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Latest development in the sometimes imperceptible but neversheless continuing trend which finds pop
and longhair music eemerts joining hamds is the Charlie Spivak-“ritz Kreisler manecuver. Spivak made an
RCA Victor “Kreider Favosites’’ album of cight of the lenghair macstro’s works, and at the same Emc lacls
Ostfeld. head of Saivak’s Stevens Music Company, work2¢é out a dJeal whereby Stevens gets all pubRshing

rights (excepting fddle znd piano arrangements) to the songs. Numbers are ‘‘Caprice Vienmeis,” “La
Gitana,” “Liebesliz¢,” ‘‘Tambourin Chinois,”” “‘Schoen Rosmarin,” *“The Old Refrain,” “Liebesfrerd™ and
““Mighty Lak a Roze *’ Original publisher is Charles Foler Music, aed the album will be veleased in late june.




This time they agree!

WALTER WINCHELL ol | ED SULLIVAN

CURTAIN CALLS: ... Phil Brito’s OUR TOWN: ... Phil Brito a Strand

thrushing at the Strand. Show-stopper.
=N. Y. Mirror

=N. Y. Daily News X

SR AN

Billboard

Phil Brito stopped them cold with

FARIETY
his chanting. Opened with “Heart-

He works easily, with more than " R

X b boi H d aches” and the swooners came in wich
CARUSIROICTANG RIESCNCC,ANd CAns _ yowls. Kids kept it up for all his
the sharp reaction he gets. Opener is < nmbess,

“"Heartaches,” in ballad tempo, then Brito has a new theatre gimmick.

“Mam’selle,” “If I Could Be With Using a portable mike, ke jumped
You” and “Mama” and he could have down into the aisle for a ballad. Kids

, ] al, W made passes ac him and he leaped
d?ne more. He smartly lefc 'em beg : ™Y\ back like a scared rabbit. It made for
ging. Good turn. o : S good audience appeal. In any case,

~Bernie Wood ; Brito stopped the show and was

forced to beg off. ~Bill Smith

3 Successful Weeks — STRAND THEATRE, New York
Just Concluded — STATE THEATRE, Hartford
Currently — HIPPODROME, Baltimore

Brito has a new fhe.afre gimmick. .Usmg a MUSICRAFT RECORDS
portable mike, he jumped down into the :

aisle for a ballad. Kids made passes at him MONOGRAM PICTURES
and he leaped back like a scared rabbit.

It made for good audience appeadl. In any Personal Management

case, Brito stopped the show and was forced ° IRVING' ROMM

to beg off. ¥ 1650 Broadway *  New York City
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16th RADIO-ED POLL RESULTS

Showbiz Tax Cuts Unlikely;
In Fact, Levies Might Soar

WASHINGTON, May 31.— With
White House observors freely pre-
dicting a presidential veto of personal
income tax cuts this year, the enter=
tainment field may have to wait until
1948 for any kind of tax relief. The
House Ways and Means Committee,
altho willing to discuss cuts in tele-
phone-telegraph excises, shows no
signs of considering reductions in
showbiz excises.

Showbiz tax cuts in 1948, even, are
by no means certain. Levies on ad-
missions, phonograph records, and

Revival: Li

Liners Again
Preparing To
Book Vaude

Latin Runs Already Set

NEW YORK, May 31.—Possibility
that the act market on American
steamships will open up is being
examined with interest by talent
agencies and performers. Before the
war, entertainers found a profitable
source of revenue in shipboard book-
ings, but this was lost when the
government took over shipping for
the war effort.

First line to restore ship shows is
the Eastern Steamship Company
when the maiden voage of the S.S.
Evangeline starts a two-week cruise
to the Bermudas Saturday (7). Re-
portedly the first post-war ship show
will have Alan Ross, plus a magician
and a ship's orchestra.

The Moore-McCormack Line also
will be among the first to use enter-
tainment again aboard ships. Three
of their principal liners, now being
reconverted, will have shows. They
(See Liner Shows Coming, page 38)

RCA Exhibition Hall
Drawing 4,000 Daily

NEW YORK, May 31.—Average
daily attendance of better than 4,000
in the first two weeks the RCA
exhibition hall has been open to the
public prompted an RCA spokesman
today to claim an all-time record
for a New York sightseeing attrac-
tion. He said the hall was outdraw=-
ing the previous champ, the roof of
the Empire State Building, 2 to 1.

The hall, in Rockefeller Center, is
open daily as a permanent showcase
for electronics. There are displays of
television broadcasting, radar and
other wonders, and regularly sched-
uled showings of films and tele en-
tertainment.

the like—sharply jacked up during
the war—have proved such a lucra-
tive source of revenue that many leg-
islators would like to see them con-
tinued indefinitely. Non-existent be-
fore the war, the disk tax alone is
bringing in an average over $500,000
monthly. Total 1947 excise taxes paid
by all of showbiz are expected to be
just under a half billion dollars—a
sum just about equal to the entire
federal revenue of 1905.

Republican congressional leaders

(See Tax Cuts Unlikely on page 34)

e on Ocean

Baseball Boom
Seen Cutting

Showbiz Take

NEW YORK, May 31.—Stem char-
acters who specialize in unearthing
reasons for dipping box office takes
in theaters (legit and wvaude-pic)
were yowling last week about the
terrific dent local baseball is making
in some showbiz receipts. And at-
tendance figures at the Yankee Sta-

diurm and Polo Grounds seem to give

soma weight to their wailing. With
all three local clubs (Yankees, Giants,
and Brooklyn Dodgers) crowding the
top-of-the-league standings, new rec-
ords are being set at the Getham ball-
yards. Monday night's Yankee-Bos-
ton Red Sox embroglio drew a single
game record mob of 74,747 payees,
and the following night the Giants-
Dodgers opener at the Polo Grounds
did better than 51,000.

The American League ciub got out
(See Baseball Hurts Biz on page 34)

G. E. To Build
First Link in
British TV Net

Beam to Eliminate Land Lines

LONDON, -May 31.—The British
General Post Office and the General
Electric Company have signed con-
tracis for construction of the first link
in a nationwide video web geared to
operate on a “beam” system. This
will eliminate costly land lines. The
initial link will join London and
Birmingham, 112 miles apart, thru
four reflector stations, and is ex-
pected to claim the greater part of
the 2,000,000-pound ($8,060,000)
credit granted by Parliament last
year for extension of tele services.

The parabolic reflector system con-
sists of 80-foot steel towers built on
(See GE Inks for British on page 17)

Palumbo Spending
500G a Year for
Philly Nitery Jive

PHILADELPHIA, May 31.—Guy
Scolla, secretary of the local mu-
sicians’ union, divides top ’46-'47
music buying honors here between
the Philadelphia Orchestra Associ-
ation and Frank Palumbo. The as-
sociation hires more than 100 men
for its symphony crew. Palumbo,
youthful nitery and cocktailery op,
is a close second. No other music
buyers in town, including theaters
and radio stations, come near these
top two in expenditures.

Palumbo, according to the union,
(See Palumbo Puts Out on page 34)

Wave for $

Orks Must Vie
With Disksfor

Seafaring Biz

Small Combos in Demand

NEW YORK, May 31.—For the
first time since the end of the war
the steamship band biz will get un-
der way full blast this year. Ship
lines are busy re-converting troop-
ships for the vacationers. and book-
ing of live orks has started, tho most
of the lines won’t start sailings until
late July or early August. For the
most part, ship bands this year will
be small combos playing in the after-
noon for an hour, then taking over
again for evening dancing,

The Grace Line will have five-
piece orks on the Santa Paula and
Santa Rose, 225-passenger boats
which will run 12-day cruises to
Venezuela, the West Indies and Co-
lombia. Eastern Steamship Lines
will have small orks on the Evange-
line and the Yarmouth, the former
cruising to Bermuda and the latter
to Canada, both homing in Boston.
Moore-McCormack will start its
cruises to South America in August,

(Sce Seafaring Music on page 19)

NTG, in Skirmish
With Censors, Out
Of Det. 509 Club

DETROIT, May 31.—The mix-up
of Niles T. Granlund (NTG) with
local police censors was straightened
out Thursday (29) to permit NTG
to carry on at 509 Club here, but he
is gone. Difficulties arose when his
show, after three days at the club,
altho originally booked for two
weeks, was held up by censors.

Police Inspector Charles W. Snyder
saw the show on opemng night and
changes were made in the costume
(See NTG SKIRMISHES, page 38)

| their victories in last year’s vote.

Allen, Morgan
Standouts In

47 Tabulation

“Hiroshima” Best One-Shot

NEW YORK, May 31.—For the
16th successful year, the radio editors
of the United States have voted in
The Billboard’s Annual Radio Editor
Poll, selecting their favorite programs
and stars. Four outstandmg points
stand out in this year’s balloting.
They are:

That Fred Allen has increased his stature
considerably in the eyes of the editors.

That Henry Morgan has made a terrific
impact in the short span he has been a
network attraction.

That American Broadcasting Company’s
(ABC) Hiroshima certainly was the sock
single feature public service network en.
terprise of the year.

That the old favorites manage, In most
cases, fo hold on to their popularity. There
are 12 programs or stars, who repeated
Of these,
11 were repeat winners last year and
many had won in successive preceding
years,

Observations on Balloting

On Page 5 of this issue of The Bill-
(See Allen, Morgan Top on page 5)

London Casino

Offers Acts $%:
To Run All Year

LONDON, May 31.—New opposi«
tion to the Moss and General theater
chains will start June 9 when the
London Casino Theater preems. With
Operator Bernard Delfont letting it
be known he intends to lay big
dough on the line for attractions,
American as well as European, per=
formers are looking forward to some
active bidding by competitors when
they start offering contracts.

Delfont has two men in with him,
Tom Arnold and Emile Littler. Lit-
tler is London’s' recognized panto
king and the brother of Prince Lit-
tler, topper of the Moss empire. Ar-
nold is well heeled and made a
bundle out of his ice revue. Neither
the Moss chain nor the General
Theater group is doing any actlve
looking for non-English acts, tho
(See London Casino on page 38)

Tallulah Bankhead
In WM Package

NEW YORK, May 31.—Tallulah
Bankhead is starred in a new pack-
age built for her by the William
Morris agency. It’s tabbed Life at
Tallulah’s,

If sold, it would represent Miss B’s
first full time radio stint. Hereto=
fore, she has confined hereself to
guest shots,
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FCC Kindles Fire Beneath
Licensees Slow To Set Up
TV Stations; Confab June 9

Manufacturers on the Ball; Telecasters on the Spot

WASHINGTON, May 31.—Federal
Communications Commission (FCC)
is preparing to build a fire under lag-
gard telecasters, with the upcoming
informal video conference, June 9,
expected to furnish most of the fuel.
For some time the FCC has been evi-
dencing displeastire at the slowness
with which video licensees are put-
ting their stations into operation. It
is expected that FCC will use this
confab as a means for needling tele-
casters into putting their plans on the
record. With equipment manufac-
turers ready to give out with produc-
tion figures and schedules for speed-
ing video activity, telecasters are be-
ing definitely put on the spot.

Anticipating ‘the coming confer=
ence, FCC held an “informal” meet-
ing this week with the Philco Cor-
poration to discuss the company’s
experiments with microwave relay
systems. FCC engineers appeared
impressed with Philco’s flat declara-
tion that microwaves are far superior
to coaxial cables as a means of trans-

Talmans Plan Stem Show

NEW YORK, May 31.—A new hus-
band-wife team will join the ranks
of Broadway producers next winter.
Bill Talman and Lynne Carter, cur-
rently on the stage in 4 Young Man’s
Fancy at the Plymouth, are planning
a Stem show for next season and
are interested in scripts. They may
be reached at the theater. The Tal-
mans have sponsored several straw-
hat unveilings.
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mitting video network programs.
Philco engineers claimed the micro-
wave system is not only cheaper but
also results in better picture quality.

Engineers in Van
Armed with this and other infor-
mation on technical aspects of getting
(See FCC to Needle on page 17)

Promotional Tie-Ups

Hypo WNEW Ears

NEW YORK, May 31.—A system
of concentrated promotion, aimed at
specific audiences thru a series of tie~
in campaigns in addition to routine
publicity gimmicks, has been credited
by WNEW, local indie station, with
considerable responsibility for its
billion-and-a-half  listener-impres-
sions yearly. To hit a particular mar-
ket or audience, WNEW has been
working closely, on a reciprocal basis,
with publications and organizations
interested in the same field. Among
the “pin-point” targets recently have
been readers of highbrow books,
civil service workers or would-be
workers, stamp collectors, and kid-
dies.

Typical campaign procedure was
that utilized in promoting WNEW'’s
Stories About Stamps, a Sunday af-
ternoon show. Tie-in was made with
The New York Journal-American,
which has a large stamp .page. The
paper uses questions and other fea-
tures supplemented by the radip pro-
gram and plugs the show energetic-
ally. In return, WNEW promotes the
newspaper’s stamp page. Deal has
hypoed listenership to the radio show
considerably.

Similar deal was arranged with
The Civil Service Leader, authorita-
tive journal for government eme=
ployees, for mutual plugs involving
WNEW’s Career Quiz. Along the
same lines, a full-page ad for
WNEW'’s Let’s Balance the Books ap-
pears regularly in The Saturday Re-
view of Literature, which co-operates
in production of the show.

WGYN’s BR Bait:
Free Air Blurbs
For Industries

NEW YORK, May 31.—“Synthetic
commercials”—cuffo. sales blurbs for
specific industries, but not for brand
names—will be inaugurated at
WGYN, New York FM station, start-
ing Monday (9).

Essentially, the FM outlet has two
purposes in its novel experiment.
The first is to get listeners accus-
tomed to the idea of hearing com-
mercials on FM, since virtually all
FM aircasts, locally and elsewhere,
are sustaining. The second is to in-
dicate to potential sponsors the ad-
vertising effectiveness of FM gen-
erally, and WGYN specifically.
Listener reaction to the “synthetic”
pitches will be studied -carefully.
Evidence of popular acceptance, it
is hoped, may prove helpful in at-
tracting hitherto wary sponsors into
FM.

The formula will be applied, at
first, to Curtain Call, a 30-minute
show aired daily except Sunday be-

(See WGYN to Air on page §

Miami’s New Legiter
Hits Booking Phase

MIAMI, May 31.—Final set-up of
the new legit theater project for
Greater Miami will get under way
when Sam Swerdloff and Herb Elis-
burg leave for New York next week
to confer with producers and the
United Booking Office about local
bookings for next winter. The thea-
ter, a 1,500-seater, is skedded for
completion by January 1.

Local subscription societies are
now being formed. They will run to
7,500, with an additional audience
guarantee and co-operation from the
town’s hotel association. Latter will
undertake to provide low-rate living
quarters for visiting troupes.

Jolson, Milton Films Reissued
NEW YORK, May 31.—Latest de-
velopment in the newly hypoed popu=-
larity of Al Johlson is the reissuing
of the Warner Bros.’ film, Go Into
Your Dance, in which Jolson appeared
more than 10 years ago. In combina-
tion with the Jolson pic, Warners are
reviving a James Melton feature,
Sing Me a Love Song, also originally
released over 10 years ago.

Cuffing

larly to causes.

only add to the unemployment.

Why?

Editorial

the Cuffos

HERE'’S a lot of solid meat in Lou Walters’ letter to Nat Abramson

complaining about the growing problem of benefits. The benefit

practice began as a worthy cause but has developed into a wide-
spread abuse and a threat to showbiz.

In Miami last season, benefits were done not only seven nights

a week, but during the day as well. In New York of late, as many as

10 benefits have been staged in two weeks at the Garden alone, all
authorized by the Theater Authority.

Carrying It Too Far

This is entirely too much of a good thing.

Irrespective of Walters’ claim that benefits hurt the cafe business,
or Abramson’s tough job of raising enough dough to keep worthy
causes running, there is an important fundamental to consider.

All an actor has is his talent.
reduced. There are many reasons why it is hard for an actor to
turn down a benefit request, but there is no reason why he cannot be
more discriminating, or why he should not regard his talent in the
same way that a store regards the commbdities it sells. Stores do
not give “benefits” by donating loads of their top merchandise regu-

Enough Unemployment as Is
Right now plenty of actors are without work. Cuffo performances

Incidentally, the musicians, stagehands, owners of halls and
almost everyone else connected with benefits usually get paid their
regular rates. Only the actors are always for free.

