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U. S. THRILL ACT YEN ABROAD

N. O. Bookie Ban
Smacks Nitery Biz

NEW ORLEANS, Dec. 21.—Night
spots and other tourist lures in the
Vieux Carre (French Quarter) here
are suffering a slump of as much
as 25 per cent as the result of the
ban on handbooks. Visitors are side-
tracking the famed New Orleans
quarter this year, because they are
denied the privilege of gambling.
Instead, nitery ops lament, tourists
are staying on Canal Street, city’s
‘main drag, and are spending their
dough there.

Mpls. Showbiz Reps
Agree To Tax Boosts
But Fear Heavy Bite

MINNEAPOLIS, Dec. 21.—Reps of
entertainment - amusement biz in
Minneapolis were inclined to go along
with a proposal by Mayor Hubert H.
Humphrey that license fees should be
increased to enable the city to obtain
additional revenue, but were a bit
wary they may be soaked too highly.
This was made clear at a joint meet-
ing of the City Council Ways and
Means Committee and the Licenses,
Health and Hospitals Committee in
City Hall Wednesday (18), which
considered the proposal without tak-
ing immediate action.

Among the mayor’s proposals was
one calling for the increase of the
present $1,100 on-sale license fee to
$2,500 annually Every night club in
the city has such a license.

Charles Davis, executive .secretary
of Minneapolis On-Sale Liquor Deal-
ers’ Association, announced his org
favors a “reasonable increase” but
urged that there be a raise for all
types.

Thomas Vennum, attorney for the
coin machine industry, told the com-
mittee ops were willing to pay any
increased cost for service to license
holders, but urged aldermen to re-
member the industry already is
heavily taxed.

ThorJohnson,Native
‘Batoneer, to Yacant
CincyLonghairBerth

CINCINNATI, Dec. 21.—Another
American-born batoneer got a berth
with a major symphony ork this week
when Thor Johnson, 34-year-old Wis=
. consin-born protege of Serge Kous-
sevitsky and former conductor at the
Juilliard School of Music, New York,
took over the podium of the Cincin-
nati Symphony, replacing the Eng-
lish maestro, Eugene Goossens.

Goossens resigned this year to take
the helm of the Sydney Symphony in
Australia. Johnson fronted the first
longhair ork in the army during the
war. He is the second native-born
conductor to head a major symphony.
The other is Karl Kreuger, of the
Detroit Symphony.

N.Y.League Protests-

To- ICC Over Rail
Rates Due January 1

NEW YORK, Dec. 21.—League of
New York Theaters has filed a formal
protest with the Interstate Commerce
Commission over the new railroad
rates. Group will now participate in
a hearing in Washington before rates
go into effect.

League’s greatest gripe concerns
ruling going into effect on January
1 on the Southern Pacific Railroad
which forces producers to buy 150
tickets to secure special trains to
move troupes and baggage. Present
requirement is the purchase of 100
tickets. Unless this ruling is
changed, it will mean that cities in
Southern Pacific territory (San Fran-
cisco, Los Angeles, San Antonio, etc.)
will not get legit shows.

League has also turned down a ree
quest by some producers- that it al-
low money to be collected for the
March of Dimes from theater audi-
ences by passing a box around.
Money can be collected by placing
boxes in lobbies for contributions,

Benny and Air Cast
To Do Frisco Vaude

NEW YORK, Dec. 21.—Jack Benny
will probably do a week at the
Golden Gate Theater, San Francisco,
starting February 5. Originally date
was set aside for Betty Hutton. Pic-
ture shooting sked, however, killed
that.

With Benny w111 go Mary Living=-
ston, Rochester, Phill Harris and
Dennis Day. Deal will probably call
for straight split from the first dollar.

Runyon Returns

NEW YORK, Dec. 21.—The
late Damon Runyon, familiar
and noted figure on the Stem,
who died December 10, re-
turned to his beloved Broadway
early Wednesday (18) when his

ashes were scattered over
Times Square by his friend,
Capt. Eddie Rickenbacker,

Eastern Airlines prexy, in ac=-
cordance with the late scrib-
bler’s last wishes.

Plane, which contained
Damon Runyon Jr. and his wife,
circled Times Square, scattered
the ashes, then flew over Wood-
lawn Cemetery where Runyon’s
first wife, Ellen, is buried and
over the Statue of Liberty and
banked in salute to both places.

Henie To Nab 300G
In Detroit Stand

DETROIT, Dec. 21.—Sonja Henie
1947 Ice Revue at the Olympia Sta-
dium grossed $144,000 during the
week ending Thursday (19), with an
attenda/nce of 71,000 people. Show
enjoyed sell-out on week-end with
the Monday show eliminated to give
the cast a rest. Figure topped the
$134,000 grossed during the preced-
ing week, when the show lost Sun-
day night due to a scheduled hockey
game.

Cumulative total of the Detroit en~
gagement which winds up tonight
is a $278,000 gross up thru Wednes-
day night, with an attendance of
164,000. Show will go well over
the $300,000 figure with last three
nights virtual sell-outs.in advance,
said show’s general manager, William
H. Burke,
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Ships, Dough
Still Hurdles;
Reps All Set

Plenty of Dates in Sight

By Jim McHugh

NEW YORK, Dec. 21.—Continental
bookers, anxious for an influx of
talent, have been soliciting help from
local agents with such regularity that
a revival in the interna-
tional booking of acts,
on a scale reminiscent of
the biz done prior to
World War I, is in the
offing.

Interest and demand
by the foreign agents
have been backed up by
profered bookings and
assurance of plenty of money with
which to pay off. Net result is that
agents here are set to reap a harvest
from shuttling acts across the At
lantic. Size of the operation will be
contingent upon the future availabil-
ity of transportation and the revenue
levies acts may have to face in the
foreign lands. Last wrinkle is in the
process of being ironed out and the
more optimistic agents predict a fer-
tile field within a year.

Interest displayed so far has had
a spontaneous. growth, but the pros-
pect of big dough has goosed the pro-
posed traffic in acts into second gear
ratio, with plenty of paper work al-

ready accomplished. Prepped for a
ground-floor entry is the George A.
Hamid office with the establishment
of a new international booking sec-
tion under the direction of Herman
Blumenfeld, firm member and an
oldster in the business with a first
hand knowledge of the European
mart,

Blllbnard

Payoff in U. S. Dollars

Most attractive phase of the for-
eign offers centers around the pay-off,
(See Europe Dangles on page 44)

Loot Lads Still Pine
For Miami Gambling

MIAMI, Dec. 21.—Gambling is still
one of the unsettled questions of the
hour, with The Miami Herald con-
tinuing to keep pounding with fea-
ture writers. A shake-up is rumored
due in the sheriff’s office, with the
chief deputy already out, due to dis-
agreement over enforcement policy.

City cops are on the watch and the
green light expected for the holi-
day season by local spots fails to
shine. City Manager R. C. Danner
insists there will be none, but the
wise ‘boys are still hopeful.

Broward County area, which take
in Palm Beach, Hollywood and other
niteries over the Dade County line,
_continues a heavy draw, with no
interference.
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Entertainment Biz
Shows Sharp Drop

In Vancouver Spots

VANCOUVER, B. C., Dec. 21.—
Easy money has all but vanished
from the Vancouver scene and the
results are tabulated in cold figures
in the city’s night clubs, restaurants
and theaters.

The figures show the day of the
lavish tip, the after-theater snack,
the crowded night club, and the per-
petual theater queues may well be
numbered. The trend has appreci-
ably cut. revenue in the entertain-
ment and restaurant fields.

Business at one of the city’s lead-
ing night spots has dropped 45 per
cent since the boom years. People
are beginning to be choosy about
entertainment and club owners are
now in a mad scramble-to book big
names and superior quality acts.

People are starting to “shop” for
vaude and flickers. .Saturday the-
ater queues are still in evidence, but
weekday line-ups have dwindled.
Long-hair and symphony entertain-
ment, patronized by the boys and
gals who have more of their share
of the long green than the majority,
is doing capacity still.

High class restaurants report they
are now getting a different class of
customer—people who can always
afford to pay high prices for meals.
The wartime “easy money” customer
has vanished—and with him con-
siderable business. Medium price
lunch counters still do big business
on midday meals, but the after-
theater trade has fallen off badly.

Disk Anti-Intolerance
Tie With Granz Tours

CHICAGO, Dec. 21.—Wax industry
step toward combating racial intol-
erance will be taken by Disk Com-
pany of America, New York record
outfit. Shortly after the first of the
year, Disk will set up a general anti-
intolerance campaign around the ap-
pearances of Norman Granz and his
Jazz at the Philharmonic group in
various cities. i

Conductor of the campaign will be
Martha Gleicher, for the past two
years information consultant for the
Chi Mayor’s Commission on Human
Relations. Miss Gleicher will begin
work for Disk January 13.

Granz’s Jazz at the Philharmonic
work, according to Miss Gleicher, is
an ideal weapon for wedge opener
in intolerance fight. Jazz, she says,
has universal acceptance and is a
field in which racial segregation or
discrimination is least tolerated.

Woven around Granz’s appearances
will be Miss Gleicher’s attempts to
promote democratic tolerance of all
kinds. Youth clubs will be formed,
segregation or discrimination will not
be allowed, and in each city Granz
will make anti-tolerance talks.

Campaign will not be limited to a
tie-in with Granz’s appearance. Miss
Gleicher, for Disk, will regularly send
out anti-intolerance publicity and
will work closely with -education,
youth and labor organizations.

