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Bases Are Loaded in Chi
And It Looks Like They’ll

Need Tents or a Stadium

Flock of Producers Jockeying for Houses

By Herb Bailey

CHICAGO, March 2.—Windy City for
the first time in 15 years is faced with a
legit traffic jam. Since all the better
shows have paid off plenty here in the
last two years, a number of producers
are ogling green pastures in the Mid-
west—both in preems and second runs
from the Main Stem—and there just
aren’t enough theaters to go around.

In addition to other shows seeking en-
trances, producers of Central Park and
Follow the Girls are casting about in
desperate fashion for Chi stages. Also
road troupes of Born Yesterday and
State of the Union are being formed with
an eye to the lucrative Midwest.

Situation here is, of course, indirectly
due to the tight legit housing in New
York, where several plays this season
have been forced out because they had
nowhere to play.

If It’s “Humanly Possible”

Producers enthusfastic about Cht runs
are John Wildberg of Anna Lucasta,
who says If it’s “humanly possible” he’ll
stage his next effort here. He clatms his
main ambition is to “rent, buy or build”
a theater (in addition to the Civic where
Anna is safely ensconced), and that he
has plenty of Midwest coin behind the
idea.

Harry Bloomfield (Polonaise) is an-
other producer interested in the Chi
market, partially because of the smash
advance of 70G for his show which opens
Monday (4) at the Studebaker.

Harry Gribble, co-producer of Anna, is
currently engaged in casting for his new
version of Romeo and Juliet which is
skedded for a Chi preeming, but the
decision on this will bé left up to Mi-
chael Myerberg, who will be co-producer.
He 1s nocw taken up with Lute Song.

Even more important from a financial
viewpoint is the fact that the Shuberts
are seemingly more interested in Chi
preeming and runs than at any other
time except in the distant past, and
econtrol of seven of the town’s eight
legit houses makes the production prob-
lem easier for them than for indies
seeking a foothold.

May Reconvert Auditorium
To relieve the current legit housing
shortage, strong pressure will be brought
on Mayor Ed Kelly to turn the City
Auditorfium into a legit theater. Trade
sources say the Auditorium could be

Blum’s ‘Walk Hard’
Bows in 190 - Seat,
42d St. Chanin Aud.

NEW YORK, March 2.—Not stymied by
theater shortage, Gustav Blum took mat-
ters into his own hands and arranged
to house his show Walk Hard at 190~
seater Chanin Auditorium on East 42d
Street. Show goes on March 26.

Blum was up before theatrical union’s
fact finding committee before he con-
tracted for the Chanin. There he re-
celved permissiol: from them to shave
drastically number of workers needed on
show. Instead of two treasurers, he is
allowed one; tnstead of three ATAM men,
he has combined three Jobs into one but
he uses regulation number of grips—five.
Arrangement will represent considerable
saving on Blum’s part, no expensive out-
of-town tour, and if show clicks, it is
almost a cinch to move to Broadway.

converted without too much effort or
cash.

Current shows here for the most part
have been going strong. Those that Chi
crix have panned have folded or are
doing only mediocre b1z. The five Windy
City crix either make or break a show
by telling Chicagoans what is good or
bad for them—and Chi theatergoers
usually believe what they read, rarely
going for the shows that have pannings.

Anna Lucasta, now in its 22d week, has
(See PRODUCERS JOCKEY on page 4)

N.Y.Admish Taxes
Up 2 Mil in Jan.

NEW YORK, March 2.—Taxes from
showbiz admissions during January, 1946,
topped same month in 1945 by almost
$2,000,000. Specific figures were $6,737,-
202.12 as compared with $4,766,725.96.

Theater admissions, including season
ducats brought $6,027,794.09 in taxes in
January this year as compared with
$4,083,825.14 last year. Tickets peddled
by brokers accounted for $72,141.43 in
taxes in January, 1946, compared with
$51,053.63 same month last year—an in-
crease of $21,087.80.

According to the report, no taxes were
collected this January from tickets sold
by proprietors in excess of established
price, whereas in last year, $1,014.23 was
collected from such sales. Taxes from
Roof Garden and cabaret admissions
amounted to $637,266.60 this January as
compared with $30,832.96 last year,

Drop “Inferiority Complex”
Norman Corwin to Showbiz Chi

CHICAGO, March 2.—Norman Corwin,
top radio scripter and producer (CBS),
told The Billboard it was high time
Chicago got out of its “inferiority com-
plex” concerning radio, the leglt stage
and other forms of expression.

In blunt language, Corwin said most
of the Midwest attitude toward other
sections of the county especially Main
Stem and Hollywood was sheer ‘“child-
ishness” and that when Chi realized it
could develop a mature culture of its
own it would cease to have to defend
itself so vehemently.

“I don’t consider it so bad that your
soap operas are leaving,” he declared,
“After all, the only conceivably bad
thing about that is some actors and
actresses are thrown out of work, tem-
porarily at least. But Chicago and the

Midwest should create their own radio
shows as well as their own legitimate
theater. It’s possible to do this because
there are enough people with money in-
terested now in both radio and the
legitimate theater.”

Corwin said the process of building
up the Midwest in the showbiz fields was
the same as employed by scientific agri-
culturists in halting so0il erosion, and
the. so-called wasting away could be
stopped If the right checks in the form
of adequate pride in the community and
adequate incentives in the form of fi-
nancing were adopted.

Meeting at Orchestra Hall here Mon-
day (25) at which Corwin spoke in de-
fense of sclentist control of atomic
power development was jam-packed and
over 500 people had to be turned away.

Showbiz To Aid Red Cross
In Its $100,000,000 Push

NEW YORK, March 2.—Pledged by
Ralph Bellamy, chairman of the legiti-
mate theater group of the Red Cross,
the Main Stem’s performers—top-drawer
and otherwise—will co-operate 100 per
cent with the Red Cross in its current
drive for $100,000,000 thruout the na-
tion. Bellamy will have Paul Dulzell,
Actors’ Equity; James F. Retlly, League
of New York Theaters, and Dick Baren,
deputy manager of war finance for the
New York legitimate theater, as his aids.

Plan is to go to every acfor in every
company, wherever it may be, and get
him to boost the campaign.

National chalrman of the labor divi-
sion for the motion picture industry
was named by Spyros P. Skouras, overall

national chairman. He is Richard F.
Walsh, IATSE prexy. Francis Harman
will represent the motion picture asso-
ctation liaison in the drive.

Reps of each showbiz union have been
enlisted to head appeals of their various
sections.

In the music field Mrs. Frank St. Leger
will have charge of the Met Opera;
Arthur Judson will represent the New
York Philharmonic ork and concert art-
ists, and Fred Waring will push the
crew-cut orks.

In radio, Ernest De La Ossa, of NBC,
will head the work of air artists in the
all-out drive.

New York’s quota for the Red Cross
has been set at $10,500,000.
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Hope & Allen
Comic Tops

Winners Pons, Crosby,
Shore, Stern, Lux, Wilson,
Delmar, Lombardo, Corwin

NEW YORK, March 2.—Newsprint is
opening up for radio publicity and com=-
ment. That fact was underlined when
working newspapermen and radio editors,
thruout the nation, sent in more than
twice the number of bal-
lots tabbed in last year’s
Radio Editors’ Poll, 324.
Only six of the editors
polled stated that they
weren’'t “spen ding
enough time listening to
radio” to jJustify voting
while only 12 stated that
“policy” prevented vot-
ing. The voting was the

Blllboard

15th annual tabbing, the oldest contin-
uous selection of the great In broadcast-

ing. This is the third year that The
Billboard has conducted the polling, The
New York World-Telegram having can-
vassed the nation’s editors the previous
12 years.

. . And the “firsts” haven’t changed
too much. In the 18 categories that
(See Editors Crown Radio’s on page 8)

Lee Shubert, Olsen
Ask Dismissal of
10G “Laff” Action

NEW YORK, March 2. — Reply to
$10,000 infringement suit brought
against them by Alan Moran, composer,
was made this week by Lee Shubert and
John 8. Olsen, partners in producing mu-
sical Laughing Room Only (Chick John-
son was also named as defendant), in
which they denied Moran’s charge that
use of his original Boston Harbor Ballet
in the show was a lift. They asked
dismissal of the action.

Moran sought an injunction restrain-
ing infringement of his copyright, and an
accounting of profits. Claimed he wrote
original and new music for ballet and
ork in October 1944, copyrighted 1945,
Since that date, he alleges that defend-
ants, while knowing ownership, used
ballet and music in road showing mu-
sical in Detrolt, Chicago and elsewhere.
Second charge is that during October
1944 he was asked by defendants to write
& composition for ballet and ork, that
it was accepted and used, but that he
got no dough.

Defendant’s answer that prior to start
of sult, Moran was paid and was sat-
isfied, and also received a compro-
mise payment for composition after they
maintained they weren't obligated and
that the work was used with his full
knowledge and consent.

Stork, N. Y., Vs. Stork, S.'F.

SAN FRANCISCO, March 2. — New
York’s Stork Club wants exclusive use
of its name. Owners of the famous
eatery have petitioned Federal Court
here to keep sole possession of it. Ask-
ing for an order preventing the use of
the name and insignia of the club, Stork
Restaurant, Inc., of New York, sought
an additional $5,000 damages from the
Stork Club here for use of the name
since April 6, 1945. They cited both the
use of the name and the insignia, a stork
standing on one leg and wearing a high
hat and monocle, as having taken ad-
vantage of their long publicity campaign.
Named as defendants in the petition are
N. Sahati, Zager Sahati, Sally Sahati,
Alfred Ansara and A. Ed and A. E. Syufy.
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Strictly, for G.I’s: Ad-Radio
Wing in Chi; Legit Set- Up,
Big AM Vets Chapter mN.Y.

Windy City Org Created by Vocational Group and Ad Club

CHICAGO, March 2,—New vet train-
ing program which is designed to secure
needed man power for the -agencies in
town handling radio and other media, as
well as to provide a job placement plan
for ex-members of the armed forces who
want to get into the agency business,
18 being set up here by the Veterans’
Bureau Vocational Committee in co-op-
eration with the Chicago Federated Ad-
vertising Club. This plan, said to be the
first of its kind in the country, was
originated here when it became apparent
that something other than a hit or miss
undertaking, that is sald to exist in
other top advertising towns, was needed.
The plan will be given additional im-
petus next week when Harley L. Ward,
chairman of the committee, in conjunc-
tion with Fairfax Cone of the Foote,
Cone & Belding Agency, will send a
letter to all the agencies in town calling
attention to the campaign and asking
that execs co-operate in putting it over.

The advertising vocational committee,
as a branch of Chi’s many-industry Busi-
ness Vocational Committee, Inc., has
been trylng to place vets for almost a
year now, but the plan to place vets
thru an agency training plan is very new.
Original plan, which is still in effect,
was this: Vets desiring to enter the
agency business got in touch with the
Business Vocational committee at 230 S.
Clark. There they were screened ac-
cording to qualification. Those quali-
fying were then given an appointment
to be interviewed by representatives of
the agency subcommittee. Those found
by the subcommittee to have the ex-
perience and ability required by agenctes
that had forwarded descriptions of the
their employee needs were then referred
to the agencies for which they seemed
suited. Thru this process many vets were
placed n the agency offices here.

Recently, however, it was discovered
that remaining vets did not have the
abilities required by the agencies, who
tho they were fussy, still needed help.
So the training plan was Inaugurated.

Here is how this training plan works.
Any agency desiring to start a vet em-
ployment training program contacts the
Nlinpis State Department of Education
to get 1ts plan okayed. This is necessary
because as a training program for vets,
the agency function is entitled to com-
pensation from the Veterans’ Adminis-
tration under the terms of the G.I. Bill
of Rights.

With an okay from the Department of
Education and the Veterans’ Administra-
tion the agency can go ahead, hire vets to
be members of its training program and
have the Veterans’ Administration meet
part of the salary the vet is pald. Hypo-
thetical case: If an agency wanted to
have a vet recelve about $200 a month,
1t would pay about 3125 and the Vet-
erans’ Administration would make up the
the rest, providing, of course, the vets
were given some real training instruc-
tion.

Under this plan, which applies to
other businesses as well as the advertis-
ing, a vet can participate with Veterans’
Administration help, for one year less
than the number of years he spent in
service. Thus if he spent one year, the
plan as far as he was concerned would
continue for two years. Maximum s
three years of training with Veterans’
Administration compensation.

Unusual angle about all this is that
many other facets of industries connected
with show business could inaugurate
such a plan, It is said here, but few
execs in any business have even thought
of utilizing it. Agency execs here claim
that whereas New York 15 per centers
could do the same thing, in Manhattan
only interviewing and vocational guid-
ance is given vets.

These same execs say they believe the
plan will provide many good potential
employees for the agencies and provide
good jobs for the vets. They believe it
could, and should, be adopted elsewhere.

NEW YORK, March 2.—Search is on
for thesp vets for productions by newly
created Veterans' Theater skedded for
showing during the spring and summer.
New venture, dreamed up by Dennis
O’Donoghue, has three prospective shows

in the hopper: The Black Messiah, need~
ing cast of 100 Negro players; The House
of Satin, an anti-Nazi musical in need
of terpers and chirpers, and drama, Her
Son. Vets will get first preference.

O'’Donoghue, himself a vet, was a for-
mer legit scripter, having authored
Malindae (1929); Legal Murder (1934),
and Beal Street with Red Ingram (1935).
Headquarters at 17 East 48th Street.

NEW YORK, March 2.—A theatrical
chapter of the American Veterans’ Com-
mittee is In the process of formation.
New org, which has asked the parent
body for a charter, met yesterday (1)
to plan a program and launch a mem-
bership drive.

Membership to cost $3 a year will be
open to people in showbiz who are vet-
erans of World War II. Among plans
is one for a pool of talent which will be
available to play in all hospitals before
bedridden vets. All this will be done
free.

The following temporary officers were
elected: Jonas Silverstone, chairman;
Philip Truex, secretary, and Bill Roerick,
treasurer. Among the active movers of
the new org are Buddy and Nancy Ebsen,
Hiram Sherman, William Hammerstein,
Hayes Gordon and Paul Hammond.

Next meeting is planned for March 15,
tho place has not yet been decided.
Jonas Silverstone, 274 Madison Avenue,
will answer all queries.

NEW YORK, March 2.— American
Theater Wing is starting registration of
veterans at Wing headquarters March
11 for their series of theatrical refresher
courses expected to be held this spring.
Registration will be in reality a survey to
determine how many veterans in trade
are interested. Light registration would
mean no classes.

Subjects will be set up so that per-
sons from one section of trade could
take Jectures In a totally different
branch of biz. Registration will be held
for three weeks and will be supervised
by Winston O'Keefe.

Todd Wins Round1

On‘Cathy’Creation

NEW YORK, March 2.—First round in
the suit against producer Mike Todd and
Mae West over authorship of the script
of Catherine Was Great went to Todd
this week when State Supreme Court
Justice Carroll G. Walter here granted
the producer his motion to stop plain-
tiff, Edwin K. O’Brien, from giving evi-
dence. Simultaneously he postponed
examination of O'Brien or Todd before
the actual trial.

Justice Walter’'s actlon was made on
the condition that O’Brien and his co-
plaintiff, Michael Kane, serve a further
bill of particulars within 20 days.

Case against Todd and Miss West was
filed in December, when twin scripters
asked $100,000 damages, claiming Cath-
erine was snatched from them and was
shown on the Stem without any dough
for them. Also they protest play being
touted as Mae West’s handiwork. Todd’s
answer was a flat denial, asserting the
writers worked for hire and that they
were pald for their work. He claimed
also that they signed away rights to
seript.

Bill of particulars which O’Brien and
Kane now have to furnish will show
their exact full script, excerpts won’t do,
indicating whether Todd and Miss West
used the whole works, or part, and if so,
what parts were plagiarized.

GAC After Legit Ivory

NEW YORK, March 2.—General Art-
ists® Corporation is looking for film tal-
ent from legit and Is getting ready to
comb Broadway for the stuff. Mark
Newman, of the GAC Coast film depart-
ment, will arrive here around the middle
of the month to look the field over.
Meantime, Mercedes Moore is holding
preliminary interviews.

Producers Jockey for Houses

In Chi’s Legit Traffic Jam

(Continued from page 3)
been playing consistently to near capac-
ity houses,drawing down at least $17,500
per. Dark of the Moon, now in its fifth
week at the Blackstone, is hitting over
$19,000 after drawing rave notices from
all the crix.

“Blossom Time” Scoring
Blossom Time, now in its fourth week
at the Studebaker, knocks ’em down for
over $23,000 per, while Laffing Room Only,
with Olsen and Johnson at the Shubert
for the 23d week, 18 wowing ’em for a
cool $38,000.

Joyous Season, with Ethel Barrymore,
rallied after a fairly poor start six
weeks ago amid poor reviews, due mainly
to a clever gimmick on the part of press
agent Tom Kane, who Inveigled Arch-
bishop (now Cardinal) Strich’s office
into promoting the show for the Catho-
lic trade. Show is now doing around
$17,000 and seems destined for a falrly
long run,

St. Lazare's Pharmacy closed Saturday [

(2) at the Harris after 10 weeks of fair
to good attendance, divided reviews and
indecision concerning whether or not
the play would be withdrawn at a mo-
ment’s notice. Also, the illness of Miriam
Hopkins, star of the show, plus the fact
that the show had to move from the
Blackstone to the Harris, causing loss
of several performances, made for only
fair b.o. Nevertheless, Pharmacy, wWhich
was given a terrific build-up as a Chi
preem, was grossing around $14,500—
primarily because of acting and staging,
which were acknowledged super even by
crix who panned the script.

Hopkins Wants “Laura”

Company manager Jim Hughes told
The Billboard that the sole reason for
the show’s closing was Hopkins’s decision
to play the lead in Laura which will go
into rehearsal March 25. It's been known
for some time that la Hopkins was dis-
satisfied with her role in the play and
that she finally made overtures—agree-
able to producers Eddie Dowling and
Louis Singer—to have Edwin Mayer re-
write her part. Meanwhile, she talked to
Hunt Stromberg Jr., producer, who con-
vinced her that she should change her
mind and play Laurae instead.

Pharmacy couldn’t get a star of Hop-
kins's caliber on short notice so was
forced to go under wraps. Singer is
expected to bring it out again next
summer, probably on the Main Stem,
after heavy doctoring. Another reason
production folded is that Dowling, now
busy with his gold mine, Glass Menag-
erie, couldn’t take time off necessary to
whip the lesser show into proper shape.
According to Hughes, Pharmacy will
break about even.

Another Chi preem, probably destined
to be more ill-fated than Pharmacy, is
Harold Sherman’s Second Guesser, now
at the Civic Opera. Show opened Febru-
ary 18 and promptly received more coffin
nalls than any production of recent
vintage from all five Chi crix. They
really pitched into this one, but undis-
mayed, producer Sherman claims with-
drawal in three weeks for revision, then
another showing, this time probably in
the sticks where he hopes audiences will
appreciate the antics of baseball star Al
Schact more than in the Windy City.
Some crix admitted that Sherman had a
good idea for a play and might even-
tually work a play out if he can stick
it during the long hard times.

The Late George Apley, with the orig-
inal New York cast, opened at the Er-
langer February 256 to favorable reviews
and should remain for some time. It
displaced Passing Show, which did well,
and closed out with around $20,000 per.

Mixed Notices on “American

Another production which can almost
be considered a Chi preem since Broad-
wayltes didn’t get much of a chance to
view it (opening at the Blackfriars Jan-
uary 17) was A Young American which
opened at the Great Northern February
26. A racial theme show, it rated reviews
ranging from rave to thumbs down, as it
did in the East. Claudia Cassidy, of the
Tribune, and Henry Murdock, of the
Sun, both attempted to tear it to pileces,
whiie Bob Pollack, of The Times; Ashton
Stevens, of The Herald-American, and
Bob Casey, of The News, came out with
definite approbation.

Trade hasn’t yet made up its mind as
to whether the show wiil last, but 1t is

agreed on one thing: Advance press
agentry was none too good and few
people knew that Young American was
opening here. If word spreads, the show
will last; otherwise not.

At any rate, grossings in Chi during
the last six months prove beyond doubt
that if producers can cop a theater and
have a halfway decent show with not
too many troubles besetting it, they can
rake down the coin.

Not to be ignored is that it’s almost
impossible to get a theater in this town
without consulting the Shuberts. Re-
sult: Shubert angle plus the fact that
producers want to show here means a
legit trafiic jam in Chl.

Glenn Miller Life
To Be Filmed by
GAC Harry Romm

HOLLYWOOD, March 2.—Harry Romm,
General Amusement Corporation vicee
president, arrived here to get the ball
rolling on pic production devoted to the
life of the late Glenn Miller. Romm ex-
pects to use Miller's original overseas
band, Marian Hutton, and the Modern-
aires. Dick Powell will probably play
part of Miller. Story will start out at
the time when Miller entered college,
treat his courtship and marriage and the
change of band style as he grew older.

Romm purchased picture rights from
Mrs. Miller three weeks ago in New York
thru her attorney, David Mackay. He
may have cameras rolling by June 1,
Coin outlay will amount to between
$1,000,000 and $1,500,000. Under Romm’s
contract with GAC he is permitted to
produce one film per year.

Pic will be named either In the Mood
or Moonlight Serenade,

Russell Set for L. A. Orph

LOS ANGELES, March 2.—~Andy Rus-
sell will make his first local theater ap-
pearance at the Orpheum Theater the
week of April 30 or early in May, accord-
Ing to his movie commitments. In the
meantime, spot will go heavy on bands
with Benny Carter and orchestra with
Helen Humes set to open March 19;
the Teen-Agers Orchestra with Don and
Beverly, Gene Sheldon and Company or
Danny Drayson, March 26, and Dest
Arnaz and orchestra, April 9. Other
attractions booked include the Queen
jor a Day radio show opening March 5;
Carnival of the Dance, Nurska, Dagmar,
Jane Slater, Bob Dupont, Muriel Lane
and the Sylvia Manon Trio, March 132:
Tito Guizar, April 2, and Harry the Hip-
ster, April 23.

Twin Cities Go Theater Guild

MINNEAPOLIS, March 2.—For the first
time in 15 years both Minneapolis and
St. Paul will become subscription cities
for the Theater Guild, starting next sea-
son. Info was forwarded here to Leo R.
Murray, manager of the Lyceum, and to
Ed Furni, manager of the Auditorium
Theater, St. Paul. Twin Cities will thus
view such productions as Oklahoma,
Carousel; I Remember, Mama and other
Guild properties.

Shore Thing

DETROIT, March 2, — Being
quick on the uptake saved the
show Tuesday night, February 26
for Willie Shore at Lee 'n’ Eddie’s.
Shore was doing his restaurant
skit, ordered a cup of coffee, and
a member of the band tossed him
a coffee cup—which he missed,
with the cup shattering when it
landed near a ringside table.

Shore promptly reassured the
feminine customers who were
alarmed by the cup landing near
them. He picked up the biggest
piece and wisecracked that “Busi-
ness is poor tonight, so we’ll have
Just half a cup.”
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Wanger Slaps
Million $ Libel
Suit on Fidler

HOLLYWOOD, March 2.—Pix Producer
Walter Wanger and his film company,
Diana Productions, Thursday (28) hamed
Jimmy Fidler defendant in a $1,000,000
libel suit resulting from gossip gabber’s
alleged critical comment of Wanger’s
film, Scarlet Street. Named with Fidler

were Carter Products, sponsor; Small,
Seiffer, Inc., agency, and American
Broadcasting Company. Wanger, thru

his akttorney, Martin Gang, of Gang,
Kopp & Tyre law firm, also registered
a complaint with the Federal Communi-
cations Commisston stating that during
his February 24 broadcast Fidler made
libelous statements about Wanger and
his picture. Letter states Fidler was
purposely turning to sensattonalism in
an effort to gain listeners.

Wanger’s counsel told The Billboard
the case hinged on whether a commenta-
tor can be shielded under laws govern-
ing freedom of the press while indulg-
ing in eriticism of one product in order
to sell another.

Fidler Statement

Statement made by Fidler during his
February 24 broadcast, is s follows:

“I am amazed by the bitterness of
Produzer Walter Wanger’s fight to get
his mrovie, Scarlet Street, into Atlanta
theaters despite a ban issued by that
city’s motion picture censors. When the
ban was issued, Wanger hurried to At-
lanta to confer with the censors. When
the conference failed, he went to the
city’s seven-man board of review; when
that slso failed, he said he would take
the matter to court.

“Now, I can understand why Wanger
would try to protect his investment, But
what I cannot understand is why he
made Scarlet Street. His long expertence
shoula have warned him that this pic-
ture would meet with disapproval. Re-
member, it’s not only Atlanta, but other
cities have found fault with Scarlet
Street It was barred from New York
until objectionable scenes were removed.
It was also termed offensive in part by
the New York Legion of Decency.

“I think Wanger is wrong in taking
this matter to court. If he can’t edit
his film to meet with the approval of
Atlanta censors, then he should pocket
his pride and his financlal setback. There
is little to be gained and much to be
lost in golng over the censor’s head. That
individual will be less than human if he
does not hereafter regard Wanger and
perhaps all producers as over-offictous
gentlemen to be regarded with suspicton.
Censor-batting itn any form is dangerous.
I don't belleve in censorship if it is
avotdable, I believe in freedom of the
screen, radio, press and speech, But
when such freedom is abused as has
often been the case, then censorship is
the public’s only protection and is neces-
sary."”

Accarding to Attorney Gang, Fidler put
himself out on a limb in the above state-
ment when he failed to mention that
the Jochnston office had given the film
its okazy and that it had been approved
by the Legion of Decency. Gang further
stated that Fidler’s asserted blast at
Wanger was done for the sole purpose
of building his Hooperattng at the film's
expensz. Fidler told The Billboard that
as a commentator on pictures he feels
he has the right to report and interpret
movie news as he sees it. He Intimated
that in his opinion suit was means for
Wanger to cop a lot of free publicity.
However, those close to the film colony
say Wanger was burned up by Fidler's
broadcast and is eager to let courts de-
cide just how much a pix gabber can
get away with under freedom of press
protection.

W(4)CKY!

CINCINNATI, March 2.—Local
outlet, WCKY, doesn't tell folks
what the weather's like In prose
any more, Station has turned to
attempts at rhyming. Result is
dubbed “versecasts.”

Typical of these is the follow-
ing:

Clouds will float o'er the city
today;

There will he rain, the weather-
men say.

Upturned faces will not stay diy;

Low 37 and high 55.

That's all, folks!

WCAU Help Helps

PHILADELPHIA, March 2, —
Plans for WCAU’s new radio cen-
ter, to be constructed on a site
bought by the station on North
Broad Street, were about com-
pleted when 12 suggestions from
emiployees were made to Dr. Leon
Levy, president of the station,
They were all added to the plans
and building is about to get
under way.

Flamm Sights
WMCA Aftex
350G Award

NEW YORK, March 2.—Action to re-
capture the Station WMCA frequency,
will be started by Donald Flamm shortly,
it was revealed by his attorney Philip
Handelman, following Flamm’'s winning
his suit against Ed Noble, head of the
American Broadcasting Company. Jury,
which was out less than an hour, Friday
(1), gave Flamm the verdict and $350,-
000. Plaintiff had asked for triple dam-
ages of $9,925,000.

Noble’s attorney stated that an appeal
of the verdict would be made at once
and that stay of execution would be
asked at the same time. .If the stay is
granted and the appeal permitted, it
will also serve to stay any action that
Flamm plans for recapturing the station
he once owned.

Case involved claim by Flamm that he
had been forced thru pressure to sell
his statton at less than the station was

worth thru intimidation.
Spieler’s Pay Hike

Confab Mum; AFRA
Seeks 909 Boost

HOLLYWOOD, March 2.—Negottations
between American Federation of Radio
Artists and Southern California Broad-
casters covering local indle station an-
nouncer pay boost, are now under way
in closed chambers with both sides
agreeing to keep mum on proposals in-
volved until a defintte agreement has
been reached. Reason for hush-hush i8
both sides feel issues have been discussed
too much via the press and not long
enough over the conference table.

However, The Billboard learned from
a rellable source close to management
that broadcasters are peeved over AFRA's
insistence on sticking by its guns in
fighting for a sizable pay hike in voicers’
pay. It appears SCB had expected 4 big
pitch from AFRA, but was certain union
would trim its demands once matters got
to negotiation table. According to re-
ports, AFRA is now asking a 90 per cent
pay increase—something which doesn’t
fall too easily on SBC ears. Broadcast-
ers, however, are not giving up hope,
betting on union strategy of reaching
for the moon at least to clutch at some-
thing in the sky. Gabbers now get $38.50
to $55 per week, depending on size of
station,

WPEN Gospel Orgs
Ouster Upheld by
U.S.Supreme Court

PHILADELPHIA, March 2.—WPEN was
upheld by the United States Supreme
Court in its right to donate radio time
to religious organizations of its own
choosing. The court refused to review
a protest made from a group which
complained that the station had refused
to permit them to bid and pay for time.

The review was asked by Wiley Mis-
sions, Inc., Rev. Carl McIntire Jr., Rev.
Theodore Elsner and others on appeal
from the Circuit Court of Appeals which
had previously decided against them.
They were former sponsors of religious
programs whose contracts were cancelled
by the station when the Evening Bulletin
bought the outlet.

The Billboard S

Anti - Petrillo Drumbeating
Holds; Vandenberg Support
A Moot Point; NAB Hopetul

Sending of Bill to Conference Held Likely

WASHINGTON, March 2.—Capitol Hill
chess game on Anti-Petrillo Bill is mov-
ing according to pattern originally out-
lined by foes of the head of the Ameri-
can Federation of Musicians, with ob-
jective of powerful pressure group being
to keep the drums beating around head
of James C. Petrillo at least until next
month’s negotiation conference. House
Rules Committee, dominated by ultra-
conservatives, is expected to rule in favor
of sending the Lea-Vandenberg Anti-
Petrillo Bill to conference for protected
proceedings.

Rules Committee came into the picture
Friday (1) when the Lea-Vandenberg
Bill failed to get the required unanimous

vote of the House to send the bill to

conference. Rep. Vito Marcantonio
(AL.P., N. Y.), leader of the House
minority opposition to the bill, blocked
the move to send the measure to con-
ference directly. Marcantonio, who had
led a spirited but futile attempt to
block House passage of the bill a week
before, vowed to press his fight when
Rules Committee reports a favorable dis-
charge of the conference proposal. Senate

“Try ’n’ Find Me”
Pic-Type Build-Up
For Web Outlets

NEW YORK, March 2.—Try ’n* Find
Me will get a special tee-off on a num-
ber of ABC stations, with Kenyon and
Ekhardt (Hal Davis, p. a.) going to
the stations with a kit to sell and the
idea. Deal, which 18 to run before the
seg returns to the air, has the station
announcing that merchandise priges will
be given the listener who finds “the
mystery man” wandering around town.
K&E, it's understood, is handling the
entire stunt, with ABC bowing out be-
cause it didn’t want to be placed in the
position of asking stations to devote
free time and dough to a commercial
program plug. Merchandise prizes are
being supplied in part by K&E, but the
promotion suggests that plenty more
merchandise can be snagged locally.

After the program hits the ABC air
during the second week in March (it
was on CBS up to February 23) the Try
‘n’ Find Me gimmick will be made part
of the program, with one town each week
getting the plug, 1. e., “the mystery man”
will be in Jacksonville this week, etc.

Davis is getting plenty of co-op from
stations and the running gag looks good
for plenty of newspaper and air space
until too many sponsors and agencies
catch wise that time can be stolen.

RDG Gets 23 Pilots
From AFRA in Deal

NEW YORK, March 2.—Radio Direc-
tors’ Guild has just taken over 23 CBS
assistant directs from AFRA, Deal was
consummated in spirit of agreement be-
tween two orgs. This means that RDG
has just about sown up CBS except for
a few WABC directors and five CBS tele-
vision pilots. Membership at RDG is
zooming and February 4 meeting saw 45
new members join union.

Meanwhile, negotiations between radio
director orgs in New York, Chicago and
Hollywood to affiliate into one large body
have struck a snag. Chi and Hollywood
groups don’'t like New York’s AFL af-
filiation, while the boys here maintain
attitude is foolish since they are a com-
pletely independent org. Besides, local
RDG has agreement with networks and a
fairly large membership; two advantages
that neither of the out-of-town outfits
can boast. In addition, RDG, in New
York, has just finished drafting a con-
stitution that would guarantee autonomy
for Chicago and Hollywood groups, 50
they find complaints of Windy City meg-
gers and movie capital pilots wearying.

has already picked Its conference group,
headed by Sen. James M. Tunnell (D,
Del.), and Including the following
others: Edwin C. Johnson (D., Colo.),
Wallace H. White Jr. (R., Me.), Warren
R. Austin (R., Vt.) and Francis J. Myers
(D., Pa.).
Lobbyists Happy

As soon as the House Rules Commit-
tee picked up the Anti-Petrillo Bill Fri-
day, lobbyists were delightedly rubbing
their hands, since the Rules Committee
has a stout anti-labor record, and Chair-
man Adolph J. Sabath (D, Ill.) is known
to be a supporter of the Anti-Petrillo
Bill. Meanwhile position of Sen., Arthur
H. Vandenberg (R., Mich,) has become
a highly anomalous one in reference to
the Anti-Petrillo Bill which now bears
his name, and the political implications
are regarded here as explosive, Vanden-
berg is finding himself in a situation
which he had not anticipated last year
when he introduced S-63, a relatively
mild bill to block Petrillo’s royalty-
imposing practices in non-commercial
educational broadcasting. With the House
having substituted the contents of Lea's
drastic Anti-Petrillo Bill for the original
Vandenberg text in order to get the pro-
posal Into joint conference committee,
Vandenberg now discovers himself as
nominal author of a measure he had no
hand in shaping. With the Michigan
legislator openly regarded as one of the
leading Republican prospects for the
Presidential nomination in 1948, as the
result of his celebrated role in UNO,
politicos are wondering how far Vanden-
berg will go in supporting the new bill,

At National Association of Broad-
casters’ headquarters, a new high In
feverish activity of “beating of drums”
on the Petrillo issue was reached at the
week end. NAB folk are more than
satisfied with the progress of the Anti-
Petrillo legislation. Meanwhile NAB
President Justin Miller is gathering ma-
tertal for the forthcoming conference
with the Petrillo group, and expectations
are that follow-up meetings may last
thru the summer.

NAB Execs Cool
On Int’l Org Idea;
S. A. Assn. Possible

WASHINGTON, March 2..—A move to
create an International counterpart of
National Association of Broadcasters is
in the making, with NAB top officlals
taking a “chary” attitude toward it.
First test of the move will develop at
the Havana conference of Inter-American
Broadcasters, scheduled May 10-19,

Reps of U. 8. networks, independents
and radio manufacturers will be at the
conference, and State Department is
engling for an invite as an unofficlal
observer. NAB, while cool to the idea of
the hemispheric association, will be rep-
resented at the conference by its own
observer, G. Richard Shafto, station mane
ager of WIS (Columbia, S. C.), a2 mem=
ber of the NAB board of directors.

Cuban Nix Seen

Stigmatizing the plan is the interest
of a number of Cuban radio folk in the
new organtzation. U. 8. broadcasters
have grown wary of the Cubans who
showed themselves to be plucky bargain-
ing agents at the recent North Ameri-
can Regional Broadcasting Conference
here. South American broadcast inter-
ests are strong for the idea. It is be-
lieved likely that if an international NAB
fails to materialize from the Havana
meeting, a separate Latin American as-
sociatton may develop.

One of the main objectives of South
American broadcasters is to strengthen
contacts with U, S. electronic manu-
facturers and American radio folk gen-
erally. This objective appeals strongly
to NAB officials here and to other in,
dustry leaders. Possibility of increased
Latin American radio trade is expected
to bring increased support for +the
hemispheric association plan. One of the
features of the Havana meeting will
be a demonstration of FM operations.
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Davis Plea for
State Dept. Air;
Raps AP, UP

CHICAGO, March 2.—Pleas for gov-
ernmental continuance of international
broadcasting *“to present America in a
correct light” was sounded by Elmer
Davis, former OWI head and now com-
mentator for American Broadcasting
System, this week in Chicago. Davis
spoke before the Rotary Club and held
a press conference later.

He also took a strong slap at the As-
sociated Press and United Press for with-
drawing their services from the State
Department Information Bureau. He
sald it was no time when the govern-
ment needed to present its case to other
nations, for the news services to engage
in petty bickerings with the government,
especlally when other governments llike
Spain, Russia, etc.,, had access to both
AP and UP news.

He urged in view of fact that since
private interests would not or could not
maintain the governmental stations set
up during the war, government certainly
should maintain them in the interests
of the people of the United States. He
hit the AP and UP for not allowing
these radio statlons access to its news
gathering facilities in the international
tield.

British Tootlers’
Union, Says Nix to

E.T.s Over BBC

LONDON, March 2.—Greatest impetus
that the *“corporation” has had for in-
creased fees (The Billboard, February 23)
was demanded this past week by the
musiclans’ union that electrical tran-
scriptions be eliminated entirely from
all airings from the ‘‘mother country.”
British Broadcasting Corporation stated
at first that the “notice” had not been
received, but admitted later that execs
were considering the ultimatum.

Union made a deal in 1942 permitting
the use of recordings on the air after
payment to each musiclan, per disk, of
1 pound, 5 shillings (currently about
$5). ‘This, however, has ceased, say
union execs, to justify the “jobs” that
are removed by the use of disks, L. e.,
about 30 hours a week of air time.

Nixing of e. t.’s means that something
like $100,000 of recording equipment will
be so much waste metal—at least for
the time being.

Check-up of overseas operations reveal
that the e. t. ban will not affect the
recording and distribution of programs to
broadcasters in areas serviced by outpost
branches of the corporation unless musi-
cians in areas serviced get up In arms
against such practices.

If the U. S.s American Federation
of Musicians bans the making of tran-
scriptions from overseas alrings, just as
they have banned web airing of any over-
seas muslcal programs directly picked up
by the nets, that's another story.

Few programs distribbed by BBC's
North American division, or any division
for that matter, depend upon music, so
that a nixing really wouldn’t hurt the
G.B. good-will job being done by the
international divisions of the corpora-
tion.

