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THE LOUIS JORDAN ALBUM <(Decca 459)

. there should be extra dividends in this anew peddling "of Knock Me a Kiss, I'm
Gonna Move to the Outskirts of Town, The Chicks | Pick Are Slender, Tender and Tall,
What's the Use of Getting Sober, Is You Is or Is You Ain't?, Five Guys Named Moe,
It's Low Down Dirty Shame and Mama Mama Blues. — Bilboard
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Blue B'ook as
A Major Issue
At Chi Confab

K.O. Denny Vs, Killer Miller

By Our Washington Bureau

WASHINGTON, Oct. 12.—Pace for
important congressional’ moves on
jssues of the Blue Book and Federal
Communications Commish licensihg
powers is seen certain to be set in
rumbling battles des-
tined to flare out at
National Association of
Broadcasters’ four-day
conclave which gets
under way October 21
in Chicago’s Palmer
House. Sharp lines in
the battle on Blue
Book and FCC policy
on wholesale AM grants will be
drawn in a series of important
speeches and in behind-scenes ses-
sions. Biggest development is ex-
pected to be a frank but tactful con-
test of words between NAB Prexy
Justin Miller and acting FCC Chair-
man Charles Denny Jr., on the Blue
Book issue, with a big supporting cast
of contestants due to add punches.

Denny will have two chances to
deliver his side of the argument in
speeches at the NAB conclave, with
President Miller, of NAB, delivering
the keynote which carries the pro-
vocative title, Broadcasting—an Op-
portunity—a Challenge. Expectations
are that, while Denny will answer
Miller’s challenge on the Blue Book
issue, he will have little to say on
another running controversy — the
question of whether FCC is encourag-
ing dangerous cutthroat competition
in AM by handing out wholesale
grants that might threaten to leave
a lot of broadcasters high and dry
thru lack of business. This particular
contest will be fought out largely
within the framework of NAB, ac-
cording to present indications. NAB
has already received a challenge on
the issue from a spokesman for
smaller members. NAB bigwigs have

(See BLUE BOOK on pcge 5)

“Time” Mag’s Pix Firm
On SAG’s Unfair List

NEW YORK, Oct. 12.—March of
Time, newsreel end of TimexLife-
Fortune magazines, has been placed
on the unfair list of the Screen Actors
Guild. No SAG members will be al-
lowed to work in MOT releases. SAG
is also asking AFRA, Equity, AGVA
and AGMA to put MOT on their re-
spective unfair lists.

According to SAG, Time refuses to
sign the Guild’s standard collective
bargaining contract, for fear it would
lose its status as a newsreel company.
Guild claims MOT productions aren’t
newsreels, but topical shorts and doc-
umentaries, and employs many non-
pro actors to portray public person-
alities.

MOT is now in the commercial film
fleld, with pix skedded for the N. Y.
Stock Exchange and an airline,

Boston Bistro Biz E;)ffo

BOSTON, Oct, 12.—TH#%& Hub’s bistro boys, night club operators and im-
presarios are publicly bowing in the direction of Fenway Park and giving
thanks to their Allah, the Boston Red Sox. Before the Hose really got hot
and brought their share of the series to Boston, local joints were worrying

along on worse than fair business.

But for a short time, even if only for

a few days, they’ve been saved, for the series drew hordes to Boston. Mon=

day and Tuesday (7-8) of this week,
traditionally poor days, most night
clubs were playing to scattered
crowds with business that way gen-
erally a month or so, ever since the
post-war letdown really set in.

Wednesday and Thursday, tho,
even the big, cheap-jack joints which
have looked like empty barns since
the G. L’s left, were doing stand-up
business. Uptown hotels, the Somer=-
set, Kenmore, Bostonian and Copley
Plaza, not far from Fenway Park,
were jammed. Some began to run
out of food. All rooms everywhere
were taken, mostly in advance. Base-
ball fans were hanging from chan-
deliers and begging for closet room
by mid-week.

LQ Holds Up

While post-war business has held
up fairly well at the mass-production
Latin Quarter, its sister spot, the
Mayfair, and the Bradford, have been
(See Boston Bistro Biz on page 4)

50 Years of ‘Best
Books’ Replanted

NEW YORK, Oct. 12.—Celebrating
50 years of best-selling books, The
New York Times last Sunday (6) pub-
lished a special supplement to its
weekly book section, listing the tomes
from 1896-1945; 100 volumes in all
Not mentioned, but strangely solid
thru the half-century stretch is the
showbiz angle, since 31 of these top
sellers hit legit and pics in play and
scenario form.

A browse reveals that the first to be
picked for the screen was Quo Vadis,
by Henry Sienkiewicz (1897). In
1899, Charles Major’s When Knight-
hood Was in Flower was the. fiction
winner, and a decade or so later be-
came a pop legiter on the English
stage, then a Marion Davies film.
The Virginian, by Owen Wister
(1902) has been screened twice as
has the second winner in 1902, Mrs.
Wiggs of the Cabbage Patch. Rex
Beach’s The Barrier and Florence
Barclay’s The Rosary, 1908 and 1910
(See 50 Yrs. of ‘Best Books,” page 4)

Showbiz Agonizes
- As Strike Lingers
On Pitt’s Power

PITTSBURGH, Oct. 12.—Pitts-
burgh is now worse off than at any
time during the war years. People
are walking miles to work, hitch-
hiking is a common practice, car
pools are springing up again and in
the city there exists a spirit of gen-
eral chaos. Travelers are avoiding
the city, finding it impossible to get
a room. Only 20 per cent of the
street lights are on and the only
lighted marquees are those used to
supplement the street lighting, Down-
town Pittsburgh is virtually deserted
every night. Industry as a whole
has already lost more than a quar-
ter of a billion dollars with none re-
coverable.

Showbiz, of course, has picked up
its share of the tab. By far hardest
hit have been the niteries, off any-
where from 50 to 100 per cent. It
is a familiar sight to see large 1,000~
seat clubs putting on shows before
eight or 10 people. Don Metz’s Club
Casino, largest nabe spot, has closed
(See Showbiz Agonizes on page 4)

Showhbiz Names Back

Demos’ Election Bid

NEW YORK, Oct. 12.—While the
Democrats--are using top showbiz
names in supporting candidates for
election November 5, Republicans
are campaigning sans fanfare, and
in a more serious tone. As one GOP-
er put.it: “This is a serious cam=
paign, and people are more inter-
ested in' the scarcity of food than
in being entertained.”

Meanwhile, in the New York elec-
tion, the Independent Citizens’ Com-
mittee of Arts, Sciences and Profes-
sions has tied together an entertain-
ment package in support of the Dem-~
ocratic candidates, Senator James M.
Mead and former Governor Herbert
Lehman. Dinner is set for October
(See Showbiz Names Back, page 4)
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| Meet To Gird
But Series N. G. for Legit Radio Against

New Gov.Slam

More Self-Regulation Due

By Panl Ackerman

NEW YORK, Oct. 12.—Thoro ex-
amination of programing and such
allied problems as the development
of new programs, ideas, writers, etc.,
will be implicit in much of the
palaver slated for the NAB’s confab
in Chicago. Tho the subjects on the
agenda are numerous, it is believed
that many talks, in the last analysis,
will have this common aim, for it
is widely felt in the industry that
an improvement in radio schedules
will lay low some of the ghosts now
haunting the kilocycles and hiding
between the covers of the Blue Book.
Industry execs here, while firm in
the belief that radio has done a sound
job in fulfilling its” responsibility as
a public service medium, are also the
first to admit that the programing
job is by no means perfect.

Views along these lines were ex-
pressed this week by various execs in
New York, with William S. Hedges,
NBC vice-president in charge of
planning and development, crystal-
lizing what was in the minds of many
with the statement that “no broad-
caster can settle back with a smug
complacency that he reached the
ultimate. . . Accordingly, 1 view
as the most important task facing
the NAB, an examination of the end
product of all our efforts, namely,
the program which enters the Ameri-
can home.”

Hedges, a former NAB president
and chairman of its executive com-
mittee, added that standards of the
industry, as outlined in the NAB

(See MEET TO GIRD on page 5)

Shubert Balks League,
ATAM; Arbitration Due

NEW YORK, Oct. 12.—After many
long weeks of haggling, ATAM
(flacks’ union) and League of New
York Theaters dispute is to be ar-
bitrated. Negotiations broke dowm
over lay-off clause of new contract.

ATAM claims Lee Shubert’s re-
fusal to sign the contract caused
the trouble. Arbitration now means
that the “new blood” clause, which
admits five new managers each year
{o union, and which had been agreed
on previously, will be junked, since
only wages are arbitrable.

Union states it worked out a com-
‘promise whereby producers would
have the right to sack a New York
drum beater two weeks prior to the
closing of New York run. Provision
operated if the show took to the road
one week later and if it was within
one year of time shown on the Stem.
However, if a new p. a. is employed
for the road trek, the New York in-
cumbent is to forfeit only one week’s
pay. ATAM says Shubert wanted to
knock off N. Y. agents two weeks
before end of runs when shows were
slated for the road, no matter how
long the play was on Broadway.
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Bdston Bistro Biz
Boffo But Series
Is N. G. for Legit

(Continued from page 3)
doing spotty biz. The Touraine’s new
Surrey Room and the Copley Plaza's
Oval Room have been crying for
business. But during the mijddle of
this week, they were packed. "What
will happen after the letdown, no-
body knows, altho the portents are
grim.

As far as legit is concerned, the
news is less than good. The toney
American Repertory Theater has
been doing poorly at the Colonial,
with houses occasionally only half-
full. Even Helen Hayes in Anita
Loo’s Happy Birthday has not been
selling out, and she usually does on
name value alone. Song of Norway
has fallen off at the Opera House and
Born Yesterday, despite its Broad-
way accolades, has been playing to
only fair business. Dear Ruth, in its
last weeks at the Plymouth, is off
badly.

One group to take a hosing, despite
the series, was the ticket scalping
mob. When the specs hiked series
ducats as high as $75 and a yard a
pair, seemed as tho a buyers’ strike
hit town. Takers at this scale were
scarce, and they mostly shnooks. Day
before the first game here (Wednes~
day) tix slid to $10 a copy and later,
as the specs went on the walk, they
were virtually given away. Feeling
locally is that Yankee frugality really
scalped the scalpers.

Don Goddard Slaps NBC
With 78G Damage Suit

NEW YORK, Oct. 12.—A suit for
$78,270 was filed in Federal Court
here this week by Hews commenta-
tor Don Goddard against NBC.
Amount is total damages he claims
on breach of four sponsorship con=-
tracts.

