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Advertisers and Agencies

VOTE TOP AWAR

10 WCOP

“.. . for ouistanding avdience promotion of ABC Programs”*

Just a little over a year after offiliation with
ALC, WCOP wins one of the three top awards
for outstanding audience promotion in Group 1

(for cities of over half a miliion population).

These awards are based on an ABC poll of
acverhlisers and advertising agencies. To those
whose vote brought this honor to WCOP, we say,
“Thanks! We've been working our heads off to
2om it = and we'll continue to work for advertisers

through smart, heads-up audience promotion!”

This award is the climax of an intense develop-
ment program whizh has made WCOP, under
Cowrles management, the most progressive station
in New England. Here are the milestones in this

Arogram:
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New power — now 5000 wails

New, uvltra-modern transmitter

New studios, in Boston's most modern building

New merchandising techniques

New and all-out audience promotion

WCOP is now the radio pace-setter in Greater
Boston, America's third richest market. Your ad-
vertising dollar on WCOP buys extensive cover-
age, vigorous merchandising and outstanding

audience promotion.

Rates and availabilities from any Katz office.

A Cowles Station
Exclusive American Broadcasting Company Outlet in Boston
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*Coal Strike Brown-Out Adds
- To Nitery and Band Miseries

NEW YORK, Nov, 23.—By now
it's old hat to showbiz: strikes,
brown-puts, curtailment of fuel sup-
plies . and lighting. Twice in six
months (three times in nine months
in New York) showbiz ops have had
to carry on against tough regulations
caused by strikes in essential indus=-
tries. Each time showbiz has sur-
vived without too much red ink ap=-
pearing on the books, so the new coal
strike regulations, imposed Friday
(22) by the federal government be-
cause of the John L. Lewis fracas,
stringent tho they are, are being
accepted without too much fuss, Not
that they won't hurt some biz phases.
But, in the main, the amusement in-
(See Coal Brown-Out on page 34)

Webs, Union
Still Huddle
On New Pact

Week-End Walkout Averfeﬂ

NEW YORK, Nov. 23.—Most criti=-
cal situation yet to develop in the
history of broadeasting's labor rela-
tions still hung fire as The Billboard
went to press with the only certainty
so far the fact that a strike by the
American Federation of Radio Artists
definitely had been averted over the
week-end. AFRA agreed to resume
negotiations with the four networks
on Monday morning on the basis of a
proposal by the nets which is to be
submitted to the union’s board meme-
bers and negotiating committee to-
morrow (24), Reps from Pittsburgh,
Deiroit, Chicago, Cincinnatl and Bos-
ton are expected to be on hand to-
morrow, and Los Anpgeles will be
contacted for its opinion. The deci-
(See AFRA SITUATION on page 5)

Pitt Hotel Strike
Ends, But Biz Still
N. G.; Legit Terrif

PITTSBURGH, Nov. 23.—The local
53-day hotel strike of 1,800 AFL
hotel employees ended today with
management planning a gradual re-
turn to normal operations. Four ho-
tel niteries open tonight: Fort Pitt
Norse Room, Hotel Henry's Gay

“. Nineties and Silver -Grill and the Ho-
tel Roosevelt Fiesta Room, William

Penn's Terrace Room will remain
clased wuntil Wednesday, but the
French Room Continental Bar and
Men's Bar are open.

Strikers received 12 cents per hour
(See Pitts Sirike Ends on page 14)

WASHINGTON, Nov. 23.—Gov-
ernment spokesmen today viewed the
coal sirike as a double blow to the
entertainment business not only thru
locally applied brown=-outs but also
thru tightening of production of steel
and other materials just when enter-
tainment folk would have been get-
ting their first post-war increased
construction opportunities, Sirike at
this particular time is regarded as
having a particularly dampening ef-
fect on entertainment business since
the Republican-controlled Congress
is preparing to let loose construction
materials for all enterprises that want
to build. Civilian Production Ad-
ministration, which has final word
(See Gov't Spokesmen on page 34)

I Love U.S.ie!

NEW YORK, Nov. 23.—Re-
funds for overpayment of the
18945 income tax have been
granted Eddie Cantor and wife,
Ida, in Washington, to the tune
of $52,280 and $51,758, respec=
tively.

ATION NTILL TENSE
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Daisy Daix on Way to U, S.

LONDON, Nov. 23.— Daisy Daix,
Parisian chirper of Folies Bergere
and London operetta Une Femme par
Jour, who has been inked by Lou
Walters for his Miami Latin Quarter

(The Billboard, November 16), sailed
for the TU. 8. November 21, accom=
panied by her American manager,
Jimmy Wittereid. She preems in
Miami December 20.

Report S_mkj, Szell Due To Top
N. Y. Symph; MetOp Cuts Roster

NEW YORK, Nov. 23.—Longhair
musicians in the know are currently
discussing possible changes in the
big ork maestri at the close of the
current season..

Artur Rodzinski, present perma=-
nent conductor of the N. Y. Philhar-
monie ork, will not be invited to ink
a new pact, it's reported, Instead,
Leopold Stokowski will be given the
nod to take over, while George Szell,
present batoneer of the Cleveland
Symphony, Rodzinski’s old stamping
ground, fills out the remaining two
years of his three-year contract.
Szell will then be asked to take over
in New York, so the story goes.

In Boston, too, the whispers are
rvife again that 70-vear-old Serge
Koussevitsky will bow out from the
Boston Symphony podium at the
close of this season. If so, his most
likely successor is Dimitri Mitropou-
los, of the Minneapolis Symphony
ork, who created something of a
sensation among Hub music lovers
when he puested with the symphony,
first in 1936-37 season and again in
December, 1944. However, no official
verification comes from Boston, execs
greeting a query on Kousseviisky's
reported retirement with “and it

NEW YORK, Nov, 23.—Publication -

of the MetOp roster for 1946-47 (as
of November 4) issued this week
shows that 14 names, some well
known and who have been on the
roster in previous seasons are ouf.
However, it is understood that some
of the 14 missing are to be inked
by Edward Jobnson, MetOpera gen-
eral manager, for another season of
chanting.

Missing 14 include Kirsten Thor=-
berg, mezzo-soprano, and a name in
the Wagner wing; Jennie Tourel,
French mezzo-soprano: tenors Ar-
mand Tokatyan, Richard Manning,
Arthur Carron, Elwood Gary, Jacgues
Gerard, Karl Laufkoetiter; soprano
Christina Carroll; baritones Frederick
Gynrod and Clifford Harvout and
bassos Norman Cordon and Welling-
ton Ezekiel, Of this group, Miss
Carroll, Manning and Cordon are
going to Hollywood for pix,

However, MetOpera has picked up
a dozen new chirpers and carries an
over-all chant roster of 105 for the
geason.

isn't spring wet.” This rumor crops
up at the close of each season.
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s Reply to N. Y. Critics

Crix Review
Accuracy Tab
Will Continue

Artistry Vs. Box-Office

By Leonard Traube

An exchange of letters between
the New York Drama Critics' Circle
and The Billboard, published in last
week's issue (November 23), revolves
around a request by the critics in
resolution form that The Billboard
drop its “accuracy averages” or box=-
office scores achieved by the show
catchers on the nine daily newspa=-
pers in Manhattan.

In its resolution the Critics’ Circle
said it “would like to go on record as
protesting against these scores” be-
cause it finds *“they are not only
detrimental to the theater's best in=-
lerest but utterly alien to the purpose
and iIntention of criticism.” The
Critics' Circle feels that criticism and
box office are “completely unre=
lated,” fthat the eritics’ function is
“to appraise the merits of produc-
tions rather than to prophesy the
length of runs,” and for these rea-
sons “we would as a body be grate-
ful for the discontinuance of such
irrelevant and harmful scores.”

Our answer last week was merely
an acknowledgment of receipt of the
collective opinion of the critics, many
of whom incidentally, while ares of
the Circle, do not figure in our box-
office sweepstakes since only the nine
pundits of the Manhattan dailies are
embraced in our running statistics.

The reason we did not accompany
the printed exchange of letters with
our reply fo their resclution has to
do with ethies and good taste. As
we explained in our acknowledgment
last week, long before the critics
were getting hopped up about our
box-office feature, we were sched-.
uling the accuracy averages for ap=-
proximately the first half of the
season and planning it, as usual, for
our front cover. With this in mind,
we asked the Circle, thru its secrew
tary, Rosamond Gilder, that “no con-
strui:tiﬂn be placed upon publication
(See Billboard's Reply on page 4)

Chi Proposes
New Nitery and

- Theater Taxes

CHICAGO, Nov. 23.—An additional
tax on theaters and histros which
serve food was proposed here this
week when the city council took
under consideraticn a proposal for
such a hike, recomimended by Alder-
man John J. Grealis. WMatter was
tfurned over to finance subcommittee,

Measure would boost ticket levies
to one-half of 1 per cent on admis-
sions up to $.30; 1 per cent on $.30
to $.50 ducats; 2 per cent on $.50 to

$1 pasteboards; and 3 per cent on all

admissions over $1. This levy we
apply to all vaude theaters, ami
(See Chi Council Mulls on pagi
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Billboard Reply to N. Y. Crix;
Review Accuracy Tab To Stick

(Continued from page 3)
of the feature at this particular (con-
troversial) period.”

It would have been easy and
clearly to our advanlage to use the
fact of the feature breaking into
print just after the critics were
damning if, as our special brand of
defiance and challenge. But the plain
fact is that we do not operate that
way. This is our 53d yvear as a show=
trade newspaper and we did not
reach high longevity the easy way.

The technigque employved by the
critics' proup was, in our book, a bit
offside. The issue was given a thoro
shakedown and airing in the newspi-
pers—byv a few of the wvery people
who were permitted ito construct the
resolution—before The Biliboard was
cifered opporfunity to reply in print.
If the Circle were acting conscien-
tiously it would not have permitted
the resolution to be aired away Ifrom
the sanctum where it was, for belier
or worse, promulgated. Why did they
go to the consumer public on a sub-
ject that could only interest the trade
public? Could it be that they were
anxious to get back into the publie
eve again after whal to them has
been a long hiatus in name ealling?
These guestions are offered for what
they are worth without regard to the
matter under discussion. :

Originally, The Billboard presented
a weekly compilation of “Review
Percenlages” and pul together the
running data at the end of each sea=
son to yield the final standings of
critics, Idea then was to list the
decisions of the daily erilics concern-
ing the Broadway shows of the week,
In figuring percentages, *no opin-
jon' wvotes were counted one-half
tyes and one-half “no" instead of
being thrown out entirely. For ex-
ample, this gave a show with eight
‘no opinion™ voltes 50 pet cent rather
than zero. At the end of each month
during the official season the shows
and their percentages weré given, to-
gether with a summary of how they
fared al the box office. 'This was
done in an attempt to determine how
much the critical reception afleets
the financial returns and how closely
the critics agree with the decision
of their readers.

