counsel Milton J. Kibler, is believed
to have carried considerable weight in
the federal court decision to take juris-
diction in the case.

New Mexico tax law has been hanging
over the industry for 10 years, but it
was only last year that the State tax
boys undertook to enforce the law and
collect back taxes. As previously re-
ported in The Billboard, one typical
small station involved in the litigation
before it was narrowed down to KGFL,
would be liable for more than $20,000 in
taxes if New Mexico wins.

KGFL, NAB officials pointed out, has
been taken as a test case, as it is cen-
trally located in the State and its service
area does not reach beyond New Mexico
State lines. Contention is that if the
court finds that KGFL is, in fact, en-
gaged in interstate commerce, the State
tax law and regulatory decrees, the latter
of which differ from federal regulation
under the Federal Communications Act,
will not apply to any station.

Giveaway Yen
Is Growing

@
“Brides” and ‘“queens™
dor’t rate with Hooper but
if dough grows who knows

o
NEW YORK, Feb. 2. — The Gimmick
shows are on the rampage and even

the senior network, NBC, has permitted
itself to be roped in on one, Honeymoon
in New York.

Trend towards segs that
give away the world with
a fence around it started
with Mutual’'s Queen for
a Day, continued thru
ABC's Bride and Groom
and then as Indicated
busted out at the Na-
tional Broadcasting Com-
pany with Honeymoon.
Entertainment factor
i with all the segs is ad-
mittably low, but the giveaways have
grown so tremendously with each of
them that fems minus romance and
possessions listen and yearn and yearn
and yearn.

“For Free” Spreading

Result is that the “for free” stuff is
spreading and even shows that haV
kept their prizes within bounds of rea=
son are opening the flood gates. Truth
or Consegquences has up to recently kept
its pay-offs within the fun class but re-
cently Ralph Edwards’s hidden voice
stunt ran up to a top of something or
another, with the winner, who recog-
nized Jack Dempsey’s voice, getting the
works which included a big bond,
Jewelry, fur coat, week-end at the Wal-
dorf, a years supply of nylons to mention
a few of the gifts.

Tello-Test Pulls

Local show on WJZ, Tello-Test, has
the fems rushing for their recetvers to
find out if they will have an opportunity
of answering the question of the day,
week or month, depending, of course, on
how long the darned thing goes une
answered. The dough on this increases
day ofter day and while it doesn’t reach
the fortune that Break the Bank does
on Mutual, latter is currently 24,030,
it still has the dialers forgetting enter-
tainment and gambling their time and
hopes on a maybe that their phones will
ring. Since there's plenty of time to
look up the answers to the question,

] it’s really a gamble on who's called

rather than any test of ability. Current
question has been where ‘“sweets to the
sweet” line comes from and the flack
for Hamlet from which the quotation
s lifted 1s eager to tle-in by giving seats
to Hamlet to the fem that gets the
answer right.

Awards Pyramid
That's just how awards pyramid. Com-=
mercial firms listen to a program and
think of how much good it will do them
to have their product given away on
the program. They contact the show
or the network and toss the stuff in the
laps of the show producers who are
naturally eager to build up the incentive
to listening and so the giveaways
mount and mount and mount.
Quick tab of shows that are gimmick=
(See GIVEAWAY YEN on page 15)

Job Experience

NEW YORK, Feb. 4. — Usual
pitch of government-owned radio
advocates is that men running
the shebang are old-timers in the
biz with much experience. Brit-
ish Broadcasting Corporation’s
Mexican face must be a-blush
with the appointment of John
Leech as director of BBC’s South-
of-the-Border office. Wheén asked
how he got the job, Leech, ex-
British navy and Shell Oil of
Chile, with no broadcasting expe-
rience, its sald to have replied:
“I answered a Help Wanted ad.”
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MBS No. 1'Pop
Airer With Pepsi
Quent Reynolds

NEW YORK, Feb. 2—With the snaring
of Pepsi-Cola's sponsorship of Quentin
Reynolds for a news seg at 6:45-7 p.m.
Sundays, Mutual has now become the
No. 1 soft drink network. Web has Mor-
ton Downey's daily 15 minutes for Coca-
Cola which means an hour and 14 min-
utes a week. It also has the Spotlight
Bands for the Cola which means another
hour and a half. To this it adds the
Seven-Up program, Fresh Up With Bert
Lahr, and another 30 minutes each week.
Total time for the soft liqguid now adds
up to three and a half hours a week. This
is plenty more than any other web. ABC,
which used to be high with pop, has only
two half-hour segs, Sunday Evening Purty
With Hires and Darts for Dough for Dr.
Pepper.

