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° One Year After V-J Day:

W hither Showbusiness?

One year ago this week, Japan threw in the sponge, ending
the most calamitous war in world history. For showbusiness,
the past 12 months was a kind of pre-transition period—the best
or worst is yet to. come.

[ ]

It was a year in which the industry was taxed and axed,
a I“g rapped and sapped. The “anti-showbiz ‘vigilantes’” got in their
best licks. They always do when nations are in a state of flux—
when showdom, for instance, is inclined to be less alert, less
zealous of its interests. On the other hand, showbiz should not
ry rr ] give the bluenose brigade—the holier-than-thou fraternity—op-
ose ‘D s I n portunity for conditioning lawmakers toward the stifling of enter-
tainment. Obscenity and filth do not belong in any part of the

amusement world.

Showbiz is well aware that it is in the midst of a vast pre-

i building era, the greatest reconversion potential it has ever

as a o e known. During the next decade—perhaps much sooner-—new
theaters, arenas, stadiums, amusement parks, amphitheaters and

auditoriums—with the very finest in accommodations and archi-

tecture—will rise over the land. There will be big brains and
top talent bound up in them. All over the nation, and in many

. l parts of the world where spirit and physical being again go on

ummer nvaS|on. the march after war’s disastrous effects, the theme is “build for
the future . . . for a better world.”

This week, on the first anniversary of Victory in Japan,

_page 3 let showbusiness decide to dedicate itself to the task of helping

to bind the world’s wounds and patch political differences. This

showbusiness can do by a formula in entertainment superiority,

style and design that will prove an example and an inspiration

to the two billion people who, like it or not, happen to inherit
this war-torn earth.

There is money in it, too.

THE EDITORS OF THE BILLBOARD



3 Sure-Fire Releases from .Aﬂ — the E xtra-Profit Major

ARA offers you another perfect combination of extra-profit tunes plus extra-profit
artists. Write for release lists of our latest recordings by such “big-name” artists
as, PHIL HARRIS, HOAGY CARMICHAEL, LIONEL BARRYMORE, LOU BRING,
GINNY SIMMS, ART TATUM, SMILEY BURNETTE, PAGE CAVANAUGH TRIO,
JUDY CANOVA, EARL HINES, GEORGE JESSEL, JAN SAVITT, CHU CHU
MARTINEZ, THE CASS COUNTY BOYS, FERDE GROFE....and many others.

ARA, Inc., Dept. B, 5655 Wiishire Blvd., Los Angeles 36, Calif.
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TWO-WAY JOB TR

Cleve. Showbiz
Cuts Up 11 Mil

Conclave Melon

CLEVELAND, Aug. 10. — Local
showbiz by the end of this year will
have pulled in its share of an esti-
mated $11,000,000 which convention
visitors here will have spent in ho-
tels, theaters, niteries, etc. This fig-
ure is a conservative prediction of
the take when 1946, the biggest con-
vention stanza in Cleveland’s 150-
year history, closes.

According to the Convention and
Visitors’ Bureau, which planned sock
meeting biz long before the war
ended, more than 78,000 persons
spent 234,000 convention days in the
city during the first half of 1946.
Out-of-town attendance at 102 con-
ventions in the first six months left
an average of $780,000 monthly, or a
total of $4,680,000 for the half-year
period. By the end of the year the
city will have hosted 200 conven-
tions, drawing about 150,000 guests.
In addition, the Mid-America Expo-
sition, held in May, and the conven-
tion of Jehovah's Witnesses (75,000
delegates who spent an estimated
$3,000,000 in a week) are helping to
swell the annual total.

Compared with the last peacetime
year; 1940, when Cleveland had 153
conventions, attended by 77,804 per-
sons, the current 12 months looks like
the al-time bonanza. In May, hotel
biz here was up 28 per cent over the
same month last year, altho the rest
of the country showed only a 16 per
cent rise. Hotel occupancy was 97
per cent, as compared with the na-
tional 93 per cent. Restaurants, cab-
arets, theaters and merchants all re-
ported a boom during the first half
year. That the 1946 biz boom may
carry over into 1947 is seen in the
fact that already 20 major conven-
tions have been booked for next year.

More Imported Act
Use Predicted for
Blumey’s Mex Hotels

MEXICO CITY, Aug. 10.—A. C.
Blumenthal, who deserted New
York’s bright lights for those south-
of-the-border, now is Mexico’s big-
gest hotel operator and is push-
ing expansion plans at a rapid
pace to keep up with the tourist de~
mands in the Republic. Blumenthal
now operates the Hotel Reforma un-
der 4 new 20-year lease, at 240,000
pesos a y=ar (about $50,000), and also
bought the furnishings for another
$250,000.

Installation of an ice rink to give
an added entertainment touch to the
present Ciro’s operations in the Re-
forma is being studied by Blumley.

Little change in the entertainment
policy of Ciro’s is expected, as it has
been highly successful under op’s
plans. These call for dinner-dance
music only by Everrett Hoagland,
alternating during evening with an-
other Latin combination, headed by
Ernesto Riestra. Occasionally a spe-
cial act is brought into Ciro’s, such
as the current Jean Sablon, just up
from Rio and due to go to New York
soon. Cocktail bar has no entertain-
ment, but in adjoining Champagne
(See More Imported . Acts on page 4)

? \

Showbiz Tax Relief Outlook
Seen Good for Next Congress

WASHINGTON, Aug. 10.—Despite
President Truman’s recent plea to
keep ‘taxes at current levels, federal
fiscal experts here believe there is a
good chance that Congress early next
session will cut some of the excises
which have hit hard at showbiz. Top-
flight authorities are interpreting
Truman’s fiscal program as aimed
largely to keep income and corpora-
tion taxes at present high rates. But
these same experts regard it as sig-
nificant that Truman has not shown
the slightest interest in perpetuating
present record-high excises, includ-
ing liquor and amusement levies,

With the Republican party already
calling for tax cuts and a number of
Democrats at odds with the Presi-
dent over continuing the present
load, it is believed that regardless
of which party wins the November
elections, some levies will be lowered.
Since excises bring in least revenue
to government, fiscal exverts figure
that many of these will be first to be
slashed. In addition it is pointed out
that income and corporation taxes
already have been cut, while most
excises remain at wartime peak.

Taxes Activity Continues

Cousideration of taxes will be one
of the few legislative activities that
will be carried on during present
recess. Staff members of congres-

sional tax committees already are at
work on stop-gap bill for next year,
as well as plans for five-vear pro-
gram previously announced. Under
new congressional streamlining law,
key members of tax committees
(House Ways and Means, Senate Fi-
nance and Joint Internal Revenue)
are required to get together to work
out details of legislation in order to
eliminate bickering between the two
houses of Congress. Such a proce-
dure appears to be of special value
for the next congressional session
since there is a chance that the Re-
publicans may win control of House,
while Democrats are favored to re-
main dominant in Senate.

First meeting of theé special con-
gressional tax conference is ex-
pected to take place late this fall in
order to have a 1947 bill ready for
consideration early in the new ses-
sion. Make-up of the conference will
strongly influence Congress’s final
decision on taxes. With Sen, Walter
F. George (D., Ga.) and Rep. Harold
Knutson (R.,, Minn.) almost certain
to be selected, chance for a cut in
showbiz taxes appears bright. George
has long been noted as a friend of the
business man, while Knutson is in
favor of a flat 20 per cent slash in in-
come taxes and a return of excise
taxes to the pre-war level,

A. C. Convention Hall’s Take
To Hit Over 400G This Year

ATLANTIC CITY, Aug. 10—Con-
vention Hall here will grpss more
than $400,000 this year, according to
Philip E. M. Thompson, general man-
ager, who added that it is booked al-
most solid until the middle of 1947,
with nine exhibit shows skedded for
the first six months of next year as
compared with six shows held dur-
ing the same period this year. City’s
share from the Ice-Capades and mu-
sical shows is expected to top $100,-
000 by Labor Day. Three industrial
shows already set are the Dairy In-
dustries, October 21-26; National
Metals Exposition, November 18-22,
and the Automotive Service Indus-
tries, December 9-13. "

While Ice-Capades was a hit, mu-
sicals staged by Sam Grisman in the
hall did not draw as well as ex-
pected. Contract calls for city to get
30 per cent of the gross after taxes

from the ice show and 10 per cent
from Grisman’s till: However, last
week-end Grisman did a sudden fold-
up following the close of On the
Town. Grisman, who leased the 3,500-
seat ballroom for his shows, started
in July with operettas, but couldn’t
make them go. One reason was that
first two shows, The Student Prince
and The Merry Widow, were both
played with inadequate sound facili-
ties. This was remedied later, but
word-of-mouth panning hit the b. o.
badly. Up to closing night, no one
would admit the fold-up, and Gris-
man even solicited the Atlantic City
Hotel Association to guarantee him
so many seals per night to enable
him to go on. Offer was rejected.
Understood that Thompson and Ez-
ra Bell, chairman of the auditorium
commission, are dickering for fights
to succeed musical shows.
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Summer Tyro
Rush Futile

Many feel the call to come
but few chosen—vets make
up majority of hopefuls

®

NEW YORK. Aug. 10.—The season
of high hopes and blasted ambitions
is upon us again. The first peace-
time summer in years brings back
audition time and the myriad young-
sters from all parts of the country
who take this period—most often
as their vacation—to try to break
into some phase of Stem showbiz—
legit, night club, vaude, radio or
music.

In pre-war years, this period meant
a tremendous influx of anxious young
men and women all hoping to make
the grade. It was known as a season
of hard work and heartaches. Dur-
ing the war the number making the
trek tothe Stem declined quite notice-
ably. Many young men and a nume
ber of the women, too, were in ser-
vice, and travel restrictions, among
other wartime bans, pared down the
ranks of aspirants who battled the
tide on Broadway and elsewhere
for a foothold in showbiz. Now,
however, the barriers have been
lifted and hopes run high.

Vet Rush Ebbs

However, a consensus of webs, per=
colators and other showbiz centers
reveals that while the job seekers
have been heavy thruout most of this
year, the summer has not seen a
bumper crop by any means. Most
ascribe this to the fact that the ma-
jority of those in the 1946 rush have
been vets, fresh out of uniform and
intent on a fast leap to a top-money
career. The demobilization program
having slowed down considerably,
the vet onsurge also has ebbed.

Civilians, too, are staying put thru-
out thé country, to a great extent,
having found a good toehold around
their localities. But there are still
hopefuls thronging into New York
for auditions, hoping to crack wide
the job market despite the fact that
many of them have either little or
no talent, or little or no background,
and so find themselves sunk when in
competition for New York jobs. Most
of them either return home or go
elsewhere,

Take Radio as an Example

All four major nets agree that the
job surge is quite heavy and has been
for some time, but not all applicants
are looking for work as spielers,
thesps or canaries. Publicity jobs
and other such work are attracting
a large throng, and web execs are
putting in overtime politely nixing
most ambitions.

At CBS, for example, the spiel
urge is heavy, but since audition
standards have been set very high,
only one in 20 gets a hearing, and
few of these survive the test. A large
segment of the hopefuls consist of
vets who have had some experience
with the armed services radio sec-
tions, and, therefore, feel they are
qualified to do top jobs in civilian
(See Two-Way Job Trek, page 4

’
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Two-Way Job Trek to N. Y.;
Summer Tyro Rush Futile

(Continued from page 3)
life. In almost all cases the men get
the gate.

Foxhole Sinatras

In the chanting séction, savs CBS,
a foxhole Sinatra has little chance
before a big-time mike. Too many
vets come in with only the plaudits
of their fighting buddies as a recom-
mendation and find that that’s just
not enough to swing them into the
big time. While the percentage of
women is greater than that of men
in the chirp group, nevertheless, CBS
has discovered that the boys take a
croon career much more szariously
than the fems. But, if CBS can find
three good singers out of every 100
applications, they’re doing well, and
only about one in every 100 turns
up as good solo material.

Net experience has been that the
vets, on the whole, are brusque and
tough in their demands for recogni-
tion and seem to think radio is the
path of roses to an easy life. The
auditions answer that fast.

NBC Job-Rush Over

At NBC, on the other hand, the
rush seems to have died down some-
what. In addition, the open-door
policy of auditions is not in vogue in
the summer. Prior to July 1, some
500 a month were battering down the
doors of the web for auditions, with
every ingenue who ever played in
a high school drama looking for an
opening on a top web serial and
hundreds of pseudo-Crosbys and
Dinah Shores chirping their lungs
out in vain.

The closing up—relatively speak-
ing—of Chi radio as a ham garadise,
led to a large influx into Racio City,
but to little good except for a few.
The peak came at NBC in the spring
with 1,300 turning up in March. It
slowed to the above-mentioned 500
by July. Only about half of 1 per
cent could get anywhere at this net,
and in most cases lack of experience
seemed to be the major obstacle.
This net, with its special “welcome
home” auditions for vets, was
swamped earlier in the year. The
mortality rate was sky-high here,
too.

No Experience

At MBS, actors and announcers
are far in the lead of singers in
numbers. This net, however, has
set up a special assignment with out-
side directors who get a ckance to
hold auditions at different times.
Here the women are 2-1 over the men
as aspirants, and their thoughts lie
along thesp lines. But the same
story of lack of experience among
all, and war service experience which
is just not enough with vets, proves
true here. Those who come from
out-of-town percolators are strong-
ly advised to stay home and get ex-
perience. No tremendous influx.

