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BUT THE PRESENTS 

UNIVERSAL ATTRACTIONS' line 
up of great talent has proved 

itself throughout the past year, 
proved itself in as concrete a form 
as it's possible to do,-in the con- 
sistently solid grosses they've piled 
up in the nation's top theatres, 
supper clubs, lounges and cafes-in 
all br;<nches of the entertainment 
a orld. 

We're proud of our association 
with them. To them we offer our 
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ARE FOR YOU ... 
sincere gratitude for making our 
first year a resounding success .. 
for makin , the future prospects of 
Universal Attractions the brightest 
on C:12 entertainment horizon. 

And our heartfelt thanks, too, 
goes out to a!1 of our friends who 
have contributed so much towards 
making ours a great first year. 

Thanks again! 

BEN BART and HARRY LENETSKA 
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UNIVERSAL ATTRACTIONS 
PLaza 8-1446-1447 ELdorado 5-3822-3823 PLaza 5-9449 

565 FIFTH AVENUE . : . . . NEW YORK, N. Y. 

* * By Arrangement with 
Harold F. Oxley Agency 
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HALLELUJAH & WAILING TOWNS 
Violence Breaks 
Out in Strike - 
Bound Pittsb'gh 

Africa To Get Soaps If Govt. 
Okays Commercials; Vaude NG 

PITTSBURGH, Nov. 9.-The party 
was getting kind of rough here this 
week, with seven pickets being 
beaten up, two establishments 
bombed, windows broken all over 
town, and no end to the beer bot- 
tlers and hotel strikes in sight. The 
AFL and CIO are engaged in a juris- 
dictional fuss over the beer bottlers, 
which has stopped ;all deliveries of 
local beer in Pennsylvania, drastically 
a f f e c t in g niteries and cocktail 
lounges, while the Hotel and Restau- 
rant Employees, Local 237, are out 
of eight major Pitt hotels. 

Two bombs were thrown into the 
place of a beer distrib this week and 
a fire bomb was tossed at 5 a.m. 
today into Conrad Cafe, in the Law- 
renceville section of town. Police 
virtually admitted inability to cope 
with the situation. 

AFL Loses 2d Plea 
On Tuesday (5) the AFL Team- 

sters' Union lost its second plea for 
an injunction against beer distribs, 
who, it was claimed, were still haul- 
ing CIO -delivered beer. 

The hotel strike situation seems 
rapidly heading for a climax, with the 
ultimatum issued by, the hostelries 
that if the union does not accept their 
offer by Monday (11) they will re- 
duce their proffered pay rise by 25 
per cent and cut it a similar amount 
each subsequent week in which a 
settlement is not reached. 

The union, it is reported, is con- 
sidering asking for the elimination 
of all services by Allegheny Steam 
Company, which would leave the ho- 
tels without hot water or heat. In 
the meantime, the union has called 
a rally at Memorial Hall tomorrow. 
It is considered possible that a fed- 
eral conciliator may soon enter the 
situation. 

Nevertheless, Pitt hotels are bit- 
ing their nails and staring at in- 
come loss figures. It is estimated 
that the strike cost the hotels $477,- 
000 from 21 canceled conventions 
and that the total loss in the 40 -day 

(See Violence In Pitts on page 4) 

"Turtle's" Sweet 9G 
In D. Moines 1 -Niter; 
Air Plugs Pay - Off 

NEW YORK, Nov. 9.-If and when the current government commis- 
sion in South Africa finally decides that radio in that British dominion 
shall go commercial, South Africans will be deluged with soapies and other 
Yank radio gimmicks. Already U. S. industry, e.t. companies and ad 
agencies, especially J. Walter Thompson, Inc., are watching the situation 
closely. All they ask is the government green light. Wham! they'll be in, 
peddling the Yank approach under full steam. This was the opinion voiced 
by Hermien Dommisse, prominent South African journalist, currently in 
New York for a look-see at commer- 
cial radio on behalf of the South 
African government. 

Miss Dommisse, in discussing ra- 
dio's future in South Africa, declared 
that there will be many language 
difficulties involved in going com- 
mercial. At present there are 17 out- 
lets but each one broadcasts in two 
languages, English and in Afrikaans, 
the native language of South Africa. 
Since the majority of radio listeners 
are Afrikaans, peddling Yank goods 
is not going to be a cinch. 

Current programs are somewhat 
stodgy, by American radio standards, 
with full-length dramas, or musical 
recitals, lasting often an hour, as the 
big entertainment. There is little or 
no vaude, as we understand it, tho 
the Afrikaans have their own pro- 
gram which they think tops, but 
which, according to Miss Dommisse, 
(See Soaps For Africa on page 13) 

Showbiz Accounts 
Top PM's Ad List 

NEW YORK, Nov. 9.-Amusement 
advertising started building in the 
New York daily, PM, this week after 
the one-time adless sheet announced 
a reversal of policy Tuesday (5). 
Coincident with the decision Marshall 
Field, paper's publisher, announced 
the departure of Ralph Ingersoll, its 
founder and editor. Ingersoll said 
he could not subscribe to an ad 
policy for his daily brainchild. 

First account to buy space in PM 
was Columbia Broadcasting System, 
which used six one -column ads daily 
thruout the week. Web was followed 
by various Broadway offerings in the 
legit, concert and pix fields. PM 
amusement rate is 60 cents a line. 

