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Cream of the Crop

WINNERS OF THE BILLBOARD'S
9TH ANNUAL RADIO PROMOTION
EXHIBIT AND COMPETITION

—Radio Dept.

Pefrillo at St. Pete

AN EYE WITNESS REPORT
ON THE AFM CONVENTION
—Page 3.

Television Direclors

RATING THE NEW YORK
"HERE'S HOW™ FRATERNITY
—Television Dept.

FRANKIE CARLE
88'ing the Pops With a Longhair Touch

(See Music) |::>
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AFM Exec Smacks
Hotel Manager in

Spitalny Squabble

SCH

Strong Stance on Case and

Lea Bills Gets Approval;

%
ST, PETERSBURG, Fla., June 8.— AFM o)

Phil Spitalny, a waitress, o high-
ranking American Federation of Mu-
sicians' oflicial and the manager of
Soreno Hotel here were involved
Wednesday night (5) in an ugly in-
cident which left the manager with
a black eye and the AFM conven-
tion with a bad taste in its mouth,
Spitalny, whose girls had periormed
for the delegates during the afier-
noon, had to gel to Savannah, Ga,, in
a hurry and asked the hotel to put
on some exira help =so all 40 of his
troupe eould feed and be gone, They
sat themselves in the dining room,
and waited for serviee, bui none
came. Afler a while Spitalny called
one of the waitresszes and asked what
went. She told him to keep his shirt
on, and then added a reference to his
religion.

Outraged, Spitalny sent for the
manager, who was in the room at the
time, and demanded that the girl be
dismissed. The manager proclaimed
that Spitalny would gel out belore
the waitress would, whereupon a bhy-
standing AWM  execulive flatlened
mine host with a sock on the eye
All this fook place in full view of
convention delegates and offieials, and
added to the week's earlier incident
of the sightseeing towr ecancellation,
made a doubly bum impression on
AFMers and their guests.

By-Law Change
Nixes Longhair

Special Meets

ST. PETERSBURG, Fla., June 8.—
From now on symphony musicians
will net be permitted to maintain
their own intra-union caucus, Ameri-
can Federation of Musicians conven-
tion here ruled Wednesday (5) in
repealing a by-law which had per-
mitted the longhairs to maintain their
own associations for discussion pur-
poses. Hepeal was proposed by Oscar
Hild. president of Local 1, Cineinnati,
who sald members of the Ciney Sym-
phony under emplover influence had
decided among themselves to throw
10 of their colleagues out of work in

order to keep wages pegged at their
current level,

He said they reached this decision
at a time he was negotiating for a
$20 weekly increase per man, with no
loss of employment. He was sec-
onded by Jack Rosenberg, president
of Local 802, New York, who ob-
served that the svmphonist raucuses
have been prey of “poisonous” in-
fiuences.

Earlier, the convention repealed a
by-law which had made it necescary
for two successive conventions to vote
repeal of any provision affecting trav-
eling symphony orchestras, This by-
law had been adopted in 1942 as an
SOP to the Boston Symphony, then
in the process of organization by
AFM, and fearful lest the rules sud-
denly be altered te its disadvantiage
once it joined the fold,

“Polﬁcal Action”

Careful Disk Royalty Handling, Public Relations Features

By Dick Carter

ST. PETERSBURG, Fla., June 8—Radio and record people who hate
James C. Petrillo’s guts can draw no comfort from the story of the 48th
annual convention of the American Federation of Musicians
which closed here Friday (7) after five days devoted to
praizing the AFM president, damning his enemies and pro-
jecting his current policies into the future, The larpest con=
vention in Federation history, 753 delegates from 470 loeals,
cheered Petrille's every word., They re-elected hirn unani-
mously. They refurned his entire adminisiration to office.
They endorsed his break with the American Federation of
Labor {radition, a tradition which has hitherte prevented
AFM from seeking new strength in joint political action with
other unions. They made the walls shake with their approval
of his plans to decree another record embargo, should the Case Bill be

(See PETRILLO VOWS on page 16)

AFMeet in a Nutshell

In the various departments of this issne of The Billboard there
are more than 30 Individual stories ecovering every phase of the
American Federation of Musicians’ 4%th annual convention in
ot. Fetersburg, Fla. Following is a condensation of highlights from
some of these slories:

(1) Speeches by both James C. Petrillo, ATM prexy, and Joseph
Padway take apart the Case ancd Lea bills and those they consider
responsible for the legislation. Both promise no more recording, no
more music for network radio if bills hold up, Petrillo talk tabs
AFM's (AFL) start toward “political activity.”

{2) The record royally fund, which Petrillo estimates will hit
32,000,000 per year shortly,”was the subject of 17 proposals, AFM
is proceeding with great eare in administration of this bundle. -

(3) Tho Petrillo feels it is “money poured down a sewer,” rank-
and-file wants and will get a public relations staff set-up to fryv o
gell the nation's newspapers and thru them, the public, on the pitch
that Petrillo is not a czar, and that he is battling for nothing more
than a sguare shake for musicians. (The Billboard had pushed for
sueh a public relations staff for several months preceding the con-
venlion.) !

(4} The AFM will set up a research department. 'This was Pe-

B‘I”. "Ezr&rtg_

it alinad] T
T

trillo’s own suggestion. He feels, and the conclave agreed with him,
that it is necessary for the union to know everything possible about
all organizations related to the music profession.

() The AFM may make application for license to operate a fre-
guency motduation radio station.

(6) In Washington, meantime, as in New Yark, fon radio and
record legalists and exees stirred uneasily, and more and more ex-
pressed the feeling that there's a good chance constitutionally that
Lea Bill won't stand up under Supreme Court serutiny and the Case
Bill will be vetoed by the President.

A seore or more of other resolutions affecting practieally every
branch of show business were proed-and-conned, and stories on theze
will he found in the Radio, Music, General Indoor, General Outdoor
and Music Machines departments of this issue.
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RES AT ST. PETE

“Times” Flub Pulls
AFM Parade Fans,
But to Wrong Place

ST. PETERSBURG, Fla., June 5.—
James €. Peirillo will always re-
member this city and its newspa-
pers, One local sheet stirred up a
fuss involving him in viclation of an
antique “sedition” statute (see other
story in this issue), and the other
loused up his parade. And we do
mean parade,

On Wednesday (5) afternoon Phil
Spitalny’s fems played a brief con-
cert in the Coliseurmn here, from
which Petrille then led the entirve
convention in Impressive mass fore
mation thru the streets of St Pete
to the Palais Rayole Convention
Hall, Trouble was the parade was
conducted thru deserted streets. The
St Petersburg Times had announcerl
the marchers would o down Fourth
Sireel and Second Avenue, which
is where the spectators went, But
the parade, in solitary grandeur,
wove down Fourth Avenue and Sec-
ond Street.

Thumb - Twiddling
Is St. Pete Sport,
AFM Delegates Find

ST. PETERSBURG, Fla., June B.—
This sleepy refuge of the aged and
infirm, known as *“The Sunshine
City,” was called a variety of less
complimentary names by delegates to
the AFM’s sweltering convention this
weelk, Recalling the lavish, almost
contlinuous entertaginment afforded at
the 1844 confab in Chicago, delegates
were inclined to bitterness about this
resort's pier-fishing, shuffleboard and
12 o'vlock closing, The estimate didn'{
exactly soar, moreover, when the
boys learned the city fathers had
picked this week to extend the cur-
few to a few beach niteries which
had hitherto been permitted fo re-
main open aller midnight.

When the would-be revelers found
their evening activities severely lim=
ited by local facilities some of them
tock off for Tampa. Others with-
drew to their hotel rooms, where they
made the welkin ring all night, This
was quite a trick since liguor was not
in abundance and a lot of the guys
had to get along on high spirits rather
than grain.

Park Concerts

As usual the majority of delegates
were solid  eitizens, many aceom-
panied by their fraus, and asking lit-
tle but some high grade entertain-
ment. All they pot were some park
concerts, which seemed to please
many, and a special performance by
Phil Spitalny and his chicks, a major
event for many more. The rest of
the considerable leisure time allowed
the delegates was spent sitting in
{ront of the hotels, making small tallk.

One manifestation of the town's
{function as a last stop for the nation’s
ancient are the street-corners, most of
which have ramps, §o that the AK's
won't trip and kill themselves. A
talkative taxi-driver said thal every
dav the outgoing trains carry their
quota of coffins, containing the home-
ward-bound remains of typical resi-
dents,
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AFM Research Departmrent
To Gather Info on Every

Firm in Musie Business

“Must Learn Their Business Methods,” Says Petrillo

ST. PETERSBURG, Fla., June 8,—
American Federation of Musicians
will establish a research department
“to gather information and data on

Army - Navy Asked
Lay Off Paid Dates

For Service Bands

ST, PETERSBURG, Fla,, June 8 —
On the recommendation of Local
161, Washington, American Federa-
tion of Musicians convention here
decided Thursday (6) to ask the
federal government to stop paid per-
formances by army and navy bands.

Washington delegation complained
that service orks are being booked by
commercial agents and are keeping
union members oul of work. Cited
national statutes 1o show that much
commercial booking of service per-
sonnel is illegal. AFM exec board
will handle the matter, In ancother
gesture toward the military, the con-
vention voted to press Congress for
action leading to higher rank ifor
army band leaders. Now rated as
warrant officers, the G.I. stick-
wavers are entitled to no less than
first looey, said the convention.

Building Ontlook Bleak; Coal
Strike Delays Ease 3 Months

WASHINGTON, June 8.—Most of-
ficials of the Civilian Production Ad-
ministration and the Federal Housing
Administration are decidedly pessi-
mistic about an early easing of the
ban on showhbiz and other types of
“mon-essential” construction, a sur-
vey by The Billboard disclosed this
week.

Consensus is that the freeze is cer-
tain to extend thru 1946 and prob-
ahly well into 1947. Officials state
that the effects of the coal sfrike on
production of eritical building ma-
terials, which are just beginning fo
show in production of figures, have
added at least three months to the
life of the ban.