Besides Mutual’s topping the soft drink
biz on the chains there are other impli-
cations involved in the Pepsi sponsorship.
Quentin Reynolds, the trade points out, is
a “liberal” replacing a man whom labor
has been fighting, Fulton Lewis. Reynolds
steps into-a spot on which Lewis rated a
4.6 against two sock comedy segs, The
Great Gildersleeve with 19.7 and Fannie
Brice with 14.8. ABC's Sunday Evening
Party With Hires is the third net seg
which Reynolds will have to buck but it
only has a 4.7. All the ratings are from
the latest (January 31) Hooper report.

Pepsi’s prexy, Walter S. Mack Jr., wants
Reynolds to do a different type of com-
mentator broadcast, a dramatic presenta-
tion of “some important issue facing the
cquntry by a man who speaks the lan-
giiage of the people, so as to enable them
%0 clarify their own opinions on each sub-
ject and thus assist them in coming to
decisions.” Mack wants Reynolds to help
clarify public thinking, feeling, as he

states, “That's of vital importance In
1946.” So MBS tops the soft drinkers on
the air. Reynolds takes Lewis’s slot and

Pepsi-Cola graduates from jingles to a
regular Coast-to-Coast network slot.

One of WCKY’s (Cincinnati) mail
pullers and audience builders 1is the
show that most outlets consider rou-
tine—weather news. Last spring, the
station began installing broadcast equip-
ment in the Weather Bureau office and
made arrangements with J. Cecil Alter,
meteorologist in charge, for a five-min-
ute daily weather report and river news
of the Ohio Valley following the mnoon
newscast. Alter’s informal manner, play-
ing down the technical side of weather
forecasting, has buili a solid audience.

OVERAGE
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Dorrance Roderick,. Owaer Ve Lowrence. Mgr.
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the “FIRST FOUR” Sunday afternoon segs.

In the absence of contlnuous data on non-telephone home Ilstenership, The Billboard takes the
liberty of projecting telephone home-based radlo audience measurements to total families.

N. Y. Indies Feel
Vitamins--WNEW,
WOQXR Want50KW

NEW YORK, Feb. 2—Pifty-kw. indles
may soon be the rule on the Maln Stem
if the stations asking for this power
receive their grants. As indicated last

Vol. 11} No. 2 (Report January, 1946)
week, WNEW feels assured it's going

Program to get its 50 and this week The New

Sponsor, Taient Cost York Times station, WQXR, asked the

Agency, Hooper-  Weaks Talenm Cost  Per 1,000 | FCC for 50-kw

Net & Stat. Rating to 4 Per Urban 0

Date Opposition Cost Point  Llsteners WQXR docmented its application with
-~ plenty of proof that its type of pro-

FIBBER McGEE Y,hr.  This Ié";wy_ Bes;—;gas $10,500 $340.91 5 .34 graming was ‘‘unduplicated” and that

ANS? gOJLoLhzson s0.8 409 gggt':,rs' Tg;l'(ﬁac listeners all the way from Canada to
Floor Wax am. Forum of Air—MBS Florida have asked for “increased power,”
N, L. & B. NBC 142 especially where ‘“good music 1s not

available from local outlets of networks.”

BOB HOPE 29.8 Yhr. Bob Crosby—CBS $15.000 $503.36 $ .50 . . .
Lever—Pepsodent /2284 Concert T’!‘me—ABy(i‘,Bs WINS Action Pending
F., C. & B, NBC 128 Overseas Report— 1

0 A Forum of Alr—MBS WINS has had 1ts‘ 50-kw. grant for a
long time, but hasn't been doing much
a5 about it due to its sale to AVCO still

RADIO THEATER 27.0 1 hr.  Telephone Hr.—NBC $16,000 $592.59 $ .69 W ST
Lever Bros.—Lux 513 Information Please—NBC being in the “pending” file. Only indie
J. W. T. NBC 149 1 Deal i;\_ Crim&;cABC now using 50 is WHN.