The BRiltboard helieves that this
emphasis was largely responsible for
influencing the eritics in the "“no
opinion” category. ‘In the season
1940-'41, for instance, their *no
opinions® began to decline sharply,
went up the following semsson and in
the 1842-'43 skein went inlo another
tailspin, which was all to the good.
From there on in The Billhoard de-
cided to abandon its halving of the
“no cpinion” voling and to count
such an opinion 2z being a “no™ for
the box-office potentialities of the
show,

The Billboard is a trade paper with
definite apinions., Opinions influence
box office. Thus we are interested
in the opinions expressed by the
public prints which relate 1o any
branch of the show business,

Just what 15 a “no opinion™? As
deseribed in the original set-up it is
“no opinion”™ if the reviewer gives
the audience reaction but mot his

own; if he neutralizez a bad opinion

of a play by raving about the cast or
vice versa; if he describes the show
without giving his estimate of it; if
he contradiets himself within the re-
view; or if, in general, it is impossible
to tell whether he recommends that
readers see lhe offering or avoid it.

The New York critics are playing
to the largest and richest ?Eheatér
audience in the couniry. That are
tistic criticism and just plain box
office are “completely unrelated" is
so much bilge. There is plenty of

elbow room between academic ar-
tistry and box-office sagacity, and if
this balance cannot be achieved and
mainiained by newspapermen func-
ticning for commercial newspapers
(See Billboard’s Reply on page 43)

Chi Council Mulls
Theater, Club Taxes

(Continued from pmgﬁ 3)

ment parks, grand opera, ballet, legit
thealers, conceris, irade shows and
sports events, Commitfee recoms-
mended that amusements for chil-
dren, such as pony rides and minia-
ture trains, be tax exempt.

Arthur G. Lindell, city budget
director, pointed out that city ii-
nances “are in as desperate a condi-
tion as ithey could be,” and that lack
pf such a tax might mean firing of
1,000 eity policemen to make up
deficit. Amusement bhiz leaders, in-
cluding William D. Saltiel, secretary
of the Chicago Civic Opera, who
pointed cut that opera should»be
considered a cultural activity the
sameé as a public museum, Wvoiced
their objections to the measure,

Major niferies with larger seating
capacities will get a break under the
recommended change in restaurant
levy. Current tax amounts to $16,50
on the first 156 chairs and from $.75
to $1.50 for every additional chair
depending on size of spot, with larger
capacity putting spot inte upper
bracket, Under proposed revision, op
will fork over $20 for first 20-chair
capacity and a straight $1 for each
additional seat.

Spokesman for finance commitiee
fold The Billboard that January 1
will be the earliest date the measure
can be wvoted on, since the proposal
must face two commitiees before it is
put before council. Chicago Cafe
Operators’ Association, nitery ops'
group, motion ple group reps, and
other facets of the amusement hiz
are massing forces ‘for concerted
drive to defeat the measure before
that time.

uea Review

ICE FOLLIES OF 1947

(Opened Tueaday, November 18)

MADISON SQUARE GARDEN,
NEW YORK

An fea skatlng rovaoe i two parts, produced

by Eddle and Hoy Shipstad and Osecar.

Johnson., Dirvectors, ¥ranees Claudet, Mary

Jone Lewls, Stanley: DD, Kahn, Copatumes,

Helen Rose and Ollnton Stoner. Muslep]

direcbor, Waller Rudolph. Orchestratlons,

Creorge Hacketl, Foster Cope, Bob Gordon,

Leon Rosebrogk, Duve Slrech, Roger Wag-

ner, Buginess manager, W. I, Hadllch.

Company manager, Hay Helm, Press repre-

sentative, P. X, von Hdlgy, 'Technical

director, Bruce Maples Br. Propertles and
sebiings by Eddie snd Fernando Oarrere,

Specinl  Hghting, Otto K. Oleson., Slage

mansger, B. J. Lundblad.

PRINCIPALS: Belty Schelow, Marshall
Beard, Evelyn Chendler, Bobby Blake, Ruby
and Bobby Maxson, Hazel Frankln, Les
Hamiltan, McKellen Brothers, Dick Rasmussen,
Diele Baller, Jobn Kinney, Roy Shipstad, Lil-
Han Magulre, Barry Green Harrls Lepg, Bl
Cameron, Russ Tuckey, Mae Ross, Roberta
Barton, Arthur Pinson, Frick and Frack, Bill
Cameron.

Even tho it's as big and splendifer-
ous as ever, Ice Follies of 1947, the
Shipstad-Johnson spectacle which
opened its annual New York run at
the Garden Tuesday (19), lacks much
of tne color, charm and ingenuity
which have marked previous produc-
tions. Past shows have invariably
offered one or twe numbers which
really socked home and lingered in
the memory; nene such marks the '47
revue, There are, of course, numer-
ous individual clicks, but this year's
{See Ice Follies of 1947 on page 46)

You 2 Billboarders
May Step Up and
Take a Long Bow

PARIS, Nov. 23.—Matt Duffin, The
Biliboard correspondent here, has
been awarded the bronze medal of
the Reconnaisance Francaise by the
French government for his liaison
work with SHAEF and U, 8. Army
G-2 during World War II. Decora=-
tion cited Dufflin’s “outstanding pro-
duclions with Trench and allied
artists which entertained TUnited
olates and allied troops.”

Medal was presented to Duffin at
the Cercle Milliaire here by General
J. Regoaull, chief of French allied
liaizon service. Duflin is the second
EBiltboarder 1o gel this award., A sim-
ilar medal was presented in 1922 to
Ted Wolfram, ecurrenily of the New
York staff and former Paris corre-
spondent, for his work in World
War I.

‘Born Yesterday® Hit

In Glasgﬂw Opening

Before London Deb

LONDON, Nov. 23. Top legit
story here today is the sock preem
of Born Yesterdoy in Glasgow; Sun-
day (18), under the aegis of Lau-
rence QOlivier, Garson Kanin com-
edy trouping prior to a West End
deb, clicked solidly in the Scotch
city and was a personal triumph for
iyro star, Yolande Donlan, in the
Judy Hoelliday role, Hartley Power,
in the Paul! Douglas slot, also went
big, and Bessie Love, former Holly-
woed pic name, did okay. Current
talk is that show will be a West End
hit.

Second Broadway standout due for
showing here In the spring of 1947—
probably March—is Firth Shephard’s
production of Life With Father at
either the Savile or Savoy theaters.
Show will troupe provinces before
bowing in the West End.

For the first time in many years,
London may have  only one pan-
tomime this Chrisimas, unless Jack
Hylon decides to put on his cus-
tomary holiday show. Otherwise
Emile Littler's Mother Goose is the
sole panto.

Charm Mag Tells Need
For High Legit Tariff

NEW YORK, Nov. 23 —Readers
of the plushy fem mag Charm get a
peep at backstage views of Stem
shows in the December issue, in an
article entitled Broadway Sweep-
stakes, scripled by The Billboard’s
legit ecrie, Robert TFrancis. Article,
negged to the plaint of so many
legit goers that they must pay as
high as $4.40 or $6.60 for ducats, an-
swers this by showing thru a break-
down of the nut, just what it cosis
a Stem pilot to get a show on Broad-
way.

K. C. Tower Back to Flesh
With Sally Rand in Opener

KANSAS CITY, Mo, Nov. 23—
Tower Theater here is going back.
to flesh, after a three-month f{ry

as a straight pic showshop. Opener
will be Sally Rand, who bows in
with a revue November 29. Policy
thereafter, according 1o Manager
Barney Joffee, will be to book three
or four acts per week thru the win-
ter, with occasional big names. Rand
revue lists five acts and a chorus.

Tower had flesh shows econtinu-
ously from August 1838 {o Seplems-
ber 1946.

Montr’l Ops Ignore
Revived Midnight
Closing Blue Law

MONTREAL, Nov. 23.—A clash
between local ops and police loomed
as a possibility here following a

-sweeping order this week by Police

Director ¥Fernand Dufresne that all
cabarets, dance halls, concert halls,
or places of theatrical amusement ob-
segve a long-forgotten municipal law
which says thal such spots must stop
dancing and entertaimment at mids-
night each day. A survey of dance
halls and night clubs showed that
all bul one have ignored the police
order and have stayed open until
their usual closing time, 1 and 2 pan.
In the case of most night clubs, the
warning was to be given officially
last night by district plain-clothes
e,

One dance hall manager stated that
he would keep his place open until
2 a.n. as usual and expressed the
belief that most other similar places
would remain open. “If we obey the
law, it will mean our ruin,” one
stated. He also said that what would
happen, in the event of strict appli=
cation of the law, would be on the
lines of what has been going on, in
the rase of the Sunday law. “Ac-
cording to the law, which is heing
more or less enforced, we are not
supposed to have dancing on Sunday.,
For vears, we have received a sume
mons every weelt for violaling the
Sunday law. And every week, we
pay the fine. BSome dance places
have been paying a fine every week
for 20 vears for opening on Sundays.
It's provided for in the owners
budgets,” he concluded.

The consensus among night club
and dance hall ops was that, as long
as the fines were not too heavy for
the daily wviolation of fthe midnight
law, everything would turn out all
right. With the fines becoming part
of the budget, a dozen or so alleged
vinlators already were recorded on
police blotters yesterday. According
to an authority at police headguar-
ters, all violators are well-known
night clubs.
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RADIO

—————————Communications fo 1564 Broadway. New York 13, N,

The Billboard S

AFRA SITUATION STILL TENSE

AFM, NABET
Pose Problem

IfAFRAWalks

Other Unions Back Actors

NEW YORK, Nov. 23.—Position of
all other radio unions in the AFRA
situation was not clear at press time,

Biggest question mark of all was
American Federation of Musicians,
whose chief, James C. Petrillo, con=-
tinued to issue “no comment” state-
ments in view of the fact that AFM
has received no official request for
aid. Situation as regarding AFM was
further complicated by fact that de-
cision on the Lea Bill is expected to
be rendered momentarily.

In New York execs of Local 802
AFM, admitted they were in a tough
spot on the gueslion of supporting
AFRA, Union stated that inasmuch as
the threatened AFRA strike was na-
tional, the New York Musiciins Local
would have to await word from Pe-
trillo as to an official stand. Spokes-
man added, however, that there was
no doubt as to the fact that the rank
and file New York musician sup=-
ported the AFRA stand and even
without word from Petrillo, many
musicians would refuse to cross pick-
et lines.

In this egnnection it is interesting
to note that AFM has never enjoyed
particularly cordial relations with
either AFRA or any of the other sla=
ter unions of the Associated Actors
and Arvtistes of America, AFL In-
ternational covering all performers.
One major point of friction in the
past, for instance, has been jurisdic-
tion of concert artists. This enmity.
which involved leading Four A's
riames, is one of the elements now
being ndurished in the wishful think-
ing of the webs.

Regarding other wunions, it was
reported at press time that NABET,
the engineers' union, would continue
to worle. Position of the Internation-
al Brotherhood of Electrical Work-
ers, many of whosé members also

Tide gain for web affiliates, was not
cdetermined,

Ta}entwme, AFRA has the solid
backing of all other unions other
1ihan the musicians. Equity, Screen
Actors Guild, American Guild of
Musical Artists, AGVA, Radio Direc-
tors Guild (except Chicaga) and
Radio Writers Guild are all staum::h-
1y behind the air thespers.

Union Line-Up I

NEW YORK, Nov. 23. —
Uniens, which it is krown will
definitely support AFRA in the’
event of a walkout, include all
affiliates of the Assumated Ac-
tors and Artistes of America and
AFL Talent International,
These are Actors® Equity, Screen
Actors' Guild, AGVA and
AGMA. Also suppurting AFRA
are the Radio Directors’ Guild,
Radio Writers’ Guild and
TOPWA, clerical workers at
hrnadt:astmg stations.