= e

Painful Wynn Burn

DETROIT, June 8. — Id
Wynn is reported burned up at
the handling he gof—or didn’t
—in 1ihe Automotive Golden
Jubilee, He did a beautiful job
of general clowning in the fire
department section of the caval-
cacde on Saturday, but was gen-
erally invisible otherwise. Story
goes that he had worked up
special material for the Pio-
neers’ Dinner Friday night, and
then somebody forgot io ask
him to attend. He waited in
his room for calls that never
came thru, and felt that the
motor executives,
whom he had entertained in his
own home, should have been
more hospitable when he made
the trip here for their celebra-
tion. Another angle of the sit-
uation, reported by Vera Brown,
gossip celumnist of The Detroit
Times, was that Wynn refused
to go on in the Golden Jubilee
Reviue at Olympia Saturday
night, because “he didn’t get
top hilling over Fred Waring

many of 1

‘ and Art Linkletter.”

all business organizations which are
related to our profession.” Recom=-
mendation was made to the AFM
convention here Wednesday (5) by
President James C. Petrillo and was
unanimously adopted.

Pefrillo's recommendation
said “past experience has proved to
us that when we met with industry
they were thoroly familiar with our
business. As a matter of fact, in re-
cent controversies with the recording
companies, they went so far as to
make most detailed researches, em-
ploying professional research bu-
reaus, to determine just what our
membership consists of and the man-
ner in which they were employed.

In order to compete with them, 1
believe it necessary for us to do like-
wise and to familiarize ourselves
with the manner in which they con-
duct their business.

Chi Fire Hastens
Closing of Walton
Hotel & Roof, Phila

PHILADELPHIA, June 8.—Laocal
fire marshal, taking a lesson from
the Chicago fire, ordered the Walton

Hotel 1o close its doors by Sunday
(9), following expiration of a 30-
day notice given the midtown hos-
telry six weeks ago. C. Pieman Ba-
ker Jr., manager of the hotel, said
they are unable fo comply with the
fire safety regulations laid down by
the city and will close now for ex-
tensive alterations.

Jaclk Lynch's Walton Roof atop the
hotel, which has housed the biggest
names and bands since early days,
also closes, Lynch is said to be con-
sidering both a midtown and sub-
urhhan spot 1o house a new separate
club.

Tootlers Want Dough
For Hospital Jobs;
Cite 400G Contrib

ST. PETERSBURG, Fla., June 8.—
American Federation of Musicians
will seek payment for musicians who
perform in government hospitals.
Federation convention here adopted
a resolution from Local 161, Washing-
tonn, which stressed union’s wartime
contributions, called attention to Vet-
erans Administration’s plans for a
program of musical therapy and con-
cluded that musickers should get
paid.

According to its delegates, Loeal
161 contributed around $400,000
worth of gratis musiec during the war.

AFM Drops 1% Bite
On Orks’ Show Jobs

ST. PETERSBURG, Fla., June 8,—
The 1 per cent levied by American
Federation of Musicians on bands-
men’s theater salaries will end Sep-
tember 15.

AFM convention here unanimously
adopted a resolution which pointed
out that the theater defense fund
now amounts to $2,164,256.64 and is
growing out of all proportion to the
need.
~ In the last fiseal year only §275
were paid out in strike benefits, the
fund's sole purpose. The fund will
be maintained, just in case, but ork-

Barley Nix

ST. PETERSBURG, Fla., June
8.—Because the heer shortage
is causing unemployment among
American musicians, Local 3,
Detroit, convinced the American
Federation of NMugicians con-
vention here Thursday (6) to
go on record against shipment !
of barley overseas, Detroiters
asserted that the starving Eu-
ropeans ave not getting the bar-
ley, which is falling into the
hands of foreign brewers who
make beer out of it and send
same back here at tremendous
profits., It was explained that
altho none of the barley is
reaching foreign tummies in the
whole pgrain state, neither is
enough beer being sent here to
relieve the shortage. There was
no opposition to the resolution.

Double Tax Nixed
By U. S.-G.B. Deal;
Danes Ease $ Curb

NEW YOREK, June 8.—Secretary of
State Byrnes and British Minister J.
Balfour Thursday (6) signed a pro-
tocol giving entertainers the benefits
of provisions of the Convention of
1945 for the avoidance of double tax-
stion between the United States and
the United Kingdom, Theatrical, cir=-
cus, vaude and other entertainers
were excluded from the benefits pro-
vided in the original convention,

From Denmark comes word that
the Danish authorities are relaxing
currency restrictions, At present all
restrietions on the amount of foreign
money that may be brought into Den-
mark have been lifted. Persons leav-
ing Denmark for any countries, ex-
cept Norway, Sweden and Finland,
are now permitted to take out of the
country 200 Danish kroner (about
$40) instead of only 50 kroner (about
$10), the previous allotment.

Restrictions on bringing in or tak-
ing currency out of European coun=-
tries have been one of the drawbacks
to the booking of foreign tfalent.
Gradually, such restrictions are being
relaxed, and while Europe still pro=-
vides only a poor field for American
talent, conditions are definitely im-
proving.

Kosty, Pons and MecDonald

Set for British Concert Dates

LONDON, June 8—Andre Kos-
telanefz and frau Lily Pons, as well
as Jeanette MacDonald have been
gset for concert appearances here by
Promoter Harold Fielding.

Kosty will play two conceris at
Albert Hall June 16 and 23 (with la
Pons showing at the first date only)
and will make two additfional appear-

ances fronting the Liverpool Phil- -

harmonie. Miss MaeDonald is sked-
ded to hit here on the 20th and will
do a short concert series, including
one at Albhert Hall,

Thea. Wing Plots Showbiz

Courses for LEx-G.L’s
NEW YOREK, June 8.—Beginning
July B, ex-G.L's of showbiz will
have their own college on the Stem
where they can brush up on their
acting, dancing, seripting, ete. The
American Theater Wing is taking
over a building in the midtown area
and offering an eight-week summer
session (o be followed by fdall and
winter courses) to returned vets of
the irade (must be union members)
that will stress the practical side.
In radio, most of the sessions will
be conducted at CBS, WNEW, WABC
and Mutual studios.

sters will no longer have to kick in
for its upkeep.

-Post-Fire Kayo
Of 4 Chi Spots

Enrages Ops

CHICAGO, June 8.-—Disastrous fire
in the LaSalle Hotel here this week,
which took 58 lives, also set off offi-
¢ial action which closed four lgeal
night clubs, Controversy hbelween
city officials and nitery ops aver fire
regulations for clubs which has been
brewing for several months and has
been aired in the city council more
than once, is raging.

The four clubs closed as violators
of fire ordinances by order of Build-
ing Commissioner Paul Gerhardt Jr,
are Club Alabam, McGavern’s Lib-
erty Inn, Cuban Village and El Ma-
cambo, The Chicago Cafe Owners'
Association entered the fight for the
first time when they tried to stop the
closings. Milton T. Raynor, attorney
for the CCOA, declared that the clubs
have spent considerable money in the
last six weeks correcting hazards
pointed out by officials in the past.

Meanwhile, as the fight raged, sev-
eral of the spots kept their bars open
but did not allow any enteriainers
to perform. Ops of the shuttered
niteries denied that they were vigla-
tors and called Building Commission-
er Gerhardt's action unjustified. Al
of the shutfered niteries were de-
clared on the hazard list last April
when one of the councilmen cited
flagrant safety wiolations.

City's case against the niteries was
weakened by the fact that the Shu-
bert Theater reopened 4:45 pm,
Thursday (6) in time for that eve-
ning’s performance, This gave rise
to the talkk that political fawvoritism
was being exercised, that the clubs
were being discriminated against, and
it}helwhnle thing was a political foot-

all,

Final action has not vet been taken
by the council but is expected mo-
mentarily. In the past it has been
the practice of city officials to take
the pressure off as soon as the speci-
ﬁ!gd vinlations have been taken care
of.

Meanwhile, the LaSalle will ba

(See CHI OPS HOT on page 51)
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WEEL, WOV
Top Stations

3 CBS, 1 NBC, 1 ABC affil-
iate and 3 CBS O&O0 outlits
place in various divisions

o

NEW YORE, June 8.—Station
WEREI (Boston), owned-and-operated
percolater of the Columbia Broad-
casting System, topped the honors in
lhe station divisions of the Ninth An-
nual Radio Promotion Exhibit and
Comnpetition, with two firsts and one
second award. Close behind came
indie Station WOV, which won two
firsts for itself. The ballot fillers~in
and signers voled blue ribbons to 12
stations in 13 categories with only
WIEEI and WOV rating more than
one. Three CBS owned-and-oper-
ated stations, WEEI, WTOP (Wash-
ington) and KMOX (St. Louis) re-
ceived the greatest number of points
in their calegories with three CES
nffiliates, WRVA (Richmond, Va.),
WERNC (Durham, W, C.) and KLZ
(Denver) rating plenty balloting

One NBC affiliate, WMVA (Mar-
tinswville, Va.), rated a first for its
Truth or Consequences build-up and
one ABC affiliate, WCOL (Columbus,
0.y, won a publie service first, WHN,
the Old Gold-Red Barber baseball
calling outlet, won a first for its pro-
motion of sports and CECK (Regina,
Sask.) led the fleld for its promotion-
al job, taking the lead away from
CKLW (Windsor, Ont.), which ran
first in previous years.

WERVA Clear Topper
The Clear Channel Qver-All bal-

loting proved that a study of good
Barron Howard, 2
business manager of WERVA (Rich- :

promotion pays.

moned, Va.}, visited the exhibit at the
Waldorf-Astoria last year and spent

an hour studying what he thought -f'

woltlld be the reasons why the ad
agericy and sponsor ad managers
would vote for ane station over an-
other. Later when he read reporis
on winners he checked his noles—

and in 1945-'46 WRVA promotion

was the winner.