At ABC a summer fall-off was
noticed, tho many people from sta-
tions thruout the country came a-
begging. The vets wanted to an-
nounce and sing, while most of the
gals wanted to emote before the mike.
Percentage even considered was very
small.

Indie Story Same

At the indies it was much the same
story. WMAC closed auditions two
months ago because the outlet sked
was full. Prior to that, between 200
and 250 a week were coming in, 70
per cent of whom were inexperienced.
WHN, on the other hand, saw a per-
ceptible decrease with a majority
of young men trying to get in as
spielers later to swing to thesps,
taking as their model Kenny (Clag-
horn) Delmar, who followed that
route. WNEW, which gavz Dinah

Shore her start, attracted canaries,
but not in large crowds. Vet show-
ing was very poor, and summer
crowd about the same as always.

WOR showed an appreciable slack-
ening off, with mostly male hopefuls;
a gal about once in three months.
No openings and little talent. WQXR
saw an upsurge of audition requests,
mostly from vets or those who
worked in camp shows. About 10
or 12 a week, but since there are
no openings, most of the auditions
came to naught. This percolator,
with its accent on longhair music,
got heavy music audition requests;
75 per cent of them from women,
including a few “names” in longhair
music who were finding the supply
greater that the demand and so
looked to radio to keep them going.
Of the men aspirants, 10 per cent
had no previous experience but
wanted to make radio their vocation.

The radio field, in short, dis-
covered that frankly it had little to
offer the auditionists (jobs being
scarce) and that they in turn had
little to offer radio.

Legit

Legit, which has no- central audi-
tion mart as in radio, is able to un-
load a percentage of its hopefuls on
the silo shops, and the haymow hams,
when they return, if they can’t hit
the Stem for billings, join the throngs
at Radio City and elsewhere, hop-
ing to emote before mikes. How-
ever, this year the American Theater
Wing opened its courses in all legit
phases to vets with pro backgrounds
and has enrolled 400 already. Con-
sensus is that returned men are
taking their careers very seriously
and are more interested in the techni-
cal and writing side of legit than in
thesping.

Radio, too, in the writing and tech-
nical end was getting a lot of atten-
tion. A few were offered walk-on
parts with the American Repertory
Theater, but most of the vets were
busy taking the whole eight-week
course as an over-all refresher. In
radio they: work with a different
CBS director each week and do a
program with him.

Other than this set-up, the thesp
aspirants have to rely on individual
audition calls for a break. These are
always more than well-attended and
the summer is not a peak period at
any ti‘me for them.

Music

Music—such as ork chirpers and
nitery thrushes——is also difficult to
corral, as the hearings are individual
sessions, not group calls as in radio.
The influx has lightened considerably
since aspirants are discovering that
ork jobs are not just luck but the re-
sult of training and intros. So the
summer has made little difference in
this field.

All in all, now that the vet wave
has spent itself somewhat, and that
most of the demobilized men are
discovering that showbiz is not an
easy road to green (back) pastures,
the biz of job-getting is fast settling
down to normal. Economic condi-
tions save changed the pre-war sum-
mer rush considerably, and this per-
iod may in time become merely a
memory and not an annual event.

MORE IMPORTED ACTS
(Continued from page 3)
Room the quests can eat and drink
while a fem singer entertains them
at the piano or with traveling mike.

Blumenthal also now operates the
new $1,500,000 Casablanca Hotel in
Acapulco, completed last year by an
Oklahoma 0il man, John Harden. He
is angling for the swank Hotel De

Vet Loans Put
’Em in Showbiz

NEW YORK, Aug. 10.—Showbiz
is beginning to nibble at G.I. loans,
which are not given out lightly. A
fem thrush quartet and a couple o
thesp ex-G.1.’s have succeeded in get-
ting themselves established in the en-
tertainment industry by means of
loans.

The gals—Louise Bingaman, Jane
Thompson and Loujse Mason, all ex-
WAC, and Mitch Griffin, civilian—
got $1,200 from the New Jersey State
Veterans’ Bureau, under the Vet-
erans’ Loan Act of 1944, which per-

mits the State to okay loans made
by banks to World War vets who

want to establish or re-establish
themselves in a business or profes-
sion.

Tune Tailors
Quartet, the Tune Tailors, started

when Miss Bingaman and Miss Mason
met on the post at Aberdeen, Md,,
and did some chirping. for the boys.
Both were musical pros. Later they
were separated, but while doing their
canary stint, they were heard by Joe
Moss, Washington nitery oewner, who
told them to contact him after the
war. When both girls were dis-
charged, they looked about for twa
others to make a quartet and got Miss
Griffin after 30 auditions. Moss,
hearing of their search for a fourth,
sent the civilian member. Act is
currently at the Copa, Atlantic City.

Further south, at Olney, Md., two
former army sergeants—Glenn Tay-
lor and Redge Allen—are operating
the Olney Summer Theater for the
first time since Pearl Harbor on a
loan granted them under the G.I. Bill
of Rights. They are both radio spiel-
ers on WTOP, Washington, but
wanted to fill in time in showbiz.
They have a two-year lease of the
summer: theater and while not coin-
ing a fortune are doing okay. Their
partner is Evelyn Freyman, Wash-
ington radio thesp and prexy of
AFRA,

Ore. Attorney Gen. Warns
City To Go Slow on Tax Plan

EUGENE, Ore., Aug. 10.—The at-
torney general of Oregon, George
Neuner, has advised Eugene to pro-
ceed with caution in enacting a 3 per
cent amusement tax with which to
promote recreation work, but the
city’s finance committee is deter-
mined to push the proposal thru.
Asked for an opinion as to legality
of the proposed tax, Neuner said he
was “somewhat reluctant” to do so,
but he urged that any such tax ordi-
nance specifically exempt public edu-
cational institutions, particularly the
University of Oregon, which stages
numerous concerts and athletic con-
tests at Eugene.

The tax, which would apply to all
places of amusement, has been op-
posed strongly by theater owners,
who contend their business would be
singled out for taxation. Proponents
say in reality it would be a luxury
tax, actually paid by patrons of
amusement places.

Las Americas in Acapulco, as well
as others in the country, and is com-
pleting another modern apartment
hotel in Mexico City, the Santa Bar-
bara. When Blumey gets all his op-
erations going there is a good possi-
bility that entertainment will be a
big feature for all of them, with
strong reliance on imported talent,
catering to the tourist trade by mix-
ing with the colorful Mexican sing=
ers and dancers.

Venezuela Showmen
Plot Canvas lcery
For South America

NEW YORK, Aug. 10.— A new
portable ice show costing an esti-
mated $100,000 and designed for pre-
sentation under canvas is being
framed here for a 40-week tour of
South America, beginning in Novems=
ber. Producing group is headed by
Samuel Bakerman, Venezuelan
amusement park and carnival op-
erator, and includes his partner, J. A.
Borges Villegas. A new 40 by 60-
foot tank is under construction and
contracts for generators and neces=-
sary ice-making machinery have al=
ready been let to give this unit a
head start among recently rumored
simliar ventures.

Entire unit will be housed under
a circus top seating a minimum of
3,000 and transported by truck. A
tentative itinerary includes cities in
Colombia, Chile, Peru, Argentina and
Brazil. Bakerman estimates that the
larger cities will be good for two to
three week stands, particularly since
money is plentiful now. Depending
upon its success, the show will be
routed via boat and train for a tour
of Central America.

Portable aspect will make it pos-

sible to route the unit into virgin
ice show territory. Equipment is
guaranteed to maintain a satisfactory
ice skating surface directly on the
equator.
« Show is scheduled to go into re-
hearsal within a month under the
direction of Elizabeth and Fritz
Chandler, who produced units for
Ice Shows, Inc., and more recently,
the current show at Iceland Restau-
rant here. Some of the 30 performers
needed have already been signed.
An effort is being made to secure
16 skating blondes for the line, altho
the Chandlers aren’t sure that they
will be able to locate that many
golden-haired girls who can skate
well enough.

Principals signed include Hal-
quina (Lucky) Petersen, Babe Voor-
his, Don Wussow and juveniles Patti
and Alis Foster. At least nine others
will be used. Show will carry its
own ork leader and a Spanish-speak-
ing emsee. Musicians will be re-
cruited in South America. Entire
show personnel will number 50,
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Hitchhiker

NEW YORK, Aug. 10.—When
it was announced that County
Fair, Borden’s radio program on
CBS, was going to fly two cows,
tagged Elsie and Elmer, over-
seas to start new herds for
Greece, Carole Landis asked if
she couldn’t go along on the
flight. When asked how she
could justify her place on the
plane, she answered, “I could
feed the cows.”

Understandable
CBS News Segs

Is Murrow’s Aim

NEW YORK, Aug. 10.—Changes in
CBS’ news coverage are in the works.
They are expected to result from ob-
servafions made by Ed Murrow,
web’s director of public affairs, dur-
ing his recent two and one-half
month trek of 11,500 miles thruout
the country. Angles which the exec
has “rattling around” in his head are
(1) the need for more “simplification”
of national and international issues,
and (2) desirability of programs mak-
ing a greater effort to “report the
country to itself.” Apropos of sim-
plication, Murrow stated this should
not be constructed as an effort to talk

Murrow Ex-Newscaster

NEW YORK, Aug. 10.—Ed Murrow, CBS
Director of Public Affairs, will not do a news
series for the web but will spend all his time
in an executive capacity. The radio man,
whose “This Is London” and other programs
during the war are regarded as having made
radio history, stated this week that he “was
thru with newscasting.” He'll devote all' his
time to his executive post.

down to listeners, but rather as an
attempt to make more comprehensible
the complicated domestic and in-
ternational picture.

CBS exec’s statement that he was
impressed with the possibilities of
“reporting ' the country to itself”
struck a responsive chord in radio
news circles as a fresh approach.
Murrow’s idea, of course, would be
to make the listener in South Dakota
more familiar with New York and
vice versa—resulting in an inter-
sectional understanding lacking cur-
rently. Emphasis, heretofore, it’s
pointed out, has been on more and
more local and regional coverage to
the neglect of intersectional programs.
Murrow also added that he was im-
pressed with the “vast sections of the
country where people get their in-
formation thru broadcasting”—either
because local newspapers are late
with the news or do not devote suf-
ficient space to national and inter-
national affairs.

Stating that the web would con-
tinue its international coverage, Mur-
row added that the field for exchange
programs would increase rather than
decrease, with special emphasis being
directed toward the level of “how
people in other countries live” rather
than politics, international intrigues,
etc. Murrow, incidentally, is very
interested in the educational aspects
of radio and has a confab skedded
with Bob Hudson, CBS associate
director of education, on fall pro-
graming.

Rogers Ties Up
Barn Dance Slot;
Oct. Start at 8G

HOLLYWOOD, Aug. 10.—Miles
Laboratories will shell out $8,000 per
week for the Roy Rogers show which
bows October 5 as permanent re-
placement for the National Barn
Dance. Deal, as exclusively reported
by The Billboard (July 27), was
closed late last week between pack-
ager Art Rush and the Wade agency.
Western music-comedy air show will

feature with Rogers, pic names Dale |
E

vans and Gabby Hayes, and will
include Sons of the Pioneers, Pat
Buttram (only holdover from Barn.
Darce cast) and Country Washburn’s
ork,

Spade Cooley was said to have
been originally considered for the
ork spot when package was planned.
Show’s format was set up by Don
Quinn (Fibber McGee and Molly
scribe), who will supervise supple-
mentary writers.

Alka-Seltzer’s new air show will
originate from Hollywood. (due to
pic cast), Chicago losing its last big
nighttime show. Deal cuts one of
radio’s oldest ties, Miles’s 14-year-old
association with Barn Dance. Under-
stood bankroller feels NBD has out-
lived its usefulness for his product
by reaching same audience week
after week.

Miles Shifting Segs

HOLLYWOOD, Aug. 10.—Miles
Laboratories is seeking to strengthen
its radio front, and having lined up
the Roy Rogers show as National
Barr. Dance replacement, will now
move Quiz Kids to a better berth.
Airer, heretofore bucking Blondie on
CBS, will definitely move before mid-
September. Where it will light was
undecided at week’s end. Both ABC
and NBC are wooing the Wade
agency with offers, while CBS hasn’t
as yet come thru with a bid. ABC
will dish up its Friday 8 p.m. (EST)
slot, while NBC is said to have its
Sunday 4 p.m. (PST) berth ready.
Indications are Kids will move to the
NBC slot.

Tea for Toot

DETROIT, Aug. 10.—WJBK
is turning the tables on the
long-established radio custom of
promoting someone else’s mer-
chandise—by pushing its own
brand of tea. Basic.idéa of ex-
periment is that a radio station
could promote its own brand
name in a rharket where it has
good coverage.

Territory selected is the self-
contained suburb of Ham-
tramck, with a population of
some 50,000. Population is pre-
dominantly Polish, with sizable
groups of other national origins.
WJBK has done about the top
job in the territory on foreign
segs, with programs regularly
aired in 15 languages, and so
proved a natural entry to this
market.

Survey indicated that the
suburb was a natural market
for either tea or coffee—both
are in heavy demand there.
And the merchandise situation
indicated that tea was a much
safer bet than coffee because of
the available supplies. Only
promotion used for the new
WJIBK tea is over the station’s
own air. Product is being sold
by regular retail grocery outlets
in the territory.