If he gives it away, his sales are

Philco Tele Set

|Arrives at Last;

Woos Phil Fans

PHILADELPHIA, June 1.— The
long-awaited Philco television re-
ceiver, the first commercial set made
by the company, was introduced at
two dealer meetings the past week-
end.

The set, model 1,000, provides a
10-inch picture tube in a mahogany
cabinet. The sales and installation
program for the present will be con-
centrated in the Philadelphia area,
where Philco operates Station WPTZ.
James H. Carmine, Philco veepee,
explained the company intends to
utilize the Philadelphia area as a
“training ground” for its entire lo-
cal dealer sales and service organi-
zation, and for representatives from
Philco distributors in other television
broadcast areas.

WPTZ To Expand

For the start, all installations will
be supervised by Philco field engi-
neers, and to stimulate sales, Philco’s
WPTZ will expand its program
schedule.

Outstanding feature of the model
is electronic control, a new develop-
ment that brings a clear, steady pic-
ture in sharp focus the moment the
user switches on the tuning control
to the channel. The electronic cir=
cuit brings in the station precisely
tuned, with pictures automatically
synchronized and focused and staying
that way without attention from the
user. Another feature is simplified
tuning. Control keeps picture and
sound clear despite signal variations.

Wicks Heads N. D. 48 Show

VALLEY CITY, N. D.,, May 31.—
Elmer Wicks, Valley City, has been
named to succeed Jack Heimes, also
of Valley City, as president of the
annual North Dakota Winter Show
here. Dates for the 1948 show have
been set for March 8-13.
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ALLEN, MORGAN TOP ’47 POLL

NBC 6 Firsts
Top CBS, ABC
By, 1 in Ballot

ABC’s Popularity Soars

NEW YORK, May 31.—Altho the
National Broadcasting Company
(NBC) copped more first places in
this year’s Radio Editors’ Popularity
Poll than any of its competing webs,
it lost considerable ground from last
year’s standings. At the same time
Columbia Broadcasting System
(CBS), which had four firsts last
year, landed five this year, one fewer
than NBC.

Terrific gains were registered by
the American Broadcasting Company
(ABC), which had but two firsts last
year but came up this year with five,
the same as CBS.

NBC Down From 13

NBC had 13 firsts last year. The
Billboard listed 14, in error, crediting
Don Wilson, the favorife announcer
both this year and last, as an NBC
win. Wilson is a free lance spieler,
not an NBC staffer.

NBC'’s firsts this year are:

Fred Allen, who won both as the favor-
ite program—the one the editors
hate to miss—and also as favorite
comedian.

Johnson’s Wax, best commercials.

Bill Stemn, sporis spieler,

James Melton, classical yodeler.

Supper Club, top 15.-minute stanza.

ABC'’s firsts:

Hiroshima, a two-way winner, one as
the ontstanding single feature of the
year; the other as the top pubserv
show.

Bing Crosby, pet male pop gargler.
Natich,

Theater Guild on the Air, top dramatic
progrcm, which copped the tiara from
CBS’s Radio Theater.

Henry Morgan, radio’s outstanding mew
star,

Columbis’s money getters:

Dinah Shore, fem singer.

Information, Please, pet qulzzeroo.

Let's Pretend, kid show.

N. Y. Pkilharmonic, top symphony pro-
gram.

Counting 3 for first, 2 for second
placers and one for third, the web
totals stack up thus:

NBC—Six Firsts, Seven Seconds,

Seven Thirds .......... 38 Points
ABC—Five Firsts, Five Seconds,

Five Thirds ............ 30 Points
CBS—Five Firsts, Three Seconds,

Feur Thirds............ 25 Points
MBS—One Second, Two Thirds 4 Points

A full list of the first five programs
in each category will be found else-
where in this issue.

Whither Now?

The big question now is, where do
we go from here? Radio in thre past
few months has seen unprecedented

program switches, moves, changes
(See NBC’s FIRSTS on page 9)

RADIO EDITORS’ TOP PROGRAMS

FRED ALLEN**
NBC—Standard Brands—J. Walter Thompson
(Favorite Program)

*
HIROSHIMA
ABC—Special Event
(Oustanding Single Broadcast of the Year)

*
FRED ALLEN ,
NBC—Standard Brands—J. Walter Thompson
(Favorite Comedian)

*
INFORMATION PLEASE**
CBS—Parker Pens—J. Walter Thompson
(Favorite Quiz)

*

GUY LOMBARDO**
(Favorite Orchestra, Popular Music)

*
BING CROSBY**

ABC-—Philco—Hutchins Agency
(Favorite Male Vocalist)

*
DINAH SHORE**
CBS—Ford—J. Walter Thompson
(Favorite Fem Vocalist)

*
BILL STERN**
NBC-—Colgate—Sherman & Marquette
(Favorite Sports Announcer)

*
WILLIAM L. SHIRER
CBS—J. B. Williams Company—J. Walter Thompson
(Most Interesting News Commentator)

*
DON WILSON**
(Favorite Announcer)

*
THEATER GUILD ON THE AIR
ABC—U. S. Steel—B., B.,, D. & O.
(Favorite Dramatic Program)

*
LET'S PRETEND**
CBS—Cream of Wheat—B., B., D. & O.
(Best Children’s Program)

*
JAMES MELTON
NBC—International Harvester—McCann-Erickson
(Favorite Male Concert Singer)

*
LILY PONS**
(Favorite Fem Concert Singer)

*
N. Y. PHILHARMONIC**
CBS—U. S. Rubber—Campbell-Ewald
(Favorite Symphony)

*
SUPPER CLUB**
NBC—Liggett & Myers—Newell-Emmet
(Favorite 15-Minute Program)

*
HENRY MORGAN
ABC—Everdharp—Biow
(Radio’s Outstanding New Star)

*
: HIROSHIMA
ABC—Special Event
(Outstanding Network Public Service Program of 1946

*
JOHNSON’'S WAX
NBC—Johnson’s Wax—Needham, Louis & Brorby
(Most Effective, Tasteful Cammercials)
*%Indicates won in same category in last year’s poll.

Old F avorltes
Hold Well in
Radio;Ed Quiz

Lux Theater Drops a Peg

(Continued from page 3)

board is a list showing winners in
each category. Here are some ob-
servations on the way the balloting
showed up:

Fred Allen not only repeated his
1946 win in the favorite program
vote, but won out as favorite come-
dian, replacing Bob Hope, last year’s
winner, who went to fifth place. Sec-
ond was the Eversharp kid, Henry
Morgan, with Jack Benny third and
Fibber McGee fourth. Some noted
veterans were low on the list—Eddie
Cantor, Burns and Allen, Bergen, et
al.

Second fave program was Henry
Morgan, with Bing Crosby third,
Information Please fourth and the
New York Philharmonic fifth. Latter
was seventh in the ’46 tally.

Until the final stretch, it was nip
and tuck between Hiroshima and the
Bikini atom bomb test broadcast for
the outstanding single event laurels
of the year aired on all major net-
works. Operations Crossroads (Co-
lumbia Broadcasting System) fin-
ished a mild third, with no other
program receiving more than a few
scattered votes.

Similar to 46

In the quiz, vocalist, popular dance
orchestra, sports announcer, studio
announcer and kid program cate-
gories, among others, the results were
the same as last year. Thus, Infor-
mation, Please, Bing Crosby and
Dinah Shore, Bill Stern, Guy Lom-
bardo, Don Wllson and Let’s Pretend
scored again, as in '46. It might be
a tribute to them all: it might indi-
cate a commentary on radio’s slow-
ness in developing new top perform-
ers—altho Morgan, and before him,
Kenny Delmar (Senator Claghorn)
would indicate otherwise.

One startling change occurred in
the news commentator contest, with
top honors going to William L. Shirer
—who isn’t even on the-air now, fol-
lowing the CBS-Shirer-J. B. Wll-
liams imbroglio. Shirer replaced H.
V. Kaltenborn, the ’46 winner, with
Lowell Thomas second, Kaltenborn
third, Walter Wmchell fourth and
Elmer Davis fifth. Raymond Gram
Swing, perennially a strong con-
tender (third last year and first the
year before) tabbed sixth this year.
Fulton Lewis Jr., fourth last year,
was tied with Drew Pearson at
seventh.

“Lux Theater” Dethroned

One long-term, well-entrenched
champ was unseated, this being Lux
Radio Theater, which ranked second
in the favorite dramatic program
group to U. S. Steel’s Theater Guild
on the Air series. Latter show fin-
ished in the deuce spot last year, a
commendable result, since it had
been on the air but a short time.
(See Old Faves Hold Well on page 9)

EXT WEEK:

Radio Editors’ Report on the State of Radio
and on Leading Local Shows Thruout the U. S.
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RESULTS OF EDITORS' POLL ON RADIO

NEW YORK, May 31.—The follow-
ing lists show how the radio editors
voted in this year’s popularity poll.
Rankings are carried to fifth place,
unless otherwise shown.

FAVORITE PROGRAMS

) Fred Allen (NBC)
(Repeating last year's win.)
£200000b3oHOBE0B000 0080 Henry Morgan (ABC)
{0 000 5000E0000 000 GOBE0a0000 Bing Crosby (ABC)
4... . .. Information, Please (CBS)
O Jack Benny (NBC)

OUTSTANDING SINGLE BROAD-
CASTS OF 1946
160 00BR08000800E8A08 310080 “Hiroshima' (ABC)
(*On a Note of Triumph” last year.)
2....Bikini Atom Bomb Test (Pooled, all webs)
Bricvrennssanase “Operation Crossroads” (CBS)
Note: No other programs got enough votes
to warrant inclusion in the final compilation.
Voting was too scattered.

FAVORITE COMEDIANS AND
COMEDY ACTS

7} 6000000000900000000000dH00 Fred Allen (NBC)
(Bob Hope won in 45 and ’46; he’s fifth

this year.)

B eitectiescttaaseaeranss Henry Morgan (ABC)

...... Jack Benny (NBC)
ves ... Fibber McGee (NBC)
............................ Bob Hope (NBC)

FAVORITE QUIZ AND CONTEST
PROGRAMS

+ 100 TO00Q002000000 “Information, Piease” (CBS)
(Also winner in 'i5 and ’16.)

Revossassanes “Trath or Conscquences’” (NBC)

£3500000630080080065068 30600 “Quiz Kids” (NBC)

[ PO eessos*Take It or Leave Ii” (CBS)
Brvecossesscecsnernssncennne “pr. L Q.” (NBC)
FAVORITE LIGHT MUSIC OR
DANCE ORCHESTRAS
Guy Lombardo

(Who's won almost since this poll started | o

16 years ago, or so it seems.)
2 Fred Waring (NBC)

Bisseveassasrenconsasnse

3 ...Beany Goodman (NBC)
4... ..Tex Beneke-Glenn Miller
5. ..+.Paul Whiteman (ABC)
FAVORITE MALE POP VOCALISTS
t $00000000000000600C 0500 Bing Crosby (ABC)

(Whoe won last year, natch, and for yars
before that.)

1550000 05%000000000000000000 Perry Como (NBC)
3.. ¥rank Sinatra (CBS)
L S X TR G Dick Haymes
S O Dennis Day (NBC)

FAVORITE FEM POP VOCALISTS
Dinah Shore (CBS)

(Another ’45, '46 winner.)

-1 Jo Stafford (NBC)
: J Ginny Simms (CBS)
1600000000500 HMD0 0000000000 500600 Peggy Lee
e e L 80800 dbago i Bt o Kate Smith (CBS)

FAVORITE SPORTS ANNOUNCER
............................ Bill Stern (NBC)
(Makes it three times running.)

.......................... Red Barber (CBS)
Harry Wismer (ABC)
Ted Husing

MOST INTERESTING NEWS
COMMENTATOR
ilo % 000000000000ga000 William L, Shirer (CBS)

"(Kaitenborn last year.)
Lowell Thomas (NBC)

.....................

T H. V. Kaltenborn
.. Walter Winchell (ABC)
........................ Elmer Davis (ABC)

FAVORITE ANNOUNCER

................................. Don Wilson
(A free lancer; last year’s winner, too.)
...................... Bennett Grauer (NBC)
3....Ken Carpenter, Milton Cross (ABC), tied
L T TTeN Harry Von Zell, Harlow Wilcox, tied
FAVORITE DRAMATIC PROGRAMS
b P “Theater GuHd of the Air” (ABC)

(Lux Radio Theater last year.)
Beiiseitacsonnnas “Lux Radio Theater” (CBS)
800000000000000 “Screen Guild Players” (CBS)
L O TP T “Cavalcade” (NBC)
Jeossssncassans “Mr. District Attorney” (NBC)

BEST CHILDREN’S PROGRAM
Leeenreeedeoseanennssss “Let’s Protend” (CBS)

(Forever winner; '45 and ’46, too.)

B iiecscscsnasnsevense “Juvenile Jury” (MBS)
Bevesosacsnerssasessassans “Superman’’ (MBS)

4.,..“Coast to Coast on a Bus” (NBC) and
“School of the Air’ (CBS), tied
Devesssencasesocsnsanse “Lone Ranger” (ABC)
FAVORITE MALE CONCERT-
CLASSICAL SINGERS
....................... James Melton (NBC)
(John Charles Thomas last year.)
............ “eveseeessses.. Lauritz Melchior
Robert Merrilt (NBC)
. John Charlies Thomas
............... Exio Pinza
FAVORITE FEM CONCERT-
CLASSICAL SINGERS

SV m 02 22

B 500000080860 0080000 0000006000000 Lily Pons
(Same winner in ’43 and ’46.)

2 ieseetestnnavatssurostsans Marian Anderson

- F T Rise Stevens

........................... Gladys Swarthont
Boo00doco0000000000030000000000 Helen Traubel

FAVORITE SYMPHONIC OR IN-
STRUMENTAL CONCERT
PROGRAMS
New York Philharmeonic

(Which slso won in 43, ’46.)
(0000008000000000000C0025000060 NBC Symphony
Bop p00000000000506000605060do Boston Symphony
t3oc000000Bbooaddonbboa oo Detroit Symphony
3 Philadelphia Symphony

FAVORITE 15-MINUTE PROGRAMS

“Supper Club’ (NBC)

(Repeating last year’s win.)

Jack Smith (CBS)

3....Ted Malone (ABC) and Burl Ives (MBS),
tied

Walter Winchell (ABC)

&ocooo00a0accooc000c0a “Lum °'n* Abner (ABC)

OUTSTANDING NEW STAR OF THE
YEAR

3 Henry Morgan (ABC)
(Senator Claghern (Kenny Delmar) last

year.)

(55006 06060000046000086000600 Dennis Day (NBC)
Votes for other new performers were too

scatitered to warrant more than listing of the

first two places, Morgan's win was over-

whelming.

OUTSTANDING NETWORK PUBLIC
SERVICE PROGRAMS

........................ ¢“Hiroshima” (ABC)
(Which alse won as the outstanding single

event of the year.)

%500000000bP60do0b00d Bikint (all web, pooled)

“World Security Workshop” (ABC)
(Remaining votes too scattered to extend

beyond third place.)

...........................

JWT Again Cops Most 1Sts
In 16th Radio Editors’ Poll

NEW YORK, May 31.-—J. Walter
Thompson Advertising Agency re-
peated its victory of last year by
scoring more firsts than any other
agency in the 16th Annual Radio Edi-
tors’ Poll. At the same time, JWT
beat its record of last year when
it had four firsts, scoring five this
year.

Last year no agency other than
JWT gained more than one first

place. This year one agency did—
Batten, Barton, Durstine & Osborne
taking two first places.
JWT’s firsts were for:
Fred Allen (favorite program, iavorite
comic).
William L. Shirer (news commentator,
now off the air).
Information Please (quiz canceled).
Dinah Shore {fem vocalist, canceled).

KRWB’s 3-Hr. Disk
Seg in Big Kick-Off

HOLLYWOOD, June 2.—KFWB’s
three-hour dish air show, Martin
Block Presents, kicked off yesterday
(Sunday) with all the flash and flare
that accompanies a major film city
event. For his initial broadcast, Block
used live talent only, originating from
a lavish lawn party held on the
grounds of his Encino home. Block
picked his talent out of the numerous
top recording names present at the
shindig. Songsters were backed by
Paul Weston and his ork.