Second station in the Over-All 7

category, Clear Channel, was WIBC
(Indianapolis), which has Sam White
{ex~-WLW, Cincinnati) in the pro-
motional saddle,. While won for
WILW two vears ago and has been
patterning his operation along these

cocl lines during the past year at

The Indignapolis News' station. He
rann 10 points behind WRVA. Voters
aither thought he was first or noth-

ing. All his points came from first

place votes,
WOWO Third

1E|ITGWG {Fﬂft Wﬂ:ﬂ"nﬂ-, Inﬂi}! lﬂnd'Ed :

in the third slot. This Westinghouse
speration might have done better If
he entry had been bound more tight-
lwv—and had been less wvoluminous.
Botlh the binding and the number of
sages cost it some {first places—as
;ullots noted. CBS's KNX and NBC's
<0 A took fourth and fifth places,

In the Regional Channel Over-All
Jivision, WEEI took its first blue rib-
son, the only owned-and-operated
tation in this section. Right behind
t came the Gaylerd-operated WKY
‘Oklahoma City), an NBC afifliate,
5 A, Sugg, not so long back from
ervice, heads this station and tho
nany admired both his over-all pres-
sntation and his VD campaign, WKY
-an nine points behind WEEI, altho

(See WEEI, WOV on page 12)
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NETWORK

MUTUAL BROADCASTING SYSTEM

UPSETS IN PROMOTION

NINTH ANNUAL RADIO PROMOTION/
. EXHIBIT AND COMPETITON

The Over-All Promotion Toppers

S

CLEAR CHANNEL NETWORK ATFTFILIATE

WRVA :
(Richmend, Virginia)

A B e s L
e R R

EELS

R

|

REGIONAL CHANNEL, NETWORK AFFILIATE

WEEI

(Boston, Massachuseits)

o
S

S

LOCAL CHANNEL, NETWORIK AFFILIATE

WIDNCG

(Durham, North Carelina)

NON-NETWORI
WOV

(New York, INew York)

R

The Single Campaign Prometion Toppers

NETWORK

COLUMBIA BROADCASTING SYSTEM

Color Television

|

REGIONAL NETWORK

Columbia FPuacifie
Meet the Missus

|

CLEAR CHANNEL, NETWORK AFFILIATE

wWTop
Washington, D. C,
The Unknown City

REGIONAL CHANNEL NETWORK AFFILIATE

mmww&&jﬁxﬁﬁwmiﬁﬁm

WELI

{Boston, Massachuseiis)

Jimmy Foxx

A

LOCAL CHANNEL, NETWORE ATFILIATE

WMYA

Martinsville, Virginia
Truth or Consegueiices

i, o

NON-NETWORK
WHN

(New York, New York)

“Sporis”

Public Service Promotion Toppers

NETWORK

NATIONAL BROADCASTING COMPANY

CLEAR CHANNEL, NETWOREKE AFFILIATE

KMOX

(3t. Louis, Missouri)

REGIONAL CHANNEL, NETWOREK ATFFILIATE

KLZ
{(Denver, Colorado)

LOCAL CHANNEL, NETWORK ATFFILIATE

WCOL
(Colimmbus, Ohio)

e

NON-NETWORIK
Wov

(New Yaork, New York)

Canadian Promotion Topper

CRCK

(Regina, Saskatechewan)

R

m

THE NINTH ANNUAL RADIO PROMOTION
EXHIBIT AND COMPETITION

Visits Chiecago June 24

SRR R A R S R

WIN

Mutual Bags
Over - All 1st

CBS’s color pitch wins
blue ribbon—NBC takes
pub-serv, CPN regional

NTW ¥ORE, June 8. —The Mutual
Broadeasting System was votad tops
in over-all promotion by advertising
agency and sponsor exrees at the
Ninth Annual Radio Promotion Ex=

hibit ond Competition
iy held at the Waldorf-
Bi“}};ﬁa[i{-'} Astoria June 3 and 4
By 1iicder the  sponsor-
gk ship of The Billboard,
2408 Tcarly 200 advertising
/B exces turned in their
ballots which not only
bowed to MBS for an
over-all iob, but io the
Columbia Broadeasting System for
the best “single campaign,” ils pro-
motion of color television, and the
National Broadcasting Company for
its public service promotion. In the
regional web division the Columbia
Pacific Network took first slot with
its Meet the Missus promotion,

However, the simple statement of
the winning is only part of the story,
which was created by the Exhibit and
Competition, for besides the hundreds
of agency and bank-roll toppers who
attended the two-day showing, hun-
dreds of station and network promo-
tion men also wviewed the exhibit
which included entries from seven
networks and 140 stations. (The re-
port on the station competition  is
found in another colunimm on this

page.)

XL

/:;Q'Tg,eaff

Web Vote Bunched

The neltwork voling was close and
a number of advertisers and their
agencies by-passed voling in the web
over-all  division because they
couldn’'t make up their minds, being
swayed one way by the fact that
they had shows on the webs and an-
other way by the exhibits. 8o close
was the webh voting that in [first and
second choices Mutual and National
ran neckk and neck. The fact that
MBS landed 10 third places against
NBC's four gave the margin of six
to MBS and the iop rankmmg in the
division. The Awmerican Broadcast-
ing Company wasn't far behind. If
had four less first places, two lesy
second places and two more third
Places than MBS.

Voters were seen to spend over an
hour and a half evaluating iust this
section of the exhibit. Edge went i

MBS (if ballot commenis can be

talken as any indication) because it

used a theme or mood for its pres-

entation—A Networle Under Glogs——
and never once forgolt that theme
thru its many pages. The book was
bound in plexiglass and had several
plastic glass pages thru its presenta-
fion.

NBC’s Formal

NBC's over-all presentation was
formal, complete and impressive.
Comments were that everyone knew
that NBC did a promotional job and
that the “impressiveness” was a lit-
tle too much.

ABC piteh was complete, simple
and effective. It's zeldom that a
show-money presentation runs right
up with the winner and the placer as
a check of the First Five bhreakdowns
(Muiual Cops Owver-All, page 13)
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!“Pﬂt 0’ Gold” Coming Back;
FCC Reaction Worries Trade

NEW YOREK, June 8.—Pof o' Gold
which hit the air waves in 1939 and
started a run of programs which sub-
sequently tangled with the loltery
lavwws, will return to radio in the fall
wnder its original sponsorship, the
Louis B, Howe Company, maker of
Tums. Tho details of the half-hour
show and the networlc upon which it
will be aired are not vet known, the
original program’s basic idea will be
kept—that of giving away large sums
of money {o people at home—ihe
recipients being chosen by {elephone
numbers indicated by the iurn of a
wheel,

Indications that the show will re-
tain essentially its old format has
the trade worried, owing {o Federal
Communications Commission’s ac-
cent on good station programing and
the admitted need of the industry for
new ideas, talent, ete., Pot o Gold
and its successors drew attacks from
within and without the radio industry
on the ground that such shows were
inherently in the nature of lotteries
and, as such, not in the public inter-
est. Their effect on programing was
also held to be negative, inasmuch as
more orthedox programs in opposile
time segs had a tough time holding
their audiences. (They didn't.)

Feeling that the Pot type of show
would stage a comeback percoiated
thru the radio trade strongly, owing
to the successful promotions of such
programs as Queen for a Day and
other giveaway shows. But whether
such a trend jibes with the FCC's
report highlighting the importance of

‘Philly News’ Tie
With WDAS Set;
WPTZ on Block

PHILADELPHIA, June 8.— With
three of the four local newspapers
already owning and operating sta-
tions, negotiations are under way for
the fourth loeal sheet {o get itself a
radio address. Announcement should
be forthcoming within a fortmight
confirming the report that Lee Ell-
maker, publisher of The Philadelphia
Daily News, has made a deal with A.
W. Dannenbaum, owner of WDAS,
full-time indie. Instead of purchas-
ing the station as did the other sheels
for their outlets, the set-up provides
for Ellmaker 1o purchase the stock
held by the Steppacher estate,

News-WDAS tie-up will not sur-
prise local industry. Both have a lot
in common as far as policy and op-
eration are concerned, and for many
vears now, they have maintained a
heavy space-for-tfime swappage.
Adding weight to the News-WDAS
(See “PHILLY NEWS" on page 13)

Padway Claims

AFM Will Win
(ase-Lea Battle

ST. PETERSBURG, Fla., June 8.—
Joseph A, Padway, general counsel
of AFM and also attorney for the
parent AFL, at the musicians’' con-
vention here Wednesday (5) blasted
the Case Rill, which if signed, *‘will
destroy labor’s power 1o bargain col-
lectively,” and AFM will join other
unions on the skids.

Crying “What is democracy com-
ing to?'" and labeling the bill as “vi-
cious,” Padway wvariously described

. (Padway Claims AFM on page 11§)

programing has some execs waorried,

Pot, which will feature Dick Sta-
hile's Zl-piece orchestra, singers and
an emsee, will make use of the tele-
phone books and the spinning wheel
—just as the original did, Original,
which folded in June, 1941, gave
awWay sums ranging from $100 (when
a person’s telephone was called but
not answered) to 54,600, this figure
being ihe result of pyramiding the
remaining 8800 of the total one grand
for the next week's jackpot,

Angle which has excited the curi-
osity of some i3 where Horace Heidt
fits into this picture, if at all, Heidt,
the original bandmaster on the show,
was regarded by many as having a
claim to a percentage of the original
idea.

Rexall Decides
To Go Platter
Via Pke. Deal

HOLLYWOOD, June B.—First of
a series of five-a-week platter shows
for United Hexall Drug takes to the
airwaves June 17 over four stations
to mark the beginning of the com-
pany’s revamped radio advertising
policy, &eg will be a 15-minute
transcribed show tagged Music From
Hollywood, featuring  songsfress
Jeannie McKeon, Buddy Cole and
his musical crew, and announcer
Jack Rourke. Stanza’s initial air-
ings will be over KRI, Los Angeles;
WCOP, Boston; WNEW, New York,
and KFQ0O, San Francisco.