PM's decision to switch to orthodox 
newspaper policy followed six years 
of struggle during which it tried to 
cover its nut by circulation income 
only. Inside story has it that Field 
told PM toppers that unless the paper 
cut down its deficit, he would with - 

DES MOINES, Nov. 9.-Packing draw his financial support. Field 
'em in seems to be'a consistent trend has put $4,000,000 into PM since he 
at the KRNT Radio Theater, for- took over in November, 1940, five 
merly Shrine Auditorium, with near months after it started. 
capacity houses reported for road 
shows. The Voice of the Turtle re- 
corded its best gross with 3,800 paid 
admissions for a $9,050 gross Wednes- 
day (6). 

The $9,000 gross came on the night 
after Xavier Cugat packed 'em in on 
Tuesday night and followed a near - 
capacity Tommy Dorsey, show Octo- 
ber 30. The three $9,000 houses were 
all within one week and followed 
closely a record -breaking one -week 
stand of Oklahoma. 

Believed partly responsible for the 
heavy crowds was the KRNT promo- 
tion. Station, owner of the audi- 
torium, gives its shows plenty of 
plugging over the air. 

Legit's Road 
Map Spotted 
With Clinkers 

No One Knows Why 

By Frank Gill 
NEW YORK, Nov. 9.-Current 

feeling that a business slump is quite 
likely for legit shows on the road, 
in line with general showbiz reces- 
sions, has reawakened discussion 

among legit producers 
as to the vagaries of 
certain towns inso- 
far as the box office 
is concerned. Analysis 
shows that there are, 
generally speaking, 
three types of legit 
road cities. They are 
the juicy spots, where 

almost any offering does biz; the un- 
predictable towns, where there's no 
accounting for b. -o. reactions, and 
finally the dog spots, where the re- 
turns almost invariably make pro- 
ducers reach for aspirin. 

Dog towns, at least insofar as legit 
is concerned, include Cincinnati, 
Syracuse, St. Paul, Cleveland and 
Montreal. These are the bogey 
towns, for no matter how grosses may 
zoom elsewhere they always seem to 
sag in the dogvilles. They are, in 
short, the problem towns of today's 
road. 

Pittsburgh; New Haven, Conn.; 
Baltimore, Minneapolis, Los Angeles 
and Vancouver are in the unpredict- 
able category. A show's past record 
doesn't seem to count, and producers 
and show bookers just don't know 
how fó account for the fluctuating 
biz. 

There are real bright spots, tho. 
Chicago, Washington, St. Louis; Kan- 
sas City, Mo.; Detroit, San Francisco 
and Toronto are lush-the sort of 
cities where producers wish theaters 
had elastic walls. 

The bogey towns, however, repre- 

who has held a lease on the house sent a real problem. If biz is bad 

for some time. Current offering at there now, at a time when touring 

the Civic is the pic, Henry V, which takes are high, what's gonna be 

closes that date. when-and if-that slump does ar- 
Plans for operating the house rive? Ever since the road "came 

aren't clear yet in the minds of the back" some years ago trade execs 

board members, but there is some have been trying to find an answer- 
talk of turning it into a movie palace. without success. They have seen 

Success of Henry here spurred this border -line towns, such as Pittsburgh 
talk. However, hope isn't dead for or Baltimore, make a comeback from 
legit productions, aitho Kollmar- what seemed to be a permanent 

(See Wildberg Loses on page 4) slump periodcan it ndd y 
they ask, 

t k,ot if 
those 

ownsAll 
agree -that in the top towns, and 

in some of the others, good local 
theater managership is a prime factor 
in hypoing the b. o. Men 
the houses there, they say, are civic - 
minded, are an influence in the com- 
munity and, above all, have imagina- 
tion and can create a legit -minded 
public out of their fellow citizens. In 
other towns, however, and not all of 
them are bogey towns-there are 
managers who miss badly, with the 
result that even hit shows just don't 
click ill their territories. This, Stem 

The BMboard, Main Office, 25 Opera Place. Cincinnati 1 Ohio. Subscription Rate: One year, 310.00. says, is one fundamental reason for. 
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"Holiday" $35,000 
9 Days in Cincy; 

2d Unit Opening 
CINCINNATI, Nov. 11.-Holiday 

On Ice closed a nine -day stand at 
Music Hall here last night and in 
nine night performances and two 
matinees grossed around $35,000, con- 
sidered satisfactory in the face of 
the $13,000 gross hung up here by the 
icer in a like engagement last year. 
The 1945 run, however, ended just 
two days before Christmas, normally 
considered a pretty bum period in 
showbiz. 

Show was well -advertised here and 
the press was laudatory in its com- 
ments. Business started meagerly 
but built to satisfactory proportions 
the last four days. Final night drew 
a capacity house. 

From here Holiday moves to the 
University of Toledo Field House, 
Toledo, for a nine -day stand begin- 
ning tomorrow (12). It marks the 
show's fifth engagement in that city. 

Holiday On Ice Shows, Inc., opera- 
tor of Holiday, is launching a second 
and smaller unit, Ice Vogues, on 
Christmas Day, with the opening 
stand to be announced soon. 