N. Y. Gets 83.29% of USO
Quota; Drive To Continue

NEW YORK, Dec. 21.—Drive for
New York’s share of the national
$19,000,000 USO goal will continue
for six more weeks, it has been an-
nounced. Altho the national cam-
paign has officially closed, it was de=-
cided to continue the local drive since
collections had reached only 83.2 per
cent of the $2.750,000 New York
quota.

At the final luncheon held Ilast
week, one ad agency, N, W. Aver &
Son; one indie percolator, WMCA,
and the RKO Corporation received
100, per cent flags for their fund rais-
ing efforts.

More Voices Vs. Intolerance

~LETTERS commenting on Leonard Traube’s editorial in the Decem-

ber 7 issue continue to come in.

Reprints of the editorial

are available.

Here are some of the latest.

Write the editor,

The Billboard, 1564 Broadway, New York 19, N. Y.

D.C.CatholicU.
Theater Proud
It Is Exception

To the Editor:

I read your editorial and heart-
ily agree with your sentiments re
the responsibility of show business
to take a stand against the forces
of intolerance. . .. You have been
hearing about the so-called fact
that no legitimate theater in Wash-
ington admits Negroes because of
the general Jim Crow tradition of
the community. Well, I happen to
be a member of the staff of the
Catholic University Theater, which
not only numbers Negroes in its
audiences, but is proud that it is
one theater to which they may
come in this great capital city of
American democracy. So George
Washington University and its
Lisner Auditorium policy is just
so much hypocrisy.

So far as I know, the presence
of Negroes in our audiences has
never led to any trouble or “inci-
dents” or anything else. I sup-
pose some people have stayed
away; if so, fine. We still have
enough to fill our house each
night. . . . The reason I mention
this is that so many people have
been saying that such a policy of
non-discrimination, no matter how
worthwhile, is impossible in this
city. If it’s impossible, the Uni-
versity Theater has been kidding
itself a long time.

Keep plugging away, will you!

ALAN SCHNEIDER,
Catholic University Theater,
‘Washington.

Broadcaster Sees
Radio as Help In
Fighting Hatreds

To the Editor:

It has been said that we hate
that which we do not understand.
This tenet is readily applicable in
our town.

We are a small radio station in
a small town. Many petty racial
hatreds exist here. Such hatreds
are furthered due to the fact that
colored and white are segregated.
Each group goes’its way, as tho
foreign to one another. 'This
segregation makes for misunder-
standing.

If it is true that we hate that
which we do not understand,
then we are faced with the task
of removing those arbitrary bar-
riers which society has set up.

American radio is in a position
now to aid, or take the lead, in the
removal of these barriers. It has
been a peculiar quality of radio
in this nation . . . to be able to
present educational matters in an
entertaining manner. We can
bedm a message on intolerance in
a Boy Scout quiz program. Our
fight can be more effective than
the slow-reading editorial . .
because it can use the human
voice.

Our job, then, is to bring under-
standing by means of explanation
and education. Only radio can
break these up into easily assimu-
lated pills for presentation to the
masses.

KENNETH H. THORNTON,
Station KXO,
El Centro, Calif.

Attacks South’s
Ostrich Policy

To the Editor:
The position taken in the edi-
torial is one which long needed
saying in an amusement trade
paper.
There are all too many who
think that show business lives in
a world of its own.
Congratulations on your cour-
ageous and outspoken piece. We
have known Southern stations
that deliberately ignored huge race
riots in its primary area.- We have
no doubt in our minds that WSB
(Atlanta) will be attacked by re-
actionaries for its stand. The
support you have given them edi-
torially unquestionably will aid
them and others similarly minded.
ED GREIF,

0 Banner & Greif,
Public Relations,
New York.

No Race, Color
Has Talent Ex,

Says Mus. Exec

To the: Editor:

My sincere congratulations and
thanks for that fine article of
yours on Where Does Show Busi-
ness Stand on Intolerance? It is
most gratifying to know that there
is some intelligent opposition to
the foul hatreds of stupid bigots
who attempt to spread their evil
propaganda thruout our nation.

Being a “mongrel,” myself, ac-
cording to Nazi racial philosophies,
I am peculiarly sensitive to this
form of ignorance. I am always
happy and proud to say that
ASCAP and all show business
have always recognized that tal-
ent is the non-exclusive property
of all human beings, regardless of
race or color. The American en-
tertainment field actually proves
the soundness of the basic con-
cepts of democracy. But we must
do more than set the pace: we
must actively promote democratic
principles thruout the world. Your
good article is part of that fight.

RICHARD F. FROHLICH,

Public Relations Director,

American Society of Composers,

Authors and Publishers,

New York.

Skin Deep Prejudice
To the Editor:

Race hatred is the work of the
devil. The strong get their sup-
port from the weak. Were it not
for the support given America
by colored people, many strong
white men would be weak. “Ne-
groes” are so known by their
“color.” If they could suddenly
thru some miracle become white-
skinned overnight, racial preju-
dices would mostly disappear.

DENVER D. FERGUSON,
President,
Ferguson Bros. Agency, Inc.,
Indianapolis

Voices Accord
To the Editor:

I am heartily in accord with all
that you said in your December
7 issue,

PETE J. VARGAS,
Composer and Arranger,
El Monte, Calif.

Calif. Liquor Board
Cracks Down on 200
Bars Without Food

SAN FRANCISCO, Dec. 21.—About
200 tavern owners in the Oakland-
San Francisco area have been cited
recently under the California Board
of Equalization ruling that bars must
serve enough food to be actually res-
taurants. The crackdown followed
a warning several weeks ago that the
law must be lived up to and that
prosecutions, with possible license
suspensions would follow arrests.

Squawks from hundreds of bars
which havé been coasting along for
years without food have been so loud
that several legislators are ready to
introduce bills when the Legislature
convenes January 6 knocking out the
food provision in the law. However,
the bar-restaurant restriction is in
the State constitution and even tho
the Legislature passed relaxing meas-
ures, they would have to be put on
the ballot for ratification by the peo-
ple. That can’t happen before No-
vember, 1948.

Chi Cites WBBM, Riccardo’s

For Battle on Intolerance

CHICAGO, Dec. 21.—Two awards
for a fight against intolerance and
racial discrimination were made this
week by Chi’s Mayor’s Commission
on Human Relations to showbiz or-
ganizations here.

Showbiz awards were to WBBM
“for its recognition of its social re-
sponsibility as a public instrument
for bettering human relations; for its
publicly announced decision to fight
against all forms of prejudice and
discrimination; and for its many pro-
grams, such as Democracy, U. S. A.,
which have, with intelligence and art
dramatized the meaning of demo-
cratic living together,” and to Ric~
cardo’s Studio Restaurant, “whose
management and staff carry out with
courtesy, conviction and complete
lack of discrimination the motto, ‘all
men of goodwxll are walcome here i
Riccardo’s is a favorite stopping place
for members of all branches of show-
biz here.
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WEBS' 1946 TAKE-193 MILLION

NABnoLobby
Says Miller;
Ducks Law

Other Air Groups Say Ditto

WASHINGTON, Dac. 21.—A major
test of strength and interpretation of
the new Congressional Lobby Regis~
tration Act is seen looming, with
practically all trade and labor groups
in the entertainment biz headed for
spotlight roles. Altho more than 200
“legislative agents” are now listed
for lobbying activity under the new
law which went on the entire enter-
tainment-radio industry, conspicuous-
ly absent from the listings are the
National Association of Broadcasters,
Radio Manufacturers’ Association,
American Federation of Musicians
and American Federation of Radio
Artists.

Biggies like NAB apparently have
no intention of listing “legislative
agents” under the new law, it became
known this week. President Justin
Miller, of NAB, offered the explana-
tion that NAB is “not a lobbying or-
ganization” and that the association
has abolished the job of “legislative
counsel.” The new law, which went
on the books as one of the most im-~
portant segments of the Congressxoﬁ!l
Reorganization Act, requires that all
legislative agents of groups pressur-
ing for or against congressional legis-
lation must record themselves with
the Clerk of the House or Secretary
of the Senate prlor to the con-
gressmnal session in which the ac-
tivity is planned.

Ambiguous Law

New law, marking the broadest
step ever taken by Congress in com-
pelling lobbyists to reveal them-
selves publicly, is regarded as am-
biguous and ineffective because it
fails to establish a specific definition
of what constitutes lobbying and also
because it provides for a number ot
“exceptions.” Viewed as the biggest
loophole is an exception which pre-
cludes the act from affecting any
person “who merely appears before
a committee of the Congress of the
United States in support of or op-
position to legislation.”

Registration under the act so far

(See NAB No Lobby on page 8)

Bilbo Broadcaéis

Seen as Precedent

WASHINGTON, Dec. 21.—Webs
are confident that a precedent has
been established for airing future
Congressional investigation hearings
as a result of the success of Mutual
and CBS getting into the Senate Bilbo
hearing this week, marking first time
such broadcasts have been made.

Hearing excerpts went over a di-
rect line to studios and then put on
wax. Mutual’s transcriptions went
over the network. CBS sent lively
bits over WTOP. Mutual claims the
distinction of having been first to
break the ice by getting into the
hearing.

Method used is seen as setting
model for future arrangements, with
Senator Bilbo’s permission having
been obtained simultaneously with
permission from the Senate War In-
vestigating Committee which is stag-
ing the inquiry.