Rexall plan calls for several dif-
ferent type platters to be aired thru-
out the country on a five-a-week
strip basis. Preliminary work pav-
ing the way for slot buying has been
completed and all spot announce-
ments and chain breaks have been
canceled in favor of the new plat-
ter format. Platter packages will
be failor-made for Rexall's product
advertising needs, rather than open-
end type of transcriptions now in
common use. Rexall advertising
execs are said to favor package
transeriptions owver library offer-
(See Rexall Goes Platter, page 10)

Network Brass May Have

To Nix Stoek

in Station

Or Else No License Okay

Terve Haute Decish Tips FCC’s Thoughts

WASHINGTON, June 8~—TFederal
Communications Commission is con-
sidering a new rule designed to n-
crease network competition by pro-
hibiting a web stockholder or officer
from hoelding stock in a broadcast
ctation. Announcement that FCC
was mulling such a rule was buried
in a decision igsued Friday (7), grant-
ing an AM station in Terre Haute,
Ind., to Wabash Valley Broadcasling
Corporation,

Commission stated the application
“praises a question of policy” since
one of the corporation's stockholders,
Robert E. Hinckley, is an official of
American Broadeasting Company and
former head of Federal Coniracts
Termination Agency here, The ques-
tion is serious, FCC stated, since
other stalions operating in the same
vicinity would be at a competitive
disadvantage in attempting to secure
affiliation with ABC. On assurance
by Hinckley that he would relinguish
his interest in Wabash Valley Broad-
pasting Corporation if commission
should decide to adopt such a rule,
FCC granted the application.

One new rule was promulgated by
FCC this week, proposing to liberalize
its requirements of idenlifying an-
nnuncements for transcribed pro-
grams, Under the proposed rule,

RDG Maps Plans;
Web Needle Nixed

HOLLYWOOD, June 8. — Radio
Directors’ Guild network commit-
fees, representing organized memn-
bership at ABC, met Thursday (6)
to map out demands on web when
guild kicks off with negotiations thig
SUMmer,

Appears pitch fo webs will be
basically for initial contract recog-
nizing guild and will avoid needling
nets for more pay, ete, for ob-
vious reasons, RDG's sole paper
with CBS was acquired from AFRA
when latter handed over meggers’
jurisdiction to infant org.

transeriptions with certain exeeptions
need not be announced provided sta-
tion “does not atlempt fo create the
impression that the program consists
of live talent.” Recorded programs
consisting of speeches, news events,
forums, special evenls, or “any re-
corded program in which the ele-
ment of time is significant” must con-
tinue to be announced at the begin-
ning and end of the program, FCC
stated,

‘Rogues’ Gallery’
Hot Fitch Seg,
Goes Off MBS

HOLLYWOOD, June 8.—ERoguey
CGraliery now set to move from Mutual
and fill summer time slot for same
sponsor’s Fitch Bandwagon on NBC,
beginning June 23. Deal has heen
okayed hy agency and sponsor and
awaits only final go ahead from NBC.

Plans to fill the Cass Daley time
slot with Rogue died several weeks
ago, despite sponsor’s pitch to move
it into a choice NBC Sunday slot,
Idea was nixed by NBEC since series
would also be aired on a rival net,
NBC refused to build show only to
have it return to Mutual come fall,
(The Billboard, May 4). If mystery
stanza takes to NBC for summer
months, it will be with the under-
standing that the show goes off Mu-
tual for good. NBC will then be
willing 1o go to town promotionwise,
and build the show for another prime
time slot in the fall, or retain the seg
in the present slot.

Cass Daley leaves Bandwagon and
may be replaced by a new program
1o be built around Alice Faye-Phil
Harris family plot similar to Ozzie
and Harriet stanza, Understood that
the Harrises, Mr. and Mrs., have been
(See Rogues’ Gallery on page 10)

PUB-SERV

WCHU’s Hanna

For “Freedom”

@
Station gen. . proposes
sth. mar. prop
plan to aid broadeasters as

cleric gripes to Housegroup
&

NEW YORK, June 8 —0Qutlining a
plan whereby ‘“radio would be de-
livered bhack to the broadeaster,”
Mike Hanna, general manager of
WCTU, Ithaca, N, ¥., in a statement
this week called for the placement of
religious programs in ihe calegory
of free public service broadcasts in
order that radio might win back
“eelf respect, listener appreciation
and good will,” Hanna, who points
out that an example of the develop-
ing confusion is the appearance of
Evangelist Dr. Harvey H. Springey
(See Hanna for Freedom on page 10)

FCC Reopens
Crosley-WINS;
Okay Expected

WASHINGTON, June 8.—A new
agreement between Hearst Radio,
Ine, and the Crosley Corporation
for the sale of Hearst's Station
WINS, New York, was indicated this
week when Federal Communications
Commission announced that a peti-

tion to reopen the record has been b

granted, Hearings will begin June
1_9 before the full slate of commis-
sioners.

Okay of deal is expected. Com-
mission originally proposed to nix
the iransfer chiefly because of a
sale condition which required Cros-
ley to reserve an haur cvery day
for 10 years for Hearst commercialg
to pay off $400,000 of the $2,000,000
deal. New agreement is not expect-
ed 1o have this condition,

OR PAID RELIGION?

Mpls. Cleries
Fight WDGY

Protest rally to blast outlet
for religious seg ban —

beef to Congress threatened

&

MINNEAPOLIS, June 8.—The fight
against the new WDGY ownership for
anning commercial religious segs
from the air Mondays thru Saturdays
broke out in a rash here with the
cleries threatening to take their beef
to Congress., The Stuarts, of Ne-
braska, who acquired the indie gix
weeks ago from the widow of Dr.
Geurga“fnung, founder, gave notice
by registered mail May 1 to the
sponsors of the 12 week-day religious
segs that effective June 1 sky-pilot-
mg on WDGY would be confined to
(See Mpls, Clerics Fight on page 10)
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If you want to make gaod use of your time . . .

Listen to ABC

¢

+ TOW that advertisers are thinking twice
N about getting the greatest possible
value out of their radio time, a good many
are lending a willing ear to ABC. By ac-
tual comparison, rates are low. Several
good time periods are still available. And
ABC’s 202 stations reach all the people
who live in Twenty-Two Million* radio
homes located in practically every major
market in the United States.

For downright value, ABC offers today’s
most practical buy in radic. If you com-
pare rates, you'll find that one network
costs 43.7% more per evening half-hour
than ABC; another costs 28.7% more. But
because ABC stations are concentrated in
thickly populated areas-—where the na-
tion’s business is done—it constitutes an
“efficient’’ network. It has coverage where
cbverage counts — offers advertisers an op-
portunity to lower their cost of distribution.

We suggest that you get all the facts
while good time periods are still available,
because buying a good ABC time period
now means a mighty valuable franchise for
years to come.

Worthwhile ABC franchises have already
been nailed down by such shrewd buyers of
radio time as General Foods, Westinghouse,
Bristol-Myers, Miles Laboratories, Carter
Products, Sterling Drug and many others.

For example, Swift, a quarter-hour spon-
sor of The Breakfast Club for four years,
has now doubled its participation to a half-
hour every morning.

*Night-time coverage. This figure continues to climb
with steadily improving station factlities.

2.

3.

6.

7.

/ REASONS
why more leading advertisers
sit up and listen to ABC

ECONOMICAL RATES — Network X costs
43.79 more than ABC per evening half-hour,
Network Y costs 28,72 more.

REACHES 22,000,000 FAMILIES, located in
practically every major market in the U. 8.

EXPERT PROGRAM SERYICE available if
and when you want it.

EFFECTIVE AUDIENCE PROMOTIOM that is
making more and more people listen to ABC.

GOOD WILL—a nation-wide reputation for
public service features that present all sidea
of vital issues,

202 STATIONS—eager to cooperate in making
every program a Success in évery way.

PRACTICAL TELEVISION — program-building
on an economical basis.

American Broadcasting Company

A NETWORK OF 202 RADIO STATIONS SERVYING AMERICA
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1 Out of 5 FM Channels For Vets

Legal Eagles Fear Lea-Van
Aect Is Bigger Bite Than
U. S. Justice Dept. Can Chew

NAB Conciliatory Attitude Tips Fear of Unconstitutionality

FCC’s Policy

Is Reversed

Proposed decish reserves
every fifth available {re-
queney for year

WASHINGTON,- June 8.—~Rever-
sal of Federal Communication Coms
mission's policy on FM channel res-
ervations this weelr 15 being hailed as
a victory for Senate Small Business
Committee, which has been urging
all along that some FM frequencies
be reserved for returning servicemein,
FCC yesterday issued a proposed de-
cision reserving for a peried of one
vear every fifth FM channel avail-
able in a given area. Senate report
five weeks ago, scoring FCC for pre-
paring to distribute all channels at
once with no regard for velerans,
may have had something to do with
the commission's decision.

FCC's announcement making no
mention of Senate Small Business
Committee, merely stated: “The ob-
ject of this policy is to permit an
eguitable distribution of FM frequen-
cies, pursuant to the Communications
Act” Under tle proposed policy, no
channel reservations will be made in
areas allotted four or less frequen=-
cies, while areas with 10 channels

listed would have two freguencies

withheld.

Following the new policy, FCC
awarded eight FM channels yester-
day (7) to applicants in the Wash-
ington area, holding up two channels
for one wyear, One DD, C, channel
still remains available for immediate
assignment, since FCC decided that
only eight of the 11 applicants are
qualified to operate an FM station
at present. Applications of the three
not favared—Capital Broadcasting
Company, Mid-Coastal Broadeasting
Company and Chesapeake Broadcast-
ing Companyv—were not definitely
reiected, but still have a chance for
the remaining channel, FCC stated.

Rensons for Nix

Applicaticns of Capital and Mid-
Coastal were passed over, commis-
sipn said, because of FCC's general
dissatisfaction with the operation of
their AM stations. Capital's local
Station WWDC, aceording to FCC,
gives a little too much emphasis to
horse-racing information: while the
majorily stockholder in Mid-Coastal
“has not demonstrated his realization
of the duties and responsibilities of a
licensee.” NWid - Coastal operates
WPAT (Paterson, N. J.). This stock-
holder, FCC said, showed no fa=-
miliarity at all with commission rules
or the caode of the National Assoeia-
tion of Broadcasters. Witnesses for
Chesapeake, commission stated, have
established no clear-cut programing
policy.

