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PA’s Back Fields’
Doubling From

B’way to Circus

NEW YORK, March 8.—The New
York press agents’ chapter of the As-
sociation of Theatrical Press Agents
and Managers petitioned the govern-
ing board of the parent body Thurs-
day (6) to permit Bill Fields, Broad-
way flack, to work with the Ringling
Bros. and Barnum & Bailey press
staff while continuing to handle pub-
licity for the legit shows, Joan of
Lorraine and Street Scene. A ruling

. _may be forthcoming after the next
meeting of the eight-man board
Thursday (13).

Action stems from the following
resolution passed by the board in
(See N. Y. PA’S BACK on page 47)

‘Brigadoon’ Advance
A Socko $500.000

NEW YORK, March 8.—Cheryl
Crawford’s production of Brigadoon
will preem on the Stem next.Thurs-
day with close to $500,000 in its sock
from advance tix sales, something of
a record take for a show opening
without a name. Seven Lively Arts
hit the street with a larger advance,
but had the benefit of Beatrice Lillie,
Bert Lahr, Benny Goodman and other
creators of b.o. magic in the cast, as
well as a $6 top.

Brigadoon comes in at a $4.80 top
with 175G from 31 theater parties al-
ready banked. Show, boasting a cast
of 66, cost $175,000 to produce, a low
for this type of musical this season.
Since Miss Crawford has kept the nut
on the show very low—about 23G in
the Ziegfield Theater, a house which
can gross $40,000, she stands to pay
off the production cost in about 11
weeks,

TOP AD AGENCY SCORE]

High .Scoférs
AndHow They
Get That Way

Blow by Blow by CPS-Hoop

By Joe Csida

NEW YORK, March 8.— Dancer-
Fitzgerald-Sample’s 28 (count ’em)
programs piled up enough Hoope-
rating points to win for the agency
first place in the daytime line-up,
fifth in the evening scoring and top
position in the full week (all day
and nighttime segs) of the first ra-
dio-advertising agency tabulation of
its kind ever published.

Tab creates a charmed circle of
the air-ad business, showing the 10
(See HIGH SCORERS on page 9)

Excise Tax To Continue;

Local Tax Bills Bust All Over From Confab

‘WASHINGTON, March 8.—Die is
now finally cast for indefinite exten-
sion of entertainment excises, with
the bill having gone to the White
House Friday (7) following quick
Senate concurrence in the House-
passed legislation. The high war-
time rates on admissions. and other
entertainment taxes are expected to
continue at least another year and
maybe longer despite rumblings of
protest among some congressmen.

It is seen likely that an effort to
effect a roll back in enterfainment
excises will be revived late in the
year when foes of the record-high
excise rates will call upon Congress
to at least specify a date for the
tapering off. Under the existing law,
the high war rates will continue as
long as Congress does nothing to
amend or repeal the act. Truman is
expected to apply his signature with-
in a few days. .

Dewey Asks State Tax

NEW YORK, March 8.—Howls
from the Stem greeted proposals this
week by Gov. Thomas E. Dewey in
Albany that further taxes be slapped
on showbiz to cover educational ex-
penses thruout the State and bolster
municipal coffers. Proposal seeks to
milk Stem showbiz of almost $15,~
000,000 in admission taxes by imposi-
tion of a 5 per cent tax on all theater
ducats. Tax does not apply to sport-
ing events. A further bite, which
would amount to nearly $4,000,000,
is sought by Dewey from levies on
retail liquor licenses and meals cost-
ing over $1. This would hit niteries,
too.

These gouges apply to New York
City. In smaller communities thru-
out the State, Dewey seeks {0 impose

the liquor license and meal taxes,
admission taxes and a $10 bite per
machine on vending machines. In
addition, in cities of 100,000-1,000,000,
hotels would charge 5 per cent
more on rooms renting at $2 and
up. Qut-State taxes, Dewey esti=-
(See EXCISE TAX on page 34)

Laurel and Hardy
London Booking

Advance Sellout

LONDON, March 8.—Stan Laurel
and Oliver Hardy date at the Pal-
ladium is a sellout even before the
film comics open Monday (10). With-
in 48 hours of their announced com-
ing, the Palladium received 120,000
ticket orders, enough to fill house to
the rafters for two weeks, Team has
agreed to extend date to three weeks.

Moss Empires, Litd., owners of
the theater, are said to have netted
about $402,000 (100,000 pounds)
from booking so far. Comics already
have played Moss houses in New-
castle and Liverpool. Other vaude
shops in main cities would be willing
to ditch prior commitments if they
could get pair, but team has pic
skeds lined up and so will not troupe
after London date.

Bill in which comics headline is
backed up by another sock Yank act,
Bunny and Marilyn Hightower, the
top dance act here today. Billy Cot-
ton’s band may be added. Moss Em-
pires is understood to be wooing other
big Yank show names in the hopes of
keeping to b.-o. bubbling.

0ARD

Miss Truman May
Follow Air Debut

With Some Disks

NEW YORK, March 8.—Colora-
tura Margaret Truman’s pro debut as
soloist with Detroit Symphony over
ABC next Sunday (16) may lead to
a career on wax as well as ether.
Henry R. Reichhold, whose Musical
Digest mag is sponsoring the bow, is
Vox Record Company biggie, and
Stem is half expecting that he’ll croon
a siren song to lure DPresident’s
daughter to cut platters.

Miss Truman’s intro to the public
is getting, fanfare accorded few.
When Detroit date (originally sched-
uled March 9 but deferred the last
minute) was announced, it wasn’t
the sponsor, the symphony or even
the web that flashed the news. Bulle-
tin came straight from the White
House. And it’s from Pennsylvania

(See MISS TRUMAN on page 33)

Copyright Pact With
Latin Nations Rups
On Reef for a Year

CHICAGO, March 8.—Efforts to
sign a copyright treaty between the
U. S. and South Ametican counfries
were delayed here last week when
the American Bar Association’s house
of delegates decided to withhold a
vote for another year on whether to
accept the treaty. A stalemate has
been reached between the ABA’s in-
ternational section which consists of
legal experts who favor acceptance
of the paper, and the copyrights sec-
tion, which turned thumbs down on
the pact, the ABA’s central board de-
cided to hold the matter in abeyance
for another year while both sections
attempt to work out an agreement.

The treaty has already been
okayed by reps of the S. A. coun-

tries and U. S. State Department, but 4 ;

awaits passage by the Senate beto:
it becomes legal. Senate gnorm 11
(See Latin Copyright® on Glge 33)

|, listeners’ good will, suit says.

POK

Trade’s. Take

Boys - 20 Mil

4 Spots Sked 1,837

NEW YORK, March 8.—Somewhere
between $14,500,000 and $20,500,000
is due to be picked up by all phases
of showbiz during 1947 from the
spending of approximately 1,500,000
delegates to 1,837 conventions in the
country’s four leading conclave cen-
ters: Chicago, New York, Atlantic
City and Los Angeles. Most con-
vention bureaus gauge each dele-
gate’s spending potential at between
$100 and $150 during a confab, so
1947’s over-all spending should range
from $150,000,000 to $225,000,000.

Of this amount, 7% or 8 per cent
falls into the tills of theaters, movies,
niteries, bars, fairs, parks and other
extra-convention entertainment. This
year’s figures for such a take should
be from $11,750,000 to $18,000,000.
In addition, there is another possible
$2,500,000 due to be picked up by
showbiz for talent costs for acts and
music used to entertain delegates
during luncheons, banquets, etc. ~Add
all the takes together and they total
betwéen $14,500,000 and $20,500,000
for the year. ’

About 70 Per Cent Use Talent

Since talent bookers, such as the
Abner Greshler office here, estimate
that about 70 per cent of conventions
use talent, there should be work for
about 8,000 acts. The average con=-
vention uses six acts a show, with or
without production. numbers and
scenery, and confabbers divvy up be=-
between $1,000 and $40,000 for en-
tertainment costs.

Dough paid out does not depend on.

the size of the convention; often the
small conclaves pay out more than
the large ones.
mate the cost per convention, since
some confabs use entertainment for

as long as three days, a different :

show each day.

This comes high. Others may use
only one show. But, in general, 10

(See Conventions Fatten on page 4)

Bites Sponsor.

CHICAGO, March 8.—KFNF,
indie station in:Shenphdoah, Ia.,
set a radio prededent last week
when it sued injsuperior court
here to recover $8,000 it says it
paid to listeners who com-
plained they ste duped by a
“Station client’s| false advertis-
ing.

Defefidant, the Sherzan Com-
pany, unavailable for comment
this week, plugged sale of nylons
over KFNF last July, suit says.
Charles Wendt, station attorney,
charges listeners reported flood-

t ing company with orders but re-
c%\{\?d no nylons. Frank Stubbs,
KPFNF prexy, paid off to keep

/
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It is difficult to esti- .



"with only 450 meetings held
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Conventions Fatten Showbiz

Pokes From 14 to 20 Mil;
70% of Conclaves Use Talent

Four Cities Schedule 1,837 Confabs

\ (Continued from page 3)
percenters predict a top year for
1947, the best since pre-war days.
However, since price of acts has gone
up as much as 100 per cent since 1941,
cost of shows is greater and so this
year’s take may not be as high as in
past years. But it will be a good
year they say.

Chi bookers, while looking for a
boom season, are a little chary of
predicting anything wvery definite,
and would even be inclined to look
for a drop this year from 1946 figures
(822 conventions and 522,000 dele-
gates), which, they say, bids a record
year. But even if the totals drop,
1947 will be a better than good year
for talent.

N. Y. Figures on 550 Confabs

A breakdown of the picture by
cities reveals that New York, second
most pop conclave mecca (Chi still
remains the mation’s No. 1 spot) is
figuring on about 550 confabs this
year, with an attendance of some
300,000 delegates who are certain to
divvy up between $30,000,000 and
$52,500,000. N. Y.s bureau figures
individual spending this year hovers
between $150 and $175 per person,
rather than the other cities’ figure
which runs between $50 and $150.
Showbiz bite of this juicy ‘melon
should yield anywhere from $2,500,-
888 plus talent costs of around $500 -

This is the first really good year
Néw York has had since 1940. 'The
last pedtetime year, 1941, was poor,
ere.
Both 1945 and 1946 were difficult
years because of wartime travel bans
and the housing shortage. The war
years saw convention biz dwindle
to nothin‘g. This year’s figure ap-
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. area had only 26 conventions.

proaches 1940’s 600 confabs, which,
however, did not meet 1939’s record
of 700 meetings. That year, it will
be recalled, New York had a World’s
Fair as a lure to conventioneers.

Peak convention months here are
September and October, tho January,
1947, did okay with 60 conclaves.
Bureau looks for 1948 to beat 1947’s
figures.

Atlantic City Faces Lush Season

Atlantic City, convention favorite,
is facing a good year in 1947, with
some 230 meetings set, a dozen of
them having between 12,000 and 15,
000 delegates each. In all, bureau
figures between 200,000-250,000 visi-
tors and showbiz looks good for at
least $1,500,000 or more from -these
meetings. However, unlike: New
York, this is not a top year, com-
pared with pre-war years. Last
year the city was host to 25 gather-
ings, and considered it the biggest
year in almost a decade. Both 1939
and 1940 were off years and the war
put the clamps on any conventioneer-
ing at all when all hotels were com=
mandeered to house trainees, patients
and vets. In 1939 only 150 conven-
tions were inked, while 1940’s figure
lay between 150 and 200.

Altho the top convention spot, Chi,
will play host to 1,000 conventions
this year—an all-time high for any
one year—attendance at the conven-
tions will be lower than in previous
years when there were less gather-
ings. Only about 800,000 delegates
are expected, but they will fling an
estimated $6,000,000 into showbiz
coffers, to say nothmg of an approxi-
mate $500,000 to $1,000,000 in talent
costs for confab shows. Figuring on
$100 per delegate, spending potential
this year is $80,000,000.

Figures for Chi’s pre-war conven-
tion years show that 1939 had 721
meetings attended by 1,200,000; 1940
hit 830 confabs, with 1,000,800 at-
tending, and 1941, despite war
threats, pulled in 803 conventions
and 906,100 delegates. .

Lush Spending Potential

Los Angeles, which has mush-
roomed as a big industrial center
during the war, is expected to swing

 into a convention boom this year. To

date some 87 confabs, 48 of which are
major national conventions, are
racked up, with many more expected
before the year’s end. Last year,
These
figures are for L. A. proper, while
Hollywood, Long Beach, Santa Moni-
ca and other communities in this far-
flung metropolis, should add con-
siderably to the final total. Delegates
figured around 135,125 have a spend-
ing potential this year of $13,500,000,
of which showbiz should get more
than $1,000,000.

An idea of the growing importance
of L. A. as a convention~center can
be seen from figures in pre-war
years. In 1939, L. A. proper at-
tracted 54,501 delegates, who spent
approximately‘ $2,180,000. Next
year, 74,930 conventioneers fore-

- gathered and shelled out an estimated

$3,000,000. In 1941, the figure jumped
to 79, 000 and the spendmg to $3,-
300, 000.
Room Secarcity a Problem

JIn each city there is only one
complaint—inadeguate hotel accom-
modation for large delegations.
re the housing situation nearer to
al pre-war standards, each city
boasting of a far greater
£ delegates, and possibly

ber

Let’Em Howl!

NEW ORLEANS, March 8.—
. The newly erected Joy Theater
here believes it has licked the
problem of yowling infants in
theaters. House has erected a
glass-enclosed, sound-proof
room with 15 seats, where the -
fond momma can watch the
show, while junior exercises his
lungs without upsetting the rest
of the house. Sound from screen
is plped into compartment,
which is situated in the rear of
the house.

St. Joe Box Office
At Pre-War Levels

ST. JOSEPH, Mo., March 8.—Box
office on live talent attractions in
St. Joseph is running at just about
the pre-war level, according to Ber-
nard Witt Jr., partner in Lance-Witt
Presentations here. Witt said, how-
ever, that his impresario firm has
trimmed guarantees for all types of
productions.

Witt, who has been promoting
shows and dances here for eight
years, formed the firm of Lance-Witt
January 1 with Max E. Lance. 1t is
Lance’s first venture into promotion.

For this season firm booked six
musical and legit productions, four
hillbilly outfits (from WIBW, To-
peka, Kan.; KFAB, Lincoln, Neb.;
KMA, Shenandoah, Ia., and KMBC
Kansas Clty, Mo.) and six speclals
includin g Blackstone, Hollywood
%cﬂ:ing Revels and Water Follies of

Carmen Jones did the best business
this season; Life With Father drew
the best legit gross. Still upcoming
are Harlen Hit Parade, March 15;
Johnny Catron .orchestra (dance),
April 1; Blossom Time, April 7;
Therese, April 16; Student Prince,
May 6; Chapel Choir, June 21. Shows
are staged in the city auditorium.

N. Y. Confab Seeks To Aid
Negro in Show Business

NEW YORK, March 8.—Designed
to help the Negro artist in showbiz,
a special conference -sponsored by
top show names has been called for
2 p.m. Sunday (16) at the Murray
Hill Hotel here. Confab will seek to
launch formation of a cultural di-
vision of the National Negro Congress,

under whose auspices the meeting:

will be held.

Among session’s sponsors are
Clarence Derwent, Actors’ Equity
prexy; Cheryl Crawford, Margaret
Webster, Fredric March; William
Schuman, Juilliard School of Music
prexy; Bosley Crowther, pic cric,
The New York Times; Carl Van
Doren and Paul Robeson.

Discussion will center on the prob-
lem of the Negro performer and his
chances in showbiz. Reports on an
NNC survey of all branches of the
trade will be submitted.

even more conventions. Chi blames
lack of hotel space for the drop in
figures as compared with the rise
in gatherings. New York says ditto,
and Atlantic City and L. A. concur.
In all centers the accommodation
problem is being tackled seriously,
and, barring unforeseen happenings,
1948 and the years that follow should
bring - even more and more biz to
these convention meccas.

Figures here give a pretty good
cross-section of conclave Biz and the
take showbiz can expect for 1947.
There are, of course, other main
centers where groups foregather for
annual get-togethers, and with these
unknown figures added in mind,
showbiz looks like it will do hand«
somely in 1947,

Chicago, L. A.
Draw Up Plans
For Civie Auds

CHICAGO, March 8.— Formation
of Chicago’s first theatrical civie
cenfer was one step closer to reality
this week as a result of the purchase

Auditorium Theater and Hotel by
Roosevelt College. Property was the
center of a controversy for the past
several months after Roosevelt Col-
lege bought all but the 52-foot wide
section of the 10-story building on
Michigan Boulevard. With the sale

of a 52-foot section of the famed ,

of this section to the college by at- |

torney Abraham Teitelbaum for

/

$400,000 plans for expansion of the |

college and the theatrical civic cen-
ter it intends to house in the audi-
torium theater can go ahead.
Representatives of the Shuberts, in
an attempt to maintain control of the
legit theater picture here (they own
or control six of Chi’s eight), tried

[

to get the school to lease the theater -

to them. But school execs turned
them down.

HOLLYWOOD, March 8.—Los An~

geles is a step nearer to realizing
its plans for a huge war memorial
auditorium (30,000 seats) and opera
house. Construetion plans and selec-
tion of building sites for Los Angeles’
huge war memorial auditorium
(30,000 seats) and opera house have
been completed. Sponsored by Great-
er Los Angeles Plans, Inc. (GLAP), a
non-profit civic group, project will
cost more than $3,000,000

The auditorium will be constructed
on a 23-acre plot, located between
Third and Fifth streets, Freemont and

Flower streets in downtown Los An-

geles. Opera house will overlook
Lafayette Park, with a 746-foot
frontage on Sixth Street between
Benton Way and Occidental Boule~
vard.

-Most of the property in the above-
named tract has either been already
purchased for the project or is cov-
ered by optlon GLAP’s initial goal of
$3,000,000 is being raised by private
subscnptlon
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NEW SLANT FOR SPOT BIZ

BBDO ‘Orbit’

System Cuts
Power Buys

Slashes “Waste’® Circulation

By Sam Chase

NEW YORK, March 8.—A new
technique in buying time in spot ra-
dio which is regarded as revolution=
ary in that field is being adopted by
Batten, Barton, Durstine & Osborn.
System, being put into effect after
months of experimentation, has been
Iabeled the “orbit” system. Particu-
lar significance is attached to the
switch in spot procedure in view of
the fact that BBDO has been the
top spot placing agency for some
years. Its 1946 spot billings of $10,-
000,000 run to almost twice those of
its nearest competitors.

Basic tenet of “orbit” revolves
around market purchasing power and
buying habits, rather than the here-
tofore standard station coverage
analysis.

Usual spot purchasing methods,
which BBDO officials now claim are
outdated, involve buying spots in
areas where a sponsor is most anx-
ious to build sales and distribution
and are based largely on offering
maximum circulation or consumer
impressions. This 'generally means
buying time on powerhouse stations
in areas of maximum population cen-
ters with highest number of radio
homes.

‘Would Cut “Waste™

“Orbit” plan involves intensive re~
search to eliminate a large per-
centage of this circulation labeled
as “waste.” BBDO believes its sys-
tem is the most economical and effec-
tive because it is built on a knowl-
edge of where its selected markets
are, what their purchasing power is,
and which stations and times give
the most effective results in rela-
tion to sales indices in those areas.

Frequently, this means that a small
station on the fringe of a territory,
with commensurately lower rates,
- can do a more effective sales job
(See BBDO’s ‘ORBIT’ on page 13)

‘Aces’ E.T. Mark
Nears $500,000

*NEW YORK, March 8.~—Transcrip=
tion sales of Goodman Ace’s Easy
Aces, five-a-week 15-minute pro~
gram, are nearing the $500,000 mark,
one of the top figures in that field.
Actually, 100 sponsors already are
using the Aces pancakes for a total
of $453,000, with Ace himself in for
a third, according to report. Disks
went on sale less than two years
ago.

Aces is being sold by Frederick W.
Ziv Company. There are 1,300 epi-
sodes available, having been cut
when Goodman and Jane Ace were
sponsored by American Home Prod-
ucts. Not all the 1,300 flips can
be used, however, since a limited

number dealt with topical events,

such as the war, etc.

Chances are that with Ziv still
giving the show plenty of promotion
and sales push, total sales will reach
a much higher figure. Property is
highly regarded in the industry.

‘Marshall Field

‘Qutlet Starts
Air’s First All-Negro Serial

CHICAGO, March 8. — The first
Negro dramatic serial ever heard on
the air will have its initial airing on
WJJD, local Marshall Field indie
station, March 17. Show, to be titled
Here Comes Tomorrow, will be aired
Monday thru Friday from 3:15 to 3:30
p.m,, and will use an all-Negro cast
of top local AFRA and stage actors.
Drama will have a plot concerning
the life of a typical Chicago Negro
family. Davis, Young & Powell Ad-
vertising Agency, program producer,
has already lined up some national
advertisers as tentative  sponsors.
One of these is expected to be inked
to a contract before the program hits
the air.

Tomorrow was created and will be
written by Richard Durham, promi-
nent Chi Negro writer, who is a
leader in the Radio Writers’ Guild
here as well as writer on Democracy
U. S. A., WBBM anti-intolerance pro~
gram which last week won an award
presented by President Truman. Its
cast will feature such well-known
thesps as Janice Kingslow, who had
the title role in the Chicago produc-
tion of Apna Lucasta; Harris Gaines,
Leo Branton, Jack Gibson, Oscar
Brown and Wezlynn Tildon. The
last five named, according to Wood-
row Hodge, who will direct the series,
are AFRA members. Entire staff,
he said, will be paid AFRA scales.

Program will have a definite anti-
intolerance flavor and will be

Barry Gray, WOR
Drop All-Night Sesh

NEW YORK, March 8.—Barry
Gray’s all-night show on WOR is
slated to fold after its March 28
broadcast. Station plans to discon-
tinue 24-hour operation coincidental
with the departure of Gray’s bake.
He will continue to do his Monday
night and Saturday afternoon shows
for the station and may get an addi-
tional daytime show.

Altho slated to fold earlier this
year, WOR decided to continue the
wee-hour program when several
commercial possibilities hove into
view. However, the station hasn’t
been able to get better than a $1,200-~

‘a~-week offer, which it claims doesn't

pay for the operation.

WGN Airs Commie;
Think I’s Easy?

CHICAGO, March 8.—Despite the
strong anti-communism policy of The
Chicago Tribune, its local radio sta-
tion, WGN, will air two political
speeches this month by Gil Green,
Communist candidate for mayor of
Chicago. The speeches will be aired
March 23 and March 30. Both will
be paid political broadcasts.

William A. McGuineas, commercial
manager for the statlon said WGN
had to sell political tim® to all candi-
dates, regardless of party. He said
FCC rules required this. The sta-
tion also is selling time to the Re-
publican candidate, Russell Root, who
is backed by The Tribune, and the
Democratic candidate, Martin Ken-
nelly, so therefore, is obliged to sell
time to the Communist, Green.

written to appeal to white and Negro
audiences. By giving it a writing
and acting quality that will make it
top listening, those promoting the
show hope to bring the message of
racial equality to more than would
be expected to hear it if it had appeal
for only the Negro audience.

According to those behind the pro-
gram, WJJD was picked because it
is the Marshall Field station. Feel-
ing that the liberal policy of Field,
as demonstrated by his paper, The
Chicago Sun, makes WJJD the ob-
vious choice as the station to air
the series.

Pulitzer Awards
Set for Air by

Famous Artists

HOLLYWOOD, March 8.—Famous
Antists last week gained air rights
to Pulitzer prize winners in a deal
between FA’s radio veepee, Tom
McAvity and Dean Carl Ackerman,
of Columbia University’s Graduate
School of Journalism. Terms of the
agreement allow McAvity to sell for
sponsorship radio series tagged The
Pulitzer Prize Program, which will
be based upon the wealth of prize
winning material of the past 30
years. Pulitzer tie has long been
sought by McAvity, but was granted
by Ackerman and the trustees of
Columbia at this time to mark the

'30th anniversary of the Pulitzer

prizes and the 100th anniversary of
Joseph Pulitzer’s birth.

Series probably will be launched
in fall. Plays, novels and biogs will
be dramatized on the air, while news
story winners will be given a March
of Time treatment.

According to McAvity, numerous
deals are now on the fire for bank-
rolling series, but so far nothing has
jelled. Asked if the Pulitzer Founda-
tion will derive revenue from sale of
show, McAvity was vague, stating
it all depended on type of sponsor
and deal reached. He indicated Co-
lumbia and the Pulitzer Foundation
were more interested in publicizing
the Pulitzer prizes and in commem-
orating the great journalist’s cen-
tennial.

“Queen” to NBC
As Bob Burns’ Sub

NEW YORK, March 8.—National
Broadcasting Company this week de-
cided to take American Home Prod-
ucts’ Adventures of Ellery Queen in
the Sunday 6:30 p.m. slot—but only
as a summer show in place of Bob
Burns. Show now airs.Wednesday
night on CBS for Anacin, but CBS
has not received a definite cancella-
tion.

Whether the show will remain on
NBC as a permanent fall program
is contingent upon reopening of ne-
gotiations between sponsor and web
when the 13-week summer cycle
is up.

NBC’s hes1tancy to take Que
was based upon the fact that
time slot follows the Catholic H
Also some of the web br#s ques-

Predict ‘Boom
In Shorties
During 1947

Cued to Sales Problems |

NEW YORK, March 8.—Business
situation generally which has been
clipping network commercials off the
air at a brisk rate lately is expected
to account for a boom in another.
branch of radio this year—spot
broadcasting. Increased competition
among manufacturers, plus the need"
to plug up low sales gaps in specific
markets, is contributing to the’
healthly spot biz. B

Reports generally indicate that na-
tional advertisers have been increas«
ing their spot activities lately. Camel
cigarettes began a nationwide spot
campaign late last fall, augmenting
its network programs. Another ciga-.
rette account, Philip Morris, is plan-
ning similar spot placements, hitting
New England first. This account,
too, is a heavy web spender.

Another account that is becoming
increasingly active spotwise is Chrys-
ler Motors, which is concentrating on”
specific markets via individual sta-
tion buys. This tactic, according to
ad agency execs, will be used gen-
erally by virtually all motor makers,
on an increasing scale as cars become
available, and should account for a
sizeable hunk of spot coin.

Attitude of advertising men is that
spot will be needed for a host of
advertisers who in many cases were
content to go along with network
and/or institutional shows during the
war, since there was such a terrific
product shortage. Now, however, the
standard sales problem of normal
times, which requires campaigns
cued to the highs and lows in definite
territories, is back again, and the
drift toward greater spot activity is
resulting. “

WOR Ends Taboo

Mentioning Rivals

NEW YORK, March 8.-—Radio’s
ancient and almost ironclad taboo
against mentioning call letters of ri-
val stations or networks was dropped
this week by WOR as the result of an
edict issued by Ted Streibert, sta-
tion’s prexy. Streibert’s ruling pro-
vides that when -news or intelligent
programing require such mentions,
they may be made. WOR staffers,
however, aren’t expected to go all-
out in plugging other outlets.

First instance of the new rule was
the occasion of Margaret Truman’s
appearance over ABC Sunday (9)
with the Detroit symph, which WOR
mentioned on several newscasts.

éstofore, radio pgéctice would have

to either ignore the entire item
or use it without identifying the
competish. WOR will apply a like
principle to guest star interviews
with radio names from other webs.

Streibert stated the taboo struck
WOR ‘as “artificial and arbitrary,”
and should be dropped accordingly.

ﬁoned the wisdom of another who-
dunit on the web’s log, especially on
a Sunday at this hour.
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~ WMCA Drops Top Pubserv

Airers in Economy Wave

“NEW YORK, March 8.—Cuts to be placed in effect shortly by WMCA,
New York indie, will lop a half dozen pgople off the pay roll and cut
short, temporarily, the careers of several of its pubserv shows. Trims, which
will save the station around $3,000 weekly, are in keeping with other indus-
try retrenchment moves, notably those made by NBC, ABC, Mutual and
WOR. Programs being cut off the air sooner than was planned include New
World A-Comin’, which has copped numerous laurels as a public service
stanza, Adventures Into the Mind, adult educational series, and Halls of

!

Congress, a dramatization of the
weekly activities of the nation’s Leg-
islature. They’ll fold at the -end of
this month, about two months earlier
than scheduled. They were fo have
run until June or the end of May.

" .Programs have a weekly nut of about

$600 each, including talent, writing,
ete.

Additionally, WMCA next month
will drop its atomic energy series,
One World—Or None, at the end of
13 weeks. Series was booked only
for the 13-week run. Opus costs
around $700 weekly.

Personnel trims will be made in
the continuity, engineering and music
library departments. One of those
affected is Mike Sklar, well-rated as

* a writer, who had been handling sev-

eral of the dropped  shows.
Reasons for Move

There are several reasons behind
the economy moves. One is that the
station has had its annual nut boosted
by $100,000 or more as a result of
wage and talent cost increases and
other hikes in operating costs. An-

other is that the station is carrying.

all the home and away games of the
New York Giants and with the sea-
son—starting soon, number of night
games to be aired would have
bumped the shows off the air, break-
ing the continuity anyway. Depart-
ing stanzas, when there are no night
games, will be replaced by recorded
shows. .

Billing between $800,000 and a
million last year, WMCA came close
to operating in the red. By saving
approximately $25,000, thru the
irims being made, station is said to
be insuring itself against loss for- the
rest of this year. : .

‘Webs Eye Phone
Strike Peril; Feel
They Can Carry On

NEW YORK, March 8.—Major net-
works expressed confidence this Week
that they can continue operations
even if the threatened telephpne
strike materializes. Menace rises
out of a stalemate in negotiations be=
tween the long lines division of the

+American Telephone & Telegraph
Company and the American Union of
Telegraph Workers and could affect
the wires which feed shows to web
affiliates.

Should the walkout occur, tele-
phone company supervisors would
handle network operations. However,
the big problem facing the networks
is whether their union engineers
would handle “hot” lines. AUTW
officials have declared their inten-
tion to make fraternal contact with
the National Association of Broadcast
Engineers and Technicians (NABET)
to win support for the strike. :

AUTW is now taking a strike v8te
of its membership. Results should
be known by March 21, when emer-
gency extension of the contract that
ran out March 6 expires. Union’s
general executive board is authorized
by the National Federation of- Tele-
phone Workers, AUTW parent body,
to set a strike date any time after

April 7. Union’s 90 demands includ%

wage hikes which AT&T.says woul
increase operating expenses $32,000,-
000 annually. - ' o

4 Roékie :Cbmicfs ;
Limber Up Whips -
For Go at Mike

Webster Named
To FCC Post;
Wakefield Set

"WASHINGTON, March 8.—With
Edward Mount Webster appointed
by President Truman Friday (7) to
fill the vacancy left on Federal Com-~
muynications 'Commission by with-
drawal of Paul A. Porter, still an-

other appointment by Truman to
FCC will be forthcoming within next
few months. The néxt one will be>
less problematical, according to White
House word. The President will re~
appoint Commissioner Ray C. Wake-
field, whose term expires June 30.

Truman’s nomination of Webster
is expected to get- early and unchal-
lenged confirmation from the Senate.
Webster’s assumption of office will
give FCC its first full membership
since Porter quit as FCC chairman
on February 26, 1946, to become head
of the OPA, a post he left some
months ago to head a government
mission to Greece. Webster will fill
out Porter’s unexpired term, which
runs to July 1, 1949.

Webster is an old hand at the Com-
mish, having once served as assistant
chief engineer of FCC. More re-
cently he has been director of tele-
communications for the National
Federation of American Shipping. His
nomination; by Truman- had been
generally anticipated in recent days.
The appointment is considered popu-
lar both in Commish circles and in
most areas of Capitol Hill.

Commissioner Wakefield’s reap-
pointment is seen definitely in the
cards and the nomination is expected
to get unanimous approval from the
Senate. Wakefield, a Republican, is
well liked in the FCC, and GOP lead-
ers in the Senate reportedly have
indicated to the White House that
they would not like to see a .change
in the office. Wakefield is known to
favor remaining.

Joe Ream Elected
CBS Exec Veepee

NEW YORK, March 8.—Joseph H.
Ream, vice-president and .secretary
of Columbia Broadcasting System,
was elected executive vice-president
at a meeting of the board of direc-
tors Wednesday (5). Julius F. Brau-~
ner, CBS general “attorney, was
named secretary.

Last exec vice-president at CBS
was Paul Kesten, who held the reins
during the war years while William
S. Paley, then CBS president, was an
officer in the U. S. army. Kesten
left the web shortly after the war.

Ream joined CBS in 1934 and
headed legal department for eight .
years. Four years later hé became
secretary and in October, 1942, was
elected a veepee. In June, 1945, he
was elected a member of the board.
Prior to coming to the web, Ream

. with the law firm of Cravath,
ersd%rﬁ, Swain & Woods, in New
York. : ]

NEW YOREK, March 8.—Search
for new radio comics, probably big-
gest manhunt since Dillinger, reached
crescendo last week as. four young
gagsters prepared to hit the airwaves.

Jack Gilford, former straight man
for Milton Berle, who made his own
reputation in the musical Meet the

People and later in night club stints,

signed to appear regularly on his old
boss’s new radio series debuting
Tuesday (11) on NBC. In a switch,
Berle will stooge for his ex-stooge.

- William Morris office also signed
radio authorizations with Jules Mun-
shin, of Call Me Mister, and Al
Bernje, who played the Martinique
nitery recently. Agency is offering
Bernie a summer replacement,

- Fourth comic is disk jockey Robert
Q. Lewis, who leaves WHN at the end
of the month. He hopes to become a
full-time radio comic, and this week
cut an audition disk for CBS.

New program, called The Little
Show, was written and produced by
Goodman Ace. A 15-minute show,
program is a satire on radio and if
taken by CBS will air Saturday
nights. Stanza is regarded as a “hot”
property.

Henschell Files
To Buy WOV

NEW YORK, March 8.—Harry
Henschell, brother-in-law of Arde
Bulova, majority owner of WOV,
foreign language outlet here, is slated
to apply to the FCC today (Monday)
for purchase of Bulova’s interest in
the station. WOV has been on the
block ever since the FCC’s duopoly
regulations were issued some years
ago. Price is $500,000. ’

Bulova also is majority owner of
the profitable WNEW, New York, and
hence is required to sell one or the
other. WOV, while not in WNEW’s
class as a money maker, netted some
$70,000 in 1948, it is said. The Mester
brothers, Brogklyn business men,
sought to buy WOV, but the FCC
rejected their bid and the case is now
in litigation.

Henschell, who is now president of
WOV, owns 20 per cent of the sta-
tion now; Bulova owns 60 per cent,
and Richard O’Dea, who has 10 per
cent of WNEW, owns the remaining
20 per cent. Rumor was that O’Dea
might oppose the sale to Henschell:
O’Dea opposed the transfer of wave
lengths between the two stations
some time back when WOV went
to 1280, WNEW’s old location, and
WNEW took WOV’s ‘1130 spot.
O'Dea’s interests are understood to
carry guarantees of between $15,000
and $17,500 as annual minimums.

Ralph Weil is general manager. of
WOV and a condition of the sale
is said to be his retention in that
spot, grosses having been built to
a great extent under him. Proposed
sale would include, it is reported,
transfer of $100,000 cash WOV has
on. hand, plus continuance of time
arinouncements contracts between
Bulova’s wateh company and WOV.