Network 1946 Sales
NBC $66,738,392
CBS 59,952,670
ABC 40,455,880
MBS 25,920,203
Totals $193,067,145

Projected Web lelmgs for 1946

NEW YORK, Dec. 21.—Herewith, in table form, are projected
1946 time sale figures for the four major national networks. Table
shows this year’s billings, on the basis of estimated takes for Novem-
ber and December, as compared to figures available for 1945. Figures
for NBC are unofficial, but are based on authoritative trade sources.

1945 Sales Change

$64.,429,181 Up $2,309,211
85,724,851 ot 5,772,181 -
40,045.066 Up 409,914
20,637,362 Up 5.282,841

190,837,360 Up 2,229,785

ABC, NBC Bonus Attacked
As Diseriminatory by RWG

NEW YORK, Dec. 21.—Feeling of good will which permeated radio this
Yuletide week was somewhat marred when a hassle over Christmas bonuses
developed between certain theatrical unions and two networks, ABC and
NBC. Situation arose when both webs handed out bonuses but gave none to

employees who were covered by collective bargaining agreements.

Unions

involved included American Federation of Radio Actors; Radio Writers’
Guild; Radio Directors’ Guild and the National Association of Broadcast

Engineers and Technicians.
Christmas gifts were given to those
staffers whose departments were not
unionized. Among those, who, as a
consequence, missed out, were staff
announcers, news writers, program
writers, staff directors and producers,
and engineers and sound effects men.

Result -was that considerable bit-
terness was expressed by employees
of both webs who lost out under this
policy. First official reaction was a
letter of protest, sent to both ABC
and NBC yesterday (20) by the Radio

Writers’ Guild. At least one of the
other unions involved will discussethe
question of possible action at its
Council meeting Monday (23), this
being the Radio Directors’ Guild.

Radio Writers’ Guild letter said, in
part: “ .. Bonuses, or profit sharing
plans. are, to our way of thinking,
extended to employees in recognition
of their contribution to the success of
their companies’ operation. Surely
those members of the RWG employed
by NBC have made their contribu-
tion to the successful operation of the
company.

“One interpretation of this dis-
criminatory action must be that NBC
places a premium on non-unionism
and inversely penalizes those of its
employees who are represented by
the RWG for the purposes of collec~
tive bargaining.”

CBS gave its employees a Christ-
mas bonus, but up to Friday (20)
Mutual had not.

ABC’s and NBC’s actions were parallel lines,

Phillips—Wester Toss
175G Nod to Carlson
In Soap Opera Case

CHICAGO, Dec. 21.—Radio’s long-
est and probably most famous law-
suit—between Irna Phillips, soap
opera writer-producer and Emmons
Carlson over possession of The Guid-
ing Light was finally settled out of
court and strictly on the q. t. Wednes-
day (18). Phillips and Carl Wester,
producer before it went off the air,
finally conceded that Carlson had
the better of the battle and tossed
in the sponge in the form of a cash
settlement.

Settlement, it was learned, was in
the neighborhood of $175,000. Pre-
vious attempt for around $125,000
was refused. Estimated gross on the
show during the past 10 years it has
been aired runs to $1,000,000.

Since inception in 1941 of the
suit against Phillips, writer has come
off second best in numerous court
proceedings. Case at one point
reached the Illinois Supreme Court
which upheld the decision of the
Appelate Court that Carlson was a
partner with Miss Phillips in Light
and was therefore entitled to a part
of the seg’s earnings.

Terms of the settlement are on the
installment plamn.

General Mills, sponsor of Light,
grew tired of the publicity resulting
from the suit and yanked the seg
off the air.

AN IMPORTANT ANNOUNCEMENT!
To Conserve Our Limited Paper Supply

THE JANUARY 4 ISSUE OF

WILL NOT CARRY ADVERTISING

All Regular News, Reviews and Service Features Will Be
Published as Usual

Three Majors
Up; CBS Only
One To Slide

NBC’s Record 6634 Million

NEW YORK, Dec. 21.—Four major
networks, for the year ending Decem-
ber 31, will gross a combined record-
high take of $193,068,000, according
to figures for the full 12 months as
projected by trade
sales toppers. Altho
one of the four major
webs is down for this
year as compared to
last year—this being
CBS — combined 1946
time sales top the 1945
figure by $2,250,000.

Billboard

(o

While sales reports for 1946 will not

be available for some - /eeks, trade
financial wizards opine that the
exact 1946 gross billings will be $193,-
067,145 compared to $190,837,360
for ’45. .

Leading the pack, as usual, is NBC,
with a terrif $66,738,392, this being
based on estimated billings for No-
vember and December of this year.
This puts NBC ahead of its own 45
record, which was $64,429,181, a gain
of $2, 309 211,

While its biz this year shows a
rather sizable decline as against last
year, CBS, of course, is still close to
the top. CBS, it’s estimated, will
finish ’46 with gross time sales of
$59,952,670, a drop of over $5,000,000
when stacked up against its 1945
bookings of $65,724,851.

ABC will manage to show a slight
gain this year, expected total being
$40,455,880. This is around $400,000
over last year, when ABC’s score was
$40,045,966.

Most noticeable hike for this year
will be scored by Mutual, which, de-
spité the loss of part of its juiciest
account, Coca-Cola, will climb more
than $5,000,000 ahead of ’45 when it
tallied $20,637,362. Expected billings
by the Ed Kobak net are given at
$25,920,203.

Trade sales execs believe that
despite growing competition from
printed media, there are strong
chances that national network bill-
ings for 1947 will soar over $200,000,-
000 for the first time in broadcast-
ing’s history.

Earl May Diés; Pioneer

In Farm Service Radio
SHENANDOAH, Ia., Dec. 21.—
Earl E. May, 58, who became an in-
stitution in the Midwest rural area
by selling seeds over the radio, died
at St. Mary’s Hospital in Duluth,
Minn., December 18. May estab-
lished the Earl E. May Seed Com-
pany at Shenandoah in 1918 and in
1925 established KMA, over which
he sold his products. He became one
of the outstanding radio personalities
in the rural field. He pioneered
many innovations in the early days
of radio.

During the depths of the depres-
sion in 1933, he used his radio sta-
tion to broadcast messages of opti-
mism and during the run on the
banks, took to the air to encourage
listeners to purchase thru the mails
by check. When the banks reopened
he had over $47,000 in checks from
purchasers.
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AFRA'S WHOPPING VICTORY

Pay Hike, Cast C—redits,

Rehearsal Cut89 Cancel ' BOSTON, Dec. 21.—Yankee Net-

Rights Among Points Won

Union Wins 20% Sustaining Boost; Indie Pacts Pend

NEW YORK, Dec. 21.—Additional facts ascertained this week by The
Billboard in connection with the new commercial code gained by the
American Federation of Radio Artists after weeks of negotiations, reveal
beyond any doubt that the negotiations wound up giving the union a
terrific victory. AFRA apparently gained virtually every major objective
it sought when contract talks were first opened, with the result that not
only have the radio thesps obtained a satisfactory unfair station clause
and a basic 20 per cent commercial pay hike, but they also succeeded in

H’wood AFRA Empowers Nat’l

getting terrific improvements in
working conditions all along the line.
Some of these also have the effect of
boosting the air performers’ pay.

Meanwhile, settlement of the sus-
taining network AFRA code appears
imminent. This matter is primarily
in the hands of the Chicago and Los
Angeles AFRA locals, which are
meeting over the week-end to decide
whether to accept the networks’ last
counter proposals. New York local
met this week,-but deferred any ac-
tion pending word from Chi and L. A.
Reason was that had New York ac-
cepted the webs' offer the other two
locals would have been put on the
spot. As it is, Chi and L. A. will de-
cide not only on the network sus-
taining pact, but on regional deals as
well. Latter do not bear on New
York AFRA members.

Sustaining Boost

Authoritative reports have it that
the web deal offers AFRA a 20 per
cent basic pay raise for sustaining
work and staffers. This is conditional
on a decrease in rehearsal hours. If
present rehearsal time is allowed,
thén actors are to get a 25 per cent
boost.

Insofar as the commercial code is

(See AFRA GAINS on page 13)

Business Men Fight
Hubbard for KSTP

ST. PAUL, Dec. 21.—A fight over
controling interest in KSTP, 50-kw.
NBC affiliate in the Twin Cities, has
developed with a St. Paul-Minne-
apolis group of business men filing
a bid application with the FCC in
Washington.

Stanley E. Hubbard, president and
manager of the station, who owns 25
per cent of the stock, several months
ago filed to acquire the remaining 75
per cent held by two estates. Hub-
bard is being financed by Aviation
Corporation of America. His bid
for the 75 per cent is $825,000. In
exchange for financial help, he gave
AVCO an option to buy this stock
for $1,200,000 after six months but
within seven months.

Warren E. Burger, spokesman for
the Twin Citie§ group, said the lo-
calites oppose control of the station
by people outside the area it serves.
Group has entered an indentical bid.
Burger termed Hubbard's option to
AVOC as “irrevocable.”

If the Twin Cities group is success-
ful in its bid, it will name William F.
Johns Sr., Twin Cities resident for
more than 20 years and now living
in Chicago, as general manager of the
station. Johns is a former general
manager of The St. Paul Dispatch
and former president of WICN in
the Twin Cities. ABC outlet.

Yankee Net Starts
New Pubserv Deal

work has inaugurated a new public
service venture, Yankee Network In-
stitute, to function as a separate
entity devoted to advancing New
England art, science, law, medicine,
social welfare and education. In-

stitute will co-operate with net's 24,

member stations and will work with
the New England Committe on Radio
in Education, the League of Adult
Education, the American Bar As-
sociation and with areas, schools and
colleges.