MBS Tests Weekly
Mats Listing Tops
On 4 Nets’ Skeds

NEW YORK, March 2.—Weekly mat list-
ing highlights on all four networks is
ready for testing by the Mutual press de-
partment. MBS flacks are sending out a
test serles of mats to radio eds, inviting
comment, reaction and suggested im-
provements.

If the service is received favorably by
the eds, MBS intends to make a regular
thing of it. Aild in listings and correc-
tions will be asked of the other nets,
and Mutual will include it in its weekly
feature service.

First proofs use an equal balance of
about 25 per cent of the space for each
web. Only drawback in the idea is the

almost impossible task of getting indi-

vidual station call letters into the mat,
Compromise solution has been to iden-
tify the shows by net, but not by outlet.

room had to pull a few tricks.

see the chief executive.

to move a train.

“it will be the last time.”
papers got the story.

Scoop -= The Hard Way

ST. PAUL, March 2—KSTP-NBC scooped the Twin Citles news-
papers and radio stations when 1t aired the political plans of St. Paul’s
stricken Mayor John McDonough—but, in doing so, the station news

McDonough, stricken with cerebral edema while in Washington
nearly two months ago, was returned to St. Paul by train last week.
John Verstreate, KSTP news editor, met the train at Winona, Minn,,
and needed 45 minutes to convince a member of the mayor’s entourage,
Harry McConnell (who doesn’t like newshawks of any type), to let him

McDonough was agreeable to cutting an e. t. to announce his politi-
cal plans and arrangements were made for the KSTP portable recorder
to be at the St. Paul depot when the train arrived. But when the train
got into the depot it was sided on a track different than the one
originally planned and the KSTP lines wouldn't reach. Seeking tline
to get the equipment into or near the ambulance, Verstreate and his
minions somehow “lost” McConnell’s luggage and the party waited In
the depot until it “showed up again.”

Meanwhile the equipment was set up across the street from the
depot and Verstreate talked his way into the ambulance and had the
driver stop in front of the portable recorder.
yards with the ambulance, Verstreate had to convince the yardmaster
Finally arriving at the designated spot, Verstreate
ylelded to newscaster Cal Karnstedt, who got McDonough to declare he
was going to “run again this time” in the spring elections but that
The e, t. was aired at 10 p.m,, long before the

But to get thru the

CBS Switches Segs
In Mood Sequence

NEW YORK, March 2. — Columbia
Broadcasting System has revised its Sun-
day morning and early afternoon pro-
gram schedule in order to preserve
“Mood Sequence.” New alignment ef-
fective March 17 groups religious pro-
grams into one continuous {ime segment
and forum or discussion type programs
into another, in accordance with the net-
work’s principles of mood sequence
proven via diary research.

Church of the Air, now heard at 10-
10:30 a.m. and again at 1-1:30 p.m., will
be presented in consecutive half hours,
at 10 am. and 10:30 a.m.,, starting March
17. After a five-minute interval of news
at 11 am., two more religious programs
will follow, Wings Over Jordan, 11:05-
11:30 am., and Salt Lake Tabernacle,
at 11:30 a.m.

Four discussion-type programs start at
noon and continue to 1:45 p.m. They
are Invitation to Learning, moving up to
the mid-day spot from 11:30 am.; Trans-
atlantic Call, at 12:30 p.m., and People's
Platform, at 1 p.m. Latter show is cur-
rently heard at 6:15 p.m. Saturdays.

Now “Time for Reason”

Problems of the Peace, featuring Ly-
man Bryson, continues in the same slot,
1:30-1:45 p.m. but has been retitled
Time for Reason.

Another switch involves Country Jour-
nal, which moves from Saturdays at 9:30
a.m. to Sundays at 8:30 a.m., to further
hypo service to rural audiences. CBS
plans to include agricultural news in the
9-9:15 a.m. news period.

Schechter Sees More News !

HOLLYWOOD, March 2.—Top place of
news broadcasts in the program pattern
of post-war radio is secure if the industry
can adapt its methods of presentation to
meet public demand, according to Abe
Schechter, director of news and special
events for Mutual Broadcasting System.
Schechter, recently on a West Coast sur-
vey trip, sees no decline in news coverage
in the offing. If anything, news pro-
graming is on the increase, he believes.

Whether or not news coverage keeps
its present place in radio will depend
soley on program quality. That the pub-
lic remains vitally interested in news is
attested by the ever-increasing circula-
tion 6f newspapers and news periodicals,
but the style of radio news coverage
must change with the times, Schechter
feels, if popularity is to be sustained.
“The era of the golden tonsils is gone,”
Schechter declared, “The average listener
wants his news well prepared and
analyzed in order to give him a ‘behind
the news' insight into national and world
affailrs, Self-styled commentators who
do nothing more than ready copy pre-
pared by the wire services must there-
fore fall by the wayside.” As Schechter
puts it, “The listener doesn't want to
know that the price of wheat jumped 50
cents. He will be interested, however,
to learn that because the price of wheat
jumped 50 cents, he will have to pay
so much more for a loaf of bread at the
corner grocery.”

Chi Webs Bid

For Teen Ears

CHICAGO, March 2.—Webs here are
making a determined bid for the bobby
sox trade on Saturday mornings and
from indications, it may be the begin-
ning of a country-wide trend to hit the
moppets. Latest development is WMAQ's
(NBC) High Time, which starts March
16 at 8-8:30 a.m., CST. Wieboldt’s De-
partment Store is sponsoring the series
which will feature Russ Ledger, crooner,
and Freddy Aune’s eight-piece ork. Vari-
ous student talent thruout the section
will take part on the seg.

This is the third seg aimed at bobby
soxers on WMAQ, two of which are car-
ried over full NBC web. High Time will
be first in serles beginning in early
morning and carried straight thru to
9:30., Web airers beginning at 9 are
Teen Timers Club and the Eileen Barton
Show,

ABC Airs Teen Town

Indication of the growing trend on
part of stations and webs to attract
adolescent listeners on Saturday morn-
ings was apparent in ABC's recent airing
of Teen Town, a program written and
acted by teen-age talent. Program is in
direct opposition slot to the Eileen Bar-
ton Show.

Reason for trend as given by a depart-
ment store exec is that “kids are telling
their parents more and more what they
want to buy and a good radio program
is one of the best ways to reach ’em.”

Reason that more kid programs can be
skedded is that soap operas are off on
Saturdays and so are the kids. Also some
of the radio newsboys have been knocked
off, making for more available time.

Tex. Rangers Back

On Air March 11

NEW YORK, March 2. — Midnight
March 11 will mark return of pop octet,
The Texas Rangers, in a network show
over CBS. Group got its start at
KMBC, Kansas City, Mo. Rangers split
up to go into the armed services. Now
discharged, they plan to come to New
York for a series of appearances under
Jimmy McConnell, who has opened head-
quarters in the Lincoln Hotel there.

Arthur B. Church, organizer of the
group, is opening New York offices for
his productions. Arthur Poppenberg,
web sales exec, will be Eastern sales
manager. Plans have been completed to
make additions to the Rangers’ tran-
scribed library.

Chi Execs Quit ABS

CHICAGO, March 2.—Four more As-
soclated Broadcasting System execs quit
the defunct web this week. They are
Clayton Kuning, general manager; Wii-
liam Henderson, vice-president in charge
of station relations; George Funkey,
chief engineer, and Tom O’'Brien, direc-
tor of promotion and publicity.

Expect N. A.
Pact To Hold

Three Years

Concessions to Cuba Irksome

WASHINGTON, March 2.—Clear chane
nel industry spokesmen here are chafing
over impact of North American Reglonal
Broadcasting Conference interim agree-
ment under which Cuban government
gets right to limited use of 10 clear
channels, five of which belong to U. S.
Move to offset concessions to Cuba is al-
ready in the making and will explode at
a conference to be held in Canada in
September, 1947. However, the interim
agreement is expected to stand pat for
three years.

Federal Communications Commission
view of effect of interim agreement is
more optimistic than that of representa-
tive broadcasters, who feel that the con-
cessions will result in considerable inter-
ference with U. S. broadcasting. Evi-
dence 1is already appearing that some
standard station applications will suffer,
FCC claims there won't be appreciable
difference. Further, it is emphasized
that the permanent North American Re-
gional Broadcasting Engineering Com-
mittee may smooth standard broadcast
operations in general, raise engineering
standards in North America and see to
it that broadcasters in each country stay
in their own channels and maintain
power assignments.

WLS, WENR Hit

Major broadcasters to suffer imme-
diately from the agreement are Chicago
stations WLS and WENR, operating on
890 kc., whose operations into Florida
will be curtailed. Aside from KFI, Los
Angeles, and WLS and WENR, Commis-
sioner Jett asserted there would be “gen=
eral support for the agreement.”

Altho the interim agreement was
signed to cover a three-year period, the
arrangements to hold another conference
in Canada in September, 1947, open the
way for concluding a new treaty. In-
siders, however, belleve that the next
conference will be held off as long as pos~
sible in order to gain time to see just
how far radio development will go.

FM Seen as Solution

It is hoped that Cuba can be per-
suaded to invest in FM equipment and
thus solve the whole controversy. With
FM, FCC and broadcasters agree, Cuba
would have enough frequencies to satisfy
all requirements. Engineers foresee the
early adoption of FM in the Caribbean
area, since static resulting from weather
conditions which would be eliminated
by FM, is now one of the toughest knots
in local broadcasting.

With FCC still inquiring into clear
channel operations in U. S. and with an-
other hearing on the issue skedded for
next month, the interim agreement is
headed for increased attention in in-
dustry. Some broadcasters here are tak-
ing the view that since FCC was willing
to authorize Cuban operation on U. S,
clear channels, the next logical step is to
permit U. S. applicants to do the same
in Cuba.

Commissioner E. K. Jett, chairman of
the U. S. delegation at the confab, de-
clined to take a gloomy view. He said
that U. S. “Didn’t give up on all points,”
and he pointed out that U. S. stands to
gain a regional channel for West Coast
under transfer by Cuba thru U. S. of
1,540 kilocycles to the Bahamas.

Transit Fillip

PHILADELPHIA, March 2. —
W. W. Chaplin, NBC news com-=
mentator, was in town to cover
the Philadelphia transit strike
and was making his way by foot
and stopped to rest at Broad and
Chestnut in the heart of down-
town. He was bemoaning his fate
in not having taken the Pitts-
burgh power strike assignment
instead when he happened to
look up at The Philly Evening
Bulletin electric news bulletin
flashing from a building there
and read “Pittsburgh Is Worse Off
Than Philadelphial”
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“Why, Mr. Silverpin, * [ sex to him, “for the best story
on network costs, you should. ..

Listen to ABC ' ’

«usT about everybody in the business is

fnding out that ABC has a story to
tell about low-cost programming. Rates. are
lower than those of major competitors —
despite the fact that ABC’s fast-growing
list of top-flight shows is winning more
listeriers all the time.

Look at the Sunday evening line-up, for
fnstance: the Radio Hall of Fame, the Sun-
day Evening Party, Drew Pearson, Don
Gardiner, the Quiz Kids, the Sunday Eve-
ning Hour, WalterWinchell, Louella Parsons,
F. H.LaGuardia,Jimmy Fidler, The Theatre
Guild on the Air. Is it any wonder that so
many families everywhere are learning to
‘stay tuned to ABC stations for their news
and entertainment?

According to night-time coverage figures.
the American Broadcasting Company’s
198 stations reach an audience of Twenty-
Two Million families from coast to coast—
and the figure is climbing steadily as the

network’s station facilities continue to be
expanded and improved.

These- Fwenty-Two Million families, lo-
cated in practically every major market in
the U. S., constitute a nation-wide audience
which can be reached more economically on
ABC. If you compare rates, you’ll find that one
network costs 43.7% more per evening half-
hour than ABC; another costs 28.7% more.

It's because they are able to get good
time periods at low cost—and know that
this can mean a valuable franchise both
now and in the years to come—that so
many leading advertisers are buying time
on ABC today. If you are looking for good
radio time, you'd better listen to an ABC
representative soon.

7 REASONS
why more leading advertisers
sit up and listen to ABC

1. ECONOMICAL RATES — Network X costs
43.7% more than ABC per evening half-hour.
Network Y costs 28.7% more.

2. REACHES 22,000,000 FAMILIES, located in
practically every major market in the U. 8:

3. EXPERT PROGRAM SERVICE available if
and when you want it.

4. EFFECTIVE AUDIENCE PROMOTION that is
making more and more people listen to ABC.

8. GOOD WILL—a nation-wide reputation for
public service features that present all sides
of vital issues.

6. 198 STATIONS —ecager to cooperate in making
every program & success in every way.

7. PRACTICAL TELEVISION — program-building
op an economical basis.

American Broadcasting Company

A NETWORK OPF 198 RADIO STATIONS SERVING AMERICA
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12 Out of 21
Repeat Wins

‘Note of Triumph,” NBC
Town Hall, public service
seg winners for 1945

®
(Continued from page 3)

have been continuous during the history
of the voting, 13 toppers were the same
as last year, one repeated a 1944 win.
Four were new. Two of the latter are,
by their very nature, new every year,
since The Outstanding Broadcast of the
Year and Radio’s Newest Star can't very
well repeat.

The new leaders are H. V. Kaltenborn
(NBC) as Most Interesting News Com-=
mentator and Don Wilson (NBC) as
Favorite Studio Announcer. Last year’s
toppers were Lowell Thomas as the news-
man (H.V.K. was in the “show” position).
Relative standing, by actual points, for
the two years point to the changing
thinking of the newspaper men and
women who listen:

1945 1946

Lowell ThomaS............ 125 121

H, V. Kaltenborn.......... k53 141
In second place last year was

.Raymond Gram Swing..... 101 112

In other words Swing did better nu-
merically this year than last but the
votes didn’t Increase as much as the
voters. This was true all the way thru
in the tabbing. The increase of ‘“new”
votes increased the number of stars voted
for, but did not materially increase the
number of votes the first placers cor-
ralled.

Wilson First
Don Wilson, the spieler “new’ winner,

was second last year and moved up. How-

ever, last year’s winner, Milton Cross,
took a nose dive. Many editors noted
that the exit of Basin Street and the
lack of stellar shows with the Cross as
the reason for his downfall—to number

seven. The “vote” standing of Wilson
and Cross looked like this:
1945 1946
Don Wilson........c.000use 18 31
Milton Cross.......ccoeevee 28 10

The 12 leaders who repeated last year’s
wins, did so with the following margins
over their second placers:

Points Over
Second Placer

Bob Hope............. 50000 000D 300 19
Information Please....c.ccovvevses 179
Guy Lombardo......cccnceneronen 83
Bing Crosby........c.ecieenanne oo 349
Dinah Shore............ccevennes . 224
Bill Stern............c0000 B0 5058 o o 216
Lux Radio Theater............... 137
Let’s Pretend................ seees 156
John Charles ThomasS.......c.cecvse 41
Lily Pons........eceuvee ceresersas 134
N. Y. Philharmonic.......... ceees 1
Chesterfield Supper Club......... 134
Army HOUT.......ccocvvevaennnnne 227

The Hope-Allen Race

All these leads are sizable, with the
exception of that of Bob Hope. Hope is
being nudged, but good, by Fred Allen,
who repeats his 1944 win in the Pro-
grams They Hate To Miss. This year
Allen was 54 points ahead of the second
placer, Fibber McGee and Molly. Appar-
ently Fred Allen is terrific as a program
and Bob Hope is a 25-cent word in the
gag delivery business.

Claghorn Wins
Radio’s “newest” star is also a guy that
came along with Allen, Kenny Delmar
(Senator Claghorn). He leads Jack
Smith’s tonsils by 10 votes, both of them
being legitimate contenders for the new
star category.

The outstanding broadcast of the year,
Norman Corwin’s On a Note of Triumph,
not only topped the second placer, Sur-
render of Japan From the WMissouri by
11 votes (not points), but it was one
of three non-*special event” type of seg
that landed in the tabbling, the other
two being Sorry, Wrong Number, the
sock Suspense production with Agnes
Morehead, and CBS's Tribute to Jerome
Kern, This is practically the first year

that “four network” programs rated in
the voting, four out of the 10 leaders
being aired by all webs.

There’s special news in the three
“new” categories in this year’s Radio
Editors® Poll. Each of the classifications
is significant and each was voted for by
practically every editor sending in a bal-
lot.

Net P.S. Tabbing

First was the tabbing of *he four net-
works by their “public service” jobs. This
category was an *“accident” since so many
editors voted for networks instead of in-
dividual p. s. programs that the category
was broken up into two. NBC came out
14 points ahead of CBS. The tabbing
ran like this:

On the programs “in the public inter-
est,” as Prexy Miller, of the Nhational As-
soclation of Broadcasting, prefers to call
p. s. alrings, the American Broadcasting
System’s American Town Meeting of the
Air, lapped the fleld, with 106 points.
The second placer, Chicago Round Table
(NBC), collected 47 points. The editors
left no doubt about what they think of
the Town Hall program.

The Day-Off
The final new category is, as it should

be, the pay-off. The editors were asked
to name the programs whose commer-
cials were ‘‘in the best taste and at the
same time commercially effective.” Since
newspapermen are supposed to “hate”
commercials—their vote 1s especially im-
portant. Fibber McGee and Molly’s
Johnson’s Wax selling walked In first,
with 178 points, more than four times
the next point collector, the Ford Sunday
Evening Hour. (Details of what the
writers think of the air commercially
are given in a special report on the 15th
Annual Radio Editors’ Poll in this issue.)

NBC Sells Saturday A.M.

NEW YORK, March 2.—NBC’s web pro-
motion department 18 switching fromy
its selling of the senior web to selling
a time of day, Saturday morning. Of
course, the newest booklet sells Saturday
morning—on NBC—but the cover and
the approach is that the prelude a.m. to
a beautiful week-end is good selling
time, and already other networks are
using the booklet to sell time on their
own chains.

If it's “Oh, What a Beautiful Morning!”
on NBC, the sun shines too on Madison
Avenue and on the fringe of the gar-
ment district, at 1440 Broadway (Kobak-
ville). Booklet is just the beginning of
promotton with humor and understand-
ing—that’s coming out of the second
floor factory at NBC.

CROWN RADIO'S BENT

THE EDITORS’ TWENTY TOPPERS

FRED ALLEN
(They Hate To Miss Him)

ON A.NOTE OF TRIUMPH
(The Outstanding Broadcast of the Year)

BOB HOPE
(Favorite Comedian) .

INFORMATION PLEASE
(Favorite Quiz or Contest)

GUY LOMBARDO
(Favorite Light Music)

BING CROSBY
(Favorite Male Singer)

DINAH SHORE
(Favorite Fem Singer)

BILL STERN
(Favorite Sports Announcer)

H. V. KALTENBORN
(Most Interesting News Commentator)

DON WILSON
(Favorite Studio Announcer)

LUX RADIO THEATER

(Favorite Dramatic Program)

LET'S PRETEND
(Best Children’s Program)

JOHN CHARLES THOMAS
(Top Male Singer of the Classics)

LILY PONS
(Top Fem Singer of the Classics)

N. Y. PHILHARMONIC
(Favorite Symphonic Program)

CHESTERFIELD SUPPER CLUB
(Favorite 15-Minute Program)

KENNY DELMAR (SENATOR CLAGHORN)
(Radio’s Newest Star)

AMERICA'S TOWN MEETING
(Outstanding Public Service Program)

NATIONAL BROADCASTING COMPANY
(Top Network in Public Service)

ARMY HOUR

(Top 1945 war Program)
Produced by Army, Navy or Government Bureau
or in the Interest of the War

JOHNSON’'S WAX
(Air's Top Commercials)
Fibber McGee and Molly Broadcasts

NBC Takes 14
Firsts in Poll

[ ]
CBS has 4 firsts and ABC
corrals two, with honors
for all—and reasons, too

NEW YORK, March.‘}.—Natlonal Broad-
casting Company did almost as well with
“firsts” in the 15th Annual Radio Editors
Poll as it did in its own “most listening”
surveys. Fourteen out of a possible 21
first places went to the senior web, with
nine second place slots filled by the

same chain.
CBS—4, 7, 3
CBS landed four firsts, seven seconds
and three thirds. ABC landed two firsts,
two seconds and four thirds. In all
cases where programs have appeared on
more than one network or a performer
was identified with more than web, the
tabbing hasn’'t been credited to the net-
work,
NBC’s firsts were:
Fred Allen
Bob Hope
Information Please
Bing Crosby
Dinah Shore
Bill Stérn
H. V. Kaltenborn
Don Wilson
John Charles Thomas
Chesterfield Supper Club
Kenny Delmar
Army Hour
Johnson's Wax
And in Public Service
A notable collection of programs ard

talent,
NBC’s Points

NBC gathered a total of 3,205 points in
those 14 firsts, an average of 228 points
for each first placer, which is the top
of something.

CBS gathered its honors with two pro-
grams that are the web’s own bables,
Let’s Pretend and, the never-to-be-for-
gotten Norman Corwin’s On a Note of
Triumph. Let’s Pretend gathers for it-
self its 15th win in the poll and seems to
be in no mood to stop gathering honors
for its “mother,” Nila Mack. Corwin
may not top his Note but he'll never
need to, for all he has to do, say the vot-
ing editors, is repeat his script, again
and again.

The N. Y. Philharmonic was the third
first for CBS and {t, like Nila Mack and
Norm Corwin, is a “part” of the history
of the network. It was CBS who fronted
for good music when they sustained the
symphonic organization for many years
before U. S. Rubber was sold on it as a
“prestige” item. Final winner for CBS
is also a program that has won for the
network, year after year, the Lux Theater,
With or without its pilot of years ago,
Lux delivers top acceptance from all who
listen and write.

Lombardo and Town Hall for ABC

The American Broadcasting System
won for two very good reasons, Guy Lom-
bardo, who has lead the editors around
by their dials year after year in the
“Sweet Music” division, and American
Town Meeting of the Air. Lombardo
topped Tommy Dorsey by 85 points and
Town Hall ran ahead of its second placer
by 59 points. Town Meeting is a trade-
mark for the ex-Blue net and it con-
tinues to win the editors’ respect.
Surprise second placer for ABC was The
Theater Guild of the Air which really
tabbed plenty of votes, 179, 101 more
than the third slot filler, Cavalcade of
America. To get up there with the win-
ners in less than one real full season, is
an honor that few programs achieve, and
when it’s figured that it arrived there
with both the Hour of Charm (NBC) and
Take It or Leave It (CBS), as competi-
tion, that’s news.

As the webs run in programs—so do
they run in listening and in dollar vol-
ume and In acceptance by that great
pair, Mr. and Mrs. American Dial. - While
Hooperatings won’t bear out every voting
that a program receives—they underline
the trends . . . and Allen and Hope are
still toppers, with Fibber McGee and
Molly, in the Editors’ Polls and Hoopers,
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EDITORS’ FAVORITE PROGRAMS
(The Ones They Hate To Miss)

T h00m %0 0 Sk e o I ) gk g 1SN Fred Allen
(Bob Hope in 1045)

Pos0n0| Boiaocan &eoor 0 Fibber McGee and Molly

000 Thooogaac AR PRI . " R Bob Hope

....Information Please

............ Jack Benny

...Lux Radio Theater
N. Y. Philharmonic

......................... Edgar Bergen
America’'s Town Meeting

THE OUTSTANDING BROADCASTS
OF THE YEAR

e BG4l g 3 B “On a Note of Triumph”
(Hicks on “D” Day in 1915)

NS AR I bw Surrender of Japan From Missouri
P i | et e e All Net Coverage of

President Roosevelt’s Death
& D G B All Net Coverage of V.J. Day
(B8 q 2 ST CBS Tribute to F. D. Roosevelt
(o ar e ABC Broadcast of F.D.R. Funeral

(Hyde Park)
7..CBS Coverage of Death of F. D, Roosevelt
8 ‘Sorry, Wrong Number”
............ Truman Atoemic Bomb Broadcast
................ CBS Tribute to Jerome Kern

FAVORITE COMEDIANS AND
COMEDY ACTS

Fred Allen
................... Fibber McGee and Molly
Jack Benny
.Durante & Moore

....Edgar Bergen

...Danny XKaye
Duffy’s Tavern
......... Red Skelton
Burns and Allen

FAVORITE QUIZ AND CONTEST
PROGRAMS

S Information Please
(Repeating Its 1945 Win)
Bamm, | Fipeid Ve S SHRC S Take It or Leave It
BT Sen TG 3 Praem .Truth or Cu‘nseqnence
Uo ooy o RS SE AE veiseee.s Quiz Kids
B s ARG P = RSN B Dr. L Q.
Gopr we = P D e e oy e People Are Funny
................. ....Boby Hawk Show

FAVORITE LIGHT MUSIC AND

DANCE ORKS
Ayt ol o e 4 e AT RGN 6 Guy Lombardo

(Repcatm, His 1945 Win)
(2 01y 000 =P R VRSl TN 8 Tommy Dorsey
............. Fred Waring
............ Sammy Kaye
.......... Woody Herman
....... Andre Xostelanetz
............. Harry James
............... Kay Kyser
.......... Duke Ellington
.......................... Carmen Cavallaro

FAVORITE POP MALE SINGERS

IR OE T8 o r DT K iacin b 6 I i s Bing Crosby
(Repeating His 1945 Win)

................................ .Perry Como
Frank Sinatra
............................... Dick Haymes
(Fa ol s R P RS WP TS e Yack Smith
GF e we o 85D 00 n T S A0S < v o o o o Andy Russell
Db od e Frr£10 0 03 T N G James Melton
Danny O’Neil

8. Frank Parker

FAVORITE FEM POP SINGERS
Phcrir s Yo 1 PR G 3 o W . b Dinah Shore
(Repeating Her 1945 Win)
Ginny Simms
..Jo Stafferd
Smith
....... Frances Langford
..Helen Forrest
.. _Hildegarde
rtha Tilton
.Judy Canova
Iyn McGregor

FAVORITE SPORTS ANNOUNCERS
.................. Bill Stern
(chcntmv His 1945 Win)

Ted Husing
.Red Barber
R STIXr -EE s el 8 B s e = Harry Wismer
(3500 . 5 B e Y Don Dumphy
(e as WEY Ay VPRI g SR ¥ 5 Clem McCarthy
Bill Slater

=R R R R B R

MOST INTERESTING NEWS

COMMENTATORS
T 0 0 o Tt ey | I e e H. V. Kalienborn
(Lowell Thomas in 1945)
............................ Lowell Thomas
Raymond Gram Swing
............. Fulton Lewis Jr.
............. Walter Winchell
Pearson
.......... ....Elmer Dayvis
.............. Gabriel Heatter
......... John W. Vandercook
S TIXTa - I g William Shirer
............................ Robert St. John

FAVORITE STUDIO ANNOI'NCERS

Don Wilson

(Milton Cross in 1945)

dooon00 000 0 CAUIRISEIRPRE, v VR Harry Von Zell
5006008800 00J0E 0 8 Kenny Delmar
...... wresesesss..Bill Goodwin

....Ken Carpenter
..... Ben Grauer
....Milton Cross
..Harlow Wilcox
...Frank Gallup
3...,.......... vesessssssserssseDavid Ross

Thompson Garners Four

1sts in 15th Annual Radio
Editors Poll; Gets 2 for 1

Needham, Louis and Brorby Tops for Taste and Selling

NEW YORK, March 4.—J. Walter
Thompson lead all the agencies in the
15th Annual Radio Editors Poll, with
four firsts, the only agency capturing
more than one first placer. Its honors
came from
Fred Allen
Bing Crosby
Lux Radio Theater
Kenny Delmar (Senator Claghorn)

Two firsts come from one program
which seldom happens in a yearly tab-
bing, but did this time, with Allen and
Delmar.

The Other Eleven

The other 11 agencies which had
winners were
Foote, Cone & Belding (Boh Hope)
Compton Advertising (Information Please)
Warwick & Legler (Guy Lombardd)
Young & Rubicam (Dinah Shere)
Sherman & Marquette (Bill Stern)
Leo Burnett (H. V. Kaltenborm)
Batten, Barton, Durstine & Oshorn (Let’s

Pretend)
McCann-Erickson (John Charles Thomas)
Campbell Ewald (N. Y. Philharmonic)
Newell-Emmett (Chesterfield Supper Club)
Needham, Louis & Brorby (Fibber McGee and

Molly)

First Pride

It is, however, the last in the list that
really has most to be proud of, for
Needham, Louis & Brorby won its award
for having the best commercials on
Fibber McGee and Molly. Of course, the
Fibber entry was nothing to sneeze about

as a program, since it shifts with Bob
Hope between first and second Hooper-
ated slot during the sock listening
months, but it’s one thing to entertain
and another to sell.

Since the proof of broadcast effective-
ness is the selling on the program it is
an honor indeed to have the radio editors
of the nation say that the commerclals
on any seg are tops in good taste and
commercial effectiveness. That's what
they said of the selling on Fibber McGee.

Every one of the 10 programs picked
by the editors for thelr top commerclals
are a trlbute to the entire advertising
profession. Here’s the way the editors
voted and here are the agencies who take
the bows:

Needham, Louis & Brorby—Johnson’s Wax
Kenyon & Eckhardt—Ford Motors

Foote, Cone & Belding—Lever Bros.

Batten, Barton, Durstine & Osborn—U. 6.

Steel
Ruthrauff & Ryan—American Tobacco Co.
Compton Advertising—Socony Vacuum
Benton & Bowles—General Foods
Buchanan & Company—Texas Company
J. W. Thompson—Standard Brands
N. W. Ayer—American Telephone & Telegraph
Benton & Bowles—Prudential Life Insurance

These are the agencies that, according
to over 300 editors, do the best selling on
the air and do it—In good taste. Only
Benton & Bowles landed in the running
twice.

It’s news when editors say what they
think about advertising—and say it's
good.

AIR’S TOP COMMERCIALS
(In Good Taste Yet Judged Commercially Effective)
THIS IS A NEW CATEGORY THIS YEAR
..., . S I o=t 1L P JOHNSON'S WAX
{Fibber McGee and Molly)
2 e et et et e ..FORD MOTORS
(Ford Sunday Evemng Hour)
- P e et viveese.... PEPSODENT
(Bob Hope)
............................................ ......U. S, STEEL
(Theater Guild of the Air) .
B S a N g 3 5 AT SELNG « » e o nie s nie e o el san o e e e ele e oo e e e e LUCKY STRIKE
(Jack Benny)
g g T s o T S R B 0 B e T A5 o0 JBkois 5.0 90080 DA 0000 SOCONY VACUUM
(Information Please)
(PPl PP I~ S ) ¥y =g F e el e, © MAXWELL HOUSE COFFEE
(Burns and Allen)

i e ot 3008 2 8 b D St R T T T R e, . TEXACO
{(Texaco Star Theater)
............................... TENDER LEAF TEA AND BLUE

BONNET MARGARINE
(Fred Allen)
. e o T S P vesveeeee. AT, & T,
(Telephone Hour)
...... ........ PRUDENTIAL
{Prudential Famxly Hour)

802 Makes WMCA
Wait 60 Days To
Become a Loeal

NEW YORK, March 2.—WMCA has
requested Local 802, American Federa-
tion of Musicians, to allow the station
to terminate Its network contract fol-
lowing the folding of the Assoclated
Broadcasting System. An exec at 802
stated that a clause in the contract pro-
vides for reduction in scale from Class
A to Class B In the event of a folderoo,
but that a stipulation provides that the
musicians receive the Class A scale for
60 days following the date of the net-
work’s demise. Musicians will get the
Class A money for this period. Station
will take the “extra” from the deposit of
$50,000 it holds from Assoctated.

Local is currently working out a new
pact with WQXR covering employment
of musicians, and in March expects to
open negotiations with major stations
for increased employment. Major sta-

WEAF Snubs Fraus
For Strike News

NEW YORK, March 2.—Indication of
that “new” Independence, WEAF last
week braved the wrath of housewives,
who thrill to A Woman of America at 3
p.m. (EST) daily, and canceled the cliff-
hanging commercial seg to air a broad-
cast from city hall. The speclal event
broadcast was none other than the an-
nouncement of the cancellation of the
transit strike.

Nixing of web commercials, for a local
broadcast in the public interest, hasn’t
been a specialty of WEAF, pre-Jim
Galnes. Only WOR and WNYC, aslde
from NBC outlet, carried the feature.
WEAF sent down its own milkes and
staffers, not taking the feed from WNYC,
just to be extra special.

tion contracts do not expire until March,
1947.

FAVORITE DRAMATIC PROGRAMS
Y W0 00000000000000 0 PHTE Lux Radio Theater
Repeatlng Its 1945 Win)

Theater Guild of the Air

....... Cavalcade of America

....... Screen Guild Players

............... Helen Hayes

...... Mr. District Attorney

................... Suspense

........... One Man's Family

............. This Is My Best

.............. Inner Sanctum

........................... Norman Corwin
'BEST CHILDREN'S PROGRAMS

5 [PPSR Let’s Pretend

(Repeating Its 1945 Win)

LIPS =S | o 28 b M oo BRI Lone Ranger

BIor T s Lovh o Ioaon American School of the Air

U TR . . R SR Quiz Kids

B ool lehola o s a0l e e alal e e o oy gl Land of the Lost

RS (O e Terry and the Pirates

Yoooao00—zr-ooD0D000 Coast to Coast on a Bus

(350000000D6060600060006006000000000 Dick Tracy

Yo JOBB0a000 0/ ©a00000 300000 Jack Armstrong

1D500000000006000000000000000000000 Superman

TOP MALE SINGERS OF OPERATIC
AND CONCERT MUSIC

t....eociiiiiiivias. .. John Charles Thomas
(Repeating His 1945 Win)
D P P R P Nelson Eddy

.................. James Melton
............... Lauritz Melchior
......... Lawrence Tibhett
..... Jan Pearce

..Ezio Pinza
............ ....Igor Gorin
............................... Paul Robsony
TOP FEM SINGERS, OPERATIC
AND CONCERT SONGS
................................... Lily Pons
45 Position)
Gladys Swarthout
...Patricia Munsel

;@ﬂd@“»

$005d0063600006 5 Jeanette MacDonald
500005000600000a7 0 Jessica Dragonette
Licia Albanese
10...... 8050 40 0 308863360 JoCaaE0k. Grace Moore

FAVORITE SYMPHONIC OR

INSTRUMENTAL CONCERTS
I St N. Y. Philharmonic
(Repeating Its 1945 Win)
............................. NBC Symphony
\ole e s/ o/alels o[isns GRS [ MTEL A Y Boston Symphony
Ford Sunday Evening Hour
Andre Kostalaneiz
....Telephone Hour
..................... Firestone Hour
............. Philadelphia Orchestira
................... Hour of Charm

FAVORITE 15-MINUTE PROGRAMS
| 38585500800 388 o © Jb Jb Chesterfield Supper Club
(Repeating Its 1945 Win)
................................ Jack Smith

.Kate Smith Speaks
........ Henry Morgan

..... Drew Pearson
.Easy Aces
Fred Waring

RADIO’S NEWEST STAR
Who Came to Fame in 1945
.Kenny Delmar (Senator Claghorn)
(Alan Young in 1945)
................................ Jack Smith

......... Perry Como
....... Alan Yeung
.Johnny Desmond
..Jo Stafford
..Danny Kayea
........... Andy Russell
.Marlin Hurt (Beulah)
cle oo o slvleln s alnlole o o ol samm e D AR E Danny O’Neil
.............................. Patti Clayton

OUTSTANDING PUBLIC SERVICE
NETWORK PROGRAMS
(New Category in 1945)

3 N LB N R Y

110 BO8000N00a0E |- Doaot America’s Town Meeting
P2000000000000000600 00300 Chicago Round-Table
$)000000000000006D (Al Nets) Rooseveit’s Death
4.. 865 366 o Bob 466 o o BIGAE Assignment Home
(350606 100000006 50 American School of the Alr
(3500000000 0000006 0508.0 (All Nets) V-J Program
/e elele ol o o e o o slo/o American Forum of the Air
3% 0000000000000000000 (All Nets) V-E Program
() o000000 (000 000600000600 B H0000Q6 Army Hour
10.. Peoples’ Platform

......................... Corwin’s Broacasts

NETWORK PUBLIC SERV. RATING
(New Category in 1945*)

instead of actual Public Service programs, this
year this report has been added, despite the
fact it was mot an individual question on the

ballot.

1945 TOP PROGRAMS
(Produced by the Army, Navy, Gove
ernment or in the Interest of the War)

................................. Army Hour
(Repeating Its 1945 Win)

2N P, YL cBA8L 0 0o Treasury Salaote
1o Ben A0 5 088860 5o 0 0 a0 JBBE 0 Hb Assignment Home
4,..... Fo0000h 50000600k Meet Your Navy
(L BES500EE - o SEEBETEEEE M. o o Our Foreign Policy
[ J ....On a Note of Triampk
o ont adtiloo 80088, 686 J8oogo 088000 Pacifle Story
Goggnoao 0008bo0afooo00000000000 The First Line
{)oo00000060000 ....Great Lakes Orchestra
1o............. ....... .Treasury Parade

veesescessssassensases . FBI In !’euo and Was
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FCC Guided by
Equip’t Survey
In FM Grants

WASHINGTON, March 4.—Speed with
which Fetleral Communications Commis-
sion will make permanent FM station
grants in near future will be determined
largely by findings of survey of radio
equipment production plans, The Bill-
board learhed. Survey was initiated last
week (27) by FCC, and commission hopes
to have complete tabulation within a
month. FCC sent questionnaires to more
than 300 manufacturers, requesting es-
timates of 1946 production on all classes
of equipment.

With commission poised to put FM on
big-time commercial basis, 125 applica-
tions are now set for hearing, 271 others
are pending. Conditional grants have been
made to nearly 350 stations, and 48 sta-
tions are now on the air. At the same
time, FCC is faced with the all-important
rush for standard broadcast stations, with
5§72 applications pending and 110 con-
struction permits issued. There are now
945 standard stations licensed and on
the air.

While FCC iIs committed to a policy of
giving fullest encouragement to FM and
to start issuing permanent grants within
a couple of months, commissioners are
disconcerted by the rush for standard
applications. Realistic officlals are un-
willing to accept at face value the
prophesy of some of their colleagues that
FM will soon render AM obsolete, altho
the “long view” is that there will be a
substantial replacement in a decade.

However, prospect that FM replace-
ment of AM will come faster than most
observers anticipate gained support last
week in evidence disclosed by House
Committee on appropriations. Commit-
tee recorded considerable testimony fromy
high military officials that standard ra-
dio was rapidly being reduced to a minor
place in army and navy operations, while
the future points to vastly increased use
of FM.

