e
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They look happy, the Ink Spots (shown alove are Billy Bowen, Herb Kenny, Charlie Fuqua, leader Billy
Kenny and manager Murray Nadell), and why not. Thuse smiles are for the $15,000 a week they’ll earn once
they hit England for a six-week stay at the Casino Thaaser, London, starting September 1. They're shown here
just before runming into a umion fracas which cenceled fhe sailing of the S. S. America. Finally, and luckily, the
Spots checked out last wesk on the Queen Marv. Fopularity of the four Ink Spots in England, incidentally, is
rivaled only by the tremendous following built up here in the homeland, On Decca Records, the quartet bopped
the record-buyimg public square on the nose with “The Gypsy” and followed up with smash single releases and
albums in one-two order. Their premier album for Dacca was one of the top three in the nation in 1946, ac-
cording to The Billboard’s Annual Music Record PoBl, ard Vol. Il in 1947 has destroyed the old showbiz myih
about sequels. The call of big-money bookings in Englznd probably can be charged in part to the fact that the
Spots platter of *“Bless Yau {For Being an Angel ” was z long-time best seller in the British Isles. The London
booking, and all others, handled by Universal A-tractioss, Inc.

o
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| American Legion Convention

No Help To New York B. O.

NEW YORK, Aug. 30.—The Amer-
ican Legion whooped it up in town
this week, but by last night it began
to be painfully evident to showbiz ops
that little of the $10,000,000 the con-
vening Legionnaires were supposed to
spend in this town would {find its
way into their tills. Tavern and
liguor store sales were up, tho not
as much as expected, and hotels and
restaurants did business, but legit,
theaters and many niteries were hit
hard.

Showmen generally put their finger
on the age of the Legionnaires as the
reason for the disappointing business.
There were comparatively few vets
of World War II around, and, as one
op put it, the boys of World War I
had been buying canes and spending
their dough in clubs and shows for
years before this shindig. Other ops
pointed to the fact that an extraor-
dinarily large number of vets were
accompanied by their families which
would be expected to put a damper on
wild celebrating indoors.

Most of the activity was on the

Bleak Outlook
For’47-48 Stem
Musical Shows

NEW YORK, Aug. 30,—In spite of
the fact that three of the most suc-
cessful shows on the Stem now are
Annie, Get Your Gun; Finian’s Rain-
bow and Brigadoon, fewer musicals
are expected to be produced this sea-
son than for many years, with only
eight or nine new shows expected to
materialize.

The main reason seems to be that
raising the dough for the song-and-
dancers is becoming one of the tough-
est jobs in the biz. Investors seem
loath to throw their dollar bills into
a project that needs to be a sock suc-
cess to make money, and then on top
of that wait from six months onward
for their investment to be paid off.

It took a year for Annie to be paid
back playing to absolute capacity
every week. Finan’s Rainbow is only
now, after seven and a half months
of 42G a week at the b.-o.,, paying
its angels in full. Brigadoon seems

(See BLEAK OUTLOOK on page 42)

Box Seat Free

DETROIT, Aug. 30.—When
Johnny Long returned here yes-
terday (29) for an engagement
at the Eastwood Gardens, he was
advised that sideman Herbie
Anderson would have to occupy
a special box between sets.
Seems there’s a law that per-
sons under 21 aren’t allowed in
the spot because of liquor regu-
lations. In the case of musicians
who are under the age limit, the
law allows the tootler to work,
but he must occupy the penalty
box-—sans refreshments—when
the band leaves the stand.

streets from Times Square' to 51st
Street, especially around the Astor
and Taft hotels, with the vets jam-
ming Broadway at night and indulg-~
ing in almost round-the-clock horse-
play. As one Legionnaire put it, “The
convention itself stinks. It’s the fun
we have outside that counts.” Fire-
works, ludicrous costumes, the fan-
tastic 40-and-8 vehicles and all the
familiar shenanigans, including toss-
ing water-filled bags out of hotel
windows, confetti on passers-by and
“daubing” people with dry paint
brushes, drew crowds of people to
the Times Square area during the
day and jammed Broadway and
Seventh Avenue at night, but did lit-
tle for show business, In fact, many
a Broadway theater and restaurant op
and retailer complained that the mobs
were kee{)ing customers out of his
place.

Remembering the 1937 convention,
New Yorkers stayed home this week
and if they did have to come to the
entertainment area made fast work of
it and beat it home. The Legion-
naires made it tough for women to
pass thru the bright lights district
by squirting water on their legs and
scaring the wits out of them with
noisemakers, electric canes and what
not. Hawkers of water pistols were
the only pitchmen doing good busi-
ness. At first, the convening vets
stuck to water, then they switched to
ink or pungent perfume for their flit
guns, and finally they simply con-
nected hoses to their hotel bathroom
taps and aimed them out the window,

 spraying anybody and everybody, in-

cluding the cops, in the street.
As far as the Stem cafes and vaude-
(See Legion Spree on page 4)

Epstein Rejoins
Jolson as Manager

NEW YORK, Aug. 30.—Louis Ep-~
stein, who has been on Columbia
pic’s exec staff as talent scout, left
the company this week to become
Al Jolson’s personal manager again.

Epstein was Jolson’s manager pre-
vious to going with Coclumbia.

MCA-WM Half Mil $ Weekly
Combined Billings Past

Season Indicate “Power”

Up or Down for *4'/-°48, Talent Handlers Must Have a Voice

NEW YORK, Aug. 30.—Radio op-
erations of leading talent agencies are
being carefully watched by network
and ad agency facets of the broad-
casting business. Reasons for this
are various, but perhaps the chief
one is the fact that radio’s No. 1 pre-
occupation at the moment is pro-
graming—and it is in programing
that the influence of the talent mer-
chants promises to become of ever-
widening importance.

While estimates of this influence
(due to the show’s major agencies
control, or in which they have a
strong voice) based on the upcoming
season’s fare are not available at this
date for obvious reasons, a look at

Raleigh Cigs Mull
Plans To Launch
Negro Disk Jockey

HOLLYWOOD, Aug 30.—Raleigh
cigarettes, thru Russell M. Seeds
Agency, last week mulled plans to
launch the first West Coast Negro
disk jockey stanza as a supplemen-
tary air package in this territory.
Agency submitted detailed plans to
bankroller calling for a five-a-week
stanza over Pasadena indie KXLA,
emseed by nitery headliner Joey

Adams. Adams would also handle a
special Saturday night half-hour
stanza. 4

Introduction of Negro platter spin-
ners has been under discussion for
some time by various agencies, but to
date, Raleigh is only bankroller to
have indicated definite interest.
Agency expects a quick decision from
ciggie maker.

Stand-By Checks to Local 802
Stoppd by Stem Houses

As T-

Act Takes Effect

Out-of-Town Sltuatlons Wait for AFM Locals To Act

NEW YORK, Aug. 30.— All the
Stem vaude-fleshers took a tuck in
their budgets this week when they
stopped sending in their stand-by
checks to Local 802, of the American
Federation of Musicians (AFM), as
a result of the Taft-Hartley law
which went into effect August 22.

Prior to this move theater ops met
with top AFM’ers to discuss possible
action, but no decision was taken tho
AFM indicated an official ruling
might be handed down. When the

date at which the law became oper-
ative arrived, theater execs took de-
cisions into their own hands and de-
cided to forget the wusual weekly
checks.

But if Broadway theater men took
the initiative, out-of-town ops still
didn’t know where they stood. At-
torneys advised them that the provi-
sions of the Taft-Hartley law as re-
lating to paying for non-performance
were clear and unmistakable. But
(See Stand-By Checks on page 40)
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last season’s billings by Music Cor-
poration of America (MCA) and the
William Morris Agency (WM), the
two largest agencies, gives a solid
idea of how - widespread such in=-
fluence is likely to be.

Half-Million a Week

The chart on page 6 estimates that
last season the combined MCA-WM
radio Dbillings totalled, more than
$500,000 weekly in package and
other sales, the latter including guest
shots, writers, musical directors, etc.
This figure is for major network
shows . only. All-inclusive billings
would be somewhat higher if talent
on local stations, sustaining programs,
etc.,, were reckoned. This fact is
pointed up by the second accompany-
ing chart, showing William Morris
bookings for a typical radio week.
While major net shows are repeated
here, number of sustaining sales and
local shows may also be determined.

Inasmuch as MCA and WM pack-
age so many of the top programs and
handle so many top radio names,
writers, etc., and inasmuch as they
are thru business necessity forced to
take active interest in maintaining
the value of their properties, it fol-
lows that the effect of the talent mer-
chants on radio’s programing is con=-
siderable.

Not All Webs and Ad Men

Realization of this situation has
come upon many radio execs slowly
—for it has virtually been traditional

(See 10%-Ers Airshow on page 6)

“Carnival King,”
Film on Sedlmayr,
In Topeka Review

TOPEKA, Kan., Aug. 30. — King
of the Carnival, the technicolor fea-
turette filmed by Warner Bros.” on the
Topeka Fairgrounds last year, will
have its world premiere showing at
the Jayhawk Theater here September
4 at a special midnight performance.

The two-reeler, which tells the
story of the Royal American Shows

(See Film on Sedlmayr on page 68)

But Natch!

MASSILLON, O. Aug. 30.—
George (Red) Bird, who gained
renown as director of the Mas-
sillon Tiger Swing Band at
Washington High School here, is
rehearsing his year-old Musical
Majorettes for the Cleveland
Browns football season. The
rehearsals are being held at the
Massillon State Mental Hospital,
whose superintendent figured
the all-girl aggregation might
provide some musical therapy
for the patients.



www.americanradiohistory.com

4 GENERAL NEWS

Tke Billboard

September 6, 1947

L.egion

F ormer G.L’s
Just Raise
Much Ruckus

Theaters, Niteries Hard Hit

(Continued from page 3)

pic houses were concerned, judging
from Thursday and Friday biz, the
convention might as well have been
held in Timbuctoo. A couple of
niteries said the conventioneers
helped some but the majority~said
they were more trouble than they
were worth. The Latin Quarter, with
a Broadway location, said the Legion-
naires gave their second show a shot
in the arm. Leon and Eddie’s also
said it benefited, but the rest were
glum. The boys were more inter-
ested in helling on the street than in
a club, altho occasionally a bunch
pounced on a 52d Street spot with the
electric canes.

As the ops got wise, they insisted |

that the canes be checked. If the
Legionnaires refused, there- was lit-
tle the cafe men could do about it.
The cops were under orders to lay
off and the vets knew it.

The nitery ops who weren’t doing
so well with the Legion boys were
particularly burnt up at the request
to send shows over to Madison Square
Garden tonight. Practically all of
them refused, saying that, first, the
Legion doesnt need a beneﬁt and,
second, if the Legionnaires Want to
see a show, let them come to the
clubs and spend to see it.

Theaters Hard Hit
The theaters were hit equally hard,
Not only did the Legionnaires stay
out but they jammed sidewalks in
front of the box offices so that pa=
trons found it tough getting thru.
Legit agencies took it on the chin
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July Tax Take

WASHINGTON, Aug. 30. —
U. S. Internal Revenue Bureau
today announced the following
tax collections for July, 1947:

Phonograph records, $587,-
966.62, a decrease of $26,380.~
89 from July, 1946.

Musical instruments, $795,-
250.05, increase of $303,036.13
over July, 1946.

Radio sets, phonographs, com=

ponents, etc., $6,450,451.19, ine
crease of $3,650,699.66.
Coin-operated devices, $7,-

885,297.21,
654.38.

Admissions to theaters, con-
certs, cabarets, etc., $40,233,-
348.04, decrease of $14,694.64.
Club dues and initiation fees,
$2,345,052.03, increase of $428,-
406.79 over $1,916,645.24 in July,
1946.

Liquor, $169,600,219.90, de-
crease of $69,281,364.06.

Tobacco, $110,936,653.30, in-
crease of $14,672,882.94,

decrease of $299,-

about 15 per cent, with such chain
ticket brokers as Leblang’s and Mec-
Bride’s reporting that all the cone
vention contributed was an occasional
straggler. When Legionpfaires pur-
chased ducats, the brokers said, they
asked for the cheap seats. The sock

.musicals, Brigadoon, Finian’s Rain-

bow and Annie, Get Your Gun, con-
tinued to play to capacity, but the
other shows, aside from Harvey, in-
stead of building as they go into the

fall season, took it on the chin the-

last week. Call Me Mister, the hit
revue built around the idea of a G.L
returning to civilian life, didn’t bene~
fit at all from the influx of conven-
tioneers.

The usual out-of-town and in-town
legit trade stayed home this week,
evidenced by the fact that few seats
have been sold after 5 p.m. Normally,
plenty of trade comes in after this
hour.

The Legionnaires were offered
half-price tickets to A Young Man’s
Fancy and The Voice of the Turtle,
but according to ticket agency reports,
Oklahoma is the only show for which
the vet demand was evident.

Biz in Coney Island arcades was

| way under expectations early in the

week, Last night was Legionnaire
night at the Island and a fair crowd
of vets showed up but they spent their
dough largely on drinks and hot dogs.
Times Square arcade men reported
that business was good for those with
poker tables and above a normal week
but under expectations for those
without. Juke box play in most dis=
tricts thruout the city reportedly
gained and the same is true for roll-
down machines in taverns.

Marshall Vogt, in charge of conces-
sions for the Legion, had 295 pitch-
men working, but indications are that
many of the Legionnaires and on-
lookers were not in a cane or button-
buying mood. The Broadway pitch-
men of Legion miscellany got gloom-
ier as the days advanced and hoped
that today’s parade would bring the
spurt that put dough in their pockets.

R.W.Hubbell KXOK

Adviser in Tele Step

NEW YORK, Aug. 30.—First step
in the entry of KXOK, St. Louis, into

{the video field is the engaging of the

firm of Richard W. Hubbell & Asso~
ciates as consultants. Station already
is active in facsimile and FM.

KXOK, basic affiliate of the Amer-
ican Broadeasting Company, started
its FM operation in March.

AGMA Inking

fO p@m?acis
AssuresSeason

Budgeis Up All Around

NEW YORK, Aug. 30.—With the
signing  last week of contracts be-
tween the American Guild of Musjcal
Artists (AGMA) and various optra
producers and associations the threat
to next season’s presentations was
ended. AGMA inked agreements

{with all opera impresarios who are

members of the newly formed League
of Grand Opera Producers and with
other organizations, including the
Metropolitan Opera Association, City

Center Opera and the San Franeisco |

Opera.

According: to Hyman Faine, exec
secretary of AGMA, the new one-year
pacts call for a 15 per cent pay in-
crease for single performance and 7%
per cent boost for weekly perform-
ances. The producers are given a
greater number of choristers from
which they can select their casts and
sustenance pay on the road is boosted
from $4 to $5 a day, and on layoffs
from $5 to $7.

The Met contraet, which will up

' the association’s salary costs $30,000-

$40,000 over last year, calls for an
increase in the minimum pay of chor-
isters in New. York from $82 to $85,
(See AGMA Opera Pacts on page 34)

Benny QOut, Kaye in,
In Dispute Over

Vets’ Foundation

CHICAGO, Aug. 30.— Amid re-
ports that he was dissatisfied with

the way in which the Hospitalized |

Veterans’ Foundation was becoming
strictly a ﬁ’romotlon and not the
kind -of organization he had in mind
when founding it, Jack Benny last
week resigned as president of the

foundation. Sammy Kaye was
named to succeed him.
The foundation, which was

launched by Benny and another
group of showbiz names. to raise
money to buy radio sets for hospital-
ized vets and eventually to put on
hospital shows, was supposed to have
had its kickoff in Waukegan, Iil,, to-
morrow with a Jack Benny Day. With
the withdrawal of the comedian, how-
ever, his hometown called off the
celebration and noew the foundation
is up in the air.

Benny’s gripe, disputed by HVF
spokesmen here, was that the group
was becoming merely a bandwagon
for publicity seekers and politicos.

Detroit Treasurers Elect

DETROIT, Aug. 30.—Arthur War-
mus, of Olympia Stadium, was elected

president for 1947-1948 by Treasur=- |

ers and Ticket Sellers’ Loocal Neo. 757
of the International Alliance of The-
atrical Stage Employees. 'The other
newly elected officers are: Business
agent,. Lewis M. Cromwell, Detroit
Lions; vice-president, Herb G. Rind-
skoff, Briggs Stadium; eorresponding
secretary, Paul J. Oesterle, Cass The-
ater; financial secretary, William G.
Fead, Music Hall; treasurer, Thomas
McGraw, Briggs Stadium; sergeant at
arms, Frank Metzger, Olympia;
seventh member of the executive

board, George C.. Mathews, Briggs},

Stadium.

Wrong Number

NEW YORK, Aug. 30. —
Charlie Rapp, mountain and
club booker, had a commititee
call on him for show asking
specifically for Peter Higgins.
Rapp made a deal, then told his
secretary to get Higgins on the
phone. Half-hour later, when
the secretary said she hadn’t
been able to reach Higgins,
Rapp told her he didn’t want
excuses. ‘“When I want some-
body—get him.”

An hour later the glrl told
him she had Higgins on the
phone.

“Hello, Pete,” said Rapp. “I
gotta job for you Saturday. It’s
not much dough, but I have
another date lined up for you
on the same night, so you’ll
come out okay.”

There was a pause, then Rapp
said, ‘“Ya can’t take it! Wadda
ya mean, ya can’t take it? . . .
Hugh? What? You're in Holly-
wood? Hey, are you calling me
or am I calling you? I’'m calling
you! . .. G’bye.”

‘W|N|am 4. Sachs

AFM Has Chi
Legit on Edge

CHICAGO, Aug. 30.—Failure of
American Federation of Musicians
Local 10 to open up negotiations for
new contracts at legit houses here
has execs of these houses on edge
waiting for a blow to fall, it became
known this week. Contract for the
legit theaters and the Civic Opera
House expire Monday (1) and so far
the union has made no approach, nor
indicated in any way what its de-
mands would be.

A check of managers of the legit
theaters showed most were worried

(See AFM Stirs Chi on page 34)

Billb%ard

The World’s Foremost Amusement
Weekly

Founded 1894 by W. H. Donaldson
Publishers
r S. Littleford Jr,

William D. Littieford
E.WIEVaNS (.vivivvnnnnnanns Pres. & Treas.
Joseph G. Csida:. .. oesueuneennnas Vice-Pres.
Lawrence W. Gatto Secy.

Re

.................

foseph G. Csida .....co0cunus Editor in.Chief
Pat Purcell . iveeuvernonseanen Qutdoor Editor
G. Schreiber ....v.0.. Coin Machine Editor
....... Executive News Editor

Managers and Divisions:
Ww. D. Littletord Gerieral Manager Eastem vaxs\on
1564 Broadway, New York N.
Phone: MEdallion 3- 1615

M. L. Reuter, General Manager Midwest Dxnsion
155 North Clark St., Chicago 1, Il
Phone: CENtral 8761

Sam Abbott, General Manacer West Coast Division
6000. Sunset Blvd., Hollywood 28 Calif.
Phone: HOllywood 5831

F. B. Joerling, General Manager Southwest Division
390 Arcade Bldg., St. uis 1, Mo,
Phone: CHestnut 0443

C. 4. Latscha, Advertising Manager
B. A. Bruns, Circulation Manager
Cincinnati, Ohio Phope: DUnbar 6450

Printing Plant and Circulation Office
2160 Patterson St., Cincinnati 22, Ohio
Bubscription rates, payable in advance—One Year,
$10.00; Two Years, $17.50. These rates apply in
the United States, U. 8. Possessions, Canada and
countries in Pan-American Postal Union. Rates in
other foreign countries sent upon request. Subscribers
when requesting change of address should give -old

83 well a8 new address,

The Billboard also publishes:
The Billboard Ency:‘l‘opedia of Music
Ve

-


www.americanradiohistory.com

r

~d

" executive

Seplember 6, 1947

RADKO

Commumcanom io 1564 Broadway, New York 19. N. ¥

The Billboard -5

Norman Corwin in
World Broadcast
On UN Assembly

NEW YORK, Aug. 30.—The Time
Is Now, produced, written and di-
rected by Norman Corwin, will be
broadcast from Hollywood over the
Columbia Broadcasting System Sep-
tember 16, 10-10:30 p.m. Program
will depict failures and successes at
the recent United Nations General
Assembly and will forecast what may

be expected at assembly’s mnext
sitting.
Arrangements for world - wide

broadcast are being made. Canadian
Broadcasting Corporation will carry
it live in Canada. In addition, Cor-
win will make transcription for air-
ing over the British Broadcasting
Corporation and in other countries.

FM Association
Quizzing Field
On AM-FM Issue

WASHINGTON, Aug. 30. — FM
Association (FMA) is sounding out
sentiment of the FM broadcast in-
dustry on the AM-FM music dupli-
cation issue. J. N. (Billy) Bailey,
director of FMA, an-
nounced yesterday that he has sent
questionnaires to 1,000 FM broad-
casters, permit holders and appli-
cants, asking their opinion on whether
simultaneous broadcasting is deemed
vital to the FM industry. Bailey said
the findings will be used “in an over-
all study an analysis of the FM-AM
music situation.”

Everett J. Dillard, vice-president
(See FM Assn. Quizzing on page 9)

Turnabout by|
Peirillo on

M Is oped

Look to Government Probe

WASHINGTON, Aug. 30.—With
the Justice Department’s study of
James C. Petrillo’s -AM-FM stand-
by edict being pressed, industry big-
wigs here are voicing the hope that
the threatened probe may produce a
turnabout in Petrillo’s attitude when
the American Federation .of Musi-
cians (AFM) president sits down to
confer with network officials Septem-
ber 9.

Justice Department Criminal Di-
vision officials, who conferred length~
ily here Thursday (28) with seven
high network executives, ‘indicated
they are continuing to study “every
possible angle” of Petrillo’s latest
edict on simultaneous AM-FM music
for possible violations of the Lea-
Vandenberg Act or Taft-Hartley Act.

The Justice Department’s explora-
tory work on Petrillo is being directed
by Peter C. Brown and Hugh Fisher,
special assistants to T. Vincent Quinn,
who is an assistant attorney general
in charge of the criminal division,

Officials at Confab

Networks officials who conferred
here with Brown and Fisher were
Frank E. Mullen, executive vice-
president of National Broadcasting
Company (NBC); Henry Ladner; gen-
eral counsel of NBC Robert P. Swe-
zey, vice-president and general man-
ager, Mutual Broadeasting - System;
Herbert E. Kintner, executive vice-
president of American Broadcasting
Company (ABC); Joseph A. McDon-
(See Petrillo Turnabout on page 9)

Jingles To Be Used
In Wooing Voters

NEW YORK, Aug. 30.—League of
Women Voters this week signed
Lanny and Ginger Grey to cut a
series of singing jingles which will
be used thruout the State the week

register. While political parties have
used a spot campaign in the past,
this 'is the first time the League,

which is not concerned with party|.

affiliations but rather with drawing
out all gqualified voters, has turned
to the singing jingle. )

Reason advanced by a League offi-
cial for selecting the singing jingle
was that most of the women in-
volved in picking promotional aids
had been* impressed by the air
jingles
products, and had urged their use in
the coming registration.

Many Vets Sign for

Electronics Courses

NEW YORK, Aug. 30.—Veterans in
large numbers have registered for fall
and winter courses at the Radio-
Electronics School of New York.
School, geared to handle about 1,200
students in courses on radio funda-
mentals, control room and transmit-
ter operations, video, FM and fac-
simile, is headed by R. L. Duncan.
William B. Campbell is exec vice=
president.

Sponsors of the school are a num=
ber of leading figures in radio, in-
cluding Lewis Allen Weiss, chairman
of the board of the Mutual Broad-
casting System; Sidney M. -Kaye,

president of Broadcast Music, Inc.;
Herbert L. Pettey, executive director
of WHN, New York, and Louis G.
Cowan, program producer.

Judges Pick
Toppers This
Week in N. Y.

Record Entry Total

NEW YORK, Aug. 30.—Winners in
The Billboard’s 10th annual radio
promotion competition, the yearly
classic  which selects outstanding
promotion - merchandising - exploita-
tion in all fields of radio, will be
selected Wednesday (3) by the 25
judges representing top advertisers
and agencies in broadcasting. But
while'the winners will be known to
the judges and this publication’s edi-
torial staffers, their identities will be
kept secret until September 15. On
that day, they’ll be announced at the
National Association of Broadcasters’
convention (NAB) in Atlantic City.