\F;er?;ﬁrs_ﬁﬁé?“ Each of the web outlets in New York
—WABC, WEAF, WJZ, WOR—has 50-
kw. and is now back to using it. Dur-

EDGAR BERGEN 26.9 ' hr. Beulah Show—CBS $14,500 $539.03 $ 50 | ! .
sStandard Brands :/3269 Sun. Eve. Hr.—ABC ing the war their power was cut 20 per -
Chase & Sanborn Alex. Med. Board—MBS cent by order of the FCC to save trans-
J. W. T. NBC 144 mitting tubes, etc. If the indies get

their applied-for power and actually

JACK BENNY** 26.8 !,hr. Thin Man—CBS $22,500 $839.65 $ .74 | yse it. it will mean eight top-power
Amer. Tob. Co. 535 Orew Pearson—ABC ) N . t 1i St
Lucky Strike Don Gardiner—ABC transmitters in the metropolis. nce
R. & R. NBC 145 Operatic Revue—MBS the commission has looked askance at

il the powerful signals being wasted over

RED SKELTON 25.7 Y,he.,  Hoosier Hop—ABC $ 9,500 $369.65 s .38 | the Atlantic the engineering part of the
(CH) 175 g°:9'zssc%ps°a"a'gss stations’ applications will have to be
Ralelahs  wBc 145 Better! Half—MBS master documents on how to dellver di-

- rectional signals without Interference.
: This factor of waste power is one of the

CREEN GUILD 23.4 Yhr. Contented Hour—NBC $10,000 $427.35 $ 46 i

s Lady Esther Powder /583 Gleason’s Diner—ABC major aches in the clear channel fracas
Biow CcBS 141 Various—MBS with one section of the trade feeling

that the clear channel 50-kw.'s may all

FRED ALLEN 22,7 Yahr. Crime Dr.—CBS $12,000 $528.63 $ .48 | be moved inland—and the seaboard op-
Standard Brands 473 Sun. Eve. Hr.—ABC erations cut down to 10-kw. or there-
Tender Leaf Tea Don't Be a Sucker— bouts
Blue Bonnet Mar'lne MBS a o

w NBC 141 G. Heatter—MBS

MR. D. A. 211 ¥ hr, Malsie—l-CBnﬁl PR $ 4,500 $213.27 $ .22 l o
Bristol-Myers 341 Pages in elody— Pl ll E S
Il;a?\a ang Vitalls Spotlight Bands—MBS ll y xeC a S
D. C. & S. NBC 131 H . S

e )

WINCHELL ** 21.0 Y.hr. M..Go-Round—NBC $ 6,000 $285.71 $ .30 ear lng Oapers

Jergens 639 Retéuge;t Performance— »
. .) ABC 187 D H F g
LR Exploring Unknown— OeS t urt e’né
mBs
EAT 1, hr.  Fannle Brice—CBS $ 6,500 $329.95 “uw -

TN CGRSLEEVE 197 198  Sun. Eve Party—ABC PHILADELPHIA, Feb. 2.—Mrs. Betty
Kraft Foods Cedric Foster——MBS Kidd, Philly advertising woman, claims
N. L. & B. NBC 83 Fulton Lewls Jr.—MBS listening to the cliffhangers doesn’'t hurt

— — —— | women at all. Her argument, contained

EDDIE CANTOR 195 Y,hr,  Frank Sinatra—CBS $18.500 $692.31 $ .67 | in her book. Just Like a Woman, runs
Bristol-Myers N 412 Esq“'}fat?;’_‘fma—s“ac like this: “A few years ago this com-
;r.uima.salus%patf& Real Stories—MBS plaint (that listening to soap operas

N = o » hurt) reached the professors of Co-

b v, hr.  lIsland Venture—-CBS $13,000  $670.10 s .65 | lumbla University. What troubled the

égsB'PET'LgN 19.4 /1209 Curtaln TIme—ABC worthy doctors was a vision they con-

R. J. Reynolds You Make News—MBS jured up of a nation of women sitting

gg{;“" NBC 140 in the shambles of thelr unkempt homes

at 11 o'clock in the morning open-

== mouthed to Life Can Be Beautiful pour:
19.3 Y, hr. Hobby Lobby—CBS $ 8,500 $440.41 www ; L

Jnct(m"ALEv /231 Detect & Collect—ABC ing from their radios.”