Y&R Revamf; May

~ Save Ginny Simms

NEW YORK, March 8. — Ginny
Simms’s show for Bordens (CBS),
which has been wobblinig for some
time, underwent a face-lifting this
week., Move was made by Young &
Rubicam, agency on the show, in an
attempt {0 keep the show going and

Canada Gets
Own Version

Of Blue Book

Parallels FCC Demands

VANCOUVER, B. C. March 8.—
New regulations, tantamount to the
public service requirements applied

_&g*'.

to U. 8. radio by the FCC’s Blue’

Book last March, were imposed on
Canadian radio this ponth by the
governors of the CBC. In line with
these regulations, licensees now are
required to submit a “promise of per-
formance” statement, including de-
tailed information regarding station’s
programing, ‘ '

Governors will consider this in-
formation before making recommen-
dations on renewals for fiscal year
of 1947-48, In addition licensees
during the year will be required to
send in data on actual performance.
U. S. Blue Book has similar require-
ments, :

License “A Trust”

Imposition of these regulations
stems from the report of the 1948

parliamentary committee, on broad- .

casting, which stated in part that a
license to broadcast was in the nature
of a trust—here again paralleling the
FCC’s stand. Report went on:

“, .. We suggest that as a condi~
tion of the issuance or renewal of
any licence a station should be re-
quired to submit. . . . That it would
faithfully perform its duties as a
trustee of a radio frequency, and
would indicate the amount of time
and what proportion of its revenue
it is prepared to devote to (1) local
community events, (2) the discus-
sion of matters of local interest and
(3) the development of local talent
and other public-service broadcasts.

. .7 FCC made exactly the same
points.

In line with this sentiment, sta-
tions have been asked to. fill out
questionnaires asking, among other
things, whether they undertake “to
perform faithfully all the duties of a
trustee of a radio frequency.”

Other Questions

Other items in questionnaire ask
station to note how many hours of
local live programing will be devoted
to the following: (1) Paid talent
(non-staff); (2) unpaid talent (non-
staff); (3) talent (staff); (4) com-
munity activities; (5) talks and dis-
cussion on public affairs; (6) other
talks; (7) church services; (8) de-
votional periods; (9) 'broadcasts in
co-operation with universities, sec-
ondary and elementary schools; (10)
agricultural broadcasts; (11) sports
broadcasts; (12) news, and (13) local
live broadcasts other than above.

Additional;y, questionnaire asks
what percentage of total revenue sta-
tion intends to pay for local live tal-
ent performances and what ' per-
centage of total revenue station in-
tends to devote to all costs charge-
able directly to local live sustaining
programs.

In a communication to Canadian
stations, George Young, director of
station relations for CBC, advised
that a report on actual operations
would be required later in the year.

avoid losing the account, which has
been reported moving over to Ken-
yon & Eckhardt.

Simms revamp calls for the use of
guest stars, first being Toscha Seidel,
violinist, who teed off last night. In
addition, Miss Simms will revert to

'

a straight emsee typeé of job, elimi- -

nating her. comedy vroutines with
Donald O’Connor:
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'Webs, AFM
Resume Pay
Discussions

NEW YORK, March 8.—Negotia~
tions between Local 802, American
Federation of Musicians, and the
four networks will be resumed Tues-
day (11) at NBC. Action came after
the local wired the webs this week
demanding that talks, which were
ended after a stalemate two weeks
ago, begin again.

Agreement so far has been reached
only on increases for single date
scales. New schedule, for half,
three-quarter and hour shows goes
from $14, $18 and $21, respectively,
to $17, $21 and $24. Rehearsal pay,
half hourly, goes from $6 to $8.

Demands Listed

Full set of demands, and web
counter proposals, heretofore not
published, now is available. For
sustaining house men only, five out
of eight hour swing, 802 wants
$161.28 instead of $126.50. Best web
offer so far has been $147.35.

For commercial and sustaimng
work, four out of eight hours, union
wants $168.52, against the old scale
of $132.25. Web offer is $151.08.

For commercial and sustaining,
five out of eight hours, union wants
$210.37, up from $165. Counter bid:
$189.75.

Vacations a Sore Point
‘A bitterly contested point centers
around Local .802’s demand that
house men get two weeks annual va=

cation with pay, as-granted to Chi-*

cago musicians. Webs have refused,
saying that.musicians, even tho they
are house staffers, are not exclusive
full-time employees and therefore
do not rate vacations. Union argues

that if its members do not get the:

vacations, they’ll want additional pay
hikes, to give them the equivalent
to two more weeks pay thru the year.

Writers Mull Strike;
Dislike Net Replies

On Free-Lance Pact

NEW YORK, March 8.—Radio
Writers’ Guild has received what it
considers unsatlsfactory replies from
the four networks in answer to its
demand, for contract negotiations cov-
ering free-lance scripters. Guild is
now considering stronger action,
striking if necessary.

Guild execs will explain their posi-
tion to its parent body, the Authors’

\League, Tuesday (11), and then will

I3

meet once more with the webs in an
attempt to break the impasse. If un-
successful, RWG strategy committee
will brmg its strongest gung? into
play, having been empowered to call
a strike of 1,500 members in New
York, Chicago and Los Angeles.

RWG is asking for (1) Guild shop;
(2) elimination of outright sale of
scripts; (3) revision of present re-
lease form, and (4) adequate arbi-
tration machinery.

2 Seek Lowell Thomas Spot

NEW YORK, March 8.—Sun Oil
is auditioning John MacVare and
Elmer Peterson, NBC newsmen, for
the Lowell Thomas spot when
Thomas exits next fall. Thomas is
currently heard 6:45-7 p.m. on NBC,
Monday thru Friday. Thomas is
slated to move to CBS in October
fer Procter & Gamble.

NEW YORK, March 8—Newest
program — singularly impressive ef-
fort—in CBS’s series of documentary
shows was offered Wednesday night
(5) (10 to 11 p.m.) in The Eagle’s
Brood, written and directed by Rob~
ert Lewis Shayon. Brood cannot be
measured in terms of program qual-
ity alone; it must be regarded at the
same time as a public service effort.
In that respect it was a worthy
achievement, for it showed that when
radio puts its mind and talent to it, it
can discuss and dramatize major so-
cial problems in a mature and intel-
ligent fashion. CBS spared nothing
on this one. It sent Shayon on a
cross~country tour to study condi-
tions first hand; it canceled out a
commercial (Information, Please,
Parker Pens) to make way for it
and it gave the script a production
marked by loving care.

Even tho the program had a few
rather obvious shortcomings, it prob-
ably achieved an important two-fold
purpose, first to acquaint listeners
with a rather well-rounded picture
of the nation’s most pressing social
problem, and second, to arouse them
sufficiently to take action. What was
especially good about Brood was that
it showed one specific, constructive

. step that can be taken, and already,

in some locations, has j,been taken
with breath-taking effective results.

Eies in the QOintment

Those aforementioned shortcom=-
ings were an overabundance of nar-
ration, with the result that the pro-
gram sagged badly midway thru; a
rather unhappy choice of narrator in
Joseph Cotten, who lacked the voice,
personality and stature for a job that
required a truly commanding figure;
some degree of repetition in present-
ing somewhat too similar individual
cases—for the pattern of juvenile de-
linquency is, unhappily, in itself
repetitious—and a musical accoms
paniment that was pedestrian rather
than stirring.

Yet, because it opened, and closed
with real dramatic sock, Brood gave
an over-all picture of a good radio
job well done. Shayon’s script fre-
quently was a hard-hitting, incisive
piece of writing. It made clear that
much responsibility lies with lazy, ig-
norant, disinterested parents; sloth-
ful governments and even more
slothful taxpayers; sadistic and in-
competent juvenile officials; lack of
proper recreational facilities, and
presence of State and city executives
more concerned with catch-penny
politics than with welfare of Ameri-
ca's youth. Criticism of those States
which have ignored teachers’ prob-
lems, for instance, was implicit in
the script. And each point Shayon
made, he made with a documented
case.

Brood really soared when it pre-
sented Luther Adler, in the last third
of the program, as the organizer of a
neighborhood council, the actual case
in hand being the successful Chicago
movement. With a delivery that
crackled and made its points with
whiplash sting, Adler provided a
graphic picture of what a community
effort to fight delinquency and in-
tolerance can accomplish, and the
problems it faces. Adler’s job, pro-
vided a memorable picture. Admit-
tedly, such councils aren’t the whole
solution, but they are a big step in
the right direction, and by showing
what can be done and has been done,

L S
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CBS performed true public service,
providing listeners with a council
blueprint.

There were some sock perform-
ances, Adler’s topping:the list. But
Karl Swenson, as a trusty; Juano
Hernandez, as a teacher; Lesley
Woods, as the poverty-strlcken
mother of a neurotic delinquent;
Jackson Beck, as the opening narra-
tor, and Ted Yaryan (new to radio),
as a sadistic jailer, were superb on
their own, others were uniformly
good. Shayon’s direction was taut,
except for the sags and some ovexly
abrupt transitions.

The “Eagle’s Brood,”” written and directed
by Robert Lewis Shayon., Sustaining over_
CBS Wednesday (5) 10-11 p.m. Staried Joseph
Cotten, featured Luther Adler, with Gwen
Davies, Jack Grimes, Joe Boland, Julian Noa,
Rod Hendrickson, Michael O'Day, Dwight
Weist, Jackson Beck, Walter Greaza, Amanda
Randolph, Lesley Woods, Richard Widmark,
Juano Hernandez, Karl Swenson, Eric Dress«
ler, Lucille Wall, Hester Sondegaard, John
Sylvester, Patsy Campbell, William Harrigan,
Dan Whitaker, Ted Yaryan and Edwin Bruce,
Music composed and conducted by Alexander
Semmler; technician, Vernon Gamble; an-
nouncer, Dan MacDonnell; sound, Walter Otto
and Hamllton’ O’Hara; associate directer,
Rocco Tito.

Schwimmer & Scott? No!
—Scott & Schwimmer

CHICAGO, March 8.—New show
over WGN (7) had to change its name
at the last minute dué to certain dif-
ficulties. Original title of the half-
hour seg was Boy Meets Girl. How=-
ever, copyright owners of the legit
show by the same name informed
the agency, Schwimmer & Scott, it
was no go. Hurriedly execs hud-
dled over the change of name., Re-
sult? Simple. New name is Gurl Meets
Boy.

BAC AS AIR POLICE FORCE

CBS “Eagle’s Brood” Flies
High in Public Service

Hail New Org
As Healthy
Forward Step

Industry To Regulate Self

NEW YORK, March 8.—Launching
this week of the Broadcasters’ Ad-
visory Council (BAC) by agencies,
advertisers and broadcasters, is be-
ing hailed thruout the industry as
a notable forward move, certainly
one of the healthiest in radio history
in years. At the same time, belief
was expressed in many quarters that
eventually BAC will have a func-
tion in radio very much akin to that
of the Johnston (formerly Hays) of-
fice in pictures——policing the air-
waves as the producers’ organiza-
tion polices Hollywood productions.

An exec on one of the three com=
mittees appointed this week to shape
BAC stated it will probably be six
months to a year before BAC will
be in a position to take concrete
steps. Time will be necessary not
only for financing and completing .
the organizational set-up, but for
studies of all phases of industry re-
lations. The most important, over-
all point is, however, that a tri-
partite effort to improve radio stand-
ards and practices, to improve radio’s
relations with the listeners and to
answer public complaints, warrant-
ed and unwarranted, is under way.

While the film industry’s police
organization is primarily concerned
with morals, radio’s burgeoning
counterpart will concern itself with
abuses, i. e., a claimed lack of pub-
serv and commercials which so many
feel. are too long and too numerous.

(See Hail BAC Org on page 11)
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Talent Cost Index

developed by The Blilhoard In co-
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Based on “’First 15" Eveging Hooperatings and “’First 3" Sunday Afternoon Ratings

L. N.—Limited Network.
CH~—Computed Hooperating.

Program Previous Cost Per
Sponsor, Rating Cost 1,000
Agency, Hooper- and Talent Per Urban
Net. & Stat. ating Rank Opposition Cost Point  Listeners
BOB HOPE 31.0 32.9—2 NSP—ABC $20,000 $ 645.18 $ 73
Pepsodent Dlv.- NSP—-CBS
Lever Bros. NSP—MBS
Varfous Products
F.C.&B. NBC 127
FIBBER McGEE 29.8 83.4-—1 NSP-=ARBC $10,500 § 352.36 $ .38
AND MOLLY NSP-—CBS
8. C. Johnson NSP—MEBS
Floor Wax .
N.L.&B. NBC 143
JACK BENNY** 29.0 27.8—4 NSP—ABC $22,500 $ 775.86 $ .78
American Tobacco Gene Autry Show——CBS
Lucky Strike NSP—MBS
Clgarettes
F.C.4B. NBC 154
AMOS 'N’ ANDY 26.8 30,9~8 Boston Symphony-— $15,000 $ 669.70 $ .61
Lever Bros. ABC
Rinso Vox Pop—CBS
R.&R. NBC 149 Gabriel Heatter—NBS -
Real Stories-Reat :
Life—MBS
‘FRED ALLEN 26.8 25.9-=7 Sunday Evening $18,500 $ 717.06 $ .75
Standard Brands Hour—ABC
Tenderleaf Tea and Crime Doctor-——CBS
Shefford Cheese Parker Pen News—CBS
JW.T. NBC148 Special Investigator—
MBS
RED SKELTON 24.6 27.6—5 NSP-—ABC $ 9,500 $ 3886.18 $ 44
--CH NSP~-—CBS
B. & W. Tobacco NSP—MBS
Ralsighs -
R.M.8. NBC 146
EDGAR BERGEN . 24.6 26.7—6 Sunday Evening $20,000 $ 813.01 $ .82
Standard Brands - Hour—-ABC
Chase & Sanborn Adv. of S8am Spade—
- Coffee CcB
. JW.T. NBC134 NSP—MBS .
RADIO THEATER 23.0 22.5—%  NSP—ABC $16,000 $ 695.{65 $ .74
Lever Bros, . Gabrle! Heatter—MBS )
Lux Soap and Flakes Real Stories-Real
JW.T. ©€BS 152 _ Life—MBS
Telephone Hour—NBC
Borge-Goodman
Show—NBGC
DUFFY'S TAVERN 208 22.0—10 NSP—ABC $10,000 $ 480.77 $ .66
Bristol-Myers Songs by Sinatra—CBS
Ipana, Trushay, Gabriel Heatter—MBS
Minit-Rub Real Stories-Real
Y.&R. NBC 132 Life—MBS
SCREEN GUILD 20.5 21.2—12 Doctors Talk It Over—  §10,000 § 487.80 $ .69
PLAYERS ) ABC
Lady Esther Fishing & Hunting
Biow CBS 152 Cluh,MA, LN—MBS
Contented Programe—
NBC
BANDWAGON 20.4 21.7—11 NSP—ABC $12,500 $ 612.75 § .63
F.W. Fitch Blondie—CBS
Varlous Products AN NSP—NMBS
L.W.R. NBC154 \
MR. DISTRICT 20.0 21.1—13 Pota’ Gold—ABC $ 6,800 $ 340.00 $ 39
ATTORNEY . Dinah Shore—CBS
Bristol-Myers NE§P—MBS
Vitalls and
Sal Hepatica 0
D.C.&S. NBC 132
WALTER 193 22.6—8 Hildegarde—OCBS § 7,500 $ 388.60 $ .42
WINCHELL** »  Exploring the Unknown *
Andrew Jergens ~—MES
Jergens Lotion Man. Merry-Go-Round
Robert, Orr NBC
ABC 215
GEO. BURNS AND 19.0 * Town Meeting,LN—— $12,500 $ 657.89 $ .74
GRACIE ALLEN ABC
General Foods NSP—MBS 0
Maxwell House Coffee FBI In Peace and |
B.&B. NEC 130 War—CBS
TAKE IT OR 17.8 & Theater Gulld—ABC 4,500 252.81 .
LEAVE IT Gabriol Hoattor—-mas $ SRS
Eversharp Dot Ameche—NBG
Biow CBS162
‘ TOP THREE SUNDAY AFTERNOON PROGRAMS
THE SHADOW 41.3 125—1 Dartsfor Dough—ABC § 2,500 §$ 221.24 22
Carey Sait Co., Family Hour—CBS S
McJunkin; Del. Lack. NSP-=NBC
& West., R.&R.
Geo. Barr Co., »@
Meyerhoff
MBS 218
HARVEST OF 9.9 © NSP—-ABC $10,000 $1,010.10 $1.12
STARS Here's To Ya—CBS
international NSP--NMBS
Harvester Co.
McC-E. NBC 155
ONE MAN’'S 8.4 10.8==2 Samue! Pettengill— $ 4,600 $ 478.72 $ 56
FAMILY aABC
Standard Brands N.Y. Phitharmonic—
Fisischmann’s Yeast, B
«.Royal Desserts . Grimes of Carelessness
J.W.T. NBC144 —MBS N
“*Not given,
- £
*%*Includes second hroadcast on Paclfic Coast.
M. A.~—Moving Average. . &

Burns & Allen,
‘Take It’ Make
HooperTopl5

Latter Low Cost-Per-Tuner

\ ——

NEW YORX, March 8.—The Feb-
ruary 28 Hooper report reveals that
two programs, heretofore out of front
runners for most of the season, made
the select top 15 Hooperated shows.
They are Burns and Allen, for Gen-
eral Foods (Maxwell House Coffee),
who are 14th with a 19.0 and Take
It or Leave It (Eversharp) 15th with
17.8. Perhaps more important is the
fact that Take It ranks first in the
all-important cost-per-listener rat-
ings. Show’s figure is 28 cents per
1,000 urban listeners, an unusually
low audience-getting cost,

By the same token two shows
dropped out of the top 15: FBI in
Peace and War (Lava Soap) and
Great Gildersleeve (Kraft), 14th and
15th in the last report. As far as
the other shows in the leading 15 are
concerned, the usual standbys hold
forth,-tho there has been some jock-
eying in positions. Programs, with
their ratings both in the February
28 and February 15 reports and the
changes in rank, are shown in the
adjacent column.

The Billboard’s Talent-Cost Index,
prepared in co-operation with the C.
E. Hooper, Inc., organization, shows
for this report that following Take It
or Leave It, Fibber McGee and Molly
(Johnson’s Wax), Mr. D. A. (Bristol-
Myers) and Walter Winchell (Jer-
gens) are the cheapest per-urban
listener buys in the field. Their per-
1,000-urban listener figures are, re-
spectively, 38, 39 and 42 cents. Thus,
even tho we went from eighth to 13th
in this report, Winchell holds his own
in cost of audience delivering.

There are some surprising con-
trasts between the costs of some of
the. top comedy programs and their
effectiveness in getting to listeners
cheaply. Thus, Edgar Bergen, Fred

.| Allen and Amos ’n’ Andy, budgeted

from $15,000 to $20,000, have rather
high cost per 1,000, Bergen is the
highest in the lot, both from the
budget and per cost figure, his $20,-
000 weekly talent cost meaning a per
1,000 price of 82 cents. Allen
($18,500) comes to 75 cents per lis-
tener and Freeman Gosden and
Charles.Correl (A 'n’ A) to 61 cents.
Bob Hope, back in the No. 1 Hooper-
ated spot with a 31, delivers 1,000
urban listeners for 73 cents.
Ratings. of the fop shows have
fallen off since the February 15 re-

‘WS‘trike Vote at
7 Coast Indies

SAN FRANCISCO, March 8.—
AFRA has voted to strike seven in-
dependent radio stations here and in
the East Bay area,as a result of a
breakdown in. contract negotiations.
Membership vote Thursday  night
(6) was 448 to 2, according to Billy
Ely, AFRA representative. Mem=
bers gave the executive board the
power to call the strike whenever it
wished. '

Union is demanding $90 a week
for announcers, pay parity between
stations, and extra fees for com-
mercial broadcasts to be paid for by
the sponsors, in line with the net-
work pattern., The stations have
offered $67.50 to announcers, who
now get $55 a week.

Stations involved are KSFO, KYA,
%ggN, KROW, KJBS, KLX and

WNEW Readies 2d
‘Keep Faith’ Series

NEW YORK, March 8.—Second

series of Keep Faith With America
tolerance spots will go into produc-
tion at WNEW here next week.
Preem series, with Jay Jostyn, copped
an award from the National Confer-
ence of Christians and Jews for the
station and Ted Cott, program direc-
tor, last mionth. '
+ New one-minute spots will feature
Irving Caesar’s songs of friendship
and will use top singing names. First
to record, most likely, will be Maxine
Sullivan, currently doing a WNEW
Sunday series.

Ben Kaplan Quits
Syndicated Column

NEW YORK, March 8.—Off Mike,
radio column written by Ben Kap-
lan, former columnist for The Provi~
dence Journal and which Bell had
been syndicating, wound up as of
March 1. Kaplan now is confining
himself to his advertising agency
business in Providence and to several
programs he does over stations in
that city.

Column ran in about 14 newspa-
pers. Its demise leaves John Crosby
the only syndicated columnist in the
field other than those maintained
by AP, UP and INS.

port., Individual differences are
shown in the adjoining chart, but the
average .audience rating is 10.8
against 11.3, a difference of half a
point. Sets in use likewise ar¢ down,
from 34.3 to 32.8.

Line-up of the top three Sunday
afternoon shows reveals one change,
with Carmen Cavallaro (Sheaffer
Pen) second last report, falling out
of the select three. Harvest of Stars
(International Harvester) has re-
placed Cavallaro, with a 9.9 rating
and a lofty $1.12 per-1,000-urban lis-
tener cost. As for some time The
Shadow is the top Sunday afternoon
program (11.3), 22 cents (a real buy),
and One Man’s Family (Standard
Brands), the hardy perennial, is third
(2.4 and 56 cents).

L. & M.—Lennen & Mitchell.
Rubicam. W. & L.—Warwick & Legler.
. J. W. T.—J. Waiter Thompson.
& Ryan. D. C. & §,~Doherty, Cliffford
C.—Roche, Williams & Cleary. A, M.
H. Weintraub.
Fltzgerald-Sample. N. L. &
B. & B.—Benton & Bowles.

W.

McC.-E.—McCann-Erickson.
B.—Needham,

F., C. & B.—Foote, Cone & Belding.
ok & C.—Williams & Cleary. L. W. R

K.
& Shenfield, - 8. & S.—Schwimmer & Scott. R. W.
& W.——-Audrey, Moore & Wailace,
P. & R
Lewls & Brorby. R.

Y. & R.—Young &
L. W,

& A.—McKeo & Albright. R. & R.—'Ruu{raui
W. H. W.—William
~Padlar & Ryan., D. F, S.—Danger-
M. S.—Russel M. Seeds.

Average audience rating is 10.8, as against 11.3 last report, 10.5 a year ago.
sots-in-use reported are 32.8, as agalnst 34.3 last report, 32.3 a year ago.
Is 80.8, as against 81.4 last report, 80.6 a year ago.

71%% last report, 77 Y% a year ago.

Average evening
Average avajlable homes
Number of sponsored hours Is 73 as against

e .

y



March 15, 1947

The Billboard

RADIO 9

Part 11

Billboard

High QScorers
And How They
Get That Way

Blow by Blow by CPS-Hoop

(Continued from page 3)
agencies whose shows score the
greatest number of Hooperating
points for daytime periods, for night-
time periods and for the full week
(including all day and night segs).
Just 16 agencies grab off the honors,
since, obviously, high scorers in day
and/or (especially) evening count
also win positions in the over-all
picture.

Second Step in CPS 2 -

“Ten Top Agency Standings by
Total Hooper Points,” official tag of
the tabulation, constitutes the second
of a regular weekly series, making
up Part 2 of The Billboard’s Con-
tinuing Program Studies. Full charts,
including positions of the agencies
in all three categories, together with
lists of the shows which won ’em
their places, appear in CPS in the
Radio Department this week. Agency
standings feature was developed in
co-operation with the C. E. Hooper,
Ine., organization.

Dancer-Fitzgerald-Sample clean up
in the standings mainly by prodi-~
gious development of a string of
soapers, plus choice middlebrow,
low-budgeted musical stanzas, Of
the top 15 daytime shows in the
Hoopereport, February 15, on which
"tab is based, D-F-S has seven: Young
Widder Brown and Ma Perkins (on
the CBS net), tied for first with
8.3; Romance of Helen Trent, sixth,
7.8; Backstage Wife, seventh, 7.7;
Lorenzo Jones, ninth, 7.3; Just Plain
Bill, 14th, 6.9, and Ma Perkins via
NBC, 15th, 6.8

In addition to these, the Jack
Smith show, The American Album
of Familiar Music and The Ameri-
can Melody stanza all win for D-F-S
better than 10-point ratings. Among
the other 18 programs the agency
has-on the air are many solid audi-
ence getters.

JWT’s Big Four

With just a little more than half
the shows Dancer guys put on—15,
to name the number—J. Walter
Thompson cops second place in the
full-week standings, as well as in
the evening scoring. JWT also walks
off with fifth slot in the daytime
ranks. Most substantially responsi-
ble for the Thompson total is the
showing the agency’s productions
make in the top 15 evening list-
ings. Three nighttimers, plus one
Sunday afternooner, garner a solid
85.9 (Edgar Bergen, 26.7; Fred Allen,
25.9; Lux Radio Theater, 22.5, and
One Man’s Family, 10.8). With other
entries, including a double Break-
fast Club shot, the Dinah Shore show
and Information Please, JWT fin-
ishes strong right across the board.

Third in the full-week picture is
Young & Rubicam, which ranks in
first place in the evening standings,
but only seventh in the daytime.

(See Top Ad Agency on page 13)

AGENCY STANDINGS

By Tofal Hooper Poinis

Tabulatlons are based on sponsored programs anly, Points
leading to totals accumulated by 95-minute perlods.

Top Ten Agency Standings by Total Hooper Points

(Total rated polnts In all cases accumulated by 16.-mlnute perlods, February 1.7, 1947,
the February 15 Hooper report.)

STANDINGS FOR FULL WEEK

{ Incfudes Sunday thru Saturday evenlng, Monday thru Friday dayt!me, Sunday afternoon
and Saturday daytime.)

Total No. Total No.
Evening and No. Eve. Paytime
Position Agency Daytime Shows © 8hows
4. DANCER-FITZGERALD.-SAMPLE ....... 28 ] 19
2, J. WALTER THOMPSON ............. 15 8 4
8. YOUNG & RUBICAM ,.............. . 16 18 3
4, FOOTE, CONE & BELDING ........... ] -]
5. BIOW COMPANY ............. . .. 8 L]
6. BATTEN, BARTON, DURSTINE &
OSBORN, INC. .. .........¢c..cievsuns 10 (]
7. RUTHRAUFF & RYAN, INC. ........ .. 9 (-] 3
8, COMPTON ADVERTISING, INC. ....... 11 8
9, ROCHE, WILLIAMS & CLEARY ....... 4 8
10. TED BATES, INC. ........... 00000000 6 -3

Discrepancies between adgencies’ total number of shows, and sum of evening and daytime
shows is accounted for by the fact that full-week standings (above) Include Sunday afterncon
and Saturday daytlme shows, but evening and daytime standing (below) do NOT Include
Sunday afternoon and Saturday daytime shows. .

STANDINGS FOR EVENINGS STANDINGS FOR DAYTIME
(TOP TEN) (TOP TEN)
SUNDAY THRU SATURDAY Gl (MONDAY THRU FRIPAY)
0. 0 :
No. of
rograms .

Posl1tl.on Young d"c‘gFeiTcham, Inc, .... P 4'113 Paosition Agency Programs
2. J. Walter Thompson Co. .... 8 1. Dancer-Fitzgerald-Sample .... 19
3. Foote, Cone & Belding ....., 9 2. Compton Advertising, Inc, .... 8
4, Bilow Company ..... Boooooo -] 3. Benton & Bowlses, Inc, ...... 7
5., Dancer-Fltzgerald-Sample ..... 9 4, Knox Reeves Advertlsing, Inc. . &
6. Ruthrauff & Ryan, Inc. ...... (-] 5. J, Walter Thompson Co. .... 4
7. Batten, Barton, Durstine & 6, Kenyon & Eckhardt, Inc, .... B

Osborn, Inc. . ............. L] 7. Young & Rubicam, Inc. ...... 3

8. Willlam Esty & Co., Inc. .... B 8. Duane Jones Co. ....... e 4
9, Ted Bates, Inc, ........... B 9. Ruthrauff & Ryan, Inc, ...... 8
10. Roche, Wililams & Cleary ..., 3 40, McCann-Erickson, Inc, ...... 2

SHOWS WHICH EARNED THE POINTS

In each case following the name of the agency are fisted that agency’s position In the
full week standings (indlcated by lone number), In the evening standings (indlcated by
number followed by E), and in the daytime standings (Indicated by number followed by D).

DANCER-FITZGERALD-SAMPLE—1-5E-1D

American Album; American Melody Hours; Backstage Wife; Bride and Groom; Front
Page Farrell; Hollywood Jackpet; Hymns of All Churches; Jack Smith Show; Joyee Jordan,
M.D.; Just Plain Bill; Life Can Be Beautiful; Life of Riley; Light of the World: Lone
Ranger; Lorenzo Jones; Manhattan Merry-Go-Round; Ma Perkins (CBS); Ma Perkins (NBQC) ;
Mr. Keen; Our Gal, Sunday; Pepper Young’s Family; Perry Mason; Real Stories; Helen
Trent; Stella Dallas; Waltz Time; Young Dr. Malone; Young Widder Brown.

J. WALTER THOMPSON €0.—2-2E-5D
Breakfast Club (9:15); Breakfast Club (9:30); Charlie McCarthy Show; Dinah Shore:
Fred Allen; Information Please; Johns-Manville News; Music Hall; My True Story; One
ilflag;]% Family; Parker Pen News; Radio Theater; ROA Victor Show; 'Tennessee Jed: Willlam
. Shirer. >

YOUNG & RUBICAM, INC.—3-1E.7D

Ozzie and Hartiet; Thin Man; Alan Youug Show; Aldrich Family; Gregory Hood;
Duffy’s Tavern; Fannie Brice; Ginny Simmms; Joan Davis; Mystery Theater; Portis Faces Life;

~Second Mrs, Burton; Vox Pop; We, the People; McGarry and His Mouse; When a Girl Marries.

FOOTE, CONE & BELDING—4-3E

Bob Hope; Frank Morgan; Give and Take: Highways in Melody; Hollywood Star Time;
Jack Benny; Kate Swmith; Reader’s Rigest; Hit Parade.

THE BIOW COMPANY—5-4E

Crime Doctor; FBI in Peace and War; Henry Morgan; It Pays To Be Ignorant; Maisie;
Rudy Vallee Show; Screen Guild Players; Suspense; Take It or Leave It.

BATTEN, BARTON, DURSTINE & OSBORN, INC.—8-TE

Sam Spade; Boston Symphony; Cavaleade of America; Hollywood Players; Inner Sanctum;
King Cole Trio; Let’s Pretend; Theater Guild; Theater of Today; Listening Post.

RUTHRAUFF & RYAN, INC.—7-6E-8D

Amos 'n’ Andy; Aunt Jenny; Bob and Victoria; Gene Autry Show; Ho Harrigan; Th
Shadow (D, L. & W.); Those Websters; Dick Haymes; Double or Nothing. P ©

COMPTON ADVERTISING, INC.—8-2D

Big Sister; Breakfast in Hollywood (F. & G.); Kenny Baker Show; Life Can Be
Beautiful; Mystery of the Weck; Right to Happiness; Road of Life (NBC); Road of Life
(CBS); Victor Borge-Benny Goodman; Young Dr, Malone. .

ROCHE, WILLIAMS & CLEARY—9.10E
Date With Judy; Lowell Thomas; Pot o’ Gold; Sammy Kaye.

TED BATES, INC.—10-9E
Dennis Day; Can You Top This?; Grand Slam; Judy Canova; Kay Kyser; Policewoman.

WILLIAM ESTY & COMPANY—SE
Abbott and Costello; Blondie; Bob Hawk; Grahd Ole Opry; Vaughn Monroe.

BENTON & BOWLES, INC,~—3D
Buck Rogers; Jack Berch; Kate Smith Speaks; Kenny Baker; Portia Faces Life; Rogemary;
When a Girl Marries.
KNOX REEVES ADVERTISING, INC.—4D
Betty Crocker; Jack Armstrong; Masquerade; Today’s Children; Woman in White,

KENYON & ECKHARDT, iNC.—6D
. Breakfast in Hollywood (Kellogg); Edwin C. Hill; Superman; Galer Drake; Hollywood
tory., .
DUANE JONES CO.—8D
David Harum; Lora Lawton; Rose of My Dreams; Evelyn Winters, N

McCANN & ERICKSON, INC.—-10D
Breakfast Club (Thurs., Swift); Ted Malone,

Minnesota Joins

Anti-Horror Drive

MINNEAPOLIS, March 8.-—Some
of Minnesota’s top officials have been
enrolled in the campaign of the
Minneapolis Parent-Teachers Asso=-
ciation to fight the horror emphasis
in radio, movies and comic books.
Endorsements of the drive have come
from Gov. Luther Youngdahl,
Hennepin County Attorney Michael
J. Dillon of Minneapolis, Mayor Hu=-
bert Humphrey of Minneapolis; Wil~
lard Goslin, Minneapolis superintend=
ent of schools, and Dmitri Mitro=
poulos.

Hugh E. Flynn, PTA chairman of
the committee conducting campaign,
states he also has received endorse-
ments and offers of aid from numer-

ous groups in city and State.

Governor Youngdahl, in giving his
okay, said: “We dare not underesti-
mate influences that radio, movies
and comic books have upon youthful
minds.”

.Juve Shows on WJR

DETROIT, March 8.—Accent On
Youth, half-hour program, debuts to=
day in the 4 p.m. slot on WJR, with
emphasis on solution to juvenile de=-
linquency problems. Show originally
started as a choral clinic, with the
idea of developing new voices. Plan
now is to use the choral clinic only
as background, with Sheila Nolan as
featured vocalist and musical direc-

-tion by Don Large and John McKen-

zie. Script will also pay weekly trib=
ute to outstanding teen-ager.
Eric Howlett produces.

Audience Checker Expands

NEW YORK, March 8.—The Pulse,
audience measurement research or=
ganization, is preparing to move into
its fourth ecity. Organization, which
recently expanded to Philadelphia
and Boston, is arranging to bring its
survey to Chicago. The Pulse hopes .
to reach an agreement with sufficient
Windy City stations by -April 1 to
set up its operating plan for that
city.

There are 6,468,256 consus
mers in Worcester’s 75 mile
radivs — 4,974,868 in Bose
ton’s — 4,681,726 in Springs
field's. '
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AFRA,SAG
And Equity
Renew Talks

Merger Seen as Solution

NEW YORK, March 8.—A move to
renew discussions on the question of
jurisdiction over talent in television
—other than musicians — will be
forthcoming shortly, when the three
principal unions involved, American
Federation of Radio Artlsts, Screen
Actors’ Guild and Equity, get to-
gether., Altho no meeting has been
called officially yet, it will be soon.
Move most likely will come from
Equity. Talent unions involved are
all affiliates of the Associated Actors
and Artistes of America, theatrical
talent international of the American
Federation of Labor.

