Only the RCA Victor dog, a critical critter
ter, “The Jungle King (You Ain’t 2 Doggone Thing) ” and ““I Ain’t Mad at You.” The Count himself and

by design, seems tv react co-so to Count Basie’s latest plat-

Eli Oberstein, the diskery’s artist and rep head, seem very happy about the sides as they listen to the play-
back. Basie and the wax company both are counting on the disk to sel rizht up with other hot Basie-RCA
Victor items, including “Open the Door, Richard”: “Free Eats,” “Bili's Mill” and “One o’Clock Boogie.”

The Count, piloted by Manager Milt Ebbins, cpened at the Paradise Club in Atlantic City for a 10-week cun
beginning June 27.
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DuMont Sinks

30G in Video
Variety Show

Runs 13 Weeks

NEW YORK, June 21.—DuMont
television outlet WABD this week Le-
gan setting up plans for an elaborate
30-minute weekly variety show,
budgeted at $30,000 for a 13-week
series, with a number of sponsors re-
ported interested, including two
foreign governments. These govern-
ments, as yet unnamed, are said to be
interested in the use of video as a
public relations medium and possibly
also to encourage tourist trade.

Titled Carnival, the series will be
handled by Director Paul Belanger
and set designer Jim McNaughton,
two recent DuMont additions, for-
merly with Columbia Broadcasting
System. Permanent cast includes 10
showgirls, tabbed the Du-Tel Girls,
with the remainder of the cast chang-
ing from week to week. Some part
of each week’s show will be devoted
to fashionms, and another part to
(See DuMont Splurging on page 17)

Borsht Feud

Has Bookers,
Actors Fuming

NEW YORK, June 21.—With the
mountain business starting to roll the
week-end of July 4, bookers and ac-
tors already are up to here in charges
and counfer-charges, with actors
claiming they’re in the middle.

Actors charge a virtual monopoly
of borsht business by Beckman and
Pransky and Charlie Rapp, with both
offices setting a fixed price for the
same act. If one oiffers a certain sal-
ary and the actor turns it down, the
other booker offers the same price. If
the actor turns them both down.and
goes to one of the smallies, he charges
the bookers warn him that they will
not give him jobs during the winter.
This, actors say, makes it doubly
hard because money is less this year,
Last year, it is said, an actor went
up for a week-end for about $50 a
show, usuazlly making $500 for ten

(See Borsht Business on page 40)

AFRA May Join
AFM in Barring
Jockey Guests

NEW YCRK, June 21.—There is a
possibility that the American Fed-
eration of Radio Artists may act
jointly with the American Federa-
tion of Musicians to ban guest ap-
pearances on disk jockey shows,
according to George Heller, AFRA
national exec secretary. The AFRA
board meets Thursday (26) to con-
(See AFRA May Join AFM, page 18)

How’s That A gain?

NEW YORK, June 21.—New
Monmouth Park Race Track in
Jersey is running the Icetime of
1948 Handicap Monday (23),
naming the race after Icetime
of 1948, and has invited the cast
of 125 of the Sonja Henie-
Arthur M. Wirtz show to attend.
The tub-thumper for the Center
Theater, in heralding this ex-
travagant news, announced with
a straight face: “Joe Jackson Jr.,
featured comedian in the show,
will start the race in a humorous
and novel manner.”

Nags are gonna leave the gate
backwards, no doubt.

47 Copyright Change

Unlikely

Committee Favors and Will
Rush But Chances Against

Passa,ge in This Session

Congress Cool to “Interpretation” Proposal

WASHINGTON, June 21.—With Learings on three major bills to amend
the copyright act moving toward a wind-up Monday (23), members of the
House Judiciary Subcommittee revealed that an effort will be made to reach
a decision on the controversial legislation within 10 days. Even with this
speed, however, it appears unlikely that House floor action will be reached
this session. Sentiment expressed by subcommittee members indicates thus
far that the group favors approval of one of the two measures to end the
exemption of juke boxes under the copyright law. At the same time, it

WASHINGTON, June 21.—A new
move to cut back excise taxes—in-
cluding those on showbiz——to pre-war
levels is shaping up among Republi-
can congressional leaders as a result
of President Truman'’s veto this week
of personal income tax cuts. Admit-
tedly irked by Truman’s action, Re-
publicans are hoping against hope to
regain some prestige thru a slashing
of the so-called luxury taxes. The
outlook is not bright, however.

Chairman Harold Knutson, of the
House Ways and Means Committee,

l

GOP Hopes To Slash Excise
Taxes, But Chance Is Slim

author of the vetoed bill, will meet
with House leaders next week on the
possibility of ending the wartime tax
hikes before Congress adjourns at
the end of July. Knutson has an-
nounced that he wants to reduce
“most of the excises” to the old levels,
now that the chance of personal tax
cuts is dead. He declared that ‘“the
people have to have some relief
from heavy taxation in one form or
another,” and indicated that a new
bill would be introduced nullifying
(See GOP Hopes on page 18))

Radio-Legit Promotional Tie-Up
Makes Des Moines Hot Show Town

DES MOINES, June 21.—The joint
tie-up of a radio station operating a
4,200-seat auditorium for legit and
concerts has taken Des Moines “out
of the sticks” in so far as one-night
stands are concerned. Completing
its first season as owner-operator of
the former Shrine Auditorium, Sta-
tion KRNT, a Cowles outlet, reports
the venture a financial success ac-
cording to KRNT Manager Phil Hoff-
man, who says 132,000 patrons paid
admissions to 17 plays, 16 concerts
and 5 vaudeville shows.

AFM Legal Brains
Prepare Test of

Taft - Hartley Bill

WASHINGTON, June 21.—While
the Lea-Vandenberg Anti-Petrillo Act
is still pending in the Supreme Court,
lawyers for the American Federation
of Musicians (AFM) are busy prep-
ping for a court test of the Taft-
Hartley omnibus labor bill—contain-
ing equally rigid restrictions on AFM
—in expectation of its.enactment de-
spite President Truman’s strong veto
message.

The radio station tie-up with the
theater, which enabled air plugging
for the various shows, paid good divi-
dends, as Hoffman states that a large
share of the $70,000 spent to remodel
the auditorium, shortly after it was
purchased, had been recovered dur-
ing the past season.

The KRNT Radio Theater, one of
the best in the country because of its

(See Radio-Legit on page 19)

Ala. Proposes

15% Showbiz Tax

MONTGOMERY, Ala., June 21.—A
new amusement tax of 15 per cent
of gross receipts for all types of show
business has been introduced in the
House of Representatives of the Ala-
bama State Legislature. The bill has
been referred to the Ways and Means
Committee.

The bill staies that the amusement
tax of 15 per cent “shall be collected
from every person, firm or corpora-
tion engaged in continuing within this
State in the business of conducting
or operating any place at which any
exhibition, display, amusement or en-
tertainment is offered to the public
and an admission fee is charged,”

appears likely that the subcommittee
will shelve the “interpretation” bill
which would give performers the
right to copyright their own interpre-
tation of songs, dramas and books.

APMA Fights Bill

The subcommittee heard a mass of
additional testimony today after two
days of hearings last week (16 and
18) in a series which began nearly a
fortnight ago. On record as the sub-
committee moved toward a wind-up
was vigorous opposition to the “juke
(See Copyright Change on page 22)

Million Words
A Minute by
RCA Ultrafax

WASHINGTON, June 23. — Niles
Trammell, president of the National
Broadcasting Company (NBC), re-
vealed today that the Radio Corpora-
tion of America (RCA) has developed
a new high-speed communications
system—Ultrafax—capable of trans-
mitting 20 50,000-word novels from
New York to San Francisco in a min-
ute. He made the disclosure during
testimony on the White radio bill
before the Senate Interstate and For=
eign Commerce Subcommittee,

Trammell said that preliminary
tests thru the air “have revealed that
this new system, which utilizes micro-
wave radio relays, is practical and
that it has a potential for handling
more than a million words a minute.”
Under this system, he said, television
is put to use for communication.

“In effect,” said Trammell, “it is
a radio-mail system which will sur-

(See Million Words on page 18)

Decca Brings

Out New Label
At 50 Cents

NEW YORK, June 21.—Decca
Records, Inc., this week sent word to
its branch managers and salesmen
announcing the firm’s new blue label
series to retail at 50 cents. An-
nouncement definitely does not repre-
sent a price cut, but rather addition
of a new line. The Jack Kapp

(See Decca Tops on page 20)
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Hollywood Unions Face New
Congress Probe as Result of

Prelim Quiz Into Local 47

Full-Scale Investigation This Summer Indicated

HOLLYWOOD, June 21.—Holly-
wood labor unions face another full
scale congressional investigation
sometime this summer as result of
last week’s preliminary hearings held
here by Rep. Carroll D. Kearns,
chairman of the House Labor Com-
mittee. At conclusion of a three-day
inquiry (17-19), Committee Counsel
Irving G. McCann declared that facts
uncovered during the brief Holly-
wood investigation, especially in con-
nection with Local 47, American
Federation of Musicians (AFM),
would undoubtedly warrant a much
broader inquiry into labor union
practices thruout the entertainment
field.

Inquiry was prompted when Pro-
ducer Earl Carroll announced that he
would pull shows from his Holly-
wood Theater-Restaurant August 31,
rather than continue operating under
AFM “featherbedding” practices.
(The Billboard, June 21.)

Altho Representative Kearns heard
testimony of many Hollywood labor
and showbiz figures, it was Carroll’s
accusations against Local 47 which
convinced Kearns to recommend a
larger investigation of local unions.
Carroll charged that Local 47 of-
ficials threatened to put him out of
business for having testified in favor
of the Taft-Hartley Bill in Washing-
ton after telling him he would ‘re-
sret his trip to the nation’s capitol.”
Carroll further said a union topper
“advised” him to “get into some other
business where you won't have to use
your mouth.” To these charges the
showman added the accusation that
the local AFM union had tormented
him with two strikes and forced him
to employ three sidemen which he
deemed unwarranted by biz condi-
tions.
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Questioned at length by Counsel
McCann, Local 47 toppers could re-
member none of Carroll’s accusations.
Local union Veepee John Tegroen
was unable to recall details of con-
versations with Carroll. Lee Mc-
Quarrie, business agent, likewise de-
clared he could not remember any
threats made to Carroll as the result
of the producer’s Washington trek,
and denied charges that Carroll was
forced to hire extra musickers. Car-
roll nevertheless accused C. L. Bag-
ley, AFM national veepee and legal
advisor of Local 47, of warning him
to “get out of showbiz.”

Attempts to bring local Prexy J.
K. (Spike) Wallace to the stand dur-
ing the three-day hearing proved
futile, much to the annoyance of
Representative Kearns. Wallace was
finally excused on the ldst day of

(See H’wood Unions on page 23)

Taft - Hartley Action

Stymies Dickering

On New AGVA Pacts

NEW YORK, June 21.—~The Amer-
ican Guild of Variety Artists (AGVA)
was in the midst of arranging con-
tracts with the major chain circuits
on a nationwide basis when the Taft-
Hartley Bill was thrown into the
legislative hopper and passed. If the
bill became a law, AGVA’s nation-
wide bargaining with theaters would
become illegal, so negotiations were
dropped. However, AGVA still
could dicker with houses, but deals
must be on an individual basis, not
on a chain arrangement.

Contract being mulled calls for all
de luxe houses that use acts who get
less than $750 to work na, more than
30 shows a week. All extra shows
must be paid for at the rate of 1/30th
per extra show. New contract also
calls for a top limit of 36 shows a
week for acts getting between $750
and $1,500 unless they get 1/36th per
extra show. All acls getting above
$1,500 make their own deals. Above
terms apply only to the de luxe
houses of the major chains and their
top houses thruout the country.

Cookery Client

NEW YORK, June 21.—
Agents go to far-flung fields for
properties like ex-boxers, etc.
Ditto Joe Marsolais, who re-
cently left the Frederick Bros.’
cocktail department to open his
own office. Marsolais now is
representing a cook! The kitchen
maestro is Dione Lucas, who has
authored a recipe book, Cordon
Bleu, and is giving cooking
demonstrations on tele shows
and in schools. He will represent
her for lectures and demonstra-
tions and in her other endeavors.

Marsolais also has taken on
Ray Shaw, hand sculptress, on a
similar basis.

Scribblers: Live
Like Kings at $2 a
Day Near Prague!

PRAGUE, Czechoslovakia, June 21.
—Twenty miles outside of Prague the
government is supporting a unique
project. It has turned over a spacious
18th Century castle to writers of all
nations where they can live and work
and receive their fellow-artists trav-
eling thru the country.

Thirty rooms are furnished, many
with beds and tables of the period.
All guests eat together in the high-
vaulted dining room. Total cost for
food, lodging, etc.,, is 100 crowns
(about $2) a day, and if anyone is
sick or too poor the administrators
pay the costs.

This retreat for artists is an ex-
ample of Czechoslovakia’s traditional
concern for the welfare of its own as
well as foreign artists.

Warner Bros. Profits Up;
Attendance in Downtrend

NEW YORK, June 21.—Net profit
of Warner Bros. Pictures and sub-
sidiary companies, including the Wit-
mark, Remick, Harms and other mu-
sical interests, also Station KFWB,
Hollywood, and a circuit of over 450
theaters, amounted to $14,013,000 or
$1.89 a share for the six months
ending March 1. This compares with
profit of $9,125,000 or $1.23 a share
for the first half of the previous fiscal
year.

The statement notes that theater
attendance in Warner houses during
1946 was at an all-time high, but
receipts now are showing a down-
ward trend. Labor and other costs
are reported as higher,

Butlin’s British “Empire” Set
ToExpand;Rival Also Thrives

LONDON, June 21.—Not long ago
The Billboard reported on the phe-
nomenal growth of the Holiday Camp
empire of William Butlin. Certain
facts disclosed at a recent general
assembly of Butlin, Ltd., showed that
the organization is still far from
having spent its initiative and expects
soon to expand even more into new
fields, such as camps and amusement
parks on the continent.

Last year Butlin had 13 amuse-

ment parks in the British Isles in

operation. These parks netted them
nearly 250,000 pounds ($1,007,500),
one-third of the total profits for the
year. This caused something of a
surprise, since amusement parks had

> | been regarded as only a sideline to

the main Butlin
Camps.
Gross profit and interest receivable
for 1946 was 725,045 pounds ($2,921,~
(See Butlin Interests on page 61)

interest—Holiday

LONDON, June 21.-—The Squires

‘Gate Holiday Camp at Blackpool,

which is owned by a number of Lan-
cashire business men, has just an-
nounced its profits for the first year
since it was decommissioned from
military use. The camp, which covers
three square miles and accommodates
2,500 people, was visited by nearly
60,000 in 1946 and profits were 75,-
000 pounds ($302,250). A 10 per
cent divident is to be paid on the
100,000 ordinary shares. Nearly 100,-
000 pounds ($403,000) was spent on
improving the camp and building
guest houses (Nissen huts) for an-
other 1,000 wvisitors expected this
summer.

For the present season, the camp’s
administration has arranged to allo-
cate vacanciés on a quota basis to the
various Lancashire cotton towns for
their holiday weeks (the “wakes”)
(Sece Squires Camp Thrives, page 61)

Chi Biz Hypo
Pic Set for Bow
By MGM-Loew’s

CHICAGO, June 21.—A one-reel
technicolor Fitzpatrick Travelog
of Chicago to hypo convention biz
here, showing scenes of the city’s
leading night clubs, hotel niteries,
railroad facilities, hotels, lake-front
and other features, such as the stock-
yards, is now being filmed for re-
lease on or about January 1 by MGM-
Loew’s.

Idea for the travelog came from
the Chicago Convention Bureau,
which approached Fitzpatrick. Con-
vention-snagging agency made the
bid in a move to snare more conven-
tions and the vital summer fill-in
tourist trade. It also was figured
that the film would counteract im-
pression that the city is nothing but
a roasting ground for gun-toters.

Some of the Chicago niteries to be
included in the film, James A. Fitz-
patrick disclosed here Friday (20),
are the Chez Paree, the Ambassador
East’s Pump Room, the Bismarck’s
Walnut Room and the Palmer House’s
Empire Room. Fitzpatrick claimed
film would be viewed by 80,000,000
people, some of them outside this
country.

New York’s Convention Bureau,
seizing upon Chicago’s idea, is now
pushing plans for a two-reel trave-
log, it is reported. Chicago agency
minimizes the effect two-reeler
would have, pointing out it couldn’t
get as much circulation as a one-
reeler.

Duel between the two cities now
points up the general hotel situation,
which finds the hotel management
now going after business. There are
now ample empty rooms here week-
ends, which indicates the situation,
and the fight for conventions be=-
comes increasingly stiffer.

Besides New York, Chicago’s prin-
cipal contenders for the convention
trade are Atlantic City, Cleveland,
Boston and Detroit.
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GALLUP INTO

RADIO

Broadway, New York 19, N, Y.
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750G Promotion
By WJZ-ABC A.M.

Sponsors Pending

NEW YORK, June 21.—A co-
operative promotion plan, whereby
the weekday morning sponsors on
WJZ and the American Broadcasting
Company (ABC) would be in a pool
to promote their collective programs,
is now pending. Deal will be a king-
size affair, with total expenditures—
provided all sponsors and ABC sta-
tions come in—possibly reaching
8750,000.

So far, four or five of the nine
ABC am. sponsors have signified
their approval of the campaign, de-
tails of which are not available. It
will, however, involve mystery gim-
mick, whereby listeners participating
will listen to the 9 a.m. to noon (East-
ern time) ABC spot. Purpose is to
enable ABC to hold on to its daytime
listening strength.

Colgate May

Spot Kyser,
‘North’ on CBS

NEW YORK, June 21.—Colgate-
Palmolive-Peet may wind up with
a solid hour Tuesdays on Columbia
Broadcasting System (CBS), it was
reported this week. Bankroller has
already bought the Mr. and Mrs.
North package by Richard and Fran-
ces Lockridge and will move it into
the Mel Blanc spot Tuesdays at 8:30
p.m., date unknown. Additionally,
status of the Kay Kyser show in the
fall is in doubt, one report being
that Colgate may drop or shift the
program from National Broadcasting
Company (NBC) to CBS.

Mr. and Mrs. North was on the air
for a while over NBC, plugging Jer-
gens cosmetics.

Colgate this week renewed its
Blondie program for 52 weeks on
CBS, effective July 6, thru William
Esty. The time is Sunday, 7:30-8 p.m.

KFI, Talent

Agencies Plan
Act Showcasing

HOLLYWOOD, June 21.—KFT, lo-
cal National Broadcasting Company
(NBC) outlet, late last week agreed
to pool resources with six Hollywood
talent agencies, in developing a new
summer air series designed to show-
case new talent and program ideas:
Beginning July 1, KFI will allot 13
half-hour segs weekly to air live pro-
grams developed by agencies. Station
will furnish music as well as air and
rehearsal time for free, while talent
agencies will stand artist and writing
costs,

Idea for showcasing series was de-
veloped by XFI's program chief,
Charles B. Brown, to offset frequent
gripes that the industry was turning
deaf ears to new ideas. Agencies co-
operating in the deal include Berg
Allenperg, General Amusement Cor-
poration, Sam Jaffee, Lyons & Lyons,
William Morris and National Concert
Artists’ Corporation.

Robinson May
Succeed Lewis

AsY&R Veepee

HOLLYWOOD, June 21.—Hubbell
Robinson may resume as vice-presi-
dent in charge of radio for Young &
Rubicam, it was reported here this
week, following resignation of Tom
Lewis from that berth. Altho Sigurd
Larmon, Y & R head, formally de-
nied Lewis’s scramming when it was
reported in the trade a month or so
ago, the agency exec turned in his
powder papers this week. Resigna-
tion is effective September 1.

Several reasons are offered for
Lewis’s departure. One is the recent
loss of several major Y & R accounts,
a situation which resulted in consid-
erable tension among agency staffers.
Another reason is that the agency
wants its radio head in New York.
Lewis insisted he be on the Coast, to
maintain his home with his wife, Lo-
retta Young.

Robinson was head of radio for
Y & R during the period that agency
built up its billings terrifically. He
left to become program veepee for
American Broadcasting Company,
later shifting to Foote, Cone & Beld-
ing as radio head. He resigned the
last post about a month ago.

Lewis told The Billboard he re-
gretted that the “present inflexible
circumstances” at Young & Rubicam
“precluded accomplishment of my
desires for the radio division and
myself.” He added that when both
he and Sigurd Larmon, Y&R presi-
dent, denied the report of his leaving
about a month ago, the denial was
in good faith. Both execs were try-
ing to work it out then, but no so-
lution was reached.

Lewis was with Y&R since 1938.

Durr Next on GOP
Hatchet Men List?
. Jones Sure of OK

WASHINGTON, June 21. — GOP
leaders already are lining up their
sights on Clifford J. Durr as the sec-
ond victim in what appears to be a
general purge of Federal Communica-
tions Commission (FCC) after the
scuttling of Commissioner Ray C.
Wakefield this week in a comedy of
White House errors. Wakefield’s re-
nomination to FCC was hastily with=~
drawn Wednesday (18) in favor of
Rep. Robert F. Jones (R., Ohio.)

Most plausible unofficial White
House version of what happened in
the Wakefield mix-up is this: Before
FCC Chairman Charles Denny left
for the tele communications confer-
ence in Atlantic City, he approached
President Truman about renominat-
ing Wakefield, whose term expires
June 30. Truman is supposed to
have been agreeable and ordered
Walkefield’s appointment papers pre-
pared for submission to the Senate.
Meantime, GOP leaders called on
Truman, protesting that Waketield is
not “a genuine Republican.” Truman
is reported to have agreed to a com-
promise whereby Jones would be
nominated in place of Wakefield.

Truman Slip-Up

Truman, however, is reported to
have left Washington without inform-
ing White House underlings of the
change in plans. When the expira-
tion of Wakefield’s term drew near,
it is said the White House secretariat,
believing Wakefield had Truman’s

CBS Preparing

New Documentary

NEW YORK, June 21.—A new Co-
lumbia Broadcasting System (CBS)
documentary, Fear Begins at Forty,
is in the planning stage and will be
aired as a one-hour broadcast in
October, under the supervision of
Bob Heller, chief of the web’s docu-
mentary division. Given the proper
promotion, the web expects Fear to
grab one of the largest Hoopers in
sustaining radio, owing to the fact
tHat the program is figured as having
certain appeal not only for those in
the 40-year-and-beyond bracket, but
also those in the 30’s. Problems to
be considered will include employ-
ment, loneliness, social security, etec.

Fear will be the 10th of the CBS
documentaries, of which six already
have been given. It is likely to be
preceded by a one-hour documentary
examining the American educational
system. Latter originally was sched-
uled for September, but necessity of
more research made mandatory a
postponement to late fall.

Lombardo, Ziv
Talk Wax Deal

NEW YORK, June 21.—Report was
current at the week’s end that Guy
Lombardo is negotiating with the
Trederic Ziv transcription production
agency for an open-end wax deal.
Claim that such a pact already had
been signed was denied by Johnny
Sinn, Ziv New York topper.

Lombardo, who recently won, for
the ninth straight year, the popular
band laurels in The Billboard’s radio
editor poll, currently is touring. Deal
would add him to the Ziv wax name
stable, which now includes Ronald
Colman, Barry Wood, Wayne King
and others.

Coulter Seen
In Veepee Post

NEW YORK, June 21. — Report
current in radio this week was that
Douglas Coulter, now manager of the
Foote, Cone & Belding ad agency
radio department, shortly will be
named a vice-president of that firm.
It could not be confirmed.

Coulter assumed the radio chore
when Hubbell Robinson resigned a
month back. Second man in the de-
partment now is Norman Winter.

approval, sent over the commission-
er’s renomination to the Senate. This
then drew down the wrath of Re-
publicans, who figured they had been
double-crossed by the President. Ac-
cording to the story, GOP senators
then sat on the Wakefield appoint-
ment until Truman finally cleared up
the fracas by withdrawing Wakefield
and substituting Jones.

Durr, the most liberal member of
FCC, is expected to face a hostile bar-
rage from GOP senators should the
President renominate him at the ex-
piration of his current seven-year
term on June 30, 1948. Durr further
faces GOP tire as the sponsor of sev-
eral sections of FCC’s hotly contested
Blue Book.

 parable.

Qualitative
Analysis of

Show Types

Ads’ Impact To Be Explored

By Samuel Langhorne Chase
NEW YORK, June 21.—Presaging
far-reaching consequences to every
facet of the radio industry, Dr. George
Gallup, eminent researcher, this week

‘disclosed to The Billboard his inten-

tion of entering the radio research
field. Gallup said he does not in-
tend to compete directly with “rat-
ing” research groups currently in
the field, which he said merely deal
with the “quantitative” aspects of
listenership. The Gallup research
plan will concentrale on what the re-
searcher called the “qualitative” end,
involving impact of shows and com-
mercials upon listeners, and the ef-
ficiency. of their sales and advertis-
ing jobs.

Plans for setting up the necessary
machinery for the surveys still are
in the formative stages. Gallup indi-
cates it will take about eight weeks
more to “explore the needs of the
radio industry and advertisers” be-
fore he can make public his decisions
regarding launching of the new oper-
ation. However, some of the things
he believes his surveys will accom-
plish include:

Objectives Listed

Sensitive analysis of second-by-
second audience reactions to pro-
grams and their commercials.

Detailed breakdown of listener re-
action by program tiypes.

Potential acceptability of a program
in advance of broadcast.

Probable acceptance by the public
of new show ideas.

Exploration of the possibilities in-
herent in entirely new radio ideas.

Advertising impact of a program.

Determination of whether a show
is reaching a sponsor’s best sales
prospects.

Analysis of whether a program ac-
tually is selling those prospects if it
does reach them.

Should the Gallup radio research
organization bring forward simple
and accurate measurements of these
points, the ultimate effect upon the
radio industry may be considerable.
Forward-looking elements within the
industry long have sought freedom
from “rating-itis,” which they claim
has hampered production of fresh
material by encouraging emulation of
any show, however bad, which could
get an audience. Others have decried
the marriage of radio promotion with
existing research, and stressed the
ultimate necessity of their divorce.
Entry of Gallup into the radio field
may provide the necessary spark.

No Qualitative Analysis

Unlike the newspaper industry,
which analyzes itself qualitatively
thru its Continuous Studies, Gallup
said the radio field has nothing com-
Since 1930, he said, “very
little advance has been made in de-
termining the impact of radio on
sales, and almost 2’hing has been
done to study its qualitative aspects.
It is time to abandon Model T meth-
ods and move on to the next level.
(See Gallup Into Radia on page 19)
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Mixed Reactions Meet BMB
Decisions To Postpone 1948
Study; Reject Hooper Deal

Stations Being Asked To Support New Plan Financially

NEW YORK, June 21.—Reactions
to decisions reached by the directors
of Broadcast Measurement Bureau
(BMB) yesterday (Friday) fell into
two basic categories. One was that
the BMB board had acted wisely in
postponing its projected 1948 study
and in deciding not to buy out the
C. E. Hooper, Inc.,, organization.
Other was that it placed the future
of BMB in doubt and cast a shadow
as to whether it would ever resume
station and network measurements.

Actions taken by BMB board were:

To withhold future studies pending
a complete examination of all radio
research techniques and to establish
permanent yardsticks for such re-
search, both as station and program
measurements.

To set policies for BMB, including
expansion into daily listening studies,
after completion of research evalua-
tions.

To establish a iwo-year university
tellowship to work on the evaluation.

To withhold any plans to put BMB
in the audience measurement field
until completion of standards, thus
accounting for the decision not to
buy out Hooper.

Unanimous BMB Decision
Decision on the 1948 study fol-
lowed the recommendation of the
National Association of Broadcasters
(NAB) directors. Previously, the As-
sociation of National Advertisers

(ANA) and the American Associa=
tion of Advertising Agencies (4 A’s)
had voted to go ahead with the ’48
survey. BMB board’s decision, in
line with the NAB recommendation,
was unanimous, on the ground that
if one partner in BMB (which has
equal representation of advertisers,
agencies and broadcasters) felt a re-
examination of policies, procedures
and direction was warranted, it
would be inadvisable to proceed.
Board’s decision gave approval to its
own research committee recommen-
daticns, as outlined above.

Hugh Feltis, BMB president, stated
it is hoped the plan outlined would
be effectuated in a month, with sta=-
tions now being asked to support it
financially. The 150 station orders
approving the ’48 study are being
held in abeyance. If the plan is
approved, BMB techniques, as_well
as all others in the field, will be
scrutinized.

Single Research Needed

Favorable reaction was keyed to
the belief that radio urgently needs
one-directional research, so as to
avoid conflicting methods, claims
and research interpretations. Thus,
the BMB board’s attitude was felt
+o show that “radio had come of age.”

Contrariwise, it was argued that
with the BMB 1946 study being
dated already in some respects, in-
(See Mixed Reactions on page 18)

For Immediate Delivery . . .

Minden, 30 miles east of KWKH, is the leading
city of Webster Pansh, Louisiana. Webster's
6.930 radio families show an overwhelming pre-
ference® for KWKH. They also plan to

spend several millions of dollars for retail goods

between now and the first of the year. Be

sure they know about your product . . . on
KWKH, the station heard by most and
preferred by most in the $1,000,000,000

Ark-La-Tex.

*BMB Study No. 1—194¢§

KWKH ..
Station **
Station
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50000 WATTS _

Poprocented Fy The Branham Co

Gallup Poll
Dramatized as

Radio Package

NEW YORK, June 21.—Polltaker
George Gallup has readied a radio
package called Gallup Poll of the Air,
which Stix & Gude this week was
offering to webs and agencies. Each
program would dramatize three ques-
tions being surveyed by Gallup’s re-
search organization, with three guest
experts probing the pros and cons.
Gallup himself is slated to take the
mike after each question to give the
results of his poll on the subject.

On the basis of the trial transcrip-
tion, Tom Stix this week character-
ized the show as “not at all dull, but
thoro going entertainment.”

Bob Lewis Due
For Whopping
CBS Build-Up

NEW YORK, June 21.—Robert Q.
Lewis is in line for a tremendous
build-up by the Columbia Broad-
casting System (CBS) starting July
7. On that date the comic goes into
the 7-7:30 p.m. slot, across the board,
for seven weeks. The time is open
owing to the hiatus taken by Procter
& Gamble’s Jack Smith show. On
the Lewis opus, which will be a
variety-comedy show, Kathy Lewis
will sing and George Wright will
conduct the orchestra. Nightly guests
will include singers, comics and in-
strumentalists. It will be an ad-lib
show, a rare test of Lewis’s comedy
ability.

The across-the-board time will be
in addition to Lewis’s current 25-
minute show, which began yester-
day, 8:30-55 p.m. Only recently the
erstwhile disk jock debuted on the
web in a weekly quarter-hour series,
but initial reaction to the show was
so good—and all networks are so
anxious to develop comics—that CBS
decided to shoot the works.

Chrysler Mulls
Add’1CBSTime

NEW YORK, June 21.—Chrysler
Corporation is considering buying
the 10:30-11 p.m. Sunday slot on Co-
lumbia Broadcasting System (CBS)
provided a suitabie program can be
found. Currently, it’s understood
that Garry Moore is leading the
field of talent under consideration.