Meanwhile, sporadic attempts are still
being made to induce FCC to modify its
upper band FM decision, but commission
is standing pat. Due for announcement
this week 1is commission’s long awaited
explanation for its refusal to acquiesce
in Zenith request for lower band FM.
FCC’s statement, it is learned, will in-
corporate another blast at Zenith.

Equipment Makers
Strike Delays UAW
FM Outlet Const.

DETROIT, March 2.— Construction
permit grant to the UWA (CIO) for its
first of six requested FM stations, to be
erected in Detroit, will be followed by
construction as soon as present difficul-
ties in the way of getting delivery of
edquipment and building materials are
eleared away. One factor that is caus-
ing the union to go slow is the present
strike in three of the major equipment
supply manufacturers’ plants. The union
obviously cannot consider the award of
a contract for equipment until the situa-
tion is eased.

Actual construction will also be de-
pendent upon the discussion of the
UWA’s radio plans during its national
convention at Atlantic City, March 25-
31. However, despite the factors caus-
ing temporary delays, it is the opinion
of those in the union’s inner circles that
the Detroit station will be on the air
before the end of the year. Construction
cost is estimated at $50,000.

Hiring Still to Come

Selertion of personnel has not been
started, but ex-G.I.’s male and female,
who are also experienced radio staffers
will be given preference. A number of
staffers may also come from within the
UAW’s own ranks, as indicated by the
filing of applications for assignments
with the projected station from the local
membership. With a quarter-million
membership right in Detroit, the union
has discovered a number of its own
members with previous radio experience
who may qualify for some of the posts.

The station evidently will angle
strongly toward public service, altho it
is understood that commercials will be
sold within some limits, and subject to
acceptability to union principles. The
public service angle was emphasized by
R. J. Thomas, UAW presdent.

paytime TALENT CONT INDEAGE

Based on “FIRST SIXTEEN” HOOPERATINGS for Week-Day Daytime

In the absence of continuous data on non-telephone home listenership, The Billboard takes
the liberty of projecting telephone home-based radio audience measurements to total families.

Vol 11 No. 3D (Report February 28, 1848)
Program Talent Cost
Sponsor, Weeks Cost Per 1,000
Agency Hooper- to Talent Per Urban
Net & Stat. Rating Date Opposition Cost Polnt Listeners
BREAKFAST IN 8.0 1563 Amanda—CBS $1,500 $187.60 $ .31
HOLLYWOOD Cecil Brown—>MBS
Ivory Flakes, P&G Fred Waring—NBC
Compton ABC 194
WIDDER BROWN 7.9 382 Hop Harrigan—ABO $1,600 $202.53 $ .30
Phillips Toothpaste Feature Story—CBS
D-F&S CBS 140 Mutual Melodies—MBS
BREAKFAST IN 7.9 221 2d Husband-—CBS $1,600 $189.87 $ .29
HOLLYWOOD Elsa Maxwell-—MBS
Kellogg Pep Fred Waring—NBO
K&E ABC 193
OUR GAL SUNDAY 7.7 474 Club Matinee—ABC $1,760 $227.27 $ .33
Anacin Music—MBS
D-F&S8 NBC 142 Quartets—NBQ
PORTIA FACES 75 245 Dick Tracy—ABC $2,760 $368.67 e
LIFE American School—-CBS
General Foods Superman—MBS
Post Raisin Bran
B&B NBC 87
WHEN A GIRL 75 254 Perry & Pirates—ABC $2,300 $306.67 L
MARRIES American &chool—CBS
General Foods Pecte Howe—MBS
Maxwell House Coffee
B&B BC 76
MA PERKINS 73 161 Constance Bennett—ABC $1,300 $178.08 *
P&G, Oxydol Lopez Luncheon—MBS
D-F&S CBS 73 Various—NBC
BIG SISTER 7.2 257 Glamour Manor—ABC $2,600 $347.22 $ .B1
Lever Bros., Rinso Morton Downey—MBS
R&R  CBS 140 Words & Music—NBC
LIFE CAN BE 74 382 Baukhage—ABC $2,600 $352.11 o
BEAUTIFUL Once Over—MBS
P&G 1lvory Soap Various—NBQ
Compton CBS 67
PEPPER YOUNG 7.0 58% Ladies Be Seated—ABC  $2,660 $378.57 .
P& Camay Soap Sing Along—CRS
P&R NBC 79 Remember—MBS
KATE SMITH 7.0 382 Glamour Manor—ABC $6,000 $714.29 $1.09
Bran Flakes Wm. Lang News—MBS
Y&R CBS 133 Words & Music—NBQO
RIGHT TO 6.8 384 Ladies Be Seated—ABC  $2,250 $326.09 $ .63
HAPPINESS Sing Along—CBS
Ivory Soap Various-—MBS
Compton NBC 136
DR. MALONE 6.9 240 Rut Not Forgotten—ABC $2,600 $362.32 L
P&G Crisco Smiletime—MBS
Compton CBS 42 Morgan Beatty—NBQ
BREAKFAST CLUB 6.7 189 Arthur_Godfrey—CBS $3,000 $447.76 $ .72
Philco Shady Valley—MBS
Hutchins ABC 237 Daytime Classics—NBC
STELLA DALLAS 6.7 398 The Fitzgeralds—ABC $1,760 $261.49 $ .89
Thillips Milk of Mag- House Party—CBS
uesia Johnson Family—MBS
D-F&S NBC 140
A WOMAN'S LIFE 6.3 34 Home Edition—ABEG $2,500 $396.83 S

Tever Bros.-Swan
Y&R CBS 67

Take It Easy—MBS
Barry Cameron—NBC

*8ince these shows employ a network of less than $00 stations, It Is not possible to project

thelr Hooperating and llsteners-per-llstening set flgures upon a population base that would not be

open to question.

Therefore cost per thousand flgures are not reported In thess cases.

D-F & S-—~Dancer-Fitzgorald & S8ample.

B&B-—Benton & Bowles.
& Eckhardt.
Lambert & Feasley.

P&R—Pedlar & Ryan.

KR—Knox Reeves.

Y&R-—Young & Rubicam. R&R—Ruthrauff & Ryan.
B., B., D. & 0.—Batten, Barton, Durstine & Osborn,
Mc-E—McCann-Erlckson.

K&E-—Kenyon

L&F—

The “Talent Cost Index” is protected by the copyright of The Billboard

and infringements will be prosecuted

FCC Blasts
At Inadequate
Public Service

WASHINGTON, March 2. — Federal
Communications Commission, bolstering
a policy of sharply detailed review of
program performance of stations seeking
license renewals, is set to disclose this
week what will be described as evidence
of “hardly adequate’” public service pro-
graming.

The evidence was obtained by ¥CC in
a survey undertaken nearly a year ago.
FCC has gathered information on per-
centages of sustaining program time ale
lotted by every station in the country.
The findings are expected to be used as
an important guide to future policy.

“Studes Okay on

WNEW” --802

NEW YORK, March 2. — Local 802,
American Federation of Musicians, has
granted WNEW pcrmission to use stu-
dent instrumentalists on its High School
Hour program, Saturdays, 5-5:30 p.m.,
sponsored by the New York Telephone
Company. AFM is generally very touchy
regarding use of student musicians—but
802 exec board, in this instance, decided
WNEW program could not be construed
as cutting in on professional musician
employment.

N. Y. AFRA Amends,
Then Passes Joint
Committee Ruling

NEW YORK, March 2.—Before packed
house at Hotel Capitol on Thursday (28),
AFRA local membership passed joint
committee resolution virtually unani-
mously with addition of two minor
amendments. Joint committee resolu-
tion was framed as a compromise be-
tween boys in union who wanted to dis-
cuss any subject at membership meet-
ings—no matter how indirectly it af-
fected their welfare and others opposed
to the idea.

Compromise provides that resolutions
must be submitted to an agenda com-
mittee of local two weeks before mem-
bership meetings are held. New amend-
ments tossed in allow matters of emer-
gency nature that come up at last min-
ute to be put on agenda by a majority
vote of members present at meeting.
Previously, only exec board could bring
emergency resolution up for discussion.
Second amendment enlarges power of
referendum. Even if a resolution is de-
feated at a local meeting, it can go to
a referendum if a petition of 100 mem-
bers demands it.

Membership at meeting unanimously
declared itself for abolishing junior an-
nouncer classification at NBC in next
contract negotiations. Quarterly meet-
ing wound up by passing a vigorous reso-
lution against Case Bill and asked that
other AFRA locals put their shoulders
to the wheel and fight the legislation.

Det. Printing Unions
Radio Tax Move
OK’d by Labor Feds.

DETROIT, March 2.—A renewed move
to place a tax upon radio stations is
being promoted by the printing trade
unions, with support being sought from
other organized labor bodies. Impetus
was glven to the move here this week
by a formal endorsement of the proposed
taxation by the Detroit and Wayne
County Federation of Labor, including
virtually all AFL unions in this major
industrial center.

Move is simply to place a *“proper tax
on radio stations,” and the reasons for
the union interest in the move is clearly
indicated by the significant statement
that the stations “are fast invading the
field of letterpress printing.” Circulated
by John B. Haggerty, president of the
International Allied Printing Trades As-
sociation, the central labor bodies, such
as the Detroit and Wayne County Fed-
eration, are being asked to write con-
gressmen and senators in definite sup-
port of such a plan.

q
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CBC Dictator,
State Organ,
Canuck Ed Says

[ 4

MONTREAL, March 2-—Charges that
Canadian Broadcasting Corporation, Na-
tional Pilm Board and Canadian In-
formation Service were being used by
the Dominion Government for govern-
mental and party propaganda purposes
were made recently by Maj. John Basset,
vice-president and editor of The Sher-
brooke Daily Record. Major Bassett de-
clared that CBC, which controls Can-
ada’s only national network and WBXX
which also supervises the privately owned
stations, “has made itself a dictator of
the country’s radio policy and sole judge
of what Canadians may or may not
listen to.

“Recently,” Bassett said, ‘“an adver-
tising firm attempted to have Eddie
Cantor starred on a pald program for this
country. But CBC decided that his type
of comady was not fit for Canadians and
the pregram was not allowed. With the
taxpayer paylng the radio bill (each
radio set in Canada Is taxed $2.50 a
year for CBC benefit), the Canadlan
Broadcasting Corporation does not have
to be concerned with advertising, and
as 1t 1s the sole Judge of what can go
over a network in this country, the
listener is forced to abide by CBC de-
cisions.”

Dunton Rapped

Major Bassett also criticized A. D. Dun-
ton, new CBC chairman, who prior to
this appointment, was chairman of the
Wartime Information Board, and who,
he sald, has no speclal qualifications for
his present important post. “Still under
35, he was editor of a weekly paper when
war broke out. He became part of
Wartime Information Board and finally
head of it. When the board was suc-
ceeded by the Canadlan Information
Service, Dunton was given the lucrative
post of chairman of CBC. These two
young men (he had also referred to
D. P. Heeney, director of the C.I.F.) are
unfitted to be in charge of government
agencies of the importance of radio and
news services.”

He also sald that the growth of these
government agencies which are not di-
rectly responsible to Parliament was a
dangerous tendency in Canada. He stated
that if a socialist government ever came
into power they would find ready a com-
plete propaganda service in radio, fllms
and written news. *“These agencies are
neither responsible to shareholders,
Parllament nor the people, but report to
their own chiefs who are responsible to
a cabinet minister.” *“Chain of re-
sponsibility is too loose,” sald Bassett,
“and the government should start now to
cut down these unessential services, save
the taxpayers’ money, and abandbn the
business of trying to influence unduly
the voting public.”

See Faint Hope

For Pepper Plea
To Air Congress

WASHINGTON, March 4¢.— Senator
Claude A. Pepper (D., Fla.) is preparing
a bill tc authorize shortwave broadcast-
ing of congressional sessions, undeterred
by a flat rejection of the idea by the
important Jolnt Committee on Reorgani-
zation of Congress. Latter committee
handed up its report scorning the plan
today as foretold by The Billboard. Com-
mittee, headed by Senator Robert M.
LaFollette Jr. (Progr,, Wis.), stated that
it had imvestigated a proposal for broad-
casting proceedings of the Houses and
committees of Congress but was unable
to reach a decision because of strenuous
opposttion In the committee. This same
opposition is reflected thuout Congress.

Shortwave broadcasting of congres-
sional sessions would cost about $800,000
a year on an operational basis according
to estimates by engineers. Altho con-
gressionzl interest in radio and television
transmission from Capitol Hill has been
growing, opposition centers on the
political effects of the innovation. Most
congressmen don’t relish the idea of
having s national gallery. Pepper’s pro-
posal, when introduced, is not expected
to get far even tho radio has become an
important factor in political campalgns.
Speaker Rayburn has Indicated that
there will be no broadcastings of routine
sessions as long as he presides.

Nighuime TALENT (08T INDEX

Based on “FIRST FIFTEEN® HOOPERATINGS for evening programs and
the “FIRST THREE” Sunday afternoon segs.

In the absence of continuous data on non-telephone home listenership, The Biilboard takes the
liberty of projecting telephone home-based radio audience measurements to total famities,

Voi. 11l No. 4 (Report February 28, 1946)
Program Length
Sponsor, and Tafent Cost
Agency, Hooper-  Weeks Cost Per 1,000
Net & Stat. Rating to Talent Per Urban
Date Opposition Cost Point tisteners
FIBBER McGEE 30.4 Yz hr. Hank D’Amico-—ABC $10,600 $345.39 $ .34
AND mMOLLY 413 Doctors’ Talk—ABC
S§. C. Johnson This Is My Best—CBS
Floor Wax Am, Forum of Air—MBS
N, L, &
NBC 142
BOB HOPE 29.8 tzhr.  Concert Time—ABGC $16.000 $503.38 $ 6O
Lever—Pepsodent 288 Bob Crosby-—CBS
F, C, & B. tets Take Our Bearlngs
NBC 128 -—MBS )
Am. Forum of Air—MBS
EDGAR BERGEN 26.8 ohr.  Sun. Eve, Hr.—ABGC $14,600 $646.11 $ 51
Standard Brands 373 Beulah Show—CBS
Chase & Sanborn Alex. Med, Board-—MBS
J. W, T. NBC 144
RED SKELTON 28.3 V2he.  Hoosier Hop—ABC $ 9,600 $361.22 $ .87
(CH) 179 Congress Speaks—CBS
Raleighs Behind CBS—CBS
R. M. S. NBC 145 Better RHalf—MBS
RADIO THEATER 26.1 4 he. ] Dea! In Crime—ABC  $16,000 $613.03 $ 6%
tever Bros.—Lux 8517 Forever Tops—ABC
J. W. T. NBC 149 Various—MBS
Telephone Hr.—NBC
Information Please—NBC
BING CROSBY 23.6 t,he.  Town Meeting—ABC $12,600 $631.91 $ .66
Kraft Velveeta 655 Kostelanetz——CBS
J. W. T. NBC 137 G. Heatter—MBS
Real Storles—MBS
JACK BENNY 23.6 Y2 he, Drew Pearson=—ABC $22,500 $995.68 $ .88
Amer. Tob. Co. 53¢ Don Gardiner~—ABC
Lucky Strike Thin Man—CBS
R. & R. NBC 145 Operatic Revue—MBS
SCREEN GUILD 21.7 Y2 hr, Gleason’s Diner—ABGC $10,000 $460.83 $ .49
Lady Esther Powder 231 Varlous-—MBS
Biow CBS 141 Contented, Hour—NBC
FRED ALLEN 21.6 Y2hr.  Sun, Eve. Hr.—ABC $12,000 $6566.56 $ 64
Standard Brands 473 Crime Dr.—CBS ’
Tender Leaf Tea Don’t Be a Sucker—
Blue Bonnet Mar'ine B8
. W. T. NBC 141% G. Heatter—MBS
JACK HALEY 21.2 Y2hr, Detect & Collect—ABC § 8,500 $400.94 O
{LN) 35 Hobby Lobby—CBS
Sealtest Treasure Hour—MBS
McK. & A. NBC 69
R. D. A, 21.0 Y2 he, Pages in_Melody—ABC $ 4,600 $214.29 $ .22
Bristol-Myers 34% Maisle—CBS
Ipana and Vitalls Spotiight Bands—MBS
D. C. & S,
NBC 131
EDDIE CANTOR 19.6 Y2hr.  Golden Gate—ABC $13,600 $688.78 8 .67
Bristol-Myers AT6 Frank Sinatra—CBS
Trushay-Sal Hepatica G. Heatter—MBS
Y. & R. NBC 131 Real Storles——MBS
AMOS ’N’ ANDY 195 V2 hr,  Guy Lombardo-—ABC $ 9,000 $461.64 $ .46
tever Bros.—Rinso 320 fnner Sanctum-—CBS
. & R. NBC 148 G. Heatter~—MBS
Real Stories—MBS
WINCHELL* 19.3 Y he. Request Performance— $ 6,000 $310.88 $ .82
Jergens 843
& M. ABC 187 Ex&loréng Unknown-——
M.-Go-Round—NBGC
ABB AND 18.0 Y2hr,  Curtain TIme—ABC $13,000 722.22 o
COSTELLO 118 Island Venture—CBS ’ w S8.21
R. J. Reynolds You Make News—MBS
Camel
Esty NBC 140 | Sunday Afternoon I
THE SHADOW 13.0 Y.he,  Jones and 1—ABC § 2,500 $192.34 b4
(LN-MA) 268 Family Hour—CBS§ .
(Del., Lack. & Gen. Motors Symph,——
Western) NBC
R. & R. MBS 35
THE SHADOW 10.3 Y2hr.  Jones and 1-—ABC $ 2,600 $242.72 GO
(LN-MA) 288 Family Hour—CBS
Grove Gen. Motors Symphe—
R. & R. MBS 51 NBC
ONE MAN’S Yz hr., Thompson & Woods— § 4,500 $450.00 $ .45
FAMILY 10.0 667 ABC
Standard Brands N. Y. Symphony—CBS
J. W. T. NBC 142 Vera Holly Sings—MBS
*Inciudes second broad on Patiflec Coast. **The network In this case is not extensive enough

to permit of the projectlon of Hooperatings and Histeners-per-listening-sets upon the urban city
population on the same basis as networks of over 100 statlons. The ‘‘talent cost per urban thousand
fisteners’ is therefore not reported.

t.N—Limited Network. MA~—Moving Average, CH-—Computed Hooperating.

L. & M.—Lennen & Mitchell.
Cone & Belding. Y. & R.—Young & Rubicam. J. W.

Roche, Willlams & Cleary. R. M. S.—Russell M. Seeds.
McK. & A.—McKee & Albright. McC.-E.—McCann-Erickson.
& M.—Henri, Hurst & McDonald. L. W.

D., C. & S.-—Doherty, Clifford & Shenfield. F., C. & B.—Foote,

. T.—J. Walter Thompson. R., W, & C.—

N., L. & B.—Needham, Louis & Brcrby.

B., B., D. & O.—Batten, Barton,

Durstine & Osborn. H., H. R.—L. W. Ramsey. R & R.
—Ruthrauff & Ryan.

The average evening audience rating Is 40.5, no change from fast report, no change from a year ago.
Average sets-in-use of 32.3 as against 32.6 last report, 32.8 a year ago. Avérage available audience
of 80.8 as against 80.8 last report, 80.1 a year ago. Sponsored network hours reported on were

77 Y as against 78 last report, 803 a year ago.

The “Talent Cost Index” is protected by the copyright of The Billboard
and infringements will be prosecuted.

“Info, Ptease” To
Go Way of Flesh;

Too Superior?

NEW YORK, March 2~—Fold-up of
Information Please, history-making pro-
gram sponsored by Socony-Vacuum over
133 stations of the National Broadcasting
Company, appears imminent. Compton
Agency exec, when queried late this week,
stated that nothing definite had been
declded upon, but admitted that the
agency had already auditioned a new
program for the client. Client late this
week, however, had not yet accepted the
new alrer,

Dan Golenpaul office, owner of Info
since its iIncepton in 1938, expressed
“surprise’” over the rumor of a reported
folderoo and indicated that everything
was okay as far as was known.

Started at 4C

Information Please debuted back in
May, 1938, as a sustalner on the then
Blue Network. Show’s budget, while
sustaining, was only 8400 weekly, but
sponsors fought shy owing to the pro-
gram’s intellectual complexion. After six
months, Canada Dry declded to take a
chance, altho it was felt that the brain-
trusters on the show were of such high
callber that the listening audience would
necessarily be limited in slze. With
Canada Dry the program’s selling price
hit $2,500 weekly. Lucky Strike and
the H. J. Heinz Company pald $8,500
and $10,000 respectively. Golenpaul of-
fice currently is reported to get $12,500
for the show, with Golenpaul clearing
about $6,000 net a week. John Kieran
and PFranklin P. Adams reportedly re-
ceive $500 weekly, with Clifton Fadiman,
emsee, getting a somewhat higher take,

Patronizing

Program men who have listened to the
show for years belleve that the program
lost & lot of its early appeal owing to
the development of a marked patronizing
attitude toward the listener. Dropping of
Oscar Levant, wit and planist, is also
felt to have hurt the program.

Info now ranks 63d on the Hooperat-
ing of evening programs, with @ rating
of 11.3. Lux Radio Theater, 9-10 p.m.
on Columbia, ranks eighth with a point
rating of 23.6.

8x10 GLOSSY
PUBLICITY PHOTOS
100 for $6.25

As low as 5¢ Ea. in quantity. If you
use photos you should get our price list
and see our samples before ordering.
Drop us a card for free sample and price
list. This is not the cheapest service,
but our prices are low enough so that
you can now afford real quality. Prompt,
courteous service. Quality guaranteed.

Mulson, Dept. B,

310 E. Washington Ave.
BRIDGEPORT, CONN.

I'M A GEE-WHIZZ GUY!

Show people when they see the work I turn out
remark, ‘‘Gee Whizz, how does the guy do it!”
That’s my secret. But this much I'Il tel! you. For
11 years I've helped sell the biggest stars in the
business, turning out 50,000 prints daily in my own
lab. Gee Whizz, I'm impressed myself!

Write for Free
Price List B,
Samples an é
“How To Sall
Yoursalfl”™

8x10's....... 50 for $4.13
100 for $6.60

Mounted Blow-Ups—

20x30, $2; 30x40, $3.85

Postoards 2¢ in_quantity

9 /{" ll'n."-

-

W. 46th §t., N.Y. 1
BRyant 9-8482

ESTABLISHRD 000

PRESS (LIPPING BUREAU, Inc.

4165 Church 8., New York 7, N.Y..
BArclay 76371
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Pressure May
Cut Acting From
Denny Job Title

WASHINGTON, March 2.—Pressure is
swiftly growing for appointment of a
commissioner to fill vacancy left by Paul
A. Porter’'s move from Federal Communi-
cations Commission chairmanship to di-
rector of Office of Price Administration.
Influential congressmen are urging Presi-
dent Truman to make the appointment
not only as a means of dispensing politi-
cal patronage but also to help FCC speed
1ts processing of applications, Truman’s
original plan was- to avold making ap-
pointment at least until after Congress
has acted on extension of the OPA,

With Porter’s exit from FCC little less
than two weeks old, commission is al-
ready undergoing drastic readjustment
of its schedule for processing applica-
tions. Acting Chairman Charles Denny,
who was compelled to cut short a circuit
of hearings in order to take over in
Washington, is now completing plans for
hearings which will require several of
his colleagues to be running the circuit
almost until July. With congressmen
continuing to receive letters from sta-
tion applicants groaning for action, it is
expected that Truman will not be able
to resist the pressure for naming a new
commissioner.

Mo. Democrat Jest

The new appointee is certain to be a
Democrat, and political observers are al-
ready Jestingly forecasting that the spot
will be filled by ‘“another guy from Mis-
sourl or thereabouts.” As forecast, Por-
ter's break with FCC is regarded as per-
manent. There is strong likelihood that
Denny, whose designation to the acting
chairmanship was made officlal by Tru-
man last week, may become permanent
chairman.

Readjusting its schedules, FCC has
deferred a Boston hearing on FM appli-
cations until April 2. Hearing was orig-
inally slated for next Monday (11). FCC,
however, is sticking to its original plan
for hearing next Monday on District of
Columbia FM applications. Latest to be
included in the district hearing is Chesa-
peake Broadcasting Company. Chesa-
peake’s bid brings to 15 the total num-
ber of applicants for district’s 11
channels.

Jones Midwest Rep
Of AFRA; McHugh
West Coast Chief

CHICAGO, March 2.—Ray Jones, local
American Federation of Radio Artists
executive secretary, has been appointed
national Midwest rep of the radio thesps
group, it was learned by The Billboard
last week.

His jurisdiction will extend from the
Rockles to Cleveland, and all field reps
will be responsible to Jones in organiza-
tional and legal matters. Job carrles
a substantial increase in spondula.

At the same time, Claude McHugh was
appointed AFRA's West Coast rep.

Promotion of Jones here was halled
by radlo industry, including men Jones
has to tackle occasionally. One radio sta-
tion prexy with whom exec has had
several clashes, put it this way:

“Jones is one labor leader I don’t mind
dealing with. He is one of the fairest
minded men I know.”

Trade has it that Jones is slated for
bigger and higher positions in AFRA as
soon as the effects of his Midwest deal-
ings are felt thruout the industry.

WNEW Plans 2 Shows for Vets

NEW YORK, March 2.—WNEW, local
indie, has completed arrangements with
Veterans' Administration to carry a new
program tentatively entitled Veterans
Face the Future, an advice and consulta-
tion show. Starting March 6 the seg will
have a board of councillors composed of
top people from the VA, who will be on
hand to answer all queries. Plan is to
have vets as studio audience.

Another show being cooked up by the
WNEW programing department will con-
sfst of recorded messages by parents,
wives ‘and children of overseas soldiers.
Bill Berns, WNEW speclal events man,
asked the War Department to abolish the
wartime prohibition of recorded mes-
sages to men overseas. Request granted,
and plans are now in the works for a
series of such programs.

Tulin on Disaster

Editors, The Billboard:

Here are the facts re the Gertz intra-
tele demonstration as I know them. Dis-
cussions concerning this demonstration
were begun in ‘early fall ’45 by Max
Gertz, vice-president of Gertz Depart-
ment Store; Harold Merahn, Gertz ad-
vertising manager, and William B. Still,
of Jamalca Radlo-Television Manufac-
turing Company. These culminated in
a financial statement submitted by Mr.
Still to Mr. Gertz on the basis of tech-
nical equipment and installation costs
alone. These plans lapsed until De-
cember, 1945, when Mr. Gertz renewed
his interest in such a demonstration and
negotiations between Mr. Still and Mr.
Merahn for the Gertz Department Store
were completed. At this time Mr. Still
suggested to Mr. Gertz that I handle
the production. 3Since Mr, Still's ar-
rangements with Mr. Gertz were set be-
fore any program plans were discussed,
I could not have ‘“peddled the idea to
the store” pr “oversold (him) to the
Gertz boys.’

Gertz Insisted?

When technical difficulties became in-
surmountable, Mr. Gertz Insisted that
equipment movement be simulated so
that the customers, in the absence of
television on the screen, could witness
“a television studio in rehearsal.” I felt
strongly that this was meaningless, an
imposition on professional personnel,
who had contracted to produce television
and not vaudeville, as well as being a
gross insult to the press and the cus-
tomers. Mr. Gertz, however, pointed out
our obligation to him *to present a
show,” and to the community, as he was
committed publicly.

We all know that floor movement in
any television studio is designed to pro-
duce pictorial continuity on a receiver;
the studio audience is of secondary con-
sideration. In this case the studio audi-
ence was our only audlence: We recom-
mended that all movement of equipment
be eliminated and the floor crew released,
but Mr. Gertz felt that ‘the novelty
value of the cameras and mike boom
in action’” would compensate for lack of
a picture. Under these circumstances
we produced the shows on the studio
floor, completely disregarding camera
plots and rearranging the scenic uwits
to offer the best sight-lines to customers
jammed against the glass partition which
separated us from the toy department.
Since none of the 32 original shows pre-
sented in this manner ever enjoyed so
much as five minutes of camera re-
hearsal, critical considerations appear
entirely gratuitous.

Many thanks for this opportunity to
explain a difficult situation.

MIRIAM TULIN.

WDAS Execs Apply

For Own Stations

PHILADELPHIA, March 2.—Patrick Jo-
seph Stanton, vice-president of WDAS,
Philadelphia, has applied to the Federal
Communications Commission for permis-
sion to establish and operate an inde-
pendent 10,000-watt station in Philadel-
phia. Stanton, a veteran of Phiily radlo,
sald the installations will cost about
$100,000, dough being supplied by up-
State backers. He has asked that the
proposed station be designated by the
letters WUSA.

Charles Stahl, sales manager of WDAS,
has also applied for his own radio sta-

"Chi Ad Couneil
Planned; Setup
Similar to N. Y.

CHICAGO, March 2.—Setting up of an
advertising council office here, similar to
the War Advertising Council operation
in New York, is in the making and un-
doubtedly will be organized in the very
near future. Purpose of the office is to
allocate for radio and other media the
various governmental and other agency
requests for plugging that was hanaled
by the OWI during the war and to organ-
ize a Public Relations campaign for the
advertising business in this territory.
Meeting to set up this office will be held
at the Congress Hotel here Wednesday
(6), with leaders from radio and other
advertising media — magazines, news-
papers, etc.—in attendance.

Need for such an office was first felt
when the OWI folded and agencies, radio
stations, magazines and newspapers be-
gan getting requests for time to back
governmental campaigns. Altno the War
Advertising Council, which was set up
after the start of the war to handle such
work and later handed it over to OWI,
was again functioning in this capacity
in New York, there was no centralized
org thru which similar work could be
done here. So Harlow Robberts, presi-
dent of Chi’s Radio Management Club
and vice-president of the Goodkind,
Jolce and Morgan Agency, got togetner
with other top agency execs, including
Falrfax Cone, of the Foote, Cone and
Belding Agency, and Leo Burnett, head
of the agency bearing his name, to see
if an office similar to New York's could
be set up here.

Burnett Chairman

The meeting will be chairmanned by
Burnett, who is a member of the board
of directors of the Advertising Council
of the Four A's. Jim Young, chairman
of the council, will come here from New
York to explain set-up of Manhattan
office. At this meeting steps for the
setting up of a Chi office-——cost of op-
eration, number of full-time paid em-
ployees needed, etc.—will be discussed.
Execs from leading agencles here will be
on hand to help plan.

One reason for the setting-up of such
an office, one agengy exec said, was the
public relations job it could do for the
advertising business. He pointed out
that before tne war, for example, the
government didn’'t think much of the
advertising fraternity, but then when
the advertising council took up the job
of governmental campaign allocations
and later worked with the OWI, the
capital leaders’ minds were changed and
plenty of good will for the advertising
business was reaped.

It an advertising council office is es-
tablished here, only the West Coast
among the three advertising centers will
be left without a simllar org.

Mowrer Upped in Midwest

CHICAGO, March 2.—Dewitt Mowrer,
Mutual account exec here, was stepped
up this week to sales manager for the
web’s Middle Western division in a move
to strengthen MBS plan for expanding
its activities in this area. He joined the
Chicago office last year.

tion., Together with Harry Zoog, former
Atlantic City station owner, he seeks a
license to open new stations in Phila-
delphia and Shenandoah, Pa.

Recently,

casting it—and did.
Four staffers were sent to

man-hours were spent putting the

$2.50 each for working.

Case of Scotch

TORONTO, March 23.—Put this in your folder of “Scotch stories.”
Toronto’s Scotsmen—whose name is leglon—got ready for thelr
annual Burns Night Dinner at the Royal York Hotel here, CBC, sensing
that this would be & novelty on the air, made preparations for broad-

handle the haggis fest and for two hours
or more mikes picked up skirling pipes, and long speeches replete with
the true Gaelic burr. Piping in the haggis was disked and aired on the
CBS news round-up. Next day whole business was repeated in a 20~
minute show over international hook-up. This was the debbing of a
Canadian Burns Night, and it had its share of headaches. In all, 18

The Burns Soctety was in high glee over the flackery, but CBC
staffers weren’t. During preliminary negotiations web officials asked to
be sent Annie Oakleys for the feed. They were told that the Toronto
society was ‘‘sma’ 'n we hae no mooch money!” So websters were nicked

P.S. Spieler John Fisher had his revenge. He glred the whole sttiry.
ducats and all, on his following Sunday transcontinental program,

show over the ether,

A Tosci Head

NEW YORK, March 2.—It's
very hush hush, but it happened
late this week and radio musi-
cians around town are still gig-
gling. It seems that Erich
Kleiber, guest conductor on the
NBC General Motors Symphony
of the Air program, Sundays at
5 p.m., was called up before execs
of Local 802, American Federa-
tlon of Musicians, on charges i
that he was harassing musicians
in the band.

Musicians who normally play
with Maestro Toscanini conduct-
ing, felt that Kleiber’s attitude
was destructive to thelr dignity
and morale. They claimed that
if they were good enough for
Toscanini they played well
enough for Kleiber, whose per-
manent post is conductor of the
Havana Philharmonic Orchestra.

Local 802 execs, after a session
with Kleiber, wouldn’t talk. NBC
said Kleiber wouldn’t talk, either.

The bands plays on.

WEAF, WABC Segs
Built Around Local

Events, Headliners

NEW YORK, March 2.—WEAF and
WABC, acutely aware of the gap left
in newscasting by the loss of the war’s
dramatic headlines, have trall-blazed a
post-war feature based on local news
by launching shows, This Is New York
and Around the Town, respectively,
which indicate a trend and might pos-
sibly set a pattern for all feature local
news programs. Both shows take the
headlines as their point of departure,
and, underscoring the colorful, human
interest side of the day's news, construct
segs of interviews with personalities, on-
the-spot accounts of events.

WABC's using wire recorder equip-
ment, and thoro legman combing of the
entire metropolitan area. This Is New
York, WABC’s show, airs mornings at 6
to 6:30, Monday thru Saturday, and
afternoons 3:15 to 3:45, Monday thru
Friday, with Bill Leonard, vet newsman
riding herd on the program. So far,
sponsors have been found only for the
afternoon section of the show, including
Colgate, Super Suds, United Fruit and
The Saturday Evening Post in a combo
bank-roll arrangement.

Around the Town, which airs as a
sustainer on WEAF every Saturday eve-
ning at 6:15 to 6:45, is under direction
of John Cooper, who writes the material
and handles the miking chore. Cooper,
like Leonard, roves the c¢ity recording
interviews on portable equipment which
he later ties together with a live com=
mentary for the broadcast.

Altho WOR hasn't a show exactly com-
parable, soon after the war ended its
news department started to revamp its
news formula with an eye to using mors
local stuff. Local news inserts of 115
to 2 minutes go into the early morning
round-ups and newscasts, tapering off
in the afternoon and evening hours.
Special plans and work has been exe
pended by the station to build up its one
the-spot coverage department, a notable
example being the recent job done by
Paul Killiam during the shutdown. Kile
liam has been used to cover everything
of front page importance from the
Greenwich protest about the UNO site
to the docking of the Queen Mary with
a cargo of war brides.

As part of the plans for expansion in
the local news field, WOR has already
purchased four wire recorders and in-
tends to buy a specially constructed mo-
bile unit for the coverage of special
events. Two new editors have been
added to the station’s news set-up since
the war.

Local indles, lagging a bit behind the
networks but anxious to do a job in the
local feature arena, have many plans
but, as yet, nothing concrete to show.
WMCA is in the market for a wire re-
corder and expects to expand its local
news coverage some time next fall,
using both wire recorder equipment and
extended local news coverage based on
news obtained by a staff of its own
legmen.

WNEW has auditioned several wire
recorders, according to Ted Cott, WNEW
special events chilef, but hasn't hit on
one it finds completely satisfactory,
Plans in the works are for a show tenta-
tively entitled New York Newsreel which
will be made up of clips gathered by
recorder equipment much on the style
set by the already existing shows.
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Foreign Film Dub
As Fancy $ Field
For Legit-Airians

NEW YORK. March 2.—A sideline,
hitherto more or less ignored by actors,
either because of time involved or dough
paid, is suddenly becoming a big lure

for brief work periods.

It’s dubbing for translated foreign pix
by major film outfits, a job that is prov-
ing more and more lucrative for legit
and radio thesps. They're even ignoring
credits for their work, content to do a
fast job and pocket the dough.

Most recent jobs are the Mexican pic
Maria Candelaria, Dolores Del Rio ve-
hicle, and the French film, One Night at
the Inn, which MGM skeds to show thru-
out this country soon.

Not a few well-known Broadway
splelers are getting calls for such pix.

Among them are Staats Cotsworth, Ed
Begley, Santos Ortega, Jeanne Cagney
and Joan Allison. An idea of the money
involved can be estimated from Begley’s
work on the Inn film. He got a top fee
of $1,500 for a couple of hours a day
over a two-a-week period. Cotsworth is
the most sought-after actor in the dub-
bing field for narration in foreign films.
Both he and Begley have shed their al-
lergies to this style of money-making
and are now harkening to calls very
regularly.

Gab Grind

HOLLYWOOD, March 2. — In
the three weeks ABC’s peppery
tele head, Paul Mowrey, was on
the Coast, he made 40 speeches
in six cities, traveling as far north
as Sacramento and south to San
Diego.

AN

The Texas Rangers have returned to civilian life
and are ridin’ down the trail into New York for
personal appearances and transcription-making!?
Before entering the armed forces, The Texas
Rangers were named America’s finest western
musical unit. You’ve heard them on coast-to-

coast network radio with their own show—and
with other famous stars such as Gene Autry

and Johnny Mack Brown. Theijr transcriptions have

been broadcast by scores of stations in three countries.

See if the critics are not right when they say,
*They’re better than ever!”” Tune them in for
yourself Monday night (March 11, 12:05 PM EST)

on the CBS origination, “Nighttime on the Trail’".

Then give Jimmy McConnell a ring at New York’s Hotel

|
*1 Lincoln for availabilities as a sure-fire network program
1

Y idea — tested and successful!

problem on stations large and small.
In order to improve its service to the
eastern seaboard, Arthur B. Church

announces the opening of an office at

475 Fifth Avenue, New York 17, New York.

AN ARTHUR B.

> Eastern Offices Opened in New York!

