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Putting the reed section thru its paces at a Paramoust Theater (Mew York} rehcarsal is “piama poet’ Car-
men Cavallaro. Long one of the business’s strcngest mustic draws at location box offices (Cavallsrs foiews the Para
with a stint at Frank Dailey’s Meadowbrook, then to the Mark Hopkins in San Framciszol, the kevbwed maestro’s
Decca disks continue the sock sales streak started some time back. Latest release: are “Brahm's Hurgarian Dance
Number 4,” backed by “Love Will Keep Us Young,” and “Rbumba Maris,” with “Anitras Boogiz=" on the flipover.
And Civallaro’s 8.1 Hooperaverage for the past radio seasom holds his ranking as one of the top misicmakers on
the etherwaves.
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TO ALL GAC ARTISTS WHO WERE
VOTED TOP FAVORITES IN

Congrafulations . . .

The Billboard 1st Annual Disk Jockey Poll

KING COLE TRIO

#1 SMALL BAND

TEX BENEKE

2ND SWEET BANDS

JUNE CHRISTY

TOP GIRL VOCALIST WITH BAND
FRANKIE LAINE

MOST PROMISING MALE SINCER
BOYD RAEBURN

4TH MOST PROMISING BANDS
MODERNAIRES

2ND BEST LIKED SINGCING GROUPS
ELLIOT LAWRENCE

6TH SWEET BANDS

FRANKIE CARLE

8TH SWEET BANDS

BOYD RAEBURN

9TH SWING BANDS

BILLY BUTTERFIELD
9TH MOST PROMISING BANDS

\ GENERAL ARTI

THOMAS G. ROCKWELL, President
NEW YORK ¢ CHICAGO » HOLLY&OOD» CINCINNATI « LONDON

. *GAC dA?h’B\ts Also Scored

Sy
A Solid Victory.In The
'
Billboard 9th Annual College Poll

STAN KENTON

#1 SWING BANC

SAM DONAHUE

2ND MOST PROMISING BANDS

DESI ARNAZ

3RD LATIN-AMERICAN BANDS

PECCY LEE

3RD FEMALE VOCALISTS

RAY MzKINLEY

5TH MOST PRONISING BANDS

MILLS BROTHER3

3RD BE3T LIKED SINGIHNG GROUPS

WOODY HERMAN

6TH SWINGC BAHDS

RAY M:KINLEY

8TH SWING BARDS

LECUOHA CUBAN BOYS

6TH LATIN-AMERICAN BANDS

JOHNNY DESMOND

9TH MOST PROMISING MALE
SINGRS

www americanradiohistorvy com

ELLIOT LAWRENCE

MOST PROMISING NEW BAND

JO STAFFORD

2ND GIRL VOCALISTS

PERRY COMO

3RD MALE VOCALISTS

MEL TORME

3RD MOST PROMISING MALE
VOCALISTS )

JOHNNY BOTHWELL

6TH MOST PROMISING BANDS

DINNING SISTERS

5TH BEST LIKED SINGING GROUPS

LOUIS JORDAN
4ATH SMALL BANDS

EDDIE HEYWOOD

8TH SMALL BANDS

KING COLE TRIO

7TH SINGING GROUPS

RAY DOREY

10TH MOST PROMISING SINGER

S CORPORATION
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Petrillo Acts
May Get New
“Trust” Curbs

Justice Dept. Mulls Move

WASHINGTON, Aug. 23.—Despite
little hope for immediate results, a
series of major moves is under way
here to shake President James C.
Petrillo, of the American Federation
of Musicians (AFM), from his sur-
prise decisions this week banning
availability of instrumentalists for
prospective new record manufac-
turers and continuing the ban on
AM-FM music (see story in Radio
this issue). Xev move against Pe-
trillo on the instrumentalists ban for
record makers is an exploratory study
which began quietly here late yes-
terday in the Criminal Division of
the Department of Justice, whose op-
eratives are seeking to determine if
Petrillo is in violation of the anti-
trust acts.

Another major move which is seen
in the offing is a possible probe by
the House Labor Subcommittee
headed by Rep. Carroll D. Kearns
(R., Pa.), altho this group already
has tackled Petrillo on his record-
making activities and in the opinion
of some observers came out second
best. Representative Kearns, who is
(See Justice Department on page 21)

St. Paul Drops
Ticket Tax Plan

ST. PAUL, Aug. 23.—Faced by a
mass of petitions bearing more than
50,000 signatures in protest, the St.
Paul City Council on Thursday (21)
tabled the proposed city admissions
tax, thereby virtually killing it.

As originally drawn, the measure
called for a l-cent levy on each 10
cents or major fraction thereof of ad-
mission charges to be collected on
virtually all types of amusements.
After theater owners and others ob-
jected, the proposed tax was cut to
1 cent on each 20 cents or major frac-
tion of admission charges, with cer-
tain exemptions.

As an alternative, the city council
ordered its attorneys to draw up a
proposed ordinance adding a 1-cent-
per-pack levy on cigarettes, which
only last July were subjected to a
3 cents per pack State tax.

295 Disabled Vets
In Stage Classes

Editorial

Get on That Freedom Train

In the adyommg columns is the first story outlining the part
show business will play in puttlng over the greatest patriotic campaign
since World War II. As is indicated in the report, radio and films
have already been working with American Heritage Foundation
(AHTF) representatives to lay initial plans for participation of those
segments of the industry. ]

Jim Sauter, who played a major role in the successful wartime

job of the United Theatrical War Activities Committee (UTWAC),
has been appointed chairman of the special events division of AHF,
-and Sauter is busy laying plans for full showbiz co-operation in the
Freedom Train campaign. Sauter’s work with UTWAC, we believe,
is practically a guarantee that every facet of the amusement industry
will have a "full and well-guided opportunity to co-operate
in this venture.

While the initial impetus will be national and the drive will see
continuing national activity, the strongest impact will be achieved
on a community-by-community basis, as re-dedication week is set up
in each town and the freedom train arrives in that town.

Consequently the most effective work in the drive will come as
a result of the close co-operation of all concerned with the various
mayor’s committees in the towns on the train’s route.

Full Route Due Soon
The Billboard will publish the full route as soon as it is avail-
able, so that all readers may know on what dates the train will make
which towns. Mavor’s committee plans in each individual town will
be inaugurated approximately eight weeks before the scheduled ap-
pearance of the frain in that town.

Every person and every organization in show business owes it to
his country, his industry and himself to do everything in his power
to make the freedom train drive an unqualified success. Undoubtedly
show business unions and management organizations in fields other
than radio and films will be contacting individuals in their fields

in the near future.

nection with the drive.

From time to time as the campaign progresses The Billboard will
publish stories concerning show business co-operative efforts in con-
Any readers, therefore,
in the drive in any form are invited to send reports of such activ-
ities to The Billboard. Freedom is everybody’s job!

who participate

Radm, Films
Set the Pace
For ‘Freedom’

All Showbiz Will Aid

NEW YORK, Aug. 23.—In another
month (Sepilember 17) the American
Heritage Foundation (AHF) will kick
off what is probably the most impor-~

tant and ambitious peacetime project
under government sponsorship ever
attempted in this country. And show
business (with initial steps already
taken by major facets) will have its
finest opportunity to make a solid
contribution to a cause of intense
national moment since its top-grade
job during World War IL

Briefly the AHF plan is to em-
phasize and dramatize the demo-
cratic American system of govern-
ment based on individual freedom; to
institute and sell a national program
of rededication to this government’s
ideals and institutions; to awaken in
every citizen tnhe absolute urgency for
his active participation in local, State
and federal governmental affairs, Or
stated negalively, and perhaps more
bluntly, to immunize Americans
(See Showbiz As “Train” on page 6)

Berlin’s “Train’

Theme Lyrics

WASHINGTON, Aug. 23. — Vet-
erans Administration announced to-~
_day that 295 disabled ex-service men
and women are training for the legit
age under the vocational rehabili-
ion act.
wo hundred and sixty of the
r|-be stage stars are enrolled in
itic courses in colleges and uni-
. 13 others are in drama
t non-college level, and 22

ng on-the-job training in|
ted to the theater, VA said. l You Can Even Tell Tim To His Face;

NEW YORK, Aug. 23.—Here are
the full lyrics of the Irving Berlin
tune Freedom Train, which the top
songsmith wrote especially for the
AHF drive. (Reprinted by permis-
sion of Irving Berlin, Inc.)

VERSE
This Song Is a Train Song,
It’s a Song About a Train;
Not the Atchison Topeka,
Not the Chattanooga Choo-Choo;
Nor the One That Leaves at Midnight,
For the State of Alabam’.
This Song Is a Train Song,
Where the Engineer Is Uncle Sam.

CHORUS

Here Comes the Freedom Train,

You Better Hurry Down;

Just Like a Paul Revere,

It’s Comin’ Into Your Home Town;

Inside the Freedom Train,

You’ll Find a Precious Freight;

Those Words of Liberty,

The Documents That Made Us Great

You Can Shout Your Anger From a
Steeple,

You Can Shoot the System Full of
Holes;

You Can Always Question “We the
People,”

You Can Get Your Answer at the
Polls;

That’s How It’s Always Been,

And How It Will Remain;

As Long as All of Us,

Keep Riding on the Ireedom Train.

SECOND CHORUS

You Can Write the President a Letter,

Next Congress

To Fight Over
Showbiz Taxes

WASHINGTON, Aug. 23.—One of
the first battles expected to develop
in Congress next January is a re-
newed attempt to cut back showbiz
and other excise taxes to prewar
levels. House Ways and Means Com-
mittee members are planning to re-
turn to Washington early in Novem-
ber to resume hearings on general
tax revision, and the excise cutback
is already designated for the agenda,
according to committee officials. The
group plans to have a bill ready for
introduction in the first week of the
new session of Congress.

Committee sentiment, it was
learned, now favors tax cuts in most
showbiz fields, especially on the ad~
mission taxes which continue at an
all-time pealk. The committee, how-~
ever, is not committing itself to over-
all excise slashes, and some members
are proposing quietly that the bill be
(See Congress to Fight on page 18)

If You Think That You Can Do It
Better,

Get the Votes and You Can Take His
Place.

THIRD CHORUS
You Can Hate the Laws That You’re
Obeying,
You Can Shout Your Anger to the
Crowd;
We May Disagree With What You're
Saying,
But We'll Fight to Let You SaysIt
Loud.

www americanradiohistorv com

Boston Censorship
Will Be Continued
By Acting Mayor

BOSTON, Aug. 23.—Boston’'s tradi-
ditionally puritanical censorship, the
thorn in the side of every writer, pro-
ducer, playwright, artist add publish=
er, will be as much in force this season
as in any other. Despite the fact that
the Hub’s Mayor James Michael Cur-
ley currently is serving time in fed-
eral prison on conviction of using
the mails to defraud, his successor,
Acting Mayor James J. Hynes, has
pledged himself to support of the
same censorship supported by Curley.

Speaking recently before a con-
venlion of the American Federation
of Teachers, Mayor Hynes defended
and explained the city’s right to ban
books, plays, magazines and radio
programs. He said:

“There is a distinction between art
and filth. We try to make that dis-
tinction we don’t want our
grown boys and girls to be poisoned
by salacious pictures, plays, books or
radio programs, and when you read
about banning something please be-
lieve me when I say we banned it
because it should be banned. While
we don’t think we are an outpost of
puritly, which we are not, yet we de-
mand certain standards, and while I
am mayor, those standards must be
met. This has been a wholesome
territory since 1636 and I know the
governor will back me up to keep it
that way.”

There was almost no applause from
| the convened teachers when the
|mayor finished his peroration.
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Uni(}ns., Biz
Rush Paects
Under Wire

NLRB ‘Boycott’ Growing

NEW YORK, Aug. 23.—The Thurs-
day midnight deadline, after which
the Taft-Hartley Act passed by Con-
gress on June 23 became fully effec-
tive, hypoed efforts of show business
unions and employers this week to
get under the wire with signed con-
tracts. In numerous instances the
feverish activity of both labor and
management resulted from efforts to
sign a contract exlending the union
shop. Under the Labor-Management
Relations Act of 1947 (official name

- of the T-H Act), a one-year limit was
established on union shop contracts
signed between the date the act was
passed and yesterday. Starting yes-
terday such contracts can be signed
only after a National Labor Rela-
tions Board (NLRB) election.

Representative Hartley Warns

Representative Hartley today, how-
ever, warned both unions and em-
ployers against trying to circumvent
the Taft-Hartley Act by any phony
contract manipulations. Faced with
reports that some unions have ex-
pressed a determination to avoid the
Taft-Hartley Act by bargaining with
employers independently of the Na-
tional Labor Relations Board, Hart-
ley said:

“TI will ask the Jomt committee to
investigate any and all efforts to by-
pass the law, whether by wunions
working alone or in conspiracy with
employers. That applies both to
violations of the spirit and the letter
of the law.”

The NLRB “statements of pro-~
(See ZERO HOUR on page 18)
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He’s Only

I8 and a Beginner,
But Laddie Boy Should Go Far

NEW YORK, Aug. 23.—The Harry
Moss Agency this week received a
letter from an 18-year-old specialty
dancer who admitted he was new to
the field. He had decided to list his
requirements, he said, and if Moss
could meet them, then Moss could
handle his bookings.

Among 1lhe requirements were the
following: The dancer reserved the
right to refuse any and all locations.
He wouldn’t travel, and wanted a
permanent location. He would sign
a contract for only nine months with
one spot, the remaining three months
to be reserved for personal appear-
ances. His agent would have to find
him the best locations at the best
salary and conditions. He must have
a private dressing room. He would
play not more than two shows a day
and would have a day off every week.

HOLIDAY ON ICE

STATE ARMORY, SYRACUSE
(Wednesday, August 20)

Produced by Holiday on Ice, Inc. Directed
by George D. Tyson. Chovegraphy, Marle
Carr. Musical direction, Carmen Nappo.
Starring Dorothy Goos, Murray Galbralth,

Betty Alkinson, Charles Hain, Leo Freisinger,

Karen and Frank Sawers, Loismarie Goeller,

Tony Lemac, Ted Meza, Norman Sullivan,

Peggy Fahey, Ring and Lamb and Kay Farelll.

Soloists: Lucille Fallon, Midge Parket, with
Bill Parker, emsee. $Stage manager, Bobby
Johnson.

Holiday on Ice, opening its second
season and still the “baby ice show”
among the touring skate spectacle,
started off with a bang at the State
Armory here, where the ice troupe
began an 1ll-day engagement Tues-
day (19). Holiday is the youngest
of the “big four” icers, having started
out last season and scored heavily,
not closing until just six weeks ago
at the Utah Centennial Exposition.
Present operators have for six years
operated Skating Vanities, known
thruout the country as the only roller
show on tour.

After last season’s maugural, the
present spectacle shapes up with the
best in ice shows about. Operators
carry their own rink and set-up, so
(See Holiday on Ice on page 18)

He would not accept any locations
outside of Ohio, Indiana, Michigan,
Kentucky, West Virginia, Pennsyl-
vania, Illinois and the Western part
of New York.

He gave Moss 10 days in which to
reply.

AGYA Puts End
To Cincy’s lcer

CINCINNATI, Aug. 23. — Hotel
Netherland Plaza here, which has
housed ice revues in 1ts Restaurant
Continentale for the last seven years,
dispensed with the icers following
the Monday night (18) performance
after an edict issued by the AGVA
national board in New Yorlk, thru Al
Wilson, loeal AGVA rep, requested
that the holel drop ils luncheon mat-
inee performances. The three-a-day
show policy had been in effect at
the hotel since the icers first moved
in. Shows, each running 45 min-
utes, have been at 1:30, 8:30 and
11:30 p.m., six days a week, and as
far as could be learned no complaint
of working conditions were made
by the performers.

Max Schulman, Netherland Plaza
manager, stated that he is forced by
the union ruling to close the room,
(See AGV A Closes Icer on page 18)

Well’s Champagne
Wonderful Stuff

HOLLYWOOD, Aug. 23.—Getting
realistic with his “champagne music”
tag, Lawrence Welk repeated an
earlier New York stint and handed
out 100 bottles of the wonderful
stuff to disk jocks and press, using
a little cutie complete with French
accent to personally make the de-
liveries. Result was plugs galore on
the platter programs, with Al Jarvis
reportedly devoting a full 45 meinutes
to interviewing the lass, who is a
mere eight weeks from Pahree,

Big Year for

Amusements

Indicated by Govt. Report

Showing Peak

Natl. Income

Dept. of Commerce Per Capita Figures 100% Above 1940

WASHINGTON, Aug. 23.—Bigger
year for the amusement industry is
forecast here by Department of Com-~
merce economists on the basis of
findings announced today that total
per capita income is at a record high
with no sign of an adverse trend.
Average income per person for 1946

1i ! reached $1,200, more than double the
1 $575 average for 1940, Commerce re-
i ported. Gains were 10 to 12 per cent

hlgher in 1946 over the previous year
in all sections except the Far West,
Southeast and Southwest, but the
Far West had made unusual gains in
the war years.

Figuring that the amusement in-
dustry is one of first chief gainers

when incomes soar, Commerce eco-
nomists point significantly te par-
ticularly overwhelming increases in
the Millde Atlantic and New England
States. Midwest also is sharing
heavily in the prosperity. Top gainers
among individual states were Iowa,
with a 27 per cent gain; Montana, 20
per cent; Minnesota, 18 per cent;
Wyoming, 17 per cent; North Caro-
lina, 16 per cent, and Missouri, 15
per cent.

High Average Incomes

Commerce report, following up
President Truman’s sanguine report
on the nation’s current financial
(See Big Year Ahead on page 18)
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IATSE Board
Bows To Law,

But Flays It

VWill Heed Bon on ‘Beds’

E e

BOSTON, Aug. 23. — Admitting
frank’y that the maior work of the
evecutive board of the International
Alliance of Theatrical Stage TTm-
ployees and Motion Picture Machine
Operators (IATSE) in its fegular
summer session at the Copley Plaza
Hotel has been to clarify and untangle
the meaning of the Taft-Hartley Law
as it affects the organization, Inter-
national President Richard F. Walsh
announced Thursday (21) that the
general executive board had voted
unanimously to file in Wachington
the anti-communist affidavits of its
officers, copies cf ils by-laws and
regulations and financial reports of
its affairs, in compliance with the
Hartley law. o

Wal~h declared: “We feel that the
Taft-Hartley Law as a whole is
grossly unfatr to organized labor and
discriminatory against the trade union
movement. It is a drastic altempt on
the part of the reactionary industrial
interests of America to use Congress
to destroy the trade union movement.”

Amplifying his statement that the
Jaw is unfair to unions, he pointed out
that the purpose of those who framed
it was to dectroy the bargaining posi-
t'en of American trade unions which
has been wen, after many years of
struggle, “in the democratic way.”

While expressing the view that the
Jabor legislation is unfair and dis-
criminatory and that it will prove
productive of dissatisfaction among
employers as well as among workers,
Walsh stated that the board felt that
its action was necessary to protect
(See IA BOARD BOWS on page 14)
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August 30, 1947 The Billboard DONALDSON AWARDS 5

Radie joins in honoring the season’s *‘Bests” in th= Jegitimate
theater. ABC network again airs presentations of scralls and gold
keys te winners of the Fourth Anmrual Donaldson Awards (spon-
sored by The Billbozrd) over a Ccast-to-Coast hoak-up,

‘i“:@ -2

T
vy s

(1) David Wavne. best actor in a song-and-davcer, chants
“When I’m Not With*the Girl 1 Leve” from “Finian’s Rainbow,”
voted best musical,

e

(2) Ralph Bellamy congratulaies winners: Jamze Mitchell,
David Wayne, Anita Alvarez, Tom Ewell, Polyna Stoska and
Margaret Phillips.

(3) "The year's two best dancers: Anita Alvarex {Finian’s
Rainbow! and James Mitchell (Brigadoon).

(4) John Forsythe and Thomas Chalmers in a tense scene
from *‘All My Sons,” season’s best play.

(5) Virginia ©Oswald of *‘Brigadoon,” sings “Almest Like
wous~ Falling in Love.”
dramc
versiti. (6) Ralph Bellamy handles emsze chorss.
schools e ) . .
are tak ,(7) Tom Ewell, voted year’s best supporting actor, with
fields rel=h in a scene from ‘‘john Loves Mary.” °

— : www americanradiohistorv com
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Net Prexies

& Ad Council
Get It Going

Material Runs ithe Gamut

(Continued from page 3)
against the increasing efforts of sub-
versive groups, whether Communist,
Fascist or any other “ists.”

The Freedom Train

The AHF program is to have a
freedom train (specially constructed
eight-car train) visit 300 communities
in the 48 States over the next year.
The train will carry an exhibit of
about 100 documents of American
history upon‘ which the development
of democracy and civil rights is based.
Included will be a manuscript copy
of the Declaration of Independence
attested by Benjamin Franklin, a
printed draft of the Constitution with
annotations by George Washington,
the original manuscript of the Bill of
Rights, the Emancipation Proclama-
tion and other such material, run-
ning clear thru the nation’s history
to such items as the German sur-
render papers, the Hirohito rescript
and the declaration of the United
Nations.

But the freedom train’s arrival in
any given community will simply be
the blow-off following a community
rededication week (in the case of
each town on the route) during which
will be featured special days such as
Labor Day, Industry Day, Veterans'
Day, Schools Day, Women’s Day,
Inter-Faith Day and whatever other

(See Showbiz As “Train” on page 19)

Gen. Mills Drops
“Hymns”; Crocker

Show Expands Net

CHICAGO, Aug. 23.—Hymns of all
Churches, long-time morning pro-
gram sponsored by General Mills on
ABC thru the Dancer-Fitzgerald-
Sample Agency, will be dropped Sep-
tember 1, ABC sales execs announced
here this week.

Hymns is being dropped after a
comparison had been made between
its effectiveness and that of the Betty
Crocker show which General Mills
also sponsors on ABC. Crocker show
{Monday thru Friday, 9:25 to 9:45
a.m.), because of its proven ability to
do a job, also is being expanded from
a net of 61 Eastern stations to a coast-
to-coast net of 191 stations.

Flock of New Shows
In Offing at Mutual

NEW YORK, Aug. 23.—Mutual
Broadcasting System’s program de-
partment was reported in a lather
this week over a flock of new shows
in the offing.

Templeton and Frankie Laine. Tem-
pleton winds up his summer replace-
ment for Edgar Bergen in a few
weeks.

Another show due for Mutual is
being called Personal Colummn. It's
a dramatic series based on news-
paper agony columns.
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NBC Foots 125G
Tab on UN Week

NEW YORK, Aug. 23.—Staging of
United Nations week by the National
Broadcasting Company (NBC) in co-
operation with the American Asso-
ciation for the United Nations and
the National Education Association
(NEA) will cost approximately

| $125,000, with NBC picking up most

of the tab.

This figure includes such expensive
items as folk dance spectacles, which
will be held nightly during the week
of September 14-20, a choral concert,
et, al. It also includes literature to
be mailed out by NEA. The salaries
of NBC execs and others associated
with the venture are not included in
the quoted figure, which is also ex-
clusive of a WNBC salute to Tarry-
town, N. Y., named as a model UN
town,

The Tarrytown event is one of the
station’s regular salute series, but
Tarrytown has been designated a
model community for the observance
of UN Week and the WNBC plans
are tied in with the general festivi-
ties. Not so incidentally, Sterling
Fisher, NBC exec who is active in
planning of UN Week, is rhayor of
Tarrytown. Some 28 nations will
have exhibits there during the week.
With the UN general assembly open-
ing at Flushing Meadows September
16, more than 80 national organiza-
tions are co-operating in plans for UN
Week. All of NBC’s University of
the Air Series will be closely tied
in with the UN Week for the period
of September 14-20, and hundreds of
folk dancers will perform at Rocke-
fellef Plaza.

Burbank’s KWIK
Set for Sept. Bow

HOLLYWOOD, Aug. 23.—Area’s
newest independent station, Bur-
bank’s KWIK, was making final
strides last week preparatory to kick-
ing off sometime before September
15. The 250-watter AM; 1000-watt
FM outlet, (nicknamed Showbiz Sta-
tion because principal owners are
Hollywood personalities), last week
named Paul Rickenbacker veepee and
director of national and regional
sales.

Rickenbacker enters the indepen-
dent field for the first time, follow-
ing a long string of top jobs which in-~
cluded the radio and television di-
rector post for Foote, Cone & Beld-
ing, New ¥ork, Coast manager and
assistant to the president for J. Wal-
ter Thompson Agency, manager of
the creative radio talent departments

i for Young & Rubicam, and former

Columbia Broadcasting System (CBS)
and Don Lee Broadcasting System
exec.

Personalities connected with own-
ership of KWIK include President
Sam Kerner, Hollywood personal
manager, radio producer and inde-
pendent record label owner; Veepee
Billy Gray, radio gagster and nitery
owner, and Carl Altman, partner

! with Kerner on record transcription

. i sideline, treasurer.
Two prospects mentioned are Alec |

Al Gail, formerly
CBS news editor in Hollywood, will
head news and special events de-
partment, while Don Forbes, for-
merly head announcer for NBC and
more recently the Richfield Reporter,
will be general manager of the new
outlet. David Street, radio singer
and film player, is also a stockholder
in the new venture.

i

Mutual To Get

Nielsen Service|

Under 2-Yr. Pact

CHICAGO, Aug. 23.—A. C. Niel-
sen Company, research org, this week
made its roster of network clients
complete for its radio index service
by signing the Mutual Broadcasting
System to a two-year contract to be-
come effective September 1. Altho
the Columbia, National and Ameri-
can nets have been getting Nielsen
radio index service in the past, some
of them for years, Mutual has always
said “no” until now.

It is felt that the decision of MBS
to sign with Nielsen stems from two
factors: The determination of its
president, Edgar Kobak, to get as
much research assistance possible in
formulating future policies of growth
for the web and the success WGN,
Chicago station of the web, has had
with the service since signing about
a year ago.

Signing of Mutual to a two-year
contract also is interpreted as an in-
dication -that Nielsen has given up
idea of selling its service to the
entire industry for one fixed yearly
fee, to be paid by fees from various
segments of the industry.

Mutual recently discontinued buy-
ing C. E. Hooper’s service because
of the latter’s rate increase.

Borden Taking No
Chances Next Time

NEW YORK, Aug. 23.—An un-
precedentedly strict set of regulations
governing the purchase of any new
radio series by Borden’s was laid

down by that company this week, ac- |

cording to report. Regulations were
promulgated by top Borden execu-

 tives followmg the disastrous run of

the company’s last program venture,
Arthur’s Place. Show folds Septem-
ber 12 after 13 weeks and headaches
galore.

At the same time, reports that
Young & Rubicam might regain the
juicy lactic account persisted. Y. &
R. lost Borden’s to Kenyon & Eck-
hardt a few months ago. Place was
produced by K. & E.

Do’s and don’ts handed down by
Borden’s appear to have been derived
from woes encountered in Arthur’s
Place. Show is to be a musical
stanza and provisions included call
for a ban on a package show, mean-
ing it must be agency produced; no
contracts for the cast, meaning week
to week hiring; there must be &
chorus and the program must bg
“dignified.”

“Stop Me” Gag Quiz
Headed for Mutual

NEW YORK, Aug. 23.—Stop Me If
Youve Heard This One, a new pack-
age produced by Mitch Benson and

| Cal Tinney, is heading for a fall slot

over WOR, key Mutual outlet.

Appearing on the show will be
Colonel Stoopnagle (F. Chase Tay-
lor), Morey Amsterdam and Cal Tin-
ney. Date has not yet been set, be-
cause sale of the property is near and
producers hope to debut as a com-
mercial.

A similarly titled joke quiz with
Milton Berle was on the air in 1939,
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Court Turns Down
Plea To Dismiss

WOV Sale Suit

NEW VYORK, Aug. 23.—Federal
Judge John Brlght this week re-
fused to dismiss the suit filed recently
by Richard E. O’Dea seeking to pre-
vent sale of WOV, New York, by
Arde Bulova to Harly D. Henschell.
Henschell, who is Bulova’s brother-

in-law, wan1s to purchase the major
portlon of the stock of Wodaam Corp-
oration, WOV’s operator, in which
O’Dea is a mincrity stockholder.

Henschell sought to have O™Dea’s
claim nullified on the ground that the
approprlate tribunal to determine the
issues raised by O’Dea is the Federal
Communications Commission (FCC).
Henschell’s attorneys also sought to
have certain parts of the complaint

| stricken from the record. The court

ruled that the jurisdiction of the FCC
is not exclusive, and would not pre-
vent allegations of fraud and breach
of contract raised by O’Dea from be-
ing heard. The record also was or-
dered left intact on the ground that
it might contain facts of importance
to a trial, .and admissability could
be determmed at that time.

Bergen—M’Carthy
Program Adopts
Story Format

NEW YORK, Aug. 23.—For the
first time in its history, the Edgar
Bergen-Charlie McCarthy program
for Chase & Sanborn Wwill undergo
a radical change in format when it
returns to the air September 7 over
the National Broadcasting Company
(NBC). Show will have a story line,
which will be different each week.
In the event a guest fits into the
story, Bergen will use him, otherwise
there’ll be no guest.

In the past, the Bergen show hasg
been divided into spots, with Bergen
doing one spot with a guest, another

with Charlie McCarthy, Mortimer
Snerd, etc.

Debut show plot will have Bergen
“guditioning” the cast, including

Anita, Ray Noble, Ken Carpenter,
Charlie McCarthy and Mortimee
Snerd to see if they’re okay for the
show. Then McCarthy and Snerd
will “audition” Bergen.

Rex Howell Renews

Free Speech Appeal

DENVER, Aug. 23.—Owner-Man-~
ager Rex Howell, of KFXJ, Grand
Junction, Colo., last .week renewed
the plea to the "Federal Communica-
tions Commission to revise its so-
called Mayflower decision, which pro-
hibits radio editorialization. Howell’s
plea was made before the University
of Denver Small Market Radio Clinic.
He declared that small market sta-
tions, if denied their cons‘itutional
freedom of speech, could not take a
place in leadership in their commu-
nity affairs.

Howell said that inasmuch as the
Mayflower forbids any station to be
an advocate, none could take the
initiative for civic improvements and
other aclivities and projects. For
many years, Howell has broadcast a
weekly “raditorial” on his own sta-
tion, and is credited with stimulating
a number of successful lucal commu-
nity camjpaigns.
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FM Association Going After
Public Support in Fight on
Petrillo’s Duplication Ban

Justice Dept. and House Labor Subcommittee Aid Expected

WASHINGTON, Aug. 23.—“Fight-
ing mad” over American Federation
of Musicians (AFM) President James
C. Petrillo’s refusal this week to end
his ban on AM-FM music duplica-
tion, FM Assocciation bigwigs are pre-
paring to carry their fight to the pub-
lic by way of the FMA convention in
New York City, September 12-13.
Meanwhile, FMA Executive Director
J. N. (Bill) Bailey and his legal ad-
visors are hoping that a Department
of Justice informal inquiry, instigat-
ed at FMA’s behest, will bear fruit.
In addition, FMA officials are hoping
that the House labor subcommittee
which is now investigating AFM ac-
tivities on the West Coast will plunge
. into the new Petrillo conflict.

Recognizing that the latest Petrillo
refusal to lift the music duplication
ban constitutes a setback for FM
broadcasting, FMA will push three-
way strategy at its New York City
conclave in an attempt to offset the
Petrillo edict. The convention’s major
discussions now are expected to cen-
ter on Petrillo, with FMA speakers
anxious to carry their fight to the
public in the hope that Petrillo will
relent, altho there is little chance
that he will,

Challenge To Networks

A second move is expected to cul-
minate in an open challenge by Bail-
ey to the networks in which Bailey
will call upon webs or affiliates to in-
troduce a test case under the Taft-
Hartley or Lea-Vandenberg acts.
Bailey insists that existing network
contracts between webs and AFM do
not preclude the networks from dup-
licating AM music on FM. He said
today that a defiance of Petrillo’s
edict by any web or affiliate could
throw the issue directly into court if
Petrillo called a strike. However, it
is recalled that Petrillo has indicated
he would merely “suggest” to musi-
cians that they refuse to perform and
thus avoid calling an actual “strike.”

In a third move at the convention,
FMA leaders will urge FM’ers to go
all-out on their own live programing
and use local talent in order to get
FM independently launched.

Justice Dept. Look-in

FMA Executive Director Bailey
and Attorney Leonard Marks are pre-
paring a “detailed outline” of facts in
the Petrillo case for the Department
of Justice’s Criminal Division, which
has promised to explore the state-
ment for any possibility of violation
by Petrillo of the Taft-Hartley or
Lea-Vandenberg acts or the Federal
Anti-Trust acts. Bailey emphasized
that the material, which will be sub-
mitted to the Justice Department
early next week, is “not a formal
complaint” but a “statement of facts.”
This procedure was agreed upon at a
45-minute conference of FMA offi-
cials with Department of Justice
Criminal Division officials.

One of the reportedly major rea-
sons why quick action is being sought
in the action against Petrillo is the
prospect that new contracts to be
drawn up between webs and AFM
next year may specify broadcasting
exclusively for AM outlets. Existing
contracts, Bailey has contended, do
not make any such specific provision
and consequently can be interpreted

as authorizing AM-FM duplication.
Present contracts expire next Febru-
ary. Bailey said he has repeatedly
asked networks why they do not pro-
ceed on this basis, but has not re-
ceived an answer.

Meanwhile, FMA’s legal staff has
suggesied to the Justice Department
that Petrillo’s demand for paid
“stand-bys"” for FM duplication con-
stitutes a violation of the Taft-Hart-
ley law’s ban against ‘featherbed-
ding.” This too, is being studied by
the criminal division.

St. Paul Switch
Turns Lights
On NBC Outlet

ST. PAUL, Aug. 23.—Paul Light,
daily columnist for The St. Paul
Pioneer Press, and his wife, Mary,
who since lait June have been doing
a 55-minute Breakfast With the Paul
Lights over WMIN, indie, move Sep-
tember 1 to KSTP, 50-kw. National
Broadcasting Company (NBC) affil-
iate.

Bankrolled by Schuneman’s, St.
Paul department store, program will
be titled Let’s Turn on the Lights
and will be cut to 30 minutes. Present
format of straight gab will be
changed to include several gimmicks.
Jimmy Valentine will produce. The
agency is David, Inc.

Sponsor, in moving the show to
KSTP, is doubling its time costs,
with less time. WMIN time bill is
$10,400. KSTP, which signed the
show to a 52-weeker, gets a rate card
fisure of $20,000 a year for 30-min-
utes of morning B time.