This year’s competition has been
conducted on an unprecedented scale,
not only because of the number of
entries received, and because new
categories opened included television,

GE Set To Resume

With CBS “House”

NEW YORK, Aug. 30. — General
Electric’s appliance and merchandisé
department will resume sponsorship
of House Party, with Art Linkletter,
Monday thru Friday,. 3:30-55 p.m.,
startmg December 1. Party is now
airing in the 5-5:30 p.m. slot. Con-
tracts to set the John Gudel package
are being prepared currently.

House Party used to be sponsored
by GE but was dropped January 10
of this year. CBS then picked up the
audience participation show as a
co~-0p.

Net billings accruing to CBS from
the House Party contract will total
one and one quarter million.

Show will originate in Hollywood
most of the time. Young & Rubicam,
the agency on the account, expects to
line up a number of key cities for a
tour.

FM and new (after January 1, 1947)
stations, but also because the com-
petition will produce lasting wvalue.
This will derive from a special Bill-
board booklet, containing a report on

(See Promotion Winners on page 9)

M Conclave
Focusing Ire

On Petrillo

FM Edict Under Attack

WASHINGTON, Aug. 30.—Unless
Prexy James C. Petrillo, of American
Federation of Musicians (AFM),
suddenly reverses his policy against
simultaneous AM-FM music, FM As-
sociation’s annual convention in New
York, September 12-13, is expected
to weigh a series of resolutions rang-
ing everywhere from demands for a
governmental crackdown on Petrillo
to appeals to networks to proceed
with simultaneous music despite Pe-
trillo.

Resolutions committee at the con-
vention, however, is seen likely to
hold in check the resolutions affect-
ing webs, particularly if a new de-
velopment is seen possible at conven-
tion time as a result of latest steps to-

(See FM Focuses on page 9)
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selling regular commercial

' agsters

Top
All

New Formats

of October 6 to get the voters out tol

Cantor, Bergen, Hope, Et Al

NEW YORK, Aug. 30.—Tho it's
generally = acknowledged that net-
works and agencies have come up
with very little new talent or pro-
graming during the past year, evi-
dence is that many web shows will
inaugurate changes . in format this
fall. The feeling that a touch of
some fresh quality is needed is in the
noggins not-only-of the stars but also
of the. sponsors, with the result. that
some of the latter have .given their
performers carte blanche to whip up
new ideas.

Among those set for changes—ei-
ther radical .or slight—are Chase &
Sanborn’s Edgar Bergen-Charlie Mc-
Carthy program, Sealtest’s Jack Car-
son's _ show,. Pabst’s Eddie Cantor
opus, ‘Standard Brands’ Fred Allen
show, the RCA Victor show, Gilder-
sleeve, Raleigh’s Red Skelton seg,
Pepsodent’s Bob Hope program and
the Jimmy Durante show.

Many others are mulling changes
too, but the above top shows consti=-
tute a significant listing.

Chief change in the Bergen pro-
gram will be the use of a definite
story line each week, beginning- with
the opening program September -T.
This will constitute the first radical
change in Bergen’s formula since he
went on the air. Heretofore the
format has been made up of various
spots, one with Charlie McCarthy,
another with Mortimer Snerd, none
of which was interrelated.

Red Skelton is add'mg characters to
his Junior skits and is likely to ex~
pand them so that they constitute a
major part of the program, He'll
(See Gagsters All Out on page 9)

New Fadiman Seg
Is False Report

NEW YORK, Aug. 30.— Reports
that Clifton Fadiman had been set
‘to emsee a new Columbia (CBS) pro-
gram, This Is Show Business; were
denied this week by Edwin Fa‘diman,
brother and manager of C. Fadiman.
Report was published generally in
the. Wwade, including The Billboard.

Accordmg to- Fadiman manager,
Fadiman genius has had slews of
offers for shows this coming season,
but has contracted for none. Any
spot assumed by C. Fadiman would
be in addition to. his Information
Please major domo’s spot, with the
show.soon to begin again on Mutual
as a co-op.

it happens
at the
Waldorf...

(See
page 12)
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MCA-WM Hali Mil $ Weekly
Combined Billings Past

Season Indicate “Power”

Up or Down for ’47-°48, Talent Handlers Fust Have a Voice

(Continued from page 3)
to regard webs and - advertising
agencies as responsible for the rela-
tively strong or weak position of ra-
dio programing.

Lateiy it’s been the fashion fo re-
gard radio programing as old hat,
weak in public service, lacking in
new talent. It’s been the fashion to
lay the blame at either the ad agen-
cies who control the moneybags, or
the webs, who are interested in huild-
ing shows and attracting to their air
time the best programs in order to

But what has apparently escaped
the ken of the critics—and to a large
extent radio itself—is the fact that
talent agencies are likely to play an
important role in future development
of popular programing. Arguments
given to support this belief are num-
erous, for the talent offices are not
only collectors of commissions. In-
asmuch as their life'and death de-
pends upon the salability of their
wares, they must, ipso facto, develop
new talent and thru strategic booking
and handling must gradually pro-

for instance, that peddling a band
purely as a piece of radio talent is
a very tough proposition; but clothe
it with a program idea and it is more
easily salable at a higher figure.

In late years MCA and WM
branched out so widely in radio that

| the significance of the development

was not quite grasped by many ra-
dio execs. Their influence in pro-

- graming now, however, is a fait ac=-

compli. What’s in store during the
new season is uncertain, but here are
the possibilities: (1) In view of the
fact that some network names of last
season are still going begging, can

the agencies again hit the astonishing”

figure of a total of $500,000 weekly
in radio billings and thereby hold
their dominant position? (2) Will the
relation of talent agencies to the
problems of radio programing con-
tinue to be one of the undiscovered or
glossed-over facets of programing,
or will everybody—including radio
critics, networks, ad agencies and
FCC—put on a new pair of eye-
glasses and actually determine who's
who in the programing picture?
Regarding chances of talent agen-

cies hitting comparable billing during
the new season, experts answer af-
firmatively. Their argument is that
even tho so many standard names
have gone by the board and even tho
sponsors are keeping tighter control
of the bankroll, an approximate fig-
ure will be reached. Altho cost of
over-all packages will be cheaper,
they believe that more will be sold.
It’s believed too, that new advertisers
and those who have been out awhile
owing to shortages and production
problems, will pick up the cheaper
packages to make up the aggregate
total.

As for the relationship of talent ag-
encies to programing—the import-
ance of that relationship is apparent
from a gander at the billings chart.
It’s believed, however, that radio
generally will come to a greater
awareness of this relationship—par-
ticularly inasmuch as pro"rammg is
likely to remain the No. 1 headache
of the industry for some time. This
awareness, it’s believed, will mean a
truer realization of the fact that much
of the future of popular programing

(See 10%-ers Influence on page 9)

maintain listener superiority. The mot% such éalent un(;ﬂ it can WCI;)T'- . ]
hope of future programing has been | Mand an audience and a price. a g T l W ‘ M ’ W k
placed with. the same sources, with | more, it’s pointed out, the talent yplca mo Or E‘ES 7 8@ [
the critics seeing the perfect pro- | 2gency rather than the networks or /
graming of the future as a combina- | 24 agencies, are best-equipped to do Following chart represents o sample week’s-radio billings of the Willlam Morris
3 this They can and do. for instance Agency last season. It i3 presemted to give an indication of the talent the sgency
tion of the elements of new talent, - . ’ F H places not only on top web commercial programs, but also on sustaining and local
new program ideas and a keener ap- develop talent in one enfcerta_mm‘ent shows, on a day-to-day basis, Talent .includes actors, writers, announcers and musicians,
preciation of public service of the | medium, and, when the time is ripe, || Radlo Sehedule tor April 28-Msy 4 William Morris Agency
type outlined by Federal Communi- | sell that talent into anothear. MONDAY
cations Commission’s Blue Book, the In .oy_-der. to m:-}intain prices they || Jinx Falkenburg-Tes MeCrary WNBC, Literary Guild, Bond Clothes, Trans
report of the Freedom of the Press| are giving increasingly more thought Worlchix?ine B
issi b i - B g Lillian Sch WCBS, Centinental Baking
Commission, ete to new program ideas. It's known, || Jilllan Sehoen WNBC, sustaining -
L 1 Morgan Trio WORé sustaining
3 . Joan Davis, Bob O’Brien WCBS, Lever Bres.
A= Sherlock Mol WJIZ, Kreml
WMA-MCA Major Show Line-Up et Bl W) e
% Albert Miller BC, Carnation
for 1946;’47 Season i;e M(xa}ney Quartet Wiz, sustalax;lnlg
£ i rry Marvin WHN, sustaining
TUESDAY
This line-up takes only major shows into consideration. (For type of |} Carlton Young MBS, Pacific Coast Count of Momie €risto
talent in all classifications not included here, but sold by the major agencies m‘{‘r‘;;lg‘;";n:“"k Gilford, Aaron Rublu-  WNBG, Philip Morris
regularly thru the season, see accompanying chart showing a typical Wil- il amoes 'n’ Andy, John Medbury-Bob Ross-  WNBC, Lever Bros,
liam Morris Agency week during the season.) V\{hxle talent cost figures in “lhg Fisher WOR. sustaini
all cases are estimates, they represent the actual figure or a close enough CRUAMONE ’ ning;
approximation of the actual figure to be used in arriving at totals which are || X°® Skelton, Edna Skelton-Ben Freedman YENBO,  Rateich
conservative estimates of the total billings of these two major falent agencies. MXEIANESDAY WOBS. sustaini
- . Lewls , sustaining
i1li orri i i i Peter Donald WOR, €an You Top This?
e OIS ASRY mtimated o Etimaten || Sam et (erat gderteers WD Kot
n o * N - ¢ ris ers
Day Show Talent Cost Talent Cost J:y ’.'k?mf:"““ Saaac i > WNBO, Vitalls
s ; - Dinak Shore, Larry Marks WCBS, Ford
Sunday Drew Pedrson....... $ 4,250 Bandwagon .............. $12,500:{] Larry Marvin WHN; sustaining.
Jimmie Fidler....... 2,0000 Edgar- Bergen............ 25,000 || Norman Barash Wiz, JEverahasp
Ozzie & Harriet..... 11,000 Sammy Kaye........oe..n. 5,000 THURSDAY
Kate Smith Sings.... 15,000 Carmen Cavallaro........ 4,500 Aldriesls Fangly. Exra Stone, Pat and Del  WNBC, General Foods
Blondie ..... —C 11,000 Hour of Charm............ 6,500 Dinsdale, Norman Tokar
- Burns and Alien, Meredith Willson, Paul  WNBC, General Foods
Take It or Illrenni:g-l(ieth Fowler
Leave It.......... 7,500 Jack Benuy............... 25,000 |! Tallulah Bankhead WNBC, Kraft
Those Websters...... 3,000 Prudential Hour.......... 8,000 Dl:(liunﬂxms - Helen Forrest, Harry = WCBS, Autolite
go‘gblgug;sNOthmg' b3 1(2)838 Bob _ Sehilier-Larry Neill (Abbott and WNBEC, R. J. Keynolds
0 MS. ¢ ceeensn . Casteil
Fred Allen.. . ....... 20:000 Ashmado)Scou (That’s Finnigan) WEBS, Household Finanee
Meet Me at Parky’s.. 47,000 Ed;if fﬁgm -Margaret . Whiting, Cookie =~ WNBC, Pabst
: = aire.
Monday Sherlock Holmes....$ 5,000 Guy Lombardo............ $ 5,000 FRIDAY
Joan Davis.......... 17,560 Borge-Goodman........... 13,500 |f Meredith Willson WCBS, Canada Dry
Screen Actors Guild....... 14,000 Fannie Brice-Hanley Stafford,y Caraes WCBS, General Foods
Carnation Hour........... 8,000 |} poragem | WIZ, Bristol Myers
K & White WCBS, United Rexall
Tuesday Milton Berle........ $11,0000 Amos & Andy............ $16,500 L::rs;mMaxvin WHN, sustaining
Red Skelton........ 12,000 . The Esquires WCBS, Philip Morris
Wednesday Elléry Queen...... $ 5,000 Jack Carson.............. $ 8,500 thﬁ:}ﬁ:gAY WIZ, sustaining
Dinah Shore........ 14,500 Frank Sinatra........... . 13,500 |} moots Camarata WCBS, Hudnut "
Duffy’s Tavern ...... 12,500 Kay Kyser........coevnvnnn 12,500 Rabert‘Q Lewis! V‘ggggy‘ é::tz;:ing
The Stroud Twins ’
Mr.D. Al oininnes 7,500 Hgnry Morgan ........... 8,500 L“: = "l:‘“ey, il ard, ‘Srving WNEG, P. & G.
Gildersleeve .............. 13,000 Brecker Bern .
ig Story...ovviiiiil. 7,500|f . WNBC, Lucky Strike
Big Story l":‘tde{' %‘frfﬁfi WNRBC, Can You Top Thigf
Thursday Dick Haymes....... $10,000 XKraft Music Hall.......... $ 9,000 SUNDAY
That's Finnegan..... 5,000 Abbott & Costello.......... 17,500 on NUSS WJZ, Dr. Pepper Bot.
Aldrich Family...... 12,500 DPrew Pearson WJIZ, Lee Hats
Burns & Allen...... 15,000 Kate Smith WCBS, General Foods
Eddie Cantor 20,000 Bob Burns L Dol b e
""""" 2 Blondie, Arthur Lake, Don Bernard, BS, Supersuds
N o oeR s .‘I’;‘hrl:ay (;re:;e, gﬂ'iy A:?Z
Friday Fannie Brice.........$15,000 Giony Simms............ $11,000 {| pred Alien, Peter Donald, Warry Bailey, WNBC, Standard Brands
Meredith Willson. ... 10,000 George Jessel o
= 4500 Double or Neothing g?gﬂ Al:h?drmqo
i iley an Sablon ............. 5 Jimmy Fidl IZ, Arrid
Saturday Life of Riley........ $ 9,000 %eartlh Sabclon. S $]0,000 E;r;xlyn Kni;;z, AL Solson WOBS,: Toxace -
rutn or OESENENE® 0000 oy Frances Langford-Danny Thomas, Phil WCBS, Eversharp
Hit Parade............... 14,000 Rapp-Jerry Seelen, Carmen Dragon
= Phil Baker WNBC, Drene
Total for week.............. $275,000 Total for week... ..$273,000
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Sceramble for
6:30 Tuners

{tion coverage measurement system
i anneunced recently by C. E. Hooper

Map Fall Campaign

NEW YORK, Aug. 30.—A scramble
for New York listeners in the pivotal
6:30 p.m. spot with WNEW holding
the key cards and the network out-
lets here trying to better their hands
looms this fall. With Martin Block
(WNEW) especially strong in the
6:30-7 p.m. period, a time when the
networks are all angling to catch
their nighttime audiences, larger
stations with net affiliations are mak-
ing their plans for a fall campaign.

WJIZ’s plans now call for the can-
cellation of the Joe Hasel 6:30-6:45
p.m. sports show as well as the fol-

lowing quarter-hour period featuring.

Ed and Pegeen Fitzgerald. In their
place the outlet is setting up a half-
hour platter show with Allen Pres-
cott emseeing. With the Paul White-
man disk session sold out, and spon-

sors on the waiting list outlet figures|

the Prescott show will also sell. Hasel

retains his 11:15-11:30 p.m. network |

sports show, and later may be pushed
back into the 6:05-6:15 p.m. spot, but
at the present time Walter Kieran has
that spot for his news show, which is
being returned to the air as a result
of heavy mail received when he was
cancelled out recently. The Ethel
and Albert sessions from 6.15-6:30
p.m. will be retained.

WCBS, with Red Barber pencilled
in at 6:30-6:45 p.m., figures to retain
Barber’s sports period, especially as

there is a special guest star fee at-|

tached. With the extra dough to play
with, Barber has been able to garner
a healthy Hooper in the 6:30 slot
despite the competition. WCBS, ef-
fective September 29, drops Richard
Hottellet and -adds Lowell Thomas
(who goes network under Procter &
Gamble sponsorship) when the com-
mentator moves over from the Na-
tional Broadcasting Company (NBC),

WKNBC already has started its pro-
gram shifts, shuttling Bill Stern from
a 6:30 spot back to 6:15 for a five-
minute sports round-up, followed up
with a.25-minute period, Serenade to
America, which has been heard both
over WNBC and network., Show is
frequently canceled out of WNBC to
make way for special events (this
week the Legion convention sewed
up the period). The station is now
mulling over the cancellation of Sere-
nade and the addition of a 10-minute
and a quarter-hour show to follow
Stern. The nature of the fillers has
not been set. Replacing Lowell
Thomas in the 6:45~7 p.m. slot on

' NBC will be three commentators,

Ray Henle, Ned Brooks and Felix
Morley, who will be heard under Sun

, Oil sponsorship.

WOR, according to present plans,
will probably retain ¥Fred Vandevan-
ter at 6:30-6:45 p.m.,, and the Stan
Lomax sports session for the follow-
ing quarter hour.

WHN, with Ted Husing's disk
jockey show from 5 to 6:30 p.m., is
also strengthening its 6:30-7 p.m.
period. Bob Houston, singer, fakes

- over the first quarter-hour Monday

(1) and will be followed by Ruth
Etting in the 6:45-7 p.m. spot. Both
periods are live musical shows. Sta-
tion also has set Mary Jane Walsh
for a twice-a-week 9 p.m, spot.

NEW YORK, Aug. 30.—Paul Glynn.
who recently resigned from the sales
promotion department of the Colum-
bia Broadcasting System, has been
named advertising and promotion
manager of Science Illustrated.

BMB Rejects Hooper Bid To
Handle 1949 Study; Hoop Raps

Criticism of His Technique

NEW YORK, Aug. 30.—New sta-

will still be offered to networks and
stations, despite the vrejection this

{ week by Broadcast Measurement Bu-
reau (BMB) of Hooper's bid to han-

dle BMB’s 1949 study. When the new
Hooper method was announced a
week or so age, the research exec
stated that, pending BMB’s reply, he
was offering his coverage service 1o
individual broadcasters. VYesterday
he declared studies already have been
ordered in several areas.

BMPB’s rejection stated its board
research committee felt Hooper’s
method “did not provide figures as
valid as BMB study No. 1 (1946). “A
letter to Hooper from Hugh Feltis,
BMB president, also said: “ . . the
committee finds that the economies
claimed for the proposed measure-
ment are not substantiated by the cost
figures. . . . 7 TFeltis’'s letter also
referred to “confused thinking,” “mis-
representation of BMB measure-
ment,” “disregard of statistical in=-
tegrity” and other alleged weaknesses
in the memorandum Hooper sub-
mitted to BMB describing his cover-
age procedure. Feltis concluded by
noting that BMB regretted making
its reply public, but felt impelled
to do so since Hooper had made his
memorandum public before discus-
sing it with BMB,

Claims Better Result

Hooper's statement apropos of the
BMB rejection noted, among other
points, that the results of the cover-
age studies already ordered would
provide the stations involved with
“results . . . on a sample exceeding
that used in the 1946 BMB study....”
and “. . . comparable county wvs.
county, city vs. city, day vs. night
and in all three particulars, station
vs, station. . . . No time buyer who
really knows radio will have any

difficulty recognizing the reality and

significance of the reported -differ-
ences,” Hooper also stated the .price
quoted in his memorandum was for
individual studies, not a nationwide
or wholesale study.

Unsuitable Segs
Force Elgin To
Nix’47 Net Shows

CHICAGO, Aug. 30.—Because they
could find no satisfactory program,

| execs of the Elgin American Division

of the Illinois Watch Case Company,
which makes cigarette cases and com-
pacts, this week decided to drop their
option for the 9:30 to 10 p.m. Thurs-
day slot which they took with ABC
a few weeks ago. Company has been
looking for a mnet show for months
and has tried to get Al Jolson, Phil
Baker and even looked at Leave It
to the Girls, but according fo Martin
Zitz, Elgin-American’s advertising
manager, shows they wanted could
not be had and those available were
not satisfactory.

As a result, Elgin-American will
use spot radio.
director for Weiss & Geller, Inc.,
company’s agency, is now in the proc-
ess of lining up stations in about 30
to 40 of the nation’s top markets. No
budget for the spots has been set.

According to Zitz, Elgin-American
will still look for net shows on other
networks, but it appears company
will not get into network programing
this year. Next year, it is now likely,
will see purchase of a network pro-
aram.

Marvin Mann, radio

NEW YORK, Aug. 30.—Criticisms
made of his coverage technique by
researchers and reported in The Bill-
board of last week are wrong, C. E.
Hooper declared in a letter to this
paper this week. Full text of his
communication follows:

“The subject of ‘listener coverage’
is highly technical and complex. This
fact, together with the emotions
which had been aroused by the high
cost and limited utility of the 1946
BMB report, places an unusual re-
sponsibility on the trade press +to
exercise more than mormal care in
handling 1yeports of developments.
Radio is a far-flung industry. A
misapprehension once planted is dif-
ficult to disclose.

“All by way of introducing my ob-
servation that.-The Billboard exer-
cised less than normal care in han-
dling our August 27 release,

“In my letter to Hugh Feltis . . .
I said we would produce the nation-
wide report ‘at approximately half
the most recently proposed cost of
BMPB’'s next industry-wide study.” I
did not add ‘only the bare-bone sta=
tistics with publication and distribu-
tion left to BMB thus increasing final
costs.’

“The ‘spokesman’ was wrong!

“The BMB 15-point plan provides
that an attempt be made to secure
$1,000,000. from stations ($500,000 per
year for two years) plus revenues
from ‘agents and advertisers’ (which
I estimated to be 10 per cent) plus
revenues from networks (which I
estimated to be another 10 per cent).
This estimated $1,200,000 is what I
had in mind when I described our
‘about half’ offer as approximating
$650,000. ‘And I meant $650,000, not
$1,000,000 for the nationwide study,
using the last 1346 BMB survey and
format (except for method) as the
specifications for the next.

“You mention 4,000 as the number
of locales to be reported on. My fig-
ure of 3,200 was given me by BMB
at the technical committee meeting
on May 29. But if you want to find
out the locales we offer to report on,
thumb every page of the 1946 BMB
report. You see, the specifications
for a nationwide coverage study are
BMB’s. I am merely trying to in-
troduce Improvement in Method and
Reduction. in Cost.

“As to the $250 per unit item. If
you will re-read pages 17 and 18 of

our memorandum, you will find the.

$250 to apply, not to a wholesale na-
tionwide study to be done by us in
1949 for BMB but to retail studies.
The subject is introduced with no am-
biguity whatsoever in the following
sentences:

“*“While awaiting -industry action
by BMB, and in the interest of
achieving a maximum of practical
experience with the new technique
before another nationwide coverage

study is made, C. E. Hooper, Inc., |

proposes to accept commissions to
conduct “coverage” studies for stu-
tions and network, etc.’

“So please check us on our facts
before publishing observations of
others.”

MOPpét Talent Show
To Replace “Ellery”

NEW YORK, Aug. 30.—Newest of
the talent search prograrcs will be
Hollywood Star Preview, sponsored
by Whitehall Pharmacal Company
§:30-7 p.m. over the National Broad-

casting Company starting September |

28. This is the time now filled by
Ellery Queen,

Program format will have fihn
stars
who will then take over the mike.

www americanradiohistorvy com

introduce talented youngster: |:

DOES
YOUR VOICE
| COMMAND
\ ATTENTION?

Nothing to
Plugin ...
Nothing to
Comnnect ...
Just Pick np
the Mike and
Talko% oo o

AMAZING! PORTABLE P. A. SYSTEM

Perfect for carnivals, pitch men and shows,
Lots of sock! Meets practically every P. A,
system tequirement. Excellent amplification,
Boautifully styled—sturdily constructed—bat-
tery operated. Fully portable. Unit weigha 12
Ibs. complete with batteries—operates in-
stantly, anywhere—indoors or outdoors,

The Sittronic Company, Point Bldg., Pgh., Pa.