Three unions have tangled over the
question of ultimate tele jurisdiction
for some time, each staking its own
claim. AFRA now has a deal tanta-
mount. to a 1trustee arrangement
whereby it has tele say-so until the
final determination. Some time ago
the three unions set up a tele com-
mittee to study the situash, but little
action has been forthcoming.

At its 1946 convention, AFRA
passed a resolution calling for a free
interchange of members of the three
unions for TV employment. This
proposal would allow legit, pic or
radio actors to work in tele, pro-
vided acts are paid up in their dues.
This would eliminate much red tape
and hoopla.

Long standing intra-union tele
dispute has been one of the main
reasons for the oft-proposed talent
union merger. Under the proposed
vertical set-up, tele jurisdiction prob-
lems would be eliminated. Many
believe that it is the only sound solu-
tion, and that a movement in this
direction will be reviewed as tele
heads down the home stretch.

Equity recently concluded a survey
of tele talent fees.

WWDT’s Test Debut

Scores in Detroit

DETROIT, March 8.—Detroit’s first
television station, WWDT, made its
test debut Tuesday, using 500-watt
power. No regular sked yet, but ex-
perimental operation is slated to con-
tinue for some time. Campaign of 24
sheets promising television “this win-
ter” is now on the billboards.

Opening broadcast presented the
Coffee Club show, regularly fed to
NBC by WWJ, the new station’s par-
ent station. Critics found reception
“good.’”

Unsurpassed in s
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Yideo Workmen—No. 1 in a Series

Top
Fields Flop

in

Acts From Other Showbiz

Tuned To “Mood of the Home”

By Worthington C. Miner

TV When Not

Director of CBS Television

Editor’s Note: Tony Miner has writ=
ten the first in the new series of arti-
cles, wherein people who’ve worked
in video will pass on to others in the
field some of the things they've
learned. For those who don't know
him, here’s Miner’s background in TV
and showbiz:

Has been associated with CBS since
August, 1939, when he became pro-
gram director of CBS television. In
June, 1942, he was named manager
and in March, 1946, director of CBS
television.

Prior to entering video he worked
as actor-director-producer and co=
author in the theater, motion pictures
and radio, from 1925 to 1939. Pro-
duced over 27 shows on Broadway
(with 18 successes), including the
Pulitzer prize play, Both Your
Houses; Five Star Final, Reunion in
Vienna and Father Malachy’s Mirg-
cle. Appeared as an actor in several
Broadway productions: Green Hat,
Fallen Angels and On to Fortune. Be-
came director for RKO in 1933-'34.
Directed first technicolor test in 1933.
Collaborated on two pictures with
the late Robert Benchley. Organized
Actors’ Repertory Company, 1936-'37.
Produced and directed a Columbia
Workshop radio program, using the
repertory group. Member of the So-
ciety of Motion Picture Engineers.
Member of the Theater Guild board,
1938-’39. Major contributor to the
book, Producing the Play, by John
Gassner.

ONE of the major hurdles that has
consistently impeded the develop-
ment of television is the obvious fact
that television is a composite medium.
It combines within its very nature
elements of the theater, elements of
the screen and elements of radio. As
a result, too many persons approach-
ing television for the first time be-
come overly conscious of how much
it is like, or unlike, one of the related
arts, and spend too little time at-
tempting to discover the unique char-
acteristics of television itself.

Let’s take, for example, the simple
question of the dramatic program.
With pathetically few exceptions,
television to date has fallen into the
same trap that pictures fell into after
the advent of sound. Recognizing at
once that sound established a kin-
ship to the theater, the early pro-
ducers and directors turned to Broad-
way for inspiration. They hired a
great mass of Broadway writers,
Broadway directors and Broadway
actors. They began to produce noth-
ing but cut versions of theatrical suc-
cesses. It was not until Hollywood
woke up to the fact that a Broadway
play had to be fully adapted to the
motion picture medium that it pro-
duced a good picture.

Top-Heavy on Legit-Air

Television should have profited
from this lesson; unfortunately it has
not. Because pictures had already
had more than 20 years of silence in
which to develop a style of their own,
they readjusted perspective compara-
tively quickly. Television has been

less flexible. It continues to produce
a top-heavy percentage of cut ver-
sions of theatrical and radio successes
and seems curiously bewildered, al-
most hurt, to find that even com-
paratively lavish productions fail to
produce results. There is actually
nothing very surprising about it. Un-
til a producer or director is fully
aware of both capacities and the limi-
tations of the medium in which he
is working, it is highly unlikely that
he will produce good television. If
he happens sporadically to hit the
gong, that is more luck than good
management.

There are two things so obvious
about television that they are almost
universally forgotten:

1. It is primarily a reportorial me-
dium.

2. It is designed for reception in the
home.

Only with these two facts in' mind
is it possible intelligently to attack
the problem of producing a television
program. They become the yardstick
governing not alone the selection of
what to put on the air, but the se-
lection of how to put it on. It is al-
together logical therefore that up till
now television .should have made its
greatest contribution, should have at-
tracted widest attention, when it has
clearly and unequivocally acted as a
reporter. Mobile coverage of sports
events—the showmanship of which is
the result of years of experience—
has quite naturally produced the best
television, for the very simple rea-
son that it takes maximum advantage
of television’s primary and outstand-
ing capacities. It has only remained
for the producers to smooth out-the
details of production in order to de-
velop programs of ‘a reasonably high
professional standard.

Studio Shows Toughest

It is in the studio that the major
difficulties arise, and it is not, as a

result, unnatural that it is against !

studio productions that a major share
of the criticism of television pro-
graming has been leveled. The con-
stant problem in studio production is,
first, to determine what to do; sec-
ond, fo find out how to do it. When
Columbia, for example, decided that
dancing might well represent for
television what music has repre-
sented for radio, it began by bringing
before the television cameras dance
teams and dance groups whose rou-
tines had initially developed either
for the night club or for the stage.
If any of these earlier efforts were
successful, it could only stem from the
fact that the choice of material was
basically sound. Dancing is good
television.

But, by the same token, it was also
apparent from the start that the
relative effectiveness of these dancers
was almost completely unpredictable.
It was no end disturbing to discover
that smash performers, top-drawer
night club and ballet talent were fre-
quently less effective on the end of a
television tube than second-rate
talent of obviously inferior cali-
ber. Why? The answer is simple;
(See TOP SHOW ACTS, opp. page)

WBKB To Feed

Top Sports in
Chicago Area

CHICAGO, March 8.—As a result
of recent telephone surveys and other
contacts with its audience, WBKB,
local Paramount television station,
is planning to air more sports pro-
grams. Contacts with the audience
revealed that sports shows are among
the most preferred and, consequently,
the station is going all-out to air not
only many hours of sports program-
ing but also a wide variety of events.
In line with the trend, a check this
week revealed that durmg March the
station will air about 60 hours of
sports shows.

Types of sport shows covered will
run the gamut. There will be tele-
casts of college and pro basketball
games, Golden Gloves (amateur) and
pro boxing, pro wrestling, hockey,
water polo, billiard matches, table
tennis, sports and travel show, water
ballet and swimming races, and The
Chicago Daily News track meet.
These programs will be picked up
from about every large stadium in
the city. Pick-ups will be made from
the Chicago Stadium, International
Amphitheater, Rainbo Arena, Mid-
way Arena, Illinois Athletic Club,
Chicago Arena and the Lake Shore
Athletic Club.

According to Reinald Werrenrath,
director of special events for WBKB
sports programing is not planned
with any intention of saving money.
According to him, sports pick-ups
often cost more than studio stuff. In
some cases, he explained, one-time
pick-ups cost as much as $600 and
seldom cost less than $300 for initial
airings. On a series basis, of course,
the average price goes down after
initial costs of installing equipment,
building camera locations, etc., have
been met,

Werrenrath stated that the station
would continue its policy of heavy
sports programing as long as the pub-
lic wanted it. He intimated that he
expects this to continue until studio
shows are of over-all better quality
than they have been.

T-Day To Mark Bow
Of KFI Into Coast

Television Picture

HOLLYWOOD, March 8. — KFI,
local NBC affiliate, will break into
the Hollywood video picture coinci-
dental with tele’s T-Day promotion
beginning March 10. OQutlet will de-
vote a week to public exploitation,
with free closed-circuit demonstra-
tions of tele in operation originating
from Earl C. Anthony downtown
showrooms.

Using two image orth cameras re=
cently acquired, KFI will hold after=
noon and evening sessions, with
special off-the-air shows to be pro-
duced by the station’s Ron Oxford.
Added gimmick will offer visitors a
chance to be televised, a la New
York’s Radio City tour device.

Stars lined up, for the week include
Jane Harvey (named local tele queen
for T-Day stunts), Broadwayite Don-
aid Buka, Faith Domergue, Marin
Miller, Arthur Q. Bryan, Art Baker
and Don Wilson. Sales pitch will be
in the form of five new RCA re-
ceivers on display.

Promotional stunt has been pre-
ceeded by a week-long radio plug
campaign, including station breaks
and special spots on KFI's newscasts.
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Hail BAC Org

As Police Force

(Continued from page 7) N

Much of BAC’s ammunition will
come from research to be undertaken
on an unprecedented scales concern-
ing public attitudes toward radio.
This will enable the industry to
defend itself against articulate mi-
norities and their frequently  un-
founded criticisms. Self-policing also
may fend off further government
Tregulation.

There was considerable specula-~
tion within the trade as to how BAC
would jibe with NAB, which is par-
ticipating in BAC- activities. Feeling
is that much of BAC’s activities could
have been handled by NAB, most
notably the answering of criticism
and in public relations. BAC plans
an active public relations drive,
while NAB already has launched one.
However, one BAC rep stated this
week: “We're going to be careful
not to overlap any existing organi-
zations, but to cut across the activi-
ties of them all, and work with them

“all.”

QOutline Objectives

Specific functions outlined by BAC
include: “To inform broadcasters
about public attitudes and their ob-
ligations. . .’ For better public
service; development of standards for
commercial broadcasting, and con-
tinuing research into public ac-
ceptance of radio.

Preliminary BAC work was han-
dled by Frank Stanton, CBS prez;
F. B. Ryan Jr., president of Ruth-
rauff & Ryan, and Charles G. Mort-
imer, General Foods v.-p. Group is
to be non-profit, non-political and
co-operative in structure. After a
Iuncheon meeting Thursday ' (6) in
New York, BAC named three tri-
partite committees, as follows:

Organization and finance: Ed Kobak, MBS,
chatrman; Clair McCullough, WGAL, Lan1
caster, Pa,; Ike Lounsberry, WGR, Buﬁ'&lm
Tom Brophy, Kenyon & Eckardt; Sigurd Lar-

meon, - Young & Rubicam; Reobert F. Elder,
Lever Bros, and Don Stetler, Standard
Brands.

Association and industry relations: Fred
Gamble, American Association of Advertising
Agencies; Justin Miller, NAB; Paul B. West,
Association of National Advertisers.

Advisery committee (legal): I¥saac Digges,
ANA; George Link, Four A’s; Don Petfy, NAB;
A. L. Ashby, NBC; Julius F, Brauner, CBS;
Josoph A. MacDonald, ABC.

Pryor To Co-Ord for WCAU

PHILADELPHIA, March 8 —
Robert N. Pryor has been named
chief of a newly co-ordinated de=-
partment at WCAU including ad-
vertising, promotion, education and
publicity. Mrs. Ruth Weir Miller
will assist Pryor in the education
field, Patricia Curry, staffer, moves
up to handle publicity chores under,
Pryor’s supervision.

Evelyn Knight Due
On Texaco Show

i

HOLLYWOOD, March 8.—Deal to
team MGM starlet Jane Powell
with Tony Martin on the latter’s new
airer fell thru this week when the
thrush’s studio and agents decided to
stick with Frank Sinatra and his Old
Gold show. (The Billboard, March
8.) Altho not committed by a long-
term coniract, singer’s pilots chose
the Sinafra seg for remainder of sea-
son, with indications that both would
be together for next fall’s airings.

Meanwhile, Kudner Agency’s My-
ron Kirk .and producer Ed Cashman
were reported ready to pact thrush
Evelyn Knight for the coveted spot
on the Martin airer. Final papers
'Weci‘e to be inked before the week’s
end.

P

Top Showbiz Acts
TV Flops When Not
Attuned to ‘Mood’

(Continued from opposite page)
choregraphy and routines, designed
specifically to achieve results under
theater and night club conditions, are
more often than not totally unsuited
to reception in the home. It was
only; therefore, when Columbia tore
up the book, hired its own choreg-
raphers and built a ‘series of dance
programs specifically designed for
television that it achieved either no-
table or predictable results.

There is nothing more diskearten-
ing to those who work in television
than the problem of comedy. Again
and again comedians of proven
ability have appeared in the television
studio and have fallen flat on their
faces. Again and again the staff,
working on the program in the studio,
under the excitement of a studio at-
mosphere, has assumed that good re-
sults were being achieved; whereas

others viewing in the home have:

found the routine completely mean-
ingless. One of the major difficulties
here is the difference between the
kind of comedy which belongs in the
home and theé kind of comedy which
belongs in the night club. Even the
most expert comedian sitting around
a living room does not use the same
bag of tricks he will employ to stop
the show at the Music Hall. He is
sensitive enough to his surroundings
to realize that many stage tricks ap-
pear hollow, or tasteless, or both, in
the intimacy of a small group.
Until, therefore, we can develop a
style of humor and a technique of
acting, tunned to the mood of the
home, we will probably find that, like
comedy, the great mass of produc-
tion will continue to be a headache
and a heartache. I do not pretend
to be able to envisage a complete
television schedule 20 years . from
now. I do not know how a day of
programing will be divided, what
percentage of .sports, or drama, of
instruction, of singing and dancing
there will be. I am convinced, how-
ever, that televsion will be by that
time unmistakably television. There
will be a high degree of spontaneous
immediacy in the treatment that will
be completely in tune with home
conditions. The pace will almost
certainly be gentler, less hysterical,
than a bicycle act at the Roxy. Ele-
ments of the theater, of pictures and
of radio will, I am sure, be used. But
it will be none of these. It will be
television. If it is not, we w111 all be
broke.

Milwaukee Journal

Buys WSAU, Wausau

CHICAGO, March 8.—Milwaukee
Journal, owner of WIMJ and WTMJ-
FM, this week bought WSAU,
Wausau, Wis,, Price was $200,000,
subject to FCC approval. Com=-
pany has already secured a per~
mit to build an FM station in the
‘Wausau area.

If FCC approves the sale, WSAU
will continue to be operated as a local
indie station using the same call let-
ters, according to WTMJ General
Manager Walter, Damm. Programs
will be retained in general and no
material changes in staff are contem-
plated.

WILMINGTON, Del.,, March 8.—
Francis X. Gallagher has been ap-

.pointed program director of WILM,

succeeding Donald R. Graham, who
has departed to become associated
with KVOA, Tucson, Ariz. Galla-
gher formerly was assistant to Dr.
C. Robert Kase, head of the dramatic
department of University of Dela-
ware.

N
i

L. A.’s All-Out T-Day Opens

Push To Sell TV on Coast

HOLLYWOOD, March 10.—Fact that tele has finally rounded the cor-
ner and receiving sets are now available for home installation is to be
pounded home to potential buyers in one of the most intensive promotion
campaigns yet to be staged on behalf of the air-pic medium. Entire industry,
including manufacturers, distributors, retailers, video stations now on‘the
air (Paramount’s KTLA and Don Lee’s W6XAO) and future telecasters
holding FCC permits, will team forces this week to give Coast’s “T-Day” a
highly ballyhooed kick-off in an effort fo take tele out of the Sunday

Coast AFM, Nets
Still Entangled

HOLLYWOOD, March 8.—Tangled
AFM-network negotiations were no
nearer solution by the week’s end,
altho the union tempered demands a
bit further in a meeting with web
men Thursday (6). Local 47 agreed
to accept a $9 increase in basic com-
mercial rates, upping the half-hour
scale te $39 as compared to the most
recent demand for a 33 1/3 per cent
hike ($40). Nets remained firm with
an offer of a hike to $37.50, plus .a
25 per cent hike in overtime and
doubling rates. :

Union agreed to accept the webs’

offer of a 15 per cent raise for staf-
fers without vacation pay (AFM had
previously demanded vacation clause)
if nets would go along with the
demand for a $9 basic hike. Station
men were noncommittal on the com-
promise and indicated that nets had
reached the top offer.
" Local 47 execs were to hold an-
other board meeting to weigh the
latest net proposals. Should the
union decide that further haggling
is fruitless, negotiations will be
turned over to the national office.

Borden Video Picks

Comedy for Opener

NEW YORK, March 8.—Opener of
the Borden television series over
WNBT will be The Florist Shop, a
comedy, to be presented Sunday (16)
in the 8:30-9 p.m. slot. This will
be a one~shot, the first of at least 13
shows of all kinds scheduled to be
tried by Kenyon & Eckhardt, agency
on the account.

Commercials on Florist Shop will

be on behalf of Lady Borden ice:

cream, a new product. Garth Mont-
gomery, creator of Chiquita Banana
while he was at BBDO, says the
Borden commercials will be ‘“an ex-
periment in integration.”

Producer of Florist Shop will be
NBC’s Fred Coe. Actor for lead role
not yet chosen. Supporting roles:
Bruno Wick and Nydia Westman.

At That Price,

Why Be Smart?

NEW YORK, March 8. — Philip
Morris cigarettes this week put the
wheels in work to renew It Pays To
Be Ignorant for another 26 weeks,
taking the show into the fall. It airs
on CBS, ad agency being the Biow
Company.  Price . is around $4,000.

At the turn of the year, ciggie ac-
count planned to drop the Tom How=~
ard cornfest, but the rating suddenly
picked up and a short-term renewal
was effected. Prior to that, the pro-
gram had been on a week-to-week
basis, with a folding imminent. In
the meantime, the account revamped
its web schedule by dropping Rudy
Vallee for Milton Berle, starting
Tuesday (11) and retammg Crime
Doctor,

rotogravure section and put it in the
home.

Campaign is estimated to cost over
$100,000, at least half of which will
go into ads.

Victor Dealers’ Splurge. .

RCA Victor’s 90 top dealers out of
its 200 will have ads in the local
dailies reaching full-page propor-
tions. Every major store will de-
vote its ad copy to the event, RCA
Victor alone is running 3,000-line ads
in downtown dailies, plus consider-
able space in the important com-
munity sheets, Dailies have prom-
ised big play editorially, while The
Times (recently getting its video
C. p.) is expected to go overboard
on coverage. It will also start list-
ing all local telecasts on the radio
log page.

Earl C. Anthony’s KFI (another
licensee) is giving “T-Day” air plugs
and will stage demonstration of tele-
cast at Anthony’s Packard auto=-
mobile showrooms. Event will also
receive plugs from ABC and Thack-
ery’s KLAC (both c. p. holders)
while NBC (also a licensee) is
skedded to cover the “T-Day” kick-
off luncheon today at Biltmore Hotel
as news beat.

Stations Expandmg

Both local stations now on the air
will add afternoon airtime to their
evening skeds.  Starting this week,

Paramount, already on the air on a

six-night-a-week basis, will expand
its broadcasting sked to two hours
each afternoon Monday thru Satur=
day. Don Lee, heretofore broadcast-
ing Monday nights only, is adding
Monday and Friday afternoons. In
addition, Don Lee’s Monday night
show will be a live show every week,
instead of an entire night of canned
fare every other week. Both sta-

tions will fill afternoon airtime with

live and film material.

Screen feeding load for “T-Day”
will be shouldered mostly by Para-
mount, which will pour out a full
eight-hour sked today starting at
1 p.m.

Various manufacturers, RCA Vic~
tor, General Electric and Stewart
‘Warner, will display their post-war
models at the kick~off luncheon.

WOR Air Auditions

Discover a Regular

NEW YORK, March 8.—For Your
Approval, WOR’s on-the-air audition
series, which presents one-shot pro-
grams to check whether they are
worthy of series status, paid off this
week., A show called On the Swing
Side recently aired on approval has
been signed by the station to start
on a regular basis March 15 at
2 p.m.

Swing, which - is owned by Dave
Nlles, WEVD, New York, announcer,
is a combmatxon live and recorded
show gaited to a kid audience and
using dramatized interviews. Latter
are handled by two moppets, Roger
Sullivan and Susan Thorne. First
guester will be Johnny Long: N11es
is producing,

Program also has a tie~up w1th
Varsity, new magazine published by
Parents Institute for Teen-Age Boys.
Mag will plug the program, using a
column written by the two kids, who
in turn will be presented on the
air as reporters for the juve mag.
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CBS and NBC

A-]-m at Better CHICAGO March 8. — Anyone

Programing

No Conflict With Agencies

By Paul Ackerman

NEW YORK, March 8.—Statetents
by major web programing chiefs this
week . indicated that: networks are
using every resource to increase the1r
control over web programs. Reasons
behind the determination are various
and range from a sense of public
service and responsibility to a belief
that network control means better
programing and better economics. In
tote, it can be said that the webs’
feel their stake in programing is
much too vast to allow network pro=
duction activity, or control of shows,
to lapse or remain lapsed.

In line with this, Dave Taylor,
CBS veepee in charge of programs,
yesterday affirmed that CBS in its
program-building ventures hereafter
will stick to a hard and fast policy
of “exclusivity”—that is, CBS pack-
ages are purchasable only for per-
formance over CBS. Taylor pointed
out that Columbia had some sad ex-
periences in the past with house=-
built shows, and that because the
web lacked contracts with talent the
shows landed upon rival networks.
Duffy’s Tavern is the outstanding
example. CBS is determined not to
let this happen in the future. Tying
in with this policy, it is interesting
to note that the web has contracts

Anyway, Chi Air’s
Alive for This Guy

thinking Chi is dead so far as radio
thesping is concerned should take a
peek at the impressive number of
radio segs Myron Wallace has piled
up in the one year he has been oup
of the army. Thesp is heard in 22
shows a week, which is believed to
be the record here and probably else-
where, '

Wallace is heard daily as an an-~
nouncer, interviewer, newscaster,
narrator ahd actor. For instance, he
announces ABC’s Sky King, is the
interviewer on WGN’s Famous
Names, the detective in WGN’s Crime
Files of Flamond, the narrator on
ABC’s Fact or Fiction, story teller
on CBS’'s Shaeffer Parade, news-
caster on WMAQ, actor on CBS’s
The Adventurers, and WBBN’s The
Echo.

he considered the web’s extensive
programing efforts “our responsibility
to both our public and advertisers.”
He added that “it seems to CBS that
networks have both the opportunity
and the ability to contribute fresh
shows and talent,” and that there ex-
isted an undoubted demand for new
shows. Explaining that the web had
a stake in its programing, Taylor
went on to add that there is, of
course, also the pleasant possibility
of making money out of these pro-
duction efforts.

Pointing out that CBS sold Arthur
Godfrey’s Talent Scouts to Young &
Rubicam for Lipton’s on the basis of
its vitality and freshness, Taylor in-

with both Frank Sinatra and Peérry _dicated that the CBS pending pro-

Como, the latter now singing on NBC.
Net Program Control

Clarence Menser, Taylor’s opposite
number at NBC, late this week
pointed up what he, considered the
necessity of network program con-
trol as inherent in the network’s re-
sponsibility to the public. Menser,
taking the public service viewpoint,
also stressed that webs are in a bet-
ter position to assume programing re-

) sponsibility.

Both Taylor and Menser disclaimed
“that there existed any essential con-
flict between webs and agencies on
the matter of control. Taylor, for
instance, claimed that many agencies
‘were welcoming experimental efforts
of networks as a means of testing and
sampling public likes and dislikes,
Menser pointed out that both webs
and agencies should cease bawling
each other out and recognize the
fundamental fact that it is the busi-
ness of webs to expose the public to
new entertainers and programs.

Taylor, too, touched the public
service angle when he stated that
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duction schedule entails vast activity.
“We are averaging,” he said, “one
audition per week.” Some of the
CBS experiments, Taylor continued,
took a long time to develop into
commercial properties, the Philhar«
monic, for instance, and Let’s Pre-
tend, which was far beyond the ex~
perimental stage when it became a
sponsored show.

In addition to new program activity
involving My Friend Irma, Harold
Arlen and other shows mentioned re-
cently in The Billboard, CBS is con=-
templating a revival of Theater of
Romance and also is preparing an
opus called Columbia Was Here. Lat-
ter, under supervision of Ed Murrow,
CBS chief of public affairs, will be
based on historical incidents, acted as
tho they were happening today.

Webs Tighten Control

Importance of networks’ stake in
programing is shared by ABC and
MBS, as well as the senior webs—
and both American and Mutual are
putting a lot of money and effort
behind house built shows. Current
ABC log now contains such house
built items as Fat Man, I Deal in
Crime, Willie Piper, Beulah, Counter=
Spy; Ladies, Be Seated and The
Clock.

Mutual est1mates it now has 26
MBS built programs on the web.
Newer of these items include Steven
Graham—Family Do¢tor, Merv Grif&
Di
Justice Triumph?, Date Night and
The Mighty Casey. Older ones: Mar-
ried for Life, Juvenile Jury, Nick
Carter, Easy Does It, Harlem Hos-
pitality Club, Scotland Yard, Crime
Club, Chicago Théater of the Air,
I Was a Convict and American Forum
of the Air. . =

Station-Web Salaries Up 52%
Sinee ’39, FCC Survey Shows

WASHINGTON, March 8-—Fed-
eral Communications Commission’s
annual economic study of broadcast
stations and webs will reveal that
the average weekly salary in stations
and networks has jumped well over
52 per cent since 1939, it is reliably
learned.

The report being released some-
time in May will reveal that average
weekly pay is now running at about
$70, compared with the 1939 average
of $45.94.

Latest FCC economic survey is
based on reports from stations and
webs for the week ending February
8. Last previous report, compiled for
1945, covered a typical week in Oc=-
tober, as did all forerunners. Final
tabulations have not yet been com-
pleted in the latest economic survey,
but sufficient information has been

compiled to show that the salary rise .

this year will be at least 8- per cent
greater than in the last previous re-
port and there is a possibility that
the increase may amount to as much
as 10 per cent in the year's interval.

Salaries paid by webs to various
classes of full-time workers are con-
tinuing to run far ahead of those paid
to similar classes of workers in the
stations. The report will reveal aver-
age weekly salary for staff musicians
in stations in 1939, for example, was
$47.53, rising to $64.24 in 1945. Aver-
age salary for staff musicians in net-
works, however, was $125.90 in 1939,
reaching $139.69 in 1945. The forth-
coming study is expected to show

Hageman Quits NBC;
Says He Plans Buy

CHICAGO, March 8—C. T.
(Swanee) Hageman, for the past
eight months general manager of the
central division of the American
Broadcasting Company and No. 2
man under Ed Borroff, v.-p. in charge
of the division, this week resigned.
Hageman, reached in Minneapolis,
would not reveal details about his
plans except to say he expects to be-
come part owner and general man-
ager of a network station in the
“Northwest.”

Hageman notified Borroff of his
resignation by wire Thursday (6).
His wire merely said he would be
unable to return to Chicago. Con-
trary to talk that went on in the
trade following leak of news of the
resignation, both Hageman and Bor-
roff stated there were no hard feel-
ings. Personal matters were to a
great extent responsible for Hage-
man’s decision..

WAKR Signs New

Dealer as Spieler

AKRON, O., March 8.—Dr. Charles
F. West, former Ohio congressman
and one-time New Dealer and aid to
President Roosevelt, has become a
news commentator on WAKR, local
ABC outlet,

Dr. West recently joined the Uni-
versity of Akron faculty as an asso-
ciate professor of political science.
He has been signed for commentaries
each night at 6 o’clock, following the
regular news summaries.

West also will take over the job
of moderating the Junior Town
Meeting on the same station each
Monday night.

‘nature of a staff reduction.

that the average salary of staff musi-
cians in stations is running close to
$70, while the average weekly pay
for staff musicians in networks is ex-
pected to be shown at about $143.

Somewhat less disparity will be re-
vealed, however, in the weekly aver-
age pay of announcers in stations and
webs. Staff announcers on individ-
ual stations have improved their
financial lot steadily, with their aver-
age weekly pay jumping from a low
of $32.52-in 1939 to $56.80 in 1945,
The newest report is expected to
show the average weekly figure at
around $60. Staff announcers in net-
works have not had as sharp an in-
crease. Their average weekly salary
in 1939, according to the FCC report
of that year, was $64.54, The latest
study is expected to show the figure
at around $78.

The survey will reveal continua-
tion of a trend among stations and
webs to pay outside commercial
salesmen more than double the
amount given to talent boys such as
writers and announcers, a trend long
under attack by Commissioner Clif-
ford J. Durr. The latest study, it is
learned, will show average weekly
compensation for outside salesman is
more than $110, while staff writers
éeceive a weekly average of about

50,

Jitters Hit
. MBS in Chi

CHICAGO, March 8.—~Altho the
local office of Mutual Broadcasting
Company was in a state of jitters as a
result of information- originating in
New York to the effect that firings
would be forthcoming here, nothing
concrete, as far as execs of the web
profess to know, is planned in the
Coin-~
cidental with the breaking of news
in New York last week that a shake-
up of personnel was in order, came
news that Ed Kobak, web prexy, was
slated to confab here next week. Ko~
bak’s visit added fuel to the shake-up
rumor and was responsible for much

‘of the concern.

After much conversation among
employees and web execs, several
conclusions were forthcoming: (1) It
appears unlikely that there will be
staff reductions, because MBS is op~
erating here on a minimum staff and
budget. (2) Definitely, it was said,
there is no attempt under way to
unionize the Chi MBS staff, so that
such a move could not be responsible
for any discharging. (3) If there
are any discharges they will be
minor.

- It all seemed to add up to a case
of jitters for no sound reason.
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500 87X10” ....ccivctiranonees 25.00

1000 87X10% . ienerrnnararonanes 50.00
FAN MAIL PHOTOS

BOO 57XT" v iiieinrnatneanaann $17.50

Y000 5 X7 o iveinvenanancnenns 30.00

Send Negative or Glossy Photo,
Send 13 Deposit With Order, Balance €.0.D.

QUALITY PHOTO SERVICE

Perkins Sf. Box 42
> - BRISTOL, CONN.
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UNSQUARE SOCIAL SQUARES

BBDO’s “Orbit”
System Slashes
Power Buys

(Continued from page 5)

than a powerhouse in the middle of
the area. In view of the “orbit” ap-
proach, BBDO already has thrown
off its schedules many major sta-
tidns nearly always included on skeds
of spot buyers. This disregard of
powerhouses virtually un-
precedented. .
Door-to-Door Tests

Agency’s research department con-
ducted extensive tests before system
finally was adopted. Tests included
street and door-to-door interviews
and involved panels and tests on
sales effectiveness and memory im-
pressions. Research also touched on
relative values of singing, dramatic
and straight commercials for individ-
ual clients for various products. Re-
sult showed that in most cases, dif-
ferent products call for different
techniques, which in turn may be
indigenous to specific markets.

- Currently, BBDO is testing a new
techniqgue which would permit
agency to plug two products suc-
cessfully on a single one-minute spot.
Client involved is believed to be
General Electric. Other experiments
involve the use of open-end spots for
national products, permitting local-
ization for special sales, dealer tie-
ins, ete. ’

Odd angle is that “orbit” growth
is due at least in part to an acci-
dent in housing. BBDO was forced,
by space problems, to throw its spot
sales and its commercial and spot
programing divisions together on the
same floor. Proximity led to in-
formal discussions, out of which came
the present idea.

Importance BBDO places on spots
is shown by cost of those cut last
week for Cresta Blanca, which ran
an estimated total of $13,000. Yet
this is only about 1 per cent of what
the sponsor is going to shell out for
time to air this series. Wine com-
pany recently dropped its CBS Holly-
wood Players show, to go into spot.

Agency’s billings of about $10,000,~
000 in spot radio alone last year are
estimated to be better than twice
those of nearest rivals (Ruthrauff &
Ryan, J. Walter Thompson). With
43 accounts now deep in spot cam=-
paigns and new ones enfering all the
time, BBDO expects 1947 to dwarf
last year’s record take.

is

National Accounts

Some of the larger spot campaigns
now being conducted by BBDO for
national accounts are Kool cigarettes,
Royal Crown Cola, Saturday Evening
Post and Holiday, Reader’s Digest
and Bromo-Seltzer. Wildroot Cream
Oil hair tonic, introduced to the mar-

"YOU'RE PRETTY AS A PICTURE . .."

When the picture’s taken right. . . . And good, fine
reproductions all keep that view in sight. . . . To
help preserve your loveliness for all the world to see.
... T've done the same for others, so why not come

to me?

B s Write for
8x10's—5¢ each in guantity Free Samples
Mounfed Blow-Ups— and
20130, $2.50; 30x40,$3.85 Price List B.

Postcards——2¢ each In
quantity.

MOSS rroro
165 W. 46th 8t.
+  mayant 9-8482 N.Y-0.19

Top Ad. Agency Scorel;oaril;
Blow by Blow by CPS-Hoop

(Continued from page 9)

Duffy’s Tavern (Bristol-Myers) with
22.0, is the agency’s pacemaker, but
The Aldrich Family (General Foods-
Grapenuts) with a 15.5, Fannie Brice
(General Foods-Jello) with 13.7, Ad~-
ventures of Ozzie and Harriet (Inter-
national Silver) with 12.3, The Thin
Man (General Foods-Sanka) with a
fat 11.5 and several other of the
agency’s 16 programs confribute in
no small measure to its high total
score.

FCB’s Comic

With nine shows each, Foote, Cone
& Belding; the Biow Company, and
Ruthrauff & Ryan cop fourth, fifth
and seventh positions, respectively.
In the over-all standings, Batten,
Barton, Durstine & Osborn’s 10 shows
win it the sixth slot. FC&B, which
also wins third place in the evening
scoring, but doesn’t hit the daytime
top 10, does it with a couple of
comics familiar to a few radio lis-
teners: Bob Hope (Lever Bros.-Pep-
sodent) with a wham 32.9 and Jack
Benny (American Tobacco-Lucky
Strike) with an only slightly less
wham 27.9. Other items, like Your
Hit Parade (American Tobacco-
Luckies), Reader’s Digest (Hallmark
Greeting Cards) and Kate Smith
Sings (General Foods-Postum) don’t
hurt the FC&B score at all.

Biow’s No. 5 over-all position is
due to its No. 4 evening standing
(no show in daytime top 10). Its
Screen Guild Players (Lady Esther)
hits a 21.2 to lead the way. FBI in
Peace and War (P & G, Lava Soap)
contributes a healthy 18.8, and such
items as Eversharp’s Take It or Leave
It, It Pays To Be Ignorant; Henry
Morgan, Crime Doctor, and Sus-
pense all kick in to build the total.

E
BBDO’s Crime Team

Full - week sixth - placer BBDO,
holder of the No. 7 crown in the
evening totals, but no daytime place,
scores heavily with its chiller-diller
entries. Inner Sanctum (Emerson
Drug-Bromo-Seltzer) and Sam Spade
(Wildroot) team up to steal a neat
26.5 total between them. DuPont’s
Cavalcade of America, with a solid
11.9, boosts the pointage, too.