Use of live talent served the'dual
purpose of making the send-off show
a name-studded seg as well as pro-
viding outstanding entertainment for
the more than 500 persons attending
the shindig. Those present included
Woody Herman and the Four Chiovs;
Jo Stafford and the Starlighters;
Andy and Della Russell; Delta
Rhythm Boys, and Jimmy Durante,
as well as other names and reps of
the music biz. For the occasion Block
constructed a special 30 by 50-foot
bandstand and 30-foot bar.

Other J. Walter Thompson winners
included:

Lux Radio Theater, second in dra.
matic shows, and Bob Merrlll, third
in classical singers.

Other Agency Winners

B., B, D. & O. had one third, Bos-
ton Symphony, and two firsts, Let’s
Pretend, kid shows, .and Theater
Guild on the Air, dramatic programs.

Biow Company topped its record
of last year with one first, Henry
Morgan, new star, and three seconds,
also via Morgan, in best commercials,
favorite comedians and favorite pro-
grams, Screen Guild Players gave
Biow a third in dramatic programs.

Other agencies to gain first places
included:

Hutchins (Bing Crosby, male vo-
calists), Newell-Emmett (top 15~
minute shows), Campbell-Ewald (N.
Y. Philharmonic), McCann-Erickson
(James Melton, classical singer) and
Needham, Louis & Brorby (Fibber
McGee, best commercials).

ReynoldsCancels
Abbott, Costellos

Replacem’t M ulled

HOLLYWOOD, May 31.—William
Esty Agency, on behalf of R. J.
Reynolds Tobacco (Camels), gave
Abbott and Costello their notice as
of June 26, climaxing long period of
dissatisfaction with show's rating.
Esty outfit also killed plans to replace
A. and C. with Joan Davis show when
fem gagster insisted on complete
package control. Davis seg had
reached pacting stage and would have
been bought had la Davis been
amenable to some form of agency
supervision.

Fall replacement for Abbott and
Costello is still up in the air. Sum=
mer fill-in will in all probability be
a mystery package starring film bad
man Peter Lorre. Deal was set by
William Morris Agency in New York
last week-end and awaits only con-
tract signing on West Coast to be-
come official.

1. JOHNSON’S WAX
2, SHICK RAZORS

3. LUCKY STRIKES

4. U, 8. STEEL

S. CANADA DRY

e

RADIO’S BEST SALES TALKS

NEW YORK, May 31.—Last year The Billboard’s Annual Popu-
larity Poll of Radio Editors introduced a new question. It was
“Which programs’ commercials did you think were in the best taste
and at the same time commercially effective?” Here are the winners
this year, with the program, sponsor, advertising agency and network:

(Fibber McGee and Molly; Needham, Louis & Bzorby; NBC)
(Henry Morgan Show; Eversharp, Inc.; Biow Company; ABC)

(Ballots specitically mentioned the middle gag commercial on
the JACK BENNY program; Foote, Cone & Belding: NBC)

(Theater Guild on the Air; B.B.D.&O.;: ABC)

(Sparkle Time with Meredith Willson; J. M. Nathes; CBS)

This year’s winner, the slick Don Quinn-Phill Leslie middle plugs
for Johnson’s Wax, is a two-time winner, having copped the same
laurels last year. Altho the radio editors didn’t state so specifically,
it may well be presumed that their votes for Henry Morgan were cast
on the basis of his spoffing the product, too. Particular credit would
be extended to Jack Benny, whose crack gag plugs have done much
to take the irritating sting out of LSMFT., X

Auto Firm May
Get Garry Moore

NEW YORK, May 31.—A report
making the rounds this week is that
Plymouth division of Chrysler is ne-
gotiating with Garry Moore for a net-
work show in the fall. Because of the
Decoration Day holiday, deal could
not be confirmed thru N. W. Ayer ad
agency, which handles Plymouth.

‘It is understood that the agency and
Moore are working on development
of a formula for the comic. He winds
up as vis-a-vis for Schnoz Durante at
the end of the current season to go
on his own as.a single.

Hope for Settlement
In WCKY Strike

CINCINNATI, May 31.—Local
1224, International Brotherhood of
Electrical Workers, and the WCKY
management are still at odds over the
“no strike” clause which the engi-
neers refuse to sign and which caused
the station’s engineers to march out
on strike nine weeks ago today.

James B. Mattox, president of Lo-
cal 1224, says the striking engineers
are ready at any time to sign a cone
tract which includes the same “no
strike” clause which has been in their
contract with WCKY for the last six
years.

A WCKY spokesman said that
while ro agreement has been reached
thus far, an early settlement of the
strike seems certain.

May Leaves ABC’s

Hwd. News Bureau

HOLLYWOOD, May 31.—Foster
May last week bowed out of his post
as head of American Broadcasting
Company’s Hollywood news bureau.
‘May stated he will devote full time
to completing novel already accepted
for publication.

While. not confirmed, it is believed
that Frank La Tourette, ABC’s West
Coast division news head operating
out of San Francisco, will move web’s
news bureau Coast headquarters to
Hollywood and take over May’s desk.
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NBC Committee
On Affiliates
Plans Chi Meet

DETROIT, May 31.—First commit-
tee meeting since the start of the
projected NBC affiliates’ organization
will be held around June 15 in Chi-
cago. Exact date is to be set next
week, according to Harry Bannister,
manager of WWJ, and chairman of
the committee. Cross checking-among

committee members to determine the
best date is under way.

“The organization now is a definite
entity,”® Bannister said, countering
rumors that the movement for a sepa-
rate afiiliate set-up was petering out.
Altho declining any statement as to
actual number of stations now signed
up—originally announced as 40 sev-
eral weeks ago—he indicated that
complete info will be issued after the
Chicago meeting.

Hail “Hiroshima”

NEW YORK, May 31.—Hiro-
shima, the sock ABC program
which won two firsts in this
year’s radio-editor poll (best
one-time feature and best web
pubserv show), ranks as one of
the most kudoed programs in
some time.

Previous honors won by the
ABC-Bob Saudek baby include
a Peabody award, a citation
from the Ohio State University
Institute, an award of merit
from City College of New York,
and third place in Motion Pic-
ture Daily’s radio-editor poll in
the news classification.

HenryMorganGets
Windfall of Laurels
In Radio Eds’ Poll

NEW YORK, May 31. — Record
achieved by Henry Morgan in the
The Billboard’s 16th annual radio
editors’ popularity poll is one un-
matched by any single performer in
the years the poll has been under
way. This is especially true in view
of the short time Morgan has been
a network performer, having started
on American Broadcasting Company
(ABC) only last fall. Previously, he
was local on WOR and WJZ.

Morgan virtually is-smothered in
laurels as a result of this year’s vot-
ing. His victory in the “New Star
of 1946-'47” category was overwhelm-
ing. One hundred radio editors
voted in this particular question, with
Morgan getting 61 votes and Dennis
Day, the only other performer to get
more than two votes, collecting nine
altogether. .

Other votes were scattered. Some
of the players who received one or
two votes included Al Jolson,
Peter Lind Hayes, Parkyakarkus,
Danny Thomas, Burl Ives, Jan
August, Meredith Willson, Jack
Barry, Jane Powell and Christopher
Lynch.

Morgan finished second in t{uree
other categories—an amazing accom-
plishment, especially in view of the
opposition of such long entrenched
performers as Jack Benny, Fibber
McGee, Bob Hope and all the other
air toppers. Morgan’s second placers
were in the favorite comedian and
favorite program categories, and in
the best commercials contest. In
the case of the favorite comedian-
favorite program slots, it took a wit
with the stature of Fred Allen to top
him, in both cases.

Cutting of WINS-WLW Line
Being Dlscussed 60G Saving

NEW YORK, May 31.—Advisability
of discontinuing the permanent line
between WINS, New York, and
WLW, Cincinnati, both owmed by
Avco Manufacturing Corporation, is
now under discussion. Cost of the
permanent line between the two sta-
tions is $60,000 annually.

One argument in favor of cutting
the line is that the $60,000 saved, or
part of it, could be directed toward
further program expansion by WINS,
which Avco acquired recently. Pend-
ing 50,000 watt power operation fig-
ures in this angle, especially. Another
argument is that business currently
carried by the two stations doesn’t
warrant this heavy expenditure,

7 Hours of Commercials
WINS and WLW now jointly carry
slightly more than seven hours of
commercials, plus seven hours of sus-
taining exchanges. Sponsors include

Future of ‘Marquee
On NBC in Doubt

NEW YORK, May 31.—~The future
of Grand Marquee, sponsored by
Rayve Cream Shampoo (William R.
Werner) on National Broadcasting
Company Thursday nights, is in
doubt. Reports that the program has
been canceled cannot be confirmed
in Chicago, whence it originates, nor
in New York, where the program’s
ad agency, Roche, Williams & Cleary
has its offices.

However, the agency had a repre-
sentative in Chicago this week look-
ing into the Marquee situation. The
program, a dramatic stanza, has
averaged around 7 in the Hooperat=
ings. A

Y

Willard Tablets, Griffin Shoe Polish
and the Metropolitan Life Insurance
Company. It is argued that tying in
for these programs only would be
more economical, and that special
arrangements could always be set up
to exchange important sustainers.

One advantage of the line, however,
is that by running thru Washington,
it enables both news and sports pick«
ups from that city. This fits in with
Yankee baseball sponsorship on
WINS by Ballantine and White Owl
cigars, since Yank-Senator games can
be covered via the line. WINS-WLW
line also has a Philadelphia spur,
used only on special pick-ups.

Final decision is expected shortly.

Peggy Lee to Follow
Sinatra for Old Gold

NEW YORK, May 31.—Peggy Lee
will vocalize with Jan Savitf’s ork
as backing when Old Gold replaces
the Frank Sinatra show with its new
Rhapsody in Rhythm opus June 11,
The show is aired Wednesdays, 9 to
9:30, over Columbia Broadcasting
System (CBS). Sharing the war=
bling spotlight will be two baritones,
Johnny Johnston and Buddy Clark,
who will appear on alternate shows.
Johnston will tee off on the series,
Lennen & Mitchell is the agency.

Sidelight on pacting of Clark is the
fact that the singer now does his
gasping for the Carnation Contented
Program, heard Mondays over Na-
tional Broadcasting Company with
New York origination. Additional
booking means Clark will have to
fly to Hollywood every other week
fﬁr his appearance on the Old Gold
show.

mutual

WOR GIVES YOU MORE FOR YOUR MONEY‘

IN QUICK SALES IMPACT!

LET’S MAKE IT PLAIN, hard and clear: Radio ad-
vertising does not have to be thought of in four,
five or six figures.

In these days of high costs and pared budgets,
yon, too, can be one of hundreds of WOR spon-
sors who are selling hairpins and nail polish and
snoods and canned soup for less than it costs to
buy a quarter-page big city newspaper ad.

That’s so. Look. ..

For the small sum of $500, American, WOR
will expose your message, at one daytime period,
to 497,461 homes with radios. That, dear sir,
brings your cost-per-home to about 1/10 of a cent!

Does this sort of thing boost sales? Listen —

A New York man had a good product to sell. He
bought time on WOR. For every $1.00 he spent,
$5.00 came back to him. Nice work, eh? WOR

can do that for you, too.

If you want more sales, more dealers; if you
want to start things humming in 16 great cities
of more than 100,000 people each in 7 states, use

WOR.

As of today more than half of WOR’s billing
is based, as far as its sponsors are concerned, on
earned sales increases of merchandise sold. In
other words, WOR’s got to pay through the cash

register, or else.
Let’s show you how we do it.

cur address Is: WOR=that power-full station at 1440 Broadway, in New York
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BMB MovesToDrop‘Stop-Go’

Financing for Subsériptions

NEW YORK, May 31.-— Switch-
over by Broadcast Measurement Bu-
reau (BMB) from its current “stop
and go” financing and membership
operation to a long-range subscrip-
tion plan seemed almost certain this
week after a meeting of the BMB
Technical Committee Thursday (29).
The major impetus came from the
resolution passed last week by the
board of National Association of
Broadcasters (NAB), offering to help
“establish a long-range financial plan
to make possible the future operation
of BMB.”

While the NAB’s resolution, which
set up a special committee to work
with BMB, is regarded as giving
BMB the basis for a permanent,
continuing study, the request to post-
pone the next survey until 1949 in
order to muster support for the fi-
nancing operation came somewhat as
a surprise. Only a few weeks ago,
the Association of National Adver-
tisers (ANA) and the American As-
sociation of Advertising Agencies
(4-A’s) passed resolutions praising
BMB's operations and urging a new
report in 1948.

Interim Surveys
Should the next major BMB study
be put off a year, Hugh Feltis, BMB
president, has indicated the organiza-
tion has numerous inferim surveys it

Modernaires on Air
10 Times a Week

NEW YORK, May 31.—The Mod-
ernaires vocal group this week set
themselves up a busy radio schedule
when they were signed for 10 appear-
ances weekly with Campbell Soups’
new series over Columbia Broadcast-
ing System (CBS). The group will
appear with Walter O’Keefe on
Double or Nothing from 3 to 3:30 p.m.
five days weekly and with Bob Cros-
by’s new 15-minute seg from 7:30 to
7:45, Mondays thru Fridays.

The deal was set by Tom Rockwell,

of General Artists’ Corporation
(GAC). Ward Wheelock is the ad
agency.

Phil Baker Wraps
Own Quiz Package

NEW YORK, May 31.—Phil Baker,
who seems to have parted company
permanently with Eversharp’s Take
It or Leave It quiz show, this week
was reported to be assembling a
package deal of his own. Also geared
along quiz lines, the stanza would
have Baker holding forth in
emsee’s spot.

Meanwhile, Frank Fay, who audi-
tioned two weeks ago, will take over
the top spot on Take It or Leave It
for tomorrow night’s broadcast (June
1). However, when the show moves
on July 27 to the 10 p.m. Sunday spot
on National Broadcasting Company
(NBC) from its current Columbia
Broadcasting System (CBS) period,
best bet is that Harry Von Zell will
appropriate the job. The switch-over
apparently precludes permanent use
of Red Barber, who has filled in for
Baker in recent weeks. Barber is
CBS director of sports.

ELLIOTT TICKET (O.

the |

RESERVED SEAT — PAD — STR.F
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(409 LAFAYETTE ST.. N. Y. {

82 W. WASHINGTON ST.. Chicago
1615 CHESTNUT ST., Philad a

could undertake. One of these would
be of radio receivers by county, made
with the co-operation of all organiza-
tions which have made private studies
in the past. One such organization,
the Radio Manufacturers’ Association
(RMA), has just offered BMB all
possible aid for any such survey.

The BMB Technical Committee
meeting also took under considera-
tion a bid by C. E. Hooper to under=
take the field work for future BMB
surveys. Hooper originally intended
to present his diary plan to BMB,
but says that while preparing the
plan he “stumbled onto a new idea.”

Hooper used a postcard to query
prospects on their willingness to have
a diary. Also on the card were other
questions dealing with listening
habits. Postcard returns, now com-
ing in, have convinced Hooper that
the card system supersedes any diary
plan. However, variations in indi-
vidual cities from telephone results
have shown some need for further
check. BMB asked Hooper to gather
more conclusive evidence about the
efficiency of the postcard system.

Sale of WPEN
For 900G Due
Within Week

PHILADELPHIA, May 31.—Altho
no parties involved will confirm,
official announcement is expected
within a week of sale of the inde-
pendent 5,000-watt WPEN by The
Philadelphia Bulletin, clearing the
way for the newspaper o take over
the 50,000-watt WCAU. As reported
in The Billboard last week, the fa-
vored bid will be the one submitted
by Philip Klein, who heads an adver-
tising agency under his own name,
and the Sylk brothers, who operate
the giant chain of Nevin-Sun Ray
drugstores.

The purchase price is understood
to be close to $900,000. The news-
paper originally asked $1,000,000 for
the station and its FM adjunct. Ne-
gotiations are being carried on with
Albert J. Sylk, top executive of the
drug chain.