Goddard charges that he was hired
at $160 a week for each of four
sponsors, Young’s Hats, Mueller’s
Macaroni, Fleetwood Cigarettes and
Sweetheart Soap. Contracts were
inked between July 2,-1945 and De-
cember 19, 1945, he says. On Feb-
ruary 9, 1946, Goddard alleges, NBC
breached the pacts by putting other
spielers in his spots following a
broadcast he did on Congressman
Rankin. NBC considered Goddard’s
remarks derogatory to Rankin and
cut him off.

Goddard’s dough claim is divided
up thus: for time lost and value of
services, $18,600; from Mueller’s,
$18,330; from Fleetwood, $23,010;
from Sweetheart, $18,330. Included
are amounts to have been earned
thru life of pact, plus damages,

SHOWBIZ NAMES BACK
(Continued from page 3)
20 at Hotel Astor. Among those
performing will be Paul Draper,
Duke Ellington, June Havoc, Judy
Holliday, Alfred Drake, Jack Guil=
ford, Kenneth Spencer, Richard
Dyer-Bennett and Lew Parker, Those
on the entertainment committee in-
clude Marc Connolly, Ira A. Hirsch-
man, Edward Choate,;Herman Shum-
lin and Emil Fiedlander.
Sponsors of the dinner include
Leo Lindy, Ruth Gordon, Freddie
Bartholomew, Kurt Weill, Leonard
Bernstein, Goodman Ace, Dorothy
Parker, John Hersey, Margaret Hal-
sey, Franklin P. Adams, Ben Grau-
er, Agnes De Mille, Jerome Chodo-
rov, Barney Josephson, Edith At-
water, Robert Gwathmey, Ray Lev,
John LaTouche, Jean Muir, William
Morris Jr., and Hi Brown.
Individual showbiz efforts are
noted too for Dem candidates in oth=
er States. For example, John Red-
mond, songwriter back from the
navy, has just written a tune We'll
Never Get Our Fill of Philbin as a
campagin ditty for Rep. Philip J.

HE “Powers~-AKkron” label on copy
- sent to The Billboard means a
few fundamental things to the edi-
tors on the receiving end. They know
what approach the story will take
even before they read it. They know
it will be unpadded, newsy and of
direct interest to showbiz.

“Powers-Akron” means John Mur-
ray Powers, news and Siunday editor
of The Beacon Journal, Akron, and
correspondent of The Billboard in
that area.

Powers is typical of most of our
local representatives in the way that
sets them apart from their colleagues
in newspaperdom—and it doesn’t
matter whether the town is small,
medium or king-sized. This par-
ticular brand follows the amusement
business in general and the treat-
ment The Billboard gives it in par-
ticular. They love this side dish,
regardless of daily stints for their
papers which supplies the main por-
tion of their livelihood.

Most of the time they are operating
in an atmosphere far removed from
showdom. It might be the court-
house, the police blotter, the fire-
house, or editing cables; or it might
be sports, the society page, the Rotary
luncheon. In between they manage,
with the familiar frenzy and nervous
energy of newspapermen, to work in
this week’s take at the vaude-film or
legit house, size up the new lay-out
at the leading night club, and report
on the amusement park, the name
band’s one-night stand, the circus or
carnival visiting the city, the ice show
})r. summer opera, the county or State
air. .
“Powers-Akron” happens to know
his way around the entertainment
bases thru his links to the trade over
a period of 25 years as newspaperman
in Ohio’s Springfield; in Dayton
(where he was drama ed on The
Herald about 20 years ago, according
to Oscar Smith, of The Beacon Journ-
al, and to whom we are indebted for
other information); in Marion (where
he worked on the late President

Iowa Showbiz Threatened

With Additional Taxation

DES MOINES, Oct. 12.—A move
is underway in Iowa by taxpayer
organizations, opposed to higher real
estate taxes, to have the 1947 State
Legislature pass a bill permitting
cities to levy additional amusement
taxes. Amusement tax was sug-
gested, along with several other spe-~
cial taxes, at the recent State con-
vention of the Iowa League of Mu-
nicipalities.

As proposed, cities would be per-
mitted to charge tax on each ticket
sold for any amusement enterprise
at the rate of 2 cents each. Revenue
would be distributed 20 per:cent to
counties, 40 per cent to. schools and
40 per cent to cities.

50 YRS. OF ‘BEST BOOKS’

(Continued from page 3)
winners respectively were both filmed
later. Jeffrey Farnel’'s The Broad
Highway (1911) also hit celluloid.
Others that have been successful are
Booth Tarkington’s Seventeen (1916),
a play and film; filmed were Blasco
Ibanez’s The Four Horsemen of the
Apocalypse (1919); Edna Ferber’s So
Big (1924), twice; John Erskine’s The
Private Life of Helen of Troy (1926);
Thornton Wilder’s The Bridge of San
Luis Rey (1928); Erich Remarque’s
All Quiet on the Western Front
(1929),

From 1929 until 1945, each year’s
hit novel was bought by Hollywood.

Philbin, stumping for re-election.
Redmond, an ex-New Yorker, sum-
mers in Clinton, Mass.,, and votes
there.

The Billboard Presents . . .

By Leonard Traube

Harding’s Star); in Columbus, Ports=
mouth, Canton and many other Buck=-
eye towns.

Then there are men like Bill Riley,
one of our two correspondents in
Boston. Riley has both his feet in
showbiz as assistant drama and music
editor of The Globe papers. The
“assistant” tag is really a misnomer,
because Bill Riley is already, while
only in his middle 20’s, one of the
most knowing and authoritative
drama critics in the nation. When
Riley says such and such a show
“stinks” " or is “terrific,” or has a
chance on Broadway,” you can lay
money on it.

Bill always supports his views with
interesting, articulate reasons. He is
wrong so seldom that one suspects he
is doing it with mirrors.

Powers and Riley aren’t singled
out for special mention. We merely
thought it worthy to present an old
hand and a youngster in our corres-
pondents’ corps who are helping The
Billboard to round out national cover=
age, without which we would be a
showbiz ostrich.

In Shdrt, the Many
Uses of a Show Rag

NEW YORK, Oct. 12.—A nostalgic
echo from down the years is sounded
for showfolks in an article by Con-
stance Roe (Saturday Evening Post,
October 5.) In a hiog sketch of her
father, titled Papa Never Struck It
Rich, daughter recalls crusade of
Rolla E. Roe to bring journalistic
blessings to tank towns up and down
the State of Michigan. Prominent
among her reminiscences are the
schemes of which Editor Roe evolved
to augment the family income while
publishing The Weidman (Mich.)
Messenger.

Only one to strike pay dirt, ac-
cording to author, was the Roe Show
Print, advertised in The Billboard,
offering “everything in the printed
line for actors.” Show Print drew a
steady dribble of orders thru the
years from showpeople wanting fancy
letterheads and tent shows in need
of one-sheets. Contacts made him
the friend of advance agents and
show owners who would drive 60
miles off their summer routes for a
gabfest with Roe in The Messenger
office.

Amusing sidelight is Miss Roe’s
recollection of the amazement of
ticket takers for local productions.
Oakies are usually scraps of paper
with scribbled “Admit Editor and
Family.,” B.-O. was always stunned
when all 11 Roe offspring arrived
in a body to be counted off at the
turnstile.

Another current twist on The Bill-
board usefulness is tabbed in Seven-
teen mag. Office No. 4, presided over
by Carolyn Rolland, associate editor
in charge of entertainment, is listed
as occupied by stacks of back num-
bers of The Billboard. The show
trade papers, says Editor Rolland,
are the “most complete trade refer-
ence library I have found for show=
biz.”

Soup-to-Nuts - Seript Aid

NEW YORK, Oct. 12.—Tyro old-
hand scripters in need of advice are
pitched to by a new group, Profes-
sional Writers’ Project, servicing
legit, radio, fiction, non-fiction, sce-
nario, etc. Legit dopesters are How-
ard Richardson, writer of Dark of
the Moon; Elwyn Dearborn, Stem
pilot, and E. Jay Hanchett, scripter.
Radio” is handled by Florence War-
ner, ex-CBS staffer, and Marguerite
Mooney, scripter of Counter Spy.

wWWwW americanradiohistorv com

New Talent for
Met Opera Roster

NEW YORK, Oct. 12.—Three new
batoneers and nine new chirpers are
‘announced for the 1946-'47 roster
at the Metopera, which opens Mon-
day (11) and runs to March 15,
1947. The new maestros are Louis
Fourestier (France), Fritz Stiedry
(Austria), formerly with the Chi Op-
era and New Friends of Music, and
Antonio Votto (Italy), for eight years
Toscanini’s assistant in Milan.

The new chirpers are Leslie Chae
bay (Hungary), Dezzo Ernster (Hun=
gary), Renee Mazella (France), Set
Svanholm (Sweden), Ferrucio Tag-
liavini (Italy), and four Yanks, Je-
rome Hines (Hollywood), Irene Jor=-
dan (Birmingham), Philip Kinsman
(Calumet, Mich.), and Claramae Ture=
ner (Dinuba, Calif.). Dino Yannap-
oulos, who' last year was engaged to
stage revival of Il Tabarro, has
joined the stage production staff
permanently.

Two new operas are skedded for
the season: The Warrior, a one-acter
by Bernard Rogers and Norman Core
win, and Abduction, from a seraglio
by Mozart. Donald Oenslager will
design sets. Fourestier will preem
the season with Lakme, which has
been absent from the list since 1942.

SHOWBIZ AGONIZES

(Continued from page 3)
except for the front bar. The Nixon
Restaurant and Miller’'s Cafe were
closed for three days but are now
open and are limping along with rest
of them.

The first week of I Remember
Mama, ended October 5, rang up a
weak $12,800, but made a nice re~
covery to $18,000 for the second
week. This was approximately 50
per cent under expectations, had the
city been normal. Casino, burly
house, took a beating. Four days
were lost completely, plus two morne
ing shows. Biz has been off around
50 per cent.