Ruthrauff & Ryan, No. 7 over-all
winner, derives its Strength from
a nice blending of day and night
stuff, copping sixth among evening
entries and ninth in the daytime
standings. Amos ’n’ Andy (Lever
Bros.-Rinso) lays a solid 30.9 founda-~
tion. On the day side, Aunt Jenny’s
(Lever-Spry) 8.0 assists neatly,
while Dick Haymes (Auto-Lite)

ket in 1941, has become one of the

industry’s biggest sellers following a -

concerted spot campaign, since
backed up by two current network
shows (King Cole Trio and Sam
Spade). Agency also is readying a
new Chiquita Banana series for
United Fruit, the first having been
one of the most successful spot cam-
paigns in radio.

Among new BBDO sponsors jump-
ing on the spot band wagon is De-
Soto, which is spending a big chunk
of its $200,000 March appropriation
on spots.
tric, and General Baking for Bond
homogenized bread. Tremendous
volume of spot which BBDO handles
permits it to get choice positions on
many stations.

Il

Others are General Elec- [

sings a sound 13.3 into the lyric to-
tal.

Compton captures the eighth slot
on the strength of its No. 2 standing
among daytime top tenners, with 11
programs on the air. A double walk
down Road of Life (NBC and CBS
strolls) adds up to a nice 12.0, while
Big Sister, Breakfast in Hollywood,
Young Dr. Malone and Life Can Be
Beautiful all go to pile up the day-
time points. In the full-week con-
sideration, however, Compton gets
no small lift from Procter & Gam-=-
ble’s-Duz Truth or Consequences,
which turns in a neat 14.7.

Esty in Evening List

The No. 9 winner (10th in evening
rank, no show daytime) is Roche,
Williams & Cleary, with just four
shows contributing to the score.
Tenth in the over-all topper picture
is Ted Bates Agency, which also
gets into the ninth -nighttime slot
but doesn’t hit too heavy on the
day side. 8ix shows build Bates’s
total.

Only one ranking evening agency,
William Esty, which lands eighth in
the evening scoring, fails to get into
the full-week top 10. With five
shows—R. J. Reynold’s Abbott and
Costello, Bob Hawk, Grand Ole
Opry and Vaughn Monroe—all hit-
ting above 10 points, and with Col-
gate-Palmolive-Peet’s Blondie scor-
ing 13.1, agency shows solid total
strength on its offerings.

Other daytime honor rollers are.

Benton & Bowles; Knox, Reeves &
Eckhardt; Duane Jones, and McCann
& ZFErickson in third, fourth, sixth,
eighth and 10th sunshine spots,
respectively. All except K&E and
McC&E win points on strength of
one or more soapers, which simply
goes to reaffirm the long established
fact that the sudsagas build and hold
audiences.

Beauty Spots fer Colleges

NEW YORK, March 8.—Intercols
legiate Broadcasting System this
week sold a weekly one-hour re-
corded program of classical music to
John H. Breck, Inc., of Springfield,
Mass. BShow will plug Breck hair
products and beauty preparations be-
ginning March 13 ‘'on WRAD, Rad-
cliffe College, Cambridge, Mass.;
WBS, Wellesley College, Wellesley,
Mass., and WMWC, Mary Washing-
ton College, Fredericksburg, Va, Ac-
count was placed thru Charles Shel-
don Agency, of Boston.

CBS’s Crandall in Hospital

NEW YORK, March 8.—George
Crandall, head of the CBS press de~
partment, entered Methodist Hospi-
tal, Brooklyn, Thursday (6), to have
an old leg injury corrected. Crandall
will be attefided by two old friends,
prominent surgeons, Drs. Douglas
Sawyer and Henry Lange. He ex-
pects to be hospitalized three weeks.

RESERVED SEAT — PAD — STRIE:
. COUPON BOOKS — RESTAURANT
‘ ; ALES "BOOKS AND

L CHEC :
LLIED ‘FORMS

409 LAFAYETTE ST. - 3

0 {82 W, WASHINGTON ST,
». | 6145 CHESTNUT ST.. Philadelphia

NYU, WNEW
To Help Org’s
Air Approach

Urge Commerecial Techniques;

NEW YORK, March 8.—Steps to
improve the radio approach of vari=-
ous prominent public service, char-
itable and social groups will be
taken within a short time by New
York University and Station WNEW,
New York indie. School will run a
course specially geared for radio di-
rectors of such groups, while WNEW
will run a seminar on radio directors
of such groups. Course will get un-
der way this summer; WNEW’s semi-
nar will be held in April.

Reason for the moves, which were
undertaken separately but which now
may be dovetailed, is the fact that
many social organizations, with a
justifiable claim to radio time for
worthy causes, are completely un-
hep on radio technigues. All they
ask for is “time” rather than a pro-
gram or a specific technique for han=-
dling the problem at hand. Few
of them realize that a straight 15-
minute speech, which is what vir-
tually all seek, will just about drive
away the listening audience, injuring
not only the organization itself, but
the station.

Sound Approach ‘Needed

Therefore, WNEW and NYA will
try to show these groups that a
sound commercial approach, using
techniques which have proved effec-
tive in selling merchandise and gath-
ering audiences, can also sell a drive,
regardless of its nature. This tack
will be taken both by Charles Siep-
mann, who wrote Radio’s Second
Chance, in his lectures at NYU, and
by Ted Cott, WNEW’s program di-
rector, who will handle the station’s
seminar. Siepmann may also speak
at one of the station’s sessions.

WNEW seminar will include a
demonstration, presenting a speaker
on a given subject for 15 minutes,
and then hitting the same objective
via a series of spot announcements
or dramatizations. Typical examples
to be offered include the Mother
‘Goose .Safety Rhymes, built by
WNEW for the National Safety Coun-
cil, and a drama, Unseen Enemy,
built for a tuberculosis campaign.

Jingles Click

Safety jingles, one-minute musical
spots, clicked well, in contrast to
straight, flat spiels that, it is felt,
would have got nowhere. Rhymes
not only drew excellent audience re-
action via mail, but have clicked on
some 30 other stations and are being
distributed nationally. Same thing
applies, also, to the TB drama, which
used a Gangbusters’ slant, with the
tubercle bacillus the “heavy” of the
sketch.

Major point is, it is set forth, that
public service should be sold in the
same manner as regular radio cam-
paigns. Dull speeches, heard by no
audience, do no one any good.

STOCK
ROLL T./CKETS
One Roll ...
Ten Rafls ..
Fifty Rofls. .
Rolls, 2,000 Each
Doubte Coupons
Double Price. -
No C.0.D, Orders §

icago Accepted.
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ISK JOCK PAYOLA

Platter SRinheré as Next
Breeding Ground for Payoff?

Platter execs worried over many wax pilots going “on
the take”—both pubs and diskers blamed for spawning
“monster”’—curbs urged before evil spreads

. ®
| ‘ ' By Joe Carlton -

NEW YORK, March 8.—Are disk claim that a number of jocks have
jockeys becoming the next great written to them, or appeared in per-
breeding ground for payola? The son, conveying strong hints that, if

- biggest disk firm execs are worried the palm is crossed, given disks will
about it. Responsible leaders in get that coveted early air push. - .
radio and music biz join in this con- Of the growing number of diske
cern and reports drifting back from promotion specialists working out of
talkative flacks and wax promoters wax company offices or thru inde-
indicate that a still-small segment pendent headquarters, more than one
of platter vilots thruout the land— -has added out and out schmiers to
usually not including any name jocks his expense account. And wax dis-
who don’t need the moolah—are tribs point fingers in lecal territories
going dangerously “on the take.” In- at suspicious favoring of -certain
dustry chiefs express their fear that (See Platter Jockey on page 30) Y

platter payola trend is capable’ of - -
New Edwards Ork

outdoing anything ever before seen
Into NY Commodore

in the music biz if not curtailed in
NEW YORK, March 8.—New Jack

time,
Edwards ork has been signed to fol-

Tho naming of names is impossible
the source and frequency of reports

low Eddy Howard into the Century
Room of the Hotel Commodore

about certain jocks make it clear
March 13. Edwards, a virtual une

that situation is more serious than

routine backstabbing. One major
known who has been working under
the Willard Alexander aegis, is

wax firm states it has proof that a

rival major is “paying off” a chain

of 25 disk jocks thruout the country.

A few jocks swear that a. given inde- skedded to play the spot for six
weeks. Leader, said to be a Jack
Marshard protege, sings and plays

the trumpet. He played 20 weeks at

pedent label has offered to lay it on
the line if new releases were aired.
the Marshard-Vaughn Monroe spot,
The:Meadows, outside Boston, and is
currently completing a 10-week run
at the Syracuse Hotel, Syracuse.

Royalty-Dodging _

Coast Waxeries thz?tigt?lig Century Room would close

BUGABOO

New Gag-Ditty

NEW YORK, March 8. —1It
had to happen! Sammy Stept
and Johnny Green have author-
ed a song titled Bo-i-ng! s

If all goes well the ditty will
positively not be introduced by
Bo-i~-ng Crosby.

Mich. Indies

Poise a New

!Slap‘ at ASCAP

WM, ¥B Settle
Herbeck Haggle

HOLLYWOOD, March 8. — Hag-
gling over booking rights for Ray
Herbeck ork, which had William
Morris and Frederick agencies both
claiming ownership (The Billboard,
December 21, 1946) was finally set-
tled recently in a confab with AFM
reps and agency execs. Frederick
Bros. Agency agreed to pay William
Morris full commissions for Her-
beck’s 5-week stint at Hollywood’s
Meadowbrook Ballrcom plus com-

% mish from ork’s current engagement

at Salt Lake City’s Rainbow Rendez-
vous. Having collected 10 weeks’
commish, Morris office released Her-
beck to Frederick agency. Fronter,
pacted to a seven-year deal by Fred-
erick, opens at Las Vegas’ Last
Frontier Hotel April 5.

Squabble arose when Herbeck
signed with Frederick Bros. in Chi-
cago last December, despite having
inked an earlier pact with Morris
office. Herbeck attempted to justify
double inking with claim that his
Morris contract went into effect last
October 28 and that agency had failed
to deliver jobs up to time of Fred-
erick pacting. Morris agency held
that contract began December 3 (at
expiration of Herbeck’s existing MCA
pact) and that six-week period dur-
ing which agency had to find work
for musikers didn’t end till mid-
January. ] j

- e & s d

down after the Howard engagement,
Get Carpet Call

HOLLYWOOD, March 8~—~—Harry
Fox, music pubs’ agent and trustee,
rounded out his latest visit to the
Coast by clamping down on more
than two dozen independent waxeries

Primer for Personal Mgrs.
Compliments of Billy Burton

for non-payment of pub royalties on :
 disk saleg.yOf 38 independents eur- NEW YORK, March 8—In be-
‘rently licensed by music pubs, more .tween shopping for a film story he
than 25 were 1;plglt on an&‘l)n%l-;w}; can peddle back in Hollywood and
month payment basis. e batc s .
of slow-paying outfits, accounts of 23 ’?[‘ellez?bger tl;e stage for coming Roxy
ppearance of thrush Mar-
were turned over to legal eagles, as R - i
Fox seeks to collect more than $10,- 8aret Whiting, Billy Burton (per-~
°X§ b ; " sonal manager for Whiting gal, Dick
000 due .pu S Haymes, Helen Forrest, songwriter
According to Fox, contracts with 7o Jyrow and such screen comers
thé waxers have been amended from 5~ Margo Woode (Fox): Noreen
a quarterly royalty payment to a Nash  (Eagle-Lion), and Joanell
monthly basis in order to protect james (Fox), took time out this week
‘publisher interests. Move was dic= for 5 lunch-time powpow about the
tated by the shaky position of West personal management igame that
Coast independents at a time when raags like a p.m.’s primer.
mounting operating cqsts are cuttmg Trouble with some p.m.’s today—
already meager profits. Rpsult 1S Burton talking—is that the A.B.C.’s
that recorders have been using roy= of their racket frequently are over-
alty dough to operate from day to jgoked. Simple things such as
day, Fox said. - knowing seating capacities in thea-
Fox estimated that more than $50,- ters and locations, seasonal and geo-
000 in bad debts has been collected graphical box-office trends, technical
during the past year from Hollywood phases including stage lighting, re-
platteries and that more is in the c¢ording control, and others!
offing. In doubtful cases the pub-  Burton recalled some years ago,
lishers’ rep will seek an audit of when he was handling Jimmy Dor-
plattery books.in search for back roy- gsey band, the trade thought he was
alties. Debts collected to date have out of his mind for booking JD into
come mostly from larger independ- the Chicago Theater for a summer
ents, altho many of the wee waxers guarantee plus percentage. Should
ate also in hock to pubs. In most have taken a straight $10,000 and no
cases the dribble of dough collected split, they screamed! But Dorsey
from smaller firms is hardly worth took out $17,500 from the Chi date,
the effort expended. Burton said, and then the allecks,

‘

made with hosannahs. What they
didn’t ‘know—DBurton still talking—
was that Chi is the “greatest sum-
mer resort” in. the country. After
figuring the time of year, the thea-
ter’s size, he held out for percentage
cut. Dorsey prospered, Burton pros-
pered and currently he still swears
by Chi summer—“I've got Haymes
booked there for August 28. He’ll
make big money.”

There are other p.m. fundamentals,
says Burton. One thing, the agency
boys will attest to, no p.m. worth
his commission will fry to handle
30 to 40 attractions. Take a few good
properties, build ’em and try to keep
’em there. . . . That’s the ticket. .. .
Too many clients can’t get your per-
sonal attention. Without it, who
needs a “personal” manager.

And the p.m. has to know the
booking game. . . . One of his main
jobs is to run liaison between talent
and the agent. Good test of a good
p.m. is one who the top agents recome-
mend.

But personal management is a job
you gotta work at just as with any
trade. Take a thing like stage light-
ing. Using his own experience over
the years with spotlight problems,
Burton said, he got in there with the
electrician. staze manager and hands

(See P. M. PRIMER on page 18)

Indiana Bill Hits Snag

DETROIT, March 8.—New attack
on ASCAP is slated by the Michi-
gan Independent Theater Owners, ac-
cording to Sam Carver, president of
the organization, now manager of the
Grand Theater in Highland Park.
Carver, an old-time vaudeville man,
is hitting at the 10 cents-per-seat
charge assessed by ASCAP on mo-
tion picture theaters, and is seeking
legislation in Michigan to have the
fee outlawed. .

He is now studying recent Indiana
legislation, with the object of pre-
paring a bill for introduction in
Michigan, whose Legislature is now
in session. .

Indiana Bill Shaky

' INDIANAPOL/IS, ‘March 8.—The
anti-ASCAP bill passed by the House
last week after earlier okay by the
Senate appeared possibly to be
headed for demise this week when
the Senate refused to accept House
amendments, The amendments would
have exempted radio stations from
provisions of the “outlaw ASCAP”
measuré and would have slapped re-
sponsibility for liabilities arising out
of use of ASCAP music in ‘theaters
on pix producers and exhibitors
rather than on theater owners. After
considerable haggling, Senate held
firm on its amendment turn-down
and bill has been referred to con-
ference committee, where observers
predict it will either remain pigeon-
holed or will emerge so emasculated
that it would hardly “outlaw” the
Society. .

MGM Philly Wax
Debut at the Zoo

PHILADELPHIA, March 8.—New
MGM disk label made its bow here
February 25, local distributing firm
of Trilling & Montague being the

- first in the country to receive initial
releases. For the auspicious.debut,
‘Wagnerian tenor, Lauritz Melchior,
came to Philadelphia. But the coming
out party was at—of all places—the
Philadelphia Zoo. . i

Melchior, who is also disking for
the new label, brought the first rec-
ords here, taking them to the zoo to
spin them for Pharaoh, the lion, who
is a close buddy of MGM’s Leo in
Hollywood. WIP re-broadcast the
ceremonies that evening, the program
also being heard as part of the meet=
ing of the Philadelphia Record Deal-.
ers’ Association. To top off the spin-
ning, Melchior interspersed a stanza
of Open the Door, Pharaoh.

Randy Brooks to Cafe Rouge

NEW YORK, March 8. — Randy
Brooks’s ork will follow Frankie
Carle into the Hotel Pennsylvania’s

. Cafe Rouge April 7. Brooks was
"booked into the spot for a four-week
stay, with a two-week option clause
attached, according to General Ar-
tists Corporation agents. Orkster
currently is concluding a four-week
stanza at the Arcadia Ballroom here.

\ [
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Capitol Makes

Foreign Mart

Invasion Move

Porges Heads Int’l Division

HOLLYWOOD, March 8.—Capitol
will soon invade the foreign wax
market and for its initial wedge last
week hired Sandor A. Porges (for
28 years with Columbia’s foreign
department) to head Cap’s interna-
tional division. Porges, whose bow
from Columbia became effective
March 1, will arrive here in April
for huddles with the diskery’s top
brass in laying groundwork for the
department.

Porges’s division will be set up as
a wing of the present company rather
than a separate corporation. Head-
quartering in New York, the division
will work with the already estab-
lished departments of the company
(talent and repertoire, distribution,
promotion, etc.), which will be ex-
panded to handle the additional load.
To date, Cap’s product had been
aimed at and distributed exclusively
in Continental U. 8. Cap will not
only distribute its present wares
overseas but will also record foreign
talent and music for distribution
abroad.

Until now, Capitol has been the
only one of the four majors sans a
foreign department. As to what for-
eign market will be the first on Cap’s

plans, diskery execs did not reveal,

stating that will be one of the mat-
ters -to be discussed when’ Porges
arrives here. Cap feels that in
Porges the firm is acquiring one of
the industry’s toppers on the inter-
national side .of the fence. Once for-
eign operation gets under way, the
diskery will lean heavily on its re-
cently acquired plants in Indiana
and the San Fernando Valley for a
' starter, but foresees the t1me when it
will set up its pressenes in foreign
lands,

Second L.A. Dancery
Pares to Week-Ends

HOLLYWOOD, March 8.—Casino
" Gardens next Sunday (16) becomes
the second ballroom in this area in
two weeks to drop its all-week pol-
icy in favor of week-end only opera-
tions. Casino was preceded by
Avodon (The Billboard, March 1),
which also tightened the belt to Fri-
day-Saturday-Sunday sked. Tommy
Dorsey’s Ocean Park dancery had
clung to meager weekday biz to re-
taih its local KECA airshots between
midnight and 1 a.m., but KECA this
week started closing down its {rans-
mitter at mldmght

Palladium, in Hollywood and
Aragon, in Santa Momca, will be the
only two remaining terpseries open
all, week. Trianon, South Gate, and
Meadowbrook Culver City, are op-
erating on a Friday-Saturday only
sked.

Frank Hennigs Quits Marks

NEW YORK, March 8-—Frank.

Hennigs, professmnal manager at E.
B. Marks music pub, bows out of
the firm next week. With his three-
year contract expiring at the end of
this month, he will take the last two
weeks as pa1d vacation and then re-
turn to another music biz post. Hen-
nigs’ departure marked the second
professional changeover for the
Marks fitm, with Fred Dempsey,
coast staffer, separated last week and
replaced by Lucky Wilbur, Herb
Marks, pub owner, says no replace-
ment has been found as yet for Hen-
nigs, altho three or four lads “are be-
ing considered.

\

{
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For Being a Pincus

NEW YORK, March 8.—Music
men were talking this week
' about the Bless You (For Being
An Angel) plug George Pincus
got on the Kate Smith show last
week., "La Smith not only did
the tune, but she and Manager
Ted Collins prefaced it with an
intro in which Pincus’s name
was mentioned three times.
There is no truth to the rumor
that the Shapiro-Bernstein gen-
eral manager called Peatman
after the plug {fo inquire
whether the personal mention
rated the plugeroo any exira

points on the sheet.

Break Ground
For Columbia’s

Coast Waxery
HOLLYWOOD, March 8.—Colum-~
bia Records’ Prexy Ted Wallerstein
and Veepee Manie Sacks, along!with
a raft of showbiz celebs, broke ground
for the waxery’s new $2,000,000
Hollywoopd production center Thurs-
day (6). Plant, which is expected
to be in operation by the year’s end,
will contain more than 80,000 square
feet of floor space and a maximum
production capacity of 2,000,000 plat~
ters monthly. With nearly 80 presses
planned, the addition of an ultra-
modern West Coast set-up will boost
the firm’s total production capacity

to well over 10,000,000, disks per,

month, ‘Wallerstein stated.

When completed the plant will em=
ploy nearly 400 workers, with all
processing and pressing facilities
centralized under one roof. Plant
will feed shipments- to 12 Western
States and Mexico.

- Coincidental with -Wallerstein’s
ground-breaking trek, the plattery
prexy announced that Columbia
would shortly complete a new dise
tributorship set-up in'the Hawaiian
Islands. Sales Veepee Paul E. South-
ard leaves for the islands March 19
to complete the deal. Firm has here-
tofore handled Hawauan sales from
the West Coast.

Wallerstein views the general disk
market with optimism, pointing to
still unfilled consumer demand which
will unquestionably swell as more
radio-phono combos reach the retail
market. . Wallerstein furthermore
predlcted an ever-growing market
for dramatic albums. Waxing of
thesp classics have been limited to

- date and more or less on an experi-

mental basis, but counter sales have
proved that platter purchasers want
more of the same. When the dra-
matic field reaches full bloom, Wal-
lerstein said, Hollywood will be the
focal recording center because of the
natural concentration of top dramatic
talent in the film city.

Wm. Morris’ Stoller
Shifting to Coast

NEW YORK, March 8.—Morris
Stoller is about set to move out of
the New York office of the William
Morris Agency into WM’s West Coast
operation. Stoller has been acting
as comptroller under Nat Lefkowitz
in New York, and his Hollywood job
will make him Lefkowitz’s West
Coast counterpart,

Replacing him in New York W111 be
Sidney Feinberg. Lefkowitz; of
course, will still be over-all super-
visor of comptroller activities of the
agency, which includes supervision of
contracts, legal aspects of bookings,
etc. Stoller plans to depart for Holly-

. wood March 26.

Gold in Them Thar Old Wax
Sends Diskeries Stampeding
To Re-Cuts, Even for Albums

Weems® “Heartaches” Sets Pace for Fast-Selling Revival

NEW YORK, March 8.—Looks like old wax is gold wax. Flock of re-
issued disks hitting the market recently paced by the Decca-Victor etchings
of Ted Weems’ Heartaches has been pouring plenty extra shekels into disker

coffers.

artists, reached the ultimate lately with Tony Martin.

Reborn wax, cashing in on renewed interest in older recording

Martin’s old Decca

platters were re-pressed coincidentally with the signing of a Victor pact,
When first Victor releases break (probably in April), Martin will be fea=
tured on no fewer than three'labels—Victor, Decca and Mercury. Last

Chandler To Plug
Enterprise Disk?

HOLLYWOOD, March 8.—Enter-
prise Records clalmed this week to
have set a verbal deal with Baseball
Commissioner Happy Chandler to
plug the diskery’s forthcoming Ab-
bott and Costello Whose on First
sides in all major league ball parks
at season’s openers. (The Billboard,
March 8.) - Chandler will request
ball clubs to play sides over park
p.~a. systems,

Special cuts of platters w1th a 30-
second sales pitch by Costello are
being pressed for ball park use, ex-
plaining that A. & C. royalties will be
turned over to the Lou Costello Jr.
Youth Found’ation‘in Los Angeles.

McConkey Sets Upin
Chi, Adds N. Y. Link

CHICAGO, March 8.—The Mc~
Conkey booking operation was incor-
porated this week under the name,
McConkey Music Corporation, and
a Gotham office was added to the
national booking set-up, with plans
for a southern outlet in Atlanta set
for next month.

Manhattan outlet will be headed
by Irv Brabec, ex-Frederick Bros.,
and Central Booking, who brought
singer Mildred Bailey, the Bert
Messingale 12-piece commercial ork
currently at Donahue’s, Mountain
View, N. J., and three cocktail com-
bos, the Leonard Ware trio, the
Estrellitos quartet, and the Red
Saunders’ sextet, which will join
MMC when its pact with CBO ex-
pires May 15.

MMC has concluded an exclusive
booking deal with I. R. Belveal,
Boise, Idaho, independent percenter,
who has 17 MMC properties working
in his Northwest territory. .

The MMC Hollywood outlet has
been reorganized since the exodus
of Jack Kurtze to FB and is now
booking 38 units on the West Coast.
Jack Hampton, ex-fronter, and Lop
Jarman, once a name sideman with
Paul Whiteman, are assisting Clyde
Baldschun, now heading the Holly-
wood MMC branch. Baldschun has
inked Jess Stacy and. singer Lee
Wiley, with Stacy fronting a seven-
piecer, and Wingie Mannoné, who is
heading a six-piecer.

Joe Mooney Four Booked
For Coast’s Troc in July

NEW YORK, March 8. — Joe
Mooney Quartet has been booked by
William Morris’s Joe Wolfson into
Monte Proser’s Trocadero, Holly-
wood, for a six-week engagement
with options beginning the first week
of July. Mooney, currently at Dix-
on’s Steak House, New York, will
vacate after at least a six-mionth run,
with closing date not yet set. WM

named agreed some weeks ago to re-
lease cuttmgs made before singer’s
shift to Victor provided he would
take half royalty.

Heavy focus on re-issue wax, some.
diskers claim, while primarily due to

re-birth of talent, also can be charged -
to simple fact that frequently a wax .

firm stands to make more dough on

old tallow that sells than on new,.

Firms engaged in hectic re-pressing of
old masters are -well aware that they
by-pass initial costs'incurred in me-
chanical recording of the matrix, cost
of recording studio, engineers, pay=-
ment to artists for the date.

Higher artist royalties today than
in earlier recording days, all figure
as factors behind the old wax rush.
In many cases, eight and 10 years
ago, waxing artists were paid a flat

rate for their efforts, without benefit

of royalty arrangements
Leader in the upsurge of re-issues
is Decca.

series” and soon afterward instituted

a policy designed to cut down the .

number of mechanical waxing dates
on current faves and pops.

Decca kicked off its current group .

of re-pressed diskings with a series of
albums -featuring past hit records by
the firm’s top selling artists—Andrews
Sisters, Louis Jordan,
and enough of Der Bingel’s older tal-
low to make up at least a couple_ of
new Crosby packages. Diskery fol«
lowed album packages with 75-cent

singles featuring Tony Martin, Count.

Basie, Glen Gray, etc.

Most re-pressed singles have been
marketed coincidentally with major
shifts on part of the artists who cut
original sides, Count Basie moved
from Columbia to Victor, received
(See OLD- - WAX GOLD on page 31)

Local 802°s Execs
Put ‘Red’ Purging
Upto Membershlp

NEW YORK March 8.—Coinciden-

tal with proposed national legislation

to curb Communist influence, leaders
of Local 802, AFM, are taking steps to
weed party members from its ranks.
Secretary Charley Iucci this week
read a resolution to his executive
board calling for the passage of an
ironbound law to purge the local of
all communist elements.

After some modification, which did
not take the teeth out of the pro-

posal, the execs okayed it for presen- .

tation to the membership. Tucci will
read the paper to the rank and filers
Monday (10) at the org’s monthly
meeting. Offcials' appear confident
that the measure will pass, altho a
number of card holders have indi-
cated hostility.

If the membership approves of the
resolution, the executive board will
formulate a law in resolution form
for action at the union’s next annual
by-law meeting in September.

is planning to work Mooney Cross=
country by filling in with several
theater dates,

Firm some months ago.
created what it calls a “collector’s .

Dick Haymes
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TRADE

KING of the

MARK

® & Whose fa-
mous rendition of
JOLE BLON swept
the nation, .

SOME
| TERR\TORIES
1 ARE ST\LL

OPEN/

Distributors

wive for sample.

1% ® A tune from desp
in the heart of the
bayou country played
as only Harry Choates
can play it. A folk tune
that is destined to be-
come a classic.

-
Samples are available

of record No. 1318

“Kilroy’s Been Here”
backed by “Delivery
Man Blues.”

PHONOGRAPH RECORDS

3104 TELEPHONE ROAD L

HOUSTON, TEXAS

RMA Picks Temporary Slate,

Maps Membership Ca

NEW YORK, March 8.—Commit-
tee appointed by newly formed Rec-
ord Manufacturers’ Association (The
Billboard, March 8) labored thru
heavy side-issue chatter at Hotel
Astor Wednesday (5), but finally
produced a roster of temporary offi-
cers, committees and goals which
include lining up West Coast labels
such as Black & White, Exclusive,
Enterprlse, Superior and Hucksters,
in addition to extending re-invites
to Eastern firms whose reps so far
have not shown up at earlier mem-
bership meeting or committee confab.

RMA officers appointed temporar-
ily included Jack Pearl (Hub),
chairman; Al Middleman (Sterling-
Juke Box), vice-chairman; Joe Ku-
pitsky (Diamond-Seva), treasurer,
and Ivan Ballenn (20th Century), sec-
retary. To draw up by-laws which
would be presented to membership
meeting at future date, a constitu-
tional committee was named consist-
ing of Pearl, Eric Bernay (Keynote),
Hy Siegel (Apollo), Al Green (Na-
tional), Joe Davis (Davis) and Sam
Goode (Gotham). Public relations
committee was also named and in-
cluded Siegel, Davis, Ballen and
Harry Bank (Cardinal).

Absent Labels

Pearl, in teeing off meeting, said
that other label reps, including Irv-
ing Berman (Manor) and Jules
Braun (De Luxe), had indicated their
interest in attending but were com-
mitted to show at New Jersey juke
box operators banquet held same
night. No comment was made as to
absence of Majestic, Musicraft, Sig-
nature, Sonora and others altho
Kupitsky, Bernay, Goode and Sol
Abrams (Alert) were named to a
membership committee which pre-~
sumably would go after missing label
reps. Temporary financial arrange-
ments were also set with each mem-
ber pledging $50 to be applied against
initiation fees and dues which might
be instituted later.

Courtney Role

Big hunk of evening’s discussion
centered about report delivered by
one of the members on the Alan
Courtney - Sidney Goetz meeting
called for Monday (3). Disk spin-
ner Courtney’s role in association
scheme started recently when lawyer
Goetz lettered the trade with the
jockey’s plan for a manufacturer
pool which platter pilots could sup-
port, but RMA got off its own con-
fab before Courtney. RMA reps at

Davis, Weiss Form
Exploitation Combo

HOLLYWOOD, March 8—Offices
will be opened Monday (10) by ex-
Musicraft execs, M. 1. (Buddy) Davis
and Bobby Weiss, who have teamed
to enter music artist exploitation and
biz management. Davis~Weiss, Inc.,
will headquarter at 626 North Robert—
son Boulevard, Beverly Hills, with
Joel Preston and Dan Ede_lman rep-
ping the firm in New York and a
man in Chicago to be hired. D-W
will offer services on a national basis.

Set-up calls for Weiss to head the
exploitation phase of the biz while
Davis will handle artists’ biz manage-
ment. Davis, a Harvard biz school
grad, has worked a tie with his
father’s c.p.a. firm, Homes & Davis,
for the latter’s L. A. and New York
offices to aid in servicing D-W
clients. (Biz management doesn’t
necessarily have to be linked with a
client’s promotion deals.) Already
in the D and W fold are Margaret
Whiting, Dick Haymes, Helen For-
rest, Piep Pipers, Page Cavanaugh\
Trio and Miguelita Valdez.

first declared that while they felt
Courtney’s intentions to be the best,
they wanted to work out idea for
such an org without outside aid.

Also claimed they had idea long be-
fore Courtney.

Courtney, however, declared this
week before returning to Denver,
where he is platter spinning on local
station, that RMA had used question-
able ethics in hustling to call their
own meeting after they had heard
about his own plan and scheduled
confab.

Informant’s report on the Court-
ney huddle delivered to RMA com-
mittee stated that of the few people
present only two disk makers were
in attendance and declared that part
of the Courtney meet had been taken
over by a publication owner who
claimed that RMA members “didn’t
pay their bills.” Committee lads
rankled audibly at unpaid bills crack.

Loss of Pianist
Burns Martin

NEW YORK, March 8.—Freddy
Martin is blowing fire at Lyle
Thayer, West Coast wingman for the
newly formed Mus-Art Management
Corporation, since learning that his
pianist, Murray Arnold, has been
signed by Thayer to front his own
ork:

Orkster told The Billboard he
doesn’t mind seeing one of his boys
get ahead in the music biz-——pointed
to support he gave to Jack Fina be=-
fore latter formed his own musi-
crew—but alleges that Thayer snared
Arnold behind his back. Hence, the
ire.

Thayer countered Martin’s “un-
fair” cry by stating that Arnold felt
he should be the one to break news
of his departure, and there was no
intention to pull any underhanded
deal. Thayer said that when Arnold,
who will remain with the band for
another two weeks, told Martin of
his plans to front his own band, the
Cocoanut Grove maestro fhpped his
lid.

Art Mooney Ork
Slgned by MGM

NEW YORK, March 8. — Art
Mooney and his ork have been signed
to a term paper with the new MGM
diskery. Deal was set this week by
Joe Glaser and Charlie Yates, of
Associated Booking, according to
Mooney, who says he will probably
work out a booking deal with ABC
as a result of the agency’s efforts on
his behalf.

Orkster was formerly a General
Artists Corporation property and
made a few sides for Vogue Records
some months ago. Ork is current at
Rustic Cabins, Englewood, N. J.

Victor Resumes Dealer
Training After 6 Years

NEW YORK, March 8§—RCA Vic-
tor is resuming its dealer training
programs after a six-year lapse.
Initial session will be held in New
York at the Park Central Hotel,
March 10-12, to be followed by re-
gional meetings in Atlanta, Cleve=
land, Chicago, Dallas and San Fran-
cisco. Meetings will be under the
direction of Jack Hallstrom, general
merchandise manager of the diskery;
Jack Williams, advertising manager,
and Herbert Allen, field sales man-
ager,
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Musicraft Reorg Meeting

Is Postponed to March 19

NEW YORK, March 8.—Meeting of
Musicraft stockholders scheduled for
Monday (10) has been put off to
March 19, diskery being anxious that
all proxy votes get in on time. Let-
ter sent to shareholders last week by
Irving Felt, prexy, stated meeting’s
purpose is to consider proposal for
recap1tal1zat1on of the company ( The
Billboard, March 1).

Letter, announcing the meeting, ac-
companied by details of the plan and
balance sheet as of December 31,
1946, was jam-packed with financial
data. Holders were told the meeting
was for the purpose of considering a
plan to change authorized capital of
the corporation to 470,518 shares of
common stock at par value of $1 each.
Directors of firm also seek authority
to pledge or mortage assets to secure
any bank loans or indebtedness in~
connection with the plan.

Letter and accompanying financial
statement indicated the company had
a net working capital deficit of nearly
$450,000 as of December 31, 1946, not
including loans made by officers in
the amount of $251,650.

Improve Capital?

Diskery’s claim for the plan is
that it would improve the corpora-
tion’s net working capital position by
$1,082,884, of which $838,147 would be
cash. Also stated that holders of
three-year secured notes in the
amount of $250,000 had indicated

Local 802 Tosses
Musician-Caterers

Issue to Members

NEW YORK, March 8. — After
juggling the musician-catering situa-
tion for two months, execs of Local
802, AFM, will toss the hot potato to
the membership Monday (10).
Union’s meeting will hear a report on
findings of the dance committee,
composed of elected officials.