Jack Carson Plans
Format Changes in

New NBC Series

CHICAGO, Aug. 23.—Jack Car-
son, whose new series for Sealtest
over the National Broadcasting Com-
pany debuts September 11, will in-
augurate a number of format changes.
Chief of these will be set policy
against burlesquing the talents of
guest artists. Carson recently stated
that he had noticed in Hollywood a
growing realization that listeners
want to hear well-known guests do
the kind of work that buiit them into
names, rather than perform in a spot
which is not in line with their talents.

Carson also revealed recently that
his new program would omit the vil-
lage store situation comedy of last
season. Instead, program will be
patterned more after the variety for-
mat.

In line with sponsor’s request that
he devise something new, Carson will
air occasional skits depicting mem-
bers of various American trades and
professions in typical home settings.

Not So Sleepy

NEW YORK, Aug. 23.—New
show making the agency rounds
is a husband-wife show with a
gimmick. Called Two Sleepy
People, the stanza features con-
versation at bedtime setting.
Show calls for the benedict half
of the duo to be an agency ac-
count exec, who thus could get
in a substantial number of plugs
for his clients in the course of
detailing the day’s work to the
little woman,

N.Y. Al

Twin Cities
Outlets Ready

To Cover Fair

ST. PAUL, Aug. 23.—Four of the
Twin Cities’ five commercial stations
have skedded program and spot pick-
up participation at the first Minne-
sota State Fair since 1944. The nine-
day event gets under way at the fair-
grounds today, with an attendance
of 1,000,000 expected.

Most ambitious sked is that of
WTCN, 5-kw. American Bronadcast-
ing Company (ABC) affiliate, which
has 40 regular broadcasts set to orig-
inate at the grounds. Such regulars
as John Ford’s 1 p.m. daily newscast,
Arlie Haeberle’s morning Around the
Town, Bob Carlson’s stock market
reports and Karen Sings will be aired
from the fair. In addition, Marv Conn
will do two daily stints of fair high-
lights.

24 Regular Segs on WCCO

WCCO, 50-kw. Columbia Broad-
casting System (CBS), owned-and-
operated station, will do 24 regular
segs plus pick-ups from the fair-
grounds. Cedric Adams’s noontime
news, Red River Valley Gang and
Larry Haeg’s farm program are
daily stints to come from the fair. In
addition, the return of Clellan Card
to WCCO will be signalized with a
man-in-the-street seg to originate at
the fair.

WLOL, the 5-kw. Mutual Broad-
casting System (MBS) affiliate, has
21 shows originating at the fair-
grounds. Included are the Wester
naires cowboy show daily, Johnny
Morris’s Johnny-on-the-Spot disk
show daily, and Saturdayv Swing
Club. Specials are daily man-in-the-
street segs with fair visitors and an
exclusive airing of the army queen
coronation, with General Eisenhower
taking part.

Big Tele Push

Television will be the big push for
KSTP, 50-kw. affiliate of National
Broadcasting Company (NBC). The
station has acquired top location, at
the foot of the grandstand ramp, for
its telemobile unit, with Jack Fricker,
chief engineer, in charge. Cameras
and receivers will be put in opera-
tion. In addition, the station plans
15 morning broadcasts, including its
regular daily Gary Wiegand Farm
Wagon, plus spot pick-ups around the
grounds.

WMIN, independent, has only five |

spot pick-ups set for fair week. The
station has no booth but will have a
wandering mike doing interviews on
the grounds. WDGY, independent,
has decided not to participate in fair
airers, preferring to lie low on all
activity while awaiting outcome of
its application for 50 kw., now before
the Federal Communications Com-
mission (FCC).
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Ch}ﬂung Biz
Year’s Ads to
$1.325,000

6 Chains Show the Way

By Jerry Franken

NEW YORK, Aug. 23.—Clothing
retailers—primarily top chain store
outlets—are now spending in the
neighborhood of $1,325,000 annually
for time on New York radio stations,
it was learned this week. Zooming to
the forefront as big local spenders,
the clothiers have proved a boon to
New York stations, with the Robert
Hall store chain pacing the_-pack
and primarily responsible for much
of the activity.

Current expenditures of the cloth-
ing outfits, according to top station

executives, now run about as fol-

lows: ’
Crawiord Clothes..$500.000 annually
Robert Hall........ 400.000 annually
Ripley Stores...... 100.000 annually
Bond Stores........ 100.000 annu=~y
Barney's........... 100.000 annually
Simon Eckerman... 40,008 annually
Howard Stores..... 25,000 annually

Thus, these six advertisers alone
are accounting for more than $1,250,-
000 in gross radio billings in New
York—or $25,000 weekly.

No Room for Iloward

This newest zoom in the zoot zuit
spending has resulted in an unusual
situation, in that one large retaller,
Howard Stores, appears to be in a dif-
ficult spot. Sales officials of two
leading New York independent sta-
tions stated this week that with the
other clothiers spending so heavily
in radio, Howard was exceedingly
anxious to step into the competition.
However, because of the large time
blocks, plus spot announcements,
which those on the air now have
bought, there is virtually no room for
Howard on any of the schedules. At
least 15 minutes, and preferably
more, must separate clothing com-
pany programs and spots, but the
situation no longer permits such
placement. It was stated this week
that Howard and its agency, Redfield-
Johnstone, are meeting shortly to plan
methods of coping with the problem.

The current boom in this type of
business—contrasting oddly with war
years, when men’s clothing was vir-
tually unavailable—is traced to the
Robert Hall campaign, which started
in September, 1946. The outfit, thru
Frank B. Sawdon advertising agency,
has adopted a saturation technique
and now has large blocks of time,
plus spots, on six stations—WNEW,

“WHN, WMCA, WPAT, WAAT and

WHOM. A year ago the company
(See MEN’S SUITS on page 12)

An Announcemeni

WORTH
REPEATING

See Page 16
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Lack oéf Néw
Bands Spurs
Soaring Bids

FCC Can Do Nothing

WASHINGTON, Aug. 23. — With
availability of vacant standard fre-
quencies nearing the vanishing point,
radio outlets even in the smallest
communities are soaring to all-time

inflationary high in transfer sales
value, a survey reveals. Transfer
prices of 250-watters in small com-
munities now are running up to 10
times the original costs, the survey
shows, but Federal Communications
Commission (FCC) economists are
making grim off-the-record forecasts
of a sudden reversal of the tide be-
cause of overcrowded markets. Nev-
ertheless, some trade followers are
predicting that the soaring-price
trend in AM station transfers is des-
tined to continue for a long while,
particularly in view of this week’s
setback for FM by American Fed-
eration of Musicians (AFM) Presi-
dent James C. Petrillo’s ruling to con-
tinue ban on AM-FM music duplica-
tions.

Altho FCC officials have privately
expressed disapproval of high station
prices on several occasions, FCC’ers
concede that the commission can do
nothing to halt the trend, except in
rare cases where flagrant “trafficking
in licenses” can be proven. Selling
spree among small stations is at an
active pace, survey shows, with at
least two-score more proposed bids
for transfer anticipated before year’s
end.

Some Examples

Typifying the situation, FCC re=
cently approved the sale of WCOS, a
250-watter in Columbia, S. C. (popu-
lation 62,000 in 1940 census) for
$205,153, According to the transfer
application, the original cost of WCOS
was $41,000, of which about $18,000
represents real-estate. Average an-
nual income of the station, before
federal taxes, was listed at $42,780.

In Laconia, N. H. (population be-
low 14,000), the 250-watter WLNH
has gone on the block for what the
pending transfer bid calls “a total
consideration of $45,000.” Original
cost of WLNH was given as $13,014.
Less depreciation, the facilities are
valued at $6,102. WLNH reported
an average vearly income of $8,586
before income taxes. N

The operator of KXXL in Reno,
Nev. (population 21,000), recently
asked FCC to approve the sale of the
station for $30,000. Costing $20,597
to build, KXXL has never been on the
air, and a transfer condition calls for

(See STATION PRICES on page 12)

An Announcement

WORTH
REPEATING

See Page 16

Fan

WASHINGTON, Aug. 23.—
Among the phone calls received
by WOL after last Friday night’s
Meet the Press program was one
that left the WOL operator
agog. The voice on the other
end announced “This is the
White House calling—one min-
ute please,” and then a familiar
voice was heard. “This is
President Truman—may I speak

~to Senator Pepper?” Senator
Pepper, who had just come from
the studio where he had partici-
pated in the program, answered
the phone in disbelief, but he
recognized the President’s voice
at once and beamed when Tru-
man told him that he had en-
joyed the program.

Radio Guild Signs
WOR, WMCA Pacts
Including Pay Hikes

NEW YORK, Aug. 23. — Radio
Guild of United Office and Profes-
sional Workers of America (CIO) this
week signed an agreement with WOR
Program Service, Inc.,, covering
maintenance and studio employees,
and also reached an &greement with
WMCA extending and modifying the
union’s agreement with the latter
station. .

Pact with WOR Program Service
provides for salary increases ranging
from $5 to $8 retroactive to June 15.
Other clauses provide job- and union
security, grievance machinery and
arbitration. Minimum scale was also
set, ranging from $34 at time of hir-
ing to $42 after four years of service.
Contract, which runs for two years,
calls for a wage reopening during the
summer of 1948.

Extension of Radio Guild’s pact
with WMCA, covering white collar
workers, provides that wages be re-
opened in one year. Contract changes
include a $5 weekly increase retro-
active to August 5, liberalization of
severance pay clause. pay for vaca-
tion accrual upon layoff or resigna-
tion. 2 minimum of nine months ma-~
ternity leave and a 10 per cent differ-
ential in pay for night shift employ-
ees. A classification system also will
be worked out.

Original agreement between union
and WMCA was signed in January,
1947.

AFRA - Management

Committee Named

WASHINGTON, Aug. 23.—NAB
President Justin Miller has named
George J. Higgins, KSO, Des Moines;
Linus Travers, Yankee Network,
Boston; Harry R. Le Poidevin, WRJN,
Racine, Wis.,, and George M. Bur-
bach, KSD, St. Louis, to serve on the
AFRA-management committee in ac-
cordance with provisions of the
AFRA-networks contract and the
resolution passed by the NAB board
of directors last May.

Savarin Coffee Buys

“Hi Jinks” on WNBC

NEW YORK, Aug. 23. — Savarin
Coffee has bought the Hi Jinks (Teéx
and Jinx MecCrary) show, Monday,
Wednesday and Friday, 8:30-45 a.m.,
over WNBC, beginning September 8.
Lawrence Gumbinner is the agency.

Only two quarter-hours remain
open on the show, Ohrbach’s alrcady
having contracted for seven quarter-
hours starting September 7.

WASHINGTON, Aug. 23.—Drastic
overhauling of National Association
of Broadcasters’ (NAB) proposed
new code is expected on the floor of
the convention, with NAB officials
initiating the move to get “full and
free discussion” by allotting an entire
morning session for it on the final day
of the conclave, September 18. NAB
already has received numerous sug-
gestions and criticisms on the pro-
posed new standards and practices
even tho the actual draft has not yet
been circulated to membership. De-
tails of the proposed code already
have been reported in The Billboard.

NAB board will discuss the new
code at a pre-convention session, with
all board members already- familiar
with the present draft. NAB officials
avowedly are anxious to avoid steam-
roller tactics on the code and are
willing to take the verdict of the
rank-and-file membership after a
floor row which is virtually inescap-
able, especially on such features as
the toning down of commercials and
the stepping up of specific standards
on children’s shows and mysteries.
A suggested new ‘“decalogue” for
children’s programs is new for some
spirited debate. The code issue is
expected to share the spotlight with
the running controversy over James
C. Petrillo, president of the American
Federation of Musicians.

'Opening-Day Clinics
The opening day of NAB's 25th an-
nual convention, September 16, will

NBC Sets News Trio
To Fill Thomas Slot

NEW YORK, Aug. 23.—A three~
man team of newscasters will replace
Lowell Thomas for Sun QOil Company
beginning September 29 over Nation-
al Broadcasting Company. Thomas is
moving over to Columbia Broadcast-
ing System for Procter & Gamble.

The new Sunoco series, titled Sun-
oco Sun, will feature Ray Henle on
Washington news, Felix Morley on
international affairs, and Ned Brooks
on domestic happenings. Fred Morri-
son will be news co-ordinator for
the show, which will air at 6:45 p.m.
across the board.

Accent on Youth
At New N. C. Outlet

ASHEVILLE, N. C., Aug. 23.—The
accent is strongly on youth at WLOS
and WLOS-FM, which recently began
operations here. The Mutual Broad-
casting System affiliate, airing with
5000 watts daytime and 1,000 watts
at night, has one of the youngest
staffs in radio. AM broadcasts are
on a frequency of 1380 kilocycles.

Vice-president and general man-
ager of the stations, operated by Sky-
way Broadcasting Corporation, is 27-
yvear-old Charles B. Britt. Program
director is Bernie Barth, who is 28.

Average age of all personnel, includ-

ing engineering, executive and pro-
]gram departments, is 29.
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Proposed New NAB Code
Faces Drastic Overhauling
At September Convention

Morning Session Set Aside for Discussion of Draft

be devoted to four clinic sessions omn
broadcast advertising, engineering,
programing and employee-employer
relations. Samuel Ganz, assistant di-
rector of the wage and hour division,
will be featured at the employee-em«
ployer relations session, while L. H.
Foster, sales promotion manager of
the Fair, Chicago department store,
will speak at a panel on retail ad-
vertising.

President Justin Miller of NAB in
his keynote address is expected to
emphasize “freedom of expression”
for radio free from government re-
strictions, and it is seen as certain
that he will submit a number of spe-
cific proposals for legislative changes,
including a few of the White Radio
Bill’s provisions for which NAB al-
ready has voiced support. Miller’s
recommendations, however, will be
sharply at variance with most of the
provisions of the White Radio BiR
which was scrapped at the last ses~
sion of Congress. .

Change in JABA Rep

Miller will be followed on the
rostrum by Goar Mestre, vice-presi-
dent of Inter-American Broadcasting
Association (IABA), who is replac-
ing Emilio Ezcarraga. also of IABA,
who is returning to Mexico City be-
fore the convention opens. Wednesday
evening (17) calls for a joint meeting
of the NAB board and executives
with representatives of the American
Association of Advertising Agencies
and the Association of National Ad-
vertisers on Broadcast Measurement
Bureau.

Pre-registration for the conclave
already is running at more than 1,200,
it was announced at NAB’s closing
hour yesterday, and the figure is ex-
pected to mount to 2,000 by conven=
tion time, with an additional thousand
observers in attendance.

]

New WCKY Chief:
Unions Pull Pickets

CINCINNATI, Aug. 23.—Charles
H. Topmiller, chief engineer ak
WCKY here since 1933, has beew
named station manager by B.
Wilson, WCKY owner, to succeed
Kenneth W. Church, who resigned
recently to become manager of WIBC,
Indianapolis.

Both the International Brother-
hood of Electrical Workers (IBEW}
and the American Federation of Ra-
dio Artists (AFRA), whose membperg
are still on strike at the station, have:
withdrawn their pickets from in front
of the Gibson Hotel, WCKY head-
quarters.

James Mattox, business rep of Lo~
cal 1224, IBEW, stated that WCKY
has been placed on the unfair list and&
that the radio technicians still om
strike will seek work elsewhere and
the several members of the uniom
who have returned will be charged
and tried by the union as sirike-
breakers.

The AFRA executive commitiee
has recommended to the AFRA ex-
ecutive board that the unicn ‘ceasg
connections” with the station be-
cause “the station has demanded that
AFRA sign an agreement in viola ion
of several phases of the contract.”’
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Royal Fluff |

NEW YORK, Aug. 23.—In
introing the 9 a.m. Joe King
newscast Tuesday (19), a Co-
lumbia Broadcasting System an-
nouncer came on, said: “. . .
and now, ladies and gentlemen
—Joe News and the king.”

Baker and Safford,
Drake Move Up in
WLS Realignment

CHICAGO, August 23. — Realign-
ment of executive personnel at WLS,
Prairie Farmer station here, which
has been talked about and expected
by the trade here for the past few
months, finally took place this week
when Glenn Snyder, manager of the
station, announced a reshufiling to
become effective September 1.

John Baker, who returned to WLS
after serving with radio division of
the Department of Agriculture, was
officially made program director.
Harold Safford, who had been pro-
gram director, was made commercial
manager, a new post. Chick Free-
man remains as sales manager, which
formerly was top sales position at the
station. John Drake, formerly in the
promotion department, was made
continuity editor, post which Bill
Cline formerly held in addition to be-
ing assistant to the manager. Cline
last week was named general man-
ager of WCAR, Pontiac, Mich.

According to some sources in the
trade here, there has been plenty of
confusion at WLS for the past few
months and a resultant lack of effec-
tiveness of various important depart-
ments. As a result, shake-up among
executive personnel has been needed,
with reshuffling this week intended
to take care of the need.

BMB Research Commitiee
To Meet on Hooper Bid;
Method Stirs Controversy

New Station Coverage Technique Qutlined by Hoop

NEW YORK, Aug. 23.—Research
committee of the Broadcast Measure-
ment Bureau (BMB) is slated to meet
this week to consider problems in
connection with C. E. Hooper’s offer
to make BMB’s 1949 nationwide study
and any interim studies BMB makes
before then. )

Hooper sent BMB a memo this
week, outlining his station coverage
technique, later revealing its essen-
tials generally. Hoop’s new system
used a postcard technique, with pre-
miums for respondents. BMB’s full
board of directors will huddle later
on, after the research committee has
turned in its recommendations.

Hooper stated that his new method,
which he has been testing for some
months, uses three basic questions
in a technique patterned after his
program rating method. Coverage
questions seek to identify stations
most listened to, stations listened
to once weekly and stations
listeners would like to hear better.
Morning, afternoon and evening
breakdowns are applied where ap-
propriate.

Tesis on Request

Hooper stated that pending a reply
from BMB, he proposed to conduct
coverage tests for those stations or
webs desiring them, leaving to broad-
caster subscribers the means of de-
termining how findings shall be fur-
nished sponsors and agencies, and to
offer results to stations in given areas
on a participating basis.

Cost of the Hooper method, which
gives its figures in “Hoopercents,”
is $250 per county separately re-
ported, plus $250 per city reported
where augmented sampling is needed.
Hooper declared he would use, for
a nationwide study, a sample in excess
of the 320,000 radio families which
responded in the 1946 BMB study,
using the same 3.200 county break-
down method employed by BMB.

Contrary Opinions

Some research executives appeared
to have opinions contrary to Hooper’s
on the over-all costs involved should
Hooper handle the 1949 survey. His
costs, Hoop explained, would be
around $650,000, give or take a little,
compared to the $1,000,000 involved
in the 1946 BMB measurements. One
researcher, however, pointed out that
Hooper planned to give BMB only the
bare-bone statistics, with publication
and distribution left to BMB, thus
increasing final costs. He added that
Hooper could not use the same 1946
county- basis employed by BMB be-
cause of the increase—around 300 in
all—in the number of stations on the
air. He added that BMB, in 1946,
surveyed in 4,000 locales all told, in-
cluding areas where augmentation
was necessary and, at the Hooper
figure of $250 per, the Hooper total
would have to be $1,000,000.

Criticism of Ifoopercent
Among criticisins voiced of the
Hoopercent technique were these:

Navel Gavel

WASHINGTON, Aug. 23.—
Justin' Miller, president of the
National Association of Broad-
casters (NAB), who used to sit
on the circuit court bench here,
is going to be a judge again.
He has accepted an invitation to
be a judge at the Miss America
beauty pageant in Atlantic City
September 3-6.

Wynns All Set;
Dad-Son Show

NEW YORK, Aug. 23.—Ed Wynn
has definitely decided to do that ra-
dio show with his son, Keenan, so the
National  Broadcasting Company
(NBC) is going ahead full steam to
set up the program. Wynn made up
his mind a couple of weeks ago to do
the show but staff changes at NBC
held up the go-ahead.

Both Wynns are on the West Coast
now and NBC is planning te cut an
audition record September 1. The
show is being pushed ahead under
the personal supervision of Sidney
Strotz, v.-p. in charge of NBC's
Western division.

The postcard did not allow sufficient
places for recording station call let-
ters; the technique made family con-
sultation difficult; daytime figures
were based on the average of morn=-
ing and afternoon results, rather than
totals eliminating duplication.

One BMB spokesman said BMB had
not had time to analyze or comment
on Hoop’s proposal, having received
his letter of August 14, in which he
advised Hugh Feltis of the mnew
method, only on August 21. Revised
version of the Hooper memo explain-
ing the set-up arrived at BMB the
day before.

-

—S5S0 WwWE
RECOMMEND
YOU OSE
BOOPY-DOOPY
SOAPY SUDS .-
FOR WHITER
WASHES
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FCC May Break Clear Channels

AM Dgcision
Expected After
Oct. Hearings

FM Has Ab;-orbed Funections

WASHINGTON, Aug. 23.—Federal
Communications Commission (FCC),
it has been learned, is seriously con-
sidering breaking down three of the
existing clear channels on the AM
frequencies. Final decision is not
expected until late this year, follow=
ing hearings now scheduled for Octo-
ber 14 after four deferments.

One of the basic reasons behind the
swing to breaking down the clears
is the belief held by some of the
commissioners that FM is beginning
to absorb much of the function orig-
inally assigned to clear channel sta-
tions—that of reaching rural and oth-
erwise remote or isolated listeners.
With the FM growth a continual one,
that service is expected to expand
much more. Meanwhile, Clear Chan-
nel Broadcasting Service (CCBS) has
been busy preparing for the hearings.
at which it will press its fight for
clear channel power above the pres-
ent 50,000-watt limit.

Stockpile Building

A further indication of the report-
ed clear channel reorganization is the
fact that FCC is building up a stock-
pile of applications seeking wave-
length assignments on channels that
are now reserved. More than 100
such bids are being held in the FCC’s
“pending” file and additional bids are
coming in regularly. This is increas-
ing fears among clear channel advo-
cates that revisions in the regulations
are due. Equally indicative is that
fact that several Washington engi-
neering consultants are advising cli-
ents to file for such wavelengths in
the apparent belief that clear chan-
nel reduction is due. If the change
materializes, “pending” applications
would get priority.

“Beulah” Skedded
To Audition For
P & G Replacement

HOLL OO0D, Aug. 23.—~—The re-
vived Beulah show, which recently
ended a sustaining run on American
Broadcasting Company (ABC), is
skedded to cut audition records next
- week as a possible replacement for
Procter & Gamble’s Mystery of the
Week strip on CBS. Audition was
ordered by Dancer, Fitzgerald &
Sample last week-end, altho no com-
mitment was made on future of Mys-
tery stanza.

Packaged cost of Beulah is pegged
at $7,500 for the five-a-week strip.
Show is owned by Ken Dolan Agency.

An Announcement

WORTH
REPEATING

See Page 16

-British Empire and in New York and

Rash of New Outlets Booms
Program Mart, But Car’t Last

NEW YORK, Aug. 23.—The rash
of new AM and FM stations coming
on the air is creating a terrific boom
market for program sellers. The situa-
tion is proving a boon to transcrip-.
tion companies, some of whose execs
claim there are not enough good pro-
grams to go around——but these boom
conditions are not expected to last.
One exec, who is selling thousands
of dollars worth of wax daily, states
the buyers in some instances are not
even anxious to hear the records,
provided the seller is reliable. “Busi-
ness,” he states, “is hotter than a
firecracker.”

Reason, of course, lies in the gen-
erous licensing policy of the Fed-
eral Communications Commission
(FCC). What’s in the future is un-
certain, but some of the program
sellers who are making hay now pre-
dict it can’t last because small com-
munities cannot support many sta-
tions forever. But up until the rat
race gets under way, all types of wax
are moving, with FM outlets taking
the cheaper programs.

Cause for Nervousness
What's making the program pro-
ducers nervous is the fact that cities
the size of Washington are now blos-

British ET Producer
Dickers with NBC on
U.S.Distribution

NEW YORK, Aug. 23.—Harry Alan
Tower, international transeription
producer with offices thruout the

Hollywood, is dickering with Nation-
al Broadcasting Company’s Radio Re-
cording Division with a view to have
ing the latter handle American dis-
tribution of his wax show featuring
Noel Coward. Deal is virtually set.
Meanwhile Tower, who recently
made a sales trip to Australia, where
his gross sales totalled $200,000,
leaves the U. S. for England today.
He is scheduled to return soon.

In Australia, Tower sold four pro-
gram series and various smaller fea-
tures to Sydney stations. His prop-
erties include London Playhouse
(comparable to Lux Radio Theater);
Secrets. of Scotland Yard with Clive
Brook; a third Coward show and one
with Gracie Fields. The last two
were sold in Australia for 10,000
pounds.

Tower is setting up a production
unit in’ Australia and already has
waxed The Sundowmner there, with
Chips Rafferty in the lead. This is
slanted for.sale to South African and
other British radio interests.

Considering American Unit

Wax exec is considering building
an American production unit, but
realizes that selling American tran-
scriptions might present difficulties
owing to two reasons: (1) Union regu-
lations, and (2) money is not allowed
to be taken out of the Dominions,
with the exception of South Africa.
American Federation of Radio Ar-
tists regulations now call for repeat
fees for all world rights to transcrip-
tion shows, and it is believed that
scarcely enough dough can be re-
couped in South Africa to pay for this
repeat. However, Tower is taking on
several transcription shows other
than his own for world distribution.
His percentage is 70-30, the latter,
slice his own. Oliver W, Nicoll heads
the New York office.

soming with as many as 13 or 14 AM
outlets. Phoenix, Ariz., for insiance,
with a population of 65,000, has seven
AM stations, including two in Mesa,
a suburb. Gadsden, Ala., with a pop-
ulation of 36,000, has three AM out-
lets. Huntsville, Ala., 13,000 popula-
tion, has three AM outlets, Tucson,
Ariz., with 36,000, has five stations.
Yuma, Ariz., with 5.325, has two sta-
tions. Twin Falls, Idaho, with 12,000,
has three stations. Jackson, Miss.,
with 62,000, supports five outlets.

These are random examples, and
are based on AM station figures
which were drawn up to date in Jan-
uary, 1947. Since then, of course,
more AM outlets have come on the
air and more are on the way. In addi-
tion, FM will slice the pie much
thinner, with the expected result that
only the strongest and toughest will
be able to stand the gaff.

But right now, they are program-
hungry.

U. S. Firms QOffered
Free Mex Air Time

For “Ex” on Product

NEW YORK, Aug. 23.—American
manufacturers are being romanced
by a Mexican firm with a unique deal
that involves the exchange of free
Mexican radio time for the exclusive
sales agency for U. S. products south
of the border. The scheme was cooked
up by N. C. Lefton, who is the Amer-
ican rep for Publicidad-De-Commer-
cial Mexico, which handles and pays
for the radio advertising in Mexico
in return for acting as sale distribu-
tors for the products.

According to Lefton, the plan is
confined to four Mexico City stations,
XEDA and XEQK, 1,000-watters, and
XEMX and XETT, 500-watters. When
a manufacturer turns over P-D-C-M
the exclusive agency of a product,
the Mexican distrib agrees to use
airtime to plug it. In some cases, the
firm uses spots, in others it plans ac-
tually to build radio shows. The dough
for the airtime and talent comes from
Publicidad and it doesn’t cost the
American manufacturer a cent.

Magazine Publicity, Too

In addition, Publicidad offers the
manufacturer publicity via Manana,
a Mexican weekly magazine. The
reason for the tie-up becomes clear
when it is known that Guillermo
Morales, called “the Walter Winchell
of Mexico,” has a piece of the four
radio stations, and his brother, Daniel
Morales, owns Manana.

The plan has beéen under way only
a short time and has been held up by
the embargo against American ra-
dios, appliances, cosmetics, and lux-
ury goods which Mexico clamped
down in July. However, this restric-
tion is not expected to last long and,
even if it does, import of essential
goods still is permitted, consequently
Lefton, feels that the idea will be
workable altho hampered by the em-
bargo. He says that early tests with
a perfume atomizer brought a good
response and that he was about to
move in with a two-tube, A.C.-D.C.
radio selling for $8.95 when the em-
bargo was issued. Lefton claims that
manufacturers who can assemble or
manufacture their products in Mexico
would not come under the ruling and
that, therefore, he hopes to get his
plan working soon

WWwW americanrtadiohistorvy com

Biggest Single
FM Time Buy

 For Stromberg

ROCHESTER, N. Y., Aug. 23.—
Largest individual sale of time in
the history of FM broadcasting oc-
curred here this week when Strom-
berg-Carlson Company contracted to
bankroll the first commercial pro-
gram on the four-months-old Con-
tinental Network. Program, tabbed
Stromberg - Carlson Treasury of
Music, will be heard at 8:30-9 p.m.
Fridays, starting September 12. First
show will start coincidental with the
opening of the FM convention in New
York. Set for an initial series of 16
weeks, Treasury will debut on at
least 22 M outlets in six States and
the District of Columbia. Other sta-
tions are to be added.

Program, which will originate in
WHFM, Stromberg-Carlson owned
FM station in Rochester, will feature
live talent and will include a 30-
piece orchestra. Ork, which will pre~
sent pops and classics, has been de-
signed with a view toward accentu-
ating the essential differences be-
tween FM and AM reception. Charles
Siverson will supervise the show,
with Gene Zacher as musical di=-
rector.

Central, Des Moines,
Staffers Are Shifted

DES MOINES, Aug. 23.—B. I,
Palmer, president of Central Broad-
casting Company of Des Moines, op-
erator of Station WHO, has announced
a series of administrative changes
for the station following the death of
Joseph O. Maland, manager.

Ralph Evans, vice-president, was
named executice vice-president with
headquarters at Davenport, where
Palmer also operates Station WOC.
Paul A. Loyet, vice-president and
technical director, was named resi-
dent manager of WHO, with head-
quarters at Des Moines. Woody
Woods was advanced from public
service director to assistant resi-
dent manager, and Reed E. Snyder
was promoted to chief engineer.

Maland was widely known in radio,
having served as a director of the
National Association of Broadcasters
(NAB) and the Iowa industry group.
He is credited with having started
the barn dance type of program while
with WOC, Devenport, in 1928.

Armour To Angel
“Queen for a Day”

CHICAGO, Aug. 23.—Armour &
Company, Chicago meat packers,
thru the local Foote, Cone & Belding
office, will begin sponsorship of
Queen for a Day on the Mutual
Broadcasting System twice a week on
190 South and Southeast stations of
the web beginning September 2.

Currently Queen (1 to 1:26 p.m.
CDT) is sponsored by Miles Labora-
tories and Philip Morris 15 minutes
each day, Monday thru Friday on an
alternate time arrangement. Philip
Morris does mnot use South and
Southeast portions of the net, so 15
minutes of the program are unspon-
sored in these territories each day.
Armour’s time will be that occupied
by Philip Morris on all but South and
Southeast. Packer will bankroll 15
minutes Tuesdays and Thursdays.
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Chi Agency
Men Ask BMB

lmpmvements

Hit Station Lassitude

CHICAGO, Aug. 23, General
agreement that the radio industry
should not junk the BMB, but that
it could be improved in many ways,
was the consensus of station, agency
and network representatives at a spe-
cial meeting here this week with
Hugh Feltis, president of BMB. The
meeting, held in the studios of WGN,
was called by Feltis to get pro and
con reactions to BMB’s new plans for
the next survey in 1949.

There was general agreement at
the meeting, which was chairmaned
by Holman Faust, president of the
local Radio Management Club, that
BMB studies had merchandising val-
ue for sponsors only when they ex-
cluded sections that showed areas in
which less than 25 per cent of the
total radio homes indicated listener-
ship to given stations.

Time buyers at the meeting made a
universal plea for stations thruout the
country to get into agency offices
their maps based on latest BMB
study. Claim was that only 10 per
cent of the stations had prepared and
circulated maps based on BMB re-
ports and therefore agencies found it
impossible to make BMB compari-
sons of all stations in practically
every market. A plea was also made
that BMB standardize these maps.
This plea Feltis answered by saying
BMB would produce standardized
maps based on the results of its 1949
report, and would issue them to all
agencies.

Feltis said that ineffectiveness of
reporting areas in which less than 25
per cent of the listeners had indicat-
ed listening to given stations had
more and more become general
agreement in the trade and that a
change in this direction might be
made for the next report. He em-
phasized, however, that these and
other changes would be up to the
industry, and that the best way for
the industry to have the BMB take
its best eventual form would be for
industry members to make sugges-
tions as often as possible and then
work on various committees ironing
out details based on suggestions. He
claimed it was just a matter of time,
and that the abc’s of the newspaper
and magazine media did not become
perfect - over night. He said the at-
tempt would be made to make the
next BMB study perfect, but that if
continued use showed need for even
more improvements, these improve-
ments would be made as time went
by,

Sherlock Is Slotted
As Benny Opposish

NEW YORK, Aug. 23.—Mutual
Broadcasting System (MBS) this
week moved to challenge Jack
Benny’s virtual monopoly of the 7
p.m. Sunday time slot by moving the
Sherlock Holmes show into that
period as counterpoint competition.

- MBS and sponsoring Trimount
Clothing Company believe the vet-
eran whodunit can give Benny a
rugged battle when Holmes and Dr.

Watson unlimber microscope and
needle on September 28.

FOR SALE
Transcription Player
High Fidelity, Presto-Type L, Serial 1290.
Plays all size dises. Practically new. Big

barsain to first ap ant.
C. M. Feldheim
Phone: MEdallion 3-1615 New York City
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No Summer

Show Able To
Make Top 15

Only 9.8 for Leader, “D.A.”

NEW YORK, Aug. 23.—Not one
summer replacement was able to
make the top 15 Hooperated shows
in the latest (August 15) ratings,
thus continuing the unusually poor
record compiled this
year by hot weather
airers. Topping the
list was the veteran
Mr. District Attor-
ney, with 9.8, which
is near low-tide for
a No. 1 show’s rating, even for sum-
mer. Its talent cost (TCI) showed
a cost of 86 cents per 1,000 urban
listeners, as indicated on accom-
panying chart on this page.

Five shows not in the top 15 last
report elbowed their way into the
select circle with the new figures.
These were The Big Story. Inner
Sanctum, Arthur Godfrey’s Talent
Scouts, The Fat Man and Murder
and Mr. Malone. Of these, the God-~
frey show only recently turned
commercial following a spell as a
sustainer, and Big Story is a com-
paratively new show. The others
are in-and-outers which, at present,
are among the ins due to the vagar-
ies of summer tuning.

“Take It or Leave It” Second

Running second to Mr. D. A. was
Eversharp’s Take It or Leave It,
despite the recent emsee switches
which finally culminated in Garry
Moore getting the post. Take It had
a 9.1 Hooperating, a drop of .7 from
the last report when it also was run-
ner up. TCI cost per 1,000 listeners
was 54 cents.