Ruestion marks are NABET,

panélmen; IBEW, electrical
staffers and musmiant:

* all non-radio rights,

New RW G Committee To Handle
Scribbler - Employer Grievances

NEW YORK, Nov. 23.—Radio Writers' Guild has formed a new grievance
commitiee, headed by Leon Meadow, principal function of which will be to

seltle disputes between writers and employers.

Committee will sift beefs

over changes, rewrites demanded by script users and similar sguabbles.
Modus operandi prescribed by the Guild requires a member to file a com=-
plaint with the union, which will then determine whether the sgquawk is
valid. If it's decided it is,- RW(G will then set up a meeting between the
writer and the employer, with the grievance committee sitling as an

unofficial arbitration board. Recom-
mencdations will be made by letter
and altho RWG has no power to en-
force its decision, it's believed most
employvers will play ball, If this fails,
RWG will seek to effect formal arbi-
tration thru panels consisting of em-
ployer and author reps, plus an
impartial arbiter chosen by mutual
agreement.

Tho most writer gripes on the
Coast involve fees for scripts, pri-
mary problem in the East is control
of script rights. Most writers want
plus leasing
arrangements for air plays. Another
source of muddles develops when
agencies supply basie script ideas.
Another sore point concerns claims
of plagiarism.

AFRA Strike Threat
Stymies RWG, RDG

Pact Negotiations

NEW YORK, Nov. 23.—Negotla-
tions between networks and two
unions, the Radio Directors’ Guild
and Radio Writers' Guild, were
stymied this weelk because of the
AFRA strike threat. Webs are con-
centrating on settling dispute with
the radio artists.

RDG is asking for a new contract
for tele meggers and web pilots;
RWG for a contract for free-lance
scriplers on sustaining shows.

WNYC Airs Magnetic
Paper Tape B’dcast

NEW YORK, Nov. 23.—Municipal
Station WNYC experimented with
magnetic paper tape recorded broad-
cast this week (20). DBroadeast, a
16~-minute portion of the Nalional
Ajreraft Show, was pul on tape last
week at the show in Cleveland by
Lily Supove, slalion’s news and spec-

ial events director. TRecorder is
called the Soundmirror Magnetic
Tape Recorder-Reproducer. Cost

runs less than that of wire recorder,
but latter is builf principally for pro=
fessional use while tape model is
planned for general use in home or
office.

Soundmirror operates on the prin-
ciple of changing sound into a mag-
netic pattern and converting bacic in-
fo sound. Recordings are permanent.
When a recording already on tape
is not wanted, the tape may be placed
back in the recorder and a new re-
cording made without further pro-
cessing.

Tape the size of 8-mm. filin, comes
in a T-inch reel of 400 ft., allowing
for a half hour of uninterrupted re-
cording. Dubbings can be made on
tape already recorded.

Voice fidelity on the tape is more
than satisfactory, according to Sey-
mour Siegal, WNCY station director.

SponSor Stamina Sans Stars
Poses Problem for Networks

NEW YORK, Nov. 23.—Prime question mark facing the networks this
week developed into more and more of a poser as thﬁ AFRA strike loomed.
“How lohg,” it was asked, “will advertising agencies and sponsors support

the webs in the event the talent union walks?"
lem was regarded as strictly economic,

To trade observers, prob-
More realistic execs elaimed they

doubted that agencies, despite their intentions of backing webs, could keep
clients in line by supplying malkeshift, substitute programs in place of name
artists, In other words, sponsors, rather than agencies might prove the

fly in the ointment—so much so that
agencies might find themselves pres-
sured into a position of pulling out on
the webs or pressuring the webs into
compliance with AFRA demands. In
the event of a lt:-rﬂtr&cteﬂ strike, it
was argued that the webs, facing
heavy losses in billings, might prove
an easy prey to such pressure.
From an ideological point of view,
however, there was no doubt as to the
feelings ‘of the udve:'l:lslng Four A's
Fred Gamble, org’s president, stated
late ‘-!h13 week that b:,r and large,
agencies were szolidly in line with
networks and were planning to keep
their accounts on the air. When
aueried as 1o how this might be done
if the talent walked, Gamble said,
“we are canvassing all possibilities, i
Posgsibilities, according to execs, are
not many. The:f include transerip=-
tions and whatever keshift pro-
grams might be devised in co-opera-
fion with the webs, Plans for this
kind of operation are prevalent on

Gruen’s Big.WPEN Beep Deal

PHILADELPHIA, Nov. 23, — Ex-
panding its rate card to include time
check sale spots, WPEN has sold one
half the available spots to Gruen
Watch Company thru MeCann-Erick-
son Agency, New York., Contracting
for four morning and five evening
spots, Gruen will use over 3,000 spofs
within the coming 52-week period,
on an  exclusive-in-FPhiladelphia
basis. Beep plugs, slottecd to precede
hourly newscasts, will be done by
staff announcers,

both the East and West coasts,

Gamble, incidentally, nointed out
that individual sponszors might pull
out of the generally united web-
agency front and see fit to align
themselves with the AFRA point of
Yiew.

Webs, i]niqn
Still Huddle
On New Pact

1.W-E¢=:k-]3]ud Walkout Averted

(Continved from page 3)

sion of this econclave will be carried
back to the nets Monday morning.

Altho decision of AFRA’s Sunday
board session is unpredictable right
now, there is a possibility that, in the
event it is negative, a strike may not
result immediately because the New
York State Mediation Board re-
portedly has evideneced a desire to en-
ter the ecase. The board, according to
reports, has contacted AFRA and was
said to have offered its help in set-
tling the differences, to the networks,
Altho it is felt that arbitration on the
issue would De accepiable to AFRA
the net attitude in any case would I‘I{]{-
be revealed until after the Monday
meeting when ATRA will pive its
reply to the web propaosal,

AFRA-network deadlock has been
occasioned by the union's demand
that networlks cease feeding programs
using AFRA talent to affiliates which
refuse to nepotiate or arbitrate with
AFRA after the union has been de-
clared bargaining agent for the local
stalion falent. Webs have fermed
this unfair station eclause as making
them responsible for a secondary
boyeott, a stand which AFRA says
does not hold water legally.

Allho negotiations have been gfoing
on over a month, little progress has
been made on this or eother points,
because of the protracted deadlock.
AFRA and the chains are still far
gpart on wages and other conditions,
but past history of their relations
shows a mutual willingness to com=
promise on these points. AFRA orig-
inally sought a 35 per cent pay hike:
webs offered 1714 per cent, going up
from their original 10 per cent offer,
Latest move has AFRA cutting its
demand 1o 26 per cent.

Friday's meeting passed the nego=
fiation deadline 'announced previ-
ously by George Heller, AFRA’s na-
tional exec secretary, deadline hav-
ing been set for November 22, Fol-
Iowing the webs' counter-proposal,
AFRA called in reps from its ﬂut-
of-town locals.

Reaction to the proposal to hava
(See AFRA SITUATION on page 14)

Back File E.IT.’S
As Sub Programs

HOLLYWOOD, Nov, 23.—Ad agen-
cies here are considering a plan to
use transcriptions of top air shows
to fill in program time should the
AFRA strike eventfuate. Belief was
that by using platlers of such names
as Jack Benny, Fibber MeGee and
pther toppers, listencrs' interest
would be retained, in the main.
Virfually all agencies have complete
e.t. files of their shows, and the wax
idea would keep them supplied with
programs for a long time.

Despite the pinch which would be
imposed by any AFRA lam, NBC,
in particular, opposed the et. plan,
Web has an ironelad taboo on platters
and does not want to set a precedent.
Webs also fear that old programs
would lack listener appesl.
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GOP JUMPS THE GUN ON FCC

Taber.Group
Opens Study
Of Air Agency

Expect New Persounel Cuts.

WASHINGTON, Nov., 23.—Step-
ping up plans to apply the economy
axe to Federal Communications Com-
mission, House Appropriations Com-
mittee stafl! already has begun to
gtudy the FCC, without waiting for
organization of the GOP-controlled
Congress, it has been learned. As
foretold in The DBillboard, FCC is
among the agenciez singled cut for
special scruliny by the Republicans,
ancd the House Appropriations Com-
mitter has begun moving earlier than
even GOP leaders had anticipated
originally. Early move was explained
by committes aids as “necessary be-
cause of the exhaustive job ahead of
the commitiee.” Representative John
Taber (R, N, Y.), who will become
chairman of the powerful commitice
in Januavy, declared in a statement
to The Billboard that “FCC has been
receiving an awlul lot of money for
a job which has not been done very
well.”

Asked 1o elaborate, Taber declared
that he would “in due course when
the House Appropriations Committee
serutinizes the operations of FCC as
well as all other agencies.” New
leaders of the commitiee already have
begun to gather FCC data from the
files, in preparation for whal one
commiltee aid described as “probably
the most exhaustive study ever made
of an agency by the committee which
handles the purse strings.” Current
plans, it has been learned, call for an
extensive series of hearings after the
turn of the vear. Committee will
examine every phase of FCC activity.
While it is known that FCC is badly
handicapped by lack of adequate
personnel in many of ils depariments,
Republicans who dominate the House
Appropriations Committee are in-
dicating that the committee is de-
fermined to “look into the commis-
sion's work and see where cuts can
be made.”

There is an outside chance that
FCC might survive the survey with-
out serious losses inasmuch as FCC
is expected to find a large number
of Congressmen on its side as the re-
sult of pressure from station appli-
cants who do not want io see pro-
cessing of station bids slowed. Chair-
men Taber of House Appropriations
Committee, however, is reported to
have received communications from
station ovwners irked over FCOC's Elue
Book regulations, and the GOP com=-
mittee is seen as likely fo fake a stand
against use of funds for what he has
been referring to as “government in-
terference with private enterprize.”

RMA Meet in N.Y. Dec. 10-12

WASHINGTON, Nov. 23 —Radio
Manufaciurers’ Association will stage
its midwinter conference at the Bilt-
more Hotel, New York, December 10-
12 to weigh new questions facing the
industry, now free of price, produc-
tion or invenfory controls for the
first' time since 1941. Biggest prob-
lem, RMA pointed out, is the price
situation, with some manufacturers
already announcing increases while
others are holding to line,

“If 'm Lucky”

WATERBURY, Conn, Nowv.
23.—Loolks like Connecticut ain't
one of Perry Como’s pet stamp-
ing grounds. Hecenily he played
the New Haven Arena and re-
portedly ran into a hefly deficit
for the promoler. While in New
Haven he acquired Art Tatta, a
middleweight, who had been do-
ing well in his early matches,
Tatta made his first appearance
under the Como colors, meeting
Irish Billy Walker here for the
State middleweight champion- |
ship.

You guessed it, Walker almaost
killed him.

UAW Wins Time
On WTMJ),WISN

CHICAGO, Nov. 23.—Two of Mil-
waukee's radio stations, WTMJ and
WISN, reversed their previous policy
of not allowing CIO-UAW time on
the air {o’explain its position in the
seven » month - old Allis-Chalmers
strike (The Billboard, November 23)
and each put on a hali-hour seg,
giving half the program to the union,
the other half to ihe company. Pre-
viously, managers of both stations
had stated they would not allow
“controversial issues” on the air.
Union countered with a telegram to
the FCC, charging “dangerous” in-
fringement of {ree speech, ete., and
asked for an investigation., Tele-
gram was given a‘wide ride by press
service and the trades.