There is no question as to the
excellence of The Texas Rangers
living library of transcribed western
tunes. While in New York, they
will be making fresh additions

to this library. Now, more than ever,
you’ll find that The Texa! Rangers
are the answer to that program

Anxious to be Johnny.on.the-spot is Arthur

Poppenberg, newly appointed eastern sales manager.

His background qualifies him to be of valuable

assistance in getting the most out of The Texas

Rangers library in any part of the country. J
Give him a ring (Lexington 2-4991), and you’ll "
fihd him “popping in” With full details and

prices on The Texas Rangers living library — g
and other Arthur B, Church tested features. V4

ey

e

———

———— ey

CHURCH PRODUCTION

Pickwick Hotel, Kansas City 6, Mo.
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VIDEO STATES ITS POLICIEN

Producer Boss

At DuMont’s

Even package boys are fair
haired in the control room
—standards must be met

(]

NEW YORK, March 2.—DuMont’s pol-
icy book will be six to eight weeks in
reaching the trade. It isn’t that the
organization isn’t certain about where
it stands, but rather that it isn’t inter-
ested in running contra-wise to industry
trends. Itls going to “wait and see.”

DuMont, as indicated in previous Bill-
board reports, wants to be in the *“facil-
ity” business and to get away, as far as
possible, from being in show business.
Result is that where the agency producer
at NBC is boss in name, he’s boss in fact
at DuMont, However, he still doesn’t use
the talk-back himself and doesn’t call
the shots.

Producer Picks Shots

On the other hand, he does tell the
p. a. (production assistant, not press
agent) the shots he wants and the latter
passes on the instructions. There’ll be
no one at DuMont with the title of di-
rector that will stand between the pro-
ducer and what goes on the air. The
p. a. is definitely not a “creative” part
of the television picture but a cog in the
production wheel. The p. a. at Schenec-
tady, for instance, is called a techntcal
director (t. d.). The t. d. (technical di-
rector) title at NBC Is actually an as-
sistant to the director setting the props,
scenes, etc.,, in other words, what the
stage manager is to legit.

DuMont’s shortest live show, as an-
nounced, will be a half-hour seg. That’s
because the execs at 515 Madison Avenue
and 'Passaic, N, J., feel that the cost of
a 156-minute program is too great for its
promotional value. (See current tele-
viston costs story on this page.)

DuMont will build sets for clients, but
they'd rather that the client use outside
facilities—if it’s possible. This doesn’t
mean that DuMont won’t do a job for its
agency and sponsor reps but that they
want as little rub, union or otherwise,
with the show business side (and sets
are a definite part of showbizj. DuMont
also feels that it’s esoteric to change an
airtime figure, when no one could go on
the atr, by paying only the time charges.
So, DuMont figures are based on actual
on-the-air costs.

Continuity Clearance
Scrips will have to go thru a regular
“continuity clearance” department at
DuMont as they do on all radio stations
and the caliber of client production will
(See PRODUCERS BOSS on page 16)

Pix Theater Chain
Plans Louis - Conn
Fight-to-Screen Scan

NEW YORK, March 2.-—Back of the
bidding for the Louis-Conn fight, which
Gillette is supposed (as tabbed a few
week ago in The Billboard) to have “in
the bag,” is the plan of one of the mo-
tion picture theater chains to try out
a special patented film way of project-
ing televised sports and news on a mo-
tion picture screen while they are ac-
tually being scanned at the fight sta-
dium. Development is based upon a
German patent but Is said not to be
an infringement.

DuMont is supposed to control the
idea, which may make television’s use
in theaters as stmple as the projection
of regular film., Camera is said to be
able to photograph the air-pix as they
are being reproduced on the face of
the kinescope and still increase the num-
ber of frames so that regular projection
machines are okay for the handling of
the film. Delay between photographing
the tube face and the projection on the
screen is sald to be so slight as not to
be a factor.

know-how in its own organization.

and staff.

Transmitter Time NBC
Televised Time

Studio Facilities

Extra Rehearsal Time
Discounts

Spots (1 Minute or Less)

What a Video Spin Costs

NEW YORK, March 4.—Survey recently made by a Four A agency
with radio billing in the millions sufprised no one but the agency execs,
who hadn’t thought it important to add. a real television man to their
staff. Survey indicated that everyone of the agency clients was willing
and able to allocate a portion of its ad budget to develop some video

What the sponsor toppers wanted to know, and what the agency
men couldn’t give them with any assurance of accuracy, was what &
trial spin in the medium would cost.
agencies was one of the reasons why NBC included a ‘“tentative” price
sked in its policy book and why DuMont is bringing out a rate card this
week. What, however, will make the 15 percenters unhappy is the fact
that NBC and DuMont are not issuing figures on a common basis.

NBC, DuMont Rates

Por instance, NBC is making a “transmitter charge” of $100 an
hour or $75 for 10 minutes. DuMont’s minimum hour charge is $300,
from 1 to 12-week contract. (It goes down to $255 on a 52-time paper.
However, DuMont’s figures really cover studio charges and a reasonable
amount of rehearsal time, so that the $300 actually represents total cost
for an hour at DuMont’s (WABD) except for actual production, i. e.,
talent, costumes, sets, etc. The $100 figure at NBC means nothing until
$750 Is added for the cost of the use of the studio and studio facilities

In other words a fair comparison would be:

$100 plus $750

Everything would be in the same proportion. It's difficult to
contrast the facilities involved since DuMont’s Wanamaker set-up isn’t
completed and no one has worked in them yet. However, for the sake
of the hundreds (that's not a dream figure but actuality) of sponsors
who want air costs facts, the charges of the two really commercial
operations are reported herewith for the first time:

$ %5 (10 Minutes)
$100 (An Hour)

Not Quoted

$250 (16 Minutes)
$300 (15 Minutes)
$500 (30 Minutes)
$750 (60 Minutes)
$156 (60 Minutes)
15% Agency

No Frequency

Quoted on Request

There are other charges but these should be sufficient to give an
adequate picture of what it will cost, sans the actual program, to go on
the air—via vision. Costs are quoted, as far as possible on an equivalent
basis—i. e., big studio contrasted with big studio, etec.

Prodding of brass at this and other

NBC DuMont

$300

DuMont
Not Quoted
Not Quoted
$180 (Half Hour)
$300 (An Hour)
Not Quoted
Not Quoted
Not Quoted
Not Quoted

$63

15% Agency

13-26 10%

26-51 10 & 10%

$30

No Frequency Discount

Hopefuls Deluge Coast Tele;
Frown on College Training;

Diploma Mills Reap Harvest

Tyros Swamp Talent and Engineering Applications

HOLLYWOOD, March 2.--Mountng

wave of tele Jobseekers are knocking
down doors of local video-casters, anx-
ious to break into field. Tele aspirants
range from know-nothings to men and
women now employed in pix and radio,
gll eager to get a finger into the video
job pie. Both Klaus Landsberg, director
of Paramount’s W6XYZ, and Harry
Lubcke, head of Don Lee television, told
The Billboard they are being swamped
by applicants, majority of whom have
never even seen a telecast but are con-
vinced video is here to stay and “want
to get in on the ground floor.”

War’s end has brought a flood of ex-
radar boys into the picture, with Kkids
feeling that their service experience
places them in line for video knob-twist-
ing. According to Lubcke, talent here
has always been on the heavy side of the
application file, but the way situation
now stands, 9 out of every 10 jobseekers
want an engineering spot. Both Lubcke
and Landsberg agree that there isn’t
anything that can be done for these kids
except to send them to a good engineer-
ing school, where they can major In elec-
tronics and build the proper background.

Tele Schools Flush

Boys, however, cringe at the thought
of four or five years of stiff' college
physics, and either fall prey to local
“television schools” or Kkeep trying
agafn and again to get into the fteld by
knocking on telecasters” doors. The

greater majority of these ‘“schools” are
strictly in the racket bracket, promising
overnight wonders to kids who fall for
the false front. Strangely enough, some
of these outfits have gotten govern-
mental approval and are getting a heavy
hunk of U. S. dough under the G.I. Bill
of Rights for ‘“teaching” vets video in 10
easy lessons. Diploma mlills here are
packed to the rafters with young hope-
fuls and have many more on waiting
lists in line to be clipped.

Landsberg says he s now getting
around 50 applications a week, with
number steadily mounting. Letters pour
in from all over the country, with many
aspirants admitting they don’t have
anything to offer except willingness to
learn.

These letters reveal applicants know
absolutely nothing of what video in-
volves, speaking of the airpix medium
in terms of great awe as God’s mysterious
gift to mankind—but whatever it is,
they want to take part in it.

Many G.1.’s Apply

Landsberg has on file numerous let-
ters from G.I.s who had already estab-
lished themselves in professional field
prior to entering service, but having
had radar work are willng to throw the
past overboard for a video break. Men
who had graduated as lawyers, etc., and
had entered practice would gladly make
the switch. Some letters are from men

(See DIPLOMA MILLS on page 16)

NBC Puts Em
In a Booklet

Rules aren’t hard and fast
— agency producer boss
but orders go thru director

]

NEW YORK, March 4.— National
Broadcasting Company put in the mail
today, the first “policy book in the
history of television” and it clarified,
at least for the time being, the exact
status of the agency or client and the
web, in so far as production of air pix
is concerned. The agency man is boss
again—but, and here’s the continuing
rub—he must work thru the NBC di-
rector, who will handle the intercom
and will actually “call the shots.”

However, the present policy book,
which has been in the works for several
months, (there was much difference of
opinion among the web brass on the
matter, even so far as whether or not
policy book was called for at this stage
of the videod development) states
clearly, and without equivocation, that
today’s policy may not be tomorrow’s.

Nothing Rigid

Say’s the policy book: “NBC does not
believe that rigid formulas can be ap-
plied to an art as new and as fluid as
television in its present stage of develop-
ment. In outlining its plan of opera-
tion, NBC wishes to emphasize that this
procedure is subject to change, modifica-
tion or amplification as experience and
practical application iridicate.”

What NBC says simply is that no mat-
ter what the policy book says, they
haven’t the slightest idea what it will
say in the future—and have no inten-
tion of being bound hard and fast by
today’s decision.

Three Groups

NBC divides the commercial programs
it will air over its New York pic outlet,
WNBT, into three groups:

1. Advertisers and agencies who creatc and
produce original program material for “live’”
television broadcasts.

2. Advertisers and agencies who will create
original television program material for NBC
adaptation and production.

3. Advertisers and agencies who will furn
over the entire job to NBC.

In the case of the latter two groups,
there have been no problems or con-
flicts between NBC and the bank rolls.
Programs have not always ‘“come off”
the way the sponsors or the agency
wanted them to, but the b. r’s all
admit that the same thing happens
when they do their own jobs—in any de-
partments from copy to art.

First Group’s the Hurdle

It is in the first group that the con-
flict is expected. Actually, however, NBC
makes, as stated previously, the agency
man boss, just as he is in radio. The
rules 1aid down for this group are clear
~—and to the point.

(A) Ideas, material and scripts will originate
with agency or client creative staffs, subject
to the usual “good taste” standards presently
in effect at NBC.

(B) Stage sets and scenery, including cos-
tumes and properties may be supplied by
client, agency or, if desired, by NBC. Sets
and scenery, however, must be built accord-
ing to NBC specifications.

This would have to be, since size

of studio, lighting conditions and a

host of other considerations would

make any other routine studio
anarchy.

Casts and Speilers
(C). Casts, announcers and musicians
will be selected by the agency or client,
but will have to be acceptable to NBC.

If they're good they'll be accept-
able.” NBC retains that “approval”
right now in sound broadcasting.
(D). The producer will be assigned by

agency or client.

His relationship to the director
(an NBC man) will be identical to
the relationship between the pro-
ducer and director of a motion pic-
ture. John Royal, NBC video v.-p.,

(See NBC POLICIES on page 16)
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TELEVISION REVIEW

Balaban & Katz

Reviewed Friday (1), 7:45 to 9 p.m.
Style—Variety. Sustaining and commer-
cial on WBKB, Chicago.

For its swan-song program before tak-
ing two weeks off to change Irequency,
WBKE did itself proud. It even had an
experiznced radio and television per-
former, Johnny Olson, do his side-split-
ting Ladies Be Seated program for a fit-
ting final-curtdin bow,

Olsen, who has done a video version
of his ABC radio program many times
on WEGB, GE’s station in Schenectady,
got as warm a response from his Chi
audience as he has from Eastern viewers.
His slepstick tricks, such as having ples
fall on contestants, husband and wife
feeding each other marshmallows, etc.,
had the audience launghing most of the
time. His stuff might be slapstick and
what some people call crude, but it’s
plenty good video because it's based on
visual humor, supplemented by his comi-
cal lin= of chatter. Olson was tops here
tonight, even tho he did not have any
rehearsal, not even the walk-on type he
usually has at WRGB.

WBKB had top talent tonight, but it
did its part by handling the talent well.
For one thing, lighting was noticeably
improved over previous weeks. This was
done ky using more lights to best ad-
vantage, made possible because the sta-
tion had hired new lighting experts who
knew what they wanted and how to get
1t.

Improved lighting was particularly no-
ticeable during Commonwealth-Edison’s
telequizicalls. Better Iighting here re-
sulted in Emsee Bill Anson and his as-
sistant, Meg Haun, being telecast In a
picture that had excellent facial molding
with just the right combination of high-
lights and shadows. Better lighting also
resulted in clearer pictures of the mer-
chandise given away on this telephone
quiz. This program continues to be &
top merchandiser and advertising pro-
duction, but we belleve new gags and
stunts should be used. As it is now, the
same cembination of charades and stale
jokes by Anson and map questions are
used week after week. However, accord-
ing to Adrian Rodner, producer of the
series, new stunts will be forthcoming
when the program returns after WBKB's
frequency change.

An impresstonistic, modern dance per-
formanee was another of the high spots
in tonight’s program. Written by Doro-
thy Harper, who along with Hester
Phelan and Louise Vlasek gave dance im-
pressions of stories narrated by Ruby
Henson. This is the kind of video pro-
graming that can be produced inexpen-

Sevareid & Smith
Shifted by Murrow

NEW YORK, March 2.-—Columbia
Broadcasting System announced two
major shifts in its news set-up this week,
appointing Eric Sevareld chief Washing-
ton correspondent and Howard K. Smith
chief of the network’s European news
staff. Posts were assigned by Edward
R. Murrow, v.-p. and director of public
affairs for the web.

Sevareild, as head of the Washington
news bureau, succeeds Robert S. Wood,
who is leaving the network. Smith,
whose keadquarters will be in London,
takes over the spot vacated by Murrow.

Sevareld’s appointment returns him to
the job he held for CBS prior to his as-
signment to Chungking in the summer
of 1943. He joined the network at the
outbreak of the war after experience in
Paris with the United Press and Paris
Herald.

Smith was tied up with CBS as Lon-
don correspondent in 1941, Most recently
he covered the Nuremberg war-guilt
trials with William L. Shirer.

Show score bugaboo licked.
Three-year tele termers from
pubs coming in, ASCAP says.
For complete story, see
Music Department.

sively and still hold a major portion of
any audience. Dances were based on
fantasies brought to mind by contempla-
tion of three paperweights, the type
found in any home. It was imaginative,
creative material and good.

One thing we did not care for tonight
was the narrated between-scene-change
intermission sequence utillzing Acme
newspictures to illustrate a discourse on
the things to watch for in building a
home. It was dull and lifeless and indi-
cated that until a video station can use
movies, it ought to stay away from try-
ing to use pictures to llustrate and help
tell any long story.

As a result of seeing the Blue Jackets’
Quartet tonight, we predict that in the
future this Negro singing group which
used to be part of the navy's Blue
Jeckets’ Chair at Great Lakes, Ill., will
have a bright future in radio and
television. Proof that they are on
their way up is the fact that they
made some sides for Mercury Records
Friday (1). Tonight’s show proved that
they had video presence. Radio ought to
catch on soon.

WOR'S SMASHING

RCA Tele Sets
August 1; Philco

Summer or Fall

PHILADELPHIA, March 2.—Television
home receivers will be on the market in
Philadelphia by August 1, according to
RCA-Victor in Camden, N. J., where pro-

duction on the sets is continuing, The
Philco plant in Philadelphia said that
its sets will be out in “summer or early
fall” but didn’t reveal any actual date.
The steel strike held up production and
the shortage of other materials also
slowed down things a bit.

Joseph B. Elliott, vice-president in
charge of RCA-Victor’s home instrument
activities, described the first set as being
a table model sight-and-sound receiver
retailing for about $200. Later, a de luxe
cabinet model will offer radio, television
and a record player. RCA-Victor is es-
tablishing its own service shop in Phila-
delphia for the servicing of sets and will
open them up later in other areas where
the television sets are placed on the
market.

Swing Abstainer

‘NORFOLK, March 2.—Checking

the popularity of Raymeond
Gram Swing’s news broadcast,
WGH has Dpeen circularizing
listeners with cards to be marxed
and returned., There are boxes in
which to indicate whether Swing
is heard regularly, frequently, sel-
dom, or not at all.

The office staff is still chuck-
ling over one that came In
marked “not at all.” The writer
had added this explanation:
“Christians cannot enjoy swing
musie.”

Bernsohn Joins R-T News

NEW YORK, March 2.—Al Bernsohn,
scribbler and p. a. who has been doing
free-lance flacking since he exited Irom
the Dave Alber office, when the latter
became “consultant” press sgent instead
of publicity director for the DuMcnt or=
ganization, has become Eastern editorial
rep for Pacific Coast’s Radio-Television
News. He's already pounding the pave-
ments.

ON-THE-AIR RECORDS, T0O

As # mation gapes and distance shrinks, WOR, too, is rolling up records)
on the air that leave sponsors gasping pleasantly.

Take WOR’s Bessie Beatty, for instance. Two weeks ago, a few brief
announcements made by this grand lady put samples of a sponsor’s
product in the hands of 12,215 people who wrote in to ask for it. In less
than five weeks, “The Answer Man” blithely tempted 15,572 listeners to
2sk him questions; which, by the way, were answered individually with
pointed plugs for this WOR program’s sponsors. While “Dorothy & Dick”
casually mentioned during each week in January that they'd like to have
their listeners try a sponsor’s product. The sample was only pin-size, but
listeners liked the offer — to the tune of 5,919 who wrote in.

Things like these, Gentlemen, are merely indicative of what happens
2t all hours at our place, for the smart advertisers who buy WOR’s low.,
for-cash shows with the high-for-less pulling ppwer.'

wo R MUTUAL

= that power-full station, at 1440 Broadway, in New York
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Color Battle Rages On and On

FCC Reaay

On Standards?

Consumers, senators and
reps get direct pigment
pitch from CBS Stanton

o

WASHINGTON, March 2. — Federal
Communications Commission is i{n
“thoroly receptive frame of mind” to
consider favorably a formal bid from tele
industry for authorization of commercial
Iicensing in ultra-high color video. A
top ranking FCC official disclosed this to
The Billboard on heels of important
series of developments in television, in-
cluding announced preparation by Co-
lumbia Broadcasting System for formal
request before FCC for new standards
of englneering practice for upstairs com-
merelal color video.

FCC Only Waiting

FCC, according to reliable source, “is
only awaiting the formal proposal for
the upstairs move as reasonable excuse
for favorable action on an issue which
commissioners feel is ripe for settle-
ment.” Acting Chairman Charles Denny
last week (28) went on record as saying
that FCC will weigh a formal industry
petition and reiterated that statement
when informed that Frank Stanton, CBS
prexy, had stated that the recommenda-
tion will be made “within the next few
months.”

Adding to the pressure from industry
segments for the upstairs move is a grow«
ing interest ameong key congressmen
whom CBS has been singling out for a
look-see at color demonstration in New
York City.

Most members of Senate Interstate
Commerce Committee and House Intere
state and Foreign Commerce Cominittee,
who viewed a demonstration Friday (1)
as CBS guests, apparently were favorably
impressed.

Affiliates Pitch No Surprise

FCC apparently was not surprised
when Columbia Affiliates Advisory Board,
representing 145 independently owned
stations of CBS network, last week
adopted resolution for FCC deciston for
upstairs move. Acting Chairman Denny
acknowledged that FCC has been under
heavy growing pressure from industry
for the color television standards, but
he is declining to indicate exactly how
soon the move will be made. Insiders
here are predicting that FCC will be
handing down a favorable decision on
new standards next September.

Denny Sees 100 Stations Downstairs

Altho FCC spokesmen are promising
swift actton to reduce backlog of televi-
ston applications, a cautious attitude in
FCC’s processing of applications for low
band video stations is detected here by
shrewd observers. For example, while
Denny has envisoned 100 television sta-
ttons in operation by the end of 1947, he
has predicted that 194 applications will
be acted on before the end of the cur-
cent year. This is regarded as an open
admission that there will be a heavy
casualty among televistion applicants on
lower band, and some observers are in-
clined to belteve that FCC in a charitable
gesture to the industry is willing to hold
back the flow until upstairs assignments
can be made. Of the existing television
applications, 78 are now set for hearings.

Adding to the heat being put on FCC
for the upstairs move is a spirited pub-
lic campaign, as evidenced by a talk on
Friday (1) by Dr. J. A. Hutcheson, asso-
ciate director of Westinghouse Research
Laboratories, who told the science talent
institute here that “color televiston and
three dimensional reception are within
oyr grasp.” Meanwhile, newsmen and
publicists who have been witnessing the
CBS color video demonstrations are add-
ing to the outpouring of words.

Trend of commercial television appli-
cation withdrawals is continuing, with
Bamberger Broadcasting Service as latest
to be granted motion by FCC to dismiss
“without prejudice” its bid for commer-
cial video station in Philadelphia. FCC’s

Producers Boss
At DuMont’s

(Continued from page 14)

be open to scrutiny. DuMont will also
sell time for package deals, something
that’s nixed by NBC and which it’s ex-
pected will be nixed by CBS. Idea is
an extension of the “no show business”
thinking. Execs figure that if they find
a man who has ideas, and wants to sell
‘em gver DuMont that's okay, too. Pre-
vious deals helped to establish a num-
ber of smaller video factors—Charles M.
Storm, Television Workshop; Bud Gamb-
len, ABC, to mention a few. (Opening
may actually hit the March 11 sked but
the 15th s a little nearer crystal balling
at the moment.)

DuMont’s pitch is basically an equip-
ment manufacturing approach to the
business in that it differs from NBC,
which while owned by Radio Corporation
of America is still guided from the top
with an eye to how much the web can
make—thru the bustness of airing enter-
talnment. Not known generally, since
the FCC for some reason is withholding
the announcement, is fact that the
fourth channel in the capital will go
to DuMont, with Bamberger being nixed
on {ts application., Trade says that's
okay and since DuMont deserves the spot
for they actually are operating now, and
to bar them from the air despite the
fact that their experimental license gives
them no edge on a property right, would
ignore their willingness to take a chance.

Rate card for D. C. DuMont operation
isn’t set. Naturally, it can’'t be untit
they have a commerctal nod from the
commission. However, they can and are
going to issue a policy book.

Diploma Mills

Grind on Coast

(Continued from page 14)

and women working for small town out-
lets who fear video will outmode radio
and want to hop on the tele bandwagon
before its too late. Some G.I’s write
they would gladly work for nothing,
looking upon chores as a form of school-
ing, Just so that they can be in a video
atmosphere to pick up info.

Talent picture, now overshadowed by
engineer applicants, is reportedly getting
worse. Hopefuls who have flooded this
town banking on a pix break, are now
thoroly convinced tele is their meat.
Same is true of those who have come
here to crack radio and have failed.
Video men are finding themselves on the
wrong end of the talent funnel with
screen and radio rejects pouring in from
all sides. Adding to the general confu-
slon, are people who have tasted some
success on the air or screen and feel
their talents can be better exploited via
video. Also making matters worse are
the local “television schools” where vic-
tims get great pep talks on the terrific
future awaiting them in video. After
being duly inspired by their “instruc-
tors” they hound local telecasters for
Jobs, innocently thinking their “courses”
have prepared them a place in the video
sun.

Talent Top Headache

What worries telemen is if jobseekers
throng to video when they have never
seen it, what will happen when the air-
pix ball really starts rolling? Of course,
jobs will open up, but if present condi-
tions are any Indication, video men will
go nuts saying no to thousands of job
pleas. Lansberg believes in solving tech-
nical jJobseeker problem by sending ap-
plicants to colleges of engineering. Those
who lack the academic background for
such schooling, he thinks, will fit into
tele picture from manufacturing stde.
But what to do about the talent ques-
tion mark is something no one knows
and all dread to think about.

long-pending deciston on televiston ap-
plications for District of Columbia was
promised by FCC this week, and indica-
tions are that the grants will be accord-
ing to pattern already forecast, plus the
DuMont okay.

Stanton Bare

Knuckles BW

®
CBS makes color pitch to
senators, representatives
and set owners

NEW YORK, March 4.—Columbia last
week took his case against downstairs
video to the consumer and the men from
Capitol Hill. First it had Donald Horton,
of its television audience research de-
partment, call a number of present set
owners to invite them down for a spectal
showing of color, in small groups Satur-
day (February 23). Ninety-six are said
to have come down and 90 participated
in what Dr. Frank Stanton reported to
be a “scientific study” of their reactions
to high-frequency color vs. black and
white.

Since they all owned black-and-white
recelvers and presumably used them reg-
ularly, they were ‘“choice subjects” for
the pitch . . . and Stanton’s report was
interesting to the group from D. C,,
whom he entertained Friday (March 1).
The gentlemen from Washington in-
cluded Sen. Burton K. Wheeler, Albert
W. Hawkes and Rep. Charles A. Halleck,
Joseph P. O’Hara, Evan Howell and Rich-
ard H. Harless, all members of the inter-
state committees of the Senate or the
House.

Color Is News

According to the report, 34 per cent
went for color more than black and
white in their 8x10 size, and 28 per cent
went more for color in the 16x22 size.
To them color was news, black-and-
white video old hat, the average set own-
er having had his or her set for a num-
ber of years.

Indication of how they felt about what
they had been looking at for some some
was that only one out of four said they'd
rather have a 16x22-inch picture in
black-and-white than an 8x10 color pic.
Only one in the entire 90 was disap-
pointed with color.

It was thls survey which was the news
for the congressional party. On the
other hand, Stanton pulled out all stops
and went to town anti-black-and-white
and pro-color. Reason for this, trade
states, may be the fact that acting chair-
man of the FCC, Charles Denny, had
come out during the week with a state-
ment that there would be plenty of serv-
ice for the buyer of a downstairs (lower
frequency) televiston recetver. Denny
stated, in other words, that the buyer of
a video set today would not find it out-
moded overnight.

Staton pointed out to the men from
the Hill that black-and-white video can
only be temporary. He left how “tem-
porary” to the minds of his listeners.
He pointed out that the downstairs fre-
quencles couldn’t possibly permit enough
stations to operate and that “the upper
portion of the spectrum is necessary for
the establishment of a truly nationwide
and competitive television system.”

Electronic Wake

Stanton lald to rest again the fiction
that color would also have to undergo a
COLOR BATTLE RAGES ON AND ON
change when all-electronic color becomes
a possibility. CBS prexy underlined it
to the men who because of their com-
mittee positions will have a great deal
to do with influencing the thinking of
the FCC in the future.

Stanton also pointed out the CBS 1i-
cense fees for sets would average about
35 cents a recetver so that it was no
factor. Because of the competitive fac-
tor, he did not mention that the RCA
color recetver, if set for the same stand-
ards and the same channel could receive
the picture being transmitted by CBS,
as would any receiver set for the same
standards and channel. In fact, a black-
and-white television reeciver would re-
celve the picture in black and white, if
the band and the standards were the
same,

Trade points out that the battle of
high vs. low-frequency television will
shortly break out in a big way. RCA's

Booklet Carries
NBC Policies

(Continued from page 14)

feels that it’s okay to have the pro-
ducer in mind, but the producer will
not be able to do a job unless he has
the director (the hands) so familiar
with the floor crew, the stagehands,
the audio operator, the light men
and the camera ops, that they will
lactually anticipate what he wants.
It is this point, i. e, that the pro-
ducer will not be able to give orders
direct to the crew, that makes for
mutterings. On the other hand it
makes for a smooth running show
more often than not.

The NBC Director

(E). The director will actually run
the show, from the time the production
{s brought into the studio. He's respon-
sible to NBC for what goes on the alr
and respormsible to the agency producer
for getting across what the producer
wants.

John Royal doesn’'t feel that there
will be a great deal of conflict be=
tween producer and NBC director.
A “good” producer won't have too
much temperament and a video di-
rector with too much temperament
just won’t be able to take the gaff.
The instantaneous quality of the
medium makes a blow-off an ex-
director and producer—but quick.
If, however, a director and producer
don’t jell there will be another di-
rector. That happens often in sound
broadcasting so it's nothing new.

NBC will accept a commercial any-
where from 10 minutes up and down. Du-
Mont doesn’t go along with 10-minute
stuff. Station breaks and time signals, as
well as weather announcements, will be
accepted, but costs are not stated in the
“policy” booklet. Costs generally are
stated in the book and are part of an-
other report on video on these pages.

NBC instead of using the preface of the
presentation to stress the rules instead
says: “NBC solicits the support and co-
operation of sponsors and their adver-
tising agencies in producing programs
to serve the television audience.” That
sounds, points out the trade, just like
NBC, at the outset of the chain broad-
casting days during its preem alring
from the old Waldorf-Astoria, when Will
Rogers’ Calvin Coolidge take-off caused
the nation to be mad and hilarious all
at the same time.

. . And the P. 8. is still (as far as
NBC tele policy ts concerned) that like
the Supreme Court, it changes with the
times.

booklet on Pioneering in Television,
Prophecy and Fulfillment, with 97 pages
of tributes to RCA and video and Briga-
dier General David Sarnoff is being cir-
culated widely and the general has had
a top press recently with his helping to
settle the New York City impending
transit strike. The latter has nothing to
do with video, but publicity huthorities
point out that this is not a factor. If the
public is sold on a personality, they'll
buy what he has tor sell—regardless.

CBS’s next group of consumers to visit
will be a non-video owning cross-section.
Report on this group, plus a more de-
tatled group on what happened to the
actual owners of sets will be reported
upon in a forthcoming issue of The
Billboard.
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Chi WBBM To
Up Rates for
Remotes 359

Move Tips Spot Demand

CHICAGO, March 3.—Indication of
growing feeling among hotels and ball-
rooms here that it’s necessary to have
a remote radio llne and also the fact
that radlo stations are hep to this feel-
ing was secen here this week when it
becarme known that WBBM, local CBS
outle: is thinking of upping its dance
remofke charges by about 35 per cent
some time next summer.

WEBM 1is now charging about $100 a
week, plus line charges, for putting in
lines and airing shows from niteries.
This $100 is on a contract basis and
does not specify the number of nights
per week bands are picked up and aired
from locations. According to people in
the inside, the station now has about
10 local spots that want remote programs
—both because of the top production
Job the station does here for local and
net rzmotes and also because of oper-
ators feeling that a radio line helps
business plenty. The station now picks
up bands from the Stevens, Congress,
Sherman and Continental hotels, the
Melody Mill Ballroom, and March 12
will start airing remotes from the new
Rainbo Ballroom here,

Feeling here among radio and nitery
circles is that WBBM’s planned remote
charge increase will be the beginning of
a trend and other stations will follow
suit. . Then if enough dough can be
garnered remotes will become more
profitable and more and more will be
ajred nere during nighttime programing
hours.

Thornhill Ready To
Work for W. Morris,
Maybe Apr. 15 Preem

NEW YORK, March 2.—Claude Thorn-
hill’s lengthy holdout agalnst working
as a band leader under his Willlam
Morris Agency contract all but ended
this week, and the planist-arranger went
so far as to talk to the agency about
Instrumentation and a preem date. Final
huddles are set for Monday or Tuesday.

Thomhill’s absence from the stand
since his navy discharge has been con-
sidered rather unusual, with his attitude
taken to imean that he’d rather stick
to arranging than work with WM,
despite the fact that he has never worked
for the agency since signing with them.

Present prospects are that Thornhill
will get under way on some theaters and
one-nighters around April 15, and about
a month later will settle down on loca-
tion. His band, as currently concelived,
will folow the same style pattern as the
one wkich was booked by General Art-
ists Corporation prior to the leaders’ en-
listment in 1942. Leonard Vannerson
is now personal manager.

No Ex for Coke; TD

Has C-S Summer Seg

NEW YORK, March 2.—Tommy Dorsey
slgned this week as summer replacement
for Edgar Bergen and Charlie McCarthy
on the Chase & Sanborn NBC Sunday
netter. He goes to work July 7.

Booking puts the crimp on Coca-
Cola's desire to buy TD, Xavier Cugat
and Guy Lombardo for exclusive Coke
airing over Mutual, Dorsey is willing to
talk turkey to the D’Arcy agency which
handles the Coke show, but his attitude
toward exclusivity is expressed In his
signing for the important Chase & San-
born ajrer.

“Brown-Skinned
Gal and Preacher”

Gets Network Nix

NEW YORK, March 2.—Louls Prima
and the radio networks are still not see-
ing eye-to-eye. Latest Prima specialty
to be thumbed down by the four major
webs Is It Takes a Long, Tall Brown-
Skinned Gal to Make a Preacher Lay His
Bible Down, which got the unanimous
nix by the webs this week. Earlier Prima
numbers found objectionable by radio
were his version of Bell-Bottom Trousers
and a song called Gotta Sec Baby To-
night. The latter ditty drew an NBC ban,
but was cleared by the other nets.

Prima’s Bell-Bottom Trousers disk was,
of course, a good platter seller, which
could augur well for his disking of the
Brown-Skinned thing, slated for early
release by Majestic. Other songs have
been nixed by ether outtets, but have
more than earned their keep, either be-
cause of or in spite of alleged nastiness.
Notable among many were I Said No and
She Hadda Go and Lose It at the Astor,
both of which were juke hox staples
years back and at least one of which
was okay on sheet sales, too.

An interesting sidelight on the Brown-
Skinned song is that it was copyrighted
first in 1916. Writers were Will E. Skid-
more and Marshall Walker. Prima stum-
bled on it while thumbing thru the
stock at E. B. Marks Music Corporation,
fts publisher. Spokesmen for the firm
say that they regret radio’s action against
the song, but will not change the lyrics,
and will rely on juke boxes and indie
air outlets to put the ditty across.
Meanwhile Prima’s airings from 400
Club here are devold of the maestro’s
throaty explanation of what makes a
preacher go worldly.

Macfadden Di.strili-Engel
Reported Ready To Spring

Set-up would put three major mag distributors into
biz—Fawcett, fourth major no plans yet—general mag
return increase heralds pub problem

NEW YORK, March 2.—Talk around the trade this week had it that Lyle
Engel, publisher of song lyrics magazines as well as newsstand-distributed follos
(words and music to 12 songs for 35 cents), s about ready to zo into the sheet

music rack business. Set-up would be

quite a natural for the mag publisher

since he has a strong tle-up with the powerful Macfadden distributing organ-

Hollyw’d Palladium
Gets Brown for 5G;
Cohn, MCA in Tiff

HOLLYWOOD, March 2.—Les Brown is
set to go into Palladium July 23 for
$5,000. Understood terpsery’s Maurice
Cohn had been dickering for Brown for
sometime but was unwilling to pay more
than $4,750. However, when word got
to Cohn that Avalan Ballroom, down-
town L. A. spot, which will open April 27,
was offering big dough to get Brown, he
met MCA figure for $5,000.

Also understood Cohn and MCA in
mild tiff insisting that agency not book
bands for new San Francisco ballroom
which wants to take name of Palladium
too.

No Headaches for Leeds in
Setting Up the Yank Maurice

Firm; Connelly Is Due Next

Trade Agrees More Yank-Foi'eign Deals Will Break

NEW YORK, March 2.—Unknown facet
to deal made last week whereby Leeds
Music is setting up a Peter Maurice, Ltd,,
Yank firm here, and Jimmy Phillips,
PM general manager, Is setting up an
English Leeds Music in London (origi-
nally tipped off in The Billboard, Jan-
uary 26 issue, U. S.-World Pub Ezxchange
story) Is that as far back as January of
1941 Phillips rented offices for the
American Maurice set-up here in the
Bond Bullding. Has paid the rent on the
offices ever since that time, and result
is that now Leeds has one less headache
in establishing the English firm here.
They don’'t have to go out and hustle
operating headquarters.

Trade both here and in England has
been pro and conning about The Bill-
board’s U. S.-World Pub Ezrchange yarn
ever since its appearance, but when cor-
nered most music biggies admit point
made, which is that more English-Yaiik,
and Yank-other-foreign-nations music.
deals will contlnue to come to a head
in the next few months. (See Capitol
Records London story in this depart-
ment). Next Britisher due here is Reg
Connelly of Campbell-Counelly, who is
due to hit town in next week or so. No
guesses yet as to why Connelly is coming
over, but Yank pubs will be making the
spots with the Englishman and it’s safe
to say a few deals should result.

Capitol in British Deal;
EMI Cutting Disk Qutput?

LONDON, March 2.—Another indica-
tion of the international aspect the
music record business is assuming these
days (as pointed out in The Billboard
in recent issues) was the news here that
Capitol Records is making a bid for
British and Continental biz by working
out a deal with Star Sound Recording
Studios, London, whereby Capitol ships
to Star masters of Cap disks, for pressing
and distribution in the United King-
dom. It is less than a month since the
Coast waxery set up its distributing or-
ganization in Mexico thru an arrange-
ment worked out by Carlbs Gastel.

Record situation in England generally

is about status quo, altho there have
been persistent rumors that Electrical
Musical Industries, Ltd., England's big-
gest diskery combine, embracing His
Master’s Voice (Victor, Bluebird), Co-
lumbia, Okeh, Regal Zonophone, Parla-
phone, etc.,, is planning on drastically
curtailing its record production activi-
ties in favor of electrical home appliances
such as refrigerators, electric irons, etc.
It is known that EMI holds many basic
patents on important electronic devices
and it may be, according to some ob-
servers, that the combine has found it
can do a bigger job developing these
devices in non-recording lines.

fzation, whose fleld men and branches
service over 100,000 newsstands. Engel
also has a powerful wedge in his clgse
connections with some of the five and
dime chains,

Engel’s entry into the sheet rack fleld
would mark third such organization in
the picture. First in was Music Dealers’
Service rack, distribution for which is
handled by International Clirculation
Company. Next in was the Moe Gale~
late Saul Immerman song distributing
companhy rack, which distributes thru
American News Company,

Trade -observers wonder, however, what
kind of a spot music publishers would
be in, trying to supply three rack oper=
ations. Pubs are still faced with an in-
ability to get all the paper they need
and if the new Engel rack should ask
for a couple of hundred thousand copies
for distribution, a pub getting a rack
order from all three set-ups would be in
the spot of having to supply close to a
half million copies just to meet the rack
demand, and not taking into consideta-
tion at all additional copies needed to
supply regular music outlets.