Agency Pitches
Stress Stations

Not Netin 1946

NEW YORK, Aug. 10.—Agencies
with programs on NBC will follow
the web lead this fall and stress the
call letters of the stations airing the
segs on all printed promotion instead
of the net or sponsor. Altho this will
up headaches involved in getting pro-
motion material to the outlets, web
and agency execs are convinced that
they must keep in mind that there’s
no NBC on radio dials,

Net, sponsor and time switches this
(See Agency Pitches on page 13)

MBS - ABC Battle Lines Set
For Fdll F ight for Kid Ears

NEW YORK, Aug. 10.—Battle of
the kid strips is set to draw blood
this fall, with both ABC and MBS
laying plans to get the offspring and
hold them. Mutual has an edge on
American in the battle because its
strip will start at 4:30 p.m. while A’s
won’t get going until 5. Besides the
half-hour edge, the Kobak web also
will have Superman, which is pres-
ently leading the juve pack with a
Hooper 3, and will take Hop Harri-
gagafrom ABC. Hop presently has
a 2.8.

The MBS sked will start with Sea
Hound at 4:30, which will be fol-
lowed by a new commercial for Gen-
eral Mills, Hop Harrigan, Superman,
Captain Midnight and Tom Mix.
ABC will get in the swim at 5 with
Terry and the Pirates, and follow
with Sky King, Jack Armstrong and
Tennessee Jed. :

Comic Book Piich

Both webs realize that normal
“block promotion” is useless with the
kids, that publicity doesn’ reach

them and that general program pro-
motion won’t raise the Hooper tem-
perature worth a nickel. Comic
books have been trying to sell both
webs on using the mags to sell the
kid air, but promotion boys feel that
such a move would be an admission
that the air had to go to printed
media to get its audience. Besides,
as one promotion man n»ginted out,
promotion of the kid shows in the
ads of the sponsors of the half-pint
cliffhangers that have appeared in
the pulp comics hasn’t done any-
thing for the broadcasts.

Both chains are out to design pro-
motion that is bound to reach the
cereal eaters and both admit that it
means a new approach or at least a
twist of an old one that the ether
hasn’t used in a long time. ABC’s
plans are a little further along than
MBS’s but the pressure will be on
starting Monday (12) when the whip
snapper, Ed Kobak, gets back to his
desk at 1440 Broadway, where all is
mutual.

KS (CBS-AGGIE BLAST

Political TNT

In Farm Yen

o
Commission no like to
throw “Blue Book” at 30
k.w.’s at night

®

WASHINGTON, Aug. 10.—Federal
Communications Commission is ex-
pected to avoid involvement in a fight
between Clear Channel Broadcasting
Service and Agriculture Department
on agency’s.claim that more “farm
service” programs are needed on
clear channel night hours, FCC, it is
learned, wants to avoid getting in the
middle of conflict in which the com-
missioners could be accused of trying
to stiffien Blue Book requirements by
telling clear channels just how many
hours of “public service” programs
should be put on at night.

The FCC is not backtracking on its
Blue Book, insiders say, but commis-
sioners are known to recognize the
political dynamite involved in telling
webs to increase hours allotted for
government farm service speakers.

The row between Clear Channels
and Farm Extension Service Rit a
new climax this week, with Clear
Channel Broadcasting Service refut-
ing a statement issued recently by
M. L. Wilson, director of Farm Ex-
tension Service, that rural residents
like to hear farm service programs
at night as well as by day. Victor A.
Sholis, Director of CCBS, in a letter
to Wilson, Wednesday (7), accused
the aggie official of misinterpreting
the Census Bureau survey and Ag-
gie’'s Bureau of Agricultural Eco-
nomics survey. Farm Extension,
however, came right back Friday (9)
with a retort that al) it was seeking
was “more time for educational pro-
grams for farm people.”

Sholis, in his letter, voiced agree-
ment with one contention made by
Wilson that “rural listeners need bet-
ter radio reception,” but he voiced
objection “to a misleading presenta-
tion of survey figures to create the
impression that farmers want to hear
government farm officials at night.
Clear channel boys see in Wilson’s
assertions an effort to induce FCC to
force clear channels to handle so-
called “public service programs” at
night in lucrative hours when big
web entertainment and music pro-
grams are on the air.”

Speeches at Night
In denouncing Wilson’s claims,
Sholis emphasized that CCBS has “no
quarrel with persons who want to
(See FCC Ducks Blast on page 12)

Thomas Takes
“Mystery” Slot and
“Mystery” Ross’s

NEW YORK, Aug. 10.—Lowell
Thomas’s CBS West Coast airings
will start weeks ahead of the date be-
lieved in the trade, when he takes
over the split web which had former-
ly been occupied by Mystery of the
Week for Procter & Gamble on
August 19. Mystery moves east to
fill slot formerly occupied for P&G
by Lanny Ross, who-is being dropped
by the soaper.

Exit of Ross explains why
Thomas’s appearance on CBS was
scooped by The Daily News’ Barbara
(See Thomas Goes Mystery page 13)
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MexicanRadio
Expansion Set
By Azcarraga

Plans Include FM, Video

MEXICO CITY, Aug. 10.—Mexico
will have one of the most powerful
radio stations in the world as well
as top video and FM facilities, under
plans of Emilio Azcarraga, top radio
figure in the republic. Azcarraga
is also in the market for 1,000,000
radio receivers which he can dis-
tribute at cheap prices to build up
listening audience, and he has an-
nounced an expansion program for
his radio stations, which include
XEW, XEQ and shortwave XEWW.
XEW is the NBC outlet in Mexico
and XEQ is booked up with CBS.
Construction of video studios already
is under way, with equipment on or-
der in the U. S. FM station will be
ready within six months.

Station XEW now has a power of
100,000 watts, but will begin broad-
casting with 250,000 watts soon, Az-
carraga said. When there are more
receivers in Mexico, he plans to ex-
pand the power even more to serve
the entire republic from this one
key station which has a clear chan-
nel of 900 kilocycles. Station XEQ
now has 50,000 watts on a 940 kilo-
cycle channel. Azcarraga hopes to
change this station to a clear channel
and increase its power to 100,000
watts soon.

Azcarraga is completing modern
studios for XEW and these also will
house television. When these are
ready, XEQ will move from present
smaller quarters to the old XEW lo-
cation.

Low purchasing power of many”
Mexicans, especially in rural areas,
has prevented tens of thousands from
having sets. Azcarraga hopes to rem-
edy this by buyving great numbers
of sets at $5 each and distributing
these at little or no profit.

WNEW To Settle
First, Then Bally
$1,000,000 Studios

NEW YORK, Aug. 10.—Move of
WNEW from 501 Madison Avenue
to new studios at 565 Fifth Avenue
is skedded for August 23, but bally-
hoo and housewarming won’t get
underway on a large scale until about
one month after this date, at which
time all operations and personnel
are expected to be in the groove.
New location which includes studios,
seven in all, plus offices, will give
the indie a total of 50,000 square feet,
more than twice the space the sta-
tion now occupies. Of this area, the
station will immediately use 36,000
square feet for AM broadcasting,
with the remainder being held in
reserve for FM and television.

Studios, designed by Fellheimer
& Wagner at a cost of $1,000,000,
have latest equipment and are suit-
able for FM and tele as well as AM.
Innovation in the whole layout is
the employment of color in the stu-
dios to provide a camouflage effect.
This, claim competing station sales-
men who have lost plenty biz to the
Bernice Judis operation, must be to
further confuse the sponsors, who are
already seeing double and muttering
by the time Miss Judis’ salesmen get
thru with them.

Kick-off promotion, which will go
out on letterheads and plugs via the
station, will plug the angle that the
new address, 565 Fifth Avenue, is
ohe-half of the station’s frequency,
1130 ke.

WABC
Nov.*Dec. .oivivmenriririnnasaines 22.3
Dec.-Jal. .ievirvenirenrinccnsrone a2
Jan.-Feb., ......... ..o i 20.9
Feb.«MAaF, ..oueeeenninrnssiosoess 21.%
Mar.=April .. .. 08 uiihriiiiranee 23.2
April-May .....ieiiiinirivinrianen 21.3
May:-JUNE ...iveeonnernrnvtnnsnocse 19.6
JUNE-FAlY" oiadiaa i mai oo ome ool o 18.4

Chariging New York Picture

NEW YORK, Aug. 10.—Proving that promotion and proper pro-
graming can reverse seasonal trends, when normally during summer
daytime listening to leading stations is apt to be dispersed, WEAF
and WNEW cop their “share of audience ratings” in the morning dur-
ing June-July. WEAF has consistently gohe ahead since it was made
autonomous by the National Broadcasting Company, and WNEW’s
“light programing” thru disk spinning is always hot weather fare.

The eight-month picture of the five leading metropolitan stations
unmistakably indicates present trends.

Five-Station Share of Audience in

New York
wJ

WOR Z WEAF WNEW
19.6 16.4 12.5 11.2
19.4 16.5 12.1 .2

20.6 171 12.2 13.1
21.8 17.0 10.9 11.4
20.9 17.6 10.8 10.1
19.5 17.5 12.5 11.2
19.4 18.0 13.0 11.7

19.1 17.0- 13.7 13.5

September Cutting Date for
Der Bingle Despite Philco Rumor

NEW YORK, Aug. 10.—Altho deal
whereby Philco would bank roll Der
Bingle on. an ABC show is reported
very hot, late news from the Coast
indicates General Motors may al-
ready have Crosby wrapped up for
a transcribed program starting in the
fall. Band 1is already reportedly
being set, with wax cutting tenta-
tively scheduled for the third week
in September. General Motors, one
of the front runners in the Crosby
sweepstakes, was regarded as losing
out to Philco recently, but there’s
nothing like the Groaner, they say,
to get ’em out of that rigor mortis
stage.

Philco deal, if it jells, would have
Bing airing from either New York,
Chicago or Hollywood, according to
his convenience and picture commit-
ments. Show would be heard at the
same time in different time zones and

would probably be “live for the be-
ginning, anyway,” with recordings
being used to fit in with Crosby’s
business or vacation plans.

ABC is anxious to adjust its op=-
eration in order to nab the warbler
and is willing to tailor schedules as
much as possible.. Ramifications
would involve the periods immedi-
ately preceding and following Cros-
by, and while a reshuffle of pro-
graming might not be possible early
in the fall in view of fact that many
sponsors already have pacted for 13
weeks, a revamping could be made
immediately after this period.

Earlier reports on the Philco deal
brought out the possibility of the
sponsor making the show strictly a
wax job and spotting it on various
stations thruout the country, rather
than on a web.

Concert Airings

Mpls. Musicians Nix St. Paul Pop

Sans Extra Pay

MINNEAPOLIS, Aug. 10.—Stan
Hubbard, KSTP prexy, and the Min-
neapolis musicians’ union are at it
again. As a result, the proposed St.
Paul pop concert broadcasts which
were skedded to start Friday (9),
were dropped. As explained by
Kenneth M. Hance, station vice-
prexy, KSTP was requested to air the
concerts, but Minneapolis members
who make up the majority of the
pop ork refused to play unless paid
extra for the broadcast.

“We receive nothing for the broad-
casts and they put us to a certain
amount of expense,” Hance said, “We
are glad to make them, however, in
order to publicize the pop events and
give favorable publicity to St. Paul.

One-Third Not Enough?

“The members of the orchestra now
get one-third of the concert gate
receipts and the St. Paul members
apparently are satisfied with that
arrangement. The Minneapolis mem-
bers thought they should get more,
however, because of the concerts
going on the air.”

Edward P. Ringius, secretary of
the St. Paul musicians’ union, re-
portedly tried to convince the Minne-
apolis musickers to continue to play
on the same basis as before, but
failed. There are 65 men in the pop
ork, most of them from the Minne-
apolis symph and many of the Min-
neapolis residents.

KSTP and the union have been at
loggerheads on numerous occasions
in the past. Latest move by union
was interpreted &s a personal slap-

back at Hubbard, who has been a
particular thorn in the Minneapolis
AFM unit’s side.

Kyser Fate Awaits
G. W. Hill; Colgate
Offers 10-Yr. Deal

HOLLYWOOD, Aug. 10.—Final de-
cision by American Tobacco Com-
pany to retain Kay Kyser’s Musical
Kollege seg beyond contractual De-
cember 31, 1946, date, was still hang-
ing in midair, awaiting return of
American’s George Washingten Hill
from vacation. Hill has last word
on whether Kyser works for him
or Colgate, altho Palmolive-Peet
is anxious to continue the seg under
the toothpaste banner. Situation
takes an unusual twist, inasmuch as
Kyser was farmed out to Colgate in

1945 when the cigarette shortage
forced Hill to drop seg. Contract
with American Tobacco, however,

runs till end of next year, and it is
unlikely that Hill will permit Kyser
to work out the contract for another
sponsor.

Deal offered by Colgate is re-
portedly more in line with Kyser’s
personal desires, in that it would be a
year-to-year deal, instead of present
contract which binds Kyser for five
years. Simmered down, either Hill
will re-ink Kyser to new term con-
tract before November 1 or else re-
lease Kyser to Colgate.

Probe CBC’s
Time Grants
To Dailies

Def:cit Revealed

Operating

MONTREAL, Aug. 10.—Board of
governors of CBC will prepare a re-
port on deals whereby certain Liberal
newspapers, supporting the Liberal
government are given free periods
for daily newscasts over CBC net
stations. This was disclosed this
week before the House of Commons
Radio Committee, which also heard
that the present fiscal year would
show the CBC’s first operating deficit,
tentatively, $78,425.

Free time question came up when
it was revealed that The Toronto Daily
Star, Canada’s most important gov-
ernment-supporting sheet, is given
two daily 15-minute newscasts. This
free time has annual gross value of
$42,250, borne by taxpayers.