Tk A. NBC 69 Trestuge How—lES They then undertook a survey, she
' reports, to determine Wwhether soap
t by anxieties

v, hr. M of Charm—NBC $ 4,500 239.36 24 | opera listeners were bese

I‘E‘:\EE |Tl'rom 18.8 2296 'rrr:'cjarter Gulld—ABC . $23 s and frustrations, and whether ‘they were
Eversharp (Xt ol Opportunity - - ———— | less capable of action than non-listeners.
Blow s =S Sunday Afternoon According to Mrs. Kidd. there were “al-

) ) - s most no perceptible differences between

THE SHADOW  11.8 !shr. G Motors Symph-— § 2500  $21186  © **" | women who filled their minds with the
Ells'a‘l..r.“AL)ack. & Family Hour—CBS woes and joys and struggles of Helen
Western) Jones and I—ABC Trent and Women in White and those
R. & R, MBS 35 who didn’t.”

. . o Obvious fallacy in this type of reason-

he, N. Y. Symphony—CBS § 4,600 $405.41 $ .40

2:5"'LWVANS 1.4 /éshzr Thompsory1 5( \xloods-—- ing 1s that a survey should measure
Standard Brands ABC 1 MBS neuroses of same individuals before and
J.W. T. NBC 142 Veraj Holly/'Sings== after listening to soapers—to ascertain

e . whether or not Mrs. Kidd's assumption
RMEN o A Bl iDavisoA RS § 6,200  $645.83 is correct. In addition for most ac-

c“svh‘;eL"Le‘:F;'%n ' Phitharmonlc—CBS curate results, surveyed persons prefer-
R. M. §. NBC 142 songs Along Trail—MBS ably should rarely or never before have

_ -—— listened to a soap opera. Then, it would

JOHN CHARLES Vahe.  Hollywood Star Time— $ 8,800 $885.42 $1.03 | be necessary to measure psychologically

THOMAS 146 . CBS nST whether or not the surveyed individuals,
}',,"g:,‘,'_“é,““sagc 143 o naham—MBS after listening to soap operas, merely re-

Music Box—MBS

8x10 GLOSSY
PUBLICITY PHOTOS
100 for $6.25

As low as 5c Ea. in quantity. If you
use photos you should get our price list
and see our samples before ordering.
Drop us a card for free sample and price
tist. This is not the cheapest service,
but our prices are low enough so that
you can now afford reat quality. Prompt,
courteous service. Quality guaranteed.

Mulson, Dept. B,

310 E. Washington Ave.
BRIDGEPORT, CONN.

*Insufficient data. **Includes second broadcast on Paclfic Coast. ***The network in thls case
Is not extensive snough to permit of the projectlon of Hooperatings and {Isteners-per-listening-sets
upon the urban city population on the same basis as networks of over 100 statlons. The ‘talent
cost per urban thousand listeners” is therefore not reported.

LN—-LImited Network. CH—Computed Hooperating,

MA—Moving Average.

0., C. & §.—Doherty, Clifford & Sheonfleld. F., C. & B.-——Foote,

L. & M.—Lennen & Mitcheil.
W, T.—J. Walter Thompson. R.. W, & C.—

Cone & Beldlng. Y. & R.—Young & Rubicam. J. A
Roche, Williams & Cleary. R. M. S.—Russell M. Seeds. N, L. & B.—Needham, Louis & Brorby.
McK. & A.—McKee & Albright. McC.-E.—McCann-Erlckson. B., B.. D. & O.—Batten, Barton,
Durstine & Osborn, H., H. & M.—Henri, Hurst & McDonald. L. W. R—L, W, Ramsey. R & R
~—Ruthrauff & Ryan.

The average evening audience, rating Is 10.5 as against 10.3 last report, 10.4 a year ago. Average
sets-In-use of 33.1 as, agalnst 32.8 last report, 32.6 a year ago. Average avallable audlence of
$1.3 as against 81.3 last report, 80.3 a year ago. Sponsored network hours reported on were 78,
as agalnst 773 last report, 81 a year ago.

The “Talent Cost Index” is protected by the copyright of The Billboard
and infringements will be prosecuted.

placed previous emotlonal preoccupa-
tions with those heard on the tear-
jerkers.

Soap operas may or may not damage
the fem make-up, but the following line
of reasoning by Mrs. Kidd won’t con-
vince the againsts or m