New institute teed off with a pro-
gram under ABA auspices December
14 and already has a pubserv series
lined up for future airing.

Board To Take Any

Action in

Pact Negotiations‘With Nets

HOLLYWOOD, Dec. 21. — Local
members of American Federation of
Radio Artists last night authorized
AFRA’s national board to take any

action deemed necessary (including
strike) to bring a succesful con-
clusion to current contract negotia-
tion with the networks. Board was
given the green light at a special
meeting last night after membership
was informed of the counter pro=-
posals made by the webs. Issues
aired at this session covered regional
and commercial agreements, staff an-
nouncers for the four net stations
and a review of the sound effects
artist problem.

It was the sound men issue that
brought the flare-up to the floor.
Sound boys met privately Thursday
night (19) and unanimously agreed
to oppose accepting web’s offer of a
30 per cent pay boost. When their
rejection proposal was, presented at
last night's meeting, sound effects
men hoped membership would sup-

ort them by turning back net’s offer.
nstead, body voted to leave every-
thing up to the national board and
agreed to abide by its decision.

General feeling amongst sound men
is that AFRA has let them down.
Effect makers originally asked for
(1) pay parity with other sound ef-
fects artists; (2) national uniform
contract covering all sound men; (3)
that they be paid per commercial
program in addition to salary. None
of these three points was achieved,
altho Coast sounders were granted
a 30 per cent pay hike while their
New York cohorts got a 25 per cent
boost. Lads here feel it’s not the
money they want but the principle of
national ‘parity. Also, New York’s
rates range from $65 to $101 per
week, while L. A. lads. get from $63
to $85. 'Tops at CBS here is $75 per
week, while Mutual Don Lee pays
the most in town, with $85 as its
top figure. While fighting for na-
tional parity. sound men here even
lack parity in their own town. Boys
are also irritated since national
board, during negotiation, dropped
question of commercial fees without
the consent or knowledge of local
sound men.

Men feel that 30 per cent boost
sounds good on the surface.but, since
they have not received any raises for
the past 10 years, web grants are

insufficient. Question of commercial
fees also is a touchy issue. Altho
accepting extra coin for working
commercial segs has’been outlawed
by the nets, it continues on an under-
table basis. Lads would like to bring
it out in the open. NBC had circu-
lated letter among ad agencies in-
forming them not to pay sound men
special fees and warned that any
effect creator accepting such fees
would be fired. CBS has stated that
special fees are against its policy,
yet artist and producers who have
gotten to know certain sound effects
men: request their services and
continue to grease their palms with
greenbacks to retain the sound men
they want.

Mesters Challenge
FCC’s WOV Ruling

WASHINGTON, Dec. 21.—Govern-
ment and trade l_egalists are waiting
with high interest a ruling by a
three-judge statutory court, which,
Thursday (19) heard oral argu-
ment in a challenge by Murray
and Meyer Mester against the
Federal Communications Com-
mission’s denial of transfer of Sta-
tion WOV, New York, by .Arde
Bulova to the Mesters. Court ruling
is expected to establish an important
precedent thru interpretation of
FCC’s power on transfer cases under
the Communications Act.

At the one-day proceedings in New
York, Attorney Phillip J. Hennessy
Jr., of Washington, argued the Mester
brothers plaint ground that the com-
mish overstepped its authority in
making its findings on “moral”
grounds. Hennessy accused the FCC
of acting “arbitrarily and capricious-
ly” in singling out the Mesters’ appli-
cation for.denial. He insisted that
FCC’s charge that the brothers are
not morally qualified to operate a
station, with transfer price set at
$300,000. ‘

Legalists here point out that a vic-
tory for the Mesters would make “a
big dent” in the authority of FCC, not
only in transfer cases, but also in
handling license renewals and or-
iginal applications.

ChiAFRAPact
Figured To Be
Signed Pronto

Amicable Negotiations Noted

CHICAGO, Dec. 21.—After more
than a week of negotiations, local
AFRA and network stations have not
yet come to complete agreement on a
new contract. Negotiations have gone

-on amicably, however, and are ex-
pected to be entered into again Mon-
day for remaining points at issue..

AFRA membership itself is not in
complete agreement on some of the
points remaining to be negotiated or
that have already been negotiated.
Meeting last night (20) local execs
of the union, headed by Ray Jones,
presented the membership with pro-
posed contract stipulations. Objec=--
tion was voiced by the membership
to two points.

New contract here would go in ef-
fect only when general net contract
ironed out in New York is signed.
Agreement was also reached on main-
taining the stipulation here under
which staff announcers -are allowed
to do 12 15-minute commercial pro-
grams without being paid for them
aBbve their base salary. AFRA
wanted to eliminate that clause and
have an arrangement whereby an an-
nouncer received extra pay each time
he did a commercial.

Agreement was also reached that
basic commercial staff announcer sal-
ary will be $108.90 instead of $90 per
week.

Line Disagreement Issue

Two points of disagreement still
persist. One is over AFRA’s demand
that the sustaining announcer classi-
fication be eliminated, and that all
announcers be given commercial sal-
ary. Present sustaining salary is $66
per week. Other point of disagree-
ment is the demand by the four net-
work stations here that all 50,000-
watt stations be given the same type
of contracts. Reason for this is that
network stations don’t want WCFL
and WJJD to have a financial advan-
tage when they have their power
upped to 50,000 watts in the near fu-
ture. Both stations have already been
given FCC okay on power increases.
Net stations here are 50,000-watters.

Altho sound effects men negotia-
tions won’t be entered into until
Monday (23), it is expected-that in
this classification some of AFRA’s
toughest demands will be made. Rea~
son for this is that AFRA will try to
get for its sound effects members as
much as possible in order to stave
off an expected attempt by NABET
to organize them here.

WJR Names Wismer
Assistant to Prexy

DETROIT, Dec. 21.—Harry Wis-
mer, ace sportscaster and for four
years sports director of American
Broadcasting Company, today was
appointed to post of assistant to the
president of WJR, Detroit, starting
January 1. ‘The announcement was
made by G. A. Richards, prexy of
WJIR, WGAR (Cleveland) and KMPC
(Los Angeles). Wismer will keep
his job with ABC.
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FCC Issues 26
More AM CP’s

WASHINGTON, Dec. 21.—A siz-
able batch of new standard broad-
cast stations will go on the air as
a result of the Federal Communica-
tions Commission’s flood of grants
this week issuing more than half
of 26 new construction permits for
thousand-watters or over. Thirteen
grants went to applicants for 1,000-
watters, two for 5,000 watters and
the rest for' 250-watters. Winners
of the 5,000-watters were: Manacopa

Broadcasters, Inc., Phoenix, Ariz.,
and Eugene E. Stone, Florence,
S. C.

CP’s for 1,000-watt stations went
to Herbert L. Wilson, Rutland, Vt.;
Valley Broadcasting Company, Stock=-
ton, Calif.; Eastern Shore Broadcast-
ing Company, Preston, Md.; North
Montana Broadcasting Company,
Havre, Mont.; Josh L. Horen, Rocky
Mount, N. C.; Kinston Broadcasting
Company, Kinston, N. C.; The Bing-
hamton Broadcasters, ‘
N. Y.; Illinois Alten Broadcasting
Company, Alton, Ill.; WCPZ Broad-
casting Company, Beaumont, Tex.;
Lawrence Broadcasting Company,

Lawrence, Mass.! Fred H. Whitley,.

Kannapolis, N. C.; Washington Coun-
ty Broadcasting Corporation, John-
son City, Tenn.

FCC also granted 28 FM construc-
tion permits, three Class A and 25
Class- B stations.

LaGuardia-MBS Deal
Tips Tough Situash
For Liberal Gabbers

NEW YORK, Dec. 21, — Deal
set Thursday (19) which shifts form=
er New York .Mayor Fiorella H. La-
Guardia to Mutual as a commentator
starting January 4 is being taken as
a tip-off in the trade that “liberal”
analysts are out of luck insofar as
getting big business sponsors is con-
cerned. LaGuardia, now on ABC, will
be co-operatively sponsored as a
Mutual speiler.

Trade points to the fact that not
only was LaGuardia unable to hold
Liberty magazine as an ABC sponsor,
but to the fact that Frank Kingdon
has been dropped by WOR and that
Bill Gailmor, once an ABC gabber,

also wound up off the network air.-

It is claimed that because such left-
of-center commentators represent
views opposing those held by most
corporate bigwigs, the latter refuse
- to bankroll them, since to do so would
be to support their own severe critics.
When LaGuardia was airing for
Liberty, for example, many big
league advertisers protested to the
magazine.

LaGuardia will have the 7:45 p.m.
Saturday night slot -on Mutual, with
WOR moving its Answer Man to
make room. TUnderstood that Ed
Kobak, who made the deal with
Morris Novik, the Flower’s radio rep,
increased the percentage split over
that usually paid by MBS to its co-op
features. Basic deal is said to keep
LaGuardia with a $1,000 weekly
minimum, as on ABC, with the take
going to a possible $100,000 as spon-
sors sign. It is believed that many
local accounts do not share the
opinions held by larger business firms
and that the ex-mayor’s prestige will
be a valuable draw for regional or
local advertisers.

{

WNEB Takes the Air

WORCESTER, Mass.,, Dec. 21.—
WNEB, this city’s only indie and
fourth station, preemed Monday
(16). Highlight of first day was a
Meet the Staff show, during which
station personnel was introduced to
listeners. Percolator is on a 19-
hour day, an hour longer than the
other three stations.