Execs will call for the appointment
of a rank and file committee to study
the situation further and bring in
recommendations to the executive
board. Members, however, are pre-
pared to reject this proposal and
counter with a resolution instructing

the board to finish the job. Motion

reads in part: “It shall be considered
an unfair practice against the union
for a caterer, banquet manager or
hall keeper to recommend or suggest
any musician for a catering job ...
conspiracy on the part of any member
to aid or abet a caterer, etc., in such
jobs will be in v1olat1on ”  Penalty
for conviétion would be expulsion.

Newark’s Local 16 Names
« Catering Inquiry Committee

NEWARK, N. J., March 8.—Fol-
lowing closely upon action taken by
the New York AFM, Local 16 met
here today to investigate conditions
. in the catermg “dance biz. In a con-
tinuing session suggested at the org’s
last quartely meeting two weeks ago,
catering matters were taken up as the
first order of business and resulted
in the appointment of a committee
to dig up facts.

Whether charges of collusion be-
tween managers of catering estab-
lishments and card holders will
evolve from the investigation is a
moot question, but it is understood
member pressure is partially re-
‘sponsible for the move to have a look
into the single date field. New York
local’s interest in its own band back-
yard also is a factor.

Committee appointed today will
report at another continuation session
March 22,

willingness to accept 100,000 shares
of common stock in exchange,

Preferred stockholders would get
67,490 shares of new common stock,
while common stock owners would
receive 47,769 shares of new common.
Officers, it was stated, had indicated
willingness to exchange their loans
($251,650) for 20,000 shares of new
common stock. Not less than $244,737
of other obligations would be de-
ferred for two years.

Letter also states, “indications are
that if present stockholders and
lenders approve the plan, $300,000 of
cash capital would be obtained by

private sale for investment of 120,000

shares of new common stock at $2.50
a share, and that a term loan in the
form of bank credit and/or mort-
,gage on the plants in amount of
$250,000 could be arranged.”

Dlamond-Apollo

Also reiterated was claim that Mil-
ton Diamond, ex-Decca exec had con-
sented to become associated with the
corporation subject to the establish-
ment of a corporate structure and
financial plan which would place the
company in sftrong financial position.
“Interests associated with owner-
ship of Apollo Records, it was fur-
ther stated, have indicated a possible
interest in acquiring some of the
stock to be issued under the plan.”

Company’s financial condition, ac-
cording to Prexy Irving Feli, is so
critical that “the only alternative to
the plan would be a court reorganiza-
tion . . . a liquidation might be in-
evitable and this probably would not
provide sufficient funds to more than
cover government obligations and se-
cured creditors.”

Consolidated balance sheet of the
diskery as of December 31, 1946,
showed assets as follows: Cash in
bank, $6,441.56; other current assefs,
partly pledged, $477,116.30; fixed
assets (net of reserves), $713,612.70.
other assets, prepaid expenses, $131,-
595.56; intangible assets, including
masters, catalogs, engineering and de-
velopment expenses, franchises, etc.,
$511,017.47, and total assets, $1,839,~
783.59. For the seven months ended
December 31, 1946, company showed
a net loss of $1,952,833.61, including &
$420,300 loss on the Jefferson~Travis
radio division sold in October and a
$268,593,32 loss on sale of Union
Alrcrafts Products Corporation,

High Nut Forces
Elman Ork To Quit

NEW YORK, March 8.~~Twenty-
piecé Ziggy Elman ork, finding its
$2,500-$3,000 nut too hard to hurdle,
will fold up after first of April until
present biz conditions improve.
Leader, who is handled by Arthur
Michaud office, has decided to take
the.lay-off rather than reduce size
of band and is not accepting any
more bookings after a week of one-
nighters which follow his skedded
Monday recording date for MGM.

Michaud office has been trying to
talk him into triming ork, but El-
man reportedly figures that rather
than change style or arrangements
he’ll stay off the road and hole up
until a break in booking prices ap-

pears which would allow him to

keep ahead of big-sized band ex-
penses.

Mellin in or Out?

NEW YORK, March 8. — Tho
Lindy’s was live with rumors that
Bobby Melhn was leaving his pro
manager post at BMI this week, in-
siders foresaw a last-minute SWItCh—
eroo in plans which may ground all
‘the rumors soon after BB goes to
press.

The Song that is
Fast becoming the

Extra-Special FAVORITE EVERYWHERE
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Sweelest Little Girl
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An outstonding "blues” and swing singer,

Clyde Bernhordt makes with plenty of the
jive beat arrangements the fans demand.
His unusual vocals blend perfectly with
his solid rhythms to produce discs that rate
fops in listen and dance appeal, Those
hot trombone solos insure o slecdy
demand for Clyde's music.

CLYDE
BERNHARDT

AND HIS ORCHESTRA

Sonora Record No.106
“I'm Henpecked”
“My Little Dog Got Kittens'

Vocals by Clyde Bernhardt

Sonora Record No.109
“Good Woman Blues”
“If It's Any News To You"

Vocols by Clyde Bernhardt

Your SONORA
Distributor has
these and other new

Red Label releases.

JIM JAM TRIO

Carroll, Musikers

In Tiff Over Coast
House Ork Tootlers

HOLLYWOOD, March 8. — Earl
Carroll faces a possible musicians’
strike next week as the result of his
refusal to increase his theater-restau-
rant house ork from 13 to 16 side-

men. Strike was narrowly averted
Tuesday night (4) when three side=-
men employed to round out the band
for shows were ordered to sit in on
dance sessions. Carroll immediately
advised the threesome that their ex-
tra labors would be for free. While
a walkout could have begun then
and there, orksters were apparently
advised to sit tight and stand by for a
possible strike later.

Union attempt to increase the ork
came after Carroll had agreed to a
20 per cent hike in scale but refused
to hire the threesome in question.
Subsequently, the producer protested
to Local 47 Prexy Spike Wallace, de-
claring that he would not be dictated
to regarding .the number of musicians
the spot should employ and that biz
iiloei1 not warrant additional over-

ea

Carroll, meanwhile, has been in
q. t. sessions with his lawyers, hint-
ing at possible action from the D. A.’s
office. Three additional sidemen have
been reporting nightly for both
dancing and show stints. Big blow-
up is expected to come after Sunday
night (pay day) when the trio’s pay
checks are sans extra time,

A check of local AGVA offices to
determine if talent would support
orkmen in possible strike action re-
vealed little indication of a sympathy
walkout from acts employed by
Carroll, It was obvious, however,
that Carroll could not produce a lav=-

Small Error

NEW YORK, March 8.—In a
story two weeks ago in The
Billboard it was reported that
theatrical agent Paul Small held
an interest in Apollo Records.
This was in error. Small has no
connection with Apollo. Re-
grets are extended to all parties
misled.

P. M. PRIMER: i

(Continued from page 14)

before he’d let his artists go into a
theater. Recalled that with all his
previous savvy, -before an important
Capitol Theater booking for Helen
O’Connel, he spent hours in the pub-
lic library reading up on theatrical
lighting.

Same familiarity with technicians’
work goes for recordings and radio,
Billy continued. “It’s a sorry p.m.
who doesn’t show at recording dates,
who doesn’t try to work out his
client’s problems with the musical
director, engineer and other control
room lads.”

Finally drifting away from Bur-
ton’s rules for p.m.’s, Billy capped
off his sermon with a crack at the
band theater circuit today. “The
bands are just so many stock com-
panies with supporting: acts. Why
don’t they go out and find new talent?
If the band can’t provide a decent
show, let the customers see some
new faces on the bill at least, not
have the same flesh playing the same
stage every quarter.”

By this time lunch plates were
chilling and Burton drifted off the
subject with parting info for music
trade that he had withdrawn his
stock interest in Dick Haymes pub-
bery, Beverly, but turned over 10
shares to his sister, Ada, and gave

ish girlie show without music. the remainder to Haymes.

FEATURING

JIM JAM SMITH

Sonora Record No. 107

“Riffin’ Rufus”

Vocal by Jim Jam Smith

“Jim Jam Boogie”
Sonora Record No. 108

“| Got Ya' Covered, Mister
Buzzard”

“Ev’rvday Blues”
Vocals by Jim Jam Smith

Record fans everywhere want rhythm—and
here It is in lorge and hot doses. Featuring
the scintillating bass of Jim Jom Smith, the
trio sends out the solid swing thot brings
customers to your counters—nickels pouring
through the juke boxes. Be sure you have
your share of these populor releases, o

PICTURE RECORD

#7356

the cHARLIE SHAVERS Quintet

BUDDY DeFRANCO-—clarinet
drums—AL STOLLER

OHN POTAKER—piano
s bass—SID BLOCK

CHARLIE SHAVERS—trumpet

IF | HAD YOU/MUSICOMANIA

A collector's item for the jarz fans
VOGUE DISTRIBUTORS:
MICHIGAN and OHI0

MODERN MUSIC TOLEDO MASTER DIs-
SALES CORP. BRILLIANT | TRIBUTORS, iNO,

10th Ave. at 45ih| MUSIC COMPANY | 55q Kenmaro Blvd,

New York 19, N. Y. GLITRE 2

Detrolt, Mich,
W. VA, and KAN,, 1A, NEB,, | WIS. & UP. MICH,
WESTERN PA

Mo A K WISCONSIN
WHIT DISTRIBUTING
EDERICK co. co
FR, Chestnut

521 N. 16V.h St.
Fr:gerlck“?ts Milwaukes, Wis,
Clarksburg,

ALICE CORNETT

Sonora Record No. H7034

“I'll Meet You in the
Morning”

“In the Garden"

Formerly vocalist with Xaviee Cugat and
soloist on such famous rodio shows as
““Oscar Hammerstein Theatre .of the Air”
and “National Farm and Home Hour™,
versatile Alice Cornett brings syour cuse
tomers the something new they're looking
for. Her sweet, gentle style offers the
peok in listening pleasure as she preser”
these socred songs.

he MOORE
SISTERS

€onora Record No. H7031
“Missouri”
“Blueberry Lang”

Western style singing is more populartoday |
thon ever before—and with the Moore .
Sisters plugging their outhentic cowgirl style
on their WORradio show, you get aready
and waiting fon following. Once you hear 3
their rollicking rhythm arrangements,
you'll know why the Moare Sisters are
one of America’s favorite Western trios,

ASK YOUR SONORA DISTRIBUTOR FOR THE LATYESY 39: LIsY

EASTERN

Music
DISTRIBUTORS,
iNC,

RELEASES ON SONORA'S NEW BLACK LABEL SERIES PLUS TAX

anora' ]| Records

SONORA RADIO & TEI.EVISION CORP,
325 N. Hoyne Avenve ¢ Chicago 12, lllinois

2000 Grand Ave.
Kansas Olity, Mo,

{HDIANA
OVED APPLIANCES CO., IN#
;: :R New Jersoy 8ty Indlanapolis 4, Ind.
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Chi Pub Schools
Up Market for

Kidisk Concerns

CHICAGO, March 8.—Kidisks are

in for a record high in attention as

far as Chicago public schools are
concerned, George Jennings, director
of radio for the system, told The
Billboard last week. Jennings, who
said that 60 moppet albums have al-
ready been okayed for use in schools,
added that school council of 18 mem-
bers is readying to give educational
disks in the classroom more atten-
. tion.

With more attention being centered
on kid albums by schools here, this
facet of the record biz will get a
hefty promotion. Jennings said that
those albums which are approved are
placed on a recommended list which
is sent to principals of the 60 schools
which house kindergartens and the
330 schools which have elementary
grades. Jennings said that he’s
found in talks with school chiefs that
they are stocking up on nursery type
albums for the under-six-years group
and that they’re using the albums,
with the more involved historical-
type stories for children up to the
fifth grade.

Miss Promotions Bet

Record manufacturers are missing
a big promotion bet, for Jennings said
that as yet he has not received any
mailings of albums for review, while
all book publishers send him copies
of their latest releases for possible
insertion in school libraries, for
they’ve found that kids who read the
book in a school library will buy it
for their own libraries. Jennings
said that approximately 20,000 Chi
youngsters are prospective listeners
to disks which are submitted to the

The Billboard

Candy Plugs Cut
In Wax for Mason

NEW YORK, March 8.—A new disk
tie-in that may start a trend in the
commercial use of wax was clinched
this week when Mason Candy Prosi-
ucts, Brooklyn, signed a contract
with Preview Records for the diskery
to cut a series of kidisks that feature
a recorded plug for the sweetery.
Disks are to be album packages and
will be distributed in areas where
Mason products are sold.

Bourne Inactivates

ABC’s Pro Staff

HOLLYWOOD, March 8.—Bourre
Music will inactivate the professional
staff of its subsid, ABC Music, in a
retrenchment move, dropping plug-
gers in Hollywood, Chicago and New
York offices. Economy move is
prompted by the paucity of hit tunes
and will be in effect indefinitely.

At the same time, the pubery an=-
nounced a reshifting of top West
Coast personnel. Former manager
of Coast operations, Ben Kanter, has
resigned to return to Chicago, with
that berth being f{illed by Mike
Gould, Mutual music plugger. Gould
will handle both Bourne and rems-
nants of ABC out of Hollywood, ABC
Coast plugger Milt Stein, dropped in
the curtailment, is expected to join
another pubbery in a similar berth.

council for possible insertion info |

public school record libraries.

Jennings reported that public
school leaders in other Midwest cities
have informed him that they, too,
are placing more emphasis on re-
corded kid material to assist in edu-
cational programs.
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The Nation's Top Tunes

The natlion's 10 top tunes, THE HONOR ROLL OF HITS, is de-
termined by a scientific tabulation of various degrees of each 5008’s Week Ending
popularity as measured by survey features of The Billboard’'s Muslc March ¥

LL OF HITS

{TRADEMARK)

The title “HONOR ROLL OF HITS” and the listing of the hits have been eops-
rlghted by The Billboard. Use of sither may not be made without The Billhoard's consent.
Position Position
This Week Last Week

By Al Jolson and Saul Chaplin
1. ANNIVERSARY SONG Poblished by Maod (AsCAP) 1

From the Columbia film "The Jolson Story,” sung by Al Jolson. Records
gvailable: Tex Beneke-Miller Ork, Victor 20-2126; Russ David, De Luxe 1057;
Larry Douglas, Signature 15075; Anita Ellis, Mercury 3036; Al Jolson, Decca
23714; Guy Lombardo, Decca 23799; Don Pablo Ork. Latin-American 10;
Louis Prima, Majestic 1107; Andy Russell, Capitol 368, Artie Shaw, Musicraft
428; Dinah Shore, Columbia 37234; Katfe Smith, M~G-M 10003; George Towne
Ork, Sonora 2004.
Electrical transcription lbraries: Barclay Allen, MacGregor; IHal Derwin,
Capitol; Freddy Martin, Standard; The Novatime Trio, NBC Thesaurus; Russ

: Py R iA 3 i d Morgan, World; Silver Strings, MacGregor; George Towne, Associated.

e : A i : ! By Albert Gamse and Irving Fields

KN AP 9 poy . v K4 ) 2' MANAGUA' NI(ARAGUA Published by Encore ( BMI) 3
RGN Y ; v ot K ;i Records available: Jose Curbelo Ork, Victor 26-9015; Julie Conway, Signature

' . vy 5 15086; The Gordon Trio, Sonora 3032; Kay Kyser, Columbia 37214; Guy
Lombardo, Decca 23782; Freddy Martin, Victor 20-2026; Two-Ton Baker and
His Merry Music Makers, Mercury 5016; Bill McCune, DC 8014; Dick Peterson
and the Vocal Yokels, Enterprise 251.
Electrical transcription libraries: Patti Dugan-The Jumpin’ Jacks. NBC
Thesaurus; Chuck Foster, Lang-Worth; Jan Garber, Capitol: Elliot Lawrence,
Associated; Freddy Martin, Standard; Dick Peterson and The Vibra-Tones,
MacGregor; Arthur Smith, World; Jerry Sears Ork, Muzak.

3. OPEN THE DOOR, RICHARD 5> John Masen, Jack MeVes, Dan Houell )

Published by Duchess (8BMI)

Records available: Dusty Fletcher, National 4012; Bill Samuels and the Cats
‘n’ Jammer Three, Mercury 8029; Jack McVea Ork, Black & White BW-792;
Count Basie, Victor 20-2127; Tosh (One-String Willer) and His Jivesters,
Empey 103; The Three Flames, Columbia 37268; The Charioteers, Columbia
37240; Walter Brown-Tiny Grimes, Signature 1006; The Merry Macs, Majestic
1112; The Pied Pipers, Capitol 369; Big Sid Catlett- Ork, Mano 1058; Lips
Page Ork, Apollo 1041; Hank Penny, King 606; Louis Jordan, Decca 23841;
Dick Peterson and the Vocal Yokels. Enterprise 253.

Electrical transcription libraries: Barclay Allen, MacGregor; Jan Garber,
Capitol; Freddy Martin, Standard.

4. (I LOVE YOU) FOR SENTIMENTAL REASONS 57 Deck Watson and 4

Published by Duchess (BMI)
Records available: The Brown Dots, Manor 1041; King Cole Trio, Capitol 304;
Ella Fitzgerald-Delta Rhythm Boys, Decca 23570; Eddy Howdrd Ork, Majestic
1071; Art Kassel, Vogue R-781; Dinah Shore, Columbia 37188; Charlle Spivak,
Victor 320-1981; Skip Streh! Ork, Fmerald 106; Pran Warren, Cosmo 514.
Electrical transcription libraries: Buzz Adlam Ork, Standard; Barclay Allen,
MacGregor; Bob Crosby Ork, Standard; Vie Damone, Assoclated; The 4
Knights, Leng-Worth; BEddie Le Mar Ork, Capitol; The Music of Manhattan
Ork, NBC Thesgurus; Charlle Spivak, World; Don Swan, MacGregor.
By Al Hoffman and Al Klenner
5‘ HEARTA(HES Published by Leeds (ASCAP) 1
Records available: Joe Alexander, Capitol 372; Richard Cannon, Diamond
2057, Cowhoy Copas, King §98: Jimmy Dorsey, MGM 10001; Monica Lewis,
Signature 15065; Red McKenzie, National 9026; Don Pablo Ork, Latin-American
10; Cedric Wallace Trio, Diamond 2057; Ted Weems Ork, Victor 20-2175 and
Decca 25017; Ray Smith-The Pinetoppers, Continental C-8021; Ted Straeter
Ork, Sonora 2005; Bobby True Trio, Mercury 3057.
Electrical transcription lbraries: Eddy Howard, World: Eddie Skrivanek,
MacQGregor.
1By E. Y. Harburg and Burton Lane
6. HOW ARE THINGS IN GLOCCA MORRA!Z2 E. ¥- Harburs and Buston Lane g
From the leglt musical “Finian’s Rainbow.” Records available: Harry Babbitt,
Mercury 3056; Buddy Clark, Columbia 37223; Tommy Dorsey, Victor 20-2121;
Georgia Gibbs, Majestic 12009; Dick Haymes-Gorden Jenkins Ork, Decca 23830;
Bob Houston, Sonors 3043; Johnny Long, Signature 15064; Martha Tilton,
Capitol 345,
Electrical transcription libraries: Loulse Carlyle-The Muslc of Manhattan Ork,
« NBC Thesaurus; The Sweetwood Serenaders. NBC Thesaurus; John art Trio-
Bob Eberly, World; George Towne, Associated; Eddie LeMar, Capitol, Skitchx
Henderson, Capitol; Mel Torme, MacGregor.
7 GU".TY By Gus Cahn, Harry Akst and Richard A. Whiting 5
' Published by Feist (ASCAP )
Records available: Wick De Lano, Black & White BW-821; Del Courtney Ork,
Enterprise 247; Johnny Desmond-Page Cavanaugh Trio, Victor 20-2109: Ella
Pitzgerald-Eddie Heywood Ork, Decca 23844: Monica Lewis, Signature 15079:
Tony Martin, Mercury 3042; Tony Mottola Four, Majestic 1106: Artie Shaw-
Mel Torme and the Mel-Tones, Musicraft 428; Margaret Whiting, Capitol 324.
Klectrical transcription Iibraries: The Music of Manhattan Ork, NBC
Thesaurus; Russ Morgan, World; Freddy Martin, Standard; Silver Strings,
MacGregor.
: By Leo Robin and Arthur Schwartz
8' OHI BUT l Do Published by Witmark (ASCAP)
Prom the Warner Bros’ film ‘“The Time, the Place and the Girl.” Records
available: Tex Beneke-Miller Orlk, Victor 20-1931; Bing Crosby-John 8Scott
Trotter Ork, Decca 23739; Morton Downey, Majestle 1085; Skinnay ¥Ennis,
Signature 15056; Harry James, Columbia 37156; Frances Langford, Mercury
3041; Gordon MacRae, Musicraft 15094; Margaret Whiting, Capitol 324.
Electrical transcription libraries: Les Brown, World; Louise Carlyle, NBC
Thesaurus; Vie Damone, Associated: Hal Derwin, Capitol; Mahlon Merrick
Ork, MacGregor; Joe Reichman Ork, Standard.

9 “NDA By Jack Lawrence
73 Published by E. H, Morris (ASCAP)
Records available: Ray Noble Ork-Buddy Clark., Columbia 37215: Charlie
Spivak, Victor 20-2047; Paul Wecton Ork, Capitol 362.
Electrical transcription libreries: Jack Lawrence, Lang-Worth; The Sweetwood
Berenaders, NBC Thesaurus.
! | By Leo Robin and Arthur Schwartz
10' A GAI’ IN (Auco Published by Remick (ASCAP) 9
Prom the Warner Bros. fllm “The Timme, the Place and thc Girl.” Records
available: Tex Beneke-Miller Ork, Victor 20-1991; Bing Crosby-The Calico
Kids-John Scott Trotter Ork, Decca 23739; Larry Douglas, Signature 15074;
Benny Goodman, Columbia 37187; Tony Martin, Mercury 3035; Hal McIntyre,
Cosmo 517; Johnny Mercer-The Pled Pipers, Capitol 316; Louis Prima,
Majestic 1087.
Electrical transcripiion libraries: Bob Crosby Ork, Standard; Vie Damone,
Associated; Jan Garber, Capitol; Music of Manhattan Ork, NBC Thesaurus;
Dick Peterson and The Vibra-Tones, MacGregor; The Pled Pipers, Standard;
Joe Reichman Ork, Standard; Charlie Spivak, World.
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Why Did It Have 1o End Se Soon? j TED WEEMS and s orchearro
A much-plugged new swoon song that’s loaded with box } Heartaches
appeal. Starring Charlie’s new vocalist, Tommy Mercer, 1 Whistling by Elmo Tanner

aNp You Can Take My Word for it, Baby! ' AL j ~ anp Piccolo Pete
This is hit parade stuff! Hot scat singing by “Rusty” ) Vecals by Parker Gibbs and Charus

Nichols and neat work by The Stardreamers. . RCA Victor 20-2175
RCA Victor 20-2166 (Re-issued by popular demand)

THE GINGER SNAPS win oo
There’s a Big Rock in the Road

AND Turnpike Turn
RCA Victor 20-2170

AL G@@@MAN and his Orchastre

Selections from '/EILEEN,” featuring
Ear! Wrightson, Jimmy Carroll, Frances Greer,
and The Guild Choristers (Album K-2),

©@verture Yo Eileen snp Finale
RCA Victor 45-0204

Free Trade and a Misty Moon Anp

The Irish Have a Great Day Tonigh?
RCA Victor 45-0205

#My Little Irish Rose

AnD Thine Alone
RCA Victor 45-0206

When Love Awakes anp

Eileen, Alanna Asthore
RCA Victor 45-0207

< ” SN @Eﬁﬂg CAMPBE&L,S Tennesses Ramblers
Freddy and his o"“"ﬁ"" do a ] % Yocals by Cecil, Mickey Newell, and Banner Shalton
smooth job om the 2 top ballads ) q a

$rom ‘‘Street Scene.” . ; Last nghl I Cried ano

What Good Would ' Little Hula Shack in Hawali
the Moon Be? ) , RCA Victor 20-2155
Catchy phrasing by Stuart Wade,

AND Meon-Faced, ; WALTER DAVIS
Siarry=-Eyed : My Friends Don’'t Know Me

A show-stopping song packed with 4 W
shythm. Murray Arncld, vocals. AND he';c;{::c;uz:-fgémy ﬁel§

RCA Victor 20-2176
DEEP RIVER BOYS

Jealous avo Charge It to Daddy
RCA Victor 202157

@EAN SAB L@N Baritone with Orchestra .

JAttendrai ,, . Le Fiacre
{I’m Expecting You) {Coachman Song)
RCA Victor 26-7002

PATRICIC TEIXEIRA

with RCA Victor Orchestre
1 Have No Tears - samba

{Nao Tenho Lagrimas)

AND Orange Juice - sambe

{Sabia Larangeira)

RCA Victor 269013

IGSE CURBELD

and his Orchestra—Bobby Ramos vocals
- Managua Micaragua anp

The Breexze and I — siow Rumba
RCA Victor 26-9013

SRLANDO GUERRA

(Cascarita) y La Orquesta Casino de la Plays

Here’s a gal wha's moving up fast. Rosalie and the X >
Black River Riders give out with a lilting pair of  J Ten Jabon ,,, Ronco
cow-punchin’ money-makin’ melodies. ‘ Guaracha Guaracha

Peo’ Folks (All the Time) i RCA Victor 23-0479
AND Cowpuncher’s Walix { fg@ CALAVERAS

RCA Victor 20-2154 o q
La Vieja Chismosa - corids
anp Corazon Mexicano — corrido

THE STARS. WHO MAKE .THE HITS ARE-ON - - =
» it P 5 wALTER DOMBKOWSKI

and his Orchestra
Wesole €hlopcy ,,, Wesole Cxasy
Jolly Fellows Polka) (Happy Times Polka)
BCA Victor 25-9173
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MOOD MUSIC COMPANY
1270 Sixth Avenue, New York ~:Richard Volﬂer Pres.
'N.B. We do.not ‘handle phonogruph records.:

Sheet Music

Week Ending
March 7

INC.

Dear Disk Jockeys: «

\ You've been doing a grand job in spinning
our platters and we’re taking this means of
saying THANKS!

have okayed our song—practically making it

Now that the major nets

a new song—we feel that with your con-
' tinued support during the next six wecks/we
can chalk up an even greater hit on your
popularity charts. We know we can count on
you in giving our records the play they de-

© serve,

Sincerely,

HUDSQN MUSIC CORP.

KERMIT GOELL, Pges. SOLLY COHN, Pror: Mor.

1650 BROADWAY, NEW YORK, M. Y. ® 1510 FOREST KNOLL DRIVE, HOLLYWOOD, CALIF.

BEST-SELLING

Tunes listed are the national best sheet
musie sellers. List is based on reports
recelved each week from all the nation’s
sheet music jobbers. SJongas are listed

POSITION
Weeks| Last | Thia

SHEET MUSIC

aeceording to greatest number eof sales.
(¥} Indicates tune is in a film; (M) indi-
cates tune is in legit musical; (R) indieates
$une is svailable on records.

to date| Week | Week ¢ Publisher
8 1 1. ANNIVERSARY SONG (F) (R) ........... vicessssss Moo
8 2 2, MANAGUA, NICARAGUA (R) ......icvcinnnn ++.0e.Encore
6 5 3. GUILTY (R) .tiiiitinnntenetnoonnnonnennnnnnnns .Feist
4 8 4. HOW ARE THINGS IN GLOCCA MORRA? (M) (R). .Crawford
19 4 5. THE OLD LAMPLIGHTER (R) ............ pxro-Bernstem
16 3 6. (I Love You) FOR SENTIMENTAL REASONS (R)....Duchess
13 6 7. A GAL IN CALICO (F) (R) .i..uiiuiiiiineinennnnnn. Remick
10 11 8. OH,BUT IDO (F) (R) .....otiiiinnrnarnnennnnnan Witmark
11 9 9. ILL CLOSE MY EYES (R)......cciiiinnnnnnn Peter Maurice
15 10 10. ZIP-A.DEE DOO-DAH (F) (R) ............ booaoa Santly-Joy
6 7 11, SONATA (R) ............. 0000000000000000NAA00000 Oxford
2 13 12. HEARTACHES (R) ....... oo0aooo0daooao 0aao ...Leeds
1 —_ 13, LINDA (R) i.iiiiiiiinrrnarenanstrseatscasan E. H Morris
6 12 14. OPEN THE DOOR, RICHARD (R) tiiviinernnnnanns Duchess
4 14 15. YOU’LL ALWAYS BE THE ONE I LOVE (R)..Smatra Songs
EXGLAND'S TOP TWENTY
POSITION

‘Weeks | Last | This
to date Week Week
11

1. THE OLD LAMPLIGHTER. Irwin Dash .......Shapiro.
Bernstein
8 2 2. ANNIVERSARY SONG ....Campbell-Connelly .Mood
6 5- 3. APRIL SHOWERS seee.Chappell ......... Harms, Inc.
12 19 4, THE STARS WILL
| | REMEMBER .......... ..Feldman ......... #
7 t11 | 8. (I Love You) FOR SEN-'
| TIMENTAL REASONS....Peter Maurice . .Duchess
24 | 3 6. TO EACH HIS OWN....Victoria .........Paramount
10 7 7. GO HOME (Your Mother
Wants You) ........... .Yale ....... 000000
16 4 8. FIVE MINUTES MORE ..Edwin Morris .....Melrose
5 8 9. THE THINGS WE DID
LAST SUMMER ........ «+ Edwin Morris ..... E. H. Morris
6 —_— 10. THE WORLD BELONGS
| TO YOU, LITTLE MAN..Strauss-Miller ....*
1 — 11. HOW LUCKY ARE YOU,.Kassner .......... =
[ 9 12, MAY I CALL YOU
| | . SWEETHEART .......... Irwm Dash ....... *
4 20 13. THE ACCORDION ........ Lawrence Wright .. %
1 —_— 14. DON'T FALL IN LOVE ...Chappell ......... 2
i8 10 14, TILL THEN .......... 00D Chappell ......... Sun
3 19 15. THE RICKETY RICK-
SHAW MAN ..... Ceeeeas Southern ......... Peer
11 6 16, DREAM AGAIN .......... ox and Cox .....
33 20 17. DOWN IN THE VALLEY..Leeds ............Leeds
22 — 17. YOU KEEP COMING
BACK LIKE A SONG .... Chappell ....... . .Berlin

PRETENDING ......
THE WHOLE WORLD
SINGING MY SONG .

21 18 17.
4 12 18.

1 —_ 19.

16 16 19,
5 15 19.
1 | —= |20

ZIP-A-DEE DOO-D
END OF JOURNEY .

*Publisher not available as The Billboard

«++«+Cinephonic

..... Bradbury Wood ..Criterion

1S
..... Francis Day ......Robbins
apiro-
«e..«Noel Gay ... vuunn Bernstein

THE GREEN COCKATOO Cmephomc 90000

cao . :Santly-Joy

aeseses

«eseSun

goes to press.

PLAY STATUS OF FILMS WITH LEADING SONGS

Tunes lsted alphabetically are tn films
currently showing or to be shown soon.
Only tunes which have won a position in
one or more of the other features of the

A GAL IN CALICO (Remick), in Warner
Brothers’ ‘“The Time, the Place, and the
Girl." National release date—December 28,
1946,

A RAINY NIGHT IN RIO (Witmark), in
Warner Brothers’ ‘“The Time, the Place,
and the Girl,” National release date—
December 28, 1946,

AMONG MY SOUVENIRS (T. B. Harms),
sung by Hoagy Carmichael in Sam Gold-
wyn’s “The Best Years of Our Lives.”
National release date—November 20, 193;?_.

ANNIVERSARY SONG (Mood), sung by Al
Jolson in Columbia’s *“‘The Jolson Story.”
National release date—January, 1947,

FOR YOU, FOR ME, FOREVERMORE
{Chappell), sung by Dick Haymes in 20th
Century-Fox’s ‘““The Shocking Miss Pil-
grim.” National release date—December,
1946,

OR, BUT T DO (Witmark), in Warner
Brothers’ “The Time, the Place and the
Girl.” National rxelease date—December

28, 1946,

Chart are listed, since many fllm-featured
tunes never reach any degree of popular-
ity, and many others are naver even
puhblished. -

SO WOULD I (Burke-Van Heusen), in
Wesley Ruggles’ production, “My Heart
Goes Crazy.” National release date not
set,

SOONER OR LATER (Santly-Joy), in Walt
Disney’s *Song of the South.” National
release date—November 206, 1946.

TO ME (Dorsey), sung by Janet Blair in
United Artist’s ‘“The Fabulous Dorseys.”
National release date not set.