Third place went to The Big
Story, with an 8.7 rating and TCI
of 41 cents. Inner Sanctum was
fourth with 8.5 and 65 cents, trailed
by Crime Doctor (fifth) with 8.4
and 44 cents, and with Crime Pho-
tographer, 7.8 and 48 cents tying
for sixth place with Talent Seouts.
with 7.8 but insufficient information
for a TCI rating.

NIGHTTIME
Talent Cost Index

Tabulations are based

on

e

sponsored programs
Based on first 15 evening shows and first three Sunday
afternoon shows in August 15 Hoober report.

only.,

CBS Salvages One:
Screen Guild Show

NEW YORK, Aug. 23.—Columbia
Broadcasting System this week re-
tained one of its few remaining name
shows when Camel Cigarettes, thru
William Esty Agency, signed to air
Screen Guild Players on that web
beginning October 6. The dramatic
opus will move into the 10:30 p.m.
Monday slot formerly occupied by
Camel’s Bob Hawk show, which is
being shifted to the 10:30 p.m. Thurs-
day period on National Broadcasting
Company which had been held down
by Abbott and Costello.

Tentlative line-up for the first two
Screen Guild shows this fall has Bing
Crosby and Ingrid Bergman teeing
off with Bells of St. Mary followed by
Bob Hope and Dorothy Lamour in
My Favorite Brunette.

Rank
Program Previous Cost  Per
Sponsor Ratlng .60
Net. & Stat, Hooper- and Taient . Cost Urban
Agency ating Rank Opposition Cost Por Point Listeneds
1—MR. DISTRICT 9.8 9.1—3 N§P-—-ABC $ 8,800 $ 593.88 3 .36
ATTORNEY Ford Show—Merl-
Bristal-Myers dith Wlison
Vitalis & Sal Hepatica —CBS
D. C. & S, NBC 133 NSP—MBS
2—TAKE IT OR LEAVE IT 9.1 9.8—2 NSP—ABC $ 4,500 3 a2%4.51 3% .54
Eversharp Xa;:‘er Cu%aats
oW
Blow, NBC 160 S DAY
3—THE BIG STORY 8.7 M NSP—ABC $ 8,000 3 344.33 $ a1
Amer. Tohacco The Whistler
Pall Mall Cigarettes —CBS
F. C. & B.,, NBC 1569 NSP—MBS
4-——iNNER SANCTUM 8.5 4 Lum & Abner $ 4500 $ G29.41 $ .85
Emerson Drug —ABC
Bromo-Seltzer NSP—MES
D. & 0., CBS 150 NSP—NBC
5-—CRIME DOCTOR 8.4 7.8—7 NSP—ABC $ 3,500 $ 416.87 3 .44
Phillp Morris NSP—MBS
Phitip Morris Cigarettes, Rev- NSP—NBC
elatlon Tobacco
Bilow, CBS 148
8—CRIME PHOTOGRAPHER 7.8 7.7—9 NSP—ABC $ 3,000 $ 384.8% "*3 .43
Anchor Hocking Giass NSP—MBS
Anchor Glass-Fire Beaitest Vlillage
King Oven Glass Store—NBC
Weintraub, CBS 145
6 —ARTHUR GODDFREY'S 7.8 it NSP—ABC $ 8,500 $ 833.33 0 C
TALENT SCOUTS NSP~-MBS
Lipton Div. Lever Bros. Voice of Flre.
f.ipton Tea—LIpton Seoups stone—NBC
Y. & R., CBS 1561
7—SUSPENSE 7.8 7.0==11 Lum & Abner $ 8,000 $ 300.00 ' © ©
Roma Wine Show—ABC
8low, CBS 71 Monltor Views the
News—ABC
HSP—MBS
NSP—NBC
3—DASHIELL HAMMET'S 7.4 5 Gordon MacRae $ 3,500 $ 4a72.97 % .58
FAT MAN Show—CBS
Norwlch Pharmical Co. Burl fves
Pepto-Blismol, Unguenting —MBS8
Gumbinner, ABC 136 Highways In
Melody——NBO
8—YOUR HIT PARADE 7.4 1.7—9 NSP—ABC 10,000 $1,3731.35 $1.45
Amerlcan Tobacco - NSP—CBS
Lucky Strike Clgarettes NSP—MBS
F. C. & B., NBC 160
9—SAM SPADE 7.2 7.0—11 NSP-—ABC $ 4,500 $ 825.00 **8 .87
Witdroot NSP—MBS
8. B. b, & 0., CBS 158 _ Alec Templeton
Show—NBC
10—MURDER AND 7.4 B8.0—8 Vaughn Monecoce $ 4,000 3 563.38 iy’ ©
MR, MALONE -—CBS
Wine Growees Gulld NSP—MBS
Gulld Wine Can You Top
Monig-Cooper, ABC 88 This?—-—NBC
10—DR. L. Q. T4 M Doctors Tatk it § 3,500 $% 774.65 $ .94
Mars, inc. Over—ABC
Grant, NBC 128 NSP—CBS8
NSP—MBS
11-—BREAK THE BANK 7.0 8.3—43 Arthur's Place $ 4,500 3 ©42.39 3 .73
Bristol-Mysers o 8
Mum & Vitalis Gabriel Heatter
D, C, & 8., ABC 183 —MBS
Real Storles-
Resal Life-LN
—MBS
NSP—NBC
12—CAN YOU TOP THI8? 6.9 8.4—5 Murder and Mr. $ 5,000 $ 724.64 $ .88
Colgate-Palmollve-Peet Malone—ABGC
Palmolive Shave Gream Vaughn Monroe
Ted Bates, NBC 141 -—CBS
NSP—MBS
TOP THREE SUNDAY AFTERNOON PROGRAMS
1—ONE MAN'S FAMILY 5.8 4 NSP-—ABC $ 4,500 % 775.38 $ .97
Standard Brands NSP—MBS
Fleischmann's Yeast-
Royal Desserts
J. W, T, NBC 144
2—HARVEST OF STARS 5.4 v NSP-—ABC $10,000 $1,851.85 32.15
International , Harvester Here's to You
McCann-Erickson, NBC 157 ~~CB
NSP—MBS
3—CARMEN CAVALLARO 47 5B5.2—2 Lassle—ABC $ 3,500 3 744.63 3 .37
Sheaffer Pen NSP—CBS
R. M. 8., NBC 148 NSP—MBS

*Not In top 15 or top 3 last report,

**Talent cost revised since Talent Cost Index of August 9, 1947,

***lnciudes second broadcast.
* %= *Insufficient data.
LN—LIimited Network.

& L.—Warwick & Legler. W, &
T.—J. Waiter Thompson. McK. &

& S.—Doherty, Clifford & Shenfield. S.
ms & Cleary. A. M. & W.—Audrey,
E.—McCann-Erlckson. P. &
. & B.—Needham, Lewis & Brorby. R.

C.—Willliams
A.—McKee & Albright. R,

R.—Pedlar F.
M. S.—Russel M, Seeds. B. & B.—Benton & Bowles.

& Cleary.
& S.—Schwimmer

& Ryan. D,

L. W,
& Scott.

& M.—Lennen & Mitchell. F., C, & B.—Foote. Cone & Belding. ¥. & R.——Young & Rublcam.

R.—L. W, Ramssy.

R. W,

& R.—Ruthrauf & Ryan,
& C.—HRoche,

Moore & Woallace. W. H. W.—William H. Waelntraub.

S.—Dancer-Fitzgerald-Sample.
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Eﬂll%ard

Hocperatings
No Sure Key
For Daytime

Only 2 Shows Hit Top 5

NEW YORK, Aug. 23.—The rela-
tive number of city listeners that
may be attracted to a daytime net-
work radio show cannot necessarily
be determined by that show’s Hoop-
erating. This can be
observed by study
of the latest Urban
Circulation Index,
based upon June 15
daytime Hooperat-
ings. Of the top five
Hooperated shows in that report,
only two, Grand Central Station
and Our Gal Sunday, could break
into the five daytime shows with the
largest wurban audiences. Grand
Central Station, fourth in Hooperat-
ings, ran third in. total urban lis-
tenership.

Reason for the difference between
a program’s Hooperating and its
total audience rested in the average
number of listeners per receiver
attracted by the various programs.
This figure, multiplied by a pro-
gram’s Hooperating, gave a third
figure which offers a percentage
comparison of total urban listening
audience size. This percentage fig-
ure, *when multiplied by 14,644,878,
the total number of radio homes in
cities of 25,000 or more, gave the

(irculation Index

'. Tabulations
i only. Points leading teo
B 15-minute periods.

FIRST 16 OVER-ALL DAYTIME PROGRAMS ON JUNE 15 DAYTIME HOOPERATINGS.

are based on

sponsored programs
totals accmmulated by

Hooperating

Over-all Multipiled By No. of
Program Hooperating Hgfsgfr:sg g:: Llstenesr:" Per Llstgrzgfs""‘
GRAND CENTRAL STATION........ 6.3 212 1°0.4 1,955,97¢
THEATER OF TODAY............ 5.9 2.05 121 4,771,288
OUR GAL, SUNDAY......c.e0vunrue 6.8 1.60 10.8 Lo
WHEN A GIRL MARRIES............ 6.8 1.85 10.8 Y
PORTIA FACES LIFE.............. 6.1 1.74 10.6 oo
YOUNG WIDDER BROWN.......... 6.2 1.68 10.5 1,525,410
AUNT JERNNY................. ... , 6.0 1.60 9.6 LR
RONMANCE OF HELEN TRENT...... 6.4 1.46 c.4 B
STELLA DALLAS.........co0ususen 6.0 " 1.58 e.3 1,370,761
MA PERKINS (CBS).........o0.00. 6.4 1.43 (ER2] W
KATE SMITH SPEAKS............ 5.2 1.73 .0 4,817,458
BREAKFAST IN HLLWD. (Kellogg).. B5.9 1.51 8.9 1,504,712
BIG SISTER......ccovevserssaaans 5.5 1.56 e7 DT
BACKSTAGE WIFE.........cc00v . 5.2 1.62 8.4 1,233,5}85
YOUNG DR. MALONE.............. 6.6 1.50 8.4 * %
JUST PLAIN BILL........c00000ns 4.7 1.78 8.4 R

*Based on Figure of 14,644,878,
**No “Number of Urban Listeners’ reported on

programs broadcast in less than 100 cities.

total number of urban listeners per
program.
Other Toppers

Other shows to break into the top
five in size of listening audience
were Theater of Today (tied for
ninth in Hooperatings), When a Girl
Marries (11th in rating) and Portia
Faces Life (fifth in Hooper stand-
ings).

Contrariwise, Romance of Helen
Trent and CBS’s Ma Perkins, tied
for second in the Hooperatings,
rated only eighth and 10th respec-
tively, in size of urban listening
audience. By and large, however,
the chart showed that most pro-
grams fared proportionately well
in attracting listeners according to

their ability to garner a Hooper-
ating,

The variation in the number of
listeners per set proved most inter-
esting. Grand Central Station and
Theater of Today, which ran 1-2 in
total audiences, held the same posi-
tions in listeners per set with 2.12
and 2.05, respectively. However,
Just Plain Bill, which ran last on
both Hooperating and total audi-
ence lists, ran fourth in listeners
per set, with 1.78, behind the 1.85
scored by When a Girl Marries.
Conversely, Cur Gal Sunday could
only tie for ninth in listeners per
set, altho it ran first in Hooperat-
ings and third in total urban lis-
teners.

Men’s Suits
Drape N. Y. Air

(Continued from pade 7)
was on the three last-named statione
only, and had four stores in New
Jersey. Today, using a total of 40
hours weekly, and as much as 15

times a day on individual stations,
the chain has 13 stores. It is a sub-
sidiary of the mammoth United Mer-
chants & Manufacturers Company,
which also owns Case Clothes, a 39-
unit chain. The outfit aims at mass
business, and consequently uses mass-
appeal programs, mostly pop record
shows, with some newscasts as well.
Radio is used in a two-to-one pro-
portion over newspapers.

Crawford Follows Suit

New York station account execs
declare that the Robert Hall campaign
largely spurred other chains to simi-
lar appropriations, with a recent
Pulse, Inc., survey in New York, in
connection with sponsor indentifica~
tion, giving Robert Hall the highest
rating of any of the clothing em-
poriums. Thus, Crawford -Clothes,
for example, has just completed ar-
rangements for $10,000 weekly ex-
penditures on WINS, WNEW, WMCA,
WJZ and WHN, among others. Ripley,
likewise, is expanding.

Chain stores have one advantage
for large~scale air campaigns over
such single-unit firms as Barney’s
in that they can apportion their
budgets over all their stores. Thus,

Surprise! Petrillo
Isn’t Going To
Talk at FMA Meet

WASHINGTON, Aug. 23 — If
James C. Petrillo, president of the
musicians’ union, is waiting for an
invitation to the FM Association’s
(FMA) conventicn in New York next
month, he had better not hold his
breath. He ain’t a gonna get it.

FMA, presupposing Petrillo’s ap-
proval of duplication of AM music
on FM, had considered having the
music official as a principal conven-
tion speaker. Formal invite was to
have been issued following Petrillo’s
FM ruling, issued this week.

In fact, they probably won't even
tell Petrillo where they’re holding
the confab.

with Robert Hall now hitting 13 stores
in the metropolitan district, the bite
is prorated. Barney’s, however,
must compensate for all appropria-
tions thru its one store.

Nevertheless, Barney’s is offered
as the original radio success story for
a New York clothier. Some years
ago, when it was a small outfit, the
firm obtained $5,000 credit for time
on WNEW. Within a month or two,
business—keyed to the “calling all
men” tagline—had so improved that
the store not only paid its credit item,
but increased its appropriation and
paid on a current basis.

| flationary trend
transfer of WQQW in Washington. |

Station Prices
Hit New High
(Continued from page 8)

the station to be completed before the
sale takes effect.

Bid for N. O. Quilet

In larger cities the scarcity of new
frequencies has contributed to the
same trend. FCC is now considering
a bid for sale of 77 1/2 per cent of
WDSU, New Orleans, for $581,251. At
this ratio, WDSU is worth $700,000.
Original cost of WDSU is listed at
$89,217 plus some $14,000 for real es-
tate.

A much lower price is set on Buffa-
lo's 50,000-watter, WKBW, with the
application calling for $375,000. How-
ever, sale conditions call for Churchill
Tabernacle, majority stockholder of
the prospective purchaser, to drop a
million-dollar suit for alleged breach
of contract brought against WKBW’s
operators. Original cost of WKBW is
figured at $276,476.

An Exeeption

Among rare exceptions to the in-

is

The 1,000-watter, which attracted
nationwide attention when it started
last January 7 as a “listener-owned”
station with restricted commercials, is
reputedly getting bids lower than the
reputed $181,000 invested in the std-
tion. Stockholders met Monday (18)
to weigh the bids and agreed to defer
a decision for another two weeks be-
cause of reportedly disappointing
proposals.

In WQQW’s case, the station is one

wwWw americanradiohistorvy com

the projected |

(QuebecRebels,
Will Fight to
et Own Web

Federal Ban Is Defied

MONTREAL, Aug. 23.—A dandy
Donnybrook is brewing between Que-
bec’s Premier Maurice Duplessis and
the federal government over the for-
mal refusal by Ottawa to allow the
Province of Quebec to operate a radio
net separate from the Canadian
Broadcasting Corporation (CBC),
federal web. Duplessis disclosed last
Friday (15) that the official red light
to the application had been received
by him. Along with the disclosure
he made clear that he would not take
it lying down:

“We refuse to accept such arbi-
trary and unjust ruling as a definite
one. We intend to take all constitu-
tional and legal means and steps
necessary to have our provincial ra-
dio broadcasting rights fully respect-
ed and observed.”

Guebec was the second province
which was refused permission to op-
erate its own radio chain. Saskatch-
ewan was first, some time ago. The
defiance of Duplessis will only add
fuel 1o the already roaring flames
that separate Quebec from Ottawa’s
goodwill. CBC power has been pro-
tested time and again by the inde-
pendent stations and provinces, espe-
cially Quebec, but its position is still
as strong as ever. Main beef against
CBC is that while it is itself in the
radio business, operating three net-
works in Canada, it has the power 4s
radio czar in that it regulates all
broadcasting in the country.

“Monitor” Signs

One-Year Renewal

NEW YORK, Aug. 23.—Only na-
tionwide news analysis sponsored by
a daily newspaper, The Christian
Science Monitor’s Monitor Views the
News, this week signed a one-year
renewal with American Broadcasting
Company.

The 15-minute show, featuring
Monitor editor Erwin D. Canham, is
based upon dispatches from the pa-
per’s correspondents. The program
will be aired Tuesday at 8:15 Eastern
and Pacific times, and 7:15 Central
and Mountain times.

of thirteen AM’s in the D.C. area with
all the major webs represented in
addition to two long-time established
independents, WINX and WWDC.
Because of WQQW’s favorable place
on the dial at 570 kes., and because of
its attraction to a small but commer-
cially desirable “class” audience,
some trade observers here are specu=-
lating that WQQW may yet get an
improved bid. Meanwhile, it has
been learned that a block of WQQW'’s
180 stockholders are standing pat
against sale of the station, proposing
additional financing instead. This is-
sue will be finally decided at a meet-
ing September 3.

An Announcement

WORTH
REPEATING

See Page 16
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CBS Increases Own Shows
On Web Program Schedule

NEW YORK, Aug. 23.—Columbia
Broadcasting Company (CBS) is in-
corporating an increasingly large

number of its own shows into the’

network’s program structure. This is
indicated by tfall plans, which call
for the return of a number of shows
which were first used as summer re-
placements.

‘When the fall schedule settles down,
perhaps by October, three likely can-
didates for a return will be Rooftops
of the City, Escape and CBS Is There.
Werner Michel, web production exzc,
states that two of the three are prac-
tically certain. One theory is that
Rooftops and Escape will be selected,
with CBS Is There reserved for an-
niversaries, such as the Fourth of
July and other patriotic or historical
occasions.

Other summer items which will be
continued in the regular schedule are
Doorway to Life, Studio One and
The Abe Burrows Show.

Fostering Comedy Talent
In addition, CBS will continue to
foster its bevy of younger comedy
talent by devoting one and one-half

“Madero” Off Mutual
Wednesday, Sept. 3

NEW YORK, Aug. 23. — Johnny
Madero, sustainer currently on Mu-
tual Wednesday nights, does its last
broadcast September 3 with Quiet,
Please, new Mutual Wylhs Cooper
show, mhelltmv the spot September
19. Qu'iet has been attracting con-
siderable critical acclaim since its
debut a month back.

Madero is a Coast origination,
owned by Ken Dolan. Inability of
Mutual to sell the program is one of
the reasons for its demise.

HOLLYWOOD, Aug. 23.—Mutual
Broadcasting System (MBS) last
week swiftly canceled its mystery
thriller, Johnny Madero, because of
strlngent objections by web toppers
to the airshow’s “blood and thunder”
format and strong language. Show
has been a controvelslal one from its
inception on Mutual April 23, and the
big blow-up came following the Wed-
nesday (20) airer when web pro-
gramers objected to a sequence in
which a victim is murdered in cold
blood.

Rather than switch to a milder and
simile-free writing pattern, show
packager Ken Dolan and web agreed
to call it quits as of September 3.
Dolan office says agency interest in
the unorthodox thriller is high, with
at least two commercial nibbles in
the offing. To avoid further attempts
at network control, Madero will not
return to the air as a sustainer, ac-
cording to the Dolan office.

Ouuhty at uny Price
ﬂ NEGATIVE CHARGE~ NO- EXTRAS OF ANY KIN

MOUNTED
ENLARGEMENTS

$6.73 per 100
. $55.00 per 1000 | ENLAR

POST CARDS or 4x5's | 307x40733.85 EA.§
22,00 per 1000 lots | 207x30" 52.50 EA.°
24 HOUR SERVICE ON REQUEST

judge a company by its performance.
Does it actually deliver at the prices &
it advertises, or are there always
“hidden” charges? Does it have the
facilities to produce a large volume
of work? Indeed, does it own
facilities at all, or does it “farm out’”
its work to others?

Made By J. J. Kriegsmann,The Man Whose
Photographs Grace Blllboard's 00vers,‘

@ opy/%;' 165 West 4514 St

olographers BRyant 9-1723 MY,

E DELIVER WHATWE-ADVERTISE

U.5.4."s LARGEST REPRODUCUON HOUSE

hours on Saturdays to the Robert Q.
Lewis Little Show, The Bill Goodwin
Show and Sweeney and March. These
three programs will fill the 8-9:30
time block.

The Robert Q. Lewis nighttime
show at 7-7:30 is slated to go off, but
the web hopes to bring it back either
in the daytime or the evening, pos-
sibly after 1t p.m. According to
Michel, it may be revived as either a
quarter-hour or half-hour opus.

Another CBS-produced program
which will be brought back to the
web if the opportunity presents itself
is Theater of Romance, which has had
several rtuns during the past few
years both as a sponsored and a sus-
taining show.

Steele Switches
From Hey, Hey
To Hoe, Hoe Stuff

PHILADELPHIA, Aug. 23.—Ex-
Maestro Ted Steele, who recently re-
tired from show business at the age
of 30, will begin Monday (25) a pro-
Uram dedlcated to his new major in-
terest—farming. Called R. D. 1060,
Steele’s show will air over KYW for
30 minutes daily across the board at
6:30 p.m. It will be half farm news
and half records.

Steele, who was musical director
of 24 different web shows during
the past four years, will continue
to write music on his Bucks County
farm. Probably his best known num-
ber is Perry Como’s .theme, Smoke
Rings.

Cardinet May Hike
Street Outlets

HOLLYWOOD, Aug. 23.—After a
two-week trial flight on eight Pacific
Coast outlets, Cardinet Candy Com-
pany revealed plans to extend its
newly-purchased 15-minute Friday
night musical stanza the David Street
Show, to include all National Broad-
casting Company (NBC) outlets west
of Nebraska, bringing the total up to
31 stations, beginning September 12.

Show marks Cardinet’s invasion of
Mountain States area, since the can-
dymaker’s main market has hereto-
fore been limited to the West Coast.
In addition to Street, ex-Joan Davis
balladier and 20th-Century-Fox con-
tract player, program features the
Mello-Larks, vocal group, Ernie Fel-
ice Quartet and Don Forbes. Stanza
is packaged and produced by Sam
Kerner.

Groucho No Take It
So He Bets His Life

HOLLYWOOD, Aug. 23.—Unde-~
terred by his failure to land the em-
see spot on Take It or Leave It,
Groucho Marx this week was re-
ported to be planning a package show
of his own.

Called You Bet Your Life, the
stanza is reported to be an audience
participation show. John Guedel is
handling.

Disk Seg on WNBC

For Parliament Cigs
NEW YORK, Aug. 23.—Benson &

Hedges, for Parliament cigarettes,
will sponsor Parliament Room, a
platter show, starting Wednesday,

September 3, over WNBC in the 7:30-
45 p.m. slot. Program is a musical,
with Johnny Duffy, composer and
organist, and Tommy Port, vocalist.
Arthur Kudner is the agency.

Oted Frdereds

In Detroit, WW]J is more than a commercial radio)
station, more than just a source of entertainment

for its millions of listeners. It is an old friend whose solicitude
for the coramunity’s welfare is clearly evinced by
WW]J’s continued leadership in public service

features. Largely due to this 27-year-old friendship, products
advertised on WW] receive greater acceptance by
Detroiters. Sales resistance is lowered . . . sales

are increased. That’s what makes WW] the preferred
radio medium in America’s 4th market?

é ’
First in Detroit o . . Owned and Operated by THE DETROIT NEWS w w
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Xavier Cugat Show

Reviewed August 17, 1947

EVERSHARP, INC,
E. E. Felton, Adv. Dir. ‘

Thru the Biow Company
Sam M. Sutter, Acct. Exec.

Via CBS
Sundays, 10-10:30 p.m.
Estimated Talent Cost: $4,500; writer-
producer, Axel Bruenberg; announcer,
Art Ballinger; emsee, Xavier Cugat.

Current Hooperating for the pro-

gram (Started August 3)............ 4.9
Average Hooperating for shows of this

type (Popular Music)......covvveene. b5
Current Hooperating of show preced-

ing (Tomy Martin).......ocoeviieenien 4.8
Current Hooperating of show follow-

ing (Sustaining).....coeeeieiiinenen None

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC and MBS: Sustaining............ None
NBC: “Take It or Leave It".....cocenenns

«ABOUT THE ADVERTISER

Eversharp’s radio budget last year
totalled more than $1,800,000, a
figure representing an outlay of nearly
$500,000 more than the company
spent in magazine advertising. Trade
is watching with interest the firm’s
advertising strategy this vear, particu-
larly in view of the generally held be-
lief that the market for writing instru-
ments is badly glutted, as mirrored by
drastic reduction in prices. Regarded
as additional evidence of the condition
of the writing instrument market is the
fact that Parker Pen some months back
canceled its expensive network pro-
gram, “Information Please.” Eversharp
recently effected a realignment of its
radio advertising, h'aving switched
“Take It or Leave It” from CBS to
NBC. Cugat, on CBS, is set fcr a run
of six weeks.

Xavier Cugat’s program Sunday
nights over the Columbia Broad-
casting System (CBS) sells both
Latin-American entertainment and
Eversharp products with enthu-
siasm. Cugat, for years a top pur-
veyor of the rumba, samba and
allied musical forms, delivered in
top form on the program caught
with toe-tickling and melodic se-
quences. Band’s interpretations
were abetted by a chorus, and on
this particular evening the musical
fare was made more delectable by
the warbling of Nicolas Urcelay.
Latter, guesting, was billed as Mex-
ico’s outstanding operatic tenor. He
did Granada in a voice of excellent
dramatic and lyric quality.

Eversharp gets a lot of commer-
cial talk into the Cugat half-hour.
The pitches are brief and punchy,
albeit occasionally irritating’ in
theme. Example of the latier is a
blurb which opens with the re-
markable philosophical concept:
“Are you a blade jockey?” This
single query is good for a laugh,
but by the time the sales pitch de-
velops the theme that razors rather
ithan blades are the answer, and fol-
lows thru with “push pull, click
click,” the good humor engendered
by the initial humorous sentence is
largely dissipated.

Generally, tho, the Eversharp
commercials are good. They are
short and plug a variety of products,
including writing instruments, ra-
zors and servicing. And altho there’s
plenty of commercial verbiage on
the show, it doesn’t noticeably slow
up the pace of the musical presen-
tation. Paul Ackerman.

ganizatlon.
g et L TR

Cavalcade of Aierica

Reviewed August [8, 1947

E, 1. DuPont De Nemours & Co., Inc.
William A. Hart, Adv. Dir.

Batten, Barton, Durstine & Osburn, Inc,
Maurice Collete, Acct. Exec.

Via NBC (153 Stations)
Mondays, 8-8:30 p.m.

Estimated Talent Cost: $9,000: di-
rector, John Zoller; writter, Erik Bar-
nouw; announcer, Gayne Whitman;
narrator, Frank Kingman: cast, Walter
Brennan, Robert Young, Bob Bailey,
Barbara Eiler, Francis X. Bushman, Joe
Bell, Jerry Hausner, Peggy Weber, Ken
Peters.

Current Hooperating of the show
(Starts August 18)..........000.- ....None

Average Hooperating for shows of this

type (Dramatic)......veeveviiorareoes 5.4
Current Mooperating of shows preced-
ing (“H. V. Kaltenborn)......ccvvunes 4.7

Current Hooperating of show follow-
ing (“Voice of Firestone”)}............ 2.8

CURRENT TOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC: “Lum °N’ Abner” (8-8:15)........ 2.9

Sustaining (8:15-8:30) ...ttt None
CBS: “Inuner Sanctam’...... 0000000000 8.5
MBS: Sustaining....ceceeevvceciececens Nomne

ABOUT THE ADVERTISER

E. I. DuPont De Nemours & Co.,
Inc., ranks only 72d among radio ad-
vertisers with ependitures of $687,000
in 1946, a decline of $4,000 from
1945, and-down $20,000 from 1944.
DuPont ranked 11th among farm ad-
vertisers last year with a budget of
$302,000, and 46th among magazine
advertisers, with an outlay of $1,191,-
000.

One of the first of radio’s stand-
ard shows to return to the airlanes
following its hiatus was Cowvalcade
of America. Off its initial outing of
the season last week, the program
remains one of the better offerings
of the airlanes, combining high
caliber scripting, significant subject
matter and top name casting.

First drama of the new series was
The Iron Horse, dealing with the
rise of the steam locomotive. Robert
Young handled the role of Peter
Cooper, who overcame opposition
and skepticism to turn out the first
commercially successful locmotive
in the country, for the Baltimore &
Ohio Railroad. Walter Brennan
was properly menacing as the
heavy whose financial interest in
horses made him buck Cooper’s ef-
forts, but who ultimately yielded to
the forces of progress.

Brief Commercials

Commercials were refreshingly
brief and on a high level. DuPont
led off the show with its usual
credit line as the “maker of better
things for better living thru chem-
istry,” and encored with a similar
mention at the drama’s midway
mark. Final commercial, at show’s
conclusion, linked the advances in
trains since Cooper’s time with like
progress in other fields, such as
photography, and wound with a
plug for a new DuPont projection
paper.

This show probably will go on
and on, never getting a really sen-
sational rating, but furnishing high
level entertainment for a substan-
tial segment of American listeners.

Sam Chase.

Reviews & Analyses

Rating figures used are supplied by the €. E. Hooper or-
Data concerning advertiser expenditures, cam-
paign themes, otc., Is complled by interviews with agencles
and advertisers and I8 based on latest available Informatien.
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Lee Adams

Reviewed August 23, 1947

OMNIBOOK CORPORATION
William K. Hutson, Adv. Magr.

Thru Schwab & Beatty, Inc,
James E. Schwenck, Acct. Exec.

Via CBS (from Chicage)
10:15-10:30 a.m.

Estimated Talent Cost: $250; writer,
Lee Adams; announcer, Jim Conway.

Saturdays,

Current Mooperating for the program

(Starts August 28)........0.0000000n None
Average Hooperating for shows of this

type (Miscellaneous)......coovuvvennnn 3.2,
Current Hooperating of show preced-

ing (Sustaining)......coceiviiieivenens None

Current Hooperating of show follow-

ing (“Mary Lee DPoyle’).........c.... 2.6 .

CURRENT .HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC, MBS, NBC: Sustaining............ Nene

ABOUT THE ADVERTISER

The Omnibook Corporation, spon-
soring this quarter-hour show, is mak-
ing its bow as a national webk bank-
roller. Most of its advertising appro-
priation in the past year has been used
for magazine space. Last year’s out-
lay for this purpose was $22,500.

Midwestern lisieners are well ac-
quainted with Lee Adams’ slow,
intimate style of gab. For some time
he has held down the St. Louis an-
chor on Fletcher Wiley’s chain of
Housewives’ Protective lL.eague
broadcasts, aired locally in numer-
ous cities. This week, Adams
launched a show of his own, under
sponsorship of Omnibook Magazine,
marking that firm’s inilial entry
into web broadcasting.

Listening to Adams is something
akin to trying to outstare a serpent.
There’s a homely fascination about
the guy, his husky voice, and his
lazy low-toned delivery. Even tho
the subject matter is strictly light-
weight, you may find yourself
straining to hear what's coming
next. This probably is due, as much
as anything, to Adams’ drawn-out
delivery, which is larded with semi-
pregnant pauses thruout material
which is pure home-husked corn.

Opens With Jingles

Show led off with Adams reading
a couple of jingles. One warned
that “Girls who give advice to
others, go to dances with their
brothers.” From this, Adams went
into the subject which took virtu-
ally the rest of the 15-minute show,
and which even led into the major
commercial, which he delivered
himself. That subject was the ever-
titillating one of marriage, and
which partner should be the boss.

“Is yvour marriage a partnership
or a debating society?” he asked,
pointing out that there are a few
couples who are “honest-to-good-
ness, dead duck, knocked-out
happy.” Source of the figures was
not mentioned, but Adams said that
61 per cent of marriages dominated
by males are happy ones. 47 per
cent of those in which the female
wears the pants are satisfactory,
but 87 per cent of marriages in
which there is a balance turn out
bearable.

Advice to Couples

Adams’ advice to couples: Keep
busy by interesting yourself in lit-
tle things. It was little things, he

(See LEE ADAMS on page 18)
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IA Board Bows
To Labor Law
But Flays It

(Continued from page 4)

the present bargaining rights enjoyed
by the International Alliance and
those of local unions whose members
are working in interstate commerce
and are subject to the federal law.

Amplifying his statement regard-
ing the confusion of the law in its
effects, Walsh singled out the anti-
cormnmunist issue. As the law stands
now, if the union throws out its com-
munist members, the employer is
powerless to discharge those em-
ployees, despite the fact that they
possibly are engaged in subversive
activities. Housecleaning the unions.
therefore, is a wasted effort if they
can continue to work without hin-
drance.

Emphasizing that the board be-
lieves “the effect of this law will not
be to further good labor-manage-
ment relations but to disrupt them,”
Walsh clarified the International Al-
liance’s position further by stating:
“We intend to fight the act in every
legitimate way possible and to seek
the defeat of those members of Con-
gress who were responsible for its
enactment.”

The board’s contention that the law
will result in a reduced standard of
living for the workers of America
in a very short time was given practi-
cal example by the confusion which
already exists in the interpretation
of the act on the part of both manage-
ment and labor and by the fact that
lack of bargaining power in the past
was the cause of the lower standards
of living.

Walsh further stated that the board
failed to see how withholding finan-
cial information and governing laws
or refusing to sign the anti-com-
munist affidavits could help legiti-
mate trade unions in the fight. It was
the board’s opinion that ‘“to ignore
the provisions of the law might fur-
ther the very objectives of those who
want to destroy us.”

The International Alliance, Walsh
pointed out, has been an effective
bulwark against communist capture
of Hollywood studio labor with its
16,000 members who have “vigor-
ously fought the communist.”

The IATSE stand on opposition to
the Taft-Hartley Law was taken,
Walsh announced, for many obvious
reasons, one of which is the org’s
feeling that the act will help rather
than hinder the communist in the
American trade union movement thru
the confusion which exists under the
law. The union may label him a com~
munist. The employer may recog-
nize him as such, but he can’t be fired
from his job. It paves the way for the
outlaw employees to build a solid
public front while continuing sub-
versive activities.

Walsh further pointed out that

since he became president in 1941,
the financial records, by-laws and
constitution have been an open book
and have been submitted to the mem-
bership regularly in accordance with
the recognized law and procedure of
the org.
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Talk of the Trade

UNNY COUGHLIN to the Coast to
produce the Sinatra Hit Parade
for Lucky Strikes ... Nan Coburn, of
flack department of WHN, New York,
has packaged a quiz disk jockey show
with her husband, Al ZXallman.
Called Clue’s in the Tune, the show
has Miss Coburn and Bill Griffis as
emsees. . . . Frank Cooper, in Holly-
wood the past couple of months, due
back in New York. ... Jackie Kelk
also due in New York from a Mexi-
can vacation. He’ll start rehearsal in
a new Cooper package. ... WWRL,
New York, marks its 21st anniversary
Tuesday (26).