Chrysler’s acquisition of this time
period would round out a full-hour
on CBS, the automobile company
having already contracted to bank-
roll Reporter at Large, 10-10:30 p.m.
Sundays, starting September 28. It’s
believed the Garry Moore show
would plug Plymouth cars.

Pacting of Reporter for Chrysler’s
DeSoto division brought to 14 hours
and 55 minutes weekly the amount of
new business signed by CBS since
January 1.

WJJD, Chi Indie,
In Wattage Hike

CHICAGO, June 21.—WJJD, local
independent station owned by Mar-
shall Field, will begin operating with
a power of 50,000 watts about July 1,
Art Harre, general manager of the
station, said this week. Station now
operates on 20 kec. daytime; it will
continue daytime-only policy when
it operates with increased power.

According to Harre, no change in
programing will take place, even tho

WWW.americanradiohistorv.com

ABC Survey
Reveals Eds’
Air Choices

Midwesterners Want News

CHICAGO, June 21--—Radio edi-
tors of the Midwest conducting
newspaper radio columns want news
angle. human interest, humorous,
technical and guest columns, a sur-
vey of 95 editors by the American
Broadcasting Company’s central di-
vision press department has revealed.
First preference is for news angles
with human interest, humorous,
technical and guest material follow-
ing in order of preference.

Results of the survey, which were
released this week, were compiled
from a mail survey of editors as
well as information garnered by Ell
Henry, ABC press chief here, on a
personal tour of many States cov-
ered by his department. Survey was
based on the belief that many news-
papers had added or reinstated radio
columns and that many columns re-
cently had changed in format, con-
tent, and style.

Percentage requests on the various
types of material were as follows:

Of all those replying to the ques-
tionnaire, 53.8 per cent requested
news angle features of the “inquir-
ing reporter” type, in which a ques-
tion, based on news activities of the
day, would be discussed by the radio
personalities themselves. A total of
53.4 per cent requested additional
human interest stories concerning
hobbies, unusual incidents, outside
interests, and impressions of the
radio personality by individuals
closely associated with him. Addi-
tional features containing humor, gag
items, etc.,, were requested by 43.6
per cent. Technical features, such as
behind-the-scenes notes, material
concerning jobs of producers, direc-
tors and sound effects men, were
requested by 25.6 per cent, while
20.5 per cent requested special col-
umns pertaining to Christmas, New
Year’s, July 4th and other holidays.

Almost unanimously, editors re-
quested that desired length of fea-
ture material was between 150 and
400 words.

Fired Ex-G.I. Seg
Head Sues WDGY

MINNEAPOLIS, June 21.—Claim-
ing he was fired in violation of the
G.I. Bill of Rights, John T. Mac-~
Knight, of St. Paul, former program
director of WDGY, Twin Cities indie,
has filed a $1,076 lawsuit in Federal
Court here against Twin Cities Radio
Corporation, operators of the outlet.

MacKnight alleges in his com-
plaint that, upon refurning to WDGY
following navy service, he was re-
hired as program director at $110
weekly. The following July, he
charges, after the station and Ameri-
can Federation of Radio Artists
(AFRA) inked labor pact, he was
discharged. MacKnight charges
WDGY failed to retain his services
for one year from date he was re-
hired as required by G.I. bill.

Melvin Drake, WDGY veepee and
general manager, refused to comment
on the case.

the power is increased, until station
gets permission to operate full time.
It is planning an application for per-
mission to operate on nignwime hours
too, by using a directional antenna so
that it will not interfere with KLZ,
Salt Lake City, which operates on
same frequency, 1160,
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FCC Gaining

Hearings Bolster Commission

WASHINGTON, June 23.— Ob-
servers are convinced that the White
Bill, in any form, is dead. This
opinion prevails because not a single
witness so far has espoused the
measure in its entirety. In addition,
one rumor to which strong credence
is being given is that Sen. Robert A.
Taft, of Ohio, Republican leader of
the Senate, has advised Chairman
White, of the Senate Interstate and
Foreign Commerce Committee, that
he considers any drastic recision of
the Communications Act as pbliti-
cally inadvisable. This is taken to
mean that Taft, a presidential as-
pirant, will prevail against new ma-
jor radio legislation at the next ses-
sion of Congress.

The hearings have left the Senate
committee, headed by Sen. Wallace
White (R., Me.), in an openly hostile
mood against the National Associa-
tion of Broadcasters (NAB) and with
{he entire NAB-Congress picture vir-
tuallv reversed as the result of the
stormy White Bill hearings. The

Stalling for Time

WASHINGTON, June 21. —
Among the “stories behind the
story’’ of backstage pressure by
numerous groups to delay ac-
tion on the White Radio Bill is
one which involves the tenurs
of the majority and minority
leaders of the Senate Interstate
and Foreign Commerce Commit-
tee. Disclosure was made be-
hind-scenes at the committee’s
hearing on the White Bill this
week that Chairman Wallace
White and Senator Edwin C.
Johnson, ranking minority mem-
bers, are indignant over the re-
port that some “pressure
groups” are hoping for stalled
action on the White Bill until
1949 because the terms of
White and Johnson end in 1948,
and both senators already have
announced their intention not to
seek re-election. White and
Johnson are considered respon-
sible for some of the provisions
in the White Bill which crack
down hardest on segments of
the radio industry.

situation is considered jfo embrace
one of the most dramatic develop-
ments of the session on Capitol Hill,
with key members of the White sub-
committee bitterly
what they describe as ‘“‘pressure tac-
tics” by NAB to hamstring action on
any kind of legislation that fails to

indignant over

g'amt'/ia/w'éy
RBeeds Conlent. . .

WW]J . .. most familiar letters of the alphabet to the millions
of radio listeners in Detroit, and “‘pet”” station of the

community for 27 years. Because Detroiters know WW]J so well,
and like its programs, public service features, and policies so

much, sales messages of products advertised on'it

are given more attentive cars. WWJ’s trailblazing

leadership and showmanship was again clearly demonstrated through
its sister television station, WW]-TV, which recently

began the broadcast of regularly-scheduled commercial and
sustaining programs, highlighted by television-broadcasts

First in Detrolt .

. . Owned and Operated by THE DETROIT NEWS

of the Detroit Tigers’ ball games.

Y

Mational Representatives: THE GEORGE P. HOLLINGBERY COMPANY

Wy

950 KILOCYCLES
/5000 WATTS

Basic NBC Affiliate

Associate FM Station WWJ-FM. .. Television Station WwWWw]-TY

fit into NAB’s formula for reducing
the Federal Communications Com-
mission (FCC) to little more than a
“technical” regulatory body siripped
of powers over program perform-
ance,

Telegram Cited

Senator White read into the record
what he characterized as a typical
telegram received by the committee:

“Please do everything possible to
delay action on the White Bill until
NAB has had time to prepare a case
against it.”

The current picture marks a com-
plete change from the situation prior
to the hearing. The first week of the
hearing, which began last Tuesday,
has left White and at least three
members of his committee in a far
more conciliatory frame of mind to-
ward the FCC and candidly antago-
nistic to NAB. After drawing from
NAB Prexy Justin Miller some
lengthy testimony that Miller would
prefer to have “no new radio legis-
lation at all” than the White Bill as
is, Chairman White flatly announced
he would “never yicld” to NAB’s re-
quest for a provision to bar the FCC
from program jurisdiction and to
authorize what would amount to
automatic renewals of broadcast li-
censes. Four members of White’s
subcommittee (White also heads the
full Senate Interstate and Foreign
Commerce Committee) voiced assent
with the chairman. These were Sen.
Frien McMahon (D., Conn.), Edwin
C. Johnson (D., Colo.), Warren G.
Magnuson (D., Wash.) and Ernest
W. McFarland (D., Ariz.). This
group also indicated that it was com-
pletely “out of sympathy” with Mil-
ler’s attempt to draw an analogy
between radio and newspapers as an
argument for drastically curtailing

| government regulation of radio com-

munications. The heated exchange
between subcommittee members and
Miller took such a vigorous turn that
Miller once complained of its “an-
tagonistic” aspects.

Hearings Slowed

The White committee is already
slowed to a snail’s pace as the result
of the overwhelming number of wit-
nesses and reams of testimony at the
hearings which White had originally
hoped would wind up by today or
Wednesday (25) at the latest. It now
appears that the hearings will con-
sume almost an entire second week,
even tho afternoon sessions are being
held.

Prevailing theme of the broadcast
industry witnesses was that radio
deserves the same legislative treat-
ment as the press. NAB President
Miller touched off the argument as
first major witness from the broad-
cast industry, pointing out that any
legislation for radio must conform
to standards set by the first amend-
ment to the Federal Constitution
guaranteeing freedom of expression.
Witness after witness representing
the broadcast industry pursued this
thesis, with testimony by the presi-
dents of the four major networks
bringing the argument to a climax.
Frank Stanton, president of Colum-
bia Broadcasting System (CBS),
whose testimony on the bill was
considered milder than that of the
other three web chiefs, insisted that
“40 be as free as the press, radio
must be equally as free from govern-
ment controls of program and busi-
ness.”

Joseph H. Ream, executive veepee
of CBS, supplemented Stanton’s com-
ments by urging a simplified defini-
tion of “broadcasting” so that net-
works would not be considered a
common carrier activity. He sup-

SIDELIGHTS ON
WHITE HEARING

President Justin Miller, of National
Associations of Broadcasters, who
served many years as a judge on the
Federal Circuit Court of Appeals
bench, took the occasion many times
during his testimony to remind the
subcommittee of that fact. Miller,
furthermore, had something polite to
say to every subcommittee member
who was a lawyer or former judge.
Finally, when Sen. Edwin C. Johnson
interposed to say, “Judge, I have a
question for you,” Miller smilingly
said: “Ah, Senator, go right ahead, I
like to hear from people from the
West—that’s where I come from, and
I like Western ways . . .” Senator
Johnson declared: “Oh, that’s all
right. I'm neither a lawyer nor a
former judge, so you are under no
need to extend to me the polite little

courtesies which have been ex-
changed here the last several
minutes.”

The White Radio Bill hearing is
piling up a colossal mass of wordage.
In the first four days, an estimated
100,000 words of testimony, exhibits,

-cross-questioning and briefs went in-

to the record. It is estimated that the
total wordage will be more than
tripled by the time hearing ends.

On the opening day of the hearing,
five of the seven members of the
FCC were present. Absentees were
Commissioners Jett and Webster,
who, Chairman Denny explained,
were at the Atlantic City Internation-
al Radio Conference, from which
Dinny had to break away in order
to testify at the hearing. Denny is
chairman of the Atlantic City con-
ference. Commissioner Wakefield at-
tended every session of the hearing
for the first three days but was
among the missing Thursday (19) af-
ter President Truman had announced
withdrawal of Wakefield’s renomina-
tion to FCC membership.

Chairman White regaled the hear-
ing with another confession about
himself. He recalled that when he
left his law practice to go to Congress,
hundreds of laudatory messages
poured onto his desk, including one
from an apparent well-wisher who
confusedly wrote, “Your loss is the
nation’s gain.”

Senator Johnson of Colorado, who is
reported to have been offered an ex-
ecutive baseball league post in the
West and who is an ardent baseball
fan, gave evidence of his zest for the
sport at one stage of the hearing
when he reminded a witness that a
communications act was necessary
for the radio industry, saying “even a
baseball game has to have an un-
pire.”

ported the bilP’s proposal to cut the
FCC in twain.

Kobak Testifies

Edgar Kobak, president of Mutual
Broadcasting System (MBS), pursu=
ing the “freedom of expression”
idea, defended the quality of U. S.
radio programing.

The theme of Miller’s opening tes-
timony resounded again and again
thru the hearing. Miller prefaced his
testimony by saying that “We who
represent broadcasters agree with
much of the language of the bill, but
unfortunately in such conferences as
we have been able to hold since the
bill was introduced, we have dis-
covered disagreement with sorme lan-
guage in practically every section of
(See White Bill Seems on page 18)



June 28, 1947

The Billboard

RADIO 9

Commish Near
‘Regulation &
Safety’ Stage

Already Drafting Revision

WASHINGTON, June 21.—Federal
Communicatiops Commission (FCC)
is readying to realign itself this fall
for the most drastic shift in opera-
tions in its history, a shift which
recognizes not only that AM broad-
cast frequencies ' are already just
about at saturation stage, but also
that within'two years the FCC will
have virtually completed its job of
assigning new frequencies for FM
and video stations.

This disclosure, tho considered
startling in significance not only to
the radio industry but also to the
national economy, crept unobtrusive-
ly into the record this week in the
course of official testimony by FCC
Chairman Charles Denny at the hear-
ing of the Senate Interstate and
Foreign Commerce Subcommittee on
the White radio bill. Denny after=
wards confirmed that the seven-man
FCC would be recast “on a trial basis”
this fall to prepare for the shift in
emphasis which, he said, would find
the FCC in two years devoting prac=-
ticaly all its time to “safety and regu=
lation,” with broadcast applications
completely cleared away.

Plan Drafted

The commission is already drafting
its plan for its administrative reloe
cation of functions and Denny dise
elosed that the formula might have
been put into operation as early as
this summer if the International
Radio Conference in Atlantic City
had not intervened.

A draft of the plan will be sub-
mitted to the Senate Interstate and
Foreign Committee. Its features will
include a redivision of functions, with
three members of the commission
specializing in engineering and safety
regulatons and with three others en-
gaging in broadcast operstions but
adjusting themselves to a shift toward
gradually increased work in related
fields. The chairman will continue to
serve as over-all head, altho each of
the divisions will have a nominal
“leader.” Also, the commission will
continue to vote as a seven-man body
on all matters, instead of dividing in-
to separate three-man entities as pro-
posed in the White Bill. The FCC’s
draft of its new plan will propose
the division on a “discretionary”
rather than mandatory basis, accord-
ing to current thinking by FCC big-
wigs assigned to the planning.

“Coming of Age”

The changeover is regarded as re-
flecting a “coming of age” in the
radio industry, encompassing ¥M and
television as well as AM even tho
FM and television are so limited. One
high FCC spokesman explained that
“there is no doubt about the speed
with which all available FM and
television frequencies are going to be
grabbed up in the coming months—
it will be more phenomenal and more
spectacular in its speed than anything
that happened in AM.”

Regarded as partictlarly significant
is a bald statement made by Denny
this week that AM broadcasting

has gone “much too far to allow for

any major expansion of the bands.”
This is being interpreted as the latest
official confirmation of a disclosure
made in these columns several weeks
ago that the Atlantic City Interna-
tional Conference will not extend the
AM bands for commercial operations
in any major way to affect that status
quo in the U. S. Any changes to be
agreed upon at Atlantic City will
pave the way merely for wider mari-
time and other non-commerical

usages without affecting the U, S.
commercial set-up.

Denny agreed with members of the
Senate Interstate and Foreign Com-
merce Committee this week to have
his new plan in operation by October
1 at the latest. The recast commis-
sion will operate on the new
basis experimentally for six months,
according to current plans, and will
then enter an “interim period” of
30 days during which the new sys-

£ YAMP

tem will be re-examined for flaws
and necessary embellishments.

The saturation point of AM fre-
quencies has become so marked that
Denny, when asked by Sen. Warren
Magnuson (D., Wash.) how many
additional AM licenses could be
granted in the U. S,, the FCC chair-
man answered: “None, if you're talk-
ing about places like New York—
some, if you'’re talking about Western
communities like Cheyenne, Wyo.

WINS NOW 50,000 WATTS

Over the most densely populated area of New York City, WINS
now has a clear, powerful directionalized daytime signal equiva-
lent to 240,000 watts non-directional.

With its five-fold increase in power, WINS for the first time will
deliver to metropolitan New York listeners a signal thoroughly
comparable with the very best now available in that market.

And even though daytime power goes up, no immedicfie rate
increase is contemplated. Any rate adjustment either up or down
will, in the future as in the past, reflect our long standing over-all-
company policy of selling a demonstrated listening audience at
the lowest possible cost-per-listener consistent with sound and
constructive operation,

CROSLEY

BROADGASTING CORPORATION HH l
N E W

WWW.americanradiohistorv.com
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PROGRAM AVAILABILITIES

For local and Regional
RADIO ADVERTISERS

NALD
COLMAN

STARRING IN RADIO'S MOST BRILLIANT
TRANSCRIBED DRAMATIC PROGRAM

Here are the greatest stories of
all time, masterfully adapted by
writers pre-eminent in their field;
a superb cast of radio’s finest ac-
tors; a 15-piece orchestra. 52 half-
hours available for local and re-
gional sponsorship . . . at a mere
fraction of the cost of production.

WRITE FOR
AVAILABILITIES

WEED & CO, Notional Representatives

for sponsorship.

A weekly advertising service,
details concerning outstanding programs available
Agencies and advertisers inter-

listing pertinent

ested in any one or more of these programs sre
requested to communicate with station repre-
sentative or production organixations listed.

For Information conceening rates tor program listings In this section, writs Program Avallabliities, The Blilboerd, 1564 Broadway, Now York 19, N. Y. !
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NAT'L BROADCASTING CO.

The Adventures of Frank Merriwell
10-10:30 a.m., Saturday

Rep.: NBC Program Sales

A 30-minute dramatic show designed for
family and juvenile llstening, deallng with
the adventures of Frank Merriwell, colleglate
hero of the first decade of the 20th century.
1t is founded on the long serles of books of
the same name. Frank Merriwell typifies
the American ideal of the sound mind and
the healthy body, of clean living and good
sportsmanship, qualities which appeal to
old and young alike. The program attracts
old friends and makes new ones.

Dlinois

WJJD, Chicago

Ernie Simon Show

8-10 a.m. and immediately after base~
ball games, 5 times wkly.

Rep.: Avery-Knodel

Chleago’s newest conversational tople,
ERNIE SIMON, has room for only two maore
sponsors on his morning and aiternoch
shows. Completely uninhibited, ERNIE SI-
MON has captured the fancy of Chicago
radlo listeners with his rapid chatter, spon-
taneous humor and latest *hit” tunes. Bpot
charges for this favorite comedian on Chi-
cago’s next 50,000-watt station, WJJD, begin
at $21.50 for one and scale down to $18.50

for 104,

Towa

KSO, Des Moines
Noon Time News
12-12:15 Mon. thru Fri.
Rep.: Headley-Reed Co.

Here’s the hottest news period on any
radio station open for sponsorship for 3 or
5 days a week. KSO's popular news man,
R. J. Nash, edits and presents the 12 o'clock
news, making a friendly, down-to-earth
newscast backed by authority. °*‘R. J. Nash
is easy to listen to”—that’s what his fans
say. The Noon News on KSO will' prove a
potent vehicle to carry your sales message.
Cash in on a ready-made audience. The
fow cost will surprise you; an audition disc
should sell you.

Maryland

WFBR, Baltimore

World Tours (Radio’s Global Quiz)
9:30-10 p.m,, Thurs,

Rep.: John Blair & Co.

WORLD TOURS features Lt. Col. George
Hutchinson and his famous family, the
“Flylng Hutchinsons.” This unique quiz
show boasts the largest electric world map
in existence. Studio audlences are enchanted
by many visual attractions, including: iilu-
minated travel routes; tiny rocket ships fly-
ing across the map; & flashing, electric
totalizer board, and Super Bonus Bowl. Cash
prizes total $100 per broadcast. Col. Hutch-
inson, traveled in 51 countries, is well quali-
fied to M. C. this educational progranm.

Montana

KBOW, Butte

Sports Spotlight

6:15 p.m., 6 times wkly.

Rep.: Donald Cooke, Inc., New York,
Chicago & Detroit; Gene Grant, Inc.,
Los Angeles & San Francisco.

New but popular. Butte is great sports
town and the sports commentator does not
merely read press releases but adds per-
sonal touches through years of observance of
major league baseball and other sports.
Iocal sports are carried. Weekly award
made to Butte individual with outstanding
sports performance of the week. Now spon-
sored by local beer brewery on Mondays,
Wednesdays and Fridays. Sponsor pleased.

New York

WGY. Schenectady
WGY Sports Record

Sizr times weekly, 6:30-6:45 p.m.
Rep.: NBC Spot Sales

Tops in Sports Shows in Eastern and Cen-
tral New York and Western New England,
WGY SPORTS RECORD is a mast with Us-
teners. Conducted by sports newspaper edi-
tors George Miller and Bill Pope, the WGY
SPORTS RECORD covers all fronts, national,
regional and local, six nights weekly. Con-
ducted by two experts who know thelr stuff,
here’s a show that's above average. Write
for an audition disc today and contact your
nearest NBC Spot Sales office,

WKBW, Buffalo
Sig Smith’'s Sports Review
6-6:30 p.m.
Rep.: Avery-Knodel

When Sig Smith entered mllitary serﬂcé
he gravitated to his natural medium and for
many months was the “GI Voice of Sports”
in the European Theater of Operations.
Discharged in March, 1946, he returned to
WKBW and resumed as Sports Editer, In
eleven months he raised his rating an éven
1000%. Fesaturing local and national sports
news, plus interviews with celebrities and
race results from major tracks, the program
1s & “must” for Buffalo fans.

Oregon
~ KEX, Portland

Sportscopy by Crain
7:30, Tues. Evening
Rep.. Free & Peters

The radlo sports page viewed from e
Northwest perspective. Among Northwest
sports fans Paul Crain 1s widely ¥nown not
only thru his own program but thru his
network football broadcasts for a large oll
company. Two years old, SPORTSCOPY
has s long record of activity promoting
every worthy Northwest sports event. Pro-
gram's guest book reads ltke a “*“Who's Who”
of sporting world. Choice for any sponsor
seeking a predominantly male saudience.

Washington, D. C.

WRC

Robert Ripley’'s Believe It or Not
Mon. thru Fri, 1:45-2 p.m,
Rep.: NBC Spot Sales

The new Robert Ripley show presents the
best of his stories, dramatized in an attrac-
tive 15-minute dally package. Ripley's pop-
vlarity in Washington is long established
thru his newspaper cartoons, books and
movie shorts. His new radio appearance
provides an excellent opportunity to reach
“prepared” audience In Natlon’s Capital.
Ripley does program with Courtney Benson,
one of radlo's leading dramatic personall-
ties. This availability a natural entree into
valuable Washington market.

WTOP

Top Talent

6:30-7 p.m., Sat.

Re;p.: Radio Sales, the Spot Broadcaste
ng Division of CBS.

TOP TALENT, with a 4.6 rating and an
18.5% share of audience (Hooper Dec. *46-
April ’47) features talented amateurs and
professionals who compete for cash prizes
and &8 week's pald engagement on WTOF’s
«“A Date With Jerry Carter.”’ Broadcast In
Washington Hotel's Hall of Natlons, TOP
TALENT Includes emcee Eddie Gealaher,
Jack Minovich and ork, with guest stars as
judges. To reach large percentage of 349,450
radio homes (50-100% BMB Level) call
WTOP or RADIO SALES, the SPOT Broad-
casting Division of CBS,

MAURICE C. DREICER PRGM.
998 Fifth Ave., New York

Numbers in the News

The only program in radio {n which the
audience can test its knowledge of the news
by & copyrighted mathematical formula.
Workable 1ive, based upon international, na-
tional and the local news of each commu-
nity. Purchase of program includes the in-
auguration of it live by Drelcer at local
radlo station, then show is turned over to
local emsee. Commentator and material and
formats furnished. Used successfully over
WBYN, WWRL and WRGB (General Eleetric
Television Station). Foolproof, fascinating
and exciting.

LES MITCHEL PRODUCTIONS,
INC. .

(Producers of Skippy Hollywood
Theater)

8853 Beverly Blvd., Hollywood

“The Theater of Famous Radio Play-
ers”—Family Drama, Y% hr.

Features the best 15 names of Hollywood's
Radio Row in ‘‘top-flight” family entertain-
ment. Lurene Tuttle, Cathy Lewlis, Peggy
Webber, Joe Kearns, Tom Collins, Jaek Ed-
wards, etc. Drama, comedy, suspense, ro-
mance by name writers plus deft produc-
tion. Auditions on request. Priced right!
38 shows available, more in production.

PARAGON RADIO PRODUCT'NS
131 W, 52 St., New York 22, N, Y.

George Raft in The Cases of Mr.,
Ace

Georgé Raft starred m a fast-paced,
hard-hitting vehicle worthy of his great
movie reputation, Millions of Raft fans
will love him as “Mr. Ace” in this network
ealiber half-hour show. ‘Top Hollywood
east. ‘Top script, Jason James of ‘“‘Sam
Spade” fame. And what music! Not an
organ—a full orchestral Show package In-
eludes impressive merchandising designed to
take full advantage of this big time, big
name attraction. Write or wire todayl

HAMILTON-WHITNEY PROD'NS

435 S. Lacienega Blvd.
Los Angeles 36, Calif,

The Unexpected

Top flight stars, Barry Bulllvan, Marsha
Hunt, Virginia Bruce, Binnie Barnes, Lyle
Talbot, Lon Chaney, Jack Holt, Tom Neal,
in & highly dramatic 15-minute series at &
price you can sell. 26 programs avallable
immediately. Second 26 in production, 1 or
2 a week basis. A big-time production at a
price within reach of all. Listen to your
audition platter at your station now. Join
the parade to success with Hamlilton-
Whitney today.

BEULAH KARNEY, INC.
228 N.La Salle St., Chicago 1, Ill.,
or 444 University Av., Toronto, Can.

Meal of the Day

5-minute open end, 5 times twkly.

A ten-year tested program used locally
and nationally by big Dame advertisers.
Five minutes, five times a week. Written
and narrated by Beulah Karney. 160 shows
ready for local or regional sponsorship.
More in production. Tallored especlally for
grocers, dalrles, appliance dealers, flour
mills, utility companies and household prod-
uets. Merchandising plan. Send for free
audition platters and availabilities,

HARRY S. GOODMAN
19 E. 53d St., N.Y. 22, N.X,

Your Gospel Singer

Edward MacHugh, Your Gospel Binger,
now available to local and regional sponsors.
420 fifteen-minute transcribed programs con-
sisting of hymns known and loved by young
and old. Featuring Edward MacHugh, who
{s said to have the most perfect diction of
any singer without sacrificing warmth of
expression, His many years on the networks
have crested a loyal ready-made audience.
Newspaper mats, glossy prints, press re-
lenses, ete., are avallable for publicity pur-
poses. Write, wire or phone for availabilities
and audition disk.

HOPKINS SYNDICATE, Inc.
11 S. LaSalle St., Chicago 3, IlL

Dr. George W. Crane, M.D,, Ph.D.

want to LOSE 10 POUNDS IN 10 DAYS?
Countless thousands do—flood sponsor with
dimes for bulletins whenever, wherever Dr.
George W. Orane’s famous program is
broadcast. Comparable reaction to his other
programs establishes Dr. Crane’s applied
psychology serles as ideal sales and good
will booster for any qualified product or
service. Nearly 200 open end 15-minute pro-
grams now ready—more in preparation.
Contact John R. Kneebone (Andover 2833)
for sample transcriptions.

In Worcester, WTAG
delivers 1479% more du-
dience than Station B,
2099% over Station
C, 2989% over Sta-
tion D, and 368%
over Station E.
(Hooper Index Jan..
Feb. ‘47)
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FREDERIC W. ZIV CO.
1529 Madison Road
Cincinnati 6, O.
‘The Wayne King Show

A brilliant half-hour show transcribed and
available for local and regional sponsors
starring the incomparable waltz king, his
famous arrangements, his golden saxoplione,
the voices of Nancy Evans, and Larry Doug-
las and narrated by Franklyn MacCormack,
EBarning top-the-competition ratings in city
after c¢ity: Detroit 20.0, Youngstown 19.0,
Cincinnat! 18.9, and Columbus 13.3. A tre-
mendous audience is waiting to hear Wayne
King on the atr. Fifty-two half-hours avail-
able, Write for avallabilities.

CHARTOC-COLMAN PROD'NS
360 N. Michigan Ave., Chicago, Iil

Ted Lewis

A half hour of sheer enchantment! It's
The Ted Lewis Show . . . fabulous, sen-
timental Ted, with the high hat full of
music, laughter and tears, his great 18-
piece orchestra, big name vocalists, a sup-
porting cast of top talent. This 15 a show
everyone will enjoy. It appeals to all age
and income levels. It 1is streamlined,
youth-appealing, modern, with just a touch
of nostalgia for oldsters. For local and
reglonal sponsorship, starting Beptember 15.
For audition platter, write Chartoc-Colman
Productions, 360 N. Michigan Ave., Chicago.

KASPER-GORDON, Inc.
140 Boylston St., Boston 16, Mass.

Gloria Carroll Entertains

Glorla Carroll, heard for long time over
CBS mornings, coast-to-coast, in a musical
series *‘out of this world’’—backed by novelty
trioc “Frank Bell and The Belltones” in spe-
clal arrangement of top tunes of all times,
especlally from musical shows. Very lttle
talk in this serles of 78 4-hours—most
music from beginning to end, open both
ends for commercials. Guaranteed to hold
attention of all listeners from the start.
Wire for samples, rates.

Ridder Bucking
Cowles in Des M.

DES MOINES, June 21.—Compe-
tition between newspaper and radio
interests here apparently is on the
upbeat, with a fillip being added
to the situation recently thru the sale
of KCBC, Capitol City Broadcasting
Company’s station, to two Milwaukee
men, Myles H. Johns and George P.
E. Caesar Jr. Johns, who is presi-
dent of WOSH, Oshkosh, Wis., and
is building an FM station, WMIL, at
Milwaukee, comes from a family
which has been associated with the
Ridder interests in the newspaper
field. Ridder family owns the New
York Staats-Zeitung, German daily,
and the Dispatch, St. Paul, the only
large Minnesota daily in competition
with the Cowles interests. Latter
have taken over the Twin Cities
newspaper field in addition to oper-
ating their Des Moines daily, The
Register. Cowles also operates KRNT,
Des Moines, and Look magazine.

Speculation here centers upon
whether the Ridder-Johns interests
have entered the Cowles back door
by purchasing KCBC. Sale of latter
is subject to approval by Federal
Communications Commission, with
takeover slated when this is given.
Price was reported as $225,000.

P&G Renews ‘Mystery’ a Year

NEW YORK, June 21.—Procter &
Gamble has renewed Mystery of the
Week, heard over Columbia Broad-
casting System Monday thru Friday,
7-7:15 p.m., for 52 weeks effective
August 25. On that date Dancer-
Fitzgerald-Sample, Inc., takes over
the program for P&G, and the show
will be used to plug Dreft. Compton
has had the show.
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NIGHTTIME
Talent Cost Index
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Tabulatlo’is are based on sponsored programs only, 0
leading to totals accumulated by 1B6-minute peoriods.

Polnts

BASED ON “FIRST 95" EVENING HOOPERATINGS AND “FIRST 3" SUNDAY AFTERNOON RATINGS.