All hotel spots were closed, pute
ting around 100 musicians on the idle
list. Five conventions have already
been canceled, with 10 more about
to be, thus hitting acts and musie
cians anew.
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Blue Boook as

A Major Issue|

At Chi Confab

K.O. Denny Vs. Killer Miller

(Continued from page 3)
indicated that they have an open
mind on the subject, but it is known
that they would prefer to avoid taking
a stand against wholesale grants,
Miller and his chief aid, Exec Vice-
President A. D. (Jess) Willard, have
already indicated that they believe
any intervention by NAB on the sub-
jeet would only lead to wider and
possibly more “dangerous” powers by
FCC if the Communications Act were
amended to let the commish take
such economic factors-into considera-
tion in licensing. :

With a record-smashing attendance
of more than 2,000 already assured
at the convention, soaring attendance
is being attributed here to intense
interest in the current major radio is-
sues as well as the growth of the
industry itself. Already nearly 1,100
pre-registrations have been checked
off at NAB headquarters here, top-
ping by 150 the figures of the 1942
conclave, the last full-dress meeting.
In view of the imminent preliminary
clear-channel decish, next year’s
North American broadcasting agree-
ment conference, FM future, plus
Blue Book and AM status, ‘many late
comers are anticipated. Seen as sure
to develop into one of the important
issues for discussion not only at open
sessions but backstage as well is the
question of FM’s future. On all sides
here, the question is being asked:
“Is it safe to go into FM now-—or
is AM’s continued fast growth going
to stymie FM for a long time to
come?”

Opening gun for the industry will
be Miller’s keynote address Tuesday
(22) morning at the official start of
the convention. Observers point out
that NAB has been fueling up for
the big offensive in Chicago.

Wednesday (23) is considered by
insiders as Der Tag, with Denny due
to tell radio off. What the FCC
chairman will say is being kept a
deep, dark secret, and a check at the
commissioner’s office reveals that not
only hasn’t a title yet been picked,
but the speech is still in the creative
stage. Despite Denny’s reluctance to
tip his hand, feeling here is strong
that he will smash back at Blue Book
critics, inkling of which was given
in his statement three weeks ago
heralding the grant of the 1000th
standard broadcast license by FCC.

Industry arguments, in addition to
rank-and-file comments from the
convention floor, will be buttressed
by participation of three network
heads-—William S. Paley, chairman
of the board of CBS; Niles Trammell,
president of NBC, and Edgar Kobak,
MBS president. Apart from the run-
ning debate on and off the floor be-
tween the industry and government,
convention will also be highlighted
by activities in committee.

Convention will open with J. Har-
old Ryan, former NAB preéxy and
current member of the board, in the
chair. Monday morning activities
will be highlighted by committee
meetings, notably research, small
market stations, music, and FM

(See Blue Book Major on page 8)
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TBA Conventidn Is Unanimous| Meet

NEW YORK, Oct. 12.-—Television is here to stay. It has grown out of

its diapers and is now old enough and big encugh to go out and earn its
way, to take its position in the world as one of the most powerful instru-
ments of entertainment, information, education and merchandising that the
world has ever seen. This was forcibly brought out time and time again
during the second annual convention of the Television Broadcasters’ Asso-

ciation at the Waldorf-Astoria here Thursday and Friday (10-11).

In a

session attended by over 1,200 members of the television, radio, showbiz,,

manufacturing, civic and top govern-
mental circles, the future of the in-
dustry was forecast, the problems
facing it were discussed and a resume
was given of what has developed in
video station management, programs-
ing, sales and promotion. In addi-
tion, there was an exhibit of the sets
that will be sold to the public and the
station equipment and network re-
lays that would bring programs to
be picked up by these sets. One
spokesman for TBA estimated that
the equipment display, which was
visited by hundreds of those attend-
ing the convention and 4,000 radio
dealers from the New England area,
represented a capital investment of
over $40,000,000.

Confab Lively

Unlike many trade conventions,
particularly some of those held in
radio, there was no aura of boredom
at this one. True, many of the speak-
ers gave forth with verbiage and hot
air, as will always happen. Much
of what was said was not new to
anyone who hags been following tele-
vision. But at least there was a
healthy air of interest at all times
and no indication that those running

(See TBA Convention on page 14)

Boler Petitions To
Save North Central;
Files 3-Year Plan

CHICAGO, Oct. 12.—Final attempt
by John Boler to save his North Cen-
tral Broadcasting System from com-
plete liquidation was made this week
when Joseph Donahue, representing
Boler, filed a petition in Minneapolis
for arrangements of payments to
creditors to extend over a three-year
period. Federal Court Judge Robert
Bell granted an order restraining all
of Boler’s creditors from suing until
judgment is reached.

This action renders a suit for re-
ceivership, brought Wednesday (9)
by C. L. Jaren in Circuit Court, null
for the time being at least. Jaren is
one of Boler’s creditors and owner of
Station KDGE in Fergus Falls, Minn.

Hearing on the Federal Court peti-
tion will be held within the next two
weeks, at which time the creditors
and stockholders of North Central
will decide whether or not they are
in favor of the three-year payment
plan which still keeps Boler in the
managerial seat, or whether they are
in favor of a complete receivership
without Boler.

Trade expects most of the creditors
to go along with Boler’s latest idea,
since under it they at least stand a

(See Boler Petitions on page 9)

Webs Propose
10% Pay Hike
In AFRA Pact

Union in First E.T. Meet

NEW YORK, Oct. 12.—After two
weeks of negotiations, network rep-
resentatives have agreed to grant
AFRA a 10 per cent increase if the
union will leave working conditions
as they are now. AFRA had pro-
posed that singers who speak get
double pay; musicians who talk get
AFRA scale and that discounts for
announcers who are hired on 13-
week non-cancellable contract be dis-
continued. Webs object to these de-
mands claiming they will force la-
bor costs out of line.

Long discussions have been held
on the AFRA proposal to sign one
contract for all sections of the coun-
try, including the Pacifi¢ Coast, but
nothing has been decided.

AFRA also met with transcription
companies for preliminary discus-
sions Wednesday (9), but here the
procedure was entirely different.
Union asked that e. t. men volun-
tarily come forth with their own pro-
posals. Radio artists are using this
method to negotiate because of fear
of transgressing the Lea Act.

However, AFRA did suggest sev-
eral improvements they would like
in the new e. t. pact. Union wants
35 per cent increase to keep scales

(Sce 10% PAY HIKE on page 9)

Report Upton Close

Due for New Sponsor

NEW YORK, Oct. 12.—A nation-
wide group of real estate operators
is planning to sponsor Upton Close,
presumably on the Mutual Broad-
casting System, according to a re-
port which cannot be verified. Close
is now on Mutual for the National
Economic Council, and this week was
pacted to air his views for three more
weeks.

Close, it’s said, has been asked to
speak at a real estate convention to
be held in Atlantic City next month.
Presumably, the property owners
want Close to continue his attacks
on government, especially as concerns
rent regulations and federal housing.

WATCH FOR

“"THE CROSBY STORY"

NEXT ISSUE—OCTOBER 26
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To Gird
On One Point —- Tele Is Here Radio Against

New Gov.Slam

More Self-Regulation Due

(Continued from page 3)
code, “should be subjected to con=
stant scrutiny, not only as to the
provisions pertaining to the com-
mercial aspects of the broadcasting
business, but likewise to the enter-
tainment and educational fare which
is offered.” He also voiced the neces-
sity for wvigilance in safeguarding
freedom of the air. “Vigilance,” said
Hedges, “not only to avoid provoca-
tion of abuses of broadcasters’ own
privileges given with the broadcast-
ing license, but likewise thru new
legislation or the more subtle expan-
sion of administrative law which
gains authority thru industry ac-
guiescence.”

FCC “Hog Wild”

Problem of whether the FCC is
justified in granting a large number
of AM licenses, is also causing much
talk among execs here, and is con-
sidered one of the top problems to
be mulled at the NAB. Some feel
the commission has granted licenses
in areas unable to support many out-
lets. What this will lead to, as many
see it, is that radio will come to grips
with the economic situation in the
same way newspapers have, with the
result that in years to come many
stations may have to fold.

Certain segments of the industry
opine that the commission has gone
“hog wild” in the matter of license
grants. Undoubtedly a lot of the
talk is being occasioned by fear of
competition, altho some execs fail
to see any threat in increased com=
petition.

Kobak’s Views

Ed Kobak, Mutual prexy, in an=-
swer to the question: “Do you believe
the FCC has gone hog wild in grant=-
ing licenses?”’ answered:

“Competition is healthy and I be=
lieve in the free enterprise system.
I don’t see how the FCC can refuse
to grant these licenses if the appli-
cants measure up to the standards
required.”

Another observer stated the FCC
was in a tough spot. “They get
yelled at if they grant ’em, and they

(Sce Chi Meet To Gird on page 8)

Coca-Cola Ad
Slash on Tap;
Reason: Sugar

NEW YORK, Oct. 12.—Fate of the
entire Coca-Cola advertising budget
will be decided Tuesday when coke
officials meet on the Coast. Meet-
ing was occasioned by the acute sugar
shortage, which has held down pro-

_ duction of all soft drinks.

Inside report claims that Coke’s
Spotlight band series, a three-night-
a-week stint on Mutual, may be one
of the casualties, altogether or in
part. Coca-Cola is one of Mutual’s
top advertisers, good for close to a
million and a half in '45. ‘"Whether

(See Coca-Cola Ad Slash on page 8)
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Paper.s Give
Radio Better,
MoreCoverage

Antipathy Seen Disappearing

By Jerry Franken

NEW YORK, Oct. 12.—Broadcast-
ing executives, who for years have
yearned for better relations with
newspapers  thruout
the country, are finally
realizing that The Day
is here. Whether it’s
a full-blown peace, or
perhaps merely an
armistice, none will
say, but the all-over,
compelling fact still
remains — newspapers
all over the United States are steadily
anéi. surely opening their columns to
radio.

Press execs of major networks, who
have been following the situation
closely over a period of years, de-
clare that the trend toward more
radio editorial coverage started soon
after V-E Day—started, in fact, co-
incident with the return of American
soldiers from the ETO. A major ele-
ment—according to several radio men
who have been in touch with editors
thruout the country-—was the decline
in urgent war news, which, despite
the continued newsprint shortage,
made more space available.