$75.10 complete with batteries
(Slightly higher west of Rockies)
' The Siltrenic Co.
1 Poiat Buildiag, Pgh., Pa., Dept. B
I'm interested in the Siltronic Portable, Battery
aparated Public Address System,
[0 Send me..occeececaeeaadd PA-B°s at $75.10 ea.
$78.10 en. west of Rockies (complote
with batteries).

|

I

a [ Cash 0 Check 0C.O.b.

i [ Send me descriptive literature.

| Name

i Address

LCity - State
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quarrel
May Crop Up

At Convention

Tact May Avert Clash

WASHINGTON, Aug. 306.—Presi-
dent Justin Miller, of the National
Association of Broadcasters (NAB),
and Chairman Charles Denny, of the
Federal Communications Commission
{FCC), are planning to strike a new
but cautious note of harmony. be-
tween government and industry in
their major NAB convention speeches
at Atlantic City, it was learned this
week.

In both NAB and FCC circles, tact-
ful efforts are being made to prevent
a recurrence of the old-time flare-
ups, and co-operation will be
stressed by the top spokesmen for the
two groups. Nevertheless, the pos-
sibility of an outbreak of the old
quarrel on the convention floor is
recognized, especially since Miller is
expected to appeal for federal legisla-
tive changes to give the radio indus-
try ‘“greater freedom.” Denny is ex-
pected to rap over-commercialism.
-Miller, it was learned, also will re-
new his plea for freedom of radio
to editorialize, and will renew criti-
c¢ism on the FCC’s historic Mayflower
decision.

Code To Get Attention
Certain to highlight the convention
floor discussion, however, will be the
proposed new NAB Standards of
Practices, copies of which will be
distributed to delegates when they

USE THESE INEXPENSIVE

PERSONALIZED—-
~—POSTAL CARDS

FOR YOUR FAN MAIL

TYou get true photographic reproductions -in bul'_
black-and-white **Gloss-Tone’” Postal Cards quot-

A flat charge of $2.50 will be added to the
total cost of ‘order if paragraph js desired for the
address side of card, not to exceed fifty words.

F. O. B. Fort Wayne, Ind. "

Write for-Free Samples—No Obligafion

Fort Wayne Prinfing Co.

] FORT WAYNE 2, INDIANA

| I haﬁnpéns
at the
Waldorf . . .

ed below. Delivery from 4 to 6 weeks. Al we
need is your pheto. . {
NEW REPRINT |

1,000 ....... $10.50 perM  $750 per M

2,000 ....... 8.25per M  6.25.perM

3,000 ....... 7.50 per M © 5.85.per.M
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| Committee.
| terition on provision of the Lea-Van-~

“Conn. Yankee”

Tees Off Ford

NEW YORK, Aug. 30.—Ford Thea-~
ter, which has lined up a schedule
of plays extending thru December
over the National Broadcasting Com-
pany (NBC), debuts Sunday, October
5, with A Connecticut Yankee in-

| stead of The Great McGinty as pre-]

viously announced. Permanent emsee
will be Howard Lindsay, legit pro-
ducer. Switch to Yankee was made
on the ground that an opener such
as McGinty was not in keeping with
the general tenor of the program.
Schedule, following the debut, is
as  follows: The Great McGinty,
QOctober 12; On Borrowed Time, Oc-
tober 19; Coffin for Dimitros, October

26; Ah, Wilderness, November 2; an
original, not yet selected, November
19;

Carmen Jones, November 16;
George Washington Slept Here, No-
vember 23; Dangerous Corner, No-
vember 30; We Hold These Truths,
December 7; Cimarron, December 14;
Miracle on 34th Street, December 21,
and an original, December 22,

register. The NAB board, which al-
ready has received copies of the
proposed new code, will formally dis-
cuss the document at a Sunday (14)
meeting, but will reserve final recom-
mendations inasmuch as a general
floor discussion of the code has been
reserved for the morning of Septem-
ber 18. The proposed code is expected
to undergo numerous changes once
it is back in the laps of the board,
and a final re-draft is not likely to
ensue for some weeks after the con-
vention.

The decision to pass out the code

copies to delegates prior to the open-;

ing morning session establishes a pre-

1 cedent for the NAB and is in keeping

with the strategy previously agreed
upon to let the NAB members them-
selves determine just what sort of
code they want fashioned rather than

1 impose a set of rules acceptable to the

code committee and NAB board, but
opposed by a big segment of rank-
and-filers. Proposals to tone down
commercials and impose highly de-

'tailed standards for children’s pro-
|l grams and mystery shows will be

subjected to heavy attack.

Lea To Address Luncheon
The general luncheon after the first

1 morning’s session will be featured by
-an address by Representative Clar-
{ence F. Lea, author of the Lea-Van-
| deriberg anti-Petrillo Act and rank-
ing minority member of the House]

Interstate and Foreign Commerce
Lea will focus new at-

denberg Act, Wwhich might have
some bearing on the latest activities
of James C. Petrillo, president of the

1] American Federation\ of Musicians
1 (AFW).

Lea, who headed the House
Interstate. and Foreign Commerce
Committee when the act was passed
and ‘who is planning to retire from
Congress, is expected to blast Petril-
lo’s latest tactics for stand-bys for
AM-FM music duplication.
Registration is continuing to take

place at a heavy rate, with a 2,000-"
1 mark in sight one week in advance

of the first formal registration day,
September 15, in Atlantie City.

PHILADELPHIA, Aug.30.—WFIL-

| TV, already testing its pattern and

readying regular programing next
month, has concluded a newsreel

] deal. Local tele station will exchange

television film newsreels with
WEXAO, Don Lee tele station in Los
Angeles,

'WBBM’s Seg

Sets Off Juve
Uplift Groups

Chi Orgs To Combat Evils

CHICAGO, Aug. 30. — Concrete
proof that radio stations can exercise
a profound sociological effect upon
their communities and campaigns
which lead to correction of social ills
became apparent here this week
when it became known that WBBM’s
Report Uncensored series on juve-
nile delinquency has inspired the
formation of organizations planning
definite action to try to improve con-
ditions.

Ben Park, writer-producer of the
series, who has been riding herd on
the show since its start July 7, told
The Billboard of plans for organiza-
tion of two major groups which are
actually going to take action to re-
move the evils documented by the
series.

Two Lines of Action

Two lines of action will be those
started by a group of church and so-
ciety leaders, spearheaded by Father
Joseph Moore, Evanston minister,
and Russell Ballard, present director
of the Hull House and former direc-
tor of the St. Charles, Ill., Home for
Boys; and another to be backed by
the Chicago Bar Association. Each
of these groups will have organiza~-
tional meetings within the next few
weeks and later, it is planned, will
have their activities correlated and
will work in close co-operation.

Groups formed by Father Moore
and Ballard will have their organiza-
tional meeting early in the third week
of September. To this meeting at
the Hull House will be invited a
group of 100 representing the Fed-
erated Council of Churches, the B’nai
B’rith, Rotary clubs, Elks, Lions, and
Negro groups. Altho plans are still
nebulous, Ballard told The Billboard
that its keynote would be action and
that it undoubtedly would send dele-
gations to Springfield, the State capi-
tal, to demand corrective action from
the governor, his welfare agencies
and others.

At the beginning this group will be
concerned primarily with taking ac-

tion to correct the notorious evils of |

St. Charles, which WBBM exposed
with wire recorded  interviews with
inmates on its August 4th show.
The Chicago Bar Association, which
has co-operated with WBBM in the
presentation of Reports, will organ-

ize a committee of prominent law=
yers, judges and professional social |

agency experts. The bar associa=
tion’s feeling is that it has a responsi=
bility for action to correct the evils
outlined in the show since -it co-
operated in exposing these evils. At
this meeting representatives from
Moore and Ballard’s group will be
on hand to ‘exchange views and get
correiation work under way.

The bar association is planning
specific action. to remove causes of
delinguency and also plans to set up
a co-ordinating staff of paid experts
to channel all activities against juve-

nile delinquency -and act as watch |

dogs in the future to see that bad
situations corrected do not again
come into being.

While all this activity is going on,
WBBM plans to sit in an advisory
capacity and help co-ordinate activi=-

Soapies Drive Him
To Destruction

CLINTON, TIa., Aug. 30.—Ezra E.
Adams, of this city, let his feelings
go a bit on soap opera programs,

and besides the damage to his radio |

and trailer home he had to pay a
$10 fine.

Police Chief Herman Thomsen re-
ported that Adams rammed his fist
thru the family radio, took a hammer
and really finished the job,- then
threw eggs at random around his
one-room trailer.

Fined for disturbing the peace,
Adams pleaded guilty and explained
that he worked nights and tried to
sleep in the daytime but the soap
opera programs bothered him.

Amer. Tob. Buys

“Show of Year”

NEW YORK, Aug. 30.-—American
Cigar and Cigarette Company subsid-
iary of American Tobacco Com-
pany, has contracted to sponsor Show
of the Year for 39 weeks over-the
National Broadcasting Company
(NBC). Show will go into the
Wednesday 10 p.m. slot now occupied
by Big Story, and will buck Bing
Crosby in the east on ABC. Sullivan,
Stauffer, Colwell & Bayles is the
agency.

Status of Big Story is uncertain.
It was reported that time for lifting
the option on Story has been ex-
tended for two more weeks. In the
event Story is dropped, it will mean
a considerable loss in ATC billings to
Foote, Cone & Belding, inasmuch as
SSC&B is handling the show.

Schubert Waxes
Kildare Platter

HOLLYWOOD, Aug. 30.—Program
packager Bernie Schubert last week
cut an experimental audition platter
of Dr. Kildare air show, based on
the motion pic series produced by
Metro-Goldwyn-Mayer. Featured in
air version will be screen-stage actor
John Beal and film character actor
Harry Davenport.

Series, in which there has been a
considerable amount of agency in-
terest, must be approved by MGM,
since flickery retains rights to title.
If show’s format is okayed, stanza
will be produced jointly by Schubert
and the Orsatti Talent Agency.

CBS Sets Joan Davis
ForlstCo-OpComedy

HOLLYWOQOD, Aug. 30.——Deal pe-
tween Columbia Broadcasting System
(CBS) and William Morris was set
late yesterday whereby: CBS will
buy Joan Davis for a coast-to-coast
co-0p package. Final details are
expected to be thrashed out next
week when papers will be signed.

If deal does go thru, move adds to
the growing trend of co-op bank-
rolling and will give CBS its first
comedy show to be sold on that basis.

Deal had been on and off for some
weeks until. yesterday’s pact was set.

ties, air shows about progress of
the campaign and continue to arouse
listeners to take action instead of
merely sitting back, listening and
then doing nothing.

¥

-
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Gagsters All Out
For New Formats

(Continued from page 5)
add a mother and grandfather. Last
year he had father and Junior, Sev~
eral years ago, incidentally, a mother
character (Harriet Hilliard) was used
in the skits.

New format of the Bob Hope show
is expected to be clarified in a few
days. At this writing there’s a possi-
bility that Jerry Colonna will be
dropped. Also, a new band, Les
Brown, is set, and Hope is “stream-
lining” the writing staff. He calls
the maneuvers a ‘“search for new
minds.” Fred Allen and his top
writer, Bob Weiskopf, who succeeded
Nat Hiken, are planning a new char-
acter for Allen’s Alley,

Jimmy Durante program is being
changed, too. Tne seg that last year
was Durante-Moore will have Peggy
Lee and Arthur Treacher, plus a
choral group. The Gildersleeve show,
too, is considered likely to get an
overhauling owing to tne fact that a
new staff of writers is set, Gilder-
sleeve’s former scribblers now have
other commitments.

RCA Victor show, which has been
tested by the Schwerin method, al-
ready has been revamped and for the
last few weeks has used guests in
addition to Robert Merrill.

Sealtest has given Jack Carson
carte blanche to work out new for-
mat ideas. One policy the new Car-
son show will adhere to is a ban
against the burlesquing of gucst ar-
tists. Whoever guests on the show
will perform in keeping with his or
her talents. Carson will also omit
the Village Store idea of last year,
and will air occasional skits portray-
ing members of American professions
and grades in home settings.

Pabst’s Eddie Cantor program will
be changed somewhat with the addi-
tion of Arnold Stang, who will drop
the Milton Berle and Henry Morgan
shows.

Line-up of format changes lends
weight to the theory that radio
changes considerably — altho such
changes are not necessarily radical
ones. It’s been pointed out that those
comics, for instance, who have gone
along for years are able to.do so not
because radio suffers from a talent
dearth, but because the top comics
have had savvy and ability to change
their program formats and ideas to
suit the times.

FM FOCUSES IRE

(Continued from page 5)
ward negotiations between networks
and Petrillo.

Rank-and-filers in FMA are *up in
arms” on the issue, it became appar-
ent this week on basis of reports
flowing into Washington, and the
pressure for some sort of convention
action on the issue is viewed as grow-
ing fast. Cooler heads in FMA are
seeking to guard against any ill-
advised action that might mar pro-
.ceedings which could lead toward an
understanding with AFM on the FM
issue,

Pre-convention interest continues
at a high peak, and FMA officials here
anticipate jam-packed sessions.
Heavy emphasis in pre-convention
plans is being placed on demonstra-
tions of new ¥M receivers and trans-
mitter apparatus.

FM ASSN. QUIZZING
(Continued from page 5)

of FMA and head of Commercial
Radio Equipment Company, operator
of FM stations WASH here, and
KOZY in Kansas City, voiced belief
that simultaneous broadcasting of
web shows would increase ¥FM
listening habits, but :in the long run
FM “will largely be developed as a

commercial service by FM networks |
and independent stations avithout "AM

network affiliation.” Dillard is head

of Continental Network, an FM web. |

AFRA Asked To Probe Loss

Of Jobs Thru E.T.

NEW YORK, Aug. 30.—An inquiry |

into radio actor employment as af-
fected by both transcriptions and the
use of orchestras to replace singers
has been ordered via resolutions
passed at the recent convention of the
American Federation of Radio Artists
(AFRA).

Examination of the ftfranscription
problem was requested by delegates
of AFRA’s San Francisco local. Reso-
lution asked the national board to
appoint a committee to study the mat-

ter and report its findings to the 1948

convention. These findings, it was
pointed out, would help in determin-~
ing AFRA’s position regarding open-
end e.t.’s in 1948 negotiations. Frisco
local indicated its belief that such
transcriptions, produced in ever-
increasing numbers, are a distinct
threat to employment inasmuch as
they can be peddled at prices con-
siderably lower than these obtained
for live shows.

Other Resolutions
Another resolution asks the na-
tional board t{o determine how ex-
tensive is the use of musicians in
jobs which properly fall within the
jurisdiction of AFRA. Singers have

Soap Opera on NBC
Added to Toni Chain

NEW YORK, Aug. 30.—Toni Home
Permanent Wave Company this week
added a new link to its expanding
chain of network programing signing
with National Broadcasting Company
(NBC) for a 15-minute daytime slot
across the board starting in October.

Its mew program will be a soap
opera and will fill half of the 11-11:30
a.m. period formerly occupied by the
Fred Waring show.

10%-ERS INFLUENCE

(Continued from page 8)
lies in the hands of the talent agency
and top performers who help formu-
late ideas, formats, etc.

Networks, it's pointed out, can
never get out of the program picture,
for the nature of their licenses makes
them accountable for public service
programing and the policing of tneir
air; ad agencies too, must continue a
high interest in program formats and
talent generally; but in the highly
specialized field of popular talent de-
velopment and conirol William Mor-
ris, MCA and sundry lesser 10 per-
centers—whose financial interest
makes mardatory the promotion and
guidance of every Joe on their books
—will continue to make key contri=-
butions.

Orks

been replaced, it’s claimed, by or-
chestras using musicians as choral
voices.

A third resolution would provide
increased revenues to the national and
local boards. This would involve a
revision of the dues structure. A
reduction would be made in the dif-
ferences between income brackets to
lift the applicable dues rate. Resolu-
tion specifies that the revision be
made effective not later than Feb-
ruary, 1948.

Another resolution asks the locals
to co-operate with the council of
broadcast guilds and unions, which
have proven helpful in co-ordinating
and discussing information of benefit
to labor. The national board also is
asked to consider the formation of a
council of broadcast unions and guilds
on a national basis.

Promotion Winners

Selected This Week

(Continued from page 5)

every entry submitted—reports which
will total to a collection, analysis and
“primer” of radio promotion. In
addition, all entries will be on ex-
hibit September 3 at the Waldorf-
Astoria, New York, and winners will
be shown at The Billboard’s NAB
booth in Atlantic City. Come one,
come all.

List of Judges

And here’s a list of the advertiser=
agency executives who are going to
pick the tops in radio-television pro-
motion:

Advertiser Panel: J. M. Allen,
Bristol-Myers Co.; J, Ward Maurer,
the Wildroot Co.; Albert S, Dempe-~
wolff, Celanese Corp. of Ainerica;
Mrs. Ella B. Meyers, General Foods
Corp.; Seymour Elis, Philip Morris;
George Potter, Prudential Insurance;
Rovert Healy, Colgate-Palmolive~
Peet; John Gilman, Lever Bros.; W.
M. Ramsey; Procter & Gamble; Har-
vey Manns, Sterling Drug, Inc., and
Richard Rettig, Whitehall Pharmacal.

Agency Panel: Douglas Coulter,
Foote, Cone & Belding; William B.
Lewis, Kenyon & FEckhardt; Walter
Craig, Benton & Bowles; Chester
MacCracken, Doherty, Clifford &
Shenfield; Wickliffe Crider, Batten,

Barton, Durstine & Osborn; Linnea |

Nelson, J. Walter Thompson; Ken-
dall Foster, Wiiliam Esty; Stanley
Pulver, Dancer - Fitzgerald - Sample;
Carlos Franco, Young & Rubicam;
Tom Revere, Donahue & Coe; John
Hymes, Biow Co.; Ray Sullivan and
Don Stauffer, of Sullivan, Stauffer,
Colwell & Bayles and Frank Kemp,
Compton Advertising.

N.Y.NewsEnding WNEW Tie
With Own Stations Due in 48

NEW YORK, Aug. 30.—The Daily
News, which expects to have its own
FM and television stations on the air
next year, is reported breaking its
tie-up with WNEW at the expiration
of the current contract in December.
Under the agreement, The News has
been providing around ~the - clock
five-minute news programs every
hour on the half hour to WNEW, with
special bulletins when necessary. The
service has been underwritten by the
newspaper at a reported cost of $200,-
000 a year.

The. paper, which set up a special
broadcast desk when its initial ar-

rangement was made with the station |

seme years ago, has been considering

the elimination of the service for,

some time. With their own two sta-
tions soon becoming actualities, the
men who have worked on the broad-
cast desk under the supervision of
Carl Warren would be pressed into
service in both stations. Many of

{ them will form the nucleus of the

news and special events departments
of the two News outlets.
New WNEW Tie-Ups
Meanwhile WNEW has efiected tie-
ups with two other New York dailies,

PM and Journal-American, on pro-|
The former |

grams other than news.
is tied in with a Disk Jockey Derby
promotion, while the latter ties in
with a comic strip presentation. How-
ever, should the news coverage with
The Daily News terminate, it is as-
sumed that one of the two latter pa-
pers might step into the spot.
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Petrillo Turnabout

On I'M Hoped For

(Continued from page 5)
ald, vice-president and general coun-=
sel, ABC; Frank K. Hoyt, vice-presi-
dent and treasurer, Columbia Broad-
casting System (CBS), and Julius F.
Brauner, general counsel, CBS.

The Justice Department is expected
to withhold any findings until some
time after the September 9 conference
between web officials and Petrillo.

NAB Absent

Noticeably absent from Thursday’s
conference were revoresentatives of
the National Association of Broad-
casters (NAB) Executive FM Depart-
ment. NAB is avowedly viewing the
problem as one between the webs and
Pecrillo. At the same time NAB’s
Executive FM Department is pushing
its policy of giving “all possible en-
couragement” to FM broadcasting.
The FM committee commended for
NAB convention consideration a series
of suggestions to implement policy on
FM programing and business aspects,
including a study to devise a “simple
economical method of measuring FM
receiver ownership in a given area,”
a survey of current rate practices
among FM stations, encouragement of
“more extensive daily schedules than
the minimum for FM stations now
provided by FCC regulations,” and
equal information for FM station
owners and AM broadcasters. The
NAB FM group is under direction of
Arthur C. Stringer.

WDSU broadcasts 5000 watts
2 from the. French Quarter to
the Guif and South Louisiana listeners.

From daily association with timc-honored
New Orleans institutions WDSU has
developed a high quatity of integrity.
WDSU devotes program dime r:gularl{
and exclusively to the St. Louis Cathedra

the International House, Moisaat Inter.
national Airport, Tulane University,
il Unios Station, the Municipal Auditocium,
{1 Symphonics and Operas.

WDSU’s dominate Hoop-
%, crauug proves that hon-
oriag local institutions
creates hlgh listener

ABC

NEW
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5000
1280 kc Waits
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Bil f,”' 4 DAYTIME Surveys Tastes
Tabulatlons are based on sponsored programs only. CHICAGO, Aug. 30.—Results of a,
Based on first 45 daytime shows and first three survey completed recently by the
: day - aft hows In August 15 H : i =
Sagurday afternoon shows In Augu ocper report. radio department at Indiana TUni-
; 5 i s versity (Bloomington, Ind., pop. 25,-
000) point up a number of 31gn1f1cant ¥
Program factors concerning small-town radio. '
Cost. Per
22322‘;" Hooper ral c:sr. 'lll.%oo' Preferences survey conducted by H.
Retwork and Statlons ating Opposition Gost Point  Listeners |{J- Skornia, radio director of the
school, is significant in itself because
MA PERKINS 64 Nsp—aBC $1,300 § 203.13 » lit penetrates an area largely un-‘*
orosen&ldamble NSp-—m8s touched by Hooper and other na-
NSP—NBC . )
0F.s ces7s tional surveys, and also because of the
magnitude of the tests. More than
| . Bl%rfcltgineamble 6.3 Batwaﬁggﬂr;‘g,c $2,600 $ 471.70 L 5,000 phone calls were made in ,
\ tvory Soap Cadric Foster, LN,Co-Op—MBs Bloomington area by 60 students of
: m @ a P i e S __ Compton ~ CBE 68 NSP—N the radio department. Questions were
’ similar to those used by Hooper. Re-
HELEN TRENT . — : R
" Whitehall Pharmacal P '#35_&%‘5 SL.5008 18] 330:62 * {lsults of the survey, according to
Hest Liniment,  Kolynos, NSP—NBGC Skornia, indicated: -
. . . D-F-§ CBS84 (1) The average listener doesn't
Leads Field by Blg Margln ouR Gat_EUn ‘Av = know a great deal about radio and
OuR, Sy uNDaY S0 ner—amo s1750 & sso00  * ||doesn’t want fo be informed or edu-
Anacin NSP—NBC cated by it—he is not interested in *

NEW YORK, Aug. 30.—Best buy D-F-§ GBS 84 the rest of the world.
in the line-up of soap operas is | YOUNG DR. MALONE 5.0 NSP—aABC $2,600 § 600.00 . (2) Serials are most important to
Procter & Gamble’s Ma Perkins, ac- z:lo;:'.:f_%oﬁama NSP_—mES shut-ins and those living in isolated
cording to the Talent Cost Index Dreft—D-F-§  CBS 45 locations. (3) Some listeners were <
based on the.August 15 program worried about influence of crime

Hooperatings re- | BAGKSTAGE WIFE 6.0  Paul Whiteman—ABE $1,760 $ 350.00 § .e1 ||drama on young people. (4). Towns-
§terling Drug Hint Hunt-—CBS eople and farmers like to be qu
port, a feature of Eneraine Cleaning Fluld NSP—MBS '?‘on%d a5 to their tact O (t ques-
i i - r. Lyon’s Yoo 1 S elr tlastes : b
the Continuing Pro [ Ao e e 100 © £ " SRINEES] K
gram Studies pre- » WeQ €. K B @ co—gpega 3ve)t o5
pared by The Bill- |greLLa paLLas 8.0  Paul Whiteman—ABC 7] Fesuonecs, Werediosdinnto
board in co-opera~- Steciing Drug HZ% H#ﬂnfén—ang S1pEF0 Mey 360000 S .65 ct)}clcupatlonal fields. tSklorma t11VG§l in
tion with the C. E, gix;f»sus N'acfjﬁtfz ~——MB8 is area, comparatively untouc ed
Hooper organization. Perking . by radio research.
2
blessed with a low production cost, RIgHTwT% rénpv:mEss 5.0 :glg ngtesman—-ABc $2,250 § 450.00 § .87