"BATILE OF THE BANDS”

THAT “LIVE'’ SHOW

AL BEMNSON, M. €.

and Originator

WGES—CHICAGO

Rank
Program Provious Cost Per
8ponsor Rating 1,000
Not. & Stat. Hooper- and Talent Cost Urban
Agency ating Rank Opposition Cost  Per Point Listeners
1==RADIO THEATER 234 20.9— 3 NSP—ABC 816,000 $ 683.76 5 .76
Lever Bros. Gabrle! Heatter—~—~MBS
Lux 8oap & Flakes Real Storles—
J. W, T,, CBS 162 Real LHe—MBS
Telephone Hour~NBO
Borge-Goodman
Show—NBG
2—8CREEN GUILD 19.6 17.2~ 8 Doctors Talk It $10,000 8§ 6510.20 ¢ .B9
PLAYERS Over—~ABC
Lady Esther Fishing & Hunting
Biow, CBS 162 Club LN-MA-—MBS$
Contented Program
—~—NBC
3-—-B808 HOPE 191 24.7— 2 NSP—ABC $20,000 $1,047.12 $1.21
Pepsodent Div.. NSp—CBS
Lever Bros. N§P—MBS
Varlous Products °
F. C. & B.,, NBC 130
4—RED SKELTON 184 195— 4 NSP-=ABO $ 6,600 § 616.30 § .66
B. & W. Tobacco NSP—CBS
Raleigh 903 Blend N§P—MBS
Cigarettes
R. M. §.,, NBC 157
5=~FIBBER McGEE 16.9 26.3=~ 1 NSP—ABC $10,800 § 621.30 8 .67
AND MOLLY NSP-—CBS
8. C. Johnson N3P-—-MBS§
Floor Wax
N. L. & B., NBC 144
6=—=WALTER 45.3 15.6 11 Moot Corliss $ 7600 § 40020 § .B3
WINCHELL* Archer—088
Andrew Jergens Exploring the
Jergens Lotion Unknown—MBS
Robert Orr, ABC 217 Manhattan Merry-Go-
Round—NBC
7—FRED ALLEN 16.0 18.8— 6 Sunday Evening $18,500 $1,233.33 S$1.28
Standard Brands Hour—ABC
Tenderlcaf Tea & Crime Doctor—CBS
Shefford Cheese Parker Pen News
J. W. T.,, NBC 145 MA—CBS&
NSP—MBS
8—=MR. DISTRICT 13.8 16.8— 9 NSP—ABC $ 6,800 § 492,76 § .67
ATTORNEY Ford 8how-DInah
Bristol-Myers Shore—CB8
Vitalls and NSP—MBS
8al Hepatica
D. C. & 8., NBC 134
9~—BING CROSBY 13.5 16.4—12 The Whistler $22,600 $1,666.67 $1.85
Philco —CBS§
Radlos, Refrigerators NSP—MBS
Hutchins, ABC 236 The Big Story
—NBC
10—B0B HAWK 12.2 Q0 NSP—ABC $ 4,000 $ 327.87 $ .39
R. J. Reynolds NSP—MBS
Camels and Dr. 1. Q—NBOQ
Geo. WashiIngton
Smoking Tobacco
wm. Esty, CBS 164
11=—=TAKE IT OR 1.7 0o Theater Guild $ 4500 $ 38462 $ .41
LEAVE IT —ABC
Eversharp Qabrlel Heatter—=MBS
Biow, CBS 162 Don Amecha
Show—NBC
12=—JOAN DAVIS 117 00 Sherlock Holmes $15,000 $1,282.06 $1.43
Lever Bros. —ABC
Swan Soap NSP—MBS
Y. & R, CBS 1443 Voice of
Firestone—=NBC
13—=EDDIE CANTOR 11.6 oo NSP—ABC $15,000 $1,293.10 3$1.68
Pabst 8ales Man Catled X—CBS
Pabst Blus NSP-~MBS
Ribbon Beer
W. & L., NBC 144
14-~MANHATTAN 11.6 b Walter Winchell $4,000 $ 9244.83 $ .37
MERRY-GO-ROUND —ABC
Steriing Drug Meest Corliss
Dr. Lyons Tooth Archer-—CBS
Powder Exploring the

D. F. & 8., NBC 141 Unknown—MBS

$ 877.4¢ $ .90

15==YOUR HIT 11.4 12.8—14 Gangbusters—ABO $10,000
PARADE NSP-—CBS
American Tabacco N§P—MBS
Lucky Strike
Clgarettes

F. C. & B.,, NBC 16¢
TOP THREE SUNDAY

AFTERNOON PROGRAMS

THE SHADOW 8.1 9.2 1 Darts for Dough $ 2500 $ 308.64 5 .31
Carey Salt, McJdunkin -—ABC
Det., Lack., & Family Hour—CBS
Western NSP—NBC
R. & R., MBS 130

CARMEN CAVALLARO 7.2 7.0~ 2 NSP—ABC $ 3,600 § 486.11 §$ .67
Sheaffer Pen NSP—CBS
R. M. 8., NBC 149 NSP—MBS

HARVEST OF_STARS 8.6 00 NsP—ABC $10,000 $1,515.16 $1.75
Internatlonal Harvester Here’'s To You-—CBS
McC.-E., NBC 158 NSP~~MBS

Average Audlence Rating I3 7.2, as agalnst 7.9 last report, 7.8 a year ago. Average Evening Sets-
In-Use reported are 23.0, as agalnst 24.5 last report, 28.9 a year ago. Average Available Homes is
75.4. as agalnst 78.7 last report, 77.0 a year ago.

*—=lIncludes second broadcast on Pacific Coast.

MA-—Moving Averaga
**—=Not In top 15 In June 4st report.

LN-—LIimlted Network

L. & M.—Lennen & Mitchell. F.,, &. & B.—Foote, Cone & Belding. Y. & R.—Young & Rublcam.

. & L.—Warwick & Legler. W. & C.—Willlams & Cleary. L. W. R.—L. Ramsey.
J. W, T.—J. Waiter Thompson. McK. & A.—McKee & Albright, R, & R.—~Ruthrauf & Ryan,
D. C. & §.—-Doherty, Cilfford & 8henfield. 8. & S.—Schwimmer & Scott. R. W. & C.—Roche,
Willlams & Cleary. A. M. & W.—Audrey, Moore & Wallace. W. H. W.—Willlam H. Welntraub.
McC..E.—McCann-Erickson. P. & R.—Pedlar & Ryan. D. F. S.—Dancer-Fitzgerald-Sample.
N. L. & B.—Needham, Lewis & Brorby. R, M. §.—Russet M, Seeds. B. & B.—Benton & Bowles.

L

Summer Cuts
Tuners, Hikes
Delivery Costs

Shows® Ratings Juggled

NEW YORK, June 21.—The dive
in rating taken by many programs
with the onset of summer has made
them comparatively more expensive
from the standpoint of delivering

audiences, according
% to figures in the
"| Nighttime Talent Cost
Index, a feature of
The Billboard’s Cone-
tinuing Program
Studies prepared in
co-operation with the C. E. Hoope:
organization, Bob Hope, for in-
stance, fell from 24.8 in last report
to 19.1 in this listing, and therefore
delivered 1,000 urban listeners at a
cost of $1.21,

Red Skelton, in fourth rank right
behind Hope, dropped somewhat—
from 19.5 to 18.4, and the program’s
production cost of $9,500 is now
figured as delivering 1,000 urban
ligteners at $.56. The dive taken by
Fibber McGee & Molly is perhaps
the outstanding one among the top-
pers—from 26.3 to 16.9, or from
first rank to fifth. Despite this,
Fibber still delivered listeners com-
partively cheaply, $.67 per 1,000,
because of the program’s very mod-
erate production cost of $10,500.

Winchell Off Slightly

Walter Winchell fell slightly and
Fred Allen considerably, latter
dropping from 18.8 to 15.0, which
figure works out to a cost of $1.28
per 1,000 on the basis of an $18,500
production cost. Mr. District Attor-
ney, too, dropped considerably—
from 16.8 to 13.8, but it still delivers
audience at a very reasonable cost
owing to low production tab of
$6,800. Bing Crosby, who fell from
15.4 to 13.5, is a comparatively ex-
pensive proposition, estimates on
the cost per thousand being $1.85,
predicated on a production cost of
$22,500.

The current report is interesting
in other aspects. There is, for in-
stance, the emergence of Lux Radio
Theater as top show, with a cost
of $.76 per thousand, and Screen
Guild as runner-up, with a cost of
$.59 per thousand. The reasons for
this—the Al Jolson guest shot—
have been handled fully in trade
news stories. Another interesting
facet of the current report, however,
is the appearance of a batch of pro-
grams which rarely make the top 15.
Absence of some of the top winter
programs, of course, accounts for
this. Programs not in the chart last
time but included this trip are Bob
Hawk, with a cost of $.39 per thou-
sand; Take It or Leave It, $.41 per
thousand; Joan Davis, $1.43; Eddie
Cantor, $1.53; Manhattan Merry-
Go-Round, $.37.
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[ ]
More Region
Variations in

Night Shows

Benny Holds Pacific Lead

NEW YORK, June 21.—Leading
nighttime network programs show
slightly more variation in regional
appeal in the cur-
rent chart than they
did last time up—
but in general the
ratings are consid-
erably more uniform
than earlier in the
season. Bob Hope, No. 1 in national
rank, dropped from second to third
on the Pacific, and Fibber McGee
and Molly, second nationally,
dropped from sixth to seventh on
the Coast listing. Red Skelton, who
held fifth and third on the previous
chart, is now up to third and second.
Jack Benny, while holding his Coast
ranking of first, fell nationally from
third to sixth. Benny's Hoopers on
the current char.t are 19.2 nationally
and 33.3 Coastwise, as against 24.6
and 33.3 in the last survey.

Lever Bros.’ Lux Radio Theater
on the current report closed the gap
between its national and Coast rank-
ing, scoring fourth and 5th respec-
tively. Last time up the program,
while fourth nationally, scored 15th
Coastwise. Another show which
closed the gap considerably is Amos
s’ Andy, in fifth and 10th rank in
the national and Pacific listings in
the current analysis. Last report
listed the seg as seventh and 26th
rank.

Allen, “Screen Guild” Drop
Fred Allen fell somewhat, from
sixth and eighth last time to seventh
and 11th. Screen Guild Players,
which showed uniform appeal on
the last chart, with rankings of
eighth and seventh on the national
and Pacific listings, dived sharply
on the Coast in the current report,
which list the show in 30th rank.
Screen Guild’s Coast Hooper is 11.3,

compared with 19.7 last time up.

Edgar Bergen-Charlie McCarthy
fell from fifth to eighth on the Coast,
while holding its national rank of
ninth, and Mr. District  Attorney
gained a bit on the Coast—coming
up from 33d to 26th position—while
holding its national spot of 10tn.
Others among the leaders are Wal-
ter Winchell, 11th and fourth; Bing
Crosby, 12th and sixth, and Band-
wagon, 13th and 20th. Latter, inci-
dentally, dived considerably in its
Pacific rating, falling from 10th to
20th, but came up from 14th to 13th
nationally.

“I1it Parade” Uniform

Hit Parade, which made the chart
again since moving from Columbia
Broadcasting System to National
Broadcasting Company, comes thru
with a uniform audience pull, rank-
ing 14th in both categories. Duffy’s
Tgvern, in 15th place immediately
following Parade, is away down in
the cellar on the Coast—where it

BASED ON “FIRST TWENTY’ H

co-operation with the €. E.

ARE FOR PERIOD MAY, 1947,

(OMPARATIVE
TERRITORIAL INDEX

This feature, comparing natlonal ratfngs of feading net-
work shows with thelr Paciflo Coast ratings, operatod In

Hooper, Inc.

organization.

OOPERATINGS, NATIONAL AND PACIFIC COAST. BOTH

NATIONAL FIGURES ARE AVERAGE OF TWO RATINGS.

Natlonal Nat'l. Nat'l. Pacific Paclfis
Opposition Hooper Rank Program Rank Hooper Pacific Coast Opposition
No Sponsored Show ABC 26.8 1 BOB HOPE 3 21.7 No Sponsored.Show ABC
No Sponsored Show CBS No Sponsored Show CBS
No Sponsored Show MBS Gabrlel Heatter DLBS
Real Stories—
Real Life DLBS
No Sponsored Show ABC 25.6 2 FIBBER McGEE 7 17.5 No Sponsored Show ABC
No Sponsored Show CBS AND MOLLY No Sponsoted Show CBS
No Sponsored Show MBS Adv. of the Falcon DLBS
No Sponsored Show ABO 21.8 3 RED SKELTON 2 2456 No Sponsored Show ABC
No Sponsored Show CBS No Sponsored Show CBS
No Sponsored Show MBS No Sponsorcd Show DLBS
No Sponsored Show ABC 21.6 4 RADIO THEATER B 18.7 Doctors Taik It
Gabriel Heatter MBS Over ABC
Real Stories— News pLBS
Real Life MBS Me! Venter DLBS
Telephone Hour NBO fnside of Sports DLBS
Borge-Goodman Henry J. Taylor DLBS
Show NBC No Sponsored Show NBC
No Sponsored Show ABC 19.3 5 AMOS 'N° ANDY 10 161  Lum_’'n’ Abner ABC
Vox Pop CcBS Blg Town CcBS
Gabriel Heatter MBS No Sponsored Show DLBS
Real Stories—
Real Life MBS
No Sponsored Show ABC 10.2t 6 JAOK BENNY 4 33.3t 3 p.m. P. T. Comp.
Gene Autry CBS Deadline Mystery ABC
No Gponsored Show MBS Gene Autry cB
No Sponsored Show DLBS
8:30 p.m. P. T. Comp.
No Sponsored Show ABC
No Sponsored Show CBS
Walter Winchell DLBS
Sheila Graham DLBS
sunday Evening ABO 18.2 7 FRED ALLEN 11 156.2 Hollywood Music
Hour Hall ABC
Crime DoctoP CBS No Sponsored Show CBS
Parker Pen News No Sponsored Show DLBS
—M cBS
No Sponsored Show MBS
Doctors Talk it Over ABC 18.1 8 SCREEN 80 194.83 No Sponsored Show ABC
Fishing and Hunting QUILD Gabrlel Heatter DLBS
Club—LN—MA MBS PLAYERS Real Stories—
Contented Program NBC Real Llife DLBS
Contented Program NBC
Sunday Evening ABC 17.4 8 CHARLIE 8 16.3 No Sponsored Show ABC
Hour McCARTHY No Sponsored Show CBS
Adv. of Sam Spade CBS SHOW No Sponsored Show DLBS
No Sponsored Show MB3
No Sponsored Show ABC 17.2 40 MR. DISTRICT 28 11.8 Henry Morgan ABC
For Show- ATTORNEY Ford Show-Dinah
Dinah Shore CBS Shore [o3:3]
No Sponsored Show MBS Inside of Sports DLBS
Land of the Frec pLBS
Meet Corliss Archer CBS 17.4f 11 WALTER 4 21.6% 8 p.m. P, T. Comp.
Exploring the WINOHELL Take It or
Unknown MB8 Leave It CBS
Manhattan Merry. Exploring tha
Go-Round NBO Unknown MBS
Don Ameche NBC
8:30 p.m. P. T. Comp.
No Sponsored Show ABC
No Sponsored Show CBS
Jack Benny NBC
The Whistier cBS 16.0 12 BING CROSBY 8 18.4 No Sponsored Show CBS
No Sponsored Show MBS News DLBS
The Blg Story NBC Mel  Venter DLBS
Duffy’s Tavern NBC
No Sponsored Show ABC 13.7 13 BANDWAGON 20 12.9 Greatest Story
Blondle CBS Ever Told ABC
No Sponscred Show MBS No Sponsored Show CBS
No Sponsored Show DLBS
Gangbusters ABC 13.0 14 YOUR HIT 14 13.8 Lone Ranger ABC
No Sponsored Show CBS PARADE Vaughn Monros OBS
No Sponsored Show MBS No Sponsored Show DLBS
No Sponsored Show ABC 13.0 16 DUFFY’'S 82 6.5 Bing Crosby ABC
Songs by Sinatra CcBS TAVERN No Sponsored Show CBS
Gabriel Heatter MBS News DLBS
Real Stories— Mel Venter DLB
Real Life MBS
I Deal In Crime ABC 13.0 16 TRUTH OR 18 13.6 No Sponsored Show ABC
Mayor of the Town CBS CONSEQUENCES No Sponsored Show CBS
Parker Pen News— Quiz of Two Cltles DLBS
MA CBS
No Sponsored Show MBS
No Sponsored Show ABC 11.9 17 EDDIE 29 11.3 America’s Town
Man_ Called X CBS CANTOR Meceting (Co-Op) ABC
No Sponsored Show MBS Man Called X CBS
Treasure Hour
of Song DLBS
No Sponsored Show ABC 11.7 18 LIFE OF 25, 11.8 1 Deal In Crime ABC
Vaughn Monrog CcBS RILEY Mayor of the Town CBS
Twenty Questions MBS Red Ryder DLBS
Murder and Mr. ABC 11.7 18 CAN YOU 31 11.2 Fat Man ABC
Malone TOP THIS? Jean Sabion OBS
saturday Night No Sponsored Show DLBS
Serenade cB8S
No Sponsored Show MBS
Best Things [n ABO 11.7 20 CRIME 36 10.4 Best Things In
Life* PHOTOGRAPHER Life ABC
Treasure Hour of No Sponsored Show MBS
mBS Noah Waebster NBC

Song
Jack Haley with Eve
NBC

Arden

+ Includes
LN—Limited Network

first and second broadcasts.

MA—=Moving Average
* May 30th Report only.

scores 82d. Duffy’s has shown this | nationally and Coastwise.

variation for a long time, and on the

Comparative positions of remain-

last chart was 12th and 65th. Truth | ing shows of the first 20 can be as-
or Consequences now is 16th, both' certained on the adjacent listings.

Cash Discount
By Stations
Gains Favor

Response to 4-A’s Letter

NEW YORK, June 21.—The Ameri-
can Association of Advertising Agen-
cies (4-A’s) this week reported an
appreciable response to the letter it
sent all radio stations several weeks
ago urging adoption of the cash dis=~
count plan. To date, about 10 per .
cent of all stations grant the discount,
along with all four major webs, and
4-A’s head Fred Gamble tabbed this
“‘very fine progress.” Shortly before
its recent promotional letter went
out, 21 stations agreed to permit the
discount. Since then, 17 more sta-
tions have adopted it, while 22 said
they would begin the discount with
their next rate cards.

Interesting angle to the discount
plan is the thinking of some agency
men that it offers a tip on financial
condition of sponsors in an increas-
ingly worsening business era. With
manufacturing failures exceeding
distribution and retail fold-ups for
the first time in the nation’s history,
non-payment of bills by creditors on
time to receive the cash discount
could furnish stations some gauge of
financial reliability.

NAB Pushes Plans
For Sept. Conclave

WASHINGTON, June 21.—Nation=
al Association of Broadcasters (NAB),
tho badly tied up by the White Bill
hearings, is pushing plans for its Sep-
tember 15-18 convention in Atlantic
City. The White Bill and the hostile
attitude of the Senate committee to-
ward NAB’s proposals probably will
come in for a good deal of discussion
at the convention.

Other items on the agenda include
four special clinics—broadcast adver-
tising, employer-employee relations,
engineering and programing. In ad-
dition, all of NAB’s standing com-
mittees will hold meetings.

Another Bidder
For Albany’s WOKO

WASHINGTON, June 21.—As the
August 1 “execution” date for
WOKO, Albany, draws nearer, the
Federal Communications Commis-
sion (FCC) finds itself with another
applicant. It announced this week
that the bid of the Governor Dongan
Broadcasting Corporation for
WOKO’s 1460-kc frequency had been
accepted for filing.

The Van Curler Broadcasting Com=
pany had previously requested that
WOKO’s wave length be assigned to
it shortly after FCC had ruled WOKO
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‘NBC City-Salute
Series Pays Off

Promotion-Wise

NEW YORK, June 21.— WNBC,
key National Broadcasting Company
(NBC) outlet here, wrapped up its
city-salute series this year with
statistics indicating that the station
grabbed a total of 83,986 lines of
publicity at a total cost of $2,700.
Regarded as an ingeniously con-
trived and effective promotion cam-
paign, the nine salutes to nearby
cities also netted a total of 203 pic-
tures ranging from one-column cuts
to full-page spreads. The lineage
figures include breaks in 21 daily
newspapers, but do not include
breaks in weeklies, industry publi-
cations, etc. Front-page space repre-
sents 22.6 per cent of the total.

Cost of $2,700 for the campaign—
which began last November and
ended June 11 with a salute to New-
ark, N. J.—breaks down to $300 per
city, which figure includes $200 for
line charges and $100 for advertising.
Time and talent are not included in
costs, inasmuch as these expenses
are constant in station operation.
All other expenses, such as promo-
tion by chambers of commerce, cost
of tune-in tags for school kids, etc.,
were taken care of by governments,
industries or civic and fraternal or-
ganizations. Ditto meals and trans-
portation for the talent.

Gaines Fostered Idea

Station’s decision to test the va-
lidity of this type of pin point promo-
tion stemmed from thinking of Man-
ager Jim Gaines, who liked the idea,
particularly inasmuch as it fell in
with the policy of hypoing service to
outlying areas. Details were carried
out by Bob Davis, station press
agent, and Murry Harris, field ex-
ploitation director, both of whom
found cities and local dailies eager to
co-operate. Davis and Harris found
it required about four weeks to set
up a salute from soup to nuts, in-
cluding proclamation by the mayor
and tie-ups with dailies, industries,
civic groups, etec. However, it was
found feasible to run the salutes at
two-week intervals, that is, one going
on while another was being prepared.

For the all-day programing en-
tailed by each salute, station used
between 12 and 15 local sustaining
and commercial shows (with spon-
sors gladly devoiing plugs to the
city), plus one network showe-—
Honeymoon in New York.

Owing to tremendous tangible pay-
off—as well as intangibles such as
good will resulting in follow-up
stories—WNBC is planning a similar
promotion next season. Opener will
be Tarrytown, N, Y., September 18,
followed by the Bronx, Montclair
and Elizabeth. Other cities are being
booked, with numerous communities
in Connecticut and Long Island
slated.

Godirey Off Air
Two Days Weekly

NEW YORK, June 21.~~Harry Mar-
ble will take over Arthur Godfrey’s
5:45-7:45 am. Saturday stint over
WCBS, starting July 5. ‘This will
give Godfrey two days off each
week—a luxury he has not enjoyed
for years. Godfrey will continue his
Monday-thru~Friday 6-7:45 p.m. stint
over WCBS and will continue to be
heard Monday thru Friday at 7:45-
9:10 a.m. over WTOP, Washington.

Godfrey’s network show, Monday
thru Friday, 11-11:30 a.m., will re-
main in the same time slot, but his
evening show, starting July 4, moves
into the 9:30-10 p.m. time.

Policemen Want
Better Break in
Crime Programs

DETROIT, June 21..—Michigan As-
sociation of Chiefs of Police is send-
ing a telegram from its convention at
Traverse City to the Federal Com-
munications Commission asking more
co-operation with police in elimina-
tion of radio material harmful to ju-
veniles. Attack is aimed especially
at dramatic shows having crime
solved or justice secured by some-
one other than police, resulting in be-
littling of police.

Detroit Censor Inspector Charles
W. Snyder said television would be
an even stronger influence for good
or evil in this respect than radio.
Sentiment of the body, however, was
that both radio and movies at pres-
ent are more co-operative on this
point than comic strips.

MBS Mulls Top-Name Co-Op

Segs; ‘Info, Please,” Mentioned

NEW YORK, June 21.— Steps
whereby Mutual Broadeasting Sys-
tem (MBS) would hypo its program
schedules thru the use of top-name
shows on a co-operatively spensored
basis now are in the works, it has
been learned. It was one of the items
discussed, according to report, at the
recent Mutual directors meeting
(The Billboard, June 14).

One show mentioned as now nego-
tiating for a Mutual co-op deal is
Information, Please, which has been
dropped by Parker Pen on Columbia
(CBS). Question of price is the
prime factor, with Dan Golenpaul,
show’s owner, said to be holding out
for $10,000 weekly. Also a Mutual
possibility co-opwise, it’s said, is
Hildegarde, with a new non-musical
format. Musicians’ union regulations

Survey Shows

Scores High Identification

NEW YORK, June 21.—A survey
recently completed in New York by
the Pulse research organization and
Sidney Roslow reveals an excep-
tionally high rememberance record
for products using spot radio adver-
tising. The survey covered five dif-
ferent types of products using New
York radio—clothing stores, ciga-
rettes, gum, soft drinks and beer.
Five hundred persons were queried
to determnie which radio-plugged
brand name remained longest in their
memories.

Among clothing stores, Robert Hall
and Barney’s, both major spot users,
were far ahead of the field with 34.4
and 31.2 per cent recall, respectively.
They were followed by Bond, which
is not a spot user, with 25.6, then
two spot users, Crawford with 15.2
and I. J. Fox with 8.8.

Top recall among the cigarette
brands was racked up by Lucky
Strike, with 308 of the 500 persons
interviewed able to identify their
h a r d-hitting commercials. Signifi-
cant is the fact that in recent weeks
American Tobacco Compzsny em-
barked upon a major spot campaign
to supplement its network programs.
The Pulse survey found that 61.6 per
cent of those interviewed were famil-
iar with the ‘Lucky Strike commer-
cials, with Chesterfield’s 53 per cent
second, Philip Morris’ 48 wper cent
third, Camel’s 47.4 per cent fourth,
and Old Gold’s 27.4 per cent running
fifth.

Far out in front in recall among the
chewing gums were two which have
concentrated solely upon spot radio,
Chiclets and Dentyne. Former held
the lead with 165 of the 500 people
registering recall, for a 33 per cent
mark, while Dentyne scorad with
105 people; for 21 per cent. Wrig-
ley’s with 9 per cent, Peter Paul
Charcoal with 4.4 per cent, and
Beechnut with 4 per cent completed
the first five. Wrigley’s and Peter
Paul Charcoal lean toward use of
newscasts over 50,000-watt stations.

It was in the field of soft drinks
that the most phenomenal record of
spot radio was hung up, however.
Pepsi-Cola’s renowned jingles regis-
tered with more than four times the
number of people of its nearest rival,
hanging up the best record of any
product mentioned in any of the five
divisions. Of those interviewed, 321
identified the Pepsi-Cola jingle, for
a 64.2 per cent mark. Seccnd was
Coco Cola, a network account, with
15 per cent. Rounding out the first
five were Ever-Vess with 8.8 per
cent and Nedicks with 7 per cent,
both strict spot users.

Spot Radio

The last grouping, beer, also was
led by a confirmed spot radio adver-
tiser, Piel’s Beer, which scored with
41.8 per cent of those interviewed.
Others in the big five of this cate-
gory were Papst with 33.2 per cent,
Rupert’s with 26.2 per cent, Trom-
mer’s with 12.6 per cent and Schaef-
fer with 12.4 per cent.

WNEW, local indie, is planning a
major promotion campaign based on
the survey, since virtually all the
leading accounts have their largest
New York spot budgets appropriated
for WNEW.

prohibit music on co-op shows.

Mutual is said to feel that the high
rate of unemployment among top
names—many of which have been
dropped because of overly high
prices—gives it an excellent chance
to land them on its skeds with
multiple sponsors.. It would be a
mutually advantageous deal—giving
the network Hooper draws it needs
and giving the acts work they might
not otherwise get.

Mutual has been signally success-
ful in its co-op ventures, which in-
clude Kate Smith and Fulton Lewis
Jr., among others.

Radios Used Drop
In May, June Tally

NEW YORK, June 21.—Seasonal
drop in set-in-use for the May-June
period from that of March-April was
reported in New York and Philadel-
phia in a report issued this week by
the Pulse, research organization. Bos-
ton conversely, showed a slight gain,
while the Pulse’s operations in Chi-
cago were begun too recently to af-
ford comparison.

The four cities’ combined average
quarter-hour set-in-use figure for
May and June was 24.4, while that
for March and April for New York,
Philadelphia and Chicago only was
24.7. New York dropped from 24.8
in March and April to 24.0 in May
and June; Philadelphia dropped from
25.1 to 24.1, but Boston increased from
23.5 to 23.9. Chicago figure, for May~
June only, was 25.4.

THE

RAY

PERKINS
SHOW

Fred Allen
The Andrews,

Sisters

2T0 Rey Anthony
Louis Armstrong
4 P.M. Harry Babbitt
Count Basie
Tex Bencke &
N;.‘Oﬂ the Glenn
thru Miller Orch.
Sat Paul Brown

Cab Celloway
Frankie Cerle

Perry Como
Bing Crosby

Page Cavenaugh
Senator Claghorn

Gene O’‘Fallon, Mana
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4

RAY PERHINS
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letters of congratulation on my
first anniversary with KFEL + « »

Denver’s Mayor Sta;!erou.
Colorado’s Gavernor Knous
Wyoming’s Governar Hunt
Pueblo’s City Council Pres. Beatty
Colo. Springs’ Mayor McCullough

Johnny Mercor
Yaughn Monroe
Jan Peerce
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Raymond Scott
Charlie Spivak
Jo Stafford

Hal Derwin
Sam Donchue
Jimmy Dorsey
Tommy Dorsey
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Benny Goodmen
Jascha Heifetz

Tiny Hill Col. Stoopnagle
Jose lturbi The Three Suns
Spike Jones Art Talmadge
Semmy Keye Rudy Vallee
Nick Kenny Vicki Vola
Dorothy Kirsten Ted Weems
Kay Kyser Ken White

Freddy Mortin Poul Whitemen

Robert Merrill

ger Frank Bishep, Director

Represented by Bloir
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The Ford Showroom

Reviewed June 18, 1947

Thru Kenyon & Eckhardt, Inc.
Ceorge Chatfield, Acct. Exec.

Via CBS (148 Stations)
Wednesdays, 9:30-10 p.m. EST

Estimated Talent Cost: $9,000. Writer
and producer, Meredith Willson; di-
rector, Myron Dutton; production su-
pervisor, Clare Olmstead; cast, Meredith
Willson, Paulena Carter, Ben Gage.

Average Hooperating for all shows of
this type (variety).......cociuinnnes 10.3

Current Hooperating of show preced-
ing: Frank Sinatra

Current Hooperating of show follow-
ing: ‘““The Whistler” ........c.oceuese 6.4
CURRENT HOOPERATING OF OPPOSITION
SHOWS ON OTHER NETWORKS
ABC and MBC: Sustaining............ None
NBC: “Mr. District Attorney”.......... 16.8

Meet the new Meredith Willson.
Meet the Meredith Willson who is
the writer, producer and star of the
new Ford series; who conducts the
orchestra and arranges, and who,
on the initial program in this new
series, also served as raconteur,
comic, philosopher, composer, music
critic, flagwaver for his home State
of Towa, and as commentator on the
contemporary American scene.
Quite an assignment for any one
person—or even a crew of compe-
tent people. On this premiere, Will-
son did not come off with it, nor did
the long-anticipated Kenyon & Eck-
hardt Ford show itself.

It is apparent that the reasoning
behind the project is to present a
homey type central figure who can
chat with listeners on a medium-
brow, rather than high or low-
brow level. Willson has distin-
guished himself in the past as a
superb musician and arranger—
above all, one with taste and mu-
sical finesse—but his radio person-
ality is far from that point where
he could assume the burden tackled
in this show.

. Too Much Talk

Thus, between his musical num-
bers Willson essayed a few gags
(“On my way to the studio I saw a
sign in a diner reading ‘Forever
Amburger’ ”); comments on his
school days; philosophy as gooey as
Tony Wons (made immortal by the
late Ring Lardner); music criticism,
in commenting on Cole Porter’s lyr-
jcs and predicting that his featured
pianist, Paulena Carter, was the No.
1 fem pianist of the future, and
commenting, too, on the vicissitudes
of farm life and the hardiness of
farm women. Result was not only
an overdose of gab-—and Willson’s
voice is certainly not that radio
worthy—but a draggy affair which
failed just about completely in sus-
taining interest. This show is up
against Mr. District Attorney (16.8
current Hooperating as noted
above), a program which is and has
been rough on its competitors. With
that in mind, it’s obvious that a doc-
{or is needed.