Bruce Mevyers (Tim Doolittle), who
formerly headed the Pine Center Gang
on WJR. Detroit, has moved in as early
morning disk jockey on WKMH, new
outlet in Dearborn, Mich. . . . Phil
Brestoff, musical direclor of WXYZ,
Detroit, grabbed his second web pro-
gram on ABC recently when he took
over the 10:30 p.m. Wednesday slot,
replacing Henry Morgan during vaca-
tion. Brestoff's new seg is tabbed Re-
flections in Rhythm. He also does a
3 p.m. show Saturdays. Speaking of
Songs. . . . New studios are being
built for WACE, 1000-watt indie in
Chicopee, Mass. . . . Robert Snyder,
former army combat correspondent,
assigned as commentator on the Door.
way to Musical Pleasure program for
Arnoldy, Inc., over WTRY, Troy, N. Y.
+ « . Frederick W. Ziv Company's
transcribed series, Favorite Story. star-
ring Ronald Colman, now being aired
over 172 stations.

FEDERAL COMMUNICATIONS

COMMISSION (FCC) has been
assembling a collection of slides, now
described as most complete of the
kind, describing the “inside” of
radio development. FCC will give
the press a first private showing
Tuesday (26). . . . WOL’s General
Electric Voice of Washington is mov-
ing up a half hour in the a.m. to 7:30
Monday thru Friday. . .. WOL's
Women’s Director Marian Sexton is
trying to raise a trousseau for Prin-
cess Elizabeth. Miss Sexton is bring-
ing the Princess’s plight to the at-
tention of listeners on her two daily
shows, Listeners’ Exchange and Spice
in Life.

Scheduled meeting of liaison com-
mittees of Radio Manufacturers’ As-
sociation and National Association
of Broadcasters in Washington Tues-
day (26) has been postponed in-
definitely becausé of inability of sev-
eral members to attend. Meeting prob-
ably will be held after the NAB
conclave. . ., . Bond Geddes, exec vee-
pee of RMA, will represent the org at
the third annual electronic trade show”
and industry conference September
26-28 in San Francisco. . . . RMA
amplifier and sound egquipment di-
vision has been reorganized, with
three new section chairmen ap-
pointed.

ILL,. HERSON interviewed Clark

Griffith, president of Washington
Senators ball club, Wednesday (20)
on the second program of a new
WNBW television series, Capital Citi-
zen. . . . Eric Sevareid, director of
CBS news, Washington office, sent
word to sweltering WTOP folks from
Rio De Janeiro, where Sevareid is
covering the radio conference, that
the U. S. delegation was limited to
50 electric heaters to withstand the
Rio wintery cold. Limitation was im-
posed because of overtaxed power
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supply. Bill Jenkins, WTOP’s
“Uncle Bill,” has completed a two-
reel motion picture for the Depart-
ment of Agriculture.

Fay Day. WTOP-CBS research di-
rector, was guest speaker at Washe.
ington Optimist Club luncheon this
week. . . . Peggy Wilson, 19, who
was selected as Miss Washington for
1847 in WWDC-sponsored beauty con-
test, goes to Atlantic City September
1 for the big competition. After that
she’ll reign as gueen of the Presi.
dent’'s Cup BRegatta. . , . WWDC got
praise from army medical center for
helping stop a phony ticket-selling
racket in gquise of benefiting wvet
patients at Walter Reed Hospital.
WWDC warned listeners against the
racket, . . . Milton Q. Ford., self-con-
fessed “crackpot” who has an early
morning program on WWDC, promises
listeners that he’ll wake them by
phone at their request the night before.

JDWARD M. BRENNAN named
traflic manager of WJBK, Fort
Industy station in Detroit. . . . Larry
Lesueur, CBS news analyst, is the
father of a girl, Lorna, born Wednes-
day (20) in New York Hospital. Mrs.
Lesueur is the former Priscilla Bruce,
of London. . . . Janet Pomeroy, for-
merly of CBS press department, now
doing fashion publicity for the Toni
Company. . .. Fred Conger appointed
program director of WREN, Topeka,
Kan., succeeding Arden Booth, who
is moving to Oroville, Calif: . . . Mar-
tin Fleer, radio director for Morison
& Norell Agency, New York, back at
his desk after an Alaskan vacation.
. . Jack A. Burnett, commercial
manager of KUTA, American Broad-
casting Company affiliate in Salt
Lake City, visited web officials in
New York last week.

Richard E. Gobel, head of the now
defunct Pacific Coust Advertising Com- *
pany, has been named sales manager
of KQW-CBS, San Francisco. He suc-
ceeds D. M. Greene, resigned. . . .
Gene White, former publicity direc-
tor of WKY, Oklahoma City, replaces
Paul Hood as promoiion manager,
Hood returns to The Daily Oklachoman.
« « « Eleanor Nickerson. private secre-
tary to Franklin Doolitile, president of
WDRC. Hartford, Conn., is noting her
11th year with the organization this
month,

FIRST New England network pres-

entation of a Mr. and Mrs. show
gets under way September 15 when
Floyd and Betty Pattee, of Hartford,
Conn., start a five-a-week series over
WTHT, Hartford; WELI, New Haven,
and WINAB, Bridgeport. Program, to
be aired at 1 p.m. weekdays, will be
sponsored by Storecast Corporation
of America, supermarket merchan-
dising firm. . . . Frank E. Koehler,
heretofore commercial manager of
WROV, Roanoke, Va., has been ap-
pointed general manager, succeeding
Lambert B. Beeuwkes, resigned. . . .
Clifford Glick, formerly associated
with the National Broadcasting Com-
pany and the Mutual Broadcasting
Svstem, has joined WMCA, New
York indie, as an account exec.

In a promotion tie-up carried
out with WWRL, New York, the
Fox Laundry ° Company has
launched a series of testimonial
ads of station personalities in
several Long Island mewspapers,
including The Leng Island Daily
Press, Long Island Star-Journal
and Queens Community News.
The laundry firm is expected to
expand the list and add billboard
displays. Staffer Walter Kaner
arranged the deal.

HAT'S claimed to be San An-
tonio’s heaviest football schedule

lfor 1947 has been announced by

Howard W, Davis, owner of KMAC
and KISS, Mutual stations. .Qutlets
will carry 32 high-school games from
the Alamo Stadium in San Antonio,

nine Southwest Conference college
games from the Texas State Net-
work and 10 or more national college
games from Mutual Broadcasting
System.

A, L. Alexander’s Mediation Board is
the newest Mutual co-op. It is re-
poried already sold in New York for a
fall debut. . . . Raymond Brown Jr.,
former commercial manager of WEAM,
Arlington, Va.. has been appointed
general manager to succeed Charles
S. Zurhorst, resigned.

% ILLARD MOTLEY and Nelson
Algren will collaborate on writ-
ing the August 31 program of Report
Uncensored, WBBM, Chicago, juve=-
nile delinquency show. Their script-
ing will mark first time series, which
is produced by Ben Park, has used
guest writers. . . . In celebrating the
fifth anniversary of their radio city,
executives of WTMJ, Milwaukee,
noted that 651,213 persons, more than
the total population of the city, had
entered the radio center since its
opening. . . . Miles Laboratories have
renewed the Quiz Kids program on
NBC for 52 weeks, . Darts for
Dough has been renewed on ABC by
Dr. Pepper for 13 weeks beginning
October 2.

Agency Notes

AMES E. HAGEN, former account
executive at Batten, Barton, Dor-
stine & Osborn Agency, has ‘joined
the public relations staff of U. S. Steel
Corp. ... Radio director Walter Craig,
of Benton & Bowles, is an expectant
father, with the tot due late this fall.
. . . Keenen & Eickelberg has been
appointed West Coast rep for Crosley
Broadcasting Corporation and will
represent WLW, Cincinnati, and
WINS, New York, both in Los An-
geles and San Francisco.

Paula Fox, novelist and foreign
correspondent, has joined the publiciiy
staff on J. M. Mathes Agency following
a year's assignment abroad. ., . For-
joe & Company has been named ra-
tional representatives for WNCA, E°C
affiliate in Asheville, N, C. .. . Piar-
son Mapes, radio diveclor of t-e
Huichins Agency, returned to New
York this week from the Coast, whe-e
he set plans for the Bing Croshy
show’s fall outings. . . . William S.
Miller has joined Geyer. Newecll &
Ganger as a copywriter, He formerly
was with Merrill Anderson Company.

ORDON M. DAY radio advertis-

ing service has appointed Luise
Johnson to specialize in rental radio
minute commercials for manufactur-
ers and dealers, and musical com-
mercials for cosmetic advertisers . . .
Adam J. Young Jr. has been ap-
pointed national rep for WPIC,
Sharon, Pa.; Bradshaw Thurston has
been appointed account executive at
the Seidal Advertising Agency, Ine.
.. . Radio Advertising Company will
represent WDWS, CBS affiliate in
Champaign, Ill, beginning Septeme
ber 1.

Abbott & Costello
Go Boffo as Co-Op

"NEW YORK, Aug. 23.—Co-op de-
partment of American Broadcasting
Company (ABC). this week reported
that 41 stations already” had sold
sponsorship for the Abboit and Cos-
tello show. All ABC-owned-and-
operated outlets now have acquired
sponsors for the seg except WXYZ,
Detroit, with confirmation of a con-
tract expected momentarily from
that station.

The comies, airing the first humor
show to be sold co-op, will be spon-
sored by R. C. Williams Company
for Royal Scarlet foods over WJZ,
New York, when the program debuts
October 1 at 9 p.m. Alley & Richards
is the agency.
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The Waltz King, his golden
saxophons, his traditionclly
brilliant orchestra, iplus vocal~
Ists Noncy Evons and Llarry
Douglas, narrated by Frankiym
MacCormack. A sensational
network history of success.

Chester Morrls plays him on
the screen. Richard Kollmar
plays him on the air. Sponsors
from coast to coast ploy this.
half hour mystery adveniure
show with terrific results. Brils
diantly scripted, thrillingly pro-
duced.

Starring America’s favorite ro-
mantic tenor, plus the cute
singing of Little Miss Rhythm,
Donna Dae, plus the music of
Buddy Cole ond his men-—all
nectly tied together by your
favoriteé master of ceremonies
Jimmy Wallington, Three or five
quartar hours per week.

Yes, Mr. Less-Thon-Network Sponsor,
you get “top billing” on any of these
big-nome, big-time radio shows e .
available 1o you at o mere fraction of
their production and talent cbst—be-
cause other advertisers pay their pro-
rata single-city rate.

WRITE FOR
AVAILABILITIES

Cuicas® worIvwOOoD

An Ansouncement

WORTH
REPEATING

See Page 16
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Nationwide
TV Webs
By End of *49

Programing Boost Foreseen

WASHINGTON, Aug. 23.—Follow=
ing the grant by the Federal Com-
munications Commission (FCC) of
blanket authority to American Tele-
phone & Telegraph (AT&T) Thurs-
day (21) for nearly $11,000,000 worth
of additional coaxial cable construc-
tion, AT&T today revealed *“substan-
tial progress” in a program embrac-
ing 11,000 miles of coaxial cables by
the end of 1949 and aiming to provide
television broadcast facilities for most
of the nation’s metropolitan areas by
that time.

AT&T’s disclosure of details in this
far-reaching plan is expected to give
a new sharp boost to television pro-
graming and planning thruout the
nation. More than 4,000 route miles
of coaxial cables are now in the
ground and the going rate of instal-
lagion is nearly 3,000 miles a year,
AT&T revealed. The giant corpora-
tion’s plans for nationwide cabling
were revealed in some detail at a re-
cent closed-door conference with FCC
engineers, who apparently were im-
pressed enough to recommend the
blanket authority on the latest phase
of the construction prggram which

(See Nationwide Tele on opp. page)

WNBW in Debut

On Commercial

WASHINGTON, Aug. 23.—WNBW,
NBC’s Washington television outlet,
started its first commercial program
last night (22). ‘

Entitled Let’s Learn To Dance, the
program features 15 minutes of dance
instruction by the Arthur Murray
Dancers, and includes demonstra-
tions of the latest steps of popular
dances by the dance team of Marloe
Ferris and Nils Brent.

LA Survey Feels

Lookers’ Tastes

HOLLYWOOD, Aug. 23.—First in-
dependent survey of 1,500 video set
owners in the Los Angeles area will
be launched August 30 by Television
Research Company, local statistical
firm, in an effort to determine lis-
teners’ program likes, effect of video
on motion pix and sports attendance,
as well as public reaction to Zenith’s
recently announced Phono-Vision.
Questionnaires are currently being
sent to a select list of set owners, al-
tho researchers will not query per-
sons who have recently acquired
telesets. Idea of survey is to get
reaction of those who have owned
sets longer than a few months in or-
der that study may be comprehen=-
sive and factual.

Among queries put to lookers are
series of questions dealing with look-
(See LOS ANGELES on opp. page)

Newspaper Execs in Chi Meet;
Mull Tele Operation Methods

" CHICAGO, Aug. 23.—Top execu-
tives representing newspapers hold-
ing television licenses or CP’s will
meet at the Palmer House here Au-
gust 27-29 to engage in an “exchange
of information on problems of news-
paper television operation.” This
meeting, which is being called by
The Philadelphia Inquirer, was ar-
ranged by Ken Stowman, manager of
The Inquirer’s video station, WFIL-
TV. Altho talk here and in other
cities has resulted in rumors that
the meeting is being called to discuss
plans for the formation of a video
network of mnewspaper affiliates,
Stowman told The Billboard that
there will be,no talk of network
tformation. This plan for a news-
paper video network has been dis-
cussed sub rosa for many months
and, it is known, there have been
discussions of such a possibility
among newspaper executives in the
East and Midwest.

Despite all this talk, Stowman per-
sisted in saying that the meeting
would discuss problems of program-
ing, production techniques, construc-
tion, and constitute an exchange of
information about general operations.

He stated that newspapers could be
of assistance to each other in ex-

changing information about opera-
tions and that the meeting here was
considered to be a better method of
exchange than travel thruout the
country by executives seeking such
information.

Stewman stated that about 20
newspapers were invited but that all
would not attend since representa~
tives of Western papers felt they
could not go East for this meeting
and then get away again for the NAB
meeting in Atlantic City in Sep-
tember.

Those on hand will be Stowman,
Roger Clipp, R. A. Thornburgh and
L. E. Littlejohn, reptesenting The
Inquirer; George Burbach and Rob-
ert Coe from KSD-TV, St. Louis; B.
O. Sullivan and C. E. Denton from
The New York News Syndicate;
L. W. Herzog from WTMJ; The Mil-
waukee Journal station; J. Hanrahan,
general manager of WEWS, Scripps-
Howard, Cleveland; M. Swanson,
WMAR, Baltimore Sun; F. Van
Conynenburg, WCTN. St. Paul Dis-
patch; Ken Berkeley, WMAL-TV,
Washington ILEvening Star; Harry
Bannister, WWJ-TV, Detroit Evening
News; Frank Schreiber, WGNA, Chi-
cago Tribune; H. W. Batchelder,
WBAL, Hearst radio, Baltimore; Van
Larson, WPEN-TV, Philadelphia
Evening Bulletin, and W. Magnuson,
WBEN, Buffalo Evening News. Rep-
resentatives of AP, UP, INS and
Acme News Pictures also will be at
the meeting.

' 1 ] L]
THE ggFSi @Xhlbli OF THE BILLBOARD’S 10TH ANNUAL RADIO PRODUCTION COMFETITION
To be held from 2:30 p.m. to 4 p.m. Wednesday, September 3, 1947, at the

Wedgwood Room, The Waldorf-Asforia

NEW YORK CITY

... TO BE FOLLOWED BY A COMPLETE DISPLAY OF ALL AWARD - WINNING PRESENTATIONS AT

The Biliboard Booth, NAB Convention

ATLANTIC CITY, N. J., SEPTEMBER 15 THRU 18

See the Besf . ..

...in Radio’s OVER-ALL PROMOTION . SINGLE CAMPAIGN PROMOTION - PUBLIC SERVICE PROMOTION

among

NETWORKS - AM STATIONS « FM STATIONS . TELEVISION STATIONS

wwWw americanradiohistorv com


www.americanradiohistory.com

August 30, 1947

The Billboard

TELEVISIGN 17

Bristol - Myers
Ad Head Gives
Video Views

Firm Experimented for Year

NEW YORK, Aug. 23.—Television
commercials must be custom built
for both the product itself and the
market for which it is intended. That
is one of the principal points learned
by Bristol-Myers in the year the firm
has been experimenting in video,
Roger C. Whitman, B-M’s assistant
advertising manager, stated this
week. The company, after spending
about $125,000 for time and talent in
TV, two weeks ago announced its
withdrawal from all video activities.
effective August 31. No return to
television, Whitman said, is contem-
plated until such time as audience
circulation warrants further expendi-
tures.

Bristol-Myers went into television
for the primary purpose of learning
all it could about television commer-
cial technigues. This phase, accord-
ing to the company—one of radio’s
larger spenders (Mr. District Attor-
ney; Duffy’s Tavern; Break the Bank)
—is the sponsor’s biggest problem,
secondary to the program itself. Rea~
soning behind this, Whitman ex-
plained, is that advertising agencies
and package producers in the field
can supply top entertainment, gaited
to virtually any budget, but the prob-
lem of selling goods thru commer-
cials is essentially the sponsor’s own.

Tried All Types

During its television experiments,
Bristol-Myers used virtually every
type of program and every type com-
mercial. Shows telecast included
Geographically Speaking, with Car~
veth Wells, a travelog-type movie;
Televarieties, a cathode tube vaude
show with three different acts each
week; Tex and Jinx McCrary; Party
Line, an audience-participation quiz;
Sid Hoff, cartoonist, and a Sports Al-
manac, with Bob Edge.

Type of commercials included
dramatized sketches, cartoons, films
and animated trick effects. Whitman
believes the most compelling sales
appeals were the dramatized sketch-
es, presumably because the actors
conveyed a sense of reality and sin-
cerity. He added, however, that oth-
er commercials exhibited consider-
able potency, citing such instances as
an animated effect showing heat-
waves rising after application of
Minit-Rub on a man’s chest.

Excess Talk Deadly

Too much talk in a television com-
mercial is deadly, Whitman declared.
He drew a comparison between ex-
cess video chatter in a commercial
and excess talk of a sportscaster de-
scribing a television-covered sports
event. If the sportscaster talks too
much he detracts from the visual ef-

FOR PHOTOS THEY'RE SURE TO FRAME!

Your fans deserve tlie best! And they get it in
my rich looking photo reproductions! You save
plenty, too, and arc always sure of swift delivery!

8x10’s, 5¢ ea. Write for
in 1000 Lots FREE Samples
POSTCARDS, 2c ea. and
In 1000 Lots Price List B.

Mounted Blow -~ ups on
heavy board, 20x30, $2
ea.; 30x40, $3 ea.

1
BR 9-8482-8498 K. Y.C.19
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Barn Dance

Reviewed Friday (15), 8-8:30 p.m.
Typical barn dance show with instru-
mental acts, singing and squarz dancing.
Presented sustaining by WBKB, Chicago.

Television, it now seems as a result
of the success of this show, can fol-
low the example of radio and find a
source of good program material and
top entertainment in the ranks of the
tolk artists and hillbilly and Western
singers. This show on WBKB, direct-
ed by Lorraine Larson and featuring
a cast of Chicago pro and amateur
rural-type entertainers, had wvisual
and audio appeal; it was a half hour
of television that was entertaining
at most times.

On the show, which was emseed bv
Bob Smith, were such singing and
instrumental groups as the Midwest
Trio (singers), the Singing Smiths
and the Thorton Boys, a juvenile
group using novelty, unregistered in-
struments.

The entire show was presented in
a simulated barn setting with large
cast of performers and on-looi-
ers dressed in rural costumes, altho
performances of singers and instru-
mentalists were above average,
square dances offered liltle in the way
of entertainment, and should have
been presented less often if at all.

Non-Union Show

One significant reason why video
should look to folk artists more is
that most of the instruments they
play are unregistered. Those playing
are not members of the ‘musicians’
union and are able to make appear-
ances on television. As is the case in
so many other types of talent used
on television, folk artists will have to
be good to be even acceptable. Ama-
teur performances show their defect
on television even more than on ra-
dio, and folk artists, because their
brand of entertainment is liked by
many only when it is tops, will have
to be picked with the greatest of care.

If such care is exercised and if
mistakes such as those committed by
this show’s cast members, who did
not know how to play to the camera.
are made impossible, this type of
video show could very well become
solid commercial fare for the right
sponsor. Plenty of sponsors have sold
a lot of merchandise by backing folk
artist shows on radio. There’s no rea-
son why they can’t do the same in
television. Cy Wagner.

fect the new medium offers. Same
thing goes for a video commercial,
he noted.

Production-wise, Whitman ex-
plained, tele must provide smart,
well-presented shows. Too much at-
tention cannot be given, he said, to
making sure that the stage is well
lighted, the performers in focus and,
above all, that the camera picks up
a constant supply of close-ups.

Commerecial Techniques

A commercial which may be effec-
tive for one product, Whitman added,
may be off-base for another. Thus,
Bristol-Myers’ Trushay hand lotion,
sold thru glamour ads in magazines,
made effective use of filmed plugs on
Geographically Speaking, but Ipana
toothpaste presented a difficult prob-
lem, since it was deemed unwise to
demonstrate it on the air. Instead,
filmed sequences showing the Mec-
Crarys’ infant playing with a tube of
the paste were devised.

Whitman also noted that Bristol-
Myers considers tavern tele audiences
waste circulation for their products
and that some of their line—notably
Mum (deodorant) and Sal Hepatica
(laxative)—may never be able to
use television.

radio

Boxing Guild
Asks TV Slice
For All Pugs

Managers File Demands

NEW YORXK, Auvg. 23.—Fcllowing
a meeting of the Boxing Muanagers’
Guild (BMG) here this week, a de-
mand for a slice of the television talke
for all fighters participating in main
events at Madison Sguare Garden
was forwarded to the 20th Century
Sporting Club and to the Garden.
Major beef by the managers was that
the box-office at the Garden has
dropped straight down, and that tele
i3 responsible. The fact that the New
York press has been steadily con~
cemning the poor cards was not men-
tioned.

According to the terms discussed
by the BMG, the managers want all
future contracts covering main events
to inclure a clause whereby the pugs
will get the same pecrcentage of the
tele rights as they get from the b.-o.
receipts, e.g., if a fighter gets 15 per
cent of the gate, he also gets 15 per
cent of the tele take. Presently, only
champs and major contenders are
anle to angle their way into a slice of
the tele and broadcast money.

Should the BMG succeed in getting
a percentage of the tlelevision rights
it is believed that costs of the tele
rights will be raised as soon as the
urrent contract terminates (May 31,
13548, so that the addilional pay-out
will be covered. Promoters queried
said they did not neccssarily expect
to get the tele money immediately,
but would be satisfied if they knew
the next tele contract would cover
their end.

With main event purses dropping
to approximately $900 per fighter
(this for an average Friday night
main event during the summer), the
premoters are out to get what they
can, as they claim the present take
does not cover their expenses.

LOS ANGELES SURVEY

(Continued from opposite page)
~rs’ habits and effect of tele on the-
ter attendance, sporting events
natronage and competition between
and television. Lookers are
asked to list their entertainment hab-
its before acquiring tele sets and
since owning tele receivers. In addi-
tion, survey asks set owners if they
will be willing to pay 30 to 80 cents
for tele airings of first-run pix, legit
plays and similar entertainment,

Another portion of questionnaire
asks lookers to rate every show cur-
rently telecast by two Jocal outlets,
Paramount’s KTLA and Don Lee’s
W6EXAO, judging shows from very

Watch For

Nationwide Tele
Neitworks Are Due
By Close of 1949

(Continued from opposite page)
will eventually link practically all
major cities by TV.

Preparing Relays

In addition to the nation-circuiting
loops of video cables, work is under
way on a vast series of radio relay
systems, AT&T revealed. Tests are
conn to start on a New York-Boston
proiect now near completion, and
ansiler radio relay system has been
ordered for the New York-Philadel-
phia section which should be ready
next year. Further, engineering of a
long-haul New York-Chicago system
is under way.

Under AT&T’s broad planning, the
two existing video circuits between
New York and Washington will be
bolstered by addition of television
terminal equipment at Philadelphia
and Baltimore to permit cither recep-
tion or origination of programs at
both of these points. Two additional
video circuits between New York
and Washington are being constructed
and, according to current plans,
should be available for service by
next summer The Washington-New
York area will thereby have four
circuits. Radio relay systems may be
used for the New York-Philadelphia
sector of the two additional circuits,
Coaxial cable is available thru Rich-
mond, Va., and this point could be
added to the video network by next
summer.

New York-BAoston Link

Meanwhile, New York and Boston
are expected to be connected this
fall by an experimental radio relay
system, with a branch to connect
Providence possibly to be constructed
next year. A coaxial cable from New
York to Albany is skedded for com=-
pletion this year, with Schenectady
to be added to by next summer.

Westward. cable is expected to be
completed between New York and
Chicago by the fall of 1948, connect-
ing several metropolitan areas along
the route. And a circuit from Chi-
cago to St. Louis is skedded for com-
pletion by the same time. On the West
Coast, television facilities between
Los Angeles, and San Francisco are
expected to be available in 1949, and
the basic coaxial structure linking
San Francisco to Portland and Seattle
is slated for service in 1950. -

Thruout the South, Southwest and
West, a number of large centers, in-
cluding Miami, New Orleans, Dallas,
Fort Worth, Ames and Salt Lake
City, are on the planned ccax cable
loops between New York and Los
Angeles, via Atlanta, Dallas and X1
Paso, to be available this fall.

good to poor. Lookers’ preferences
in the type of tele program are also
solicited as well as choice in looking
hours.

Survey’s results will be made avail-
able to ad agencies and tele pro-
ducers about September 15, it was
announced.

EARL WILLIAM

Currently in “THE RED MILL?

“The best light opera tenor to hit Boston in many a year.”

—Watts, Boston Traveller.

6 CAT AYETTE ST, N: ¥ [
2 W OWASHINGTON BT, . 8hicio.

5 LH

www americanradiohistorv com

STOCK
ROLL TICKETS

©ne Roll |
Ten Rolls . .
2 Fifty Rolls, .

Rolls, 2.000 Each 4
Double Coupons Y
Double Prlce. 4
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Zero Hour for Taft-Hartley;

Unions, Business Rush Pacts

{Continued from page 4)
cedure,” issued last night, make it
clear that “any person,” by filing a
charge in writing, can initiate the
investigation of an alleged violation
of the act. Asked about the phrase
“any person,” an NLRB official said
he need not be a member of a union
nor even an employee. Any citizen
who is convinced he sees a violation
of the act can file the charges.

Despite the predictions of immedi-
ate turmoil in employer-employee re-
lations when the act was passed, the
opposite, surprisingly enough, has re-
sulted in show business. Instead of
seeking to stall until the legislation
went into effect, showbiz employers
on the whole have co-operated with
the unions to rush thru the new pacts
and in one instance at least have even
gone so far as to work out clauses
designed to avoid some of the provi-
sions of the law.

AGVA Example

Typical of this co-operative atti-
tude is the experience of the Ameri-
can Guild of Variety Artists (AGVA)
with night clubs all over the country.
AGVA signed up close to 800 spots
for a year, with automatic renewals
unless either party serves a 60-day
notice upon the other.

Another instance is 1.ie pact signed
this week between the League of
New York Theaters and Actors’ Equi-
ty Association and Chorus Equity.
During all the negotiations it was
stressed that both employer and em-
ployee groups wanted to wind up the
discussions with a signed pact be-
fore the T-H Act went into force
fully.

The negotiations of the American
Guild of Musical Artists (AGMA)
with the Metropolitan Opera Associ-
ation and the League of Grand Ope-a
Producers also were rushed thru to
beat the deadline. AGMA wrapped
up its new contract with the Met and
the various other opera producers on
Wednesday after weeks of negoti-
ation.

UEW.Victor Pact

One of the outstanding instances of
mutual attempt to maintain harmony
was the signing this week of a con-
tract between the RCA Victor divi-
sion of Radio Corporation of America
and the United Electrical, Radio and
Machine Weorkers of America, CIO
affiliate, binding both parties not to
institute any action befere a court or
a government administrative agency

CLOSSY PHOTOS
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When zou want quality and fast service,

order from the Quality Photo Service.
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An Announcement

WORTH
REPEATING

See Page 16

or board for any act or omission.
This means that both union and em-
ployer will not make use of the
NLRB but will settle any disagree-
ment by the grievance and arbitra-
tion machinery. This pact is con-
sidered significant in view of the fact
that this is the first known instance
of an employer joining in a move to
boycott the NLRB, tho CIO unions
already have announced this inten-
tion. .

If such agreements spread, the
anomaly of the employers being
brought into the gunsights of the
government for signing away the
rights which a federal law assures
them is a possibility. In published
statements this week, Representative
Hartley said that such employers
would be brought to Washington to
explain why they are trying to cir-
cumvent the act.

Peace, of course, wasn't every-
where. On the West Coast, Local
1421 of UEW, staged a work stoppage
at Capitol Records’ San Francisco
factory. Last week, according to the
union, the stoppage occurred because
Glenn E. Wallichs and Capitol Prexy
Johnny Mercer were unwilling to sit
in during negotiations. Wallichs,
however, said that the dispute was
promoted by union requests which “if
granted, would be contrary to federal
law” (the T-H Act).

BIG YEAR AHEAD
(Continued from page 4)

state, shows average individual in-
come in New York State at $1,633
compared with $863 in 1940, while
the District of Columbia is running
at a per capita average of §1,569
compared with $1,080 in 1940. Rhode
Island average per capita is $1,347
compared with $715, and Massa-
chusetts is $1.356 compared with
$766. New Jersey’s per capita income
is $1,293 compared with $713 in 1940,

Incidental to Commerce’'s dis-
closure of sweeping gains in income
in rural-dominated as well as in-
dustrial states, the Department of
Agriculture reported farm popula-
tion of the nation increased for the
second successive year in 1946, rolling
up a high of 27,500,000 by January
this year. The reported gain in the
potential rural radio listening audi-
ence is drawing heavy interest in the
Federal Communications Commission
as a factor in processing of FM li-
censes. Virtually every State in the
union has shared in the farm popula-
tion increases.

CONGRESS TO FIGHT

(Continued from page 3)

-sent to the floor should be ‘“general”

in nature so that the decision on the
exact excise cuts should be made
thru floor amendments.
Some Opposition

Several members of the House
group are actually opposed to any
showbiz excise cuts. Theory of this
group is that entertainment should
be considered a luxury and therefore
subject to high taxes.

The attitude of the Treasury De-
partment on excise cuts has not yet
crystalized, but officials are preparing
to confer and are hopeful that they
will have specific recommendations
ready for the Ways and Means Com-
mittee in November.

Treasury Secretary John Snyder,
who with President Truman will set
the administration policy, thus {far
has avoided specific expressions of
opinion. At recent appearances be-
fore the Ways and Means Committee
he merely announced that the Treas-
ury was opposed to all tax cuts for
1947. Some Treasury insiders are
hinting that Snyder may alter his
views before the November hearings.

| HOLIDAY ON ICE

(Continued from page 4)
that show can play any spot without
worrying about finding plants that
have refrigeration or natural rinks,
Carr'ying three portable refrigeration
machines—two with the company at
all times, the other sent on ahead for
next stand—Holiday travels and
makes its ewn rinks. This enables

the show to go evan into Mexico. It
did so this past season, as the first
icer ever to play below the border,
and the response was so terrific, Holi-
day again is booked for Mex.

+ Own Bleachers

Rink as laid down is 125 by 60 feet.
The outfit even carries its own
bleacher stands, and the effect when
set up is one of rare beauty. Open=-
ing with a swell overture (vocals
handled by Midge Parker, Lucille
Fallon and Rill Parker—last named
handling emsee chores thruout), the
show keeps tempo fast and furious
from first line number to finale.
Doubles, trio, foursome .and singles
done by both boys and gals are in-
terspersed thruout a long first part
that kept the audience pounding
mitts. Ballet School, comedy bit exe-
cuted by Peggy Fahey and gals, is
solid first-half laugh bit; Fahey gal
is a truly great ice performer, using
mugging, straight comedy and a flair
for playing to her audience that some
comediennes should heed. Murray
Galbraith makes first appearance in
Down Rio Way rumba number. He's
a boy who knows his way around.
(GGals make up background for his
work and he earned the first solid
mitts of the evening.

Bob Holly and Fred Day in their
Housing Shortage went over big, a
team as strong as any ever seen on
local ice. Production numbers in the
long first half included opening It’s a
Good Day, with gals in peppermint-
stick costuming, and finale In a Per-
sianm Market, an Oriental routine
which brought on favorite Betty At-
kinson. This gal’s solo work stamps
her as one of the greats among ice
performers.

Kay Farrelli, European juggler on
skates, did some braath-taking ball
handling; the boy is new and his deft
handling of balls and clubs on skates
is a swell novelty.

Second Half Faster

The part after intermission is a
faster half, getting away with open-
ing Show Boat theme. There are
{wo comedy bits, one a standout with
Ring Lamb as two sailors going thru
all sorts of anties to delight fans, and
Ted Meza and Norman Sullivan’s
mule bit—a tough one to do on hot
nights. - Peggy Fahey in her deftly
handled strip-teasé number also is a
classic. . Dorothy Goos and Galbraith
boy in a gypsy number show to ad-
-vantage, Miss Goos’s solo work a
standout. Leo Freisinger, speed skat-
er, does a swift turn, full of thrills.
Betty Atkinson and partner, Charles
Hain, do two numbers in stell style.

Staging of all bit numbers, tho
tending possibly to slow down a fast-
moving show, still shows that pro-
ducers and stagers alike are seeking
out class bits. Miss Atkinson in her
next-to-closing spot goaled fans with
her truly great baton-weaving. Gal,
tho pint-sized, is a swell looking
blond streak of lightning.

Show’s running time needs bit of
cutting, but when tightened up, Holi-
day should hold its place with best
of them. Costumes, all new, were
bright, flashy. Lighting, especially
in two Strobolite numbers, was ef-
fective. Marie Carr did swell job
with 24 gals and 12 boys in the line.
Carmen Nappo cut the musical score
well with 18-piece ork. Bill Parker’s
steadying emsee work also helped to
.keep pace swift. Busiest little man
was Bobby Johnson, on whose shoul-
ders rested stage handling with a
local crew that hated to touch ice.

B. S. Bennett.

Legion’s Show

OK’d by AFM?