Wildberg Loses Chi 
Civic Theater Lease 
CHICAGO, Nov. 9.-Twenty North 

Wacker Corporation, owners of the 
Civic Theater here, is taking over 
next January 4 from John Wildberg 
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Showbiz Taxes Due for Cut 
Under New GOP Legislature; 
Niteries, Theaters To Gain 

Early Slash to Pre -War Levels Due From New Congress 
WASHINGTON, Nov. 9.-Entertainment business will benefit from sharpest cut in excise levies in many years thru legislation which will go to committee shortly after the new Republican -controlled Congress organ- izes, GOP leaders here revealed this week. Altho the cut in excise next year had been in the works for some time, as foretold by The Billboard, re- duction is now slated to be sharper than originally planned, inasmuch as earlier GOP plans had not been predicated on the Republicans taking control of the Senate as well as the House. Possibility that the entertainment tax cuts may come sooner than expected 

is seen in expedited preparations by 
the Treasury Department to make 
public a blueprint it has been pre- 
paring for some weeks, as reported 
earlier by The Billboard. Treasury, 
it is disclosed, is anxious to bolster 
itself for the shock of GOP demands 
and is seeking to beat the GOP to the 
draw thru its compromise plan, in- 
tended to help keep the budget bal- 
anced. 

D. C. Deckhands Get 12% 
Pay Hike From N. Y. Mgrs. 

NEW YORK, Nov. 9.-Washington 
stagehands have been granted a 12 per cent increase by the League of New York theaters. Agreement 
which was arrived at Thursday (7), 
runs for one year starting from Sep- 
tember, 1948. Pact is retroactive. Congress has a chance to slash the Heads of departments now get $87 excises down to pre-war levels even a week, head fiymen and bridgemen, before tax legislation for the 1947 $8.75 per show and grips and side- lIscal year could be approved. Slash men $8.25 per show. Hourly rate is would be effected automatically if $2.75 for department heads, $2.50 Congress carries out a GOP threat to for Hymen and $2.25 for all others. wipe out all .executive wartime con- Larry Katz, of Local 22, IATSE, trois thru liquidation of the War Washington, negotiated for the grips. Powers Act and by calling an end New York producers generally go to the "unlimited national emer- down to Washington to set these gency." Whether this threat will be deals, but this time Washington deck - carried out is open to conjecture in- hands came to them. asmuch as some GOP leaders are 

fearful lest the step might be pre- 
mature. 

Definitely in the offing is the 
drastic paring down of the taxes on 
theater admissions, niteries, alcoholic 
beverages and others, effective July 
1, 1947. A spokesman for the House 
Ways and Means Committee revealed 
that a plan drafted by the GOP 
Tax Steering Committee in an- 
ticipation of last Tuesday's sweep 
cuts in excises which Republicans 
long have regarded as far out of 
line. 

Cuts Overdue 
One Republican, .who will have an 

influential place in the new Senate 
Finance Committee, described _ the 
excise levies today as "the step- 
children of all our taxes," because 
the last Congress declined to cut 
them even slightly. This despite the 
fact that these levies Were upped NEW ORLEANS, Nov. 9. - Its during the war to all-time highs with boards dark for practically two years, a promise by congressional leaders the Star Theater here has launched at the time that reductions would be on a new policy of interspersed legit made as soon as the war ended. and vaude productions, opening last Representative Harold Knutson week with Jules Pfieffer's Maid in (R., Minn.) who is slated to become the Ozarks. Plenty of biz for the chairman of the House Ways and eight -day run was predicted by Ted Means Committee, is known to be Kraft, who said more than 1,000 of anxious to get tax cuts operative 1,200 seats were sold at the first even before the start of the next offering, with ducats at $1.50-$2.50. fiscal year. He has urged an income Until inauguration of this new pro - tax cut of 20 per cent to become ef- gram at the Star, vaude has been fective at the outset of the next confined to the St. Charles Theater calendar year. Knutson's prospective here for the past couple of years. rise to the chairmanship of the 
House's most powerful fiscal com- 
mittee is already giving rise to spec- 
ulation whether he might introduce 
legislation with which he stunned 
lawmakers four years ago-a bill 
calling for a permanent government 
lottery as a revenue -raiser. tinder 
the Knutson -proposed lottery, tick- 
ets would be sold at two dollars each, 
with drawings once monthly, with 
prizes ranging from $100 to $100,000. 
Knutson estimated that the govern- 
ment would have a profit of 82.5 
million on every $100,000,000 of tick- 
ets sold. Prize money would be ex- 
empt from income tax. His legisla- 
tion would wipe out a law of 1890 
forbidding distribution of lottery 
tickets or advertising one thru the 
mails. 

"Twilight Alley" New Tag 
For "Beggar's Opera" 

NEW YORK, Nov. 9.-Duke Elling- 
ton and John LaTouche have re- 
christened version of the Beggar's 
Opera, new tag being Twilight Alley. 
Perry Watkins and John R. Shep- 
pard Jr. will preem the show in New 
Haven, Conn., Thursday (21), going 
to Newark, N. J., for one week be- 
ginning Tuesday (26) and thence to 
Philly. Broadway opening is skedded 
during the Christmas holidays. 

Dorothy Johns, Rollin Smith and 
Gordon Nelson are latest additions 
to cast. 

Star, New Orleans, Reopens 
With Legit - Vaude Policy 

WILDBERG LOSES 
(Continued from page 3) 

Satenstein Mulligan's Snug, rumored 
to have gone in when Henry closed, 
definitely hasn't been inked. One 
company exec said he didn't think 
it would be. With legit producers 
screaming for Chi houses (The Bill- 
board, November 2) if company de- 
cides to nix legit for pix, the situa- 
tion will be even tighter in the Windy 
City. 