Impetus toward radio coverage has
been especially noticeable this year,
with a long list of papers opening up.
Included are The Washington News,
Washington Post, San Francisco
Chronicle, Boston Sunday Herald;
The Boston Post—which started last
Sunday (6); The Christian Science
Monitor; Manchester (N. H.) Union
and Leader, Manchester (N. H.) Sun-
day News, The Yonkers (N. Y.)
Daily Times, Mobile (Ala.) Press,
Austin (Tex.) American and States-
man, Rochester (N. Y.) Sun; Syra-
cuse (N. Y.) Herald~Journal, and, in
Canada, The Ottawa Citizen. Addi-
tionally, The Philadelphia Record
started its own column and bought
John Crosby’s syndicated New York
Herald Tribune stint, which is also
being published by The Chicago Sun
and Los Angeles News, with Los An-
geles the strongest anti-radio news-
paper field in the country. Chicago
Sun also carries Ulmer Turner’s local
pillar. Another column now set for
a definite get-off is Paul Denis’s in

( See Press and Radio on page 9)

Longines- Wittnauer Awards
On “Flights” Announced

NEW YORK, Oct. 12.—Winners in
the station promotion contest spon-
sored by the Longines-Wittnauer
Watch Company in connection with
The World’s Most Honored Flights
were announced this week and in-~
clude WOWO, Fort Wayne, Ind., in
the 50,000 and 10,000-watt class;
KFEL, Denver, in the 5,000-watt
class; KDAL, Duluth, Minn., 1,000
watts, and WROK, Rockford, Il1., 500
watts. In addition, KIDO, Boise,
Idaho, and KRGV, Weslaco, Tex.,
were awarded honorable mentions.

Judges included Bruce Robertson,
Broadcasting; Paul Ackerman, The
Billboard; Frank Burke, Radio Daily;
Reg Clough, Tide, and George Rosen,
Variety.
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Virtuous Theft

NEW YORK, Oct. 12.—Radio
flackery gets a bouquet from
publisher-gag-getter Bennett
Cerf in preface to his new com-
pendium of jokes, Anything for
a Laugh. He defends himself
therein from snide cracks of
top press columnists that he
Berleizes their gags for his own
use.

On radio he writes: “Dozens
of high-powered writers are
beating their brains out each
week to provide famous comics
with reasonably fresh material.
I do not have time to listen to
more than one or two of these
programs a week, but the big
networks very kindly send out
press sheets containing the best
of the new quips, in the sound
belief that the oftener they are
reprinted, the more publicity
will redound to the personali-
ties involved.”

Petrillo-Lea Hearing
Set in Chi for Nov. 4

CHICAGO, Oct. 12.—Hearing of
oral arguments before Federal Judge
W. J. LaBuy here on AFM Prexy
James C. Petrillo’s motion to dismiss
government charges filed against him
will be held November 4, after a
meeting of department of justice reps
and attorneys and the federal judge
held in Chicago this week.

The government previously filed
a criminal charge stating that Pet-
rillo violated the Lea Act in calling
the strike at Radio Station WAAF
here for its failure to hire three
additional union members three
months ago. Petrillo’'s motion at-
tacked the Lea Act as unconstitu-
tional.

“County Fair” Emsee Sets

Disk Jock Promotion Deal

NEW YORK, Oct. 12.—Win Elliot,
ex-platter jock and now emsee of the
CBS County Fair series, has evolved
a neat promotional deal. He calls on
the turntable fraternity for aid in
promoting his series, and in return,
provides disk spinners with copy
about hometowners visiting New
York and appearing on his network
audience participation show. Win is
now, imreffect, New York correspond-
ent for a score of jocks, with the list
of participants growing daily.

Elliot recently forwarded a billet
doux to jocks on CBS stations carry-
ing the County Fair sessions, point-
ing out that a heavy percentage of
contestants appearing on the seg are
out-of-towners. He offered to mail
all salient information about the visit-
ing firemen to the hometown jocks—
local color stuff to sandwich between
records and commercials. In return,
Elliot promised to make every effort
to mention names of jocks on County
Fair.

Jocks have been latching on to the
idea with enthusiasm, and as of this
week the list includes: Eddy Jason,
WTAQ, Green Bay, Wis.;.Jim DeLine,
WFBL, Syracuse; Bob Frazier,
WMMN, Fairmont, W. Va.; Marc
Howard, WDWS, Champaign, Ill.; Ir-
win Johnson, WBNS, Columbus, O.;
N. W. Cook, WIBX, Utica, N. Y.
Al Maffie, WFEA, Manchester, N. H.;
Si Mann, WJAS, Pittsburgh: Tom
Lewis, KSO, Des Moines; Ray Moffett,
WCAO, Baltimore; Max Shaffer,
WDAN, Danville, I11.; Bud Baldwin,
WHIO, Dayton, O.: Lowell Blanchard,
WNOX, Knoxville; Lee Allerton,

CBC, Running in Red, Cuts
Budget; Program Ante Hit
By 5% Slash; Musicians Out

Current Deficit of $78,000 Seen as Likely

MONTREAL, Oct. 12.—In a drive to cut down operating expenses, the
Canadian Broadcasting Corporation will decrease the funds earmarked for
programs and will scrutinize all other expenditures, large and small, in the

hope of effecting further savings, A.

D. Dunton, CBC chairman, declared

this week. Dunton said that curtailment of spending wherever possible
was essential to bring expenditures into line with receipts. Latest estimates

indicate that the CBC was currently
overspending its budget by approxi-
mately $78,000, with receipts set at
$6,132,263 and expenses at $6,210,-
689.

“We must start to lay out our
plans for the year ahead,” Dunton de-
clared. “It is apparent that we must
take some steps to cut down on our
expenses.”

Corporation’s program budget dur-
ing the next 12 months will be *“a
little less than expenditures for the
same purpose in the last year.” It
was difficult to estimate the per-
centage decrease, Dunton said, but it
might run to about 5 per cent.

Attempts tq effect savings will not
be limited to programing, the offi-
cial emphasized, but would extend
into every field where such econo-
mies were possible. In no way,
however, would CBC policy be
changed. Types of program provid-
ed by the corporation to Canadian
listeners will remain the same.
CBC's expansion plans will not be
effected by the new economy wave,
he said, pointing out that the costs
involved were classed as capital ex~
penditures.

Recently, Dunton suggested that
the full amount of the Canadian re-
ceiving license fee go to the CBC.
Now, of the total $2.50 fee, the De-
partment of Transport retains 50
cents for administrative costs and
passes along $2 to the corporation.
Dunton’s plan, which would increase
CBC revenues by about $300,000 an-
nually, has had a mixed reception
at Ottawa, and no action has yet
been taken on it.

Vancouver Cuts

VANCOUVER, B. C, Oct. 12.—A
budget crisis confronts Canadian
Broadcasting Corporation thruout the
Dominion, and is already having its
effect on CBC here, with reports of
extensive program cuts. It was
learned that all musicians in Van-
couver and thruout CBC, have re-
ceived notice.

A source close to CBC said that
all programs not produced with staff
talent have been canceled, and many
free-lance chirpers and actors and
all musicians had been given notice.

Staff officers are not affected. Ira
Dilworth, British Columbia regional
director, denied the story of a dras-
tic cut in the budget, but it was re-
ported that the Vancouver budget
for outside, talent had been cut from
$2,400 a month to $1,400. Reports
of the budget cut circulated freely
among CBC staffers here.

WLBC, Muncie, Ind.; Ken Long,
WGAN, Portland, Me.; Bill Brady,
KSJIB, 'Jamestown, N. 'D.; Scott Jar-
rett, WRVA, Richmond, Va.; Ken
Bagwell, KOY, Phoenix, Ariz.; Hal
Horton, KRLD, Dallas; Scott Hender-
son, KTUC, Tucson, Ariz.; Pete
Worth, KQW, San Francisco, and Bob
Henderson, KOIN, Portland, Ore.
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Dept. Stores

In Radio Pool;
WebSegPends

Series To Use Pic Names

CHICAGO, Oct. 12.—Walter
Schwimmer, of Schwimmeér & Scott,
Chi, has organized the nation’s big
department stores into a central org
called “America’s Leading Depart-
ment Stores,” with an hour a week
web seg definitely planned.

Agency has been working on the
plan for nearly six months on the
q. t,, and news that the production
called The Big Show was sealed,
signed, delivered with contracts of
big stars 1like Mickey Rooney,
Groucho Marx, Frances Langford,
Ilka Chase and the Pied Pipers is
regarded in the trade as one of the
best kept secrets in recent years.
Show will emanate from Hollywood
but negotiations for the web haven’t
been decided. It’s known that all
four are bidding since show is in
the top pay bracket.

Concept and format will be variety
something like the old Show Boat and
Kate Smith hours.

Schwimmer’s idea of welding the
department stores into one sponsor
similar to the American Meat In-
stitute, for instance, came when he
learned from a survey that in 52
cities alone department stores had
the staggering ad budget of $307,-
000,000—more than three times that
of the cosmetics industry, and equal
to the combined ad budget of the
food, tobacco and drug industries.

Prexy got busy and interested de-
partment stores from New York to
Hollywood in putting on a concerted

(Dept. Stores in Pool on page 9)

Coast Shift for Morgan
Due; Yens Picture Chore

HOLLYWOOD, Oct. 12.—ABC here
is trying to arrange studio room for
the Henry Morgan show, which web
is considering moving to the Coast.
Time for switch depends on Morgan’s
other commitments in New York,
plus space availability in Hollywood.
Understood Morgan wants to make
the move, altho it will mean losing
his New York commercials. Comic
hopes to do pix work here.

In New York, a web exec stated
Morgan would originate in Gotham
“for now anyway.” It is known, how-
ever, that web would welcome his
breaking into flickers, since he would
become a more valuable property.
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® Double image scanning . . . film sequence
insertion . . . small scale sets . . . process shots
«..lighting tricks...microphone arrangements
—these are elements from which special tele-

vision effects are made.

The long experience of NBC crews, the dex-
terity of control board technicians, the imagi-
nation of producers and directors — these are
the skills which build exciting illusions when
a video script calls for special effects.*

WHAT MAKES WNBT TODAY'S BEST BUY
IN THE TELEVISION MEDIUM?

In every aspect of show after show on WNBT,
NBC demonstrates the result of television’s
perfect working combination: an expert staff
with years of continuous practical experience
behind them, facilities that are the finest in
television.

Whatever your requirements—whzther you
produce your own show with NBC experts
. . . whether your ideas are developed and

produced by NBC . . . or whether you spon-
sor programs built and broadcast by NBC—
WNBT offers unique advantages and econo-
mies built by continuous, practical broadcast-
ing—the longest in television.