MDS Returns Still Low

At present time returns of copiles put
out on the MDS rack are still at a de-
cidedly low point, according to Walter
Douglas, of Music Publishers’ Protective
Association, who together with Larry
Richmond, of Music Dealers’ Service, de-
cides which new tunes shall go into
the MDS rack. Song distributing, too,
maintains that their returns are at satis~
factorily low figure. Douglas, for ine
stance, says that good tunes are still
selling over 90 per cent, and even the
lesser hits on the rack are selling in
the neighborhood of 70 per cent.

The Billboard has learned, on the
other hand, that general magazine sales
(detective books, fan magazines, etc.)
have been dropping steadily. Any num-
ber of publications which as recently as
two and three months ago were hitting
80 tq 90 per cent sale are now down to
60 and in a few cases lower than that.
As long as music publishers don’t have to
take any appreciable number of returns
the racks are a great thing for them.
But when and if the drop comes, a pub
can take quite a licking on the return
proposition.

Tough Competition

Another phase of the pleture, not di-
rectly assoclated with the music busi-
ness, but which will have a decided ef-
fect on 1it, is the fierce competition
which exists in the magazine distribut-
iig field. Outfits like International Cir-
culation, American News, Macfadden,
Fawcett, et al., have had classic dis-
tribution wars in the past and if the
golng gets rough with the racks, there
may be a circulation argument based, on
sheet music. Fawcett, by the way, has
been approached on a few occasions re
taking on distribution of sheet music,
and has taken an intermittent look at the
field, but so far hasn’t found a set-up
it likes too much.

In the meantime many music publish-
ers feel that if paper problems would
straighten out'the days of 3,000,000 and
4,000,000 and more sheet sales per hit
tune would come back in a hurry. Engel
has been toying with idea of selling disks
via newsstands too, but this looks like
a long way off at present time.
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ZASCAP To Seek
Wash’ton State
Airing April 9

NEW YORK, March 2.—American So-
ciety of Composers, Authors and Pub-
lishers will stick a pin into the State
of Washington’s old Anti-ASCAP law on
April 9, when it seeks from a Seattle
court a declaratory judgment to the ef-
fect that the Soclety has lived up to
the law. Dating back to 1937, the Wash-
ington law is typical of legislation of
this kind, imposing restrictions designed
0 hamper the Society’s collection ac-
tivities. In asking for the Jjudgment,
ASCAP figures it can air its record and
thus weaken the position of those who
consider such laws necessary, as well as
those who might be contemplating even
more stringent legislation.

The suit will necessitate the presence
in Seattle of John G. Paine, ASCAP
general manager, who is going to be
dwelling in airplanes the next few weeks.
Flying to Paris later this month for
the Confederation of Performing Rights
Societies convention March 24, he 1is
scheduled to fly back here April 1 in
time for the Music Exhibitors’ Conven-
tion in Cleveland, after which he would
have to fly to Seattle. In case he is
unable to be in Cleveland for the ex-
hibitor confab, ASCAP will try tosspot
a sub speech-maker for him on the
agenda.

Carnegie Hall Into
Beer Garden With a
Monocle; Sked Pops

NEW TYORK, March 2.—Sedate Car-
negie Hall here will be transformed into
an upper-crust beer garden under plans
now being completed by Mac Scheman,
who will use the hall for a spring series
of “Pop Concerts” a la those given each
year in Boston. Tables will be put into
the hall’s boxes and, if a license can be
had, beer and wine will be served, along
with snacks.

Pop series will be held between closing
of New York Philharmonic Symphony
Soctety season on April 11 and opening
of Lewisohn Stadium outdoor series on
July 17. Seventy members of the Phil-
harmonic Symphony Orchestra will make
up the pops outfit and will get the same
scale as for their Philharmonic work.

Meanwhile Local 802 has negotiated a
$5 raise for Stadium concert- musicians.
Scale goes to $105 for the forthcoming
season. New sked is five concerts and
five rehearsals a week, with Fridays and
Sundays off. If it should rain on Thurs-
days or Saturdays, those days will be
considered the days off. Last year’s sea-
son ,with 29 rainy nights out of a
scheduled 55, was the most disastrous in
the history of the Stadium.

Philharmonicers Get
$10 Min. Pay Hike

NEW YORK, March 2.—Local 802,
American Federation of Musicians here,
has negotiated a 10-buck raise for mems-
bers of Philharmonic Symphony Society,
Jack Rosenberg, 802 president, an-
nounced this week. In addition to hik-
ing the minimum from $100 to $110, local
has won from the society an assurance
that every effort will be made to give
the musikers more than the customary
28-week season by taking them out on a
road tour.

Negotiations with the Metropolitan
Opera are not yet completed.

Stewart Winds Up WM Deal
By Lining Up Savoy Date

NEW YORK, March 2.—Booking race
between Rex Stewart’s Band and William
Morris Agency (The Billboard, March 2
issue) was run out this week with
Stewart ahead by several lengths.

Band landed itself with Savoy Ball-
room here, starting March 8, which, un-
der agreement with WM, automatically
abrogates contract held with agency.
Gale Agency gave Savoy date to Stewart.

Makes Stewart Band a free agent, so to
speak, except that by arrangement with
WM, band will not sign exclusive pact
with any other booking office here be-
fore another six months have expired.

The Billboard

will appear.

Hollywood Commercial Network Shows

Which Build Those Peatman Points

(Covering Broadcast Period From 8:30 AM. to 11 P.M.)

In the last (March 2) issue of The Billhoard a list of New York-originated shows which
influence standing of tunes on the Audience Coverage Index (Peatman sheet) was presented.
Next week (March 168) the list of Chicago shows, agencies, producers, talent and Mooperatings

Musical Conductors, Hooperating Feb.

Ad Agency Program Producer 3
Address and Phone % e Artists 15, 1946 Report

N. W. Ayer Durante-Moore | Phll Gohan Roy Bargy 12.6
Taft Bldg, -

Hollywood 5131 Nelson Eddy Show Charles Kerbert Nelson Eddy 7.0
. Robert Armbruster

Ted Bates Kay Kyser Harry Sar Kay Kyser 13.7
Plaza Hotel
Glendale 1131 Judy Canova Joe Rines Joe Rines 15.6

QOpie Cates
Judy Canova

Benton & Bowles Glamour Manor Tom McDermott Harry Lubin 4.0
Equitable Bldg. f
Hillside 9151 Burns_and_Allen Al Kaye Meredith WIifson 14.2

Ken_Dolan Beulah Show Helen Mack Al 8ack 6.7
15568 N. Willcox Marlln _Hurt

Wm. Esty Abbott and Costello Don Bernard Carl Hoff 19.2
1537 N. Vine Street
Hillslde . 1283

Fcote, Cone & Belding Bob Hope Al Capstaff Skinnay Ennis 32.6
6117 Sunset Boulevard
Hollywood 6265 |

Geyer, Cornell & Newell Andrews Sisters Ed Cashman Andrews Slsters 5.3
6605 Hollywood Boulevard Vic Schoen
Granlte 6141

John Guedel Radlo Productions | G. E. House Party John Guedei Con Maffie 4.5
Taft Bidg. |
Granite 4185
(Not Adv. Agency)

Kastor, Farrell, Chesley & Rudy Vaiiee Show Howard Wylie Rudy Vallee Not broadcast dur-
Clifford ing period covered
Guarantee Bldg. by this report.

__Granite 1631

Lennen & Mitchell Meet Me at Parky’s Hai Fimberg Ted Sherdeman 7.8
308 Rodec Drive
Crestvlew 1-7221 Frank S[natra Mann Holinar Frank Sinatra 13.8

5 Axel Stordahl

McCann-Erickson John Charles Thomas Cilarence Oimstead John Charles Thomas 9.0
8331 Hollywood Blivd.

H|l 8268 i

McKee & Albright Jack Haley Show Bob Redd Eddie Paul 21.8
Equitable Bldg. David Street
Hollywood 8363

Needham, Louls & Broby Fibber McGee Frank Plttman Billy Mills 315
Taft Bidg.

Granlte 7186 d i

L. w. Ramsey Co. Cass Daley’s Fitch Show Dee Engelbach Cass Dal i 16.8
1509 Crossroads of the World Y Lou Fulton H:Snsry ?i:isysel
Hollywood 3523 <

Ruthrauff & Ryan Amos and Andy Ken Hodge Lud Gluskin 19.8
Taft daldg'B Delta Rhythm Boys
Hillslde 7883 (Approved by Amos & Andy)

Dick Haymes Dave Young Dick Haymes 8.3
Gordon Jenkins

Russell Seeds Red Skelton Show Keith Mcleod David Forester 24.9

(John_Guedel Production)
Taft Bldg.
Granite 4188 .

J. Walter Thompson Kraft Muslc Hall N Ezra Macintosch Bing Crosby 25.0
1549 N. Vine Street
Hlllside 7241 Bergen and McCarthy Earl Ebl Ray Noble 26.6

Bob Crosby Ezra Maclntosch Bob Crosby and Lou Berry 3.7

Ward-Wheelock Jack Carson. Show Larry Bern dd ri d
6331 Hollywood Blvd. 2 S (AGELY oAl i

7 Hillside :2b2|1 Regquest Performance William Robson Guest Artists 7.4
oung & ubicam —————aiul ———

Equitable Bldg, Fannle Brice Ted Bliss f:crlr‘nesn“?nraqon 121
Hollywood 2734 -
Eddle Cantor Dave Elton Eddle Cantor 17.9
B. Walker
Joan Davis Dick Mack Andy Russel 18.1
Dinah Shore Walter Bunker Dinah Shore 14.3
Ticker Freeman !
@Ginny 8imms Ned Toliinger Ginny S8imms I 11.8
Frank DeVoi 0

Does G.I. Bass Get Studio

Ork Job Back

Even If New

Band Is In? SS To Decide

Philly Case May Set Precedent

PHILADELPHIA, March 3.-—Re-employ-
ment division of the State Selective Serv-
ice Board took under consideration a
case which may set a precedent for G.I
musicians who are seeking to regain
their civilian jobs. Artie Singer was a
bass player with Joey Kearns’s orches-
tra which was the house band at WCAU
here in 1942. Since that time WCAU

has had two new orchestras—Johnny
Warrington and now Elliot Lawrence.

Couple of weeks ago Singer returned
from the service and wanted his old job
back as bass player. Singer had never
been a member of Lawrence’s band and
Andy Riccardi is holding down that spot
in his combination. Thus .far, Local 77,
AFM, has not taken a hand in the mud-
dle, leaving it up to the regional veter-
ans’ re-employment administrator, Louls
F. B. Raycroft, to settle, Union said it

would have to abide by the decision of
Raycroft, even if he decided Singer

should get Riccardi’s job. However, if

Riccardi makes any protest about being
bounced in the event of such a decision,
the union will take a hand in the mat-
ter. The position they will take may set
a pattern for union action in any other
such cases. Riccardi is a brother of A.
Rex Riccardi, executive assistant to
James C. Petrillo, prez of the AFM.

Spitalny Maybe for Biltmore

NEW YORK, March 2.—Hotel Biltmore
here and Phil Spitalny have been dis-
cussing the possibility of the all-girl
bunch playing the house’s Bowman Room
this summer. Booking is still very much
in the jaw-wagging stage, but if it de-
velops it will be the Spitalny crew’s
first New York location date in about

Musicians Want
Dough or Press

At Woods Home

MILWAUKEE, March 2.—There’s con-
stderable hubub in town relative to local
niteries and other spots providing gratis
music and entertainment for war veter-
ans In Soldiers’ Home at Wood, Wis.

Spot operators and other lodges, etc.,
have been furnishing such entertain-
ment gratis for some time and cashing
in on the resultant publicity. Volmer
Dahlstrand, president Milwaukee Musti-
cians' Association, nas been working to
place a regular paid band at Wood to
provide desired entertainment. Tho for
years such music has been given gratis,
Dahlstrand points out that the musicians
never get any credit from a publicity
standpoint. Hence they should be paid.

Former G.I's of the first and second
World Wars who are at the home go
for the idea of a regular band, but to
date the idea has met with considerable
opposition from spot operators. They, in
a recent meeting, raised plenty of noise
when informed a movement for paild
music was afoot. The fact that a law
to this effect is pending in Madison
did not make them any too happy either,
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Broadcasters, Juke Box Manufacturers,
Adopting the Revolutionary Cobra too!

SO LRI IS

This scnsational new tone arm so completely revolu-
tionizes former methods that radio stations all over
America are installing it in their studios to broadcast
records. It makes ordinary recordings sound like ex-
pensive studio transcriptions!

The Cobra is also creating a sensation among Juke Box
manufacturers, because of its scratch-free tone and

the amazing way it lengthens the playing life of records,
and the trouble-free operation it gives under

all conditions of use or climate,

F ROM coast to coast, the Zenith Cobra is being hailed

as the greatest advance in home record reproduction to
come out of America’s wartime experience. It is not only a
new tone arm, but an entirely new prin_c_iple of record
reproduction. No wonder the new Zenith Radio-Phono-
graphs with the Cobra Tone Arm are the most talked-about

musical instruments in America today!

#LONG DISTANCE® R

RiG. U.S. PAY. OF F,

30 YEARS OF KNOW-HOW
IN RADIONICS EXCLUSIVELY
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Donahue Ork Ahout
Ready; Commodore | Per-Use Tab for Arrangements

Is One of ASMA’s Objectives

L

Or Pennsy Opening?

NEW YORK, March 2.—Sam Donahue’s
new band which has been threatening
to go into rehearsals for a month or more
now, but has run into one snag after
another, is now set and rehearsals are
slated to start Monday (4). Donahue’s
ork shapes up as half and half, deal
made up about 50 per cent of musickers
who were with him in his navy band,
and about 50 per cent of guys who
played with him before the war.

Leader has two brand new vocalists
he will unveil when ork opens, gal is
Mynell Allen, kid from Texas, who has
done very little professional singing be-
fore, and boy is Bill Bassford, who never
sang a professional note in his life, but
warbled for four years in various navy
shows. Donahue picked him up in Lon-
don. Band on paper shapes up especially
well in the brass section with emphasis
on trombones, with Dick LaFave, who
played with Sam in the navy, holding
one tram chair, and Kenny Meisél, ex-
Benny Goodman, occupying another.
Rhythm section should get boost from
Harold Hahn, drummer, who was recens-
ly with the Charlie Barnet ork.

Willard Alexander is handling the ork
and it is booking thru General Artists’
Corporation. Alexander, who has a strong
grip on the spot, is trying to line up a
Commodore Hotel date for it, while GAC,
who do right handy with the Hotel Penn-
sylvania, are shooting for Donahue to
take over bandstand there. Also said
that Capttol records is interested in the
ork and may sign it for disking.

Johnson Bourne P.M.;
Scherer Upped at Robbins

NEW YORK, March 2.—Jerry Johnson
this week left Robbins to take over Eddy
Wolpin’s job as professional manager of
Bourne, Inc. Latter left Bourne to head
up Famous-Paramount pro department
several weeks back. Bernie Scherer at
Robbins was upped to Johnson’s slot.

NEW YORK, March 2.—American So- Sons, pharmaceutical firm which since

ciety of Arrangers, whose publicity cam-
paign to sell music biz generally on
“forgotten man of music” pitch with an
eye toward more dough as announced in
The Billboard several weeks ago, is pres=-
ently busy (thru Attorney Leonard Zissu)
preparing new by-laws intended to bring
about greater cohesion between East and
West Coast branches of the org. In the
meantime some of the hotter ASMA
members have been telling radio pro-
ducers around town that the time would
soon come when they (the arrangers)
will be getting paid on & per use basis
for all their scorings.

Joe Glover, Society’s prexy, feels these
members are jumping the gun, says
there are other matters to handle first,
but admits that one of the organization’s
aims eventually will be to work out con-
tracts with users of arrangements calling
for the scorer to be paid not only for
making his initial doodles, but paid again
and again each time arrangement is used
on the air. One of the major gripes
among arrangers is that under the pres-
ent copyright law they are not recognized
as contributing to the musical value of
a composition and have no way of re-
talning title to a score. What happer}s
all too often, they say, is that a radio
ork leader will amass a whole flock of
stuff for his own library and keep re-
using it month: after month, often on
several different alr shows. The arranger
gets only what he received for the book,
and meanwhile the maestro is able to
peddle himself to other sponsors at bar-
gain rates because he already has a
dandy library.

Squibb’s Binful

A noteworthy example of an outfit
which doesn’t permit scores to travel
with orchestra leaders is E. R. Squibb &

1940 has been amassing scores used on
its succession of network shows, dating
from the Old Golden Treasury of Song.
Firm has a binful of arrangements in
a local warehouse and is paying storage.
This, -of course, is no delight to scorers,
except in so far as the books are kept
out of wandwavers’ possession.

Squibb’s original motive for stashing
away arrangements is not clear to anyone
now assoctated with the firm, and the rea-
son for continuing the practice seems to
be that it’s as good a way as any to pre-
vent hearing the same stuff some time on
somebody else’s program. Usual -proce-
dure where such considerations exist is
for the producer of the show to retain
title to the scores.

At any rate, some of the more fiery
ASMA men are around town waving their
fingers under people’s noses, and telling
one and all that it won't be long before
radio and their organization square off in
negotiations. After that, say the ar-
rangers, hold your hats, brethren, because
dance bands use arrangements too!

Moss Pacts Stolz, Re_ynolds;
Sets Post Lodge Booking Deal

NEW YORK, March 2.—Harry Moss,
whose booking agency is only about a
month old, announced this week that he
is booking Post Lodge, Larchmont, N. J.,
roadhouse which will start a name and
semi-name band policy later this month.
Moss also signed rep deals with Robert
Stolz, composer-conductor and the Tom-
my Reynolds ork.

Post Lodge has okayed a March 12 open-
ing for Herb Miller, with Mutual wires,
and plans to buy bigger names later. Mil-
ler booking depends on leader’s ability to
get here from the West. Frederick Bros.
18 working on it. Stolz, composer of Two
Hearts in Three-Quarter Time, among
other tunes, and guest conductor in the
longhair field, has a Decca album coming
out, and is mulling a concert tour.

F renéh Performance
$$ Tied Up; SASEM
In Change Over Snag

PARIS, France, March 2.— Perform-
ance rights payments due publishers for
French usage is snafued at the moment
with SASEM, Gaelic Performance Rights
Soctety, up to its ears trying to straighte
en out mess brought about by switchover
from era of Nazl occupation to allied
entry into France. Strangely enough
Vichy French and Nazi supervisors of
music organizations in France during
the German occupation promoted the
use of music aggressively and piled up
plenty performance credits for many
publishers who had no national soctalist
leanings at all, as well as for plenty who
played Hitler’s way. And perhaps even
stranger is the fact that by and large
books on performance credits were kept
quite accurate during whole Nazi occue=
pation.

It's not clear just where SASEM’s big
problem Ites but publishers who have
come here to the French capital to try
to find out what goes have been told
it would be another several months be-
fore their performance dough for 42, 43,
etc., would be forthcoming. Pubs don’t
particularly like this since French frane
is dropping in value and in another
couple of months won’t be worth as
much as it is today. Situation affects
not only Gaelic Publishers themselves
but other continental publishers, ine
cluding several British firms.

Looks Like McKinley
Holdover at Commodore

NEW YORK, March 2.—Ray McKinley
originally skedded to wind up at the Hotel
Commodore on April 17, may be held over
until the end of that month. Location
has until April 7 to make decision.

Hal McIntyre, currently in the Middle
West and slated to do a tour, will prob-
ably come back into the spot when Mec-
Kinley exits.

For review of McKinley ork see “On
the Stand,” this issue.

By the

sky-Korsakoff;
kovsky.

end of April we will receive a limited shipment of

CORDIN

wohich will include

QPERA: “Boris Godunov” and “‘Kho-

wantchina"’—Moussorgsky; *‘Prince lgor”—
Borodin; “Kola Broonion’'——Kabelevsky.

BALLET MUSIC! “Romeo and

Juliette’’—Prokofieff; “The Sleeping Beauty”
—Tchaikovsky; *‘Gayane’’—Khachaturian.

i NSTRUM ENTAL « “Nocturne,”

*“Violin Concerto,” *“Barcarolia,”’ *‘Suite No.
3"—Tchaikovsky; *“‘Serbian Fantasy”-—Rim-

*Symphony No. 21"—Mias-

CHORUS: Established favorites and

new discs by people’s ensembles of the mi-
nority republics; Red Army and Pianytzky

choruses.

OPERETTA: Selections from
“Geisha,” *Silva,” “A Year Later,”” “The
Poet’s Heart,” *‘‘Bondwoman.”

COLLECTO RS’ ITEMS + Many

of these records will arrive in this country for
the first time and will feature the famous
composers Prokofieff, Khachaturian and Scho-
stakovitch playing or conducting their own

works.

In writing for catalogue please state estimated number of records which
may be of interest. Consideration will be given to order of receipt of
inquiries.

GLOBE RECORD COMPANY, INC.

Temporary Office, Care of WILLIAM MORRIS AGENCY, INC., 1270 Avenue of the Americas, New York, N. Y. Clrele 7-2160

GS
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et

Other 4 STAR Best Sellers
Peaturing

«T» TEXAS TYLER, the bouncin’ buck-
eroo from Beaumont, accompanied by his
Qklahoma Melody Boys, has become, in six T* TEXAS TYLER and His
short months, the all-time Western musical sen- ) 7
sation of the record business! His 4-STAR re- g 2 Oklahoma Malody Boys
leases are selling like hot cakes from Hoboken ) o=y / 1052
to Hoquiam, Washington, and still the demand
increases. But we aren’t surprised. Lanky “T”
TEXAS TYLER has been packing ’em in for
years at his Hollywood hoe-downs. And this
buzz-voiced ranch hand and his platter pard-
ners corral more music on a 10-inch disc than
any other cowboy aggregation in the Country.
Cash in on the Tyler tidal-wave! Order Today.

Gals Don’t Mean a Thing
Black Jack David

1022 Rough & Rocky
Beautiful Morning Glory,
1021 Home in San Antone
You'll Still Be In My Heart
1009 You Were Only Teasing Me
Filipino Baby
1008 Oklahoma Hills

Remember Me

*Cash, dovgh, mazuma,
kale, sheckels, smacke
ers, bucks, Vinson shine

end for Complete 4 STAR Release List

- 'or, Cheaters, Tottuco, 1usre. World-Wide Distribution by
M ﬁ“"bu " ONSOI.IDATH% RECORD DISTRIBUTORS, INC.
i roducer’s Representatives
You? Qe\""‘°"\?m';°y ihe 500 N. Western Ave., Hollywood 4, Callf.
be oP C ‘be e s Phone HOllywood 5816
sthe
! 13 Retail Price

\ Including Federal
Tax — Customary
Trade Discounts’
and Terms Apply

.« Exclusively Featured Ddaily over 284
Stations on Radio’s Smash Hit..
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Music-—As Written

NEW YORK:

ORK TALK: Les Elgart and Personal
Manager Grady Watts have parted over
a difference of opinion as to the neces-
sity of having a contract between them.
Elgart may hook up with Jack Philbin.
. .. Stan Kenton will spend all April on
one-nighters, including three weeks on
Ralph Weinberg’s Southern circuit. How-
ard Sinnott, General Artists’ Corporation
one-nighter booker, says Kenton’s recent
stand at Meadowbrook, Cedar Grove,
N. J., was the clincher and that the band
is now an easy seller all over. . . .
Raymond Scott’s Chase Hotel, St. Loulis,
opening pushed back to April 5. b
Charlie Spivak moves into the Meadow-
brook April 2, followed by Vaughn Mon-
roe April 23, Vaughn closes May 12.
. . . Gray Gordon drew another month
renewal at Pelham Heath Inn, Bronx,
N. Y. ... Mal Gogel now doing publicity
for Gene Krupa.

PUB BUBBLE: Robbins-Feist-Miller out
with a slick brochure pitched to record
and transcription houses, tipping those
who don’t know that the firms get behind
their songs. Norman Warembud,
Mills Music production manager, the
daddy of a baby girl born Washington’s
Birthday. . . . Sid Mills out of the army
and back in the Mills professional depart-
ment. . . Manhattan Melodies all ex-
cited because their ‘‘Keep Right on Doin’”
has landed in a Soundie, on a Jubilaire
Transcription and a Tab Smith disk. . . .
Joe Carlton, ex-Billboard music reporter,
now with Robbins Music.

PLATTER PALAVER: Enoch Light has
signed with Continental Records. Had
been working for Guild Records and was
figured to accompany the Guild proper-
ties to Musicraft under terms of the
recent sale. But it develops that he was
not under contract to Guild. . . . Mack
Triplets cut four sides for Del.uxe, in-
cluding One-2y, Two-2y. . . . Russ Case
conducting the orchestra and chorus for
Dorothy Kirsten’s Victor Herbert Album
at RCA-Victor Tuesday (5). WIill do one
or two of the sides with a pop-beat. . . .
Mary Lou Willlams, Mary Osborne and
Marjorte Hyams formed a piano, guitar
and vibes combo for a Continental ses-
sion this week. Did three originals and
She’s Funny That Way, with Miss Os-
borne on the vocal.

PENNER PRATTLE: Frank Loesser’s
first assignment since leaving the army
is the score for Paramount’s “Perils of
Pauline,” starring Betty Hutton. . . .
Look for Freddy Coots to become Frederico
Cooti any day. His “Mexican Sombrero
Dance,’”” a serious orchestral composition,
is to be aired over Mutual Thursday (%)
by Alfredo Antonini on the *“Treasure
Hour of Songs’” seg. . . . Marlo Castelnu-
ava-Tedesco signed by Columbia Films to
compose for a Greek ballet scene in Rita
Hayworth’s “Down to Earth.” . . Do-
lores Gray, doing okay in *“‘Are You With
1t?'", bobs up as a composer, with a
novelty, ‘“Hello, Honey,”” pubbed by Noble
Muste.

MISCELLANY: Dr. John Gray Peat-
man (Oh! You Audience Coverage In-
dex), has heen elected president of the
New York State Association of Applied
Psychology. . . . Eleanor Steber signed for
at least one Firestone Hour shot a month,
with options extending to 1953. . . . Paul
Nero, hot fiddler, does another Town Hall
concert Saturday (9). . . . Billy Bishop
weighs into Hotel Peabody, Memphis,
Saturday (2) for three weeks. . . . Don
Fantine handling Nick Mancini ork
around Chester, Pa.

Earl “Father” Hines back on Willlam
Morris Agency’s route list after camping
at his El Grotto, Chicago, spot for
months. Starts a series of Canadian
dates March 26. ., . . Jean Sablon teamed
with Johnny Long on four Decca sides
last week. Will be used to round out a
forthcoming Sablon album. Guy
Lombardo and Leo Relsman were other
Deccca musickers at work last week. . . .
Bob Weems, of General Artists’ Corpora-
tion’s Chi office, dropped into New York
for a look. . . . Paul Whiteman set for
Capitol Theater, New York, jn late sum-
mer or early fall. . .. Jimmy Lunceford
goes to the Coast in May for three or
four months’ work. . . . Penner Andy
Razaf says he's going to enter New Jersey
politics.

Frankie Baldo band going into its
fifth week at Hotel Adams, Wilmington,
Dela. . . . Alex Bartha rebooked for the
weekly dance serles at the Armory, Wil-
mington, Del. Elllot Lawrence’s
WCAU house band, Philadelphia, profiled
in current issue of Magazine Digest. . . .
Sidney Bechet and his hand, Sidney De

“POLONAISE
BOOGIE"”

and

“POLONAISE"”

MM 123

CHARLES EDDIE
BROWN WILLIAMS
JOHNNY

moores THREE BLAZERS

““TRAVELIN’ BLUES"”
"IT'S THE TALK OF THE TOWN"

mmi134 "WARSAW CONCERTO™ eerts1ona2
HOWARD McGHEE

AND HIS ORCHESTRA

"McGHEE SPECIAL™
"McGHEE JUMPS™

JOHNNY
MOORE

MM 131

BB 136

MODERN MUSIC DISTRIBUTING COMPANY

678%2 S. VERMONT AVE. LOS ANGELES 5, CALIF.

JACK GUTSHALL DIST. CO. MUSIC DIST. COMPANY

1870 W. Washington Bivd. 1408 W. 9th St.
LOS ANGELES 7, CALIF. CLEVELAND, OHIO

COMMERCIAL MUSIC CO. MUSIC SALES CO.

510 N. Sarah St., ST. LOUIS, MO. 680 Union, MEMPHIS, TENN,

Dealers’ Price 65¢ — List Price $1.05

Paris, Cliff Jackson and Wilbur De Paris,
headline the Jazz Festival Society Con-
cert at the Academy of Music in Phila-
delphia. . George Wiley has Woody
Herman for his next Broadwood Hotel,
Philadelphia, one-niter March 28. . . .
Vaughn Monroe in Philadelphia for a
dance March 16.

CHICAGO:

Henry Sukman, WGN pianist, has been
engaged to play plano portions for
Polonaise, musical which tees off in the
Studebaker March 4. . . . Willie Bryant,
Negro comic, is dissatisfied with his
nitery activities and may organize a big
band, similar to the one he lead about
a decade ago. . Nick Pope, ex-CBO
cocktail booker, mulling plans to front
his own 10-piece crew late this spring.
b . Joya Sherrill, Ellington chirp, was
married to Richard Guilemont in Detroit
two weeks ago, but will stay with the
Duke’s band. . Lucky Millinder re-
ported buying his contract from the Gale
agency and free-lancing as far as book-
ing is concerned, altho agency still has
p. m. rights.

Woody Herman set for Chiecago Theater
from May 24 to June 6. . . . Mike Vallon,
Joe Schribman, R. and Mrs. Herb Hendler,
Ed Heller and Harry Banks all in town
from Gotham for openings hy some of
their talent. . . . Johnny Long opens at
the Paramount, New York, April 10, for
an indefinite perioed. . Rhea Carr is
new chirp with the Sweethearts of
Rhythm. . . Carol Tucker, ex-Erskine
Hawkins chirp, died here recently. .

Betty Parry, singer with A! Donzhue,

suing for divorce from hubby John Walton,

clary with Harry Walton at Mercury Bar,

Boston. . . . Sonora is issuing an accor-

dion album, featuring Joe Biviano and His

Rhythm Sextet, which spots three squeeze

boxes. . . . Ernic Madriguera, last heard

in a Sonora album, has been inked to a

Vogue pact.

Kermit Bierkamp, former Midwest
booker and manager for the Tom Archer
ballroom chain, has been hired as man-
ager of the new Rainbo Ballroom.
Dancery has Johnny (Scat) Davis inked
from March 26 to April 7. . . . Delmore
Brothers cut 14 folk tunes for King
Records at United Broadcasting Studios
last week. Charley Glenn cut 12
more sides for his Rhumboogie label by
‘T-Bone Walker this week. . . Johnny

. Apt, Midwest one-niter promoter, scout-

ing the territory for a likely ballroom
location. Anson Weeks has been
moved back a week to March 21 for his
opening at the Sky Club. . . Chicago
Hot Club puts on its next session March
17 at the Dearborn Street Moose Hall,
featuring Floyd Bean’s Windy City Five
and George Zack’'s combo. . Winnie
Brown, vocalist, has joined Ljonel Hamp-
ton. . . Tiny Bradshaw may make a
European USO trek in late spring or
early summer.

Buddy Johnson Ork opens Regal Thea-
ter, Chi, March 8. Seven-year-old kid
(See MUSIC AS WRITTEN on opp. page)

MACHINE
NEEDLE

MILWAUKEE 2, WIS:

504 N. WATER ST
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AGVA Squeezes,
Ops Howl But Pay
Blackout Salaries

NEW YORK, March 2.—The recent
bite for salary for performers made by
AGVA against cafe ops had the boys
foaming at the mouth. Claim was for
the Tuesday (January 12) when the
O'Dwyer shutdown was lifted. AGVA’s
charge was that any performer who was
availakle and ready to work should get
paid and if the ops couldn’t put a show
on there was no reason why individual
actors should suffer.

Despite the heavy loss ops suffered,
most of them paid the net without com-
plaining. Among those who objected were
the Latin Quarter, which finally came
thru with about $1,000, and the Carnival,
which had the bite put on it for 8$1,-
170.66. In the case of the latter, AGVA
walked in on them Wednesday (27) after-
noon while the Berle show was rehearsing
and tcold Blair that rehearsals would
stop aud there would be no show that
night. Blair paid. The Copa and the
Zanzibar promised they would put the
money into pay envelopes tonight.

Some pressure was put to bear on the
union by a rep of the Cafe Owners’ As-
sociatian who explained he wasn’t acting
officlally but asking for *“a favor.”
AGVA’s reply was that it did not recog-
nize ary club assoclation. It was deal-
ing with each club as a unit. “Favors”
were cut because they would set a
precedent.

Philly Clubs’ Lush Allotment
Not Cut in Ration Slash

PHILADELPHIA, March 2.—Altho the
whisky ration allotment for individuals
will be reduced for the next ration
period, beginning today, by the Pennsyl-
vania State Liquor Control Board, clubs
will be able to receive their current
allowance. Board officials announced
that supplies of unrationed whisky
(made {rom cane instead of grain neu-
tral spirits) will continue to be sold as
long as they last. Brandy, gin, rum and
wines remain on the unrationed list.
The liguor board announced figures
showing that Pennsylvania -consumed
more hard liquor and wine in 1945 than
the year before—15,626,733 gallons.

“TRYING TO FORGET”

4011 “MY SUNBONNET GI!RL”
“JO YOU MISS ME?"

“THERE'S A NEW MOON

2712 W. Pico Blvd.

WESTERN AND HILLBILLY SPECIAL

TOP TUNES—NEW RELEASES

* %k Kk k%
WESTERNAIR

“YELLING MY TROUBLES TO MY OLD GUITAR”
“OH! GOOD GRACIOUS, KATY”

“I'VE GOT NUGGETS IN MY POCKETS"”
“JF YOU'LL BELIEVE IN ME"

“PARTING OF THE WAYS"
‘ #YOU CAN'T BREAK THE CHAINS OF LOVE”

“WITH TEARS IN MY EYES”
“I'M ALWAYS BLUE FOR YOU”

“If | HAD MY LIFE TO LIVE OVER” Dan Weston

“WHOQ'S LONESOME NOwW*" Don Weston
“DADDY’S YODEL LULLABY' Dor Weston

COME, BE MY SUNSHINE" .

With Orchestra

FARGO

1110 “THIS TROUBLED MIND"
] DIDN'T THINK THIS COULD HAPPEN"
1111 “TO0 LATE TO CHANGE YOUR MIND"
. "I'M TELLIN’ YOU”

Rush Your Order Now to the Distributor Nearest You

JAMES H. MARTIN, 1407 DIVERSEY BOULEVARD, CHICACO, iLL.

DOBBS OF DALLAS, 2821 LIVE OAK STREET, DALLAS, TEXAS.
COMMERCIAL MUSIC CO., 510 NORTH SARAH STREET, ST. LOUIS, MO.
MUSIC SALES CO., 680 UNION AVENUE, MEMPHIS, TENN.

MUSIC SALES CO., 303 NORTH PETER ST., NEW ORLEANS, LA.

C. & C. DISTRIBUTING CO., 712 4TH AVE., SEATTLE, WASHINCTCN.
BIRMINCHAM VENDING CO., 2117 3RD AVE., NORTH, BIRMINCHAM, ALA.

COINMATIC DISTRIBUTORS

2d Degree Burn

NEW YORK, March 2—“Am I
burning,” said Jerry Cooper, com-
ing into his agent’s office. “All
my Tuxedos were in the tailors
and he had a fire, and now I'm
supposed to open at the Troika.
Where am I gonna get new
suits?”

“Stop burning,” sald the agent.
‘“Ya can’'t open anyway. The
Troika just burned down.”

Miami B’chcomber Op Drops
Option; Owners Take Over

MIAMI, March 2.—According to info
in trade, Ned Schuyler will not renew
his option on Beachcomber at Miami
Beach, and spot will revert to the
owners, Sam and Joe Barken, who op-
erate 5 o’Clock.

Dope is that Schuyler has so many
other interests that he finds it impossible
to devote time to the nitery. He has no
kick on biz this season, has offered top
name acts and spot probakly kicked In
a profit,

MUSIC AS WRITTEN

(Continuéd from opposite page)
planist, Honeychile Robinsan is on bill
with the band. Following the Regal date
ork goes into Club Riviera, St. Louis, for
four weeks beginning March 15.

Fats Frady’s new combo (7) at the
Idle Hour Supper Club, Dayton, O., for

an indefinite stand. . . . Wally Johnson’s
ork in its 11th week at Glenn Ren-
dezvous, Newport, Ky. . . . Charles Peter-

son orchestra moves into Glen Island
Casino, New Rochelle, N. Y., March 9
for a four-week return engagement. . . .
Don McGrane’s crew inked to remain
indefinitely at Hotel Cleveland, Cleve-
land.

PHILADELPHIA:

Elliot Lawrence’s WCAU house band
is getting another network shot over
CBS. His crew will ‘be heard every Sun-
day evening from 11:30 to midnight
(EST).

Votals by
Don Westan
Britt Wood

Brift Waod
Don Weston

Don Weston
Cal Shrum

Cal Shrum
Cal Shrum

Don Weston

with Cal Shrum’s Orchestra

Walt Shrum
Walt Shrum

Walt Shrum

SHINES TONIGHT” Wait Shrum

Rocky Ship &
Prairie Pioneers

Billy Hughes &
Pals of Pecos

Los Angeles 6, Calif.