Reason company decided not to re- 
new Wildberg's lease is a reflection 
of good legit and pix biz here. In 
semi -lean times company was glad 
to have a steady customer at a low 
take, but now the thinking is why 
not keep it steady as well as high. 

`A Family Affair' 
Is Set Dowit as 

Escapist Fare 

A FAMILY AFFAIR 
(Opened Wednesday, November 6, 1946) 

ERLANGER THEATER, BUFFALO 
By Eva Warner 

A new comedy by Henry R. Mifrock. Pre- 
sented by Jesse Long and Edward S. Hart. 
Staged by Alexander F. Kirkland. Stage 
manager, William Johnson. Press repre- 
sentatives, Marian Byran and Phyllis Perl- 
man. 

Florence McConnel Emily Ross 
Mary Amelie Barleon 
Alice Jones Jewel Curtis 
Julia Wallace Ann Mason 
Walter Wallace ., John Williams 
Johnny Wallace Peter Scott 
Martha Kay Stewart 
Mike Cassidy Allan Stevenson 
George Weaver Robert Smith 
Peggy Wallace Margaret Garland 
Dr. Christopher Patterson Frank Lyon 
Gregorian Anatol E. Wynogradoff 

Family Affair as a play capitalizes 
on an amusing and somewhat novel 
twist, but lacks substance. Strictly 
comedy, it offers fairly good possi- 
bilities for Broadway, but remains 
escapist fare. Revolving around the 
same three for three whole acts, its 
dialogue is thoroly entertaining, well 
handled and replete with clever 
cracks. The lines are the most re- 
vealing features of the farce and in- 
clude a goodly number of laugh -get- 
ters. Direction is Well paced, fast 
moving and holds interest. Single 
living room set is plenty eye -filling 
and well done, as are fern outfits, 
which help. 

Plot centers on affairs of the at- 
tractive urbane Wallace Clan, whose 
son, Johnny, has written a play with 
his own family and their friends as 
main characters, not however, behav- 
ing in their actual conventional man- 
ner, but with a moral inclination and extra marital mix-ups. To his com- 
plete dismay, family members follow 
his imaginary patterns in real life, 
leading to various farcical tho im- probable complications and culminat- 
ing in a happy but somewhat con- 
trived conclusion. Mother's romance 
with an old college sweetheart and father's retaliation by falling for his secretary is the main theme, along 
with the son's and daughter's love 
life problems. The secondary inter- 
est story is spread thin, but this lack 
may well be overcome by the engag- 
ing characterization of the players, 
who do a convincing enough job for 
a pretty entertaining evening. Ann 
Mason, as the maritally confused 
mother, is striking and offers a top- 
notch portrayal, as does John Wil- liams as the father counterpart. 
Peter Scott's Johnny, the juve play- 
wright, who wreaks havoc with fami- 
lies' happy homes, is okay, as is ingenue Kay Stewart, his best girl. Frank Lyon scores as Chris Patter- 
son, psychiatrist, family friend, and 
mother's one-time beau, whose inter- 
est in her is suddenly rekindled. 
Jewel Curtis is fetching as the South- 
ern cutie secretary. Emily Ross clicks 
with her visiting small-town club 
woman. Margaret Garland is daugh- ter Peggy, who can't decide between 
two suitors, ably done by Allen 
Stevenson and Robert Smith. 

Mifrock's comedy might make the grade for the new producing team 
of Long and Hart despite its short- 
comings. It is boosted by polished 
sophistication and sprightliness and doesn't compare badly with other vehicles of this nature. 

New Boston Room Debs 
BOSTON, Nov. 9.-Sable Room, 

newest entry to Hub's night life, 
bowed Wednesday (6). It is built 
on two levels with a horseshoe ter- 
race in Hotel Touraine. Tony Senna 
works at the piano from small spot- 
lighted platform in room. Touraine 
also has a Surrey Room. 

Chi Opera Ends; 
Shaky for '47? 

CHICAGO, Nov. 9.-Chi Opera 
Company closed its six -week season 
yesterday (8) amid talk that it wouldn't open again. This week Ab- 
ne4' Stillwell, prexy of the org, had 
to get a court order for $25,000 out 
of the company's trust fund, sup- 
posed to keep until next year, in order to meet a deficit. Anomaly 
here is, from standpoint of attend- 
ance, Chi opera season was a suc- 
cess. Nearly full houses marked al- most every show and at a $6 top with 
3,600 seats, makes for plenty loot. 

Opera execs were confident the 
opera would go on next year because 
opera lovers "won't let the opera die, 
etc." 

"We always operate at a deficit," 
said one, "but we always manage to 
reopen the next year. The Metro- 
politan, with practically every seat 
taken for 18 weeks, will lose about 
$300,000. Opera is one phase of 
show business that doesn't pay oft 
in terms of money." 

Chi opera expenses are heavy since 
its facilities are the largest in the 
world maintaining an orchestra of 
82, a large ballet, top talent plus a 
big stagehand crew. 

VIOLENCE IN PITTS 
(Continued front page 3) 

strike, including wages of workers 
out, runs between five and six mil- 
lion dollars. 

Legit Holds Up 
The Nixon, local legit house, is still doing good biz, considering the 

conditions. The Shubert rep pre- 
sentations of Rose Marie and Coun- 
tess Maritza this week hauled in 
19G with a $2.50 top. Only Wednes- 
day mat was off. 