Applicants granted FM stations in
the nation's capital are: Commercial
Radio Equipment Company, Cowles
Broadeasting Company, Natipnal
Broadeasting Company, Metropolitan
Broadcasting Company, Potomae
Broadcasting Co-Operative, Evening
Star Broeadecasting Company, WINX
Broadcasting Company and Theodore
Granik.

Twenty other TFM applicants
around the country, whose bids were
uncontested, were granted final CP's
by FCC eavlier in the week, while 14
received engineering approval of
their conditional grants,

Literary Cycle

NEW YORK, June 8.—Stump
the Auwthors, debuting June 16
on ABC, 4-4:30 p.m., 1s the lat-
est addition to radio's eycle of
“literary teas."” There's now a
plethora of the fancy stuif on
the air, whal with WHN's Books

ot Trinl and WOR's Author
Meets fthe Critics. Latter is now
MES alszo.

Wasn't very long ago that
some of the local stations went
in heavily for race resulis n-
stead of belles letires, but may-
be the long-haired stuff pays
dividends,

From hoolkies to books?

Don Lee Drops Two,

Replaces With KVI

HOLLYWQOD, June 8, —Don Lee
Regional net will drop two stations
in Washington State in a shake-up
designed 1o strengthen total cover
age in the Northwest area. Slated
to exit as web affiliates are stations
KOL, Seattle, and KMOQ, Tacoma,
both 5,000 watters, with rival 5-kw.
outlet KVI, Seattle, coming into Don
Lee family as replacement. Shift
becomes official August 1, at which
time both Don Lee Regional and

MMutual ceaze feeding KEOL and
KMOQ.
Don Iee execs in Hollvoad

stressed thal parting is friendly, but
hinted that web has long been dis-
satisfied with sweak coverage both
stations offered. KVI, because of
engineering advantages, is reported
to have largest coverage in the
State, reaching 72 per cent of Wash-
ington,

Don Lee expects to add still an-
other station to its regional web by
August 1, with tie-up with one of
two new stations now under con-
struction in Bakersfield, Calif,, re-
placing XPMC, former Don Lee out-
let.

WASHINGTON, June 0. e Top=-
notch legalists here are prwatgzl}r
conceding that American Federation
of Musicians may have the edge In
any constitutionality test of Lea=
Vanderberg Act, with insiders at of-
fice of U. 8. Aliorney-General ;rsmt-
ing that the government’s Chicago
distriet men are already complaining
that they have “too tough a nut to
erack.” Coupled with this gfzneral
attitude in high legal circles 15 an-
other move, generally regarded in
the direction of conciliation, by Na-
tional Association of Broadcasters,
which issued its second plea in a
fortnight for a get-together with
James C. Petrillo, AFM chief, on ne-
aptiating new contract policy for AM,
FM and video musie. The NAB
statement issued today in absence of,
but presumably at request of Presi-
dent Justin Miller, who is now on the
West Coast, declared that *neither
lepislation nor judicial determination
pan obviate or diminish the ultimate
necessity for industry and labor 1o
sit down together and reach fair
agreements by proper discussion, ad-
justment and negotiation.”

The frend in industry and congres=
sional circles appears fo be moving
toward a public “educational” cam=-
paign against Petrillo in anticipation
of what many here regard as possible
victory for the AFM chief in any
test of the Lea-Vanderberg Act. At
the office of Rep. J. Percy Priest
(D., Tenn,), for example, if was flat-
1y declared that “an educational
campaign to get the public informed
about the issues is now necessary
since Congress can’t do much more
about this,” Priest has been an ar-

dent supporter of the Lea-Vander=-
berg law.

Petrillo’s Own Campaign

MNAB officials, are indicating that
Petrillo, himself, appears to be en=
gaged in an educational campaign of
his own, touched off at the St
Petersburg (Fla.) convention. INAD,
which this week added Edward J.
(Ted) Heffron as executive assistant
to Miller and A. D. (Jess) Willard
frankly announced that Heffron 'wili
handle public relations. In its latest
statement on the Petrillo issue, WNWAB
expressed regret ‘“‘that Mr. Petrillo
found it expedient or necessary to
resort to personalities and to terms
of conflict” at the AFM conclave,
“The ultimate objective of the radio
industry and the AFM must be fo
provide the best possible musie for
the American public,” stated INAB.
“Only by reasonable approach can we
hope to solve our mufual problems
and discharge our obligation to the
American people.”

On Capitol Hill anti-Petrilloites
are chafing over the AFM president's
blast from St. Petersburg against the
Lea-Vanderberg legizlation. Peiril-
lo's singling out of Representative
Dondero (K., Mich.) for attack bea-
cause of his statement that Congress
might “go further if necessary’” to
curb Petrille, has caused some red
races. Anti-Petrilloides are private-
ly indicating that Dondero’s state-
ment has not found muech qualifica-
tion among them even tho the
would lite {0 do something fo cur
the AFM chief. Thew point out, for
example, that they went even fur-
ther than the Lea-Vanderberg Act
(See Legal Eagles Fear on page 12)

THUNDER OVER

Net’s “Holy $”
On the Rack

Refusal of govt. to produce
papers re CFRB burns up
M. P.—buck-passing seen

MONTREAL, June 8.—The unique
position of the Canadian Broadcast=-
ing Corporation—which, altho owned
by the federal government and pos-
sessor of the sple trans-Canada web,
at the same time controls the private
station with which it competes—was
further emphasized in Parliament
this week in a wverbal inferchange
between John Diefenhbaker, Progres-
sive-Conservative member, and Hon,
J. J. McCann, Minister of National
Revenue and War Services and one
of the three Crown Ministers with
jurisdiction over the net. The latest
episode in the squabble, which in
recent weeks has registered a sky-
(See CBC’s “Holy $” on page 17)

| Windsor,

An AFM FM-er

ST. PETERSBURG, Fla., June
8. — American Federation of
Musicians will seek a frequency
modulation license if all goes
well, under the terms of a reso-
lptiun adopted by AFM conven-
tion here Friday (7). Introduced
by Ray Meurer, of Local 5686,
. Ont., the resolution
provides that a committee shall
investigate the field and if find-
Ings are favorable the interna-
tional officers are directed to
apply for the license,

Meu:;er spoke enthusiastically
of FM's potentialities, pointing
out that 14 labor unions have
already placed their bids for li-
censes, and the musicians are in
the best position of all to serve
the publie interest. “We have
the program content, the money
and the potential for an original
network,” he said, claiming that
an AFM-FM chain is well with-
in the realm of reason,

THE (BC

— -

Dunton. Raises
Pub-Serv Issue

Freedom of air not license,
web board chairman sayg——
hits U.S. ‘over-exploitation’

MONTREAL, June 8.—Air fre.
guencies are not privately owned, and
a station operator has only temporary
permission to use “part of a stirietly
limited public domain,” A, Davidson
Dunfon, echairman of the board of
governors oi the Canadian Broad-
casting Corporation, said this week
in an obvious reference to the wide-
spread criticism which greefed +the
announcement that the CBC intends
to take over the freguencies of thyee-
privately owned stations. Dunton
made this statement in a 10,000-waord
brief which he presented to the radig
committee of Parliament and in an
address given at the Canadian
Women's Press Club., He referred 4o

J (See DUNTON RAISES on page 17)
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. The HONORABLE OWEN D. ROBERTS,
' Retired Justice Supreme Court of the United States, Permanent Moderaton

o Distin ouished
and Dynamic /

DISTINGUISHED in its sponsorship and its roster of outstanding
speakers.

DYNAMIC in its spirited discussion and in its potent appeal to the
people of Philadelphia.

BOARD OF ADVISORS

That’s the Philadelphia dand Suburban Town Meeting, another

HONORABLE BERNARD SAMUEL, M F - . _— i
Philadelphia ayor a :W]:*IL program in the public interest that captures the public’s
MR, WALTER H. ANNENBERG, Publisher, interest.

The Philadelphia Inquirer
MR. WILLIAM L. BATT, President, SKF Industries, Inc,

HONORABLE ROBERT V. BOLGER, Judge, TOPICS FOR DISCUSSION
Orphans Court
MR, EAR;.. D. BOND, M. D., Director of Research, ® Will There Be Another War in Our Time?
Pennsylvania Hospital
MR. EDWARD G. HUI;.';*D- President, ® :}ﬂ We Need ngflEI" Cﬂ‘y Taxes To Obtain Needed CI"Y
Edward G. Budd, Mfg. Co. mprovements?
MR. RICHARD L. DAVIES, Chairman, Foreign ® r
Policy Association Is Philadelphia Losing Its Standing Among America’s
DR. THOMAS 5. GATES, Chairman, First Cities?
University of Pennsylvania :
HONORABLE HERBERT F. GOODRICH, Judge, ® Are the Best interests of Management and Labor Compatible?
United States Circuit Court of Appeals @ A
MR, EARL HARRISON, Dean, Law School— Should Philadelphia Improve Its Port Facilities?
University of Pennsylvania =
MRS. YARNALL JACOBS. Chatrman, Inter-Celteral Can Communism and Democracy Exist Together in @
Committeer United Nations Council World at Peace?
DR. ROBERT L. JOHNSON, President, . i .
Temple University ‘. ® Is Philadelphia Training Good Public Servants?
R e L e Y L Trensent Reanty ® Should All Americans Have Equal Freedom of Opportunity?
MRE. JOHN W, NASON, President, Swarthmore College ] _ : w
MR. CLARENCE E. PICKETT, Director, American The Philadelphia and Suburban Town Meeting joins the roll.
Friends Service Committee E 5
REVEREND EDWARD M. RILEY, JCD, Director, of well established WFIL public interest programs such as:

Philadelphia Parochial Schools
MR. BENJAMIN RUSH.: Chairman, Insurance Company

Mff#lgggg;?samummﬂ. Director, National THIS WEEK I" PH”-A[IELPHIA ® wITHIH Duﬂ BATES
Assaciation for the Advancement of Colored People
DR; ALEXANDER J. STODDARD; Superintendent, - THE MAGIC OF BOOKS e SCIENCE IS FUN

MR. LEON C, SUNSTEIN, Chairman,

Allied Jewish Appeal | MUSIC IN THE AIR o GULTURAL OLYMPICS

HONORABLE NOCHEM WINNET, Judge,
Muniecipal Court

559 KB A :__..;:,. . - An ABC

Aftiliate
/1?5}" ou 'rduu DIAL IH I'H|

S i ; ‘.‘L ’rf? it i REFRESENTED NATIONALLY
g R - L'I ia " | .. gl L IIlr . I 'I.:... + I l|.: J :

: |i5 .Id.