UNCLE REMUS SAID (Santly-Joy), in
Walt Disney's ‘“‘Song of the South.”” Na-
tional release date—November 20, 1946.
WHAT AM I GONNA DC ABOUT YOU?
(Paramount), sung by Eddie Bracken and
Virginia Wells in Paramount’s “Ladies’
Man.” National release date—February %,
1947,

WHO CARES WHAT PEOPLE SAY?
(Harms, Inc.), sung by Ann Sheridan in
Warner Bros.” “Nora Prentiss.” National
release date—February 22, 1947,
ZIP-A-DEE DOO-DAH (Santly-Joy), in
Walt Disney’s “Song of the South.” Ns-
tlonal release date-—Neovember 20, 1946,
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Radio Popularity

Week Ending
March 7

Beginning Friday, February 28, 8 a.n., and ending Friday, 8 a.m,, March %)
Tunes listed have the greatest audlences | the case of ties) tunes alphabetically. The
on programs heard on network stations in | music checked is preponderately (over 80
New York, Chicago and Los Angeles, List | per cent) alive.
is based upon John G. Peatman’s Audience 0
Coverage Index, The index is projected (.F) Andicates .tux;e i frolm .atiﬁlar?, r(:ﬁi
upon radio logs made available to Peat- Indicates tune is from a legitimate
man’s ACI by the Accurate Reporting Serv- sical; (R) Indicates tune is avallable on
ice in New York, Radio Checking Bervice records. In each instance, the licensing
in Chicago. Radio Checking Service in Los | agency controlling performance rights on
Angeles. Listed are the top 30 {(more in ' the tune is indlcated.
Wka,
to date LIC.
16, A Gal in Calico (F) (B) .......... 0000000000000 0000000 Remick—ASCAP
10. A Rainy Night in Rio (F) (R) ...... 000000000 a00000a0a Witmark-——ASCAP
9, Among My Souvenirs (F) (R) .......c.0cn 0000000 ,..T. B. Harms~—ASCAP
9. Anniversary Song (F) (R) ......... 00000 0a0 00000000000 ...Mood——ASCAP
1. At Sundown (R) .....veveuns 0 000000000000000000a .. .Feist—ASCAP
6. Bless You (For Being an Angel) (R) .......... Shapiro-Bernstein~—ASCAP
16. (I Love You) For Sentimental Reasons (R) ....¢ecnvi0cnn. .Duchess—=BMI
19. For You, For Me, Forevermore (F) (R) .....ciiivionnennn Chappell—ASCAP
9., Guilty (R)......... 0000000 00000000000 0000000000 000000 .. .Feist—ASCAP
1. Heartaches (R) .....uttiinrneveasrerosencsans eveseeeeas.Leeds——ASCAP
6. How Are Things in Glocca Morra? (M) (R) 000UG00000a0 Crawford—ASCAP
2. Huggin’ and Chalkin® (R) .......0eicveiicntsecnsonnns Hudson—ASCAP
3. 1 Tipped My Hat and Slowly Rode Away [ €23 P .Miller—ASCAP
2. 1f This Isn’t Love (MY (R) +.cvvevvsoncnnraoenosasonns Crawford—ASCAP
11. I'l Close My Eyes (R) ..., eeeienonnancnnne .....Peter Maurice—ASCAP
9, It’s a Good Day (R) ..... 000000 000000 veveeeanrsess.Capitol Songs—ASCAP
10. It’s All Over Now (R) .,....... 000000R0000000000030d0a00 ve...BMl—BMI
8. Managua, Nicaragua (R) ......... 0000000000000 0000000000 Encore~—BMI
14, Oh, But I Do (F) (R) ........ . visse. . Witmark—ASCAP
7. Oh Why, Oh Why, Did I Ever Leave Wyommg? (R) .......... Feist—ASCAP
4, So Would I (F) (R) ....cvvunn 0DDaDOO000a0N ..Burke-Van Heusen-—ASCAP
8, Sonata (R) ........ccceeneenn 000000000000 000000Qa veves Oxford—ASCAP
14. Sooner or Later (F) (R) svivnvvesaceasccacsessses Santly-Joy—ASCAP
3. This Is the Night (R) +.uevvererscccnconssanssosonsss Jefferson—ASCAP
2. To Me (F) (R) .i.veveenvonnn evecanscesosassssssuss .Dorsey—ASCAP
3. Too Many Times (R) ...vueeerrnnnesonnneenasunssones Advanced—ASCAP Louis' does a lot of things When the band that bosses
11. Uncle Remus Said (F) lR) ................ 0000000000 Santly-Joy—ASCAP
3. What Am I Gonna Do About You? (F) (R) c.ooevuenens Paramount=—ASCAP superbly, but when he goes the boxes records a tune
1. Who Cares What People Say? (FY (R) ....iieevcenns Harms, Inc.——ASCAP
17. Zip-a-Dee Doo-Dah (F) (05)) cooocooocoocoo60n 000000 . .Santly-Joy—=ASCAP info diqlecf’ he’s unfopped: ?haf’s heqded hit,wqrds_
' Remember his "Angelina” Mister, you've got some-
REC“RDS MOST,PLAYED ﬂN THE A[R and "Please Don’t Squeeze thing! On aplatter! Howard
c e
Records nstedLl;xere h; nuénerlca] order are those played over the greatest mumber da Banana’? Here’s a mas- goes Latin with “My Adobe
of record shows. st 1s based on replles from weekly survey among 1,200 disk jockeys . . .
thruout the country. Unless shown in this chart, other available records of tunes 1'9r|Y rendition of a tune Hacienda”, which is Latin
listed here will be found In the Honor Roll of Hits, Music Popularity Chart, Part I. 5 " o .
(F) indicates tune is from a film; (M) Indicates tune is from a leglt musical. that’s heading for the same for "a whale of a tune.
POSITION Goi S acceptance among the disk- "My Adobe Hacienda’ is
Weeks| Last | This Olng trong e ”" .
to dute| Week | Week L. By o-maniacs as “Angelina going to be a household
3 1 1. é\(;*g\lév(ERSARY Dinah Shore (M%rr'is Sbt{)loff Ork). e , h
.............. olumbia 37234« H i o
3 | 2 | 2 HEARTACHES .....Ted Weems (Elmo Tannen 0 enjoyed. Here’s a disk phrase. Coin a phrase—by
. 500000000 0000000 ecca 25017— A ] H H
; Ll cter éﬂ-ZWg—ASCAP that’ll put bushels of coins getting this platter into
2 4 3. ANNIVERSARY ex ene iller Ork (Garr tevens-
SONG (F) vveree v The 'Mello Larks) «evorsnn in the boxes. your machine.
s = 00000000000000 Victor 20- 2126—ASCAP
12 3. MANAGUA, NICA- Freddy Martin  (Stuart Wade-Ensem-
RAGUA ........ 00 ble) .......0..n. Victor 20-2026-—BMI
13 4. OPEN THE DOOR, “Jack MCVET k & Wh 9007909000 0o o
RICHARD ...... 00_ 000000 ac ite 79 2] T 1]
7 | 5 LINDA ...... :iRay Noble (Buddy Clark) ........... “BACIAGALOOP” MY ADOBE HACIENDA
| | 0000000000000 Columbia 37215-—ASCAP
17 6. (I LOVE YOU)
4 FOR SENTIMENTAL (Makes Love on Da Stoop) and
REASONS ... o lri"dddy How:;;;{l ..... (.‘I’Wayestié 7204o—-kB)Ml
6 12 6. GUILTY argaret ltmg erry ray I T
............ . .Capitol 324—ASCAP and ’ MIDNIGHT
8 |11 | 6 HOW ARE THINGS L
N 11 3y y
MORRA? (M) .....Buddy Clark..Columbia 37223--ASCAP JUST A GIGOI-O MASQUERADE
7 14 7. MANAGUA, NICA- Gug/ !aom_Fard)o (Den deney -The Lorxé-MI
RAGUA ...... veeee rdo Trie) ..... . 2378 2] . g o g
6 |10 | s OPEN THE DOOK, : e oo Majestic No. 1116 Majestic No. 1117
| | RICHARD .......... Count Basie ...... Victor 20-2127—BMI
4 14 9. ANNIVERSARY Guy Lombardo (Kenny Gardner)......
SONG ......00nee 0o__ 000g000000000000 Decca 23799--ASCAP
9 10 10, MANAGUA, NICA- Kay Kyser (The Campus Kids)......
RAGUA ... .. tie srvennssensnanns Columbia 37214—BMI
6 2 11. OPEN THE DOOR, )
RICHARD ......... Three Flames....Columbia 37268—BMI
10 3 12. (I LOVE YOU) FOR
SENTIMENTAL
REASONS ......... Dinah Shore...... Columbia 37188—BMI
18 8 13. (I LOVE YOU) FOR
SENTIMENTAL
REASONS ......... King Cole Trio........ Capitol 304—BMI
9 14, OPEN THE DOOR,
RICHARD ......... Pied Pipers........... Capitol 369—BMI
2 5 15. ANNIVERSARY Andy RUSsell (Paul Weston Ork)......
SONG .......v.cvve  ssvesssonasanssas Capitol 368——ASCAP
11 15 15. (I LOVE YOU) FOR
SENTIMENTAL Charlie Spivak (Jlmm Saunders) .
REASONS (iievnees cavaen 000000 ictor 20-1981=-—BMI
Coming Up : el
HOW ARE THINGS IN GLOCCA MORRA? (M)—Martha Tilton.......... L iy fsind A (Subsudmty of Mumhc Roduo&Telovmon Corporahon)
.................................................. .Capitol 343-—ASCAP st 5
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"IF 1 HAD MY LIFE
10 LIVE OVER”

By Moe Jaffe, Larry Vincenf, Henry Tobias

For Professiona] Material:

GENERAL MUSIC PUBLISHING (0., INC.

NEW YORK 17, N. Y.
Sole Selling Agents: BOSTON MUSIC CO.

116 BOYLSTON ST.

BOSTON 16, MASS.

Week Ending
March 7
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I

WE ARE PROUD TO
PRESENT OUR
NOVELTY RHYTHM

~ SONG

]

TA KES TIME

ALL MATERIAL AVAILABLE

LONDON MUSIC CORP.

1619 Broadway, New York City

JOE SANTLY, Gen. Mgr.
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BEST-SELLIXG POPULAR RETAIL RECORDS

Records listed are those selling best in the nation’s retail record stores (dealers).
List is based on The Billboard’s weekly survey among 4,970 dealers in all sections
of the country. Records are listed numerically according to greatest sales. (F) indi-
cates tune is In a film; (M) indicates tune Is in a-legit musical, The B side of each
record is listed in {talic.

POSITION
Weeks| Last | This
to date| Week | Week

2 8 1.
5 2 2,
6 1 3.
4 5 4.
2 7 5.

t
t
2

HEARTACHES ........ tee.Ted Weems (Elmo Tanner)..
Oh Monah i ieen. Decca 25017
Piccolo Pete Ted Weems (Elmo Tanner)..

N _ _ocoeooooccgaooon Victor 20-2175

ANNIVERSARY SONG (F)..Al Jolson (Morris Stoloff Ork)

velon i e Decca 23714

MANAGUA, NICARAGUA...Freddy Martin (Stuart Wade-
Heaven Knows When . Ensemble) ....Victor 20-2026

ANNIVERSARY SONG (F)..Guy Lombarde (Kenny Gard-
Uncle Remus Said 1Y Decca 23799

ANNIVERSARY SONG (F)..Dmah Shore (Morris Stoloff
Heartaches, Sadness and Ork) ........ Columbia 37234
Tears

ANNIVERSARY SONG (F)..Tex Beneke-Miller Ork (Garry
Hoodle Addle Stevens-The Mello Larks)..

....... seee...Victor 20-2126

OPEN THE DOOR RICH-

N30 5500p0000080000000000 Louis Jordan ....... Decca 23841
I¥s So Easy

MANAGUA, NICARAGUA .Guy Lombardo (Don Rodney~
What More Can I Ask The Lombardo Trio)........
For? e e Decca 23782

MANAGUA, NICARAGUA...Kay Kyser (The Campus Kids)
That’s the Beginning of the 0000000000000 Columbia 37214
End

GUILTY ........00vn. +....Margaret Whiting (Jerry Gray
Oh, But I Do Ork) ..oivvvnnnn. Capitol 324

BEST-SELLING POPULAR RECORD- ALBUMS

Albums listed are those selling best in the nation’s retall record stores (dealers).
Yist iz based on The Billboard’s weekly survey among 4,970 dealer in all sections
of the country. Album ave lisfed numerically according fo greatest sales.

POBITION

Weeks| Last | This

to date| Week | Week
9 1

1.

4 2 2.
5 5 3.
86 3 4.
2 4 5.

Al Jolson Album
Al Jolson ..uevvvisescncassseseronsossrossess.Decca 469
All-Time Hits Album

Tommy Dorsey ....eieiescvonsneronsnsesans Victor P-163
Guy Y.ombardo A!bum (Featuring the Twin Pianos)

Guy Yombardo .....vovvvenenrnnnnn 0000000000 Decca A-512
Clenn Miller

Glenn Miller and Orchestra ..........c0000000. Victor P-148

St. Patrick’s Day Album

Bing Crosby .............. 00000000000 veoo.Decca A-495

BEST-SELLING RECORDS BY CLASSICAL ARTISTS

‘Records lasted are those elassical and semi-classical vecords sslling best in the
nation’s retail record stores (demlers), according to The Billbeard's weskly record
dealer survey. Records are listed according to greatest sales,

POSITYON
Weeks| Last | This
to date| Week [ Week
48 2 1.
75 3 2.
90 1 3
64 4 4.

3 — 5.

Jalousie -

Boston Pops sesvvennnnns seesoncssssssssnsss Victor 12180
Clair de Lune

Jose Tturbi ....00veuenenss 0DODO0D0OOOO +e...Victor 11-8851
Chopin’s Polonaise

Jose Mturbi ........ eesssenrsrcaenssseresss Victor 11-8848

Warsaw Concerto
Arthur Fiedler, conductor; Leo Litwin, pianist; Boston

Pops ... iiivenien seesensseneonn 000600000 Victor 11-8863
Rhapsody in Blue
Paul Whiteman ...... 000D0DO0DOC00DA00D00000 Victor 35822

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Albums listed are those classical and semi-classical albums selllng best in the
natlon's retail record stores (dealers), according to The Billboard's weekly record
dealer survey. Albums are listed according to greatest sales.

POSITION

Weeks| Last | This

to date! Week | Week
26 1

81 2 2,
1 — 3.

a 3 4.

Rachmaninoff Concerto No. 2 in C Minor

Artur Rubinstein, pianist, NBC Ork; Valdimir Gol-

schmann, conductor .......... 0000000 seesaeas . Victor 1075
‘Rhapsoedy in Blue .

Oscar Levant, Philadelphia Ork, Eugene Ormandy, con-

dUCtOr ..t i it st Columbia X-251
Khatchaturian Concerto for Piano and Orchestra Album

William, Kapell, Boston Symphony Ork; Serge Kousse-

vitzky, dir. ... . i e i 0000000 Victor DM-1084
Tchaikowsky Nutcracker Suite

Eugene Ormandy, conductor; Phxladelphla Ork ........

........................................ Victor DM-1020
Rachmaninoff Concerto No. 2 in C Minor

Rachmaninoff, Philadelphia Ork .............. Victor DM-58
Tchaikowsky Concerto No. 1 in B Flat Minor

Arturo Toscanini, conductor; Valdimir Horwitz and the

NBC Symphony Ork........c. i iinnnnnn. Victor DM-800

e —
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Juke Box Record Plays

Week Ending
March 7

MOST-PLAYED JUKE BOX RECORDS

Records listed are those receiving the greatest play in the nation’s juke-boxzes.
List is based on The Billboard’s weekly survey among 3,558 operators in all sections of
the country. Listed under the title of each of the most played records are other
available recordings of the same tune. Unless shown in this chart, other available
records of tunes listed here will be found in the Honor Roll of Hits, Music Popularity
Chart, Part I

POSITION

TR Going Strong
8

1. MANAGUA, NICARAGUA—-Guy Lombardo (Don Rodney-
The Lombardo Trio) oeeeeccoedoasasaaases «....Decca 23782
3 2. HEARTACHES~—Ted Weems (E!mo Tanner)....Decca 25017
Victor 20-2175
1 3. MANAGUA, NICARAGUA—Freddy Martin (Stuart Wade-
Ensemble) ...ttt Victor 20-2026
2 4. ANNIVERSARY SONG (F)—Guy Lombardo (Kenny Gard-
7)) 00000000000@00000000090000000 80060000000 Decca 23799
4 5. ANNIVERSARY SONG (F)-—Tex Beneke-Miller Ork (Garry
7
4

Stevens-The Mello Larks) ................... Victor 20-2126
6. OPEN THE DOOR, RICHARD~—Louis Jordan ...... Decca 23841
7. OPEN THE DOOR, RICHARD—‘“Dusty” Fletcher (Jimmy
a8 (©3R) q00000006e 003TE 08000 00RO 00 DRI 0 National 4012
ANNIVERSARY SONG (F)—Dinah Shore (Morris Stoloff
(@FHE) odpoob0b0000000EN00000000k 000000000000 Columbia 37234
OPEN THE DOOR, RICHARD—Jack McVea vnwevvrnnsns
.................................. Black & White BW-792
5 2 10. OPEN THE DOOR, RICHARD-—Count Basie ..Victor 20.2127
11 6 11. (I LOVE YOU) FOR SENTXMENTAL REASONS—Eddy
Howard . ..uivirenneneioeaersosacecnnns .Majestic 7204
4 12 12. MANAGUA NICARAGUA—Kay Kyser (The Campus
LAY £000000000000060000000060000000000 0.0 Columbia 37214
13 11 13. (I LOVE YOU) FOR "SENTIMENTAL REASONS—Ella
Fitzgerald-Delta Rhythm Boys .......... 0000000 Decca 23670
2 14 13. LINDA—Ray Noble (Buddy Clark) ......... Columbia 37215
2 13 14. GUILTY=~Margaret Whiting (Jerry Gray Ork)....Capitol 324
6 8 15. (I LOVE YOU) FOR SENTIMENTAL REASONS—King
Cole Tri0 seoesocacsasssosvsoscsesssasasnsoosssssCapitol 304

A W W 0N

,.
I
®

'S
"
o
©

Coming Up

ANNIVERSARY SONG (F)e<Andy Russel! (Péul Weston Ork)....... .Ca:pitcl 368
HOW ARE THINGS IN GLOCCA MORRA? (M)—Tommy Dorsey (Stuart
| [ FOBLEr) cosocvoceocencscossscesscsosoaceesssVictor 20-2121

MOST-PLAYED JUKE BOX FOLK RECORDS

Records listed ays foik records most pleyed im juks Boxes secording to The
Billboard's weekly survey among Jjuke box operators.

POSITION

Weeks] Last | This

to date| Week | Week
8

1 1. SO ROUND, SO FIRM, 50
FULLY PACKED ...... Ut Merle Travis ........Capitol 349
2 2 2. WHAT IS LXFE WITHOU
WONASE  ©500000000000000 0000 Eddy Arnold ....Victor 20.2058
5 2 3. NEW PRETTY BLONDE Moon Mullican and the Show-
(JOLE BLON) ............ OYS cu.nan .w....King 578
17 4 4. RAINBOW AT MIDNIGHT.. Ernest Tubh .......Decca 46018
2 S— 4. THAT'S HOW MUCH 1 Red Foley-The Cumberland
LOVE YOU .............. Valley Boys ......Decca 46028
2 3 4. YOU’RE NOT MY DARLING
AN\’;hélg%E TR.AI . OOGI ...Gene Autl;y h .Columbia 37201 ¢ ) . o
3 — 4. FRE N B E..Delmore Brothers ....King 570 ] £ d
12 | — | 4. FILIPINO BABY ......c... Ernest Tubb ....... ‘Decca 46019 , YOU'LL ! QLD DEVIL RROOMN
1 —_— 4. MY CHICKASHAY GAL.... Rogr Rogers) (Country Wash- E
urne Ork) ....Victor 20-2124 1 2 8.0 9
1 | — 4. SILVER STARS, PURPLE Cliffic Stone Ork (Cliffie Stone) NEVER KNOW ! from ‘‘Finian’s Rainbow*’
SAGE, EYES OF BLUE.... .....c.ivecucieinnn Capitol 354 : Sy
1 — 4. (WHY, OH WHY, DID I Dick Jurgens (Jimmy Castle-
EVER LEAVE) WYOMING.. Al Galante) ..Columbia 37210
3 3 QAKIE BOOGIE ...........Jack Guthrie and His Okla-
homans (Jack Guthrie) ...

..... seeasneesess.Capitol 341 ) KEB-LAH

MOST-PLAYED JUKE BOX RACE RECORDS

Records listed are race-type disks most played in the natlon's juke bozes, according
to The Billboard's weekly survey among juke box operators.

COLUMBIA 37264

POSITION
Weeks| Last | This
to date! Week | Week

13 1 1. AIN'T NOBODY HERE BUT .
US CHICKENS ........ «e..Louis Jordan ......Decca 23741
6 4 2. OPEN THE DOOR RICH- “Dusty” Fletcher (Jimmy Jones
ARD . .....:ic...0..unan . Ok} .......... National 4012
2 4 2. OPEN THE DOOR, RICH-
ARD ... ..iiiiiieiiiananan Louis Jordan ...... Decca 23841
3 5 3. TEXAS AND PACIFIC ....lLouis Jordan (Louis Jordan)..
............ ..Decca 23810 1 R
6 5 3. OPEN THE DOOR, RICH- Jack MeVea onovivniins.in. Trade-marks "Columbia,”” and @ Reg. U. 5. Pat. Off,
.................. vee +esse..Black & White BW-792 )
13 5 4. LET THE GOOD TIMES .
ROLL ... ii.iiiennnnenens ..Louis Jordan . .Decca 23741
1 _— 4. OLE MAID BOOGIE «v....Eddie Vinson Ork (Eddle Vin-
SON) iieeeeaan Mercury 8028
5 2 5. OPEN THE DOOR, RICH-
ARD ... iiviteenneeanan ..Count Basie ...... Victor 20-2127

g
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NEW RECORD RELEASES
on Songs
Published by ,

Record Reviews
and Possibilities

RECORD POSSIBILITIES

In the opinion of The Billboard music staff, records listed below ars most likely
te achieve popularity as determined by entry into best selling, most played or most
heard features of the Chatt.

DON'T CRY, LITTLE GIRL, DON'T CRY.Jack Lawrence, with musical accoms-
) : paniment ............Rainbow 1000}

As soon as the singers latch on to this song, it'll be a heyday for this sentimental
ballad such as Maceo Pinkard never dared dream about when he originally wrote
oy it some 24 years ago. Jack Lawrence, the hit song creator, makes his bow as a
singer with the label’s preem platter. And what he lacks in vocal quality, he more
than makes up for in sincerity and in impeccable phrasing, Brings out all of the
sentimental attraction of the song, even when he adds a speaking sequence to the
f song. Small combo of fiddle, guitar, plano and bass provides ample and able
support. And while he has the jump in bringing this one-time favorite back again,
it’s the song that will make the singer and his singing style. Flipover brings back
“It’s a Sin To Tell a Lie.” . :

HEY, DADDY-O....... ‘eevesiawen... Sy Oliver Ork with vocal by Oliver

and Dickie Wells......... MGM 10004
This is strongest side of the first batch of MGM disks. Catchy lyric, half-sung,
half-spoken by Sy Oliver and Dickie Wells, is set above a light jump tempo
driven by a top-notch rhythm section. Lyric modulates into full ork chant while
Dickie Wells picks up his tram for a sizzling but humorous solo. Disk should
pull plenty of coin for a first wax effort, both by the diskery and the new Oliver
ork. FlHp s a Billy Moore instrumental, “Slow Burn,” featuring a string of solos
by clary, muted horn, tenor sax and topped by Wells tram and Billy Kyle's
. planistics, but is strictly for the hot fans. *“Daddy-O" should be plenty hot in
]lmmy Wakley sveno...Decca race locations but 1S novel enough to hit big elsewhere.

LOOK IN THE LOOKING GLASS (At You) THE KEY'S IN THE MAILBOX......... Jatk McVea Ork... .. Black & White 828

Cl c Vi - The ork and the label that gave Richard his start on the road to his current
a‘_‘de “asey ...c00n. "t?’ infamous 'position in public favor are back with a cleverly conceived sequel io
Louie Innis...........Sterling

“Open the Door.” This time McVea and crew get the door open, make a bee-
I LOVE HER MORE (Now Mother's Old)

line for the ice box, but Richard’s put a lock on the ice box door and disk
The Blue Sky Boys. .. ... Victor

Week Ending
March %

PYUBLICATIONS -

220 CAPITOL BLVD,
NASHVILLE 3, TENNESSEE

ONE LITTLE TEAR DROP TOO LATE

Tex Ritter............Capitol
Bob Atcher...........Columbia

ends with threat that there may be a part three. Funny dialog, same infectious
WHY DID IT HAVE TO BE?

rhythmn singing as was on its predecessor and solid rhythm backing might find
Cliff Carlisle..........Victor

this disk pulling in another flood of coins in Richard’s behalf. Flip is another
1 JUST CAN’T FORGIVE YOU ANYMORE

Richard ditty, this time “Richard Gets Hitched” with no particular distinction.
Jimmie Lawson ... .. .. .Columbia

Topside should cash in, but only while Richard's still alive and ops should be
DUST ON THE BIBLE
The Blue Sky Boys. . ... . Victor
- The Bailes Bros. . ......Columbia
Wade Mainer .........King

WAITING FOR MY CALL TO GLORY

Roy Acuff............Columbia

TELL ME NOW (Or Tell Me Never)

. Roy Acuff............Columbia g

DISSATISFIED

Short Brothers.........Decca
'

(I’'ve Got My) ONE WAY TICKET TO
THE SKY w

{  The Bailes Brothers. , .., Columbia

ALL THE WORLD IS LONELY NOW

Cliff Carliste. .........Victor .
Roy Acuff............Columbia

I WISH | HAD KISSED YOU GOODBYE

Claude Casey .........Victor
Roy Acuff............Columbia

SOUTHLAND POLKA -

Pee Wee King. ........Victor

THE WRECK ON THE HIGHWAY (Re-Release)

Roy Acuff............Columbia

SEARCHI'NG FOR A SQLDIER’S GRAVE
. "I'hllaaedgahifeasmg:o.ﬂ;e.r‘s: :g::;fmbia

Order records from YOUR record dis-
tributor. WE DO NOT SELL RECORDS.

i PROFESSIONAL COPIES AVAILABLE.

aware that his kick has weakened considerably.

RECORD

REVIEWS

Lightface portion of reviews is intended for information of all reecord amd muais
users. Boldface portion is intended for guidance of juks box eoparators.

DEEP RIVER BQYS (Victor 20-2157)

Jealous—FT; V.
Charge It to Daddy—FT; V.

The blend of the deep voices of the Deep
River Boys spins to best advantage for
the “‘Jealous” standard, the solo singing
banked by the sustalned hums and the
tinkling of a celeste making for a smooth
and highly attractive spinner, At a faster
clip, the foursome score with their rhythm
harmonies for a breezy rhythm ditty in
“Charge It to Daddy.” Rhythm instru-
ments give able support.

For the home boxes,

FRANKIE CARLE (Columbia 37252)

Roses in the Rain—FT; VC.
You Are Theré—FT; VC.

It’s a f{ragrant melody fashioned for
the *“Roses in the Rain” ballad. And
dished up in the piano sparkle of the
maestro, makes for a highly tuneful lul-
laby. The lyrical blend is in sympathy
with the buoyant melody, and Marjorie
Hughes' lyrical projection banked by a
smooth and colorful band background,
makes it a thoroly contagious cutting.
Also in the ballad frame, and fashioned
melodically by Frankie Carle's keyboard
creations, is the “You Are There” ballad.
A mood melody, Gregg Lawrence brings
out all of the romantic aura of the song
story. Here again, the Carle band provides
a rich harmonic setting, and ever rich in
danceability.

Both sides stack up as song winners,

MARSHALL YOUNG
(Rainbow 10002 and 10003)

My Darling Clementine-~~W3; V.,
Stardust=—=FT; V,
1 Wonder Who’s Kissing Her Now—

Ww; V.

Moonglow—FT; V,

The 1label devoted to the everlasting
standard songs, Marshall Young makes
his disk bow with some all-time faves.
Backed by a full band, lad pipes it pleas-
antly and relaxed in the bary range but
without any real romantic or dramatic
force. It’s a straight-forward exposition
of the standards, taking ‘‘Clementine” and
“Kissing Her Now” in the three-quarter
tempo, with the other two familiars in
the slow ballad frame.

“Wonder Who’s Kissing Her Now”
brought back as a movie title, this old-

- timer will be getting a whirl in the music

'bo..es, for which service Marshall Young
satisfies. .

STEPIN FETCHIT (Apollo 1042)
Richard’s Answer—Parts 1 and H—

HAAO
Here is the inevitable 'sequel, Stepin
Fetchit, in his inimitable drowsy
drawling telling in no uncertain words
that “I Ain’t Gonna Open That Door.”
It's Petchit’s own creation and the lazy
characterization makes the most of it as
he speaks his plece against @ bright
rhythm and riff background fashioned by
Jerry Jerome. Packs a lot of goodly
humor in the first part, but drags it out
for a second side with a riding alto saxer
filling in some of the grooves.

With “Richard” still 2 major concern,
the Part I side as a sequel should grab
off a healthy hunk of the phone play.
Name value of Fetchit an added incentive
for the attraction.

VAUGHN MONROE (Victor 20-2178)

We Knew It All the Time—FT; VC.
As You Desire Me—FT; VC,
+ It’'s a mill run run-down by Vaughn
Monroe and The Moon Maids blending
their voices for stilted rhythm singing to
the tune of “We Knew It All the Time,”
which holds neither musical nor lyrical
atiraction. Far more attractive is the
maestro’s solo bringing back a ballad fave
of yesteryear in Allle Wrubel's “As You
Desire Me.” The strings and muted trom-
bone add instrumental color to the cut-
ting, and the maestro’s piping is packed
with persuasion. a

If the ballad takes on a new lease, “As
You Desire Me” will rate a spot on the
selectors,

FRANK SIGNORELLI QUINTET
(Davis 9002)

Sorrento in the Evening—FT,
Save It, Pretty Mama—FT.

It’s a light but lifto—and clean—cutting
of jamnastics indulged In this quintet of
jazz greats of an earlier decade. And
there’s still rhythmic power in the pian-
ology of Frank Signorelll with Sal Fran-
zella’s clarinet improvisings showing full
command of the licorice stick. Phil Napo-
leon on trumpet, Felix Giobbe on bass and
Neil Marshall at the drums round out the
unit. Boys get in their best groovings for
Don Redman’s rhythm blues, “Save It,
Pretty Mama.” But they never get off for
“Sorrento in the Evening,” better re-
membered as ‘“‘Carry Me Back To
Sorrento.” .

For the jazz collectors,

(Continued on opposite page)
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HARRY JAMES (Columbia 37264)

You'll Never Know=FT,
Keb-Lah—FT,

With only the sax and rhythm sections,
Harry James phrases it hot and dirty for
an eaSy swinging of ‘“You'll Never Know,”
ballad favorite of an earller day. TIt's
entirely relaxed and rhythmic, with Corky
Corcoran adding a bit of his tenor sax
improvisings of the ballad melody. The
tull band, at a lively tempo, takes on
Juan Tizol's Oriental melody, “Keb-Lah,”
his valve trombone singing out the exotic
melody while the James trumpet and
Willle Smith’s alto sax ride out on it as
the band lays down a solld and rock
foundation.

For the hot jazz clambakes, with “You'll
Never Know” keyed for coinage.

LARRY DOUGLAS (Signature 15075)

Anniversary Song—W; V.
The Girl That I Marry=—W; V.

The sweet baritoning of Larry Douglas,
last heard on the spinning sides with the
-name bands. provides a rich lyrical inter-
pretation of these two waltz favorites.
It’s his simplicity and sincerity in song
that makes for the selling, particularly
for the easy-flowing ‘‘Anniversary Song”
melody. The Roland Dupont Quintet, of
trumpet, clarinet and rhythm instru-
ments, gives the sweet singer ample and
able support.

“Anniversary Song” is
waxer.

CLAUDE THORNHILL (Columbia 37285)

Far Away Island—FT; VC.
Why Did I Have To Fall in Love With

You—FT; VC.

The lush and colorful musical creations
of Claude Thornhill, sparked by the maes-
tro's moonlight pianistics, makes for a
persuasive plattering of “Why Did I Have
to Fall in Love With You?,” an attractive
sentimental ballad. Buddy Hughes sings
it with romantic richness while the band
sustains a rhythmic flow thruout. Slightly
slower is the dreamy ‘“Far Away Island,”
which gets the same musical and lyrical
application.

Phono fans will faver “Why Did I Have
io Fall in Love With You?”

MONICA LEWIS

(Signature 15068 and 15072)
I'm Gonna be a Bad Girl—FT; V.
I’m in the Mood for Love—FT; V.
We Could Make Such Beautiful Music

FT; V.

Why Do I Love You?—FT; V.

While her ballad singing, framed in a
richly colorful musical setting created by
Ray Bloch’s music, falls easy on the ears,
it's the single rhythm side that rings the
bell with a resounding smack for Monica
Lewis, It's sauey lyrics for an edar-
catching “T'm Gonna Be a Bad Girl,” and
la belle Monica sings it in pert and saucy
style. The other three sides spin out
familiar ballad melodies, and the song-
bird's honeyed phrasings make for fine
lyrical projection.

Too spicy for the radie, “Bad Girl”
spins for the juke hoxes.

FRANK SINATRA (Columbia 37251)

1 Want To Thank Your Folks—FT; V.,
Why Shouldn’t It Happen To Us?—

FT; V.

Prank Sinatra takes both of ihese new
songs in fine stride. Banked by the muted
Strads and celeste figures fashicned by
Axel Stordahl, he gives a rich romantic
reading for “Thank Your Folks.” And at
a faster eclip, introduces gan engaging
rhythm novelty in “Why Shouldn’t It Hup-
pen to Us?.” a lyrical twister that raymes
all of nature’s wonders much in the
mannher of the earlier “Let’s Do If.”
Sinatra sings it with an easy-going air of
familiarity, bringing out the wry humor of
the wardage.

The brighter “Why Shouldn’t I{ Happen
to Us?” will bring the Sinatra fans to
the phonos.

JOHNNY BOTHWELL (Signature 15071)
Get a Pin-Up Girl—FT; VC.
Dog-Patch Boogie—FT; VC.

While there is little of interest in the
song content of this cutting, hoth novelty
rhythm ditties fashioned from overworked
patterns, Johnny Bothwell’s hand provides
for each a nice solid and rhythmie setting.
In the least, the spinning falls easy on the
hoof, and there’s a bit of ithe maestro's
alte sax sorcery without blowing up any
real steam. “Get a Pin-Up Girl” has Pete
Carlisle chanting rhythmically with Claire
Hogan cutting in with a cule talking
patter. Miss Hogan handles “Dog-Patch
Boogie,” a Li'l Abner novelty of lesser
import with the eight-beat rhythm in-
tended but not executed.

“Pin-Up Girl” might pick up some pin
money-—at best, slim pickings.

DICK JUBRGENS (Columbia 37253)
Frasquita Serenade—FT.
I Miss That Feeling—FT; VC.

It's a danceahle and vhythmic setting, the
band power subduecd. for PFranz Lehar's
tuneful *“FPrasquita Serenade.’ But it's

the winning

.

the melodic content of the whimsical
melody rather than the band's interpreting
that makes for the attraction. Also along
smooth synco lines and at a bright tempo
is Dick Jurgens's musical expression of “I
Miss That Feeling,”’ a nostalgic ballad of
sentiment from the “Smash-Up” mevie,
with the lyrical expression presented
pleasantly by Jimmy Castle.

The movie ballad for dancers if the
diity attracts.

MEL TORME (Musicraft 15104)

Who Cares What People Say—FT; V.
I'm Yours=FT;

The expressive lyrical phrasings of Mel
Torme again makes for persuasive platter-
ing with these two slow ballads. His
intimate style of warbling woos ’em best
for “I'm Yours,” ballad fave of yester-
year, giving the same styling for “Who
Cares What People Say” from the “Nora
Prentiss” movie. Sonny Burke’'s music pro-
vides the proper setting for the piper.

The *I'm Yours” familiar where Mel’s
moonbeam ballageering has caught on.

THE MODERNAIRES (Columbia 37266)

Hoodle Addle——FT; V.
It's Lovirig Time=—FT; V.

It's when blending their voices In dreamy
dittying fashion that The Modernaires
show off their harmonies to hest advan-
tage here. And in that frame, the stage
set by Chris Griffin’s trumpet out of Miteh
Ayres’ studio band, The Modernaires, with

Paula Kelly’s solo segues, spin it smoothly"

for an attractive “It's Lovin' Time"” ballad.
It’s a fine rhythmic pace set for “Hoodle
Addle,” but the styling or seqring sets off
no special spark,

For smooth singing contrasts at the more
rescrved spots, ‘‘Lovin’ Time!” may take.

BOB HOUSTON (Sonara 3042 and 3043)

The Man Who Paints the Rainbow in
the Shy—--FT; V.

How Are Things in Glocca Morra?==e
FT; V.

You €all It Madness—FT; V.

Dream, Dream, Dream=—FT; V.

Taking a solo stand on the label's 39-
centers, Bob Houston displays the usual
masculine gualities for the baritone chant-
ing. But without any real romantle or
dramatic styling or phrasing that might
set him off from the many already in the
woods. Gets a full musical background,
his singing banked by soft strings apd
woodwinds, and Is easy to take without
creating any undue enthusiasm, even with
his whistling interpolations. Selections are
all top rank, altho the “Dream” ditty
doesn’t spin as smoothly in the slow bal-
lad frame. ‘Madness’” is the Russ Co-
lumbo classle, with the other two sides of
current vintage.