**, .. From the technical viewpoint, ‘Blithe Spirit’ was
transferred to the fluorescent screen like a finished prod-
uct with polish, fluency, and compactness . . . the tech-
nique depended here on highly mobile camera units for
a fluid vision. The trick shots demanded by the story
with its materialized ghosts were also neatly processzd
with typical Hollywood expertness . . . This is television
as it should be.” —VARIETY

NEW YORK

NATIONAL BROADCASTING COMPANY

A SERVICE OF RADIO CORPORATION OF AMERICA
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W. Coast Dailies

Break Log Jam

HOLLYWOOD, Oct. 12.—Holly-
wood radio recently won its first
major victory in the L. A. newspaper-
radio squabble, with the press finally
making a definite move to revamp
unsatisfactory log listing procedure.
While in itself a minor point, local
stations took news as indication of
bigger and better things to come,
1z;i.nd a giant step in the right direc-
ion.

Change of heart evidenced by four
metro dailies (Daily News, Times,
Herald-Express and Examiner) came
only after terrific pressure from all
stations (The Billboard, September
21) and was sparked by one of its
ranks, The News, which recently
added John Crosby’s syndicated radio
column as a regular daily feature.
Log listing job, formerly farmed out
to an editor paid jointly by four
dailies, will be transferred to office
of Los Angeles Newspaper Associa-
Mildred Radanovich, ex-Wave
lieutenant, took over October 1 as a
full-time staffer of the association
in charge of radio-press liaison.

Enlargement Soon

Format of log sheets is expected to
undergo gradual streamlining and
enlarging as soon as paper situation
eases up. For the present, pubs’ as-
sociation is going to concentrate
mainly on improving accuracy.

Decision to make switch caught
station flacks completely by surprise,
but reaction was good. Station peo-

ple saw move as reversal of hostile
attitude, and freely predicted even-

tual breakdown of anti-radio policy.
Several station publicity editors fore-
cast speedy return of radio features
and columns with competitive spirit
between dailies bound to develop
more outlets for radio copy.

Blue Book Major

Issue at Chicago

(Continued from page 5)
Broadcasters, Inc.; Board of directors
meeting, followed by the FM execu=-
tive committee. Afternoon goings on,
in addition to fax discussion, will con-
cern FM panel, chaired by Walter J.
Damm, chairman of NAB’s FM ex-
ecutive committee, with acting FCC
Chairman Denny participating. In
addition to keynote address, opening
session will hear Benjamin Cohen,
under-secretary-general of the United
Nations, talk on What Broadcasting
Can Contribute to World Understand-
ing—Plans of the United Nations. The
afternoon session will be devoted
largely to reports by the Broadcast
Measurement Bureau.

Agenda includes music copyright
and small market station problems.
Denny’s second speech, an address to
the industry, will set things going in
the afternoon, followed by an NAB
business*session. Wednesday evening
there will be a no-host dinner, in-
cluding a freedom of speech panel.
Thursday’s concluding sessions will
hear Dr. Paul Lazarsfeld, of Colum-
bia University, talk on the use of the
National Opinion Research Center’s
poll on radio’s role in the community,
a retail advertising clinic, with the
afternoon session handling broadcast
advertising. Convention’s official
closing will be followed by the an-
nual banquet in the Grand Ballroom
of the Stevens Hotel.

Sablon Gets Ze Sponseur

NEW YORK, Oct. 12.—QCne of the
quickest transitions from sustainer
to commercial is credited to Jean
Sablon, the singer who starts his
sponsored series over CBS Nc¢vember
2, T:15-7:30 p.m., bank-rolled by
Richard Hudnut. Sablon began his
sustaining series on CBS September
1 and did but six broadcasts before
Kenyon & Eckhardt grabbed him for
Hudnut.
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FM Grants | Hii
2-1 Ratio Over AM

WASHINGTON, Oct. 12.—Federal
Communications Commission this
week hit a'two-to-one ratio in award-
ing FM grants over standard broad-
cast CP’s, with 33 FM CP’s as against
19 AM grants. Following received
RM conditional grants:

Sun Country Broadcasting Co.,
Phoenix, Ariz.; Sun Country Broad-
casting Co., Tucson, Ariz.; Colony
Broadcasting Corp., New Haven,
Conn.; Sunflower Broadcasting Sys-
tem, Kansas City, Mo.; WICA, Ashta-
bula, O.; Northwestern Ohio Broad-
casting Corp., Lima; Jay R. David,
Tiffin, O.; Rogue Valley Broadcasting
Co., Inc.,, Ashland, Ore.; Lancaster
Broadcasting Co., Lancaster, S. C.;
City of Dallas, Dallas, and Richmond
Radio Corporation, Richmond, Va.

Final FM construction permits
were granted the following: Donald
R. Reynolds, 'Fort Smith, Ark.;
Marysville Yuba Broadcasters, Inc.,
Marysville, Calif.; Belvedere Broad-
casting Corp., Baltimore; E. F. Peffer,
Stockton, Calif.; Cornbelt Broadcast-
ing Corp., Lincoln, Neb.; F. C. Todd,
Gastonia, N. C.; Catawba Valley
Broadcasting Co., Inc., Hickory, N. C.;
Radio Americas Corp., San Juan, P.
R.; Tri-State Broadcasting Corp.,
Evansville, Ind.; Thomas Garland
Tinsley Jr., Richmond, Va.; May-
flower Broadcasting Co., Inc., Hunt-
ington, W. Va.; Voice of Alabama,
Birmingham; Northern Broadcasting
Co., Inc., Wausau, Wis.; Scioto Broad-
casting Co., Portsmouth, O.; Sharon
Herald Broadcasting Co., Sharon, Pa.;
Findlay Radio Co., Findlay, O.; Santa
Clara Broadcasting Co., San Jose,
Calif.; Cornell University, Ithaca,
N. Y.; Northshore Broadcasting Co.,
Inc., Evanston, Il1.; Portsmouth Radio
Corp., Portsmouth, Va., and Richard
Field Lewis Jr., Winchester, Va.

Standard broadcast CP’s were
awarded the following for new sta-
tions:

Marshall Broadcasting Co., Mar-
shall, Tex.; Carroll Broadcasting Co.,
Carrollton, Ga.; Blue Bonnet Broad-
casting Corp., Fort Worth; Carthage
Broadcasting Co., Cathage, Mo.;
Western Massachusetts Broadcasting
Co., Pittsfield, Mass.; Gene Burke
Brophy, Glendale, Ariz.; Gene Burke
Brophy, Yuma, Ariz.; Daily Report,
Ontario, Calif.; Connellsville Broad-
casters, Inc., Connellsville, Pa.; Cen-
tury Broadcasting Corp., Johnstown,
Pa.; McMinnville Broadcasting Co.,
Inc., McMinnville, Tenn.; Port Frere
Broadcasting Co., Inc.,, Wilmington,
Del.; Winston-Salem Broadcasting
Co., Inc.,, Winston-Salem, N, C.; Tar-
heel Broadcasting System, Inc., Clin-
ton, N. C.; Piedmont Service Corp.,
Alexander City, Ala.; James W. Brad-~
ner Jr., Galveston, Tex.; Cream City
Broadcasting Co., Milwaukee; State
Broadcasting Co., Oklahoma City,
Okla., and Independent Broadcasting
Corp., Knoxville,

COCA-COLA AD SLASH

(Continued from page 5)

the Morton Downey across-the-board
series will be dropped or its station
list trimmed, isn’t known. Loss of
either or both shows would be a
toughie for Mutual.

It’s almost certain that Coke will
do some heavy ad budget pruning.
During the war, altho practically no
Coke was available to the public, fizz
water firm continued its heavy sched-
This
was made possible by a-high produc-
tion level, most of which went into
service channels. Now, however, the
institutional angle seems weak—
there’s virtually no Coke at all.

Coca-Cola is reported having been
set on a Cuban sugar deal at a price
higher than OPA permits, with in-
creased costs to have been absorbed
by the manufacturer and bottlers,
without affecting consumer prices.

www americanradiohistorv com

Chi Meet To Gird

Industry Against
New Gov't Slams

(Continued from page 5)

get yelled at if they don’t.”’
Kobak, apropos of the problem of

industry versus government regula-
tion, stated that ‘‘the industry is
policing itself, but it needs stronger
and better self-regulation.”

Commenting on matters likely to
loom large at the NAB, the Mutual
topper stated: “One of the foremost
problems facing the industry and the
NAB is 'to obtain some clear action
by the FCC on pending applications
for stations in important markets in
the country. Then, too, it is essential
that the clear-channel controversy be
settled as soon as possible. The in-
dustry should also concentrate on
selling radio as an advertising
medium—this is an important and
vital factor, and radio must do a
sound job of selling itself.”

Need for New Blood

Continued the Mutual chief: “Both
the industry and the NAB are, of
course, concerned with programing
and constructive program schedules.
Radio should do the most it can to
develop new writers, new artists and
particularly new ideas. Another job
that radio must accomplish this year
is a better understanding of what
is meant by freedom of speech.
Finally, but far from least, is the
constant reminder that radio should
do all it possibly can to develop new
accounts.”

Kobak went on to say that radio
should get closer to the listener, and
that the industry should not be
swayed by pressure groups or ,or-
ganizations that have a special in
terest to promote. He added, “While
public relations are important, private
relations are even more important.
. . . In other words, before you can
get the public to appreciate what
you are doing—make sure that the
people within the business do right,
act right and understand what you
are doing.”

Other problems which may come to
a boil at the convention include
television, facsimile, short wave and
the rising cost of talent. Tele and
short wave are not expected to
cause much of a stir, since too few
NAB members are directly concerned.
Ditto short wave. As for talent costs,
negotiations are now: in progress with
AFRA, but this, too, is not expected
to unduly ruffle the convention.

On the music end, the AFM execu-
tive board starts its sessions in Chi
Monday (14) and, according to a
check at AFM headquarters, the con-
fabs are likely to go on for a week
at least. AFM at these sessions is
not expected to relate its ruling pro-
hibiting piping of music from AM
to FM programs. If this situation
holds much longer, it is expected to
retard seriously development of FM
programing. But as one optimistic
exec phrased it, “There’s an end
to all things.” Relief along this and
other lines may come in November,
for Federal Judge Walter J. Labuy
has set November 4 for a hearing on
the case of AFM Prexy James C.
Petrillo’s alleged violation of the Lea
Act. Should the court uphold the
Lea bill, the broadcasters, who have
been cautious on music matters until
now, are believed likely to take ad-
vantage of the bill to the hilt.

When this was turned down, it’s said,
decish was made to go into the entire
advertising problem.