BY THE KATZ AGENCY
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Too Short for a

Footle, Cone & Belding taking over

production reins of Frigidaire's Hol-
ywoond Star Tine, after 20th Cen-
tury-Fox bowed out of exclusive tal-
ent tie-up. Famous Artists, Zormer
owners of package, severed all ties.
.. . Howard Hughes account shifted
from Russell Birdwell to Carl Byoir.
. . . Young & Rubicam, which this
weelr set a video show sponsored by
Culf Qil over WCBW (CIHS tele sia-
tion in New York), is prepping an-
gther, probably for Brislol-Myers
over NBC's outlet, WNET.
That artist in first row center seat
a! weekly “Penguin Room" stunzao is
famed John Groth, who is skelching
Hildegarde while boning up on broad-
casting. WHILS, Port Huron,
Mich,, building housing the siation,
transmitter land and 10 acres adjacent,
sold lor 5300,000, . . Fanchon &
Marco, St. Louis theater ops, offering
early arrivals a! the houses playback
of thalr Down Memery Lane seqg, aired
over KXOK, . . . Preas Wireless has
recoived more than 500 reports from
53 monitoring stations thrueul the
couniry on the quelity of their 58 test
shorlwave broadcasis.

WWRL, New York, has nixed U. S.
offer to buy 13 spol announcements
about army recruiting and is airing
them free as public service, . . .
KSTP's (Minneapolis) contest for
fishermen seems to keep cropping up
with angles, To take some of ihe
prize award load ($567,000 in mer-
chandise) off the merchants, the sta-
tion has bought insurance Irom
Lloyd's of London to cover the second
30 prizes in the list of 1,000 offered.
Coverage cost was $800. . . . Holly=
wood's El Patio Theater has been
made available to nels for airings.
Harry James's Coca-Cola seg for
MBS is first show set for origination
from there.

Both WPTF, Raleigh, N. C.,
and WTTM, Trenton, N. J., run-
ning weekly talent hunt segs for

youth in areas. . . . WKY spon-
sored @ city-wide concert to
raize 51,500 to send Oklahomda
City high-schoal choir to Mene-
phis to complete contest, . .
Ronwald Dawson, staff divector at
CBS, New York, celebrating 21st
anniversary in redio, . . . FCC
has granted Granite State Broad-
casting Company, formerly Con-
cord Broadcasting Company, CP
for a 250-watter on 1240-ke. in
Manchester, N. H,, with call let-
ters WKEBR. Station, owned by
William J. Barkley, exec v.=p. of
Collinsg Radio Company, will be
?qmlifrtmd with WHKXL, Concord,
. H.

The Revolving Door: Guy Bow-
man, reported ‘“killed” on casualiy
lists sometime ago, back spieling at

rJBE, Detroit. . Carl Wyman
named fechnical supervisor at KYW,
Philly, succeeding William C. Ells-
worth, iransferred to broadcast HQ
of Weslinghouse stations. .. . Mer-
rill Myers has joined KTSA, San An-
tonio, as program manager. . . .
Jerome F. Sechof has exited La-
ERoche & Ellis for copy job at Dancer-
Fitegerald-Sample. . , . Joy Hodges
leaving Honeymoon in New York
June 28 to go fo Hollywood where
she will write, direct and appear in
commercial fashion shorts for Trans-
film, . . Walter Nilson has re-
turned to commerecial department,
Bob Avery to announcing staff at
WTHT, Hartford, Conn. . . . B, Wal-
ter Huffington named
W3SV, Petersburg, Va.

Leo ]. Fitzpairick has opened coffices
in the Fisher Building, Deiroit, o han-
dle his various radio inlerests, but has

~not disclosed his plans for @ major
' connection. . . . WABC, New York, is
broadecasting Cinderella, Inc., from Ice-
land Heslourant on Broadway. . . .
Bosion pop concert Saturday (15) over
AEBC will include & composition of a
Canadion compossr conlaining several
popular air jingles. . . . FCOC has

Glu'aé STATION— your guide
hunting ground!

in the happy

Let W)W, Cleveland’'s CHIEF Station, guide you in
this happy hunting ground . . . where prospects abound!
W)W local programs are planned particularly to reach
and SELL—the Cleveland money market. W]W gives
more dialers per dollar . . . reaches more potential
buyers . . . than any other Northern Ohio station!

BASIC

ABC Network

CLEVELAND, O.

REPRESENTED NATIONALLY

. . 850 kc.
il w 5000 Watts.
L L. DAY Aﬁ.'u_mlﬁﬁ;.,l_'__l.

BY MEADLEY-REED COMPANYZ

manager of

akayed WHEC, Canlen, O., upping ils

powat to 3,000 walls.

H., K. Reynolds, FC&B wv.-p,
namer resident manager of agency's

' gan Francisco office, replacing Eu-

gene Harrington, recently resigned.
. . Clayton Brace in production,
Dudley Tichenor in charge of na-
tional advertising at KLZ, Denwver.
~ John Thompson named news
manager for KPO, San Irancisco,
replacing Ina Shippey. . . Pal
Bishop back as news editor at KFI,
Los Angeles. . Art Baker ends
four-year run as newscaster on NBC,
Graham TFletcher moving into slot
sponsored by White King Soap.,
“County Fair” on June § aired
its paper bag stunt from the
 Corrier Midway, Scwveral hune
dred miles out in the Atlantic.
. . . Colgate has bought Denis
Day, possibly for a transcribed
seg, . . . Sammy Kaye's “So You
Want To Lead a Band” goes to
Tuesday night, starting June 18,
with band broodeasting  from
wariows cifies while on tour. . ..
WTEL, FPhilly, nwaiting the owi-
come of WHAT’s hearing before
FCC for new wave-length., If
WHAT gets it, WTEL will apply
for remainder of time it now
shares with the station, : a
NBC oawned-and-operated sta-
tion execs huddling in New Yorl.
.« » Anita Ellis set to replace
Pegoy Lee on Tommy Rigg's
EBorden show,

William Spier will continue as pro-
ducer of Suspense, altho handling
Orson Welles Mercury Theater, re-
placing Danny Kaye., . . . AFRA-
Hollywood mulling plan to aid ex-
servicemen. , . . EJI'G, Hollywaod,
has started sales promotion depart-
ment with Paul Forrest taking over
head post, . . . Jack Haley and Eve
Arden begin work September 1 on
film wversion of Village Store, built
around air show series. . . . Candy
sponsors, among ithe fArst to cancel
radio budgefs because of product
shorfages, are beginning to return.
Lance Candies, Inc., Charlotte, N. C,,
this week bought a five-minute
weekly news seg on ABC, starting
July 7, and Mars, Inc., has contracted
for a new Curtain Time sgeries on
NBC, starting July 6. Latter will
originate from Chi.

WICN, Minneapolis, has appointed
George Helenlak as St Poul rep. . . .
WEXAO, Den Lee, will be built arsund
a water balle! and diving demonstra-
ticns. Vides outlet has swimming posl
bullt near entrance {o studlos, . . .
Joe Connolly, flack chief at WCAU,
Philly, has an ap with FCC for a sia-
tion at Williamspart, Pa. . . . Gen,
Joe Sillwell will presenl Ralph Ed-
wards with g plague June 15 for his
elforts on behalf of G.L's.

Mrs. Lilliebell (wife of Guy) Lom-
barde in stitches from being bitten
by her dog. . . . Jackie Kelk set for
summer appearances on Supper Club.
.« . Court of Missing Helrs switched
fo Wednesdays, 9-9:30 p.m,, canceling
out Jones and I, ABC’s new seg,
Stump the Authors, goes into va-
cated Sunday 4 p.m. slot June 186.

_ “The Jim Grouch Club” return-
mg fo WPAT, Patersom, N. J.
» « . Wilson Sporting Goods
Company sponsoring College All-
Stars vs. Log Angeles Rams foot-
ball game over full MBS August
23. . . . “The I'armer Takes a
Stand,” aundience participation
show sponsored by Superior
Paint, preems June 22. ... “Ann
Marster’s Celebrity Notebook™
debs Monday (10) over WGN,
Chi. . . . CKWX, Mutual outlet
in Vancouver, starting a youth
forum to give kids a wvoice in
prblic affairs,

ROGUES’” GALLERY

. (Continued from page 6)
optioned for the seg, with definite
plans to be formulated later.

Only fly in the ointment now ap-
pears 1o be the reluctance on the part
of Dick Powell to forfeit Mutual time
until an understanding is reached re-

REXALL GOES PLATTER

(Continued from page 6)

mgs because: (1) advertiser has com-
plete conirol over package produg-
tion; (2) all rights to show remain
with sponsor; and (3) a plallered
show will give the drug firm an op-
portunity to showcase and develop
its own talent,

Rexall time buyers are combing
the nation's marketls to find suffi-
cient time slots worth grabbing and
holding on to, with time slots to be
hought in 52-week segments. Waxed
series will be produced in addition
to the Durante-Moore net stanza
which remains parent firm's prestige
show, while newer local offerings
will plug local retail outlets of Lig-
gett, Owl and Sontag drug chains,

Production and programing for
series will be handled by the Hol-
lywood office of BBDGO. Len
Carey is account exec, Walter Ram-
say will produce the series, N. W.
Ayer continues to handle the Schnoz
and Moore seg.

HANNA FOR FREEDOM

{Continued from page 6)
before the House un-American Ac-
tivities Committee with the complaint
that “religion is being kept off the
air,” claims there is cause for alarm
“when crganized community groups
try to take advantage of a miscon-
ceived notion that the FCC has, thru
its recent public service analysis,
opened the door for demands on stg=
tion time. . . .” To accede to such
demands, the broadcaster points out,
results in lopsided program struce
ture which militates against service
in the public interest.