NEW YORK, Aug. 23.—It was re-
norted late this week that James C.
Petrillo, president of American Fed-
eration of Musicians (AFM), had
cleared the use of music for the
American Legion’s show,_ scheduled
to be telecast over WCBS-TV from
Madison Square Garden Saturday
night (30). The Legion refused to
confirm this Friday, one spokesman
stating that no written agreement
with Petrillo had vet been obtained.

The Legion’s Garden clambake will
be star-studded, with talent now be~
ing lined up.

Video Associates

Adds 2 to Staff

NEW YORK, Aug. 23.—Two new
staff members joined Video Associa-
tes, Inc. (VAI), television package
agency, this week. Joan TUsoskin,
formerly with Columbia Broadcasting
System as assistant director and news
writer, was appointed VAIs script
writer~editor. Joanna Neilson joined
VAI's publicity department as as-
sistant flack and staff photographer.

Miss Neilson formerly handled
publicity and public relations for the
Greater New York Hospital Associa-
tion and other groups.

AGVA CLOSES ICER

(Continued from page 4)
inasmuch as the matinee perform-
ances attracted 40 per cent of the
business done by the icers. The unit
which closed Monday had just con-
cluded a 12-week engagement and
a new show was to have opened Sep-
tember 9 after room renovations
had been made and a new rink in-
stalled, Schulman cauceled plans
for the new icer when the union’s
edict was received. The icers have
been enjoving excellent business
since opening here.

In the meantime, Gardner Bene-
dict’'s ork, featured with the icer, is
working on a two-week notice, pend-
ing developments of the next fort-
night. Wilson said that a contract
permitting 12 evening and one mat-
inee performance a week had been
rejected by Schulman before the
show closed Monday. It is also re~
ported that the union turned down
Schulman’s proposal of retaining the
matinee performances but eliminat-
ing the last night shows.

LEE ADAMS

(Continued from page 14)
said, which made Ernie Pyle’s books
so interesting, particularly his vol-
ume on the Middle West, Home
Country. This set up Adams in per-
fect position to take a full swing
at his commercial for Omnibook,
which has a boiled-down version of
the Pyle opus in its current issue.
Commercial offered a free copy of
this issue to listeners writing for
it. A couple of minutes later, an-
nouncer Jim Conway wrapped up
the show with a repeat of the offer.

Based upon Adams’ previous suc-
cess in holding housewives at the
radio side, this new little offering
has a fair chance of making the
grade. Subject matter like that of-
fered in his initial CBS effort might
well be the kind of stuff the little
women would cuddle up to of a Sat-
urday ayem. What interests most
married Women more than a dis-
sertation on what’s wrong with
marriage? Sam Chase.
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Capitol Sets

Housecleanin’
Of Personnel

Bove T'o Touch All Brackets

HOLLYWOOD, Aug. 23.—Coming
months will see definite changes in
Capitol Records’ personnel as a re-
sult of a streamlining program that
will touch all brackets from execu-
tive on down.

According to Glenn Wallichs, Capi-
tol v.-p. ‘and general managet, re-
organization is not a shake-up but a
strengthening of all departments by
§i§nming out surplus.and deadwood

elp.

Wallichs confirmed that this will
affect the entire organization, includ~

ing executives, but refused to men-}

fion names, stating that no definite
decisions have been reached.

Only two to leave Capitol recently
have been Cliff Ogden, who resigned
as transcription salesman, and Chuck
Newton, disk jockey flack, who leaves
to become Stan XKeénton’s® advance
man. However, indications were
that these are mere rumblings of
bigger events to come.

Contact Men Hold
Golf Meet; Stern

Wins First Prize

NEW YORK, Aug. 23.—The Music
Publishers’ Contact Employees
{MPCE) membership held their an-
nual golf tournament Thursday (21),
with 75 members and 25 guests par-
ticipating. Winner of first prize jin
the 18-hole medal play at Beth Page,
L. I, was Julie Stern, professional
manager of Broadcast Musie, Inc.,
who carried off the professional
music men’s cup and a complete set
of clubs and bag.

‘While all participants were given
a prize, winners in the various di-
visions included Harry Weinstein,
chairman of the committee running
the affair, Class A; Lou Comite, Class
B; Irving Seigel, Class C; Irwin Niles,

Class D, and Lee Savin, Majestic

Records, guest category. Class win-
ners were given a set of four matched
woods.

All participants kittied up $10, but
donations from the pubbers, booking
offices, agents and writers made pos-
sible the ladling out of radios,
watches, wind breakers, hand bags,
golf clubs and golf balls as additional
prizes. A luncheon preceded the
play, while a steak dinner wound up
the event.

Strand Loses

lou toPara

NEW YORK, Aug. 23. — Louis
Prima, who regularly plays the
Strand, will forsake Warner's Stem
flagship house on his next date here.
Prima will take his band into the
Paramount next December for the
first time.

The move, which follows his re-
cent signing with Victor Records, is
part of the steam Prima is getting up
to move up further in the top name
ork ranks,

Woe Is Me, Jingles You Can See,
Part of Penner Fall Activity

NEW YORK, Aug. 23.—Song-
writers who find that hearts and
flowers make pretty lyrics but don’t
always put groceries on the kitchen
table are now bringing home the
rent money by turning out singing
jingles for airers selling everything
from Rosen’s rye bread to Sherbrooke
raincoats and the Atomic Suds to
wash out Crystal Cotton dresses.

The sudden spurt in the sihging
jingle field (ad agencies and pro=-
ducers report more new pacts signed
in the past two weeks than in the
first six months of ’47) now promises
to spread into the television field,
where non-AFM instruments such as
the ukulele, harmonica 'and the
ocarina will be selling (?) the spon-
sor’s products within the next few
months,

Lanny Grey

Typical example of the legit song-
writer who has been harvesting a
healthy living from the singing spots
is Lanny Grey, an American Society
of Composers, Authors and Publish-
ers (ASCAP) member, who, with
his wife, forms the team of Lanny
and Ginger. Pouring his heart into
pop tunes over a period of years fin-
ally got him the ASCAP button, but
it wast%the singing jingles that paid
his bills. On August 31 comes the
pay-off when Statler’s department
store in Buffalo opens their new
“building that jingles built” and place
a gold master of-the Lanny and
Ginger singing jingle in the corner-
stone. This team, in the past few
weeks, has been signed to turn out
jingles for Rosen’s Bakery, Cleve-
land; Eskimo Cake, Yankee Maid

Frankfurters and a variety of drug
and candy accounts. In the majority
of the cases, Grey writes the words
and music in addition to cutting the
final jingle for airing.

Basch Radio Productions is "an-
other agency which has found a tre-
mendous surge in the singing jingle
market in the past few weeks, and as
a result, several pop writers have
found steady jobs working with
Irving Weill, the Basch musical di-
rector, in turning out the musical
sales tunes for Betty and Buddy,
Johnny Desmond, Jane Harvey and
Len Stokes to cut for a variety of
sponsors. Included in the recent ac-
counts signéd by Rasch are Nedicks,
Ex-Lax, B. C. Headache Pills, Van
Heusen shirts, Mohawk carpet, Sher-
brooke raincoats, Mennen. Crystal
Cotton dresses, Noma toys and Noma
lights, Atomic Suds, Westminister
sox and a variety of others.

One-Minute Jingles

This same agency is also producing
one-minute singing jingles of film
strips for use in television and is
featuring non-AFM instruments
backing up a variety of singers. Five
accounts are already set to bring
the jingle-selling sales messages to
the viewers and all indications point
toward a steady increase in this field,
as the producers say they can get a
3% minute sales talk into the ope-
minute jingle.

As one guy in a local tavern put it:
“Egad-—before you know it, Borrah
Minevitch will soon be the biggest
thing on television—selling Pepsi~
Cola!”

Starr Snaps Whip

at Majestic

For Back Royalties; Waxery
Balks at *“Or Else” Demands

NEW YORK, Aug. 23.—Herman
Starr’s Music Publishers’ Holding
Corporation (Warner Bros. group)
took a newsetack in its familiar “pay-
us-the-2-cents” tactics employed
against diskeries in the past, when it
slapped Majestic Records with a sum~
mons and complaint this week de-
manding payment of back royalties
due as of August 15. Summons is
answerable within 20 days in New
York Supreme Court.

Starr’s move against Majestice
raised the same basic issue that has
prompted him to tangle with Victor,
Capitol, Columbia and MGM labels
in the past (only Decca, where Starr
is a stockholder, has been spared).
According to a Majestic spokesman,
Starr demanded that the company
record three songs and at a subse-
quent conversation enlarged his de-
mand to four.

Starr’s Demands

In his past squabbles with diskers,
Starr, whose four pubbery catalogs
have led to the contention that he
“controls 35 per cent of the music
pub biz” and who -throws consider-
able directorial weight around the
American Society of Composers, Au-
thors and Publishers, has made his
demands on the basis that if he didn’t
get the records and artists he wanted,
the companies would have to pay him
2 cents statutory rate on any MPHC
tunes recorded. In every case, Starr

won his point, since the majors
(either for the reason that the extra
quarter-cent was important in a
“penny-profit per unit” biz or be-
cause of the nuisance involved in
getting licenses thru Washington)
gave in with satisfactory concessions.

In Majestic’s case, according to
diskery execs, the statutory rate
didn’t enter into the squabble. Starr
demanded, they asserted, that the
diskery record Deep Valley, A Star
Will Remember, Love for Love and
later Home Is Where the Heart Is,
a tune written by Dave Kapp' and
Charlie Tobias. Majestic refused to
use the tunes and Starr brought suit.

Settlement Attempted

Majestic spokesmen <claim they
tried to effect a settlement with Starr
but reached an impasse when the
latter refused to base his demands on
any other point but the promise of a
law suit to recover back royalties
due. Majestic conceded that they had
been in arrears on royalty payments
to all publishers for over a year, but
had made arrangements with them
to pay off proportionate chunks of
the debt each quarter. The propor-
tion, they said, had risen from 25 to
45 per cent in the past few quarters.
Major pubs, thru Harry Fox, of the
Music Publishers’ Protective Associa-
tion, had agreed to the latest propor-
tionate pay-off, Majestic execs de-

‘(See Starr Snaps Whip on page 84)

filing of papers by

Ber]in@ Cleffs
The Campaign
Theme Song

Ork, Diskers on *“Train’

{Continued from page 6)
special local committees work out,
and following approximately eight
weeks of bally utilizing the talents of
local civic toppers, all civic groups,
media of communications, etc.

In on Planning

Indicative of the active part show-
biz will play in the drive is the large
number of industry and allied asso=-
ciations that were represented at the
White House conference in Washing=
ton May 22, at which first organiza-
tional steps in the AHF program were
taken and plans for inaugurating the
freedom train were set. These in-
cluded the Advertising Association of
the West, the Advertising Council,
Advertising Federation of America,
Allied States Association of Motion
Picture Exhibitors, American Fed-
eration of Radio Artists, American
Theaters Association, Association of
National Advertisers, International
Variety Clubs, Motion Picture Asso-
ciation of America, Motion Picture
Theater Owners’ Association, Na=-
tional Association of Broadcasters
(NAB) and the Screen Actors” Guild.

On the AHF communications com-
mittee, along with toppers in other
media, are Edgar Kobak, president of
Mutual Broadcasting System (MBS);
Frank Stanton, president of Colum-
bia Broadcasting System (CBS):
(See Showbiz as “Train” on page 35)

Vogue Records
In Receivership;
Label Continues

DETROIT, Aug. 23.—Following the
six creditors
against Vogue Records recently, the
diskery is now in receivership, it has
been learned. Label, however, is
going ahead with its contract deal to
press vinylite disks for Decca, and is
now  negotiating to raise additional
capital. - Meanwhile, Nat Cohn, of
Modern Music Sales, has purchased,
thru a local bank, the entire stock of
Vogue disks and will offer them for
sale immediately in the United States
and for export at reduced prices.

According to reports, Vogue is at-
tempting to refinance thru a major
disker, but also has several lines out
with parties other than those in the
recording field.

Tex and Jinx Add
Record-of -the-Day

NEW YORX, Aug. 23.—Tex Me~
Crary and Jinx Falkenberg, who
broadcast over WNBC every morning,
have added a record-of-the-day fea-
ture to the program. Disciaiming
any connection with disk jockeying,
the team uses the disks to tie in the
day’s guest, the day’s news, or just
because they happen to like the tune.

Pre-releases from Decca and Vie=
tor. are used occasionally, with the
team selecting one of the tunes as a
possible hit.
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“Clean” Jock Ass’n

Editorial
To Err Is Human

Last week we tipped off the newly-formed National Association
of Disk Jockeys and its chairman, Barry Gray, that every diaper
organization finds a lot of rocks in its path. We thought the idea .of
music publisher Lou Levy helping to finance a house-organ for NADJ
would become a veritable boulder.

Well, both Gray and Levy have cleared this up. Gray, after last
weelt’s editorial, dissolved any connection with financial support from
Levy (see news story in accompanying columms) -and Levy explained
that once he had planned a private deal on a jockey publication, but
after learning that ‘Gray had become chairman of an association of
platter pilots he had withdrawn his offer of support. For this a laurel

Gray Moves
To Certify
Honest Org

Member Maturity Rule Okay

NEW YORK, Aug. 23.—Reacting to ||
a Billboard editorial criticizing a ||

suggested move by the newly formed
National Association of Disk Jockeys,
Barry Gray, chairman of the group,
told The Billboard this week that he
would put thru a series of polcy
changes designed to remove the.group
from any suspicion of .commercial

favoritism or promotional link with [|

an outside org.

The NADJ was spawned last week
in Chicago after gbout 50 jocks (orig-
inally brought together as part of a
one-day promotional scheme spon-
sored by Universal-International Stu-
dios) tpanked U-I and then went in-
to business meetings of their own.

Policy Changes
Gray, WOR, New York platter
pilot, told The Billboard that:
(1) Lou Levy, music publisher,
would in no way be connected with

The Inside Groove, a suggested bi- |

weekly newsletter which would be
used to fuse the jockey group. Gray
declared that at the convention a
suggested Levy financial ‘investment

in the paper had come about only |

after he (Gray) ‘had explained to the
jocks that this publication had been
planned long before the convention.
Thereupon, he said, the attendees
still okayed the idea. After The Bill-

board’s editorial comment on the tie-

up with a music publisher, Gray de-
clared he realized that such a con-
nection, tho well-intended, might
prove harmful. This week he sent
letters out to all members announcing
the dissolution of any tie with Levy.

Meanwhile Levy explained that he’

had never intended to invest in a
disk-jockey association house organ,
Jhad intended only to make a private
financial deal with Gray, but with-
drew his offer when Gray was named
president of the jock association.
“Democratie’ Structure

(2) To answer claims that group-
officers and org structure had been
set up hastily ‘by a neither large-
enough nor representative number
of jocks, Gray outlined his intention
to provide for a democratic overhaul-
ing of the group. “After 90 days,”
he said, “if the membership drive
proceeds satisfactorily,” he would be
willing to call for a new election of
officers (including his own post) and
allow the total membership at that
future period to set up new by-laws
and a constitution. Gray declared
that letters recruiting NAJD mem-
bers would go out next week to 2,300
platter turners. By the end of this
weel, he asserted, he expected more
than 150 members to be included with
some ‘‘name” jocks in addition to
those in the nuclear group already in
the fold.

Criticism of the ‘representative-
ness” of the NADJ group cropped up
again this week when Walter Kay,
WJIW, Cleveland side saddler, let-
tered The Billboard as follows:

“I was amused and slightly cha-
grined at the method used to insti-
gate a heretofore topical organization.

. . Returning from a week’s vaca-
tion I am confronted by a fellow-
jockey who announces that one of
our staff has been selected to “repre-
sent our station” at the national
meeting in- Chicago. .

. . Subsequent:

| York area.

to both Gray and Levy.

well ‘as “non-subsidized.”

mnection is absolutely finito.

As we said last week, welre all for a disk jockey association if it's
going to be a good sound eorganization. Gray says that the U-I con-
... This with his promise that after three
months, if enough jocks support the org, a whole new officer slate
and constitution will be thrown up to the membership .at large . .
may mean that a lot of jocks should not be too hasty.

Majority €an Hold Sway -

For example, Walter Kay, WJIW, Cleveland, makes a lot of
legitimate complaints about the “selection” of membership. Other:
jocks, including Rush Hughes, St. Louis syndicated platter emsee,
dislike the odor of a U~I promotion.

‘Well, these have been answered satistactorily by Gray. We ecdn’t
see anything wrong with the jockeys .going ahead with this group. .. .
Initially, mistakes may have been made but somewhere a start had to
be made. After ‘90 days the jocks have the word of the chairman that
democracy will prevail; changes, new officers, new constitution, et al.,
can be incorporated. Gray has indicated an earnest desire to hélp
build an honest group. The jockeys who, with The Billboard, -won-
dered about preliminary arrangements can always ‘watch over this
indicated desire and let the voice of the majority speak for itself.

'romised

Promise of Democratic Change

But worthy of a complete wreath is the new announcement by
Gray that he’ll go all the way in answering the widespread charges
that his-group (originally only 50 jocks, now expanded to over 90) was
hardly representative, had an uneasy connection with a Universal-
International promotion and looked initially like a patchwork job.

Now Gray says “after 90 days”—when organizational throes are
over and we have a lot more members than now—we’ll let the jocks
institute their own democratic changes within the org. In the story
accompanying this editorial the is_reported 'as willing to have new
officers elected, a new convention called, possibly, and shows a sincere
desire to form a disk jockey group that will be “representative” -as

-

MecConkey Aims
To Crash N. Y.

NEW YORK, Aug. 23.—McConkey
Music Corporation, which recently
decided to expand from cocktail

combo booking to the band field, has
launched a drive to crack the New

Chicago, Kansas ‘City and Hollywood,
Mack McConkey opened an - office
here in March and is now here him-

self to direct the New York opera-

tions, with Irv Brabeck assisting. He
has added Ken Marlin and Tony
Torres to handle the cocktail depart-
ment,

McCorikey expetcs to bring in 40
cocktail units, including about 15
already booked. He plans to book
Jess Stacy and other attractions and
will operate the New York head-
quarters on the same policy as his
other offices. McConkey is plugging
Leo Pieper’s band, reported a heavy
draw in the Midwest. Pieper is now
at Donohues, Mountain View, N. J.,
formerly a Music Corporation of
America and General Artists Cor-
poration location, where he’ll stay
until October. From there, McCon-
key hopes to bring him to New Yorlk.

queries reveal that representatives
(local) of Universal-International pix
had tossed the ball to those bqys who
in their own right are worthy of spe-
cial promotions but neglected to take
the remainder of our roster in con-
sideration. . . . Diskmen thruout the
country have been imbued with a
feeling of ill will toward the estab-
lishment of an organization they all

hoped for, set up under the apparent |

Previously operating in.

guise of free promotion for another
Hollywood production. WMy concep-
tion of “bona fide’ representative is
one who has been selected by his
fellow wax-whirlers and not by pro=
motion«minded flack artists of film
dtudios:”

Gray’s Defense

To this, Gray re-iterated that the
jocks, after thanKing U-I for arrang-
ing the nuclear meet, had washed
their ‘hands of the film studio con-
nection.

Further to answer the Xay eom-
plaints, which he felt were legitimate,
Gray -declared: “Look, we've got

growing pains, but as I told you, I'm

ready to carry the dirty end ef the
stick, After 90 days, if the boys

pitch in on this thing, let them select:

their own Jeaders. I'd like to be a

member of the board, at least, but I,

think we’re all interested in the idea
of an .association—we’re not a bunch
of dirty payolas—and the one thing
I want is a truly representative
NADJ.” He explained that while
the U-I conneetion in the affair was
not the perfect arrangement, at least
it afforded a “start” on getting
enough jockeys together at one time
to effect a nucleus group.

After personal explanation to vari-
ous “name” jocks of his plan to ex-
pand the ong democratically, Gray
said he had received enthusiastic
pledges to join. Dave Garroway,
WMAG-NBC “namer” in Chi, has
joined, Gray said, and he felt that the
directors of the NADJ (June Merrill,
WENR, Chicago; Bill Baldwin, KSO,
Des Moines; Brook Taylor, WJW,
Cleveland, and Fred Robbins, WOR,
New York) would go along with him
in the concept that the current NADJ
would remain a temporary structure
until a truly representative member-
ship body was knit together.

| clerks,
‘|-others at the Grand Ballroom of the

:| Decca.
iipanied the latter two artists on their
‘|ifirst waxing sessions at the diskery.

{*with Victor to cut 186 tunes.

,-1

Talmadge to Flack
Laine at Dealers’
Party in Sherman |

CHICAGO,  Aug. 23.—Art Tal-

' madge, Mercury platters’ flack .chief,

is preparing the biggest prometion
yet for a single record artist when
he plays host to 2,000 record stere
managers, press reps and

Hotel Sherman September 22, Event,
which will be staged as a dance and

[.show, will honor Frankie Laine, wha

will then be headlining the College
Inn review at the Sherman and will
include in addition to Laine, Harry
Cool’s band, Dick (Two-Ton) Baker,

| Gene and Al Ammons, Rex Allen and
‘| the Prairie Ramblers, Tiny Hill and

Patti Page, all Mercury chgttels.
The party, which will be :a ne-
liquor affair, because of the .many

| bobby-soxers -expected, will also uti-

lize the Exhibition Hall as a -cafe,

‘| where coke and food will be served.

Invitations are being sent to Iowa,

| Indiana, Illinois and ‘Wisconsin.

| Majors Sizn

More Folk,

Race Artists

NEW YORXK, Aug. 23.—Orville

LliBrooks, formerly with the Jubilaires;

Albennie Jones, blues singer now -at
the Baby Grand in Harlem, -and
Cousin Joe have been -signed by
Pianist Sam Price accom-~

Ernie Lee, folk singer who'is heard

1| over Midwestern radio stations WLW,

WTAM and WSPD, has inked a pact
The con-
tract provides for an .additional two-
year option.

Rome Johnson, also heard over
WLW .as the guitarist with the “Trail-
blazers, has been signed by MGM
and also will cut 16 sides.

24 Eastern Jocks
Meet on New Org

NEW YORK, Aug. 23.—Nearly 24
disk jockeys representing almost
every New York and Newark radio
station and ‘including nearly .all the
top “name” jocks in this area are
scheduled to meet Tuesday (26) at

| Toots Shor’s Restaurant ‘here to dis-

cuss the newly-formed National As-
sociation of Disk Jockeys and hear
Chairman Barry Gray outline reasons
for having them join.

CHICAGO, Aug. 23.—National As-
sociation of Disk Jockeys has rented
space at the Sherman Hotel here,
which will be used as national head-
guarters.

New Distrib Firm Set Up

NEW YORK, Aug. 23.—John Le-=
mar and Alva Edwards, formrerly with
Fastern Music Sales, have formed
the Lemar Distributing Corporation.
The firm will represent the following
labels in the New York area: Trilon,
Panart, Hub, Mello Strain, Seva and
Big Town. Headquarters are in New
York City. -

Sithouette Goes to Swing

CHICAGO, Aug. 23—Club Sil-
houette here swiltches to a swing
policy next month and is negotiating
for units, e.g., Charlie Ventura. The
Silhouette has been operating with
miscellaneous entertainment and
trios. Al Borde, -of Central Beoking

| Agency, will handle the bookings.
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Satchmo Socko

NEW YORK, Aug. 23.—Louis
Armstrong, who opened a week
ago last Wednesday at Billy
Berg’s, Hollywood, with a small
hot unit, shattered records there
all over the lot. Armstrong
pulled in over $12,000 for the
management, of which a nice
hunk is his, since he went in on
a $3,000-plus-percentage deal.

The combo, which is com-~
posed of Jack Teagarden,
Barney Bigard, Sid Catlett, Dick
Carey and Morty Cobb, plus
Armstrong, is being held over
at least two weeks, maybe more,
if Joe Glaser, whose Associated
Booking places Satchmo, can
hold off another date. Glaser is
negotiating a movie Jeal for the
unit.

British Branch

ForWarnerBros.|

Music Group

NEW YORK, Aug. 23.—Following
the trend for major music publishers
here to set their own publishing ad-
junct in England rather than work
thru English-controlled firms, Music
Publishers’ Holding Corporation
{Warner Bros.” group) is understood
0 have sent Vic Blau to Britain to
start an MPHC, Ltd., branch rolling.

Ever since U. S. loan to Britain
relaxed some of the wartime credit
restrictions, pubs here have been
talking up the idea of establishing
their own overseas branches. Re-
cently Jack Mills, of Mills Music,
was reported leaving for Europe to
tee off his own British firm. Mills,
who originally was to leave this
month, has postponed sailing, how-
ever, and probably will depart in
September.

AMSTERDAM, Holland, Aug. 23.—
Basart-International here has just
closed a deal for the Dutch rights to
the Leeds and Peter Maurice catalogs.

Manager of B-I, M. Gomperts, long
has been after American pubs to
make separate contracts with local
European pubs rather than peddle
Buropean rights in bulk to one house.
Altho Holland sales are not what
they used to be, Gomperts says now
that more consumer goods have be-
tome available he will be back in
New York this fall to attempt the
negotiation of further contracts.

Leading tune in Holland right now
is a Basart pubbed French f{une,
Chante Encore Dans La Nuit, with
claimed sales pushing 50,000. Firm
is also selling Money Is the Root of
All Evil and Laughing on the Qutside.

Goldkette Ork Boffo,
Not Stinko, At Pier

NEW YORK, Aug. 23.—In the Au-
gust 2 issue of The Billboard a story
about Jean Goldkette’s date at Ham-
id’s Pier, Atlantic City, said that his
attempted comeback met with a snafu
and that, altho originally skedded
to play the entire summer at the Pier,
the ork leader was being yanked be-
cause of n. s. h. biz. According to
George A. Hamid, president of the
Pier, Goldkette was booked for five
weeks and played the entire period,
“rendering excellent service and
music” ’

“In fact, they (G. and the ork)
were quite popular and acclaimed by
the local public and press as being
one of the best bands, musically
speaking, to play the Pier in many
years,” said Hamid. “Our decision
to change to weekly bands had noth-
ing to do with Jean Goldkette’s or-
chestra for that was our intention to
begin with and the business, altho
all amusements in Atlantic City are
30 to 40 per cent off, held up ex-
tremely well.”

lusica

weekly blurb for Eddie Condon.

a-character in our own columns.

tasty follow-up quote:

is still slobbering.

helped build.

of rhythm.

or expert?”

Sylie Boy

Bob Sylvester (amusement editor for The New York Daily
News—who's amused?) insists lately on wandering out of character.

In character, Sylie boy would be content to write a seven-times=
Out of it, he sees fit to “analyze”
The Billboard’s disk jockey poll. When this happened, our eyes grew
misty. We thought first of sending a free copy of Dream Street to
Barry Gray, but then decided to answer the in-and~-out-cf-but-still=

Sylie couldn’t go unrequited,

“Anybody who is interested in a tattooed woman, a hanky pank
concession, some jolly joey balloons or a terrific tribute to this
reporter had better hurry out and buy The Billboard magazine. Re=-
ferring to this young slob as ‘Sylie’ (Ed. Note: You're not so young,
Bob) The Billboard uses such highly descriptive and original compli-
ments as pop-off and know-it-all. Billboard got all excited (who’s
excited?) because of this column’s recent analysis of its disk jockey
poll. Still excited, the magazine points out that disk jockeys dis~
covered and brought to fame one Ted Weems. Ted Weems was an
established band leader when Paul Whiteman was in knee pants.”

Sylie Siill Slobbering
Just like that—we’re told off. Actually, since Sylie knows enough
to classify himself with concessions, balloons and tattooed women we
should run this editorial back in the outdoor section. But we’ll stick
to this space if only to advise Broadwayites that our “young slob”

Nowhere did The Billboard say that the jockeys “discovered” Ted
Weems. We referred to him only as an orkster whom the jockeys

When you’ve been around as long as The Billboard, Sylie, you'll
find that Weems was sure enough an established band leader when
Paul Whiteman wore knee pants. But even Ted will admit that for
the past 15 years he had drifted into obscurity. Initially he won great
fame—then came a long, long lag—and this year due to Heartaches
and a jockey push Weems became a re-established “name figure.”
Ask the talent agents to compare the pre-war selling price of the
Weems ork with the price today. Ask the kids who never heard of
Weems or Heartaches until 1947 and now think he plays a new kind

And ask yourself, Bob, don’t you think this pontificating on the
music biz (tongue in cheek or not) should be left to people and papers
who work at it? You're entitled to your opinion, but why not preface
same with a two-line announcement to the effect that “the statements
that follow reflect my own opinion and are not necessarily accurate

. That way youwll be admitting you’re no authority on the musie
biz, Bob. But, what the hell, the truth never hurts.

so last week’s News carried this

anned
Mills ﬁeéds
BodyWorking

{On 48 Event

At Grand Central Palace

NEW YORK, Aug. 23.—Plans for
the, first musical world’s fair, to be
held here next summer, are being
worked out by a committee headed

{ by E. C. Mills, the one-time chairman

of Music Publishers’ Protective Asso-
ciation and former general manager
of the American Society of Com-
posers, Authors and Publishers. The

1 event, which will be officially tagged

the International Music Exposition,
will be held at Grand Central Palace
and will feature exhibits from repre-
sentatives in the music field all over
the world.

According to preliminary figuring,
the exposition would take over four
floors of the Palace, with run-of-the~
exposition displays on three floors

|and a theater on the fourth. The

latter would be used to present name
orks, booked.in for set periods of
time, that would not only play for
the attendees but also broadcast via
shortwave to the world. Also planned
is an international symphony orches-
tra, with musicians recruited from
various countries, performing under
the baton of Sergei Koussevitzky.

All Phases of Industry

The exposition would cover all
phases of the music industry, with

(See Musical World’s Fair, page 34)

Justice Dept. Is Studying

New Petrillo

Edicts for

Anti - Trust Act Violations

Other Moves Under Way Against AFM Chief’s Latest Bans

(Continued from page 3)
on the West Coast exploring AFM
activities there, has sent word to
Washington that he was “thoroly sur-
prised” by Petrillo’s two latest
edicts. He reportedly has hinted that
Petrillo led him to believe that an

““‘era of good feeling” was about to

begin and that moderation could be
expected from AFM in all future
dealings with the record and radio
industries. Kearns had a series of
conversations with Petrillo here last
month prior to the congressman’s de-
parture for the West Coast.

Justice Department Criminal Di-
vision officials are not promising
definite action but are indicating that
“an exhaustive study” will be made
to determine whether Petrillo is
“within the law” in refusing to make
instrumentalists available to new
concerns seeking to enter the record
manufacturing business. Since the
union’s action is seen as threatening
to curb competition from new manu=
facturers, it is considered possible by
some legalists that the step consti-
tutes a restraint of trade,

The Justice Department’s inquiry
is expected to be long drawn out,
and it is believed unlikely that the

Criminal Division will decide on a
definite course before mid-Septem-
ber. By that time Representative
Kearns is expected back in Washing-
ton to take up the possibility of prob-
ing Petrillo anew on all union mat-
ters involving manufacture of rec-
ords.

As a result of recent embarrassing
developments for congressional prob-
ers in other inquiries, however, it is
believed that Kearns will move cau=
tiously before proceeding on any ma-
jor investigation in the event he de-
cides that a probe will be made.

Newton to Kenton Advancel

HOLLYWOOD, Aug. 23.—Chuck
Newton, Dan Anderson’s aid at the
Capitol flackery, will take over Gene
Howard’s old slot as advance man
for Stan Kenton. Newton’s exit from
the Sunset and Vine diskery becomes
effective September 1. Howard re-
mains on the Coast 'and will soon
open offices as an indie music flacker
while still retaining the Carlos Gastel
stable, Newton’s work was centered
mostly in servicing disk jockeys. His
duties will be absorbed by Ander-
son’s department.

Natl. Dance Week

NEW YORK, Aug. 23.—Initial
response to National Dance
Week (The Billboard, August
23) has mounted swiftly in the
offices of General Artists Cor-
poration, which together with
other major agencies is promul=
gating the idea of a week-long
shot in the arm for every phase
of music biz.

GAC’s Howard Sinnott, one-
night booker, has a luncheon
contab set with Jimmy Tyson,
of Music Corporation of Amer=
ica, and Phil Brown, of William
Morris, at which an official push
on earlier plan approval is ex-
pected to take place.

Press departments of all three
agencies all are united behind
the effort, with promoters and
disk jockeys already expressing
eagerness to back the biz-build-
ing scheme to the hilt,

Frank Palumbo’s Click in
Philly has promised GAC that
full attention to National Dance
Week will be given in network
shots emanating from the spot
as well as in local newspaper
coverage. Other band-featuring
niteries have expressed enthusi-
asm and will pitch behind the
week, which probably will come
in late September. :

Talent agencies promise a
combined plaque to the ball-
room, hotel or location that does
the best promotion and exploita-
tion job on National Dance
Week. If enough tradesmen
pitch behind the job The Bill-
board has agreed to act as con-
test judge for promoters and
disk jockeys who create the most
interest in Nationa! Dance

Week,
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Al

Cjﬁear.s BMI
And Its Exees
After Meeting

XAN

Switch to Hearts and Flowers

NEW YORK, Aug. 23.—After three
weeks of intensive blasting at Broad-
rast Musice, Inc. {(during which time he
had thrown the book at BMI officials
in letters to affiliated pubbers and
broadcasters, and had in turn re-
ceived responses not only from the
pubbers but from radio stations, Jus-
tin Miller, president of the National

Association of Broadcasters (NAB)
Perry:

and association members),
Alexander this week did a startling
Aabout-face, backed down and com-
pletely exonerated BMI and its of-
ficials. Acting as chairman of the
BMI small publishers committee,

Alexander, following a meeting with |

Carl Haverlin, BMI president, Thurs-
day (21), sent the following letter to
the BMI prexy:

Alexander’s Letter

On August 4, 1947, I sent out a letter
1o’ station owners and the board mem-
bers of NAB in which I pointed out
to the best of my knowledge what I
considered many weaknesses in
BMI: also statements of unfair prac-
tices.

At the time I wrote this letter, I felt
that I was armored with sufficient
‘proof to substantiate the accusa-
tions and statements made. But in
checking further, I discovered that my
source of information was not as
infallible as I had thought it to be,
but most unreliable. I have found aiter
painstaking effort that I was indeed
the victim of gross misstatements and
from a source that I considered in-
fallible.

To get to the point: The accusations
that I made against Sydney Kaye,
Robert Burton and Merritt Tompkins
have proven to be so grossly untrue,
that I am taking this means to publicly
apologize to these gentlemen for the
damage and embarrassment I surely
must have caused them. When I
made these statements I had every
reason to believe them true and
when I discovered they were not true,
I felt that it was time for me fo correct
this great error.