John Diefenbaker, opposition mem-
ber, wanted to know why the sheet
had been granted cuffo time. Dr.
Augustin Frigon, CBC general mana-
ger, had stated previously that it was
an old agreement, honored by time,
and that The Star’s programs would
be listed on the books as sustainers.

Letters presented as evidence re-
erred to arrangements whereby other
Toronto newspapers were heard on
the air thru private stations, and the
question was raised whether it would
be unfair not to allow the same facili=
ties to The Star as enjoyed by its
competitors.

Dr. Frigon, in answer to question=
ing by Diefenbaker, said the CBC
paid the Canadian press $70,000 a
year for its general news service and
another $40,000 to the same service
for news to the Sackville, N. B, in-
ternational transmitter. Another
$25,000 was paid for the British
United Press service. Diefenbaker
said this would seem to indicate
that CBC was provided with a full
news service and he wondered if
the corporation was justified in giv-
ing free time to The Star for a sup-
plementary service.

Dr. Frigon admitted there had been
no demand for additional news, but
he said he assumed a local paper
could cover the local news more ade=
quately,

Diefenbaker said he wondered if
it was proper for the CBC to give
up gross revenue of more than $42,-
000 yearly to Toronto people might
have a local news service.

Deficit was more than twice the
estimate of Dr. Frigon, who in June
had indicated the figure might
amount to $35,000. New figures, still
tentative, showed as income of $6,-
133,264 and expenditures of $6,210,~
689.

Showbiz Co-Op Seg

Gets 9 Sponsors

NEW YORK, Aug. 10.-—Nine spon=-
sors, all either dining or entertain-
ment spots, are bank-rolling WQXR’s
Cocltail Time, 5:30-6 p.m., pop tune
seg which was recently limited to this
type of sponsorship. James Bryan,
who handles sales, has already lined
up Russian Tea Room, Casino Russe,
Theodore’s, Le Ruban Bleu, Champs
Elysee Restaurant, Park Chambers
Hotel, Cortile Restaurant, Mario’s
Villa D’Este and the Leo Brecker
theaters. i

Program, heard daily except Fri-
days, debuted July 1 as a participat-
ing show for general sponsorship.
Decision to go after dining and show-
biz trade exclusively was made
August'1. o

Rl
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Boler Strikes

Bargain With

NCBS-MVN Creditors; 90
Days to Wind Up Refinancing

Group To Run Nets; Formal Approval Still Necessary

CHICAGO, Aug. 10.—Climax to’

the long-standing controversy involv-
ing the fate of the North Central
Broadcasting System and the Missis-
sippi Valley Network, regional chains
owned by John Bolger, president of
North Central Corporation, which
controls Mississippi, came this week
at a meeting at the Windsor Room
of the St. Paul Hotel. The meeting
was held to determine a settlement
between Boler’s creditors, prin-
cipally stations to which he owed
money for use of time for the net-
work operations. As a result of pro-
posals and counter proposals made
at the meeting by both the station
creditors, Boler and his lawyer, John
Moser, the probable future of the
regional nets was outlined.

Creditors at the meeting repre-
sented more than 20 stations in the
Midwest and over 60 per cent in
dollars of all outstanding indebted-
ness of NCBS.

Boler opened the meeting by stat-

CP Grants Favor

Small Communities

WASHINGTON, Aug. 10. —FCC
this week continued to let loose a
batch of 250-watter CP grants going
into tiny communities with popula-
tion as low as 1,100. Among the AM
grants were: Charleston Broadcast-
ers, Charleston, S. C.; Variety Broad=-
casting Company, Inc., Dallas; Jose
Bechara Jr., Mayaguez, P. R.; Adrian
Broadcasting Company, Adrian,
Mich.; J. F. Tighe, Porterville, Calif.,
and Interstate Radio, Inc., Moscow,
Idaho. Greenville Broadcasting Com-
pany, Greenville, S. C.,, was also
granted a CP for a new station of
5-kw.

Final CP’s were granted for the
following FM stations: WTAX, Inc.,
Springfield, I11.; Metropolis Company,
Jacksonville, Fla.; Palladium Pub-
lishing Company, Benton Harbor,

Mich.; Rome Sentinel Company,
Utica, N. Y.; Macomb Publishing
Company, Mount Clemens, Mich.;

Miners Broadcasting Service, Potts-
ville, Pa.; Kankakee Daily Journal
Company, Kankakee, Ill.; Valley
Broadcasting Company, San Jose,
Calif.; Topeka Broadcasting Associa-
tion, Inc., Topeka, Kan.; WAVE, Inc.,
Louisville; Huntington Broadcasting
Corporation, Huntington, W. Va.;
Warner Bros., Oakland, Calif.; Ga-
zette Company, near Cedar Rapids,
Ta.; Civic Broadcasting Corporation,
Syracuse; James A. Hardman, North
Adams, Mass.; City of Jacksonville,
Jacksonville, Fla.; KOIN, Inc., Port-
land, Ore.; John F. Easley, Ardmore,
Okla.; Radio Sales Corporation, Seat-
tle, and the Journal Company, Mil-
waukee.

WGN Adds 4 Local Acecunts

CHICAGO, Aug. 10.—First flurry
of fall business hit WGN, Mutual out-
let here. Station gained four new
accounts during the week. Spokes-
man for ‘station declared the action
indicated that while web segs origin-
ating here were on the decline, local
business would be as-good if not bet-
ter than before. New shows to be
aired over WGN are the Wayne King
Show (Miller High Life Beer), High
Time (Wieboldt’s department store),
Pleasure Parade (Dale Dance Stu-
dios), and Sing, America, Sing
(Montgomery Ward &-Company).

ing that there was a need in radio
for the type of regional network rep-
resented by the operation of NCBS
and MVN, and that losses in the
operation had occured since MVN was
added in December, 1945. The credi-
tors agreed that there was need for
such regionals and that they could be
operated profitably.

First proposals to Boler, however,
for the settlement of corparate obli-
gations, called for Boler to make a
complete and absolute assignment,
for the benefit of creditors, of all his
assets in NCBS; in KSBJ, James-
town, N. D., and KVOX, Moorehead,
Minn. He has stock interest in two
stations. The group also requested
that Boler resign as officer and direc-
tor of NCBS, but did offer to give
him 60 days in which to secure ac-
ceptable refinancing for the network
and in that manner to regain opera-
tional control and to recover his
assets. Alternative to the acceptance
of these proposals was immediate
receivership or involuntary bank-
ruptcy.

Points of Agreement

The following points for the settle-
ment of the issue were agreed upon:

1. Boler' is to put into escrow his
stock in KVOX and his equity in
KSBJ, but is not to transfer voting
rights or control.

2. A committee of three trustees
is to be appointed to temporarily
run NCBS and MVN. This com-
mittee will be A. A. Fahy, of KABR,
Aberdeen, S. D.; Walter Russell, of
KGCU, Mandan, N. D., and Ed Breen,
of KVFD, Fort Dodge, Ia.

3. If at the end of 90 davs from
August 15, Boler’s refinancing is com-
pleted, the stock he places in escrow
is to be returned, the trustees com-
mittee is to be dissolved, and he is
again to have complete operational
authority of the regionals.

Relative to Boler’s refinancing pos-
sibilities, it is known that he is now
negotiating with new backers and
that their financial support is ex-
pected to be forthcoming in a few
week,

However, it was stressed at the
meeting, and later, that these agree-
ments would become effective only
after they had been approved by all
of Boler’s creditors, and all necessary
legal formalities had been undertaken
and completed.

.

ABC Looking For
Chi Program Chief

CHICAGO, Aug. 10.—ABC’s cen-
tral division is looking for a program
director to replace Gene Rouse, who
resigned after 20 years with NBC-
ABC. Decision will wait until re-
turn of Ed Borroff, web v.-p. in
charge of the Midwest, from vacation,
but Jim Stirton, assistant to Borroff,
said ABC was looking for a guy
either inside or cutside the organiza-
tion who would spark-plug the top
exec’s policy of more Chi origina-
tions such as Stump the Authors
and How Do You Pronounce It?

Both segs have been getting good
Hooperatings with consequent good
chances of being sold, and as a result,
Borroff is developing his own mystery
seg with Louis Zara, who appears on
Authors.

Editorial

It’s Show Business

IT’S taken broadcasting a generation to become promotion conscious

—to use the air to sell the air—to realize that the day of the
better mousetrap forcing the public to trek to anyone’s door is over.
The old theory of “give me the shows and they’ll listen” .has been
proven erroneous time and time again. In town after town, the third
station has become the first—thru promotion, and often without re-
placing a single program. Promotion is a must tool of the showmen.

Thus, the industry is in debt to CBS and NBC for their tremene
dous seasonal promotions and the frend at both webs toward making
the promotion all year round. Columbia was promotion minded
first-—because it had to be—it was the second, not the first network.
It took NBC some time fo discover that even the top-ranking pro-
grams had {o be sold—or else. Now, promotion-wise, it’s giving not
only all the other webs a run for their money, but has other media
watching the senior web’s promotion parade. Each net’s promotion
sells increased listening to all stations as well as its own.

There is, however, a fringe of sponsors and agencies to whom
co-operating with web promotion means work instead of increased
rating. These look upon promotional sweat and dough as wasted, and
suggest that the chains use the cash to lower rates or produce new
audience-getting programs instead of selling what’s already on
the air.

There’s no question but that the chains must produce sock pro=-
grams—but the program production budget has nothing to do with
the audience promotion sock. Program production is one thing; pro=-
gram promotion another. Both are facets of broadcasting, without
which the industry could not continue to exist.

Don’t sell promotion short—unless you’re prepared to sell broad-
casting down the river—and collectively and individually thank the
industry’s lucky star that the chains are carrying their end of the
burden—oplus.

Look what's happened to legit because no one has seen fit to
sell it to the nation.

Showbiz, Not Brass,

G.I’s

ters of operation, will salute the

On WHN for V-J Day

NEW YORK, Aug. 10.—Feeling that
G.I’s and their families have been
bedeviled long enough by brass hats,
WHN, in its program observing the
anniversary of V-J Day, Wednesday
(14), 8-8:30 p.m., will eschew the gold
braid and present a “showbusiness”
program under the sponsorship of
the USO. Soldiers in greasepaint, per-
formers who trekked to distant thea-

Included in the talent line-up are
Gypsy Markoff, accordionist who was,
in the Lisbon plane crash; Frank
Conville, comic who traveled 2,000,-
000 miles to play to G.I’s; Ruth
Pettey, singer who was on Iwo
Jima on V-J Day; Al Schacht, base-
ball clown and others. Laurence
Phillips, executive v.-p. of USO-
Camp Shows, will be on hand to tell
what his organization is doing for
the occupying troops.

Drum up MORE SALES with . ...

CLEVELAND'S
Chie

- STATION

WJW, Cleveland’s Chief Station, beats the tom-tom
that calls in more dialers per dollar, signals that reach
a larger daytime audience in Cleveland than any other

regional station.

BASIC

ABC Network

850 KC

5000 Watts

CLEVELAND, O. DAY AND NIGHT

JW

REPRESENTED NATYQNALLY 8Y HEADLEY-REED COMPANY
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DIARIEN RE

Destination

Also Tabbed

Diagrams make plain just

what makes tuners dial and

why percolators lose ’em
]

NEW YORK, Aug. 10.—Where
audiences come from and where they
go is prime information for station
execs, especially for program chiefs.
This type of index is one developed
by the diary method, which the C. E.
Hooper organization is now develop-
ing to enable it to bring into being
a “national” rating. Some compar-
able picture of audience behavior can
be secured thru other methods. The
first evidence on the subject was the
recall record where individuals gave,
in series, a list of the programs to
which they had listened. Had they
not erred as often as they accurately
recalled, audience flow might have
come into prominent use as far back
as the early ’30s when the CAB was
doing over-night recall. Two things
prevented the development of its use
at the time. The first, in accuracy,
has been referred to. The second
is a r~ore practical one; station man-

agers had not developed realization
of the need for such information.
“Immediate” Recall

The second method of securing
audience flow data was developed by
C. E. Hooper, Inc., under the label
“immediate recall.” The method was
used widely in the initial reports the
Hooper organization turned out for
stations. It developed, in addition
to the coincidental “What are you
listening to now?” an answer to lis-
tening during the 15-minute period
preceding. Efforts were made by the
Hooper org to interest station man-
agement in this measurement in the
early ’40s. Again the record found
no acceptance, this time not because
it was inaccurate, but because station
managers failed to respond.

1946 Station Mgr. Mind

That audience flow information is
now being received with acclaim is
not, therefore, to be credited to the
diary which develops no informa-
tion on audience flow not previously
obtainable, at least in telephone
homes, thru the coincidental-imme-
diate recall. Rather it is a commen-
tary on the state of mind of the in-
dustry—1946 model.

By its very nature, a record of
audience flow is complex. Tho the
objective of the measurement is the
particular audience to one station
during a specified sequence of pe-
riods in terms of the ‘‘source” and
“destination” of the particular lis-
tening homes included as listeners
in the rating, the record can become
quite complicated if the source and
destination of all of the listeners is
plotted. The audience rated for each
station has its own source and des-
tination. Charting the complex
movements of this audience is not
impossible tho difficult of comprehen-
sion and accurate interpretation, so
The Billboard presents a simpler
form of record on a series of particu-
lar time periods to one station only.