Hanna, who rallied interest of
broadeasters in the problem at the
last regional meeting of the NAB in
New York, claims radio’s true funce
tion in the field of religion is not to
promote any special doctrine, but
rather to provide spiritual inspirae-
tion. This is best done, he says, by
enlisting the aid of représentatives
of all religious groups, who would
plead the cause of religion on a broad
plane,

The plan, says Hanna, calls for the
cancellation of a lot of “easy money™
contracts—but this could be recouped
by greater attention to the selling of
hitherta untapped commercial ace
counts, with a resultant higher level
of programing and public service.

MPLS. CLERICS FIGHT
(Continued from puge 6)
Sundays only. The eclerics then
formed the Greater Twin Cities Min-
isterial Council to fight the ban. First
move, following a blast in the news-
papers, was to call a protest rally in
%ginneapﬂlis Armory for tomorrow

).

Dr. W. H. Murk, St. Paul pastor and
rally chairman, charged WDGY's
move is “definitely a violation of con-
stitutional rights and an encroache
ment upon our ecivil liberties.” He
declared 'religion should have the
same right to buy time as do liquor,
tobaceco, patent medicines and other
enterprises. Dr. Murk claimed *this
sinister movement” started in New
York and Washington and is sweep-~
ing gospel programs from the air
thruout the mnation. He accused
KSTP, WCCO and WTCN, the other
Twin Cities stations, of refusing to
gell time to religious groups and car-
rying, instead, net church airers by
preachers of the “social gospel” who
get their time for free.

Melvin Drake, vice-president and
manager of WDGY, said the move
was made to effect “a balance of pro-
graming” and that the station felt it
had too much “commercial religion.”
The indie is continuing a 15-minute,
non-sponsored religious seg daily and
12 to 13 hours of paid airers on the
Sabbath.

garding NBC's willingness to come
}hﬂf with the proper time slot in the
a
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James Roosevelt
Will Try Mikin’
Way to Politics

HOLLYWOOD, June 8.—James
Roosevelt, eldest son of the late FDR,
will malee his debut as a sponsorecd
news commentator, bowing in over
local indie ELAC. Tentaiively set
to begin early in July, series will
be sponsored and will be aired live
over KLAC, and waxed for re-broad-
cast on WLIB, New Yorl, and KYA,
San Francisca. (All three outlets are
owned by Ted and Dorothy Thack-
ery, publishers of New York Post.)
Fasadena indie KXLA will also take
the waxed version.

Roosevell's entry into radio has
long been rumored, but poor health
prevented him from giving serious
consideration to offers previously
made. Presently hospitalized, Hoose-
velt is expected 1o recover in itime
to begin series as scheduled.

Most politically outspoken of the
late president's four sons, launching
of the radio seg is seen by some
as an opening wedge in Jimmy’s res
entry into the national politieal pie-
ture. According to present plans,
series will be offered for sale 1o lo-
cal indies thruout the country, thus
giving Roosevelt transcribed nation-
wide coverage. Also in the works is
deal for Roosevelt to take over a
portion of Drew Pearson’s summer
chores on columnist’s ABC Sunday
seg. Pearson is reported to have
favored Roosevelt as logical candi-
date to fill his shoes during his hia-
tus. Roosevelt may get his own
ABC news show in the fall, depend-
ing on his Pearson replacement

T

Flackola

NEW YORK, June 8.—Flacks
around fown are faking fees of
525 weekly to represent bands
and singers in disk jockey cir-
cles, Just trying to get plugs
via the turntables.

One p. a. remarked: “A pret-
ty low way to make a living!"

CBS Seribblers
Get 20% More on
Pacific Coast Net

HOLLYWOOD, June B—Tweniy-
six per cent hase rafte hoost was
granted senior writers by Columbia
Broadeasting System here Thursday
(6), in a contract agreement with
Radio Writers’ Guild, One-year pact,
refroactive to May 1, ups 1l0-man
geribbling staff's weekly fake from
£57.50 to &§72.50. RWG asked for
£85,

Also, seribes working on Colum-
bia Pacific network-owned commer=
cial shows will get a 50 per cent
raise in rates. TFor example, CPN-
bankrolled 30-minute dramatic seg
formerly paying $47, will now bring
a writer §$70.50 in addition to his
regular salary.

In negotiations, -which started
April 10, CBS's Coast Veepee Don
Thornburgh and Western Program
Director Hal Hudson represented the
net, with RWG Prexy Sam Moore,
council member John Dunkel, Guild
Secretary Margavet Kalish, and CBS
unit chairman Kathleen Hite spealc-
ing for the union.

Don Lee Engineem;
Wage Hike to $100

Weekly Bing Tale:
Is B.T’s Again

HOLLYWOOD, June 8.—Tive-
month negoliations between IBEW
and Don Lee Broadeasting System
ended yesterday (7) with ~web
agreeing to 2 per cent hike in engi-
neers’ wages, TPact covers knob-
twirlers at Don Lee's Hollywood op-
erations, ineluding KHI, KHJI-FM
and WEXAO (ftele outlet); KFRC,
San Francisco; KDBN, Santa Bar-
bara, and XGB, San Diego,

New paper, retroactive to January
1 and expiring July 1 next wvear,
provides for pay scale ranging from
$62.50 to 5100 per week at web's
local stations. Tormer rate was
$57.50 to $75. Web wveepee, Lewls
Allen Weiss, represented Don Lee
and IBEW’s Roy Tindal spoke for
union.

“Phone Again, Finnegan” to

CBS Because of NBC Nix

HOLLYWOOD, June 8.—Stuart
Erwin Phone Again, Finnegan airer
bows off NBC and shifis to the CBS
web starting 6:30 PST Thursday,
June 27. Stanza moves from Hol-
Iywood’s Radio City to Columbia
Square following a disagreement
with NBC regarding the time slot,

Seg, sponsored by Household Ili-
nance, has ridden the Saturday 1
a.m., PST slot smee 1aking to tThe
air several months ago. Reguest for
switeh to a nighttime slol was re-
portedly mnixed by NBC on the
grounds that the web felt the show
didn’t measure up 1o nighttime
standards.

Program will be hypoed at the
iime of its shift, with writer Ash-
meade Scott joining the staif fo work
with Harry Stewart. Frank Fer-
rin continues to handle production
for the Shaw-Lavally agency.

NEW YORE, June 8.—Saga of Der
Bingel has taken another delour and
has bounced back with a familiar
theme—that the proaner will wax a
series to be sold to indie slations
thruout the counfry at $100 per half-
hour broadeast. Latest switch, how-
ever, leads trade to Dbelieve there's
something behind all the tall—for
the transeription company would be
World Broadeasting System, which
is now owned by Dececa Records, with -
whom Croshy is elosely linked, Dec-
ca Records, when first gqueried on
this reported deal, referred inquiries
to World exees, who in turn referred
them to Jack Kapp, of Decca. Kapp
denied the story.

Apency people close to Bing figure
he likes the idea of the show, which
would have interesting preduction
angles. Tor instance, no house band
would be used. Crosby would do dia~
log and his recordings—previously
waxed-—would be dubbed in. It's
pointed out such a set-up would he
much easier for Bing than transcrib-
ing a show with a house band and
cheaper.

If deal should go thru, problem of
what steps will he taken to mitigafe
the angle of competish via Croshy
recordings on stations thruout the
couniry will assume top importance
—some music and radio execs helisv-
ing that such a program would test
the wvalidity of radio’s use of record-
ings on the air and lead to possible
changes in the Copyright Act,

An estimated 3,000 attended Mina-
belle Abhott’s WLW Mailbag Club’s
picniec at Sharon Woods, Cincinmati,
June 1. Recent additions to station’s
vocalist staff are Bill Harrington and
Jack Brown., Latter rejoins atter
four years army service,

“Showmanship Comes in Nifty Packages at WBBM"

“¥es Sir‘ee, when the WBBM showmanship department
offers a package, advertisers get a packagel’!

,REPRESENTED BY RADIO SALES, THE SPOT DROADCASTING RIVISION OF CBS

best local musical-variety show.

5-state Primary Area.” For
detnil; about “The Bennett
Sisters,” call us or Radio

Sales.

*CBS Seventh Series Listening Areas,
1744

::: as witness “’The Bennett Sisters”

Three singing sisters and a four-instrument musical group combine
their talents on “The Bennett Sisters”—one of the neatest program
packages ever to come out of the WBBM showmanship department.
The three Bennetts are no strangers to WBBM listeners, They are
firm favorites... listened to and liked on WBBM's “Melody Lane”,
which the Chilcngu Federated Advertising Club selected as Chicago's

Sales-tested by Montgomery Ward

and Wieholdt's Department Stores, the trio now is available fo
another advertiser on its own guarter-hour program,

Tie in with this pockage and you get speedy dslivery and a
welcome reception for your sales message throughout WBBM's
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WEEL WOV
12 Awards in

(Continued from page 5}

landing one more first place vole,

Three points behind WKY came
the Cowles-operated KERNT (Des
Moines). Phil Hoffman, manager, is
promotional-minded—and the pres-
entation told a swell story, Another
Gaxylord station, KLZ (Denver), came
in fourth, and WOOD {Grand Rap-
ids, MMich.), one of the stations re-
cently purchased by ABC but ex-
pected to be resold, came in {fifth., In
this division there were one CBS
o.-and=-o., a CBS aflilate, 1wo NBC al-
filiates and one ABC affiliate., Three
of then had newspaper affiliation.