TAKE CAR

THE MOMENT
WAITIN' FOR 1

Shep Fields—Vogue 712

Jimmy Davis—Llawrence Welk—Dec. ° Five Red Caps—-Joe Davig §

(Soon to be released)

BUZZ ME o~

Lovis Jordan—Dec. 18734 ¢ Ella Mae Morse—Cap. 226
Henry *“Red” Allen—Vic. 20-1808 * Sipple Wallace—Mercury 2018

COME CLOSER TO ME

Larry Stevens—Vie. 20-1776
Carmen Cavallaro=-Dec. {soon to be released)

Hit Tunes for Marc?ﬁ
ARE THESE REALLY MINE? S

Vaughn Monroe—Vic. 20-1736 * Gene Krupa—Col. 36890

ATLANTA, 6. A. «o

Sammy Kaye—Vic. 20-1795 * Woody Herman—~—Col. 36949

(ACERCATE MAS)
(Melody Lane)

IT'S DAWN AGAIN o

The Three Suns—Maj. 1027 ° Shep Fields—Vic. 20-1751

SLDWLY (Rudy Vallee Music)

Kay Kyser—Col. 36900 Dick Haymes—Dec. 18746
Cordon MacRae—Music. 15052 ¢ Mark Warnow—Sonora 3002

WHEN YOU SAY “TE QUIERO”

(London)

Guy Lombardo—De¢. 18730 ¢ Tommy Tucker—Cal. 36916
Charlie Spivak—=Vic. 20-1806

Tommy Dorsey—Vic. 20-1761

MET YOU «cer
HE TRAIN o cove

Peggy Lee—Cap. 218 * Harry James—Col. 36887 © Lovis. Prima—Maj. 7156

Johnny long—Dec. 18718 * Monica Lewis—Sig. 15010

WE'LL BE TOGETHER AGAIN

Les Brown—Col. 36896 ¢ Pied Pipers—Cap. 207 Loft-Marmor)

WHAT A DEAL «-o-o

Martha Tilton—Cap. 222

THERE'S A BMI HIT
FOR EVERY TYPE OF SHOW
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Engel Asks Publishers To Nix

Platteries’ Requests To Give
Away Printed Lyrics of Tunes

Situation May Affect New Lyric Mag-Publisher Contracts

NEW YORK, March 2.—Publication of
song lyrics in booklets issued along with
albums and separately by record com-
panies, this week brought action by Lyle
Engel, publisher of lyric magazines.
Engel has contracts on which he pays a
total of close to $300,000 per year to
some 60 music publishers for the ex-
clusive publication rights to their lyrics.
Situation was brought to a head by
Columbia Records’ promotion department
release of monthly supplements which
they distribute to dealers for free cir-
culation to store’s customers. These
booklets promote current Columbia pop
disks, and in course of such promotion
give full chorus lyrics to tunes on Co-
lumbia platters. March Columbia book-
let included lyrics to 9:20 Special, Do
You Love Me?, A Red Kiss on a Blue Let-
ter, Are These Things Really Mine?,
Prove It by the Things You Do, Slowly
Jivin’ Joe Jackson and The Honeydrip-
per. February issue of same booklet
by Bridgeport waxery included words to
Roll Dem Bones, Don't Lie to Me, Walk-
ing With My Honey; Come to Baby, Do;
Just a Little Fond Affection and Amer-
ica, the Beautiful. Publishers who hold
copyright to these tunes had given Jim
Flora, ad and promotion manager of Co-
lumbia, permission in writing to print
the lyrics to the tunes in connection
with promotion of disks.

Engel’s Rights?

Engel, on the other hand, belleves
that if he has exclusive rights to these
lyrics, music publishers have no right
to authorize publication of them in any
form for any purpose. Engel’s action,
however, took no more drastic form than
a night letter to all his music publishers,
pointing out to them that with sales of
disks, albums, et al, reaching 100,000

to half million or more proportions, dis-
tribution of printed lyrics with such
records could not help but cut into
sale of lyric magazines. Wire also
pointed out the even greater inroad, in
Engel’s opinion,” which publication of
lyrics in promotion booklets as per Co-
lumbia example, makes on sales of regu-
lar lyric mags. He asked publishers to
co-operate with him by refusing to
grant record companies rights to print
lyrics in any manner,

Decca Dood It, Too

Decca, in past year or so, has included
in each of its album sets, booklet with
story of tunes, talent, etc., along with
lyrics of songs. Other record companies,
too, have used printed lyrics to enhance
appeal of specific albums or in con-
nection with promotion . pieces. There
has even been trade talk, tho nothing
along these lines has yet been seen,
that Vogue Records, plans to have the
lyrics to a tune appear right on the disk
itself.

Most music publishers who received
Engel’s wire conceded immediately that
he is absolutely right, and that if he
does not want to permit them to give
diskery’s 1yric rights, even to limited ex-
tent, they just won’'t. Some, however,
sald that they had to look out for their
interests with the platteries and that if
the waxers put pressure on them they
might continue to okay use of lyric pube=
lication. The record makers themselves,
however, when queried by The Billboard
expressed total ignorance of the entire
Engel situation. Jim Flora told The
Billboard that he had been receiving
written okays from pubs to use lyrics
he requested, and that he had no word
from Engel or any of the pubs to cease
(See Engel Asks Pubs on opposite page)

ERROR REARS ITS UGLY HEAD

APOLOGIES—MANY OF THEM
PHILO

IS CHANGING ITS NAME
BUT NOT TO

MEDLEE

AS INADVERTENTLY ANNOUNCED LAST WEEK, BUT TO

ADIN

ORDER YOUR

PHILO HITS FROM

COR

DINGS

LOS ANGELES 13, CALIF.

427 W. 5TH STREET

L—



March 9, 1946

The Billboard

MUSIC

25

Western Canada One - Nighters |}
For Yank Names May Expan

SASKATOON, Sask., March 2.—Recently
developed one-nighter circult for Yank
name bands in Western Canada is glving
Promoter Gordon Simmons just about
an even break, according to best esti-
mates avallable. Present set-up calls
for the use of about 10 American name
bands, one each month, to play a cirk
consisting of one-nighters in this order:
Calgary; Edmonton in Alberta, Saskatoon
and Regina in Saskatchewan and then
two nights at Winnipeg to round out
the week.

Ted Fio Rito did the tour last month
to fuir grosses and Charlie Barnet is
currently making the rounds. Date here
at Regina for Barnet didu’t turn out too
well, with the ork bringing in about
$2,237 (approximately 850 terpers at $2.75
a head). Trianon Ballroom in Regina,
where Barnet played, however, is smallest
in chain, holding only about 1,500 people
and thus necessitating hefty near $3 per
person bite. Feeling of observers here
is that high price keeps ’em away in
droves from the Trianon date. Most other
engagements are played in Royal Can-
adian Air Force drill halls with plenty
capaclty so tab can be pegged at closer
to a buck and attendance is much higher.
In Saskatoon, here, the stadium where
the dances are held holds several thou-
stand people.

Skedded to follow Barnet around the
wheel is Gene Krupa, and also pencilled

Lucas, McAllister Back at
CRC; Hein to Bridgeport

NEW YORK, March 2.—Columbia
Records Corporation announced some
persornel appointments this week, with
Jack Hein leaving his Chicago district
manager slot to move to Bridgeport un-
der Paul Southard, vice-prexy in charge
of sales. Joe Lucas, out of the navy, re-
places Hein, and Ken McAllister, another
ex-CRT man, also returns from the navy
to head up merchandising in the sales
department.

in to play the territory are Carmen
Cavallaro, Louis Armstrong, Jan Garber,
Bob Crosby, Will Bradley, Harry James
and Tommy Dorsey. Simmons head-
quarters in Calgary and is promoting
the dances under the auspices of the
Independent Order of the Daughters of
the Empire, Fort Brisebois chapter.

If present and future grosses stack
up properly both for bands and promoter,
this territory may see era of American
name band usage never before en-
visioned.

ENGEL ASKS PUBS

(Continued from opposite page)
using the lyrics. Until he does, he sald,
he would continue to use them. The next
issue (April) of the Cclumbia dealer
booklet, as a matter of fact is already In
the works. Milt Gabler, of Decca, said
they had been getting pub okays for lyric
use too, but that if Engel had exclusive
lyric rights contracts with pubs, he
could certainly stop Decca or any other
firm from printing same lyrics.

No Real Trouble

Best trade guess is that there will be
no real trouble on the situation, and that
all parties concerned will be able to come
to an understanding. Some trade ob-
servers wonder, tho, what effect the set-
up will have on the next contract deals
between the music publishers and the
lyric magazine publishers. Whereas
music pubs have up to now been willing
to give Engel exclusive rights to lyric
publication for sizable chunk of dough,
some of them may hold out next year
and Insert clauses in their contracts
permitting them to lease out or give
away lyrics for publication in other
channels.

Engel is by far largest publisher of
the lyric magazines and works with music
pubs on exclusive basis only. Other lyric
magazine publishers such as Charlton
in Darby, Conn., and Davis in New York
do have some non-exclusive deals with
music pubs.
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LIBERTY RECORDS

NORTH HOLLYWOOD, CAL.

4269 TUJUNGA

Releases

No. 5

No. 6

No. 7

No. 4

4269 Tujunga
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"STOCK TICKETS
SIZE 17 x2"

©1TQ 2ROLLS ea. $0.75
3TO 4ROLLS ea. .60
5TO: 9ROLLS ea; .50
10 TO 24 ROLLS ea. 45
DOUBLE COUPON DOUBLE PRICE

1632 NORTH
HALSTED ST,

Monarch Sales, Birmingham, Ala.
Southern Amusement (o., Memphis, Tenn.

Muslc Sales Co., New Orleans, La.
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|ITICKETS

COLUMBIA PRINTING COMPANY

Qvailable ?e(:&ua&tl 15

“BLUE MEXICO SKIES”
“LOOKING FOR AN ANGEL LIKE YOU”
ZEKE CLEMENTS

B0000004000000000000000000000000000000
“YOU LEFT a RED CROSS on MY HEART”
“I’'VE BEEN LONESOME SINCE YOU
WENT AWAY”
PAUL HOWARD and His Arkansaw Cotton Plckers

“CROSSING OVER JORDAN”

Grand Ole Opry Singer

(Spiritual)

“NO DISAPPOINTMENT UP THERE”

(Religious)

JOHN DANIEL’S GOSPEL QUARTET

uYou:
“HONEST, I’'M HONEST”
ZEKE CLEMENTS

LIBERTY RECORD CO.
North Hollywood, California

Write for Distributors’ prices on lots of 1,000 or more, or order from your

RE FREE AGAIN”

Grand Ole Opry Singer

favorite distributor.

10,000 1-KIND

ROLL -:- MACHINE

ALL TICKETS IN ROLLS OR PAUS
OF 2600
No C.O.D. Orders ' Prices F.O.B. Chicago:

COLOR CHANGE

Hermitage Music Co., Nashville, Tenn,
The Record Shop, Blg Springs, Tex.

PRINTED TO ORDER
SIZE 1” x 2"

EACH ADD'L 10,000

WORDING CHANGE 3.00
MINIMUM 10,000 L.KIND I-COLOR

CHICAGO 14
ILLINOIS

NATIONAL #5008 HONESTLY

HATIONAL #5009

NATIONAL #5010 SIOUX CITY SUE

SOME DAY DARLIN'
NATIONAL #5005

NATIONAL DISC SALES, INC.
5841- Broadway
Hew. York ‘City 23

NIDWEST "MUSIC CO;
1002 South Michigan Bivd.
C:hlngo. 1inois

ENTERSTATE MUSIC SUPPLIERS
236 ‘West 55 Street

. Mew York City

Just Released March 4th !

Going Greater than “SIOUX CITY SUE”

rationat #5011 Moanin' In The Mornin’,

1 Greiving In The Evenin’ Blues
(1 Con't Gt Back}

Too Soon To Tucson

AND STILL GOING STRONG ..

HALF WAY TO MONTANA

RIDIN' NEATH THE ARIZONA MOON
WEARY NIGHTS AND BROKEN DREAMS

AS LONG AS i LIVE 1 WILL LOVE YOU
§ DON'T WANT A MILLION SWEETHEARTS

6ﬁ

APOLLO RECORD, DIST CO.
615 Tehth Avenue
New' York: City

MUSIC ‘DISTRIBUTING ca.
1408 West 9th Street.
Cleveland, ‘Ohio

DAVID ROSEN -
855 No. Broad-Street
Philadelphia 23, Pa.

\IUSIC SALES COMPANY
680 ‘Union_Avenue
Memphis, Tenn, +

MUSIC: SALES COMPANY.
303 N. Peters Avenué *
‘New Orleéans, La.

TARAN DISTRIBUTING, INC.
90. ‘Riverside Avenue
Jacksonville, Florida

NATIONAL #6002

MOORE NATIONAL #6001

TARAN DISTRIBUTING, INC.
2820 °N. W, Tth Avenue
Miami, Florida

‘APOLLO RECORD DIST. CO.
1450 Broadway
Michigan

APOLLO RECORD’ DIST. CO.
2705 W. Pico Boulevard
Los Angeles, Calif.

Detroit,

Still Topping The List !

NATIONAL ¢3017 Prisoner of Love
All I Sing Is Blues

NATIONAL #8016 I'M IN THE MOOD FOR LOVE
LONG, LONG JOURNEY

ATIONAL #3015 LONESOME LOVER BLUES

NATIONAL #3014 A COTTAGE FOR SALE

DID YOU EVER LOVE A WOMAN ?
I'M GOING WAY BACK HOME

IT AIN'T NONE OF ME

LAST NITE (AND KOW TONIGHT AGAIN)

1 LOVE THE RHYTHM IN A RIFF

1 AIN'T MAD AT YOU, PRETTY BABY

NATIONAL
Records

A"\‘\\\“\\“\\““““““““““““
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THE ONE...
THE ONLY...

RECORD VERSION OF THE
TERRIFIC G. 1. HIT

HORD PIANO STYLE

THE NEW lO(KED
PLUS A RAPIDS-SHOOTING VERSION OF

*OLD MAN RIVER”

LIKE THE OI.LD MAN ‘HAS NEVER BEEN SWUNG BEFORE
MUSICRAFT #15055

“SIX-PENCE” WILL ,GIAB THEIR FIVE CENTS . .. YO,U'CA‘F{;’(OUNT ON THATY

Brussels’ Hotshot
Music Pub-Disker-
Club Op Combine

BRUSSELS, Belgium, March 2.—Prob-
ably most progressive music men in this
Belge Capital are Felix Faecu and Jack
Kluger, who operate International Music
Company, music publishers and repre-
sentation firm, a diskery called Victory

Records, one of the largest night clubs
in town, the Victory Club and several
other enterprises.

International music is a 15-year-old
pub house, which not only survived the
war, but came thru 1t stronger than ever.
Typical of the aggressive attitude of
these operators is way they licked paper
problem in Belgium during the war.
Brussels was just about out of the stuff,
s0 Faecu and Kluger packed up and
made their way to Amsterdam, Holland,
where the paper supply was in better
shape, and managed to get shipments
back to Belgium. While In Amsterdam,
however, they didn’t overlook their rec-
ord business, They latched on to an
Ensa Troupe playing Amsterdam and
made a deal with some of the featured
performers to cut sides for them. Dor-
othy Carless, one of England’s top war-
blers, was disked, among others. The
gents have their own recording studios
here in town but get their pressings done
by an outside plant.

Along representation lines, too, the
Brussels music men were on the ball.
Malils from Belgium thru to London. for
example, were extremely uncertain dur-
ing the more hectic war days. Faecu and
Kluger licked this by developing ac-
quaintances and friends among British
troops and prevailing on an occasional
soldier who was returning to London,
for some reason, to take along copies
of music with him and deliver them to
London pubs.

Among the firms the Kluger-Faecu
combine represent is Peter Maurice, Lid.,
of London, and Jimmy Phillips, general
manager of PM, raves the team as one of
the most progressive music combinations
on the continent. At their Victory
Night Club the team plays top Belgian
orks, and between such location control,
disk set-up and one thing and another
they manage to get a plug here and there
for tunes In which they are interested.

Barnett Named MCA
Band Co - Ordinator

NEW YORK, March 4.—Larry Barnett,
of Music Corporation of America’s Holly-
wood band office, has been upped to post
of band department co-ordinator for
MCA here, it was learned exclusively by
The Billboard. He will leave the film,
city within next two weeks.  As band co-
ordinator, Barnett will stfll supervise
MCA’s Hollywood band office, new post
placing him head of agency’s band ac-
tivities. New Gotham set-up is skedded
to go into effect in two months.

Petrillogy

PHILADELPHIA, March 2. —
Local 77, AFL, Musicians® Union,
did its own censoring of lyrics of
University of Pennsylvania's an-
nual Mask and Wig show, John
Paul Jones, when it opened here

this week. The pit band ob-
jected to references made to
James C. Petrillo, president of
the American Federation of Musi-
clans, in a chorus that went
something like this:

“You bet your hat a Democrat

Will find it just as tough
To get his candidates the votes
As buying Jim Petrillo’s notes.
The muslc plays
The public plays . . ."”

Mervyn Thal, who sings the
song In the show, was told by
members of the pit orchestra to
change the lyrics or cancel the
song. He refused, but when the
show opened, the band played so
loudly that it drowned out his
words 50 that no one in the audi-
ence could hear the lyrics any-
way. The next day Thal received
a new set of words from Dr. Clay
Boland, who composed much of
the music for the show.

poitl
THE

NEW BAND £
SENSATIO

GERALD

QIL50N

AND HIS 18-PIECE

ORCHESTRA

ONLY ON

EXCELSIOR

RECORDS

FEATURED ON THE FOLLOWING

OTIS RENE' HITS
No.122 MOON RISE

VOCAL BY PAT KAY

SYNTHETIC JOE

A’ GERALD WILSON CREATION

TOP OF THE HILL

VOCAL BY DICK GRAY

PUERTO RICAN BREAK DOWN
JUST GIVE ME A MAN

VOCAL 8Y EETTY ROCHE

JUST ONE OF THOSE THINGS

VOCAL 8Y DICK ‘GRAY
ORDER NOW FROM

JACK GUTSHALL

DISTRIBUTING COMPANY
1870 W. WASHINGTON BLVD., L0S ANGELES 7, CALF.

EXCELSIOR RECORD CO.

364t 5. GRAMERCY PL., 10S ANGELES. 7, CALIF.
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ALL EBEL-TONE RECORDS NOW 79,
INCLUDING TAX

Order Direct or From Your Nearest
Distributor

Qs:snletei Recording

ist.
3612 w chlcago Ave.
Shikcago, Sk

Muulc Sakes Co.
608 Unlon Ave.
#Memphlis Tenn,

Music Sales Ca.
305 N. Peter St
New Orlemns, La.

S. R, Foss
4242 5. 3tate St.
Salt Lake Clity, Utah

Friedman Amuse. Co.
441 Edgewood Ave,,S.E.
Atlants, 32

Apolio Record Dlst. Co.
2705 W. Plco Blvd,
Los Angeles, Calif,

Apollo Record Dlst. Co.
41450 Broadway
Detrolt, Mich,

Apollo Record Dlst. Co.
615 Tenth Ave.
New York, N, Y.

Trilon Record Dist. Co,
3123 San Pablo Ave.
Oakland, Callf,
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Same-Territory,
Same-Week Aches
Overjoy Bookers

NEW YORK, March 2.—During the
war, one-night bookers sported circles
under their eyes from worry. Now they
have deeper circles, from over-work, but
they love it. The days when a one-night
seller had to fret about routing four or
five of his top properties thru the same
territory the same weck are with us
agaln, after almost four years.

All three major offices here furnish in-
dication that things are mellow. At
General Artists’ Corporation, Howard
Sinnott has been able to juggle Woody
Herman, Jimmy Dorsey, Frankie Carle,
Stan Kenton and the Beneke-Miller band
for the middle and end of March, routing
them thru the Eastern territory.

Billy Shaw bequeaths tc his William
Morris successor, Jack Archer, a mid-
March situation in which Vaughn Mon-
roe, Hal McIntyre, Jimmie Lunceford,
Count Basie and Cootle Willlams are
inked for simultaneous one-night stands
in the same and overlapping territories.

Jack Whittemore and Jimmy Tyson,
MCA, have Tommy Dorsey, Orrin Tucker,
Bobby Sherwood, Bob Chester, Buddy
Rich and Bob Strong out in the East the
week of March 4, and say they're getting
busier in that direction every day.

The Southern territory continues to
be the best, providing the most work,
greatest likelihood of going into percent-
age, best weather conditions, and so on.
But none of the bookers and bands are
turning down New England or the rest
of the East,

Decca Re-Cuts Hits
To Utilize Today’s

Process Advantages

NEW YORK, March 2.—Decca Records
plans to have Carmen Cavallaro reneedle
his Dancing in the Dark album, note-for-
note, in order to get a fresh master
which will enjoy the advantages of new
recording processes discovered since
Cavallaro did the originals several years
ago. Disker plans to have the Andrews
Sisters and Bing Crosby do retakes on
some of their better sellers, too.

Record firms, including Decca, have
in the past found it advisable to remake
records in order to replace damaged mas-
ters, but so far as Is known, Decca is
the first outfit to embark upon a policy
of keeping its perennial sellers fresh.

802 Okays For-Free
Recruiting Airshot

NEW YORK, March 2.—Executive
board of Local 802, American Federation
of Musiclans here, permitted local mem-
bers to play for-free over WNEW qgn an
army recruiting program yesterday (1).

MILLS BROTHERS

Ork im Their Larynxes
Still Tops

HE sounds of a band issuing from four

pair of lips and the duration of 'the
frere Mills at the top of the success lad-
der are two of the seven wonders of show-
biz. These boys have been sock hits all
over the world and
their name is synonymous
with terrific box office.

The quartet first began
imitating musical instru-
ments one night when they
played a tank-town thea-
ter, their first pro engage-
ment, and the eldest
brother, John, forgot the
kazoo used in the act.
Desperate, with the audience getting rest-
less, John cupped his hands over his
mouth and imitated the forgotten instru-
ment. The mimicry went over solidly, so
all the boys began to try various instru-
ments.

They have added imitations of a trumpet,
trombone, tuba, saxophone, clarinet, bassoon
and oboe, and use a gultar in tbe act for
rhythm. Best evaluation of their ability
to put ’em over is the comment of one
English eric who reviewed their radio show.
He said: *As an orchestra, the Americans
are better than average, but leave plenty
to be desired from a point of amplitude.”
The cric had tuned in late and thought
that the blending of voices was a full ork.
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Recorded by:
LOUIS PRIMA (Majestic)> » DINAH SHORE (Columbia)
HILDEGARDE & GUY LOMBARDO & his Royal Canadians (Decca)
HAL McINTYRE (Cosmo) ¢ PHIL BRITO (Musicraft)
SAMMY KAYE (Victor) o THE INK SPOTS (Decca)
JAN GARBER (Black and White) « GAIL MEREDITH (Manor)

Recorded by:
HAL McINTYRE (Cosmo) © RAY McKINLEY (Majestic)
COUNT BASIE (Columbia) * BENNY CARTER (Deluxe)
DEEK WATSON'S Brown Dots (Manor) * SONNY DUNHAM (Vogue)
THE ANDREWS SISTERS (Decca)

LEEDS MUSIC CORPORATION

Dasu 0l

Advance song releases
from 2 great movies

iore Tomorrow

(From *“One More Tomorrow")

and

I Dicdn't Mean o Word I Said

(From “Do You Love Me"')

ooooooo-o-ooooo.ookecord No. 7'7'....------.-..--..
@

RECORDS

Studio : New York City Sales: St. Charles, Hlinois
(Subsidiary of Majestic Radic & lsievision Caorporation)

PART 1—The Billboard

1. OH! WHAT IT SEEMED
2. SYMPHONY

3. LET IT SNOW! LET IT
4

5. PERSONALITY

MY HEART)
9. DAY BY DAY
10.

12,
12.
13.
14,
15.

WAIT AND SEE

is determined by a sclentific ta

The Bl]lboard s Music Popularit,
The title “HONOR ROLL OF

HONOR ROLL OF HITS

THE NATION'S TOP TUNES

. DOCTOR, LAWYER, INDIAN CHIEF

6. I'M ALWAYS CHASING
7. | CAN'T BEGIN TO TELL YOU
8. YOU WON'T BE SATISFIED (UNTIL YOU BREAK

AREN'T YOU GLAD YOU'RE YoU}

11. SOME SUNDAY MORNING

IT MIGHT AS WELL BE SPRING

DIG YOU LATER (A HUBBA-HUBBA-HUBBA)
ONE-ZY, TWO-ZY (I LOVE YOU-ZY)

I'M GLAD | WAITED FOR YOU

The nation’s 15 top tunes, THE HONOR ROLL OF HITS,

each song's popularity as measured by survey features of

hits have been copyrighted by The Billboard. No use of either
may be made without The Billboard's consent.

{TRADEMARK),

10 BE

SNOW! LET IT SNOWD

RAINBOWS

bulation of various degrees of

y Chart,

HITS” and the lsting of the

ENGLAND'S T

0P TWENTY

Week IPLoslIT!IGI)N BONG ENGLISH AMER,
eeks 88! 118
to date} Week | Week 104N
. KENTUCKY .......v.0e0e Campbell Cennelly.. BMI
11 | 2. QRUlSlNG DOWN THE
.................. Cinephonic .......®
9 4 3. ITS A GRAND NIGHT
FOR SINGING ............ Chappell ......... Williamson
3 9 4. IT MIGHT AS WELL BE
SPRING ................. Chappell ,........ Williamson
2 19 5. I DREAM OF YOU ...... Peter Maurice..... Embassy
5 5 6. MY HEART IS DANCING
WITH YOU ............. Irwin Dash........ L
11 3 7. I1T'S BEEN A LONG, LONG
| | TIME ......c.cuiiuiennnn Bradbury Wood....Morris
8 8 8. (DID YOU EVER GET)
THAT FEELING IN THE
MOONLIGHT? ........... Francis Day..c... Paull-Pione
3 |17 | o CHICKERY CHICK ....... Campbell Connelly’ - Santly~Joy £
12 6 10, TI'LL CLOSE MY EYES ....World Widee......
12 7 11, OUT OF THE NIGHT ..... Southern .....ee.. [
18 11 12, UNDER THE WILLOW
TREE ......i0iiinennnnnn Mac Melodies...... s
20 |10 | 13, ;'&}EEN LOVRIE'.I_ WITH TwWO
THEARTS ......... Irwin Dash........ Mu.
8 |12 |14 THE MOMENT 1 SAW sic [akere
YOU ... tiieiiiencncnes Peter Maurice...... &
4 13 15 NANCY .i.ieeevnnnsnnose Chappell ......... Stanwood
2 16 16. SO IN LOVE ..0e0vevcnesnn Bradbury Wood....Bregman-
Vocco-Conn
8 14 17. TWO CAN DREAM AS
CHEAPLY AS ONE ...... Campbell Connelly..*
8 18 18, ROSE OF SANTA LUCIA..Feldman ...c0c00. hd
4 20 19 WHEN THE GANG MEETS
AGAIN ......ciivvnvnnnne Strauss-Miller ....®
1 — 20, LOVE STEALS YOUR
HEART ..... £00Q00000H00 Chappell ....cc... .®

*Publisher not available as The Billboard goes to press.

PLAY STATUS OF FILMS

Tunes listed alphabetically are in films
currently showing or to be shown soon.
Only tunes which have won a position in
one or more of the other features of the

AREN'T YOU GLAD YOU'RE YOU?
(Burke-Van Heusen). Sung by Bing Crosby
in Rainbow Productions’ ‘““The Bells of St.
Mary's.” National release date—December,
1945,

AS LONG AS I LIVE (Witmark). Back-
ground theme in Warner Bros.' '‘Saratoga
Trunk.” National! release date—January
26, 1946,

DIG YOU LATER (A HUBBA-HUBBA-
HUBBA) (Robbins), sung by Perry Como
in 20th Century-Fox's ‘“Doll Face.” Na-
tional release date—January, 1946.
DOCTOR, LAWYER, INDIAN CHIEF
(Burke-Van Heusen), sung by Betty Hut-
ton in Paramount's “Stork Club.”” Na-
tional release date—December 28, 1945,
GIVE ME THE SIMPLE LIFE (Triangle),
sung by John Payne and June Haver
in 20th Century-Fox’s “QGive. Me the
Simple Life.”” National release date not set.

WITH LEADING SONGS

Chart are listed, since many film-featured
tunes never reach any degree of popular-
ity, and many others are never even
published.

HERE COMES HPAVEN AGAIN (Robbins),
sung by Vivian Blame and Perry Como in
20th Century-Fox’s "Doll Face.”” Natlonal
release date—January, 1946.

1 CAN'T BEGIN TO TELL YOU (Bregmsan-
Vocco-Conn), in 20th Century-Fox’'s ‘‘The
Dolly sSisters.”” Sung by John Payne.
National release date—November, 1945.

IF I HAD A DOZEN HEARTS (Para-
mount), sung by Betty Hutton in Para-
mount's “The Stork Club,”” National re-
lease date—December 28, 19435.

I'M ALWAYS CHASING RAINBOWS
(Miller), in 20th Century-Fox ‘“The Dolly
Sisters.”” Sung by John Payne and Betty
Grable. National release date——November,
1945.

IT MIGHT AS WELL BE SPRING (Wil-
llamson), sung by Dick Haymes in 20th
Century-Fox’s *‘State Fair.” National re-
lease date—October, 1943,

(Continued on page 120)
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Week Ending
March 1, 1946

SONGS WITH GREATEST RADIO . AUDIENCES

(Beginning Friday, February 22, 8 a.m,, and ending Friday, 8 a.m., March 1)

Tunes listed have the greatest audiences [ under the “Weeks to Date’” column, but

on programs heard on network stations in
New York, Chicago and Los Angeles, Ldist
is based upon John G. Peatman’s Audience
Coverage Index. The index is projected
upon radio logs made available to Peat-
man's ACI by the Accurate Reporting Serv-
ice in New York, Radio Checking Service
in Chicago, Radie Checking Service in Los
Angeles. Listed are the top 30 (more in
the case of ties) tunes alphabetically.
The total times the song has appeared
among ‘the top 30 in the Peatman survey

only those making their appearance in
the list on or after November 29 are
tabbed. Other tunes have keen on Peat-
man before but this information is not
available. The music checked 1is pre-
ponderately (over 60 per cent) alive.

(F) Indicates tune is from a film; (M)
indicates tune i{s from a legitimate mu-
sical; (R) indicates tune is available on
records. IR each instance, the licensing
agency controlling performance rights on
the tune is indicated.

to date will be indicated in the chart

Was.
to L10.
date TITLE PUBLISHER BY
1. A Little Consideration ..esceeeeoorosscossssssrsccvcsnnns Bourne~=ASCAP
13, Aren’t You Glad You’re You? (F) (R)..........Burke-Van Heusen-~ASCAP
11. As Long as I Live (F) (R) ... .ottt ririennierennnanns Witmark—ASCAP
5. Atlanta, G. A. (R) .. .iiiiirinnrioroernceneroneetsenanannss Stevens=~=BM]I
Come to Baby, Do (R) «..vtiiiintiniieiiiiiinnnnnecaanens Leeds—ASCAP
Day By Day (R) ........ 0000000000005 000000600000000000a Barton—ASCAP
7. Doctor, Lawyer, Indian Chief (F) (R) ............co0ivuuts Melrose—ASCAP
Don’t You Remember Me? (R) ..... .. viiiiinninnnnninnn. Morris—ASCAP
S. Everybody Knew But Me (R) ......c.ovviiiniiniiianinnnn. Berlin—-ASCAP
6. Give Me the Simple Life (F) (R) .............ciiuen., Triangle=—=ASCAP
Here Comes Heaven Again (F) (R) .......cciviiiienennn. Robbins—-ASCAP
2. Here 1 Go Again (M) (R) ... iierivinnnncciinnnnnans Crvawford=—ASCAP
I Can’t Begin To Tell You (F) (R) ............ Bregman-Vocco-Conn—ASCAP
7. If 1 Had a Dozen Hearts (F) (R) ............c.oo0.n. Paramount«—ASCAP
2. I'll Be Yours .v.ocenaeenns 000000000000 000000060000G0T0000 Harris—ASCAP
13. I'm Always Chasing Rainbow: gF) (R) ciiiiiiiiniinnnnnn Miller—~ASCAP
I'm Glad I Waited For You (F) (R) ............ Shapiro-Bernstein—=ASCAP
It Might As Well Be Spring (F) (R).................. Williamson=—=ASCAP
1. It's the Talk of the Town (R) .......ceciiuiennenne ....Santly-Joy—ASCAP
1. Laughing on the Outside (Crying on the Inside) ................ BMI—BMI
13. Let It Snow! Let It Snow! Let It Snow! (R)........ eeeeae Morris=—ASCAP
4. Oh! What It Seemed To Be (R) ...........ccien.n, Santly-Joy—=ASCAP
1. One More TOMOITOW s.oesonuacsosroccacorocanesesoencans Remick—ASCAP
3. One-zy, Two-zy (R) coucoiiieinniniinnineiiiii i, Martin—ASCAP
5, Personality (F) (R) cu.cevnrcrinennnennnanan, Burke-Van Heusen=—ASCAP
Some Sunday Morning (F) (R) .......coovviieiinnn, Harms, Inc.——ASCAP
Symphony (R) ......... et sea e s Chappell=—ASCAP
5. Tomorrow Is Forever (F) (R) . .Advanced=—ASCAP
5. Wait and See (F) (R) ......ceieivianiiennn . .Feist—ASCAP
3. Who's Sorry Now? (F) ..oiveeeinnivnnuni i eeioans . .Mills—ASCAP
2. You Won’t Be Satisfied (Until You Break My Heart) (R)....Mutual—ASCAP

RECORDS MOST-PLAYED ON THE AIR

Records listed here in numerical order dicated in this chart, other available ree-
are those played over the greatest number ords of tunes lsted here will be found in
of record shows. List is based on reports Most-Played Juke Box Records chart.

recelved by The Billboard from disk | (F) Indicates tune is from a fiim; (M)
Jockeys thruout the country. Unless in- ! indicates tunp 15 from 3 legit musical.
POSITION 1
‘Werks| Last | This GOlng Strong
to dute] Week | Week Lic. By
13 2 1. DOCTOR, LAWYER,
INDIAN CHIEF (F)...Betty Hutton......Capitol 220-=ASCAP
4 5 2. OH! WHAT IT
SEEMED TO BE......Frank Sinatra..Columbia 36905=«ASCAP
7 1 3. PERSONALITY (F)...Johnny Mercer....Capitol 230-—ASCAP
5 6 4. OH! WHAT IT
SEEMED TO BE .....Frankie Carle..Columbia 36892-=ASCAP
1 11 5. SYMPHONY ...... ...Bing Crosby...... Decca:18735-=-ASCAP.
10 3 6. LET IT SNOW! LET
IT SNOW! LET IT
SNOW! ..... veseeess Vaughn Monroe. Victor 20-1753==ASCAP
10 7 6. SYMPHONY ..... ....Jo Stafford..... ...Capitol 227==~ASCAP
13 13 7. DIG YOU LATER (A
Hubba-Hubba-Hubba)
I8 2 T Perry Como....Victor 20-1750==ASCAP
8. I'M ALWAYS CHAS.
ING RAINBOWS (F)..Perry Como....Victor 20-1788==ASCAP
10 9. YOU WON’'T BE SAT-
ISFIED (Until You
Break My Heart) ....Les Brown....Columbia 36884==ASCAP
14 4 10. SYMPHONY ......... Freddy Martin..Victor 20-1747—=ASCAP
1 — 11. SHOO-FLY PIE AND Stan Kenton..... . .Capitol 235=—=ASCAP
APPLE PAN DOWDY.
(Dinah Shore, Columbia 36943; Guy Lombardo, Decca 18809)
2 15 12. PERSONALITY (F) ..Dinah Shore....Victor 20-1781==ASCAP
14 10 13. I CAN'T BEGIN TO Bing Crosby-Carmen Cavallaro.......
TELL YOU (F) ...c..  tiiivien..s +.. Decca 23457—ASCAP
9 14. DAY BY DAY ...... Frank Sinatra..Columbia 36905—ASCAP
(Les Brown, Columbia 36945; Bing Crosby-Mel Torme, Decca
18746; Monica Lewis, Sighature 15009; Jo Stafford, Capitol 227)
1 -_— 14. DAY BY DAY........Jo Stafford........Capitol 227-=ASCAP
(See No. 144)
1 -— 15. SEEMS LIKE OLD
TIMES ....c.covuns ..Guy Lombardo....Decca 18737==ASCAP
1 — 16. SHOO-FLY PIE AND
APPLENPAIN DOWDY, Dinah Shore...Columbia 36943——ASCAP
(See No. 11) d
2 12 17. ATLANTA, G. A. ....Sammy Kaye......Victor 20-1795=~BMI1
3 14 17. LET IT SNOW! LET
IT SNOW! LET IT Woody Herman ...iccecocevecccocns
SNOW! .......... tessesscssansss.Columbia 36909—ASCAP
12 — 18. 1 CAN'T BEGIN TO
TELL YOU (F) ......Harry James...Columbia 36867~ASCAP

Coming Up

DOCTOR, LAWYER, INDIAN CHIEF (F).Les Brown......ses....Columbia 36945
LET 1T SNOW! LET IT SNOW! LET IT

SNOW! Lciveerrvnenososcnsonanssons Connec Boswell..... 0000000 Decca 18741

 Sunset and Vine
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@ RCA \/ICTOR &

with Russ Case and his Orchestra

ALL

(from the 20th Century-Fox
picture “Centennial Summer”)

IER

and

PRISO!
OF L

RCA VICTOR 20-1814

=—=— MARTHA STEWART

with Orchestra

DAY BY DAY ond TOMORROW IS FOREVER

(from the International picture “Tomorrow is Forever™)

RCA VICTOR 20-1828

HENRY "RED” ALLEN =—

and Orchestra
Featuring J: C. Higginbotham

DRINK HEARTY (But Stay with Your Party) and
Vocal by Henry “Red” Allen and Group THE CRAWI.

RCA VICTOR 20-1813

=== INTERNATIONAL HITS
NARCISO MARTINEZ, Accordion

with Guitar by Santiago Almeida

LAS PERLAS—Polka LA POLLITA—Polka
(The Pearls) (The Young Chick)

RCA VICTOR 25-1054

=== LIBERTAD LAMARQUE ===

——— e

LOS MUNEQUITOS —Tango (Little Puppets)

with Mcmo Mavurano clnd his Orchestra

Ml TAZA DE CAFE (My Cup of Coffee)

with Alfredo Malerba and his Orchestra
(both sung in Spanish)
RCA VICTOR 60-0322

|

|

|

l

I
l!

|
|
I

|

PART 2—The Billboar

BEST-SELLING SHEET MUSIC

according to greatest number of sales.
(F) Indicates tune is in a film; (M) indi-
cates tune is in legit musical; (R) indicates
tune is available on records.