. rocter amble e
delivers at the rate of $203.13 per Lvory Soap NSP—MBS
point. Excellent showing of Ma |—oroion NBC142 Jean Tenn N

b n owing o a '
Perkins i . £ . LORENZO JONES 4.9  Eddle Duchin—ABS  $2,000 § 40816 § .75 YSOD 10w
o e oY comparing | Rl e = Is Yanked by WNYC
it with Big Sister, whose tab is | oorw® Rgdusts, = s Yanked Yy
ick -
g icked up by the same bankroller. | youne wibbEr BROWN 45  Dick Tracy, LN, MA, 1,000 § 32683 § .55 NEW YORK, Aug. 30.—Jean Ten-
zster ranks second in rating to ﬁtgew)g ,ﬁ_’gﬂ ng‘j_fcpa-sﬂ nyson’s Studio Party, which preemed
Perkins, the respective scores bein Phillips' Toothpaste NSP—MBES a couple of weeks ago on WNYC,
b eing D-F-§ NBC 142 e 2
53 and 6.4. But Sister delivers at i s ratlon s wagcyanised t,gjs
r . i WHEN A GIRL MARRIES 4.7  NSP—ABC $2,300 § 489.38 . S sennyson withdrew tne
:Ee ate. of $471.70 per point—more Seneral Foods NsP—cas show after it had been pulled off the
an twice as expensive as the top- Sanka] ol NEC 76 — air for an overhauling.
er. . s .
p o pEodtarh. apBroachls eri BREAKFAST IN HOLLYWOOD 45 Arthur Godlrey—CBS  $1500 §$ 23.93 § .02 th?trgri;n;tbggissplinn%d rtcz)zbrmg
e —M eptembe -
.pp (e s enicns Kgllgggs All Bran Fred Waring (TTF ) e prog biem pos
ibl ded sh but sub
from the standpoint of low cost per K&E ABGC 235 NBC S ytias aMrecorTe Seon! du dsud Si-

s . quently Miss Tennyson decide )
point. A batch are in the $300 to | gepren YOUNG'S FAMILY 4.5  Paul Whiteman—ABC  §2,650 6 583.89 § .98 || drop the idea, for the present, any-
14;100 clasls, I;ncludmg Whitehall |  Brocter g‘oaep__a'mp&n NSP_mBs way. During the two weeks it was

armacal’s Helen Trent. Latter Tide—B&B  'NBCG 130 | v {] on, the program had its troubles, get-
scores as well as Big Sister rating- | PORTIA FACES LIFE 4.4 NSP—ABC $2,750 & 626.00 ¢ || ting a pasting in the press.

g g General Foods NSP—CBS
wise, but shows up much better Post Bran Flakes, NSP—NIBS ' .
q X . Post Raisin Bran—B&B G
when cost per point is estimated. Trstant Postum-—FC&8 . NBG 87
The figure for the Whitehall opus is MY TRUE STORY 43  Nsp—ocBs $2,000 $ 46542 $ .81
$339'62’ more than $100 Cheaper Vas-tl)g\;s l"0 eums g Katl:’: Daughter—NBC ol
than Sister. JWT ABC 196
In $300-$400 Class AULNT PJE#):V 4.3 Welcome Travelers—e $2,000 $§ 466.12 O -
Vel
s sgry, Lux Soap Victor H. Lindlahpe
In the $300 to $400 per point class R&R CBS 64
. — b
are Young Widder Brown, scoring s %
4.9 and costing an estimated $326.53 | YUST PLAIN BILL 43 Nep—eee geO0ag v Aegre '
per point; Kellogg Company’s Abac N MES)
T st l i . = :
Breakfast in Hollywood, with a 4.5 S iaiTIor T RERWORTD 4.5 Bride and Groon $1,800 § 418.60 » -~
Hooper and a cost of $333.333; Our gﬁnerﬁl'MIlls e
- erios
Gal Sunday, Stella Dallas and Back- | b-F-s - nNecas cBs
X . NSP—MBS
stage Wife, each with 5.0 and a per >
point rate of $350. TOP THREE SATURDAY DAYTIME PROGRAMS s
ini GRAND CENTRAL STATION 5.6 NSP—ABC $2,20¢ § 862.86 § .62
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Institutional
Copy Replacing
Coca-Cola Plugs

NEW YOREK, Aug. 30.—Coca-Cola

‘program featuring Percy Faith and

Ginny Simms on Sundays, 6:30-7
p.m., over the Columbia Broadcast-
ing System, will begin using strictly
institutional commercials in four or
five weeks. Spokesman at D’Arcy
Agency, which handles the account,

- stated the new copy would be very

{

brief, with no selling pitch whatso-
ever.

Coca-Cola commercials currently
plug sales, altho the copy is con-
sidered in good taste as to brevity
and content. Reason for the switch
is believed to be in line with spon-

. sor’s wish to keep the program on as

- 2 D,

X

\,

high a level as possible.

‘Sylk Bros. Set TD

ET’s on Own WPEN
For Own Drug Co.

PHILADELPHIA, Aug. 30.— Sun
Ray Drug Company, giant drug chain
spreading from here along the East-
ern Seaboard, whose owners will be
the new owners of the indie WPEN
:when the Federal Communications
‘Commission okays the buy, returned
to big-time radio sponsorship for the
first time in many years with the
purchase of the hour-long Tommy
Dorsey disk jockey show. WPEN,
which the Sylk brothers owning the
drug chain expect to take over by
the end of the year, is exclusive
franchise holder for the Dorsey pack-
age.

Seg will be slotted weekdays at
) starting September 8 with
<Dorsey skedded to make a personal
appearance on his platter package
September 10. Advance campaign
also includes window displays in the
200 Sun Ray stores in the area, post-
ers, biliboards, subway-train and
street car ads, and courtesy spots on
the air.

Also of significant trade’ interest
here is the fact that the Dorsey pack-
age was set thru the J. M. Korn Ad-
vertising Agency here. Phif Klein
Agency has had the account to itself
for many years and this is the first
time that an outside agency has been
able to bite into it. Xlein, agency
head, was originally mentioned as
part of the drug chain combine hav-
ing part of the almost a million-dol-
lar melon it took to buy the station
and its FM adjunct from the Bulletin
newspaper now operating the station,
Bulletin also is waiting for ¥CC nod
to take over WCAU, local CBS outlet
which it bought earlier this year.

NEW YORK, Aug. 30.—Books on
Trial, which has been aired via re-
cordings over WHN all summer, goes
live again September 15. The show,
formerly bankrolled by the Literary
Guild of America, will continue as
a sustainer.

° GLOSSY PHOTOS

AT 5c¢ EACH

When ¥ou want quality and fast service,
order from the Quality Photo Service.

500 8"X10" ...............827.50
1000 8"X10” ............... 50.00

Photo Post Cards in quantity at 2V ¢ each
Negative charge of 3$2.00 on first order.

Send Negative or Glossy Photo. Send 14
deposit with order; baiance, plus postage,

QUALITY PHOTO SERVICE

Perkins St, Box 42
BRISTOL, CONN.

The Pause That Refreshes
on the Air

Reviewed August 17, 1947

THE COCA-COLA COMPANY
Felix W, Coste, Dir. Advg.
Thru D’Arcy Advg. Co., Inc.
Archie Lee, Account Executive

Via CBS
Sundays, 6:30-7 p.m.

Estimated Talent Cost,
ducer-director, Paul Louis;
mond Anderson; announcer,
Kirby; conductor, Percy Faith.
Roger Pryor; star, Ginny Simms.
Current Hooperating of the program
(started August TD.....ooevioiennns None
Average Hooperating for shows of this
type (Popular Music).o.iivierennenas 5.1
Current Hooperating of shew preceding
(“Silver Theater”).....cooviiinievnnies
Current Heooperating of show following

(Ggne Autry).....ceevieeeeenecannaaes 4.2
CURRENT HOOPERATING OF SHOWS
ON OPPOSITION NETWORKS

$14,400; pro-
writer, Ed-
Durward

Host:

ABC: “Greatest Story Ever Told”.......
MBS: “Nick Carter”..... 0000000
NBC: “Ellery Queen’

ABOUT THE ADVERTISER

During the war period Coca-Cola’s
radio advertising budget was cut sharp-
ly, owing to the shortage of sugar.
In 1945, for instance, the figure was in
the neighborhood of $2,775,000. In
1946 the radio budget dropped to
slightly more than $2,000,000. Ir
both 1943 and 1944, the budget ex-
ceded $4,000,000. This year, how-
ever, Coca-Cola comes back sharply
into the network radio picture. In ad-
dition to the Percy Faith program the
sponsor will bankroll another show over
CBS, scheduled to start in October. At
this writing the exact programing set-
up has not crystallized. In the years
from 1943 to 1946, Coca-Cola spent
annually in excess of $1,000,000 for
magazine advertising.

Percy Faith’$ Coca-Cola program |

over the Columbia Broadcasting
System is certainly one of the most

‘refreshing musical half hours on

the air, and no pun is intended.
Faith, the musical director who is
also doing the Carnation program
over the National Broadcasting
Company, is gifted with brilliance
and taste. His arrangements are
superlative, and he is apparently
able to inspire his musicians to de-
liver a plus value, something be-
yond what is expected of the rou-
tine studio orchestra.

The program includes Roger
Pryor, who handles his assignment
as -host in good fashion, and war-
bler Ginny Simms, who can deliver
a tune In an ingratiating manner.
However, Faith’s musicianship
stands out above all. Miss Simms,
incidentally, was most effective on
this show in her interpretation of
Summertime, one of three in a
Gershwin medley. Her rendition of

Hoagy Carmichael’s Stardust was*

not nearly so impressive. Other
musical fare on the program in-
cluded the Mexican Hat Dance, Cole
Porter’s Concentrate on You, a new
version of the old ballad, Tempta-
tion, and a tune from Brigadoon,
Almost Like Being in Lowve. This

line-up represents a very palatable

listing of standards, and with the
Percy Faith treatment they prove
arresting.

Commercials on the program are

NETWORK PROGRAM /2

Reviews & Analyses

Rating flgures used are supplied by the C. E. Hooper or-
Data concerning advertlser expenditures, cam-
palign themes, etc., Is compiled by Interviews with agenclea
and advertisers and Is based on latest avallable lnformatlon

ganlzatlon,

The Ghost and the Bell

Reviewed August 25, 1947
Sustaining Via NBC

Monday, 10:30-11 p.m., Augus’c 25,
1947, only.

Estimated Talent Cost: $3,500; direc-
tor, Ed King; writer, B. Edgar Marvin;
music, Morris Memorsky; cast: Arnold
Moss, Donald Buka, Peter Cappel, Juano
Hernandez, Edgar Baley, Alice Your-
man, Gay Meredith, Joseph Boland.

Average Hooperating for shows of this
type (Dramatic)..,..e...e. D00O0GFA0000 5.4

Current Hooperating of show preceding
(“Contented Pro"ram”) ...............

Current Hooperating of show follow-
INE hcrveverroancarasoneanron Notf Available

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC: “Montgomery vs. Willlams”...... "S5
CBS: “Bod Hawk Show”.....cvvvvenen 5.2
MES: Sustaining.....ccveoieeeennnnnans None

The Ghost and the Bell, a drama-
tization intended to focus attention
on injustices in the public’s attitude
toward lepers or victims of Hanson’s
Disease, was a forceful and at times
controversial document. This par-
ticular program, produced in co-op-~
eration with the American Legion
Auxiliary, told the story of a veteran
of World War II who acquired the
disease in the Philippines. While
the affliction in many cases can be
rendered non-communicable,- and
even tho it is not the dread killer
falsely described in so many writ-
ings, victims have been subjected to
segregation and social stigma. The
NBC drama pointed the way to an
educational campaign.

The NBC drama also raised some
controversial points—for it was ap-
parent from the program’s script
that a large segment of the medical
fraternity is either in favor of—or
acquiesces to—the layman’s phobia

-and insistence upon segregation.

Well Produced

Technically, The Ghost and the
Bell was well produced. Director
Ed King used a combination of nar-
rative and drama to bring out the
poignancy of the position in which
victims of the disease find them-
selves. Education on such a subject
is always timely—but it is somewhat
more so - currently due to the fact
that a number of veterans of World
War II contracted the disease in the
Pacific Theater of Operations.

Not thé least effective of the dra-
matic elements in the program was
the musical background. Ditto for
the symbolic treatment given the
narrator. He represented a “ghost,”
or in other words the superstition
held by the public. The bell in the
title referred to the fact that in an-

.cient days such a noisemaker was

carried by victims to warn others of
their approach.

~ The cast put a lot of moxie into

their performance with Arnold Moss |

very good in the lead.
Paul Ackerman

in good taste, pitched on such an-
gles as the fact that more and more
factories and offices are installing
Coca-Cola coolers. Altho the sell-
ing is by no means aggressive, with-
in a fairly short time the D’Arcy
Agency will switch to strictly in-
stitutional copy, even briefer than
that now being used.

Paul Ackerman

S S

Mr. Keen, Tracer of Lost

Persons

Reviewed August 28, 1947

WHITEHALL PHARMACAL
COMPANY
(Proprietary Drug Division)
R. G. Rettig, Advg. Magr.

Thru Dancer-Fitzgerald-Sample, Inec.
F. K. Bern, Acct. Exec.

Via CBS
Thursday 8:30-8:55 p.m.

Estimated Talent Cost: $3,000; produc-
tion supervised by Frank and Anne
Hummert; director, Richard Leonard;
writer, Lawrence Klee; announcer, Lar-
ry Elliott; music, Al Rickey's orch.;
cast: Bennett Kilpack (Mr. Keen), Jim
Kelly (Clancey) ; (following are cast of
first production, The Case of the Man
Who Traveled With Death) : John Lady,
Vivian Smolen, Walter Greaza, William
Zuckert, Florence Freeman, Joseph Cur-
tin.

Current Mooperating for the program

(Starts August 28)..........c0viiinnn None
‘Average Hoeperating for shows of this

type (Mystery Drama).s.............. 5.8
Current Hooperating for show preced-

ing  (“Suspense’)....ciireenceiioniions 15
Current Hooperating for show follow-

ing (“Johns-Manviile” 8:55-9)....... . 4.0

(Lawyer Tucker” 9-9:30)......... ceees 5O

CURRENT HOOPERATINGS OF SEOWS
ON OPPOSITION NETWORKS

ABC: “America’s Town Meeting”........ 8.2
MBS: “Sustaining.......cceeeeieccncaes None
NBC: “Langford-Dragon’”......cceeeeees 5.3

ABOUT THE ADVERTISER

Whitehall Pharmacal is a subsidiary
of American Home Products Corpora-
tion which last year ranked fifth among
radio advertisers, spending $6,688,000
for air shows. The firm also invested
$1,895,000 for magazine advertising.
Whitehall’s share of these expenditures
was $5,998,000 for radio and $1,600
for magazines. Other Whitehall net-
work shows have included ‘‘Real Stor-

ies,” “Story of Helen Trent,” “‘Ellery
Queen,” “Just Plain Bill” and *‘‘Front
Page Farrell.’”’

Back from his hiatus, Mr. Keen
has resumed his weekly tracing of
lost persons for Whitehall Pharma-
cal over CBS. The low-budget
whodunit series, which consistently
draws an attractive rating, marked
its return with a pedestrian offering
calted The Man Who Traveled With
Death.

The old perfect-crime chestnut
was dragged out and warmed over,
with the astute Mr. Keen taking 25 -
minutes to learn what most listeners
must have grasped by the midway
mark: That the victim was poisoned
by licking the goo on an envelope,
The trimmings on the show had all
the earmarks of a noontime melo-
drama, what with the chief suspects
being young lovers, and the girl's
father pointing the accusing finger
at the boy in the case. But Mr. Keen’s
powers of deduction saved the day,
and even led to a reconciliation be-
tween the father and the boy friend.

Whitehall crammed in its usual
generous number of commercials,
starting with a cow-catcher for Bi-
So-Dol and then plugging Anacin
and Kolynos thru the show. The

-Anacin pitch made the standard

comparison with a doctor’s prescrip-~
tion, whiie Kolynos was said to have:
a mouth-wash effect built-in that
sweetens the breath.

Mr. Keen could use a litfle more

_ingenuity built in to sweeten the

show. Sam Chase
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R SINCE the FCC’s color deci- R X . hbliday celebrations, human interest
sion, television interests have || Video Workmen—No. 11 in a Series stories of many kinds—we have not:

begun more and more clearly to see
the light and look hopefully to the
future. With the increased produc-
tion of post-war receivers, with the
rapidly quickening rate of new sta-
tion openings, our many years of
striving to keep interest alive and
maintain the glowing spark of public
interest seems to be paying off. It
brings with it the impulse to emit a
tremendous sigh.

In the years of television already
past, certainly film, studio and field
programs all have coniributed to
over-all programing. But, as in the
early days of radio, field programs
seem to have been the most powerful
in catching the public eye. Tho at
first it was difficult to determine the
proper proportions for these three
different types of programs, film,
field and studio now seem to have
achieved their proper places in the
over-all perspective of television.
One thing is certain—unlike radio,
television never will relegate field
programs to a secondary position.

Burke Crotty, who enlisted in the army
in June, 1943. and returned to NBC «a
year ago, has been with that network
since 1930. Before joining the television
department he was assistant photo editor
and later photo editor of the press depart-
ment. ‘

Appointed special events producer in
NBC television in 1939, he was responsible
for the operation of the mobile unit trucks
and supervised the production of many
of. NBC's televised baseball, hockey and
basketball games, tennis, wrestling and
boxing matches. g

A native of New York, Crotty lives. in
Redding. Conn. He is married and has
one daughter.

Each year since the birth of tele-
vision at NBC there has been some
development tending to enhance the

position and stability of television in |

public acceptance. But while these

developments have occurred in each
B

Declares Burke

Bigger Field Programs To Play
Major Role in Video Progress,

By Burke Crotty

Crotty, of NBC

Director of NBC Television Field Programs

of the three branches of television
programing, it has been in field pro-
grams that the most surprising ad-
vances have occurred. Remarkable
strides have been made since NBC’s
two huge original pick-up units
rumbled into the 1939 World’s Fair
grounds and started us on our tele-
vision career.

At that time we used the icono-
scope camera. But NBC, quick to
realize the shortcomings of this type
of pick-up unit for --itside work,
developed the first orthicon camera
over six years ago. Even then we
were dissatisfied. RCA engineers
continued their development work,
and on October 25, 1945, the first
image orthicon camera was demon-
strated to the press at NBC’s famous
television Studio 3-H in the RCA
Building. The image orthicon camera
opened a good deal wider the door
to perfection. But perfection is
something we have not ceased striv-
ing for.

Perfection is, perhaps, an unattain-
able goal. But our research and
development are going on. And we
are ever getting closer. What we
hope for is truly portable equip-
ment-—light, fast, flexible and easily
set up. What we want is to be sure
that we will never miss a pick-up
because our set-up time is too short
or our power supply unavailable or
our equipment too cumbersome. Tho
we certainly have not. reached this
goal, we just as certainly have come

a long way toward reaching it. Now-
adays we come and go to an increas-
ingly large assortment of events. We
get there faster, we get there more
unobtrusively. Our cumbersome
lighting equipment of a few years
ago has disappeared from the scene.
Cables and fiocodlights no longer
clutter up our working area. We.are
not yet truly mobile. But we are
getting that way.

And just as we have made strides
in the technical aspects of our remote
pick-ups, we have progressed in our
programing concepts. Our foremost
object is to take the viewer out of
his home—put him right at the scene
of a joint session of Congress or a
basebzall game or a political conven~
tion. Our recent pick-up from a sub-
merged submarine at the Brooklyn
Navy Yard would have been impos-
sible a few years ago. So would our
two-way pick-ups from Washington.

A few years ago we could never
even have considered a pick-up such
as we had recently when we showed
both the take-off from New York and
the landing in Washington of an
army pursuit plane.

We at NBC are justifiably proud of
our long list of television “firsts.” In
looking back on our more than 1,000
remote pick-ups, there’s no doubt
that we have majored in sports. But,
after all, that’s what the public has
wanted primarily. And we haven’t
done sports to the exclusion of all
else. Parades, major political events,

- can

forgotten these. They pass before:
our lenses in increasing numbers.
And their number will increase as
our mobility and our: facilities for
unscheduled coverage are improved.

First Things First

Here at NBC we have followed a
very definite policy of. “first. things
first.” We- have not wanted to trip
over ourselves in our haste to do
more than we were able; and I don’t:
think we have. We have given our
audiences what we believed they
have wanted to see during; our com-
paratively limted time and with our
comparatively limited equipment.. It
has been a “majority rules” programs=.
ing policy. Tho we shall have. to
continue this policy for some time,
we are by no means blind. to its
shortcomings, and soon, with broad-
ened schedules and improved equip-
ment, we will vastly increase the
scope of our program. Already we
have begun to build our own.remote
pick-up programs, We are no leager
doing simply the obvious.

One of our most formidable ob-
stacles of the past was the narrow
geographic limits within which we
could work. We used to be restricted
to the New York area: for.our pick-
ups. But- this obstacle: is rapidly
falling away. Now we go. regularly
to Washington: fer-important: stories,
and points in between are not beyond
our reach. Boston and intermediate
points soon will be. sending .us: pro-
grams. The Midwest and  even the:

‘West Coast no longer- are- nebulous

objectives of the inaccessible future.
As the network grows; they are defi-.
nitely within sight.

With the expansion. of the: net-
work, field programs take on. in~
creased  importance., For  television-
“pring the world inte your
home.” And: it will be. field ‘television .
that will be most. important in: show-.
ing the people of the- world. what
their world looks like,

The Billboard

If you're not en hand to see the complete
exhibit of entries in The Billboard’s 10th
Annual Radio Promotion Competition at
the Waldorf-Astoria on September 3 . . .

seeing the display of award-winning presen-

tations to be shown at

wwWw americanradiohistorv com

Jooth, NAB Convention, Aflanfic City, Sepi. 15 thru18
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Program Calls
ForMicrowave
System Set-Up

Pushes Toward Tele Relays

CHICAGO, Aug. 30.—General
agreement that video networks are
among the greatest needs of television
stations now in operation, or planning
to get into operation in the future,
was reached by representatives of 13
newspapers which either are operat-
ing video licenses or have CP’s at a
meeting at the Palmer House here
Thursday (18). Feeling was that
without networks stations will not be
able to program successfully and that
cost of operations without nets would
be prohibitive.

Those attending the meeting got
good news regarding chances for the
formation of a network from E. Z.
Ziesel, Chicago division commercial
manager of Western Union. Relay-
ing information received this week
from his New York office, Ziesel
stated, “Western Union's present
planning calls for microwave systems
between New York and Chicago via
Albany, Cleveland and Detroit; via
Pittsburgh, Cleveland and Detroit,
and via Pittsburgh, Cleveland and
Detroit, and via Pittsburgh, Cincin-
nati and St. Louis.

“The Western Union is also mov-
ing, as rapidly as possible, to become
a common carrier of television relay
programs and expects to have radio
equipment available (for transmission
of programs) in about six months.

‘“When the towers and buildings are
completed along the routes previously
mentioned, the telegraph company
hopes to be able tp offer television
relay service, either on a leased basis
to individual broadcasters or to net-
works, or as a common carrier service
to ‘stations that desire it for short in-
tervals.

“It is believed that Western Union
can offer this service at attractive
rates and that it will be able to fur-
nish such service as‘soon as anyone
starts planning to enter this field.”

Ziesel explained to The Billboard
that the FCC has already approved
construction plans for the relay net-
work, and that in a few weeks WU
expects to present to the commission
proposed rates and other necessary
information so that it can go ahead
with network transmission within six
months. Plan is to relay programs in
the 3,000 to 4,000 m.c. bands. Ziesel
stated that all equipment was ordered
and that delivery was assured. He
did not know what rates would be.

Amazing thing about the WU net-
work according to those at the meet-
ing, is the plan to sell time for short
intervals, to individual stations or to

1000, 8'x107, $55.00
Fan Mail Photos
1000, 5°x7°, $34.00
1000 Postcards, $22.00
¥ Made By 4, ). Kriegsmann, The Man Whose
(. Photographs Grace Billboard's Cover

30"x40" 33.85 EA.
20"x 30" 32.50 EA.