Spotlight Band set-up calls for
once-weekly broadcasts by Harry
James, Xavier Cugat and Guy Lom-
bardo. Present contracts expire in
November.
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WCCO Drops Mpls.
No. 2 Newscaster

For ‘Irib’ Newsman

MINNEAPOLIS, Oct. 12.—WCCO,
the CBS o-and-o outlet here, has
picked off George Grim, of The
Minneapolis Morning Tribune, ace
Twin Cities newspaperman, to bolster
station’s already stellar news depart-
ment. Grim, former foreign cor-
respondent for The Trib and present
conductor of the I Like It Here pillar
in that Cowles paper, will do six
morning newscasts weekly and three
evening news commentaries starting
October 20. This gives the station the
two top radio-newspaper personali-
ties in the Twin Cities, with Cedric
Adams, columnist for The Tribune’s
companion afternoon sheet, Star and
Journal, already the top newscaster
not only at WCCO but in the North-
west.

At the same time A. E. Joscelyn,
station g m., disclosed that John
Raleigh, commentator since 1942, had
been let out to make room for the
better known personality despite the
fact that Raleigh had the second
highest local Hooperating in town,
5.1 for his a.m. shows. Only Adams
had a higher newscast rating. Reason
for departure is believed caused by
money. Raleigh, who gets around
$200 weekly, wanted more dough
after Adams was hiked to $1,000
weekly two months ago. Grim’s take
will be slightly better than Raleigh’s.

WGN Preems E. T.
Psychiatry Series

CHICAGO, Oct. 12.—New tran-
scribed series of programs giving
listeners lessons and information
based on applied psychology and psy-
chiatry recently had its first Chi-
cago airing on WGN, while pro-
moters of the series, which features
Dr. George W. Crane, have begun a
sales campaign to sell the show to sta-
tions thruout the country. Accord-
ing to Jack Kneebone, who is han-
dling sales of the series, this is the
first time such a program has been
offered to the radio industry. Knee-
bone admits that there have been
other programs based on the psychol-
ogy motif, but none, he insists, with
such a diversion of subjeét matter,
none prepared by anyone with the
professional backgroung of Dr. Crane,
who is a member of the American
Medical Association, the American
Psychological Association, and a for-
mer teacher of applied psychology at
George Washington and Northwest-
ern Universities.

Series will be sold for five times a
week, 15-minute program airing, and
will range in price of $5 to $60 per
program, depending upon size of sta-
tion purchasing and market in which
it will be aired.

Fire Underwriters on MBS

NEW YORK, Oct. 12.—New dra-
matic show, as yet untitled, will be
sponsored over Mutual Broadcasting
System by the 200-plus capital stock
fire insurance companies who main-
tain the national board of fire
underwriters. Series set to debut
November 3, 3:30-4 p.m., will be pro-
duced and directed by James Sheldon.
MacFarland Averyard is the agency.

10% PAY HIKE

(Continued from page 5)

at parity with what it is asking from
nets; an AFRA seal put on every rec-
ord made by their members, and 100
per cent hike for sound effects men.
New rates for sound effects men
would be $15 for a 15-minute show,,
$25 for a 30-minute show and $35
for an hour show, plus $10 per hour
for rehearsal.

New Style Product

NEW YORK, Oct. 12.—Prob-
ably the first instance of a
comedian buying time to “spon-
sor” himself occurred this week
when Al Bernie bought himself
a series of 15-minute shows on
WNMCA. Bernie’s theory is said
to be that if radio can sell soap,
why not a funny man?

Bernie’s WMCA deal will run
concurrent with his personal ap=-
pearances at the Roxy, where
he opens October 16. His pro-
gram will consist of recordings
of his own stuff—what else did
you expect?—plus ‘“‘commer-
cials.” Latter will be in real radio
style, since Bernie has hired
himself an ad agency, Raymond
E. Nelson, Inc. Staff announcers
will handle sales plugs.

FCC’s “Character”
Stress in WLOX Bid

WASHINGTON, Oct. 12—FCC this
week served notice on the industry
that it intends to continue laying
down the character yardstick on
standard broadcast applications, nix-

ing a request Tuesday (8) by WLOX

Broadcasting Company to set up 250~
watter in Biloxi, Miss. Commish, in
proposed decish, ruled WLOX in-
eligible because its principal stock=-
holder, James S. Love, “has knowing-
ly disregarded the liquor and gam-
bling laws of his community for a
continued period of time” and is,
therefore, “unqualified to assume the
responsibility of a licensee.”

FCC underscored the fact that it
is not setting precedent here, pointing
to its ruling nixing the sale of WOV,
New York, to Murray and Meyer
Mester in March of this year on the
grounds that license carries “great
public obligations and a sense of pub-
lic responsibility” whick, by com-
mission standard, the buyers were
ungualified to assume. Other con-
testant in the case, WGCM Broad-
casting Company (Gulfport, Miss.)
was also denied the Biloxi outlet on
the grounds that its request was for
a station barely 12 miles away from
its current ops, a situation which is
forbidden by FCC regs.

MBS Co-Ops Hit Jackpot

NEW YORK, Oct. 12.—Mutual’s
co-op program sales hit a record high
during the last two weeks (Septem-
ber 23-October 5), with 71 stations
reporting new sponsors. Erskine
Johnson’s In Hollywood led the list,
with 41 stations and the Don Lee
network sold to Vick Chemical Com-
pany. Seg is aired Monday thru Fri-
day, 4-4:15 p.m.

Fulton Lewis, leading co-op show
in the business, grabbed 11 new bank-
rollers, and Cedric Foster nine. Other
MBS co-ops which picked up spon-
sors include Frazier Hunt, Cecil
Brown, Bill Cunningham, The John-
son Family and Tell Your Neighbor.

DEPT. STORES IN POOL

(Continued from page 6)
radio campaign. Gimmick which
sold them was that each store spon-
soring gets the benefit of the show
since commercials will be localized.
Each store will back up the show
with local promotional pitch.

Contracts on 52 weeks basis have
already been signed in many major
markets and others are now in the
process of inking. Show is skedded
to preem the first of the year. Tal-
ent is being handled by William Mor-
ris. Radio Features, also of Chi, as-
sisted Schwimmer & Scolt in organiz-
ing the deal. The late Ben Rocke,
first to produce network co-op shows,
had a similar department store pro-
gram some years back on MBS.

Press and Radio
Play Handsies

(Continued from page 6)
The New York Post, due in four

| weeks.

That there will be many more
is certain. Indicative of publishers’

interest is the fact that within the

past six months, one web has re-
ceived more inquiries from heretofore
non-radio papers than during any
similar period in the past. Network
mailing lists are at an all-time high,
and have increased about 10 per cent
this, year. NBC is now servicing
1,200 papers on its photo and mat list
—10 per cent of all dailies (2,000)
and weeklies (10,000) published in
the United States. Web claims this
is a monumental figure, pix lists
never running to that number be-
fore. None of the webs, as a rule,
adds a paper to its photo list until
use is proven, the service being quite
costly. Chances are that the in-
creased newspaper interest in radio
will find all press department budgets
getting a boost for 1947.

Another comparatively new source
of radio publicity has developed
thru publication of local program
charts in key cities. List can’t be
estimated, but it is sizable.

Another similar gimmick is being
worked by Barney Cragston, former-
ly in the ABC co-op department,
who is working out special radio sup-
plements with dailies in various key
cities. Cragston, who has his own
crew on the road, works on a split
basis with publishers.

Antipathy Waning

Broadcasters now offer the opinion
that antipathy toward radio on the
part of newspaper publishers is def-
initely on the downgrade. Constant
activity on the part of publishers to
land either a station “or tele license
is one indication. On top of that,
radio men declare, publishers now

realize that there is room for both:

advertising media, and that radio
may even boost dailies’ take, thru
spotlight and tune-in ads, reportedly
at a new all time high.

Still another factor which has cen-
tered publishers’ attention on radio
is the muchly discussed John Crosby
column. While within radio itself
there seems to be no middle of the
road reaction to Crosby’s pillars—
one school opining he has virtually
no radio savvy, and the other favor-
ing his caustic criticisms—there can
be no doubt that his column has in-
fluenced other publications. One
major web, which makes a monthly
study of radio column content, has
found that since Crosby took his ax
in his hand, other columnists thru-
out the country are following a sim-
ilar course, running program reviews
in favor of the paste-up and gossip
jobs they did in the past.

Tendency toward criticism finds
high favor within the radio trade.
Broadcasters declare that one thing
radio has needed for many years has
been a mature school of criticism,
written by qualified editors. Even
tho radio may take plenty of pan-
ning, runs the theory, constant criti-
cism, intelligently written, will not
only tend to increase program stand-
ards, but give the entire medium
higher stature.

BOLER PETITIONS

(Continued from page 5)
fair chance of complete payment,
whereas if full receivership is asked
without Boler, they would be lucky
to get 25 cents on the dollar.

In filing his petition, Boler listed
the web’s liabilities at $185,578 and
assets at $152,615. He claimed union
strikes, increased cost of advertising
on the radio, lack of co-operation of
some affiliates, general economic con-
ditions, depression in stocks and
bonds, and commitments made on the
strength of signed contracts which
weren’t fulfilled, as reasons for his
action.

wWwWwW americanradiohistorv com

FROM THE
PRODUCTION

CENTERS of RADIO

Your own NBC
Custom-Built Show!
[ ]

Straight from the production cen-
ters of the nation’s most popular
network programs, advertisers;
agencies, station managers and in-
dependent organizations can order
their own top-notch radio-recorded
programs . : . made to their own
specifications : ; & without worry
about talent, skill or undue pro-
duction expense.

For NBC Radio-Recording Divi-
sion is ready for all jobs, whether
it's a spot announcement or a half-
hour program : : ; ready to do
everything from idea, script writ-
ing, casting, producing, right down
to finished pressing . . . everything
from tee-off to wind-up. All this af
a price to match your budget.

Why not, then, join the happy
throng of advertisers, agencies,
station managers and independent
organizations who have discovered
that when a program .is NBC
Custom-Built and recorded it is
well on its way to a brilliant show-
ing of results in audience response:

RCA Building, Radio City, New York 20, N.Y:
Chicago « Washingtons Hollywood « San Franclsco

A SERVICE OF RADIO CORPORATION OF AMERICA
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Trend to East
Seen as Pic

Names Hit NY

Legit To Air Doubling, Too

NEW YORK, Oct. 12.—Despite
continued growth of Hollywood as an
origination center for major network
programs, ad agencies and pic com-
panies with an eye on radio expect
New York to experience its biggest
guest star season in years. J. Walter
Thompson; Batten, Barton, Durstine
& Osborn and other agencies claim
last season was perhaps the toughest
of all, with restricted travel condi-
tions minimizing movement of pic
stars to New York. As of now,
however, availabilities are shaping up
very well, and indications are that
some of the major pic companies will
co-operate to the hilt in sending
stars to Gotham whenever production
schedules permit.