The ““‘Glocca Morra” favorite on the
strength of the show tune’s popularity fits
for the phonos.

TONY MOTTOLA FOUR

(Majestic 1106)
Guilty——FT.

Trigger Fantasy-=FT,

The electric guit’-box pickings of Tony
Mottola are framed in fine fashign {n this
plattering, Phrasing hls pickings with a
feel for the jazz nuances, his single string
work for *Guilty” at a slow tempo s
needle-worthy. And for a companion
piece, Interweaves his guit’ strings with
the riff phrusings of Johnny Guarnier! at
the piano for a bright spinning '"Trigger

Fantasy.’” ‘Trigger Alpert on bass and
Morey Feld at the drums round out the
foursome, A fine sesgion of chamber jazz.

For the hot jazz fans.

JACK LAWRENCE (Rainbow 10001)
Dan’t Cry, Little Girl, Don’t Cry—FT; V.
It's a Sin To Tell a LieFT; V.

This label's first issue attracts much
more than casual interest. For one thing,
it shows off songwriter Jack Lawrence as
a most able song demonstrator. A prolific
hit-maker and an old hand at demon-
strating his own songs for the muslc
pubs, Lawrence makes up for meager vocal
qualities with impeceable phrasing and
diction that makes for strong ballad seil-
ing. For his disk bow, l.awrence passes
up his own compos In favor of the ever-
greens. And he ecomes up with a real
winner In Maceo Pinkard’s “Don't Cry,
Little Girl, Don't Cry.”” A sentimental
song fave almost 25 years ago, the plain~
tive ballad is a natural to bloom 2all over
again. It gushes with the kind of lyrical
sentiment that sells strong, and with a
lovely melody to- thatch, stacks up as a
rare hallad gem. Lawrence colors his
interpretation, singing at a slow tempo,
by talking out part of the wordage to
start a second stanza. Not nearly as
effective 1s his revival of “Sin to Tell a
Lie” oldie, contrasting his chant with an
unearthly slow stanza and another in a
more moderate rhythm tempo. Combina-
tion of fiddle, piano, guitar and bass pro-
vides adequate support.

Taps and taverns will gobble up the
“pon’t Cry, Little Girly Bon't Cry”
grooving,

(Continued on page 104)

'FOGGY RIVER

on New Songs ‘

Red Foley .. ......... Decca
Jimmie Lawson ... . ... Columbia
Jane Harvey . . . ... .. .. Victor
Rex Allen ...... ..... Mercury

(Our. Own)
JOLE BLON

Roy Acuff e et O L Columbia

TENNESSEE CENTRAL (Number 9)

Pee Wee King .. . .. _Victor
Roy Acuff ... . ....... Columbia : -
Louie - Innis . .. . . ... .. Sterling

THERE'S A BIG ROCK IN THE ROAD
Bob Wilis . ... ... ... .. Columbia

5 s The Ginger Snaps ... .. VVictorv i E :
- BLUE EYES CRYING IN THE RAIN

’ . Elton Britt . ... .. . . . .. Victor

| NEVER HAD A CHANCE

: Roy Rogers . ........ . Victor

NO ONE WILL EVER KNOW
oy heat 0 ol
Jimmy Walker .. .' . Coast-

PO’ FOLKS (AIl the Time)

“ Rosalie Allen Lol b, Victor

N CANT GO ON THIS WAY

Bob Wills ..., 0 ..., " ! Columbia
Roy Rogers .. ... el Yictor
Oklahoma Wranglers ... Sterling
OKLAHOMA CITY _
Pau! Howard .. .. . . ... Columbia
Loune Innis . . ... e Stcrlmg

-SOMEBODY ELSES TROUBLE

Paul Howard .. ... . .. Columbia

'TEXAS TONI LEE

Pee Wee King ... .. . Victor 2 ;

ULL REAP MY HARVEST IN HEAVEN
Johnson Family . ... .. Columbia
Roy Acuff Columbla ‘ B gy 3

GONE, GONE "'GONE (Buf Not Forgotten)
“Roy Acuff . .. ... Columbla F;

LET ME BE THE FIRST TO SAY I'M SORRY
Roy Acuff RIS R Columbia

Order.records from YOUR record dis-
tributor, WE DO NOT SELL RECORDS.

RADIO ARTISTS: Send for Proless:onul
cop:es NOW.
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Advance Information

Week Ending
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ADVANCE RECORD RELEASES

Records listed are generally approxi- ! supplied in advance by record eompanies,
mately two weeks in advance of actual | Onmly records of those manufacturers vol-
release date. List {5 based on information uatarily supplying information are listed,

‘ POPULAR
L ALWAYS ............ cessesessess.Guy Lombarde (Kenny Gardner)

(EASTER PARADE) ...... Decca 23817

AS LONG AS I LIVE ........... .« Kay Kyser-Jane Russell (THE POSSUM)
............. Columbia 37292

BESIDE YOU ..........couu... 000 Zlggy Elman (PLEASE MAMA) ., ... ..
................... MGM 10002

BORN TO BE BLUE ........ cogoo Charhe Splvak (Tommy Mercex) (NO
GREATER) ............. ctor 20-2202
BRAZIL (Aquarela ﬁo Brazil) ...... Calmen Cavallaro (CARIOCA) Decca 23847
CAFE SOCIETY ALBUM ........ 2 o) Decca A-422
By Myself ..................... AW T D - e 23619
Darktown Strutters’ Ball ....... 23621
I Get a Kick Out of You . 23617
T'll See You Again ........ 23620
Tm Just Wild About Harry 23621
Just One of Those Things 23618
Love for Sale ..................oo.... 23619
Night and Day .............. o 23618
Smoke Gets m Your Eyes ... a 23617
\Y#2D 5000000000004 00a0GIFS|0a00SOp0a0a00 3 A8 0r— L~ b a0 6000 ims 6 ano et , 23620
CARIOCA ... ... viiiieinn, .Carmen Cavallaro (BRAZIL)...Decca 23847

DON’T CRY, LITTLE GIRL, DON’T Jack ILawrence Quartet (Jack Lawrence)
(B3¢ 00000000000000000000008710000 (IT'S A) ............. Rainbow 10001

DON'T SHOOT THE BARTENDER.. .The Korn Kobblers (THE LIGHT).....
..................... MGM 10008

ALEXANDER DUMAS THE THREE Errol Flynn (Carmen Dragon Ork)......
MUSKETEERS ALBUM (4-12”) ... .i.venvennronnne. Columbia M-MM-659

EASTER PARADE .......c0vvvuens .Guy Lombardo (Don Rodney) (ALWAYS)
........................ Decca 23817

EXACTLY LIKE YOU .............. Monxca Lewxs (The Chelsea Three)

(GUILTY) ............ Signature 15079

FAR AWAY ISLAND .............;Claude Thornhill (Buddy Hughes} (WHY'
DID) o . oEm e el Columbia 37265

GUILTY ..veeiennnnn. seeerereeeElla Fitzgerald-Eddie Heywood Ork (SEN-
TIMENTAL JOURNEY) ... .Decca 23844

GUILTY  iiiiriierinenans +res...Monica Lewis (The Chelsea Three) (EX-
ACTLY LIKE YOU)....Signature 15079

HEARTACHES ,.......ciiuiieinnnns Momc,a Lewis (Ray Block Ork) (WHAT
AM) ..o, Signature 15065
HEARTACHES .,.....v...22vv..... Richard Cannon (MAYBE). .Diamond 2057

HOODLE ADDLE ..........0.4¢v04.The Modernaires-Paula Kelly (Mitchell
Ayres Ork) (IT’S LOVIN")........
sesrreiectesteecaaasa...Columbia 37266

-

CAN'T BELIEVE IT WAS ALL

MAKE BELIEVE ........... ++.++Hal Mclntyre (THE MAN)... MGM 10007
CAN'T GET UP THE NERVE Freddy Martin (Clyde Ron'ers The Martin
TO KISS YOU ........ svecissess Men) (PIANO PORTRAIT) ........

— evsertciirsianssaniase. Victor 20-2165
TIPPED MY HAT AND SLOWLY
RODE AWAY .............. Blue Barron Ork (WE COULD) .MGM 10005
1 WONDER WHO'S KISSING HER *Marshall Young (The Rainbow Ork) (MY
NOW i ittt e DARLING) ............. Rainbow 10002
IT'S A SIN TO TELL A LIE .......Richard Cannon (TOMORROW).....
...................... Diamond 2058
IT'S A SIN TO TELL A LIE ...... .Jack Lawrence Quartet (DON'T CRY)
................... Rainbow 1000}
IT'S LOVIN’ TIME ......covvveuns The Modernalres Paula Kelly (Mitchell
Ayres Ork) (HOODLE ADDLE)......
.................... Columbia 37266
KENTUCKY BABE .............. .Perry Como-The Satisfiers (Russ Case
II ALBUM ..........ivvenvevvee. Ork) (LITTLE MAN)....Victor 20- 1918

WA!YNE KING WALTZES VOLUME

]

-

0000000000000000030004006a0 s .Wayne King ....... Goo . Victor P-171
Carolina Moon .................................................... Victor 20-2098
(I'll Be With You) In Apple Blossom Time.................o.o..... Victor 20-2096
Mariag EleDa ......oveiiiiiienii... e Victor 20-2097
Mexicall Rose .............. e BBOUGBGEHE <At =06 0 .Victor 20-2097
Roses of Picardy ............... .Victor 20-2099
Song of the Islands ................. ... Victor 20-2096

The Anniversary WaltZ ..........c.cciviniininniininrnnn i, Victor 20-2098
Till the Sands of the Desert Grow Cold......ovuininernnnnannnnn. .. Victor 20-2099

LET ME CALL YOU SWEETHEART. George Olsen Ork (THE TRAIN) 0000000
...... 0 ..Majestic 7215

LULLABY LANE ALBUM ... ... Continental 45

All Through the Night...... i . e 000ar Coatinental C-5100
G0 81eeDY SlBEP. vttt vt ter e e e ey 0080 Continental C-5100
BN L & R = - Continental C-5101
MiIghty LAk @ ROSE. .t unrinitteintantnuneinnen s neraneenenenns Continental C-5101
sLITTLE MAN YOU'VE HAD A Perry Como-The Satisfiers (Russ Case
BUSY DAY ......... cssveveasas Ork) (KENTUCKY BABE).......

o Vlctor 20- 1918.
MAMA, DO I GOTTA? ............Dinah Shoxe (Sonny Burke Ork) (WHEN
AM .Columbia 37291

MANHATTAN SERENADE ......... Raymond "Scott Ork (WE KN W) . e o o
............. MGM 10006
MAYBE ....vi.iiniinnnn. ..........Rlchard Cannon (HEARTACHES) ......
00Q00000D000000000dd00 0.0 Diamond 2057
MOONGLOW .........0c0vvennv....Marshall Youno (The Rainbow Ork)
(STAR DUST) ......... Rainbow 10003
MY ADOBE HACIENDA ............ Kenny Baker-Russ Morgan (THIS 1S)
............. Decca 23846
MY DARLING CLEMENTINE ...... Marshall Young (The Rainbow Ork) (I
WONDER) ............ Rainbow 10002

(There Is) NO GREATER LOVE....,Charlie Spivak (Tommy Mercer) (BORN
TO) ..cvvvvvlen. ... Victor 20-2202

(Continued on opposite page)

complete list of artists and their recording affiliations

Who Does He is included in the current Eighth Annual edition of The

Bilthoard Encyclopedla of Music. This is only one of the

l 72 reference lists being turned to every day by the music

Wax For industry, Whenever you have a gnestion about music . . .
= make it a habit . . . refer to your copy of

THE BILLBOARD ENCYCLOPEDIA OF MUSIC

Black & White Recording Co., Inc.
4910 Santa Monica Blvd. « Hollvwood 27, Calif.
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(Continued from opposite page)

PIANOC PORTRAIT .. .+« Freddy Martin (I CAN’T)...Victor 20-2165
PLEASE, MAMA ..... . . veeeaZiggy Elman Ork (BESIDE YOU).

........ 0o MGM 10002
SENTIMENTAL JOURNEY .........Ella Fltzgerald Eddxe Heywood Ork
(GUILTY) ..... vo.s.Decca 23844

STAR DUST i iiiiiierartsonncaneas Marshall Young (The Rambow Ork)
(MOONGLOW) ........Rainbow 10003
MAXINE SULLIVAN ANNIVER-
SARY ALBUM ............... +++Maxine Sullivan...........International 29
I Can't Get Started With Yo oo AP International D-213
I Must Have That Man.. ..International D-212

If I Had a Ribbon Bow... 0000000000000000000000000aCG000000 International D-210
Jackie BOY ..eeeienen coooo International D-214
Loch Lomond ......... International D-211
Mad About the Boy ........ International D-209
SWING ORGAN ALBUM ..........Don Baker ................Continental 46
Danny Boy (Londonderry Alr)......c.ceviiiiviiiiiiiiiiinanaee Continental C-5093
Songs My Mother Taught Me. .Continental C-5092
Stormy Weather......co...0 .Continental C~5094
X050 6 0000000 00600600 000E 0000 0A0A0ADA0000 03000 ..Continental C©-5093
Temptation..... 50000000006a00a0 ..Continental C-5094
The Old Refrain................ Continental C-5092

THE LIGHT TURNED GREEN . .....The Korn Kobblers (DON'T SHOOT)..

Ceetiesessetssacsssassses MGM 10008
THE MAN PAINTS THE RAINBOW
IN THE SKY .......ccevevnns ...Hal McIntyre (I CAN'T)......MGM 10007
THE ’POSSUM SONG (Six, Tall, Shm Kay Kyser (The Campus Kids) (AS
Slick, Sycamore Saplins) ....... ve. LONG) .....c.t0000.0.Columbia 37282
THE TRAIN WHEELS SANG A
SONG ..iiiveneecasenonn weee.1s0George Olsen Ork (LET ME).Majestic 7215
THIS IS THE NIGHT ..rvivniininns Kenny Baker-Russ Morgan (MY ADOBE)
..................... . Decca 23846
TOMORROW ....icennnnennn weeeessRichard Cannon (IT’S A)....Diamond 2058
WALTZES ALBUM ............s4..Cuy Lombardo ..............Decca A-509
Beautiful LiOVe ....viiiriiiiiii i i i ittt Decca 23764
Carolina Moon . ...Decca 23761
..Decca 23763

Charmaine ..... 0
Russian Lullaby .. oo .Decca 23762
Shadow WaltZ ceveieriiriarniernierasoneeeeearaanisn .Decca 23764
The Merry Widow o000 ...Decca 23762
The Sweetheart of Sigma Chi .....coooiians. ...Decca 23761
When I Grow To0 Old t0 DIeam....eseiieeareecrooarcoocacnas Decca 23763
WE COULD MAKE SUCH BEAUTI-
FUL MUSIC ........cc0... v+.e..Blue Barron Ork (I TIPPED)..MGM 10005
WE KNEW IT ALL THE TIME......Raymond Scott Ork (MANHATTAN
SERENADE) ..iooevcnconns MGM 10006

WHAT AM I GONNA DO ABOUT Monica Lewis (Ray Block Ork) HEART-
OU? eevevoscesssessnancansasss ACHES) ..eevecusess..Signature 15063

WHEN AM I GONNA KISS YOU Dinah Shore (Sonny Burke Ork) (MAMA,
GOOD MORNING? .......... .. DO) .Columbia 37291

WHY DID I HAVE TO FALL IN Claude Thornhxll (Buddy Hughes) (FAR
LOVE WITH YOU? ............ AWAY) ......ceete....Columbia 37265

* FOLK

A HOME OF MY OWN ............Texas Jim Robertson (The Panhandle
Punchers) (IDA-IDAHO).Victor 20-2203
BABY, YOU CAN'T GET ME DOWN. Ted Daffan and His Texans (George
Strange) (YOU BETTER) ..........
. . ..+s..Columbia 37267
BLUEBERRY LANE ........ 00000 The Moore Slsters (MISSOURI) 0000000
....... eeseess..Sonora H7031
COWBOY DANCES ALBUM ........ Duel in “the Sun Square Dance Ork.
0ooooooaa «.. Decca A524

Docey. Doe Hoedown (Lloyd Shaw). ..Decca 75001

Practice Side 1 ...v.e.cveaienienanen .Decca 75001
Practice Sides 2 and 3 .. ...Decca 75002
Practice Sides 4 and 5 ........... 08 000000002600 Decca 75003
Split Ring Hash (Lloyd Shaw).... 50000000000000 Decca 75000
Star by the Right (Tdoyd Bhaw)...ccievuiiiiinieiiieniieiiiiiiiineans Decca 75000

CROSSROADS .. .Stu Davis (WHAT A)...... Sonora H7029
EDDIE’S STEEL "GUITAR ‘BOOGIE. . Eddie McMullen’s Sleepy Valley Five
(WABASH CANNONBALL) [
.......... Raxnbow 50001
FIESTA IN SAN ANTONE ....... .Red ‘River Dave (1 CAN'T).....
....... .Continental C-5077
1 CAN'T TELL THAT LIE TO MY Red River Dave (FIESTA IN) ....
HEART ...oiienecennannns 000000 0oDOOOCDQO00a . Continental C-5077
IDA-IDAHO ... iiciietenennnonnnes Texas Jxm Robertson (The Panhandle
Punchers) (A HOME)...Victor 20-2203
IT TAKES A LONG, TALL, BROWN The Carolina Playboys (I’ VE GOT).

SKIN GAL ......... 600000000000, DD00D00000000000000000 .Sonora H7039
I'VE GOT A FEELING .........000 “The Carolma Playboys (IT TASKES) H o
9000000008000000000000 onora H7039

MANSIONS FOR ME ......cc0e0000 Bxll Mom'oe and Hls Blue Grass Boys
(Bill Monreoe-Lester Flatt) (MOTH-
ER’S ONLY) ......... Columbia 37294
MISSOURI ..... VeeeesserssasceasssThe Moore Sisters (BLUEBERRY LANE)
eatesecssasses.Sonora H7031
MOTHER’S ONLY SLEEPING ...... .Bxll Monroe and His Blue Grass Boys
(Bill Monroe-Lester Flatt) (MANSIONS

190339 cooooooo0000000000 Columbia 37294
MY MOTHER'S SMILE ...........Billy & Jake (YOU BETTER) ..oovvnes
500000000006000000800 Continental C-8011

RUBBERNECK BLUES .............Charlie Mom‘oe and His Kentucky Partners
(RUBBERNECK BLUES). Victor 20-2204
WABASH CANNONBALL ..........Eddie McMullen’s Sleepy Valley Five
(Eddie McMullen) (EDDIE’S STEEL)
. ...Rainbow 50001
WHAT A FOOL I WAS ........... Stu Davis (CROSSROADS) .Sonora H7020

YE OLD TIME DANCE NIGHT

VOLUME 1 ALBUM .............Byron Wolfe Ork............ Decca A-B25
THUGKHESE v o v eessonvannsonnsasunesasoestnasaseosnsaanesinssassissassatonns Decca 25058
Military Schottische or Barn Daace .Decca 25062
Moon WINK ...oieevirireenreeerannonnsn .Decca 25061
Oxford Minuet Decca 25059
Rye Waltz ....c.c.ooveunn 25058
Spanish Waltz 25061
Trilby eoeveniiineneinen Decca 25062
Tuxedo ..o 25069
Varsoviana .......e.venn Decca 25060
Veletd oviervioreceiorronncsnssoniecessacsen 5000006000000000000a060000000 Decca 25060

YOU BETTER CHANGE YOUR Ted Daffan and His Texans (Ted Daffan)

WAYS i iiiniriaeanassassns (BABY, YOU) ........ Columbla 37267

YOU BETTER GET DOWN ON YOUR Billy & Jake (MY MOTHER’S) .
KNEES AND PRAY ... ccevvannse ....................Contmental c-sou

CLASSICAL AND SEMI-CLASSICAL

ARIETTA .evveveveeeccssascanses Edmund Kurtz-Artur Balsam {ELEGIE)

...... Victor 11-9414
AUBER: FRA DIAVOLO—Overture The London Symphony Ork-~—Anatole Fis-
az»y ... v..... toulari, Dir........Decca London K-1489

BEETHOVEN: SONATA NO. 8, IN

C MINOR, OP. 13 (Pathetique)

ALBUM (2-127) .....0veeuv.ses0e. Artur Rubinstein ..........Victor DM-1102
BEETHOVEN: SYMPHONY NO. 3,

IN E MAJOR, OP. 55 (Erolca) The London Philharmonic Ork—Victor

ALBUM (7- 12") ..... De Sabata, Dir.....Decca London EDA.19
BERLIOZ: BEATRICE AND BENE- "The National Symphony Ork—Dr., Mal-

DICT=Overture (12”) ........... colm Sargent, Dir...Decca London K-1416
ELEGIE .v...cvctvevnseessssssssss. Edmund Kurtz-Artur Balsam (ARIETTA)

teiiesssariressasnacsess Victor 11.8414

(Continued on page 106)

M IN THE MOOD
'FOR LOVE

WHY DO | LOVE YOU

Sig. 15072

& His Swingtet

CHELSEA BRIDGE
DEAR MAX
slg. 15085

and still going strong
Mary Osborne
Trio
HOODLE ADDLE

WHAT TO DO
Yocals by Mary Osborne

Sig. 15076

GENERAL @}
SUPPLY CORPORATION
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BING CROSBY says:
"For Your Child and Mine"

A beautlfully done album of Cathollc Prayers

« With Pat O’Brien at hls best, as he reads
and explains the prayers with moving sincerity
and simplicity, Directed toward an audlence of
over 24,600,080 Cathollcs . , , and natlonally
advertised In all Catholic publicatlons.

W. C. Flelds In his one and only recording that
captures for all time the Incomparable wit and
personallty that endeared him to all within sight
of him, or range of his volce. “A cherished
memory of 2 great comedian,”—Bob Hope.

NATIONALLY ADVERTISED IN
ESQUIRE, LOOK, PIC, TRUE
3.15 PLUS TAX

Pat O’Brien sings for the first time—In a nove
elty record album of “Irish Songs’” . . . ac-
companled by quartette and orchestra, Sung In
rolilcktng Irish’ style as only a true son and
great artist of the ‘‘ould sod’ can,

$2.75, plus tax,

DISTRIBUTOR TERRITORIES
STILL AVAILABLE \
Address all inquiries to:

VARIETY RECORDS, INC.

750 N. La Cienega Blvd.
Hollywood 46, California

Platter Jockey
Payola Bugaboo; '

Exees Worried

(Continued from page 14)
labels (“whose products can’t all be
good”’) on non-commercial recorded
program.

All of which adds up to worry for
the disk trade which carefuly makes
the point that greatest bulk of record
steerers have no share in payola
culpability. . But it’s the relatively
few who spawn the disease now,
goes the argument, who may create
an epidemic later that will be im-
possible to curb. Associations of
Jockeys (Chicago and Los Angeles
orgs recently have been formed) are
hopefully regarded as possible means
for quick remedy with ethics and in-
tegrity of the spinners figured to be
best maintained thru their own or-
ganized supervision. Appeals to radio
station directors which would point
out the unlawful aspects of disk-jock
payola in addition to the jeopardy in
which it places “good programing”
also are being weighed.

Seriousness of platter payola, ac-
cording to disk execs, has increased
along with the ever-growing power
of the spinner to build a hit record.
Recorded shows have grown in audi-
ence strength and number at the same
time the juke boxes have slimmed
down due to high cost of manufac-
turing and resultantly high list prices
on new machines. Power of the jocks
to pioneer a hit has been long recog-
nized by all diskers, few of whom
forget to cuff the jocks with ‘ad-
vance releases of their new wax.
“Reviewing records” in small degree
has brought on still other aspect of
payola. Some jocks are known to
have deals with local retailers where-
by latter takes all wax jock doesn’t
want as library items. Dealer pays
either wholesale price for hot tallow
or somewhat less, depending on de-
mand for the sides. Most recording
companies accept this when practiced
as fair return for the exploitation aid
rendered by jocks, but instances have
arisen—such as one jock who com-
mands four sets of every single disk
and album before label gets an airing
—where the small monies to be made
out of such side-line activities can
‘become worrisome to manufacturers
when copied by too many spinner
colleagues.

Pub-Disker “Monster”

Extent of jockey sub-jobbing is
admittedly trivial, diskers say, with
most spinners not only above such
tactics but a good many radio sta-
tions forbidding acceptance of free
disks and insisting that all new disk
releases be purchased from stores or
distribs. Here, however, music pubs
and disk companies both have been
guilty of spawning a “monster” since
on pet songs or pressings both fre-
quently have mailed out from 500
to 1,500 cuffo disks to various platter
pilots. Sometimes pubs have co-op-
erated with diskers on these mailings
—more than once the recording of a
plug has been cemented by the
promise that pub would underwrite
distribing of free platters to jocks
with diskery supplying pub all he
wants for this purpose at 40 to 50
per cent off,

But the free platter gxmrmck ‘com-
mon today among music trade, while
it helps to gain attention from jocks,
is no guarantee for airing., Result
has been a growing tendency on disk-
eries to set up radio promotion offices
which seek to boost legitimately the
plugging of their companies’ wax on
the airwaves. Competitive strain has
brought with it the early signs of
payola, contributed to not only by
over-zealous flacks who resort to a
bribe when all else fails, but by that
small group ,of unthinking jocks who
risk program reputation and job by
accepting bucks.

That payola among jocks would be

Music-—-As Written

NEW YORK:

Hal McIntyre missed four one=
nighters in the vicinity of Chicago
during first part of week because he
came down with a severe cold.
William Morris exec Abe Lastfogel
off for the West Coast. . . . Ditto Peter
Maurice’s Happy Goday. . . . Mary
Osborne Trio signed to a General
Artists Corporation pact. . , . Tommy
Shields now doing Johnny Bothwell’s
personal managing. . . . Former USO
chirp Toby Deane going with Ray
Eberle’s ork when it opens at Phila-
delphia’s Click ClubiMarch 17.

Boyd Raeburn’s ork, closing at the
Vanity Fair March 12, will be replaced
at the spot by a Local 802 ork batoned
by house leader, Dave Dennis. . . .
Eddie Jaffe now doing publicity for
Claude Thornhill. . . . Singer Frankie
Laine soon coming East for an appear-
ance at the Blue Angel, ... Guy Lom-
bardo will receive a citation for hav-.
ing “promoted better understanding
among the Inter-American nations”
from Consul General of Nicaragua.

Victor Lombardo will open at the

Hotel New Yorker May 15 for a 10-.

week stanza, following on the heels
of Chuck Foster, who will have done
slightly more than 20 weeks when he
closes. Gardner Benedict; originally
skedded to replace Foster has been
canceled out. ... Robert Frazer, with
Decca Records since firm’s inception,
was named head of distribution and
merchandising of Decca London Rec-

ords and Parlophone Records, both.

handled by Decca in the U. S.

Miguelito Valdes opening at Blue
Mirror nitery, Newark, N. J.. ‘coming
from his current date at Hotel Statler,
Detroit, . . . BMI is reported to have
bought 1,000 copies of Jan August's
new waxing of Malaguena for distri-
bution to radio stations. . . . MGM
diskery has appointed Hollander &
Co., Inc, as distribs in Mid-
Western territory, including parts of
Missouri, Illinois, Arkansas, Oklahoma
and Kansas. . . . Ladies Be Seated,

their own worst enemy is borne out
by contentions of radio toppers
watching developments in field of
recorded music programs. These
execs see the growing competish
among independent stations depend-
ing upon platter previews for audi-
ence attention as sure indication that
a closer unanimity of song perform-
ances will be brought about soon.
As the stations strive to match their
competish, say these execs, it can be
expected that disk-selecting stan-
dards will be importantly re-ex-
amined with emphasis on those plat-
ter shows that drag in greatest mass
of listeners.

Expectedly, then trend will be to-
ward more airing of top pops, pre-
sumed to win greatest public fancy,
with jockey pioneer role figured to
cut back a good deal in accordance
with station director wishes. On
that basis, the jock who lets his nat-
ural taste or song selection habits be
swayed by the lure of the buck fig-
ures will be outclassed by colleagues
who hew to the line and keep the
public interest in mind at all times.
The routine is corny but ever true,
radio elife declare: Bad programing
will out!

Whether or not the record trade
over exaggerates the platter payola
(they concede that spinners deserve
tremendous respect and credit for
their powerful role in song exploita-
tion and admit that it is patently ri-
diculous to excorciate all jocks for the
habits of a few weakies), the feeling
is that unless the issues are exposed
now the evil that may develop later
will be to the great detriment of all
broadcast record programs in Ameri-
ca. Thus, the audible whispers.

theme song of Johnny Olsen’s ABC
air show of the same nams, will be
pubbed by Luckinbar Music this week.

Rumor has Ted Weems’s ork, cur=-
rently riding high on the ‘strength
of the Heartaches reissues, going to
the National diskery with a new
waxing pacl. . . . Gale Agency is
prepping a theater package with Illi-
nois Jacquet’s small combo, Ella
Fitzgerald and Cootie Williams’s ork
featured. Tour will kick off at Chi-
cago’s Regal Theater May 2. . .
Walter Gross has been signed by the
Buffalo Philharmonic Orchestra as
soloist in an all-Gershwin concert
skedded for March 21.

Henry Busse is being brought
east by the William Morris
Agency for a tour beginning in
July. . .. William Morris Agency
band bookers, Cress Courtney and
Phil Brown, on Midwestern trips
to set up ork skeds. ... Claude
Thornhill’s ork slated for a return
to the Strand Theater early next
year.

CHICAGO:

Art Frew has inked Allan Reed’s
10-piece all-male ork to a booking
pact. Reed formerly fronted an all-
girl crew. . .. Don Reid has reorgan-
ized his band and starts working
April 1 under the Frederick Bros,
banner. . . . Irwin Timberg, son of
Herman Timberg, is advance man for
Elliot Lawrence’s ork. . . . Don Byas,
Negro tenor man, who went to Paris
with Don Redman’s ork, reportedly
is remaining in Europe and taking
out French citizenship papers. . . .
Hank Markbreit, Chappell plugger
in Chi, vacationing in Florida. . .
Paul Flynn has joined Crawford as
Midwest rep. . . . Decca had two ex-
pensive fires locally within the last
fortnight, at their pressing plant and
their South Side distributing point.
. . . Jack Searle, once with Boyd
Raeburn’s ork, is now staff singer at
WBBM, CBS outlet. . . . Sears-Roe-
buck satisfied with response to their
record-of-the-month club and will
continue to release their own platters.

. . Mercury‘*has just cut another
k1d1sk album with Dick Baker.
Hudson-Ross, major record store
chain locally, using spot announce-
ments on Ernie Simon show (WJJD)
and half-hour on Dave Garroway
show (WMAQ) nightly. . . . Dave
Kutner heading Zenith radio divi-
sion of MGM Records, with Nat Hale,
once with Decca, as his assistant.

HOLLYWOOD:

Columbia Records toppers Ted
Wallerstein and Manie Sacks re=-
turned .to New York over the week-
end, following ground breaking cere-
monies for new Hollywood plant. . ..
Standard Transcriptions moved to
140 North La Brea, Hollywood, con-
solidating offices and shipping plant
under one roof, . .. Benny Goodman
pacted songstress Jeannie McKeon
to regular berth on his air show,
footing salary from his own pocket.

. Eileen Wilson joins Les Brown
ork as thrush when musickers open
at Hollywood’s Palladium March 18.

. Avadon Ballroom has inked
Charlie Barnet to four week-ends be-
ginning April 11. .. . Jack McVea’s
one-nighter tour ends March 25 in
Waco, Tex.

KANSAS CITY:

Raymond Scott’s ork, featuring
Dorothy Collins as thrush, opened
March 8 at Mary’s Club for a week.
. .". Alvino Rey brings his band into
the Pla-Mor for a one-nighter March
15. . . . Gene Moore took over at the
Hotel Continental’s Omar Room suc-
ceeding Virgil Bingham, who died
last week. . . .Julia Lee beginning her
13th year at Milton’s.
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O1ld Wax Gold
Sends [liskeries
Into Recuttings

(Continued from page 15)
reams of publicity as a consequence,
had a hit, Open the Door, Richard,
on his first disking for Victor, which
was followed up by Decca with a re-
pressing of Basie’s trade-mark, One
0’Clock Jump. Glen Gray moved
from Decca to Mercury and coinci-
dentally with his first release for the
indie firm, Decca dug out the Gray
No Name Jive for re-release. Firm
also put out its Jimmie Lunceford

master of Margie at about the same

time Majestic, Lunceford’s current
diskery, issued a fresh version by the
orkster.

Early Perry Como

Reports last week had Dececa plan-
ning to put out some Ted Weems
masters to follow Heartaches, and
among these the diskery holds some
two score which feature vocals by
Weems’ one-time singer, Perry Como.
Pay-off is that the diskery even will
be able fo re-issue a Como on an old
tune that is due for a revival via the
movie route, I Wonder Who's Kissing
Her Now. This is title song of soon-
to-be-released 20th Century epic.
And since Como was Weems’ vocalist,
the diskery saves on royalty payment.

Another biggie, Columbia, has re-
pressed a number of items in recent
weeks. Firm issued a Harry James
all-time favorites album and is due
to release an album featuring the
now defunct Will Bradley-Ray Mec-
Kinley ork. McKinley is currently
waxing for Majestic and is leading
his own ork, gleaning plenty pube-
licity from engagements at top loca=
tions and theaters. Columbia also re=
issued a couple of Frankie Carle sides
this week, Carle Boogie and Sunrise
Serenade, concurrently with Carle’s
rise to the top ranks of disk-selling
orksters. And firm, on the same re-
lease sheet, listed a couple of Claude
Thornhill oldies, Autumn Nocturne
and Snowfall, while that maestro is
in the throes of being built up for
top dough by the William Morris
agency and the diskery.

Feverish Hunt

Columbia has George Avakian on
its pay roll to search thru its Bridge-
port master files for potential re-
issues, particularly for stuff in the
hot jazz vein. It has been said that
firm is planning to market a second
Duke Ellington album, altho that
maestro has old masters well dis-
tributed among other diskeries.
Ellington meanwhile has been cutting
sides for Musicraft Records.

Victor firm has a great backlog of
old masters, but hasn’t been as active
with re-issues as other diskers. Disk-
ery bucked Decca Heartaches with
its own master of the same tune by
the same artist, but beyond that has
been issuing mostly new stuff. Most
of Victor’s plans for re-issues have
been for its classic catalog, with firm
already out with an album featuring
some of its past recorded opera sing=-
ers, including Enrico Caruso.

Smaller waxery, making its way
via the re-issue route, is the Joe
Davis firm. Davis holds and has is-
sued masters by Harry James's ork,
with vocals by Dick Haymes; Sammy
Kaye’s ork and a number of hot jazz

‘platters with Coleman Hawkins. He

also has done well with an album of
songs by Jan Peerce, made prior to
the singer’s entry into Metropolitan

Opera and an RCA Victor waxing

pact.