Onesy, Twosy

NEW YORK, Dec. 21.—Anent
the recent competition between
the abacus and a modern adding
machine—which the abacus won
—trade talk is that with Mutual
going to 383 affiliates soon, Ed
Kobak will need one or both
counting machines to count
noses. One observer noted, “It's
gotta be that. How far can you
count on your fingers and toes?”

Binghamton, "

Goodman Ace, Literateur

NEW YORK, Dec. 21.—First CBS
staffer to take over Of Men and
Books will be Goodman Ace, CBS
comedy program boss, who, January
4, will review Bob Hope’s So This Is
Peace. Web has revamped its policy,

and instead of using one regular out-
side reviewer, will call on its own
personnel to review books in their
respective fields.

Chi Gets “Ladies,”
“Rumpus” and Newie

CHICAGO, Dec. 21.—Decision to
move the Johnny Olsen ABC Ladies

Be Seated show from New York to
Chi was made Thursday (19), in a
meeting between Quaker Qats and
LaRoche & Ellis, ad agency. It was
originally intended to move the seg
January 6, but complications aris-
ing out of talent contracts made in
New York force postponement. La=
dies is now skedded for the Midwest
the latter part of February or early
March. ABC is lining up one of the
city’s theaters for permanent airing
and either the Eighth Street or Civic
Theater will be rented. Another
ABC Olsen show, Rumpus Room, is
also slated to move with the emsee
to Chi at the same time Ladies treks
westward. X

ABC’s Central Division also is add-
ing an aud participation seg, featur-
ing Tommy Bartlett as emsee. Show
replaces Tommy Riggs and Betty
Lou. Bartlett starts December 23.

Radio Execs’ Wives
In Sponsors Role

NEW YORK, Dec. 21.—Unusual sit-
uation whereby the wives of radio
executives themselves have become-
sponsors—or ‘“‘sponsorettes” has re-
sulted from a business venture en-
tered into recently by Georgia Weil
and Adele Ronson. Mrs. Weil is the
wife of Horace Namm, of the Namm
Ad Agency. .

Gals teamed up some months ago
to organize Georgeadele Company. a
mail order outfit. Their first item
was a plastic thermometer. After
venturing into printed media, distaff
side went into radio in a fairly big
way, buying time on WOV, of course;
WNAX, Yankton, S. D.; KMA,
Shenandoah, Ia., WIBW, Topeka;
WCOP, Boston; WAAT, Jersey City;
KOAM, Pittsburg, Kan.; WCKY,
Cincinnati, and WJJD, Chicago.
They’re doing okay, too.

Business is placed thru Namm’s
Ad Agency, n'abch.

~

BASIC MUTUAL

A COWLES STATION

WOEL

“THE VOICE OF WASHINGTON"

Represented nationally by
INC.

THE KATZ AGENCY,

It’s been like Christmas all year long at WOL. Local advertisers have
been filling the WOL stocking with choice new business in a steady stream,
January to December.

For example:

In (zne summer month alone, local sponsors placed 57 quarter hours
per week of NEW business on WOL — all on a 52-week bhasis.

29 quarter hours a week.

market in the country.

In early autumn, Washington’s largest department store hroke precedem
to place on WOL the first radio advertising in the store’s historv.

In October, after 12 consecutive years on another Washington station.
the National Brewing Company switched to WOL exclusivelv, sponsoring

Matter of fact, Washington’s three largest buyers of program time are
all on WOL—uwo on WOL exélusively. That’s hecause 5000-watt WOI,
is getting results in one of the nation’s top ten markets, at hase rates

lower than those of any station of commparahle power in any comparable

National advertisers, no less astute than Washington sponsors, may find
that playing Santa to WOL is the surest way to fill their own stockings,

Ask Katz to point out our chimney to you!
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| Canadian Daily Raps U. S.
- Radio for Offensive Advs

MONTREAL, Dec. 21.—Radio in Canada was given a thoro blasting this
week in a'front page story of The Montreal Gazette in which the entire set-up
of government and private stations was reviewed. Interference by American
stations and their “cheap’ programs also came in for a good wallop. Gazette’s
story, in part, said: “An appalling overcrowding of the entertainment ether
and excessive advertising has made selective radio listening an exaspera-

|

luck with local stations.
this situation, which is likely to be
much worse before it gets better, the
Canadian system of a limited public
control over broadcasting and the
most wide-open American system,
where close co-operation between
broadcasters and ddvertisers has re-

- duced the Federal Communications

Commission almost to the status of a
rubber stamp.

“Chairman A. D. Dunton, of the
CBC board of governors, frankly ad-
mits things are bad, and that so far
as overcrowding of the longwave
bands is concerned about all Cana-
dians can do is hope that U. S. au-
thorities will respegt the Havana Pact
and ' exercise some restraint on the
issuance of new station licenses.

Excessive Advertising

“But the Canadian authorities can

do something about excessive adver-
tising over the radio, and Mr. Dun-
ton says that is continually being
done. The CBC chairman goes fur-
ther, and asserts that despite criti-
cism of the CBC networks to the ef-
fect that they were accepting too
much advertising, too much commer=-
cial sponsoring, the fact is the ag-
gregate of advertising revenue of the
independent or privately owned sta-
tions in Canada in a year is more
than five times that of CBC. And
his officers have stated that in a year
CBC has refused about $500,000
worth of proffered advertising reve-
nue. .
“If Canadians who listen in on
American stations are offended by the
mounting wave of advertising talk,
they have obviously one good remedy
and that is to switch to Canadian sta-
tions, where they are not likely to get
as much of a blast about an almost
countless list of products whose qual-
ities are commended by every kind
of rhetorical stratagem.

“There is another and much more
serious objection to listening to
American broadcasts, and that is
what has got to be an almost im-
possibility of getting any station
clearly. Since the end of the war
nearly 400 new station licenses have
been granted at Washington by FCC.
And the result is that on any given
band an Ottawa listener will find sta-
tions so crowded that even with a
highly efficient radio, it is exceed-

_ingly difficult to get a program of

whatever length without annoying
interference.

“CBC officials, commenting on this
condition, which they well know, ad-
mit that about the best hope for
Canadians is to be patient and wait
for frequency modulation (FM) which
will, to a large extent, remedy this
trouble. The defect in this solution,
however, is that FM will restrict the
holder of a receiving license to local
listening.

Rap Mark Woods

“The Town Hall Forum in New
York this week was devoted to a
frank discussion of radio broadcast-
ing, with special reefrence to the ad-
vertising fever. Prominent on the
platform were FCC Commissioner

Durr, and the head of the American.

Broadcasting * Company
Woods).

“The ABC head could see little
.wrong with broadcasting, an attitude
common amongst operators of radio
stations all over the continent, and
he contended thta the American radio
way of doing things was the best in
the world, that more people listened

,(Mark

“tion and has forced those who like to pick their programs to trust to their
CBS has for some time been deeply exercised over

Flint, Mich., Station
Bought by Trendle;
NBC Affiliation Due

DETROIT, Dec. 21.—George W.
Trendle and H. Allen Campbell, for-
mer active directors of King-Trendle
Broadcasting Corporation which was
sold to ABC last August for a much
debated $3,650,000, are coming back
into the station operation field with
a station in Flint, Mich., on January
15. Station is WFLM, but is under-
going a change in name to WTCB
for Trendle-Campbell Broadcasting
and will become an NBC affiliate.

Trendle and Campbell, also re-
cently acquired complete ownership
of the syndicated features, The Lone
Ranger, The Green Hornet, and The
Challenge of the Yukon, purchasing
the Ranger-Hornet stock held by
John W. King and Howard Pierce,
former King-Trendle stockholders.
King and Pierce retired from active
radio activity some years ago, but
had large stock holdings in the King-
Trendle Corporation and in the Lone
Ranger, Inc.

WFLM, or the future WTCB, is as-
signed 1,000 watt day and 500 watt
night power. It will become an NBC
affiliate.

Trendle~-Campbell venture may ex-
pand into a good size net operation.
There is considerable speculation in
Detroit radio circles on the new NBC
affiliation. Channel difficulties of De-
troit’s 5,000 watt NBC outlet are said
to prevent it from effectively cover-
ing a wide Michigan area. A num-
ber of Michigan cities and attractive
markets do not have local NBC af-
filiates. Area seems ripe for organ-
ization by somebody who can estab-
lish stations providing effective cov-
erage. Campbell stated that he and
Trendle would probably file applica=-
tion for other stations in Michigan.

Trendle and Campbell also plan
large scale development in television
and FM. Headquarters for the new
corporation are located in the Stroh
Building, Detroit.

Hastings Renews Whodunit

NEW YORK, Dec. 21.—ABC’s
whodunit, I Deal in Crime, sponsored
by Hastings Manufacturing has been
renewed. At the same time, com-
pany dropped sponsorship of its
MBS program, Michael Shayne, an=-
other mystery show. Handled thru
Keeling Ad Agency, Indianapolis.
Originally both shows were slated
to fold.

to American programs than to any
other.

“What goes on in FCC at Wash-
ington and in the powerful, privately
owned broadcasting systems in the
United States is of vital concern to
Canada because of their dominating
position on this continent, because
the air knows no boundary line, be=~
cause all the important stations in
the U. S. reach to every part of this
country.

“Some who have given this vital
problem some thought incline to the
view that study of a much more ef-
fective system of international polic-
ing of broadcasting might be re-
ferred to UNESCO, an important
branch of UNO.”

Horatio Alger!