Dog Food Promosh
Will Be Enough To
Make You Mutt-er

NEW YORK, May 31.—Radio liter-
ally went to the dogs this week when
Benton & Bowles agency and the
Mutual Broadcasting System (MBS)
reached into the canine world for
their latest promotional gimmick.
Elaborate plans have been whipped
up for a string of “Juvenile Jury chil-
dren’s dog shows” for September,
when the Gaines (General Food)
dog food moppet program returns to
the air from its hiatus. All MBS
outlets have been sent requests (by
St. Bernard, it is presumed) to stage
local mongrel exhibits. It is reported
that the sponsor and web are split-
ting costs, arf, arf.

Fach affiliate carrying the show
has been urged not to be a setter, but
to make with promotional activity,
assisted by the regional Gaines sales
staffs. It is safe to say that the sta-
tion flacks will hound the local press
for space, with outlets also using sta-
tion breaks, special broadcasts from
the shows, window and lobby dis-
plays and special merchandising deals
with dealers.

Prize for Every Pooch

Prizes will be awarded for mutts
in various divisions, including pure-
breds, longest and shortest ears,
wierd tails, oldest, most obedient and
best trickster. Local authority will
be collared to judge the pure-breds,
but special “juvenile juries” of five
kids will pick the winning mongrels.
Co-sponsorship will be sought from
prominent pooch fanciers and organ-
izations.

Prizes, of course, will include
Gaines merchandise. Stations will
put the arm on local merchants for
additional prizes, and every entrant
will get something, if only a ribbon
and a toy hydrant.

NBC’S 6 FIRSTS

(Continued from page 5)

and cancellations. For example, of
the Columbia first placers, Dinah
Shore; Information, Please, and Bill
Shirer are off the air or about to go
off. Nor are new deals, on CBS or
elsewhere, in sight for them at this
time.

And where, at this stage of the
game, are there signs of a new star
in the making?

WGYN To Air Free FM Blurbs
For Industries as B. R. Bait

(Continued from page 4)
tween 7 and 7:30 p. m. Initial “spon-
sor” of the first series will be the
automobile industry. The program,

a record show of music from Broad-
way shows, will have 30-second
opening and closing announcements,
siressing purpose of the new *“spon-
sorship,” and one-minute commer-
cial messages will be pitched at the
10 and 20-minute marks.

WGYN has planned the series nine
weeks ahead and now is working on
ideas for similar series for additional
industries. Others likely to get their
backs scratched with cuffo institu-

STOCK

ROLL TICKETS
] OneRell ...
Ten Rolls . .
Fifty Rolls. .,

Rolls, 2,000 Each

Double Coupons
Double Price.

No C.0.D. Orders
Accepted,

BOOKS "AND

tional plugs are the radio and food
manufacturers.

The station plans to inject a public
service touch in the commercials.
Auto plugs, for example, will con-
tain material on highway safety and
maintenance of cars. WGYN was
a pioneer among FM stations in ap-
plying commercial techniques to pub-
lic service themes, in connection with
specific drives.

The commercials will be penned by
staff scripters from material supplied
by the industrialists themselves. In
the case of the auto manufacturers,
ad matter came from the Automo-
bile Dealers’ Association.

WGYN last week also began utili-
zation of an experimental microphone
technique for its new FM Playhouse
dramatic series, aired Tuesday and
Fridays at 10 p. m. Actors are ac-
tually put thru the actions instead
of simply reading scripts before a
mike. FM’s reproductive quality is
said to transmit nuances of action and
distance not hitherto possible.

P&G Shops

For Cheapie
For Camay

&

HOLLYWOOD, May 31.—Biggest
radio casualty of the week was the
cancellation of Procter & Gamble’s
(Camay Soap) This Is Hollywood
dramatic show as of June 28. Black-
out of Hedda Hopper-Hollywood seg
was blamed on poor Saturday night
CBS time and a weak rating which
failed to justify $14,000 package cost.
From the very start of show last fall
Pedlar & Ryan Agency has sought
better CBS time, and at one point
was reportedly set to switch seg to
NBC.

Hollywood seg is second Procter &
Gamble high budget show to get the
ax this month, following on heels of
Don Ameche-Danny Thomas cancel-
lation by Drene. P. & G. will give
up its Drene NBC time, but is plan=-
ning to retain CBS slot and replace
Hollywood air seg with an inex-
pensive package. Pedlar & Ryan’s
Hollywood office, headed by Karl
Schullinger, is skedded to remain ac-
tive for the time being.

Parky’s New Air Seg
Hits Pacting Stage

HOLLYWOOD, May 31.—William
Morris Agency disclosed this week
that a new radio show for Parkya-
karkus was nearing inking stage. An
agency spokesman said at least two
bankrollers were hot after the $8,000
Parky package, and final deal was
expected next week, but refused to
name possible sponsors.

Still another new show set to hit
before long is a Mr. and Mrs. pack-
age starring singer Allan Jones and
his wife, Irene Hervey. Details are
currently being worked out by Tele-
ways Productions to star twosome on

|a West Coast regional basis, later

expanding show to full network.

Coast AFM Backs
Pro-Labor Shows

HOLLYWOOD, May 31.—Ameri-
can Federation of Musicians (AFM),
Local 47, last week began sponsor-
ship of five “pro-labor” radio com-
mentators over Pasadena, Calif., in-
die, KXLA, as part of union’s drive
to combat anti-labor legislation.

Gabbing quintet includes Dan
Lundberg, Bill Pennell, Peter Delima,
John Dehner and Hugh Weston, and
will set union treasury back $500
weekly. Funds will be drawn from
$20,000 fund voted by membership
this week to be used to fight labor
legislation now pending in Congress.

OLD FAVES HOLD WELL

(Continued from page 5)
Another defeated champ was John
Charles Thomas, who lost to Jimmy
Melton in the top male concert-class-
ical singer group. New York Phil-
harmonic, however, held on to its
position as the editors’ pet symphonic
program, with the NBC Symphony
ranking second. Chesterfield Cig-
arettes’ Supper Club also repeated
its win as the favorite 15-minute pro-
gram, with Jack Smith showing con-
siderable strength in second place.

Balloting thruout showed that
there are some performers on the
way up and who will bear watching
in the future. Among these are
Evelyn Knight, Ferrucio Tagliavini,
Peggy Lee and Elliott Lawrence and
his orchestra.
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2 CBS Packages
Lux Replacement

NEW YORK, May 31.— Highly
touted new Columbia Broadcasting
System (CBS) package, CBS Was
There, was named this week as one of
two 30-minute shows to fill the Lux
Radio Theater time during that pro-
gram’s summer layoff. Another CBS
package, Romance, will make up the
second part of the 9-10 p. m. slot on
Mondays, from July 7 thru August
18. On June 30 the time will be
taken for a one-shot documentary,
Sunny Side of the Atom,

Web is expected to pick a new
title for CBS Was There prior to the
onset of the much-lauded sustainer.
Show, which applies modern news-
coverage techniques to dramatiza-
tions of historic events, created con-
siderable stir in the trade and daily

paper critical circles recently when
CBS previewed it via platter for the
pundits.

FCC Trying Out
Cramming of FM

Stations on Band

WASHINGTON, May 31.-—Antici-
pating the date when the frequency
modulation (FM) band becomes as
saturated as the standard band is
today, the Federal Communications
Commission (FCC) is examining the
possibility of crowding FM stations
closer together than is now the prac-
tice. Starting this week, two Wash-
ington stations — WGAY -FM and
WINX-FM-—are serving as guinea
pigs for the experiment. The FCC
is hopirng that FM stations in the
same area can operate only .4 mega-
cycles (mec.) apart without inter-~
ference. Commission standards specify
this separation as the minimum per-
missible, but so far the FCC has
hesitated to authorize utilization of
the minimum,

For purposes of the experiment,
WGAY-FM is moving from its regu-
lar position at 104.3 mec. to 93.3 mec.
WINX-FM is continuing to use the
92.9-mc. band. FCC engineers moni-
toring the test say it is designed to
determine whether present FM re-
ceivers can select either stations
without objectionable interference.
They say that if the experiment is
satisfactory, the FCC plans to allocate
community or Class A FM stations
on the channel directly beside the
higher powered Class B stations in
the same area.

1,000 Stiations

Elsewhere on the FM scene, the
FCC released a report this week
showing that approximately 1,000 FM
stations are slated to broadcast to
over 500 communities in 47 States.
Only Mcntana has failed to submit
an FM aoplication. According to the
report, 215 stations are now on the
air, with construction permits already
issued to some 800 more. Another
200 FM applications are pending.

The leading State for FM bids is
California, with 43 separate com-
munities having submitted applica-
tions. New York, Texas, Ohio and
Pennsylvania are in a photo finish
for second. Even Puerto Rico is in on
the scramble, with two bids pending.

FCC Overhaul
Bill Heads for
Sen ate Okay

Committee Weighted in Favor

WASHINGTON, May 31. — The
Whizte Bill to reorganize the Federal
Communications Commission (FCC)
appears well on the way to a favor-
able recommendation from a sub-
committee appointed this week in
the Senate Interstate and Foreign
Commerce Committee. The bill is
certain to be subjected to lengthy
hearings, but the subcommittee
which will conduct the hearings is
regarded on Capitol Hill as heavily
weighted in favor of overhauling the
FCC. The bill’s author on the Sen-
ate side, Sen. Wallace White (R.,
Me.), is set to preside over the group.
White is also chairman of the over-
all committee. Sen. Charles Tobey
(R., N. H)), also named to the sub-
committee, last year sought a com-
plete investigation of the FCC. The
third majority member appointed
is Sen. Edward Moore (Okla.), who
has also criticized FCC in the past.
Democrats on the subcommittee are
Sens. Ernest McFarland, of Arizona,
and Edwin Johnson, of Colorado.

NAB’s Miller Enthused

Meanwhile, the enthusiasm of the
Naticnal Association of Broadcasters
(NAB) over the bill, as disclosed
earlier in The Billboard, came to the
surface this week in a stalement by
Prexy Justin Miller, who hailed this
legislation publicity as offering “an
opportunity which broadcasters had
been awaiting for years—a chance
to place upon our statute books a
law governing broadcasting which
will recognize that the first amend-
ment guarantees in express terms a
radio free from government abridg-
ment as any other form of speech or
press.”

As anticipated, the NAB will cone
test some of the bill’s provisions,
those which it did not originally rec-
ommend. Miller noted that “broad-
casters will not be satisfied with the
measure as now written” and indi-
cated that the NAB would ask the
subcommittee to remove the pro-
vision which would give the FCC
economic jurisdiction in determing
license grants. In general, however,
II;Li\B will be working hard for the

ill.

DeSoto Mulling
ABC Drama Seg

NEW YORK, May 31.—Brass of

DeSoto division of Chrysler Motors,
Batten, Barton, Durstine & Osborn
(BBD&O) agency, and American
Broadcasting Company (ABC) at
week’s end were deep in talks about
a fall deal for the auto firm. DeSoto
is believed to have given up all hope
of signing Al Jolson and is reported
highly interested in a dramatic seg.
Inking of contracts momentarily
would surprise nobody.

Trade reports also have Informa-
tion, Please headed for an ABC airing
in the fall. Show is losing sponsorship
of Parker Pen, which is bankrolling it
over Columbia Broadcasting System
at present.

i 0Dy

Cig Firms Seek
More Day Spots

NEW YORK, May 31.—Additional
daytime activity on the part of ciga-
rette manufacturers is in the offing.
Latest said to be making inquiries are
Lucky Strike and Raleigh, Luckies
now use web time and has a large
spot announcement campaign going.

Camel, Chesterfield and Philip
Morris are among the present day-
time buyers in the smoke field. Com-
petition and a belief that sales to
women may be enormously hyped
thru daytime radio is behind the ex-
pansion.

S. D. Outlets, AFRA

Set Gabbers’ Hikes
SAN DIEGO, Calif., May 31,—Four
local net affiliates and the American
Federation or Radio Artists (AFRA)
last week came to terms on wage
contract negotiations, KFMB (ABC),
KSDJ (CBS), KGB (Don Lee-
Mutual) and KFSD (NBC) consent-
ing to an average 30 per cent boost
in announcers’ pay. Contract gives
gabbers a minimum of $55 weekly
graduating to a minimum $70 after
four years.
With this pact, AFRA brings into
its fold KSDJ, San Diego’s new sta-
tion.

WebDrawsUp

Lines Against
More Inroads

Will Develop New Toppers

By Jerry Franken

NEW YORK, May 31.—The Co=
lumbia Broadcasting System (CBS),
its schedules hard hit by the shifting
of big-name programs to the Na=
tional Broadcasting Company (NBC),
is committed to long-range plans de-
signed not only to develop names
for CBS but to prevent further in=
roads into its big audience programs.
Its plans also give the network a
greater control over the placement of
its programs and permit better inte-
gration of its schedules according to
the web’s own theories as to what
constitutes good programing.

These disclosures were made this
week by Frank Stanton, Columbia’s
president, in answer to a query from
The Billboard as to CBS reaction to
developments of recent months,
which have seen the Dinah Shore,
(See CBS DRAWS UP on page 1)
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THE NATION’S FAVORITE FOLK SINGER

BIG NEWS —

On The Stage
ALL OVER
THE NATION

Qhe Tennessee Powboy
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Special ‘
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For Open Dates, Wire or
Phone

THOMAS A. PARKER
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Eddy Arnold’s
LATEST RCA VICTOR
RECORD RELEASE
“IT’S A SIN”
} Couldn't Believe I
Was True”
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NAT'L. BROADCASTING CO.
Once Upon Our Time
10:15-10:30 a.m., Mon. thru Fri.
Rep.: NBC Program Sales
Jack Kilty, brilliant NBC baritone, now
has his own program of story-telling and
song, & show contalning all the elements

proven necessary. for successful daytime
radio. Each day he takes a human-interest
story, generally contemporary, and narrates
it dramatically, illustrating it with appro-
priate songs. His subject matter is unlim-
ited, and his musical skill permits him to
use every type of music for illustration.
Piano, guitar and organ support him with
@ rich melodic background.

Georgia

WBBQ, Augusta

Baseball Participation

All Road Games

8:45 p.m. to conclusion

Rep.: Josepl Hershey McGillvra, Inc.

Here is your chance to joln 17 smart
sponsors participating in our play-by-play
broadcasts of the Augusta Tigers road
games. The team 1s having a successful
season and the sponsors are realizing splens
did results. We have only one participation
open. The cost is only $5.00 per game. This
includes time, talent and wire charges.

WBBQ, Augusta, Ga.

Jungle Jim
Time: Sun., 2:45-3
Rep.: Joseph Hershey McGillvra, Inoc.

Jungle Jim is a program with an estab-
lished listening audience in Augusta. Heard
for several years on another Augusta sta-
tion on Sunday afternmoon, Jungle Jim is
now on WBBQ. We have spotted it just
before *‘House of Mystery,” thus assuring
maximum audience. This time-proven week-
1y feature is avallable on WBBQ for card
rate. No talent charge.

IMlinois

WJJD, Chicago
Ernie Simon Show
8-10 a.m. and immediately after base-
ball games, 5 times wkly,
Rep.: Avery-Knodel
Chicago’s newest conversational topic,
ERNIE SIMON, has room for only two more
sponsors on his morning and afterncon
shows, Completely uninhibited, ERNIE SI-
MON has captured the fancy of Chicago
radio listeners with his rapid chatter, spon-
taneous humor and latest “*hit” tunes. Spot
charges for this favorite comedian on Chi-
cago’s next 50,000-watt station, WJJD, begin
at $21.50 for one and scale down to $18.50
for 104.

Indiana

WOWO, Fort Wayne

The Blackhawk Valley Boys
3:45-4 p.m., daily except Thurs.
Rep.: NBC Spot Sales

Featured for several years on major nete
works, this group is known throughout the
country for realistic renditions of cowboy
songs and Western ballads. 8tars of the
Hoosler Hop on ABC. Feature guitars, ac-
cordion and bass. Command return per-
formances to live audiences throughout area
add to air program popularity. Widely
publicized. Time on ailr can be made to fit
client’s needs.

Iowa

KSO, Des Moines

‘Teen Time
4:30-5 p.m., Saturdays
Rep.: Headley-Reed Co.