Musicraft currently is trying to
cash in on Boyd Raeburn ork by re-
issuing some of that orkster’s earlier
recordings for the extinct Guild label.
Firm also is re-pressing some of the
Guild masters made by jazzstefr Dizzy
Gillespie.
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Xavier Cugat

{Reviewed at Ciro’s, Hollywood,
February 26. Road manager, Ray
Gonzales. Booked thru Music Cor-
poration of America.)

TRUMFETS: Alex Castro and Ted Sandow.

TROMBONE: Jim Curry.

SAXES: Candide Dimanlg, Max Nadell,
Billy Hobbs, Ruby Moss and Robert Romeo.

VIOLINS: Joc Aladdin, Larry Maddi and
Joe Serpico.

RHYTHM: PFelin Angulo, piano; Jose Ortiz,
bass; Al Calderon, drums; Fred Salvatti and
Ray' Gonzales, marimbas; Nico Lopez, .bongo,
and Chino Santos, maraccas.

VOCALIST: Jose Mounero.

ARRANGERS: Don Swan,
and Fablen Andre,

Thahks to the same old formula
that has kept Cugie on the top rung
of the Latin ladder all these years,
the king of the rumba is as firmly
seatéd on his throne as ever. There
is hardly any secret behind either
Xavier Cugat’s hold on the Latin
throne or on the cash register that
accompanies it. Here’s the recipe:
Take three parts showmanship, add
two parts imaginative arrangements
and one part good (but still second
stature) instrumentalists, shake well
to a rumba beat and you get one of
the (if not the) top money-making
aggregations in the biz today.

As always, Cugat stresses fresh and
colorful arrangements, fully exploit-
ing the flash and fire that comes with
a Latin beat. While ork’s instru-
mentation may appear unusual, if not
totally radical, when compared to
regular terp crews, it’s tailormade
to  south-of-the-border demands.
Latin music’s strongest appeal is in
the beat, hence the seven-man
rhythm wing is the largest section in
the band. There’s little demand here
for musical.frills, therefore arrange-
ments faithfully adhere to the melody
line. To achieve this aim, strings
blend with the saxes for 'the tune-
toting chores, with brass injecting the
toned down embellishments. This is
then placed against an intricately
woven backdrop of rhythms and cross
rhythms to emerge as a well-rounded,
but fully spiced musical dish.

Latin addicts .Jam packing this
swankery get their fill of rumbas and
tangos, as the ork’s térp-tempting
rhythms fill the ficor with each set.
Warbler Jose Monero, in the slot once
held by Miguelito Valdes, possesses
a healthy set-of pipes and can easily
sling the rapid fire wordage.

Ork, fianked by a colorfully garbed
bongo-maraccas thumping pair,makes
an impressive sight, which in itself
helps to sell the Cugat wares. Since
the Harry James ork has almost com-
pletely forsaken the road for its
flicker work, the Cugat crew, more
than any other traveling unit today,
can lay claim to the greatest number
of pix appearances. ‘This, coupled
with p. a’s and his Columbia disk-
ings, should continue to keep him up
there in the top b.-o0. bracket.

Lee Zhito.

Charles Powell

FB Chi Cofps Inks Rinella
Spot; Pearl for Blackhawk

CHICAGO, March 8.—Frederick
{Bros.” Chi band booking corps, Herb
Pauley, Milo Stelt and Joe Callan,
up solid bookings last
week, with Callan pacting the entire
summer season, from May 25 to La-
bor Day, at Tony Rinella’s Dutch
Mill, Lake Delevan, Wis. FB slate
set for the resort terpery include:
Wilson Humber, George Winslow,
Billy Bishop and Phil Levant. Spot
operates on six-day week.

Office planted another band in an
important Loop outlet, when Ray

Pearl’s ork was inked to open April

9 at the Blackhawk. Spot has been
using its band for three months and
outlet means plenty of Mutual air-
time,

Randy Brooks

{Reviewed at the Arcadia Ball-
room, New York, February 26. Per-
sonal manager, Dick Simpson.
Booked by General Artists’ Cor-
poration.) )

TRUMPETS: Ernle England, John Sanford,
Paul Montgomery.

TROMBONES: Don Jones, Dave Pitman.
SAXES: Danny Barteluce, Art Lopez, Buddy
Balho, Eddie Shomer,

RHYTHM: Wayne (Buzz) Bridgeford, drums;
Paul Lajoie, bass; Joe Cribarri, piano.

VOCALS: Harry Prime.
TRUMPET AND LEADER: Randy Brooks.

Randy Brooks’s ork has been
around for almost two years and still
hasn’t found a niche for itself in the
select circle of name bands. On per-

formance basis, it is difficult to figure

out why. Ork is musically clean,
danceable, offering a couple of high-~-
lights in the leader’s virile trumpet
and Harry Prime’s choice pipes.
Leader Brooks fronts well and the
Arcadia mob took well to his ork’s
work,

Current Brooks outfit is smaller
than his last New York ork by five
men, but maestro wisely has had
most of his book rewritten to suit the
band’s present layout. His crew is a
young, relaxed bunch of talented
tootlers. Outstanding is the lead al-
toing of Danny Barteluce, whose fluid
tone and drive at times gives the
four-man reed section a quality that
was the best thing in the Artie Shaw
Begin the Beguine ork. Five-man
brass team is precise, and despite .its
small size, can blast with the best of
them, but Brooks would be wise in
keeping the blast to a minimum.
When Brooks kicked off a John Ben-
son Brooks screamer, Johnson Story,
the Arcadia floor emptied and the
crowd became a group of disinter-
ested patrons. Otherwise, Brooks
dished out a diet of mostly new tunes,
with an occasional standard tossed in
to mix it up. .

Brunt of the success in making
these ballads and new songs palatable
falls to the strong bary pipes of Harry
Prime, who carries off his assign-
ments extremely well. Prime, de-
spite a slight build, possesses a voice
of resonant vitality, phrases well and
is equally adept at doing a rhythmic
Ole Buttermillk Sky as he is at a
ballad such as How Are Things in
Glocca Morra? In short, Prime has
all the earmarks of a real comer.

Other commercial highlight is the
Brooks trumpetooting. Guy has
wonderful tone and wide range and
gets a chance to blow in a majority
of the band’s numbers. Brooks is an
amiable leader. He broke up the
Arcadia mob with a corn-fed Dixie-
land rendition of Jazz Me Blues that
had them calling for encores. *

Brooks’s future is dependent on the
amount of work put into his plat-
ters by Decca, as well as on the work
General Artists’ Corporation lines up
for the, ork. With any veasonable
amount of buildup, Brooks, with a
heavy nod in Prime’s direction, may
soon be leading a winner.

Hal Webman.

-Chi Remote Pic Brighter

CHICAGO, March 8.—Local radio
remote pic has improved with WGN,
Mutual outlet, adding seven hours to

its schedule this week, taking over

midnight to 1 a.m., with band airers.
Starting next week, MBS outlet will
add the Pump Room of the Ambassa-
dor East, where Dave LeWinter’s ork
is working, and the Martinique, South
Side Cafe, where Sherman Hayes’s
ork is appearing, from CBS. CBS
will probably fill the remote vacancy
with a shot by Fletcher Henderson’s
ork from the Club Delisa, South
Side Negro cafe.

JUKE BOX OPS!!!
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Wax Distrib Buys
Majestic Air Spot

PHILADELPHIA, March 8.—While
local record dealers have been gen-
erous buyers of radio time to bally
their own stores, J. J. Pocock, Inc.,
becomes the first local distributing
firm to turn to the aid to promote its
tallow. Pocock firm distributes the
Majestic label, and has taken the
midnight hour, six nights a week, on
WPEN, to stage a disk show entirely
of Majestic platters. Called, Let’s
Make Music With Majestic, seg is
jockeyed by Jess Scott, and placed by
Frank Trevor Kessler Ad Agency
handling the Pocock account.

Disk jockey doesn’t take air re-
quests, selecting choice items (classi-
cal and pop) from the Majestic cata-
log. In his patter he plugs the artist
as well as the label. William Cooper,
of the Pocock firm, says that the pro-
gram has received the acceptance of
the retail dealers, and that mail pull,
in spite of the “no request” policy,
indicates strong listener interest.
Other disk distributors queried here
say they have no intention of follow-
ing suit, but concede it’s a good, idea.

BRIDGEPORT, Conn., March 8.—
Chris Cross, in for a one-nighter at
the Ritz Ballroom Sunday (2), ran
into a snowstorm. Only 810 persons
showed up for a weak $1,053, with
admish at $1.30.
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K. C.’s Concert
Business Stll
A Ripe Melon

KANSAS CITY, Mo., March 8.—
Longhair concert and lecture trade in
Kansas City is still lush, altho tapered
some from the reeord 1945-'46 sea-
son.

Gross business for the trade prob-
ably is up substantially, since the
schedule this season totals 27 events
compared with 20 last year. Increase
this year was the result of formation
of a new booking agency by Ruth
Seufert, former business manager of
the Kansas City Philharmonic As-
sociation. Formation of the Seu-
fert firm is further testimony to the
continuing lucrativeness of the field.

Estimates of the concert and lec-
ture managers are that the trade is
down approximately 5 per cent over
all from last year, but all report they
have been able to hold their blocks of
regular subscribers at peak. Total
of K. C. subscription concert-goers is
around 4,000, according to figures
from the city’s three concert booking
firms.

Oldest firm 1is Fritschy concert
series, headed by W. A. Fritschy, op-
erating 40 years. Fritschy books
seven straight concerts, reports sale
of 1,100 seats at $5 to $11 for the
series.

Largest probably is the Kansas City
Town Hall Forum, headed by E. H
Newcomb. Newcomb’s firm goes in
for a wide variety of musicians, en-
tertainers and lecturers. It books 10
regular events on its season tabs, plus
three specials, which are offered to
series buyers at discount. Specials
this year were Don Cossack Chorus,
Mental Man Dunninger, Paul Draper
and Larry Adler.

Newcomb reports subscriptions for
his series were sold to 1,800. At-
tendance at the Kansas City Phil-
harmonic regular concerts dropped
4 or 5 per cent this season, it was
reported, but the Sunday afternoon
“pop” concerts were in the up-swing
in popularity. “Pop” concert season
closed February 23.

Miss Truman May

Wax After Radio

(Continued from page 3)
Avenue, meanwhile, that word has
leaked of Margaret’s ambition for
an air career. Gal’s had offers.

Nobody’s giving with an official
confirmation, of course, but insiders
insist that Miss Truman has had some
juicy radio bids under consideration
for months. Sources say her aspira-
tions have leaned toward opera and
concert stage, but she’s becoming
1ntrigued with web possibilities. Papa
is reported scarcely naive enough to
believe public would really judge
her solely on her voice and musician=-
ship, and overlook her parenthood,
but intimates doubt he’d stand in way
if she decided on a career.

Miss Truman received an undis-
closed fee for Detroit bow after AFRA
granted clearance to guest spot.
Money may not be too ecritical a
problem for the chirp who laughed
off a Hollywood bhid of 5G a week
not long ago.

LATIN COPYRIGHT PACT

(Continued from page 3)
doesn’t ratify treaties of this type be-
fore their approval by ABA, altho
there have been exceptions.

Big bone of contention between the

two groups is fact that international -

section looks at the treaty from the
viewpoint that it will encourage bet-
ter inter-country relations and that
the individual creator or artist will
receive a break, while the copyright
section feels that industrial users (ra-
dio, motion pix, publishers) stand to
lose if the treaty is ratified.

° tabbed Beaux Arts

Ralston’s Helping
Uni in Radio Test
Of First Platters

CHICAGO, March 8. — Universal
Recordings, local label recently set
up by Bill Putnam, chief of UR stu-
dios, e.t. and record cutters, are utiliz-
ing radio in testing the feasibility of
their future operations as a diskery.
Putnam released two sides a fort=
night ago, concluded a deal with the
Gardner agency, St. Louis, firm
which handles the Tom Mix airer
for Ralston’s, to co-plug a six-sider
album of Western songs by Curly
Bradley, who does Tom Mix radio
characterizations.

The album, to sell for $3.16, will
be released within the next month
in 10 markets which have been se-
lected on the basis of audience in-
terest in the cowboy airer from
among the 380 outlets across the
country which use the Ralston show.
Station managers and program direc-
tors of these 10 outlets have been
contacted by Charley Claggett, of the
Gardner agency, to select what they

consider the best record retailers in.

their area to handle the album sales.
Ralston’s, whose well-known Check-
erboard package idea is being used on
the record label, has okayed the al-
bum to receive heavy plugging on the
e.t. Mix show, which airs 15 minutes

five times weekly in these 10 market

areas.

If and when the Bradley album
proves itself a seller, the six-sider
will be submitted to distributors
thruout the country, and it’s planned
to hypo sales by having Curly Brad-
ley do the recording of the songs as
part of the script of the show.

Joan Whitney and

Kramer Turn Pubs

NEW YORK, March 8.—Song-
writers Joan Whitney and Alex
Kramer are newest cleffers to take
a crack at the publishing biz. Two-
some has formed an ASCAP f{firm
Music, Inc.
Writers penned Candy, The Way That
the Wind Blows Tonight, My Dear-
est Uncle Sam, have skedded one of
their own funes for first plug, a

novelty tabbed Two Weeks With Pay.

| MAPOLA
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Excise Tax To Continue;

Local Tax Bills Bust All Over

(Continued from page 3)
mates, would bring in $10,100,000 in
ducat chews and vending machine
taxes, plus about $600,000 from hotel
levies and a sizable percentage of al-
most $4,000,000 in liquor permits and
taxes on meals over $1.

Howls From Legit

Loudest protests came from pilots
of Stem legit, which is the hardest
hit of all Broadway showbiz. Most
vociferous was Brock Pemberton
(Harvey), League of New York The=-
aters prexy, who said: “For my part,
I would advocate closing the theaters
if admission taxes are raised. If the
theater is a luxury, so is every other
business but that of providing food
and shelter. It seems high time to
decide once and for all whether the
theater is a necessity or a luxury.
If we close the theaters, perhaps it
would be a decisive way to determine
this.”

“I share Brock Pemberton’s violent
views,” said Herman Shumlin. “It is
a terrible imposition on the theater.
It is hitting below the belt and will
have a very bad effect on the box
office.” :

“The theater is hit hard enough as
it is,” said Cheryl Crawford, Ameri~
can Repertory Theater, “without add-
ing another tax and making it worse.
I think we should have had admission
taxes reduced rather than increased.
I doubt whether the theaters will
close, but it will be tough going if this
new tax is passed. I would prefer to
pay the school teachers’ increases out
of my own income tax than have it
slapped on the theater.”

“It’s outrageous,” said Lawrence
Langner, Theater Guild, “that race
tracks should be free of this tax
while theaters are levied. One won-
ders whether our legislators in Al-

. bany consider a horse race or the
production of Shakespeare the more
important. I have just returned
from a meeting of theater managers
and they are all up in arms. They
are unanimous in condemning the
tax. After all, during the war, race
horses didn’t go about entertaining
soldiers here and overseas, visiting
hospitals or bringing crowds to New
York. But the theater, whose mem=-
bers did, now gets taxes one-quarter
of its box office income.”

“Shortsighted and definitely harm-
ful to the theater” was the comment
of Arthur Hopkins, Burlesque.

“It’s just crazy, in view of the cur-
rent 20 per cent federal tax on tick-
ets,” said Oliver Seyler, of the
ATAM, legit union. “While no con-
certed action has been decided upon
in this union, if an organized official
protest is made, this outfit will go
along with it.”

Equity Wires Albany

Spearhead of showbiz union pro-
test is the League of New York The-
aters which is behind telegrams sent
by Actors’ Equity to D. Mallory
Stévens, chairman of the State as-
sembly ways and means committee;
Arthur B. Wicks, chairman of the

JERRY GILBERT

Entertaining TRIO
Currently

HOTEL ELMS

EXCELSIOR SPRINGS, MO.

rRA COMP

Chicago — Kansas. éily — Hi

"He’ll have to absorb that tax too.

Senate Finance Committee; Osward
Hecht, assembly speaker, and Sena-
tors Benjamin Feinberg and Elmer
Quinn. Telegram, which denounces
Dewey proposal (introduced to State
Legislature as a bill by Sen. Chaun-
cey B. Hammond, February 20), asks
a hearing in order to oppose legisla-
tion of any additional legit ducat
taxes.

Other unions contesting tax include
JATSE 10th District, and possibly
AFM Local 802, which has been ap~-
proached by LNYT. ILeague also is
co-operating with pic people and has
met with them this week seeking an
official protest. It is believed that the
Central Trades Council, AFL, will

-line up against the bill since two of

its affiliates—Equity and IATSE—
already have squawked. The IATSE
10th District includes stagehands and
treasurers legit locals.

New tax, making a total levy of 25
per cent on admissions, would hike
pew prices. A $4 seat, today costing
$4.80, would jump to $5 under the
new codes

Pix Houses Alzo Hit

Not only legit but motion picture
houses will be badly hit by the new
levy. The pic industry’s Allied Thea-
ters’ Association termed the tax “un-
fair and discriminatory . . . impos-
ing an indirect tax on the public
which for political reasons the State
hesitated to burden with an addition-
al direct tax.” New bite, according
to association’s exec director, would
hit houses in smaller communities
hardest and would lead inevitably to
a high mortality among such pic
shops.

While restaurants and retail liquor
stores will feel the main impact of the
3 per cent tax on meals over $1 and
the 25 per cent gouge on retail liquor
licenses, niteries, which serve both
food and drink will feel the effect
considerably. Already there is a 2
cent city tax in bistros on meals over
$1. New tax would raise this to 5
cents. In New York the retail liquor
store permits cost $800, while license
to sell liquor for consumption in bars
and restaurants costs $1,200.

Niteries Squawk

New bite was denounced by Paul
Henkel, Society of Restaurateurs
prexy, as one bound to cause public
resentment, since it would be passed
on to the public who would have to
pay it. Liquor spokesmen were con-
certedly opposed+to the tax, claiming
that with the already rising tide of
public resistance to present tariffs, a
further gouge would only aggravate
the situation. -

¢“This whole tax proposal is ridic-
ulous and bad,” said Barney Joseph-
son, Cafe Society. “It’s a soak-the-
little-guy proposition. Naturally it
will hit the night club business. Pres-
ent retail liquor selling license costs
$1,200. Under Dewey’s plan it would
cost $1,500. And the cabaret license
of $125 would be upped by almost
$32. These new proposals won’t
wreck anyone in the night club busi-
ness, but they will hit the public
visiting the clubs. Public pays 22 per
cent taxes now, and with the 3 per

- cent hike on food cost his tax

would jump to 25 per cent. That’s
a lot for the little guy to pay. Pity
the man going in to buy a beer in a
place that has a vending machinﬁ
would be much fairer to tax the night
club owners who are making profits
than to tax the public., But that’s the
01d Deal.” .

“If the proposed law is passed,”
said Carl Erbe (Zanzibar, Singapore
and Vanity Fair), “It will be the
death sentence of the big night clubs.
I can say with safety ‘that once it is
passed, at least 25 per cent of the big

- IN SHORT

New York:

Mario and Floria into Loew’s State
for 10th time March 24, then to De-
troit’s Statler Hotel March 31 for
three weeks. . . . Buck and Bubbles

rand Coke and Poke signed for Para-

mount April 23. ... Toppers current
at Flying Tigers, Jackson Heights,
L. L ... Stump and Stumpy move
to .the Apollo March 14. . . . Irving
Grossman and Dinah Goldberg
started at Bucharest Club, Montreal,
March 8. . . . Nocturnes debut at

spots will turn the key in the door. It’s
a shame that such a tax should be put
on show business. Acts from clubs
when they went overseas during the
war weren’t considered luxuries.
Why are they classed so now? There
are enough of them out of work as it
is.” .

Max Gordon (Village Vanguard,

Blue Angel) considered tax from ane.

gle of the public. “Today the public
is price conscious anyway,”’ he said.
“Imposition of such taxes will raise
prices and keep even more people
out of clubs. That is an obivous re-
action to high taxation, and 25 per
cent is high taxing.”

Thus the howls from New York.
Out-State, showbiz gets hit badly,
going and coming. Besides the food
and liquor levies, the 5 per cent tax
on hotel rooms costing $2 and up will
slap showfolk trouping by hiking bed
and board rates.

Concensus in New York is that, de~
spite wails and wires, bill has a pret-
ty good chance of going thru because
of Republican combo behind Dewey
and because in N. Y., Democrats and
O’'Dwyer are willing to string along,
just for the cash.

Penn. Boroughs Seek Bite

HARRISBURG, Pa., March 8.—A
bill is currently before the legislative
committee on municipal corporations
seeking to give cities and munici-
palities not only the right to fix
amount of taxes on all forms of show-
biz, but also the power to establish
and enforce penalties for violations.

Pennsylvania State Association of
Boroughs in its 36th annual'conven-
tion here this week asked enactment
of laws giving boroughs the right to
tax any source of revenue not taxed
by the commonwealth. Specifically
boroughs discussed possibility of local
taxes on all types of showbiz admis~-
sions as well as annual showbiz li-
cense levies, Today boroughs tax
pic house ops up to $1,000 a year.
Levies on coin machines was also
discussed as a source of revenue.

Wilmington Tax Authorized
WILMINGTON, March 8.—State
Legislature recently gave city council
here power to levy and collect taxes
on admissions to any place. This in-
cludes season tickets and subscrip-
tions. Second section of act includes

luxury articles including alcohol.

New Jersey Bill

ATLANTIC CITY, March 8.—
Monday (10) Assemblyman Richard
Mischlich, of Atlantic County, aided
by Speaker of the House Leon
Leonard and State Senator Frank
Farley, will offer a bill to the State
Legislature to authorize municipali-
ties to levy and collect taxes for rev-
enue and permitting fixing of penal-
ties for violations. Ordinance, how-
ever, is to be submitted tp municipal
voters before going into effect.

Bill would sllow municipalities to
slap levies on hotels, rooming houses,
liquors and all types of showbiz, even
‘to hire of rolling chairs. The initial
maximum bite was 5 per cent, but
has now been reduced to 3 per cent.
Taxes must all be paid by purchasers
(i.e. the public). Taxes must not be
assumed or absorbed by showbiz.

/

Rogers Corner March 17. . . . Alan
McPaige Trio held over indef at Villa
Esposito, Paramus, N. J.

Candy Stevens sails for Australia
March 20 for 10 weeks on the Tivoli
circuit. . . . Belltones into Mardi Gras

March 18. . . . Harmonettes bowed
into the Copacabana, Philadelphia,
March 10. ... Sid (John) Wills has

joined Bill Peterson and Charlie
Busch in small combo department
of CRA. ... Harbers and Dale at the
Edgewater Beach Hotel, Chicago, for
four weeks starting March 14.

Mack Triplets held over at the
Minnesota Terrace of the Nicolette
Hotel, Minneapolis. . . , Aunt Jemima
new at Lu Marba, Pittsburgh. .+ . .
Archie Robbins held over at the Latin
Quarter. . . . Bob Hopkins starts with
new spring revue of Glass Hat, Hotel
Belmont-Plaza, opening March 13. ...
Hal Raywin held over thru March 22
at Latin Quarter.

Chicago:

Johnny Knapp, vocalist, into the
Jefferson Hotel, St. Louis, March 7.
... Johnny Amedio closed a 23-week
stand at the Hotel Abraham Lincoln
March 9. . . . Bob Evans, ventrilo=-
quist, married Chi model Virginia
Smith February 15. ... Al Turner,
vet bistro flack, has formed a radio
and television package firm with
Larry Wadhams, ice show flack.....
Heywood Jones, formerly of Mar-
shall, Ford and Jones, has joined
Mantan Moreland in a new act. . . .
Lillian Cornell, singer, married Ace

Fessenden, Chi manufacturer, in Mi-

ami Beach last week.

Sam Honigsberg, ex-Billboard
staffer now operating his own pub-
licity office here, was recently gifted
zvith a new Pontiac by the Barry terp
eam.

Miami: :

Joe E. Lewis and Mirian La Velle,
of the Colonial Inn, open at Slapsie
Maxie’s, on the Coast, soon after
March 15. ... B. S. Pully into the
Famous Door. . . . Carroll and Gor-
man current at the Alabama Club.

. » Miami Beach freeholders will
vote on a proposed city auditorium
April 18. ‘

The De Castro Sisters at the Glover
Club. . . . The Barbary Coast Boys
are drawing well at the Bali. . . .
Kitty Davis gave a celebrity party for
Willie Howard and Al Kelly Monday
(3) at the Airliner. . .. Fire that de-
stroyed the Miami Beach boat docks
on Bay Road did damage estimated
roughly at $250,000. . ... The cold
wave has put the freeze on local
robberies. Almost a week has passed
and not a single night club has been
looted,

San Francisceo:

Hal Pruden’s ork stays on at the
St. Francis Hotel until June 3, with
Harry Owens to follow. . . . Dorothy
Shea opens April 22 in Mark Hop-
kins’s Peacock Court. . . . Bobby True
Trio into Bozo’s, Oakland. . . Lena
Horne opens March 19 at T & D
Theater in Oakland. Report Kona
Club offered her $6,000, thru MCA,
for one week prior to the T & D date,
but theater nixed deal. . . . Ada
Lynne held ¢ver at the 365 Club. ...
Pancho Pistolas being sought for the
Sinaloa top Mex spot here.
Picante’s rumba band signed for an-
other three months in Persian Room
of Sir Francis Drake. Picante also
producing rumba show for Kubla
Kahn, Chinese nitery.

Here and There:

Charlie Walters’s Four Moods
move into Ray’s Place, Washington
Heights, March 17. . . . Burns Twins
and Evelyn closed at Belvedere Club,
Hot Springs, March. . . . Russ Dalby
ork held over at Rainbow Room, La
Conch Hotel, Key West, Fla., thru
May 1.
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Jones Asks 4-

A’s To Settle

Philly Squahble; Chi’s Conlin

ToRevivelIssue at Convention

Judge Denies Plea for Injunction Against Local 6

PHILADELPHIA, March 8.—Feud-
ing between the national and local
AGVA over autonomy has been
dumped into the laps of the 4-A’s

. following the legal victory scored by

the local union over the national
body. Dick Jones, who heads up Lo=
cal No. 6 here, has written to the
4 A’s asking the parent body to set-
tle the dispute. (It is reported that
the AFL is sending in a regional di-
rector to act as conciliator.)

Jones isn’t too hopeful that the
4-A’s will.even take heed to his sug-
gestion. Nonetheless, he emphasizes
the fact that the local union is still
very much AGVA and is continuing
to function as such under its charter,
now that the courts have ruled that
the national can’t revoke the charter
without a hearing.

Judge Nixes Injunction Plea

Judge Joseph L. Kun, in Common

Pleas Court here last Monday (3),
ruled that while a national body may

- change policy, it cannot change the
\

*

Alpert Quits

NEW YORK, March 8.—Mickey
Alpert pulled out of the Philly AGVA
local picture when he resigned from™
the local’'s executive board. There
were two reasons for his move.
The first was his plans to reform his
band and go back to fronting. The
second was to get out of the AGVA
national vs. the AGVA local langle,

policy of a local affiliate without
the consent of the membership of that
local affiliate. On that score, Judge
Kun denied national AGVA its re-
quest for a preliminary injunction
which would have enabled Matt
Shelvey to take over Local 6 and set
up a branch. Judge emphasized that
(See Jones Asks 4-A’s on page 37)

Show Policy Stays
At Empire Room of
Chi’s Palmer House

CHICAGO, March 8.—The future
entertainment policy of the Empire
Room of the Palmer House, key Chi
outlet in the Hilton Hotel chain, will
continue without any major change,
following several months of delibera-
tion by the hostelry’s execs. Spot
was first reported to be dropping its
big production numbers and variety
bill for a single headliner and name
band formula, and Merriel Abbott,
vet producer at the hostelry, was
rumored out.

Miss Abbott will continue as pro-
ducer, with Jean Devlyn, San Fran-
cisco producer, assisting her on dance
production numbers. Next Abbott
production, teeing off April 17, will
feature Herb Shriner and Susan Reed,
with Jack Fina’s ork and the Abbott
line, .

Miss Abbott leaves for a nine-week
tour of Europe show centers June 17

. to scout talent for the hotel.

CHICAGO, :March 8.—The fight
by the Chi AGVA executive board
to maintain local autonomy was de~
ftated temporarily this week by news
that Jack Irving, local AGVA secre-
tary, had threatened to throw in the
towel ag the local union chief unless
the local capitulated to Shelvey’s de-
mands (The Billboard, March 8).

Ray Conlin, prexy of the local’s ex-
ecutive board, told The Billboard Fri-
day (7) that while he had wired Matt
Shelvey, AGVA national topper, that
the locai would agree to a branch
status, they are making an effort to
present the case to the national con-
vention of AGVA, slated for early
April.

Conlin said he and the executive
board have found the campaign an
expensive one and would withhold
further action until the debate over
branch vs. local status can reach the
convention floor. Conlin said it is the
belief of the Chi executive board that
a matter of such importance should
be put to the entire membership.

Feud Flares Over
Jane Russell Date
In Miami Beach 1.Q

NEW YORK, March.8.—A feud is,
developing in the booking of Jane
Russell at the Miami Beach Lafin
Quarter. When the busty flickerite
was negotiated for, a letter and con-
firming wire were exchanged be-
tween MCA, who represented her,
and Arthur Fisher, LQ booker.

Shortly before she was to open,
E. M. Lowe wanted to pull out of the
deal, but AGVA insisted the deal had
been made, despite the fact that no
AGVA -form contract had been
signed. Dave Fox, AGVA New York
local topper, ruled that letters-and
wire were sufficient.

Reason for not signing a contract
was IFisher’s clause that he get 21
per cent of Russell’s $15,000. Both
MCA and Russell refused to pay,
claiming figure was a $15,000 net.

A few days befor the gal opened,
Fisher called New York AGVA and
charged Russell with breach of agree-
ment, claiming the gal had pictures
taken at Miami Beach Hotel with the
Ritz Brothers and that constituted a
prior appearance. Fox told Fisher
and Lowe to present the matter
formally.

N. Y. Latin Quarter To Air

‘Luncheon at Times Square’

NEW YORK, March 8.—Lou Wal-
ter’s Latin Quarter will do a switch-
eroo on the Breakfast at Tom Brene-
man’s gimmick, starting Monday
(17), and will call it Luncheon at
Latin Quarter. Stunt calls for daily
luncheons at $1.50 with Maggi Mc~
Nellis emseeing from the stage over
a national hook-up. Spot will get
time on WNBC. Idea is to have
guest stars come up for chit-chat
while the fems come in to eat and
marvel. Luncheons will run daily,
Monday to Friday. Cost of program
will be about $1,000 weekly.

Bush Beaters Busy

NEW YORK,, March 8 —
Agents from major booking
offices, as well as independents,
are renewing their pre-war
vigor in trying to sell their
wares to suburban niteries. The
topper, so far, was at George
DeFeis’s Holiday Inn, Flushing,
L. 1., Tuesday night (4)when 23
agents—23, count ’em—dropped
in. 'The band currently in-——
Sonny Kippe (6)—is on notice.
‘Which may be a reason.

Miami Splurge
Lasting Right

Down to Wire

MIAMI, March 8.—As the lush
nitery season draws to a close, opera=-
tors continue to pay fabulous salaries
and feature big names. Competition
is still keen along the rhinestone cir-
cuit. The Beachcomber is pinning
its hopes on Sophie Tucker, Harry
Richman and Jackie Mlles The
Copacabana is countering with
Mickey Rooney ($33,000 for 14 days).
Jane Russell carries the colors for the
Latin Quarter ($15,000 a week), and
Jod E. Lewis and Carmen Miranda,
at the Colonial Inn, aren’t laboring
for peanuts.

Further to lure winter visitors, the
Beachcomber, Latin Quarter and
Club Bali have dropped cover and
minimum charges. Others may fol-
low suit in an effort to wind up the
season with full tables.

The Copa, Beachcomber, Latin
Quarter and Colonial Inn have an-
nounced closing for March 12, but
there may be a change or two by the
end of next week.

Wanger Sets Up
Chorus Girl Agency

NEW YORK, March 8.— Wally
Wanger, who recently separated from
Lou Walters, has opened his own
agency. Line producer will have
what he claims is “the only chorus
girl agency in the world.? Plans call
for setting up a list of about 5,000
names as a registry. This list w111
be used to build and produce lines
for clubs, units, fairs, circuses, “in
fact,” sald Wanger, “II will be able
to furmsh lines completely costumed
and routined for any purpose any-
where in the world.”

Lines will not be limited to girls.
Chorus boys will also be furnished.
There will be no registry fee. Serv-
ice fee will be paid by the buyers.

Outfit, already- set -up, will be
called Wally Wanger Enterprises.
Harry Harris, Walters’ ex-secretary,
is associated with Wanger.

Providence Met Drops Flesh

For First-Run Pix Policy

PROVIDENCE, March 8.—Mefro=
pohtan Theater here, which has been
using week-end band and vaude bills
for several years, shortly will go into
a straight film policy, playing first=
run double-feature pictures on an
11-to-11, seven~day grind.

Dropping of stageshows at the Met
leaves Fay’s as the only Providence
theater playing vaude. Met also has
played touring legit shows., New
policy will leave the city without any
theater for such attractions.

-isn’t exactly a secret.

Dinner Biz
Pays Freight;
Suppers Off

Acts Face Shorter Dates

©

NEW YORK, March 8.—That in-
flation has affected the nitery biz
The cost of
everything has doubled and tripled,
and that goes for the customer’s re-
sistance, too. What the boys who run
the glitter spots will do about it, no-
body knows, including themselves.
All they know is that the dinner biz,
which was strictly a sluff-off in the
war years, is now the mainstay of
many a club.

The supper biz, the old money
maker, is off and no one knows why.
All they know is that the customers
don’t come in. One time the reason
is‘Lent, then it’s pre-Christmas buy-
ing, next it’s tax time, then it’s a lot
of other things. But at best these are
excuses for something to which the
ops don’t have any answer. Con-
sidering the fact that the supper biz
is the one which brings out the liquor
buyers, and with that off, the food
biz must carry the load, the situation
is far from promising.

Act Price Rise Indication

An example of how far costs have
risen can be seen from the prices paid
many acts in 1940 or so and what
these same acts get today. Back in
1940 Leon and Eddie’s bought Lee
Sullivan for $60; he now gets $750.
Luba "Malina, another L. and E. act,
got $125 in 1941, She now gets
$1,750. Dance teams were getting
about $100. Now even a fair team
can’t be bought under $500. The
Delta Rhythm Boys were getting $325
in 1942; their price today is about
$2,000.

That same pattern is followed all
the way down the line. Names like
Tucker were working for $1,500. To-
day they’re getting $5,000 to $10,000,
La Martinigue had no lines back in
1940-’41. They had the Condos
Brothers for $225, a good girl smger
for $125 and a comic came in for
$200. - Today one act would cost as
much as a whole bill did seven years
or so ago.

Ops Mull Briefer Booking

Many a nitery op is seriously con-
sidering buying his act and his at-
tractions for shorter periods in the
hope they’ll hold up better. Here and
there ops say that an attraction does
business for the first week. But un-
less it is a solid attraction, well-
known and well-liked, the business
for the succeeding Weeks drops to
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