B 5. A’s LARGEST REPRODUCTION HOUSE

RADIO-TELEVISION

Frank Wood, Private
Detective

Reviewed Woednesday (20), 7:30-
8:05 p.m, Mystery drama presented,
sustai_ning on WBKB, Chicago.

Here’s a show that could be good
enough for any bankroller right now.
Presented by the Affiliation of Tele-
vision Actors, a local stock company.
group whose members have had ra-
dio and
series - features original mystery
stories written by Marty Lundquist,

- and casts Gordon Urquhart as a pri-

vate detective who gets himself in-
volved in various adventures. To-
night’s show, produced by Bruno Ve-
sota and’ George Mittchel and di-
rected by Lorraine Larson, concerned
itself with foiling of a plot to kill a
sea captain who returned from the
Far East with a fortune in black
pearls,

The captain, played by Mittchel, |4
eventually got away with his life-

after being attacked in a hotel in
which Wood was the house dick.
Other roles included Rolf Forsberg as

| the hotel clerk, Mary Ann Russell as

the gal “heavy,” and Martin Johnson
and Joe Bellucei as two possible vil-
lains on which suspicion fell.

One of the best things about this
series, from the standpoint of poten-
tial sponsor, is that it is good video
entertainment that could be pur-
chased for a talent cost of only $40.
Sets, because they are designed to do
an effective job at a low . cost, would
be cheap.

True, writing could be improved
so that in the future action and plot
would be more plausible, and acting
could be polished, but program illus-
trated again that video productions.
need not be expensive to be inter-
est-holding and entertaining.

Cy Wagner.

Oldsmobile Buys
U.of M. Gameson'TV

DETROIT, Aug. 30.—WWJ-TV has
signed for televising all University
of Michigan home football games at
Ann Arbor, sponsored by Oldsmobile.
This is Oldsmobile’s first television
venture. Film commercials will be
used. Agency is D. P. Brother &
Company.

Paual Williams will be sportscaster
and Jim Eberle director.

any groups of stations. According to
those at .he meeting this would make
it possible for an agency or a sponsor
to sign up stations on this circuit to
carry shows before established nets
such as NBC and ABC got into the
picture with regular net service ana
would maxe the competition for net
affiliates even more keen. and open
up the possibility of new video net-
works.

Acme, INS, AP and UP also had
reps on hand to explain their plans
for transmission of news shows to
video stations. TUP’s representative
explained its new plan to present in
co-operation with Acme five-minute
news shows, four times a day. Start-
ing September 7 in New York and
Schenectady, N. Y. stations will be
supplied with two five-minute
straight news shows, one five~-minute
feature on women’s news and one
five~-minute documentary show. Plan
is to send both script and wire photo
pictures which can be shown simul-
taneously with scripts.

1 ¢ | mittee
stage acting experience,

| wares.

General I @bdg

ropping Tele

Shows for Research Job

NEW YORK, Aug. 30.—General
Foods (GF) Corporation announced

today that it will drop some tele

sponsorship commitments for the
fourth quarter of 1947 and undertake
instead what may be the most ex-
tensive research job yet done ‘on
video. Howard M. Chapin, head . of
the General Foods television com-
said the 8:30-9 Thurs~
day evening time on National Broad-

casting Company (NBC) outlet WNBT

Coast Phileo
istrib Sets

ugeTeleHyp

26-Week ‘}S“ked of 8 Shows

HOLLYWOOD, Aug. 30.—Philco’s.

largest distributor, Gough Industries,
reportedly will spend more than
$100,000 weekly on tele programs
here for the next 26 weeks, kicking off
with eight new shows on Paramount’s
KTLA, Program block will be
launched Monday (1). Plum of pro-
ducing these eight series goes to

Larry Finley, of Finley Transcrip-

tions.

Noteworthy among Gough’s shows
is a series (Monday, Wednesday, Fri-
day, 7.00-7:30) featuring disk jockey
Al Jarvis. ' For tele, platter-spinner
Jarvis turns flicker flasher, using pic
soundies instead of his usual wax
Three-minute reelers feature
personalities such as Rudy Vallee.
Gertrude Niesen, etc. Jarvis also will
use record narhes as guestars. Since
he is credited with being the nation’s
first disk jockey, Jarvis's step into
tele may- well be the start of a video
trend. Seg remains unnamed. Gough
will.run a title contest, using Philco
receivers as prizes. -

Other series include Star Views
(Hollywood - chatter), featuring Lois
Andrews. As she chats about screen
personalities, their stills will be
flashed on. Remaining shows are a
home economics seg with Phyllis
Frost: Tele Beauty, do’s and don’ts

fon fem make-up; Meet the Dons,

sports seg; You'll Be Sorry, audience
participation show with prizes for
studio and home lookers; For Kids
From Swe to Sixty, animated car-
toons, and a film adventure serial.

Remote. Pickups

In addition to these eight, Philco~
Gough will sponsor the remote pick-
ups of the Dons, pro footballers.

Distrib’s move into video bank-
rolling is based upon the premise that
its the type of entertainment tele
offers that will sell sets. Idea of
fostering tele programs to peddle re-
ceivers is similar to that followed
by RCA Victor, which has been pour-
ing heavy coin into tele, via distribs
and dealers, to help stations foot the
program bill.

Indicative of Coast tele’s growth
is KTLA’s announcement that it is
adding two members to its staff. Al-
bert V. Cole, formerly with NBC’s
tele field division in New York, will
handle Paramount’s remotes and all
the Philco shows. Fred E. Hamlin
ex-Associated Press man, will take
the posi of station’s news editor.

www americanradiohistorv com

would be dropped after September
25. " GF currently has Author Meets
the Crities in that slot, following an=
other G¥F tele show, Leave It to the
Girls..

Chapin said the move did not
portend a *‘changing interest in tele«
vision,” explaining that the total tele
budget ' was fixed in- amount, and pro«
duction retrenchment is necessary to
carfy out the survey. GF will con~

tinue < to, bankroll Leave It to the

Girls, weather signals -on DuMont
outlet WABD and alse will maintain
co-sponsorship with Ford of the re~
maining Brooklyn baseball ‘games,
over WCBS-TV. - a

The proposed GF research job will
be handled by the two agencies which
have supervised its tele show, Young
& Rubicam (Y&R) and Benton &
Bowles (B&B). The agencies’ re-
search staffs have been meeting
jointly for the past two weeks and
have drawn up joint plans for the
campaign, which were submitted
late this week to GF for approval.’
" Purpose of the survey, according
to .a. GF spokesman, is to amplify
the firm’s knowledge gained from
its experimental teleproductions by
adding quantitative and qualitative
data on trade and consumer attitudes

toward shows and commercials.
Three leading research methods
probably will be utilized: diary

checks, coincidental checks and per-
sonal interviews.

Besides putting tradesters and
home viewers under the microscope,
the GF survey also will attempt to
get a clear picture of the effective-~
ness of video to viewers in bars and
other public places. Interviews will
be conducted right in the bistros
showing television.

From the gualitative angle, the re~
search will attempt to d.scover con-
sumer and trade attitudes on various
types of shows now available, their
pro and con feeling toward specific
shows, and what they feel should be
on video that isn’t. Same type of
questioning will be used for com-«
mercials.

Quantative questions will delve

-into the number and make-up of

video audiences, their income brack-
ets, frequency of viewing, use of

| home receivers when guests are pres~

ent, etc. The investigation also will
make a thoro census of receivers cur-
rently being used as well as the num-
ber to be produced, by manufacturer
and location, and .covering both home
and public viewer models.
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Selvin Goes
To Columbia

der Sacks

Higgins to Coast; Ayres Up

NEW YORK, Aug. 30.—Ben Sel-
vin, former director of artists and
repertoire for Majestic Records and
prior to that recording director for
Muzak, will join Columbia Recording
Corporation (CRC) about the second
week in September as manager of
popular a. and r. duties under Manie
Sacks, veepee and director of the en-
tire pop a. and r. operation,

At the same time, Columbia an-
nounced that Mitchell Ayres would
be moved up to become assistant to
Sacks and the musical director-
advisor for the popular department.

Joe Higgins, who occupied the post
to.be filled by Selvin,has been named
to take over-all charge of the West
Coast offices. Higgins arrives in Hol-
lywood this week to start his new
duties.

E.T. Work Later?
According to Sacks, present duties
of Selvin will be confined to a. and r.
chores. But he admitted that for the
future, should Columbia Broadcasting
System (parent of CRC) go into
(See Selvin With Sacks on page 33)

Receivership
Expected To
Save Sav-Way

DETROIT, Aug. 30.—Receivership
for Sav-Way Industries (parent of
Vogue Records), which followed in-
itial claims of half a dozen small
creditors against the company, may
be the breathing spell that will save
the organization. As analyzed here,
the company, altho it expanded at a
fast rate, is still sound. Assets are
reported at $2,216,182 with total lia-
bilities, including a mortgage on the
plant tentatively set at about $750,-
000. Ratio of 3 to 1 is considered
favorable for future prospects.

Sav-Way, meanwhile, is going
right ahead with production plans—
an order for 25,000 units was booked
into its affiliate kiddie-wagon depart-
ment Tuesday (26). Thomas E. Saf-
fady, president, was to confer with
Decca officials late this week to get
the final okay on running off the first
100,000: 12-inch kidisks for which
Decca contracted from Vogue.

Sav-Way officials expressed a will-
ingness to sell any of the assets sepa~
rately; including three main depart-
ments, the reecord plant, wagon fac-|
tory, and machine shop, which can be
run virtually separate from one an-
other., The record plant itself has a
depreciated book value- of $580,325,
equal to 75 per cent of the liabilities
alone.

Offers Received

Various firms have expressed in-
terest in the plant, it is known, in-
cluding discussion of outright pur-
chase of the pressing plant. Several
deals which were cooking a few
weeks ago cooled off since the re-
ceivership was announced, but the
view at the plant is that the company
will'be:able to. pulthru.after a. finan-
cial#“breather’””
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Decca Boosts British I mports;

Building Classical Biz Volume

NEW YORK, Aug. 30.—Decca Records here has been quietly but firmly
stepping up its imports of British disks (records, not masters) and is build-
ing up a classical business volume based on demand -for Paraphone and
FFRR (Full Frequency Range Recordings, a subsid of English Decca abroad)

waX here which already has shown capacities of reaching over $100,000 a|

month. Using the FFRR catalog the Decca interests here are promoting an

ever-growing market for the tallow,
14,000-cycle frequency range. These
much interest among classical record
buyers in this country, got off to a
slow start last February when it was
discovered that they were 1-16th
inch smaller in diameter than stand-
ard-sized disks and were fouling up
record changers. Since that time,
however, corrections in size have
been made in FFRR factories and
new shipments have been landing
here in more and more record shops.

Potentials Still Limited

Potentials of the FFRR market are
still limited since only the imported.
London gramophone machine can re-
produce the full quality of records
made at 14,000 cycles and bring out
the superior fidelity and “highs”
which the FFRR disks admittedly
bear. But Decca’s Bob Frazer, who
is in charge of all of the foreign disk
importation biz for the diskery here,
claims his FFRR disks sound better
than ordinary waxings even on a
standard American machine, .altho
not up to the grampohone perfection.
He believes for this reason that the
classical market for FFRR will boom
despite the small proportion of Lon-
don gramophone sets (they list at
about $1,480) so far sold in this
country,

FFRR disks are being retailed at
$2 per with the current catalog in=-
cluding album sets and single releases
that run the gamut of classic master-
pieces performed by British, Dutch,
f‘rench and Italian artists and orches-
ras.

In the popular field, where for-
merly Decca used no FFRR importa-

(See DECCA BOOSTS: on. page 33)

which is recorded within the “new”
high-cycle disks, which have created

Two Signature

Labels Reduced

NEW YORK, Aug. 30.~Recogniz-
ing that “certain juke-box operators
do not want to pay a dollar for 10-
inch records,” Bob Thiele, prexy of
Signature Records, has announced a
reduction in price of “28,000 series,
black label” disks from $1 to 75 cents.

Also in an endeavor to get more
operator sales and stimulate purchase
by jazz collectors, the “90,000 series,
12-inch black label” has been chopped
from $1.50 to $1. Included in this
series are Eddie Heywood, Coleman
Hawkins and Barney Bigard platters.

Armstrong Returns
To Berg’s Dec. 24

HOLLYWOOD, Aug. 30.—Due to
inability .of Bill Berg’s to set. back
other bookings, Louis- Armstrong
won’t be held. over but will return
to the spot December 24 for- eight
weeks.

The Satchmo. combo, which stirred{
up plenty of commotion here follow-|

ing the preem a.couple of weeks
ago, will get $3,500 guarantee plus
percentage. for the return date,
which represents. a .$500 boost.in the
guarantee.

Baron Now A&R Chief

CHICAGO, Aug. 30.—In a.report.to
its stockholders this week, Majestic
Radio- & Television. Corporation. dis-
closed  that its record making and
sales division: closed. the fiscal year,
ending May 31, 1947, $273,766 in the
red. ‘The corporationls. consolidated
loss for-the year was only $264,372,
with profits- of $9,605 from. radio
manufacture and: sales- and. $18,015
from Chicago Majestic, its ecentral
distributing headquarters and an ad-
ditional loss of $18,226. because of
elimination of inter-company profit
accounting. for the remainder. of the
consolidated. report.

The report stated that “in-the first
quarter of: last year we operated at
a substantial loss: due fo. excessive
manufacturing- costs and an' inade-
quate volume of production.” ‘It was
further revealed that September;
1946, marked the start of:operation.on
a profit basis;, which continued:-until
April, 1947, when a.two-month: busi=-
ness recession  hit.. In. addition; the
report: asserted, a large write~off had
been made of inventories of finished
platters, albums, stampers .and:labels
to put the:record:division on.as:sound
an;operating. basis. for -the:-next year
as possible: Stackholders were told
that Majestic-“appears to:have: most
of the - unsatisfactory causes: of the
past. year-eliminated and: operations
are expected tobe. profitable.”

Baron A & R Chief

Parker H. Ericksen, v.-p. of the org,
t6ld The Billboard. that Paul Baren
has been definitely selected.to assume
control of the artists and repertoire
division, with Ben Selvin set to leave.

(See Muajestic In Red on page 33)

Columbia Records Hikes Prices

Rising Costs
Force Boost
On Platters

60-Cent Disks Now 75 Cents

NEW YORK, Aug. 30.—With pro-
duction costs steadily rising, Colum-
bia Recording Corporation: (CRC)
this week confirmed a price raise on
Columbia records, effective Tuesday
(2). Under the new scale, Columbia’s
60-cent label goes to 75 cents, with
CRC absorbing the tax, not only on
the 60-cent disk but on all the firm’s
platters. New rates on other CRC
recordings are as follows: 12-inch
pops, $1; 10-inch masterworks, $1,
and 12-inch masterworks, $1.25. All
prices include tax.

Album. platters, undex the new. set-

up actually, will. be reduced, as the!

Paul Baron Nixes

2 Morgan Albums

" NEW YORK, Aug. 30.—Deal for
network star Henry Morgan to sign
a. Majestic contract for two albums has

the diskery, kiboshing a deal that
virtually had been consummated be-
tween his predecessors and Music
Corporation of America (MCA).

MCA reportedly has taken a burn
at the Baron nix on a Morgan pact
and may even. resort to legal action
on_the-basis that oral agreement had
been definitely reached with official
reps for the diskery before Baron
came on the scene.

tax again will be absorbed by CRC.
Thus the 10-inch album- disks, which
formerly sold for 79 cents, drop to 75
cents, while the:12-inch platters drop
from 90: to 85 cents, Including tihe
tax as now paid by the consumer,
increases actually are 12 cents on

(See Columbiw Beoosts ow page-33),
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No Shake-Up

- . L J -
At Capitel
fallen thru, with Paul Baron, newly~| * : a P l i @
named artist and repertoire topper at}- ‘

De Sylva, Mercer Exit Iffy

HOLLYWOOD, Aug: 3¢—Holly-
wood’s Tumor mills: were grinding
away full blast this week “predicting?

(that all sorts of things will soon

come: off at Capitol. Some: saw.: a
raajor shake-up brewing, others
shook their heads and. said: Capitok
needs:more money, but the one man
whose hand charts the: diskery¥
course, Capitol’s executive vice=
president. and general manager,
Glenn E. Wallichs, greeted the flurey
of rumors with..calm and denials.

In an exclusive interview with The
Billboard, Wallichs- freely discussed
Cap’s. present. and future, stating: that

(SecerWailichs Siys: Nocon.page 337

*
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1946 Income
A1$3,755,109

Increase Shown for Year

LONDON, Aug. 30.—The 32d an-
nual general report of the Performing
Rights Society (PRS) which mef here
‘recently with Leslie Boosey presiding.
revealed that the British Society had
increased its gross income by 73,803
pounds (approximately $297,426)
during the year ended January 5,
1947. 'The total gross income for the
vear reached 931,789 pounds (ap-

‘proximately $3,755,109.67 at the cur=«|-

‘rent, rate of exchange).

Reporting that indications pointed
to an even greater income during the
current year and that the Sociefy
hoped to pass the 1,000,000 pound
figure in 1947, Boosey revealed that
administration expenses had risen
sharply during the past year, with
the result that post-war expenses
actually increased in greater ratio
than the profits, or from 7.43 per cent
10 9.40 per cent of the total income.

The general fees section Teported
increased income of 52,000 pounds, or
approximately $109,560, with a total
collection of 490,587 pounds ($1,977,-
165.61). Of this amount - 323,076
pounds ($1,301,996.28) was collected
in the British Isles.

Boosey advised the atteridees that
the PRS now held licensing -arrange-
ments with many government depart-
ments and quasi~-government bodies,
including the War Office, ‘Admiralty,
‘Air Ministry, Central Office of In-
formation, Ministry of Adgriculture,
Ministry of Labor, Ministry of Fuel
and Power, General Post Office, the
British Council, the Arts Council, Na-
fional Savings Committee, National
Service Hostels Corporation, Army
Kinema Corporation, RAF¥F Cinema
Corporation and the Royal Naval
Film Corporation.

New Agreements

The meeting was advised that new
agreements with motion picture thea-
ters and dance halls would sub-
stantially increase the income during
the current year. A contract with
the cinemas which had been in force
since 1934 was replaced by one dou-
bling the old fee retroactive to Octo-
ber 6, 1946, In the case of dance
halls, the PRS, within the past few
weeks, had been able fo cancel the
old contract, dating back to 1929, with
a new one which called for a sub-
stantial hike in the fee. This con-
%‘)a%t also is retroactive to October 6,

46.

Increased income from the Domin-
jons and the colonies was also re-
ported, and the arrangement with the
American Society of Composers, Au-
thors and Publishers (ASCAP) was
explained. .

Broadcasting fees for the-past year
from the British Broadcasting Cor-
poration (BBC), Australia, New
Zealand and Eire fotaled 441,201
pounds ($1,778,040), an increase of
21,740 pounds ($87,612). The PRS
has completed a new contract with
the broadcasters, covering sound and
television programs at the rate of one
shilling per license. As the number
of licenses at present exceeds 10,750,~
000, the amount receivable in the cur-
rent year will be well over a half
million pounds,

Reports from the Dominions and
the colonies were heard, and the di-
rectors were re-elected for amother
year.

Lou Levy

Tells How British |
Can Perk Up Their Music Biz

NEW YORK, Aug. 30.—Sounding off about the English dollar crisis and
the overseas music-trade clamor for more output of Britsh-originated song
hits, Lou Levy (Leeds and Peter Maurice pub chief) this week advanced
his own brass-tacks notion of what’s wrong with England’s song system and
what should be done to improve it. Levy, the probable equal of any Ameri-
can publisher in the field of importing English tunes for Yankee exploitation,
still touts the ever-growing possibilities of song swaps with the British. But
while he himself is a great exponent of English song caliber—he’s combined

American lyricists with British mel-
ody writers; he just acquired a lead-
ing British hit, Now Is the Hour, for
development here and is constantly
hopping over to England to perk up
his exchange biz with Campbell-
Connelly—he claims that the English
themselves have definite deficiencies
in their music publishing ‘and per-
formance system that, once corrected,
would go a long way to alleviate part
of the dollar crisis.

First, says Levy, the financial pos-

_sibilities of English song hits are too
limited. A publisher abroad can safe-}

ly invest no more than $10,000 to
$15,000 in any given tune since the
maximum sheet-sale potential stops
at from 300,000 to 500,000 copies. In
America the pub can hike his invest-
ment up to the $30,000 mark in the
hope that a 900,000 sheet-sale maxi-
raum imay be reached. Lately the
home ¢quotient has lagged almost
down to the British mark but past
experience indicates that the normal
American - potential for a top-hit is
rlose fo a million copies.

What the British should do, says
Levy, is to get eager about building
up that limited sheet market. Never

mind the fuss about more native hits,

he asserts—what about a general at-
tempt to enlarge the market? For
a long time, he avers, he’s tried te
push the idea of having juke boxes
imported into England. “Since the
limitéd air time allowed by the
government-owned British Broad-
casting Corporation (BBC) is a
stymie to music sales, why don’t the
English pubs go in for a needle net-
work, one of the prime order-builders
in America. I'd finance a lot of juke
boxes myself and won't take a quar-
ter out of the country so long as the
government and publishers get be-
hind the idea. The English have to
build new artists and songs, true, but
there’s not enough pop music per-
formance in any medium.”

Citing another English failing, Levy

You Car’t Win!

NEW YORK, Aug. 30.—Over
in England the dollar crisis has
spurred a clamor for the promo=
tion and development of more
native-British song hits.

So Lou Levy, ‘who besides
running his Leeds Music opera-
tion here as the biggest cham-
pion of swap-tune deals with
England (his Peter Maurice af-
filiate works reciprocally -with
Campbell-Connelly abroad),
gets not one, but two letters
from American songwriters de-
manding, “Why don’t you give
Yankee talent a break.”

says: “We have 20 hit funes going at
a time—they rarely get over with
more than six at a time. They've got
to hit the public with more pop stuff
simultaneously.”

Anent constructive suggestions for
helping the dollar situation: “Why
doesn’t the BBC go commercial?”
Levy asks. Let them open up more
tasteful popular-music programs and
sell air time. Many top American
firms would rush in to write off tax
money for overseas advertising, ~The
English government would gain mil-
lions of Yankee*bucks, and the whole
morale of the country would pick up.

Levy concurred in the English ar-
gument that “they’ve got great writ-
ers over there” but capped off his
analysis with the feeling that the
problem wasn’t creation, but rather
the means of exploitation and per-
formance. Despite its 50,000,000 pop-
ulation, England is far behind Amer-
ica even on a proportionate basis
insofar as stimulating the sources of
revenue for its music as well as im-
ported American hits.

U. S. Tunes Closely Followed by
British Trade, Says Harry Davis

NEW YOREK, Aug., 30.—Harry
Davis, who fronts the Oscar Rabin
ork in England, and who with Rabin
is not only a partner-in the ork but
also in the leasing of 10 English dance
halls and who is spending two weeks

in New York visiting his daughter,

Bervl Davis, RCA Victor star, has his
own ideas about the influence of
American tunes in the English mar-
ket.

Davis says that most the younger
element in England get their Ameri-
can music via the Armed Forces Net-
work (AFN) airing from Munich,
and, after listening to the U. S. ork
on disks, want the English bands to
play the same arrangements of the
funes. As a result, top English orks
are forced to copy the U. S. ork ar-
rangements for their own boolks.

As an example, the Rabin-Davis
ork now has a best-seller Parlophone

disk. The A side is Moonlight Sere-
nade, with the original Glen Miller
arrangement which Miller presented
to Davis before Miller was lost during

the war, while flip features the
Lionel Hampton Boogie Woogie.
Davis stressed that the” younger

dancers and fans would not believe
an American song was the same tune
as presented by an English ork unless
it had the same arrangement they
originally heard on the AFN. The
network, incidentally, is the most im-
portant influence on American dance
band tastes in England today, with
the government-owned British
Broadcasting Corporation affording
little time to U. S. platters.

Pointing out that American hits
take from three to six ‘months to
reach popularity overseas, Davis re-
ported that English musicians always

(See U. S. Tunes on page 34)
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Money Crisis
Seen Having
Repercussion

Reciprocity May Help

By Henry Guttmann

LONDON, Aug. 30.—One of the
most discussed showbiz situations
here currently is how the dollar-
crisis will affect London’s Tin Pan
Alley, with the concensus of opinion
certain that there will be some ser-
ious repercussions, but varying as to
the degree of the “adjustment” that
will be necessary. Voices both in and
out of Parliament have been raised
recently claiming that this was the
time for rigorously pruning the sale
of American music in the ‘Empire.,
Most of those proposing this radical
move are motivated by a genuine
desire to eliminate all dollar-draining
activities however disagreeable they
ay be.