Paramount, for instance, feels the
New York situation has brightened
tremendously and the company will
make every effort to encourage its
artists to make radio appearances,
Burt Champion, Para’s radio placer,
this week stated no player in Para is
.averse to doing radio, and the com-
pany is encouraging such appear=-
ances. He added that a survey of the
New York scene indicated there were
plenty of good shows—comedy, musi-
cal and variety segs—on which film
talent can appear to advantage. Lat-
ter point has been a touchy one to
film companies in the past, inasmuch
as highly publicized stars often have
flopped badly as radio guesters,

Prices Steady

Prices for guest stars in key pro-
duction centers are about the same
as last year, according to agencies,
the range being up to $5,000 and
$6,000—which is the dough com-
. manded by a Van Johnson, Jimmy

Stewart and others of like box-office
value. Lux Radio Theater, for in-
stance, is paying $10,000 for Lauren
Bacall and Humphrey Bogart as a
team. They’re doing To Have and
Have Not Monday (14). This, inci-
dentally, will be Bacall’s first dra-
matic role in radio, Warner’s having
guarded her carefully as to air ap-
pearances,

Factor of dough, as well as easing
of travel, is expected to make the
guest star picture brighter not only
in New York but in all production
centers. One Columbia Pictures exec
stated this week, “By now stars have
learned it’s an easier way to make
dough than working in pictures.” He
added that this knowledge was fur-

- BOSTON'’S EXCLUSIVE
ABC OUTLET
NOW 5000 WATTS

| Serving the entire Metropolitan
area of 3 million people

A COWLES STATION
Represented nationally by the Katx Agency

Making Capital

NEW YORK, Oct. 12.—Pro-
fessor Quiz (Craig Earle), air-
ing his show from Cleveland
recently, got unexpected yocks
when he asked one of the con-
testants, a high school student:
“What’s the capital of Yugo-
slavia?”

Youngster scratched his head,
fumbled, and brightly came up.
with: “Russia!”

Laughs were so terrif the
prof let the answer go unchal-
lenged and gave the kid $40.

ther impressed in stars’ mind during
war years, when increases in salary
were forbidden by government regu-
lation, and studios, to let stars make
additional money, permitted guest
appearances.

Tho fees are about the same,
agencies expect prices to be more
rigidly maintained than ever because
there are more buyers. As one agency
man expressed it: “In dramatic segs,
for instance, there are more would-
be Lux Radio Theaters than ever,
such as Hollywood Players, Holly-
wood Star Time, Theater Guild of the
Air, etc. Shopping will be tough be-
cause the actual number of stars
available on any one day is strictly
limited.”

New Stars Weak

One leading ad agency, claiming
that the new season showed great
promise as to available film stars,
strongly stressed the point that the
asking price for newer film stars
was much too high. A network pro-
gram, he pointed out, corrals most
of its listeners in the stix, “so why
pay a lot of money for a new star
whose impact will not percolate to the

stix for perhaps another one, two or-

three years?” Established pic names,
he pointed out, give more value re-
ceived in relation to price paid.
Getting back to the New York pic-
ture, one agency exec stated that
last year “you couldn’t even assure a
star transportation by trolley,” and as
two or three days are required to fly
in from the West Cpagst for a guest
shot—and planes were next to im-
(N. Y. Guest Shots Up on page 14)

WNEW Tolerance Spots Cue
More E. T.s for Pubserv

NEW YORK, Oct. 12.—Favorable
reaction gained by WNEW'’s tolerance
spot announcements has resulted in
the station adopting a policy of using
spots to increase its public service
programing. Ted Cott, station’s pro-
gram director, who made the toler-
ance platters in conjunction with the
Institute for Democratic Education,
is now lining up similar pancakes
for campaigns devoted to children’s
safety, fire prevention and the func-
tions of the Veteran’s Administration,
insofar as ex-G. I.’s are concerned.

Element which is most interest-
ing to the trade is that the use of
spots not only eases the headache of
including the necessary public service

ingredient, especially where there’s.

a time problem, but makes such of-
ferings more palatable. Best wayto
lose audiences, program execs say,
is to toss heavy talks at them. The
spots, they claim, frequently have
a stronger impact.

WNEW?’s tolerance platters are due
for a heavy bally, with the Institute
for Democratic Education shipping
the platers to 1,000 stations. Insti-
tute is paying for the e.t’s; WNEW
the talent.

' New Log Deal
In L. A. Sinks

EST SHOTS ON UPBEAT

ABC Crosby Bally
Moving Into High

Smaller Indies HOLLYWOOD, Oct. 12. — More

HOLLYWOOD, Oct. 12.—Radio log
listing procedures for four metro
dailies were revamped this week.
Publishers Association’s new log edi-
tor, Mildred Radanovich, met with
station men to announce the new log
set-up.

Most significant change was com-
plete elimination of all smaller indies
from listings, limiting coverage to
four net outlets and indies KFWB,
KMPC, KLAC and KFAC. Smaller
stations which have been left out in
the cold for some time anyway are
now officially eliminated.

Other major changes limit listings
to 15 units per line plus 10 units for
program description. Exceptions to
this space, rule will be made as spe-
cial cases arise. Name disk jockeys,
such as Al Jarvis and Bill Anson, and
several other local platter spinners
will be listed under jockey names.
Lesser platter programs will be car-
ried as “music,” or “variety,” if listed
at all. Net stations will be permitted
to list the names of five commenta-
tors daily, local stations only two.
Because of the seasonal nature of
sports commentators, no policy will
be made on sports listings for several
months. Listing of movie commenta-
tors is also undecided.

While considered by some to solve
only part of the problem, station reps
feel the new policy will be helpful
in the long run. Small indie stations,
left out of the listing pattern, will be
forced to use other means of dis-
tributing log listings. KFI, NBC af-
filiate, has already taken steps to
augment newspaper listings by dis-
tributing current logs on the city’s
busses and trolleys. Other stations are
likewise expected to augment news-
(Log Deal Sinks Indies on page 14)

Skelton Tops Coast
Hooperatings; ‘D.A.,’
‘Whistler,” Follow

NEW YORK, Oct. 12.—Marked
variance from the nationwide Hoo-
perated favorites is shown in the
September Pacific Hooperatings,
which return Red Skelton as topping
the first 15. Skelton’s bite of the
radio audience comes to a 15.8 rating,
with Mr. District Attorney close by
in second with 15.1. D. A. was the
No. 1 show nationally thruout the
summer. Show money in the Pacific
scramble goes to The Whistler, a
CBS Coast regional not heard else-
where,

Average evening audjences show
scarcely any change from the pre-
ceding report. Current average
rating is 6.6, up 0.6 from the last re-
port, but down the same percentage
as compared to 1945.

Top 15 Coast shows, according to
their Hooperatings, follow:

Red Skelton
Mr. District Attorney ...

The Whistler .. 12.5
Blondie ...... 124
Life of Riley . 12.3

Mr. and Mrs, North

Truth or Consequences .............. 11.4
Great Gildersleeve .................. 1.4
Frank MOrgan ......cc.ceocoecnsoon 11.3
Screen Guild Players .........0cc0000 1.2
Burns and Allen ........ .11
Fannie Brice ......... . 1.0
McGarry and His Mous . 11.0
Your Hit Parade ........ . 10.7
Inper SanctQm ...o.ccocvievvesronce 10.5

www.americanradiohistorv.com

stunts are pouring out of American
Broadcasting Company’s idea mill
here to promote the kick-off of Bing
Crosby’s platter show Wednesday
(16). On that day three planes will
pull streamers over town driving
home the message: “Bing Crosby,
KECA, 9 p.m.” Neon-lighted planes
will do the same at night. Planes
will be used on Wednesdays for three
weeks. Web has printed and dis-
tributed 20,000 bookmarks to rental
libraries in L. A. and San Francisco-
Oakland areas, giving station and 9
o'clock airtime. Six-floor high ban-
ner bearing “Bing, 9 0’'Clock Wednes-
day, KECA” will be hung from Holly-
wood-Plaza Hotel at Hollywood and
Vine. Two-column cartoon (a la
Bob Ripley) giving highlights of Der
Bingle’s life was matted and will be
distributed to 3,000 newspapers thru-
out the U. S. Altho a Bob Hall
(ABC Coast flackery head) brain-
child, mats are being sent out from
ABC’s New York headquarters,

Stunts, in addition to 10,000 pennies
with Crosby stickers and introduc-
tory disk, are expected to pound
home to potential listeners the new
Crosby show airtime. Jack O’Mara,
ABC Coast promotion chief, is mas-
terminding the campaign here.

CBC Cashbox Hit by
Privy Council Decish

MONTREAL, Oct. 12.—A decision
of the Privy Council in London this
week in a case between the Canadian
Broadcasting Corporation and Good-
erham & Worts, Ltd.,, will involve
payment by the CBC to the liquor
firm of thousands of dollars, a solici-
tor associated with the firm said.
Litigation concerns a lease for the
former Toronto radio station, CKGW,
which the CBC’s predecessor, the
Canadian Radio Broadcasting Com-
mission, contracted in 1933. In 1938
CBC abandoned the 10,000-watt
CKGW, then known as CRCT, and
t():uilt its present 5,000-watt station

BL.

Privy council ruled that CBC must
make good a clause in the CKGW
lease requiring them to keep the
premises “as let’—modern and in
good repair and operating condition.
Transmitting station at Bowmanville,
Ont., has not been used for years and
has been almost destroyed by van-
dals. Amount of damages to be paid
Gooderham & Worts for CBS’s fail-
ure to keep the property “as let” will
be decided by the master of the Su-
preme Court of Ontario,

In 1942 the Ontario Supreme Court
gave Gooderham & Worts judgment
for $25,000 for breach of the lease,
which called for payment of $12,000
yearly. " Mr. Justice Ainslie W,
(See CBS Cashboxr Hit on page 14)

Holman Faust Heads Chi RMC

CHICAGO, Oct. 12.—Chicago Radio
Management Club last week elected
new officers at the club’s regular
weekly meeting. Holman Faust,
vice-president of the Mitchell-Faust
agency, was elected president; Mark
Smith, of Presba Fellers & Presba,
vice-president; Kay Kennelly, of the
Arthur Meyerhoff Agency, secretary,
and Ken Shepard, who heads his own
agency, treasurer. Outgoing officers
Harlow Roberts, Margaret Wylie,
Hilly Sanders and John Carey were
named trustees of the club.
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Johnny Olson’s ABC program,
Ladies Be Seated, proved to have
terrific drawing power as a live
show at the Kansas City, Mo., Food
Fair. Giving two shows a day from
September 30 to Octcber 4, the
Quaker Oats seg drew a total of
75,000 paid admissions at 25 cents a
head, totalling $18,750. Municipal
Auditorium, which housed the show,
has seats only in the balcony, but
patrons were undeterred and crowded
the lower floor of the house to take
standing room. Promotion used to
bally the aftair included radio spots,
newspaper ads and window displays.