FCC then sent a copy of the wire
to both stations and asked for the sta-
tiong' positions. The policy reversal
followed. Al Saylor, CIO exec, told
The Billboard this week he would
renew his demand to buy spot an-
nouncements on both stations and if
refused, the trouble would probably
start all over again, for he feels just
one half-hour shot isn't enough to
reach most of the public.

Pearson, Allen Win
Point inWBALSet-To

WASHINGTON, Nov. 23.—Drew
Pearson and Bob Allen gained an
important point in their hattle to
wrest WBAL, Baltimore, from
Hearst Radio, Ine., thru an FCC order
vesterday approving a Pearson-Allen
request for a consolidated hearing
with Hearst on January 13.

FCC specified that the hearing
cover these major issues: (1) Legal,
technical, financial qualifications of
ithe Pearson-Allen outfif, known as
Public Service Corporation, to op-
erate the station, and of the Hearst
outfit to continue to operate it; (2)
areas and population now receiving
WBAL service and those which
would get service from Public Sere
vice Corporation, and the characier
of other broadcast service available
to those areas; (3) type and character
of program service to be rendered,
and {(4) full info on present operation
of WBAL. -

Pearson~-Allen cochorts point out

that FCC has already indicated its

critical stand on the manner in which
Hearts Radio, Inc., has operated the
big Baltimore station. For this rea-
som, Pearson-Allen- are awaiting the
hearing - with' increased confidence.

A furiqus legal battle is anticipated,

State Dept., Webs
For Radio Peace With USSR

See Hope

WASHINGTON, Nov, 23.—Slate Department diplomats privately hepe
that American webs and Russia will find a way to end the impasse over
Soviet refusal to permit American broadcasters the use of short-wave facili-

ties.

With the USSR having reiferated its denial of facilities to foreign

newsmen and with webs having already bowed to the edict, State Depart-
ment has requested its mission in Moscow to speed a report to Washington

on the situation. Official action will
be withheld until the department has
had time fo study the report.

According to a high-ranking State
official, the 1. S. is not likely to make
a wvigorous profest to Russia, altho
“gentle persuasion” may be invoked.
Same source indicated webs are not
abandoning their efforts to iron ouf
the problem, State Department is
known to be anxious for a solution.
As one official stated, “We have

plenty of diplomatic headache: now.

without getting ourselves involved in
this one, and anyway it's always best
if the private parties concerned, such
as the networks, can bring about
some understanding with Tussia
without diplomatie efforts on the part
of the State Department.”

Altho the State Department would
prefer not to register a complaint
with Russia, formally or informally,
the agency may be compeled to fol-
low diplomatic procedure of taking a
stand for the webs.

CBS Closes Office

Soviet ban this week resulied in
closing of the CBS Moscow office,
web ordering its correspondent, Rich-
ard C. Hottelet, to Berlin to await
further orders. Edward R. Murrow,
web's director of public affairs, in a
wire to Hottelet, explained that the
Soviet refusal left no alternative
“but to withdraw.”

Execs at other webs showed some
exasperation at the latest develop-
ments, one of them stating, “CBS bet-
ter keep its big mouth shut!” He
added, “If Murrow thinks he can
scare Stalin, he’s mistaken.” _

Unlike CBS, NBC policy has been
to play down the impasse and attempt
to reach an amicable settlement with-
out recourse to formal protest. Ac-
cordingly, NBC refused to go along
with CBS recently in the latter’s pro-
test to the State Department. Both
NBC and ABC also pointed out that
their position was not analagous to
NBC’s in that the NBC and ABC cor-
respondents, Robert Magidoff and
Edmund Stevens, respectively, were
not exclusively in the employ of the
webs, whereas Hottelet has no afiilia-
tion other than with CBS., .

Soviet answer to Murrow's wire
said that broadcasting facilities were
offered primarily as a wartime meas-
ure and that since there was no
longer so urgent a need for them,
correspondents would have fo {ile
their cony by wire in the same man-
ner as before the war. USSR also
caid that its radio facilities were now
overburdened and there was no time
available,

NEW YORK, Nov. 23.—In the wake
of Russia’s ban on broadcasts by for=
eign commentators, three U. 5. net-
works—NBC, CBS and MBS—have
refused to comply with an all-web
request by Tass, official Soviet news
agency, for copies of talks by tfop
commentators. ABC agreed to serv-
ice Tass with transcripts of talks by
Sam Pettingill and Elmer Davis.

Three nets said they were unable
to comply with the Tass requesj:,
made by that ageney's top man in this
country, Alexander Alexandrov, be-
cause it would necessitate additional

Omaha Church Plans
Beef to FCC Over
KBON Nix of Pastor

OMAHA, Nov. 23.—The hoard of
frustees of a church here, whose
pastor has been barred from the air
for assertedly mixing politiecs with
his Sunday religious programs, will
protest to Station KBON and also to
the FCC.

Board of the TFirst Unitarian
Church, after passing a vote of con-
fidence in the Rey. John W. Cyrus,
declared it considered the KBON ac=
tion “arbitrary™ and inconsistent with
the proper attitude of a public coms
munications outlet.

Heverend Cyrus® contract with
KBON was canceled five days after
a broadcast in which he urged voters
1o support a city-wide planning pro-
ject bond proposal and a State-zid-
to-schools amendment. Latter was
a bitter issue in the recent campaign,
its opponents claiming its passage
wotlld necessitate a sales tax.

Sunday programs were sponsored
and paid for by the church.

Calif. Stations Join
Beef Parade Ys. BMB

HOLLYWOOD, Nov. 23.—Outlets
belonging to Southern California
Broadcasters have dished out more
than $25,000 for INAB's Broadcast
Measuremnent Bureau Service -and
apparvently aren’t too happy with the
returns. SCB board of directors met
last weelkk to air the gripes, but no
agreement was reached upon what
action, if any, will be taken.

Web-owned stations prefer fo hava
their eastern offices handle the beefs
and so bowed out of any concerted
move org was to make. , Stations
feel they're not getting their-money’s
worth from BMB, with indications
indies will drop BMB at the next
membership meeting,

CBC Lifts Wine, Beer Ad Ban

OTTAWA, Nov. 23.—Changes in
regulations of CBC permitting beer
and wine companies to sponsor radio
prograrns in provinces where laws
permit advertising of beer and wine
have been announced by A. Davidson
Dunton, chairman of the corporation,
In Saskatchewsan, Provincial Treas-
urer O, M. Fines said the new regula-
tions would not affect his ];J_rnvinca as
such advertising is prehibited there.

In Alberta, provincial government'

officials announced that the situa-
tion in their province was similar to
that in Saskatchewan. Liguor Com-
missioner W. R. Clubb, of Manitoba,
said no radio programs have ever
been sponsored by liquor interests in
Manitoba, nor was there ever any
application for this type of adver-
tising.

staff and expense. However, they
said their facilities would be open
for the news agency fo make any
transcripts desired. ;
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LET'S GET IT STRAIGHT!

There is a great deal of confusion and misunderstanding concerning one par-
ticular issue in the dispute between the AMERICAN FEDERATION OF
RADIO ARTISTS and the network broadcasters. It isn’t necessary. If you

will forget for a moment the labels attached to it, in many instances by

people who haven’t taken the time to understand it themselves, we’ll try to

answer your questions

Q. What is the big stmnh!ing-hlnck?

A. We are apart on many issues, but one of the major disagree-
ments centers about what we call the Unfair Stations’ Clause.

Q. What is “a station that iz unfair to AFRA?"

A. It is a station where AFRA has established—by means of
an NLRB election, if necessary—that it represents a majority
of the artists, and where the station management has refused
to bargain collectively in good faith. When the period of
bargaining has been unduly prolonged and management
refuses to submit the dispute to arbitration, it is notf bar-
gaining in good faith and is therefore “unfair.”

Q. What is the Unfair Stations’ Clause?

A. It is a clause we are convinced must be included in the

new Code, In essence it will permit AFREA members to
refuse to take part in any performance that is broadcast
over a station that is unfair to AFRA.

Q. Why is this provision so important to AFRA?

A. There are many reasons why it is extremely important,
even vital, Most important of these are: (1) In instances
where our members are un%hle to get anywhere in negotia-
tions with the management of an ‘unfair station and are
forced to take action, we, by performing on network broad-
casts carried by this station, would, in effect, be acting as
strike-breakers. (2) Without the clause any unfair station
which is a network affiliate has a tremendous advantage
over an independent station. The independent, like any
other business enterprise in the Uniled States, must bar-
gain collectively; the network affiliate can ride the net-
work  throughout the day and comfortably ignore our
unprotected members.

Q. Is there any basis to the network statement that they
“would be organizing for AFRA" if the clause should be
included in the CODE?

A. No. We have already pointed out that the matter would
come up only after we gave evidence that AFRA rep-
resents a majority of the artists. Obviously, this means
after the organizing has been done.

Q. Would the networks be required to wviolate contracts now
in force with their affiliates? :

“ A. During the negotiations AFRA asked the networks

repeatedly to produce those affiliate contracts which they
felt might be affected. This request was made so that
provisions could be worked out to respect those coniracts.
The networks have thus far failed to produce any such
contracts. '

Q. If it is that simple, why the big battle?

A. It could be that the affiliates are putting an awful lot of
pressure on the networks, And this would be a good time
to point out an inconsistency on the part of the networks,
While through the years the networks have sat down and
in good faith negotialed agreements with us, here they
are fighting to reserve the right to use our members to
protect the unfair, anfi-union owners of affiliate stations
who refuse to“do the same thing the networks have so
often done in the pash

Q. Tell us, is the Unfair Station. Clause the sole Issue on
which AFRA and management are unable {o arrive at
an agreement?

A, We stated up above that there are other issues awaiting
settlement. But we are sincerely hopeful that there are

none that cannot be settled if the bargaining is conducted

in an atmosphere conducive to agreement. A conciliatory
attitude on the part of the networks insofar as the Unfair
Stations’ Clause is concerned would eclear the air of all
fog and establish such an atmosphere,

NATIONAL BOARD OF DIRECTORS

AMERICAN FEDERATION OF RADIO ARTISTS

AMERICAN FEDERATION OF LABOR
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NEW AIR-PIX STORY DEAL’

Universal Sets

Block Bookin’
For Pix Yarns

Camay, Frigidaire First

HOLLYWOOD, Nov. 23.—Univer-

- sal-International pix tie-up with
radio dramatic shows, which may be
a forerunner of similar pic-air deals,

was complefed this weelk, marking
the beginning of a system of radio
‘“block booking” of pic story proper-
ties., Under the U-I set-up, air shows
will get exclusive rights to a series
of U-I properties for consecutive
presentation without regard to pie
release dates. (The Billboard, Noveni-
ber 23.)