The Songwriters’ Protective Asso-
ciation (SPA) again is asking that
the British Broadcasting Corporation
(BBC) and orks should include :a
minimum of 50 per cent of English
songs in all programs. Pubbers are
being pressured to substantially Te-

‘duce promotion of U. S. sheet music,

despite the fact that the arguments
raised in this respect are in 1

‘main ill-informed and everyone con-

nected with the music publishing biz
here knows it.
Figures Exaggerated

The actual amounts which lately
have been transferred from Lendon
to the U. S. as royalties fall far short
of the sums conjured up by critics.
Treasury consent to such transactions
during and since the war has never
been - granted readily, and lately new
regulations have further tightened
situation. Unofficial -estimates
place ‘the value of the dollar remit-
tances to the U. S. since January 1,
1947, at approximately 100,000

pounds, or -about $403,000.

However, for a number of years
‘American pubbers who maintain
offices in England have been accumit-
lating funds here, or have been bank-
ing frozen profits in England ‘thru
partner-firms. The general impres-
sion here -is that anore funds will be
frozen and less will be allowed out
of the country. Much as in the case
of motion pictures, opinion is wide-

‘spread in the Empire that Britain,

being the best overseas market for
U. S. sheet music, “they cannot afford
to ecut their losses here.”
Reciprocity Holds Iope

Meanwhile there is some glimmer
of hope that by increasing the in-
terest for English music in the U. S.
it may be possible to narrow the gap
in the frozen funds accumulated by
American and ‘English pubbers in
T.ondon and the U. S., respectively.
An example is the Peter Maurice=
Leeds partnership. Bill Phillips is
now working on two U. S. songs

'here, but has set six English songs

with Leeds in New York.

Chappell’s London branch, with its
all-American output, probably won't
be interfered with and will continue
to operate as it now does. Francis
Day & Hunter, who are under obli-
gation to issue certain American cata-
logs and remit a-proportion of their
income to the U. S., also will continue
to operate as is. Firms like Campbell-

(See British $ Crisis on page 34)
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Archer-D

Pacts Herman,
Nore Morales;

Valdes Is Set

New Agency Eyes Radio

HOLLYWOOD, Aug. 30. — Swift
and trade-startling moves here im-
mediately preceded the birth of a
new booking agency to be called
Continental Artists (CA), consisting
of Jack Archer, who resigned as Wil-
liam Morris Coast band bocker, and
Milt Deutsch, personal manager.
First names to come under CA’s wing
are Woody Herman and Norc Mo-
rales with Miguelito Valdes to come
In once his current pact with
William Morris is settled. Deutsch
was formerly personal manager for
both Morales and Valdes.

Plans call for Jack Archer to act
as CA’s Coast head, with Deutsch to
operate out of his New York office at
1650 Broadway. Deutsch leaves for
Gotham within the next 10 days to
get the CA ball rolling in the East.
New bookery will also open an office
in Chicago, but as yet no one has
been selected to supervise the Mid-~
western link in the CA chain.

Herman’s move to sign with the
new agency came after he revealed
he would not renew his expiring con-
tract with General Artists’ Corpora-
tion (GAC). The reshuffle that au-
tomatically moves Deutsch out as

erman’s personal manager to make
him his booker will bring up Abe
Turchen from road manager to per-
sonal manager.

According to Deutsch, CA will
bring more names into its stable, and
will, as well, branch out into radio.

Word that Arxcher Ileft William
Morris to help form CA, left trade
rubbing its eyes. This makes
the second time in the past year that
a major agency loses an important
staffer to go out on his own in the
booking biz. First was Mus-Art.

Herman, who took a furlough from
the band biz, is currently reorganiz-
ing his band and will soon take to the
road for ballroom, theater and hotel
dates. Ralph Burns will rgfurn as
Herman arranger. :

McNamara Heads
ASCAP Publicity

NEW YORK, Aug. 30.—Dan Mc-~
Namara has been named director of
public relations for American Society
of Composers, Authors and Publish-
ers (ASCAP) in place of Dick Froh-
lich, who is tabbed for another execu=-
tive post with the Society.

TD Capitol-izes
Christmas Day

NEW YORK, Aug. 30.= Tommy
Dorsey’s line-up of theater dates now
includes the New York Capitol. Music
Corporation of America (MCA) has
booked T. D. into the Stem house on
Christmas Day. Dorsey’s theater list,
in addition to the RKQ, Minneapolis,
and the Riverside, Milwaukee, in-
cludes the Palace, Akron, October 30-
November 2; Palace, Youngstown,
0., November 3; Circle, Indianapolis,
November 6-12; Keith, Dayton, O,
November 13-19, and Palace, Cleve~
land, November 27-December 3.

eutsch’s

That September Spurt Shows Up

NEW YORK, Aug. 30.—The expected music biz fall pick-up has
begun to materialize. Among the publishers this week sheet music
activity perked up, with several large pubs seeing the spurt in “stock
orders” as a sure-fire symptom that the long-awaited improvement
in the market was here. Explanations were of the usual new-season
variety—vacations are over with,
pianos, schools are opening up standard biz and spurring stores to
sink some capital investment in pop music, etc.

Disk biz, which has seen no such severe slump as witnessed by
sheet peddlers, but which suffered its customary warm-weather
droop, also heard better news from distribs and retailers.
like the old days, say the waxers, but they're confident that with =
return to the selling push-and-go the dollar volume will keep rising
over_the past week’s starter. Independent record firms, worst hit by
the June~July-August taper, shared with the majors in the “more
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orders coming in” consensus.

people are getting back to their
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Schooler Buys Into
Coast Meadowbrook;

Joe Zucea To Retire

HOLLYWOOD, Aug. 30.— Harry
ex-manager of Tommy
Dorsey’s Casino Gardens, last week
bought a $25,000 interest in Culver
City’s Meadowbrook Ballroom, join-
ing with Harold Lewin and Joe
Zucca in the operation of local terp-
sery. Schooler takes over active in-
terest in new venture immediately,
while Zucca retires to an inactive
parinership.

Schooler will handle all promo-
tional activities for the Meadow-
brook, kicking off with a series of
gimmicks such as talent showcas-
ing nights, free dishes, tune-o and
similar stunts which proved suc-
cessful at Casino Gardens. While
spot is on a week-end basis at pres-
ent, Schooler plans to increase opera-
tions shortly, going to a four-a-week
basis and later a full-week opera-
tion. Duke Ellington crew has al-
ready been set for four week-ends
beginning September 19, with plans
to bring in other top attractions
following the Duke’s stand.

S travinsky Pens
Popular Ballad;
Leeds To Publish

NEW YORK, Aug. 30.—Probably
marking one of the first times that
a longhair “great” has-stooped to the
popular field, Igor Stravinsky has
composed a popular ballad titled
Summer Moon, which will be pub-
lished here by Lou Levy’s Leeds mu-
sic.

Stravinsky was prevailed upon by
Goldie Goldmark to take a theme
from one of his symphonic pieces—
The Firebird Suite—convert it to
popular dimensions and ‘have Al
Klenner (one of the Heartache writ=-
ers) furnish a set of lyrics, Goldmark
is the guy who originally persuaded
Stravinsky to compose his Ebony
Concerto, the piece recorded by
Woody Herman on Columbia.

“Superman” Album Set

NEW YORK, Aug. 30.—Musette
Publishing Company, which has the
exclusive rights to the Superman
disks, will distribute its Superman
album thru Continental Music Com-
pany, a subsidiary of Conn Band In-
struments. The Superman album
consists of two disks, based on the
radio series, plus a Superman story
book, the entire package to sell for
75 cents. The album will be released
next month,

LONDON LINES

LONDON, Aug. 30.—Billy Munn’s
ork, now at the Ocean Hotel, San-
down, will break up when the date is
concluded. Six of the sidemen have
turned in their notice after more
than three years with Munn. . . .
When the Embassy nitery shuttered
for several weeks, the Cyril Staple-
ton ork played six one-nighters in
Northern England and did four BBC

‘airers. , .. Abe Walters and his eight-

piece samba ork now doubling as
second band at both the Ciro and Em-~
bassy niteries. Walters, who uses the
name Don Carlos, fronts the ork from
his piano.

Ivy Benson and her girl ork handed
over half of their weekly earnings
to the families of the Whiehaven mine
disaster victims. . . . After spending
seven and one-half years as the resi-
dent ork at the Majestic Ballroom in
Liverpool, Wilf Field and his ork shift
to the Casino Roadhouse at Halkyn,
Wales. . . . Tommy Sampson, now on
one-nighters, will go into the Savoy
Ballroom, Southsea, for a two-month
stand, . . . Ambrose is in the hospital
where he was operated on for appen-
dicitis. . . . Frank Weir’s ork, appear-
ing at the Lansdowne Restaurant, ap-
pears at the jazz matinee three times
in the next few weeks. -

Jock Scott has returned as resident
fronter at the Berkeley Hotel. He’ll
work with a relief ork while his own
men vacation. . .. Tito Burns and His
Sextet and Nat Gonella, with a 13-

| piece ork, are combining forces to

take the stand at the Southsea Savoy
Hotel week-ends. Joint appearances
will run thru the late -autumn.

AFM Sets Scale .
For Audition Disks

NEW YORK, Aug. 30.—With two
publishers already making use of
Tune Disk—described in The Bill-
board many weeks ago as a transe
parent ‘“‘demonstrator” vinylite plat-
ter superimposed on a lead sheet—the
American Federation of Musicians
(AFM) here has stepped in on the
growing “audition disk’” trend and
set a scale for musicians employed
to record same.

AFM has declared scale for what it
calls “commercial transcriptions au-
dition records” to be $82.50 for the

leader and $41.25 for sidemen. These |

scales apply only to bulk pressings of
“demonstrators” such as are being

‘used by Capitol Music and Robbins

music firms here as a new exploita~
tion gimmick for the professional
trade.

Robbins ran into AFM scale-setting
when it cleared its Ray Dorey-Johnny
Guarnieri “audisk” of Gotta Get g
Girl and Encore Cheri, which the pub
is mailing to artists, disk jockeys, etc.,
in lieu of orthodox professional
copies.

| was

NADJ Chapters,
Formed in N. Y.

[And Cleveland

CHICAGO, Aug. 30.— Two local
chapters of the National Association
of Disk Jockeys (NADJ) were organ-
ized this week, while another chapter
in the process of formation,
according to Hugh Douglas, WCFL,
Chicago, executive vice-chairman of
the new org. Douglas said a Gotham

{chapter was formed, with Fred Rob-

bins, WOV and WCBS, as chairman,
and Eileen O’Connell, WHN, secre-
tary. The Cleveland jocks met last
week, with Brooke Taylor, WJW;
Howie Lund, WJMO; Stan Gee,
WGAR, and Kenny Sleds, WHEK, the
foursome who attended the forma-
tion meeting of the NADJ in Chicago
recently, being set up as organizing
committee for that area.

Taylor reports that the group’s first
venture will be a jazz concert to
raise funds for local treasury. Ef-
fort will be first of a series of promo-
tions by Cleveland’s NADJ local to
raise funds. With the exception of
one station, the NADJ effort has*been
well received in Cleveland, Taylor
added. First full meeting will be held
September 4.

Douglas said that he has tenta-
tively set September 11 as date of
the first Chicago get-together. Local
name jocks Eddie Hubbard, ABC
Club, WIND; Ernie Simoh, WJJD; *
Dave Garroway, WMAQ; Linn Bur-
ton, and Bill Evans, free-lance jocks,
only one of whom attended the
formation meeting, because of press
of show commitments, said they plan
to attend the meeting. ;

-

h

-

Spanish Plattery,
S. A. Pubbery Are
Set Up in Chicago

CHICAGO, Aug. 30.— A South
American publishing firm and a
Spanish record firm were organized
here this week. Jose Manzanares,
ex-rumba band fronter, together
with Ray E. Wood and Modesto
Rivera, set wup Melodies of the
Americas, an as yet unaffiliated firm,
to promote authentic south-of-the- *
border ditties. Using Rivera’s tunes
as basis for their catalog, the new
publishers intend to obtain other
authentic songs from foreign writers 4
in the Latin and South American
area. They plan to keep ditties
essentially the same as they were
heard in their native countries, ex-
cept that in some instances English
lyrics will be worked out for the
tunes.

Art Velen, distributor for several
Spanish platter firms, set up his own
label, Aguila, which will retail for
79 cents, which would make it the
lowest priced Spanish platter in the
field. Others go for a buck. First ¢
four sides are by Efrain Garcia’s
quintet, with vocals by Ricki and
Nena Barbosa, song duo currently at
the Glass Hat of the Congress Hotel.
Velen has not yet worked out nation=-
wide distribution.

Billy Shaw Wins &
Top Golf Prize

NEW YORK, Aug. 30.—Agents and
bookers literally went at it with clubs
this week as the Artists Representa-
tives’ Association held its annual golf
tournament at the Hampshire Country
Club, Mamaroneck, N. Y.

Charlie Yates, Harry Kalcheim and
Billy Shaw emerged as victors for 3§
low gross, low net and kicker’s prize,
respectively. Shaw got the top prize
of the tournament, a set of matched

clubs, and Yates won a leather bag.
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. Mercury Buys
Adams’ Stock

CHICAGO, Aug. 30.—Berle Adams”
stock in Mercury platters this week
was absorbed into the Mércury firm
when the ex-board member’s shares
were purchased by stockholders al-
ready within the organization.

While Irv Green, Mercury pPrexy,
would not divulge size of cash out-
lay for the block of stock or who
purchased the stock, he asserted that
the plattery feels that the entire
operation will be accelerated ‘be-
cause of the close-knit ownership qf

_existing shares. ‘Adams’ jriterest, it
*is known, had amounted fo ahout 26
per cent of the total stock.

Burton Preems
Jockey Show
At College Inn

CHICAGO, Aug. 30—What is
claimed- to be the first disk jockey
show to originate from a night club
floor (not the bar) will be started by
September 1 over the American
Broadcast Company (ABC) station
WENR, from the College Inn of fhe
Sherman Hotel. The show, a par-
ticipation sponsorship seg, to be con=
ducted by Linn Burton, will be aired
Monday thru Friday, 10:30-11.p.m,

Twist in the whole idea is that the
audience at College Inn won't really
get a disk show, since music will be
aired from the studio and will not be
heard at the nitery.

Behind this situation lies the old
Petrillo bugaboo again, as well as
ABC’s desire to be economical, AFM
angle is two-fold: (1) Since orchesira
musicians at nitery have only a 20-
minute break, they could not be kept
off the stand for 30 minutes, length
of the show, without contract re-
vision. (2) The station was afraid
that if it played disks at the Col-
lege Inn it would be providing
music for a nitery audience and the
union would demand hiring of stand-
‘bys at the station. 2

Economy Angle -

ABC’s economy angle involved not
seeing the worth of buying a new
record player for about $1,200 to
install in the Sherman.

As it is the show will consist of in-

_ terviews of celebrities and chatter by
Burton at the Sherman and music for
the radio audience from the studios.

New show makes Burton about the
busiest jockey in town. He will
have about 70 quarter-hour periods
on WNR, WGN, WCFL, WIND and
WAAF.

Australia Amending
Copyright Act To
Prevent Deadlocks

SYDNEY, Aug. 30.—In order tfo
prevent deadlocks stich as the one
now involving the Australian Per=
forming Rights Association (APRA),
the Commonwealth Government Cab-
inet has decided to ‘prepare an
amendment to the copyright act
which would require arbitration when
an agreement is not reached.

APRA insists that factories broad-
casting music for workers must pay
a special fee. In addition, the Aus-
tralian Broadcasting Commission
(ABC) and the Federation of Broad-
casting Stations pay APRA a fee of
one shilling per listener (determined
by the number paying listener li-
cense fees) for the right fo air copy-
righted music. Since this is in excess
of fees paid in other countries and
all efforts to reach an agreement hav=
ing failed, the negotiations are stale-
mated because the copyright act has
no provision for arbitration.

-cern the

Shapiro-Bernstein,

Rumba Orks’
Inroads Worry

AFM Members

NEW YORK, Aug. 30.—American
Federation of Musicians (AFM)
regular membership here and in
Miami have noted with growing con=-
increasing trend toward
Latin-American orks, made up in
many cases of incoming Cubans and
Puerto Ricans, in summer locations
in up-State New York -and in the

‘majority of the locations, swank and

‘otherwise, in Miami. In the latter
city, musicians who normally are set
for the winter season come Labor
Day report that most of the bookings
this yvear have fallen to the rumba
bands, while only a few of the larger
locations have set two orks, one for
straight dancing and the second for
the rumba fans. As a result, resi-
dent orksters are breaking up into
small combos and seeking cocktail
lounge dates.

Resorts in up-State New York, en-
joying their first complete post-war
season with no restrictions on food-
stuffs, etc., have gone heavy on the
rumba crews. Julio Torres has orks
working in several of the larger
hotels, including the Young’s Gap and
the Flagler., The Laurels Country
Club has Juanito Sanabria’s ork,
Norca and His Rumbas are featured
at the Swan Lake Hotel, Cubanolos
Rumbas at the Nemerson, Don Pablo
at the Sha-Wan~-Ga Lodge and Billy

Schuback’s rumba ork at the Luxor”

Manor.

In Summer Spots

Locations like the Waldemere,
Iiamesha Lodge, Copa Country Club
in Pinewood, Roseville Hotel and the
Alamac, all enjoying an excellent
season, have featured rumba orks
thruout the summer and plan to keep
thern in until the season ends late in
September.

Peak was reached whernr Noro
Morales, after leaving the Glen Is-
land Casino, moved up to the moun-
tains at a reported $2,000 a week fee.

Bookers for winter cruise boats're-
port there is a growing demand for
small rumba bands for the boats
plying between the East Coast (Bos-
ton, New York, Norfolk and Florida)
and Havana.

Somngwriter Sues

Over ‘Now and Then’

NEW YORK, Aug. 30.—Irene
Manghir, a songwriter, filed suit last
week In the U. S. District Court
against Shapiro-Bernstein, Sid Sil-
vers, Fred Finklehoffe and United
Artists Corporation, charging that
the ‘music of an unpublished copy-
righted song of hers had been lifted
by Silvers and Finklehoffe for their
tune, Now and Then.

Plaintiff claims she wrote a song
titled Gypsy Serenade and that prior
to 1940 she had requested Faris Ra-
zook to obtain a copyright, which was
accomplished, On May 12, 1947,
Razook assigned his rights in the still
unpublished number back to the
writer. The complaint further charges
that subsequent to the copyright, Sil-
vers and Finklehoffe allegedly vio-
lated her property rights by lifting
the music and writing a song titled
Now-and Then, which was assigned to
and which, she
alleges, contained her music. The
publisher and the writers, according
{o the complaint, then assigned the
song to United Artists Corporation,
who used it in a picture released as
Mr. Ace.

‘The plaintiff asks for an injunction,
and that the defendants pay damages
sustained by her thru infringements.
‘She further requests an accounting of
4he profits and asks the court to have
‘the defendants deliver the. song to be
impounded during the action.

L ber 15. . .

Exec Dissension Forces (ats
To Exit Vitacoustic Stable

CHICAGO, Aug. 30.—Jerry Mu-
rad’s Harmonicats, one of the hottest
current record names, this week
ankled Vitacoustic platters to return
to the Universal Recording Company
fold, from where they were plucked
four and a half months ago when the
new label was formed in Chi. The
Harmonicats exited from the Vita
stable following long internal dissen-
sion between the various officers of
the plattery.

Dissension came to light late in the

WM Hosts Jockeys
At Harry Cool’s

Martinique Opener

CHICAGO, Aug. 30.— Emphasis
being placed on disk jockey promo-
tion this week was illustrated here
again, this time by a major booking
office. Pat Lombard, band-booking
chief of the loecal William Morris
office, said that the agency will char-
ter a bus and take about 20 of the
city’s jocks to witness Harry Cool’s
opening at the Martinique, far
Southwest suburban bistro. Agency
will finance all the eats and drinks,
in addition to the round-trip ride.

Gimmick is unusual in that major
band agencies have long been criti-
cized for not putting out more actual
dough for promotion of their own
talent. Cool ork promotion marks
first time locally, and perhaps na-
tionally, that agency has laid out
dough to hep jocks to its chattels.

BAND BOOKINGS

NEW YORK, Aug. 30.— Charlie
Barnet plays the Rendezvous Ball-
room, Salt Lake City, September
10-13, and a Detroit ballroom Octo~
. Carmen Cavallaro fol-
lows his Meadowbrook date with
about two months at the Mark Hop-
kins Hotel, San Francisco, opening
there October 14, then Hlaying Ciro’s,
Hollywood, December 9-January 25.
.. . Emil Coleman comes back to the
Waldorf-Astoria’s Wedgwood Room
January 8.

Ted FioRito, currently one-night-
ing around the West Coast, goes into
Imig Manor, ‘San Diego, November
7. . . . Jan Garber is set for the
Edgewater Ballroom, San Francisco,
September 10-30, then the Biltmore
Hotel, Los Angeles, October 9-De-
cember 3. ... Spike Jones plays the
Curran Theater, San Francisco, week
of September 5 and the Philharmonic
Auditorium, Los Angeles, October
6-17.

Gene Krupa opens -at the N. Y.
Capitol September 18. . . Buddy
Moreno into weither the Aragon or
Trianon, Chicago, September 30, . . .
Guy Lombardo plays the Totem
Pole, Auburndale, Mass., September
11-13, then returns September 25-27,
and settles down for his annual stay

at the Roosevelt Hotel Grill Octo-

ber 9.

Art Mooney is set for the week of
October 3 at the Adams Theater,
Newark. . . . Ted Lewis, who plays
the Bowery, Detroit, September 1-14,
then goes to the Philly Latin Quarter,
September 22-October 12; the Cairo
Club, Washington, October 15-28; the
Boston Latin Quarter November 2-
15, and the Town Casino, Buflalo,
November 17-30.

Lawrence Welk, who closes at the
Aragon, Chicago, September 22,

.opens at Ocean Park Ballroom, Ocean

Park, Calif.,, September 26, then re-
turns to the Aragon November 1 for
an indefinite stay, with a definite
March 22 opening at the Roosevelt

Hotel Grill, N. Y.

week, when Vita distributors received
a letter from Milton T. (Bill)- Put-
nam, vice~-president in charge of pro-
duction for Vita and prexy of Uni-
versal Recording Company, a sepa-
rate Chi recording studio, stating that
the Harmonicats were again his ex-
clusive property.

Well in Black

. Lloyd Garrett, prexy of Vitacous=
tic, who together with his partner,
Jack Buckley, originally bought into
the disk set-up and formed Vita with
Putnam, when contacted, said that he
had one more two-sided platter left
by the Harmonicats which would be
released next week and that after
that he would not have them in the
Vita fold. Artists who are remaining
with Vita include Henry Busse, Fred~
dy Nagel, Earl (Fathah) Hines, Sid
Fisher’s New Yorkers, the Mel Brandt
Trio and Leo Diamond. Garrett said
that Vita today can show a financial
statement well in the black and that
he and Buckley would continue to
spearhead the label.

Meanwhile, it is understood that on
Wednesday this week a settlement
agreement would be amicably
reached ‘between Putnam and Gar-
rett. Also, this week Garrett signed
movie-radio star Judy Canova to the
_Vi‘ca label for a series of folk record-
ings.

No Vita Contract

The Harmonicats, who switched
label allegiance by going with Put-
nam, were able to make the move
under the licensing agreement under
which they operated with Vitacoustic.
Jack Russell, co-partner in Mutual
Entertainment Agency, which handles
the Harmonicats, early in April inked
a pact with Putnam, who was then
operating as prexy of Universal Re-
cording Company, to handle the har-
monica threesome as a platter prop-
erty. Under the set-up . which oc-
curred when Vitacoustic was formed
about six weeks after Russell turned
the Peg o' My Heart trio over ‘to
Putnam, Vitacoustic obtained the
services of the threesome thru a li-
cense, obtained from Putnam. WNo
Vita eontract was ever inked by the
Harmonicats, so when Putnam left,
he merely took his original property
with him,

Putnam was rather vague about
his projected new record firm, but
said that he is meeting with inti-
mates next week to work out a deal.
Putnam intends to put out a first re-
lease on, the Harmonicats as soon as
possible. George Tasker, originally
listed as v.-p. in charge of repertoire,
handed in his resignation to Vita-
coustic’s execs Friday (29), it was
learned. He could not be reached for
comment, but it was reported that he
was on his way to New York regard-
ing several deals with other waxeries.