Tunes listed are the national best sheet
music sellers. List {s based on reports
received from more than 20 jobbers in all
sections of the country. Songs are lsted

POSITION

Weeks] ast | This

to date[Week | Week
12

1 1. SYMPHONY (R) ................ vereriueeeenass .Chappell
3 6 2. OH! WHAT IT SEEMED TO BE (R) ............ .Santly-Joy
9 2 3. LET IT SNOW! LET IT SNOW! LET IT SNOW! (R) . .Morris
17 | 3 4. 1 CAN'T BEGIN TO TELL YOU (F) (R)..Bregman.- Vocco-Conn
io | 4 5. SOME SUNDAY MORNING (F) (R).............. Harms, Inc.
4 7 6. DOCTOR, LAWYER, INDIAN CHIEF (F) (R)..........
...................................... Burke-Van Heusen
5 5 7. IM ALWAYS CHASING RAINBOWS (F) (RY.......... Miller
6 8 8. AREN’'T YOU GLAD YOU'RE YOU? (F) (R).Burke-Van Heusen
3 —_ 9. PERSONALITY (F) (RY ... .............. Burke-Van Heusen
2 10 10. YOU WON’'T BE SATISFIED (Until You Break My
Heant) C(R) oo .ovoene  dpBmdme o oiih. « JEmearmes T amdd Mutual

BEST-SELLING POPULAR RETAIL RECORDS

Recbrds listed are those selling best in | according to greatest sales. (F) Indicates
the nation’s retail record stores (dealers). | tune is in a film; (M) Indicates tune is in
List is based on reports recelved from |a legit musical. The B side of each record
more than 700 dealers in all sections of [ is listed in italic.
the country. Records are listed numerically

POSITION

Weeks] Last | This
to date] Week IWeek

8 2 1. PERSONALITY (F) .......Johnny Mercer ....Capitol 230

If I Knew Then
3 3 2, OH! WHAT IT SEEMED TO
BE .........ccoetecvvee.w..Frank Sinatra....Columbia 36905

Day by Da
12 1 o DOCTOR LAWYER INDIAN
CHIEF (B) ..5a0 =" S5 Betty Hutton.......Capitol 220

I’'m Just a Square in a So-

cial Circle (F)

4 4 4. OH' WHAT IT SEEMED: TO
---------------------- Frankie Carle....Columbia 36892
As Long as 1 Lwe (F}
11 2 5. LET IT SNOW! LET IT
SNOW! LET IT SNOW! ....Vaughn Monroe..Victor 20-1759
When the Sandman Rides
Again
(Continued on page 120)

BEST-SELLING POPULAR RECORD ALBUMS

than 200 dealers in all sections of the
country. Albums are lsted numerically
according to greatest sales.

Albums listed are those selling best in
the nation’s retall record stores (dealers).
List {s based on reports recelved from more

POSITION
Weeks| Last | This
to date| Week [ Week
4 1 1. State Fair
Dick Haymes .........c.c0vevvinsecesenns...Decca A412
2 5 2. Showboat

Tommy Dorsey and His Orchestra ............ Victor P-152
7 3 3. Polonaise Album

Earl Wrightson-Rose Inghram-Mary Martha Briney and

Chorus (Al Goodman Ork) .................. Victor P-145
1 — 4. Serenade

Carmen Cavallaro ............... olole Brag ol ..Decca DA-415

(Italian Folk Songs)

Benny Goodman, Tommy Dorsey, Artie Shaw, Glenn
1 ETH =T R PSS, SSISIFIRIS =) . Victor P-146

BEST-SELLING REG()RDS‘BY CLASSICAL  ARTISTS

Records listed are those classical and | than 350 dealers in all sections of the
semi-classical records selling best in the | country. Records are listed according to
nation’s retall record stores (dealers). List | greatest sales.
is based on reports received from more

POSITION

Weeks] Last | This
to {I;lte]Week | Week
37 3 1.

J Chopin’s Polonaize
| Jose Iturbi .......c.ieiiiiieeireieneesessVictor 11-8848

16 l 4 2. Warsaw Concerto
I Sanroma Boston Pops ..........0.........Victor 11-8863
23 f 1 3. Clair De Lune
Jose Iturbi ............... J ..Victor 11-8851
44 5 4. Warsaw Concerto
_ Wallenstein, Los Angeles Philharmonic Ork...... Decca 29150
29 & 5. Warsaw Concerto

Mathieson, London Symphony .......... Columbia 7490-M

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Albums listed are those classical and | more than 200 dealers in all sections of the
semi-classical albums selling best in the | country. Albums are listed according to
nation’s retail record stores (dealersy.|greatest sales.

List Is based on reports received f{rom

POSITION
Weeks| Tast | This
to date! Week | Week
33 1 1. Rhapsody in Blue

Oscar Levant, Philadelphia Ork, Eugene Ormandy, con-

ductor ......... csefiiiiiasssssssacasss.Columbia X-251
2 1 2. Chopiniana
Dimitri Mitropoulos, conductor; the Robin Hood Dell
@FAR 00000 3000000000 0000000 a0 . .Columbia MM-598
_— 3. Rachmamnoff Concerto No 2 in C Minor
Rachmaninoff, Philadelphia Ork .......... X . Victor M-58

3 4. The Swan Lake (Tchaikowsky)
Vladimir Golschmann, conductor; St. Louis Symphony

............... cetiiiieneeineiei.. .. Victor DM-1028

34 2 5. Rhapsody in Blue
Sanroma (Piano) Boston Pops .............. Victor DM-358

3 = 5. Rossini Overtures
Arturo Toscanini and NBC Symphony Ork ....Victor DV.2
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greatest play In the nation’s juke boxes. | title of each of the most played records
List Is based on more than 500 reports re- | are other available recordirgs of the

ceivad direct from operators in all sec- | same tune.
POSITION .
Weaks| Last | This Gomg Strong

to dute| Week | Wecek
9 1 1. LET IT SNOW! LET IT SNOW! LET IT SNOW !==Vaughn
Monroe (Vaughn Monroe-The Norton Sisters)....Victer 20-1750
(Connee Boswell-Russ Morgan, Decca 18741; Danny O'Nelil,
Majestic 7162; Woody Herman, Columbia 36909; Bob Crosby,

ARA 129) ‘ro
] 5 2. OH! WHAT IT SEEMED TO BE—Frankie Carle (Marjorie 3 Ol‘Ches
Hughes) ...... 00000 veessees..Columbia 36892

(Frank S:mtra Co]umbza. 36905 George Paxton Majestic
7164; Dick Haymes -Helen Forrest Decca 23481; Charlie
Spivak, Victor 20-1806)
| 2 | 3. DOCTOR, LAWYER, INDIAN CHIKF (F)—Betty Hutton
| | (Paul Weston Ork) .........cco00unnn .Capitol 220
(Horgy Carmichael, ARA 128 Le: Brown Columbla 36945)
16 4 4. 1 CAN'T BEGIN TO TELL YOU (F)==Bing Crosby-Carmen
Cavallaro .....cccvnennnnn .Decca 23457
(Andy Russell, Capitol 221 Harry James Columbla. 36867,
Sammy Kave, Victor 20-1720)

5. PERSONALITY (F)—Johnny Mercer..............Capitol 230
(Dinah Shore, Victor 20-1781; Pearl Bailey, Columbia 36930;
Helen Carroll-The Satxsiyers, Victor 20-1807; Bing Croshy,
Decca 18790)

13 3 6. SYMPHONY—Freddy Martin (Clyde Rogers)....Victor 20-1747

{Marlene Dietrich, Decca 23456, Benny Goodman, Cglumbia

9 36874; Jo Stafford, Capitol 227; Danny O’Nell, Majestl* 7162;

Guy Lombardo, Decca 18737; Bing Crosby, Decca 18635; Phil

Moore Four, Musicraft 15048; Harry Cool, Signature 15007,

Barry Wood, Cosmo 469; Jean Sablon, Decca 400024)

5 9 7. YOU WON'T BE SATISFIED (Until You Break My Heart)

—1Les Brown (Doris Day) ............ w..e0..Columbia 36884

(Perry Como. Victor 20-1788; Louis Prima, Majestlc 7144)
3 10 k 8. OH! WHAT IT SEEMED TO BE—Frank Sinatra (Axel

12

Here's Carle playing his own

hit tune —and digging the

profits wherever it's featured.
Oh! What It

Seemed to Be!
Vocal chorus by
Marjorie Hughes
together with
As Long As ! Live
Vocal chorus by Paul Allen

Stordahl Ork) ...... eeeatsieisasnassasssess.Columbia 36905
| | Y('See No. 2) o o o 5
9 8 8. SYMPHONY—Bing Crosby (Victor Young Ork)....Decca 18735
! { (See No. 6) COLUMB'A
5 12 I 9. YOU WON'T BE SATISFIED (Until You Break My Heart)

—Perry Como-The Satisfyers (Russ Case Ork)...Victor 20-1788

36892

H | (See No. 7)
9 7 || 10. SYMPHON?’—Benny Goodman (Liza Morrow)..Columbia 36874
i {(See No. §)
11 7 11. I'M ALWAYS CHASING RAINBOWS~—=Perry Como (The
Satisfyers-Russ Case Ork) .. veeesosVictor 20-1788
i

(Dick Haymes-Helen Forrest, Decca. 23472 Continental Dance
Ork, Continental C-1170; Harry James, Columbla 36899; Ted
Martin-The Mack Tl'l‘pletS De Luxe 1006; Barry Wood
Cosmo 469; Guy Lombardo, Decca 18789)

3 14 12, 'M ALWAYS CHASING RAINBOWS (F)~=Harry James

(Buddy DiVito) ...cc...vveeeroerarsersssa.cColumbia 36899
(See No. 11)
2 |13 | 13. SEEMS LIKE OLD TIMES—~Guy Lombardo (Don Rodney-
| The Lombardo Trio) ...... veeesesssDecca 18737

(Vaughn Monroe, Victor 20 1791 The F‘ive Red Caps, Davis
2101; Thelma Carpenter, Majesttc 1030; Kate Smith, Co-
lumbia 36950)

14. LET IT SNOW! LET IT SNOW! LET IT SNOW!—Wood

|
1 =] y
| | Herman ........ evesssssiensnsassnsanssss.Columbia 36909
| {See No. 1)
1 —_ 15, ATLANTA, G. A.—Sammy Kaye (Billy Williams).......
................................... «eeasesaVictor 20 1795
(Woody Herman, Columbia 36949)
7 13 16. SYMPHONY—Guy Lombardo.......c.c.ceusssr0...Decca 18737
| | (See No, 6)
13 14 17. DIG YOU LATER (A Hubba, Hubba, Hubba) (F)—Perry
Como (The Satisfyers-Russ Case Ork)......... Victor 20-1750
15 14 18. 1 CAN'T BEGIN TO TELL YOU (F)~Harry James (Ruth
| Haag) ........ e ere e vetesssesessssColumbia 36867
| (See No.
13 —_— J 18. WAITIN FOR THE TRAIN TO COME IN—Peggy Lee....
0000060000 d000M™H000060000000000000000000 .....Capitol 218
(Harry James, Columbia 36867 Louls ana Majestlc 7156;
Johnny Long-Dick Robertson, Decca 18718; Celestlne Stewart
and The Charmers, Hub 3006; Monica Lewis, Signature 15010;
Pat Kay, Urban 107)

MOST-PLAYED JUKE BOX FOLK RECORDS

Records listed are folk records most | more shan 500 reports received direct from
played in juke boxes. List is based on | operavors all over the country.
POSITION
Weeks| Last | This
to date| Week | Week

6 1 1. GUITAR POLKA ..........Al Dexter ......Columbia 36898
3 2 2, SIOUX CITY SUE ........Zeke Manners ..Victor 20-1797
6 3 3. SIOUX CITY SUE ........Hoosier Hot ShOtS +vvurnas
I wevevsisensnasess.Decca 18745
4 | = 4. HONEY, DO YOU THINK
i IT'S WRONG? ....cc00v...Al Dexter ..... Columbla 36898
20 5. SIOUX CITY SUE ........Dick Thomas ....National 5010
2 —_— 5. SILVER SPURS (On the
| Golden Stairs) ..... .Gene Autry . .Columbia 36898
4 — 6. SIOUX CITY SUE . . Tiny Hill .... .Mercury 2024
1 }— 6. DETOUR .......cneuussenes Wesley Tuttle ......Capitol 233

Push these two big ones for smash cash!

MOST-PLAYED JUKE BOX RACE RECORDS Order no frm your nerest Columbia Distrikutor!

Records lsted are race-type disks most | based on more than 500 reports received
played in the nation’s juke boxes. List is | direct from operators all over the country.
POSITION
Weeks! Last | This
to date’ Week | Week

......... veesse..Philo P-112

9 1 | 1. BUZZ ME veeas Louxs Jordan ......Decca 18734
7 3 2. DON'T WORRY "BOUT TH

MULE ............0 e Louis Jordan ......Decca 18734
2 2 3. HEY! BA-BA- RE-BOP ....Lionel Hampton ..Decca 18754
3 4 4. DRIFTING BLUES ........Johnny Moore’s Three Blazers. .

|
1 ‘ —_ 5. RECONVERSION BLUES ...Louis Jordan ......Decca 18762
7 | 5 1 6 GOTA RIGHT TO CRY .... Joe Liggins ......Exclusive 210
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A WOW-ZY OF A HIT-ZY
BY PHIL~ZY HARRIS

Now, another sensarional ARA hit to top
the rezord breaking. sales of PHIL HARRIS'

“Dark Town' Pokes Club”™ and “That's

What Like About The South”. bn‘ly ARA

has *ONE-ZY: TWO-ZY", a¢ introduced
on the Jack Benny — Lucky Strike Show
by PHIL HARRIS, backed by “SOME
LITTLE BUG". Order
ARA record No. 136

today! It's.a hot-shot!

RECORDS
ARA Inz., 5655 Wilshire Blvd. + Depy, Be 3,

Les Angeles 36, Cafif.

NEW YORX, CHICAGO. WASHINGTON, PITTEBURGH, BOSTON, DALLAS. HOLLYWOOD

PART 3—The Billboar

ADVANCE RECORD RELEASES

supplied in advance by record companies.
mately two weeks In advance of actual | Only records of those manufacturers vol-
release date. List is based on information | untarily supplying information are lsted.
A BELL FOR NORVO..........c....0n Slam Stewart Quintet...Continental 10002
AH! LE PETITE VIN BLANC—Valse

Musette (Ah, for a Little WhiteGreta Keller (Victor Continental Ork)..

Records listed are generally approxi-

Wine!) . ii.vvineriantoncnnocransiss sessssscns Victor International 26-7001
ALGUNA VEZ.......... 0000000000000 Roque Carbajo-Miguel Aceves Mejia
(Juan S, Garrido Ork)....Peerless 2181
ALL THROUGH THE DAY........ ...Dick Haymes-Helen Forrest (Earle
Hagen Ork).............. Decca 23528
ALONE AGAIN (Ya Snova Adinok)....S. Foullon-Zarkevich Ork........ Seva A-4
AMORDE LOSDOS.....covnennn ++.0+Gilberto Parra-Juanita Escoto.........
........................ Peerless 2171
AROUND AND AROUND AND Eddxe Cantor-Nora Martin (Albert Sack
AROUND .......c.viiiviinenens rhrOrk). ... hiiiiiie Decca 23529
ASHBY DE LA ZOOCH (Castle Abbey) The Merry Macs..vovennns ..Decca 18811
BABES IN TOYLAND ALBUM. ... ...t iiintiinninaniinninnnns Decca DA.419
Finale: (1) He Won't Be Happy TilKenny Baker-Karen Kemple (Alexander
He Gets ITbeeeerevenenensreoeecnnonnse Smallens dir. Ork and Chorus)..........
.............................. Decca 23490
Floretta sovvccevnneenens sessessescns. . Kenny Baker (Alexander Smallens dir,
Ork and Chorus).............. Decca 23491
Go to Sleep, Slumber Deep...... 000000 Kenny Baker-Karen Kemple {(Alexander
Smallens dir. Ork and Chorus)........
............................... Decca 23493
Hail to Christmas (Opening , ChorusAlexander Smallens dir. Ork and Chorus
O ACHETIN - olele e oga o) elelolslele[olelols s o e elsle|elolteloleele e lole e oo o] o= e | T ipa e R - B Decca 23494
I Can't Do the Sum............ ......Karen Keniple (Alexander Smallens dir.
Ork and Chorus).............. Decca 23492
March of the TOVS...ciieeeviennnnns Alexander Smallens dir. Ork..... Decca 23493
Opening and Never Mind Bo Peep, WeKenny Baker-Karen Kemple (Alexander
Will Find Your Sheep .. Smallens dir., Ork and Chorus).......

........................... ..Decca 23490
. Alexander Smallens dir. Ork.....Decca 23494
Alexander Smallens dir, Ork..... Decca 23493

Song of the Poet...
The Military Ball..

Toyland ..v..iiiceeissnnccacnrnovsnnas Kenny Baker (Alexander Smallens dir,
OFR) ... dimhe e B Fmaeeooss s Decca 23491
BABUSHKA (Smiy Platochek) vseosessS. Foullon-Zarkevich Ork. .Seva A-12
BEGIN THE BEGUINE......0e0.0000..Cliff Lange and Ork..... Pan American 73

COME RAIN OR COME SHINE vveea. Tommy Dorsey (Sy Oliver).Victor 20-1819
CON TODA EL ALMA..........s.s...Guillermo Dominguez-Hermanaz Herna-
dez (Absalon Perez Ork). .Peerless 2169
CONVERSING IN BLUE..............Benny Morton’s All Star..... Blue Note 46
CORRIDO DE LUPE VELEZ..........Alfonso Cordero-Martin & Malena......
....................... Peerless 2161
CRUEL AMOR. ... ..ccenssesessesesssSalvador Bolanos-Hermanas Hernadez
(Absalon Perez Ork)..... Peerless 2169
CUANDO TE VAYAS....vccesses0e000Ernesto Dominguez-Hermanas Hernadez
(Juan S. Garrido Ork) ... .Peerless 2175

DROP ME OFF IN HARLEM.......... Charlie Barnet.............. Decca 18810
EVERYBODY KNEW BUT ME. Ginny Simms.ceereerinranncan. ARA 132
EL CAPULINEROD.....c0icoterrocossovcesiatscatonncncns o . .Peerless 2218
El. CARRETEROD........... 0 Plerless 2218
FULL MOON AND EMPTY ARMS. aoo mn .................. ARA 132

FULL MOON AND EMPTY ARMS..... Frank Smatra (Axel Stordahl Ork).....
..................... Columbia 36947
GET READY TO MEET YOUR MAN. ., James (Beale Street) Clark.Columbia 36948

GIVE ME THE MOON OVER Guy Lombardo (The Lombardo Trio)..
BROOKLYN ........ 0000b0A0000000, 000000000000 000006010000 Decca 18809
GULF COAST BLUES......... sl Charlie Barnet.............. Decca 18810

HARRIET .....v:0000sses00sssess0..Red Foley-Roy Ross and His Ramblers..
......................... Decca 9003

HILOS DE PLATA....ciitverannonons Alberto Dommguez (Abel Dominguez

Ork)..oiieinninennnns Peerless 2229

HORCHATA .....oe00000aanas vessess Alberto Valdes (Absalon Perez Ork)...
....................... Peerless 2229

1 OPENED MY MOUTH TO THE LORD. Selah Jubilee Quartet. ...Continental 6010
1 WISH I HAD NEVER MET SUN-
SHINE (and Sunshine Had Never Roy Rogers (Morton Scott Ork).......
Met Me)....oovveennnnn 00000000000, BOOO0EO00D000.aAA0 00000, Victor 20-1815
I'M IN LOVE WITH TWO Harry James (Buddy Di Vito).........
SWEETHEARTS .....0v00ureas0esos  stetetecesaoncennonans Columbia 36933
I'M JUST A LUCKY SO-AND-SO. 00da0 Enoch Light (Patsy Garrett).,........
.................... Continental 1173
IN LOVE IN VAIN.....oveeeeersses. . Dick Haymes Helen Forrest (Earle
Hagen Ork).......... .Decca 23528
IN THE MOON MIST.....cee........Les Brown (Doris Day)...Columbia 36961
INUTILMENTE .cvevvvons «+ A, Nunez De Borbon- Mana Alma (Juan
S. Garrido Ork).......... Peerless 2122
IT'S THE SAME OLD SHILLELAGH.. .John Ryan (The Sportsmen Quartet and
Ork).ceevenennneaason. Victor 20-1827
IT'S THE TALK OF THE TOWN.....Benny Goodman (Art Lund)...,.......
000000600000065 o Columbia36955
IT°’S THE TALK OF THE TOWN .« oeoJan Savitle s sesssoseenssnnnee ARA 134
KEEP RIGHT ON DOIN’ (The Things Tab Smith and Ork (Tab Smith .......
That You're Doin’ to Me) .. cceeecnoes  consvenecs. veees...Southern 124
LA RASPA. ..o vevenennnns eere Juan'S. Garrido Ork..vss.. . Peerless 2238
LAUCHING ON THE OUTSIDE (Crying
on the Inside)............. «eee The Merry Macs..vs0vv.....Decca 18811
LAUGHING ON THE OUTSIPE’ (Crying
on the Inside)............ eessasses Teddy Walters {(Lou Bring Ork).ARA 135
LOVE ME OR LET ME BE. teesenesessJames (Beale Street) Clark.Columbia 36948
McNAMARA’S BAND. eresseesesesJohn Ryan (The Sportsmen Quartet and

Ork)........... s eeee. Victor 20-1827
MAKE ROOM IN YOUR HEART.FOR
A FRIEND.....T......... cees Elton Britt............... Victor 20-1817
MEXICANO HASTA LAS CACHAS ... M. Esperon-E. Cortazar-Pedro Infante..
..................... ..Peerless 2236
MIDNIGHT PIANO ALBUM........... Cliff Jackson-Don Frye...... ....Disc 706
Let's: Gel Together.. ... . afceeue ceaneraareeeuacens baleea ghiimieesoonns
Man In the MOOD ... iieiveiiieiirerosuiioreoooianenronass
Memphis Blues......... ele)eloololeelatoRtTe ol lEie o o oo T o
Ted| fOr TWO.\eieele oiale olsclaioleloiololololel SEMs ol olololeolele @ ieTe alil- olale slal
Voulez-vous ........cciiiiiieinnns ©600000000000D FFHEA0DEBAG
You Took Advantage of Me......coieiiiiiininennnenionnns
MORN’ PATROL POLKA.............The Polka Kings..... «..Continental 1172
MORNING BLUES............v00 ++. Tab Smith and Ork......... Southern 124
MY POOR LITTLE HEART IS Red Foley-Roy Ross and His Ramblers. .
BROKEN . .i0tetusacnrerassrsseses eatososusnsosssosnoansnnes Decca 9003
NUEVA VIDA. ...t iiiiterontnnnnnss Gllberto Parra-Juamta Escoto......
........... 0C00C0D0 000D G .Peerless 2171
ONE-ZY TWO-2ZY (I Love You-zy)..... Eddie Cantor........... Pan American 71
ONE-ZY TWO-ZY (I Love You-zy).....Kay Kyser (The Moonbeams..........
..................... Columbia 36960
ONE-2ZY TWO-ZY (1 Love You-zy).....Freddy Martin (The Martin Men)......
................. ...Victor 20-1826

ON THE, UPSIDE LOOKING DOWN....Slam Stewart Qumtet Continental 10002
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RECORD POSSIBILITIES

try into best selling, most played or most
heard features of the Chars,

In the opinion of The Billboard music
staff, records listed below are most likely

bt oG )
: T 9
to achieve popularity as determined by en-

ONE-ZY, TWO-ZY, I LOVE Freddy Martin and His Ork, Vocals by 346 | STAY BROWN ALL YEAR

YOU-ZY ...............the Martin Men (Victor] ROUN
Phil Harris (ARA 136) 4 BT ;
Eddie Cantor With Clitf Lange Ork, / _ AWHO PUT THE BENZEDRINE
(Pan-American 71) ; IN MRS. MURPHY'S

This sllly symphony leaped out of a West Coast nowhere right into the number 13 : : OVAL'"NE
slot in the Honor Roll of Hits. It looks like America has got itself & new menace. ’
Reason all three platters are listed here as possibilities, is they're all good jobs,

with Martin having the edge both in the vocal job of the Martin Men and in the 4 i HO' OIN* STE.

ork treatment. Harris disk is cute as the well-known button. Cantor is 2 : 3y WHO S GOIN STEADY
powerful entertalnment name and if the Pan-American indle can press enough ¥ W|TH WHO

records and get around fast enough the Cantor ““One-zy’’ should go too. Cantor : . : Y

isn't nearly as bouncing and vivacious as he's been in the past, bui the average WHAT'S HIS STORY

disk buyer won't notice that too much. And tune 100ks like it will carry them all,

RED RIVER VALLEY.....Andrews Sisters With Vic Schoen Or-
chestra ..................Decca 18780 Y é‘?

Here are those girls again with something that will be standard In every tavern : z
and sughr bowl, wherever there's a four-by-four plank to dance on dreamily, HARR,Y
wherever there are booths for brooding. Lou“Kmnox has arranged this Western :
classic into as tasteful a slow dish as the Sisters have ever had. The Vic Schoen / R y
outfit combines shrewdly with a chorus to make this side a must. Flipover, : " (f/ne MFJ&@)
“patience and Fortitude” is a comer in its own right, with the girls giving it the %
out-and-out revivalistic treatment it needs to push it into the ‘‘Jubilee’” class, & - ¢

; _ » GIBSON

RECORD REVIEWS

Lightface portion of reviews is intended | users. Boldface portion 1s intended for
for informatlon of all record and music | guidance of juke box operators.

SHORTY THOMPSON (Mercury)
Who Broke the Lock on the Henhouse Door?—FT; V. Yonder Where the Blue
Begins—W; V.

This vocal and Instrumental threesome, Shorty, Sue and Sally, debut on records
with the above release after a decade in radio around the Denver area. “Who Broke
the Lock?'' gets solo treatment from Shorty, himself, while the two gals join him for
the harmony lyricing on the reverse. Instrumental backing is by an eight-piece
gingtt th:;t sounds lots like the unit Gene Autrey uses on his radio shows, and that

't bad.

A double-header for folk tume locations.

BUDDY MORROW {Mercury)
Jeclousy—FT; B. Lullaby—FT; V.

Prudent palring here has Buddy Morrow (Moe Zudikoff, of the J. Dorsey ork)
making his initlal waxing with “Jealousy,” a semi-clasSic that’s getting widespread
attention from several other firms, and “Lullaby” the Brahms version, both done in
an extremely danceable and listenable manner. Leader's mellow tramming is fea-
tured on both sides, with Helen Manning doing the piping on *‘Jealousy.” Band, &
15-plecer, shows considerable polish for a new crew.

“Lullaby,” always a concert fave, bears watching in this popular version,

CONNIE HAINES (Mercury)
Sheo-Fly Pie and Apple Pan Dowdy-=FT; V. Do You Love Me?=FT; V.

Radio fronter and arranger Johnny Warrington leads la Hatnes' accompanists,
providing a background on both sides that is reminiscent of the scorings that gave
thiz diminutive chirp her rise to solo status. “Shoo-Fly Pie” is just the right material
for this chirp, but the reverse hasn’t eVen hit the market and even When it does,
chances are good that it won't disturb the leaders.

“Shoo-Fly Pie” will rate with any version of the tune, but the reverse is a weakling.,

BUDDY RICH (Mercury)
Dezperate Desmond—FT; V. You've Got Me Cryin® Again—FT; V.

Plenty of curiosity has been aroused by talk in the trade about Buddy Rich's
new ork and this record should show that the ex-TD sideman has a better-than-average
crew when compared to its cohorts. “DD" Is a breakneck instrumental cn the order
of the number TD made featuring Rich, and should please the thumper's fans, Re-
verse Is a very sweet version, with some striking arranging ideas, of an oldie that's
slways good, with Dorothy Reid, ex-name band chirp, handling the words.

“Desperate Desmond” for jukes where J-bugs jump, while the pairing will go
mosf anywhere.

COUNT BASIE (Columbia)
Patience and Fortitude—FT; VC. The Mad Boogie—FT.

Count Basle crashes thru with a couplet that should soar the band’s stock high in
hot disk circles. With plenty of rock in their rhythins and powerhouse in their blowing,
it’s one of the best samples of that Basie drive brought to the disks in many a spin.
The riff pattern of ‘Patience and Fortitude” is cut for the Count’s style, providing
plenty of expanse for the maestro’s keyboard fingering and the tenor saxer's noodling,
not forgetting the band’s sock ensemble tootling. And for added measure, there is the
chesty chanting of blues shouter Jimmy Rushing. Flipover provides the Count a field
day. With the band’s biting figures cutting thru on the releases and endings, the
Basle piano rides high all the way for his own and Buster Harding's fashioning of
«“The Mad Boogie,” which is a jump blues rider.

Commercial catcher in “Patience and Fortitude,” but the legion of Basie fans will
run wild in keeping the phonos lit for “The Mad Boogie.”

TOMMY DORSEY (Victor)
Where Did You Learn To Love?—FT; VC. Come Rain or Come Shine—FT; VC.

The haunting indigo mood appeal of a ‘Stormy Weather” has been captured again
by Harold Arlen. He, together with Johnny Mercer, has given Tommy Dorsey 2
sure-fire saga in “Come Rain or Come Shine’ from the “St. Louis Woman” musical.
And in the slow drag tempo that best brings out the earthy qualities of the chant, TD
keeps it sizzling all the way from Sy Oliver’s husky lyric projection against a setting
sparked by Charlle Shaver’s growl Gabriel horn, to the ensemble session garnished
with the maestro’s own sweet tram slides. The Dorsey trombone again plays to tonal
perfection for another striking hit potential in the Styne-Harris-Cahn ballad attraction,
«“Where Did You Learn to Love?,” which is wrapped up in only 16 mesasures, The
1yrical question is set forth with smooth romantic singing by Stuart Foster, blending
bis bary with the rich harmonies of The Sentimentalists.
Chalk up a double-header for TD.
(Continued on page 120)
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These Fast-Se

PEE-WEE RUSSELL'S

lling Re

E NOW:

cords

ity Shige
Df:e:\s From
our N .
Pressing
plant

SPA Pitchto MPPA
Ready in a Month

{ DINAH
R BABY, WON'T YOU
RHYTHMAKERS. ..,.... MRS1000 (sipy, woxx you
With Max Kaminsky, Dlcky Welis, Al Gold, B g
Zutty Singleton, James P. Johnson, Freddie HRS 1001 [T%E‘{l;%éléslﬁkggm
Green, Wellman Braud. ZUTTY’'S HOOTIE BLUES
PEE-WEE, ZUTTY AND s 1ogg [ETEEOUD A nEw mavy
JAMESP................ \F'paBy (0¥ Loves mx
REX STEWART'S BIG 4.. HRS 1003 {Lo% cormon o
With Barney Bigard, Django Relnhardt, Bllly
NIGHT WIND
Taylor. HRS 1004 SOLID ROCK
i SAME OLD SHEAVES
BRICK FLEAGLE’'S ORCH. HRS 1005 {A SLIGHT CASE OF THE
Featuring the all-star 18-plece band written up | SHAKES
In Time Magazine, playing four unlque Fleagle DOUBLE DOGHOUSE
arrangements. HRS 1006 PASTICHE
{ HILI CON CARNEY
SANDY WILLIAMS' BIG 8. HRS 1007 {gHir con car
WIth Joe Thomas, Harry Carney, ‘‘Cue Porter,”
Jimmy Jones, Brick Fleagle, §ld Welss, Shelly HRS 1008 {A%T;&n¥ogl~};§EE%N
Manne. SUMPIN’ JUMPIN’
ROUND HERE
A MONDAY DATE
HRS 1009 1OFF TIME BLUES
SBLUES IN THIRDS
EARL HINES PIANO KRS 1010 (B < In "hos
PANTHER RAG
SOLOS ................. HRS 1011 [Zaxaee 3
JJUST TOO SOON
HRS 1012 1CHICAGO HIGH LIFE
J. C. HIGGINBOTHAM'S
DUTCH TREAT
BIGS8................. . HRS 1013 {A [FENNY FOR YOUR
With Sldney De Paris, Tab Smith, Cecil Scott,
Brick Fleagle, Bllly Taylor, JiImmy Jones, Dave
Tough.
{MUDDY MISS
OLD JUICE ON TEHE
JIMMY JONES' BIG 8.... '™ 1014 {35
With Harry Carney, Lawrence Brown, Otte Hard- {Dliﬁ)l’l.;l{lll;:l"URE FROM
wlck, Ted Nash, Joe Thomas, Bllly Taylor, :
’ ' A WOMAN’'S GOT
8helly Manne. HRS 1015 i RIGHT TO CHAI%GE
HER MIND
JOE THOMAS' BIG 6..... HRS 1016 {mee stecer =
With Lem Davls, Ted Nash, Jimmy Jones, Blily
Taylor, Denzll Best.
. NO BETTER FOR YA’
EABE MATHEWS—VOC&IS HRS 1017 [HE’S GOT SO ﬁucn

with

JOE THOMAS' BIG 6.....

5 "\é‘::/\ ..:;/\\

4 H,R.S. O

(Blues)

WRITE FOR CATALOG OR

ORDER PIRECT FROM-=
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303 FIFTH AVENUE

NEW YORK 16,N.Y.

NEW YORK, March 2.—Within a month
the contract committee of Songwriters’
Protective Association will have finished
its proposed draft of a form contract to
be negotiated with Music Publishers’ Pro-
tective Association, and will submit the
draft to the SPA exec counclil for debate
and revision. After the exec council has
worked over the draft, a date will be set
for opening of bargaining between SPA
and MPPA for, the new form contract.

SPA naturally will include in its pro-
posals to MPPA many provisions calcu-
lated toremove penners’ current anti-pub
gripes. One of the hottest items will be a
new scale of sheet royalties. (See past
issues of The Billboard).

J. Fred Coots this week replaced Jimmy
McHugh as a candidate for the SPA exec
council. McHugh, in declining to run,
stated that he would be unable to devote
the necessary time to the job.

“Day Before Spring” Tunes
Given MGM-Feist Green Light

NEW YORK, March 2.-—Tunes from
first Broadway score to be held back by
a music pub in many a moon, Day Before
Spring, have finally- been cleared by
Harry Link, of Felst Music. Staff is now
ready to drive on wvarious dittles in-
volved.

Spring songs, authored by Alan Jay
Lerner and Frederick Loewe, were held
back by Felst at request of MGM. Studio
suddenly discovered that Johnny Mercer’s
Atcheson, Topeka and the Santa Fe
was a wild fire hit. Since Atcheson was
heavywelght entry in MGM’'s Harvey
Girls film, studios put the pressure on
that tune and Feist shelved Spring score.

Now that Harvey Girls is wrapped up,
Feist Is heave-hoing on A Loaf of Bread,
a Jug of Wine and Thou and You hdven't
Changed at All, both from the legiter.
Records set include Woody Herman and
Kate Smith on Columbia, Georgie Auld
on Musicraft and Thelma Carpenter on
Majestic.

Town of 6,000 Pays $3,500
For Phil Spitalny Gals

NEW YORK, March 2.—Phil Spitalny
and his 45-gal orchestra play Flora, Ili,,
on March 28. It's just a town of 6,000,

but the natives managed to come thru.

with the price of the ork—$3,500,

Deal was put thru owing to pressure
by the Flora Business and Professional
Women’s Club, which decided it wanted
a personal appearance by the band no
matter what the price. Charles A.
Crowder, publisher of The Flora Sentinel,
contacted Spitalny’s sponsor, General
Electric, and found his fears were true
regarding the price of the band. The
dough was raised by 60 women, who de-
scended upon Flora's business establish-
ments and pried loose the cash to under-
write the venture. Crowder figures
there’ll be an attendance of 2,500 in the
high school auditorium, and no passes.

Barten-Black and White
Tune-Disk Squabble

HOLLYWOOD, March 2.—Barton Music
Corporation is squabbling with Black
and White Record Company here over
involved situation centering around tune
Something Old, Something New. Barton
bought song from writers George Tibbles
and Ramey Idress February 23, but two
days previously, Black and White records
of ditty by Will Osborne ork were being
played on local disk shows. Seems who
is going to sue whom for what.

In the meantime Barton has changed
name of song to Here Comes the Bride
and is shooting for a Frank Sinatra plat-
ter of it on Columbia. Barton is Sinatra’s
pub firm.

20th-Fox Wins on Appeal
In Alex’s Ragtime Suit

ST. LOUIS, March 2.—Twentieth Cen-
tury-Fox won its appeal in Circuit Court
here this week when the judges decided
that the U. S. District Court had erred
in finding for Marie Cooper Oehler
Dieckhaus in her squawk that the film,
Alexander’s Ragtime Band, infringed on
something she’d once written called Love
Girl.

Plaintiff’s gimmick was that her idea
had been the first to embody a series of
pop songs.

RCA-Victor Workers
GE Sympathy ‘Walk’
Nicks Disk Output

NEW YORK, March 2.—RCA-Victor
plant in Camden, N. J, lost a half day’s
production last week when workers
walked out on Thursday (February 28)
to join afternoon picket lines made up
of General Electric employees on strike
in Philly.

Loss in pop disk production for the one
afternoon workers were out was placed
by Victor officials here as exceeding 40,
000 platters.

Longhair tallow cut-down figured con-
siderably higher.

Bart on AFM Carpet
Re Bradshaw Holler

NEW YORK, March 2.—Booker Ben
Bart was on the American Federation of
Musicians’ carpet this week when a com-
plaint of band leader Tiny Bradshaw
against his road manager, Dick Boone,
produced allegations which excited the
interest of the union. Bradshaw is sald
to have beefed that he was being cut
In the nelghborhood of 40 per cent and
was in effect on a weekly salary, with
his management assuming the position of
an employer.