First airer to benefit will be Frigi-
daire's Hollywood Star Time which
will air U-I properties November 23
and 30. Camay-Hedda Hopper This
Is Hollywood stanza starts November
30 for eight consecutive weeks. Hop-
per show will kick off with J. Arthur
Rank's production Notorious Gentle=
men, followed by The Stranger, So
Goes My Love, The Hired Wife, Along
Came Jones, White Tie and Tails,
Temptation, and The Egg and I.
Sked calls for The Egg to be aired
January 18, several months ahead of
national pic release time,

In setting up the deal, U-I execs
have offered current and advance
releases as well as old properties,
U-I's Veepee John Beck, who re=
vealed Hopper tie-up stated,"We plan
to encourage national network drama
shows in featuring U-I scripts, origi-
nal properties, and releases, during
a period of consecutive weeks, Te-
(See Air-Pix Story Deal on page 14)

Bing Rating Holds

NEW YORK, Nov. 23.—Cros-
by-Philco program showed signs
of holding and building, with a
rating of 15.6 registered for the
Wednesday (20) show. Crosby's
last previous Hooper was 15.8,
a sizable jump over the low of
12.2. Henry Morgan, part and
parcel of ABC's Wednesday
night parlay in the East and
Central zones, dropped to a 7.2
Wednesday (20), as compared
with his previous rating of 8.2,

Figured that if Crosby can
get more comedy into show, via
better sceripts and guests, he can
bounce rating up even higher—
sufficiently high to give major
webs a renewed attack of mi-
graine.

Helen Hayes, Mrs. F. D. R.,
In Mental Hygiene Series

PHILADELPHIA, Nov., 23. — Na=-
tional Mental Health Foundation,
with national headquarters here, is
turning to radio to give the public
an understanding of mental illness,
Produced by the radio recording di-
vision of NBC, scripters Alex Sare-
yan and Jack Neher have put out a
series of eight quarter-hour tran-
scribed dramatizations featuring top
names, Helen Hayes kicked off first
waxing, with Mrs. Eleanor Roosevelt
introduecing ihe second set in the
series.

Foundation says that some 40 sta-
tions will be airing the platters by
late December. Series started -this
week on eight stations—WPEN,
Philadelphia; WTHT, Hartford,
Conn.; KXGDE, Fargus Falls, Minn.;
KESTP, Minneapolis; WOSU, Colum-
bus, O.; KXFOR, Lincoln, Neb.;
EHAS, Hastings, Neb,, and WCAL,
Northfield, Minn. Series starts De-
cember 22 on WPTY, Raleigh, N, C,

MURPHY

RADIO'S OUTSTANDING TRIO

TR

Now

LOEW'S STATE THEATRE
New York

; HHIHAEEH!H!'
AILEEN STANLET, 1619 Broadway, N. Y. C,

DIRECTION
WILLIAM MORRIS AGENCY, INC.

CBS Guild Gets
25% Pay Boost

NEW YORE, Nov, 23.—Salary hike
of 20 per cent, retroactive to Septemn-
ber 1, has been granted 800-odd
white collar workers at CBS as a re-
sult of contract agreed upon by the
web and the Radio Guild of United
Office and Professional Workers of
America (CIO), Suceessful coneclu-
sion of negotialions cccurred late last
week, and Monday (18) UOPWA
membership voted to accept the CBS
proposals. Wage hike, which aver-
ages $0.90 per week per CBS white
collarite, includes the 10 per cent
which CBS granted its employees
weeks ago, prior to conelusion of ne-
gotiations. This 10 per cent was
given at the suggestion of the Radio
Guild, which pointed out that rising
living costs called for such a move.

Contract, which is the first major
network pact gained by UOFWA,
provides for the following in addi-
tion to the general salary increase:
(1) New job classification system to
be worked out by union and manage-
ment; (2) regular review for meril
raises; (3) three-week vacation after
five wyears; (4) nine holidays with
pay, and double pay for men re-
guired to work on these days; (5) job
security: no layoffs or discharges
without union agreement, or impar-
tial arbitration if management and
union disagree; (6) union will re-
ceive notices of vacancies and prefer-
ence will be given to present staff for
promotions; (7) grievance machinery
will take care of individual job
gripes.

Mimeo sheets containing highlights
of the contract were distributed late
this week at other webs and TUOPWA
members at WOR have asked Mutual
io begin negotiations for a contract.

Fem Director Moves Self,
Sponsor From WIP to WPEN

PHILADELFPHIA, Nov, 23,—WPEN
will take on a director of women's
programs for the first time next
month, wooing Frances DMcGuire
away from WIP, In moving {io
WPEN, Mrs. McGuire brings with
her the Wilf Bros.' account,
household furnishing outfit, which
has her doing a daily interview
stint. Account handled by Strauss
& Davies ad agency here. DMrs. Me-
Guire's daily shot for Gimbel Bros.
on WIP stays put, store owning the
station.

In addition to the Wilf Bros.
seg, Mrs., McGuire will create several
other women's programs on WPEN,
centering her air activities around

 lhe giant exhibit building being set

up for advertisers and manufacturers
by The Evening Bulletin, local news=
paper operating the station,

WMAC To Spend 25G

On “Mr. and Mrs.”” Bally

NEW YORK, Nov. 23.—WMCA
is going for $25,000 fo ballyhoo the
Bea Wain-Andre Baruch Mr, and
Mrs, Music disk show which tees off
Monday (2). Dough will go for ad
space in metropolitan dailies. Cam-
paign probably will start same day
as opening show.

In line with its move {o snare a
major portion of platier listeners in
station's listening range, indie is re-
shuffling its daytime and evening
program schedule because of the in-
troduction of the Wain-Baruch set-
up. Program will be heard from
12:03 to 2 and from 4:03 o 5:30 p.m.
Monday thru Saturday. No sponsors
have been signed yet. :

Two-Timer

MINNEAPOLIS, Nov, 23.—It's
finally happened.

Randy Merriman, emsee for
KSTP's Fun for Your Money
seg, cuts e.t.’s at nabe groceries
and makes it a point to {ell as-
sembled audience and winners
they can go home and hear
themselves on air later in the
day. So it wenl one day. But
10 minutes after the edtf. was
aired the grocer at whose store
the show was cut got a phone
call from an irate patron, “I al-
ways suspected wvou were a
crook,” she screamed over the
Bell system, “and now I know
for sure."”

“Just & moment,” said the |
grocer, “what's it all about?”

“I was in your store today and
heard the broadecast and saw
those two women win prizes,”
was the reply. “That was okay,
but just now I put my radio on
and the same two women won
again,” '

Jolson -éllﬂw Hotter;
MBS May Get‘Mouse’

HOLLYWOOD, Nov, 23.—Recent
huddle between Walter Lurie, MBS
program exec here from New York,
and Al Jolson, over the latter’s pro=
posed return to radio, appears ready
to bear fruit. Latest report is that
Jolson has given Lurie the go ahead,
with Lurie now working on wrilers
and a format for the show. So iar,
other than Jeolson, only Spike Jones
and his ork are set. Show will have
a variety format with Jolson as a
talent seeker, somewhat in the fash-
ion of the old Rudy-Vallee-Fleishe
man’s Yeast opus.

Meanwhile, Lurie, on the Coast
primarily to line up some film names
for his web, seems to be making prog=
ress. The hour-long Mickey Rooney=
Frances Langford-Groucho Marx
spot, being set up by Schwimmer &
Scott, Chi agency, as a 'co-operative
department store ofiering, is near
completion. It will air wvia Mutual,
with local commercials cut in.

Lurie is also pitching to get one
of his own packages, McCarry and
His Mouse, on Mutual. Web exec
owns the package, recently bought
by General Foods for Sanka. Mouse
replaced Eddie Cantor for Bristol-
Myers this past summer.

Puritan Cannery Expands
Local Program Campaign

CHICAGO, Nov. 23.— Expanding
use of radio in major markets by
the Puritan Company of Ameriea,
cannery, was outlined this week by
Chuck Lilienfeld, account exec fopr
the company at the Schwimmer &
Scott Agency.

Use of radio by the company,
which in the past has used the me-
dium only in New Yorlk, New Or-
leans and Tampa, will be expanded
to include new shows on_ stations
jn Chicago, Pittsburgh, Philadel-
phia, Boston, Minneapolis-St. Paul,
St. Louis, Cleveland and Detroit. In
Chicago the company *lagt weel
started the ecampaign, signing Paul

Gibson, marrator and commentator,

on WBBM three mornings a weel,
In other markets, according to the
agency, local originated programs
will be bought. Eventually, com-

1
pany hopes to sponsor a networle -T
' o

program, '
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BBDO in New Drive

To Hype Promotion
By Web Affiliates

NEW YORK, Nov. 23.—Another
attempl by ad agencies to hype sta-
tions into greater promotion efforts
on behalf of programs sponsored by
their clients was unveiled recently
by BBD&O. Sent to stations by
the agency’s flack chief, Jim Mec-
Garry, the BBD&O gimmick i1s
a promotion questionnaire asking in-
formation on all publicity and pro-
motion activity in radio, newspapers,
newspaper advertising, car cards,
pillboards, displays, direct mail, ete.
BBD&O also requests data on
whether stations have special men
for promotion and publicity and
whether radio editors or columnists
in station areas print ariicles on oul-
lets' shows., Agency’s clients and
time buyers receive copies of the re-
port.

BEDE&O device was received with
mixed feelings in the trade, some
observers stating it pointed up
the general dissatisfaction of agencies
over stations’ lack of promotional ef-
forts. In this connection, agencies
recently have tried wvarious methods
of hypoing stations to get behind the
kallvhoo on network shows, Spon-
sors and agenecies, for instance, have
tried to get resulls by giving stations
promotion awards. some  station
men viewed the BBED&O gimmick
as a “helluva note,” in that it
was & not foo subtle way of pressur-
ing stations into greater efforts for
the agency's particular programs.
Other station men, however, admit-
ted that many stations do next to
nothing to promote network pro-
grams.

One top agency flack, seeing the
BBD&O form with decompanying
letter, expressed the opinion that
this was a means of passing on to the
station the trouble of getting up re-
ports for the client. “We get up re-
ports for our clients, too,” he said,
“but we prepare them ourselves.
Stations send up ¢lips and whatever
other promofional evidence they may
have."

BED&O letter accompanyving the
promotion query calls the Iatter a
“promotional aid designed to ease
vour burden in reporting on the
promotion which you do for our
client shows." '

Court To Rule on Mester
Attempt To Buy WOV

WASHINGTON, Nov. 23.—Next
rounid in the long battle over WOV,
New York, is set for December 10 in
Federal Distriet Court in New Yoark.
WOV 15 fighting FCC's refusal to ap-
prove sale of station to Murray and
Meyer Mester. Commish has declared
the transferees “disgualified from past
conduect” to run a station, having
heen charged wilh federal trade vio-
latione,

FCC contends its own findings
eliow Mester brothers “irrespansible
with skelchy notions of Iaw compli-
anee.” Mesters counter by saying
{they have never been convicted and
{hat federal trade and food and
drug proceedings against them were
settled by consent decree.

CBS Asks Dismissal |
Of 35 Million Suit

LOUISVILLE, Nov. 23. — Squire
R. Ogden, attorney representing Co-
lumbia Broadeasting System, this
week filed a motion asking Federal
Court to dismiss a $33,063,048 civil
suit, filed October 30 by Sam MMorris,
evangelist of Dallas, and Henry M.
Johnson, Louisville attorney, who al-
leged discrimination on the part of
CES. ) o

Web, according to the plaintiffs,
sold radio time to the Schenley Dis-
tilling' interests, bul refused to sell
time for anti-hooch broadeasts.

iolerance.