One part of the program that’s
really socko is Willson’s “talking
people” act, five voices who talk in
breathtaking unison—but unison.
Combined with good lines, drawn
out emphasis, and occasionally
startling inflections, the simultan=-
eous gab is an arresting and intrigu-
ing radio novelty. It’s easily the
‘See Ford Showroom on opp. page;

ganlzation.

Philip Marlowe
Reviewed June 17, 1947

PEPSODENT COMPANY
Frank R. Brodsky, Advertising Manager

Thru Foote, Cone & Belding
Via NBC
Tuesdays, 10-10:30 p.m., EST

Estimated Talent Cost: $3,500; pro-
ducer, James Fonda; adaptation, Milton
Geiger, from Raymond Chandler stories;
cast, Van Heflin, Lurene Tuttle and
supporting” actors and actresses; an-
nouncer, Wendell Niles.

Current Hooperating for this program
(Premiere) None

Current Hooperating for shows of this

..........................

type (Mystery Drama).eccecavececoscss 7.6
Current Hooperating for show preceding
(*“Fibber McGee and Molly™)........ 26.8

Current Hooperating for show following
(Red Skelton)

CURRENT HOOPERATINGS OF SHOWS ON
OPPOSITION NETWORKS

ABC: Sustaining .....coeevenennns +...Nomne

CBS: Sustaining ........ seses

MBS: Sustaining ....ceeevcevcesoceavens N

sssssetesccssesseny oo

With Bob Hope off the air for the
summer, Pepsodent is offering the
adventures of Raymond Chandler’s
sleuth, Philip Marlowe, as a replace-
ment. Initial offering indicates the
program has mixed potentials. Mil-
ton Geiger’s adaptation of the
Chandler novelette, Red Wind, ad-
hered to the yarn’s language almost
to the letter, and captured most of
the colorful, almost poetic flavor.
On the debit side was the enormity
of the job of breaking down Chand-~
ler’s complex plotting within the 30-
minute limit.

With Van Hefln, of pictures, be-
coming the umpteenth actor to don
the Marlowe toga, the program gal-
loped thru the first 15 minutes as
the action unfolded. Second half’s
pace slowed down to a crawl, how-
ever, as everyone desperately strove
to clarify the proceedings. Repeated
conjecture and explanation of the
cast’s intricate relationships unfor-
tunately had confusion rampant at
the program’s end.

Heflin Emotes Effectively

Heflin’s emoting in the role of the
tough guy with a heart was effec-
tive, with excellent character pro-
jection, Lurene Tuttle, as the
woman in the case, put on her usual
capable performance. Producer
James Fonda struggled valiantly to
keep the pacing level, but was hand-
cuffed by the exigencies of the story.

Even the flickers, in taking their
crack at Chandler’s novels, found
that 90 minutes was hardly enough
to cram in all the writer’s sharp
ideas. Perhaps the shorter of Chand-
ler’'s short stories will prove more
suited for airing. ‘Their flair for
mood and language certainly is hard
to surpass. Not many writers have
a murderer cynically say of his
bullet-riddled victim, “Poor Waldo,
I bet I made his nose bleed.”

Commercials were harsh and re-
petitive, stressing that Pepsodent is
“preferred three to one” by Ameri-
can families. Foote, Cone & Beld-
ing seems to be trying its Lucky
Strike technique on the dentifrice.
It's a three to one bet that the in-
cessant “three to one” chatter be-
comes as notorious as LS/ MFT.

Sam Chase.

NETWORK PROGRAM
Reviews & Analyses

' Rating figures used are supplied by the C. €. Hooper or-
Data concerning advertiser expenditures, cam-
palgn themes, eto., is complied by interviews with agencles
and advertisers and Is based on latest available Informatlon.

Rhapsody in Rhythm

Reviewed June 18, 1947

P. LORILLARD COMPANY
For Old Gold Cigarettes
Frank Hopewelt, Advertising Manager

Thru Lennen & Mitchell, Inc.
Ray Vid Den, Account Exec.

Via CBS (148 Stations)
Wednesday, 9-9:30 p.m., EST

Estimated Talent Cost: $7,500; agency
producer, Mann Holiner; cast, Peggy
Lee, Buddy Clark and Johnny Johnson
(alternates from week to week) Robert
Maxwell; Jubilaires Quartet, Jan Savitt's
orchestra; announcer, Frank Coss.

Average Hooperating for all shows of

this type (Variety)....cocveenennnnnnne 10.3
Current Hooperatings of shows preced-
fng: “Dr. Ohristian”............cco000s .4
Johns-Manville News ......co.00v00000 8.3
CURRENT HOOPERATINGS OF OPPOSI-
TION SHOWS ON OTHER NETWORKS
ABC: Sustaining .....eccc0iiiiveeniien None
MBS: Gabriel Heafter ...c.c.coveevenes 8.4
“Real Storles From Real Life”........ 2.9
NBC: ‘Duffy’s Tavern”..cceceecisvons 12.2

Rhapsody in Rhythm, the Old
Gold summer replacement, is a
smooth, highly professional musical
amalgam, sporting class vocalizing
by Buddy Clark, Peggy Lee and the
Jubilaires, with an ace contribution
given by Robert Maxwell, swing
harpist. Jan Savitt’s orchestra does
the musical support; some good,
some only fair.

Clark certainly is one of the top
male warblers on the air today. He
has style, phrasing, first-class dic=
tion and projection and pipes to go
with his other assets, He does an
okay job, too, on tossing off a line.
Peggy Lee, too, is up there—cer-
tainly one of the more efficient fem
yodelers of the current crop, and one
who seems bound to finish near the
top herself. Johnny Johnstone al-
ternates each week with Clark.

The Jubilaires, too, are top
drawer, fashioning their harmony
in the Golden Gate Quartet man-
ner. Narrator sounds as tho he
were Willie Johnson, the Gates’ lead
man. Maxwell, recently seen in
New York niteries—the Blue Angel,
etc.—~does a swing harp routine
that’s novel and good.

Two Weak Spots

Show falls down in two spots.
The Savitt crew lacks the solid rock
which characterized its work some
years ago, especially when the band
was in its four-four groove. Band’s
weekly feature is a jived up version
of a classic—this week’s being Moz-
art’s Eine Kleine Nachtmusik. Came
off only fair, altho the legit and
swing juxtaposition was effective.

Second failing is in the script.
Seems that ever since Bing Crosby
and Carroll Carroll popularized the
flip technique years back, other mu-
sical shows have been trying to do
copy acts. It’s good when it comes
off, but it isn’t easy, and when it's
bad, it's painful. Chatter on this
show 1is forced and lumbering,
rather than facile and flip.

Commercials follow the recent
014 Gold line in which smokers are
urged to smoke for pleasure, rather
than some sort of medical treat-
ment. They also urge smokers to
forsake their preferred cigs for a
new brand. Jerry Franken.

WWW.americanradiohistorv.com

May Walk If
Pay Isn’t Hiked

LONDON, June 21. — Virtually
every script writer who contributes
any material for broadcast over
British Broadcasting Corporation
(BBC) has threatened to banish the
spoken word from the ether in a
two-month strike beginning July 1
unless drastic revisions are made in
current pay scales. A new schedule
of payments put forward by BBC
officials was termed by the Society
of Authors and Playwrights (SAAP)
as no more than “a basis for discus-
sion, and definitely not to be accepted
as maximum rates, pending the ne-
gotiation of a new agreement.”

Crisis came to a head at a London
meeting of the SAAP, presided over
by novelist J. B. Priestly, BBC’s top
broadcaster in the talks department.
Representative crowd presented a
unified front in urging the strike ac-
tion unless BBC comes thru with
considerably upped scales plus adop-
tion of special performing fees when
writers read their own work. Per-
forming fee is one of the SAAP’s
major demands and one which the
BBC igored completely in its coun-
ter-offer.

Other complaints which the writ-
ers have against BBC were revealed
to The Billboard by the SAAP sec-
retary-general, novelist Denys Kil-
ham Roberts. One is the arbitrary
manner of BBC in negotiations,
sometimes leading to prolongation of
discussions until, at broadcast time,
the author may not even know how
much he is to receive. They want a
boost in payment for specially com-
missioned work, past fees being
termed “very niggardly.” Authors
of top-rank plays adapted for radio
feel they are entitled to more than
plays by unknowns. The writers
also want extra money for work
reprinted in the weekly BBC maga-
zine, The Listener. And they spe-
cially resent BBC's attitude that the
publicity from airing a seript  is
worth more than mere money.

The writers cited as one instance
of BBC’s gross underpayment the
case of a writer of a 2,000-word spe=
cial script who received only five
pounds, five shillings (abouf $21).
He also got one pound 10 shillings for
a repeat airing, and another pound
for option to repeat. The whole
works came to less than $30, which
included all broadcasting rights the
world over. The writers also com-
plained that BBC, as the biggest sin-
gle employer of literary talent in the
country, has placed them at the bot-
tom of the scale ladder, under mu=-
sicians, actors, technicians and di-
rectors.

BBC's new offer for the first time
calls for writers to get regular fees
for repeat shows, with the rate at
half of the original fee, which would
become 14 to 16 pounds ($56-62).
BBC also offers to pay $100 for a 30~
minute adaptation of a published play
or one not written specially for ra-
dio. Old fee was $48-72. For a pub-
(See Writers Want Raise on page 19)
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Top Air Talent
Invited To Join
Co-Op FM Station

NEW YORK, June 21.—About 150
top writers, actors, musicians and ar-
tists have been solicited by the New
York Metropolitan Co-Operative
Federation (NYMCF) to accept par-
ticipating interest in a co-operatively
owned and operated FM station.
NYMCF simultaneously announced
its intention to appiy for an FM li-
cense this summer. Station would
be jointly owned and controlled by
an “artist panel of outsfanding per-
sonalities,” sponsor organizations and
consumer co-operatives.

Credit for the idea was given At
torney Morris L. Ernst, who first
broached it three years ago. Tenta-
tive plans call for a schedule of 60
per cent commercial and 40 per cent
sustaining programs. Co-operating
writers and other artists have been
oftfered the right to prepare, schedule
and present their own shows, which
would be aired sustaining only. These
shows then would be made available
free to any station paying wire costs.
Station also would set up a “listeners’
jury” of noted citizens, and conduct
a montkly mail poll among 100 volun-
teer monitors.

Chuck Acree’s Org
Pacts Chuck Logan

CHICAGO, June 21.—As another
step in its over-all expansion move,
Feature Productions, Chuck Acree’s
package and transcription org head-
quartered here, this week acquired
the services of Chuck Logan, who re-
cently resigned as assistant radio di-
rector of the Chicago office of Foote,
" Cone & Belding. Logan joins Fea-
ture Productions as Acree’s executive
assistant, Outfit also hired two new
gal assistants, Janis Trumbull and
Edana Evans.

Feature Productions, which pro-
duces Ladies Be Seated on ABC and
Hint Hunt on CBS as well as the re-
gional net show, Man On the Farm,

and various transcribed packages, |

also will move ahead in his program
production activity. Within the next
few weexs it expects to sign contracts
to produce two new net shows, one
to originate here and one undoubtedly
to originate on the West Coast. Fea-
ture execs are not revealing details
about these two new shows until pos-
sible formats have been worked out
and all commercial angles set.

FORD SHOWROOM
(Continued from opposite page)
outstanding item on the show as it

racks up now.

The commercials were good,
keyed to a sustained musical chord
to be used as the Ford identifica-
tion. Talkwise, they're brief, stress-
ing the stature of the Ford name in
the American economic picture, and
the correlative standing of Ford
dealers and factory-trained work-
men in the local and automotive
communities. Jerry Franken.
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The Summerfield Band
Stand Show

Reviewed June 18, 1947

KRAFT FOODS COMPANY
). H. Platt, Advertising Marager

Thru Needham, Louis & Brorby, Inc.
Roy Fowler, Account Exec.

Via NBC (158 Stations)
Wednesday, 8:30-9 p.m., EST

Estimated Talent Cost: $5,000. Net-
work producer, Max Hutto; agency pro-
ducer, Fred Van Hartesveldt; agency ac-
count exec, Roy Fowler; writer, Andy
White; cast, Jack Meakin (band-con-
ductor}, Walter Tetley, Louise Erick-
son and Babe Young,
Average Hooperating for all shows of
this type (Variety)....scovevnvennesas 10.3

Current Hocperating of show preceding
(Dennis Day)..oviovvitsnenreenennases 10.8

Current Hooperating of show following
(“Dafty’s Tavern™)......coeevsevernrs 12.2
CURRENT HOOPERATINGS 9F OPPOSI-
TION SHOWS ON OTHER NETWORKS
ABC and MBS: Sustaining............. None
CBS: “Dr. Christian”......c..c00uvuu. 7.4

Summerfield Band Stand, Kraft
Food’s replacement for The Great
Gildersleeve, uses a gimmick which
is as obvious as Gildersleeve’s
paunch, yet which—to the best of
this reviewer’s memory — hasn't
been used before by any summer
fill-in. The gimmick is to sur-
round the band concert with a dash
of plot, with the characters used

- being featured people on the regu-

lar season’s show., The plot itself
follows character-situation develop-
ment in line with the regular Gildy
plot lines.

Thus, the characters used are Le-
roy (Walter Tetley), Margie (Louise
Erickson) and Francie (Babe
Young), plus a newcomer, Ken Car-
son, vocalist on the summer show.
Story line is gossamer thin, cen-
tering around Margie’s unrequited
pash for the warbler. Most of the
dialog spots were brief enough to
avoid interference with music, yet
sufficient to give ample continuity
interest. Performances plotwise are
up to the part these players set.

Meakin Conducts

Jack Meakin batons the band, the
numbers following the typical open-
air summer concert-type selections,
i. e, Sousa’s The Thunderer, Or-
pheus Overture and pops. Betty
Russell did okay as guest feam vocal-
ist.

Carson did not impress too well.
His voice is okay, but the projection
is weak and he’s some distance from
making a solid mark, mainly be-
cause he sings as tho he were hold-~
ing back. The band itself plays
standard mall-type arrangements,
and blasts when it gets in the mar-
tial groove. Blasts too much, ac-
tually.

Commercials were brief and ef-
fective, plugging the return to the
grocers of Kraft American cheese,
with an institutional sound-off for
the importance economically of the
dairy industry.

Gildy’s adherents will find the
show a satisfactory summer replace-
ment. Jerry Franken.
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The Dave Garroway Show
Reviewed Sunday, June 15, 1947
Sustaining Via NBC

Sundays, 5:30 to 6 p.m, (CDST)

No estimated talent cost possible
since staff members working on regular
salary time are used to great extent,
However, show can be sold for unde.
$5,000. Emsee and writer, Dave Car-
roway; director, Parker Gibbs; an-
nouncer, Hugh Downs; orchestra leader,
Joseph Gallicehio; vocalists, Jack Has-
kell and Vivian Martin; guest, Jimmy
McPartland,

Carrent Hooperating for this show
(premiere)
Current Hooperating for show preceding
(Catholic Hour) 2.8
Current Hooperating for show following
(taken from April-May reports when
it was Jack Benny).........co00un.n. 19.6
HOOPERATINGS OF OPPOSITION SHOWS
ON OTHER NETWORKS

ABC: Greatest Story Ever Told ........ 3.3
CBS: Kate Smith ........¢eccvvvnvunes. 5.5
MBS: Nick Carler ........iiovinvinnne 5.2

OH, BROTHER, WHAT A RELIEF

Here's the show for those who are
tired of being hit in the face with
punchy programs and commercial mes-
sages that jump the blood pressure,
ruin the nerves and add to the feeling
of high tension that is gripping most
of the people in the country today and
helping to make psychiatrists wealthy,
Here's the show for those who want
soothing, relaxing patter, top music and
a meaty thought once in a while. Here's
the show for those who just want ta
listen, who are tired of being hit over
the head with kilocycles,

Dave Garroway, who conducts
disk jockey shows on WMAQ, Chi
NBC station originating this pro-
gram, and Jules Herbuveaux net
program director here, got together
a few weeks ago to work up a meth-
od of projecting his (Garroway’s)
informal style and sound musical

commentary into a net show. After
adding a couple of vocalists, a staff
orchestra of 35 top musicians and
a guest policy, they have come up
with a program that accentuates the
novel Garroway style and also gives
the opportuntty for some music ar-
ranged to fit the plan for a show
that has an over-all quiet, almost
esoteric tone.

Result was show that had, for mu-
sic, current pops by orchestra, a
cornet solo, Singing the Blues, by
Jimmy McPartland; Freddy Owen
doing a clarinet solo, Man I Love,
and vocal numbers, Mam’selle, by
Jack Haskell, and I’ So Right To-
night, by Vivian Martin. That gives
just an idea; that shows the musi¢
was of the subdued, controlled type.

For commentary, Garroway wove
in explanations of why and how
modern music is played, a bit of
philosophy that was restrained, not
pedantic nor maudlin, and, of all
things, a short discussion about
astronomy. Managing somehow to
make it fit into the show, he made
it kind of fall in place as if it be-
longed there. That'’s the funny thing
about Garroway. He can be talk-
ing about modern music one min-
ute, science the next and somehow
draw a line of natural transition be-
tween both. It takes an unusual
guy, with unusual talent, but that

Lawyer Tucker
Reviewed June 19, 1947

ELECTRIC AUTO-LITE COMPANY
H. D. Bissell, Advertising Manager

Thru Ruthrauff & Ryan, Inc.
Tod Reed, Account Exec.

Via CBS (148 Stations)
Thursday, 9-9:30 p.m.

Estimated Talent Cost: $4,000; pro-
ducer, Knowles Entrikin; cast, Parker
Fennelly, Maurice Wells, Mae Shults,
Arthur Anderson, Craig McDonnell, Bill
Smith; announcers, Don Hancock, Jay
Jackson; writers, David Howard, Howard
Bresling music director, John Gart.

Average Hooperating for shows of this
type (Drama) ........................ 8.1

qurent Hooperating of shows preced-
ing: “FBI In Peace and War”. ... ... 10.2
Johns-Manville News

Current Hooperajing of show following
(Crimephotographer) ................ 11.8

CURRENT HOOPERATINGS OF OPPOSI-
TION SHOWS ON OTHER NETWORKS

ABC: “America’s Town Meeting”...... 4.0
MBS: Gabriel Heatter ... ... ... ...... 1.8

“Real Stories From Real Life”........ : 3.4
NBC: “Music Hall”,.,.................. 8.1

Lawyer Tucker shapes up as a
well produced and played comed
of character, judging by the seconc
program of the series which replace:
Dick Haymes’ show for the summer.
Parker Fennelly (Titus Moody)
plays the lead, giving the home-
spun Lawyer Tucker an eminently
suitable cracker barrel character-
ization. Fennelly was supported
by Maurice Wells, in the role of a

junior law partner; Mae Shults,
Lawyer Tucker’s sister and house-
keeper; Arthur Anderson, as Tuck-
er’s office boy, and Craig McDonne],
playing the villain.
Plugs Have Punch

The Auto-Lite commercials have
plenty of punch and are neatly con-
trived, particularly those phases
wherein auto travel and interesting
geographical sections of the country
are woven together in brief vig-
nettes. The blurbs have some force-
ful reprise lines, including “Auto-
Lite, the lifeline of your car,” and
others. One of the repeated plugs,
“Switch to Auto-Lite,” is rather an-
noying, owing to the trick delivery.

In general, however, from a com-
mercial and artistic point of view,
Lawyer Tucker is good radio, care-
fully produced with a good cast and
writers. It should do okay for Auto-
Lite. Paul Ackerman.

Garroway is, and that Garroway
has.

Now it’s going to take a little
more unusualness’to really put this
show over, or, in other words, to get
it a sponsor. It’s going to take an
unusual salesman with ‘a little guts
who is not affaid of offering some-
thing new. It's going to take an
unusual agency which is not satis-
fied with the tried and hackneyed.
And it’s going to take an unusual
sponsor with courage. But for the
three who have the stuff, her~'s a
program that could become the pop-
ular musical show of the year.

Cy Wagner.
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Sachs Amateur Hour

Reviewed June 15
SACHS CLOTHIERS

Thru Wade Agency
jeff Wade, Radio Director

Via WENR and WCFL, Chicago
Sundays, 12:30-1:30 p.m.

Estimated Talent Cost: $700; produc-
er-director, Ed Freckman; writer, Eliza-
beth Burke; emsee, Bob Murphy; an-
nouncer, Jack Fuller; pianist, Mell Stit-
zel; organist, Adele Scott.

Current Hooperatings on this show
(by half hours)....WENR, 55 and 6.8;
WCFL, 1.2 and 1.4,
Current Hooperating on preceding WERN
show, “Warriors of Peace,” ABC...... 31
Current Hooperating on preceding WCFL
show: ‘“Rhapsodies in Velvet”........ 0.
Current Hooperating on following WCFL:
“Casa Cugat”............ 000000000000 1.4

CURRENT HOOPERATING OF SHOWS
ON OPPOSITION STATIONS:

WMAQ:
“University of Chicago Roundtable,”
1.7 and RCA Show......eoeeceecccness 4.2
WGN:
News report and Helen Westbrook, 1.5
and “Married for Life” (MBS),........ 1.4
WIND:
“Man Behind the Masic’’ and “‘Cover
Girl Parade,” 1.5 and News and Dug-
Ut DOPE . i veeiianencanconoasarasatns 1.9
WIlID:
Dugout interview, 0.5 and baseball
BroadeasSt «..ovevreccoanerssoooeioaaans 3.0

For almost seven years, Sachs has
been using this show as its only
form of local advertising. Proof of
the fact that it has paid off is greatly
increased sales over the years. Dur=
ing all that time, Morris B. Sachs,
store owner, has watched show with
eagle eye and has appeared on it

often. He gives away plenty of
money on each show and does vari-
ous types of charitable tricks, such
as contributing to deserving organi-
zations and individuals and in gen-
eral helping out the needy. All of
this is woven into show’s format as
part of store’s public relations cam=
paign.
Mail Pull Heavy

Show brings in heavy mail, which
is used as promotional leads. In
addition, about four times a_year,
program fills Civic Opera House
(capacity about 4,000) with audi-
ence made up of those who have
either written in asking to see show
or have communicated with sugges-
tions about prospective talent.

One of the strangest things about
this show is the fact that Sunday
after Sunday it is aired on two com-
peting stations here at the same
time. Custom of dual airing was
started a couple of years ago when
program changed time, and sponsor
and agency feared consequent drop
in audience. For protection, second
station, WCFL, was added.

Surprising, too, is the better than
fair grade of amateur talent that
show is able to put on week after
week, talent that ccmes from sur-
rounding stations to be interviewed
and, if successful, appear on the
show. Each week on the program
about 10 go thru their paces.

Type of talent is the usual run of
amateurs, singers, various instru-
mentalists, imitators and whistlers.
On the show reviewed, best was an
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For This We Fought

Reviewed Thursday, June 19
Sustaining Over KFWB, Hollywood
5,000 Watts—Independent

Thursdays, 8-8:15 p.m.

Producer, Al GCordon; Joe Roos,
writer; Dr. Richard Atkinson, com-
mentator; Joe Yocam, interviewer-

announcer, Hooperatings unavailable.

Five nights a week KFWB devotes
this time slot to a public service
series treating the war’s aftermath
and its multi-facet international and
domestic problems. Mondays’ seg
is tagged The United Nations, the
People’s Hope; Tuesdays’, This Way
to Unity, dealing with problems of
racial tolerance; Wednesdays’, The

o | Atomic Age Is Here; Thursdays’,

For This We Fought, and Fridays’,
The United Nations in Review.

For This We Fought is a study of
the American scene from a political,
economic and sociological point of
view as it fits the world-wide mosaic
for universal peace. Xach week
brings an “authority” to the mike,
whose opinions are brought via in-
terview.

Tonight’'s personality was lec-
turer-traveler Dr. Richard Atkin-
son, who had just returned from an
«extended tour of America.” Joe
Yocam’s queries were phrased in a
simple, easy-going manner, which
helped to give seg a relaxed and in-
formal over-all tone. Yocam wisely
remained in the background thru-
out, occasionally injecting a few
words to break the monotony of a
one-voice broadcast and to keep the
ball rolling at an easy pace. Atkin-
son’s commentary was of the “beau-
tiful America” variety. At times he
grew schmaltzy, with the script
leaning heavily on travelog bro-
mides. He spoke of the great prai-
ries and vast fields, the teeming
metropolises and the peaceful ham-
lets, but it all made for easy-to-
understand listening, General
thought was that America and its
people were well aware of the prob-
lems that lie ahead and the nation
as a whole is eager to put its col-
lective shoulder behind democracy’s
wheel in effort to show the world
that the American way works. While
some analysts may not be eying the
American scene thru the same rose-
colored glasses, Atkinson’s message
should have enheartened his listen-
ers. Lee Zhito.

above average tenor, Donald Pro-
ganzano.

Woven into shows once in a while
are guest stars and a gimmick such
as that on this show. Chester Gould,
creater of Dick Tracy, was inter-
viewed after an actor, imitating
B. O. Plenty, had gone thru a rou-
tine about Gravel Gertie’s baby. It
was corny, of course, as was some of
the continuity of the contestants
(continuity which - is written for
them and at times was unnatural
and obviously forced). But even tho
the show is corny plenty of times, it
gets listeners, it sells merchandise
with commercials that are combined
direct sales pitches and institution-
als, Corny or not, the show does a
job for the sponsor. And that is
more than can be said for a lot of
local programs these days.

Cy Wagner.

PROGRAM

Racket Busters’ Round Table

Reviewed june 19, 1947

Sustaining on WHN, New York
50,000 Watts

Thursday, 8-8:30 p.m,

Producer, Bob Jennings. Cast, Burton
Turkus, George Foster, guests. Moder~
ator, Bill Slater.

Racket Busters’ Round Table is
intrinsically a good idea. It brings
together before the mike a bevy of
men who are experts in bringing
criminals to justice. There’s Burton
Turkus, for example, who smashed
Murder, Inc., while assistant district
attorney of Kings County. Also on
the panel is George Foster, an ex-
pert in fingerprint and identification.
And there’s Anthony Marsloe, who
was assistant to Governor Tom
Dewey when the latter was mopping
up racketeers as district attorney
of New York County.

These men tell their experiences,
their yarns being divided into three
categories: those dealing with
homicide, con men, and weird and
unusual crimes. A board of judges
selects the top story in each cate-
gory.

Bull Session

A listener tuning in to WHN at
this time slot might expect a ple-
thora of hair-raising yarns, for
there’s no doubt that the story tell-
ers have the material. The fire-
works, however, don’t quite come
off. Instead, the program takes
shape as an informal bull session
on the subject of crime detection.
This reviewer would say that its ap~
peal is probably not very high
among listeners who are addicts of
dramatized whodunits. Rather, this
type of show would catch the lis-
tener who is primarily interested in
crime detection, the methods used,
etc. In other words the show is
expository rather than dramatic and
those listeners who require the
artificial suspense of radio thriller
will dial in the fictional fabrications
which now glut the air waves rather
than listen to the authenticated de-
tective techniques presented in
Round Table.

Personally, the reviewer prefers
this type of program to the thriller.
How the general audience will re-
act is not immediately discernible.
One thing is certain, however, in the
event Round Table doesn’t take hold
in its present form, it can probably
be judiciously revamped so that it
will be more of the thriller appeal
while retaining authenticity. This
might be done by use of brief dra-
matizations in addition to the ex-
pository method. In any event, the
program has a lot of inherent worth,
and listener reaction to a few more
shows probably will indicate
whether it should be left in its pres-
ent form or undergo some doctoring.

Paul Ackerman.

Suit for Commissions
On’40 Dem Campaign
Up for Action July 2

NEW YORK, June 21.—On July 2
the State Supreme Court will begin
action on a motion by the Democratic
National Committee to dismiss a suit
brought against it by William H.
Rankin for commissions the latter
says are due him for placing broad-
casts during the presidential cam-
paign of 1940. Final action will get
under way after lengthy series of
delays and adjournments.

Rankin filed suit December 26, 1945,
claiming his agency, operating as
William H. Rankin Company, was
paid only about half the commissions
resulting from placing $612,000 worth
of radio advertising on all the webs.
Rankin claims he agreed to accept
only 5 per cent instead of the cus-
tomary 15, with the rest going to the
committee as a donation.

His suit against the committee is
for the sum of $15,948.49. The com-
mittee’s argument is reported to be
that Rankin received his due and
the present Democratic National Com-
mittee is not responsible for former
committments.

Attorneys are Emanuel Harris for
Rankin and Col. Sol “A. Rosenblatt
for the Democratic National Com-
mittee.

Ad Association’s
Speaker Roster Set

CHICAGO, June 21.—Dr. George
W. Crane, Chi M.D. and psychologist
who has his own transcribed radio
program and syndicated newspaper
column, will be one of the principal
speakers at the convention of the
Advertising Association of the West
in Sun Valley, Idaho, June 23-26.
Crane will discuss Advertising, the
Spark Plug of Civilization.

Association comprises representa-
tives from networks, radio stations,
agencies and newspapers in 11 West-
ern States, Western Canada, Hawaii
and Alaska. About 500 members of
the association are expected at the
convention.

Other speakers will include Averill
Harriman, Secretary of Commerce;
Sam Gale, vice-president in charge
of advertising for General Mills;
Charles Mortimer, vice-president in
charge of advertising for General
Foods; Hugh Feltis, head of BMB;
H. Z. Cox, manager of KGW, Port-
land, Ore., and Charles Ferguson,
head of BBD&OQ’s San Francisco of-
fice.
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Streamliner Parade

Home Show

Reviewed Tuesday (17), 8 to 8:20
p-m. Interview show presented sustain-
ing by WBKB, Chicago.

Caples Advertising Company, of
New York, which handles the North-
western Railroad account, got behind
this show and pushed all it could
with the idea of some day selling
it to a sponsor. But unless it is im~
proved about 1,000 per cent it’s not
worth anybody’s money.

There is nothing wrong with the
programing idea behind the program
—an on-the-spot interview of celebri-
ties about to leave from Chicago’s
Northwestern station on the North-
western-Union Pacific City of Los
Angeles for the West Coast. Glamour
of celebrities who take this train and
thus become potential subject matter
for interviews is great enough to at-
tract a video audience. Caliber of
names to be expected was indicated
by those interviewed tonight. These
included movie stars Peggy Cummins
and Lloyd Nolan, Gen. Mark Clark
as well as big business and govern-
mental names. It was the way in
which interviews were programed
and produced that made show dismal.

For example, at one time Joe Wil-
son (who did the interviewing) and
his assistant, Joan Tighe, dashed
down the train platform without any
regard for ability of cameras to fol-
low them. Thus, altho his voice came
in strong, because he was carrying a
hand mike, he faded out of the pic-
ture. At other times light level was
low, cameras went out of focus and
other signs of sloppy production were
apparent. Mitigating factor, it must
be pointed out, was fact that sta-
tion planned to do this show on the
24th of this month, but at the last
minute, when it became known Gen.
Carl Gray, head of the Northwestern
line, had been able to secure General
Clark for an interview, show was
pushed ahead. As a result proper
planning and setting up of remote
procedure was not worked out.