Here is the popular Dick Huber with the
@1sc show produced for the ’teen agers. Dick
brings up the tunes and fills fn with chatter
that delights the age. The result i{s the kind
of a program the youngsters listen to every
Saturday afternoon. Huber is well known
in Iowa radio and has a special following
among the age range to which "Teen Time
appeals. This half-hour junior disc show is
now open for full sponsorship. It is a show
that will do & real job for the right sponsor.

Maryland

WFBR, Baltimore, Md.
WORLD TOURS

("RADIO’S GLOBAL QUIZ")

9:30-10 p.m., Thurs.

Rep.: John Blair & Co.

WORLD TOURS features Lt. Col, George
Hutchinson and his famous famlily, the
“Flying Hutchinsons.” This unique quiz
show boasts the largest electric world map
in existence. Studio audiences are enchanted
by meny visual attractions, including: illu-
minated travel routes; tiny rocket ships fly-
ing across the map; a flashing, electric
totalizer hoard, and 8uper Bonus Bowl, Cash
prizes total $100 per broadcast. Col. Hutch-
inson, having traveled in 51 countries, Is
well qualified to M. €. this educational
program.

Massachusetts

WBZ-WBZA, Boston

GENE JONES
12:15-12:30 p.on., Tues, & Thurs.
Rep.: NBC Spot Sales :

A new WBZ star, Gene Jones, romantlc
baritone singer, makes New England’s lunch
hour zip along with liiting songs. Melody
galore with WBZ’'s own Rakov conducting a
seven-plece Instrumental group of violin,
clarinet, bass clarinet, string bass, accordion
(doubles in Novachord), piano and guitar.
Gene Jones comes between 15-minute news
period and Marjorie Mills,

Michigan
WILS, Lansing

First Call

7:05-8 aon., Mon. thru Sat.
Rep.: Hal Holman Co.

If you want results, and who doesa’t
(especially your sales manager), try selling
your. products on the WILS *“First Call”
broadcast Monday thru Saturday from 7:05
to 8 a.m. Bud Xauffman wakes up his fans
with a smile, and keeps them smiling with
a well-balanced routine of late tunes and
chatter. A few cholce segments now avalil-
able. Call, wire or write WILS, Lansing,
Michigan, or the Hal Holman Company, New
York and Chicago.

Montana

KBOW, Butte

Sports Spotlight

6:15 p.m., 6 times wkly.

Rep.: Donald Cooke, Inc., New York,
Chicago & Detroit;, Gene Grant, Inc.,
Los Angeles & San Francisco.

New but popular. Butte Is great sports
town and the sports commentator does not
merely read press releases but adds per-
sonal touches through years of observance of
major league baseball and other sports.
Local sports are carrled. Weekly award
made to Butte individual with outstanding
sports performance of the week, Now spon-
sored by local beer brewery on Mondays,
Wednesdays and Fridays. 8ponsor pleased.
Informal survey indicates Butte sports fans
consider this their first evening broadcast
with late sports,

New York

WGY, Schenectady, New York

Breakfast with the Brooks
Mon. thru Sat., 9:30-10 aan.
Rep.: NBC Spot Sales

‘““The several thousand requests for sam-
ples which you sent through certainly prove
that you have a large and loyal number of
listeners. YOUR PROGRAM HASB OUT-
PULLED ANY THREE OF THE. BEST STA-
TION8 COMBINED THAT WE HAVE USED
THE, PAST MONTH" writes a sponsor -of
“Breakfast with the Brooks” after a recent
offer. Pulling power . . . that's what
Martha and David Brooks offer any sponsor
on their program. Few participations on
this popular feature are avallable. NBC Spot
Sales will give you complete details.

North Carolina

WBT, Charlotte

Afternoon Dancing Party
2:30-3:25 p.m., Mon. thru Fri,

Kurt Webster, who put ‘“Heartaches” at
the top of the “Hit Parade’’ and recently
represented America’s disc jockeys on *‘‘Vox
Pop,” conducts an afternoon version of his
famous *WBT Midnight Dancing Party.”
Preceded by CBS’s ‘‘Bouquet for You,” fol-
lowed by WBT's top-rated ‘Briarhoppers,”
the show offers a low-cost approach to the
biggest audlence in the Southeast. Limited
to 3 announcements per quarter hour. For
participations call us or RADIO BALES, the
SPOT Broadcasting Division of CB8.

WBT, Charlotte

Carolina Hayride and Hit Parade
9-11 p.n., Saturdays

A cholce quarter hour is now available on
a music-comedy show emceed by Varlety
award-winner Grady Cole, the South’'s out-
standing salesman. (8,000 monthly is his
average maifl pull—his early morning hour
on WBT draws an average daily share of
audience amounting to 55%, according to
the CBS Listener Diary.) A round-up of
popular WBT personalitles, the variety show
plays to a capacity crowd at the mammoth
Armory Auditorium. For full information
call us or RADIO SALES, the BPOT Broad-
casting Division of CBS.

Ohie

WING, Dayton

Swing With WING

12.05-6 a.m., Mon. thru Sun.
Rep.: Weed & Co.

“Gene Barry’'s SWING WITH WING show
over WING, Dayton, O., is the best of fts
kind in the U. 8.” says General Artists
Corporation, leading band booking agency.
QGAC gets information from touring bands-
men . . . Tommy Dorsey, 6tan EKenton,
Charlie 8Spivak, Woody Herman, 8pike Jones,
They say ‘‘SWING WITH WING'S got iti”
Barry's SWING WITH WING club has 6,500
membership and growing daily, Requests
average 100 nightly from every State. It’s
& hot show . . . brimming over with sell!

Oregon

KEX, Portland
The Northwesterners
4:15, Mon. thru Fri.
Rep.: Free & Peters

Another KEX production of network cali-
ber. This versatile Western instrumental
quintet with every member doubling on vo-
cals, has corralled top audience rating
among all KEX local programs in just four
months. A fast moving format paces three
vocal solos, two trio and one quintet in-
strumentals in a quarter hour. Group
headed by radio veteran Roy Jackson, who
led famed “Pals of the Golden West"”
through many years of network, stage and
screen appearances.

Pennsylvania

KDKA, Pittsburgh
Brunch With Bill

J2:15-1 p.m., § times wkly,
Rep.: NBC Spot Sales

Visitors to Pittsburgh see Fort Pitt, steel
plants, the view from Mt. Washington, and
“Brunch with Bill.” KDEKA’s big noontime
variety show features the KDKA orchestra,
vocalists, gags, skits, MC Bill Hinds. Forty-~
five minutes of fun, with musical direction
by Bernie Armstrong, scripts by ®d King,
Listeners love the show, write for reserva-
tlons to see it weeks ahead. Brunch {s pre-
ceded and followed by established news
broadcasts. One-minute participations.

KYW, Philadelphia

Musical Clock
7-9 a.m., Mon. thru Sat.
Rep.: NBC Spot Sales

Stuart Wayne, cheerful disc jockey, starts
Philadelphians off with a smile through this
morning variety show of music, news, five-
minute time signals and gay ad-lib patter.
A KYW feature for the last ten years, the
“Musical Clock” enjoys outstanding success
as & sales medium. Stu Wayne’s sparkling
personallty, plus his versatile mike experi-
ence and understanding of people, make this
program g popular morning habit. You can
cash in thirough spots or segments.

WIP, Philadelphia

Lobby Parley
12:45-1.00 pan. (EDT), Mon. thru Fri,
Rep.: George P. Hollingbery Co.

Howard Jones, veteran announcer snd
facile ad-libber each day puts & microphone
under his arm and fares forth to the Benja=
min Franklin Hotel (blggest in Philadelphia)
lobby, to flnd out what the ‘‘man-in-the-
street’” thinks about the world and Its
doings.

A deflnite, carefully thought-out toplc is
planned for each day—the topic being one
on the news horizon at the moment.

‘“Lobby Parley” lends itself admirably to
prize offers should the sponser so desire.

Washington, D. C.

WRC

Robert Ripley’s Believe It or Not
Mon. thru Fri, 1:45-2 pam,
Rep.: NBC Spot Sales

The new Robert Ripley show presents the
best of his storles, dramatized In an attrac-
tive 15-minute dally package. Ripley’s pop-
ularity in Washington is long established
thru his newspaper cartoons, books and
movie shorts. His new radio appearance
provides an excellent opportunity to reach
8 great ‘“‘prepared” audlence in the Nation’s
Capital. Ripley does the program with
Courtney Benson, one of radio’'s leading
dramatic personalities. This NBC partici-
pating availability is a2 natural entree into
the valurhle Washington market. NBC Spot
Bales for details.

WTOP, Washington, D. C.
A Saturday’s Date with Jerry

Carter
7-7:15 p.m., Sat.
Rep.: Radio Sales, the SPOT Broade

casting Division of CBS

An Arthur QGodfrey ‘‘Talent Scout” dise
covery, tenor Jerry Carter sings popular
ballads and novelty tunes, accompanied by
an instrumental quartet comprising plano,
organ, gultar and bass. His air wave ‘“date”
is with the women who are particularly
plentiful in Washington—and particularly
with the gir] who writes a winning letter
tellilng why a certain song is her favorite,
Jerry reads her note, sings her tune, then
sends her a bouquet of roses. Broadcast ab
a time when more sets are in use in the
Washington area than at any other time
during the day before 8 p.m, (1946 WTOP-
CBS Listener Diary), the program is cffece
tive for reaching many of the 348,450 radlo
families in WTOP's 50 to 100% BMB night=
time area.
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PHOTO POST CARDS

HI GLOSS PROFESSIONAL COPIES
[100....... .52.95|

Best and cheapest for publicity give
aways, post card views, etc. Mail us
your picture or negative. brctect between
cardboard. Enclose check, cash or mone
order. NO NEGCATIVE CHARGE — W
PAY RETURN POSTAGE.

2¢ EACH IN QUANTITIES

LYNN PELTCHER

“THE PHOTO POST CARD KING”
Box F, Ocean Beach, San Diego 7, Calif.

“BATTLE OF THE BANDS"

THAT “LIVE” SHOW

AL BENSON, M. C.

and Originator
WGES—CHICAGO
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MAURICE C. DREICER PRGMS.
998 Fifth Avenue, NYC
The Puffer's Forum
15-minute copyrighted script,
three voices, moderator and two debators.
Program. read by local volces sounds like
exciting forum, full of interruptions, but

requiring

because of acript, volces never conflict,
Material carefully researched, documented
and intriguingly put together. Deals with
social, economic, and humorously debatable
questions: '‘Double Features Versus Single
Features,” “Toupees for Bald-Headed Men,”
“Shoudd Voting Be Compulsory?,” etc. Beript
gent wis air mail, price $1.00 per broadcast,
includas five scripts, original and four coples,

LE%CMITCHEL PRODUCTIONS,

(Producers of Skippy Hollywood

Theater)
8853 Beverly Blvd., Hollywood
“The Theater of Famous Radio Play-
ers®—Family Drama, Y% hr.

Features the best 15 names of Hollywood’s
Readio Row in “‘top-flight’’ family entertain-
ment, Lurene Tuttle, Cathy Lewls, Peggy
Webber, Joe Kearns, Tom Collins, Jack Ed-
wards, etc. Drama, comedy, suspense, ro-
mance by name writers plus deft produc-
tion. Auditions on request. Priced rightl
38 shows svallable, more in production.

PARAGON RADIO PRODUCT'NS
131 W, 52 St.. New York 22, N. Y.

George Raft in The Cases of Mr.
Ace

George Raft starred in a fast-paced,
hard-hitting vehicle worthy of his great
movie reputation. Milllons of Raft fans
will love him as “Mr. Ace” In this network
caliber half-hour show. Top Hollywood
cast. Top script, Jason James of ‘‘Sam
Bpade” fame. And what music! Not an
organ—sa full orchestral Bhow package in-
eludes impressive merchandising designed to
take full advantage of this big time, big
name attraction, Write or wire today!

XASPER-GORDON, Inc.
140 Boylston St., Boston 16, Mass.

Gloria Carroll Entertains

QGlorla Carroll, heard for long time over
CBS mornings, coast-to-coast, in a musical
serles ‘out of this world’—backed by novelty
trlo “The Three Embers,” In special ar-
rangement of top tunes of s&ll times, espe-
cially from musical shows, Very little talk
in this serles of 78 3,-hours—most music
from beginning to end, open both ends for
commercials, Guaranteed to hold attention
of all listeners from the start, Wire for
samples, rates.

BEULAH KARNEY, INC.
228 N.La Salle St., Chicago 1, Ill.,
or 444 University Av., Toronto, Can.

Meal of the Day

5-minute open end, § times wkly.

A ten-year tested program used locally
and nationally by big name advertisers.
F.ve minutes, five times a week. Written
and narrated by Beulah Karney. 160 shows
ready for local or regional sponsorship.
More in production. Tallored especially for
grocers, dsairies, appllance dealers, flour
nulls, utflity companies and household prod-
ucts. Merchandising plan. Bend for free
sudition platters and availabilities.

HOPKINS SYNDICATE, INC.
11 S. La Salle Si., Chicago 3, Ill.
And. 2833

Dr. George W. Crane, M.D., Ph.D.

Daddy didn't mean to be cruel. How could
he know it meant so much for him to build
that doll house? One day, it was too late
and the heartbroken father's story as told
to Dr. Crane {3 now a radio classic. It's one
of many sactual case histories which have
been a8 big factor in putting these programs
among radio’s most popular daily daytime
features on many stations. Over 170 open
end 15-minute programs already transcribed;
others In preparation. Write John R.
Kneebone, Director, for sample tran-
scriptions,

HARRY S. GOODMAN
19 E. 53d St., N.Y. 22, N.Y.

Your Gospel Singer

Pdwerd MacHugh, Your Gospel Singer,
now available to local and reglonal sponsors.
420 fifteen-minute transcribed programs con-
eisting of hymns known and loved by young
and old. Peaturing Edward MacHugh, who
ts sald to have the most perfect diction of
any slager without sacrificing warmth of
expression. His many years on the networks
have created a loyal ready-made audience.
Newspaper mats, glossy prints, press re-
leases, etc., are available for publicity pur-
poses. Write, wire or phone for avallabilities
ang sudition disk,

TELEWAYS RADIO PRODUC-
TIONS, INC.

8949 Sunset Blvd., Hollywood 46
Barnyard Jamboree

Teleways newest half-hour transcribed
hit, “Barnyard Jamboree,” starring Jimmle
*Round Boy” Jeflerles. A jar-packed half
hour of sure-fire entertainment, serious sen-
timent, rural rhythm. A real old-fashloned
barn ‘dance with songs that all America
sings, Large cast. Fifty-two programs.
Avallable one-a-week basis. Produced by
Teleways Radlo Productions, Inc. Send for
free audition platters and costs for your
market.

FREDERIC W, ZIV CO.
1529 Madison Rd., Cin. 6, O.
Favorite Story, with Ronald

Coknan

Shirley Temple, Orson Welles, Bpencer
Tracy, ‘Bing Crosby pick their FAVORITE
STORIES, which are brilllantly dramatized
in the most lavish series of half-hour pro-
ductions ever transcribed. All-star cast:
Ben Alexander, John Beal, Janet Waldo,
Vincent Price, Lurene Tuttle, Willlam Con-
rad in addition to Ronald Colmean. Fifteen-
piece orchestra, under the directlon of
Claude Sweeten, brilllant musical scores by
Robert Mitohell. Storles include ‘“Wuther-
ing Heights,” “Cyrano de Bergerac,” “Dr.
Jeky!l and Mr, Hyde.” Avallable tromscribed.

TELEWAYS RADIO PRODUC-
TIONS, INC.
8949 Sunset Blvd., Hollywood 46.

Sons of the Pioneers

Pifteen-minute flve-a-week transcribed
musical series starring Bob Nolan, Tim
Spencer and all the “Sons of the Ploneers.”
TIis particular group has made over 100
movies and is currently sponsored in a
starring capacity on the big Alka-Seltzer
network program, NBC Coast to Coast. This
{s & brand-new series. 260 programs. Avall-
able for local or reglonal sponsorship on
three or five-time-per-week basis. Pro-
duced by Teleways Radio Productions, Inc.
Serd for free audition platters.