For a while the rumor was rife that
Rex Riccardi, of the AFM, had told Bart
that his booking license would be re-
voked, but as of Friday (1) no such
action had been taken. Meanwhile peo-
ple close to Bradshaw and Bart assert
that a sum in the vicinity of $15,000 is
involved in the maestro’s holler.

Asked by The Billboard if his booking
license was a thing of the past, Bart
sald: “You'll have to ask the union.”
Associated with Harry Lenetska in Unie
versal Attractions here, Bart also has
an arrangement with the Ink Spots.

New Idea Disker Seeks Press

NEW YORK, March 2.—John Peyser,
formerly with the National Broadcasting
Company and more recently with the
Office of War Information radio opera-
tion in Luxembourg, is back in town and
hustling around looking for a record
pressing plant to handle new disk idea
he has, details for which are not ready
for announcement. With pressing fa-
cilitles what they are, Peyser hasn’t had
much luck as yet.

Springfield Aud Plays Names

SPRINGFIELD, Mass.,, March 2.—
Springfield Auditorium here is buying
name bands for Sunday dates. Billy Eck-
stine 1s skedded to work spot tomorrow
and Vaughn Monroe will play it Sunday
(17). Spot bhooked by Frederick Bros.’
Music Corporation, tho both Eckstine
and Monroe were inked thru split com-
mission arrangement with the Willlam
Morris Agency.

CUT TRAVEL (OST!

SAVE UP TO $12,000 PER YEAR

ORCHESTRAS—SHOWS—
ENTERTAINERS

OPERATE YOUR OWN BUS
20 to 33 passenger capacity, with
over 1,000 cu. ft. of baggage space

FOR SALE OR LEASE
CONVENIENT TERMS

TRANSPORTATION EQUIPMENT
BROKERS COMPANY

180 West Washington Street
CHICACO 2, ILLINOIS
(Phone: Randolph 7244)
Cable Address: TRANS EQUIP

WANT

Trumpet, good tone, play muted; tenor, good tone,
double pretty sub-tone clarinet; male ‘ballad vocallst
doubling bass or guitar, 2 or 4 beats., All must
read well, fare plenty. Play softly and be unlon,
sober, senslble, Small, sweet combinatlon with a
beat. Long location. State lowest salary. All tax,
transportation  furnlshed. Contact GORDON
GEORGE, General Dellvery, Columbla, S. C.
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Special Announcement

URAB Takes Great Pleasure in Announcing
the Return of Its Song-Stylist

JACK ALLYN

From the armed forces, for whowm he served in
his regular line of duty, as well as with many
U. 8. Marine theatrical units in the South
Pacifis.

We are sure that our Jack Allyn fans will be
glad to learn of his return and will want his
superlative renditions of their songs as in the
past. Send for our literature and catalog on
prices for recordings and other services,

(URAB)-BB-A

245 WEST 34TH ST. NEW YORK 1, N. Y.

music |

YOU
FEEL

COURTNEY

records
Retail .. ....50¢

Write for catalog

e

1424 E. 78TH STREET
LOS ANGELES
CALIF.

JACK WEND

AND Hi 2
$eaturing

VEL

MURIEL RA

Held Over
SCHROEDER HOTEL
",ﬁ""‘

MILWAUKEE.

Save Money
on Midwest Shipments

RECORDS
PRESSED

® Immediate Service
® All New Equipment

For Prcies, Write or Wire

BLUE STAR RECORDS

2211 Cottage GCrove Avenue
Des Moines, lowa

THE
PICTURE RECORD

*
Now in Production

*
VOGUE RECORDINGS INC.

BOOK BUILDING ¢ DETROIT 26, MICH.

Pinky’s in Again;
Plans Pre-ASCAP
Dinner Bombshell

NEW YORK, March 2.—Annual dinner
of the American Soclety of Composers,
Authors and Publishers, se% for the Ritz-
Carlton Hotel here March 26, will be
splced in advance by a blast ‘rom Pinky
Herman, perennial champion of ASCAP's
have-nots, who threatens to turn loose
both barrels during the pre-feed mem-
bership meeting that day. Herman, who
claims that the Society’s directors have
violated their by-laws by refusing to
send out a referendum ballot on his
“seniority of works” proposal, says he
will find a place on the meeting’s agenda
for his beef unless the directors play ball
before March 26.

With an attorney lined up, Herman
awaits only the arrival of enough cash
to foot the bill for the kind of litigation
he flgures necessary. He says that checks
keep coming to him from all over the
country from members who share his
beliefs.

“Recent developments show that the
directors have violated not only the So-
ciety’s by-laws but also its articles of
association and the consent decree,” Her-
man told The Billboard. The Society
maintains that it would have been a
violation of the articles of association
to have by-passed the classification com-
mittee in submitting Herman’s referen-
dum to the membership. Herman
counters with a by-law which states
that when 15 per cent of the membership
files a petition on something, a referen-
dum must be held.

Recent denial by the classification
committee of “C” ratings for Vic Mizzy,
Alan Roberts and Doris Fisher, among
others, was salt in Herman's wound. He
says that the new *“C-1A" class, into
which Mizzy, Roberts and Fisher were
put, Is strictly synthetic.

Robin Hood Dell
Sets Season, Signs
$90 Minimum Pact

PHILADELPHIA, March 2.— Robin
Hood Dell, summer concert spot, will
begin its 17th season June 24. Dell, lo-
cated in the city’s Falrmount Park in
an open-air sylvan retreat, will have a
seven-week season.

One change from former years in the
new schedule is shifting of concert
nights from Monday, Tuesday, Thurs-
day and Friday to Monday, Tuesday,
Wednesday and Thursday. Change was
deemed necessary because it was thought
that resumption of automobile travel to
near-by mountain and seashore resorts
would cause a dip in week-end grosses.
Friday, Saturday and Sunday nights will
be held open for concerts and special
events postponed by rain.

Monday and Tuesday nights will be
“big feature” nights with outstanding
“pop’” and “longhair” soloists. Nineteen
of the 28 programs will be conducted by
Dimitri Mitropoulos, permanent conduc-
tor. Guest conductors will take over the
podium for the other nine concerts.
Robin Hood Dell Orchestra, numbering
90 men, consists for the most part of
regular Philadelphia orchestra instru-
mentalists worked during their summer
layoff period.

Dell has signed a new contract with
Local 77, AFM. Pact guarantees & mini-
mum weekly wage of 890, highest in the
history of the al fresco summer series.

H’wood Palladium
Sues San Fran Ditto

SAN FRANCISCO, March 2.—A sult for
$50.000 damages and a permanent in-
junction against use of the name Pal-
ladium was filed in Superior Court here
February 27 against John Martini and
Al Sigle, proprietors of the Palladium
ballroom at 1621 Market Street. Action
was brought by Southern California En-
terprises, Inc., operators of the Palladium
in Hollywood, who charged they had ex-
clusive right to the name and have spent
$300,000 in advertising it.

Court issued a temporary restraining
order preventing operation of the ball-
room under the Palladium name until
a March 7 hearing, The plaintiff posted
a $5,000 surety bond against damage to
the defendants, in event a permanent
order is not granted. Sigle said he had
not been officially informed of the re-
straining order. He could not say how
it would be carried out.

e |

BUDDY

RICH
AND HIS ORCHESTRA

Really go to town in

"DESPERATE DESMOND"

instrumental

"YOU'VE GOT ME CRYING AGAIN"
Vocal by Dottie Reid
2060

ROMY GOSZ and HKHis Orchestra

*BROKE BUT HAPPY POLKA”

“LAENDLER #2™

2025

THE HOMETOWNERS

“WAVE TO ME, MY LADY”

“YOU’LL NEVER GROW OLD”

2054

Record Dist., Inc., 839 S. Wabash Ave., Chicago.
Resord Dist., Inc., 1700 N. Garrlson, 8t, Louls,
ARied Muslc Sales, 3112 Woodward, Detroit.
Assoclated Dist., 823 California, Denver, Cal.
Banner Spec. Co., 1508 6th Ave., Pltisburgh,
Interstate Music, 236 W. 55 St., New York City.
Paciflc Altied Prod., 812 W. 8 St., Los Angeles.

75¢ RETAIL REG. OPS AND DEALERS’ DISCOUNT

CURY

Jas. H. Martin, 1407 W, Diversey, Chicago-.
Crowe-Martin Dist,, 1201 Chenevert, Houston.
Monarch Sales, 210 N. 22 St., Birmingham, Aia,
Music Sales Co., 680 Union, Memphis, Tean.
Muslc Sales Co., 303 N. Peters St., New Orleans.
Allied Music Sales, 740 Superlor Ave., Cleveland.
i  Friedman Am. Co., 441 Edgewood, Atianta, Ga.
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ON THE STAND

Reviews of Orchestras Playing Hotels, Night Club and
Ballroom Locations and One-Nighters

more apparent in the manner in which

2504 WEST SIXTH ST.

DO

323 SECOND AVE., SOUTH
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PRESENTS

The First in ¢ New Senies
o£ papula'z Reco'zas

WITH

WILL OSBORNE

AND HIS ORCHESTRA
FEATURING

“SOMETHING OLD
SOMETHING NEW”

(Tlte Suitcase S’ong)

By WILL OSBORNE and EILEEN WILSON

AND

“IN THE MOON MIST”

BW-770

RELEASED NOW FOR IMMEDIATE DELIVERY

ORDER FROM

MUSIC DISTRIBUTING CO.

1408 WEST NINTH ST.

MUSIC DISTRIBUTING CO.

LOS ANGELES 35, CALIF.

FREDERICK LEE CO.

CLEVELAND 13, OHIO

MINNEAPOLIS, MINN.,

NN\ UNGR NN TR R RRTRRR R R R N R S R R R R N N SR AT N RN RN N A N N S N N N N N AN N N N N N N AN N N N N N A N NN AN NN N NN NN AN NN SN N N NN N NN NN NN N NN N NN

(S

Henry Busse

(Reviewed at the Rose Room, Palace
Hotel, San Francisco)

(Booked Thru William Morris Agency)

(Personal Manager: William T. Black)

TRUMPETS: Henry Busse, leader:
Vaughn Sinclair, first; Lyle Batin, sec-
ond, and Bill Cowling, third.

TROMBONES: George Winn, first; Wil-
lard Spencer, second, and Ross\Irwin,
third.

SAXES: Carl Reuter, f{first, John
Engro, second alto; Russ Van Voorhis,
third alto and clarinet; John Byrn,
tenor, and Francis Watnan, baritone.

STRINGS: Ben Rothstein, first violin;
Bert Siegel, second, and Karl Johann-
sen, third.

RHYTHM: Bob Rosengarden, drums;
Roger Hampdon, piano; Herb Shannen,
bass; Glen West, guitar and vocals.

STRINGS: Ben Rothstein, Bert Siegel
and Karl Johannsen, violins.

VOCALS: Bill Jacoby, Norma Clair.
Henry Busse’s orchestra fits well in

this swanky spot and Busse is working
hard to dish out a commercial brand of
music. The aggregation is practically
new with 13 men recently out of the
service on the roster. Maestro is still the
main draw and his horn, both open and
muted, is heard above all else from the
shuffle rhythm intros to the closing.

Product is sugary, but Busse knows the
lithitations of the outfit. Outfit is well-
balanced and the tone is in keeping with
the room. Strong points are the leader’s
horn, Glen West on guitar and George
Winn’s tram. Busse varies his tunes
well, giving the slow and fast terpers an
equal chance,

Arrangements are well done. especially
Symphony, which gives Lyle Battin the
opening on trumpet, with muted brasses,
reeds and rhythm blending well as Busse
takes over with muted horn. Strong sec-
tion gives out on a few bars as the tune
ends.

Vocal assignments are shared by Bill
Jacoby, who handles ballads, and Norma
Clair on rhythm tunes. Both are quite
young and still learning, However,-there
is quality in their voices. West, who
does a top guitar job, doubles on an oc-
casional vocal and puts plenty of anima-
tion into his singing. Shows well on
Personality and Cecilia.

Stan Kenton

(Reviewed at Frank Dailey’s Meadow-
brook, Cedar Grove, N. J.)
(Personal Manager: Carlos Gastel)
({Booker—GAC)

TRUMPETS: Ray Wetzel, Buddy Child-
ers, Chico Alvarez, Johnny Anderson
and Ken Hanna.

TROMBONES: Ray Klein, Gene Rowland,
Kai Winding, Milton Kabak and Bart
Varsalona.

SAXES: Vido Musso, tenor; Al Anthony,
first; “Boots” Mussulli, alto; Bob
Cooper, tenor, and Bob Gioga, baritone.

RHYTHM: Edide Safranski, bass; Charley
Perry. drums; Bob Ahern, guitar, and
Stan Kenton, piano.

VOCALISTS: June Christy and Gene
Howard.

ARRANGERS: Pege Rugulo, Gene How-
ard, Gene Rowland and Stan Kenton.
Kenton now has not only the most

expensive band of his career, but one of

the heaviest pay roll nuts around, the
tab running somewhere in the neighbor-
hood of $3,500 weekly. For sidemen like

Musso on tenor and Safranski on bass

you've got to shell out the moola. On

the other hand, for the type of music

Kenton tries so hard to dispense, you

need top-caliber instrumentalists.
Band’s product is probably the boldest,

most daring turned out in the pop ork
field today. It creates overall tone pat-
terns which often border on the classical,
more often on concert-styled hot jazz,
and manages to speak a pop music mass-
appeal language which young terpers
and listeners understand. Drive of the
band, stemming from clean, sharp brass
and reed blowing (and ably abetted by
the rhythm section) is rafter-shaking.

Reins are puiled often_enough on ballad

and sweet items in the varied Kenton

book to supply a neat change of pace.

Outstanding example of the latter is

ork’s arrangement (a Pete Rugulo scor-

ing) of Bells of St. Mary’s in which the
brass bullds a bell effect as sweet and as
full as anything heard in music circles.

Kenton, himself, sparks the band from
the piano, where his adept fingering sup-
plies a hefty rhythm assist, and from
out front where his musicianship is even

1e calls forth every note from every man
on the split second. In addition to mak-
ing plenty of music as an ensemble, the
ork delivers a varied entertainment bill
thru its battery of featured sidemen
(Musso, Wetzel, Safranski, Windig, et al.,
take many a solo ride) and vocalists, in-
cluding veterans June Christy and Gene
Howard, plus an occasional novelty nuin-
ber by trumpeter Ray Wetzel. Wetzel,
however, did the one item which in the
opinion ‘of many listeners was in ques-
tionable taste. He chanted the thing
called I Thank the Lord I'm Not a Tree,
a dog-tree parody on the Joyce Kilmer
poem. Tune is much too beautiful,
melodically, to be gag-parodied, and
semi-sacred lyrics hardly lend themselves
to this type of clowning. Xenton has

nough good material in his book to

make such stuff unnecessary.

With Look mag sending the Kenton
ork off as “the band of 1946, with a
couple of good disks out on Capitol and
with one-nighter promoters doing well
with the band, it looks like the artistry
maestro is in for his biggest year.

Ray McKinley

(Reviewed at the Hotel Commodore,
New York)
(Personal Manager: Willard Alexander)
(Booked Thru William Morris Agency)

TRUMPETS: Chuck Genduso, Rusty Ded-
rick, Jack Steele.

TROMBONES: Irv Dinkin, Jim Harwood.

SAXES: Wally Milford (Ray Beller
subbed opening night), Harry Wuest,
Peanuts Hucko, Charlie Grant, Larry
Molinelli.

RHYTHM: Ward Erwin, bass: Mundell
Lowe, guitar; Whitey Wood, piano; Ray
McKinley and Rollo Laylan, drums.

VOCALISTS: Evelyn Stallings and Teddy
Norman.

ARRANGER: Eddie Sauter.

With just a little more than two weeks
of rehearsals and a couple of one-night-
ers (Wilmington, Del., February 16, and
Salisbury, Md., February 20), Ray Mc-
Kinley has built himself an ork that lis-
tens like lots more. Only department in
which the band is obviously new is in
the vocals, where McKinley has two kids
who are quite fresh to the band biz, and
altogether fresh to the big-time repre-
sented by a Hotel Commodore opéning.
Kids are Evelyn Stalling and Teddy Nor-
man, whom McKinley picked up in Texas.
While their lack of stage presence and
extreme youthfulness is apparent, they
have a refreshing quality. Pipe-wise,
both kids have good possibilities. Nor-
man lad, especially, warbles a sound bary
and gives plenty of feeling to his song-
peddling.

Band itself gets its finished tone from
the adroit pacing the rhythm section
gets from McKinley’s drums, the equally
able leadership in the reed section by
“Peanuts” Hucko and, probably more
than anything else, from Eddie Sauter’s
smart arrangements. Sauter can and
always has been able to dress up even
an ordinary jumper to the point where
it sounds like something extra special.
His work on ballads often has intriguing
touches that lift a band’s music-making
out of the ordinary. Brass was rough
in spots opening night, but a couple of
more weeks behind rehearsal doors should
straighten that out.

Pay-off on the bandis potential for
moving up into the near-top class in a
hurry is the way the Commodore payees
pack the dance floor not only to terp,
but to gape. When Hucko. Charlie
Grant or any of the other featured side-
men grab a solo spot, the kids gather
round the bandstand the way they do
for long-established top names. Num-
ber which really has ’‘em looking is
Drums Away, in which McKinley and
second drummer Rollo Laylan deliver a
skin-pounding exhibition that sells solid.
McKinley also takes the mike for nove
elty and rhythm vocalizing and his
twangy, rhythmic tune-selling is well
liked. Work on In the Land of the Buf-
falo Nickel was especially good. Smart
booking, plus a sock disk or two should
put Will Bradley’s old partner rjght up
there in the running.

Jarrett Out of Blues;
Will Re-Forma Band

NEW YORK, March 2.—Art Jarrett was
discharged from the navy this week
with the rank of lieutenant. He plans to
head for the West Coast, where he will
reorganize his band.
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Detroit Dance Club Trend
Windfall for Semi-Name Orks

The Billboard

DETROIT, March 2.—A new type of
dance club is springing up in the Motor
City area as a sponsoring organization
for regular series of dances, many of
them employing bands up to the semi-
name class, Idea is not new, tho Young
Dancers’ Club, running here for three or
four seasons, has a record of successful
promotion back of it, but during the
present winter season it has spread to
other groups, many of them nabe.

The club groups have usually started
with a group of 15 or 20 men—today
a majority of them are returned G.I.’s, in
the younger age groups. Typically, they
are dissatisfled with present dance op-
portunities and want an affair of their
owr, so they pool their cash resources
to put on a big enough dance to satisfy
their taste. In most cases, they are will-
ing to spend to do the thing right.

Mixed Ages
Aze groups run from the late teens up
to &0, with an evident good balance of
both married and unmarried members.
Latter factor indicates that the move-
rert may have a lot more than merely

temporary appeal behind it.
Twpical of the newer groups is the
Sonata Club, formed on the West Side,
which has been using the West Side Dom,

Polski Hall as its meeting place. Club
is staging three or four dances during
the season, using 10 and 12-piece bands,
rather than the smaller combinations
that the typical earlier school or small
club group has been satisfled with.
Group is using Del Delbridge and his ork
for its current dance, and other clubs
are booking in similar bands in the
semi-name field, including some occa-
sionally brought in from out of town.

Extends to Summer

Sonata Club is expanding its program
ambitiously and taking over the East-
wood Park Ballroom for its next dance,
as soon as the ballroom becomes avail-
able under the amusement park operat-
ing schedule. Members are spending
around $500 on advertising in the case
of the present dance, proving their in-
tent to make it a real promotion, backed
by a group of dance age spcnsors. Trend
is to use bigger and more expensive
bands, to build up the drawing power
of the dances, altho more typical clubs
are working at present on a more modest
scale.

With the membership largely among
returned servicemen, the resources avail-
able are not too great for a start. How-
ever, the average group appears more in-
terested in putting on a good dance that
everybody likes than in making a profit,
and is willing to put velvet, if any, back
into promotion and build-up of future
affalrs.

The saddest story ever told; so sad in fact that you'll die laughing.
“Pincus the Peddler” of Brooklyn U. S. A. is the one and only
ton of "Jake the Plumber” from the Bronx but double unlucky,
all because he got mixed up with the wrong dame . . . If you can
figure out the moral to this tale of woe, you must be a genius,
because we ourselves don't know! (BELL record No. 523.)

McGee';

BELL RECORDS

The best "bar-room" novelty waltz you ever heard; with a gang
chorus by the Agony Trio; with tap dancing by ""Bandy-legged
what a nickel snatcher! (BELL No. 327.)

1658 Broadway

New York 197N, ¥.m

SUNSETaTVINE

HO LLYWOOD
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Show Score Bugaboo Licked;
3-Year Tele Termers From

Pubs Coming In, Says ASCAP

ASCAP-Video License Confabs in Couple of Months?

NEW YORK, March 2.—Seeking from
its publisher-members only ‘non-dra-
matic” performance licensing rights for
television, and limiting the term of tele
agreements to an experimental three-
year perifod, American Soclety of Com-
posers, Authors and Publishers, says 1t
is getting practically all publishers on
the dotted line. ASCAP execs declare
that the props were knocked out from
under pub bashfulness over assignment
of video rights by the three-year term
and by the fact that, in limiting the as-
signments to *“non-dramatic” performe
ance, the Society asked for no more than
it already has in *“blind” radio.

Stating that only a firm which wanted
to break away from ASCAP altogether
would refuse to make such a limited
and specific assignment to the Soclety,
ASCAP execs show proof in the form of
a steady stream of contracts arriving
from all over the country. They say
that those pubs who have not yet signed
are not ‘“rebels,” but are simply in the
routine process of consulting their attor-
neys.

Before ASCAP sent out the contracts
there was considerable excitement, par-
ticularly among owners of show scores,
who were worried that the Society might
accidentally sell to television a blanket
right to stage entire Show Boat, Girl
Crazy or other productions. The lan-
guage of the contract now being signed
by ASCAP’ers allays all such qualms,
since it excludes televising of complete
scores, in addition to nixing any dra-
matic presentation of show numbers. -

ASCAP belleves 1t has now cleared the
decks for its members to collect consid-
erable revenue from the budding video
industry. After three years, should
practice disclose that the Society can

2017 THIS LONELY WORLD
HIDE YOUR FACE

NEW COAST RELEASES

2022 IF IT'S WRONG TO LOVE YOU
YOU CAN'T BREAK MY HEART

reasonably extend 1its tele licensing fure
ther than presently envisoned, new pro-
posals will have to be made to the mem-
bership. Meanwhile, video people thems<
selves are still not sure exactly under
what legal heading they come, as to copy-
right usage, and as the industry matures
there will undoubtedly be all sorts of
test cases to determine who gets what
and why.

Negotlations between ASCAP and the
video people will begin as soon as the
Soclety has received signed contracts
from the necessary 80 per cent of pub-
members. Best guesses are that video
and the Society will begin sniffing each
other in another couple months.

Rebop Gillespie To Front
Big Ork for Gale Agency

NEW YORK, March 2.—Dizzy Gillespie,
whose wild trumpet makes him the cur-
rent Pled Piper of hot, signed a Gale
Agency contract this week and will be-
gin rehearsing a large band in a few
weeks. Currently at Downbeat Club
here, Gillesple will preem his new ork
at the same spot April 12,

Knight Renews Decca Pact

NEW YORK, March 2.—Evelyn Knight,
whose Decca platters, Dance With a
Dolly and Chickery Chiclk, have made her
a valuable commodity, signed a two-year
contract renewal with the waxery this
week. Miss Knight is handled by Wil-
llam Morris Agency, where Ira Steiner,
fresh out of service, is now running the
recording department. Steiner used to
be the agency flack.

Jimmy (Detour) Walker and
His Western Stars

Idaho Call and His
Sun Valley Cowboys

DETOUR
2016
SIOUX CITY SUE

THE HILLBILLY HIT OF 1946

Jimmy Walker and the Pecos River Boys

STILL GOING BIG

ALONG THE NAVAJO TRAIL

2015 { SILVER DEW ON THE BLUE GRASS TONIGHT
Ozie Waters and the Plainsmen, acc, by the Coast Ranch Hands

WHERE DID YOU LEARN TO LOVE
ALL THROUGH THE DAY

TOMMY JONES & HIS ORCHESTRA
with vocals by the new song-sensation
LOUISE TOBIN
LIST PRICE 75¢ plus tax

DISTRIBUTORS IN ALL
PRINCIPAL CENTERS
OR WRITE

I LEARNED TO LOVE YOU TOO LATE, MY DARLIN’

2018 { wHITE CROSS ON OKINAWA
The Plainsmen, acc, by the Coast Ranch Hands

TIME ALONE WILL TELL

2019 § 1 pON'T WANT ANYONE BUT YOU
Cal and Buddy and Their Ranch Hands

A LAZY DAY
Ozie Waters, acc. by the Colorado Rangers

BROOMSTICK BUCKEROO
Ozie Waters and the Plainsmen, acc, by the Coast Ranch Hands

75¢ Retail 45¢ Wholesale Plus Federal Tax
SEND FOR COMPLETE CATALOGUE

COAST RECORD MANUFACTURING CO.

1511 W. Pico BIvd. Los Angeles 15, Calif.

2020

RECORDS, INC.

7 WEST 46th ST - NEW YORK 19, N/ Y.
CHELSEA 3-3337 - ©
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HarryMcDonald
To File “Loot”

Suit on “Dream”

DETROIT, March 2.—Intention to file
a plagiarism sult over the current hit,
I'll Buy That Dream, was confirmed to
The BRillboard by Harry A. McDonald,
entertainment figure and BMI publisher.
Claim is based upon the publication of
a sonz, Who'll Buy My Dream, copy-
righted in November, 1943, with words
and music by Lieut. (then ensign) Harry
A. McDonald Jr. Claim is based more
upon the similarity of title and to some
extent the music, than upon the lyrics.

McDonald said that some 2,000 profes-
stonal coples were distributed, including
copies to practically all radio stations,
with orchestrations arranged by Hank
Finner, recently musical director at the
Downtown Theater here, to all outlets
having orchestras. The song was on the
air on a number of stations in the local
area, he stated.

McDonald Sr. is a former song plugger
and vaudevilllan, but for the last 15
years or so has headed one of the largest
dairy companies in Detroit, meantime
retaining various showbiz and entertain-
ment affillations. The intended suit, to
be filerl in Federal District Court here,
is being readied by Harry S. Toy, former
attorney general of Michigan.

AREYOU A SONGWRITER?

HERE is the ONE BOOK that tells HOW TO
WRITE A SONGC and WHAT TO DO ABOUT
IT—afFter it is written. This book gives
you the names and addresses of Music
Publishers, Radio Stations and Record
Companies. NOW you can fcarn HOW TO
WRITE A SONG and HOW TO SELL IT.

Don’t wait! Send $2 today for this easy to
follow book, “HOW TO WRITE A HIT
SONG AND SELL IT" (or order it sent
C. 0. D. plus postage).

LEXINGTON PRESS, INC. DEPT. 3(

1650 Broadway NEW YORK 19, N. Y.

Lawrence’s Col’bia

Pact 1st for Philly
Ork Since Savitt

PHILADELPHIA, March 2.—Elliot Law-
rence’s Columbia pact makes his band
first one from Philly to get platter con-
tract with a major firm since Jan
Savitt’s early days here. Initial record
date will be set when Manie Sacks re-
turns from the West Coast. Tunes already
selected for the first sides are Left in the
Corner Where You Are (a novelty), and
Lawrence’s theme song, Heart to Heart
(a ballad). Both songs were written by
Lawrence and Blickley Reichner, latter
a local newspaperman and tunesmith,

Lawrence Music Company, recently or-
ganized by Lawrence, who also is house
band leader at WCAU, and Relichner,
changed its name to the Elliot Music
Company last week. Change was forced
when it was learned that Mills Music
operates Lawrence Music Company as a
subsidiary. Lawrence band cut 14 sides
last week for Assoclated Frogram Service,
including three Lawrence originals, Left
in the Corner, Heart to Heart and Bozx
155. Three «ditties will be pubbed by
leader’s own firm.

Canton AFM Local Tussling
With Hi-Schoolers’ Parents

CANTON, O.,, March 2.—American Fed-
eration of Musiclans’ local here is hav-
ing its headaches with 500 parents of
high-school kids, who have formed a
committee to force the union to permit
non-union kid bands to play for school
dances. Parents are taking the stand
that union is trylng to stifle the kids’
artistic tendencies, while union claims
the high school involved simply wants
to avold paying for tootlers.

Carle’s Home Town $2.,304

BRIDGEPORT, Conn., March 2.—
Frankie Carle, who used to play piano at
the Seven Gables Inn here, where he
composed Sunrise Serenade. came “back
home” last Sunday night (24) for a one-
nighter at Ritz Ballroom and drew 1,920
persons. With admish at $1.20 gross
totaled $2,304.

Vocal by LOREN BECKER

(winner of January “Date With a Disc” Finals)

CARNEGIE HALL
NEW YORK 19, N.Y.
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THE PRESS THAT MADE
PACIFIC COAST RECORD HISTORY

“FINEBILT” EQUIPMENT MADE IT POSSIBLE FOR PACIFIC COAST RECORD PRESSERS TO CONTINUE PRODUCTION
WHEN PRESSES EVERYWHERE ELSE IN THE COUNTY WERE IDLE

—Some Users of “Finebilt”® Equipment—

General Recording 4 Star
Coast Record Apollo Records
Coin-0-Matic Superior Recording

Nationat Recording
Modern Music
Master Music

Monarch Records
20th Century
Mello-Disc

Boris Morros Music Co. Charles Washburn Signature Records
Richard A. Nelson ARA RGR
(Gilt-Edge Records) Clobe Record Co. Jack Gutshall

MANUFACTURER of Dies, Steam Tables and All Accessories for Presses. AGENT for Parker Bollers

“FINEBILT” EQUIPMENT

Manufactured by MODERN RESEARCH AND PROCESSING CO.
765 N. BROADWAY, LOS ANGELES 12, CALIF.

MUTUAL 6879
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WSM
GRAND OLE OPRY STARS

Announcing

Their Latest Record Release

ON
COLUMBIA RECORD #36932

Searching for a Soldier's Grave

and

As Long as | Live

WATCH FOR FUTURE RELEASES

Now Making Summer Booking
for

- FAIRS - PARKS
- AUDITORIUMS

Personal Management GENE DUDLEY

Room 121, Clarkston Hote! Nashville, Tennessee
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ASCAPublishers’ Committee
Special Session Re lLeeds’s

New Rating Is Called Off

Postponement Indefinite, But How Indef Is the ?

NEW YORK, March 2—-Special meet-
ing called by the Publishers’ Classifica-
tion Committee of the American Society
of Composers, Authors and Publishers to
reconsider the 250-point jump to 1,000
given Leeds music by the appeals board
a couple of weeks ago has bheen indefi-
nitely postponed. Some observers say
that wiser heads on the cominittee pre-

vailed and that the meeting may never
come off. Trade has watched the Leeds-
ASCAP tussle for a long time now.
Powder-keg situation dated back more
than a year to the time Leeds set up its
Am-Russ subsid to represent all Rus-
sian music in the United States and
Canada. ASCAP dawdled quite a while
over whether it would recognize Russian
copyrights thru Leeds or otherwise. (Rus-
slan music was considered by many
American pubs to be in the public do-
main and was freely utilized here with-
out payoff. American music used in
Russia, at the sams time, was and still
is unprotected, and Yank pubs get nix
for Soviet usage.) Society finally agreed
to recognize Leed’s representation of Red
stuff.

Then came Leed’s beef when the rating

Territorial Ork Busts
Waterbury Park Record

WATERBURY, Conn., March 2.—An at-
tendance record of 14 years’ standing
was broken at Hamilton Park Pavilion
here recently when Francis Delfino
played to 1,304 payees. Weekly promo-
tion is by the local department of parks,
and the bite is 70 cents per.

was upped from 250 to 500, which Leeds
considered insufficient. Another jump to
570, more recently, found ILeeds still
miffed to the point of taking the case
before the appeals board. whence came
the decision to raise the firm's rating to
1,000 points.

All during the maneuverings, Broad-
cast Music, Inc., was making passes at
Lou Levy, Leed’s prexy, offering hefty
guarantees if he would set up a BMI
firm. Levy left for the Coast today, an-
other indication, according to insiders,
that the ASCAPublishers’ Classification
Committee may have had a permanent
change of heart about attempting to
knock down the 1,000 point tabbing.

Indie Disk Switch
To Pops May Ease an
Old Op, Dealer Ache

NEW YORK, March 2.—Another indie
diskery which followed a policy of spe-
cialized types of releases in the past,
switched to straight pops this week
when Al Middleman, prexy of Sterling
Records, announced the outfit’s first pop
sides, One-zy, Two-2y, We'll Gather Li-
lacs, Where Did You Learn To Love?
and All Through the Day, all by Tommy
Jones and ork, with vocals by ex-BG
thrush Louise Tobin.

Several weeks back Joe Davis ane
nounced that his Davis label would
switch to pop releases and his first pop
sides are out. Trend may prove a break
for retailers and operators who've had
difficulty on occasion getting enough
copies of etchings of top hit tunes.

“Excelsior Records”

NOW DELIVERING—NEW RELEASES

No. 211
‘“Got Your Love Iin My
Heart™

Vocal Herb Jeffries with
Joe Llggins Orch.

“Tisco Cisco’
Vocal Pat Kay with Herb
Jeffries Orch,

drippers

No. 212
“1 Know My Love Is True”

‘‘“Harlemesque’’
Joe Liggins & His Honey-

No. 213
“Miss Betty’s Blues”

“Lover’'s Lament'
Vocal-—Joe Liggins

No. 210 *‘Blue Moods™
“Got a Right To Cry”
Joe Liggins
“Blues at Sunrise”
“You Taught Me To Love”
Ivory Joe Hunter
“Left a Good Deal in Mobile”
“Here’s Hoping”
Herb Jetfries
“The Honeydripper”
Parts 1 & 2
Joe Liggins
“You Taught Me To Love"
“Johnnic's Boogie”
Johnny Moore
“Close to You
“Got Your Love in My Heart”
Frank Haywood
“Please Believe Me"
‘‘So Glad”
Frank Haywood
“] Wonder"
“Skyline”
Dan Grissom
“How Come?”

No. 209

No. 208

No. 207

No. 205

No. 204

No. 203

No. 202

No. 201

“Ev’rything About You Appeals

to Me”
Leon Rene

ORDER
THESE
HITS
TODAY!

NEW “G. & G.”” RELEASE! No. 4017
“I'VE BEEN DOWN IN TEXAS”

Effie Smith, accompanied by

Darby Hicks and His Rhythm
““ROOT-LIE-VvOOT”

Effie Smith

P

Retail Price, $1.00 Plus Tax—Regular Discount to Operators and Dealers

AMERICAN COIN-A-MATIC MACHINE (0.

AM STRAHL
EXCLUSIVE DISTRIBUTORS IN WESTERN PA., W. VA, AND VA,

1435-37 FiFTH AVENUE

Phone:
Atlantic 0977

PITTSBURGH 19, PA,
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BLACK LIGHTS

BLACK LIGHT FIXTURES

All fluorescent and lumines-
cent materials, satin filters.

LARGE STOCK
IMMEDIATE DELIVERY
*

Write for Our Catalog

BLACK LIGHT PRODUCTS

450 East Ohio Street Chicago 17, i,

PHONOGRAPH RECORDS

[f yon have a phonograph in your home—aza juke
box in vour tavern—or operate a route of ma-
~hines—YOU will want to get acquainted with
as! Just send”us your name and address and
we will send you our list of brand-new records
that are ready for immediate shipment. All
abels—all types—just let us know what you
need. Become one of our thousands of satisfied
regular customers. Write today! (Don Leary’s.)

AUTOMATIC SALES CO.

58 East Hennepln Minneapolis 1, Minn.

/ ,e,"

RN i/

ROcuisten 2103 ’/ f
- i . !
1870 W. WASHINGTON BLVD. t; |

LOS ANGELES 7, CALIF. &
Harry Moss Agency

Name Bands, Name Acts, Tops in
Cocktail Units.

1657 BROADWAY, NEW YORK CITY
Phones:
COlumbus 5-7788, 7789, 7790

PERFORMERS!

We supply vocal orchestratlons In alf keys, sheet
musle and dance orchs, an all titles listed In
this magarine. For quick C. O. D. shipment
send $1 deposit. Bulletin free!

Sherwood Musie Service
4585 Broadway NEW YORK 13, N. Y.

* WANTED

Young band leader to organize band of local

nrusicians, Will guarantee summer’s engage-
ment and finance organizing. Write.
. COATES

713 N. Topeka Wichlta, Kan.

CATALOG
OF HARD TO GET RECORDS

Over 20 labels — thousands of numbers.
Send 25c in coin or stamps for our stock.
TUTTLE SALES CO.

534 S, Salina St. Syracuse 4, New York

X
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Philly Org To Wax
Mask & Wig Tunes
For Theater Sales

PHILADELPHIA, March 2.—First local
entry In the disk sweepstakes is Ballen
Record Company organized by Irving and
Rose Ballen and Irving Leerman. Ballen
formerly operated a radic-sound equip-
ment business and also ¢id off-the-air
recording for local ad agencies and
others. Pressing the Mel-o-Dee and
other indie labels. firm plans to even=
tually put out their own disks.

First step in that direction is the sig-
naturing of Clay Boland and the Mask
and Wig Glee Club to contracts to wax
two Mask and Wig Club tunes from new
show. Club, a University of Pennsyle
vania feature, presents an annual all-
male musical that has been an attfrac-
tion of the local theater season for some
25 years. Boland, composer of the mu-
sic for the show angd author in previous
productions of several hit tunes pub-
lished nationally, will accompany at the
plano the Glee Club which will do the

vocals.
Theater Sales Skedded

Two sides, to be pressed under the
20th Century label, will feature I’s
Spring and Don’t Say We're Thru. The
disk will be sold at the theater at inter=
mission and hefore and after the show
with a record player set up to demons-
strate the two sides. Marks the first
time this type of direct merchandise
tie-up will be used in Philly and local
dealers are watching the result to see
the possibilities of tying up theaters for
sale of other records from musicals as
they play the local houses.

Company is also planning to markebt
the Mask and Wig records at center-city
stores and is currently lining up outlets.
Future use of the 20th Century label 1s
still in the works and will be keynoted
on the response to the first two sides.
Label will sell for 75 cents plus tax.

“Try ’n’ Find Me”
Pic-Type Build-Up
For Web Outlets
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