Program Correction Device

As indicated in the last (July 27)
installment of this series, this ma-

PORT EAR SOURCE

Audience Sources
AMERICAN ALBUM OF FAMILIAR MUSIC

and Destinations
‘SCREEN GUILD PLAYERS

SOURCE AUDIENCE DESTINATION SOURCE _ AUDIENCE DESTINATION
asC 08 | T RoC 01— [ ABC 63— =% T i 7
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Npe NBC NBC : B3 NBC 30
10.6 12 gy r
7.9 __ Al Othens 0.3 —]
| |
! Radio Off 7.6
L MBs 03—
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Radioc OF 0.7 F— Radio OF 0.4 —{

“American Album of Familiar Music¢” is
broadcast in middle of NBC block of Sunday
night musical offerings. It is preceded by
«“j}Manhattan Merry-Go-Round” and inherits
largest portion of its audience from that
program. It is followed by musical *‘Hour
of Charm” and almost 70 per cent of its
listeners stay tuned to NBC for this program.

Almost all listeners of CBS drama pro-
gram, “Screen Guild Players,” were those
who heard preceding “'Lux Radio Theater”
drama, Largest segment of “Screen Guild”
audience stays tuned to CBS, but almost an
equally large group turn off their radios.

DOUBLE OR NOTHING BREAKFAST IN HOLLYWOOD
SOURCE AUDIENCE DESTINATION SOURCE AUDIENCE DESTINA‘I’ION
r ABC 06 r
ABC 14 —1 !
| ABC L
{ 2.9
CBS 16 [
c8s 37 . UBA ABC ABC
| CBS 05 17
MBS 8.0 .
7.0 NBC 0.7
l MBS All Others 0.4
i
18 .
L 1 MBS
NBC 09 10
Radio OF 35
AT Othen 83 NBC 10
Radic OF 11 aliOthen 0l
Radio OFf 0.6 e
L . o L Ni?,“‘o'sf e o :j
Audience of the quiz program, “Double or Program illustrated is the first quarter-
Neothing,” is inherited almost equally from hour of “Breakfast in Hollywood.” Great-

the previous non-quiz programs on MBS,
CBS and ABC and from listencrs turning on
their radios. Majority of ‘“Double or Noth-
ing” listeners, however, switch to CBS after
the broadcast to catch another audience-
participation quiz program, “Take It or
Leave It.”

est segment of the program’s audience is re-
cruited from new listeners to the radio, the
second largest frmup coming from preceding
ABC programs. “The Listening Post” (Tues-
day thru Friday) and ‘One Woman’s
Opinion” on Monday. This portion of
*“Breakfast in Hollywood” is followed by the
second quarter-hour of the same program
for a different sponsor, Almost entire audi-
ence stays tuned to ABC to catch second half.

terial on audience flow has its pri-
mary utility in the program depart-
ment of the station where it points
the need for correction in sequences.
The whole subject of “mood” pro-
graming can revolve around the ap-
plication of these data. The station
which can so apply “flow’ reports
to retain its listeners has solved the
problem of audience competition.
Audience flow information is cur-
rently a diary exclusive. There is no
program with a rating so small that
the flow of its audience cannot be
plotted if enough diaries are installed
in its area. This does not mean‘that
the Hooper installation of 1,000 diaries
per area can develop audience flow
data which is the last word in pre-
cision on the smallest rated program.
But it does mean that the substantial
majority can be reported on validly.
Stations which have subscribed to
audimeter reports have been disap-
pointed to learn that the small in-
stallation of audimeters in station
areas either precludéd this record

altogether or limited its publication
to but a few top rating evening pro-
grams. When diaries are installed
on a national sample for the pur-
pose of producing national projec-
table ratings on network programs,
the last word in statistical wvalidity
on records of this sort will have been
spoken.

In the diary reports on audience
fiow, as in the case of the coinci-
dential-diary produced area Hoop-
eratings, the figures shown are ex-
pressed on a coincidential base.

Jacobson Partner in Waxery

CHICAGO, Aug. 10.—Neblett Ra-
dio Productions, Chi transcribed pro-
gram outfit formerly owned outright
by Johnnie Neblett, this week be-
came a partnership org when Mort
Jacobson, Chi radio lawyer, became
co-owner of the company on a 50-50
partnership basis.

CBS Expected
To Contest FCC
KQW Decision

WASHINGTON, Aug. 10.—Word
here is that the Columbia Broadcast=-
ing System’s legal staff is readying
a brief demanding a rehearing for
purchase of KQW (San Jose, Calif.),
which the Federal Communications
Commission in a final decision this
week (6) refused to allow to pass
into CBS’s hands. Net reportedly
will press the action which, it is
pointed out, may wind up before a
{hree-man Federal Court of Appeals.

Power Decision

In denying CBS the $950,000 pure
chase of the 5-kw. station, FCC in-
sisted that the sale would have vio=
lated public interest by giving CBS
a “concentration of control.”” KQW
is owned by the Pacific Agricultural
Foundation and gives primary night=
day service practically to the whole
residential area of San Francisco.
CBS is expected to reiterate its claim
that control of the station would give
the web more financial stability and
that the San Francisco originating
point is an important one in the de-
velopment of cultural, informative
and entertaining programs.

FCC, with Commissioners Wake-
field and Jett dissenting from the
majority opinion, ruled that “In AM
as in FM it is against the public in-
terest to permit a concentration of
control of broadcasting facilities in
any single person or organization.”
The commission was limited the
number of frequency modulation
stations which can be owned by one
individual or organization to six, and
the number of television stations to
five. FCC stated that “The history
of CBS has been one of continuous
expansmn and improved financial
‘resources’ and the ownership of the
station was not needed to insure the
web’s economic stability.” FCC ma=-
jority decish reiterated a number of
points of its May 31 proposéd decish
from which Jett and Wakefield had
also dissented. CBS now has six 50-
kw. clear-channel stations and one
5-kw. regional. Previously, it had
sold WBT (Charlotte), a 50-kw.
clear.

Stars Pick Scripts
For New Schenley

‘Hollywood Players’

NEW YORK, Aug. 10.—Hollywood
Players, one of the more expensive
fall programs set for a September 3
debut over CBS by Schenley Labora-
tories, will have nobody but itself
to blame in the event it doesn’t snatch
a high Hooper. The players them=
selves, not BBD&O, the agency, will
select the dramas to be performed.
BBD&O already has set a batch of
film stars for the opus, which will
aired for Cresta Blanca Wines Tues=
days, 9:30-10 p.m. Included are Joan
Fontaine, John Garfield, Paulette
Goddard, Bette Davis, Claudette Col~
bert and others.

Under present plans, top screen
people will play leads several times
during a 39-week season. It’s ex-
pected that two-thirds of the pro-
grams will be adaptations from pix,
with remaining material stemming
from Broadway legit, novels, short
stories, etc. Program is not a re=-
placement for This Is My Best, or the
current Cresta Blanca show, Encore
Theater.
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Clears To Get

Minor Decisions
Only in October

WASHINGTON, Aug. 10.—Unless
last-minute unforeseen developments
arise, Federal Communications Com-
mission’s clear-channel decish, to be
issued sometime in October, will
authorize a minor reshuffling of
assignments, but will withhold action
on main issues, including a proposed
increase of clear-channel power #to
500 kw. or more. Clear-Channel
Broadcasting Service will formally
submit its proposal for the hiking of
power at the skedded September
clear-channel hearing. CCBS will
ask FCC to authorize an increase to
anywhere between 500 kw. and 1,000
kw., with a 750 kw. compromise as
the objective, and the clear-channel
boys are known to be hoping private-
ly that FFC won’t decide on that in a
hurry, since the FCC engineers would
need months to deliberate toward a
favorable decish. A quick answer
would ke almost certain to be fatal
to the request.

Acting Chairman Charles Denny
is known to be determined to have
some sort of decish, even tho piece-
meal, by mid-October for submission
to preliminary conference on North
American broadcasting agreement
the following month. Badly handi-
capped by personnel shortage, especi-
ally engineers and lawyers, FCC is
speeding replacements in order to
rush the work. A board of examiners
was set up at FCC this week to hold
competitive tests for scientific and
technical jobs, Meanwhile, FCC at a
clear-channel session of engineers
Monday (5), flickered a green light
for a tentative FCC broadcasters’
pact reducing the separation line for
stations from present 40 kc. to 30 kc.,
thereby opening the way for in-
creased number of AM’s. This shift
is regarded as necessary to acommo-
date the flood-flow of new AM grants
by FCC.

Clear-channel ops point out that
FCC decish on proposed upping of
clear-channel power to 750 kw.
won’t be pertinent to NARBA confer-
ence, and consequently, FCC isn’t
under obligation to act on that issue
prior to prelim NARBA conference.
The November preliminary NARBA
meet is skedded to pave the way for
final agenda on .next year’s August
conference now set for Canada.
Meanwhile, FCC reiterated this week
(9) that it is continuing to freeze
action on license requests for clear
channels on either 770 ke, or 1030
ke. which will be affected by clear-
channels decish. This resulted in ap-
plications of KOB (Albuquerque,
N.M.) and several others being
tossed into pending files.

Gillette Renews
Boxing on ABC

NEW YORK, Aug. 10.—Gillette
Safety Razor Company, sponsors of
the Cavalcade of Sports on ABC, has
renewed contract for the second year
with ABC covering airing of boxing
shows from New York. Contract,
which calls for use of the full ABC
in addition to 38 stations of the
Dominion network of the Canadian
Broadcasting Company, becomes ef-
fective September 6, with the match
between  welterweight champion
Marty Servo and Ray Robinson, Fri-
day night at 10 p.m.

Gillette deal includes only boxing
promotion by Mike Jacobs, prexy of
20th Century Sporting Club. Other
shows in the Gillette Cavalcade in-
clude Kentucky Derby, World Series,
etc.,, for which separate pacts are
drawn with other webs.

fice.

happiness. Can she regain it?”
“Joyce Jordan,” M. D., Today at

a Girl Marries).

Soft Music, Please

NEW YORK, Aug. 10.—-While NBC program execs worry about
the “quality” of the senior webs daytime segs, the promotion depart-
ment has gone “realistic” and among the advertising mats sent out to
stations with the Parade of Stars promotion are a number (6) of
typical confession magazine pitches.

One bit of hearts and flowers is headed,
True love is made of many things—among them a woman’s sacri-

Must the woman always be the one to suffer.”
Four program tie-ins in the same “soft music” corn are in-
cluded in the two-column ad headed by the “true love” appeal:
“Sidney Sherwood’s husband is missing in action, reported dead. Now, other love

is offered. Should she remarry? Listen to ‘“Lone Journey” today
‘“Joyce Jordan successfully buill a career in a man’s world, at the price of her

Promotion department reasoning is that as long as these segs
are on the air it’s wise to get the most out of each of them, and
mid-season ralings vary in big cities (the top 10) from 6.6 (WEAF,
N. Y, for When a Girl Marries) to 13.8 (KDKA, Pittsburgh, for When
In the case of this seg even within the top 10 pro-
grams in the top 10 cities, the rating varies over 100 per cent.

Promotion says NBC can get them all up in the “over 10” bracket.

“Recipe for Love—

KSTP Flack Tells
All; Final Story
Far From Fishy

MINNEAPOLIS, Aug. 10.— Any
face-reddening by Sam Levitan,
KSTP flack, over appearance in Time
mag of the “fish story” yarn con-
cerning station’s $567,000 fish con-
test, is due to canard that “he’s re-
ceiving kudos for a story he didn’t
know a thing about until it broke
in print.” (The Billboard, August 3).
“The facts are there and they tell a
different story,” Levitan explained.
“Time has been on the receiving end
of almost every news release on our
fish contest since the initial story
last May. Undoubtedly someone at
NBC worked on the fish contest yarn
with Time-—even tho the net didn’t
consider it a good enough story to
use in its own house organ, Trans-
mitter, at least thru the Juneg issue.

“If someone interested in accuracy
had checked with the NBC press de-
partment he would have learned
that on July 12-—two days after Jay
Edgerton, Time Twin Cities corre-
spondent, spent several hours at
KSTP’s radio city in Minneapolis
getting the complete story a week
before the mag ran the yarn—Al
Kastner, of the NBC department,
sent a teletype to KSTP asking that
special material be rushed to Time.
How can it be said we didn’t know
in the face of that teletype message
and Edgerton’s visit here? Seems
someone is going off half-cocked
again.”

Shayon Megs N. Y.,
Robson West Coast
CBS Air Show Pitch

NEW YORK, Aug. 10.—The two
90-minute programs with which CBS
will open its fall program promotion
campaign have been assigned to pro-
ducer-director Bob Shayon, who will
handle the New York end, and Bill
Robson, who will have the identical
post on the West Coast. Supervising
the New York operation will be Bill
Fineshriber, CBS program exec, with
Robson watching for kinks in the
Coast clambake,

As indicated in last week’s issue
of The Billboard, New York show
gets the first spot, September 22.
3-4:30 p.m. CBS’s Dave Taylor is
now lining up talent via agencies
handling the different shows, and it’s
expected that 21 programs will be
represented in the 90-minute take-off.
The Coast counterpart probably will
represent 23 programs. 'Talent on
both programs will be limited to
performers appearing on full net-
work commercials nighttime, or
commercial Sunday afternoon shows.

Locals Continue

To Get Nods on
AM Stations

WASHINGTON, Aug. 10.—Dispos-
ing of another fistful of docket cases
this week, Federal Communications
Commission continued to give the
nod to the fellows who want to get
into broadcasting biz because they
are close to the heart of the com-
munity and don’t threaten any con-
centration of control thru ownership
of other stations. All were proposed
decisions.