NEW YORK, Dec. 21.—Ap-
pointment of Joe Moran as a
Young & Rubicam vice-presi-
dent this week drew comment in
the trade that it completed a
typical Horatio Alger type of
success saga. Moran was hired
as a writer by Young & Rubi-
cam when things were rough for
him. He came to the agency’s at-
tention thru a New York yarn
which detailed how, during the
depression, he had turned his
writing talent to entering letter,
limerick and similar contests,
copping enough dough to sup-
port his family. Agency was so
impressed that he was put to
work in its radio department.
Now he’s a veepee.

Cincy College of Music G.ets
Authority To Give Degrees

CINCINNATI, Dec. 21.—Authori-
zation to College of Music of Cin-
cinnati to confer a Bachelor of Fine
Arts in radio education degree has
been granted to the university by
the State of Ohio Department of Edu-
cation.

CMC managing executive is Fred
Smith, ex-WLW station director and
former radio ed of Time. Originator
of school’'s radio department is
Uberto T. Neely, CMC alumnus and
ex-WLW staff member. More than
100 students are enrolled.

NAB NO LOBBY
(Continued from page 5)

has resulted in the listing of agents
for such well-known organizations
as Chamber of Commerce of United
States, National Association of Manu-
facturers, National Association of
Real Estate Boards and Townsend
‘National Recovery Plan. Among
labor groups, the American’ Federa-
tion of Labor and Congress of In-
dustrial Organizations are repre-
sented.

The act calls for registration of
“any person who shall engage him-
self for pay or for any consideration
for the purpose of attempting to in-
fluence the passage or defeat of any
legislation by the Congress of the
United States. Each registrant is re-
quired to report in detail and under
oath the amount he received and
spends in carrying on his work and
the purpose of all expenditures. The
report is required between the first
and 10th day of each calendar quar-
ter. Penalty for violation is a maxi-
mum fine of $5,000 or year’s im-
prisonment or both.

Some congressmen are already dis-
cussing the prospect of a showdown
on the meaning of the new law and
clarification of its scope so that the
registry lists may be increased vastly.

‘principal stockholder of San

L. A. Showbiz
Radio Group
Hit as “Red”

HOLLYWOOD, Dec. 21.—Federal
Communications Commission’s hear-
ings on four applications fighting for
the one available AM outlet in this
area temporarily closed on a politi-
cal note this week, when State Sen-
ator Jack Tenney opposed the Hol-
lywood Community Radio Group,
Inc.,, one of the applicants, accusing
it of being a “Communist” front org.
Hearings will be reopened February
5. Four are vying for the license
for a 5 k.w. daytime, only stand-
ard station filling the 1540 frequency.
In addition to Hollywood Community
Radio Group, applicants include San
Gabriel Broadcasting Company,
Huntington Broadcasting Company
and Coast Radio Broadcasting Cor-
poration.

Community group lists news com-
mentator Alvin Wilder as prexy and
includes among its stockholders actor
John Garfield; author Abraham
Lincoln Polonsky, now writing for
Paramount Pictures; scribe Sam
Moore, Great Gildersleeve; thesp
George Coulouris and Cal Kuhl, ra-
dio producer, among other showbiz
personalties. Group closely tailored
its outline for proposed operations
to the Blue Book pattern. Org tes-
tified it' would devote considerable
time to experimental programing and
discussion of controversial issues. Fi-
nancial statement gave $90,000 as
capital, plus $60,000 to be raised.

Politics flared high when Tenney,
who heads the California Legislative
Committee on Un-American Activi-
ties, protested the application. Ten-
ney said “most of its backers are
Communists or members of Commu-
nist Front prganizations.” Tenney’s
testimony brought vigorous protests
from the Hollywood Community Ra=-
dio Group.

Herbert Herzenberg testified as the
abriel
Valley Broadcasting Company. Her-
zenberg, affiliated with the Califor-
nia State Department of Vehicles,
asked that station be granted to
serve the San Gabriel Valley area
and be located in Monrovia. He
stated San Gabriel area needs local
service, at present not available via
Los Angeles’ 16 outlets. Testimony
on behalf of Huntington Broadcast-
ing Company was presented by Leon
Wysatycki, who holds 60 per cent
of firm’s stock. Wysatycki, formerly
affiliated with WEXL (Royal Oak,
Mich.), was recently granted a con-~
struction permit for an outlet in
Lackawanna, N. Y. He asked that
the 1540 frequency be turned over
to Huntington Park, L. A. suburb,
claiming Huntington advertisers can-
not afford to pay high L. A. rates.
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ACK PARR, former G.I. comic, has
been set for a long-term contract
with Camel Cigarettes, in a deal
handled thru Tom Luckenbill, vee-
pee and radio boss of the William
Esty Agency. Parr guested on the
Vaughn Monroe Camel show on CBS
Saturday (21), repeats next week
(28) and January 11 and goes on a
regular basis in February after filling
Coast commitments. Bea Little will
be the January 4 Camel guester.
Parr’s deal is said to be for six years.
B3 B B

WINS, New York, after the first of

the year will usher in a series of new

platter shows and live studio pro-

grams in move to hypo station biz.

« « » Paul W, White, former director of

news for CBS., appointed special radio

news research consultant for a limit-

ed period for Associated Press radio

news.
* * L

MBS head flack, Jim Obryon, has

lined up a leggy gal 1947 calendar
featuring MBS actresses with credit
lines for local station plugs. Some
25,000 have already been distributed.
. . . Phil Davis renewed as musical
director of Hires Sunday Party show
on WJZ. Seg moves to CBS January
26. . . .

William Morris Agency mar-
keting a new package show, “Re-
ward,” written and produced by
Johnny Esau. Program will be
based on cases taken from files
of Skip Tracer Company, missing
persons finder. . . . Phil Evans,
farm expert for KMBC, Kansas
City, Mo., elected prexy of Kan-
sas City Farmer’s Club,

* * #
DON ROGERS, musical director for

WLAW, Burlington, Mass., has

resumed broadcasts with a six-piece
studio ork. . , . WREN, Lawrence,
Kan., providing downtown shopping
area with Christmas carols. . . . Ben
Hyams, CBS musical commentator,
off for a two-week vacation to Puerto
Rico. . . . Kay Hamilton, WSAI, Cin-
cinnati, fashion commentator, to New
York January 4 on her semi-annual
trip to style centers. ... Donald
O’Connor, juvenile film comedian,
signed as a regular on the Ginny
Simms CBS show. . . . Newest addi-
tion to the WHBC, Canton, O., engi-
neering staff is David Domer.
% % *

John Schen Has Joined the engi.
neering staff of WHBC, Canton, O. ...
Hal Coulter, MBS assistant director of
advertising promotion and research,
due back from Coast this week. . . .
Eddie Cantor’s NBC siation promotion
contest for his sponsor, Pabst Sales
Company, was won by KGNC, Amar-
illo, Tex.

# &

ALTER KANER, WINS, New

York, Hollywood and Broadway
reporter, will do an additional Broad-
way column-of-the-air on WWRL,
Woodsid , N. Y. Kaner during the
war was known as “Tokyo Mose,”
broadcasting a daily platter show for
G.1’s in the Pacific. . . . Paul Jonas,
MBX director of sports, leaves this
week for the Coast. . . . CBS Net-
work of the Americas has added
XETZ, Tezuitlan, Puebla (Mexico)
as an affiliate, bringing total number
of affiliated stations in Central and
South America, Mexico and the Ca~
ribbean to 124. . . . Andy Donnelly
has joined cast of Lora Lawton.

# ® #

John Davis, formerly director
of the University of Tennessee’s
educational programs on WMS,
Nashville, and WBIR, Knoxville,
now at WBT, Charlotte, N.C. ...
Gil Ralston, Procter & Gamble’s
nighttime radio director, on
Coast for look-see at suds outfit’s
radio properties and denying
rumors of radio retrenchment.

# * ®
MERICAN BROADCASTING
COMPANY this week (23) begins

an across-the-board musical variety
sustainer with Tommy Bartlett as

TOO SHORT FOR A HEAD

Camel Cigs Signs Jack Parr,
Ex-G.I.,on Long-Term Contract

with the Cleveland Baseball Clyb for
the broadcast of the Indians’ games.
Under the terms of the contract
WGAR will broadcast a minimum of
120 games of the 154 scheduled. . . .
Winifred Wolfe, Sigmund Miller and
Jack Gordun newly added to script
staff of ABC’s Murder At Midnight.
a ® - »

emsee. A replacement for the Tom-~
my Riggs Show in the 4 p.m. slot,
program will feature Rex Maupin’s
ork and audience participation. Also
featured will be chirper Skip Farrell
and the Honey Dreamers Quintet.

* * *

Dorothy Day. WINS-WLW gal com-
mentator, played hostess at Christmas
party held for Children of United Na-
tions’ Secretariat. . . . Nathan Marks,
former copy editor in NBC's press de-
partment, has opened a book shop in
Greenwich, Conn. . . . Bob Elson
switching from WGN to WBBM, Chi.
cago, with an interview show at Chi
airport called Bob Elson on the Flag-
ships. Program begins January 6 for
Krank Shave Cream. .. . Charles-
Arthur Berthiaume has been appoint-
ed managing director of CHLP, Mon-
treal. . . . Tommy Velotta, director of
news and special events for ABC
leaves Saturday (28) for New Orleans
to confer with members of the New
Orleans Mid-Winter Sports Associa-
tion and supervise ABC’s broadcast of
the Sugar Bowl game. He'll return to
New York January 3.