In addition, the Mae West show, 
Come On Up, already has a 9G ad- 
vance sale. Burly is back to normal, 
having a good week with Lana Bari featured. Nitery biz, however, is 
still off badly because of the beer 
drought. 
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U. S. STEPS INTO AFRA CASE 
Coast Optimistic; 

Chicago Local AFRA Strike Call 

In Unanimous May Be Prevented 

Strike Assent 
600 Members Vote Go -Ahead 

CHICAGO, Nov. 9.-Chicago local 
of AFRA last night voted unani- 
mously to give the union's national 
executive board the power to call 
a strike at any time. The meeting 
was attended by 600 of the 700 lo- 
cal members and was part of the 
national vote taken on the same sub- 
ject this week in New York and 
Los Angeles. Need for the national 
board to be given power to call 
strikes was first passed in the form 
of a resolution at AFRA's Los An- 
geles national convention a few 
months ago. 

With power to call a strike assured, 
union's national board is now in a 
better position to bargain with the 
networks. 

HOLLYWOOD, Nov. 9.-American 
Federation of Radio Artists mem- 
bership here unanimously approved 
a strike against the webs, agreeing 
to stick by the national org for a 
general walkout if arid when such 
action is ordered. Strike vote was 
taken here at special meeting after 
union's contract negotiations with the 
nets were suspended. Claude McCue, 
AFRA Coast exec secretary, last 
night flew to San Francisco for a 
similar strike meet. 

Feeling among net execs here is 
that the picture looks black, but 
that issues probably will be settled 
before a walkout ties up the indus- 
try. Others along Radio Row say 
strike' vote was expected as a pres- 
sure device and point to a similar 
move to AFRA's Hollywood local 
during last summer's negotiations 
with Southern California Broadcast- 
ers covering indie station announcers. 

Negotiations were suspended after 
the industry had refused to accede 
to AFRA's demand for an "unfair 
station" clause. This new contract 
clause, which constitutes the point 
on which the industry and the union 
have disagreed most, has been widely 
misinterpreted, Ray Jones, AFRA's 
assistant national executive secretary 
and executive secretary of the Chi- 
cago chapter, said here this week. 
Clause in general would call for 
AFRA members not to work on net- 
work programs fed to affiliated sta- 
tions with +which AFRA was having 
trouble. 

Jones, however, insisted that con- 
tary to usual interpretation, this 
clause would not be used directly 
as a weapon to make stations hire 
AFRA members. It would merely 
mean that "AFRA members would 
not have to appear on programs that 
are fed to stations which have been 
declared unfair by AFRA after AFRA 
has been certified by the NLRB and 
after the station has refused to arbi- 
trate." 

Some members of the industry 
claim that adoption of this clause 
would put the networks in a posi- 
tion of violating the rules of the 
Interstate Commerce Commission. 
They claim that AFRA's application 
of the clause would constitute a "sec- 
ondary boycott" in that it would not 
allow the nets to fulfill, as the ICC 
says they must, the contracts stating 
they must provide service to their 
affiliates. AFRA says this would not 
be so because nets could continue 
to service programs that do not use 
AFRA members, and that all the 
union wants is to make sure its 
members do not work on shows fed 
to stations that have been declared 
unfair by AFRA. 

New Producer for 
E. Bracken Show; 

Wolff for Griffin 
HOLLYWOOD, Nov. 9.-Sagging 

scripting and rumored ax -heaving 
aimed at the Eddie Bracken -Texaco 
seg, resulted in a quick, midstream 
change in production reins this week, 
with Producer Z. Wayne Griffin giv- 
ing up chores in favor of Nat Wolff. 
Wolff had been acting as production 
supervisor in addition to producing 
the Abbott and Costello show. Grif- 
fin drops segs after the November 
10 show. 

SAG Backs AFRA 
HOLLYWOOD, Nov. 9.- 

Screen Actors' Guild, by un- 
animous approval of its board 
of directors, today agreed to 
back the American Federation 
of Radio Artists in the event of 
a strike against the webs. SAG 
said it will order all its members 
not to appear on any web show 
or enter into contract to appear 
on net programs. 

Federal Conciliator Tries 
To Avert Walkout; Strike 
Voted By All Union Locals 

Griffin's exit from Bracken airer 
came after series of disagreements 
with Buchanan Agency. Show is re- 
portedly in bad shape sponsorwise, 
with rumors circulating that unless 
writing takes a turn for the better, 
airer may be ditched. Tony Martin 
is rumored as a possible replace- 
ment. 

Griffin is also. producer of the 
Frank Morgan airer, The Fabulous 
Dr. Tweedy, and will continue on 
that show. 

Strike Possible After Nov. 23 If Stalemate Continues 

By Leon Morse 
NEW YORK, Nov. 11 -A last-minute attempt to prevent the AFRA strike 

will be made this week by Jacob Mandelbaum, U, S. Labor Department 
conciliator, who is preparing to step into the case after the New York AFRA 

local, at the largest meeting in its history (Friday, 8), voted virtually un- 
animously to strike. Only three of the 1,200 AFRAites attending voted 
against the walkout. Members in Chicago, San Francisco and Los Angeles 

gave similar whole -hearted approval to AFRA negotiators. Unless AFRA 

and the webs get together before Novele anytime 
after that da ee AFRA, RA, in keeping 
with the Smith -Connolly Act, filed 

Reps, Wolverton a strike notice with the Labor De- 
partment October 23. If settlement 
does not occur within 30 days, the 

White Slated To radio actors can walk. AFRA was 
uncertain as to whether the SC Act 
applied to its members-but filed un - 

Head Ivey Group der its provisions to preclude last- 
minute delays if a strike is called. 