Illinois Valley Broadcasting Com-
pany, for instance, got FCC’s ap-
proval to build a station in Peoria,
I11., because four .of the five partners
“are residents of Peoria and are ac-
tive in local civic affairs.” The fifth
partner, while not a resident, “has
familiarized himself to some extent
with the city,” added FCC. Greater
Peoria Broadcasters, Inc., one of
whose stockholders holds interests
in two broadcast stations elsewhere
“and does not propose to spend much
time in Peoria,” lost the contest for
the frequency. For somewhat simi-
lar reasons FCC gave the nod to
Tuscaloosa Broadcasting Company
over West Alabama Broadcasting
Company for a new station in Tusca-~
loosa, Ala. The winner was deemed
by FCC to have “more familiarity
and understanding of the city of
Tuscaloosa and surrounding area.”’
Furthermore, FCC liked TBC’s pro-
gram report.

Likewise, - Valley Broadcasting As-
sociation, Inc., won a three-way bout
against Radio Station KEEW, Ltd., of
Brownsville, Tex., and Howard W.
Davis, of McAllen, Tex., for a new
250-watter in McAllen.

The 1600-kc. Hearing

One consolidated hearing involve
ing seven applications for CP’s for
new AM stations to operate on 1600~
ke. and one application from an ex-
isting licensee, now using that fre-
quency, for a CP to increase power,
wound up with FCC knocking out
two of the bids and granting the
others conditionally. Winners of the

bids, located in widely separated
areas, were: Valley Broadcasting
Company, for station in Pomona,

Calif.; James F. Hopkins, Inc., for a
1,000-watter in Ann Arbor, Mich.;
United Broadcasting Company, for a
new station in Montgomery, Ala.;
Long Island Broadcasting Company,
to increase its power from 250 w. to
5,000 w. at Woodside, L. I.; Pied-
mont-Carolina Broadcasting Coms-
pany, for a 1,000-watter daytime and
500-watter . nighttime station in
Reidsville, N. C., and the Gazette
Company for a 5,000-watter in Cedar
Rapids, Ia. Losers {vere Four Lakes

NBC Assists
Indie Flacks’
Space Grabs

Web’s Neck Qut?

NEW YORK, Aug. 10.—Altho afe
filiate station execs were thrilled
with the announcement, flacks gener-
ally believe that assistant press man-
ager Tom Knode put the NBC pub-
licity department’s neck way out
when this week he offered the assiste
ance of the web press staff in placing
stories for the stations, that the sta-
tions felt had a “national angle.”

Knode is said to have stated ‘aiso
that if the outlets had stories with
national magazine potentials, NBCs
magazine space grabber would go to
work on the story and that the same
was true, of NBC’s trade press editor,
if a station felt it wasn’t getting the
attention it felt it rated in the indus-
try press.

Flacks of other webs stated that
they too would be willing to help
their stations get national space when
a story was of nationwide interest,
but what Knode would discover was
that every up-and-coming indie sta-
tion affiliate press agent had an idea
that he thought rated breaking the
wires services and national media

. and ouch the aches.

“Problem, as one of the space grabe-
bers put it,” was not in placing the
good stories but in alibing why the
webmen weren’t able to place the
weakies. “Anyone,” he stressed, *can
place a sock story.”

NBC Half Hour
Promotional Disks
In Mail Next Week

NEW YORK, Aug. 10.—NBC En-
cores, the weekly half-hour {ran-
scribed all-year-round promotion, has
hurdled most of its aches (there have
been plenty since it was first cone
ceived by the web’s promotion divie
sion). Auditions will be in the mail
to all NBC stations next week, with
net plans at present skedded to have
the show aired weekly following the
two giant Parade of Stars broadcasts
in October.

Encores idea has been okayed by
AFRA but Jimmy Petrillo said nix
for the musicians and all encored
spots will have to be sans dubbed
music. Audition disk uses a 30-piece
ork and that’s what in the works for
the entire series. Ben Grauer is the
Encores emsee and because of the
dough wrapped up in a weekly series
like this the Parade of Stars will be
sans, for the most part, recorded sta-
tion break announcements this sea=-
son.

Disk is good enough to win an au=
dience for itself (it encores the best
of the entire week’s segs) and web
plea to stations is to select a good
time for it—as good as possible,
There’s a special new idea in the
works which may make the Encores
e.t.’s even more appealing than they
are as straight promotion, altho be=-
cause of the dubbing they are hedged
with certain understandable restrice
tions.

Encores is expected to drive home
the “all-year-round Parade of Stars
promotion” idea better than any
other form of reminder advertising
yet in the Bandbox or kit. &

Broadcasting Company, which
wanted to launch a 1,000-watter in
Madison, Wis., and Charlotte Broad-
casting Company, which wanted to
ﬁaré a 1,000-watter in Charlotte,
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Berge - Clark
Face - Making
Hits Inquiry

D. of J. Look-See May Fizzle

WASHINGTON, Aug. 11—Depart-
ment of Justice’s current inquiry into
alleged standard broadcast monopoly
and FM retardation threatens to turn
into a fizzle as result of a backstage
row between U. S. Attorney General
Tom Clark and No. 1 trustbuster,
Wendell Berge. Berge head of D.
of J.s anti-trust division, is intent
on pressing the stiff investigation but
is meeting with heavy resistance from
his boss, Clark, according to insiders.

Despite Clark’s icy attitude toward
the inquiry, Berge is known to be en-
couraged by such congressional big-
wigs as Senator Glen H. Taylor (D.,
Idaho) and Senator Charles W. Tobey
(R., N. H.), both of whom have pub-
licly blasted what they have assailed
as standard broadcast monopoly
groups. Tobey, whose resolution for
a congressional investigation fell into
the scrapheap at session’s end, is
anxious to push the move more vig-
orously at start of next session, and
he reportedly wants Berge to bring
some of the facts to light before that,
i} is learned.

Investigators Move In

Unmoved by Clark’s coolness,
Berge this week quietly sent investi-
gators into Federal Communications
Commission for a look-see at records
on standard broadcast and FM lic-
ense grants and on data on FM pro-
gress. At same time, Berge’s men
have been making a close check~-up
on production of AM and FM equip-
ment, including receivers as well as
transmitter apparatus. Berge’s inves-
tigation has been in the works for
some days ever since D. of J. got a
formal request from Taylor who com-
plained publicly that radio was fall-
ing into hands of big biz and that FM
development was being retarded in
order to perpetuate standard broad-
casting.

It has been learned that FCC has
informed Berge’s investigators that
everything is being done from an ad-
ministrative standpoint to encourage
FM. However, the Berge-meén are
known to have shown high interest in
the current flood of AM grants by
FCC. D. of J. insiders are describing
the present situation in the industry
as “tough for FM,” with little pros-
pect for an early speed-up despite
word to the contrary from FCC.

Clark is described as anxious to
take a hands-off attitude on the issue
right now and has no heart in the
trustbusting adventure undertaken
by Berge. The tiff is threatening to
blossom out into one of the gravest
administration quarrels since Truman
became president, with the radio in-
dustry right smack in the middle of
the fireworks. An outside chance that
Berge might finally, get a full-scale
(See Berge-Clark Inquiry, page 13)
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NBC Doubles Mag
Stanfordito Y&R; Cowanto DF &S

Space Grab;

NBC press department grabbed

twice. as much cuffo space in
mags during the first six months of
1946, compared to a similar period
in 1945. Drive was sparked by Syd
Eiges and Tom XKnode, press chief
and assistant, respectively, with Jim
McClain, mag contact, filling in the
details. Senior web realized the flack
potentialities of the mag boom and
was able to do something about it—
working directly with the publica-
tions and thru agencies. . . . Toron-
to’s CKEY Radio Theater, the most
modern in Canada, opens September
1. Seats 300 and has space for park-
ing 600 cars. To forestall break-
down and loss of air time, station
installed all technical equipment in
duplicate.

Tony Stanford, veteran director who
launched the Lux Theater series and
produced such radio- milestones as the
Rudy Vallee Varieties, Red Skelton
Show, Texaco Star Theater and the Ed-
gar Bergen-Charlie McCarthy opus,
has signed with Young & Rubicam,
effective Thursday (15). He takes
over production on Duffy’s Tavern, set
10 return October 2. Stanford will re-
port to Alfred J. Scalpone, Hollywood
Y&R production chief. . . . Jimmy Rich,
voice coach who was associated with
the development of Dinah Shore, Joan
Edwards and other top vocalists, on
the Coast lining up radio and film con-
tracts in behalf of Dick Browsd, radio
and stage singer. . . . Hillis Bell,
formerly with KVOO, Tulsa, named
manager of KSIL, Silver City. N. M.
Station debuts September 1. ... Eighty-
mile winds levelled the smaller of two
vertical radiators of the KFYR, Bis-
marck, N. D., transmitter plant at near-
by Menoken. The 346-foot structure
a total loss, but the 704.foot main tower
undamaged.

Having failed in efforts to snare
Der Bingle for a fall show, Texaco
has shifted interest to Dick Powell,
who becomes a free agent when his
current Rogues’s Gallery seg is
dropped by Fitch in September. Deal
would give Powell complete say-so
over production, writers, talent. Chief
hurdle reported to be Powell’s de-
mand for 39-week contract instead
of usual 13, star’s angle being that
the longer term is necessary to give
program a fair chance of clicking.

. WICC, Bridgeport, Conn., Yankee
net station, celebrated 20th anniver-
sary this week. . . . Orchids: Man-
agers of a nursery in Hadley, Mass.,
so- pleased with the accuracy of
weather reports from WTIC, Hart-
ford, that they said thanks with
flowers. Sent the weather bureau
eight dozen roses! . .. Ralph Edwards
bringing his Truth or Consequences
company east for a few weeks in
the fall to look over possibilities of
producing the stanza as a Broadway
Jegit. . . . George H. Green, former
NBC wrifer-announcer, has joined
WAAT, Newark, N. J., as continuity
chief

Louis G. Cowan, originator of

“Quiz Kids” and prexy of Louis

G. Cowan, Inc., appointed radio

program consultant to Show Pro-

ductions, Inc., program produc-
ing subsidiary of Dancer-Fitz-
gerald-Sample, Inc. Appointment
an important item in over-all
plan for program production by

D-F-S, the nation’s top agency

in radio billings. . . . Miss La

Vonne Bond recently selected

Miss WCKY Cincinnati of 1946,

in fifth annual contest sponsored

by the L. B, Wilson station. Gal
will be sent to Atlantic City in

September, with wardrobe, to

compete for Miss America title.
Bill Sachs, The Billboard bon
vivant, among the judges. . . .
Thirteen-week contract renewal
effective August 25 signed by
the Hastings Manufacturing
Company and its associate, the
Casite Company, for the ABC
Sunday afternoon bowling quiz,
“Right Down Your Alley,” 4:30~
5 p.m., featuring Bill Slater as
emsee.

Harry S. Goodman just completed
a series of spots for Bell Bakeries,
to be run in 30 cities thruout New
England, Midwest and South. . . .
Arthur Godfrey’s Talent Scouts on
CBS has run into a bit of trouble.
Organist Hank Sulvern is off the
show due to illness, with spot being
filled in the interim by Howard
Smith. Also, Godfrey opus moves
frorn the Tuesday, 9:30-10 p.m. spot
on August 27 to make way for Vox
Pop, the Lipton’s Tea commercial.
Late this week no new time set
for Scout. . . . Ray Katz, program
manager of WHN, New York, just
back from a Hollywood vacation. . .
Glenn Walser, formerly with NBC’s
central division sales promotion de-
partment at Chi, has joined sales
staff of KCMO, ABC affiliate in Kan-
sas City, Mo.

Luden’s Inc., has bought the 5:30.45
p. m. Sunday time period on CBS for
a show starting this fall. Seg will origi-
nate from Hollywood. . . . WQXR,
Times Station in New York, wil likely
start its live concert series in the fall
with an orchestra enlarged to sym-
phony size batoned by Leon Barzin,
station’s music director. Series will
probably be heard Sunday nights
from Times Hall. . . . Betty Grove and
Dick Linkroum have written and pro-
duced Career Girl, marine corps re-
cruiting program, for WTOP, Washing-
ton. . . . Ed McCrossen, NBC central
division lawyer, leaving for New York
September 1 to open his own office.
.« .« Willard Deason, farmerly commer-
cial manager for KTBC, CBS affiliate in
Austin, Tex., upped from commercial
to assistant manager. Succeeding as
commercial manager-is Ray E. Hill,

Frank Kemp, formerly media su-
pervisor on P & G at Compton and
prior to that with CBS, has joined
the New York office of Dancer-Fitz~-
gerald-Sample, Inc., as media direc-
tor. . . . Pauline Watros appointed
media director for Shaw-Levally,
Chicago. . . . Alfred Whittaker ap-
pointed associate director of research
of Benton & Bowles, Inc, in New
York, with supervision over radio
copy and sales research and market
analysis. . . . Sullivan, Stauffer, Col-
well & Bayles, Inc., recently formed
agency in New York, has grabbed
the Arrid Cream deodorant account.

. James J. Houlahan appointed

executive vice-president of William
Esty & Company.