Unique angle in the plan for this
series is the fact that the North-
western Railroad wants the station to
sell the show to some other com-
pany. The road’s theory is that since
it is supplying opportunity for pick-
ing up top names, somebody else
should pay the bill for sponsorship.
It would appear, however, that the
most logical sponsor would be the
Northwestern road itself, which is
selling its services and gets plenty
of plugs thruout the show. If some
other sponsor were to take the pro-
gram it would be a case of giving
Northwestern plenty of free adver-
tising. Cy Wagner.

New Tele Camera
Halves Studio Light

CAMDEN, N. J., June 21.—A new
studio tele camera permitting re-
duced studio light requirements by
as much as 90 per cent, which may
therefore revolutionize video studio
operation, was announced by the en-
gineering products department of the
Radio Corporation of America (RCA)
this week.

The camera’s eye is a new type of
image orthicon television pickup tube
making possible the elimination of
expensive studio lighting equipment
and attendant oversize air condition-
ing units. The development would
enable telecasters to reduce capital
expenditures in the construction of
planned studios, it was said.

MR. J. MALCOIM ROSS

predicts that on June 30 on the
television show

"EXCURSION INTO THE MIND"

broadcast at 7:30 p.m. over Station
WABD, an unknown soactator will freely
select the three of spades.

Reviewed Monday (16),8:30-10:30
a.m. Style—Direct pick-up of Home
Show Exhibition from Pan-Pacific Audi-
torium. Sustaining over KTLA (Para-
mount) | Hollywood.

With its right-up-close coverage
of various displays at the annual
Home Show, Paramount proved that
it can take practically any type of
event in its stride and come thru
with an eye-holder.

Material at hand was ideally suited
for home viewing. Displays included
everything from complete models of
radically designed modern homes to
the latest in household appliances and
gadgets. However, the fact that the
various display booths were scat-
tered thruout the wvast Pan-Pacific
Auditorium, made the show a par-
ticularly tough tele nut to crack.
Hundreds of feet of cable solved the
problem, allowing cameras to move
freely from one exhibition to the
other.

Keith Hetherington and Harrise
Brin, who handle outlet’s Shopping
at Home regular Sunday night seg,
wandered from booth to booth de-
scribing the various products with
lensers moving for a close look-see.
Lach item was closely exarined and
demonstrated for the benefit of the
home viewers. The Hetherington-
Brin twosome adequately provided
the patter that tied in the various
displays. Hetherington turned in a
particularly noteworthy job, handling
gab in a smooth and easy fashion.

Miss Brin looked better than she
sounded. While her photogenic quali-
ties are advantageous, her uneasy
and stilted speaking manner tended
to retard the informal mood created
by her partner. Lass was noticeably
self-conscious. Since she has faced
the tele eye for some time, this un-
relaxed manner is hard to under-
stand.

As a whole, KTLA chalked up
another good sales argument for the
air pix medium. Panning and dolly-
ing for the most part was handled
in a polished fashion that enhanced
the pick-up. Lee Zhito.

NBC’s Chi Station
Gets Call Letters

CHICAGO, June 21.—The Federal
Communications Commission this
week assigned the call letters WNBY
to National Broadcasting Company'’s
(NBC) projected television station
here. NBC’s New York call letters
are WNBT.

Station is expected to be in opera-
tion early in 1948. Construction of
facilities will begin as soon as equip-
ment, now on order, is delivered.
NBC’s video and FM {ransmitters
here will be located on top of Chicago
Civic Opera building. Studios will
be in the Merchandise Mart, which
also houses net’s headquarters and
AM studios.

Chi Tele Industry Elements

Break OQut in

CHICAGO, June 21.—Open war-
fare between two elements of the
Chi television industry broke out
here this week, with Gen. David Sar-
noff, president of Radio Corporation
of America, getting in his say from
the side lines. Primary battle was
between E. F. McDonald Jr., presi-
dent of Zenith Radio Corporation,
and W. C. Eddy, head of WBKB,
B&XK television station here,

McDonald started the fireworks by
releasing here copies of a letter he
sent to Charles Denny, chairman of
the Federal Communications Com-
mission, in which he asked again, as
he has many times in the past, that
television frequencies be moved.

McDonald stated that television,
sandwiched between police, amateur,
FM and other electronic services,
“could not render even a good tem-
porary service on this band.” He
asked that the FCC move present
video allocations now between 44-88
megacycles and 174-216 megacycles
to above 500 mc. to assure against
interference.

“Moving television at this time,”
he said, “will save the public from
spending millions of dollars on tele-
vision sets that will soon be obsolete
anyway.”

Eddy answered this theory by stat-
ing, “McDonald’s statement can be
considered an unwarranted interfer-
ence in the investment already made
by thousands of enthusiastic set
owners, who now comprise a repre-
sentative cross section of the metro-
politan population.”

“As telecasters we, of course, be-
lieve in television and in its ultimate
success in the present frequency
bands and we have been willing to
invest large sums of money to sub-
stantiate this belief. Set owners, on
the other hand, constantly exposed

Video Bettin g
Brings Warning

DETROIT, June 21.—New video
hazard was discovered today when
Assistant Corporation Counsel Na-
thaniel H. Goldstick launched a cam-
paign against betting in taverns and
lounges which recently installed tele-
vision sets and have been giving
patrons views of races at the State
fair track.

On-the-spot betting is reported tak-
ing place in taverns as patrons watch
receivers, and Goldstick warned that
this was in violation of gambling
rules and would result in confiscation
of sets as gambling equipment. Fur-
ther penalties would be prosecution
and potential suspension of liquor
license.

DuMont Splurging 30G on
13-Week Video Variety Show

(Continued from page 3)
dancing, including ballet. First of
the series is being designed now and
will be placed on the sked within
three weeks. Thursday is the most
probable night for the show, which
is apt to get an early evening time.
DuMont public relations chief, Evelyn
Lawson, said the series would not be
aired on a sustaining basis.

3 Time Salesmen Added
Another DuMont development this
week was the sclection of three more
time salesmen by General Manager
John McNeil, to round out a sales
staff of six. McNeill reported that

negotiations currently are under way
for sale of WABD’s last available

strip of spot announcements, and that |.

salesmen would concentrate on sell-
ing video’s first series of participa-
tion shows, now being planned.
Backbone of the series will be a
half-hour nightly show, probably of
the audience participation type, for
which WABD currently is negotiating
with a “name personality” to act
as emsee. Also being planned are
two other 30-minute participation
programs, each to air once weekly.
McNeill says an average of five par-
ticipations per program will be sold.

Open Warfare

to garrulous claims and disclaimers,
have ample reason to become con-
fused. The ready market today in
television receivers indicates that the
public, in view of the recent FCC
pronouncements believes that their
investment is sound. There is no
basis for the charge that present sets
will become obsolete.”

Sarnoff got into the act by stating:
“I have great faith in the ultimate
triumph of facts. I know of no reason
why anyone shouldn’t buy a tele-
vision receiver today. They will not
become obsolete in the foreseeable
future.

“I think the last FCC report which
gave the present television system
the green light pretty well answers
all the major questions raised.”

NBC’s Tele Outlet,

WNBVW, in Bow at
Washington Friday

WASHINGTON, June 21.—Bigwigs
from government and the radio in-
dustry will be on hand to witness the
inauguration of the National Broad-~
casting Company’s (NBC) commer-
cial television outlet here— WNBW—
Friday night (27), including several
top-ranking congressmen and mem-
bers of the Federal Communications
Commission (FCC). Carleton D.
Smith, head of WRC, AM twin of
WNBW, announced that the video
station is ready to telecast top-flight
drama, special events, news and a
wide variety of other programing.

Smith revealed that the television
station has completed arrangements
with Catholic University to telecast
that institution’s widely-heralded
dramatic events, with the first show
scheduled for July 6. Arrangements
were made with the Rev. Gilbert
Hartkey, head of the university’s
drama department. The first show
will be All Gaul Is Divided, by John
McGiven.

John Gaunt, head of NBC television
in Washington, said test patterns have
been made successfully for several
days between WNBW and WNBT in
New York. The Friday ceremony
will feature speeches by government
officials and radio executives.

New Tele Firm Puts
Stock on Market

NEW YORK, June 21—First issue
of 100,000 shares, with a par value
of $1, was offered today by Doug
Allan Productions, Inc., new org
which will process and sell adventure
films for {television, home movies,
schools and theaters. Offerings is in-
tended to enable company to buy
equipment and additional film rights
and for other expenses. In addition
to Allan, other directors ineclude
Percy C. Long, vice-president; Har-
old C. Kelshaw, of law firm of Torre
& Kelshaw, general counse!; Duncan
MacD Little, motion picture producer,
and Lance Baxter, treasurer.
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White Bill Seems Doomed:;
NAB Angers House Group

(Continued from page 8)
the bill.” Miller inveighed bitterly
against what he described as FCC’s
encroachment of power.

Miller also vigorously attacked the
FCC’s Blue Book policy, insisting
that the commission has denied
broadcasters the recourse to appeal
thru courts. Senator Johnson and
other subcommittee members took
issue with him there, but Miller
declared that the commission has
been operating in “star chamber”
fashion.

Denny Cool Witness
FCC Chairman Denny proved to be
a cool witness in arguing against
sections of the bill which would
divide the commission and reduce
the chairman to a figurehead. Denny
supported the framework of the bill,
however, which broadens the power
of the commission and writes into
the law many of the major rules and
regulations imposed by FCC. In an-
swer to direct questioning, Denny
said he would prefer no bill at all

rather than the White as is.

One of the sharpest altercations of
the hearing developed when Mar-
shall Pengra, a radio station man-
ager, was on the stand. Pengra,
representing the Small Markets Com-
mittee of NAB, insisted that Ameri-
can listeners were satisfied with U. S.
radio programing and that the White
Bill would jeopardize radio’s ability
to produce quality programs. Sena-
tor Johnson heatedly challenged his
assertion that radio deserves to be
free from any special law except the
customary anti-trust and tax and
commerce acts now on the statutes.

Quotes Jefferson

Said Johnson: “I subscribe to the
doctrine pronounced by Thomas Jef-
ferson — ‘that government is best
which governs least’—but let me re-
mind the witness that you can’t
escape government and that you
must have government.”

A. D. (Jess) Willard Jr., NAB
executive veepee, claimed that while
the bill’s authors “show every in-
tention of removing the commission
from the control of programing,”
they have, in effect, actually handed
such control back to FCC in wording
the measure.

Hitting hard at the portion of the
bill giving FCC economic jurisdiction
in deciding applications, J. N. (Bill)
Bailey, Frequency Modulation Asso-
ciation (FMA) executive director,
claimed that “The commission would
have to exercise control over the
business practices of radio and de-
termine how much each radio station
was entitled to earn. When that day
comes,” he said, ‘“radio as a fIree,
competitive enterprise will be no
more.”

News Sources an Issue
The provision of the White Bill
requiring “identification of the source
in news broadcasts” was attacked by
ceveral independent broadcasters,
For example, Paul W. Morency, gen-
eral manager of WTIC (Hartford,
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Conn.), claimed that on short broad-
casts featuring a number of speakers,
such a proviso would be ‘“very oner=-
ous and wholly impractical.”

The general manager of WTAR
(Norfolk, Va.), Campbell Arnoux,
urged the Senate group to write into
the bill a provision “prohibiting the
commission from inquiring into the
financial affairs of any licensee.”

Mark Woods, president of Ameri-
can Broadcasting Company (ABC),
urged that “due weight” be given to
“certain practices and policies” which
have developed in the last quarfer
of a century in broadcasting. Woods
said that in giving such considera-
tion Congress would not want to go
along with the White Bill's require-
ment for commentators to identify
their sources of news material or
interpretative comment. Woods said
that the need for “business controls”
over broadcasting have appreciably
lessened in the 25 years of radio
operations, He opposed provisions
giving FCC authority over program=-
ing, and he also hit hard at the bill’s
proposal for a 25 per cent listener
vardstick for measuring station own-
ership.

Trammell on Stand

Niles Trammell, president of Na-
tional Broadcasting Company (NBC),
testified against the bill. Indorsing
to the hilt the views of NAB, he
declared that need for limiting FCC’s
control had become more urgent than
ever “as new radio services are
developed.” With the coming of tele-
vision and facsimile, said Trammell,
broadcasting embraces the written
as well as spoken word., If present
government restraints on the indus-
try are kept, he said, an autocratic
or dictatorial government could de-
termine what the people will see as
well as what they hear. In support
of his argument, he told the com-
mittee about a new “ultrafax” sys-
tem which, he said, could transmit a
million words a minute (see story
in this issue).

Pleading for delay to permit study
of technical information on 2ll phases
of telecommunications, Trammell
stated: “It is of the utmost import-
ance that such new legislation as
may be enacted shall allow for the
great technical advances in the elec-
tronic art. It is our belief that a new
radio law must embrace not only the
present services of sound broad-
casters, but the future services of
television and facsimile.”

On Program Control

Trammell echoed NAB witnesses
on FCC’s control of programs, say-
ing: “The commission should havé
no power in advance of a broadcast
to control in any measure the con-
tents of the program. It should have
no power after a broadcast to impose
a penalty for the material transmit-
ted. The threat of denial of a license
renewal in the event a program
schedule does not suit the taste of
FCC is as persuasive as a direct man-
date before a broadcast to carry the
program that the agency desires.”

As foretold, Trammell attacked
strongly the provision of the White
Bill restricting chain broadcasting.
“These regulations,” he declared,
should not be made a part of the
statute. Conditions have vastly
changed since FCC first adopted re-
strictions on networks. The business
activities of the broadcasting indus-
try should be governed by the same
laws that apply to other industries.
There are no network regulations
for the press. There should be none
for broadcasters. Public protection
is amply afforded by the anti-trust
laws.

Trammell also protested against

Mixed Reactions
On BMB Decisions
To Postpone Study

(Continued from page 6)
definite postponement of the second
survey might even mean curtains.
It was pointed out that C. E. Hooper
has developed station measurement
techniques (Station Listening Index)
and that the need for such research
is keen enough to have him expand
into this field at broadcasters’ re-
quests. It was also pointed out that
shortly before the co-operative an-
alysis of broadcasting (CAB—Cross-
ley) folded. it too, was concerned
with establishing trade yardsticks.

Hooper’s offer to sell out to BMBE
was made in answer to an informal
request by Feltis. Hooper proposed a
$1,000,000 deal, to continue its pres-
ent program measurements with its
present staff under BMB's aegis. Ad-
vantages pointed out by Hooper to
such a deal were that BMB thus
could get into program measurement
without additional investment by
stations (whose regular contributions
would provide the necessary mil-
lion); without implementation of
personnel; without duplication in
field work and without increased
costs to subscribers.

Hooper Lashes *46 Study

Hooper, in a statement today, said
his proposal would have kept BMB
in business while it was solving other
problems, He also lashed out at its
1946 study, stating it used the “low-
est standard of measurement ever
applied in all advertising.” He also
noted that his Station Listening In-
dex techniques are developing higher
standards, at less costs, than BMB's
1946 methods.

Hooper also added that BMB’s
acceptance “would have made it
unimportant if C. E. Hooper person-
ally burned up in any given air-
plane.”

Criterion Features Folds

CHICAGO, June 21.-- Criterion
Radio Features, Inc., local wax firm,
folded recently, with no execs avail-
able to answer questions regarding
fulfillment of contracts. Egmont Son-
derling, general manager of United
Broadcasting Company, which did
Criterion’s recording work, issued a
statement that Criterion owed him
$2,500. Robert Hansen was Criter-
ion’s president.

Last year Criterion packaged the
Tom Harmon football predictions,

AFRA MAY JOIN AFM
(Continued from page 3)

sider union action on the disk jockey
question.

Union’s West Coast branch first
proposed restrictive measures on the
wax whirlers, but proposal was
tabled until the Paul Whiteman
show, which planned many guest
star stints, once again brought the
question to the fore. Union feels the
disk programs will be a menace to
radio performer employment. AFRA
may ask that the segs pay stars
“customary fee,” which might just
as effectively hamstring the use of
guest stars by greatly increasing the
cost of the show.

the section limiting network option
time.

Finally, the NBC prexy hit at the
clause that would prevent one li-
censee from reaching more than 25
per cent of the population. “I canno¥
see any need or justification for a
limit on the owmership of broadcast
stations, either by FCC or by statute.
The opportunity to serve the public
should not be limited arbitrarily,”
Trammell declared.

Million Words
A Minute by
TV ‘Telegram’

Trammel Reveals RCA Find

(Continued from page 3)

pass radio telegraphy, wire teleg-
raphy, cables and air mail in speed
of operation, World-wide radio and
domestic telegraphic communications
as we know them today will, in the
light of this development, make pres-
ent-day communications appear as
slow as the ox cart compared with a
stratoliner.”

According to Trammell, the new
system is an outgrowth of television.
He told the Senate group: “Each
printed page is treated as a frame of
a television picture, and each page
is flashed in rapid succession. At the
receiving end, the pages are repros
duced by new high-speed photo-
graphic processes for quick delivery.”

Provides for TV Network

Trammell went on to say: “Letters,
checks, photographs, newspapers and
magazines can be handled in the
same way. Ordinary telephone speech
and telegrams can also be handled.
In addition, it will provide for inter-
city network for television as well as
standard and FM broadcast pro-
grams.”

Trammell stated that the Ultrafax
system will be demonstrated publicly
by RCA “during the summer of 1947.”

GOP Hopes To
Slash Taxes:

Chances Slim

(Continued from page 3)
previous congressional action extend-
ing the high rates indefinitely.

Info at Hand

The Ways and Means chairman
pointed out that recent hearings by
his committee on over-all tax re-
vision would provide sufficient ir-
formation for House action. Dele-
gations from the amusement indus-
try, it is retalled, have testified be-
fore the Ways and Means Commit-
tee in favor of cut-backs on levies
applied to theater, pool and fair ad-
missions, and radio-phonograph sets
and component parts. Only elimina-
tion of the tax on adrnissions to non-
profit agricultural fairs has so far
passed the House, This measure is
now in the hands of the Senate Fi~
nance Committee.

Even if Knutson can get a greer
licht for his proposal from other
GOP leaders, it is still doubtful
whether any excise levy can be
speeded thru in time to beat the ad-
journment deadline. Both houses of
Congress are now jammed with
“must” appropriation bills and are
likely to remain so for the duration
of the session.

J. A. Wolf Quits CBS;

Ben Hyams on Long Leave

NEW YORK, June 21.—Two of Co-
lumbia Broadcasting System’s (CBS)
oldest staffers are leaving the web—
one of them permanently. John
Allen Wolf, announcer, who caine
to the web in 1926, leaves this week
to become manager of WSFA, NBC
affiliate in Montgomery, Ala.

Ben Hvams, longest-employed
member in the web’s writing divi-
sion, takes a leave of absence for
six months to one year w Jgo to
Hawaii.
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Disk Jockey Training Program

Aids Hospitalized Veterans

ST. PAUL, June 21.—A disk jockey
training program for bed-ridden pa-
tients at Fort Snelling Veterans’ Hos-
pital here gives promise of turning
out a few platter purveyors for
radio before long.

The program was initiated at the
hospital by Neil M. Tangen, chief of
the hospital’s special services pro-
gram. Aiding him are Arthur Tes-
ter, former gabber for WMIN, Twin
Cities indie, and Bob Jensen, en-
gineer. Mondays thru Fridays, Tes-
ter puts on an afternoon record
show, complete with commercials,
for the benefit of the 917 patients,
piping the seg from a studio in Build-
ing 4 thru an ampvlifying system to
the ward rooms.

Patients as Guests

For his Matinee Medley, Tester
uses patients as guesters and gab-
bers, going into detail with them on
delivery and other necessary info.
Only provision is that jockey stu-
dents be amateurs with no previous
announcing experience. “As a result,
they have no worries about mechani-
cal problems, timing or other buga-
boos, and handle commercials and
gags with ease,” Tester explained.

Radio-Legit Tie-Up
Makes Des Moines
Hot Show Town

“Thus we get some first-class ad-lib
shows.”

Nearly a dozen patients have
evinced interest in the training with
several planning to use this as a
stepping stone into radio upon hos-
pital discharge. Hospital’s library of
1,000 e.t’s and 700 disks contains
everything from longhair to swing.
The programs, incidentally, are
working top wonders as curatives for
the convalescing wvets, Tangen said.

Gallup Into Radio Research;
Ads’ Impact To Be Explored

(Continued from page 5)
Radio needs to use research in new
ways to add to its efficiency.”

Gallup emphasized that he is not
critical of current research organiza-
tions, which he said are doing good
jobs. However, he declared it is
simply a case of their not going far
encugh, saying that over-all ratings
based on number of listeners are “just
the beginning of research.” He stated
that ‘“advertisers deserve to have
more information than they are get-

(Continued from page 3)

large seating capacity, is getting
ready for its second season with even
more changes in policy. Last season
the theater booked a larger number
of shows than had been the practice
and included eight performances of
Oklahoma. Now it is planned to book
more of the shows for two or three
nights, instead of all one-nighters,
and bring in even more shows.

Duance C. Peterson, manager of the
theater, reports already having
booked as many shows as last year,
and by the time the 1947-'48 season
opens the number will far exceed
the previous mark. Among the book-
ings are All My Sons, The Iceman
Cometh, Another Part of the Forest,
Harvey, The Fatal Weakness, Lady
Windermere’s Fan, I Remember
Mama, Carousel, Born Yesterday,
The Desert Song, The Merry Widow,
Rosemarie, State of the Union, Voice
of the Turtle, Life With Father and
the Ballet Theater.

Many Artists Booked

Peterson also reported tkat, if
Oklahoma has a touring production,
it probably will be returned, while
artists scheduled include Victor
Borge, Lauritz Melchior, Alec Tem-
pleton, Morton Gould, and Guy Lom-
bardo, Wayne King, and the Philadel-
phia Orchestra in the concert nume
bers. )

The business grossed by the theater
last season under the KRNT promo-
tion has shoved the theater into big-
time show business. This was largely
demonstrated when Oklahoma
showed to 33,000 customers, setting a
national record of $113,000 for eight
performances. The same show also
set a one-night sellout record of $14,-
900 and another mark of $23,900 for
two performances in a single day.
The theater also came close to crack-
ing its own national legitimate record
for a straight dramatic play, with
Barretts of Wimpole Street starring
Katharine Cornell and Brian Aherne,
grossing $11,715.

Many Sell-Outs

Other top grosses included Fred
Waring’s $14,298 for a nignt show
plus $5,708 for a matinee, while Paul

Talk of the Trade

RED BARBER has sold a piece to

Red Book, for publication in
July, tabbed What to Look for at a
Baseball Game. . .. Quiz Book of the
Seven Arts, by Jo Ranson and Dick
Pack, respectively publicity directors
of WHN and WOR, New York, is
being reprinted by Garden City Pub-
lishing Company and will be pub-
lished July 14 for price of $1. .. .
Hal Arnoff, WHN New York cone
tinuity writer, infanticipating. . . .
Bob Patt, WHN promotion chief, on
vacation in Canada.

Johnny Thompson, ABC singer, cut-
ting a series of 39 transcriptions for
Bendix Radio and Phonographs, to be
aired thrice weekly for 13 weeks over
150 stations. . . . Patrice Munsel, Met
Opera star, to guest July 2 on ABC's
Lunch With Maggi McNellis. . . . Bari-
tone Igor Gorin signed for two addi-
tional guest shots on NBCs Voice of
Firestone next month. . , . Bobby Breen,
now doing singing program over WHN,
being featured in I'll Be Seeing You,
one of the Voice of the Army platters
heard thruout the country.

Ed £ L

FIRST COPIES of Television

Primer, by Lou Sposa, director of
the RCA Victor-Allied Stores Tele-
vision Caravan, off the presses this
week. . . . Bob Sanders added to
announcing staff of WSTV, Mutual
outlet in Steubenville, O. . .. Frank
Hazelton and Ed Lebarbera, vice-
president and commercial manager
of WRHP, ABC affiliate in Talla-
hassee, Fla.,, conferring with web
officials in New York, . . . Marian
Sexton, director of women’s activities
at WOL, Washington, back from
two-week vacation in Middle West.
. . . George Scheck, president of
Telecast Corporation of America,
now associated with Alber-Dahlman
productions as co-producer in lat-
ter’s video ventures. . . . The Coo
Coo Ranch Show, Western musical
featuring the Coo Coo Ranch Hands
and produced by the Stewart-Jordan
Advertising Agency, Philadelphia,

Whiteman did $11,814, Ug in Central
Park also did $13,810.

Other sellouts included Tommy
Dorsey, Voice of the Turtle, two Spike
Jones concerts, Carmen Jones, Phil
Spitalny, State of the Union, Blossom
Time and Lauritz Melchior. Even
Hamlet drew better than a three-
fourths house. Poorest grosses for
the season were turned in by Allan
Jones and Lute Song.

Vaude Undecided

Return of vaudeville next season is
still a question mark with the man-
agement, with much depending upon
the talent available and talent costs
this fall. It was started last season
on Sunday matinees only with popu-
lar prices but failed to click to any
large extent.

In addition to the plays and con-
certs, the theater also was used by
the Civie Music Association for con-
certs, conventions, ice shows, basket-
ball and wrestling matches.

now appearing on WPTZ, Philco’s
Philly video station.

Don De Groot appointed man-
ager of WTCB, new NBC outlet
in Flint, Mich., effective July 1.
... WKJG, new 1380 ke. station
at Fort Wayne, Ind., debuts at
the end of summer as a full-time
Mutual affiliate. W. A. Kunkel
is station’s owmner and Hilliard
Gates is manager.
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KTAR, Phoenix, Ariz., celebrating

its 25th year of broadcasting
during June. The National Broad-
casting Company affiliate is hypoing
its newspaper promotion and has
been using wax spot congratulatory
messages from Dinah Shore, Red
Skelton, Kay Kyser, etc., in addition
to other ballyhoo. . . . Don Pierce,
program director of WRRF, Wash-
ington, D. C.,, doing a record news
column for The Washington Daily
News. . Paul Wynn, formerly
with KECK, Odessa, Tex., has joined
announcing staff of WRRF. Station
has also added the Melody Rangers.

#* £

Joe Franklin has resigned as head of
record department of WMCA, New
York, to work with Paul Whiteman
on latter’s disk jock show over Ameri-
can Broadcasting Company. Under
contract’s free-lance provision he will
continue to produce his nightly Echoes
of the Big Time for WMCA.

# £ L

DAN THOMPSON, radio director

of the National Safety Council
of Chicago, vacationing in Phoenix
as guest of Dick Gilbert, program
director of Sun Country Network of
Arizona. . Hubert Wilkie, for-
merly assistant radio director at the
MacFarland Aveyard Agency, has
joined Young & Rubicam’s We, the
People research staff. . . . Edward
F. Evans, director of research for
ABC, elected a vice-president of the
Radio Research Council at the re-
cent monthly meeting held at the
Hotel Lexington, New York. . . .
Maurice Zolotow doing a magazine
series on Jack Benny to run in Cos-
mopolitan in the fall. . . . Evelyn
Bourne, secretary to Herschel Wil-
liams, CBS exec in charge of pro-
gram development, bedded with
measles.

Elsa Krause, lyric soprano of
the Chautaqua Opera Company,
doing a series over WGHF-FM,
New York, Wednesdays at 8:30
pm. . . . Sid Collins, program
director at WKunIO, Kokomo,
Ind., has joined staff of WIBC,
Indianapolis. Collins spot being
filled by Frank Gregory, public
relations chief. . . . Sam Elfert,
WLIB, New York, press agent,
and Dena Eisner, of The New
York Post, honeymooning at
Cape Cod, Mass. . . Frankie
Basch, radio and video emsee,
celebrating her 16th vyear in
broadcasting.

ting. They spend a lot of money and
want to go beyond how many people
listen to their show. And I should
think that the broadcasters them-
selves would like to know more about
their shows. It is almost fantastic to
believe that this hasn’t been done
before.”

Gallup indicated that his organi-
zation possesses some techniques and
is developing others to determine the
above-mentioned facts about listener-
ship—techniques which he says
hitherto have been unpublicized. Tho
some of the problems represent walls
against which some brilljant research
heads have been butied, Gallup said
that “in our 10 years in this field we
have had to deal with some pretty
tough research problems, and we
have learned to develop techniques.”

Other New Services

No current service, Gallup de-
clared, does two other things his or-
ganization plans—tell any sponsor
how many sets his program actually
reaches in the entire country, not
merely the potential, ‘and analyze
reactions of listeners in rural areas
who actually constitute a majority
of the radio audience. Nielsen now
covers this field and Hooper plans to.

Until mechanical details of the op-
eration are more firmly established,
Gallup said he will not be prepared
to reveal how the service will be
made available. The polltaker, best
known for his samplings of national
opinion on questions of political sig-
nificance, has done audience research
for motion picture corporations for
several years. He recently returned
from a seven-week tour of Europe,
following his resignation as research
head of Young & Rubicam.

New K&E Radio Post

NEW YORK, June 21.—Kenyon &
Eckhardt, Inc., this week set up a new
post, director of radic production, and
appointed Walter Gorman to the job.
Gorman, former producer-director of
Kellogg’s Hollywood Story, will head
all radio and video production mat-
ters and will be in charge of produc-
tion personnel. He will operate un-
der K&F’s veepee in charge of radio,
William B. Lewis.

WRITERS WANT RAISE

(Continued from page 14)
lished play used on the 80-minute
Saturday Night Theater, fee will be
hiked from $120-160 to $252. A one-
hour television play will bring $160
instead of $100-120. Rates for poems
and published short stories also will
be boosted.

BBC termed the rates in its offer
“revised standard rates” and made it
clear that it regards them as max-
imum rates as well. Altho SAAP is
confident there are no writers worth
mentioning outside its ranks who
would serve as strike breakers, BBC
apparently is not so sure. At any
rate, no new offer has been forth-
coming from the broadcasters since
rejection of the new rates by the
scribes.
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DECCA POPS WITH 50-CENTE

Branches Told

Of New Blue|

Label Series
Not a Pric—e_C_ui 3 New Line

(Continued from page 3)
waxery will continue its black label
1t 75 cents, its red label at $1 and
other classes of disks at higher prices
Jependent on their value.

Six in First Batch

Six releases were included in the
first batch of blue labels. There were
The Gang that Sang Heart of My
Heart, and I’ll Never Smile Again, by
Dick Robertson and his orchestra;
Wabash Cannon Ball and The New
River Train, by Terry Shand and his
orchestra; Raggedy But Right and
Dapper Dan, by Bob Howard and his
orchestra; George M. Cohah Medleys,
Parts I and II Mary’s a Grand Old

(See Decca Has New on page 113)

Century Room
AtCommodore

Dark Till Oct.

NEW YORK, June 21.—Hotel Com-
modore will shutter its Century Room
for the summer next week fellowing
failure of current experimental name
ork-name act policy to hypo spot’s
lagging biz. Bill was comprised of
Bobby Byrne’s ork and chanter John-
ny Desmond. Room will reopen early
in October.and feature a straight ork
policy, teeing off with its regular ten-
ant, Vaughn Monroe’s ork.