Tedd
LAWRENCE

MORNING REVIEW
7:00—9:00 A.M. DAILY
ROBERY HALL OF FAME
10:45—11:00 P.M. DAILY
viA WHN NEW YORK
SPORTS COMMENTATOR AND [
TRANSCRIPTION ARTIST

UAVW Sponsoring
Six-Week Series
On WJBK, Detroit

DETROIT, May 31.—Following up
the spurt of interest in radio pro-
graming, The Billboard, May 24, the
United Automobile Workers (UAW-
CIO) is starting sponsorship of the
program, We Are Many People, open-
ing Wednesday (4) for six weeks
right in its home bailiwick. Show
will be aired over WJBK, which
the UAW once sought to buy—with
the quoted price set at a stiff $750,000.
Station still remains under manage-
ment of James F. Hopkins pending
FCC approval of a sale to Fort In-
dustry Corporation.

The series is being presented as a
public relations program, with Wal-
ter P. Reuther, UAW president, sta-
ting: “This is one of the finest pro~
grams on the hopes, aspirations and
fears of people of different racial,
religious, and nationality back-
grouads.”

CBS Co-Ops Dept. Ups Sales
Of Time To Affiliates 709

NEW YORK, May 31.——Hypoed
sales promotion by Columbia Broad-
casting System (CBS) for its co-op
department has increased the number
of sponsors purchasing time from
affiliates by 70 per cent in the past
90 days, according to Ralph Hatcher,
who heads co-op. sales for the web.
Hatcher said this week that a re-
pricing plan and addition of a sales-
man’s bonus plan also were major
factors in hiking the web’s sales since
March 1.

Under Hatcher’s direction, CBS has
boosted its output of co-op promo-
tional material nearly 300 per cent
since March. For purposes of sim-
plification, all such matter now is
printed in black and white instead
of the multi-color formerly used.
Hatcher also standardized the size of
promotion pieces to file~-folder pro-
portions. The revisions and sim-
plifications have enabled CBS bet-
ter to cover the field of sponsor sales
managers, station sales departments,
station reps and advertising agencies.

Repricing Plan

The repricing plan involves two re-
visions: Costs systems based upon
number of days purchased and price
tags according to time zones. For-
merly each CBS co-op show was sold
on the basis of the entire week. Since
nearly all the web’s co-op efforts are
directed into news shows, this meant
either six or seven airings weekly
for each show. A small affiliate
which sold three days of the show
thus would have to foot the bill for
the remaining days itself. Under the
new plan, all CBS co-op shows will
be sold on a per-broadcast basis, lift-
ing financial responsibility from the
weaker outlets,

Another facet of the repricing in-
volves varying the price of shows
according to potential tune-in based
on time factors. Thus, a news show
heard at 8 a.m. in the Eastern time
zone has a premium time, but the
cost of the same show is reduced
successively in each zone westward,

as the time periods are considered
less conducive toward drawing lis-
teners.

Salesman’s Bonus

The salesman’s bonus plan involves
giving a 5 per cent cut of the talent
cost footed by his affiliate to the
man selling any CBS co-op show. It
is understood, however, that in many
cases this bonus is not passed on by
the affiliates, some of which insist on
a straight salary basis for employees.
Sometimes these simply give sales=
men pay boosts instead.

As a result of this repricing,
Hatcher says, CBS now has closed the
gap in talent costs of co-op shows to
the point where less than 1 per cent
difference exists between the charges
of any of the webs to its affiliates.
CBS now has eight programs farmed
out on a co-op basis and soon will
add a ninth. Between June 30, when
Bob Trout’s news show moves from
6:45 to 7:45 p.m., and September
29, when Lowell Thomas takes over
Trout’s old spot for Procter & Gam-
ble, a CBS newsman will fill the
time as a co-op. Hatcher says the
web’s toppers currently are viewing
other types of shows for fall use as
co-ops, with a decision due by mid-
June. A possibility may be a dra-
matic offering of some kind.

New Comedy Series
By Gertrude Berg

NEW YORK, May 31.—A new sit-
uation comedy, titled Sunshine Inn,
is being scripted by Gertrude Berg
(The Goldbergs) for early sale as a
Columbia Broadcasting System
(CBS) package. The 30-minute pro-
gram will star Zasu Pitts.

Reports have the show web-con-
trolled and up for sale either for
summer or fall debut. CBS is re-
ported uninterested in airing the
package as a sustainer, preferring to
wait for sale.

WIND

ekicaga's best circulation IJull

provided as much audience in

April, 1947, as

the following

competing stations combined:

a. a 20,000-watt Chicago station

b. a 10,000-watt Chicago station

c. a 5,000-watt Chicago station




12 RADIO

The Billboard

June 7, 1947

Part 1

Billboard

This feature was developed by The Blllboard In
C.

operation with

from telephone homes to total urban population,

Daytime Talent Cost Index

€0~

tnc. Figures projected

Hooper,

BASED ON THE “FIRSY FIFTEEN” DAYTIME HOOPERATINGS, NATIONAL AND PACIFIC COAST, FOR PERIOD ENDING MAY 15, 1947,

‘Widder’Tops
DaytimeBuys;
43¢Per 1,000

‘Helen Trent’ No. 2 Bargain

NEW YORK, May 31.—The top
daytime network program buy, ac-
cording to The Billboard’s Talent
Cost Index (TCI),
a feature of Contin-

¥ uing Program Stud-
ies, is Young Wid-
der Brown, one of
the many . Sterling
Drug soap operas.
The TCI, based on the May 15 re-
port of C. E. Hooper, Inc., gives
Widder, which is tied for third place
in the top 15 daytime programs, a
cost of 43 cents per 1,000 urban lis-
teners. The program’s Hooper is 6.4,
the same as General Foods' Portia
Faces Life. Insufficient data makes

a TCI on Portia unavailable.

Second best buy is Helen Trent,
second in the top 15 with 6.6, and
a TCI of 46 cents per 1,000 urban
listeners. Third is Breakfast in Hol-
lywood (10th in the top 15 for
Procter & Gamble at 5.7) with a
Fourth is Stella
Dallas (tied for fourth with Ma
Perkins at 6.3 in top 15), sponsored
by Sterling Drug, with a TCI of

“Lorenzo Jones” Fifth
Fifth best buy is another Sterling
Drug entry, Lorenzo Jones, fifth in
the Hoopers also, with 6.2 and a

TCI of 55 cents per 1,000 urban.

dialers. Our Gal Sunday (Whitehall
Pharmacal, 5.7 Hooper) has a TCI
of 56 cents. Breakfast Club shows a
higher cost for Philco at 86 cents,
while Kate Smith shows the highest
TCI of all, $1.44 per 1,000 urban lis-

Four programs which were in the
top 15 April 30 Hooperatings have
fallen by the wayside in the May 15
report. They are Aunt Jenny (Lever
Backstage Wife (Sterling
Drug); Right to Happiness (P.&G.),

Program, Previous - Cost per
Sponsor, Rating Coft 1,000
Agency, Hoopoer-  and Talent per Urban
Rank Net & Sta. ating Rank Opposition Cost Polnt Llisteners
1—WHEN A GIRL MARRIES 7.8 7.7—3 Terry and the Plrates— $2,300 $302.63 te
General Foods ABC
Baker's Chocolate, Dla- NSP—CBS
mond Crystal Salt, B & B, Hop Harrigan (Tu-Fel)
La France, Satlna, Calumet —MBS
Y&R NBC 76
2—HELEN TRENT 6.6 6.6—8 NSP-—ABC $1,800 $272.72 $ .46
Whitehal! Pharmacat NSP-—MBS
Heet Liniment, NSP—NBC
Kolynos, Bisodol
D-F-s CBS 137
8-~PORTIA FACES LIFE 6.4 7.8-=2 Sky King— $2,760 $429.69 )
General Foods ABC
Grape Nuts, NsP—CBS
Wheatmeal Superman--MBS
Y &R
Maxwell House Coffee
B&B BC 87
3—YOUNG WIDDER BROWN 8.8 7.1—86 Dick Tracy, LN, Co-Op- $1,600 $250.00 $ .43
Sterllng Drug ABC
Haley's M-0, NSP—CBS
Phillips Toothpaste N3P~—MBS
D-F-5 NBC 144
4-~STELLA DALLAS 8.3 v NSP-—ABC $1,760 $277.78 § 50
Sterling Drugs NSP—CBS
Varlous Products NSP-—MBS
D-F-§ NBC 144
; A /]
4-—MA PERKINS 6.3 8.,2—1 NSP—ABC $1,300 $206.356 b
Procter & Gamble NSP—MBS
xydol NSP—NBC
D-F-§ CBS 76
S5—LORENZO JONES 6.2 6.5-—9 NsP—ABC $2,000 $32258 $ .55
Sterling Drug NSP-—CBS
Various Products NSP—MBS
D-F-§ NBC 144
6—BREAKFAST CLUB 8.1 * NSsP—CBS $3,000 5491.80 § .86
Phlilco NSP-—MBS
Refrigerators NSP—NBC
Hutchins ABC 240
7-—YOUNG DR. MALONE 6.0 ¥ NSP—ABC $2,500 $416.67 ]
Procter & Gamble NSP-—MBS
Crisco, Compton NSP—NBC
Droeft D-F-8§ CBS 45
8—JUST PLAIN BILL 58 * Jack Armstrong— $2,000 $338,08 .
Whitehal Pharmacal ABC
Anacln NSP—CBS
D-F-S NBC 58 Captaln Midnlght=—~MBS
8—KATE SMITH SPEAKS 5.9 7.8=5 Kenny Baker Show—- $5,000 $847.468 51.44
General Foods BC
Post’s Ralsin Bran and Victor H. Lindlahr—
Post’s 409, Bran Flakes MBS
B&B CBS 145 NSP—NBC
TCI of 47 cents.
9—BIG SISTER 6.8 7.0~~7 Baukhage Talklng, LN, $2,500 $431.03 (i
Procter & Gamble Co-Op—ABC
Ivory Soap Cedric Foster, LN,
Compton CBS 68 Co-Op—MBS
NSP—NBC
9~—PEPPER YOUNG’S 5.8 6.6—8 Edwin C. Hlll— $2,660 $456.90 § .83 | 50 cents.
FAMILY ABO
Camay Soap P&R NSP—CBS
Dreft  D-F-§ NSP—MBS
NBC 130
10-—OUR GAL SUNDAY 5.7 65—9 NSP—ABC $1,750 $307.02 S§ .56
Whitehall Pharmacal NSP—MBS
Anacin NSP-—NBC
D-F-8 CBS 140
10—BREAKFAST IN 5.7 6.6-=8 NSP—CBS $1,600 $263.16 S .47
OLLYWOOD NSP—MBS
Procte_ & Qamble Frod Waring—NBC
ivory Flakes
Comp.on ABC 231
TOP THREE SATURDAY DAYTIME PROGRAMS
STARS OVER 75 NSP—ABC $4,000 $6533.33 OO
H ower s 1o Smilin’ £4 McConnel} t
owey’s, Inc, mllin? cConnell=— n R
Darl-Rich Chocolate NBC EHEES
Flavoring
Sorenson CBS 52
THEATER OF TODAY 6.7 NSP-—ABC $2,500 $373.13 § .56
Armstrong Cork NSP—MBS
Armstrong Floor Coverings NSP—NBC
B.B.D. & 0. CBS 157
Bros.);
GRAND OENTRAL 6.7 NSP—ABC $2,200 $328.36 $ .42
STATIO NSP-—MBS
Plllsbury Flour NSP—NBC

Varlous Products
McC-E  CBS 131

Average audience rating Is 4.3, as agalnst 4.8 last report, 4.0 a year ago. Average daytime sets-In-use
reported are 16.9, as agalnst 17.6 last report, 15.3 a year ago. Average avallable homes Is 71.6, as
against 73.1 last report, 72.2 a year ago. Number of sponsored hours is 84 as agalnst 81 last re-
port, 9135 a year ago.

*Not In top 15 last report,

**Insufficlent data.

LN—LImited Network.

L. & M.—Lennen & Mitchell. F.,, C, & B.—Foote, Cone & Belding. Y. & R.~—Young & Rublcam.
W. & L.—Warwlck & Legler. W. & C.~—Willtams & Cleary. L. W. R.—L. W. Ramsey. J. W. T.
—J. Walter Thompson. McK. & A.—McKee & Albright. R, & R.—Ruthrauff & Ryan. D. C. &
8.~ Doherty, Clifford & Shenfleld. S§. & S.—8chwimmer & Scott. R, W. & G.—Roche, Wliliams
& Cleary. A. M. & W.~—Audrey, Moore & Wallace. W. H. W.—W!Illiam H. Welntraub. McC.-
McCann-Erickson. P. & R.—Pedlar & Ryan. D.-F.-S.-——Dancer—Fltxgerald-Sample. N. L. & B.-—-—
Needham, Lewls & Brorby. R. M. S.—Russell M. Seeds. B. & B.—Benton & Bowles.

and Woman
Mills).
“Grand Central” a Buy
Grand Central Station, for Pills-
bury Flour, is the cheapest of the
three top Saturday programs at 42
cents per 1,000 urban listeners. The
top Saturday rater, Stars Over Hol-
lywood, for Bowey’s, Inc., has no
TCI data available. The third candi-
date is Theater of Today (Arm-
strong Cork) at 56 cents per 1,000.

in Whité (General

FMA Organizes
Region 2; Taft
Made Chairman

CINCINNATI, May 31.—Over 125
members of the Frequency Modula-
tion Association- (FMA), in a one-day
session at the Hotel Gibson here
Wednesday (28) devoted to the for-
mal organization of Region 2, elected
David G. Taft chairman of the new
region, which takes in Ohio, Ken-
tucky, Indiana and West Virginia.

Appointed with Taft, who heads
WCTS here, were Robert F. Wolfe,
Fremont, O., vice-chairman for Ohio;
Foster Fudge, Crawfordsville, Ind.,
vice-chairman for Indiana; E. J. Ho-
del, Beckley, W. Va., vice-chairman
for West Virginia, and Paul E. Wag-
ner, Columbus, Ind., general man-
ager and secretary.

Principal speakers at the meet in-
cluded Vernon L. Wilkinson, assistant
general counsel of the Federal Com-
munications Commission (FCC) in
charge of broadcasting; C. M. Jansky
Jr., Washington engineering consult-
ant; Everett L. Dillard, president of
WSAH, Washington, and XOZY,
Kansas City, Mo.; Ira A. Hirscha-
mann, operator of WABE, New York,
and J. N. (Bill) Bailey, executive di-
rector of FMA. Taft and Wagner,
manager of WCSI, Columbus, Ind.,
co~chairmaned the session.

Jansky defined how FM will op-
erate against AM and pointed out
FM's conclusive superiority in large
day and nighttime coverage areas.
He stated that FM had sufficient high
fidelity of rebroadcast and indicated
the method to be used would be that
of hooking up a series of stations via
relays, with stations picking up each
other’s signals on one frequency and
rebroadcasting on another. He added
that reproduction would be superior
to that carried by wire.

Ted Leitzell, vice-president of
Zenith Radio Corporation, predicted
improved FM set production and
said that manufacturers have cleared
manufacturing hindrances and are
beginning full-scale production
schedules. “The future,” Letizell
said, “depends on what broadcasters
will do to educate the public on use
of FM.” Leitzel said that, beginning
next week, his company will start a
series of 20 meetings thruout the
United States to familiarize the vari-
ous districts with detailed informa-
tion concerning the intricacies of FM
operation.

Wilkinson predicted that there
would be 700 FM stations in opera-
tion by January 1 instead of the 233
now broadcasting. A part of his talk
was given over to the music prob-
lem, with Wilkinson stating that the
Supreme Court should hand down a
decision on the constitutionality of
the Lea Act before it recessed in
June. The other speakers on the
program agreed generally that FM’s
two biggest problems were putting
FM transmitters on the air and re-
ceiving sets into the hands of the
public.
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3 Webs Share
BonusQutlets
OnDay Shows

WTAG Leads With 56.3 Pts.