Laud WSB Tolerance Campaign

ATLANTA, Nov. 23.—Tolerance-plugging airings of local WBC
affiliate, WSB, has won the station a load of congratulatory mail and
wide interest thruout the State. Prexies of Atlanta University, Clark
College, Agnes Scotf College and the Gammon Theological Seminary
are among those voicing approval. Additionally Emory University
borrowed e.l.’s of the airings to play 1o its students, Prominent Pres-
byterian and Baptist ministers, as well as clergymen of othier denomi-
nations, have joined in the applause for WSB and its campaign. In
addition many national organizations, including the Anti-Defamation
League, the YMCA, the National Conference of Christions and Jews
and the NAB also have written to the station.

Program which attracted attention was the November 10 airing
of the series The Harbor We Seek, seripted by Brad Crandall, baszed
on Biblical lessong and slanted towards kids, This particular airing,
seventh in the series, attacked local race-hating groups, tho not by
name. Simultaneous with the breadeast, the national press broke the
story of Columbians, Inec., accused of spreading race hatred, Since No-
vember 10 weekly airings of Harbor have been slanted to emphasize

Court Ruling Due on
WOKO in Six Weeks

WASHINGTON, Nov. 23.—U. S,
Supreme Court decision on WORD's
challenge of FCC refusal to renew
license is expected within six weeks
following hearing here Friday (22).
Long battle by Albany, N. Y., station
to win {full renewal of ils license
reached stormy climax in Friday's
hearing when William J. Dempsey,
counsel for WOKOQ, told the court
that in a case involving WBAX,
Wilkes-Barre, Pa.,, FCC had allowed
the station to operate six years after
denying its license on grounds of
misrepresentation,

Dempsey added that if all operat-
ing radio stations known by FCC to
misrepresent the facts were kicked
out “there would he a large gap in
the spectrum.” Viewed ag significant
was rejoinder by Associate Justice
Jackson: “Then, ¥FCC should take
stringent measures.”

Harry Plotkin, FCC assistant coun-
sel, in handling government's case
adhered to previous briefs, claiming
WOKO concealed 24 per cent inferest
by Sam Pickard, CBS pioneer, after
Pickard promised WOKO contract
with CBS when station was moved to
Albany. FCC, claiming it had right
to consider characler of licensees,
declared such concealment was “not
inadvertent but wilful” and denied
license rTenewal but granted tem-
porary special authorization,

U. 8 Court of Appeals reversed
FCC in 1945 when WOKO appealed
denial. Plotkin said lower court
erred in finding FCC had to survey
applicant’s program service, value of
property and other factors before
deciding on renewal. He contended
a series of deliberate misstatements
showed a station unfit fo serve the
public, :

NBC Enters General Denial
In 78G Don Goddard Suit

NEW YORK, Nov. 23.—A general
denial of charges brought by speiler
Don Goddard in his suit for $78,000
damages against NBC was made by
the web in the U. 8. District Court
this week, Goddard charged that the
web had fired him summarily, hreak-
ing several sponsor conlracts, after
he allegedly broadcast remarks de-
rogatory to Congressman John F.
Rankin,

In its answer, NBC charges that
Goddard  did not appear for noon
airing February 19 and for subse-
guent broadcasts until March 1, 19486,
thus failing to fulfill terms of four
comtracts. When he did appear, NBC
fired him as of February 18, Net also
filed for examination of Goddard be-
fore trial of the suit,

NBC also elaimed that Goddard
falled and refused fo broadeast in a
manner directed by NBC and refused
fo prepare scripts or current news
furnished by the web by contraci,
thus violating his pacts,

Bayonne Salute
Opens NBC Local
Bally Series

NEW YORE, Nov. 23--—-WNBEC's
first “salute” to a local community
in ils extensive ballyhoo campaign
for local coverage gol off to a flying
start Tuesday (19). Station tipped
its hat that day to Bayonne, N. J,
in a day-long program that still has
the town talking.

WNBC personalities converged on
Bayonne where they broadcast a
number of the station’s local shows.
station acts included Jinx Falken-
berg and Tex MeCrary, Maggi Me-
Nellis, Mary Margaret McBride, Ray
Barrett and Bob Smith.

WNBC officials estimate the cost
of time and talent they con-
tributed at about $18,000, Gimmick
was supervised by Murry Haris.
Idea was the brainchild of Jim
Gaines, WNBC station manager. Col-
lTlhnrating was Bob Davis, press
chief,

Town went for the honor day
aplenty. Mayor Bert Daly appoinfed
a committee headed by deputy di=
rector of revenue and finance, Rich-
ard ¥. Flood Jr., to work with the
station. Officials distributed 35,000
post cards in advance plugging “Bay-
onne Day on WNEC" {o school stu-
dents for mailing to out-of-town
fripnds. Placards were placed in
store windows thruoul town. Church=
men also announced the event from
pulpits. Town's only daily, Bayonne
Times devoted - approximately 500
inches of space thruout the campaign
and went all-out the day following
the stunt with almest four pages.
Three of the station’s programs were
aired from The Times’ offices.

Next stop on the WNBC roadshow
junket is Yonkers, N. Y., in conjunc-
tion with the municipality's Ter-
cenfennial Celebration December 13.

WBMS, New Boston Outlet,

Features Longhair Music

BOSTON, Nov. 23.—Delayed three
months by equipment problems,
WBMS, owned and operated by the
Templetone Radio Manufacturing
Corporation, tees off Sunday (24) on
a daytime basis. Station will feature
the “world's most beautiful music.”

Station’s opening was given heavy
newspaper adverlising, and first day
will omit commercials entirely. Lis-
tener bait includes a talk by Serge
Koussevitzky from his home.

Local opinion is that WBMS prob-
ably will have trouble getting listings
in the newspaper sinece anly four
major stations get full daily logs.
Time buvers have been cautious but
interested, and at opening WBMS
haos come up with some tasty ac-
counts, many sold direct by stalion
to advertisers.

FCC Grants New
Hamlet AM Batch

WASHINGTON, Nov. 23.—Another
bateh of peewee-sized hamlets will
el radio stations as result of Federal
Communications Commission grants
last week, Oui of a dozen grants
for AM slations, seven authorize sta=
tions for communilies of less than
20,000 population, including Albe-
marle, N. 'C., population 4,060, and
Morrisville, Pa., population 5,493.

What was seen as indicative of the
growing pressure of radio competish
in the szmall communities was a
withdrawal last week by WPNA of
its grant to build a station in Alpena,
Mici., population 20,786. WPNA had
received the grant May 24, but ex-
plained to commish that *“the city
of Alpena is not able to support two
stations,”

Only cities of any population stat-
ure which got AM pgrants this weelk
from FCC were Pittsburgh, where
Liberty Broadcasting Company was
granted a daytime station after witha
drawing its M application, which
FCC had.proposed to deny; Scranton,
Pa,, where Lackawanna Valley Radio
will build a station, and Birming-
ham, where General Broadcasting
Company was authorized to build.

Other granis were Western Mon-
tana Associates, Missoula, Mont,
pop. 18,449; Democrat Printing Com-
pany.,, Durant, Okla,, pop. 10,027;
COklahoma A. & M. College, Still-
water, pop. 10,097; Union Broadeast-
ing Co.,, Monroe, N. C., pop. 6,475;
Statesville Broadcasting Company,
Inc., Statesville, M. C., pop. 11,440;
Houston Broadcasters, Dothan, Ala,,
pop. 17,174, and Virginia-Carpclina
Broadeasting Corporation, Danville,
Va., pop. 32,748,

NARBA Parley To Discuss

Interfereunce, Propagation

WASHINGTON, Nov. 23.—Engi-
neering conference on North Ameris
can Regional Broadeasting Agree-
ment will take up problems of inter=
ference and propagation studies
Tuesday (26) as follow up to this
week's sessions (19-21) at which
unanimous suppeort was given {o
Cuban contention that NARBA be
redrafted. It was agreed tentatively
that machinery be sel up to allow
for restudy of engineering deiailz at
any itime withoul necessity for re-
negotiation of treaties.

Indusirial representatives who met
with FCC engineers and lawyers here
this week and who will restime ses-
sion next week are John H. DeWitt
Jr., CBS, who was one of the engi-
neers to contract the moon by radar;
Comdr. T. A. M. Craven, Cowles
Brothers; G. F. Lydorf, WJR: W. D.
Dution, NBC; V. C. Page, MBS; John
Preston, ABC, and James Veach,
RCA. These delegates make up the
“American team” to decide what
technical standards to submit {o
the NARBA meeiing in Havana,
January 2. James P. Adair, FCC
chief engineer, is presiding.
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‘Radio-‘Stinks’
New Theme of
Self-Beaters

Dance of the Sqguares

By Paul Ackerman

NEW YORK, Nov. 23. — Radio’s
degree of seli-flagellation has de=
veloped to the point where any
broadeasting  exec who does not
sound off and admit the industry's
guillt is regarded as strictly a square,

According to saner observers, the
phenomenon is unprecedented, with
network and agency brass ever ready
to atiend clambakes and join in the
general throwing of barbs and epi-
thefs. Some of the more forthright
execs are beginning to show a re-
action, and question the wisdom of a
supine, and even acquiescent attitude
on the part of radio—but as vet the
campaign shows no sign of abaling.
i5 general tenor is Badio, end How
It Stiselcs!

Started Before FCC's “Blue

Genesis of the situation is interesi-
ing and complicaled, tracing back to
“about a year before publication of the
FCC's Blue Book., At that time Paul
Porter, then FCC chairman, pointed
out that cognizance must be taken of
the increasing crilicism direcled at
radio. Issuunce of the Blue Book
hypoes adverse criticism of radio, it
is conceded, not only by pointing up
radio's failings but also by preecipi-
fating forums and discussion groups
wherein various organizations, rang-
ing from liberal to crackpot, argue
the FCC's case against the industry.

Last NAB convention in Chicago
added fuel to the fire when CBS
chairman of the board William 5.
Paley made a forthright, courageous
ialk in which he blunily admitted
alarm over ilhe rising tide of crifi-
cisim, bolh justitied and unjustified,
leveled at broadcasting, Point of
view mnmore in line with current radio
advertising policies was iaken by
NEC Prexv Niles Trammell-—and it's
interesting to note that both CBS
and NBC are pursuing their diver-
gent methods of improving radio—

. CBS with its Lyman Bryson series

and NBC with its campaign plugging
the American commercial form of
broadcasting.
Aiding and abefting in giving the
industry something of a hangdog
(See Air Brass Joins on page 14)
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BBC Rep Raps CBC
Washtub Policy;
““Never for Us”

WINNIPEG, Nov. 23.—Commergial
radio in Canada was rapped here re-
cently by Stewart MacPherson, of the
BBC. "Advertising is being abused,”
he said, “It's pretty near unbearable
listening, especially in the aflternoon
during washtub programs. The Brit-
ish will never have corunercial ra-
dio,” MacPherson added that, even
tho BBC programs might lick actual-
ily insofar as variety and entertain-
ment were concerned, ils war opera-
tion more than justified its policies,

BBC was also discussed recently
here by Michael Barkway, BBC rep
in Canadp since 1945, Barkway out-

lined the corporation’s two primary '

aims in postwar operations., Cor-
poration believes it important to pro-
mate sympathetie understanding he-
tween people of different countries
and it plans to do everything possible
it build relations among the coun-
fries of the British common-
wealth, he reported, Barkway said
radio was concerned with the respon-
sibility to see that listeners are in-
formed about people and policies, and
especially  about people in  other
countries.