“Mercury Summer Theater,”’
Pabst-bank-rolled CBS show,
Fridays, 10-10:30 p.m., originates
from New York Saturday (9)
and from KNX, Los Angeles,
August 16. Show returns to New
York to broadcast August 23-
September 13 inclusive. . .. Mar-
garet Daugherty, of WJBK, De-
troit, leaving late this month for
Berlin, to do a series on the
American occupation zone. . . .
FCC has turned down without
prejudice application by WTCN,
ABC outlet in Minneapolis, to
change from 1280 to 710 kilo-
cycles. Also denied petition for
change from 1-kw. night and
5-kw. day power to 10-kw.

Pubserv Segs
Sans Apology,

Murrow Plan

Paley Greenlights Sock Series

NEW YORK, Aug. 10.—New ap-
proach to public service programs is
indicated at CBS, where Ed Murrow,
recently returned to the web as di-
rector of public service, stated this
week: “We are going to devote time,
effort and ability to making them
listenable.” Murow added that the
segs would not be used “just for the
record” or to fill time.

Murrow’s statements are regarded
as particularly significant in view of
attitude of web’s Bill Paley with re-
gard to pubserv. Paley is known to
have given the green light to the pro-
duction of an expensive “in-the-pub-
lic-interest” program series—on con-
dition that it can attract a good audi-
ence and serve not only as “window
dressing” for the FCC—but also as an
adjunct to the web’s entire programs=-
ing. In addition, it’s said that the web
will give good, evening time to such
a series, rather than the dog hours

webs often devote to a pubserv vene

ture.

Paley’s opinions, and Murrow’s
statements, may keynote a change
not only on CBS but at all the webs
—the growing feeling being that
there’s no reason why a public serv-
ice show must be regarded as a sop
to the*FCC, or something to be
dumped into a n.s.h. time seg. “You
can even sell a good pubserv,” say the
whispering galleries.

Meanwhile Columbia, of course,
will continue its special 60-minute
one-shot programs on very hot
themes of national or international
significance. Pattern for this was set
by Operation Crossroads, done by
Bob Shayon, who is already working
on the juvenile delinquency opus set
for the fall.

Negro Pubservi
Pays Off WHAT
With Flack and $$

PHILADELPHIA, Aug. 10.—
WHAT, part-time indie, is making
a big play for the lush Negro market,
and showing results. Apart from
Negro church programs, station has
copped a crew of commercials where
the sponsor is hitting at the Negro
market almost exclusively. Midnight
record program is sponsored nightly
by the Paramount Record Shop in
the heart of the city’s Harlem with
earlier evening hours dotted with
remotes from Negro hotteries, and
a fair sprinkling of commercials, in-
cluding a Negro women’s show.

William A. Banks, WHAT prexy,
this week closed a deal with The
Philadelphia Tribune, twice-weekly
Negro newspaper, marking the first
time in local radio for a time-for-
space swap with a newspaper other
than a daily. Newspaper sponsors

a Tribune News period for 10
minutes, Tuesday and Thursday
mornings. In return, station gets a

full page to fill with program stories,
pictures and seg listing plus front-
page call letter plugs.

Pay-Off Big

Bumper crop of Negro market busi-
ness coming to WHAT is the direct
result of station’s policy. While: all
other stations used to give Negro
groups the brush-off, Banks has been
sympathetic to their causes and cru-
sades. He gives them air time. "As
a matter of fact, on a comparative
(See Negro Pubserv Pays on page 13)
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Jansky Goads Educators To
FM Action at Wisconsin U.

CHICAGO, Aug. 10.—Stating that
certain selfish interests thruout the
country and governmental agencies

are delaying FM and that educators
are looking more to these delaying
tactics than to a spirit of advance-
ment and experimentation, C. M.
Jansky Jr., well-known FM engineer
and AM and FM pioneer, this week,
at the opening of the two-week pub-
lic service institute at the University
of Wisconsin, called upon the educa-
tors to cast aside all doubts and in-
sure themselves their proper position
in the future FM picture by applying
as soon as possible for licenses.

Raises ‘“Ghosts™

In making his stand, Jansky said,
“Twenty-six years ago Professor
Terry at Wisconsin and others like
him at other schools built and opera-
ted AM stations way in advance of
the existence of any appreciable num-
ber of receiving sets in the hands of
the public. Yet, today our educators
and our potential commercial FM
broadcasters alike complain that they
must postpone their FM activities
until someone else makes FM more
popular and until somehow large
numbers of FM receiving sets reach
the public. What has happened to
the pioneering spirit which 26 years
ago lead our schools and colleges
to establish stations in advance of
the construction of receiving sets and
their purchase by listeners? There
are today more FM receivers in the
hands of the public than there were
AM sets in the early ’'20s. Must
our educators wait for others to
pioneer the new field in the hopes
that they may later come forward

and pick up the crumbs? Is it not
more logical that instead of still
fighting a lost battle for what of
necessity will be inadequate assign-
ments in a decadent AM allocation
structure, education should look for-
ward to an evaluation of the poten-
tialities of the new and should assist
to the fullest extent in its develop-
ment?”

Confusion Admitied

Admitting that there could be con-
fusion in the minds of the educators
thinking of applying for FM licenses,
confusion brought about by oppogsi-
tion to the medium today, Jansky
added, “Why is it that in spite of the
outstanding technical advantages
which FM has over AM that FM
broadcasting has been so slow in de-
veloping? There are three principal
reasons: First——the lack of ability
on the part of broadcasters and po-
tential broadcasters to visualize the
advantages of FM. Second—the op-
position of those whose preferential
position in the AM field will be de-
stroyed by the developmznt of FM.
Third—misguided rules and policies
regarding FM adopted by the FCC
over the insistent advice of those who
have pioneered and developed the
art.”

Jansky then added that widespread
public appreciation of FM cannot be
expected until there are more trans-
mitters in operation and more FM
receiving sets in the hands of the
listeners.”

Stop Sitting!
But in spite of all the opposition,
Jansky said, educators should not sit
back and forget about FM and thus

Chi Radio Scores
In Fight for Equal
Break With Press

CHICAGO, Aug. 10.—Newest vic-

tory in Chicago radio newsmen’s
fight to secure equal rights with the
newspapers in coverage of local
events came this week when Mayor
Kelly agreed to let stations record
city council meetings. This will be
the first time council meetings have
been covered by radio. Earlier in
the week Bill Ray, prexy of the Chi
Radio Correspondents’ Association
and news director for NBC’s central
division, appeared before the Chi
Bar Association and asked for rep-
resentation in courts.

Chi Bar Association committee will
meet with CRCA to determine
whether or not radio coverage will
be allowed in the courts. It's known
the bar association has frowned on
radio because it fears the judge would
play to radio audiences instead of
real issues involved. Ray’s conten-
tion is that judges play to the press
already as much as they would play
to radio.

Police cases, heretofore inviolable
as far as radio coverage was con-
cerned, were thrown wide open re-
cently. Ray sums up position of the
radio newsmen thus: “It's a ques-
tion of making them see radio is
really here to stay.”

lose out on the place they should
have in the FM picture, the place
they lost to commercial broadcasters
when they refused to take advantage
of AM and get themselves AM sta-
tions. Jansky said, “Educators owe
it to themselves to formulate their
own opinions on the basis of their
own studies, for FM offers for educa-
tional radio its second chance for a
place in the sun.”

' SCB Preps Fight
Vs. L. A. Tax on

Indie Contractor

HOLLYWOOD, Aug. 10.—Basing
its stand on a previous Supreme
Court ruling, Southern California
Broadcasters is preparing case
against the recently passed Los An-
geles independent contractors’ tax.
Five of SCB’s seven-man executive
board met with attorneys last week
to study problem arising from local
business tax passed by city July 1.

Legalists Carl Stutsman, Don
Tatum and Paul Burke informed
SCB’s Bob Reynolds (org prexy and
KMPC manager), Cal Smith
(KFAC), Clyde Scott (KECA),
Larry McDowell (KFOX) and Lee
Wynne (KGER) that broadcasters
can hinge their hopes on a prece=-
dential ruling made in 1936 in the

case of Fisher's Blend Station, Inc.
vs. Tax Commission of State of
Washington. In this the U. S. Su-
preme Court ruled radio broadcasting
comes under interstate commerce
and therefore is “exempt from tax
measured by gross receipts.”

RDG-Net Talk Soon; Megger

Unification Plan Is Sought

HOLLYWOQOD, Aug. 10.— Webs
indicated they would work with Ra-
dio Directors’ Guild following latter's
contract demands (The Billboard,
Guild will start talks

August 10).
September 4.

Meggers will meet Wednesday (14)
to consider national constitution
which will tie 1t to its New York
and Chicago counterparts.

Hitch your wagon

to our Stars

0. WBT's “"CAROLINA HAYRIDE"

-

Wz hitched a wagon to the stars...WBT’s stars. Now every Satur-
day night, they take listeners in 100 counties* on a carefree “Carolina
Hayride”—~ WBT’s new 9:15 to 11 P,M. jamboree.

Our team of stars have a pulling power that can’t be beat in the
Carolinas. There’s GRADY COLE, two-time winner of a personal Variety
plaque...THE JOHNSON FAMILY, whose own show draws 61% of all
listening families in the WBT Primary Areat... ARTHUR SMITH AND
HIS CRACKERJACKS, cited by Variety in ’45 for outstanding performs-
ance on CBS...TIE BRIARHOPPERS, for the past eleven years sponsored
by the same adyertiser.,.FRED KIRBY, famed recording artist and
composer of the current hit, “Atomic Power”...THE SWANEE RIVER
BOYS, one of the country’s best quartets...CLAUDE CASEY AND HARRY

“Carolina Hayride”.

BLAIR, both noted Victor recording artists...and LEE KIRBY, star of a
host of successful WBT productions.
After riding the airways over a coast-to-coast CBS network
on Saturday afternoons, “Carolina Hayride” now is avail-
able for local sponsorship on Saturday nights—in time
blocks tailored to fit your pocketbook. To hitch your wagon
to our network-calibre stars, call us or Radio Sales about

*WBT Nighttime Primary Area, CBS Listening Area Study, 7th Serios 1954

+CBS Listener Diary, Spring 1945

W .. SOUTHERSTERN BROADCASTING COMPANY
: CHERLOTTE, 50,000 WATIS ‘- THE SODUTH'S PIDNEER STATION

REPRESENTED BY RADIO. SALES, THE SPOT BROADCASTING DIVISION OF CBS
NEW YORK, CHICAGO, 105 ANGELES, ST. LOUIS, SAN FRANCISCO, ATLANTA

-
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CBS Proves Webs Do Build

And Sell Packages; Taylor
Says, “It’s Only Beginning”

Goodman Ace and Herschel Williams Sock Team

NEW YORK, Aug. 10.—Check of
CBS commercial schedules has some
of the web execs leaning to the belief
that the network’s program-build-
ing policy has been fairly successful
from a sales point of view, and in-
dications are that the full-steam-
ahead policy of program development
will continue. Dave Taylor, web’s
program chief, stated Friday (9)
“That we can do even better in the
matter of building programs of com-
mercial caliber.” Statement is sig-
nificant in view of CBS’s recent
acquisition of Goodman Ace as super-
visor of comedy and variety pro-
grams and prior personnel additions
such as Hershel Williams, director
of commercial program development.
Meantime, on Thursday (8) another
CBS program, Crime Photographer,
debuted as a bank-rolled show under
the auspices of Anchor Hocking.

Other CBS packages now airing
commercially include Roma Wines’
Suspense, the oldie dating back to
the Forecast series of 1941-'42, in the
8-8:30 p.m. Thursday slot; Theater
of Romance, airing for Colgate’s Halo
Shampoo, 8:30-55 p.m., Tuesdays;
Give and Take, airing afternoons and
Saturday mornings for Anacin Home
Products; Let’s Pretend, Cream of
Wheat seg Saturdays 11:05-30 a.m.;
Garden Gate, on a Southern network
out of WLAC, Nashville, for the
Ferry-Morse Seed Company; The
Philharmonic, currently off the web
but expected to be bank-rolled by its
old sponsor U. S. Rubber, come the
fall, and The Whistler, airing for
Signal Qil on the Pacific Coast web.

In addition to the above, the web
is eurrently airing a batch of CBS-
produced programs which are no
longer web-controlled but which add
credibility to the belief that the nets

NIGHT
T

Results prove itl WFLA is
the most-listened-to station,
morning, ;:oon and night. in
the prosperous Tampa-St.
Petersburg market. A mar-
ket.incidentally, with a year
‘round buying power that is
just beginning to be under-
stood and appreciated.

National ﬂﬁ-p:e;en(agiv,e
JOHN'BLAIR:& CO.
Soufheasterp Representative
HARRY E. CUMMINGS
lucksonril}e. Fla.

can and do build shows of com-
mercial caliber. These include such
items as Corliss Archer, Ellery Queen
and Mercury Theater.

In another class are the CBS news
commentators, which Columbia re-
gards as having been web-developed
to a commercial level. These include
Bob Trout, for Campbell’s Soups; Bill
Shirer, Glider Shave; Bill Henry,
Johns-Manville; Ned Calmer, Parker
Pen; Warren Sweeney, Curtis Candy,
and John Daly, Joseph C. Harsch and
others sold commercially on a co-op
basis.