NEW YORK, May 31.—Top bonus
audience delivering stations on the
first 15 daytime shows (see list in
continu:ng program studies part
9 chart in this department) varies

considerably from the

y list of stations which
delivered heftiest
bonuses on after-
dark shows. (The
Billboard, May 31).
This is substantially
due to the fact that the nighttime
top 15 (and top three Sunday after-
noon) shows National Broadcast-
ing Company (NBC) runs away
with 13 of the 18 positions, thus
making it tough for stations affil-
iated with other webs to enter the
reckoning.

In the daytime topper tabbing,
the skein picture balances out with
NBC holding seven positions; Co-
lumbia Broadcasting System (CBS),
six, and American Broadcasting
(ABC), two spots.

Limitations Cited

Again it must be pointed out,
however, that the bonus rating pre-
sentation herein has definite. limi-
tations, namely: (1) Station ratings
are based on the October ’46 thru
February ’47 Hooper city reports
(some cities now have their Decem-
ber 46 thru April ’47 reports and
the study under consideration is
not to be confused with the later
report); (2) only the top 15 day-
time shaws are used in the reckon-
ing; (3) only the five stations hav-
ing the highest ratings in connection
with each of the top 15 shows are
included; (4) many other factors,
aside from the mere number and
type of stations in competition to
those listed, can and do influence
listening in any given area.

But again, even considering these
qualifications, certain stations show
sensatioral ability to deliver ratings
in their areas far above the national
averages. CBS’s Scranton, Pa,
outlet, WGBI, which did extremely
well ‘'on nighttime shows, delivers
with even greater impact on the
daylight stanzas. It places among
the five highest rating deliverers
on five out of the six CBS shows
on the tap 15 list, and what is even
more startling, the Scranton sta-
tion delivers the highest rating of
any station in the country on four
out of these five shows. On the
other it delivers the third highest
rating. All in all, it gives CBS
sponsors a total of 76.6 Hooper
points in excess of the national rat-
ings for the five shows under dis-
cussion. Since it delivered 37.9
points on the two CBS shows in the
top 15 evening group, the bonus
(See 3 WEBS SHARE on page 16)
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BillBoard

S THE charts show, tabulation

is based only on the five sta-
tions which delivered the highest
rating over the national average for
each of the top 15 Hooperated
daytime programs. Rank order
of stations was derived simply by
determining, in the case of each

station and each program, the dif-
ference between the national aver-
age Hooperating and the rating de-
livered by the station. For each

TOP- BONUS-AUDIENCE
 DELIVERING STATIONS

ON FIRST 15 DAYTIME SHOWS

(FOR DETAILED ANALYSIS AND COMMENTARY
SEE STORY IN THIS DEPARTMENT)

station, then, those differences were.
added up to arrive at the total num-
ber of bonus Hooperating points
delivered by the stations involved.

It must be considered that in con-
nection with any or all of these pro-
grams other stations also delivered
bonus audiences, over and above
the national averages; and that a
reckoning similar to the one out-
lined could possibly show that some
of those ‘stations deliver a greater
total number of bonus points than
some of the stations listed in this

tabulation. For example, if a sta-
tion delivered the sixth highest
rating above the mnational average
on all 15 of the programs, it would
undoubtedly achieve a higher total
bonus point score than any of the
stations listed here. The device
of including only the five stations
which delivered the five highest
ratings on each of the top 15 shows
is a purely arbitrary one, and was
arrived at as a logical and expedi-
ent method for presenting this fea-
ture.

Top Bonus-Audience
Delivering Stations

Total Bonus
Points
Dellvered
Qver National
Statfon, City Averages
and Power {On Top 13)
1. WGBI
Scranton—1,000 Local Sunset
500 Night +.coceeeeesss. 5.6
2. WTAG
Worcester—3,000 ......c0vevonnssos. 36.3
3. WTAR
Norfolk=3,000 «..c.cvveacvancscssss 55.0
4. WHP
Harrisburg—5,000 Local Sanset
1,000 Night .......o.00. 427
5. WMBD
Peoria—5,000 Local Sunset
1,000 Night ....cc.00unnevees 391
6. WHC
Rochester—5,000 ......c0c0eivanasss 38.0
7. KTSM
El Paso—1,000 Local Sunset
500 Night ............... 36.8
8. WIAX
Jacksonville—5,000 Local Sunset
1,000 Night ........... 366
9, WSM
Nashville—50,000 ......ccvvneenaees 23,1
10. WFAA-WBAP
Dallas—50,000
5000 .uvuvavn sevinsaanaass 188
11. EFBI
Wichita—10,000 Local Sunset
1,000 Night .............. 15.4
12. WTIC
Hartford=—50,000 .....coo0veeneenqes 143
13. MCSH
Portland, Me.—35,000 ............... 141
14. WPDQ
Jacksonville—5,000 ... ...iiviieieas 139
15. WSB
Atlanta—50,000 ......v0tenieennness ILT
16. KJR
Seattle—5,000 ..cveenieciiiieerviens 1LO
17. WBEN
Buffalo—35,000 coervscecrsssrsneraese 10.6
18. KIRO
S2attle—50,000 ......iveecnnomessass 10.2
19. WFMJ
Youngstown— 250
1,390 (Construction
permit issued)... 9.7
20. WSGN
Birmingham~15,000 Local Sunset
1,000 Night .......... 9.5
21. WSBT
South Bend—35,000 ....c.coceeveeves 8.9
22. KMJ
Fresno—35,000 .....icvceeessnsscases 8.3
23. WMBR
Jacksonville—230 ..coevrnerisiareees 81
24, WCCO
Minneapolis—80,000 ....evvviiveen.. 1.6
25, KOIL
Omaha—3,000 ....ccovennennnceanses 66
26. WHAM
Rochester—50,008 ......ocovveennss. T3
27, WTOL
Toledo—250 ...... BR0EL ABR0AL o SE0ERR G
28. WBNS
Celumbus—35,000 Local Sunset
1,000 Night ............ 6.2
29. WIRO
Providence—3,000 .....ccvveecnesees 5.9
30. WFLA
Tampa—3,000 .....ovveronensvesssen 0o
31, KPRC
Houston—>5,000 ..o.oviievioceognanee S

WKY
Oklahoma City=—5,000 c.eocevcnionce

3.1
33. WCAU
Philadelphia—50,000 ..cvcoeeiversees 1.9
34. XKPO
San Franclsco—350,000 ,ieeecosececes 1.0

35. WOW
Omaha—3,000 .....coeivveecvocrnnse ST

‘Bonus Audiences Delivered
By Stations on Top 15 Daytime Shows

(Station Ratings Based on October, 1946, thru February, 1947, Hooper City Reports)

Hoop-
erating Five
Net- May 15 Sta- Month
Program work Report City tion  Rating Competition
WHEN A NBC 7.6 Norfolk WTAR 15.9 WGH, WRVA, WSAP
GIRL MARRIES. Atlania WSB 12.9 WAGA, WATL, WGST
Buffalo WBEN 128 WBNY, WEBR, WGR,
WKBW
Jacksonville WIAX 121 WIHP, WMBR, WPDQ
San Franclsco KPO 11.6 KROY, KSFO, KXO0A,
KRCA, KFBK, KFRC,
KGO
ROMANCE OF CBS 6.6 Worcester WTAG 17.9 WAAB, WBZ, WNEB,
HELEN TRENT WORC )
Harrisburg WHP 16.0 WHGB, WKBO, WSBA
Peoria WMBD 156 WMAQ, WMMJ, WSIV,
WBBM, WGN, WLS-
. WENR
Jacksonville WMBR 147 WAJX, WJHP, WPDQ
FPhiladelphia WCAU 11.3* WIBG, WIPF, WPEN, KYQ,
WDAS, WFIL
Rochester WHEC 11.5 WHAM, WSAY
PORTIA NBO 6.4 El Paso KTSM 194 KROD, XELO
FACES LIFE Hartford WTIO 148 WDRC, WKNB, WONS,
WTHT
Norfolk WTAR 118 WGH, WRVA, WSAP
Jacksonville WMBR, WIHP, WPDQ
Dallass WFAA-WBAP 135 KGKO, KRLD, KSKY, WRR
YOUNG NBC 6.4 Nashville WSM 14.8 WKDA, WLAC, WSIX
WIDDER Jacksonville WIAX 13.6 WMBR, WIHP, WPDQ
BROWN El Paso KTSM 131 KROD, XELO
Norfolk WTAR 129 WGH, WRVA, WSAP
Dalias WFAA-WBAP 125 KGKO, KRLD, KSKY, WRE
STELLA NBC 63 Norfolk WTAR 16.5 WGH, WRVA, WSAP
DALLAS El Paso KTSM 147 XROD, XELO
Nashville WSM 4.1 WKDA, WLAC, WSIX
Jacksonville WJAX 141 WMBR, WIHP, WPDQ
Portland, Me. WCSH 13.8 WGAN, WMTW, WPOR
MA PERKINS CBS 6.3 Scranton WGBI 234 WARM, WJZ, WNBC
Harrisburg WHP 17.3 WHGB, WKBO, WSBA
Worcester WTAG 170 WAAB, WBZ, WNEB,
WORC
Seattle KIRO 16.3* WlJ;R’l: IKMO. KOMO, KVI,
B
Minneapolis wcco 139 KSTP, WDGY, WLOL,
WMIN, WTCN
LORENZO NBC 6.2 El Paso KTSM 149 KROD, XELO
JONES Norfolk WTAR 133 WGH, WRVA, WSAP
2 Atlanta WSB 12.6 WAGA, WATL, WGST
Buffalo WBEN 116 WBNY, WEBR, WGR,
WKBW
Tampa- WALT, WDAE, WSUN,
St. Petersburg WFLA  11.4 WTSP
BREAKFAST ABC 6.1 Youngstown WFMJ 15.8 KDKA, WKBN, WPIC,
CLUB (Philco) WTAM
Birmingham WSGN 158 WAPI, WBRC, WILD,
WKAX, WTNB
Omaha KOIL 13.7 KBON‘.VKFAB, KMA, KOWH,
wo
Wichita KFBI 13.2 KANS, KFH
Jacksonville WPDQ 12.2 WJAX, WMBR, WJIHP
YOUNG DR. CBS 6.0 Scranton WGB!I 20.6 WARM, WJZ, WNBE
MALONE Rochester WHEC 134 WHAM, WSAY
Worcester WTAG 12.3 WAAB, WBZ, WNEB, WORC
Harrisburg WHP 11.3 WHGB, WKBO, WSBA
Omaha wWow 9,7 KBON, KFAB, KMA, KOILL,
KOWH
JUST PLAIN NBC 5.9 Norfolk WTAR 12.2 WGH, WRVA, WSAP
BILL Hartford WTIC 12.0 W{)vl'!rc. WEKNB, WONS,
HT
Dallas WFAA-WBAP 11.5 KGKO, KRLD, KSKY, WRR
Houston KPRC 11.0 KFDM, KPAC, KRIC, KTRH
Oklahoma City WKY 11.0 KOCY, KOMA, KTOK
KATE SMITH CBS 59 Scranton WGBI 2653 WARM, WJZ, WNBC
SPEAKS Rochester WHEC 22.9 WHAM, WSAY
Worcester WTAG 17.5 WAAB, WBZ, WNEB, WORC
Peoria WMBD 15.3 WBBM, WGN, WLS-WENR,
WMAQ, WMMJ, WSIV
Providence WPRO 11.8 WEAN, WFCI, WJAR
BIG SISTER CBS 5.8 Scranton WGBI 200 WARM, WJZ. WNBC
Peoria WMBD 174 WBBM. WGN, WLS-WENR,
WMAQ, WMMJ, WSIV
Rochester WHEC 145 WHAM, WSAY
Harrisburg WHP 12.4 WHGB, WKBO, WSBA
Columbus WBNS 12.0 WCOL, WHKC, WLW

(Continued on page 16)
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A Day in the Life of
Dennis Day

Reviewed May 28, 1947

COLGATE-PALMOLIVE-PEET CO.
R. E. Haley, Advertising Manager

Thru Ted Baes, Inc.
Meredith Conley, Acct, Exec.

Via NBC (150 Stations)
(Originating in Hollywood)

Wednesdays, 8-8:30 pm. (EDT)

Estimated Talent Cost: $8,000. Frank
O’Connor, ‘producer-director; Frank
Calen, Chuck Stewart and Arthur Alls-
berg, writers; Verne Smith and Frank
Barton, announcers; Charles Dant’s or-
chestra; cast, Dennis Day, Barbara
Eilers, Bea Bernaderet, Dick Trout and
John Brown,

Current Hooperating for this program..12.1
Average Hooperating for shows of this
type (Dramatic)
Current Hooperating of show preceding
(H. V. Kaltenborn) 8.7
Current Hooperating of show following
(“Great Gildersleeve™) .coccccoescssns 10.8

CURRENT HOOPERATINGS OF SHOWS ON
OFPOSITION NETWORKS

....... Seesccesnns

ABC: “Lum ’'n’ AbRNer” ..cceecssccccsses 2.4
CBS: Jack Carson ..ecececocccscccoces 79
MBS: Sustaining ...c.ee sesacecsarsnes None

The perennial juvenile Dennis
Day, has magnified and embroid-
ered, for his own program, all the
traits and characterizations hung on

him via the Jack Benny show. It is |

not surprising that these have found
favor and sympathy with the gen-
eral public, which likes to think of
itself as simple, trusting and thoroly
honest, and suffering its tribulations
because of these sterling qualities.
If complications rising out of such
simplicity give rise to latter-day

American heroes, Dennis Day cer-
tainly is fashioned from the heroic
mold.

What makes Day’s characteriza-
tion even more appealing, In the
dramatization which makes up the
central portion of each show, is the
perfection of his personification of
the schnook. Thus the listener can
expand his own chest and feel just
as honest and a little bit smarter,
besides.

Scripting by Frank Galen and
Chuck Stewart has a nice balance
of situation and gags, and Day and
company do a neat job in putting it
over.

Before and after each week’s epi-
sode of adversity, Day unlimbers his
lilting tenor pipes and delivers him-
self of a song! On the show caught,
he led off with Mahzel and wrapped
up the program with If I Had My
Life To Live QOver. Latter was made
to order for Day, but Mahzel’s
minor cadences and peculiarities of
rhythm made it a poor vehicle for
his semi-classical voice.

Commercials, for Colgate Tooth
Paste, delivered immediately before
and after the dramatic portion of
the show, were of the tasteless, but
no doubt effective, scare variety.
Listeners were warned of losing
friends and influence from not
brushing teeth and purifying the
| breath after each meal. Hitchhike

plugged Colgate’s Luster Cream
Shampoo. Sam Chase.

NETWORK PROGRAM

Reviews

Rating figures used are supplied by the C. E. Hooper or-
Data concerning advertiser expenditures, came
palgn themes, etc., Is complied by Interviews with agencles

ganization.

and advertisers and s based on latest avaliable Informatlon.

Labor Must Be Free
Reviewed May 27, 1947
AMERICAN FEDERATION OF LABOR

Thru Furman, Feiner & Company, Inc.
Norman Furman, Acct. Exec.

Via ABC
Tuesday, 8:15-8:30 p.m.

Producer, Oliver Niccol. Cast: Cuests,
Patrick McDonough, steel manufac-
turer; Harry Uviller, impartial chairman
for the dress industry, and Robert Mc-
Chesney, president, National Electrical
Contractors’ Association.

Current Hooperating for this program
(Started May 13) None
Average Hooperaiing for shows of this
type (Miscellaneous)
Current Hooperating of show preceding,
“Lum ’n’ Abner” 3.0
Current Hooperating of show following
(Sastaining) .....00ciiiiieiiiiiiien None

CURRENT HOOPFRATINGS OF SHOWS ON
OFPPOSITION NETWORKS

CBS: *“Big Town” (8-8:30)............. 10.7

MBS: “Special Investigator” (8:15-
Bi30) ..iiiiinscenrisnssetianasensaranns 3.3

NBC: *“Milton Berle” (8-8:30).......... 10.0

Besides the weekly variety pro-
gram and daily soap opera drama
with which it has attempted to mo-
bilize public opinion against anti-
labor legislation during the past
month, the American Federation of
Labor (AFL) also has taken a more
direct approach. Its Tuesday night
series, aired like the others over
American Broadcasting Company
(ABC), has featured a variety of
speakers in talks explaining their
interest in opposing the bills mulled
in Congress. The show caught was
unique in presenting three repre-
sentatives of the employer group
who side with labor.