# * #

CHARLES HENRY, Young & Rubi-
cam West Coast producer, has
been appointed producer of the Vox
Pop program. , . . William Randall
Downs, CBS news, and Rosalind
Gerson, script writer for WCBS’s
Margaret Arlen series, married De-
cember 18. . . . Edward T. Sullivan
takes over WCOP’s (Boston) conti=-
nuity post in addition to his scripting
duties for same station.
* * *

Bing Crosby is sponsoring a na-
tional $10,000 professional-ama-
teur golf tournament to be played
for the Sister Kenny Foundation
in January. . . . Ernest Tannen,
leaving job as WSAP program
director to take same post at
WGAY, Silver Springs, Md. . ..
Jack Guinan, former army cap-
tain, returned to announcing staff
of WKBW, Buffalo.

* * *

BT, CHARLOTTE, CBS o0.-0.,
sent out a hefty promotion
piece, an album of folk songs re-
corded by some of its own talent, acts
including Arthur Smith and the
Crackerjacks, Swanee River Boys,
Larry Walker, Johnson Family, Fred
Kirby and the Briarhoppers with
Whitey Hogan. Bob Covington, Jack
Cowden and Payton Auxford handled
the proniotion.
® # #

William Shirer renewed on CBS and

not dropped as reported, by J. B. Wil.

liams, renewal effective January 3.

Ezra Stone and Jackie Kelk, Aldrich

Family leads, touring nine cities for

the National Foundation for Infantile

Paralysis, starting January 17.
* ® ®

RICK LAFALCE, publicity director
of WWDC, has been appointed by
Washington Board of Commissioners
to do publicity for “March of Dimes”
and “Mile of Dimes” campaign, Jan=
uary 15 to 31, for donations to Infan=
tile Paralysis Fund. . . . Pierson W.
Underwood, Washington musician
and music researcher, has been ap-
pointed music director of capital’s
new WQQW. . .. National Association
of Broadcasters has announced three
additional industry committees, Free-

President Truman will be guest of
Radio Correspondents’ Association,
at their annual radio dinner February
1, in the Statler Hotel. . . . Albert
Warner, WOL-Mutual news chief
pinch-hitting for Cecil Brown, now
recovering from an operation, finishes
his three-week stint Friday (27).
* * *

HAL DAVIS, Kenyon & Eckhart

radio flack, writing children’s
platter column for PM. . . . Jean
Sablon sent 250 Hudnut lipsticks to
radio eds thruout the country and
requested that they send samples of
their (or their wives’) favorite lip-
stick color on cleansing tissue. . . .
Benny Goodman back on Coast for
Mobilgas stint, readying plans for a
concert tour.
% * L]

John Hoagland, assistant manager
of ABC’s program sales' department,
resigned to join Robert W. Orr Assack
ates, newly organized ad agency, as
radio director.

% * *
OLUMBIA PICTURES this winter
will do a film serial based on
ABC’s Jack Armstrong series. . . .
Morey Amsterdam may do a new
comedy series on WOR-MBS. ... Tom
Bronson, former news editor of
WRRN, Warren, O, has joined WTOD,
Toledo, in the same capacity. ... Bob
Green, former CBS staffer, has
joined ABC'’s script staff as a writer.

Wallace Rigby has joined the
Dancer-Fitzgerald-Sample office in
Chicago as account executive to han-
dle the Dreft account. ... Perham C.
Nahl appointed associate director of
research for Needham, Louis & Bror=
by in Chicago.

& % 5

CBS press staffer Phil Sterling’s
script, Report on Brotherhood, per-
formed Christmas Eve on WMCA's
New World a-Comin’. Story uses the
Christmas theme to survey the cur-
rent status of human relations. . . .
B. T. Babitt, starting. January 13, will
sponsor a Monday-thru-Friday dra-
matic serial on the full CBS web in the
10:45-11 a.m. slot. Show, which will
originate in New York. set by Duane
Jones Agency. . . . Safeway Stores,
Inc,, Oakland, Calif., thru Ruthrauff
& Ryan, will bankroll @ Monday-thru-
Friday dramatic serial, starting Janu-
ary 27, in the 3.3:15 p.m. slot over 32
CBS stations, including nine Midwest,
13 Mountain and 10 Pacific. KNX, Los
Angeles, wili oriqi:ate. .

MURIEL REGER, pianist-composer,

new musical director of WBCC,
Bethesda, Md. . . . WGAR, Cleve-~
land, has signed a three-year contract

Jane Tifany Wagner, NBC director
of home economics, re-elected radio
‘chairman for the United Council of
Church Women. . . . Walter Gorman,
formerly with ABC, signed by Kenyon
& Eckhardt ad agency as director of
Kellogg’s Hollywood Story on ABC.

* * *

ALAN SANDS, scripter for the Korn
Kobblers to be auditioned and
waxed by the Bernard J. Proctor ra=-
dio office. . . . Henry Cassidy, NBC’s
European news chief, elected prexy
of the Anglo-American Press Associa=
tion in Paris.

Lou Brooks, formerly of WATR,
Waterbury, Conn., has joined an-
nouncing staff of WONS, Hartford,
Conn.

* * *

Tom Brooks resumed his pre-war
job as radio editor of The New York
Journal-American last week, after a
year as makeup and assistant news
editor. He'll handle all phases of J-A
radio activities, including deals with
varfous New York stations. Brooks
was a navy commander during the

war.
* ] *

BRET MORRISON, radio’s Shadow,

composing the score for a musi-
cal show based on the housing short-
age. It’s tentatively titled Hi, Sweet.
... James F. Clancy, sales promotion
manager of WTIC, Hartford, Conn.,
\ has retired. . . . Burl Ives, star of
Philco’s MBS program, has been
asked by the Library of Congress to
record a series of 12 ballads based
on the history of the U. S.

* * *

On the Swing Side, second in series
of WOR's showcase, For Your Ap-
proval, aired recently, has two
agencies interested. Program is @~
musical comedy half-hour stint fea-
turing teen.agers, Roger Sullivan and
Susan Thorne, interviewing music
celebs. Show is owned by Dave Niles,
WEVD, New York, spieler. . .. H.
Quenton Cox, manager of KGW, Port.
land, Ore., named by Pacific Coast
broadcasters to represent Eighth Dis.
trict of NBC's stations planning and
advisory con;‘mlttee*.

OE MOONEY QUARTET guests on
Hunt Stromberg’s MBS program
December 26. . . . Elsie Robie, French
Canadian singer, slated for own show.
... « New book, Let the Chips Fall, by
Lew Lauria, is another alleged expose
of inside radio. . . . Vince Dempsey,
ABC scripter, transferred to web’s
newsroom. . . .C. Burt Oliver, head of
Foote, Cone & Belding’s Hollywood
office, in New York to attend meeting
of BMB directors.

AT AN ro-
® s-(\“c'coﬁ‘o\‘"\

‘:ﬁ‘ Ve
0

dom of Radio, Music Advisory and . e

Research. Carl Burkland, WTOP, is
chairman of Research. NAB's new
assistant treasurer is Everett E. Rev-
ercomb, formerly an auditor with the
association. Donald S. Farver fills
the vacant auditing position. . . .
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FCC Asks Webs for Blue
Book Data as NAB Plans
Renewed Battle Vs. Policy

San Francisco Board Mecting To Ponder Anti-FCC Pitch

WASHINGTON, Dec. 21.—National Association of Broadcasters is
priming its guns anew for a Blue Book attack at its annual board meeting
in San Francisco, January 5-7. This time, however, the explosions may be
muffled by closed doors, with repercussions delayed until after Congress
goes into action on the issue. Board is expected to consider a resolution
reiterating the association’s stand against the FCC’s Blue Book powers,
and in all likelihood the board will throw its support behind President

Justin Miller’s recent recommendations for specific amendments to the’

l{TTlME TALENT COST INDEX

Based on “FIRST SIXTEEN” HOOPERATINGS for Evening

=

tn the absence of continuous data
takes the lilberty of projecting tel
total urban popuiation.

Programs and the “FIRST THREE” Sunday Afternoon Segs.

on non-telephone home listenership, The Biilboard
h h based radlo di 5 to

communications act to wipe out the
FCC’s power to rule on program con-
tent and to liquidate FCC’s authority
to weigh renewals except thru court
challenge of “automatic” renewals.

Miller is leading the NAB fight
against the Blue Book more vigorous-
1y than ever before, incidental to Re-
publican preparations for crack-
down legislation. At the same time,
stations are known to be getting
Miller’s advice quietly to record their
hostility to Blue Book provisions
“for record purposes” in filing prom=-
jse-and-performance data as required
by FCC in application renewals.
Miller, in a press conference here this
week (25), pointed out that stations
are getting such advice.

“] am saying,” declared Miller,
“what I have said since the commis-
sion first came out with the Blue
Book — merely that the stations
should make known their resentment
against usurpation of powers. that
threaten free speech.” At least two
stations have gone even further by
stating in their renewal application
records that they have reduced the
amount of sustaining program time in
ratio to an increase in commercials.
In both cases, it was learned, FCC
issued renewal grants.

However, FCC itself is knocking
down any notion that it is back
(See FCC ASKS WEBS on page 14)
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That ASCAP,
NAB Friction

Is Here Again

WASHINGTON, Dec. 21.—Signs of
new friction between broadcasters
and ASCAP were seen here in a let-
ter received this week by President
Justin Miller, of the National . Asso-
ciation of Broadcasters, from Karl
Koerper, veepee and managing di-
rector of KXMBC, Kansas City, Mo,,
complaining about ASCAP “attempt-
ing to plague us.” Possible action
by NAB is viewed in the decision
by Miller to have the letter pub-
lished in current “NAB Reports” with
a request to all broadcasters “to
send to NAB similar information on
music licensing arrangements.”