I would like to clarify other state-
ments: “We have been met with rude-
ness, arrogance and downright in-
sults,” This statement, in justice to
all concerned., I sincerely believe to
be debatable. Perhaps it was my
misfortune to have walked into BMI
under conditions not conducive to a
more amicdble atmosphere.

I also made the statement
“several hundred thousands have
been grossly wasted.” That also
is debatable because in all businesses,
losses are inescapable. I can truth-
fully say that losses in my other busi-
ness interests are very large, which
simply means that I am spending
money and carrying on « business.

I also raised a question as to why
the incentive plans were made avail-
able to some publishers and not to
others, I would like to answer this
by simply saying that since BMI is
spending money, they should have a
choice as to manner and with whom
oy spend it. whether thew are right
or wrong.

Referring again o my lefter in its
entirety, I want to say that it was
not intended to hurt. but 1o help. 1If it
has helped others as much cs it has

that

\

T. Dorsey Cli ps

BG But Boys

Brush It Off as a Mistake

| 2 am. and
done with

| hours late

HOLLYWOOD, Aug. 23.—Biggest

mystery at week’s end was whether
Tommy Dorsey really clipped Benny
Goodman on his musical jaw—or
not. For, while the flack department
of Samuel Goldwyn Studios was busy
giving its “eye-witness” accounts of
the fracas, both Goodman and Dorsey
were working hard to squash the
whole incident, brushing it off as a
mere outburst of musical tempera-
ment.

According to a Goldwyn -spokes-
man, the blow-up took place during
a recording session of the title song
of Danny Xaye’s new pic, A& Song Is
Born, where musickers Goodman,
Dorsey, Lionel Hampton, <Charlie
Barnett and Louis Armstrong were
busy waxing under Emil Newman’s
baton. Upon completion .of the take,
Benny is said to have injected a few

ad lib hot licks of his own, thereby |

ruining the record. Whereupon Dor-
sey gave Goodman what for, declar-
ing that he had been working since
wanted to get the session
as soon as possible.

was already miffed at
because B. G. -was two
reporting for work. One
endearing musical word led to an-

Dorsey
Goodman

| other, until Goodman is reported to

have called Dorsey a few -choice ad-
jectives. Tommy, thereupon, landed

a solid punch which knocked Benny

thru a music stand. The two were

{ pulled apart. Goodman left the sound
) stage and the incident was closed.

The Goodman version of the “Bat-

tle of the Week” was entirely dif-

ferent from that issued by the Gold-

wyn studios. Benny, apparently none
the worse for wear and :as chipper as
ever, told The Bilboard that the
whole thing was a mystery to him.
“To be honest with you, I don’t know
what it’s 41l about,” he said. *I was
just sitting with my clarinet in hand
waiting for the next take, when Dor-
sey came up to me and hit ‘me. He
mumbled something which sounded
like “You had this coming to you for
years’ and swung at me.”

Goodman said the whole thing was
surprising, since he believed every-
thing was friendly on the Dorsey
front. He pointed out that only a few
days earlier he appeared at Dorsey’s

Casino Gardens Ballroom in a special

Damon Runyon memorial show and
prior to that he had done a guest air
shot with Dorsey.

Dorsey could not be dragged away
from the Miramar Iotel swim pool
this morning (23), but Personal Man-
ager Arthur Michaud likewise pooh-
poohed the whole incident. He said
it was grossly exaggerated, and
neither Dorsey nor Goodman landed
punches. Both swung at the open air
and both hoped the whole thing
would be quickly forgotten, he added.

One insider suspected strongly that
Goodman’s flackery was struggling
hard to make something of the flare-
up, pointing out that the title of the
Danny Kaye pic had just been
changed from That’s Life 16 A Song
Is Born and a fracas was just the
t /pe of publicity break mneeded.

helped me. I would say that its mis-
sion is fulfilled, because it has given
me the opportunity to take stock of my
own personal errors and a c¢hance to
correct them as best I know how.

I would like to wish you and entire
staff of BML unlimited success and if
there is anything that I or my com-
miitee can do to help, I want you to
be free to call on us.

Haverlin Writes Broadcasters
Following receif)t of the Alexander
letter, Haverlin sent the following
message to broaddasters:

After a meeting vyesterday with
Mr. and Mrs. Perry Alexander, he
wrotle me a letier in which he com-
pletely retracts the charges of mis-
deeds and malpractice he had levelled
against Messrs. Kaye, Tompkins and
Burton in his open letter of August 4.

While no letter or retraction wxs
required by those of us who know
them. the mere fcct that such charges
were made with such vigor and with-
out qualification in an open letter,
must have caused concern to those
who do not know Messrs’ Xaye, Tomp-
kins and Burton personally. I know
that these people will receive Mr, Alex-
ander’'s voluntary retraction with re-
lief.

I think you will want to know why
Mr. Alexander wrote his two open let-
ters and the letter withdrawing the
charges.

He told me that. irritated by what
he thought was discourteous treatment,
he began to look for evidence .of simi-
Jar treatment of others so that thereby
these conditions might be rectified.
Over a period of time he also gathered
such stray bits of gossip and supposed
“inside’’ information about BMI as
came his way. He fell victim to
people who seemingly had malice
rather than facts to transmit to him.

Then on May 13 he wrote me a

friendly letter of welcome to BMI and
asked for an appointment. I answered
him the foliowing dcy as my file copy
indicatess

‘May 15,1947
Dear Mr. Alexander:

Thank you for the good wishes in
your letter of May 13.

I would be delighted to see you at
«any time. Perhaps you will find
next Tuesday or Wednesday <on-
venient. In any case, if you will
telephone my office we can arrange a
«uitable time.

Sincerely;
CARL HAVERLIN

By mischance he did not receive this
letter. He interpreted my presumed
failure io respond as further evidence
of discourtesy. In his own words, he
“blew his top” and circulated his open
letters.

Then his friends urged that he recon-
sider the matter. They pressed him to
check his facts. He did so and in the
Jight of calm review he found he had
no substontiation of a single claim
of dishonesty: that the transactions he
thought showed bad business judg-
ment were not certainly such.

He came to the serious realization
that he ‘had committeed a grave in-
justice to the three men in particular
and to BMI in general.

He then requested the meeting with
me at which he made, voluntarily., a
full and complete statement. There-
after he ‘wrote the letter referred to

_above, a copy of which is attached.

Whatever we may think of Mr. Alex-
ander’s original errors of judgment
and procedure. all must agree that
he deserves the fullest commendation
for the courage and honesty of his
.attempt to make amends. By it, Mr.
Alexander has grown in my estima-
tion.

-~ now regrets the incident as much

BBC Cooks Up

Scheme To Stop
Radio Plugging

LONDON, Aug. 223.—British Broad-
casting Corporation (BBC) early mexit
month is expected to announce a new
scheme to eliminate - plugging via
radio. Most effective measure of the
new plan, which BBC already has
accepted in principle, probably will

lbe a big increase in the fees paid

bands for broadcasting. New scales
may provide for increases of as much
as 40 per cent.

Orks which continue to take plug
money, under the new plan, will be
blacklisted for several months and
banned from the air. Publishers who
are caught trying to pay for plugs
will have their entire issue of num=-

‘bers banned for an indefinite period.

Arbitrator To Be Named

BBC will appoint an -official arbi-
trator who will investigate and decide
what -constitutes an illicit payment to
band leaders. Any attemnt to get
payment for “special arrangements”
will, in the future, be loocked upon as
concealed bribery. No such arrange-
ments will be paid for after the plan
goes into effect. Leading band lead-
.ers alfeady have expressed them-
selves in agreement with the attempt
to do away with payola plugging.

Plan is the result of the inquiry
by a committee of three into the plug-
ging methods of publishers, initiated
after a bribery investigaticn last
winter. R. J. Hogwill, controller .of
BBC entertainment; E. Robbins, head
of the 1legal department, and W.
Streeton, contracts -director, com-
prised the committee.

Nick Durgom Curt Weinberg
Join Te Handle Disk Jocks

NEW YORK, Aug. 23.—Nick Dur-
gom, brother of George (Bulletls)
Durgom, personal manager for Andy
Russell, Page Cavanaugh Trio, Pied

| Pipers, etc., has teamed up with flack

Curt Weinberg here in a mew biz
venture.

Nick will handle disk jockey and
allied disk promotion for the dfirm,
with Weinberg tending to press cov-
erage. Combo reflects the growing
terend for press agents and jock pro-
moters to team as one firm—witness

{the recent merger of Milton Karle

and Irv Kahn.

as we do. Despite the unhappiness
and concern his ungrounded charges
have caused. BMI bears no ill will
toward Mr. Alexander,

It is only fair to him to state that
his long, costly up-hill fight for success
in the highly competitive music busi-
ness has affected his physical health.
His financial Jlosses and business
worries burden him greatily.

‘While I cannot and do not condone
his faults, under the circumstances
as I know them I can and do sympa-
thize with his problems end wish him
the best of luck in his professional
endeavors.

Finally. I hope no one will allow
any echo of this unfortunate aftfair,
now thankfully resolved, to influence
him adversely as to use of music pub-
lished by Mr. and Mrs. Alexander.

As for use at BMIL the result of all
this has been #o bring into sharp
focus the continuing problem of the
small publishers, always @ matter of
grave concern to us. We shall now
give even closer scruliny and ‘the
most serious study to these relation-
ships.

Sincerely.,
CARL HAVERLIN
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High Prices Cut

Out of Lush Film-Short $$

NEW YORK, Aug. 23.~—Name and semi-name orks are losing plenty
of extra loot and promotion from the once flourishing, lucrative film short
field because skyrocketing costs, which have risen as much as 200 per cent
in the last two years, have forced producers to curtail their output.
heaviest production cost rise has been the result of upped band prices.
Semi-names are now demanding about $2,500 and names between $10,000
Consequently, a semi-name band short which once might
have been budgeted at $2,500-$3,000 now runs $8,000-$10,000 and more and

and $12,500.

a one-reeler with a big name that
formerly might have cost about $7,50
now runs at least $30,000. E
Flickery execs point out that they
would rather hire a band for a spot
in a full-length feature than pay an
ork the same or even higher dough for
the one or two days required to film
a short. However, even ork feature
spots in recent months have dipped
in number, with only an occasional
Harry James or Xavier Cugat se-

quence showing. Pic producers also-

point out that rentals from shorts
have gone up only about 15 per cent
and that many exhibitors are resisting
even that increase.

Reissuing Oldies

The effect of the higher 'ﬁroduction
costs is shown in the plans of two
major film companies, Warner Bros.
and RKO, to reissue oldies in the
1947-'48 season, Warner, ,once one
of the most prolific producers of
band shorts, will revive eight one-
reelers made under the title Melody
Masters. The line-up will include
shorts by Freddy Martin, Rubinoff,
Artie Shaw, Henry Busse, Saturday
Swing Club and Joe Reichman,

RKO will reissue seven oldies by
Enric Madriguera, Tommy Tucker,
Johnny Long, Duke Ellington, Jerry
Wald, Ray McKinley and Dick Sta-
bile., In addition, the firm will
revive four two-reelers made about
five years ago by Ray Whitley’s
Western band and will bring out
four two-reel featurettes by the Tex-
Beneke-Glenn Miller band, Gene
Krupa, Stan XKenton and Frankie
Carle.

12 Columbia Shorts

Columbia, on the other hand, is
planning to make and release 12 new
shorts undgr the title Thrills of
Musie, featuring orks along with Fred
Robbins, WOV disk jockey. Boyd
Raeburn has just finished one and
the Lecuona Cuban Boys are in the
process of putting another on film
now.- Negotiations with Claude
Thornhill are about set and Columbia
is trying to line up Jimmy Dorsey for
another in the series.

Universal is reported considering
dropping band shorts. The firm has
13 shorts scheduled but they may fea-
ture Western musicals rather than
dance orks.

Paramount won’t vreissue music
shorts but plans to restrict its activi-
ties largely to non-names, In No-
vember the firm will bring out one
with Hal McIntyre. Phil Spitalny
and Fred Waring were offered short
deals, but were nixed when the ork=
sters asked for too much dough.

Philly’s Cliek Inks
Harry James & T.D.

NEW YORK, Aug. 23.—Both Harry
James and Tommy Dorsey have been
set for the Click in Philly. James,
after a series of one-nighters will
play the Hollywood Palladium from
October 7 to November 6 and the
Click from November 24 to Decem-
ber 6.

T. D. will come into the Click De-
cember 8-21 after starting his tour
at the California State Fair, Sacra-
mento, September 3-6, and playing a

4

F October 2-8, and the Riverside Thea=

Name Orks

The

New Bus Service

Tees Off in Chi
VWith King Ork

CHICAGO, Aug. 23.—A new na-
tional bus transportation service,
which will cater only to traveling
segs of show business, teed off here
this week, The new firm, Northern
Limited, headed by Ira Goodfriend,
prexy, and Jimmy Leeper, ex-band
road manager, will serve entertainers
thru main garages in Chicago, Omaha
and New York, with an additional
garage set for a Texas metropolis/
soon. New service will be set up
with tfeletypes in all main garages,
so ‘that all booking offices can con=
tact NL immediately by wire. New
firm expects to pick up traveling
units and bands by sending out busses
from key garage points.

The transportation firm set up
its. first tour this week with the
Wayne King band, which is readying
for a 44-day concert tour. The firm
is equipped to build custom-made
busses, one of which will be utilized
by King and three others in the en=-

tourage, while the remaining mem- |
bers of the froupe will occupy af
The custome-made job |

standard bus.
for King himself is cut in half, with

rear end made to hold baggage, while |
front end has been made into a com- |

bination living room-bedroom ac-
cording to King’s specifications. The
NL machine shops are equipped to
convert the interior of any size bus
to leader’s requirements, Leeper said.
The NL bus equipment includes 20
busses, ranging in size from 20 to 37
passenger types.

Roy Johnson Leaves
Band Biz For Farm

CHICAGO, Aug. 23.—Roy Johnson,
veteran band booker, this week re-
tired from show business, handing in
his notice as Midwest one-night
skedder for Associated Booking Cor-
poration, to take over a farm in
Cherokee, Ala., starting next week.
Johnson started in 1931, going with
Frederick PBros. in their original
Kansas City, Mo., headquarters, even=
tually working also in their New
York and Cleveland offices. Before
he entered the service in 1942, John~-
son had been raised to a v.-p. post
with FB, After returning from serv-
ice, he went with Central Booking
Office, Chicago, staying two years,
until his recent switch to ABO, to-
gether with Fred C. Williamson,

Williamson, ABO Chi chief, said
that he is seeking a replacement for
Johnson, and that until a successor
can be appointed, he would handle
the band skedding in the Midwest
himself.,

couple of theater dates. Dorsey will
play the RKO Theater, Minneapolis,

ter, Milwaukee, October 9-15.

Semi-Name Orks
Pulling in Belis

NEW YORK, Aug. 23.—An indica=-
tion of how small the difference be-
tween profit and loss is for big semi-
name bands is seen in the plans of
a couple of leaders to cut down the
size of their orks. Shorty Sherock,
who will start a two-week New Eng=
land tour tomorrow (24), at New
London, Conn., will cut from 14 side-
men and two vocalists to 14 total.

Les Elgart, who goes into the
Rustic Cabin August 26, also is con-
sidering cutting his unit from 15 side-
men and two vocalists to 13-14 tops.

Messner Planning

Sq. Dance Gimmick

NEW YORK, Aug. 23.—Johnny
Messner will return here next month

| to organize a new band of 12 sidemen

and a girl vocalist, with an enter-
tainment gimmick, probably a square
dance feature complete with a caller.
The band leader got the idea while
playing hillbilly music at his present
location, Round-Up Ranch, Downs-
ville, N. Y.

As in 1946, Messner plans to play
a limited number of locations for not
more than two weeks at a time, and
college dates and private parties
the rest. His first private date is

set for October 12 at the Pennsylvania
Hotel for the Metropolitan Life Post
of the American Legion.
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1B TAX

N@‘wﬁy Drawn
License Plan
Starts Oct. 1

Boost Faces Opposition

NEW YORK, Aug. 23.—Out to hike
its annual revenue from some 17,000
motion picture theater licensees in
the country, American Society o
Composers, Authors and Publishers
(ASCAP) stands to double or treble
its take from exhibitors if its new
licensing formula goes over. Of its
1946 annual melon (over $9,000,000)
ASCAP collected nearly $2,000,000
from theater “seat taxes.”

Under this week’s announcement
the Society tossed its “seat tax” li-
censing system into the wastebasket
and adopted a plan, effective Octo-
ber 1, of “ascertaining the potential
income from a capacity sale of the
theater for a single performance and
using that as the amouunt of the an=
nual license fee.” ASCAP’s Prexy
Deems Taylor explained that “since.
there usually are well over 1,000 per=
formances a year, it is simple mathe-
matics to estimate that the Society
will receive about one one-thou~
sandth of each admission dollar.”

Stiff Inereases
Comparing the old “seat tax” sys-
tem with the new “single capacity
performance” formula reveals the po-
tential extent of the raise in ASCAP
(See ASCAP Boosts on page 33)

THREE
WEEKS
IN A ROWI

THE RAVENS
“OL’ MAN

Netting

From
lety IF YOUR
DISTRIBUTOR
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The Nation's Top Tunes

The natlon’s 10 top iunes, THE HONOR ROLL OF HITS, {5 de-
termined by a sclentific tabulation of various degrees of each song's Week Ending

popularity as measured by survey features of The Billboard's Music August 23
Popularity Chart. -

ATRADRMARKD
~ The title “HONOR ROLL OF HITS" and the lsting of the hilts have been copy-
righted by The Billbbard. Use of either may not be made without The Blllboard’s collsent.

» 7, o | 3 Wee ast Wee
§RV’NG BERL’NS { T;l: ;VEGkov MY HEART By Alfred Bryan and Fred Fx‘fherw ;

Published by Robbins ( ASCAP)

¢ B i Records available: Buddy Clark, Columbla 37392: Glenn Davis, Skating Rhythmes
"‘ BR-235: Clark Dennis, Capitol 346: the Harmonlcats, Vitacoustic 1 & 2; Dolph
5 g Hewitt, Dixle 115; Eddle Heywood Ork, Decca 23960; Art Lund, MGM 10037;

Ted Martin, DeLuxe 1080; Red McKenzie, National 9027; Glenn Miller Ork,
Decca 250075; Miff Mile Nicksleland Band, Commodore C-1518; Danny O'Nell,
Majestic 7238: Phil Regan, Decca 25076; ¥loyd Sherman-the Chickering Four,
Bignature 15119; The Three Suns, Victor 20-2272; Ted Weems, Mercury 5052,
Flectrical transcription libraries: The Ambassadors, Lang-Worth; The Nova-
time Trio, NBC Thesaurus; Allen Roth, NBC Thesaurus; Eddie Skrivanek Ork,
MacGregor: George Towne, Associated; Al Trace, Lang-Worth; Paul Martin,
Standard; Lawrence Welk, Standard; Russ Morgan, World.
4 By Carroll Loveday and Helmy Gresa
2' THATS MY DESIRE Published by Mills (ASCAP) z
Records nvallable: Ray Anthony Ork, Sonora 2019; Hadda Brooks, Modern
Music 147; The Cats and the Fiddle, Manor 1064: Eilla Fitzgerald, Decca
23866; Golden Arrow Quartet, Continental C-6048; Woody Hermaean, Columbia
87329; Sammy Xaye, Victor 20-2251; Prankle Lalne, Mercury 5007; Curtis
Lewis, Apollo 1066; Art Mooney Ork, MGM 10020; The Scamps, Modern Musle
20-516; Martha Tilton, Capitol 395; Glenn Davis, Skating Rhythms, SR-235;
Phil Reed, Dance-Tone 118.
Electrical transcription libraries: Barclay Allen, MacGregor; Lenny Herman,
Lang-Worth; Art Mooney Ork, Assoclated; The Music of Manhattan Ork,
NBC Thesaurus; Charlie Spivak, World; Leighton Noble, Standard.

2. 1 WONDER WHO'S KISSING HER NOW B> V- - Hough, F- R Adems and g
Published by E. B. Marks (BMI)

From the 20th Century film “I Wonder Who's Kissing Her Now.”

Records available: Perry Como, Victor 20-2315; Jerry Cooper, Diamond 2082;
D’Artega Ork, Sonora 2012; The Dinning Sisters, Capitol 433; Bobby Doyle,
Signature 15057; The Hollywood Rhthym-aires, Hollywood Rhythms 1552; Jack
McLean Ork, Coast 8002; Ray Noble, Columbia 37544; The Four Vagabonds,
Apollo 1055; Ted Weems-Perry Comgc, Decca 25078, Foy Wwilllng, Majestic 6013;
Marshall Young, Rainbow 10002; Glenn Davis, Skating Rhythms, BR-239;
Frank Froeba, Decca 23602; Joe Howard, DeLuxe 1036; Joseph Littau Ork, Pilo-
tone 5132: Ben Yost Singers, Sonora 1084; Danny Kaye, Decca 24110; Larry
Vincent, Pearl 15, Phil Reed, Dance-Tone 118; Jack McLean Ork-Wayne
Gregg, Coast 8013,

Electrical transcription libraries: Chuck Foster, Lang-Worth; Oazle Waters,
MacGregor: Randy Brooks, Lang-Worth; Billy Butterfield, Capitol; Frank
Froeba, World; Hollywood Serenaders, Capitol; Musle Hall Varieties, NBC
Thesaurus; Merle Pitt, Lang-Worth and World; Claude Sweeten, Standard;
George Towne, Assoclated; Al Trace, Lang-Worth; Artie Wayne, MacGregor,

! By Merle Travis and Tex
3. SMOKE! SMOKE! SMOKE! (THAT CIGARETTE)  Piiticms; pabiished by
American (BMI)
Records available: Johnny Bond, Columbla 37831; Phil Harris, Victor 20-2370;
Deuce Spriggins, Coast 263; Lawrence Welk, Decca .24113; Tex Williams,
Capitol Americana 40001,
1 : By Darryl Hutchins
4. | WONDER, | WONDER, | WONDER ;.25 Dot Hutehine oy 3
Records available: Loufs Armstrong, Victor 20-2228; Jack Carroll, Natlonal
9032; Eddy Howard, Majestic 1124; Van Johnson, MGM 10018; Guy Lombardo,
Deces 23865; Ted Martin-Alr Lane Trio, De Luxe 1075 and De Luxe 1070;
Tony Pastor, Columbla 37353; The Scamps, Modern Music 20-516; Ted Straeter
Ork, Sonora 2024; Martha Tilton, Capitol 395; The Vagabonds, Trilomgpll4;
The Four Aces, Trilon 143; Glenn Davis, Skating Rhythms, SR-236.
Electrical transcription libraries: Art Mooney, Associated; Charlie Splvak,
World: Leighton Noble, Standard.

By James Thornton; published
5. WHEN YOU WERE SWEET SIXTEEN 52 i, Bormetoin (ASCAP)
Records available: Perry Como, Vicler 20-2259; Mills Brothers, Decca 23627,
Dick Jurgens, Columbia 37803.
r 4 By Al Dubin and Burton Lane
6. FEUDIN' AND FIGHTIN Published by Chappell (ASCAP) 8
Records available: Tex Beneke, Vietor 20-2313; Dorothy Shay, Columbia 37189
(also in Porethy Shay Sings Album. Columbia C-119); Rex Allen, Mercury

VOC@’ by Alan Daie and ’he Ensembie i 6049: Bing Crosby, Decca 23975; Georgia Gibbs, Majestic 12011; Kate Smith,

MGM 10041; Jo Stafford, Capitol B443,
h . By Mack David, Al Hoffman d Jerry 4
7' CHI BABA’ (HI BABA Livin’g:ton; ;ullalished byoOr:f‘:)rd a(nASCferr) 5

; 1 ; pae ! : . Records available: Blue Barron, MGM 10027, Connee Boswell, Apollo 1064;
d E A ] The Charioteers, Columbia 37384; Perry Como, Victor 20-2259; Sherman Hayes |
] e [ 4 k 1 Ork, Aristocrat 1001; Peggy Lee, Capitol 419; Ted Martin, De Luxe 1080; |
éouis P’Ixiima, Majestic 1133; Henry Rene Musette Ork, Victor 25-1085; '
] ) eorge Towne Ork, Sonora 2023; Lawrence Welk, Decca 23878; Glenn Davis,
A ot b y P d , o = 8kating Rhythms, SR-238, Electrical transeription libraries: George Towne i
Vo aﬁ y A’@n Da’e Gn f‘h@ S,gn'ﬁv‘e Ork, Associated; Blue Barron, Lang-Worth; Nat Brandwynne Ork;g Jumpin’ |
Jacks-Patti Dugan, NBC Thesaurus; Ernie Fllice Quartet, MacGregor; the
TPour Knights, Lang-Worth; Lawrence Welk, Standard.

| By Joe Greene; published
8. ACROSS THE ALLEY FROM THE ALAMO 27 lo Grecne; published,)
Records available: Earl Hagen Ork, Mercury 3060; Glenn Davis, Skating
Rhythms SR-237; Woody Herman, Columbia 37289; Stan Kenton, Capitol 387;
Mills Brothers, Decca 23863; The Three Suns, Victor 20-2272,
Electrical transcription libraries: Les Brown, World; Lawrence Welk, Standard.
By Eddie Seiler, Sol Marcus and Al Kauf-
9' ASK ANYONE WHO KNows man; published by Witmark (ASCAP) 7
Records available: Joe Dosh, Continental C-11001; Larry Douglas, Signature
15123; Anita Ellis, Mercury 3059; Eddy Howard, Majestic 1124; Ink Spots,
Decca 23900; Sammy Kaye, Victor 20-2239; Dinah Shore, Columbia 37344;
Kate Smith, MGM 10028; Four Vagabonds, Apollo 1060; the Velvetones, Sonora
2014; Margeret Whiting, Capitol 410; Phil Reed, Dance-Tone 110.
Flectrical transcription libraries: Les Brown, World; Louise Carlyle, Muslc of
Manhattan, NBC Thesaurus.

10. TALLAHASSEE Published by Famdus cascap) O

¥rom the Paramount film “Variety Girl.”
Records available: Bing Crosby-Andrews Sisters, Decca 23885; Ray Dorey, Ma~ g
jestic 7239; Johnny Mercer-the Pied Pipers, Capitol 422; Vaughn Monroe, Victor
20-2294; Dinah Shore-Woody Herman, Columbia 37287; Kate Smith, MGM 10028.
Electrical transcription libraries: Art Mooney, Associated; Russ Morgan, World;
Louise Carlyle, Music of Manhattan, NBC Thesaurus.
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,RCA Vic1O

with The Miller Orchestrg
8 immortal campus tunes in smooth, danceable style s 4 o
with a neat display of instrumental solos, and vocals.

7Prom Date’” Album p-183

The Sweetheart of Sigma Chi
(vocal by Garry Stevens)
‘AND Washingion and Lee Swing
RCA Victor 20-2337

Alma Mater-Cornell
AnD The Eyes of Texas
(vocal by The Moonlight Serenaders)
RCA Victor 20-2338

Rambling Wreck
from Georgia Tech
(vocal by Tex Beneke and The Moonlight Serenaders)
AnND Amchors Aweigh
(The Song of the Navy)
RCA Victor 20-2339

On Wisconsin
(University of Wisconsin Song)
AND
The Victory March of Notre Dame
(Notre Dame Song)
RCA Victor 20-2340

with Earl Hagen and his Orchestra and Chorus

Two brand-new ballads from the Disney flick “Fun and

Fancy Free” that will have everybody singing, whistling,

and dropping in the coins! The ”“A” is soft and lazy.
Reverse moves along with a catchy up beat.

Lazy Country Side
AND
700 Good to be Trve
RCA Victor 20-2396

E!
with vocals by Vaughn and The Moon Maids

My, How the Time Goss By
A big plug number from the new Eddie Cantor pic
“If You Knew Susie.” Vaughn gives it his smooth
vocal touch for a long, busy stay in the coin circuit.

'm Still Sitting Under The Apple Tree
The writers who gave Vaughn “/Let 1t Snow,” now come U
with another just as big. It's gonna be wildfirel

RCA Victor 20-2394
RE-COUPLING

There! ’'ve Sazid it Again
(vocal by Yaughn and The Norton Sisters)

AND My Devotion
RCA Victor 20-2388

On the Avenve
A foreign tune on up tempo, with soft-shoe-
shuffle in the middle chorus.
Sentimental Souvenir
This slow, sweet, dreamy instrumental is a cross
between ‘'Sunrise Serenade” and * Twilight
Time” . . . and sure to ride just as high!

RCA Victor 20-2393

Male quartet with piano, guitar, bass and drums

Bloop Bleep

The Deep River Boys give a unique sample of humor-harmony in
the new smash novelty now sweeping the country. “Bloop Bleep”
is a song about the drip, drip of a leaky faucet. I¥ll RAIN coins)

i Ty i Left Myself Wide Open '
e AV CTO RS Z o Some straight romantic balladeering with the rich, warm fypo i

. £ E ‘ g E: ' of singing so typical of this outstanding group. i

o g I * i

et SPTVA K

g : s e B Y ¢ =

RCA Victor 20-2397 -

(Fm Gonna Wait) & THE BLUE SKY BOYS

Por Una Cabeza i
g e ® (Bill and Earl Bolick) Singing with mandolin, AND .
A Little Bit Longer guitar, violin and bass. ' Golendrinas i
Charlie and the boys strike up a bright bouney Sold Down the River RCA Victor 82858 |
beat as lrene Day packs charm into the melody. AND I'm Glad © HEMRI RENE
Chummy MacGregor, former Glenn Miller arranger, ('m Glad He's Gone and Left You) d his Orch s
is the composer. Looks like a hit! RCA Victor 20-2380 uzi pli ;oelﬂr: !
h Doi @ HALL SISTERS y AKJD K‘
What Are You oling with Jesse Stone and his Orchestra Vaise Vanitd :
New Year’s Eve ? You Never Can Tell the Depth of the Well RCA Victor 25-0103
A te ditty which h T e d i (By the Length of the Handle on the Pump)
cute ditty / has y Me and lrene AND Trouble is a Man Q LAWRENCE DUCHOW
Day discussing a date for Dec. 31, RCA Victor 20-2385 and his Red Raven Orchestra | .
RCA Victor 20-2395 @ ARTHUR "“BIG BOY” CRUDLUD Yes, :?;POLKA ‘X
Blu;as singer Two Gossipers—LANDLER i
¥ Don A le()mw It RCA Victor 25-1094 ]
That's Your Red Wagon POLISH }
RCA Victor 20-2387
© WALTER OSSOWSKI
EIE = ® cnnl?v?thagck}gi}c and Guitars ] his' Instrumental Quartes b
i “Album of Tangos” Sickana Polka ‘
and his Cowboy Ramblers 3 g (Chopsticks) :
(RCA Victor Album $-23-A) AND H
Bill, with the help of The Male Trio and electric Silencio AND Soledud Fantaxia Polka H
guitars, delivers an ultimatum to his gal. Flip has RCA Victor 82856 (Funlmsy)
an explanation of those wl;it; liEs he t;ld, set to i B”en°’A‘:’i‘;@5 Querido RCA Victor 25-9179
peppy instrumental background.
A . Melodia De Arrabal
Mow or Never anp Tellin’ Lies RCA Victor 82857 ,  wLALN AWMZBICAN
RCA Victor 20-2379 @ JOSE CURBELO
ond his Qrchestra ¥

Cuvando Aprenderas ?—BEGUING
{When You Cz’c\:’ss Your Heart)

Boogie-Woogiec Ma Favely
(The Bumble Boogie Samba)

RCA Victor 23-0665 !

@ LIBERTAD LAMARQUE
with A, Malerba and his Orch, !

Sin Palabras—TaNnGo
{Speechless)
AND

Cuncién Desesperada~—TANGO
{Desperate
RCA Victor 23-0648
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You'll be glad, too, when you hear

TED WEEMS

Latest Nickel Nabber

and the OId, Old Oldie

“MICKEY"

TWGO HITS FOR THE SAME PRICE

MERCURY CELEBRITY 5062

eet Music

Week

August 23

Ending

BEST-SELLING SHEET MUSIC

Tunes listed are the national hest sheet
music sellers, Llst is based on reports
received each week from all the nation’s
sheet music Jobbers. BSongs are lisied

(F) Indicates tune is im

sccording to preatest number of sales,

a film; (M) indi-

eates tune is in legit musical; (R) indicates
tune s available on resords.

TINS ano e COY S

POSITION Publlcher
Weeks | Last | This
to date| Week|Week
14 1 1. PEG O' MY HEART (R) ievevorennneennnnins .Robbins
6 2 2. 1 WONDER WHO’S KISSING HER NOW (F) (R) . E.B. Marks
16 3 3. THAT'S MY DESIRE (R) .....u,iiivennrinnannnnns Mi.ls
13 6 4. ACROSS THE ALLEY FROM THE ALAMO (R) . .Capitol Sonas
15 4 5. I WONDER, I WONDER, I WONDER (R) .. .Robbu.s
8 8 6. ASK ANYONE WHO KNOWS (RYy ..ooevon.. .. Witma.k
3 10 8. I WISH I DIDN'T LOVE YOU SO (F) (R) :u.nia Paramount
3 11 9. AN APPLE BLOSSOM WEDDING (R) ......Shapiro-Bernste.n
3 12 10. FEUDIN’ AND FIGHTIN' (R) .teiuunrinnnnnnnnnnnn .Chappe.l
i3 5 11. CHI-BABA, CHI-BABA (R) A= o ..Oxfo d
5 13 12, ALMOST LIKE BEING IN LOVE (M) (R) 0000000 Sam Fox
8 g 13 IVY (F) (R) v'ivitienntnnnnan P "Burke-Van Hevsen
i — i4., THE WHIFFENPOOF SONG (R) ..oovnnnn 0ODDO00000Og Miller
1 L 15. I HAVE BUT ONE HEART (R) ......... 0000B00000S .Barton
ENGLAND'S TOP TWENTY
POSITION
Weeks | Last | This
to date| Week| Week
English American
12 2 | 1. COME BACK TO
SORRENTO c.eevesse-Ricordi ..........Public Domain
14 3 2. PEOPLE WILL SAY
WE'RE IN LOVE ........Chappell ..... . Williamson
4 1 3. NOW IS THE HOUR ....Keith Prowse .. ¥
17 5 4. AMONG MY SOUVENIRS.. Lawrence Wright..T. B. Harms
] 8 5 I GOT THE SUN IN THE
MORNING  ............ +. Chappell .........Berlin
7 6 6. ON THE OLD ‘SPANISH
TRAIL ..... sesesrieesss Peter Maurice .. Peter Maurice
2 11 7. I BELIEVE eevessssscses Edwin H, Morris. . Sinatra Songs
6 7 8, MAM'SELLE ..........0s Francis Day ...... Feist
16 4 9. A GAL IN CALICO ......Feldman .........Remick
8 10 10, THEY SAY IT’S
WONDERFUL  ...¢ve.0v0e Chappell ...... .++ Berlin
10 12 11. HEARTACHES ..........Campbell- Connelly . Leeds
19 9 12, TELL ME, MARIANNE poo Southern .........Southern
11 13 13. OH, WHAT A BEAUT
FUL MORNING ..........Chappell .........Williamson
3 19 14. LITTLE DUTCH MILL.... Irwin Dash ....,., Shapiro-
Bernstein
17 15 15, '_l]:}éy ARNLITTLE
NDERNESS ...........Campbell-Connelly .Robbins
1 — 16. GUILTY .. -+ Francis Day .. .).’. . Feist
10 |16 | 17. DEAR OLD DONEGAL ... Leeds . .0, 000" . Leeds
3z 17 18, ANNIVERSARY SONG ... Campbell Connelly . Mood
11 i8 19, TIME AFTER TIME .....Sinatra Songs .. Edwin H,
Y1
18 ’ — , 20, HEAR MY SONG, Morris
VIOLETTA .............. Dix teeessnsaasss Crawford

* Publisher not available as The Billboard goes to press,

PLAY STATUS OF FILMS WITH LEADING SONGS

Tunes listed slphabetically are tn flims | Chart are listed, sinee many film-featured

currently showing or to be shown soon. | tunes never reach any

dem’ee of popular-

Only tunes which have woa & positien in | tty, end maly others are never even

one or more of the other feasures of the | publiched.