Friday's meeting also instructed 
AFRA reps to return to the webs for 
one final attempt at negotiating. Con- 
fab will be set this, week when Ray 
Jones, assistant national exec sec, re- 
turns from Chicago, and Claude Mc- 
Cue, AFRA's Coast topper, comes in 
from the Coast. Negotiations have 
not been broken off, merely sus- 
pended. Position of AFRA reps is 
now considerably fortified-the webs 
realizing that in view of the strike 
vote, the chips are on the table, once 
and for all. 

Court Withholds Decish 
On AFM Dismissal Motion 

CHICAGO, Nov. 9.-Judge Walter 
Labuy, sitting in federal court here 
last week, withheld decision on a 
motion by the American Federation 
of Musicians to dismiss government 
charges that the AFM and its presi- 
dent, James C. Petrillo, violated the 
Lea Act. Judge wanted more time 
to study the case. Joseph Padway, 
AFM general counsel, argued that the 
act discriminates against musicians; 
John S. Pratt, government attorney, 
called Petrillo the "operator of a 
million dollar racket." 

WASHINGTON, Nov. 9.-Slated 
for the chairmanships of the all-im- 
portant congressional committees 
which handle legislation dealing with 
radio and related fields in the next 
Congress are Representative Charles 
A. Wolverton (R., N. J.) and Sena- 
tor Wallace H. White (R., Me.). 

When the GOP -dominated Con- 
gress organizes in January, Wolver- 
ton is expected to succeed Repre- 
sentative Clarence A. Lea (D., Calif.) 
as chairman of the House Interstate 
and Foreign Commerce Committee, 
while White will probably take over 
the parallel spot in the Senate. It 
had been held by Senator Burton K. 
Wheeler (D., Mont.). Both commit- 
tees are among the favored small 
number which will remain in the 
new streamlining called for by the 
Monroney-LaFollette Congressional 
Reorganization Act, which drastically 
reduces the number of committees in 

RDG, NBC Negotiating; 
Directors Seek 15% Boost 

NEW YORK, Nov. 9.-Radio Di- 
rectors' Guild opened negotiations 
yesterday with NBC for a pact to 
cover web meggers. RDG wants a 
15 per cent increase. 

First confab was harmonious, with 
little done except handing radio 
execs list of demands. NBC has 
never negotiated with directors be- 
fore. 

Friday's meeting was devoted only 
to the strike issue. Principal ad- 
dress was made by George Heller, 
national executive secretary, who re- 
ported on the negotiations since their 
start October 1. Heller reviewed 
AFRA's position and reported that 
the principal stumbling blocks were 
AFRA's insistence that webs cease 
feeding programs to stations which 
refuse to negotiate or arbitrate with 

each house. 
unions and its demand for one pact 

Both Wolverton and White have to cover the entire country to be 
negotiated here. 

long shown a legislative interest in 
Web's Position 

radio matters, and both have wide 
legal backgrounds. Heller explained that the nets' po- 

sition was that compliance with 
AFRA's demand on its unfair sta- 
tion clause might mean that they 
would be guilty of a secondary boy- 
cott, and that they would be acting 
to organize stations for AFRA. Na- 
tional executive secretary claimed 
that union was not asking nets to or- 
ganize any station and that all it was 
proposing was an effective method 
of settling disputes. Proposal is le- 
gal, according to union attorneys, 

(See Feci Man Tries on page 13) 

93% of U. S. Stations 
Land Logs in Dailies 

WASHINGTON, Nov. 9.-Ninety- 
three per cent of U. S. radio stations 
have their program listings printed 
in local newspapers, according to a 
survey by the NAB research depart- 
ment. Figures are based on NAB 
stations only. 

Only 4 per cent of the stations re- 
ported that all their respective local 
newspapers refuse to publish logs. An 
additional 3 per cent said that some, 
but not all, local papers refuse to 
carry their listings. 

According to Dr. Kenneth Baker, 
NAB director of research, 81 per 
cent of stations whose listings are 
published in local papers are not re- 
quired to pay space -rates. No clear - 
channel stations reported being 
charged for newspaper listings. 

Among stations whose listings ap- 
pear in local newspapers, 13 per cent 
have trade arrangements whereby 
space is swapped for air time. About 
30 per cent of stations reporting have 
ownership affiliations with papers. 

Ralston Due for New 
Daily Hillbilly Show 

CHICAGO, Nov. 9.-Ralston Pu- 
rina Company, St. Louis, is dropping 
its current Saturday Mutual airer 
Checkerboard Jamboree as of Janu- 
ary 6 next, replacing it with an 
across-the-board series featuring 
American folk music. Talent and 
final format of the new airer haven't 
been set yet. 

New nasology sessions will air on 
some 270 stations, some of the out- 
lets carrying it live, others via e. t.'s. 
Show will most likely originate in 
Nashville, whence Jamboree hails. 

Agency is Gardner, of St. Louis. 
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CROSBY SHOW IN TURMOIL 
Wobbly 12.2 
Hooper Cues 
Changes Soon 
Trotter Ork To Be Cut 50% 

NEW YORK, Nov. 9.-Bing Cros- 
by-Philco transcribed program, 
which has been a key trade topic 
since it made its debut October 16, 
this week was the center of more 
discussion than ever before. Turmoil 
was occasioned by several problems, 
namely: 

(1) A current Hooperating of 12.2, 
a sharp drop from the 24 the pro- 
gram scored on its preem. 