Commodore closing, in addition to
the temporary shutdown of the
Meadowbrook and summer layoffs of
Rustic Cabin, Hotel Roosevelt’s Grill
and Hotel Edison’s Green Room,
added additional fuel to earlier re-
ported talk that the network remote
situhtion was getting increasingly
critical. It was earlier reported that
Chicago remotes were virtually nil
and that webs were moving out into
smaller towns for pick-ups. Now it
is New York that will have a neat
hunk of remote time lost as a result
of shutterings and shortage of good
dance music in remaining spots. All
five of the shuttered spots were heavy
airtime users, with their aggregate
ether hour total running around 14
hours.

| Capitol Postpones

Promotion Drive

NEW YORK, June 21. — Capitol
diskery’s plans for an expensive, €X-
tensive and high-powered new pro-
motion campaign are hanging in air
pending a hoped-for and expected
pick-up in biz. One of the new gim-
micks, already in the works and un-
likely to be stopped, has the firm
making up blouses, emblazoned with
“Capitol” -and names of diskery’s art-
ists, to be distributed to retail disk
sales girls thruout the country at a
cost of $15,000 to the plattery.

Diskery has brought former
Newell-Emmett Agency man, Dick
Link, into New York office to handle
Eastern promotion and disk jockey
contact.
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and West Coast volume.

Wax Turn for the Best

NEW YORK, June 21.—Sharp upward spurt in disk sales was felt
thruout the industry this week. Majors reported the lift had brought
sales almost up to April level, with happiest rise coming in Eastern
South and Midwest areas, which had suf-
fered least in the May-June slump, were still doing encouraging biz.

Indies, altho feeling a smaller proportion of the pick-up, still
expressed pleasant surprise at the spurt in sales.
may be only temporary, smaller label execs feel that even a sporadic
rise during the warm-weather droop season holds healthy promise.
One wax brasser expressed belief that the sudden improvement
would brush away “hysterical hopes by partial parties” that there
would soon be a mass fold of smaller labels.

Conceding that it

Eli Came, Capitol Was Alone
He Should Have Known -

That They Had

HOLLYWOOD, June 21. — “Lead
us not into temptation” was Victor’s
prayer last week, when the Camden
diskery in a last minute move, de-
cided to withdraw its waxing of
Timtayshun, an almost identical twin
;o Capitol’s Jo Stafford-Red Ingle

it.

Originally, Victor was quite
tempted by Cap’s fast-selling hill-
burly version of the standard. As
Cap’s sales of the Jo Stafford-Red
Ingle waxing mounted, so did El
Oberstein’s temptation to cut into
Cap’s sales. A few weeks ago, Ober-
stein slipped to the Coast and cut
the Hollywood Hillbillies (Abigale
and Buddy) in what sounds like a
note-for-note gag-for-gag version of
Cap’s disking. Hollywood plant re-
portedly was set to press the  disking
and by Thursday (12), platter spin-
ners here received a white-label pre-
release copy of the disk.

Temptation

The following day (Friday, 13),
Capitol’s legdl eagles drew up a
friendly worded but firm wire to

Camden, bringing to the attention of
Victor brass, in case they are not
aware of it, that a copyright infringe-
ment situation existed and that Capi-
tol would take any steps necessary
to protect its property. Late Friday,
an order went out to Victor here to
pull back the Hollywood Hillbillies’
disking of Timtayshun. Immediately,
disk jockeys were requested to cease
airing the Victor disk.

Eli Oberstein explained Victor’s
withdrawal order by stating that (1)
in his opinion no copyright infringe-
ment can be claimed since the song
pelongs to Robbins Music, who
cleared it for Victor release; (2) Vic-
tor’s move was prompted by its sense
of “ethics’” rather than concern over
repercussions from Capitol.

Majestic Signs

Morgan, Hires

Savin, Chops Pax; Prima to RCA?

NEW YORK, June 21.—Amidst Ben
Selvin's departure, Louis Prima’s
exiting and Dave Shelley’s assuming
artists and repertoire duties with as-
sistant Lee Savin, new pulsations
were being felt in Majestic’s talent
department this week.

Henry Morgan, radio comic on the
American Broadcasting Company’s
Wednesday night netter, was signed
to a pact calling for a “light” advance
against royalties on a minimum of
two albums per vear. Ray Dorey,
National Broadcasting Company sing-
ing star, was renewed for another
Majestic year with a one-year option
to follow. Orkster George Paxton was
dropped from the label, as was Ralph
Font.

With the advent of Shelley to Ma-
jestic’s vice-presidency, tradesters
were predicting that a heavy hand in
waxery’s policy would now be forged
by restaurateur Toois Shor. Shor and
Shelley are known to be strong inti-
mates, while bossman Tracy is said to
be counting on the well-publicized
diner host to supply talent leads.
Gossipers were prone to paint Shor’s
influence as extra heavy, altho it is
reported that he actually owns no
shares in Majestic Radio & Tele but
merely holds about $12,000 stock in
Lou Suritz’s Majestic Records dis-
trib branch in the East. Other dis-
count talent role by Shor and point
to rumors some time ago that he
would deliver Columbia disk stars
Frank Sinatra and Eddy Duchin,
among others, to the Majestic label.
Columbia reportedly renewed both
artists this week to five-year papers.

NEW YORK, June 21.—Lee Savin,
former national sales executive with
Musicraft, this week joined the Ma-
jestic firm as assistant to Dave Shel-
ley, newly named veepee of the wax
branch of Majestic Radio & Tele-
vision, which is bossed by Gene
Tracy. Savin will work in conjunc-
tion with Shelley in artists and reper-
toire duties, which up to last week
had been handled by Ben Selvin.

Meanwhile, Selvin, who handed in
his notice rather than take a cut in
his 35G-a-year contract deal, is pon-
dering four or five new positions al-
ready offered, which include general
management of several large music
pub houses as well the possibility of
returning to Muzak or going into
some other e.t.-wired music biz.

At the same time, Louis Prima,
who last week served notice of with-
drawal from the Majestic stable,
seemed all set for a jump to the Vie-
tor label. Eli Oberstein, on the
Coast, declared: “I have plans to get
Prima, but until we hear from Ma-
jestic and the American Federation
of Musicians (AFM) that he is free
to come with Victor, no action will
be taken.”

On Friday (20), however, AFM
Prexy James C. Petrillo had wired
Majestic declaring that certain con-
ditions of Prima’s contract (his pact
guaranteed pressing and selling of
750,000 disks a quarter) had been
abrogated and unless AFM heard
from the diskery within 48 hours, the
pact would be considered terminated.
The Majestic spokesman' indicated

-
Yock!

NEW YORK, June 21.—Gag
of the week: The report that
Capitol was going to put Jack
Smith on one side of a record,
Andy Russell on the other and
call the platter Laughing on the
Outside, Crying on the Inside.

Decca’s Bing

Albumed on
ColumbiaWax

Part of Mass Col. Re-Issues

—

HOLLYWOQOOD, June 21.—Colum-
bia Records will shortly begin press-
ing its old album of Bing Crosby
platters, tagged Crosby Classics, as
part of its augmented sked of pro-
ducing old faves still listed in their
catalog but unavailable on dealers’
shelves during war years. Plan to
re-issue pop standards is in addition
to waxery’s “archives” series an-
nounced recently (The Billboard,
June 21).

Columbia has notified its dealers
that they will press more than 300
catalog tunes, with shipments skedded
to begin within 60 days. Crosby al-
bum will be launched with big flack
fanfare plus a newly designed album
currently in production. Tunes will
include How Deep Is the Ocean, I
Got the World on a String, Last
Roundup, Home on the Range,
Thanks, Down the Old Ox Road,
Please, My Honey’s Loving Arms,
Some of These Days and Shine. Mills
Brothers are spoited with Crosby on
several platters in the series.

With production caught up, Colum-
bia's Coast headquarters has hypoed
recording sessions the past 10 days,
according to plattery’s Hollywood re-
cording chief, Bill Richards. Sessions
waxed last week and skedded for
this week include two Harry James
sessions, one with Frankie Carle, a
second Dorothy Shay album, a
Dinah Shore kidisk album of tunes
from Walt Disney’s Fun and Fancy
Free and race sessions with Ernie
Andrews and Mary Ann McCall

New Mel Torme Pact
Is Set by Musicraft

NEW YORK, June 21.—Musicraft
Records has completed negotiations
for a new contract with singer Mel
Torme, and he was due to sign a new
one-year pact with one-year option
late this week. Deal is reported to
call for a guarantee of a million disks
and 10 releases annually.

Musicraft execs have been building
their recording plans around the
singer and intend to try to build up
a Torme following. Diskery also is
reported still negotiating with re-
mainder of its artisis, with none of
the others apparenily set as yet. Firm
still hasn’t set a new artist and rep
man, tho it has been fishing around
for past several wceks.

that the wire would not be answered
and that the 48-hour deadline would
be allowed to run out. That Prima
soon would be set under Oberstein’s
wing also looked likely in view of
the orkster’s being on the Majestic
label originally thru Obie’s sale of
his Hit-Classic wax enterprise. When
Majestic bought the H-C propenrties,
Prima went with the deal.
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Maurice Richmond
50 Y ears in Business

NEW YORK, June 21.—Maurice
Richmond, founder and president of
Music Dealers’ Service, Inc. (MDS),
celebrated his 50th anniversary in
the music trade this week. Ricnmond
entered the field in 1897, when he
joined the Coupon Music Company in
Cambridge, Mass.,, and in 1900 was
appointed manager of the Enterprise
Music Supply Corporation. In 1919
he organized the Richmond Music
Supply Corporation.

Currently Lawrence Richmond, son
of the MDS prexy, manages the larg-
est sheet music jobbing house in the
country, while another son, Howard,
holds down the advertising-publicity
post for the Metro-Robbins pub
group.

MDS, now located at 799 Seventh
Avenue, has purchased its own build-
ing on West 55th Street and will move
late this fall to the renovated offices.
Original quarters had to be vacated
after Columbia Records purchased
the entire building and asked MDS
to find other space upon expiration
of the lease.

Fromkes Denies
Haynes Charges

Of Unfairness

NEW YORK, June 21.—Harry
Fromkes, prexy of Rainbow Records,
following the filing of an injunction,
damages and accounting action by
Don Haynes and Polly Davis Haynes
(The Billboard, June 21), vehemently
denied as false all charges of unfair
competition as alleged by Haynes
against the Tribute to Glenn Miller al-
bum recently released by Rainbow.
Fromkes declared the case would be
vigorously contested and “carried to
the highest court in the land if neces-
sary.”

“Someone should inform Mr.
Haynes,” said Fromkes, “that he has
no monopoly on the use of Glenn
Miller’s name or photograph. It is
preposterous to think that any person
who can read could mistake Rain-
bow’s album as a Tex Beneke re-
cording. The album cover and two
liners inside tell the full story of
Ralph Flanagan’s idea and how the
album was created.”

Fromkes said that Don Haynes,
manager of the Beneke-Miller ork, is
“hardly qualified to complain that
Rainbow’s album confuses the public.
There is considerable criticism in
music circles,” said the Rainbow
prexy, “about the use of the Glenn
Miller label by the Beneke band,
since it includes only three Miller
pre-army mausicians,

“If the Rainbow slbum were mis-
taken by the record-buying public to
be a Beneke-Miller recording, its
sales would be a complete failure in
my opinion,” Fromkes stated. He
further charged that Haynes had re-
leased the story of the filing of the
suit several days before the papers
were actually served, and that Haynes
also had instituted a campaign of
pressuring disk jockeys not to play
Rainbow’s album on the air.

Columbia Holdin o
District Mgrs.” Meet

BRIDGEPORT, Conn., June 21.—
District managers of Columbia Rec-
ords, representing all territories in
the U. S., will meet here June 23 and
24 to discuss problems and plans
within the trade and talk over adver-
tising and promotion plans for Co-
lumbia disks.

Columbia execs in New York will
attend the two-day meeting.

Editorial

For a Better “Sheet”

The Billboard has been and always will be, for the type of “sheet”
which does the best possible job for all factions of the music industry.
It was for this reason that we were (and still are) for the Peatman
Sheet, rather than the Accurate Sheet. We believe that it makes good
sense to rate plugs on the basis of the number of people who heard
each plug, rather than to credit all plugs with equal value regardless
of audience. .

However, we also agree with many in the music industry that the
Peatman Sheet does not take into consideration various other factors
which are important to a full and true consideration of the plug pic-
ture. With the idea, then, of aiding, in whatever way we can, the
Music Publishers Contact Employees Committee set up to discuss the
“sheet” problem (see story in this department), we list here some of
the thoughts which have been advanced by music men for the im-
provement of the sheet. A full consideration of statistically sound
and practical methods for incorporating any or all of these improve-
ments into a “sheet,” we believe, would help the entire industry:

(1) It has been suggested that retail record sales and sheet music
sales (in addition to live radio plugs) are, in a measure, indicative of
the plug job done by a contact staff. This is sound, but other factors
also should be taken into consideration. Number of times a disk is
played on juke boxes and on disk-jockey shows also are sound plug
factors and should be considered. Whether or not it is feasible to
credit any of these factors with a greater weight than any other in
determining the ultimate sheet is a moot point and one that Jgequires
great study. It must be remembered, also, that to be of any true value
the sample on which any or all of these tabulations are based must be
sufficient to be representative of the country as a whole. Surveying
three stores a week, for instance hardly constitutes an adequate
sample,

(2) It also has been suggested that vocal renditions be credited
with greater weight than instrumental renditions. This, too, seems
sound to us.

(3) It has been suggested that live radio shows be credited in
blocks, i. e., first 15 shows with a certain number of points, all remain-
ing evening shows with a smaller number of points, daytime shows
with still less points, etc. This would sacrifice one of the soundest
features of the present Peatman Sheet. The Hooperatings on all com-
mercial shows, whether evening or daytime, are statistically sound
and accepted thruout the radio industry. It makes good sense to con-
tinue their use, as the Peatman Sheet presently does.

(4) On the other hand, there is currently no method in the sheet
of determining the relative value of sustaining (non-commercial)
plugs, since there are no Hooperatings on non-commercial shows. We
recommend in this connection a study of a method for rating band-
leaders and other artists on their plug effectiveness. A joint commit-
tee of publishers, contact men and possibly responsible trade paper
editors might work out a consensus for a rated list of performers
of this kind.

(5) It would be a mistake to attempt to arrive at hasty, un-
studied conclusion on the best methods of incorporating any or all of
the above thoughts. To get the best possible final “sheet,” the music
industry should take advantage of all the brain-power available, both
inside the industry and out. Dr. Peatman certainly should be con-
sulted, as should Mr. Alexander, of Accurate, and any and all other
statistical authorities available. Possiblv advertising agency men,
who are so influential in determining selection of tunes for commercial
shows, should be invited to sit in. The publishers themselves, of
course, should work with the contact men toward improving the
“sheet,” and (tho it may be immodest) we respectfully submit that
The Billboard has had a little experience in conducting surveys of this
kind and may be able to contribute something to the discussion. As
?sﬁal’ The Billboard is at the service of the industry. Just yell,
ellows.

Philly Disk Jocks
Being Sponsored
By Victor Distrib

PHILADELPHIA, June 21.—Ray-
mond Rosen & Company, local dis-~
trib for RCA Victor, is going all-out
to line up the town’s popular disk
jockeys on a sponsored basis for
dealers. Distrib, convinced that
spinners are best disk promotion me-
dium, has advised dealers that spon-
sored participation will be a favored
form of advertising and has encour-
aged them to arrange radio plugs.
As is the case with dealer newspaper
ads, spinner advertising will be on
a co-op basis between dealer and
distrib, with Rosen footing half of the
bill,

With 15 spinners in town. Rosen
firm hopes to have dealers sponsor a
piece of every disk show on the local
air. Part of dealer agreement would
have time purchased dedicated to

Yogue Record Plant
Damaged 5G by Fire

DETROIT, June 21.—Fire of unde-
termined origin caused approximately
$5,000 loss at Vogue Record plant yes-
terday. Fully covered by insurance
loss was confined chiefly to stock of
colored and printed labels used for
picture records. Adjoining presses
and stock of 100,000 Decca albums
were not damaged.

Plant will resume regular opera-
tions under Decca pressing contract
Monday.

spinning of Victor disks only. With
jockeys aware that time is partly paid
for by distrib, Rosen hopes the spin-
ners would become a favorite on the
non-Victor sponsored jockey periods.

Victor air time purchase also would
help relieve a disturbing situation
which finds Columbia disks being
spun almost exclusively on town’s
leading station, WCATU.

Factories Champ at ASCAP Bit

Indust;y Feels
Royalty Rate

IsExcessive

Locations Survey Is On

NEW YORK, June 21.—A campaign
to chop the current rates for per-
formance of plant-originated copy-
righted compostions charged by the
American Society of Composers, Au-
thors and Publishers (ASCAP) will
be instituted shortly by the Indus-
trial Relations Association (IRA), of
Purdue, Ind. IRA, now completing
a long-term survey of industrial mu-
sic locations, will get its drive for re-
duced rates under way as soon as
possible. Meanwhile ASCAP reports
that it has not been advised of IRA’s
survey, or of any move on the part
of industry to have rates reduced
generally.

A wartime baby, industrial loca-
tions have increased in many locali-
ties, while a sharp drop has been
noted in localities where war produc-
tion was the primary activity. Dur-
ing the war the music systems were
installed as a means of creating bet-
ter working conditions, and because
of the emergency ASCAP did not
charge for the use of copyrighted
music.

Willing To Pay
With the end of the war industrial

music continued. Reasoning that
music-while-you-work makes hap-
pier employees, brings increased

profits—ASCAP felt industry should
pay, just as do other users of music
for profit. Industrial users concede
ASCAP's right to a royalty in view
of a court decision in England, which
held that industrial music was pub-
lic performance for profit. But just
how much should be paid is now the
issue.

Meetings between the late John
Paine of ASCAP and members of in-
dustry and sound people brought
about a fee of 2 cents per employee
per month. However, shortly after
the fee was established, Paine indi-
cated to John W. Fulton, executive
secretary of the IRA, an adjustment
might be made later if this figure
was not fair. Based on that indica-
tion, the IRA has for some months
been surveying industry in the hopes
it might be able to subsiantiate a
claim for a lower rate.

Major Complaint

Major complaints of industry in-
clude the fact that most of the larger
plants play music at the start and
the end of shifts and sometimes dur-
ing lunch periods, but not steadily
thru the day. The great differences
in numbers of employees in the vari-
ous plants is also a factor. A small
dress manufacturer with 30 to 60
workers is satisfied with the 2-cent
rate, while an aviation plant in Long
Island with 8,000 employees has si-
lenced its music system until rates
can be lowered.

While no figure will be established
until after the IRA survey is com-
pleted and further discussions can be
held with ASCAP’s Herman Green-
berg and Dick Murray, it is believed
that industry will irequest a % cent
per person fee. This is based on a
series of talks conducted by Fulton
with suppliers of wired music. Ful=
ton has also conferred with A. J.
Kendrick, veepee of World Broade
casting System, Inc.; Alexander Sher«

(See Factories Champ on page 22)
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BMI’S BICEPS ARE BULGING

Spendi.ng Big
Dough To Up
Trade Status

Set-Tough Policy Launched

By Norman Weiser
NEW YORK, June 21.—Girding its
muscles for a drive to put the org
on a stronger competitive hasis with
‘he American Society of Composers,
Authors and Publishers (ASCAP),
Broadcast Music Inc. (BMI) has been
pouring big bucks into a top pro-
fessional recruiting program at the
same time that it toughens up on
affiliate pubbers also linked with
ASCAP. New get-tough policy is
reported to be motivated not so much
for economy but to guarantee BMI

the performances it covets.

Within the past few months a rash
of the highest-priced professional
men has spread out in BMI ranks.
Coming at a time when sheet sales
are slow and contactmen’s salaries
were figured slim, BMI pubs have
cast 20G fishhooks before the plug
managers and the
mounted. BMI pubbery itself re-
placed Bobby Mellin, who went into
his own pub biz with a reported 65G
BMI backing, with Julie Stern, who
in turn brought in Harold Wald, both
said to be getting four bills a week
or better (including expenses), with
Stern said to be rating a copy deal.

Personnel Pick-Up

Professional “improvement” pro-
gram was highlighted by the recent
switchover of Jerry Johnson to
Southern Music at a reported $600
weekly (again including expenses)
slus a cent-a-copy deal. That BMI’s
wishes lay behind the sizable John-
<on deal is indicated by the fact
‘hat Southern-Peer catalog is con-
sidered one of the most important
BMI license properties.

Same over-all BMI demand for
personnel improvement was said to
have figured in the recent E. B.
Marks switch in which Harold Lee
ame in to replace Frank Hennigs
and Lou Comido joined the staff.
T'rade estimate was that BMI was
jut to hypo a catalog on which it
jas a December ’48 option pick-up,
altho both parties report no action
on the option at this time. BMI as
well as Marks proper were helieved
to have been anxious to keep in good
standing  with  20th  Century-Fox,
whose film scores Marks has been
subbing lately—Carnival in Costa
Rica now being followed up by I
Nonder Who’s Kissing Her Now.

Where formerly BMI extended its
$25,000-a-year pact more lavishly to
its prime affiliates (BMI kittied up
3500 weekly if the pub guaranteed
51,000 weekly expenditure on exploi-
:ation) and tendered even larger
sums to such firms as Marks and
Peer, the org now is settling on
month-to-month deals with its pub
adjuncts. This is to thwart dual-
icensed pubs from allegedly using
BMI dough to build ASCAP ratings
and to hypo evaders into living up
to the $1,000 spending proviso. Ac-
cording to BMI, most of the pubs,
~ith the exception of Marks and
Southern-Peer, will be notified of the
new month-to-month policy as con-
tracts come up for renewal. Tighten-
ing up presumably will apply to
such pubberies as Duchess, Republic,

(See Big Spending on opp. page)

sign-ons have

Contact Men at

Stormy Session

Name Committee on Peat - Sheet

NEW YORK, June 21.—A large
turnout of lads fronr the Music Pub-
lishers’ Contact Employees’ Union
met here Thursday (19) to discuss the
Peatman sheet. Upshot of the stormy
cross-firing session, which wore out
Prexy Bob Miller’s gavel, came when
the pluggers readily accepted a pro-
posal to appoint a committee of 14
to report on two proposed plans to
improve the Peat sheet and decide
whether Peat is “aw reet” or should
be abolished entirely.

Teeing off with a vigorous ex-
change between Happy Goday, veepee
of Peter Maurice, and Jack Osfeld, of
Stevens, in which Goday insisted the
sheet was the publisher’s business
not the plugger’s, while Osfeld de-
plored ‘“Peatman’s running of our
business,” the bellows and out-of-
order yelps finally quieted long
enough for* L.eo Diston and Ralph
Schmitman to present a joint plan
and Frank Abramson to offer another.

Diston-Schmitman Plan

The Diston-Schmitman plan called
for the contact union to finance its
own sheet on which record and sheet
music sales would be computed along
with radio performances. Scheme was
to rate songs on a 100-point basis in
which air plugs would count 60
points, disk sales 20 points and sheet
music sales 20 pcints. Ethering
credit presumably would be based on
Peatman’s calculations, while disks
and sheet sales would be measured,
according to the plan, by surveying
three stores thruout the country. The
same stores would not be used twice
within 60 to 90 days and ‘“jobbers
would have nothing to do with the
survey, since they can be hypoed,”
said Diston.

Abramson’s plan was to give out
with a radio performance sheet
wherein first 15 Hponerated ccmmer-
cials would be worth five points each;
other commercials four points each;
daytime commercials three points
each; nighttime sustainers two points
each. Daytime sustainers one point
each for full vocal usages and one-
half point for instrumentals or fast
choruses.

Before, during and after the pres-
entation of both plans the catcalls
and differences flew thick and fast.
Murray Luth complained that inclu-
sion of disks would hurt, not help,
employment among songpluggers;
Goday still bridled that Peatman was

a publisher’s concern; Osfeld, Bobby
Mellin and others yelled, “Do away
with the sheet entirely,” and Stan
Stanley pointed out that record and
sheet music charts already were
covered by trade papers. Finally,
thru Larry Shayne and Nat Debin's
efforts and a transfer of the chair to
MPCE Attorney Joe Brodsky (due to
trouble Prexy Miller developed with
his right eye), the much-ado session
was ended on the committee proposal
note,

The committee will consist of Solly
Cohen, Jack Osfeld, Larry Shayne,
Harry Leventhal, Stan Stanley, Frank
Abramson, Jack Johnstone, Irving
Tanz, Bobby Mellin, Joe Santly, Nat
Debin, Harry Link, Sid Kornheiser
and Murray Luth.

FACTORIES CHAMP

(Continued from page 21)
wood, of Standard Radio, Inc., and
Willis B. Parsons, radio recording
division of the National Broadcasting
Company (NBC). According to IRA,
these men, and other suppliers, have
all indicated that the present royalty
rate is out of line and is hampering
the growth of industrial music.

Stopgap Mecasure

Meanwhile, since it will take a
while for IRA to complete its sur-
vey, compile its data and meet with
ASCAP officials (who are now in
London), IRA has offered the follow-
ing suggestions to industry regarding
the immediate future,

Do nothing to change the present
use of music until notified by ASCAP
of its royalty charges. ASCAP has
assured the IRA it does not want to
see industrial music dropped; it needs
time to get around to talk to indus-
trial users.

A location can switch to
music since the purveyor
royalty in that case.

Tune in local FM radio broadcasts.
The music is available, but the user
has no control over the programing.

Continue to use present systems
with records and transcriptions in the
public domain.

Negotiate an individual contract
with ASCAP on the basis that should
the IRA be able to obtain an adjust-
ment of present rates it will apply
to the contract.

Request ASCAP to defer contract
until JRA negotiations are completed.

wired
pays a

Copyright Change Unlikely

This Session Tho House
Committee Will Try Rush

Last Hearing Monday (23); Cool to “Interpretation”

(Continued from page 3)
box” bills. The opposition was reg-
istered last week by spokesmen for
juke box manufacturers and. oper-
ators. Hammond Chaffetz, attorney
for the Automatic Phonograph Manu-
facturers’ Association (APMA), de-
clared that “it is even more import-
ant today' to retain the juke box ex-
emption than it was in 1909 when the
original copyright bill was passed.”
He claimed that if the bills pass,
American Sociely of Composers,

Authors and Publishers (ASCAP),
Broadcast Music, Inc. (BMI) and
others will be free to “go around the
country to every tavern, restaurant
and drugstore and force them to sign
an agreement before they can play a
record in a juke box.”

Rep. Kenneth Keating (R., N. Y.)
demanded to know: “What reason is
there-why this huge business should
continue without recompense to the
author beyond the reyalty contained

(See Change Unlikely on page 113)

Plans T:O Hypo
Pubs, Secure
Writers Brew

Org Buying AMP Catalog

NEW YORK, June 21.—With Carl
Haverlin, prexy of Broadcast Music,
Inc. (BMI), cooking up new ideas to
lift the licensing org by its boot-
straps; with outright purchase of
Associated Music Publishers (AMP)
due to be completed within a few
days (part of the deal okayed at the
last BMI board meeting at which
Veepee Merritt Tomkins was named
new head of AMP, the same firm he
left in 1940 to help form BMI); with
its supply of radio greenbacks still
bountiful, the major rival to the
American Society of Composers, Au-
thors and Publishers (ASCAP) has
served notice that it aims to step out
and become more than a small cudgel
to be wielded against ASCAP by the
broadcasters.

Out of the BMI front office, Haver-
lin has started the ball rolling on
several ideas to hypo lagging pub
affiliates and BMI performance
strength. Included is a plan whereby
pubs would contribute an as yet
undisclosed amount of money to a
pool which would be used to hire
several contact men who would
travel thruout this country and Can-
ada, contacting all program directors,
disk jockeys and house orks selling
the BMI and pub affiliates’ tunes.
Despite the fact that broadcasters
built and now are more or less com-
mitted to favor BMI in the presenta-
tion of copyrighted music, officials
feel that performances in the hin-
terlands have been far below par—
and that with the addition of several
topnotch contact men to see the sta-
tions in person these performances
can be hiked considerably.

Idea No. 2 now percolating is for
BMI, operating from yet another
pool to be set up jointly with the
pub affiliates, to establish some per-
petuity or at least temporary secur-
ity to attract the better songwriters
so that a stable of writers can be
started to write tunes for BMI and to
stay with the firm after they’ve hit
with a tune. In this regard, one of
the ideas would have the money
from the pool used to pay contracted
writers’ salaries to turn out tunes
while they are writing, then allow
them to earn their regular royalties.
Pub affiliates all would have a chance
at the finished tunes, probably thru
a “draw-a-name-out-of-a-hat” sys-
tem.

Tomkins’s appointment to head
AMP returns him to the firm he
started 12 years ago. A veteran of
the trade, Tomkins previously had
served ASCAP and prior to that had
been “general manager of Schirmer
Music. In 1940 he left AMP to help
in the building of BMI. In recent
months the fortunes of AMP have
dwindled to the point where reports
circulated that the firm would fold
entirely. Now, with BMI taking over,
there are strong indications that
every effort will be expended as
soon as possible in behalf of the
firnt. At least one well-known pub-
lishing exec already has been ap-
proached about the No. 2 spot under
Tonmikins at AMP, and it is rumored
that BMI plans to transfer a number
of its standard tunes to the AMF
catalog.
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H’wood Unions
Faced With New

Congress Probe

(Continued from page 4)

the hearing upon notification that he
was too ill to appear in court.

Carroll summed up his beef against
AFM by declaring he was determined
to shutter August 31 unless three
vital demands were met in full: (1)
The right to determine the number
of musicians he will hire; (2) the
right to arbitrate all controversies by
the American Arbitration Association,
and (3) recognition by the National
Labor Relations Board as engaging
in interstate commerce since he op-
erated several roadshows.

Among others testifying during the
session were Florine Bale, West Coast
chief for American Guild of Variety
Artists (AGVA), who pointed up
good relationship between AGVA and
Carroll, stressing that all contro-
versies between these particular
parties have always been settled by
arbitration. I. E. Chadwick, head of
Independent Motion Picture Pro-
ducers’ Association (IMPPA)
charged that union “featherbedding”
tactics were also putting indie pie
producers out of biz. Pat Casey,
film studio labor relations -rep and
former American Federation ‘of Labor
(AFL) officer, urged congressional
legislation to set up compulsory arbi-
tration of union jurisdictional dis-
putes. Talent Agent Ed Fishman
blamed AFM for arbitrarily revoking
Kis band booking franchise, thus put-
ting him out of biz.