Each of the speakers held forth
for slightly less than five minutes,
but unlike most straight gab stanzas,
this one was on the highest level,
both in interest and argument.
Each of the three had something
distinctive to contribute, and that
something generally proved to be
a clever switch on the usual ar-
guments brought forth by the em-
ployer group. Thus, the effectiveness
received an added boost.

McDonough Testifies
Steel man Patrick McDonough, in
from California, related how he had
iraveled from the West Coast at his

own expense to testify before the:

congressional hearings; but while
any number of employers favoring
the legislation were heard, he was
told there was no time for him.
McDonough’s quiet language dealt
the bills a severe lashing on the old
basis of laissez faire and private
enterprise. Said he, “I don’t want
the government to tell me how to
run my business or how to get along
with labor.”

The pending legislation, he said,
would intrude into his present
happy relationship with unions, and
the anti-closed shop measure would
do no good either to him or to
thousands of other employers, but
would only help the diehards, who
“won’t deal with unions, come Hit-
ler or high water.”

Uviller Fears Chaos

Harry Uviller, impartial chair=

man of the dress industry, pointed
out that his industry had spent a

& Analyses

Studs Terkel
Reviewed May 29, 1947
Sustaining Via ABC
(Number of Stations Indefinite)
Thursday 7:30-8 p.m. EDT.

Maurice Murray, producer-director;
Martin David, writer; Chuck Leslie, an-
nouncer; cast: Studs Terkel and Dick
Yorke; music directed by Harry Kogen,
with Ralph Martire’s Dixieland Band,
Ceorge Banes Sextet and Fine Arts
Quartet; guests, Hugh Ledbetter and
Betty Sanders.

Current Hooperating for this program..None
Current Hooperating for shows of this
type (Popular)
Current Hooperating of show preceding
(Elmer Davis) ......coviiiivnnnnnnnnes .
Current Hooperating of show following
(Lum ’n’ ADDEr) ....ovcevinneenenenee 2.3

CURRENT HOOPERATING OF SHOWS ON
OPPOSITION NETWORKS

CBS: “Mr., Keen™ ,

MBS: Arthar Hale .... . 4.

NBC: ‘Grand Marquee” .or 6.8

There is an engaging idea behind
the Studs Terkel show, and an en-
gaging air about it as well. On top
of that, it offers a pleasant half
hour’s diversion. Yel it doesn’t
quite stack up as big-league com-
mercial fodder. Reason for this
may be hard to figure, altho one
fact may be its lack of a truly sock
or even reasonably memorable act.

It’s a variety show, with a rather
effective gimmick in that continuity
is accorded thru the emsee, Studs
Terkel, who reports to his son (Dick
Yorke) on the forthcoming act,
couching his comments in {rue
Brooklynese. And if that’s not
enough, much of his material is
written in rhythm-—doggerel, prob-
ably, is a better description. In
dealing with musical intros, this has
an especially odd twist, but what
inevitably bogged down proceed-
ings was a marked tendency toward
overwriting. Thus, in describing
See STUDS TERKEL on page 16,

good many years building up an
equitable and satisfactory relation-
ship with labor, one which should
be emulated. Effect of the proposed
legislation, he argued, would be to
bring disorganization and chaos
where peace now exists. His deliv-
ery was assured and concise.

Robert McChesney, head of the
National Electrical Contractors’ As-
sociation, wound up the program by
again turning to the ‘free enter-
prise” theme. The anti-closed shop
provisions, he declared, would im-
pair the right of the employer to
bargain and contract with persons
of his own choice. This would be
just the opposite of the effect in-
tended by the bills’ congressional
sponsors. Further, they destroy, he
said, and force them to fight for
their actual existence rather than
for increased production and other
benefits.

No Plugs Needed
Inasmuch as the entire program
actually amounted to a commercial
for the AFL position, there were no
regular plugs delivered by the web

announcer, other than bare mention
of sponsorship by AFL at the onset.
The show indicates that talks need
not be dull if the approach is un-
usual enough to stir the imagina-
tion. Sam Chase.

Gov. Agencies
Face Slash in
Radio Activity

Farm, Interior Budgets Cut

WASHINGTON, May 31.—Radical
curtailment and possibly complete
cessation of radio activities by agri-
culture and interior departments is
feared by officials of these agencies
as a result of wholesale cuts in ap-
propriations. Interior, which main-
tains a complete broadcast studio, is
especially apprehensive, since its
1948 funds already have been passcd
thru the House with no money at all
included for radio work.

Funds for agriculture now are
under close scrutiny in the House
Appropriations Committee. Prospects
are for a sharp cut in the information
division, which includes the depart-
ment’s radio work. Agriculture has
been providing material and scripts
for several network shows and pre-
pares market reports that are widely
used on rural stations. Officials told
The Billboard that, while the money
earmarked for radio is “ridiculously
low,” they expect Congress to take
an ax to it.

Studio Highly Rated

Interior’s radio men, who call their
studio “one of the best in the East,”
state it will have to be taken over by
some other agency or abolished un-
less money is provided by the Senate.
The Interior studio has direct lines
to local stations as well as to stations
in other cities and is widely used by
other federal agencies, including war,
navy, state and commerce. Most re-
cently, the studio has been used to
pipe concerts by the Army Air Force
Band at Bolling Field.

Among the $200,000 worth of
equipment are complete facilities for
making transcriptions which are
available to all agencies, Interior
officials stated. They intimated the
House was hasty in omitting funds to
run the studio since, if agencies are
forced to have transcribing done by
commercial firms, the cost will be
greatly increased.

Now It’s Air Show--
‘Young Ideas’ Giving
Preview, Hooch, Etc.

NEW YORK, May 31.—What is be-
lieved to be a new wrinkle in pro-
gram exploitation was contrived this
week when Dell Crosby Radio Pro-
duction, Inc., held a press preview of
its first package, Young Ideas. Pro-
vided with the liquid accoutrements
standard at functions for free-loaders,
the pencil pushers, along with sundry
agency and network representatives,
listened to the audition disk.

Originally pointed at Chrysler, the
show recently was nixed by the auto
firm’s dealers, who expressed prefer-
ence for a straight musical stanza
which could tour the sticks, in the
fashion of the new Ford Meredith
Willson show.

The program features dramatiza-
tion of some “young idea” dréamed
up by an ambitious youngster be-
tween 16 and 30. Nominations will
be solicited from community and
business groups thruout the country,
and each week’s winner will be
brought to New York to appear on
the show. Roger Pryor is emsee, vet-
eran thespian Walter Hampden nar-
rates- the dramatization and Allen

(See Now It’s Air Show, opp. page)
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CBS Draws Up

Lines Against
Further Inroads

~

(Continued from page 9)
Ellery Queen, Take It or Leave If,
Information Please, Jimmy Durante
and Kate Smith programs either can-
celled or shifted to NBC.

Cards Up Sleeve

Asserting that it obviously would
be inadvisable to disclose all the
{ricks CBS has up its sleeve, Stanton
did say that some of the web’s hopes
were tied up with the production of
its own package programs. He also
emphasized that both he and other
CBS officials put great faith in the
revised CBS dinner-time program
which is to become effective this fall.

The whole basis of the dinner
stretch programing is hinged to
“regularity” broadcasts — programs
aired across the board, which build
steady audiences. Stanton pointed to
the terrific success both of a CBS
program, Jack Smith (7:15 to 7:30,
for Procter & Gamble, nightly), and
of NBC’s Supper Club, as examples
of what such shows can accomplish.
Come fall, the CBS sked will have
Lowell Thomas (P. .& G.) at 6:45;
a new program of “high merit,” de-
tails of which he said he could not
reveal, at 7 p.m,, also for P. & G.;
Jack Smith; the new Bob Crosby
Campbell Soups show across the
board at 7:30, and Bob Trout, also
for Campbell, at 7:45.

Good Base

This structure, Stanton said, will
give CBS a nighttime program base
not only of high quality but of the
sort which will develop regularity in
tuning on part of listeners. It also
presents powerful opposition to sta-
tion time offerings on other web out-
lets, when local programs cut into
those webs’ audiences.

Stanton admitted that the loss of
CBS names made it tough for the
network in certain respects, espe-
cially publicitywise. However, he
said CBS would not “dash out” into
high-priced pic or legit markets in an
attempt to get names for its sched-
ules. Actually, he avowed, he saw
few names in these fields, and those
that were around were far over-
priced, and it was urgent that radio
develop its own people, because the
fields which produced the Allens,
Bennys, et al, were virtually non-
existent today.

Web Package an Answer

The CBS president declared that
one answer to the talent problem lay
in the radio package, over which the
network exercises full control. Sus-
pense, Duffy’s Tavern (which CBS
developed, then lost) and others were
offered as examples. CBS now, he
said, has great hopes for My Friend
Irma, the Bill Goodwin stanza, Rob-

ert Q. Lewis and others of the 20-odd |

packages in the CBS stable. He said
use of CBS-built programs had re-
sulted in a terrific upsurge in busi-
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Conversation at Eight
Reviewed May 24, 1947

Sustaining Over WINS, New York
50,000 Watts—Independent

Saturdays, 8-8:30 p.m.

Talent costs not available, Tom Sugrue,
producer-director. Cast, Tom Sugrue
and guests. No scripts (ad lib).

OPPOSITION NETWORK FROGRAMS
NIGHT REVIEWED

ABC: “Famous Jury Trials’ (Sustain-
INE) aevevonvnanrsarssessinssenssons «.None
CBS: “Vaughn Monroe Show'.......... 8.2
MES: “Twenty Questions” ............ 6.8
NBC: “Life of Riley” .......... ab000D0O 14.0

The hue and cry about raising the
standards of radio programing, par
ticularly on non-web shows, seems
more than justified after catching
a program like Conversation at
Eight. That’s because this program
is so good, yet sp simple, that a
counterpart long could have been a
standard item on most indie sta-
tions in the country. In essence,
Conversation at Eight is just that:
Wise, urbane, witty adult talk, It is
unrehearsed (altho the barticipants
have sat around and talked before
the airing actually gets under way),
yet it is far fresher than many script
shows which betray the labored and
frequently hackneyed thoughts of
their writers.

True enough, the calibre of guests
appearing on Conversaticn at Eight
could not often be durlicated by
stations outside a metropolis. On the
show caught, host Tom Sugrue had
with him publisher Bennett Cerf,
philosophy professor Irwin Edman
and editorial writer Geoffrey Barnes
of The New York Herald-Tribune.
Nevertheless, neither this quartet
nor any other holds a monopoly on
the characteristics mentioned
earlier.

Simple Format

Format consists only of Sugrue
and the guests gathered in his
apartment, engaging in conversa-
tions which rise out of the experi-
ences and backgrounds of the parti-
cipants. Sugrue, a master raconteur
himself, guides the flow of ideas
with a hand so light it is scarcely
perceptible, yet he never allows the
talk to get into musty esoteric cor-
ners away from the interests of the
average listener. Basic excellence
of the show, then, flows not so much
from specific subject matter as from
the pungent expressions which spice
it.

Nearly all the programs caught
was concerned with the subject of
American humor. In fast-moving
yet informal fashion, everyone con-
tributed not only to this subject,

LOCAL
Reviews

Rating flgures are used whenever avaltable from authentio
Data ooncerning advertiser’s expendltures, came
palgn themes, promotion or other pertinent informatlon,
as in the cass of public service programs, are based upon
materlal supplied by station, advertisers, agencles, etc.

sources.

Three Men on a Limb
(Reviewed Via Transcription)

MAY DRUG COMPANY
Alex N. Gelb, president

Via WMT Cedar Rapids, la.
5,000 Watts——CBS Affiliate

Tuesdays, 7:30-8 p.m.

Research Cost for show and miscella-
neous expenses, $50. No talent fees for
regular panel members or guests. Pro-
ducer, Douglas Grant, Writer, ad lib
show, with research done each week
by Rabbi Herman Schaalman, pastor of
Temple Judah. Cast, Douglas GCrant,
moderator; Rabbi Schaalman, Dr. Byron
Hollinshead? president of Coe College,
Frank Nye, associate editor of the Cedar
Rapids Gazette, plus one guest weekly.

The purpose of this show is to
provide a down-to-earth panel
program on topics of local, regional
and national interest in simple for-
mat and language. The program
rose out of a feeling among local
clergymen and educators that such
a show, done in an interesting man-
ner, was needed in the community.
Judging from the sample show
caught, it is likely that Three Men
On a Limb satisfies that need.

If the show misses at all, it is
less the fault of the participants
than of choosing subject matter in
which they can feel at home. Off
the sample caught, panel members
seemed a bit uneasy discussing Is
the American Broadcasting System
a Success? This was underlined by
the relationship between the panel
members and the guest, Eliza Mer-

but to a host of others which sprang
up in the course of the discussion,
Brought in and polished off were
such side issues as the philosophi-
cal meaning of humor, shifting
trends in humor according to his-
toric periods; humor in editorializ~
ing, in radio shows, in commercials,
and the characteristics of American
humor against other nationalities.

Ilustrations Provide Laughs

Plenty of laughs ensued from a
healthy sprinkling of sample jokes
to illustrate a point. While the dis-
cussion probed into the subject, at
no time was it cold and pseudo-
scientific. Segrue showed a gift for
brushing out the warmth in.each of
his guests.

Conversation at Eight offers a
challenge to dther indies to dig into
the many contrasting people who
make up a community and bring
forth conversations which can make
30 minutes at the radio instructive
in a delightful way. Sam!'Chase.

PROGRAM
& Analyses

rill Hickock, assistant program di-
rector of Quiz Kids.

Statistics Barrage

Whereas Miss Hickock chose to
offer a blanket defense of radio, and
made references to Hooperatings and
industry researches to stress her
points, the laymen in the field could
offer nothing more effective than
opinion to bolster their criticism.
Frequently, good points brought up
by other participants were vitiated
in the face of Miss Hickock’s bar-
rage of statistics. It is understand-
able that men active in a commun-
ity might not be able to undertake
enough research for each subject on
a weekly show, so possibly the an-
swer might be to vary the cast
slightly.

Apart from the fact that the
amateurs had difficulty id harness-
ing the professional on this show,
the program itself is more than ade-
quate. It is blessed with two fluent
speakers with pleasing personalities
and a fine sense of humor in Rabbi
Schaalman and Dr. Hollinshead. On
this program, regular panel mem-
ber Frank Nye did not appear, and
Harry Boud, of a Cedar Rapids
newspaper, was his substitute.
Rabbi Schaalman particularly came
up with oblique, laugh-provoking
comments which at the same time
frequently made a pertinent point.

Idea Incubators Needed

One point Rabbi Schaalman
raised was that while radio does a
fine job in covering news and spe-
cial events, it is weakest in helping
growth of ideas. While it has devel-
oped rapidly technically and styl-
istically, it is not making full use of
its abilities to bring information be-
fore the public.

" Commercials, too, came in for
some criticism, with one panel
member pointing, as an example of
bad taste, to a plug which went:
“In a world of strife there is peace
in beer.” However, all agreed to the
general superiority of U. S. radio
over ils British counterpart. Dr,
Hollinshead was anxious to find out
why continuity of ideas can be pre-
served in soap operas but only in-
frequently in educational shows.
The program is on a high level in
sponsorship as well as content., Alex
N. Gelb, who bankrolls the opus
for the May Drug Company, seems
to have taken the talk on over-com-
mercialization seriously. At any
rate, there were but two plugs, both
brief and in the best taste. The show
was opened with simple mention of
the sponsor. Not until the very end
of the program was another plug
given, and that stressing purity
and ingredients and reliability of
pharmacists, lasted only 30 seconds.
Sam Chase.

ness on WCBS, New York o. and o.
CBS station.

The station maintains complete
control over every WCBS program,
with other o. and o. stations develop-
ing similar policies, Stanten pointed
out, and the network itself is shoot-
ing at the same target. This sort of
editarial control exists on CBS news
programs, he said, and will expand
thruout. And it means sponsors can’t
take. CBS packages and shunt them
onto competing networks. The CBS
president did not mention, tho, that
such web control would answer criti-

cism of radio’s tendency toward over=-

conzrol by advertisers,
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