(2) An obvious decline in enter- 
tainment quality of the series, with 
the entertainment quotient off since 
the sock show, and the reported pos- 
sibility that . the program might go 
live. 

(3) The known dissatisfaction with 
the series on the part of Philco and 
its ad agency, Hutchins. 

(4) Persistent trade criticism that 
transcriptions were of poor mechani- 
cal quality. 

(5) An economic problem, raising 
the question of whether, with the 
comparatively poor rating of 12.2, the 
high cost of the program can be 
maintained over any consistent pe- 
riod of time. 

(6) A further threat to the actual 
qualities of the program, with a 50 
per cent reduction in the number of 
men in the supporting John Scott 
Trotter ork to be made shortly. Slash 
stems from the increased transcrip- 
tion rates recently won by the 
American Federation of Musicians. 

Actually, trade discussions of 
Crosby's n. s. h. Hooperating are 
not fully warranted. Rating reflects FCC Maintains Anti -Press the audience of the American Broad - Kick Nixes Two Applicants casting Company alone and gives no PP 
indication as to the size of the audi- 
ence catching the program on non - 
web, or non -ABC stations. Program, 
at the start, had 311 outlets, of which 
217 were on ABC, rest being af- 
filiates of other webs or Indies. Thus, 
as it was pointed out to The Billboard 
this week by Everett Crosby, Der 
Bingle's brother and manager, the 
12.2 sheds no light on the popularity 
of the new series in areas outside of 
Hooper's basic 33 web cities. 

E.T. Handicap? 
As to the entertainment element, 

there have been two schools of 
thought, one being that cutting the 
shows six weeks or so in advance 
stymies Crosby on getting hit songs. 
Another is that even tho Bob Hope 
helped give the show a terrific send 
off, it has given many listeners the 
idea that the Crosby series was to be 
a comedy affair, rather than pri- 
marily a straight musical offering. 
It also made it tough to follow 
up, programatically. Nevertheless, 
spokesmen for the Hutchins Agency, 
while refusing to elaborate, flatly 
told The Billboard this week that 

(See Wobbly 12.2 Cues on page 9) 

Wesson Buys Hill on ABC 

NCBC Refinancing Hearing Due 
Nov. 14; Boler Is "Confident" 

ST. PAUL, Nov. 9.-A stronger, more vital network will come out of federal court intervention into the affairs of North Central Broadcasting Company and Mississippi Valley Network, John W. Boler, NCBC prexy said, as he prepared to go into court here next Thursday (14). Court appear- ance is in connection with an agreement reached last August whereby Boler was given 90 days in which to arrange refinancing. Boler said his big problem has been to line up a majority of the 150 -odd creditors who have $185,000 coming from the operations. His task is to convince them that his reorganization plan and new 
capital is worthy of their approval. 
Boler said he is confident that by WMCA Revamps next Thursday he will have the nec- 
essary majority. 

Boler explained there are 43 sta- 
tions being billed by his company, 
with 21 full-time affiliates. These 
are NCBC clients, the balance Mis- 
sissippi Valley accounts. 

In the meantime, the status quo 
continues, with Richard Kyle, St. Paul attorney, court -appointed trus- 
tee, in charge. Boler said that while 
he has heard that some of his sta- 
tions have solicited affiliation with 
Mutual, he believes that as of 
Wednesday (6) there were no con- 
tracts signed. A number of stations 
are committed to go along with him, 
Boler said, and he feels they will 
serve as a deterrent against any 
other affiliation. 

In Chicago, Boler's statements 
drew negative reactions from both 
Mutual execs and NCBC creditors, 
who said át least 14 of the NCBC 
stations in North and South Dakota, 
Michigan and Wisconsin would af- 
filiate with Mutual directly and pull 
out of North Central completely. 

It's also known that some NCBC 
affiliates which were more or less 
indirectly in the Mutual fold during 
their period of active connection with 
North Central will come in with a 
direct Mutual affiliation the first of 
the year. 

NEW YORK, Nov. 9.-Edwin C. 
Hill's Human Side of the News will 
be bank -rolled on 77 ABC stations 
by Wesson Oil, Monday thru Friday, 
3:30-3:45 p.m., starting December 9. 
Kenyon & Eckhardt is the agency. 

InBusinessHypo 
NEW YORK, Nov. 9.-WMCA is 

revamping its program structure, ef- 
fective Monday (11), as part of its 
drive to latch on to more national ad- 
vertisers. New deal will set all the 
station's public service stanzas in two 
specific time slots, 8 to 10 p.m., Mon- 
day thru Saturday, and 7 to 10 p.m. 
Sundays. 

There were two main reasons for 
the switch. One was that with its 
pubsery shows scattered thruout its 
schedule, station ran into occasional 
time clearance problems when spon- 
sors wanted across-the-board deals 
which would have involved canceling 
a pubsery seg. Another is the fact 
that these evening hours are tougher 
to sell in view of stiff evening com- 
petish from webs. This now leaves 
the more salable daytime spots open. 

Schedule switch follows two re- cent appointments designed to help 
WMCA meet the increasingly stiff 
indie competish in New York. Ap- pointments were those of Herman 
Bess (WNEW) as sales director and Joe Gottlieb (WCAU) as commercial 
manager. Station also named Free 
& Peters as its national sales rep. 