Larry Fly in First

Suit Oppositing FCC

WASHINGTON, Nov. 23.—James
Lawrence Fly will plead his first
ease divectly inveolving action of FOC
he used to head, when he appears in
U. 8, Court of Appeals here Tues-
day (263, to represent Churchill
Tabernacle, Buffalo. Fly, known for
his liberal but slormy career ags FOC
chairman 1939-1944, has represented
advertising agencies controlling ra-
dio programs he once fought, but
previously has not contested FCC
rulings.

Fly will lock horns with Benedict
Cottone, FCC general counsel in com-
g court aclion. He is appealing
the FCC's refusal of license rénewals
to Buffale Broadecasting Corporation
stations WGIR and WKBW on the
ground their conlracts gave Churchill
Tabernaecle exclusive rights to 17%
hours radio fime a week, removing
program control from the licensee.

UOPWA-World Pay
Talks Stymied at 35%

NEW YOREK, Nov, 23. — Radio
Guild of United Office and Profes-
sional Workers of America (CIO),
which recenily secured a contract
covering white collar workers at Co-
lumbia PBroadeasting System, is in
negotiation with World Broadeasting
System and is asking substantial
wage hikes. Union, which says the
Decea Record subsidiary offered a $2
general raise, is asking for a salary
hike of 35 per cent or $15, which-
ever is greater. :

Thus far, World employees are re-
fusing to back down from the full
demand of 35 per cent, on the ground
that their salary scales are far below
averages for similar worlc

Radio Guild, in a statement late
this week, stated that fthe parent
company, Decca Records, Ine., an-
nounced a profit (after taxes) of
$968,000 for the first six months of
1946, This, according to the guild,
is 115 per cent more than the $450,-
000 profit realized during same pe-
riod in 1543,

Y&R Exee Raps Agencies

& Chains for Idea Vacuum

NEW YOREK, Nov. 23.—Speaking al a closed session of the New York
Council of the American Aszsociation of Advertising Agencies Monday (18),
Harry Ackerman, vice-president in charge of radio production for Young
& Rubicam, charged both networks and advertising agencies with having
fatled to put forth suflicient creative effort to develop new program ideas
and talent, Ackerman also stated that talent agencies tended to formularize
radio, and that package shows slifled development of new performers.
Stating that ad agencies were not blameless, Ackerman said that one of

Chi Still Has Hopes;
RMC Names Group
To Hypo Local Air

CHICAGO, Nov, 23.—A new com-
mittee to hypo Chicago radio and
fo campaign to .get more network
programs originated here was formed
last week by the Chicago Radio
Management Club., At a meeting
called by Holman Faust, club
president, and Bill McGuineas,
chairman of the club's advance Chi
radio committee, first sleps in the
accelerated campaign were cuilined.

New members appointed {o the
committee include top radio exees,
New committee, under McGuineas,
will include Chick Showerman, v.-p.
in charge of the NBC central divi-
sion; Jules Herbuveaux, program di-
rector for NBC; Jim Stirton, assis-
tant to Ed Borroff, head of ABC
here, and Dave Dole, assistant radio
director of Henri Hurst & McDon-
ald.

Flans call for getiing the supporf
of local papers and Midwest industry
as well as loeal stations, agencies
and networks. In the works also is
a plan to call a large Chi radio meel-
ing to be attended by top exees from
all these facefs as well as city gov-
ernmoent higher-ups,

AFRA Gets 1st Phila.
Pact for KYW Staff

PHILADELPHIA, Nov. 23.—With-
out flurry or fanfare, the American
Federation of Radio Artists mgot ils
foot thru the door of loecal radio, An-
NOUNncers,
people at KYW, NBC-Westinghouse
station here, have organized an AFRA
lecal, with membership as vet con-
fined to that station. AFRA came in
when the station staff voted to with-
draw from the American Communi-
cations Associalion, CIO union, which
included the engineers. Confrol men
joined the newly formed National
Association of Radipo Techniciang, in-
cdie union.

Understood that the AFRA local
has signed a pact with the station
which provides a weekly bonus for
announcers if their commercial fees
do not reach certain minimums.

Newsmen Try Again
For Chi Court Airing

CHICAGO, Nov, 23.-—Tive radio
newsmen made a new piteh this week
for air coverage of court proceedings
when they met with a special com-
mittee of the Chi Bar Association.
The radiomen were headed by Bill
Ray, manager of NBC's Ceniral Di-
vision news department.

=irongest argument for the broad-
casters ig their contention that live
airings needn’t be made. What they
want, they say, are wire recordings
which may be edited at the station
before airing. In this way, they

production and program-

their failings was over emphasis on
investment return—the desire for the
proven program. He called on ad-
vertisers and agencies to test new
programs on regional webs, and fo
co-operate in this work with other
agencies and networks. Ackerman
also urged agency men not to discard
new ideas. Young & Rubicam execs’
suggestions to  webs and 1alenf
agencies were in the same vein,

Four A's panel on research was
chairmaned by Dr. Vergil D. Reed,
associate director of research for J.
Walter Thompson Company, who
stated that research must be separate
ed from promotion “in the interests
of objectiviiy.” Reed described the
coupling of research and promotion
as “a harlot with a body by Fisher
and nothing under the hood” On
the s=zame panel, Dr. Wallace H.
Wulfeck of Federal followed thru
with a talk on Medie Research—How
Sound Is It? in line with Dy, Reed’s
thought, Wulfeck said that too much
media research is done as a “promo-
tional gimmick” and is therefore apt
10 be biased.

speaking before the panel on copy,
W. E. McEeachie, vice-president and
director of the creative department of
MeCann Erickson, Ine., stated that
“in good times and bad times . . . .
good copy reflects the slate of the
public mind and the public need.”
McKeachie illustrated with examples
from radio, motor ecar and refriger-
ator advertising, and cautioned that
copy should not over-shadow the
produet,

William D. Tyler, copy chief of
Duoherty, Clifford & Shenfield, pre-
dicted that the forthcoming era of
copy would combine the two major
schopls of the past—the “hard sell-
ing” and “high readership” schools,
“Fach sides has plenty to learn from
the rival camp,” Tyler stated.

Media panel, aitended by 140
agency men, included reps of Comp-
fon, Benlon & Bowles, Geyer, Cornell
dr Newell and other agencieg, William
B. Maillefert, Compton exec, advised
agency men to be more careful in
their studies of {ime buying, now that
increased costs are general, Joseph
M, Jones, of McCann-Erickson, point-
ed up the importance of ocutdoor ad-
vertising in a talk tabbed Outdoor
No Longer ¢ Pig in ¢ Poke, and C. A,
Brocker, of Geyer, Cornell & Newell,
brought the four A’s up to date on
latest information on circulation
values in the weekly newspaper fleld,

Four A's sessions attended by
some 1,100 agency men, also included
panels on Art and Layout, Mechan-
ical Production and Management.

claim, profanity and other objection-
able proceedings may be deleted.

The powwow follows a previous

refusal to permit airing of court pro-
ceedings on the grounds that it would
“lower the dignity of the court” and
would be contrary to the “principles
of the bar association.”

The bar group appointed the com-
mittee to study the problem last Au-

gust after a request from Ray. Pre-

dictions of a favorable outcome are
heard in the trade.
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TOOG SHORT FOR A HEAD

MBS Revives 3 Oldies; NAB,
RMA Set Co-Operation Policy

B; BS will reswrrect two oldies,
one o fill vacaney left by depar-
ture of the Coca=Cola Spotlight Band
series. Scramby Amby, an audience
participator, inherits the Wednesday
(27) 9:30 coke time. Crime Club, a
whodunit bake, will fill the Monday
~ 8 pam, slot. Latter time is being wva-
cated by Bulldog Drununond, which
takes the coke Friday 9:30 p.m. spot.
Guy Lombardoe’s ork will continue to
fill the Monday night coke seg at §:30,
now sponsored by 1. 8. Army Re-
eruiting Service. Web is also re-
viving Mysterious Traveler, which
begins again Sunday (1), 7 pm. It
replaces Symphonic Notes,
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Seen as incidental 1o the FCC's re-
cenl avowal ol co-operation with the
new Frequency Modulalion Associa-
tion Is a dual announcement skodded
for Monday (25} by Tustin Miller, NAB
prexy, and H, C. Coagrove, HRadie
Manulaciurers Association prexy. on
a policy of "cleser co-operalion” be-
tween the lwo trade associations on
“major problems Including develop-
meni of new FM, television and other
gervicos in the public interest,” United
action was authorized recently by di-
reclors of the two asscciations and a
first meeting is planned shortly for

reps from both grl:glpﬂ.
I

AUL GALLICO'S Story by Gallico

has been packaged by ALS pro-
duction office. Series, to be scripled
by Sheldon Starle, will feature Gal-
lico himself on each program. Show
will be heard az a weekly hali-hour
dramatization.
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Office of War Mobilization in
annual report voiced gratitude to
radio industry and oadvertising
council for service given to gov=-
ernment agencies in year ending
October 20. Report pointed out
that radio offers the swiftest ap-
proach te reaching the public,
declaring that radio gives nearly
35 million listener impressions
weekly and that the support of
three public service programs
weekly has ¢ time and talent
value of $3,000,000.

e i o

KATE SMITH, Ted Collins and p.

a. Dave Alber flying to Minne-
apolis this week at the invitation of
Sister Kenny to look over Kenny
Foundation and discuss plans for a
drive now geoing on., . . - Another
government economist to join the
ranles of radio industry is David J.
Farber, who has assumed duties with
NABR ag research c¢conomist and
assistant to director of employee-
employer relations. . . . Joseph i
Brechner guit as director of radio for
Veterans' Administration to open his
new station, WGAY, Silver Springs,
Va. . . . John Masen Brown, CES
book eritie, returns as conductor of
web's Of Men and Hucric:: December 7.
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Dr. W. P. Percival, director of
Protestant education lor the Province
ol Quebec, Canada, has been appolnt-
od chalrman of the National Advisory
Councll on School Broadcasling in
Canada. . . - Sponsors and siars sup-
porting the 40th annuel Christmas
=pal sale belng conducied by the Na-
tfional Tuberculosis Association from
Movember 25 thru Christmas. Org is
placing some 1,500 transcriptions
plugging show with local stations.
Grand Ole Opry, sponsored by

Reynolds Tobacco for Prince Albert
Tobacco on NBC, begins its 22d year
on the air November 30. . . . Howard
Milsom, Canadian radio producer, has
joined Imperial Radio Productions, of
Toronto. . . - Angus MacIntosh has

been appointed head of Ward
Wheelock’s radio deparfment in Phil-
adelphia,
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NEW ENGLAND Broadeasting Com=
pany's WNEB in Worcester,
Mass,, will take the air early in De-
cernber—as soon as work on its tow-
er and studios is completed. Paul C,
Lytle is prexy and business manager.
Other execs include John J. Hurley,
treasurer and station manager in
charge of programs; Kenneth B,
Murray, v.-p. and tech supervisor,
and Vernon ]i. Wllg-:ﬂu, chief engineer.
In addition to rouline disk promo-
tion that will be accorded the Joe
Mooney Quarlet under its new Decca
platter pact, diskery will package
unit inte 15-minule {ranscribed shows
with commentary via World Tran-
scriptions, Decca subsidiary, Transcrip-
tions will be submited to¢ WORL cus-
tomers as a bonus, Mooney group
will be paid separately for the use of
ite disks on_ the e, plgite:s.