Koerper’s letter cited his station’s
experiences with ASCAP subsequent
to the station’s notifying ASCAP
“that we were going on a per-pro-
gram basis effective November 1.”
Koerper stated that at the time of
this notification, the station had an
ASCAP license for a Saturday night
show on a fee basis of $60 a year,
renewable automatically. Xoerper
stated that shortly after he had served
notice, ASCAP canceled the agree-
ment for the show, Brush Creek Fol-
lies, and proposed a flat fee of $10
per show or $520 a year. Koerper
said that a check-up revealed that
ASCAP fees varied from $2.50 per
show to $60 yearly.

Koerper declared that a complaint
was then filed with ASCAP charg-
ing that the fee fixed for KMBC was
“discriminatory.” | ASCAP answered
saying that the $10-per-performance
fee “is now applicable to this type
of show and any licenses now in
effect at a lesser rate have been
set up .for cancellation.” “The sta=-
tions we contacted,” Koerper wrote
Miller, “with one exception, were
operating under recent licenses which
indicates that ASCAP’s statement to
us is not true.”

Koerper added that ASCAP “is
now checking on our personal ap-
pearances in this area and insisting
on performance licenses where our
acts appear even tho the shows are
handled by other parties and other
acts are engaged to appear with
ours.”

Si-En-Tif-Ik Products Tries
Air With Neblett’s *Story”

CHICAGO, Dec. 21.—Si-En-Tif-Ik
Products Company, Chi, is trying out
radio for the first time by sponsoring
Johnny Neblett’s So the Story Goes
over WSIH, Indianapolis. Series be-
gan last Sunday.

Davis Fisher Kayne Agency, of
Chi, is handling company’s radio ac-
counts and hopes to go nationwide
soon. Agency is readying two or
three package jobs and is planning on
a video show. '

Vol. 18 No. 22E (Report December 15, 1948)
° Length
Program and Cost Per
Sponsor, Weeks Cost 1,00
Agency, Hooper- to o Talent Per Urban
Net. & 8tat. rating Date Opposition Cost Point Llisteners
EDGAR BERGEN 29.7 Yhe, N. 8, P——ABC $20,000 $ 673.40 $ .72
Standard Brands 400 Adv. of 8am Spade—
Chase & Sanborn CcBS "
Coffes N. 8. P—MBS
J. W. T., NBC 144
FIBBER McGEE 27.8 '2hr, N.S8. P.—ABC $10,500 877.70 .
& MOLLY 466 Hollywood Players—O0BS $
8. C. Johnson & N. 8. P~—MBS
8on, Inc.
Floor Wax
N. L. & B,
NBC 143
FRED ALLEN 27.6 2he, N, 8. P~—ABC - $18,500 $ 670.29 O
8tandard Brands 602 Crime Doctor—OBS
Yenderleaf Tea & Parker ' Pen News—CBS
Shefford Cheese 8pecial ‘ Investigator—
J.W.T., NBC 144 MBS
JACK BENNY** 274 Y:hr. Drew Pearson—ABO $22,500 $ 821147 .
American Tob. Co. 663 Monday Morning Head- a
Lucky 8trike ilnes—ABC
F.-0. & B. Gene Autry—OBS
NBC 164 N. 8. P.—MBS
BOB HOPE 266 'Y:hr. N. 8, P—ABC $20,000 $ 754.72 K3
Pepsodent Div. 370 N. 8. P.—CB8
Lover Bros. Upton Close—MA—MBS
Varlous Products ’
F. C. & B,
NBC 129
RED SKELTON 23.5 Ya he, N. 8. P.—ABC $ 9,500 $ 404.26 $ .47
B. & W. Tob. Corp. 208 N. 8. P—CBOC o =
Raleighs N. 8. P.—MBS
R.M. 5., NBC 146 :
i
WALTER 23.3 Y% hr. Hiidegardo—CBS $ 6,000 $ 257.5% $ .30
WINCHELL** 729 Exploring the Unknown==
Andrew Jergens Co. MBS
Jergens Lotlon Manhattan Merry-Go- i
Robert Orr, ABC 195 Round—NBC
RADIO THEATER 23.0 1 hr. N. 8. P—ABC $16,000 $ 6066.68 $ .78
Lever Bros. B57 Qabriel Heatter—MBS
Lux 8oap & Flakes Telephone Hour—NBC
J.W.T.,, CBS 148 Borge-Goodman Shows=—
NBC
SOREEN GUILD 223 Y% he, Doctors Talk It Over— $10,000 $ 448.43 $ 53
PLAYERS 276 AB .
Lady Esther N. 8. P-—MBS8
Blow, GBS 149 Contented Programe—
NBC
AMOS 'N°” ANDY 21.8 >hr, N. 8. P.—ABC $ 9,000 $ 416.87 .
Lever Bros. 673 Vox Pop—CBS
Rinso Gabrlel Heatter—MBS
R. & R., NBC 148
BANDWAGON 21.0 Yz hr, N. 8. P.—ABC $12,500 $ 596.24 .
F. W. Fitch Co. 684 Bliondle—CBS
Varlous Products v N. 8, P.-—MBS
L. W. R, NBC 154
MR, D. A. 194 2he, Pot o° Gold—ABC $ 6,800 $ 366.02 $ .43
Bristol-Myers Co. 283 Ford Show:Dinah 8hore
Vitalis & —CBS
8al Hepatica N. 8. P—MBS
D. C. & 5., NBC 132
GREAT 18.0 Vs hr. Fishing & Hunting Club § 6,600 $ 361.11 9 .40
GILDERSLEEVE 228 —ABC
Kraft Foods Co. Dr. Christian-—CBS
Kraft Mayonnalse Johns-Manviile News—=
N. L. & B., NBC 125 CBS8
Gabrlel Heatter—MBS
SUSPENSE 47.0 1% hr. Lum & Abner—ABC $ 6,000 $ 362.94 *
Roma Wine 105 Monitor Views the
Roma Wines News—ABC
Blow, CBS 83 N. 8. P.—MBS
Aldrich Family-—NBGC
BURNS & ALLEN 16.8 UALLS N. 8. P—ABC $12,500 $ 744.06 5 .83
QGeneral Foods 196 F. B. ). In Peace & War
Maxwell House Coffee —CB8
B. & B., NBC 140 Joanséwlanvlllo Nows=—
B8
N. 8. P.—MBS8 [ 8unday Afternoon
THE SHADOW 1.8 %;hr.  Darts for Dough—ABOC .
Carey 8alt Co. 14 Family Hour—CBS $ 2500 3 221.24
Mcdunkin N. 8. P.—NBOC
Dei., Lack. & West.
R. & R.
George Barer Co.e
Meyerhoff MBS 212
ONE MAN'S 10.? Y. he. Samuel Pettengill-—ABC $ 4,500 $ 448.54 $ 57
FAMILY 702 N. Y. Phitharmonic—
Standard Brands B8
Floischmann’s Yeast Crimes of Carelessness——
& Royal Desserts MBS .
J. W. T., NBC 144
COUNTERSPY 8.8 Y.hr. Hoagy Carmichael 8ings $ 8,600 $ 87634 8§ .43
Universal Match_Co.- 238 —OBS8
8chutter Candy Div. Willlam L, 8hire—CBS
8., & 8., ABC 1983 Quick as a Flash-——MBS
N. 8. P.—NBC
**Includes second broadcast on Pacific Coast. CH—Computed Hooperating.

*Insufficlent data.
N. 8. P.——No 8ponsored Program. MA—Moving Average..

L. & M.—Lennen & Mitchell. F., G. & B.—Foote, Cone & Belding. V. & R.——Young & Rublcam.
W, & L.—Warwlck & Legler. & C.—Wilillams & Cleary., L. W. R. . W. Ramsey.
J. W. T.—J. Walter Thompson. McK. & A.—McKeo & Albright. R. & R.—Ruthrauff & Ryan.
D. ¢. & 8.—Doherty, Clifford & Shepfield. 8. & 8.—Schwimmer & Scott. R. W, & C.—Roche,
Wiliiams & Cleary. A. M. & W.—Audrey, Moore & Wallace. W. H. W.—Wililam H. Woelintraub.
McC.-E.—McCann-Erickson. P. & R.—Pedlar & Ryan. D. F
N. L. & B.—Needham, Lewls & Brorby. R. M. 8.—Russel M.

. F. 8.-—Dancer-Fitzgerald-S8ample.
8eceds. B. & B.——Benton & Bowles.

as against 10.8 last report, 10.1 a year ago. Average evening sets.
81.9 a year ago. Average availiable homes Is
Number of sponsored hours is 70 as agalnst

Average audlence rating Is 10.7,
in-use reported are 83.8, as against 32.8 last report,
80.8 as against 80.1 last report, 80.1 a year ago.
7114 last report, 793 a year ago.
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WOR To Drop ‘Uncle Dow’ Daily
Show, Thus Ending a Radio Saga

NEW YORK, Dec. 21.—Shortly after the first of the year, WOR is ex-
pected to eliminate its long-broadcast daily strip featuring Uncle Don (Don
Carney), reducing the kid spieler to two half hours weekly, one being his

present comic reading session.

Program execs see in this move the end

of a notable radio saga and radio feature. Carney has been on WOR about
20 years and until comparatively recently was one of its biggest draws.
At one time, he was its No. 1 attraction, tossing out a line of moppetcorn

Carney was on the air daily and kids went

for his sponsors’ pro