AS LONG AS I'M DREAMING (Burke-Van | IVY (Burke-Van Heusen), in Unlversal-

Heusen), sung by Bing Crosby In Para- | International’'s ‘‘Ivy.’
mount’'s ‘“Welcome Stranger.” Natlonal | date—June, 1047,
release date—June 13, 1947,

FUN AND FANCY FREE (Stanly-Joy), in
Walt Disney’'s “Fun and Fancy Free.” | Conn),
National release date not set.

I WISH I DIDN'T LOVE YOU SO (Para-

KOKOMO, INDIANA

September, 1947,

National release

{Bregman-Voeccon

in 20th Century-Fox's ‘Mother
Wore Tights.”” [National release date—

mount), sung by Betty Hutton in Para- | A1 AHASSEE (Famous), in Paramount’s
mount’s ‘“‘Perils of Pauline. National re- “Varfety Girl.” National release date not

lease date—July 4, 1947, set. o
I WONDER WHO’S KISSING HER NOW

(B. B. Marks), in 20th Century-Fox's “I| YOU DO (Bregman-Vocco-Conn}, in 20th

Wonder Who's Kissing Her Now?' Na~ | Century-Fox's ‘“‘Mother

Wore Tights.” Na-

tional release date not set. tional release date—September, 1947,
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NTED ;- ‘ M D J -

TO: Walter Winchell, New York City
FROM: UNITED ARTIST RECORDS, Hollywood, California

SUBJECT: COIN MACHINE iINDUSTRY’S CAMPAIGN FOR DAMON RUNYON CANCER
FUND sponsored by Coin Machine Industries, Inc.

UNITED ARTIST RECORDS feel privileged to be of some small assistance
in your great battle for humanity. In conjunction with, and under the direc-
tion of Coin Machine Industries, we have designated UNITED ARTIST
RECORD No. UA 108 “YOU'RE THE SUNSHINE OF MY HEART"” and
“ELLA,” The Esquire Trio, as the official COIN MACHINE RECORD OF
THE DAMON RUNYON CANCER FUND.

All of our profit derived from sales to Coin Machine Operators throughout
the nation is being donated to this necessary and noteworthy cause. Con-
firming discussion between you and Mr. James Mangan of COIN MACHINE
INDUSTRIES, we have every hope that you will find this record on every
juke box in America on SEPTEMBER 20, 1947,

IMPORTANT: A SPECIAL CONTRIBUTORS’ STAMP WILL BE DELIVERED WITH
EACH RECORD, TO BE AFFIXED TO EACH MACHINE. DO NOT ACCEPT RECORDS
WITHOUT STAMPS. CONTRIBUTE YOUR PROCEEDS FROM THIS RECORD TO
A GREAT CAUSE. A NATIONAL PUBLICITY CAMPAIGN WILL DIRECT TRAFFIC
TO MACHINES BEARING THE CONTRIBUTORS’ STAMPS,

ORDER UNITED ARTIST RECORD No. UA 108 IMMEDIATELY BY COLLECT WIRE
Delivery will be made directly to you
FROM:
COIN MACHINE INDUSTRIES, INC, UNITED ARTIST RECORDS
134 LA SALLE STREET 6605 HOLLYWOOD BLVD.
CHICAGO, ILLINOIS LOS ANGELES, CALIFORNIA

©R YOUR NEAREST UNITED ARTIST DISTRIBUTOR

A R A Distributing Co, ; W. E. Harvey Co., Inc. Radio Supply Co.

St. Louls, Missourl Detroit, Michigan Salt Lake City, Utah
Bargelt Supply Co. W. E. Harvey Co., Inc, Scott-Crosse Co.
Portland, Oregon Cleveland, Chio Philadelphia, Pennsylvania
Barnett Distributing Co, Love Electric Co. Southland Distributing Co.
Baltimore, Maryland Seattle, Washington Atlanta, Ceorgia
Blue Bonnett Music Co, James H. Martin, Ine, Sunland Supply Co.
Dallas, Texas Chicago, Hlinois El Paso, Texas
LeRoy H. Bennett Co, Massachusetts Music Distributors Sunland Supply Co., Inc.
San Francisco, California Boston, Massachusetts Phoenix, Arizona
Commercial Music Co. Music Sales Co. 3 Taran Distributing Co., Inc.
Kansas City, Missouri Memphis, Tennessee Miami, Florida
Cha-Dar Sales Music Sales Co. Merle H. Weiss Distributing Co.
Flushing, Long l'sland, New York New Orleans, Louisiana Pittsburgh, Pennsylvania
Edie’s Distributing Co, Niagara Midland Co., Ine. Wertx Music Supply Co.
Houston, Texas Buffalo, New York Richmond, Virginia
Hall Sales Co. O’Rourke Agencies Wilford Brothers, Inc.
Denver, Colorado Honolulu, Territory of Hawaii Los Angeles, Catifornia

HOLLYWOOD
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SONGS WITH GREATEST RADIO AUDINRCES

(Beginning Friday, August 15, 8 a.m., and ending Friday, August 22, 8 a.m.)

Tunes listed have the greatest audiences on programs heard on network stations in
New York, Chicago and Los Angeles. List is based upon John /. Peatman’s Audience
Coverage Index. The index is projected upon radio logs made available to Peatman’s
ACI by the Accurate Reporting Service in New York, Radio Checking Service in Chicago,
Radio Checking Service in Los Angeles. Listed are the top 30 (more in the case of ties)
tunes alphabetically. The music checked is preponderantly (over 60 per cent) alive.

(F) Indicates tune is from s film; (M) indicates tune is from a legitimate musical;
¢R) indicates tune i¢ available on records. In each instance, the licensing agency
controlling performance rights on the tune is indicated.

The feature is copyrighted 1947 by the office of Research, Inc., 3470 Broadway,
New York 31, N, Y. No reference may be made to any of this material except in
trade papers; no other use-is permitted; ne radio broadcasts utilizing this information.
may be aired., Infringements will be prosecuted.

The Top 30 Tunes (plus ties)

Title Publishers Lic. By
Across the Alley from the Alamo (R) ....vvverrnnnnnnn Capitol Songs—ASCAP
Ain’tcha Ever Comin’ Back? (R) ........ CU00G0QO0a0 .Sinatra Songs-—ASCAP
All My Love (R) ......... 000000G000000 ..Harms, Inc.—ASCAP
All of Me (R) ............ oeg)eRse o o D .. Bourne—ASCAP

.. Sam Fox—ASCAP

Almost Like Being in Love (M) (R) . D
Shapiro-Bernstein—ASCAP

An Apple Blossom Wedding (R)

As Years Go By (R) ... .iiti it nnunnenonnnnanonnnunin. Miller—ASCAP
Ask Anyone Who Knows (R) ..uvuvrenrnnererneeensennencnns Witmark-—=ASCAP
Chi-Baba, Chi-Baba (R) .. .tuuiiiiunirennnennneennnnninenss Oxford—ASCAP
Come to the Mardi Gras (R) ......ov..... 6 Q000p0RO0000 . o ¢ Peer—BM1
Don’t Tell Me (R) ............... E dl. =580 58 o8B 588 8% I o oo 0 Robbins—ASCAP
Every So Often (R) .,..... 06 o o s cecaessserese.. Harry Warren—ASCAP
Ev'rybody and His Brother .........uioveenerennnennnseeneneoennns BMI—BMI
Feudin’ and Fightin® (R) .............. e ole X Shee e vess...Chappell—ASCAP
Fun and Fancy Free (F) (R) ....... 5000006006000 o o L] R Santly-Joy-—ASCAP
I Have But One Heart (R) ...........000.. PRRPSRNT ¥ I o I E Barton—ASCAP
I Wish I Didn’t Love You So (F) (R) v.ovveerenrnnennnn +...Paramount—ASCAP
I Wonder, I Wonder, I Wonder (R) .......... 0000 000 S, NS Robbins—ASCAP
I Wonder Who’s Kissing Her Now (F) (R) +.vvuenienennen. E. B. Marks—BMI
Ivy (F) (R) ............... 000000 N SR e . .Burke-Van Heusen—ASCAP
Je Vous Aime (R) +.iveevrenenrnenneoonnnns B e Ry Crawford—ASCAP
Just an Old Love of Mine (R) ........... A500 o 3080380 B o Campell-Porgie—BMI
Kate (R) ....ivevvnnnnnnnn. e 0000000000000 08508 o Berlin—ASCAP
Kokomo, Indiana (F) (R} ......c.vieennnnnn. +..Bregman-Vocco-Conn—ASCAP
Love and the Weather (R) ....c.iinivenrnnccnconnnans wioesese.Berlin—ASCAP
Oh, My Achin’ Heart (R) ...... dococccooo 000807 08J06060 00800 ...Mood—ASCAP
Peg o’ My Heart (R) ... veuuuinnn tieesetsevoasessrenesss..Robbins—ASCAP
Tallahassee (F) (R) .....0p000.n. 300000000 00800t esoees..Famous—ASCAP
That’s My Desire (R) ....co00.uve.n. Q0000060000000 0 Bl 5% . 3 e« .Mills==ASCAP
The Story of Sorrentc (R) ............. teetrecewocarscsressss.Pemora—BMI
Tomorrow D 5, BEES G ey 0gogoooa 00Q0000000000006 0T 0 E. H. Morris—ASCAP
When You Were Sweet Sixteen (R) ..vuvrenene. w8 Shapiro-Bernstein—ASCAP
You Do (F) (R) .....ovvennninnnnnnn. veeeess..Bregman-Vocco-Conn—ASCAP
You’re Not So Easy to Forget (R) ..... 000 5% o0 OGN S5 es..Feist==ASCAP
The Remaining 16 Songs of the Week
As Long As I'm Dreaming (F) (R) .......0ve0.....Burke-Van Heusen==ASCAP
Cecilia (R) ...iiivneerencnnnnnnnians 5500 JELOE GO o © o8B T o ....ABC—ASCAP
For Once in Your Life (R) ........... et rge e e ....Dreyer—ASCAP
I Want To Be Loved (R) .............. 30 GO0 N ol000 30 616 .+ .Melrose—ASCAP
If My Heart Had a Window (R{ ........ciievenennn 000Qc 000k Melrose-—~ASCAP
Lazy Mood (R) .viiiiiiiieiiiiiinnnnennnns «eo.os.Capitol Songs—ASCAP
Mam’selle (F) (R)  ciiitiiiniitneeneneeenononeinnenansnns ...Feist—ASCAP
My Future Just Passed (R) ....... t, 560 Bopoon tevesases. . Beverly—ASCAP
Old Devil Moon (M) (R) ....veernuincenasnnnnnnn 0000060 ...Crawford—-ASCAP
On the Avenue (R) ................. 000000030000 60 noooooooo ., .Leeds—ASCAP
On the Old Spanish Trail (R) ...... 0000800000006 00 ...Peter Maurice=eASCAP
Passing By (R)........ S B OB G CIOOIE QIO SERRk -, CISE e . Chappell—ASCAP
Red Silk Stockings and Green Perfume (R) ..............E. H. Morris—ASCAP
Stella By Starlight (R) ....ceciiieercveconcnnan eiesesesss. . .Beverly—ASCAP
The Echo Said “No” (R) fieetseierirerssasisasanensesss. Lombardo—ASCAP

The Lady From 29 Palms (R) 200l Martin—ASCAP

RECORDS MOST-PLAYED ON THE AIR

Records Hsted here in numerical order are those played over the grestest number
of record shows. List 1s based on replies from weekly survey among 1,200 disk jockeys
thruout the country. Unless shown in this chart, other available records of tunes
listed here will be found in the Honor Roll of Hits, Music Popularity Chart, Part I
(F) indicates tune Is from a film; (M) indicates tune Is from @ legit musical.

POSITION Going Strong

Weeks| Last %v'l'his
to deate| Week | Week i Lie. By
4 3 1. NEAR YOU ......Francis Craig ........Bullet 1001~—~ASCAP
3 12 2. I WONDER
WHO’S KISSING Perry Como-Ted Weems ..... 8800 o [6.0HH
HER NOW .o.ieecivonesceascocssennns . .Decca25078—BMI
3. PEG O’ MY
HEART .........Buddy Clark.....Columbia 37392—ASCAP
4, I NEVER KNEW..Sam Donahue (Bill Lockwood) .......
Capitol 405~—~ASCAP
5. PEG O’ MY

HEART ,........The Harmonicats....Vitacoustic 1—ASCAP

6. SMOKE! SMOKE! Tex Willidms Western Caravan (Tex Wil~
SMOKE! (That liams-Trio)
Cigarette) ...ece0  +.se.... Capitol Americana 40001—BMI

4 15 7. I AIN'T MAD Count Basie (Taps Miller-Ted Donnelly)
AT YOU .iiiveee oevesenssnseas Victor 20-2314—ASCAP

| (Jesse Price Ork (Jesse Price), Capitol 348)

FEUDIN’ AND Jo Stafford (The Starlighters-Paul Wes-
FIGHTIN® ....... ton Ork) ........Capitol B-443-——ASCAP

eenes.Victor 20-2272—ASCAP

DESIRE .........Frankie Laine......Mercury 5007-=ASCAP
TIMTAYSHUN ...Red Ingle and the Natural Seven-Jo
Stafford (Cinderella G. Stump-Red Ingle)
............. +... Capitol 412—ASCAP
(Jerry Brent Ork, Modern Music 20-510; Henry Busse Ork, Four
tar 1139; Bing Crosby (John Scott Trotter Ork), Decca 23754;
oro Morales Ork, Majestic 1130; Juan Rolando, Cocktail
Hour CGE 118)
THE LADY FROM Tony Pastor (Tony Pastor) ..........
29 PALMS ....... Columbia 37562-—ASCAP
{Andrews Sisters (Vic Schoen Ork), Decca 23976; Victor Lome
bardo Ork, Majestic 7250; Freddy Martin (The Martin Men),
Victor 20-2347; Curt Massy (Henry Russell Ork), Coast 8011J)
I WONDER, I
WONDER, 1
WONDER .......Tony Pastor.....Columbia 37353—ASCAF
I WONDER, I
WONDER, 1
cvesese-Eddy Howard......Majestic 1124—ASCAP

Perry Comoa (The Satisfiers-Lloyd Shaf-
Ork) ......Victor 20-2259—ASCAP

D R R R

10
17
14

9

[T - B Y

11 ] 1 '[ 9.
18 7 10,
iz 7 11.

ceesssss Three Suns
Y

2 i0 || 12,

| 18.

I 14.

WERE
SIXTEEN ........ fer
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Conteaian

hetail Record Sales

Week Ending
August 23

BEST-SELLING POPULAR RETAIL RECORDS

Records listed are those mselling best i the nation’s retail record atores (dealers),
List is based on The Billboard's weekly aurvey among 4,970 dealers in all sections
of the country. Records are listed numerically according to greatest xales. (F) indi-
catea tune is In a film; (M) indicates tune is in a legit musical. The B aide of each
resord {s listed in italic.

POSITION.
Weeks | Last | This
to date/ Week| Week

6 1 1. SMOKE! SMOKE! SMOKE! Tex Williams Western Caravan
{That Cigarette) ....,...... (Tex Williams-Trio) ......
Round-Up Polka ., Capitol Americana 40001

8 2 2. TIMTAYSHUN ............Red Ingleand the Natural Seven-
(I Love You) For Seventy Jo Stafford-Cinderella G.
Mental Reasons Stump ...... .....Capitol 412
10 4 3~ PEG O’ MY HEART ...... Three Suns ......Victor 20-2272
Across the Alley from the
Alamo
6 — 4. PEG O’ MY HEART .. ....Buddy Clark (Mitchell Ayres
Come to Me, Bend to Me Ork) ........ Columbia 37392
11 5 5. THAT'S MY DESIRE ...... Sammy Kaye (Don Cornell-The

The Red Silk Stockings and  Kaydets) ......Victor 20-2251
Green Perfume

15 3 6. PEG O’ MY HEART ......The Harmonicats-Sid Fisher. .
Fantasy Impromptu adc® o 04000 =iy Vitacoustic 1
1 -— 7. 1 WONDER WHO’'S )

KISSING HER NOW ......Ted Weems-Perry Coma..,...

That Old Gang of Mine — ........... ve... Decca 25078
i —_— 8. I !l-lAVE BUT ONE HEART..Vic Damone ,.....Mercury 3063
vy .
10 8 9. PEG O’ MY HEART ...... Art Luhd (Johnny Thompson
On the Old Spanish Trail Ork) ............ MGM 10037
2 9 10. SMOKE! SMOKE! SMOKE! Phil Harris (Phil Harris-The
Crawdad Song Sportsmen) ....Victor 20-2370

will charm
millions with the danceable
easy to listen to

music of

BEST-SELLING POPULAR RECORD ALBUMS

Albums listed are those selling best in the nation’s retsil record stores (dealsrs).
List is based on The Billhoard's weekly survey among 4,870 dealers in all sections
[ of the country. Albums are listed numerically according to greatesst asales.

POSITION
Weekn | Last | This
to date/ Week| Week

3 1 1. Al Jolson Album
1 Jolson ......... «... Decca A-575

i9 ‘2 {2, Dorothy SHay (The Park Avenue Hillbilly) Sings Album

Dorothy Shay (Mischa Russell Ork) ........Columbia C-119
32 3 3. Al Jolson Album

Al Jolson ....... secasressctsearareasnessreanss Decca 469
i0 5 4. Carle Comes Calling

Frankie Carle ....... ¢ v04ueeeveeneenseess.Columbia €-129
78 4 5. Glenn Miller

Glenn Miller and Orchestra ......oceevvees....Victor P-148

BEST-SELLING RECORDS BY CLASSICAL ARTISTS

Rocerds Iisted are those clessical and semi-elassieal resords solling best tm the
Raton's retall resord stores (dealers), aseording to The Billboscd’s weskly Teserd
dealer survey. Records are lated ascording te greatest sales.

famous originator
of the inimitable
shuffle music

i

et
.,,,,,,,,,,;%2}’7//

Weeke [ Last | This
to date] Week| Week
29 1 1. Clair de Lune

Jose Iturbi .,....iieiiiiiiieseansssenses. Victor 11-8851

114 3 2. Chopin’s Polonaise "%
; Jose Tturbi ......c.viiiiiniivoensneneassas.Victor 11-8848 .,.m«»///,/;cjzf,fﬁiiﬁ’é”»/:’,’/z/ o
72 2 3. Jalousie g .,
The Boston Pops; Arthur Fiedler, conductor....Victor 12160 "””’f/,i,///, S o "/////
15 4 4. The Whiffenpoof Song }////ﬁé v ’///rl//f’ %
Robert Merrill ... .iviiiintvnnoconsnsnse Victor 10-1313 . 2 I
88 5 5. Warsaw Concerto ///////’////// ////' //‘,’// 7
The Boston Pops Ork; Arthur Fiedler, conductor; Leo o ,%'//;/,//
) 4

/////}/

Litwin, pianist .e.veverenvnessceseceeenes Victor 11-8863
/i,

/”////’// /
5 s
arra

iy 7
BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS || | P // oz

V. /4 ik
Albums lsted are those elassical and semi-elassienl albums selling hest in the
Ration’'s retall record stores (dealers), sccording to The- Billboard’s woeekly record
denlaz survey. Albums are lated according to greatest aales..
POSITION

Weeks | Last | This
%o date Week{Week

105 1 1. Rhapsody in Blue
Oscar Levant, Philadelphia Ork, Eugene Ormandy, con-
ductor ........ ChEr it +...Columbia X-251

<] 2 2. The Student Prince
3 Al Goodman Ork (Earl Wrightson, Mary Martha Briney,

g Donald Dame, Francis Greer and the Guild Choristers) WE E
3 Victor P-180

i8 4 3. Rhapsody in Blue

Paul Whiteman ...... vesereressaenees.Signature GP-1

ecords

“LIVING SOUND"

50 3 -4, Rachmaninoff Concerto No: .é in C Minor 3 )
Artur Rubinstein, ianist, NBC Ork; Vladimir Gol- W 2
schmann},{ conductorkl.) .a. #500b000000000000000000 Victor 1075 VET the label that gave you
34 -_— 5. Tchaikowsky Nutcrackér Suite v
Eugene Ormandy, conductor Philadelphia Ork.Victor DM-1020 HARMONICAT'S “Peg (0} My Hear%
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ox Hecord Flays

Week Ending
August 23

MOST-PLAYED JUKE BOX RECORDS

fecordp lsted are those recelving the greatest play in the nation’s juke boxes,
List {s based on The Billboard’s weekly survey among 3,558 operators in all sections of
the country. Listed under the title of each of the most played records are other
aveailable recordings of the same tune. Unless shown in this chart, other available
records of tunes listed here will be found in the Honor Rell of Hits, Muslc Popularity
Chart, Part 1

POSITION »
Weeks{ Lust | This Going Strong
10 date] Week| Week
7 1. SMOKE! SMOKE! SMOKE! Tex Williame Western Caravan
(That Cigarette) ........ 00 (Tex Williams-Trio).......
- o aaYs Capitol Americana 40001
10 3 2. PEG O’ MY HEART ...... Three Suns .....Victor 20-2272
18 1 3. PEG O’ MY HEART ..... . The Harmonicats-Sid Fisher, .
e ) e .. Vitacoustic §
3 8 4, I WONDER WHO’S Ted Weems-Perry Como.....,
KISSING HER NOW (F) ... .......c.vu..ue . Decca 25078
14 4 5. THAT'S MY DESIRE ..... .Sammy Kaye (Don Cornell-The
Kaydets) .....Victor 20-2251
14 6 6. I WONDER I WONDER,
I WONDER ........... ...Guy Lombardo...... Decca 23865
14 5 7. 1 WONDER 1 WONDER
I WONDER .............. .Eddy Howard..,..Majestic 1124
8 ] 8 WHEN YOU WERE SWEET Perry Como {(The Satisfiers«
SIXTEEN ...........¢v.... Lloyd Shaffer Ork) ........
............. Victor 20-2259
9 7 g9, TIMTAYSHUN .......... .. Red Ingle and the Natural Seven~
Jo Stafford {(Cinderella G,
Stump-Red Ingle)..Capitol 412
(Jerry Brent Ork, Modetn Music 20-510; Henry Busse Ork, Four
Star 1139; Bing Crosby (John Scott Trotter Ork), Decca 23754;
Noro Morales Ork, Majestic 1130; Juan Rolando, Cocktail
. Hour CGE 116)
17 11 ’ 0. THAT'S MY DESIRE ...... Frankie Laine..... Mercury 5007
g 12 11. PEG O’ MY HEART ......Art Lund (Johnny Thompson)
MGM 10037
14 12, TALLAHASSEE ...c.ie0n0a Bmg Crosby Andrews Sisters
(Vic Schoen Ork).Decca 23885
13 10 13. CHI-BABA, CHI-BABA ..., Perry Como (The Satisfiers-

Lloyd Shaffer Ork)........
- vesese Victor 20-2259
14. PEG 0O' MY HEART ...... Buddy Clark ... .Columbia 37392
15. FEUDIN' AND FIGHTXN .+ Dorothy Shay (Mlscha Russell
Ork) ........Columbia 37188

B
wl

Coming Up

NEAR YOU .i.veivovcocveavsensncesnsesssss Francis Craig........Bullet 1001

MOST-PLAYED JUKE BOX FOLK RECORDS

Records listed -are folk records most piayed im juke boxes nocording te¢ The
Billboard’s weekly survey ameong juke box operators.

POSITION
Weekal Last | This
to.date| WeekIWeek

10 1. SMOKE! SMOKE! SMOKE! Tex Williams Western Caravan
(Tex Williams=Trio) ...0.s
+++v. Capitol Americana 4000%
4% | 2 | 2. TIMTAYSHUN ...........RedIngleand the Natural Seven=
Jo Stafford (Cinderella G.
Stump-Red Ingle)..Capitol 412
14 3 3, IT"S A SIN ........,.....Eddy Arneld and His Tennes-

see Plowboys..Victor 20-2241
2 5 4. I'LL _HOLD YOU IN MY
HEART (Tl" 1 Can Hold Eddy Arnold and His Tennessee
You in My ms) Plowboys......Victor 20-2332
3 4 5. FEUDIN’ AND FlGHTIN’..Dorothy Shay (Mlscha Russell
Ork) ........ Columbia 37189

MOST-PLAYED JUKE BOX RACE RECORDS

Recorde listed are race-type disks most played in the natlon’s juke bozes, aecording
to The Billboard’s weekly survey smong juke box operators,

POSITION
Weeks | Last | This
to date| Week| Week
1 -— 1. BOOGIE WOOGIE BLUE |
PLATE ....... P A Louis Jordan ......Decca 24104
2 5 2. 1T WANT TO BE L ED
z l (But Only By You) ...... . Savannah Churchill, .Manor 1046
9 3 2. 1 WANT TO BE LOVED Licnel Hampton and His Hamp-
J{ (But Only by You) ........ tonians ..... ... Decca 23879
BURKE AND VAN HEUSEN lﬂ( 12 1 2. JACK, YOU'RE DEAD .....Louis Jordan ...... Decca 23901
! g Johnny Moore’s Tl;ree Blazers
\ 4 3. NEW ORLEANS BLUES ... (Charles Brown) .......
NEW YORK e CHICAGO ¢ CINCINNATI ¢ HOLLYWOOD S I g s e s B il Iy  UExclusive 240
2 —_— 4, TRUE BLUES .......coiaes Roy Mllton Ork (Roy Milton)
: o v ,+.. Specialty SP-510
—_ 5. ASK ANYONE WHO Inks Spots .s...... Decca 23900
KNOWS .iivsenctsseninesea
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ecord Reviews
and Possibilities

August 23

Week Ending FEATURE

RECORD POSSIBILITIES

In the opinlon of The Billboard musle staff, records lsted below ate most likely
to achleve popularity as determined by entry into best selllng, most played or most

heard features of the Chart.

FREEDOM TRAIN...................Bing Crosby, Andrews Sisters

Penc e

Ceteiisiesersisaesseses.Decca 23999

With the tremendous impetus provided by the American Heritage Foundation, the
“Freedom Traln” song is bound to latch on to the whirlpool of publicity that will
not only be conducted on a nationwide basis, but which will be concentrated on
localities thruout the country as the real traln puffs its way across the country.
While The Billboard does not necessarily believe that “Freedom Train” will be g
great nickel-grabber, the song, nevertheless, is a jingly melodious tune which was
written with the patriotic theme in mind, but Irving Berlin also had one eye
cocked on the general public and with Der Bingle and the Andrews Sisters doing
1t, the potential Is Indeed great. The Decca version of the tune is selected for
possibilities because public-spirited Jack Kapp was the first to hop on the rattler,
and paired-off Crosby and the Andrews Sisters to assure the widest possible coverage
for the disk. The flip, Incidentally, 1s “The Star-Spangled Banner’” by Victor Young's
ork, Other diskers also may soon hop on the traln, with Columbla due out
shortly with a Buddy Clark side, Majestle with a Ray Dorey pressing, Victor with
Robert Shaw and the Victor Choral Group, and Capitol mulling it over, Cap feels
that unless it can do an outstanding job with a combination of several of its top
artists, it would be better not to do it all. “The Freedom Train” is that sort of a

thing.

RECORD REVIEWS

Lightface portion of reviews ig intended for information of all record and muaslo
users, Boldface portion is intended for guidance of juke box operators.

MAX XLETTER (Sun 1155)

Our First Waltz—=W;: V.
Sing, Birdie, Sing—=W; V.

A famillar singing figure on the Jewish
stage, the rich and fully dramatic tenor-
ing of Max Kletter provides full meaning
and expression for both of these familiar
folk songs. With organ accompanying,
his volce rings out lyrically for “Our Pirst
Waltz,” adapting Yiddish lyries for the
“Anniversary Song.” For the flip, also
Spinning in waltz tempo, Kletter provides
¥iddish lyrics for a plaintive slumber song,
“Sing, Birdle, Sing,” adapted from ‘Poi
Lastushka Pol,” traditional Russian folk
song.

Nationality buyers will grab up the set
for their parler phenes,

BEN-ZION WITLER (Sun 1055)
Warsaw, FT; V.,
Djonkoya—FT; V.

A folk singer with 2 beautiful baritone
volce, Ben-Zion Witler sings in ¥Yiddish

with a deep and flavored nostalgic feeling-

for the highly tuneful “Warsaw’” melody.
A slow and melanchdly song of longing
for what used to be, Witler Imparts an
emotional impact to the spin that should
soar the song as well as the singer to the
heights in folk circles, And he’s equally
at home as he gives out in lusty and
spirit song, in Russian, for @ lvely folk
song, ‘““Djonkoya’ ('Thank You, John),
Mendelsohn Ensemble, taking in accordion,
fiddle, piano and bass, provide excellent
musical support to frame the flne singing,

Folk buyers will grab this one up for
thelr home sets,

CANTOR BENJAMIN SIEGEL
{Sun 1140 and 1141)

Look Upon Our AMliction—V,
Blessing of the Priests—Y,
Rock of Israel—Y,.

Favor Their Requests—YVY,

It's the Mturgical singing of four tradi-
tional Herbrew prayers by Cantor Ben-
Jamin Siegel, who not only imparts an
inspirational religlous fervor to his chant-
ing but also displays a widely-ranged and
beautiful tenor voice. And for the “Rock
of Israel' and “Favor Thelr Requests”
set, 1t’s shades of the late Cantor Josef
Rosenblatt as he pollshes off each slde
with a lyrical falsetto. Organ supports
in good taste,

For home buyers,

TINY HARMONICA AT CARNEGIE
HALL (Willida WR-1)

A single unbreakable geared for the
moppet trade, the whimsical story of
“Tiny Harmonica” and how he finally
makes the grade for a Carnegie Hall
concert, strikes the juvenile fashion In
fine fashion as it spins over both sides of
the disk. High-pitched kid- volces carry
the story thread written by Julle Marvin
with Paul Anderson narrating, all set to
a fanciful musical score provided by Ralph
J. Piles and played by a string ensemble
directed by Irving E. Bizman. The har-
monica mouthing Brahms' ‘Hungarian
Dance, No. 2, polishes off the single in
high order. Added to the merchandlsing
appeal is a descriptive and eye-catching
color envelope.

Teps for kiddie traffic in stores,

BING CROSBY (Decca 24101-25193)
You Do—FT; V.

How Soon?—FT; V.

Too Marvelous for Words—FT: V.
Wrap Your Troubles In Dreams—FT;: V.

Singing in his usual easy and relazed
ballad style, and with Carmen Cavallaro's
piano sparking the accompanying rhythm
instruments to create a background of
lyrical intimacy, Bing Crosby c¢hants it in
simple and forthright fashion for an ef-
fective ‘“You Do,” movie ballad from
“Mother Wore Tights,” and a pleasant
plattering of sentimentality in “How
Soon.” For the second set, the label
brings back two Crosby ballad classics of
yesteryear. With as much lIyrical charm
in his early chanting, it’s a smooth spin
for ‘““Too Marvelous For Words” with the
Jimmy Dorsey music sustained a subdued
but rhythmic background. For the fip,
with the John Scott Trotter musical bank
framed by sllky Strads, it’s the everlaste
ing Crosby singing and whistling interpre-
tation of “Wrap Your Troubles in Dreams,”

The oldies will evoke more coin inter~
est than the new needlings,

TOMMY DORSEY (Victor 20-2419)

Deep Valley—FT; VC.
Trombonology—FT.

His first release in a long spin ,Tommy
Dorsey couples a pleasant ballad with &
bit of his own instrumental virtuosity,
Introducing on wax the mixed harmonles
of The Town Crlers, and with the full
romantie blush of Stuart Foster's bal-
ladeering sharing the song, i{t's s smooth
spin for the nostalgic “Deep Valley,” an
outdoor love ballad from the movie of the
same name. The sliding of the maestro
in a sweet and sentimental mood gets s
second stanza under way for the en-
semble with the singers polishing off the
plattering. For the flip, the band sets a
Iast beat as the maestro slides his horn
with technical proficlency for an origina}
“Trombonology’” etude. Jt's a polished
performance for both sides of the platter
but without arresting any undue attention,

Film may whip vp some coin interest
for the screen song side.

CLAUDE THORNHILL {(Columbia
37593)

Early Autumn—FT; VC,
Oh, You Beautiful Doll—FT; VC.

The richly orchestrated harmonies of
the Thornhill band, with the maestro’s
clear-toned ivory passages adding instru-
mental gloss, glve out generously for
“FKarly Autumn,” 2 nostalgic baliad in a
melancholy mood framed in an engaging
beguine tempo. Moreover, there's the lyri-
cal warmth of (Miss) Fran Warren in her
throbbing projection of the meaningful
wordage, Contrasting, Thornhill knuckles
the keyboard in lively ragtime style of
yesteryear to set the stage for a llvely and
rhythmic scoring of the old-time “Beauti-
ful Doll” favorite, Band gives it full
harmony treatment with a dash of a rid-
ing tenor saxer, with the only disturbing
note In the dittying of Gene Willlams,
who displays good bary pipes but which
don't lend themselves to & rhythm lyrie.

Where the Thornhill music attracts cein
attention, “Early Autumn” stacks up for
selectors.