& * *

Kenneth Young named Campbell-
Ewald tele director and ‘associate radio
director this week. . . . WPEN, Philly,
sponsoring 12-week videc course for
members of Appliance Dealers Asso-
ciation and Retail Dealers Associa-
tion. . . . John Donnelly & Sons, Inc..
Boston outdoor ad firm, planning open
air television for billboard advertising.

. . . Louise Kerrigan, ex-New York

Times reporter, joined WQXR, New

York, flackery, to assist Pat Hurley.

Dorothy Okeef also joined press staif

this month,

£ £ 3

NBC radio recording division has
made a series of 30 four-and-one-
half minute recordings designed to
furnish the public with information
about bank credit, loan problems,
etc. Programs were planned by the
advertising department of the Amer-
ican Bankers Association for use by
banks thruout the country. . .. Lee
Siegel, creator of Dr. IQ program,
has received FCC construction per-
mit for a percolator in Dallas. .
John F. Royal, NBC vice-president
in charge of tele, is editing a book
on video to be published by Mc-
Graw-Hill, with lectures given in
1945 at Columbia University Video
Workshop forming core of tome.

“Meet the Missus,” new audi-
ence participation seg at WTOP,
Washington, will be sponsored
across the board beginning Octo-
ber 28. . . . Radio is receiving
plaudits of Veterans Adminis-
tration for its job during wcek of
October 6-12 to help handicap-
ped get jobs. Spots were used on
46 top commercial and sustain-
ing  metwork segs, with high
mark reached Tuesday (8) with
the guesting of Jimmy Save, who
recently underwent a limb oper-
ation.

* * *

Phil Carlin, MBS programing exec,
in Hollywood for confabs with Mu-
tual toppers. . . . Les Raddatz, NBC’s
Western press chief, has sold mystery
script to Suspense. Opus, tagged The
Man Who Wanted to Be Edward G.
Robinson, will be aired October 17,
with Robinson himself in the lead.

* * *

Four competing national tidvertisers
sponsoring adventure programs over
ABC during the 5-6 p.m. slot, Monday
thru Friday, are co-operating in a five-
way promotional contest, believed to
be the first of its kind in radio. Open
to youngsters 16 years of age or less,
contest offers 1,000 prizes for letters In
50 words or less on ““Which Program
1 Prefer.” Participating are the Quaker
Oats Company, sponsors of Terry and
the Pirates; Derby Foods, Inc.. which
sponsors Sky  King; General Mills,
Inc., sponsors of Jack Armstrong, and
Ward Baking Company for Tennessee
Jed. Prizes include 100 bicycles, 100
wrist watches, 100 table model radios.,
100 candid cameras, 500 personalized
pen and pencil sets and 100 tennis
racquets,

% * %

WFLM, Flint, Mich., operating on
1,000 watts during the day and 500
watts night, becomes an NBC affiliate
on or about January 1, 1947. . . .
Clinton Carpenter, formerly of Biow
Company, and John Olney, formerly
of Fuller & Smith & Ross, have
joined the copy staff of Wiliiam Esty
& Company, Inc. . Thomas H.
Compere was appointed attcrney for
NBC in Chicago and Cleveland this

TOO SHORT FOR A HEAD

“Ladies Be Seated” Sock Draw
In Kaycee; ABC 5-Way Contest

week. He replaces Edward J. Mc-
Crossin Jr., who resigned in Sep-
tember to establish his own law
office in New York.

& * *

Bill Still, one-man video sta-
tions builder and wvideo set
manufacturer, reported to have
built his experimental station,
W2XJT, in Jamaica, L. I., for
about $50,000, next monih will
open a tele-production school in
conjunction with the station.
Staff includes Still and Miriam
Tulin, video director. Twelve-
week course will be $100, limited
to 25 students. . . . Walter F.
Tolleson named assistunt sales
manager of NBC’s Western Divi-
sion, with headquarters in San
Francisco. Ben Strouse,
general manager of WWDC,
Washington, has been appointed
to board of trade’s city planning
board.

* * ®
Jack Odell, formerly production
manager of WCFL, Chicago, upped
to program director. . . . New an-
nouncers at WHBF, Rock Island, IllL,
include Dick Nelso, formerly with
KSTP, St. Paul, and Art Stanley,
formerly with WEMP, Milwaukee,
and KGNC, Amarillo, Tex. . . . John
W. Davis appointed account exec in
the Chicago office of John Blair &
Company, radio reps.
* * EJ

Tide Water Associate¢ Oil Com-
pany has signed with Yankee Network
for participating sponsorship of the 6
p.m. edifion of the Yankee Network
News Service, for Tydol Gas on Tues-
days, Thursdays and Saturdays. Deal
set thru Lennen & Mitchell. Other new
biz for Yankee includes contract for
new series, Sunday With Bill, bank-
rolled by Cynthia Sweets Company,
of Boston, featuring disk jock Bill Hahn
and set for airing 1:15-30 p.m. over
WNAC, Boston; WEAN, Providence:
WAAB, Worcester; WICC, Bridgeport,
and WMTU, Portland, beginning Sun-
day (13). . . . Ed Kemble, Don Lee
gales service manager, takes over as
assistant to Jack Stewa:t, Don Lee
WBEXAO's tele director.

* £ £ 3
WKLX, Lexington, Ky., took to the
air Friday (11), operating with 1,000
watts day and night on 1,300 kec.
Managed by D. H. Long, outlet is the
largest in the Central Xentucky
area. . . . Sherman Marks, one of
Chicago’s top-flight video producers,
resigned from his WBBM-CBS staft
job this week to freelance. . . . Fred
Robbins, WOV 1280 Club disk jock,
played host to Duke Ellington, Max-
ine Sullivan, David Rose, Jess Stacy,
Lee Wiley and Joe Mooney quartet
on his Guest in the Nest program
Friday (11). - .
" . :

KARV, Phoenix, Ariz., fourth sta-
tion in the Phoenix metropolitan area,
makes its initial test broadcasts Octo-
ber 20. Managed by John C. McPhee,
staff includes Al Stein, formerly
with WIBG, as program director, and
Gordon Kelly, formerly with KXL
and KGW, Portland, as chief en-
gineer. . . . For the eighteenth con-
secutive season, Russ Winnie of
WTMJ, Milwaukee, will announce
the Green Bay Packer game for the
Wadhams Oil Company. . . . J. F.
(Dinty) Doyie, recently appointed
news editor of WABC, CBS outlet in
New York, ill of a heart attack.

* * *

John Pival, in charge of wire re-
cording at WXYZ, Detroit, has been
appointed to head television activity
at the station, which is slated to be on
the air with video by June. . . . Ruth
Brummer, former assistant to program

director Ted Cott of WNEW, New York,

now with press department of 'WLIB,

Brooklyn, New York, and Rhea Dia-

mond, former flack chief at WLIB, back

in the press department at WNEW,
which was home to her until she em-
barked for Brooklyn. ... George Paul-
sen, MBS sales service exec, last week
married Hedwig Adams, of MBS sales
department, at Chateau Frontenac,

Que. . . . Joan Stanton, previous-

ly publicity director for Jay Thorpe,

appointed mag editor at MBS flackery.

Larry Colton, formerly announcer
at WDRC, Hartford, and one-time
irombonist with Jan Garber’s band,
has joined WTIC, Hartford, as ar-
ranger for the studio ork. . . . Leif
William Jensen, who handled Re-
spectfully Yours, wax show for
WELI, New Haven, Conn., now on
staff of WDRC, Hartford. . . . Rush
Hughes, St. Louis radio personality,
back on the air over KXOK after a
year’s vacation from local airwaves.
... Lantern Press will launch a spot
radio campaign in 15 cities in con-
junction with its new book, A Treas-
ury of Sports Humor, to be published
October 24. Tome was edited by Dave
Stanley, with introduction by Ted
Husing. )

* £ £3
Iowa radio stations forced to
make pool broadcasts of the Uni-
versity of Iowa away-from-home
football games this scason, owing
to lack of booth space at some of
the Big Ten stadiums. . . . State

Teachers College of West Chester,

Pa., largest teacher-training in-

stitution in the State, has applied

to FCC for license to set up and
operate an FM station on its cam-~
pus to permit close liaison be-
tween college and its service area
embracing Chester, Delaware,

Montgomery and Bucks counties.

. . . Twenty-seven Canadian sta-

tions added to the CBS web

carrying Eversharp’s “Take It or

Leave It,” Sunday, 10-10:30 p.m.

. ... Joseph Bell, who was an-

nouncer on the initial “Sherlock

Holmes” program 16 years ago,

has been signed to do announcing

chores on ABC’s “New Adven-
tures of Sherlock Holmes,”

Burl Ives, balladeer, will star in a
new radio series over Mutual debut-
ing Friday (18), 8-8:30 p.m., with
Philco bank-rolling. . . . Tage Palm,
of the Swedish Section of NBC In-
ternational Department, and Neils
Bonneson, of Danish Section, back in
New York after a two-week tour of
Scandinavian countries. . . | WWRL,
Woodside, L. I, boosted its power
from 250 to 5,000 watts Sunday (9).
... Brillo is preparing the largest ad
campaign in its history starting this
fall and winter, and will use radio in
addition to newspapers and mags. J.
Walter Thompson is the agency. . . .
WRVA Theater, Richmond, Va., home

of Old Dominion Barn Dance, now .

sells popcorn to the patrons “to make
the show complete.”
* * *

Richard Hubbell, tele consultant of
the Crosley Broadcasting Corporation
and production manager of WLW, re-
turned to Cincinnati from New York,
where he was negotiating for foreign
language editions of his books. His
first tele book, 4.000 Years of Tele-
vision, published in U. S. by Putnam,
was published thruout British Empire
this summer by Harrap. . . . Course in
radio writing by Bill Babcock, asso-
ate news editor of WHBC, C