FCC DUCKS BLAST

(Continued from page 5)
make speeches on the air at night.”
“Farmers,” Sholis added, “have in-
dicated only that they want such
nighttime services as weather fore-
casts and frost and storm warnings,
and these they do get.” Sholis accused
Wilson of omitting Census Bureau
figures which “completely explode
your thesis.” “Certainly,” stated
Sholis, “there is no support in this
survey for the impression you are
trying to plant that in the ‘poorer ra-
dio coverage areas’ farmers tune most
often to regional and local stations for
farm service programs because clezr
channel stations do not carry more
of these programs at night.” Sholis
added that aggie’s own survey
showed “that of all rural listeners in-
terviewed, only 2.6 per cent wanted
to hear farm talks at night.” “Of all
persons interviewed, only 54 persons
or 1.7 per cent said they wanted to
hear market reports at night.” Con-
tinued Sholis, “This seems rather
limping support for your contention
that farmers want farm service pro-
grams at night.”

PER 11s.
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WEB PROGRAM AIRTIME INDEX

BillBBerd

B TRADE
SERVICE
R reaTure

Presenting & percentage picture of the manner in which program types
divide the air-day and how the July, 1946, picture differs from that of July,
1945. Report is based upon figures furnished by the C. E. Hooper organization.

1946
Thanks to the Yanks
Correctlon, Piease

Doubte or Nothing
1t Pays to Be lgnorant

Ellery Queon
The Falcon
The Thin Man
Topper

Aldrich Family

America In the Alr
Blg Town

Billle Burke Show
Blondle

Corllss Archer
Counterspy

Crime Doctor

Curtain Time

Date With Judy

Dr, Christlan

The Doctor Fights
Exploring the Unknown
Famous Jury Trials

Flrst Line of Defense
Freedom of Opportunity
Great Glldersleeve

Helen Hayes
Hollywood Mystery

Time
Life of Riley
Lone Ranger

Malsie

Man Called X
Mayor of the Town
Men of Vislon

Mr. District Attorney
Mr. Keen

Mystery In the Alr
Mystery Theater
Philo Vance

Real Storles
Bandwagon Mysterles
Tre Salnt

Screen Gulld Players
The Sheriff

Sitver Theater
8uspense

Theater of Romance
This Is Your F.B.IL.
Those Websters
Detest and Collect

19486
Detect 2nd_Collect
Break the Bank
Bob Hawk Show
Truth or Conssquences
Take It or Leave It

People Are Funny Double or Nothing
Phil Harrls Ask Me Another
Quiz Klds Peopls Are Funny
Take It or Leave It Kay Kyser (10:00-
10:30)
Truth or Consequences Qulz Klds
Vox Pop 1t Pays to Be Ignorant
EVENING
Dramatlc
Abbott Mysterles Blg Town

Crime Doctor

Mystery s My Hobby
Speclal Investigator
Cassbook of Gregory

Hood
Adventutes of the
Falcon
Rogues’s Gallery
Life of Rllcy
Mayor of the Town
Real Stories From
Real Life
Freedom uf Opportunity
Screen Gulld Players
Mystery Theater
Mr. &nd Mrs.
Man Called X
Mr. District Attorney
Mr. Keen
Pollcewoman
Adventures of Sam
Spade
The Sherlff
Lone Ranger
Hour of Mystery
(10:00-10:30)
Advontares of Ellery

Queen
Encore Theater

Dr. Christlan

Vlc and Sads

Those Websters

Bulldog Drummend

Curtaln Time

Date WIth Judy

Frank Morgan Program

McGarry and Hls Mouse

Hollywood Star Time

This Is Your F.B.I.

Academy Award Theater

Aldrich Family

Biondle

Forever Ernest

Corliss Archer

Mercury Summer
Theater

Sliver Theater

Suspense

Theater of Romance

North

American Album eof
Famillar Muslo

Dick Brown

Dick Haymes Show

Early American Dance
Musls

Guy Lombardo

Hlghways in Melody

Hour of Charm

Keep Working, Keep
8inging

Manhattan
Merry-Go-Round

Ray Noble by Request

Saturday Night
Serenade
Spotilght Bands

Starlight Serenadeo

Suppser Club

Tommy Dorsey and
Company

Vol. ! No. 1 *Based upon July 16-30 Reports
Evening
Type Percentages
July, 1845* July, 1946*
QUIZ .. ... i000000e0.. 8.9 8.4
Dramatic . ...,.co00e0n . 33.9 36.5
Popular Music .......... 14.8 17.9
Varlety ....... SR 13.5 8.8
News and Commentators. .. 15.0 11.6
Concert Muslc ... 6.6 7.2
Miscellanecus 9.3 7.8
Daytime
Type Percentages
July, 1945 July, 1946
Daytime Serlal Drama .... 674 60.2
Miscellaneous ......c.0 0 32.9 39.8
PROGRAM INDEX BY TYPE EVENING
EVENING Poputar Muslc
Quiz 1945

1646
Woody Herman Show

Spotlight Bands
Bob Crosby Show
Dick Haymes Show

Wayne King Show

Highways In Melody

Meredith Willson
Orchestra

Tommy Dorsey and
Company

Walitz Time

Vaughn Monroe
Orchestra
Supper Club

Manhattan
Merry-Go-Round

Hour of Charm

Alec Tempieton Show

American Album of
Famlilar Muslo

Waltz Time Fred Waring and Hls
Pennsylvanians
Your HIt Parade Your HIt Parade
Wayne King 8aturday Night
8erenade
EVENING
Varloty
1948 1648
Atan Young sunday Evening Party
Beulah Show Tony Martin Show
County Falr James Melton

Muslc of Morton Gould

Frances Langford and
Splke Jones

Fresh Up Show

Glnny Slmms Show

tce Box Follies

Jack Haley With
Eve Arden

James Melton

Jarry Wayne Show
(ABC

Jorry Wayne Show
(CBSs)

Meet Your Navy

Muslc Hall

Natlonal Barn Dance

Ray Bolger Show

summer Hour (Phlico}

Varlety Hall

Victor Borge Show

Wednesday With You

Tommy Rlggs and
Betty Lou
8ad Sack Show

National Barn Dance
Natlonal Barn Dence
Hildegarde
Music Hall

Philip Morris Frollcs

Jack Haley With
Evo Arden

Benny Goodman
Qrchestra

EVENING

LY
1945
Cedrlo Foster
Drew Pearson

Don Gardiner
Earl Qodwin

News

1948
Ed 8ultlvan’s Plipelines
New Louclla Parsons

Show
Jimmls Fldler
Drew Pearson

Mr. and Mrs. North

(Continued on opposite page)

JWT’s Montreal
Set-Up Cued With

Quinn as Headman

MONTREAIL, Aug. 10.— Evidence
of the fast-growing importance of
Montreal as a big-time radio center
is seen in the appointment of Stanley
J. Quinn Jr., formerly of New York,
as local head of the J. Walter Thomp-
son Company. Quinn was formerly
producer of True or False while he
also was associated with such popu-
lar packages as the Edgar Bergen
show, Kraft-Music Hall, Those We
Love and One Man’s Family. During
the war he was attached to General
MacArthur’s staff in charge of radio.

His nomination is believed to be
the first step towards making Can-
adian stations self sufficient in the
matter of English serials. Up to now,
most programs, especially those of-
fered in Montreal, were piped in
from the States and local cut-ins
were used. During an interview

Akron Beacon-Journal Lifts
Nix of Staffer Paid Airers

AKRON, Aug. 10.— The Beacon-
Journal has ended its ban of staff
members appearing on commercial
programs. Jane Amer, society re-
porter who does a teen-age column
each week, is appearing with
WAKR’s high-school platter review
conducted by Alan Freed. She con-
tributes a high-school gossip bit two
nights a week.

Kenneth Nichols, newspaper col-
umnist, will guest on the Akron
Transportation Company program
over WAKR, and Jim Schlemmer,
sports editor, is scheduled for a shot

in the fall. John S. Knight, owner
of The Beacon-Journal, recently
purchased a minority interest in
WAKR.

here, Quinn stated that unless some=~
thing untoward crops up, the J. W.
T. radio department in Montreal
will probably have several major
network shows on its production
schedule in short order.
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WEB PROGRAM TYPE RATING INDEX

rating picture.
C. E. Hooper organization.

Presenting the average rating for all programs on the four networks
end how the July, 1946, program rating picture differs from the July, 1945,
Report is based upon figures and ratings furnished by the

Type

Quiz .
Dramatlc  ........
Popular Muslic
Variety

Concert Music
Miscellaneous

Type

Miscellaneous

News and Commentators . .

Evening

Average Rating

A

. 5.7 5.7
5.5 5.7

... B5 5.0
. 55 4.9
... B4 4.9
... .4 3.5

Average Rating

July, 1945 July, 1948
Daytime Serial Drama .... 4.2 3.7

Le. 2,9 3.2

PROGRAM INDEX BY TYPE
(Continued from Previous Page)

Earl Witson

Edwin C. HIl!

Frank Singiser

Fulton Lewls

Qabriel Heatter (Sun.)

GQabrlel Heatter (TT)

Gabrlel Heatter (MWF)

Hedda Hopper’s
Hollyw.)od

Jimmte Flidler

Leland Stowe

Nows of the Warld

Walter Wincheil
Jergens Summer Edition
Inslde of Sports

Earl Godwin

Edwin Maher
Spotlight on Amerlca
Fulton Lewls

Gabrlel Heatter (Wed.)

Gabrlel Heatter (TT)
Qabriel Heatter (Mon,)
News of the World

Ma Perkins (CBS)
Ma Per«<ins (NBGC)
My True Story
Our Gal, Sunday

Pepper Young's Family

Perry Mason

Portla Faces Llife

Right to Happiness

Road of Life (NBC)

Romance of Helen
Trent

Our Qal, Sunday

Porry Mason

Road of Llife

Romance of Helen
Trent

Second Mrs. Burton
Young Dr. Malone
Superman

Tom Mix

Front Pase Farroll
Backstage Wife

Raymond Swing
Siting Up the News
Upton Close
Waiter Winchell
World Today

EVENING
Concert Muslo

1948
Festival of Amerloan

Musio
Berkshire Festival
American Melody Hour
Voice of Flrestone
Telephone Hour
Oontensed Hour

4948
American Melody Hour

Boston ‘*Pops” Concert
Contented Program
Detroit Symphony
Great Moments In Musio
Rise 8tevens Show
Steel Hcrlzons
Tetephone Heur

Volce of Flrestone

EVENING
Miscellaneous

1046

Fishing and Hunting
Ciub of the Ale

Lum and Abner
Boxing Bout
Gene Autry Show
Hobby Lobby
Henry J. Taylor

Can You Top This?
Flght of the Wee}

4945
Amerlcan Town Meeting

Biind Date

Boxing Bout

Can You Top This?

Dunninger Show

Fishing and Hunting
Club of the Alr

Greenfield Chapel
Service

Lum and Abner

Radlo Reader’s Digest

Report ta the Natlon

Service te the Front

One Man's Family

DAYTIME
8erlal Drama
1048
Amanda
Aunt Jenny
A Woman's Life
Barry Cameron

Bachelor's Children
Backstage Wife

1946
Bachalor’s Chlldren
Light of the Worid
Rosemary
Strange Romance of

Evelyn Winters
Tena and Tim
Vallant Lady

Big Sister My True Story _
David Harum Terry and the Plrates
Dick Tracy Barry Cameron

Front Page Farrell David Harum
Qniding Light Joyce Jordan, M.D.
Joyce Jordan, M.D, Lone Journey

Just Ptlain Bl Lora Lawton
L.c.B.B. Road of Life

Light of the World Aunt Jenny

Lora Lawton Big Slster

Lorenzo Jones Ma Porkins (OBS)

Rosemary

8econd Husband

Stetla Dallas

8trange Romance of
Evelyn Winters

8uperman

Tena and Tim

Quiding Light

Just Plain Bilt

Life Can Be Beautltul
Lorenzo Jenes

Ma Perkins (NBC)
Pepper Young's Family

Terry and the Plrates Portia Faces Life
Today's Chiidren Right to Happiness
Tom Mix Stella Dailas

Two on a Clue Today's Chilaren

Vallant Lady

When a Qirl Marrles
Womsen of America
Young Dr, Malone
Young Widder Brown

DAYTIME
Miscellaneous

When a Girl Marries
Woman In White
Young Widder Brown

1945
Baukhage Talking
Botty Crocker (ABC)

Breakfast Club (9:30--
9:45)

1946
Masquerade
Queen for a Day

(P&Q)
Queen for a Day

g (Miles)
Breakfast In Hollywood Take It Easy Time
(11:15-11:30)
Breakfast In Hollywood  Qafen Drake
(11:00-11:15)
8ongs by Morton Breakfast Club
Downey (9:15.9:30)
Q.E. House Party Breakfast Cfub
(9:30-9:45)
Glamour Manor Breakfast Ciub
(9:45-10:00)

Home Editlon

Hymns of All Churches
(NBC)

Hymns of All Churches
(ABC)

John B. Kennedy
Kate 8mith Speaks

Breakfast In Hoily.
wood (11:15.11:30)
Broakfast In Holly-
wood (14:00-11:15)
Home Editlon

Hymns of All Churches
Ted Malone

Ladles Be Seated The Listening Post
Meet Margaret Victor H. Lindlahr
MacDonald

One Woman’s Oplnlon

Fred Wdring Show
Paula Stone and

Qlamour Manor

Phil Brite
Take 1t Easy Time Jack Berch
Ted Malone Baukhage Talking
The Listening Post Bride and Groom
Time Views the News Ladles Be 3eated

(MWF)
Time Views the News
(Thurs,)
What’s Your Idea?
witilam  Lang—News

Q.E. House Party

Kate 8mith Speaks
Surprise Party
John J. Anthony
Cedric Foster
Coke Club With
Morton Downey

Drama Disks, Audience Shows
And Web Pacts Face AFRA Meet
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