Meanwhile, Vita spokesmen de-
clared that their Peg platter had

climbed-over the 1,400,000-disk mark.

Another Ballroom

Try for Baltimore

NEW YORK, Aug. 30.—A new-
comer to the ballroom biz will try
to crack open Baltimore, known in
the trade as a tough dance town,
with a new spot next month. The
room, unnamed as yet, was built by
Lou Schecter, said to be a local ad-
vertising man. It ‘will hold 1,200-
1,400 people and operate on a six-day
basis.

General Artists Corporation has
booked Johnny Bothwell to preem
the room September'27. Schecter re-
portedly was sold on Bothwell when
the ‘band leader played in Baltimere
recently.
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& NEW SUPER-FLEX SHAFT:
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# NEW LIGHTER WEIGHT:
“‘Feather-touch’” reproduce
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@ NEW BETTER PERFORMANCE:
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M47B tip of precious metal:
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e coupon today! You will
ceive FREE one Pfanstiehl Spe-
al Coin Machine Needle. Test it
yourself at your hest location.
Both your own ear and your own
pocketbook will tell you how and
why operators save money with
Pfanstiehl Coin Machine Needles.

CHEMICAL CO.

(Metallurgical Division)

104 Lake View Avenue
WAUKEGAN, ILLINOIS

Without obligation, please send me FREE one
Pfanstiehl SPECIAL Coin Machine Needle for
fight weight, crystal pickups.

NOMEi tesvessrssseseceastsossorssoscneass
Firm NamMeteceosssescscsoccssssevensoanes

Address: ceosessesscsosssscsas wesossinees

City /ToWNtaseosssasscosessStatessesscesas
loperate «iecoee Coin Machine Phonographs.

| Como’s Big Meadowbrook Draw|"
Proves Attraction Is the Thing |

By Joe

Carlion

NEW YORK, Aug. 30.—“The attraction is everything,” goes the old
showbiz dogma, but there are those who will argue! Dissenters should have .
atliended the Perry Como opener last Tuesday night (at Frank Dailey’s i
Meadowbrook, Cedar Grove, N. J.) when the Como kid with Sam Donahue’s
band, solo singer Marion Hutton and two supporting acts put a fresh,
uncompromising edge on the axiom. Como literally hauled in the customers
with a cowcatcher-—about 1,250 opening night, 1,175 on Wednesday, 1,300
Thursday and a week-end crowd expected to bring the week’s count over

10,000—which shows to go you.
Dailey .admittedly has been in the
doldrums. With various bands on a
straight-ork policy, Meadowbrook
biz hadn’t been so good-—the huge
ballroom-restaurant was shuttered
for an abnormal more-than-a-month
period. But Perry was an old friend.
Would he come to the Meadowbrook?
He would, and at a ridiculous ‘“ac-
commodation” price. General Art-
ists Corporation was anxious to help
and supplied Marion Hutton and the
Donahue ork, the latter at a flat
$2,500. So Dailey teed off his “new
deal.”

Opening night the Jjoint was
packed--and with many more than
the regular trade attendees. The
Hutton gal was in good form and
stuck cleverly to material that didn’t
crowd voice limitations. The danc-
ing Evans Family made a fine vaude
showing as did the marionette-
dangling Martin Brothers, but the
tension was all for Como. Came his
walk-on and, boomp, the applause
meter shot up. The rich golden pipes
of one of America’s big three in
crooners didn’t let him down. There
was some tendency to over-relax
and a little weakness in song-selec-
tion at the finish, but at his worst
Como would be great and he was
much better than “worst.”

The Donahue band, in for a fast
week with the rest of the bill, did
a thoro backing for the “star” and
on its own demonstrated a fine,
solid-beat crew that kept the dance
sets humming and the terps happy.

The important and obvious biz
conclusion to draw is that, when the
name is big enough, the joint will
make money. The real test for the
Meadowbrook is yet to come. Como
was an initial stimulant. Next week
Mel Tormeé and Ray McKinley must
try their own magnetism on the Jer-
sey set. If this pair pulls strong
enough, then Dailey and GAC have
proved something. But Como has
already taught one lesson—agencies
can spur their lagging band biz with
a dose of “big-name” acts. Sure, the
price question will be a poser (Como
was rendering a personal favor; from
now on a stiff “name” fee would
have to be paid), but when you can
drag in over 10,000 drink-and-dine
dancers in one week the problem
should lend itself to some solution.

Incidentally, some hunk of box-
office bulge should be credited to the
double flacking job done by Milton
Karle and Irv Cahn, drumbeating for

f | the Meadowbrook, and Jim McCarthy,

stumping for the Donahue band.

Melis To Form Ork

For Sherman Bow

CHICAGO, Aug. 30.— With small
bands with any kind of a record name
hard to find, Ernest Byfield, prexy
of the Sherman Hotel, worked out a
deal last week with Jose Melis, cur-
rently in the hostelry’s Panther Room
as a single, to form an ork to open in
the room September 19. Projected
Melis crew will line up with three
tenor saxes, two trumpets, drums
and bass, plus the fronter’s 88-ing.
Chirp will be Shay Cogan, Gotham
songstress.

General Artist Corporation, which
books Melis, plans to take the band
out on the road when if finishes at
the Sherman.
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Mich. Exhibs’
ASCAP Protest

DETROIT, Aug. 30.—American So=-
ciety of Composers, Authors and Pub-
lishers (ASCAP) is slated for a roast-
ing here Tuesday (2) wheén a mass
meeting of motion picture exhibitors
thruout the State will be held at the
Fox Theater Building.

Protest rally was called by Allied
Theaters of Michigan shortly after
ASCAP announced its new licensing
formula (The Billboard, August 30)
which in effect would raise music~
use charges from 200 to 300 per cent
for average exhibs.

Principal speaker at the meeting
will be David Newman, theatrical at-

P

-

tornev and counsel for Co-Operative

Theaters of Michigan.

Ink Spots Beaiﬁ
Shipping Jam
In Overseas Hop

NEW YORK, Aug. 30—What
started out as a leisurely trip across
the Atlantic for the Ink Spots wound
up with the group finally getting
overseas with just a few hours to
spare before they were skedded to
open a six-week stand at the Casino
Theater in London. Initially booked
to sail August 20 on the S. S. America,
the Spots were stymied by a ship-
ping strike, with the sailing finally
canceled three days later. Next they
were set for the Queen Mary, but
learned the ship would not arrive in
time for them to open on schedule.
A last-minute opening on the Ameri-
can Overseas Airlines finally took
them off for their destination yes-
terday.

Group, which will draw a reported
$15,000 weekly during their stay in
England, will return after completing
the Casino booking. How they’ll get
that money out is still a mystery.

Apollo Re-Backing
Murphy Sisters Disk

NEW YORK, Aug. 30.— Apollo
diskery will remove the original
backing from its No. 1 platter,
Breaking in a New Heart, by the
Murphy Sisters and replace it with
the Murphy’s -version of Civilization.
Reason for the switch is that the
original disk had the fading Mahzel
on the reverse.

With Breaking in a New Heart
still climbing, diskery figured an
upcoming flip would help keep the
disk moving thru the fall.

Song Plugger Sues Over Song

NEW YORK, Aug. 30.—Joe Fra-
setto, a song plugger, has brought suit
in New York Federal Court against
Moe Jaffe, Henry Tobias -and Larry
Vincent for $5,000 plus an accounting
on the song If I Had My Life To Live
Over. According to the complaint,
Frasetto alleges he was offered a
deal by the three defendants in Sep-
tember, 1942, to handle the tune for
the Genoa Music Company and was
to receive 1 cent a copy. Frasetto fur-
ther alleges that over 500,000 copies
were sold.

-
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Cugat’s Standards To Fly Over||

Six Latin-American Couniries

HOLLYWOOD, Aug. 30.—The Xavier Cugat musical standards will be
flying over six Latin-American countries within six months, according to
plans revealed by Cugie last week calling for introduction of Cugat orks in
Brazil, Argentina, Venezuela, Cuba, Colombia and Mexico. Cugie will visit
each of above countries to set up orks bearing his name, fronting bands for
one-month stand, then moving on to next country. Bands will remain ac-
tive, using local sidemen in each country, but billed as “the Cugat” ork.
Latin-American bookings are currently being set up by Henry Cugat, Cugie’s

brother, with headquarters in Mexico
City.

First such ork will be activated in
December in time to open Mexico
City’s new lush Hotel Prado, a $12,-
000,000 edifice to be operated by the
government as a tourist lure. Cugat
leaves for Mexico following his loca-
tion date at Philly’s Click. He will
front the 20-man crew for the first
month of its existence, marking first
time Cugie has fronted a band in
Mexico’s capital city. (To carry thru
in Mexico, Cugie received a special
okay from the Mexican government,
since south-of-the-border authorities
have banned American musickers fol-
lowing unpleasantness connected with
an American tour of a Mexican ork
some months ago.)

Ttinerary following Mexican loca-
tion is still tentative, altho Brazil may
be the second Cugat stopover. In
each country orks will use stock Cu-
gat arrangements. Plan will keep
Cugie out of the country six months
of the year, but will still enable him
to carry thru commitments for two
motion pic stints a year at Metro-
Goldwyn-Mayer. While in Mexico,
Cugie will wax a series of sides for
Columbia Records, to be processed in
Columbia’s new plant which opens
in Mexico City early in November.

First Coast-to-Coast

Tour for Jeffries

HOLLYWOOD, Aug. 30. — Herb
Jefiries, Exclusive Records’ top bal-
ladier, was signed last week for his
first coast-to-coast tour, set up by
Personal Manager Maurice Duke and
booked by Agent Reg Marshall. Tour
will start with a string of Coast one-
nighters, with ork backing to be
provided by Jack McVea’s combo.
Eastern dates will include possible
hotel stands, vaude houses, plus addi-~
tional one-nighters, on a guarantee-
percentage basis.

Aside from occasional local dates
and sporadic Coast vaude stints, Jeff-
ries has been sticking close to Holly-
wood during his rise under the Ex-
clusive banner.

Karzas Sets Names

For Trianon Cele

CHICAGO, Aug. 30.—William Kar-
zas, Midwest ballroom chain op, is
lining up the biggest week of one-
nighters ever presented in one ball-
room for the week of November 9
when the Trianon, his local South
Side dancery, fetes its 25th anni-
versary. Tho only one band, Tex
Beneke, has been booked for the
week thus far, Karzas is plotting
five other top names to fill out the
week. J

While no definite budget has been
set, it’s expected that the talent
budget for the week will run from
$9,000 to $12,000, depending upon the
visiting orks.

Banner Signs Jack Brumeo

NEW YORK, Aug. 30.—Banner
diskery has signed an exclusive con-
tract with singer Jack Bruno, its first
English-speaking artist. Firm pre-
viously concentrated on the Jewish
and Italian field.

Prescott Gets W]JZ
6:30 Jockey Slot

NEW YORK, Aug. 30.—With Mar-
tin Block’s WNEW disk show catching
the majority of the listeners in the
late afternoon thru 7:30 p.m., local
network outlets now are jockeying
their skeds to draw listeners to their
outlet after 6:30 p.m. Latest move is
the addition of a disk jockey session
over WJZ, skedded to get under way
October 10 with Allen Prescott, a
radio vet who has done everything
from broadcasting recipes to emseeing
quiz programs, inked for the platter-
spinner chore.

At present WNBC and WCBS still
retain their news coverage during the
6:30-7 p.m. period. WJZ, which has
had considerable success with its Paul
Whiteman platter show in the after-
noons (there is a waiting list of spon-
sors at this time), figures another disk
session may woo some of Block’s lis-
teners and bring some added revenue.

Riviera Band Biz

Beckons Britons

LONDON, Aug. 30.—A trend of
name orks moving from the London
West End to the South of France has
been noted here. Teeing off with Bill
Duffy’s rumba ork, which left Ciro’s
for a booking at the Palm Beach
Casino in Cannes, the movement now
seems to be growing as a result of
the glad hand extended to Duffy in
Cannes. The Negresco Hotel, Nice,
is reported negotiating for Eric Win-
stone’s ork, and the Ted Heath ork
is going into the Prince Des Galles
in Cannes for the winter.

Major hurdle in a full-scale move-
ment of English bands to the Conti-
nent is the fact that fees are much
lower on the Riviera, where the
season has been below pre-war
standards, than they are in London
and Paris, and currency transfers are
practically impossible. Orksters say
the Riviera bookings are practically
paid holidays.

Eddie Janis Assumes Post
For BMI on West Coast

NEW YORK, Aug. 30. — Eddie
Janis, who recently was upped from
West Coast professional manager of
Broadcast Music, Inc. (BMI), to man-
ager of the newly organized film syn-
chronization department, returned
West Tuesday (26) after conferring
with Carl Haverlin, BMI president,
on his new duties.

The new department also will serve
the interests of many BMI affiliates
who do not now have West Coast
representation.

Straeter Resumes Waxing

NEW YORK, Aug. 30—Ted
Straeter, after closing at the Capitol
Wednesday (27), refused bookings
for the next two weeks in order to
resume his waxing sessions for So-
nora. Ork, after playing a Treasury
Hour broadcast and completing the
waixng date, opens at the Statler,
Washington, September 15, returning
to New York early in November to
the Waldorf,
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The Nation's Top 1

The natlon’s 10 top tunes, THE HONOR ROLL OF HITS, is de-
termined by a scigniific tabulation of various degrees of each song's Week Taoding
popularity as measured by survey features of The Billboard's Music August 30
Popularity Chart.

Hif Tunes for Seplember

On Records

CASTANETS AND LACE reouoic

Sammy Kaye—Vic, 20-2345 e Bob Houston—MGM®

C(OME TO THE MARDI GRAS -

Xavier Cugat—Col. 37556 ® Freddy Martin—Vic, 20-2288
Victor Lombardo—Maj. 7243 @ Fernando Alvares—Sig. 15145
Cuy Lombardo—Dec. 24156 @ Dinning Sisters——Cap,¢

IT TAKES TIME concon

Benny CGoodman—<Cap. 376 @ Louis Armstrong—Vic. 20-22\289
Doris Day—Col. 37324 e Guy Lombardo—Dec. 23865

| WONDER WHO'S KISSING HER NOW

(Marks)

Perry Como—Vic. 20-2315 @ Ted Weems-Perry Como—Dec. 25078

Jean Sablon—Vie. 25-0101 e Danny Kaye—Dec. 24110
Joe Howard-—Deluxe 1036 ® Frank Froeba—Dec. 23602
Dinning Sisters—Cap. 433 @ Ray Noble—Col. 37544
Four Vagabonds—Apollo 1055 @ Jerry Cooper—BDiamond 2082
Bobby Doyle—Sig. 15057 o D’Artega—Sonora 2012
Foy Willing—Maj. 6013 e Jack McLean—Coast 8002
Joseph Littau—Pilotone 5132 @ Marshall Young—Rainbow 10002
Ben Yost Singers—Sonora 1084 o Wayne King—Vic.”

jlm AN OI.D I.OVE @E MI?&E (Campbeli-Porgie)

Billy Eckstine—MGM 10043 @ Dick Farney—Maj. 7248
Tommy Dorsey—Vic. 20-2371 ® Peggy Lee—Cap. 445
Doris Day—Col. 37821

LOLITA LOPEZ ccreore

Freddy Martin—Vic. 20-2288 & Dinning Sisters—Cap, 438

SMOKE! SMOKE! SMOKE! (oo

Tex Williams—Cap, 40001 & Phil Harris—Vic, 20-2370
Lawrence Welk~—Dec. 24113 @ Deuce Spriggins—Cceast 263

TENNESSEE |
THE STORY CF SORRENTO roro

Buddy Clark-Xavier Cugat—Col. 37507
Babby Doyle—Sig. 15079

THERE'S THAT LONELY FEELING AGAIR

(Mellin)
Frankie Carle-—Col. 37484 @ Freddy Stewart—Cap. 426
Connce Boswell—Apollc 1064 @ Hal Xﬂcln‘:yaie—-M%vM 10032
Louis Prima—Maj, 1145 @ Charlie Spivak-—Vic. 20-2287

WAIT'LL | GET MY SUNSHINE
IN THE MOONLIGHT

Cinny Simms—Mercury 3014 @ Jack McLean—Coast 800
Four Chicks & Chuck—MGCM 10048 e Foy Willingo—a:dal. 6(9)|3
Gordon Jenkins~~Dec.* ® The Mel-Tones—B & W ¢

& Soon tto be released,

COMING UP

(Stevens)

{(Vanguard)

A GIRL THAT | REMEMBER (BMI)
EV’'RYBODY AND HiS BROTHER (BMI)
FORGIVING YOU (Mellin)

HILLS OF COLORADO (London)
HONEYMOON (Marks)

THIS IS THE INSIDE STORY (Stevens)
YOU'RE THE PRETTIEST THING (Duchess)

This Week

1.

2

3

9.

10.

HOINOR ROLL OF HITS

ATRABEMARKY

The title “HONOR ROLL OF HITS” and the listing of the hiis have been copy-
righted by The Billboard. Use of either may not be made without The Billboard's consent.

By Alfred Bryan and Fred Fisher

PEG o’ MY HEART Published by Robbins (ASCAP)

Records available: Buddy Clark, Columbia 87392: Glenn Davis, Skating Rhythms
SR-235; Clark Dennis, Capitol 346; the Harmonicats, Vitacoustic 1 & 2; Dolph
Hewitt, Dixle 115; Eddie Heywood Ork, Decca 23960; Art Lund, MGM 10037;
Ted Martin, DeLuxe 1080; Red McKenzie, National 9027; Glenn Miller Ork,
Decca 25075; Miff Mile Nicksieland Band, Commodore C-1518; Danny O'Nell,
‘Majestic 7238; Phil Regan, Decca 25076; Iloyd Sherman-the Chickering Four,
Signature 15119; The Three Suns, Victor 20-2272; Ted Weems, Mercury 5052.
Electrical transcription libraries: The Antbassadors, Lang-Worth; The Nova-
time Trio, NBC Thesaurus; Allen Roth, NBC Thesaurus; Eddle Skrivanek Ork,
MacGregor; George Towne, Associated; Al Trace, Lang-Worth; Paul Martin.
Standard; Lawrence Welk, Standard; Russ Morgan, World.

]‘“A‘l”s MY DESIRE By Carroll Loveday and Helmy Gresa

Published by Mills (ASCAP)

Records nvaflable: Ray Anthony Ork, Sonora 2019; Hadda Brooks. Modern
Music 147; The Cats and the Fiddle, Manor 1064; Ella Pitzgerald, Decca
23866: Crolden Arrow Quartet, Continental C-6048; Woody Hermean, Columbla
37329; Sammy Kaye, Victor 20-2251; Frankie Lalne, Mercury 5007; Curtis
Lewlis, Apollo 1656: Art Mooney oOrk, MGM 10020; The Scamps, Modern Music
20-516: Martha Tilton, Capitol 395; Glenn Davis, Skating Rhythms, SR-235;
Phil Reed, Dance-Tone 118.

Flectricnl transcription libraries: Barclay Allen, MaceGregor; Lenny Herman,
Lang-Worth; Art Mooney Ork, Assoclated; The Music of Manhattan Ork,
NBC Thesaurus; Charlie Spivak, World; Leighton Noble, Standard; Skinnay
Ennis, Standard.

4 By W. M. Hough, F. R. Adams and

{ WONDER WHO'S KISSING HER NOW ™ ™% 2% sard
Published by E. B. Marks (BMI)

From the 20th Century tilm “I Wonder Who's Kissing Her Now.”
Records nvailable: Perry Como, Victor 26-2315; Jerry Cooper, Diamond 2082;
D'Artege Ork, Sonora 2012; The Dinning Sisters, Capitol 433; Bobby Doyle,
Signature 15057; The Hollywood Rhthym-aires, Hollywood Rhythms 1552; Jack
McLean Ork, Coast 8002; Ray Noble, Columbia 37544; The Pour Vagabonds,
Apollo 1055; Ted Weems-Perry Como, Decca 25078; Foy willing, Maljestic 6013;
Marshall Young, Rainbow 10002; Glenn Davis, Skating Rhythms, SR-239;
Frank Froeba, Decca 23602; Joe Howard, DeLuxe 1036 Joseph Littau Ork, Pilo-
tone 5132; Ben Yost Singers, Sonora 1084; Danny Kaye, Decca 24110; Larry
Vincent, Pear! 15, Phil Reed, Dance-Tone 118; Jack MclLean Ork-Wayne
Gregg, Coast 8¢13.
Electrical transcription lbraries: Chuck Foster, Lang-Worth; Ozie Waters,
MacGregor; Randy Brooks, Lang-Worth; Billy Butterfleld, Capitol; Frank
Froeba, World: Hollywood Serenaders, Capitol; Music Hall Varieties, NBC
Thesaurus; Merle Pitt, Lang-Worth and World: Claude Sweeten, Standard;
George Towne, Associated; Al Trace, Lang-worth; Artie Wayne, MacGregor.

SMOKE! SMOKE! SMOKE! (THAT CIGARETTE) (23 /7erfe Tracie ome 7o

Williams; published by
American (BMI)
Records available: Johnny Bond, Columbia 27831; Phil Harris, Victor 20-2370;
Deuce Spriggins, Coast 263; Lawrence Welk, Decca 24113; Tex Williams,

Capitol Americana 40001.
By Al Dubin and Burton Lane

EE“DI"’ AND HGH""’ Published by Chappell (ASCAP)

Records availahle: Tex Beneke, Victor 20-2313; Dorothy Shay, Columbia 37189
(also in Dorothy Shay Sings Album, Columbia C-119); Rex Allen, Mercury
6049; Bing Croshy, Decca 23975; Georgla Gibbs, Majestic 12011; Kate Smith,

MGM 10041; Jo Stafford, Capitol B443.
By Kermit Goell and Francis Craig

*E‘R You Published by Supreme (ASCAP)
Records available: Francis Cralg Ork, Bullet 1001; Larry Green Ork, Victor
90-2421; Elliot Lawrence, Columbia 37838; Alvino Rey, Capitol ‘B-452; Andrews
Sisters, Decca 24171,

(No Information on electrical transeription libraries available as The Billboard

goes to press.)

Y i By Darryl Hutchins
| WONDER, | WONDER, I WONDER s ssicned by Robbins (ASCAP)
Records nvailable: Louis Armstrong, Victor 20-2228; Jack Carroll, National
9032; Eddy Howard, Majestic 1124; Van Johnson, MGM 10018; Guy Lombardo,
Decea 23865, Ted Martin-Air Lane Trio, De Luxe 1075 and De Luxe 1070;
Tony Pastor, Columbia 37353; The Scamps, Modern Music 20-516; Ted Straeter
Ork, Sonors 2024; Martha Tilton, Capitol 395; The Vagabonds, Trilon 114;
The Four Aces, Trilon 143; Glenn Davis, Skating Rhythms, SR-236.
Electrical transcription libraries: Art Mooney, Associated; Charlle Splvak,
World; Leighton Noble, 8tandard.

By James Thornton; published

WHE" You WERE SWEH SIXTEE" by Shapiro-Bernstein (ASCAP)

Records available: Perry Como, Victor 20-2259; Mtills Brothers, Decca 23627;
Dick Jurgens, Columbia 37803; Phil Reed, Dance-Tone 120.

Llectrical transcription libraries: Phil Brito, Assoclated; Foursome Quartet,
MacGregor.

TALLAHASSEE

From the Paramount film “Variety Girl.”
Records available: Bing Crosby-Andrews Sisters, Decca 23885; Ray Dorey, Ma~
jestic 7239; Johnny Mercer-the Pled Pipers, Capitol 422; Vaughn Monroe, Victor
20-2294; Dinah Shore-Woody Herman, Columbia 37387: Kate Smith, MGM 10028.
Electrical transcription libraries: Art Mooney, Associated; Russ Morgan, World;
Louise Carlyle, Music of Manhattan, NBC Thesaurus.