Observers generally held the meet-
ing to be no more than “window
dressing” for the larger inquiry into
AFM which Congress has skedded
for hearing as soon as U. S. Supreme
Court rules on the Lea Bill. It is
understood, however, that Congress-
man Kearns (who returned to Wash-
ington immediately following the

Thl(lirsdaydafternoon SEZ§ign) };ad}{al- Here's a new "Tomorrow" that'll give the oldie a run for its money
ready made recommendation to Rep. . , 4 it riaht th
Fred Hartley that Congress conduct with George Olsen’s ?m'oolh, smart chythm-ing Iha't puf's it right up the
another screening of the local situa- alley of every sophisti-cat. It’'s a lot of good listening and good
:ion Wiéh fulltcommiﬁe% regfesenta- dancing with Betty Norman's voice doing the tuneful interpreting.
ion. ommittee wi e the same . . - - 's Holiday" with
group currently prepping the Petrillo Turn it over for a hy;fnohzmg rendlhon‘ ::f Dreamer’s Holi ay' w
inquiry, which includes Representa- Ray Adams serenading so smoothly it's a magnet for the nickels.
tives Kearn, Richard Nixon and
Graham Barden. “TOMORROW?’’ ond “DREAMER’S HOLIDAY”
Meanwhile, officials of Local 47 N
face a possible contempt of Congress Majestic No. 7236

citation if it is proved that union at-
tempted to coerce or intimidate Car-
roll for having testified before Con-
gress during Taft-Hartley Labor Bill

hearings. Now collect from Your "Mother-in-Law”
BI?Cogggginzgzcopposite page) With this MERRY MAC HIT

Jewel, Valiant, Vogue and others, all

RECORDS. + MAJESTIC RECORDS

MAJESTIC RECORDS « -MALESTIC

allied with ASCAP-member pub Bright back talk and a tune with a bounce will have the gang playing
gg&lpis{rmplﬁisﬂmggl};’vattg}?éd I\/(I:tla(l)lsl:l}s, "You and My Mother-in-Law'’ time after time. On the other side the
since, while backed by BMI moolah, Merry Macs do a smooth, blending job of "Ain'tcha Ever Comin’

Mellin also has set up an ASCAP Back.” Both sides have the inimitable Merry Mac melody magic that

S keeps the coins coming.

'Legsn %il?: ttlgg'f tlfllc‘aorg)lr Ble\z/[i-lll ?::gﬁuﬁﬁi 3 1]
contracts with ﬁrmsgthat do not pro- . YOU AN D MY MOTHER- lN -LAW
ducq hits or sufficient perform’ances. and

Inactive " fon st manthar was o “AIN’TCHA EVER COMIN’ BACK”
oF BMI paymerts Samney Sring Majestic No. 7235

Republic Music firm also ran into
temporary difficulties with BMI when
the org claimed activities on its tunes
were lagging. This was cleared up,
however, and the catalog is again
active.

All of the close pub supervision
and recruiting of expensive pluggers
is seen in the trade as representing
not only a big putsch by BMI on its
own hook, but also as a rapid defense ) ;
measure just in case the expected R E c o R Ds
Klst contract settlement between ¢
pasp%?spai%dgacg&grgﬁgjafgi%s, (xfc.}g;(-)- Studio: NEW YORK CITY s Sales: ELGIN, ILLINOIS
tiations are going on) shows signs (Subsidiory of Mojestic Radio & Television Corporation)
of slowing.
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HELEN CARROLL

and the Satisfiers with Russ Case
and his Orchestra

Smoke Dreams
(Chesterfield Supper Club Theme Song)
AND

Do You Love Me
Just as Much as Ever?

RCA Victor 20-2300

THE DARDANELLE TRIO
Vocal by Dardanelle.
As Long As You Think of Me
AND

You Gotta Crawl
Before You Walk

RCA Victor 20-2254
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IV THIS WEEK'S RCAVI CTOR RELEASE ¢

DESI ARNAZ
and his Orchestra. Featuring Desi‘s
vocals and Rene Touzet at the piano.
Tabu AND La Cumparsita
RCA Victor 20-2279

Babalu' AND Brazxil
RCA Victor 20-2280
Tico Tico AND Peanut Vendor
RCA Victor 20-2281

Siboney AND Green Eyes
RCA Victor 20-2282

RAY KINNEY
and his Coral Islanders.
Vacals by Ray and Chorys.
To You Sweetheart Aloha
AND
Hawailan Hospitality
RCA Victor 25-1082

CHARLIE MONROE

and his Kentucky Pardners
1t's Only @ Phonograph Record
AND
m Comin’ Back
But | Don’t Know When

RCA Victor 20-2304

THE ARISTO-KATS

The Spider and the Fly
AND
(I Need Ya’)
Like | Need
A Hole in the Head

RCA Victor 20-2299

PRESTON JACKSON
and his New Orleans Band
$nuff Dripping Woman

AND
The Blues Stay With Me
RCA Victor 20-2306

THE STARS

RC

HENRI RENE
and his Musette Orchestra
Chi-Babae Chi-Baba
{My Bambino Go Ta Sleep)
AND
Cielito Lindo
(Beautiful Heaven)

RCA Victor 25-1085

ESTELLE LINDEN
with Jewish Swing Ensemble
Mahzxel
(Goad Luck)
AND
My Yiddishe Momme

RCA Victor 25-1035

CTOR

BECORD—S

—
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PART

'The Nation's Top Tunes u,

The nation's 16 top tunes, THE HONOR ROLL OF HITS, is de-
termined by a sclentific tabulation of various degrees of each song's Week Ending
popularity as meagured by survey features of The Billboard's Music June 20
Popularity Ghart.

HOMOR ROLL OF HITS

{TRACE 4
The title “HONOR ROLL OF HITS" end the listing of the hits have been eopy-
righted by The Billboard. Use of sither may not be made without The Billboard's consent

§ Tacmm
% sdmm

This Week Last Week
1, 05 0" MY HEAR AT T

Records available: Clark Dennis, Capitol 346; The Harmonicats, Vitacoustic
1+ana 2; Art Lund, MGM 10037, Ted Martin, De Luxe 1080; Red McKenzie,
National 9027; Danny O'Neil, Majestic 7238, Floyd Sherman-The Chickering
Four, Signature 15119; The Three Suns, Victor 20-2272, Ted Weems, Mercury
5025; Phil Regan, Decca 25076; Buddy Clark, Columbia 37392; Glen Miller Ork,
Decca 25075; Dolph Hewitt, Autograph 2003; Mifl Mole Nicksieland Band,
Commodore C-1518.

El.ctrical transcription libraries: The Ambassadors. Lang-Worth; The Nova-
time Trio, NBC Thesaurus; Allen Roth, NBC Thesaurus; Eddie Skrivenek
Ork, MacGregor; George Towne. Associated; Al Trace, Lang-Worth; Paul
Martin, Standard; Lawrence Welk, Standard; Russ Morgan, World.

4 By Mack Gordon and Edmund Goulding
2' MAM SE”-E Published by Feist (ASCAP) 1

From the 20th Century-Fox film “The Razor's Edge.’

Records avuilable: Ray Block Ork, Signature 15093; Dennis Day, Victor
20-2211; Ray Dorey, Majestic 7217, Dick Haymes, Decca 23861; Al Gayle and
His Harmonicords, Aladdin 536; Art Lund, MGM 10011; Marshall Young Ork,
Rainbow 10014; Derry Falligant, Enterprise 257, Frankie Laine, Mercury 5048;
The Pied Pipers, Capitol 396; George Towne Ork, Sonora 2023; Frank Sinatra,
Columbia 37343: Jack Carroll, National 9032; Edo Lubich. International D-240.
Flectrical transcription libraries: Skitch Henderson, Capitol, Silver Strings,
MacGregor; Jan Garber, Capitol: Freddy Martin, Standard; Prankie Masters,
Lang-Worth: The Music of Manhattan Ork, NBC Thesaurus; Art Mooney
Ork, Assoclated.

3. 1 WOMDER, 1 WONDER, | WONDER  pp:srZ% Dorrgt Hutchins oapy 3

Records availahle: Louis Armstrong, Victor 20-2228; Jack Carrgll, National
9032; Eddy Howard, Majestlc 1124; Van Johnson, MGM 10018; Guy Lombardo,
Decca 23865; Ted Martin-Air Lane Trio, De Luxe 1075 and De Luxe 1070;
Tony Pastor, Columbia 37353; The Scamps, Modern Music 20-516; Ted Straeter
Ork, Sonora 2024; Martha Tilton, Capitol 395; The Vagabonds, Trilon 114;
The Four Aces, Trilon 143.

Electrical transcription libraries: Art Mooney, Associated; Charlie Splvak,
World; Leighton Noble, Standard.

R : By Mack David, Al Hoffman and Jerry
4' (HI BABA' (Hl BABA Livingston; published by Oxford ( ASCAP) 6
Records available: Connee Boswell, Apollo 1064; The Charioteers, Columbia
47384; Perry Comwo, Victor 20-2259; Sherman Hayes Ork, Aristocrat 1001;
Peggy Lee, Capitol 419; Ted Martin, De Luxe 1080; Louls Prima, Majestic
1133; George Towne Ork, Sonora 2023; Lawrence Welk, Decca 23878; Blue

Barron, MGM 10027,
Llectrical transcription libraries: George Towne Ork, Assoclated.
U By Carroll Loveday and Helmy Kresa

5' THATS MY DESIRE Published by Mills (ASCAP) 7

Records avnilable: Ray Anthony Ork, Sonora 2019; Hadda Brooks. Modern

RMusic 147; The Cats aund the Fiddle. Manor 1064; Ella Fitzgerald, Decca

23366: Ciolden Arrow Quartet, Continental C-6048; Woody Herman, Columbia

27329; Sammy Kaye, Victor 20-2251; Frankie Laine, Mercury 5007; Curtis

Lewis, Apollo 1056; Art Mooney Ork, MGM 10020; The Scatnps, Modern Music

20-516; Martha Tilton, Capitol 395,

Electrical transcription libraries: Barclay Allen, MacGregor; Lenny Herman,

Lang-Worth; Art Mooney Ork, Associated; The Music of Manhattan Ork,

NBC Thesaurus; Charlie Spivak, World; Lelghton Noble, Standard.

6 llNDA By Jack Lawrence 4

v Published by E. H. Morris (ASCAP)
Records available: Bob Chester Ork, Sonora 2006; Glenn E. Davis, Skating
Rhythms 225; Larry Douglas, Signature 15106; Chuck Foster Ork, Mercury
3058; Hollywood Rhythm-Aires, Hollywood Rhythms 1551; Gordon Jenkins
Ork, Decca 23864; Ray Noble Ork-Buddy Clark. Columbla 37215; Charlie
Spivak, Victor 20-2047; Paul Weston Ork, Capitol 362.
Flectrical transcription libraries: Barclay Allen. MacGregor; Jack Fina,
Standard; Chuck Foster, Lang-Worth; Jan Garber, Capitol; Jack Lawrence,
Lang-Worth; Leighton Noble, Standard; The Sweetwood Serenaders, NBC-
Thesaurus; Art Mooney Ork, Associated.

| ; i
7. ACROSS THE ALLEY FROM THE ALAMO 52,7 Pesene Proesfs ™ 8
Records available: Earle Hagen Ork., Mercury 3060; Woody Herman, Columbla
37289; Stan Kenton, Capitol 387; Mills Brothers, Decca 23663; The Three
Suns, Victor 20-2272; The Starlighters  Mercury 3060.

Electrical transcription libraries: Les Brown, World; Lawrence Welk,
Standard.
! By Louise Massey and Lee Penny
8' MY ADOBE HA(IENDA Published by Peer International Corp. (BMI) 5
Records available: Kenny Baker-Russ Morgan, Decca 23846; Glenn E. Davis,
Skating Rhythms 231; The Dinning Sisters-Art Van Damme Quintet, Capitol
389; The Esquire Trlo, Rhapsody RR-101; The Hammondairs, Mars 1037; Eddy
Howard, Majestic 1117; Billy Hughes, King 609; Art Kassell, Vogue R-785;
Louise Masser-The Westerners, Columbia 37332; Jack McLean Ork, Coast 8001;
Bobby True Trio, Mercury 3057; Billy Williams, Victor 20-2150; The Coffman
Sisters, Enterprise 174; Dolly Good, Radio Artist Records 205.
Flectrical transcription libraries: Chuck Foster, Lang-Worth; Leighton Noble,
Standard; The Novatime Trio, NBC Thesaurus; Sunshine Girls-Jimmie Wakely
Ork, MsacGregor; Barclay Allen, MecGregor; Mindy Carson-Hank ID’Amico
Bextet, Associated. o 4 Al Kl
By Al Hoffman an enner
9‘ HEARIA(HES Published by Leeds (ASCAP) 9
Records available: Joe Alexander, Capitol 372; Richard Camion, Diamond
2057; Cowboy Copas, King 598; Glenn E. Davls, Skating Rhythms 224. Jimmy
Dorsey, MGM 10001; Harry James, Columblia 37305; Monica Lewls, Bignature
15065; Gordon MacRae, Apollo 1045: Ted Martin-The Airlane Trio, De Luxe
1068; Red McKenzie, National 0026; Don Pablo Ork, Latin-American 10;
Cedric Wallace Trio, Diamond 2057; Ted Weems Ork, Victor 20-2175 and
Decca 25017; Ray Smith-The Pinetoppers, Continental C-8021; Ted Btraeter
Ork, Sonora 2005; Bobby True Trio, Mercury 3057; Eddy Howard, Majestic
1111; Frankie Laine, Atlas FL-141.
Electrical transcription libraries: Barclay Allen, MacGregor; Chuck Foster,
Lang-Worth; Eddy Howard, World; Eddle Skrivanek, MacGregor; Leighton
Noble, Standard; The Four Knights, Lang-Worth; Art Mooney Ork, Asso-
clated; Arthur Smith Quartet, World; Anthony Wweahl, Lang-Worth.

BURKE AND VAN HEUSEN, Inc. {0. MIDNIGHT MASQUERADE ~ ® Bemard, Bisrmem, Jrtur Berman

s
Published by Shapiro-Bernstein (ASCAP)
NEW YORK ® CHICAGO @ CINCINNATI o HOLWLYWOOD Records available: Blue Barron Ork, MGM 10014; Frankie Carle, Columbla
37337; Carmen Cavallaro, Decca 23852; John Conte, Apollo 1044; Glen Gray,
Mercury 5035; Eddy Howard, Majestic 1117; Sammy Kaye, Victor 20-2122;
Monica Lewls, Signature 15078; Alvino Rey, Capitol 390; Ted Straeter Ork,
Sonora 2003.
Electrical transcription lbraries: Eddy Howard, World.
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Sheet Music

Week Ending
June 20

TRADE
SERVICE
FEATURE

BEST-SELLING

Tunes listed are the national! best sheet
music sellers. List is based on reports
recelved each week from all the nation’s
sheet music jobbers. Songs are listed

SHEET MUSIC

according to greatest number of sales,
(F) Indicates tune is in a film; (M) indi-
cates tune is in legit musical; (R) indicates
tune Is avallable on records.

POSITION Publisher
Weeks | Last | This
to date, Week| Week
6 1 | 1. I WONDER, I WONDER, I WONDER (R)............ Robbins
13 2 . MAM'SELLE (F) (RY ................ .0 . .Feist
5 4 3. PEG O’ MY HEART (R) ..................... Robbins
4 6 4. CHI-BABA, CHI-BABA (R) .................0. .Oxford
7 8 5. THAT'S MY DESIRE (R) ............ .. . Doooog .Mills
16 5 6. LINDA (R) ............................000"0 E. H. Morris
13 3 7. MY ADOBE HACIENDA (R) ............. . Peer
5 9 8. ACROSS THE ALLEY FROM THE ALAMO (R)..Capitol Songs
3 11 9. MIDNIGHT MASQUERADE (R) .......... Shapiro-Bernstein
17 13 10. HEARTACHES (R) .......................0% . Leeds
23 7 11. ANNIVERSARY SONG (F) (R) ........ . . .Mood
12 10 12, IF 1 HAD MY LIFE TO LIVE OVER (R) .. ...General
8 10 13. I BELIEVE (F) (R) .................... natra Songs
5 12 14. A SUNDAY KIND OF LOVE (R) ......... .Peter Maurice
1 -— 15, IVY (F) (R) v.iivniinnninananannn Burhe-Van Heusen
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BUBBLING OVER WITH COIN APPEAL

ENGLAND'S TOP TWENTY

POSITION
Weeks | Last | This

to date| Week| Week
8 1 1. AMONG MY SOUVENIRS,. Lawrence Wright ., T. B. Harms
10 3 2, TELL ME, MARIANNE..., Southern . 0O D00 0o
8 4 3. TRY A LITTLE
TENDERNESS ........... Campbell-Connelly . Robbins
8 2 4. A GAL IN cALICO ..,.... eldman .....,., «« Remick
5 7 5. PEOPLE WILL SAY
WE'RE IN LOVE ........ happell ...... ... Williamson
16 5 6. HOW LUCKY YOU ARE .,Kassmer .......... O
8 8 7. YOU WENT AWAY AND
LEFT ME ............... Box and Cox ....,.*
23 6 8. ANNIVERSARY SONG . Compbell-Connelly . Mood
21 5 9. APRIL SHOWERS ........ Chappell ,........ Harms, Inc,
2 12 10. TIME AFTER TIME ....... Sinatra Songs ..... Edwin H.
Morris
8 9 11, HARRIET ............... Keith Prowse ,.... Broadway
5 11 12, OH, WHAT A BEAUTI-
FUL MORNING .......... Chappell . Williamson
1 —_— 13. DEAR OLD DONEGAL ....Leeds ............ Leeds
26 10 14. THE OLD LAMP- Shapiro-
LIGHTER ............... Irwin Dash ...... o Bernstein
3 3 15. COME BACK TO
SORRENTO .............. Ricordi ,.......... Public Domain
1 | — | 18. HEARTACHES ...... .. Campbell-Connelly . Leeds
27 14 17. THE STARS WILL
REMEMBER ......... ..Feldman ,....,..,.*
1 — 18. IMAGINEZ ..Noel Gay .........
1 —— 19, IT'S NEVER TOO LATE
TO ND ....... veveses. Strauss-Miller ,,..,*
10 16 20. HEAR MY SONG,
VIOLETTA ..............Dix . Crawford

® Publisher not available

as The Billboard goes to press,

PLAY STATUS OF FILMS WITH LEADING SONGS

Tunes listed alphabetically are in fiims
currently showing or to be shown soon.
Only tunes which have won a position in
one or more of the other features of the

ANNIVERSARY SONG (Mood), sung by Al
Jolson in Columbia’s "“The Jolson Story.”
Natlonal release date—January, 1947,

AS LONG AS I'M DREAMING Burke-Van
Heusen), sung by Bing Crosby in Para-
mount’s ‘“Welcome Stranger.” National
release date—June 13, 1917,

BEWARE MY HEART (Feist), played by
Vaughn Monroe in United Artists’ “Car-
negle Hall.” National release date not
set.

1 BELIEVE (Sinatra Songs), sung by Frank
Sinatra in MGM's It Happened in Brook-
lyn.” National release date—April, 1947,

Chart are listed, sinee many film-featured
tunes never reach any degree of popular-
ity, and many others are never even
published.

IVY (Burke-Van Heusen), in Universal-
International’s “Ivy.” National release
date—June, 1947.

MAM'SFLLE (Felst), {n 20th Century-Pox's
“The Razor's Edge.” National release
date—January, 1947.

MY HEART 1S A HOBO
Heusen, sung by Bing Crosby in Para-
mount’s “Welcome Stranger.” National
release date—June 13,

WOULD YOU BELIEVE ME? (Remick),
sung by Trudy Erwin in Warner Bros.’
“Lové and Learn,” i

(Burke-Van

———

RED SILK STOCKINGS
AND GREEN PERFUME

Yocal by Bob ""Tex" Cromer

| WON'T BE HOME
ANYMORE WHEN YOU CALL

Vocals by Joan Mowery and Bob "Tex" Cromer
DECCA #23946

N L
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. \\\\\\\§ Closing 16 week ¥

engagement
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1 ROOSEVELT HOTEL
| MY PRETTY GIRL New York, June 28
BOBBY BEERS N For July 15
backed with \\\\\\\\\\ Reloass
\ WHIFFENPOOF
CHI-BABA, CHI-BABA N\\ sONG
NN coupled wit
JOAN MOWERY, BOBBY BEERS NN I'; OIN'
- /| ~ YOU GooD
Also now availabl N OO
Lawrence Welk’s new Polka Alebu N \\f\\,\\\\\}\\
CLARINET POLKA, BEER OLKA

and six other gred\\sfdes.

Personal Management SAM J. LUTZ
82102 SUNSET BOULEVARD, HOLLYWOOD 46, CALIF.
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~ Badio Popularity

Week Ending
June 20

SONGS WITH GREATEST RADIO AUDIENCES

(Beginning Friday, June 13, 8 a.m., and ending Friday, June 20, 8 a.m.)

Tunes listed have the greatest audiences | the case of ties) tunes alphabetieally. The
on programs heard on network stations in | music checked is preponderately (over 60
New York, Chicago and Los Angeles. List | per cent) alive.
is based upon John G. Peatman’'s Audience i
Coverage Index. The index is projected (F) Indicates tune is from a film; (M)
upon radioc logs made available to Peat- | indicates tune is from a legitimate mu-
man’s ACI by the Accurate Reporting Serv- | sical: (R) indicates tune is avallable on
ice in New York, Radio Checking Service | records. In each instance, the licensing
in Chicago, Radio Checking Service in Los | agency controlling performance rights _on
Angeles. Listed are the top 30 (more in ! the tune is indicated.

Wke

& G © e 0 & 00 0@ 9% ¢ o O

to date PUB. LIC.

@ 10. A Sunday Kind of Love (R) ...................... Peter Maurice—ASCAP
4. Across the Alley From the Alamo (R) .............. .. Capitol Songs—ASCAP

& 7. Almost Like Being in Love (M) (R} ............ ... . .... Sam Fox—ASCAP
24. Anniversary Song (F) (R) ... ......... ... . ... ........c0u. Mood—ASCAP

@ 4. As Long as I’'m Dreaming (F) (R) ....... ... ... Burke-Van Heusen—ASCAP
. 3. As Years Go By (F) (R) .catchssois amsale adddsame sk Blaoo Miller—ASCAP
3. Beware, My Heart (F) (R) ... ... ... ... .. ............. ...Feist—ASCAP

Q 5. Chi-Baba, Chi-Baba (R) .......c.c0iviitiinteiiiernnreionss Oxford—ASCAP
2. Deep Down in Your Heaxt ............................... Triangle—ASCAP

Q 1. Feudin’ and Fightin® (R) ....... ... . ... ... . ........... Chappell—ASCAP
16. Heartaches (R) ...t iiinn i ieas Leeds—ASCAP

e 10. I Believe (F) (R) uevuaenemniinnmnnonieioe .. Sinatra Songs—ASCAP
3. I Can't Get Up the Nerve to Kiss You (R) ... .......... Santly-Joy—ASCAP

7. 1 Do Do Do Like You ............... et S Gy S Harms, Inc.—ASCAP

6. 1 Wonder, I Wonder, I Wonder (R) ..................... ,Robbins—ASCAP

6. If I Had My Life to Live Over (R) . ....... ... ... ...... Robbins— ASCAP

8. It Takes Time (R) ... . . . i e e ieen London-—BMI

2. Ivy (F) (R) oo da-mc - inis smmme i o 9 s« 3 - - Burke-Van Heusen—ASCAP

15. Linda (R) . aap anmm:--ai-n-p- A ....... E. H. Morris—ASCAP

12, Mam’selle (F) (R) .ou-i- -t ot aptcnaime-m.nik:se me s daasséb Feist—ASCAP

10. Midnight Masquerade (R} ... .. .. ... .. ... ....... Shapiro-Bernstein—ASCAP

14. My Adobe Hacienda (R) ............ Nl it n SR B 4 B ceeees,Peer—BMI

2. My Heart Is a Hobo (FY (RY .................. Burke-Van Heusen—ASCAP

2. Passing By (R) yiosmmeimpemmmmes s oo iaes - 6. x oy egm Chappell—ASCAP

5. Peg O My Heart (R) ;.....omagevncs-ocaaszan-aamgasers Robbins—ASCAP

1. Red Silk Stockings’and Green Perfume (R)........ ..., E. H. Morris—ASCAP

6. Roses in the Rain (R) . ........ ... ... .. ... i iaitnnn Barton—ASCAP

3. Stella by Starlight (R) ....... ... ... ... ... . .. . ... .. Beverly—ASCAP

4. That’s My Desire (R) ............ .. ~11am " dld oo TR = Lo EEY = Mills—ASCAP

4. Would You Believe Me? (F) (R) ... ... ... . ... .icuuon Remick—ASCAP

RECORDS MOST-PLAYED ON THE AIR

Records listed here in numerical order are those played over ‘he greatest number
of record shows. List is based on replies from weekly survey among 1,200 disk jockeys
thruout the country. Unless shown in this chart, other available records of tunes
listed here will be found in the Honor Roll of Hits, Music Popularity Chart, Part I
(F) Indicates tune is from a film; (M) indicates tune is from a legit musical.

@0 292009

POSITION .
Weeks| I.ast | This GOIHg Stl Ollg
to date] Week | Week Lic. By
- 3 5 1. TIMTAYSHUN ....Reé:l flfng(lie :“(’:d dthe“ Na(t;ura\lS Seven}i.l'g
taffor inderela . tump-Re
s and his orchestra on @ aapiord  (Cinderell Capiol TamrASCAP
(Jerry Brent Ork, Modern Music 20-510: Henry Busse Ork,
S Q Four Star 1139; Bing Crosby (Johmn Scott Trotter Ork), Decca
@ & *‘405 23754: Juan Rolando, Cocktail Hour CGE 116)
. H 4 2 2. 1 WONDER, I
; k - ] WONDER, I WON-
. DER Qroreeseanes .EddyNHlt:]waad =y .(.:Ma‘j(estic 1124—ASCAP
20 1 3. LIND .esessas.eRay oble-Buddy Clark ..............
& backed by & T I e - Py Columbia 37215—ASCAP
. 8 3 4. MAM’'SELLE (F) ..Frank Sinatra ..Columhia 37343—ASCAP
18 4 5. HEARTACHES Ted Weems (Elmo Tanner) ..........
@ WH @ (1 3) Oy WS cee  meaes s E@DDE - pIAT Decca 25017—ASCAP
.. Victor 20-2175—ASCAP
o 5 6 6. PEG O’ MY The Harmonicats-Sid Fisher ..........
@ HEART ........ ee we e e JETE e A 7Y Vitacoustic 1—ASCAP
7 7. MAM’'SELLE (F)..Pied Pipers (Paul Weston Ork)......
e | | 5000000000800 00000 o Capitol 396—~ASCAP
@ 10 g 8. MAM’SELLE (F) ..Art Lund (Johnny Thompson) ...... P
[VEN ® P MGM 10011-—ASCAP
s 1] - 8. P
& IT'S A DISK (ONSE(”"I HEART .........Buddy Clark ... .Capitol 346--ASCAP
4 4 10 9. CHI-BABA, - erry Como (The Satisfiers-Lloy affer °*
® JOCKEY ﬁMONG f VE WEEKS BABA ... ot O Vietor 20-2259—ASCAP
8 7 10. I NEVER KN ..Sam Donahue ........ apitol 405—ASCAP
FAVORITE B HE IOPPER 1 | — |11, PEG O MY Ted Weems (Bob Edwards) ... . ..
’ HEART ........ 0O . 00G0000OM~ 000LD ercury 5052-—. AP
@ AND HERE S Il[BOA ’ S IM TH 1 -— 12. PEG O’ MY Art Lund (Johnny Thompson Ork) ......
PROOF! D S L4 HEART ...... celes elealeleneloeele meg R MGM 10037-—ASCAP
. (0 3 |12 | 13. ONE O’CLOCK
@ DIRECTION: AYE S [ BOOGIE ....... ...Count Basie ...... Victor 20-2262—ASCAP
E ’ 0” OSF H _— 13. THAT’S MY DE- Sammy Kaye (Don Cornell-The Kaydets)
CENERAL H[ AI - SIRE . .veievcione onnrennscrneeoss Victor 20-2251—ASCAP
@ AR an . ( 8 | — | 14 MAM'SELLE (F) ..Ray Dorey (Paul Barron Ork) «.........
CORP. (Il U 7 7 7: | 2 Y N | S N PPN Majestic  7217——ASCAP
b Relations: m n S 5 ., 2 |14 | 14. PEG O’ MY
@ CULEAIRE ead ! . HEART ..........Three Suns ....... Victor 20-2272—ASCAP
T iy} 1 |+ | 14 I WONDER,
@ Nere WONDER, I WON-
Broadwa DER ......0c0en...Tony Pastor ....Columbia 37353-—=ASCAP
New Yoo 1 | — |15 PEG O’ MY
City HEART .¢vceeeeesClark Dennis ....... .Capito]l 346—=ASCAP

C e U
GENERAL ARTISTS CORPORATION oming Up
CHL.BABA, CHI-BABA ............Peggy Lee (Dave Barbour Ork)

, T THOMAS G.ROCKWELL, President Frrrr N ¢ B ...Capitol 419—ASCAP
O - NEw YORK+ CHICAGO + HOLLYWOOD™ CINCINNATI « LONDON
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Retail Record Sales

Week Ending
June 20

BEST-SELLING POPULAR RETAIL RECORDS

Records listed are those selling best In the nation’s retafl record stores (dealers).
List 18 based on The Blilboard's weekly survey among 4,970 dealers in all sectlons
of the country. Records are listed numerically according to greatest sales. (¥) tndi-
cates tune is In a fllm; (M) Indicates tune 13 in a legit musical. The B side of each
record 1s listed in itallc.

POSITION
Weeks | Last | This
to date] Week|Week
4 1. CHI-BABA, CHI-BABA ....Perry Como (The Satisfiers-
When You Were Sweet Lloyd Shaffer Ork).........
Sixteen T o0 Vietor 20-2259
6 1 ’ 2. PEG O’ MY HEART ...... .. The Harmonicats-Sid Fisher
Fantasy Impromptu ... ............. Vitacoustic 1
4 3 3. I WONDER, 1 WONDER,
I WONDER ............... Eddy Howard..... Majestic 1124
Ask Anyone Who Knows
1 — 4. PEG O’ MY HEART .. ... .. Three Suns....... Victor 20-2272
Across the Alley From the o
Alamo
6 4 5. ACROSS THE ALLEY FROM ; i
THE ALAMO ............. Mills Brothers.... .. Decca 23863 L -
Dream, Dream, Dream -
2 10 6. THAT'S MY DESIRE ...... Sammy Kaye (Don Cornell-The
The Red Silk Stockings and Kaydets)....... Victor 20-2251
the Green Perfume
1 —_ 7. PEG O MY HEART ...... Art Lund (Johnny Thompson
On the Spanish Trail Ork) ............ MGM 10037
1 — 8. 1 WONDER, I WONDER, I
WONDER ................. Guy Lombardo...... Decca 23865
| It Takes Time
11 5 9. MAM’SELLE (F) .......... Art Lund (Johnny Thompson
Sleepy Time Gal Oy el o s o mES & MGM 10011
1 _— 10. TIMTAYSHUN ........., .. Red Ingle and the Natural Seven-
l (I Love You) For Senti- Jo Stafford (Cinderella G.
mental Reasons Stump-Red Ingle)...Capitol 412

BEST-SELLING POPULAR RECORD ALBUMS

Albums listed are those selllng best tn the natlon’s retafl record stores (demlers).
List 13 based on The Billboard's weekly survey among 4,970 dealers in all sections
of the country. Albums are listed numerically according to greatest sales.