Hamilton Waodle, program direce
tor of WOLF, Syracuse, MBS oullet,
copped fop honors in Mutual's Ad-
peniure of the Falecon merchandising
promotion contest. Won a week's all-
expense trip to New York. . .. Francis
H, Brinkley, formerly assistant ad-
vertising manager of Vick Chemical
Company, appointed vice-president
and general managey of WILM, Wil-
mington, Del., succeeding George L.
Sutherland. . . . Hollywood Players,
CBS-Cresta Blanka show, coming
east for the December 3 bhroadcast.
« « « Donald O'Connor reportecd slated
for the Ginny Simms comic spot on
- 7 B % =9:

TARTING November 26, @
nhone poll of listeners’ opinions
in ey cities will he faken on
topics debated on MBS's “Ameri-
can Forum of the Air.”” Resulls
will be given ot the end of the
45-minute progran. . .. General
Electric’s “GE House Party” on
‘CBS goes to St. Louis December
2 thrit 6 in comnection with the
Greater Sté Lnu&s FEI'E[E Fair.
Worton Jacobson, partner of the
late Johnnie Weblett, and Jogef Cher-
niavsky. former musical director of
WLW, Cincey, forming a new produc-
tion agency in Chi. . .. Bernard Shaw,
newly arrived WIND, Chicago, sales-
man from Paterson, N, J., gof the
wrong kind of welcome on his arrival
this week. Shaw was slugged and
robbed while$ on l:is way to a client.
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Franchat Tone iz set for the radio
lead in the dramatized, series, Lanny
Budd. Larry Menkin, currently writing
Joan Crawlord’s next starring wvehicle
for Warner Bros,, will geript her radio
show and the Tone series. . . ., Meires
politan Life has contracled for slx
gquarter-hour weskly programs on
KYW, Philadelphia, for 13 weeks, . . .
ABC asking the New Yeork Telephone
Company for the new vehicular tele-
phone service, ABC Chicage news
reporiers are already using the device
in o station wagon. . . . Dave Dolo,
aesistant radio director of Henrl,
Hurst & McDonald ad agency in Chi-
cago, resigned as of Junuary 1.
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Joan and Harry Davis, of When a
Girl Marries, celebrated their seventh
wedding anniversary on the Novem-
ber 28 broadcast. . . . Eddie Cantor
offering %500 in prizes to sports car-
toonists to delermine appearance of
his radio “son.” Damon Runyon and
Bill Stern will help Cantor select
winners. . . . Fifteen WOV stafiers

have become fosler parents of a six=

year-old Belgian girl. . . . Bill Boyd,

who will appear in Macy's annual

Thanksgiving Day parade, will guest

on the Kraft Music Hall same night,
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Mitchell F. Stanley, announcer at
WNAB, Bridgeport, Conn., resigned
to become manager of WWON, new
station at Woonsocket, R. L. . .. Stan
Vainrub, formerly with WJIJD and
WIND, Chicago, has been appointed
program director and manager of the
Miami Beach studios of WEFVL,
Miami Beach, Fla. ... Guy Lombardo
and His Royal Canadians start on
behalf of 1. 5. Army recruiting drive
on Mulual November 25,
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Leslie Scoll, WBYN, Brooklyn, disk
jockey, turning out a column, “My
Month,” for Brooklyn Digesi Magazine.

« =« YTMCA hos gnnounced its second
annual radie script comtest with an
award of 5500 for bast scrip! promol-
ing world peace. . .. Arthur Feldman,
ABC war correspondent, has besn ap-
pointed consullant to the Department
of Slale’s Internalioncal PBroadeasting
Division.
i il h
Cy Newman, WJBW, New Orleans,
named general manager. , . . Joff
Clark, night eclub chirper, begins a
thrice weekly quarter-hour program
for Gleam Shampoo on WNEW, Newr
York, December 3. . ., Under aus-
pices of the St. Louis Board of Edu-
cation, Rush TIughes, disk jockey at
KXOK, St. Louis, conducts a course
in the appreciation of popular musie
in various high schools in that city.
.« » Marty Gliclkman, sports director
of WHN, New York, appointed chair-
man of the sports division of annual
Boy Scout drive.
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Broadeasting industry’s docu-
mentary boolk of its first quarter
centtry will be formally pre-
sewted to President Truman by
Arthur B. Church, president and
founder of KMBC, Kansts Cily,
who sponsored the boolk. Book
wes written by E. P. J. Shurick.»
. « . BEd Brady, former army dair
forces captain, has rejoined the
announcing staff of KOA, Den-
ver. ... ABC commentator Eliner
Davis, effective January 6, will
expand twice weekly co-opera-
tive broadcasts to an across-the-
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Prof. Quiz To Sel
Home Town on Ear

With Holiday Show

NEW YORI, Nov. 23.—Professor
Quiz and ABC are all out to give the
natives of Copake, N. Y., a hamlet
in the Berkshires, a special Thanks-
giving Day turkey, when the net-
worle show will be aired from the
towm the prof (Craig Earl) calls
home.

In order to air the broadcast from
the local Grange Hall, ABC has or-
dered three special lines,
clude a radio line to bring the pro=-
aram 1o ABC master confrol in New
York; a cue channel line between
master confr2! and Copake, and a
direct telephone circuit from Grange
Hall to ABC headguarters in New
York—a distance of 120 miles—iop
show’s director. Reason for the spe-
cial facililies 'is that network lines
intoe WEKIP, web's Poughkeepsie,
N. ¥., afliliate, feed north, and the
special lines are necessary to carry
program south in master conirol in
New Yark for service to the entire
wely, including WEKIP.

The professor, who in 10 years has
amhbled some 150,000 miles and dis-
fributed nearly $250,000 in prizes,
has hired a local band to make the
home-coming a gala affair. When the
broadcast signs off, the Grange Hall
will be converted into a dance hall.
Falling in with the spirit of the af-
fair, the local movie will shut up
shop that night, eliminating the only
opposition to the program.

Prof. Quiz, in addition fo being a
radio celeb to Copakiang, is one of
the town’s =solid citizens. He apervates
a 365-acre dairy farm there and he's
honorary member and former secre-
tary of the loeal Dairy Producers
Co-Operative Association.

board series. . . . Harold Dor-
schug, former television tech-
nician. at CBS, has been ap-
pointed chief engineer of WEEI,
Boston. . . . Ted Oberfelder, as-
sistant director of advertising
and promotion for ABC, off to
Chicago and Minneapolis to hud=-
dle with agency executives.

SOMETHING’S HAPPENING AT KCMO?

There's more to a station thon power—and the new KCMO-built
programs ore keeping right up, in audience response, ds
KCMO towers build toward their 50,000 Walt goall

Programming to catch the eor of Expanding Mid-America will

continue "to happen" at KCMOI1

Notional
Represenlabive:

John E.Peorson Co
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Bople ABC + Kongas Cliy, Mo,
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CAUTIOUS CANUCKS SCAN VIDE(

CBC Decides
On Study at
2-Day Meeting

Montreal and Toronto IMirst

MONTREAL, Que., Nov. 23—Can-
acla finally has decided to enter tele~
vision, but in a most cautious man e
thru the government-owned Canadia.ag
Broadeasting Corporation, Decisioa
to “undertake a study of the pos-
sibilities of introducing radio-tele-
vision in Canada” was taken alter
a two-day meeling of the corporation
ZOVernoxs,

Anouncing thig, CBC Chairman A.
D. Dunton, said:

“The board of governors of ihe
Canadian Broadeasling Corporation
has decided that studies should be
made of the possibilities of establish=
ing publicly-owned television facili-
ties in Montreal and Toronto,

“Included in Lthe study would be
the possibilities of participation in
ithe operations al such cenlers by
others interested in the development
of television in Canada.”

Dunton also declared (hat the move
was the first toward the introduction
of television lo Canacda. Altho the
study of possibilities is Lo be under-
taken shortly, it is not known
when definite action can be expected,

It was learned there have been no
recent applications for television
licenses. Some applications had been
filed with €he CBC in pre-war yeara
when television was congidered in
its infancy. Applications never were
acted upon and since have “died a
natural death.”

One radio official :-.ald one of the
chief reasons Canacda had not at-
tempted to keep up with the United
States and Britain in television de-
velopment was the high cost. It was
felt, the official said, that Canada
could await resulls of experiments
by PBritain and the U. S. before
launching costly work that would
only duplicate what was being done
by the British and Americans. Re-
sults of the British and American
experiments arve now available to the
CBS and a close watch has been kept
on developrments.

FM Parallel

Dunton’s announcement indicated
the policy to be followed in the in-
froduction of television would bhe
sirnilar to that used in introducing
frequency modulafion. In 1944, the
CBC began a study of frequency
modulation in Montireal and Toronto
where early this year FM stations

Wrong Number

NEW YORI, Nov, 23.—Repre-
senlatives of New York Tele-
phone Company, while making
routine check-ups, offer “betier
phone service"” sguibs aimed to
reach company personnel thru
publication in house organs of
offices being checked.

One rep recently
gervice at WOV. Seeking 1o
learn if station published a
house sheet, he asked a young
and serious WOV engineer: “"Do
you have a house organ?”

“This is a small studio,”” an-
swered the engineer. “We just
have a novachord.”
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Sc¢enie Ai-tiSts Seek
20-67% Pay Hike

NEW YORK, Nov. 23.—Scenic Ar-
tisls union is going after a 20 to 67
per cent increase for ifs members
when it enlers negotiations wilth CBS,
NEC and DubMont tele stations for
a contract. Old pacl, in effect two
years wus verbal, but new agreement
is expecled to be on paper,

Union's asking price is $125 week-
ly for journeymen painters, $150 per
week for art directors and $3.75 per
hour for extra workers., Old rates
were 575 and $125 a week and $2.50
per hour respectively.

e

‘went into operation, Besides the two,

FM stations in Montreal the CBC s
fo establish others in Winnipeg and
Vancouver,

Doubts were expressed in informed
circles, however, that the CBC had
an:ftlung immediate for television in
mind, In the first place, it is said,
there are virtually no receiving sels
in Canada and none being made or
immeciately planned by any major
companies.

Aftention was drawn also fo the
last annual report of the CBC where
the corporation’s policy on television
was laid down as one of watchful
waiting and reluctance to be “stam-
peded” into television while dif-
ferences of opinion existed among
major figures in the industry about
the type of eguipment best suited to
the future,
day that this seemed a sensible av-
titude.

"It wouldn't be very i:rugh‘t to sink
a lot of money inlo expensive equip-
ment right now,” it was pointed out,
“to find in a few years that the b1g
boys in the business have got to-
gether and decided fo use another
type of equipment that would leave
ours useless or with wvery limited
scope.” ;
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PHOTOGRAPHERS TO THE STAGE

People of the Theater seek perfection in their art.

Its beautiful women and handsome

men bring vibrant life to the stage, and the photographers’ art seeks to give fullest

expression to this portrayal.

Te do full justice to your picture, however, calls for

photography of uncommon merit, a combination of rare artistry and excellence of
equipment. We have the largest Photography Studio in New York City, especially
designed for the requirements of SHOW PEOPLE. Our large stage can accommodate

100 Artists | .

. ldeal for Orchestras or any large group