In the Loeal Channel Ovwver-All
category, WDNC (Durham, N. C.),
noted for being promotional fools—
with nylons, cigarettes (when they

FLORIDA'S MOST POWERTUL

—mescars. .
7 ﬂ&?ﬂéﬁdz:’t?{? "
Comifo@ iy —

OHF DISTANCES
COMPETITION

/UIDENDS FROM
ISOLATION
The popular CBS Station

EL PASO, Texas

Homemee Bodonck. Ouwner Vol Lewveocw, Mo,

HOWARD H. WILSOK CO., National Reps,

a3 tudenaker Corp..
; pdydcacti 't : i i
i (X F L8 i r & &

f:”h’il]:'_ﬂll'ﬂ..ﬁf the . H:Bi'r:l.”.' prq.:-

_ 'Zg?-nle& with local commantatar |
it by Stud®baker every .".-'l.nlnz_.,i_;f
Wed., ond Fri, 6:15-630

~p.m. has scared high'
. Hoopers over "l"l"_'l'ﬁg._l‘.'j'_in_; 70
~ weeks. The Oct. 1945 fab, | *
1946 rating is 224 0 50

Top Stations;
13 Catagories

were impossible to get) and every-
thing, repealed its win of last year,
It was the only CBS afiliate to walk
away with an award in this division.
ABC affliliates won three oul of five
places in this Over-All judging; sec-
ond (WCBS, Springfield, 11L)}, third
(WIZE, Springfield, 0. and {fifth
(WGAC, Ausgusta, Ga.). WHEG
(Memphis) landed in fourth slet, It's
an MBS affiliate and also thinks in
terms of promotion all year around.

One New York station, WOV, and
one Chi outlet, WJJD, were the only
tavo indies to get over-all vote atlen-
tien. WOV topped, in number of
points, all sfation wvotes—equaling
the CAR corralled by BIBS, 66, The
lalph Weil operation actually re-
ceived more first place ballols than
any other promotion in the exhibit,
20, nearest to this figure being the
firsts that were given CBS color tele-
visionn. The 40 points which went to
WJIJD were actually more than were
necessary to land in first place posi-
tion in other divisions.

In the Single Campaign presenta-
tions, WTQOP not only came in Arst
in the Clear Channel calegory but
also took a third with its Janice
Grey promotion (a piteh for a local
daytime serial that was sound). The
first place came from the selling of
Washington as The Unknown Cily,
(N. Y.) WEAT"s Hi Jina: presentation
won it the only NBC spot in this
category. Apgency men might have
voled it higher rank if it were a
“proven operalion,” to quole EE‘JEL‘:H].
15 per centers who wrole this fact m
their comments, KNX (Los Angeles)
another CBS o.-and-o. operation,
came in Afth place mention because
of its selling Southern California
campaign and just to malke this cate-
gory four out of five for Columbia,
the ballots gave the Colunbia’s Big-
gest Show i Town the nod over
WGAR (Cleveland) second place.

Jinimy Foxx Promotion

Station WERI's Jimmy Foxx
promotion rated first place in the
Single Campaign Regional Channel
Division. The four olher places went
to two Mutual and two ABC affili-
ates. KIFEL (Denver), Gene O'Fal-
lon's station, was second, and WHEK
(Cleveland) was fifth. PBoth landed
their honors with Queen for a Day
promotions, This program won four
places in the balioling—Ifirst for MBS,
second for Don Lee, second for KFEL
and fifth for WHEK, which is plenty
honors for a program promotion.

ABCs Breakfast in Hollywood
brought a fourth place in single cam-
paign, RCD to WCSC (Charleston,
S, C.) and a second place to WEED
{(Rocky Mount), W. C.). In the Local
Channel Division, which was led by
little WMVA with a Truth or Conse-
quences pitch. WEED did ékay with
the Breneman-Hopper screwy hat
campaign. Other ABC affiliate win-
ner in the Single Campaign, Regional
Channel Division, was WFIL with a
local show promotion Teen-Age Time.

KTOK (Oklahoma City) was the
second network station that landed
in a “First Five"” with a local promo-
tion—The Market Basket. The sta-
tion took fourth position in the Loeal
Channel, Single Campaigners. The
final slot (fifth) went to WAZL
(Hazleton, Pa.) for a Cavaleade of
Americo promotion.

Clear channel awards in the publie
service division went to nationally
well-known  stations. Two CBS
o.-and-o0."s, EMOX and WABC (New
York) landed okay—EWOX first and
WARC third. AVCO's WLW (Cin-
cinnati) ook the second slot, WHAM
(Rachester, . Y.), fourth, and WHO
(Des WMoines), fifth. This means
three NBC and two CBS wins in this

Mutual Cops Over-All First;
CBS, N BC, CPN Other Winners

(Continued from page 5) ‘
which appear on another page will
indicate.

What the vote proves is that the
webs are doing a promotional job—
and the choice as to which is doing
the best is a tough assignment,

Color, Then *Queen®

In the single camnpaign the outi-
standing promotion of the 1845-1946
season, CBS received the nod from
the agency and adveriising execs,
regardless of what they thought of
enlor televizion. Just nine points be-
hind color was the job that Mutual
did for Queen for a Day, a campaigh
hat not only sold the Queen to two
sponsors, but sold all the networls
on programing similar segs.

The other three web promotions
that received hows were the now fa-
mous Listen campaign of CBS, the
It Hoppened on WBC ad campaign
and the two wartime pocketbooks
which CEBS used to sell the job it did
during the swar.

NBC Pub-Servs Alone

In the public service division the
National Broadeasting Company was
the sole contender for honors, but
this in no way detracted from the
honor it received wvia the ballots,
since every form bore instructions,
“Where there are limited enfries in
any category, it is not necessary that
vou vote unless you sincerely feel
that an exhibit rates it." Practically
every voter felt that way about the
National Broadeasting Company's
public service promotion—and saicd
so with wvotes,

The only other web fo receive a

division.

It was different in the regional
channel division with two CES and
lwo ABC wins, first two slots going
to KLZ (Denver), the Hugh Terry
baby, and WEEI the Hal Fellows op-
eration, in the order izbbed. WFIL
(Philadelphia) and WNAX (Yank-
ton, 8. D.} took third and fourth
places. This was WFIL's second men-
tion in the competilion.

Local channel entries in Pub-Serv
just. produced one winner, WCOL
(Columbus, ©.). In the non-netwok
group, WOV took its second first and
WJIBK (Detroit) a second place.

WNYC Third
Litlle WNYC, New York City’s
own operation, landed in third place
with the indies—with a letter pre-
senting its record, Simple presenia-
tions snagped a great many wins in
the Ninth Annual Radio Promotion
Exhibit and Competition. They were

what the voters eried for.

Canada had the best display of

eniries in the nine-yvear exhibit his-
tory, altho Canadian wvisitors were
ashamed at what they called the
“small reprezentation.” CECK tfook
first, and CKLW, a previous winner,
second. Ofher winners were third
Place, CKOC (Hamilton, Onl);
fourth place, CFAC (Calgary, Alta.),
and fifth, CKAC (Montreal, Que.).
That briefly is the story of “who
got what” in the radio promotion
Reld’s annual sweepstakes. Why
they got them and what went to
make winning exhibits is another
story—which will be scheduled with-
in a few weeks, The exhibits them-
selves will be seen again in the
Windy City. The date, June 24. The
trade expects that this year’s turn=-
out will be double that of last year
when around 400 eame to the Con-
tinental Hotel to see what made ad-
vertising and promotion tick in radio.
The Billhoard executive editorial and
radio staff will be turning the pages
rf winners and non-winners for the
Middle West to evaluate June 24.

public service bow was the Yankee
Regional net, whose entry was part
of ithe single campaign section of
the regional web division. Yankee
ran fthird among the single cam-
paigns, but it was the eonly regional
to receive ils bow for Pub-Serv. It
was six points behind the winner, a
commercial promotion, and only one
behind Don Lee's Queen job.

The winner in the regional nefworle
single campaign division was the Co=
lumbia Pacific Network with its
Meet the Missus. The three top rank-
ers In this class were even closer
than the three web winners in the
over-all balloting. CPN won with
second places—I16 lo Don Lee’s 4 and
Yankee's 2. Don Lee's Queen for a
Day promotion was only five points
behind CPN's total. It had five more
first places than the winner.

The promotional race wenf once
again to the webs that used ideas—
in presentation and promotion. Even
the many station men from North
Carolina to Vermont, who made pri=-
vate beis on the winners, didn’t
materially vole too differently from
the men with franchises . . . the 18
percenters and the bank rolls,

AFRA,NBC Argue
Coast Gabber Case

HOLLYWOQD, June 8.—Arbitra=-
tion board weighing tiff between
AFRA and NBC, concerning latter’s
insistence on retaining its single ju-
nior announcer, was told by NBC
that it needs junior gabber because
web doesn’t own its local ouilet,
Other nets own stations here, and
therefore need more spielers to
double from local to web operations,
NBC said, Web also indicated ap-
prentice classification can be used
to cultivate material for senior
status.

AFRA contended NBC’s Hollywood
headquarters is no place to break in
tyros; thal the wvery fact guy can
meet standards of web operations
means he deserves senior pay, Union
also emphasized that NBC's sole ju=
nior yvoicer was only one on the Coast,
and that even 100-watt indies have
agreed to AFRA’s demand for elimi=-
nating junior rung. Union also point=
ed to clause in NBC's junior an-
nouncer pact, which allegedly staies
gabber does not have to be elevated
to senior bracket., Lower rung voicer
gels from $125 to $1756 monthly. Se-
nior class pay scale starts at $260
per month.

Board consisted of Jdhn Dales,
exec secretary of Screen Actors'
Guild, representing AFRA; Cecil Un-
derweod, Coast head of Warwick
& Legler agency, for NBC, and
C. A, DeMonterville repping Ameri=
can Arbitration Association. AFRA’s
exec secretary Claude McCue and
NBC's Coast wveepee, Sid BStrotz,
rounded out session. Results are
expected latter part of this week.

LEGAL EAGLES FEAR

(Continued from page 8)
by approving the Case Bill, and, as
one ardent anti-Petrillo solon said,
“Look what we've run up againsi
on that one.”

Addition of Heflron to NAB staff
will not affect status of Charles A
Batson as director of information
even tho Heffron will specialize ir
NAB public relations, it was ex-
plained at NAB. Heffron until re-
cently was executive secretary of the
National Counecil of Catholic Men
and as head of the council's public
relations he guided its Catholic How
program over National Broadcasting
Company.
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tie-up talk is the fact that Pat Stan-
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fetin, but Walter Annenberg's moru-
ing sheet, The LIitguirer, is said tu
have the inside {rack. Crabbing
WPTZ would soften the blow of the
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