(Continued on page 106)

)

ORCHESTRA UNDERTHE DIRECTION OF
AXEL STORDAHL

COLUMBIA F7 K09
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PERMO POINTS have been the standard needles for
coin phonographs. For proof of their high quality:
PERMO POINTS are original equipment in WURLITZER,
AIREON, ROCKOLA, MILLS, PACKARD PLA-MOR,
and GABEL coin phonographs.

PERMO POINTS give operators the most for their
money. There are no fincr needies at any price.
{Speaking of prices, remember that PERMO prices
have not increased. Hence PERMQO POINTS now are

( a greater value than everl)

RECORDED T 1% N HAWAII

Tahitian Songs and Chants by George “Tautu” Archer

Advance Information

Week Ending
August 16

ADVANCE RECORD RELEASES

Records listed are generally approxi- | supplied in advance by récard companies,
mately two weeks in advance of actual | Only records of those manufacturers vols
release date. List Is based on information | untarily supplying information are listed.

POPULAR
ALWAYS . ....cciiivevaviansseassInk Spots (WHITE CHRISTMAS)......
....... . Decca 24140
ANGEL EYES ...viivnvecononnonss Herb Jeffnes Buddy Baker Ork (YOU
GAVE) ............. xclusive EX-18x
ANYONE CAN DREAM ....:........The Merry Macs (BABY DARLIN').
..... Majestic 7268
ANYTHING FOR HALLOWEEN .... Jerry Baler (Andy Sannella Ork) (IN
SEPTEMBER) ........ .Pleasant 101
BABY DARLIN’ .....vceveiv.on...The Merry Macs (ANYONE ‘CA )5 I
595 o Majestic 7268

BALLERINA ...»...................Vaughn "Monroe. (Vaughn Monroe (THE
STARS) ...............Victor 20-2433
BENNY RIDES AGAIN ALBUM.............................. Capitol BD-57

Benny’'s Boogie—Benny Goodman QUATLE . . vuvenrrinerernsnvrnnnns Capitol BQOI%G
Chicago—Benny Go08mMAN OTK..uu.ontt .t ontreesesnesneenennssn +...Capitol B20125
How High the Moon—Benny Goodman Septet...... Capitol B20128
Lazy River—Benny Goodman DUO. ... .ovuverereervnnn. ..Capitol B20124
Music, Maestro, Please-—Benny Goodman Quintet............. ..Capitol B20127
No, Baby, No—Benny Goodman Ork (Benny Goodma.n) Capltol B20124
Puttin’ on the Ritz—Benny Goodman Trio. .uveeeeveonrernenrnenes Capitol B20125
The Bannister Slide—Benny Goodman Sextet.............ovvvsrn... Capitol B20127
BESSIE COULDN'T TAKE IT ......Chuck Foster (DON’T CRY)...........
...................... ercury 3065
BEYOND THE BLUE HORIZON ....The Three Suns (CRAZY RHYTH
.................. Decca Blue Label 6

BOULEVARD OF MEMORIES .....,Ray Dorey (Jack Matthias Ork) (WHY
SHOULD) ceeeisenses.Majestic 7266

CAMPUS CLASSICS ALBUM .....viiiiviennnnnnenn wessees... Capitol BD-58
A Little Further Down the Road a Piece—Ella Mae Morse and Her
Boogie Woogie Seven..... &k M o o oot S oo T Capitol B20129
Could Ja—The King @ole Trio (King C/le} .......................... Capitol B20128
I Get the Blues When It Rains—The Dinning Sisters (Art Van
Damme Quintet) ... ... .. it e Capitol B20131
I Know That You Know—Benny Goodman Quinteb................ Capitol B20130
Mean to Me—Paul Weston Ork (Matt Dennis).................... Capitol B2013¢

School Days—Johnny Mercer-The Pied Pipers (Paul Weston Ork)....Capitol B20128
The Spider and the Fly—Stan Kenton (June Christy-The Pastels)....Capitol B20129
The Whiffenpoof Song—The Pied Pipers (Paul Weston Ork)........ Capitol B20131
CECILIA ....... tesesssesenassnes. Bob Croshy Ork (YOU FORGOT).

............... .Decca Blue Label 8

CHRISTMAS DREAMING (A Little Dick Haymes Gordon Jenkms Ork (THE
Farly This Year) .............. .. CHRISTMAS) ............. Decca 24169
Dick Kuhn Ork ..,....

.Decca Blue Label 4

PARTS 1 & II ......... o 0o
CRAZY RHYTHM . o .. The Three Suns (BEYOND THE)
............ Decca Blue Label 6
DEEP DOWN IN YOUR HEART ....Dick Jurgens (Al Galante) (KATE).
...................... Columbia 37852
DINKY LITTLE CABLE CAR .... ..WgheNCh)mn Ork (George Bledsoe) ](YOU
................... iver 15
DON’T CRY, LITTLE GIRL, DON’T Chuck Foster Ork (BESSIE COULDN'T)
RY ............. CUT6 000 0L00BE 00— 000 g0 0 Ca 6006 5L s o o g Mercury 3065
EMPEROR WALTZ BEE JaBanC00a6S o Bmg Crosby (Vlctor Young Ork) (I
KISSH "% . 55e 3.« e . . . .Decca 24170

FOR ONCE IN YOUR LIFE .........Bil Johnson and Hls Musical Notes (Gus
Gordon Quartet) (MY LITTLE) ......

...................... Victor 20-2427
HAPPINESS IS A THING CALLED Frances Wayne (Buddy Baker Ork)
...... teteteieanereseresess  (JANUARY WOM )
5050 o o I0L.5 o5 .Exclusive EX 17x
DICK HAYMES-—CHRISTMAS SONG
LBUM tevsvencvernsesssess.oDick Haymes .........0.i...Decca A-581
Ave Maria .......................... The Song Spinners Choir (Jesse Crawford)
................................ Decca 24121
Cradle Song of the Virgin............ The Song Spinners.......o0...... Decca 23737
It Came Upon the Midnight Clear... The Song Spinners Choir (Jesse Crawford)
................................. Decca 24121
Joy to the Worldis.ovevieanns v The Song Spinners Choir (Jesse Crawford)
................................. Decca 24120
Oh, Little Town of Bethlehem..... . The Song Spinners Choir (Jesse Crawford)
........................... Decca 24120
The First Nowell............ Mo m. . The Song Spinners................ Decca 23737

‘HOTCHA POTCHA PEECHA «.essoJerry Baker (Andy Sannella Ork)

(SOMETHIN’ TELLS) .Pleasant 104
HOW LUCKY YOU ARE .......,...Anita Ellis (Dick Maltby Ork) (THEY
CAN'T)

AL, . MARTEN. Mercury 3068

HOW LUCKY ARE YOU? ..,.....Curt Massey (Henry Russell Ork) (WHY
SHOULD) ................. Coast 8012

I HAD A HAT (When I Came In) ..The Jesters (SURE AN’) ....e0.....
................ Decca Blue Label ‘10

I HAVE BUT ONE HEART Tex Beneke- Miller Ork (Garry Stevens-
(O’Marenariello) ...........cv.vs. The I\;Ioonhght Serenaders) (TOO

LAT Ho NG Victor 20-2424

I KISS YOUR HAND, MADAME. ...Blng Crosby (Vlctor Young Ork) (EM-
OR WALTZ) ........ Decca 24170

I WONDER WHO’S KISSING HER Jack McLean Ork-Wayne Gregg (WHERE
NOW ......... BO0I0000 000000000 RE) ... .iiiiviiniinan., Coast 8013

IF YOU SMILE .«...ivvnnnernnneas Jerry Baker (Andy Sannella Ork)

(MONEY IN) ............ Pleasant 102

I'M DOWN TO MY LAST DREAM..Mel Torme and His Mel-Tones (NIGHT
STOM. .. ... . P .. Decca Blue Label 7

MuUs
I'M ON MY WAY TO PARADISE Two Henrys and Gene (WHERE THE)
(With YoU) i iieiiiintineennene  eanonenononeeennnennnnnnn Serenade 101
I'M OUT TO FORGET TONIGHT veee Dmah Shore (Sonny Burke Ork) (THE
STANLEY) .......... Columbia 37850
IN SEPTEMBER ..................Jerry Baker (Andy Sannella Ork) (ANY-
THING FOR) ............Pleasant 101

INK SPOTS, VOLUME II ALBUM..Ink Spots +eoecevceevee.....Decca A-594

GOt . ettt ir ettt e i i et e aarana, Decca 25240
I'd Climb the HlWhest Mountain (If T Knew Td Find You)....... «..+s.Decca 25239
Tl Get By (As Long as I Have YoU)eeeurrovnn... 9D©0g00p000 900006 «....Decca 25238
Tm Gettin’ Sentimental Over You.,.......... eieieseie..Decca 25239
Just for a Thrill....oviiiiiiiiiiiinnnineinnrann, G000008000090 ..Decca 25238
My Greatest Mistake. oo st iierie ettt rnnrnnens 000000000 ..Decca 25237
Wi lT MeetiwAgain, syrm el o . S8 . - < ST EEmE. . P e . .Decca 25237
When the Swallows Come Back to Capistrano.................... ..Decca 25240

IT ALL CAME TRUE ........ . Beryl Davis (Russ Case Ork) (ONE
IR N5 gk S 56 0 0.0.0 019,00 Victor 20-2426

I'VE GOT A HOME IN THAT ROCK. Frank Slnatra The Charloteers (JESUS
IS) .«........ce.v....Columbia 37853

(Continved on page 112)
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WANTED
BRANCH MANAGERS
and SALESMEN

Large national record com- f§
pany needs experienced |

men for Branch Manager

positions and Salesmen posi-

tions throughout the United
States. i

Write complete details of
State whether
or not you own car.

Mail inquiries to BOX %237, &
Care The Billboard, 1564
Broadway, New York 19,
New York.

experience.

STAMPERS
- MOTHERS
MASTERS

MADE TO YOUR
OWN SPECIFICATIONS

kow Prices, Excellent Quuality.
Immediate Delivery.

Sterling-Juke Box Records
7 West 46th 5t.,, New York 19, N, Y.

s (S

313 W. 57th St.

ERNESTINE WASHINGTON

and the Southern Sons on
Manor #1084

The Lord Will Make a Way
| Thank You, Lord

NEW YORK 19, N. Y.

NO. M-104
“FOOL THAT I AM*»
sung by

GLADYS PALMER
FLOYD HUNT ORCH.
backed by

“HARLEM BREAK-

MiracLE

SDO BAST 63r0 ST\ [CHICAGO.

M
lltli

K]

QIR R T T T R TR
Just released. This Smashing Hit

WHERE THE APPLE
BLOSSOMS FALL

with

THE TWO HENRYS AND GENE
SERENADE RECORD #101-A

Distributors Wanfed

UNIQUE MUSIC PUBLISHERS, INC.

(MAKERS OF SERENADE RECORDS)
910 Alberta St., Detroit 20, Mich.

AHIEHRHIN IR uing

WU Nz

IHITHH ARG

Q

¥
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Ballroom

THE STAND

Reviews of Orchesiras Playing Hotels, Night Club and ‘
Locations and Omne-Nighters

" Georgie Auld

(Reviewed at the Troubador, New
York, August 15, 1947. Personal
manager, Mort Davis. Booked by

General Artists Corporation.)
TRUMPET: Red Rodney.

TROMBONE: Jackie Carmen.
SAXES: Gene Zanoni, Al Young, Serge
Chaloff.

RHYTHM: Harvey Leonard, piano; Jimmy

Johnson, bass; Tiny Kahn, drums.
ARRANGER: George Handy. -
ALTO, TENOR, SOPRANO SAX,

RANGER AND LEADER: Georgle Auld.
Here is an interesting little dance

band making its debut for a group

of 52d Street operators who are try-
ing to bring life back to the old Club

18, or Dixon’s under the new Trouba=-

dor tag. Georgie Auld, who has been

toting his family of reed instruments
thru most of the famed swing bands
of this decade and who led his own
fine hot band for a while, returns to
ork fronting with this small but ver-
satile group.

Altho most of the tootlers in the

AR~

Bl [ nine-piece group are graduates of
the school of hot licks (they still

blow mean horns), their unified effort
here is toward glorifying terpsichore
—and this they do handsomely. In-
teresting scores, subdued solos, mod-
erate tempos, a book made up of
many standards with an occasional
pop—all of this makes convincing
evidence in favor of the danceable
and listenable quality of the group.

The jazz shows up during the
spot’s several floor shows, which
feature chirp June Christy, when
Auld leads his group thru a swift
set of hip faves such as Flyin’ Home
and Taps Miller. Solos are by bari-
tone saxist Serge Chaloff, who to
this reviewer is one of most exciting
musicians in the biz, trumpeter Red
Rodney, pianist Harvey Leonard and
leader Auld on his tenor. It was
apparent that all of these gentlemen
have heard and bowed before be-bop.

Auld, as a fronter in the intimacy
of the small Troubador, does hand-
somely. His ork would be ideal for
a hotel location provided that they
stick to the very fine library of
dance music worked up by the leader
and arranger George Handy.

Hal Webman.

ASCAP Boosts
License Oect. 1

(Continued from page 23)
income if and when all licensees are
consummated. Motion pic theater
associations, which have battled the
Society’s licensing rates from time
to time and area to area, can be ex-
pected to bristle even more definitely
at the new system since almost with-
out exception it will raise the music
fee for exhibitors.

Under the old seat tax system the
Society charged a theater with less
than 800 capacity 10 cents a seat per
year; 800 to 1,599 capacity, 15 cents
a seat, and 1,600 up, 20 centy per.
Thus a top-draw film house like New
York’s Radio City Music Hall, with
6,000 seat capacity, would shell out
$1,200 a year to ASCAP, while a small
500-seater theater would be asked
to pay $50 per annum.

6G From Music Hall

The new licensing deal would set
the Music Hall back at least $6,000
(assuming that on at least one night
a year at $1 admish the house would
be packed full), which would rep-
resent a 400 per cent boost for the
MH. As for the small 500-seater
(even a Western house has one
packed night a year) at about 40
cents admish, the increase here
might reach 300 per cent with the
fee rising to $200 a year.

Such a boost in ASCAP fees un-

Skinnay Ennis

(Reviewed at Hotel Astor, New
York, August 20. Booked thru Music

Corporation of America. Personal
managers, Max Elliott and Al
Willett,)

TRUMPETS: Vincent Dibarie, Gene Duval,
Bobby Clark and Ralph Harden.

TROMBONES: Clare Travis, Tex Satterwhite
and Milt Fuller,

SAXES: Herb Stowe, Charlie Broren, John-
ny Hamilton, Abe Aaron and Kenneth Olson.

RHYTHM: Billy Wilson, drums; Earle Stur~

gls, plano; Gilbert Hintz, Guitar, and Jess

Bourgeois, bass.

VOCALIST: Carmene Ennis.

LEADER, vocallst, drums and trumpet,
Skinnay Ennis. ’

The Skinnay Ennis ork rolled into
the Astor Hotel and the cash custom-
ers soon followed, finding the ork a
pleasing commercial aggregation
playing danceable tunes in a style so
reminiscent of Hal Kemp that at
times it was hard to believe the scene
wasn't set in the Pennsylvania Hotel
some 10 years ago.

With 10 of the original Kemp side-
men sitting in, Ennis has filled his
book with tunes popularized by
Kemp, plus top pop plugs and a
handful of standards and Latin-
American nhumbers. Featuring the
muted trumpets, and with Skinnay
handling the vocals, the biggest
numbers from a listener standpoint
appeared to be Youw're Getting To Be
a Habit With Me, Did You Ever See a
Dream Walking? and I Wonder.
Ennis’s wife, Carmene, handles about
two vocals to a lengthy set, concen-
trating on tunes like It’s Almost Like
Being in Lowve, but adds little to the
activities.

Built for Radio

Ork has obviously been built with
radio, not location work, uppermost
in mind. However, the sweet tempo,
which is maintained with the excep-
tion of the occasional rumba and
samba numbers, brought a full house
onto the dance floor thruout the eve-
ning. An attempt at a novelty, with
Johnny Hamilton vocalizing You
Don’t Learn That in School, was not
effective, the customers acting impa-
tient until the tune was over and the
dancing resumed.

Fill-in between sets is Jan August,
with a rhythm quintet which also
proved popular with the payees. Au-
gust’s piano drew standees to the
bandstand continuously during his
appearances. Norman Weiser.

questionably will call forth new
bleats from motion pic exhibitor
groups—one group already has
sounded a convention call-to-arms to
consider the music price rise threat.

Taylor Defends Hike

But the Society, according to a
spokesman, has become conditioned
to f®iction on the guestion of col-
lecting additional revenue and feels
it is making just demands. In an-
nouncing the new licensing formula,
Deems Taylor formally stated that
the method “has been found accept-
able in other countries due to its tak=
ing into consideration the relation
that ought to exist between the thea-
ter income and its music costs. Be=
cause this relationship has not been
recognized in ASCAP’s operation, our
income from this large body of li-
censees has not kept pace with the
greatly increased income of the mo-
tion picture theaters. The present
scale, based on seating capacities, was
adopted in 1934, in the depths of the
depression, and our theater income
has remained static from that time.
Since then all costs have mounted,
particularly theater admissions. Ris-
ing costs affect the composers as
well as any other profession. We
feel that they are entitled to con-
sideration and believe that our li-
censees will see that this new method
of calculation is designed to correct
a manifest inequity.”
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Dealers! Operators!

THIS IS ET!

List price 75¢, plus fax

DISTRIBUTORS:

GEORGE G. BONEY
1104 N. Queen St.
Kinston, N. €,

FRUMPKIN SALES <CO.
2418 Milwaukee Ave,
Chicago 47, IIL

DOBBS-SKINNER,
2624 Elm Street
Dallas, Texas

JACK EDWARDS DisT,
229 S, Pressa 5t.
San Antonio, Texas

INC,
€O.

Distance no object!

Our Policy: If no dealer or distributor in your
area, we will enclose additional records to offset
50 ¢, of delivery charges on those orders for 20
or- more records.

PRESIDENT RECCRDS

712 LOUISIANA ST, LITTLE ROCK, ARK.

ecording?

in chicago

PHONOSRAPH MASTERS » PROCESSING » PRESSING

LES ELGART

and His Orchestra
Now at RUSTIC CABIN, N. J,
Exclusive booking management

Harry Foss Ageney
HOBEL LINCOLN, NEW YORK CITY
Circle 5-6526-7-8
Name Bands, Name Acts, Tops in Coclitall Mnits
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NEW YORK:

Gala diskery moves into larger
quarters September 1. ... Lee Rich-
ardson and Luis Russel’s ork have cut
Gloomy Sunday for Apollo with the
disk skedded for release before the
end of the month. . .. Billy Ecks{ine
opens at the Apollo Theater Friday
(29). . . . Evelyn Tyner, former
piano soloist with the Cleveland
Symphony, has been signed by MGM
Records. . . . Art Mooney’s ork into
the Capitol Thursday (28). ... Bobby
Byrne’s ork started a one-week stand

WATCH FOR

FLASH AND PLYMOUTH

RECORDS

BOX 6345 WASHINCTON, D. C.

Music---As Written i

at Chilhowee Park, Knoxville, Au-
gust 22, first name ork booked into
the location for a full week in years,
Spot has been a one-night stand.

Monica Lewis set into the Chase
}('Iotel St. Louis, starting September 15,
. . . Alan Dale, Signature disker,
headed for a steady spot on the
Mutual Bloch Party airer. . .. Mel
Torme sides now being released by
Decca on the blue label are actually
re-issues of tunes cut by Torme five
years ago. . . . Leo Pieper's ork is
currently at Donahue’s, Mountain
View., N. J. Ork is booked into the
Jocation _ indefinitely. . . . Sarah
Vaughan plays Million Dollar Theater
and Lincoln Theater, Los Angeles,

Watch These pul

By FRANKIE LAINE
The Disc Jockeys’
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Latest Release:

PR

The

CORRECTION
PHIL BRITS
I'M SORRY I DIDN'T SAY I'M SORRY

backed by

AN APPLE BLOSSOM WEDDING

In the eecent MUSICRAFT Advertisement carried on Incorrect number.

MUSICRAFT #15112

recording of

The correct number s

during the next two weeks, then
goes into the Club Silhouette, Chicago.

CHICAGO:

Benny Strong’s band has inked a
pact with Tower Records and fronter
may make instrumental changes
within the band to conform to the
label’s demand for a larger ork. .. .
The Cabin Boys, Negro trio, have
been inked by Fidelity Platters. . . .
Jerry Shelton and His Trio are being
set for a radio show and platters,
with definite announcements coming
next week. . . . Louis Jordan is con-
valescing from a minor operation
performed August 15, which will
keep him bedded until about Au-

1 gust 30.

Hughie Keough joined Mills Music
as Chi rep, while Bert Braun is back
on the job for Williamson Music aiter
an appendectomy. . . . Liberace has
been inked to do an album and two
single sides for Sonora. ... The Black-
hawk, Loop restaurant, will continue
music thru the winter, with Sherman
Hayes bowing there September 10,
while Art Kassel plays a date there
in January. . . . Tom Rockwell, GAC
prexy. out in Denver last week-end to
talk reported switch by Jimmy Dorsey,
now a GAC chattel, over to another
major agency. ... Lee Shearin, ex-Phil
Levant singer, has joined Henry Busse,

HOLLYWGOOD:

Bregman, Vocco & Conn closed
deal last week for two new tunes by
George Tibbles and Ramey Idress,
who cleffed The Old Chaperone. BVC
will soon push The Brooklyn Love
Song from Eddie Cantor’s new film,
If You Knew Susie and Beatin’,
Bangin’ and Scratchin’. . .. Al Gayle
ork leaves the Biltmore Rendezvous
after a two-year run, opening at
Honoluluw’s <Royal Hawaiian Hotel
in September. . . . Special all-stars
Damon Runyon Memorial Night at
Tommy Dorsey’s Casino Gardens
Wednesday (20) drew nearly 15;000
payees.

STARR SNAPS WHIP

(Continued from page 19)
clared, as had Starr, they thought.
But they claim Starr, who is not a
member of MPPA, later decided to
press for recordings—or else.

Majestic execs declared that they
felt Starr had presented “an unfair
approach. . We owe him nothing
for 1946 and now he suddenly de-
mands royalties that are only five
days due.” One Majestic spokesman
declared, “We will not do the tunes;
we think it would set a bad precedent
for the industry to yield to the abso-
lute control of any music publisher.”
Another exec declared that rather
than yield to “the bludgeon of a
lawsuit” they probably would just
stop doing Starr’s tunes and ‘take
their chances with the 65 per cent of
the music catalogs remaining.”

Majestic spokesman would not re-
veal how much was owed to Starr for
1947 royalties, but said it would “only
run into four figures.”

Starr refused to comment on the
entire situation.

MUSICAL WORLD’S FAIR

(Continued from page 21)
publishers, recording companies, in-
strument manufacturers, etc., being
invited to display at the Palace and
to participate in the various events.

It is understood that at the present
time no contracts have been signed
and that the exposition is still in the
planning stages. However, it is known
that originally the plans called for
the exposition to be held this year
but were delayed until next summer
in order to make them all-inclusive.
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Philly AGVA
Tangle Gets
More Knotty

Jones, Nickerson in Court

NEW YORK, Aug. 23.—American
Guild of Variety Artists (AGVA)
mess that has been batted back and
forth between the Philadelphia local,
with Dick Jones as its executive
secretary, and the national office
headed by Matt Shelvey, blew up into
another tangle when Jones was
served with two warrants Tuesday
night (19) and Allan Nickerson, na-
tional AGVA rep, was hailed into
tourt Thursday (21).

The charges against Jones, accord-
ing to Arthur Cowan, AGVA attor-
ney, were “fraudulent conversion and
cheating by fraudulent pretenses.”
The national alleged that Jones had
not turned over some $2,300 he is
supposed to have collected for celeb
nights and that since May 3 he has
not furnished the national with any
records of dues paid or turned over
the per capita tax.

Jones Calls It *Joke”

Jones said: “The whole thing is a
joke. I can account for every penny.”
He admitted that he had been served
with the two warrants, but denied
that he was arrested, claiming that
he appeared voluntarily before Mag-
istrate David Kaiser, who released
him in $1,500 bail for further hearing.

The Nickerson case came up Thurs=-
day, when Bobby White, an AGVA
Philly member, charged that Nicker-
son had threatened him with bodily
harm. Nickerson appeared before
{(See Phil AGVA Tangle on page 39)

of the tangled American Guild of

Frank Valento and Joe Miller.
lien against the car held by the
America (Four A’s), incurred as
he took some time ago.

Valento and Miller called on

fraudulent conversion.

Dick Jones’ Car Joins AGV A Jam

PHILADELPHIA, Aug. 23.—The local courts apparently will
have to work overtlme to settle the beefs and counter beefs arising out

Latest one involves Dick Jones’s 1947 Hudson, which he said was
given to him as a present by AGVA members, and Arthur S. Cowan,
attorney for AGVA. Seems that Jones sold his car to two people,
According to Jones, there was a $340

Since Cowan acts for AGVA, he also theo-~
retically represents the Four A’s, so the lien on the Jones car had to
be settled thru him before it could be sold.

he would release the lien on payment of the $340.
Jones, Cowan agreed, took the money and gave the two guys a re-
ceipt. Then, according to Jones, Cowan turned around and notified
the sheriff’s office that the car was AGVA property and to attach it.

The two buyers of the car promptly yelled copper and went to
the local magistrate to get a warrant for Cowan, charging him with

Variety Artists (AGVA) squabble.

Associated Actors and Artistes of
a result of a loan that Jones said

Cowan and allegedly asked him if
According to

Predicted Boom in Montreal

Niteries Fails
Biz Is Off in

To Show Up;
Regular Spots

Expected Tourist Trade Doesn’t Come Thru

MONTREAL, Aug. 23.—Early sum-~
mer talk of a mushrooming of
niteries once the tourist season got
under way has proved to be just
that-—so much talk. The opinion was
voiced weeks ago that present club
facilities in Montreal would prove
inadequate for the visting hordes,
but so far no new clubs have opened
and, as a matter of fact, business in
the established spots is far below
expectations.

Main stem niteries like the El Mo~

rocco, Samovar, Normandie Roof
and Esquire are getting their share
of business, altho it’s the rare oc-
casion when the ropes are up. As
far as the off-the-beaten~track boites
are concerned, tightened liquor
regulations and distance from the
tourist centers has put them in the
position where the future Ilooks
bleak.

The El Morocco, which changed
hands three months ago, instituted a
(See Predicted Boom on page 39)

daratoga Does OK for WM

Spa Season Is
Floperoo But
Agcya Collects

Commissions Estimiated 16G

NEW YORK, Aug. 23.—Saratoga
may have laid eggs all over the lot,
but the William Morris office came
out of it top-side. Season started
dead with everybody at the spa try-
ing to make and not spend a buck.
It was felt, however, that once the
first week was over the lads would
start collecting on their investments.
The season is about over and the way
it started is about the way it is
finishing.

Trade estimates that the Morris
office took out about $4,000 in com-
missions per week for the four-week
season. Agency had the following
working in Saratoga: Tucker, Rich-
man, Miranda, Miles, Mitzi Green,
Joe E. Lewis, about four bands and
about 10 additional acts. Salary list
for the mob was about $40,000. Com-

Niteries and

Vauders Will

Aid Project

Aectors, Ops To Work

(Continued from page 19)
Niles Trammell, president of National
Broadcasting Company (NBC), and
Mark Woods, president of the Amer-
ican Broadcasting Company, as well
as Judge Justin Miller, president of
the NAB.

That radio and motion pictures
will do an all-out job in the campaign
is obvious and already evidenced by
the fact that the Advertising Council
has prepared scripts, e.t. platters and
a full series of radio material run-~
ning the gamut from 20-word spots
on up to full hour productions. With
the four networks and all key ad-
vertising groups behind the move,
there is little doubt that the freedom
train will get a great ride on the air=
waves.

On the film end a three-minute
trailer and a two-reel documentary
have already been prepared, and the
picture business, from producers thru
exhibitors, will go all out to top the
job the industry did thru the war and
does regularly for such campaigns as
the Red Cross, cancer, etc. A 16mm.
documentary for non-theatrical ex-
(See Showbiz As “Train” on page 42)

Groth Cinecy RKO Boss

CINCINNATI, Aug. 23. — Emil
Groth, Boston, has been named to
succeed Arthur Frudenfeld as di-
vision manager of RKO Theaters
here. William A. Clark, assistant
division manager, was appointed
Northwest division manager, with
headquarters in Minneapolis. Joseph
Alexander, manager of the RKO Al-
bee here, will succeed Clark as
Groth’s assistant, at the same fime
retaining his theater post.

Log Rolling

DETROIT, Aug. 23. — Log
rolling in a new form is¢invad-
ing the night club field as a re-
sult of “a gentlemen’s agree-
ment” between Babe Wallace
and the Basin Street boys to
plug numbers produced by the
other. Currently Wallace is
hammering away on I Sold My
Heart to the Junk Man, a Basin
Street recording on Exclusive,
while the boys are pushing Wal-
laglr}a’s I'll Never Forgive Muy-
self.

mission on that kind of loot wasn't
hay.

But while the acts and the reps
did okay, the trade is shaking its
head and freely forecasting that this
probably is the last season Saratoga
will open with any big names. In
fact, one rep, who knows the Sara-
toga picture better than most, feels
that the resort’s bad season will have
repercussions all over the country.

But if he sees a gloomy outlook,
the fact remains that the major spots
in other portions of the country al-
ready are in town screaming for
names. And with the Morris office
controlling most of them, it will
continue to gather the lettuce no
matter who buys its properties.

New York:

Standouts

NEW YORK, Aug. 23.—The five
Stem vaude-film houses dipped $50,-
900 to $409,600 from the previous
week’s $460,500 altho the Paramount
and Music Hall held on to sugary
takes and the State upped to its big-
gest biz for the summer. The record
high temperatures of the week were
broken up by week-end rain, which
accounted for most of the Saturday
and Sunday patronage.

Loew’s State (3,500 seats; average
$25,000) filled the till with a juicy
5$35,000 for Henny Youngman, Eu-
genie Baird, Henry (Red) Allen and
ork, Lucienne and Ashour, Neal Stan-
ley, Allen and Kent with Emma
Francis and Dear Ruth. New bill
(reviewed this issue) has Thelma
Carpenter, Hank Ladd, Richard and
Flora Stuart, Johnny Barnes, the
Make Believes, the Rigoletto Brothers
and Copacabana.

Paramount (3,654 seats; average
$85,000) rang the bell with a healthy
$105,000 after a record-breaking
$110,000 opener. The two stanzas

wWWwW. americanradiohistorv com

MH’s 150G and Para’s 105

on Main Stem

chalked up $215,000 for Carmen
Cavallaro and ork, Paul and Eva
Reyes, Nelson and Welcome Stranger.

Radio City Music Hall (6,200 seats;
average $100,000) grossed $150,000
for the fourth straight week, the
third period bettering this figure by
$1,500. That makes a total take of
$601,500 so far for Paul Haakon, Mar=-
jorie Williamson, Earl Covert, Ken
Davidson and Frank Paris. Pie,
The Bachelor and the Bobby-Soxer.

Capitol (4,627 seats; average $72,-
000) dipped to $54,600 for its fifth
session after a $114,000 boom opener,
followed by a handy $93,000 stanza,
a par $72,000 week and a slack $66,000
period. Total so far for Tony and
Sally Demarco, Ted Straeter’s ork,
Paul Winchell, Charles Trenet and
The Hucksters is $399,600.

Roxy (6,000 seats; average $85,000)
slumped to $65,000 to wind up four
weeks, which included a bulging
$124,000, a healthy $105,000 and a
swell $103,000 for a total gross of

1 $497,000. The flesher had Abbott and

(See New York Grosses on page 40)
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Roxy, New York

(Wednesday, August 20)

Capacity, 6,000. Prices, 80-cents-$1.50. Five
shows daily, six Saturday. House booker, Sam
Rauch. Show playved by Paul Ash’s house
band.

Write

WAInut 2-4677

—The Original Tennessee Plowboy—"

EDDY- ARNOLD

assisted by

ROY WIGGINS AND ROD BRASFIELD

ONLY OPEN DATES AVAILABLE
SEPTEMBER 2-6 INCL. AND
8-12 INCL.

we — JOLLY JOYCE

Earle Theater Bldg.
walnut 2-9451 PIHILADELPHIA, PA.

The Roxy has a fine show on tap
to back the flicker Mother Wore
Tights. It has pace, sight and ear
values and laughs. The marquee heft,
with Jack Haley and Ella Logan on
top and the Harmonicats underneath,
is calculated to do the business.

Most of the heavy work is done by
Haley, who, paradoxically, is also a
weak link. When he worked in the
finale with Ella Logan he just about
broke them up; when he did a long
routine with Victoria Cordova the
yocks were something to hear. It
was when he had somebody with him
he did a standout job. But in his
own spot, outside of a pleasantish de-
livery and a nice appearance, he
showed little that meant anything.
Haley has been away for a long time
and for his kind of dough to come in
with a lot of shopworn gags, even
tho they got laughs, is sheer care-
lessness. The comic did about 16
minutes, of which the first 10 con-
sisted of just one piece of corn after
another. What saved his spot was his
nursery rhyme parody on Little Miss
Tuffett.

Ella Logan Charms

Ella Logan was completely charm-
ing. Her hoydenish stance, out of
which she squared off for each num-
ber, belting each out with that Scotch
burr of hers, got results all the way.
The gal didn’t come in with anything
new. She started with Show Business
and wound up with her standard
Take Me Out to the Ball Game, with

(See ROXY, NEW YORK, page 40)

Strand, New York

(Friday, August 22)

Capacity, 2,700 seats. Price range, 75 cents-
$1.50. Four shows daily. five Saturdays. House
bookers, Harry Mayer-Milton Berger. Show
played by Count Basie’'s ork.

Return of in-person shows to the
Warner flaghouse brought street lines
most of the opening day. Show was
good enough to get the proper re-
sponses in the right spots.

Big stage draw was split between
Count Basie’s band and Pearl Bailey.
The band (four trombones, four
tfrumpets, five saxes, four rhythm,
with Basie) looked pretty snazzy in
its morning suits and gray vests.
Boys teed off with a rocker instead
of the customary throw-away, with
Paul Gonsalves riding the tenor
sax, Which pulled juicy mitting
from lhe gong. Instead of being just
a frame for Basie’s keyboarding, lads
really gave out, taking their licks on
such Basie tunes as Red Bank Boogie
and Paradise Shout. In the latter
(See Strand, New York, on page 40)

Loew’s State
(Thursday, August 21)

Capacity, 3,500. Prices 50 cenls to $1.10.
Pour shows daily, five Saturdays. House
booker, Sid Piermont. Show played by Sammy
Fidler ork in pit.

The fast pace of the fleshers here
the past several weeks came to a dead
stop with the current offering. The
standard acts held their spots well,
but no sock talen<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>