POSITION
Weeks | Last| This
to date Week|Weck

24 1 1. Al Jolson Album

Al

Jolson .............. tesereceisassea.sss,.Decca 469
10 2 2. Dorothy Shay (The Park Avenue Hillhilly) Sings Album
Dorothy Shay (Mischa Russell Ork)........ Columbia C-119
1 —_ 3. Carle Comes Calling
Frankie Carle ..... tetieeiiarsiieeenasss.Columhia C-129
69 2 4. Glenn Miller
‘ i Glenn Miller and Orchestra ,...... 0000000 ...Victor P-148
6 ‘ 5 5. Songs by Sinatra, Volume 1, Album

Frank Sinatra (Axel Stordahl Ork) ........Columbia C-124

BEST-SELLING RECORDS BY CLASSICAL ARTISTS

Records listed are those classical and semi-classiga! Teeords selling best in the
nation’s retail record stores (dealers), according to The Blllboard’'s weekly record
dealer survey. Records are listed according to greateat sales.

SIG 15120

POSITION
Weeks | Last | This
to date/ Week| Week

6 2 1. The Whiffenpoof Song

Robert Merrill ... ............. ©0000B 0000 .Victor 10-1313
105 3 2. Chopin’s Polonaise

Jose Iturbi ............ seseieieseiaeres, . Victor 11-8848 ik,

63 4 3. Jalousie YA - d i
Boston Pops .........c.0iiiiinnnnnn. sveesss.Victor 12160

1 g i
% e HiERE .ot e ittt Victor 118881 VOCAL BY THE BEACHCOMBERS
79 5 5. Warsaw Concerto !

The Boston Pops Ork, Arthur Fiedler, conductor; Leo Lit-
win, pianist ........... 0oo0o000 “sessessrae.. Victor 11-8863

AN EVENING IN PARIS

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS VOCAL BY FRANCEY LANE AND THE

Albums listed are those elasaleal and semi-elassical albums selling beet in the
nation’s retall record stores (dealers), according to The Billboard's weekly reoord BEACHCOMBERS
dealer survey. Albums ars lsted according to greatest sales.

POSITION
Weeks [ Last | This
to date| Week|Week
41 ! | 1. Rachmaninoff Concerto No. 2 in C Minor
l Artur Rubinstein, pianist, NBC Ork; Vladimir Gol-
I schmann, conductor ............. veesvcee..Victor 1075 i
296 2 2. Rhspsody in B]uePhl T - 4 g
| scar Levant, iladelphia Ork, Eugene Ormandy, :on- d
ductor .......... T YS oo 000 teseseses..Columbia X-251 i recor s
11 5 3. Rbhapsody in Blue 3
Paul Whiteman ........................ . .Signature GP-1 5 . %,
8 4 4. Isaac Stern in Violin Sselectli’ons from LHumoresqt_lre Album 4 !ll.l-:C’l‘Qle,
Isaac Stern (Piano Solo by Oscar Levant in Tristan an ] SUPS ¢ N <
| Isolde) (Franz Waxman Ork) .......... Columbia M-MM-657 5 SUF_",P“ COR_P'O_RA’"? : .
1 — 5. Scheherazade Symphonic Suite Op. 35 5 i jee your G.E,SQO-dls!nbu)or of wrile direct-1o
| Pierre Monteux; San Francisco Symphony Ork.Victor DM-920 B85 . . Signature Records, 601 W z‘mt‘, $t., New \:’,bl. N Y
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THE NEW
DO

Sweetest music discovery in years
debuts on Majestic Records

A grand new thrill for phono fans! Young brother Victor Lombardo
blossoms out with full grown tune talent that will be shooting his
popularity high as the skies. You'll hear why when you hear the
smooth, sweet and scintillating sensation he makes of "Oh, My Achin’
Heart”, with Mark Carter doing the refrains. With this rhythmic release
you'll be hearing "Victor” in front of those Lombardo raves, now.

On the other side, Victor Lombardo puts potent platter personality into
a new samba sensation, ""Come to the Mardi Gras.” By the publishers
of "My Adobe Hacienda®, it's headed for a marathon spin as the new
Lombardo ups its "oomph.” Vibrating vocals are by The Threesome.

*“OH, MY ACHIN’ HEART"
and

“*COME TO THE MARDI GRAS”

Majestic No. 7243

RECORDS

—Siudlo. NEW YORK CITY o Soles: ELGIN, ILLINOIS
{Subsidiary of Mu|esm:Rad»o&fe‘ev:slonCorporchon’

Juke Box Record Plays

Week Ending
June 20

MOST-PLAYED JUKE BOX RECORDS

Recosds listed are those receiving the greatest play in the nation's Juke boxes.
List is based on The Billboard's weekly survey among 3,538 operators in all sections of
the country. Listed under the title of each of the most played records are other
available recordings of the same tune. Unless shown in this chat, other available
records of tunes listed here will be found in the Honor Roll of Hits, Musle Popularity
Chart, Part I.

POSITION .
Weeks | Last | This Going Strong
to date| Week| Week
9 1 1. PEG O’ MY HEART ......The Harmonicats-Sid Fisher ..
........ eteaee s Vitacoustic 1
8 3 2. ACROSS THE ALLEY FROM
THE ALAMO ......... . Mills Brothers ......Decca 23863
5 8 3. I WONDER, I WONDER 1
WONDER .....e00uvnn w....Guy Lombardo ......Decca 23865
4 10 4. CHI-BABA, CHI BABA «...Perry Como (The Satisfiers)
| (Lloyd Shaffer Ork) ........
............... Victor 20-2259
5 5 5. 1 WONDER, I WONDER, 1
WONDER ............... .Eddy Howard ..... Majestic 1124
10 7 6. MAM'SELLE (F) .......... Art Lund (Johnny Thompsen)
................ MGM 10011
17 6 | 7 LINDA ... ... ... e Ray Noble-Buddy Clark ......
1 .............. Columbia 37215
13 4 8. MY ADOBE HACIENDA ....Eddy Howard (Eddy Howard-
} Triod ,ivee..co. Majestic 1117
1 — 8. PEG O’ MY HEART ........ Three Suns ...... Victor 20-2272
9 9 9. MAMSELLE (F) .......... Dick Haymes (Gordon Jenkins
(0 N TS0 Decca 23861
5 | 13 ‘ 10. THAT’S MY DESIRE ...... Sammy Kaye {(Don Cornell-The
Kaydets) ...... Victor 20-2251
17 2 11. HEARTACHES (F) ......-. Ted Weems-Elimo Tanner ..
................ Decca 25017
..... Victor 20-2175
6 11 12. THE RED SILK STOCKINGS Sammy Kaye (Don Cornell-
AND GREEN PERFUME .... Chorus) ....... Victor 20-2251
(Ray McKinley Ork (Ray McKm]ew, Majestic 7216; Tony
I ‘ Pastor, Columbia 37330, Smiley Wilson (Crossroads Gang),
| | Apollo 141}
9 —_— 13. THAT’S MY DESIRLE ......Frankie Laine ....Mercury 5007
7 12 14. MAM'SELLE «(F) ......... Pied Pipers (Paul Weston Ork)
.................. Capitol 396
1 — 14. PEG O’ MY HEART ..... Art Lund (Johnny Thompson)
................. MGM 10037
[ 14 15, MAM'SELLE (F) ......... Frank Sinatra .Columbia 37343
1 — 15. PEG O' MY HEART ......Ted Weems (Bob Edwards) ..
............... Mercury 5052
b 15 15. PEG O’ MY BEEART ...... Clark Dennis ...... .Capitol 346

Coming Up

TIMTAYSHUN ....vevveveecsvarancsnoessss..Red Ingle and the Natural Seven-
Jo Stafford (Cinderel’la G.
Stump-Red Ingle) .. .Capitol 412

MOST-PLAYED JUKE BOX FOLK RECORDS

Records listed sre folk records most played in Juke boxes according to Tht
Billboard's weekly survey among juke box operators.

POSITION
Weeks | Last | This
to date/ Week|{Week

5 1

1.. ITS A SIN .sduwss-ossmoemons Eddy Arnold and His Tennessee
Plowboys ......Victor 20-2241
6 2 2, SUGAR MOON ............ Bob lels and Hls Texas Play-
vesr.o..Columbia 37313
13 4 2. NEw JOLIE BLONDE ...... Red Foley (The Cumberland
Valley Boys) ....Decca 46034
2 | s 3. TIMTAYSHUN ..... veee...Red Ingle and the Natural Seven-
| Jo Stafford (Cmdereﬂa G.
Stump-Red Ingle) . .. Capitol 412
18 3 3 WHAT 1S LIFE WITHOUT
l LOVE? .......... v.....Eddy Arnold ....Victor 20-2058
22 - 4. SO ROUND S0 FlRM SO
l FULLY PACKED ...... e..Merte Travis ...... Capitol 348
5 -— 5. DON’T LOOK NOW (BUT
1 YOUR BROKEN HEART IS
SHOWING) ........c0..- ..Ernest Tubb ......Decca 46040
1 — 5. SO ROUND, SO FIRM, SO
FULLY PACKED ....Ernest Tubb ......Decca 46040
4 | — 5. THREE TiMES SEVEN ....Merle Travis ........Capitol 384

MOST-PLAYED JUKE BOX RACE RECORDS

Records listed are race-type disks most played in the natlon’s juke boxes, sccording
to The Billboard's weekly survey among juke box operstors.

POSITION
Weeks | Last | This
to date| Week| Week
13 2 1. 1 WANT TO BE LOVED
(BUT ONLY BY YOU) ....Savannah Churchill ..Manor 1046

3 2 1. JACK, YOU'RE DEAD ......Louis Jordan .... .Decca 23901
15 1 2. OLD 'MAID BOOGIE ......Eddie Vinson Ork (Eddlc Vin-
son) ..e.ee....Mercury 8028

27 —_ 3. AIN'T NOBODY HERE BUT

US CHICKENS v eresees.Llouis Jordan ......Decca 23741

1 —_— 3. NEW ORLEANS BLUES ....Johnny Moore’s Three Blazers

(Charles Brown) .

................Excluswe 240

6 4 3. THAT'S MY DESIRE .. . Frankie Laine ....Mercury 5007
— 3. THAT'S MY DESIRE ....... Ella Fitzgerald (Andy Love

Quintet) .........Decca 23866
1 L 3. 1 KNOW WHAT YOU'RE
PUTTING DOWN .........Louis Jordan ..... .Decca 23901
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Hecord Beviews
and Possibilities oo =

RECORD POSSIBILITIES

In the opinion of The Billboard music staff. records listed below are most lkely
to achleve popularity as determined by entry into best selling, most played or most
heard features of the Chart.

THE WHIFFENPOOF SONG........... Ping Crosby and Fred Waring Orches-
tra and Chorus.. .. ... .. .. Decca 23990

Robert and Russ Case Orchestra and
Chorus................. Victor 10-1313
Vietor bas bren stroking a tremendous promotional oar behind “the Whifl”*. . . and

justifiably! Merrill’s operatic pipes before stellar choral backing normally would
spell good-buy to competition. But along comes Bing with equally impeccable
choral blend-aid from Maestro Waring and heck-fire it sounds just as good. And

Bing sings out . . . “Whiff"" demands full-throating and you'll be surprised at the
Groaner's projection. Take your pick: Merrill or Crosby, both superlative Whiff'ers,
JEAVOUS RIME. . o5 . .5 22 ki e 5 s Andy Russell and Paul Weston Orches-
tra. . ... Capitol 417
Dick Haymes and Gordon Jenkins
Orchestra. . ........... .. Decca 23899
From the UA movie “Copacahana,” ““Je Vous Aime" emerges as a French-flavorful

ballad with strong girlie appeal. Russell sings it with the plaintive quality that,
abetted by his p.a. plug of the tune in the pic proper, earns his disk the nod. But
apart from the extraneous film aid, let’s not sell Haymes short. There's a guy
with one of the greatest natural singing voices acound today. . .His “Alme” side
proves it.

THERE'S NO BUSINESS LIKE SHOW-
BUSINESS

ANYTHING YOU CAN DO, 1 CAN DO
BETTER ...................00.... Bing Crosby, Dick Haoymes and the

Andrews Sisters........ Decca 40039 ODERNAIRGS \%E%
Take two Irving Berlin favorites from an “Annle Get Your Gun” legiter, give them :

to Bing Crosby to record, or Dick Haynmes or Andrews Sisters—or, hey, wait a min- P

ute, give'm to zll three and don’t you wish you could buy shares of Decca stock.

It's a buck platter, we know, but triple talent such as this on one bhlack biscuit M @ gti

won't do until the next thing comes along. Great material. . . Great recording
. . . should go over solid!

. ¢ y

ALLMYLOVE.. .................. ... Al Jolson with Jay Blackton’s Orches- MOO

e i P e P O S 1 ..Decca 23953 i &4
Considering what Jolson has already done with an internationa! folk melody in ¥
the three-quarter tempo, the inimitable songster appears to have conie up with
another winning waltzer. For this love song, Jolson, along with Saul Chaplin and
Harry Akst, have lifted bodily one of the lovelier Viennese melodies in Emil
Walteufel's “‘Dolores,” altho the master gets no composer credlts on the label.
Jolson sings it with all the feeling at his command. And that's plenty. For the

flip, Jolson brings back an old favorite of his owr fashioning in the ever-popular
“Keep Smiling at Trouble.”

{ WISH 1 DIDN'T LOVE YOU SO...... Dinah Shore with Sonny Burke Ork. ..

..................... Columbia 37506 - 4
Vaughn Monroe with Moon Maids. . . HAD I Mu H
.......... Tevee....... . Victor 20-2294 ‘ ’

Two fine versions of any easy-to-remember Frank Loesser ballad from *‘The
[ Perils of Pauline” flick, Dinah sings 1t soft and mellow with the usually adept

I Sonny Burke backing, while Vaughn does his best slnging chore on disks in many .
a moon with support from the Moon Malds and an assist from his tootlers.
Dinah's is backed by “I'm So Right Tonight’’ and the chirp certainly does right 3 i
by the tune. Vaughn's flip 1s a solid, 3

rhythmic “Tallahasee.” Both are strong
iwo-sided fare and should draw a heavy nickel diet,

PANCHO MAXMILIAN HERNANDEZ. . .(The Best President We Ever Had). ...
Woody Herman with the Four Chips

AAAAAAAAAAAAAAAAAAAAA Columbia 37355
Woody slices his best single effort to date here, telling the story of the best

president he ever had . . . until they shot him. Humorous lyric, done in rumba e 7 [ ’

and four-beat, with a touch of Herman's clary tooting thrown in for good measure, 3 e

topped by Woody's vocalizing, stack up to make a solid juke entry. Flip, *Can 1 ki |
You Look Me In The Eyves?,” is a lusher and not-too-effective Woody. It's “Pan-

cho” that should move this disk.

REC“““ RE‘VIE“'TS with orchestra under the direction of

Lightface portion of reviews is intended for information of all record and muste » .
users.  Boldface portlon is intended for guidance of juke box operators, 57 s Mitchell Ayres

Vq

/@%

ters. Stuart Wade takes the dream word-
* age in good stride.
Albllm Revlell)s Phouo play will depend entirely on song
In 2 continul flort t i I
n continuing effort to review as .
much of the output of all record man- DINAH SHORE AND WOODY HERMAN
| ufacturers as manpower and paper (Columbia 37387)

limitations permit, The Billboard this Tallahassee—FT; V.
weck reviews recently released albums Natch—FT; V.

COLUMBIA 37485

in a special ALBUM REVIEW section A double-header is a cinch to glve the
on page 38. These album reviews of label a double winner in this parlaying
course, are In addition 1o the reviews the piping of Dinah Shore snd Woody
on this and the facing page, and Herman. Both singers displaying the
those in the Music Machines depart- same rhythmic flair and their mellow-
{ ment this week. ranged voices complimenting each other,

it makes for a song selling team on the
i top layer out of the top drawer. Taking

FREDDY MARTIN (Victor 20-2318) it slow but bouncy for ‘“T'allahassee,” Miss
Something for Nothing—FT; VC. Dinah does the dittying with Woody
Last Night in a Dream—FT; VC. handling the responding wordage, with

Freddy Martin introduces two new bal-
lads but without making any marked
impression for either of the songs. Takes
Willard Robinson’s mood music for *“Some-
thing for Nothing” ballad at a slow tempo
with the spinning sluggish. As a result, it
drawls the maestro’s tenor sax solo to
start, the strings taking over and Clyde
!go]%ef Llylrical :expresmns. 'ghe t"Dtr:am(;' viding the fetching musical frame.

allad, taken at a more moderate tempo, 'y 1 iyt andy for the mus!
s styled entirely in the concerto pattern, m:z;inae:uube daty dandy ° Trade-marks ""Columbic,”’ ord 4 Req. U. S. Put, OFF.
but without the melody charm contained . >
In Martin’s transcriptions of the old mas- (Continued on page 32)

just enough of a vocal blend in duets to
add a dynamite touch to the disking. A
livelier beat, but none the more tasty
tees off for ‘Natch.” a cute rhythm
novelty that plays on the clipped words
used by the bobby-sox set. The two sing
it casual and with beaucoup contagion
over the couplet, with Sonny Burke pro-
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bev (anold

AND HIS TENNESSEE PLOWBOYS

* CHECKERBOARD JAMBOREE
MUTUAL COAST TO COAST
19:15-11:30 A.M, (CSDS) EVERY SATURDAY

% WSM GRAND OLE OPRY
EVERY SATURDAY NIGHT

(Continued from page 31)

THE THREE SUNS (Vicior 20-2317)

Tango of Roses—FT.
Goofy Gal From Tegucigalpa—FT; VC.

The harmonic and entirely melodic
blend of guitar, organ and accordion,
going below the border for this coupiing,
is in the high musical frame The Three
Suns are accustomed to spin out. Make it
a real tange tease In their Instrumental
weaving for ‘Tango of Roses,’”” taking a
final chorus in double time for an attrac-
tive change of pace. And for the fip,
introduce a delightful rhythm rumba
novelty with Artic Dunn articulate as he
sings the tongue-twisting lyries of the
“Goofy Gal From Tegucigalpa’” who was
goofy about a guy.

The “Goofy Gal” novelly makes for a
nickel micety.

EDDY DUCHIN-BUDDY CLARK

(Columbia 37389)

Je Vous Aime—FT; V.
After Graduation Day—FT; V.

The' deft melody touch of the keyboard
that has long characterized Eddy Duchin's
piano polisll, weaving intricate black-
and-white patterns without overwhelining
the melodie line, is all the more pro-
nounced now in marking his return to the
waxes. With only the bull fiddle to
emphasize the rhythmic flow, Duchin
makes these two slow ballads sparkle via
the Steinway In most striking manner.
And matching the melodic beauty is the
lyrical charm created by the heart-felt
paritoning of Buddy Clark. Makes for a
plano~vocal combination, rich in romantic
appeal as well as™in their playing and
singing. ‘Je Vous Aime’ is from the
“Copacabana’ movie and “After Gradusa-
tion Day” is the schoolday nostalgia from
the “Barefool Boy With Cheek” show
score. Boih tunes tops.

Duchin’s piane magic and Clark’s warm
word-slinging wilt keep both sides spin~
ning in boxes,

EDDY HOWARD (Majestic 1156)
An Apple Blossom Wedding—FT; vC.
Blue Tail Fly—FT; VC.-

It purrs just as pretty as an apple
blossom peels when Eddy Howard, assisted
by the Trio, sings and harmonizes it
sweetly for the highly melodic and senti-
mental “Apple Blossom Wedding'® ballad.
For the flip, taken at a lively clip, Howard
and the threesome sing it bright and
breezy for “Blue Tail Plv,” standard
Southland folk song. In each case, the
band's playing matches the mood of the
song selling.

“An Apple Blossom Wedding” will ring
the bell for the music ops.

PANCHO (Apollo 1062)
Quita Quita—FT.
Walter Winchell Rumba—FT.

Pancho whips out two instrumentals
for the South American terping. Makes
his musie inviting when setting the be-
guiling samba rthythms to “Quita Quita,”
a polka-styled inelody. Has the plano
pounder pacing the way for the familiar
oWalter Winchell Rumba,” but there’s
none of that hip-swaying urge in the
gpiritless spinning of his muslc makers
for this side.

“Quita Quita” where they step lively
to the samba rhythms.

HERMANOS MERCADO QUARTET

(Davis 614)

Why Are You Crying?=-=FT; VC.
In Return, I Give You All My Hearte

FT; VC.

Two lovely Latin melodles with the
mellow vocal blend of Yiye and Pepe
bringing out all of their melodic charm
in chanting the Spanish lyrics with
plenty of seduction in the strumming of
native guitars, claves et all by the Her-
manos Mercado Cuarteto. "The tuneful
“Why Are You Crying?"’ lullaby is taken
at a slow bolerc tempo, with the spirited
Gueracha rhythms for “All My Heart,”
which is just as tuneful,

For the phone locations spotlighting the
Spanish American spinning.

BILLY ECKSTINE (MGM 10043)
This Is the Inside Story—FT; V.
Just an Old Love of Mine—FT; V.

Making his bow on the ballad as a solo
balladeer, with Sonny Burke's musiec make-
ing the attractive background setting,
Billy Eckstine gives soulful expression in
full baritone voice to both of these bal-
lags. Fares best when burning the torch
for the slow-spinning “Just an Old Love
of Mine.” Takes it at a more moderate
tempo, but neither the song nor his sing-
ing is as tasty for “Inside Story,” saga
of intrigue involving boy, girl and friend.

Eckstine fans among the Negro set who
must be legion will like “Just an Old
Love of Mine.”

FLOYD SHERMAN (Signature 15118)
Peg o> My Heart—FT; V.
Don’t Cry Little Girl, Don’t Cry—FT; V.

The sweet tenor piping of Floyd Sher-
man, with the soft and smooth vocal
blend of the Chickering Four on the
assist, brings plenty of lyrical charm to
these song classics. With plano, bass and
guitar sustaining the rhythmic flow in-
strumentally and adding to the Intimate
appeal of the platter, Sherman contrasts
his chanting with a slow and lively tempo
for both the “Peg o' My Heart” lovely
and for Maceo Plnkard's ‘Tan't Cry,

Little Girl, Don’t Cry,” a beaut ballad
that dates back some 20 years or so, but
stacks up strong with any of current
vintage,

Fine rendition of “Peg o My Heart”
for the nickel nursers.

VICTOR LOMBARDO (Majestic 7243)
Oh! My Achin’ Heart—FT; VC,
Come to the Mardi Gras—FT; VC.

As his brother, Guy, Victor Lombardo
gears his music making for the melodic
line. And while retaining some of the
features of his frere, there's more band
substance and richer blend in his sugar-
coated syncos. The maestro’s character-
{stically cupped trumpet blowing, spaced
by the sweet sax section, makes it an
attractive disk debut for the maestro with
“Oh! My Achin’ Heart’® And Mark Car-
ter's soft baritone chanting {s in keeping
with the tenor of the tootling. For the
flip, Lombardo beats off faster for the
“Mardi Gras”’ melody, spinning it sweet
and rhythmic with The Threesome, mixed
trio, providing a smooth blend for the
colorful lyrics.

A new name in the band whirl, “Oh! My
Achin’ Heart” shows his style to best
advantage for the phone fans,

RAY DOREY (Majestic 7239)

Je Vous Aime—FT; V.
T allahassee—FT; V.

It's smooth and easy flow of baritone
volce for these sides, with Ray Dorey’s
delivery along intimnate lines heightened by
the smooth rhythmic flow of the Johnny
Guarnieri Trio. Takes it at a bright tempo
for the “Je Vous Alme” love ballad from
the ‘‘Copacabana’” movie. And with
greater eflectiveness for a more rhythmic
“Tallahassee” as the Three Buds and a
Rose provide vocal assist and Guarnieri’s
plano tinkles become more pronounced.

“Tallahassee,” with the “Variety Girl”
movie to hype it, will stand the coin
test for this entry.

PHIL IRVING (Challenge CI-100)

Pity the Downtrodden Landlord—W; V.
Put It On the Ground—FT; V.

This first Issue by the label is directed
expressly to the labor union circle. And
while better balance would make for bet-
ter clarity in registering the tenor sing-
ing of Phil Irving to Ruth Post’s piano
accomps, it's the lyrical content that
counts most. With full limey flavor in his
singing style, Trving Introduces a worker’s
song from England’s pubs in_ the telling
“Pity the Downtrodden Landlord.,” The
flip, “Put It on the Ground,” fashioned in
the singing style of “Sweet Violets” and
just as meaningful, is well the No. 1
song of the picket-line parade with an
added verse taking a well-placed slam
at raclal intolerance, Irving 1Is remem-
bered as the former chief of the American
Gulld of Variety Artists in New York.
Songs hardly designed to improve labor-
management relations nor do they sound
a constructive note, If anything, would
make the bitter more s0, and as a Te-
sult, is poor propaganda for any cause.

Not for the coin boxes.

BOP JACKSON (Davis 711)
What'll You Have?—FT; V.
Broom and Dust Pan—FT; V.,

In spite of the woefully week musical
support fromn the Dukes of Rhythm, small
instrumental unit with ear-grating saxists,
Bop Jackson manages to get fairly across
his delivery for both of these Harlemese
novelties. Most effective is “What'll You
Have,”' restaurant menu jive ditty which
he prefaces with pertinent patter to set
the stage for his rhythm chanting. Steps
up the tempo for the porter jive, “Broom
and Dust Pan,” and even with scat as-
sist from the music makers, whips up no
real enthusiasm.

Race spots may show some interest im
“What’ll You Have.”

CURTIS LEWIS (Apollo 1061)
Gone Again—FT; V.
What Can You Lose?==FT; V,

What he lacks in vocal quality, which is
much, Curtls Lewls makes up some in his
jazz feellng for the lyrical phrasings of
these original torch ballads. Takes it at
a slow tempo for “Cone Again” with a
brighter beat set for *‘What Can You
1.0se?” But both songs Impress as little
as his singing, which isn't helped any
by the instrumental support of his trio of
pianc, gult' and hass,

Nothing here that might woa buffalo
heads.

LARRY LANE (Sapphire 710)

Red Head—FT; VC.
San Antonic Rose—FT; VC.

A vocal-instrumental unit of clary and
rhythm instruments, Larry Lane and The
Mellow Men show off fine vocal quality
in the solo efforts of the tenor voice and
in the blend of a foursome. Moreover, it's
a fine display of agile fingers by the clary
piper. And for their disk bow, the boys
impress with a tuneful and catchy rhytmm
ditty in “Red Head.” Tune might well
start a song fire, it being that conta-
glous. For the ilip, the unit provides a
bright rhythmic setting. both vocally and
instrumentally, for ‘“‘San Antonio Rose.”
And without the hillbilly overtones.

“Red Head” may set off a flame in the
music boxes.

(Continued on page 117)
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POPULAR
AIN'TCHA EVER COMIN' BACK?.. Johnnie Johnston, (Sonny Burke Ork)
(YOU’RE NOT) . MGM 10036
AN APPLE BLOSSOM WEDDING....Hal Derwin Ork ia-Diane) (BLUE
AND) .. ... s weenshad ...Capitol 430
AS YEARS GO BY ....... «esws. Starlite Trio (LUETTA) ...... Rego 1006
SRAT LAST 5. iqawh woee o o e ene o Glenn. Miller (Ray Eberle) (KALAMAZOO)
........................ Victor 27934
BLOOP BLEEP ..... ceieseesensaAlvino Rey Ork (Rocky Coluccio) (CU-
MANA)Y ......... .Capitol 428

BLUE AND BROKEN HEARTED.... Hal Derwin Ork (Glona Dlane) (AN AP.
BEED &... ... conneiora. coe .Capitol 430

CAFE CAPERS ALBUM ..........Dorothy Ross
Do You Good and Help You, Too eerem o ouoGala 3556
It Aln’'t a Sin In Trinidad . bo 0o o e o Gala 3553
T e A 0000009000000 0a030 00 Gala 3551
S0 You're the Guy I Left My Husband For ... oo e e svn o wee e o s GAlR 3555
That I Gotta See ......... i (Teebavi e o . Al o o iahbt 4 o Stos o - fe o - ORI 3559
That's Soclety .......... R PN o o oNs 0w G b © o % B .Gala 3554

CHANGO (Infatuation) ............Jack Fina (DREAM SONATA) .....
................ Mercury 5044
COME TO THE MARDL GRAS ...... Victor Lombardo Ork (OH! MY) AP RSt
....................... a]eshc 7243
CUMANA .. iivoivemereescimnnesss Alvino Rey Ork (BLOOP BLEEP).......
................ Capltol 428
*DANCING IN THE DARK ......... The Tw;hght Three (LADY OF).......
............... .Majestic 7240
DON'T TELL ME ...couunreemonans Margaret Whltmg (Frank DeVol Ork)
(WHAT ARE) .......... »...Capitol 427
DREAM SONATA ..............u.Jack Fina (CHANGO). Mercury 5044
Sherman Hayes Ork (Sherman Hayes)
GET ON THE BALL, PAUL ........ (NO GREATER) ........ Aristocrat 104
I CAIN'T GET OFFA MY HORSE .. The Modernaires (I HAD) . .Columbia 37485
I HAD TOO MUCH TO DREAM LASTThe Modernaires (1 CAlN'T) .....
FOBAAE ‘e et - it ot vy B, 5 ool sy iln i eyl s .Columbia 37435
I KISS YOUR HAND MADAM [ — Tony Martin (1 NEVER) ....Mercury 5042
I NEVER LOVED ANYONE ........ Tony Martin (I KISS) ......Mercury 5042
*«] WONDER WHO’S KISSING HERTed Weems-Perry Como (THAT OLD).
NOwW S .. .Decca 25078
I'M JUST WILD "ABOUT HARRY . The Clark Sisters (TIP TOE) .MGM 10039
JUST PLAIN LOVE ...............The Pied Pipers (Paul Weston Ork) (THE
RIDDLE) .......... .Capito} 429

*n(I've Got a Gal In) KALAMAZOO. .Glenn Miller (Tex Beneke-Manon Hutton-
The Modernaires) (AT LAST) .....
........................ Victor 27934
*LADY OF THE EVENING ........The Twilight Three (DANCING IN).
................ .....Majestic 7240
LOVE'S GOT ME IN A LAZY MOOD. Page Cavanaugh Trio (Page Cavanaugh)
(TRISKAIDEKAPHOBIA). Victor 20-2331
LUETTA ........ccovuvun.. 6000 0o . Starlite Trio (AS YEARS)......Rego 1006
MAHZEL ............ oolE JE ++...0.0 Larry Douglas (The Chlckermg Four)
(THAT OLD) ..........Signature 15121

TONY MARTIN ALBUM ...........Tony Martin ....c.c0u....n. Mercury A-26

tessescesesr..Gala 38

As Time Goes By (Earle Hagen Ork)................ e siveesee. e JMercury 1029
Body and Soul (Earle Hagen Ork)........... ...Mercury 1033
I'll See You in My Dreams (Al Sack Ork)....m. .Mercury 1040
Stardust (Al Sack Ork).........o.vvvvnunnn ...Mercury 1040
Tea for Two (Earle Hagen Ork)..... W0 ey «renw s AMercury 1038
That Old Black Magic (Earle Hagen Ork) ......................... Mercury 1038
MY FUTURE JUST PASSED .......Ronnie Kemper (CECILIA) Signature 15142
MY THOUGHTS ARE OF YOU .. ..Starllte Trio (WHAT I1S) ...... Rego 1007

(There Is) NO GREATER LOVE ..... Sherman Hayes Ork (Sherman Hayes)
GEGET (OND" : oo aememmel i « Aristocrat 104

OH! MY ACHIN’ HEART .........Victor