WMCA latched on to a new five - week commercial this week calling 
for sponsorship of the Brooklyn 
Dodger football games, with Stan Lomax and Joe O'Brien spieling. 
Straus Stores and Pic magazine are picking up the tab. Station also debuts two new pubsery shows this week under its new set-up with The New York Herald Tribune. Stanzas 
will have Bert Andrews, Trib Wash- ington correspondent, and Norman 
Stabler, Trib biz editor, doing capital and business round -up spiels respec- tively. 

New Shaeffer Pen 
Show Due by Jan. 

CHICAGO, Nov. 9.-Strong possi- 
bility that the Shaeffer Pen Com- pany would have a new network program on the air after the first of the year was shown here Fri- day (8). Deal which is tentative, 
calls for the pen company to sponsor 
a show built around the exploits of members of the Adventurers' Club, national organization of men who have had interesting and dangerous 
experiences as explorers, etc. Show 
would start early in January. 

Altho plans are still indefinite, 
and no network contracts have been 
signed, CBS, according to reports, 
will get the program. A spokesman FM conditional grants for class B admitted that show would most likely stations went to Luther E. Gibson, be a Chicago origination. Whether Salinas, Calif., and Myles H. Johns, airing of new program would mean Milwaukee. United Garages Service the end of the company's Parade pro - Corporation, Lakewood, O., received gram on NBC Sunday afternoons a grant for a class A peeper. could not be ascertained. 

WASHINGTON, Nov. 9.-As 11 
AM and three conditional FM grants 
were authorized this week, FCC held 
to its anti -publishing stand in deny- 
ing AM applications of two Florida 
newspapers. The Daytona Beach 
News Journal lost out to the Daytona 
Beach Broadcasting Company, and 
Atlantic Shores Broadcasting Com- 
pany, Coral Gables, Fla., won the 
decish over the Miami Beach Pub- 
lishing Company, which was seeking 
a new outlet for Miami Beach. , 

An application by Drohlich 
Brothers, Flint, Mich., also got the 
nod, while Booth Radio Stations, 
Inc., were denied a grant for Grand 
Rapids, Mich., on grounds that Booth 
had a license in Detroit. 

Decisions also went to Freeport 
Broadcasting Company, Freeport, Ill., 
and Port Arthur Broadcasting Com- 
pany, Port Arthur, Tex. 

Six construction permits for AM 
stations went to Madrazo & Diaz, Pa- 
jardo, P. R.; Bluff City Broadcasting 
Company, Ltd., Memphis, Tenn.; P. 
C. Wilson, Canton, O.; Sampson 
Broadcasting Company, Clinton, N. 
C.; Burlington -Graham Broadcasting 
Company, Burlington, N. C., and Bal- 
boa Radio Corporation, San Diego, 
Calif. 

ABC Setback 
Seen in Bing, 
Morgan Dive 
Opposition Hypos Efforts 

NEW YORK, Nov. 9.-Dive in rat- 
ings of both the Bing Crosby-Philco 
and Henry Morgan shows is regarded 
in the trade as a major setback in 
ABC's attempt to build a sock 
Wednesday evening line-up via the 
Crosby -Morgan parlay. In the four - 
week span from October 16 to No- 
vember 6, Crosby's rating showed a 
consistent decline, the initial 24.0 
being followed with a figure of 18.3 
for the second show; 15.1 for the 
third; and 12.2 for November .6. Mor- 
gan debuted commercially October 
16 with 11.1 and wound up the four - 
week span with a figure of 7.5. 

As of now, ABC professes no par- 
ticular alarm over the 12.2 Crosby 
figure, one spokesman pointed out 
that it is customary for a new seg 
to open at a high point, fall to a com- 
paratively low level, and then move 
up to a comfortable rating. And 12.2, 
it's claimed, is still a good rating, 
altho the high cost of the program 
admittedly lends a negative touch 
to this point of view. Hutchins 
agency and Philco are huddling on 
jacking up the show and an attempt 
will be made to use performers of better name value than some of the artists who have guested. Andrews 
Sisters, for instance, have been pact - 
ed for a series of three shots at a 
cost of $9,000. But this kiAd of hypo 
again raises the economic question, 
particularly in view of the 50 per 
cent hike in musicians' transcription 
scale and Everett Crosby's attempts 
this week to get concessions on this matter from the American Federa. 
tion of Musicians. 

Meanwhile, the Crosby opposition 
has become optimistic over the pic- ture and every effort will be made to hypo the CBS -Squibb Academy 
Award Theater and the NBC -Ameri- 
can Tobacco Fabulous Dr. Tweedy. 
Award .Theater, for instance, is known to have hiked its rating con- siderably with the Wednesday (6) 
show, last estimates placing the likely 
figure beyond eight. Squibb's last Hooper was 5.4 It all adds up to a knock-down, drag -out, many -angled 
fight in the weeks immediately fol- 
lowing. 

Bing Sells Sets 
HOLLYWOOD, Nov. 9.-De- 

spite sag in the Crosby rating, 
James H. Carmine, Philco vice- 
president in charge of sales, in- 
formed Hutchins agency this 
week that the groaner has really 
been peddling receivers. Ac- 
cording to Carmine, distributors 
and dealers say Der Bingle's 
sales appeal is very marked, 
with customers coming into 
stores Thursday-one day after Bingsday-to clean out all sets 
on hand. 

Carmine also "stated plans 
were being shaped to send the platters to South America and 
overseas. 