By Frank Loesser

| W|SH l DIDN’T lOVE You So Published by Paramount (ASCAP)

From the Paramount film ‘Perils of Pauline.”

Records available: Dick Farney, Majestic 7225; Helen Forrest, MGM 10040;
Dick Haymes, Decca 23977; Betty Hutton, Capitol 409; Vaughn Monroe, Victor
20-3294; Dinah Shore, Columbia 37506; Phil Reed, Dance-Tone 120.

{No information on electrical transcription libraries available as The Billboard
goes to press,)

By Frank Loesser
Published by Famous (ASCAP)

%

Last Week

1

10
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with Russ Case and his Qrchestra Fun and FGHCY Free

(from Walt Disney’s pic of the same name)

Two from the new musical “Allegro,”
kty Hammerstein and Rodgers, who
wrote Perry’s first big hit: “/If | Loved

Ycu.” These are a tinch to top it! ‘A’

will catch on quick—’B’ will ease in

and be the real hit of the show.

So Far
AND
A Fellow Meeds o Girl
RCA Victor 20-2402

There’s lots of fun in this recording. Harris

uses his good oid Southern style complete

with top kicks. Will catch a bale of
laughin’ money.

RCA Victor 20-2401 (A" side)

Here’s Louis’ first platter for RCA Victor—and it's going to be big!
Civilization
(Bongo, Bongo, Bongo)
A comedy set to African tempo. The orchestra joins

Prima to make this hilarious styling the big novelty
of the Fall season.

Forsaking All Others
There’s a taste of “That's My Desire’’ in this slow
baliad. Cathy Allen, Louis, and chorus back-

ground add novelty flavor.
RCA Victor 20-2400

Say It With a Slap

{(from Walt Disney’s “Fun and Fancy Free’’)
Prima puts in all the sound effects and com- )
ady that are in the original {ilm production, diing . .
Group-singing chorus is a riot.

RCA Victor 20-2401
(”B” side)

and his Bund
Red Hot Polka
Spade turns his Western swing on Coniinental poika
rhythms, and the outcome is some wild and torrid fid-
. breezy vocalizing . . . and one whale of a
number for the boxes!

Whe Dug This Hole I'm iIn

Swell strings and vocal by Spade
RCA Victor 20-2384

und hIS Tennessee Ramblers

Campbell, famous for his Hawaiian guitar, tells his hard-hearted
gal friend what her fate will be someday. Flip is a tropical arrange-
ment full of his expert South Sea Island strumming.

it's Gonna €ome Home 1o Yow
AND
Hawaiion Moon
RCA Victor 20-2404

All My Love
When the White Roses Bloom

in Red River Valley

%, .. it won ferrific response at the Cocoanut Grove.
RCA Victor 20-2376

IARRY @LIHTON and his Orchestra with vocals by Bea Wain,

Deep Purple
AND
My Heart Belongs to Daddy
RCA Victor 20-2399

New lyric on an old tune everybody knows . . . sure-fire
formula! Vocal by Clyde Rogers and~The Martin Men.

Hillbilly treatment by Stuart Wade and The Martin Men

ERSKINE HAWKINS .nd tis or

chesira with vocals by Laura Washingfon, Ace
Harris and Chorus.
Somebody Loves Mo
AND
Well Natch!
RCA Victor 20-2383

DUDLEY KIMG ondnis Orchestra
{RCA Victor Smurt Set “Favorite Songs from
Famous Musicals, Vol. 2, P-177)
(Yocals by Frances Greer and Jimmy Carroll)
Someone 1o Watch Over Me
AND
Make Believe
RCA Victor 20-2221
il Follow My Secret Hoar?

AND
Zigouner
RCA Victor 20-2222
Yours is My Heart Alone
AND
Love’s Rondolay
RCA Victor 2042223
A Kiss in the Dark
AND
’m Falliing in Love With Someong
RCA Victor 20-2224

THE PINE RIDGE BOYS
(Marvin Taylor & Douglas Spivey}
Singing with guitars
You Are My Sumnshing
AND
Old Shep
RCA Victor 20-2403

«-  \WAWW americanradiohistorvy com

JAZZ GRLLUM sives singer
You Got to Run Me Down
AND
'm Gonna Train My Baby
RCA Victor 20-2405

MAURICE CHEVALIER

with Henri René and his Orchestra.

(RCA Victor International Set ‘’Mauricd
Chevalier Returas,’’ §-51

Plaze Pigalle (In English)
AND
Weoeping Willie (In Eaglish)
(Il pleurait Willie}
RCA Victor 25-1088

Qual do Bersy —Pt. 1 (In English)
AND
Qual de Bercy —Concluded (In French)
RCA Victor 25-1089 i

Valentine —Pt. 1 (In English)
AND
Valentine — Concluded (in French) )
RCA Victor 25-1090

Ving? Ans—Pi. 1 (In English)
AND

¥ing? Ans—Concluded (ln French)
(At the Age of 20)

RCA Vistor 25-1031,
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HADDA LR 4 Sheet Music I

August 30

BROOKS

“Queen of the Boogie’

e | 3 BEST-SELLING SHEET MUSIC
"Don't Take Your | Punes fisted are the natiosal best shest

music sellers. List Is based on reports

according to greatest number of sales,
(F) Indicates tune is in a film; (M) indi~

" o VP !
L@V& Erom Me received each week from all the nation's | cates tune is in legit musical; (R) indicates
: ; : sheet music jobbers. Songs =re lsted ! tupe is -available on records.
and
y 1T i
IIHUNGAR,AN ; i Pl?ait | ng Publisher
. 1o date|Week| Week

RHAPSODY NO. 2 15 1 | 1. PEG O’ MY HEART (R) ..uuiuunneernneososaocesons Robbins
. 2 7 2 2. I WONDER WHO'S KISSING HER NOowW’ (F) (R) .E. B. Marks
,N BOOG,SIIQ_# '53 17 3 3. THAT'S MY DESIRE (R) .........cccierieennnnns 00 Mills
' ’ g 6 ; &slelGNYYé)L]J\I%VWHEO KNOWS l(R) ...... coB  Witmark
2 7 . ERE SWEET S xTEEN (R) . .Shapire-Bernstein

Now on personal appearance four. ““When You Were Sweet Sixteen,” published byp Shapiro-

GCurrently . . . Howard Theater, | Bernstein, was omitted last week thru a typographical error.

Washingtan, D. C. It should have been in seventh place. The Billhoard re-

grets this error.

4 | 8 6. 1 WISH I DIDN'T LOVE YOU S0 (F) (R) v eeese . Paramount
5 -— 7. TALLAHASSEE (F) (R) ........... o 0Q©0000gQ0 .Famous
4 10 8. FEUDIN’ AND FIGHTIN’ (R) ................. Chap‘bell
16 5 9. I WONDER, I WONDER, I WONDER (R» . .Robbins
14 11 10. CHI-BABA, CHI-BABA () A R e A 5 6,06 50 Gl Oxford
4 | 9 |11 AN APPLE BLOSSOM WEDDING (R} ....... Shapiro-Bernstein
F i4 4 12, ACROSS THE ALLEY FROM THE ALAMO (R) ..Capitol Songs
h M OE@ S 1 1 13, NEAR YOU (R) ............. 8bo0o000d0000000 o+ .Supreme
2 15 14. 1 HAVE BUT ONE HEART (R) 5000800000900 .....Barton
9 13 15, IVY (F) (R) . icviviumnientesntanomennnns Burke- Van Heuseﬂ‘
2 14 18, THE WHIFFENPOOF SONG (R) ..:.....vvtvase.s.a...Miller

3 BLAZERS

“Make-Believe § |
Land" | ENGLAND’S TOP TWENTY

POSITION
hatked by x Weeks| Last | This
5 t?lgate Welek Weelli COME BACK TO English American
““NURSERY RHYME - SORRENTO ...... veeeen.-Ricordi ....... ....Public Domain
5 3 2, NOW IS THE HOUR .....Keith Prowse .....*
BOOGIE"'—#152 : 15 | 2 | 3. PEOPLE WILL SAY
: ¥ YVE;?EIEI\II\TE LOVE ........ gl':lappei‘ll AR Williamson
/ 3 7 4, 15§42 100 aus0.000 000000 win orris ... Sinatra Sengs
! Gl cul Mg ’ 18 | 4 | 5. AMONG MY SOUVENIRS..Lawrence Wright ..T. B. Harms
greatest and most successful 1 ; 8 6 6. ON THE OLD SPANISH
p.a, tours of all time, i ‘ l TRAIL .......c..ivueunne Peter Maurice .....Peter Maurice
10 ] 7. 1 GOT THE SUN IN
THE MORNING .......... Chappell ..........Berlin
17 9 8. A GAL IN CALICO ....... Feldman ..........Remick
4 14 9, LITTLE DUTCH MILL....Irwin Dash ........ Shapire-
i . Bernstein
2 16 10. GUILTY ........... . Francis Day ....... Feist
11 - 11 11. HEARTACHES .. Campbell-Connelly .Leeds
" 7 8 12 MAM'SELLE ...... 0o Francis Day ....... Feist
GEN E 9 |10 | 13. THEY SAY ITS
BN s : WONDERFUL ..... «...Chappell .......% .. Berlin
: 12 13 14, OH, WHAT A BEAUTIFUL
. 1 3 MORNING ............... Chappell .......... Williamson
?H f LLE P : 20 | 12 | 15. TELL ME, MARIANNE ...’ Southern .. ...... Southern
8 B & kel M 11 17 16, DEAR OLD DONEGAL ....Leeds ...... . Leeds
33 | 18 | 17. ANNIVERSARY SONG....Campbelil- Connelly . Mood
d his o 3 1 —_ 18. CHI-BABA, CHI-BABA .,..Sun .............. Oxford
@n 5 5% ; 18 15 19. TRY A LITTLE
TENDERNESS . Campbell-Connelly . Robbins
RHYTHM ACES . 5 i2 | 19 | 20, TIME AFTER TIME ......Edwin H. Morris .. Sinatra Songs

% Pyublisher not available as The Billboard goes to press.

"lust a Dream”
and "BIG LEGS™—#20-527 &6 ' i CANADA'S 'TOP TUNES

Currently rocking Frontier Club,
Santa Monica—and turntables Songs listed are sheet music best sellers In Canada. Listing is based on reports
all over the country, ] feceived from the two largest wholesalers in the dominion, Canada Music Sales and
F Gordon V. Thompson. Since both firins are also American publishers’ representatives
- and publish songs themselves (and consequently push different songs), The Billboard
presents the song :itles and the sales rank order in which each of the two firms rate
the song. In other words, while the No. 1, 2, 3, etc. songs as listed by Canada Music
and by Thompson may vary, the full list does represent the tunes which are selling
best in Canada.

Rank Ordcr Rank Order
5 According Accordmg to
SONG OMS GYT soNG CMS  GVT
WHEN YOU WERE SWEET | AS LONG AS I'M {
SIXTEEN ...........:.. 1 5 DREAMING ....... . 18 _—
THAT'S MY DESIRE ....... 2 8 FEUDIN' AND FIGHTIN’. . 19 —
HEARTACHE ceitesiaen B3 —_ I WONDER, I WONDER,
/D o0oooo0oocoobao veeees 4 17 I WONDER .......... 20 4
l BELIEVE 000000TRoO 5 _— I WONDER WHO’S KISS-
.................... 6 — ING HER NOW ........ — 3
MY ADOBE HACIENDA 7 —_— CHI-BABA, CHI-BABA ... — 6
SWEET MARIE .......... . 8 — MAM'SELLE ............ — 7
TIME AFTER TIME ...... 9 ~— | MIDNIGHT MASQUERADE — 10
RED SILK STOCKINGS AND ALMOST LIKE BEING
GREEN PERFUME . d -_— INIOVE ............. — 13
PASSING BY ....... —_— HEATHER ON THE HILL —_— 12
JE VOUSE AIME ...... 1 — | CECILIA .......... —— 13
ACROSS THE ALLEY FROM TALLAHASSEE — 14
THE ALAMO ..... ceews 13 2 COME TO THE MARDI
AN APPLE BLOSSOM i GRAS . .....cotveccnne == 15
WEDDING .......c000.0. 14 16 BRIGADOON .,...,.c0000, == 18
PEG O’ MY HEART cecnees 15 1 ASK ANYONE WHO .
APRIL SHOWERS ........ 16 — KNOWS .c..00ev0000so mm 19
ANNIVERSARY SONG .... 17 9 THE ECHO SAID ‘NO”... == 20
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adio Popularity

Week Ending
August 30

e e

SONGS WITH GREATEST RADIO AUDIENCES

(Beginning Friday, August 22, 8 a.m., and ending Friday, August 29, 8 a.m.)

Tunes listed have the greatest audiences on programs heard on network stations fm
New York, Chicago and Los Angeles. List is based upon John (. Peatman’s Audience
Coverage Index. The index is projected upon radio logs made available to Peatman's
ACI by the Accurate Reporting Service in New Yerk, Radio Checking Service in Chicago,
Radio Checking Service in Los Angeles. Listed are the top 30 (more in the case of ties)
tunes alphabetically, The music checked is preponderantly (over 60 per cent) alive.

(F) Indicates tune is from a film; (M) indicates tune is from & legitimate musical;
¢R) indicater tune is available on records. In each instance, the licensing agency
controlling performance rights on the tune is indicated.

The feature is copyrighted 1847 by the office of Reseafch, Inc., 3470 Broadway,
New York 31, N. Y. No reference may be made to any of this material except in
trade papers; no other use is permitted; no radloc broadcasts utilizing this information
may be aired. Infringements will be prosecuted.

The Top 30 Tunes (plus ties)
Title Publishers Lic. By

Across the Alley From the Alamo (R) ..e.vvssroesese.o.Capitol Songs—ASCAP
Ain’tcha Ever Comin’ Back? (R) .... v+ .ee»Sinatra Songs—ASCAP

cveesabe

Al of Me (R) .....0ovvvvenenns ves.. Bourne—ASCAP
Almost Like Bemg in Love (M) (R) vereseaeees.Sam Fox—ASCAP
An Apple Blossom Wedding (R) ....... . R ... Shapl o-Bernstein—ASCAP
As Long As U'm Dreaming (F) (R) ........ L .Burke-Van Heusen—ASCAP
Ask Anyone Who KnOW§ (R) e Witmark—ASCAP
Cecilia (R) ........... D tesecrernneecesersassasvsssessnss. ABC—ASCAP
Chi-Baba, Chi-Baba (R) ........... ireseecnesaeess.Oxford—ASCAP

Come to the Mardi Gras (R) ...... iwesecescesesesvess Peer—=BMI
Deep Valley (R} ..v.eivoveesonneecnans LIl Remick—ASCAP
Don’t Tell Me (R) ..cevvvenenenn. 0 06 D000k .Robbins—ASCAP
Every So Often (R) ...... o8 g cesernaeas .Harry Warren-—ASCAP
Feudin’ and Fightin’ (R) (M) v....Chappell—~ASCAP
I Have But One Heart (R} .......... .....Barton—ASCAP
I Wish I Didn’t Love You So (F} (R) ...... e Paramount-——ASCAP
I Wonder, I Wonder, I Wonder (R) ......cc0000000e0s0000s:.Robbins—ASCAP
1 Wonder Who’s Kissing Her Now (F) (R) veeeeensossnseesssE. B. Marks—BMI

Je Vous Aime (R) ........ tiesbreeerersescoumecsess Crawford—ASCAP
My Heart Is a Hoho F) (R) 5 NN R B Burke-Ven Heusen—ASCAP
On the Avenue (R) ........ 5605 adb a0 a0 g0 0 o8B d JaB 6 o Ik v+....Leeds—ASCAP
On the Old Spanish Traxl (R) casecaneiceaen weessesesess Peter Maurice——mASCAP
Passmg By (R) 1 o o laca™ B 8 .........,...................Chappell—ASCAP
My Heart (R) g hbeecceseccecvssesncesssncesescess Robbins—ASCAP
Tallahassee (F) (R} . e uNEe e 6Js o a e aan wessseesnnesas Famous—ASCAP
That's My Desire (R) 0008 o 8L B8 B o BE o o b o Mills—=ASCAP
The Echo Said “No” (R) «.... 3 HL- .Lombardo-—ASCAP
The Lady From 29 Palms (R) Joa0ns, Faa. 8. 58 o . .Martin—ASCAP
The Story of Sorrento {R) ......iveveeee-uns 0000000003 veoy..Pemora—BMI
The Turntable Song (R) ............. .......................Miller—ASCAP
There's That Lonely Feelmg Agam (R) cevencraostancnones tenosese.Melin—BMI
The Remaining 20 Songs of the Week

All My Love (R) ..uivvvvnosevesacesasassssssasssssss..Harms, Inc.—mASCAP
As Years Go By (R) ..... BB G 00 00000600058, o o8 JEEEE JEEEE Miller—ASCAP
Can You Look Me in the Eyes (R) e rceecccssaseseccssernenee.United—ASCAP
For Once in Your Life (R) ........... tieoveaneessinncsssses:Dreyer==ASCAP
I Do, Do, Do Like You (R} ....... .......................Harms, Inc.—~ASCAP
If My Heart Had a Window (R) 600 0000000000000 0000000 «...Mutual—ASCAP
Ivy (F) (R) ...... 6A00QG0000D0 006000 iews.Burke-Van Heusen—ASCAP
Just an Old Love of Mlne (R) 006060006 Campbell-Porgie-——BMI
Just Plain Love (R) ............ 000000p00A G 2 E. H. Morris—ASCAP
Kokomo, Indiana (F) (R) . .. .Bregman-Vocco-Conn-—ASCAP

Lazy Countryside (F) (R) .., Santly-Joy—ASCAP

Love and the Weather R} ....cec0veivrircoveceraricosanannonns Berlin——ASCAP
Naughty Angeline (R) ........ . 4 08000000 George Simon—ASCAP
Oh, My Achin’ Heart (R} ...... ......................Mood—ASCAP
Old Devil Moon (M) (R) ... wesaessanssssess..Crawford—ASCAP
Red Silk Stockings and Green Perfume CRY) olelale oo olalslelo e o o E:8 H. Morris—ASCAP
Tomorrow (R T Y - s 0Ob000GEA000T0q0 .E. H. Morris—ASCAP
When You Were Sweet Sxxteen (R) 0000 000000000080 Shapxro Bernstein—~ASCAP
You Do (F) (R} ......... 0ooD0o 0go000 Bregman-Vocco -Conn—ASCAP

You're Not So Easy tt; Forget (R) feeedaeanscansecasanssesssness Feist—ASCAP

RECORDS MOST- PLAYEI] 0N THE AIR

Records listed here in numerical order are those played over the greatest number
of record shows. List Is based on replies from weekly survey among 1,200 disk fockeys
thruout the country. Unless shown in this chart, other available records of tunes
listed here will be found in the Honor Roll of Hits, Music Popularity Chart, Part L
(F) indicates tune ie from & fllm; (M) indicates tune is from & legit musical.

POSITION &
eare Tast (R - Going Strong e
. eel ec . 5
OSA 1 1. NEAR YOU ......Francis Crafg ,.......Bullet 1001~~ASCAP

11 3 2. PEG O’ MY )
HEART .....ccce. Buddy Clark .....Columhia 37392—ASCAP
10 ] 3. SMOKE, SMOKE, Tex Williams Western Caravan (Tex Wil-
SMOKE {(That Hams-Trio) ... cteeesviteeeceonnonns
Cigarette} ....... weseees...Capitol Americana 40001—BMI
4 2 4, 1 WONDER WHO’S
KISSING HER
NOW ...... ve.s:.Perry Como-Ted Weems. .Decca 25078~—~BMI
8 — 5. THAT’'S MY Sammy Kaye (Don Cornell-The Kaydets)
DESIRE ...... SOSEN SO . ke dbo Victor 20-2251—ASCAP
2 8 6. FEUDIN’ AND Jo Stafford (The Starlighter-Paul Weston
FIGHTIN” (M) .... Ozk) ............ Capitol B 443—ASCAP
15 5 7. PEG O’ MY
HEART ....... ... The Harmonicats....Vitacoustic 1—ASCAP
12 9 7. PEG O’ MY
HEART .......... Three Suns ...... Victor 20-2272—ASCAP
6 — 8. FEUDIN’ AND Dorothy Shay (Mlscha Russell Ork).
FIGHTIN” (M) .... .......... o Columbia 37188—ASCAP
19 10 9. THAT'S MY DE-
RIS - o - amoneReponcas < Frankie Laine ...... Mercurv 5007—ASCAP
6 —_— 10. THAT’S MY DE- Martha Tilton (Dean Elliott Ork)......
SIREmr= Prprp- - ¢ -« -0-CEEK © - - - 223k - Capitol 395—ASCAP
14 14 11. I WONDER, I WON-
DER, I WONDER ..Eddy Howard ...... Majestic 1124—ASCAP
10 — 12. PEG O’ MY Art Lund (Johnny Thompson Ork)......
] HEARTEeITY: - - . . -« BTy EeRy) Tk XL MGM 10037—ASCAP
18 4 13. I NEVER KNEW. . Sam Donahue (Bill Lockweod) ..........
................... Capitol 405—ASCAP
3 12 14. THE LAD\’ FRCOM Tony Pastor (Touy Pastor) ............
29 PALMS ...... . eiiiiiianaa.n Columbija 37562—ASCAP

(Andrews SAstms Vlc Schoen Ork, Dececa 23978; Victor Lom-
bardo Orl;, Majestic 7250; Freddy Martin (The Martin Men),
Victor 20-2347; Curt Massey (Henry Russzell Crk'. Coast 8011
13 | 11 | 158. TIMTAYSHUN ....Red Ingle and the Natural Seven-Jo Staf-
ford (Cinderellza G. Stump-Red Ingle}
................. Capitol 412—ASCaP
(Jerry Brent Ork, Modern Music 20-510; Henry Busse Ork,
Four Star 1139; Bing Crosby (John Scott Trotter Ork),
Decca 23754; Noro Morales Ork, Majestic 1130)
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Week Ending
August §0
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BMI roises a sincere
salute to all who are sharing in
this great couse. To the coin machine
industry, to the Harwail Music Publishers,
to Maurice O. Wells, 1o the writers of ELLA
&and YOU'RE THE SUNSHINE OF MY HEART, to
the record distributors — to ol who are
participating in this worthy effort —

MORE POWER TO YOU!

BEST-SELLING POPULAR RETAIL RECORDS

Records listed are those seiling best in the nation’s retail record stores (demlers).
List is based on The Billboard's weekly survey among 4,970 dealers in all sections
of the country. Records are listed numerically according to greatest sales. (F) indi-
cates tune is in s film; (M) indicates tune is in g legit musical. The B side of each
record i isted in italic.

POSITION
Weeka| Last | This
to date| Week| Week

7

1 1. SMOKE, SMOKE, SMOKE Tex Williams Western Caravan
(That Cigarette) ........... (Tex Williams-Trio} ......
Round-Up Polka [ ..... Capitol Americana 40001
8 2 2, TIMTAYSHUN ............ Red Ingle and the Natural
(I Love You) For Seventy Seven-Jo Stafford-Cinderella
Mental Reasons G. Stump.......... Capitol 412
i6 6 3. PEG O’ MY HEART ......The Harmonicats-Sid Fisher...
Fantasy Impromptu . ..., ... ....... Vitacoustic 1
— 4. NEAR YOU ....... ee+oos.Francis Craig Ork....Bullet 1001
Red Rose
€ o 5. WHEN YOU WERE SWEET Perry Como (The Satisfiers-
SIXTEEN ........... essss. Lloyd Shaffer Ork)........
Chi-Baba, Chi-Baba a0 00 0.0 0 ajo OEIE o Victor 20-2258
12 5 6. THAT’S MY DESIRE ... vo..8ammy Kaye (Don Cornell-The
The Red Silk Stockings and Kaydets) ...... Victor 20-2251
the Green Perfume
2} 7 7. I WONDER WHO’S Ted Weems-Perry Como......
] 1 KISSIN HER NOW .......vh vuvrnnonnnnn. e...Tecca 25078
That Old Gang of Mine
11 3 8. PEG O’ MY HEART ........Three Suns.......Victor 20-2272
] i Across the Alley From the
Alamo
1 — 9. FEUDIN’ AND FIGHTIN’
(MDN B, St W e By .. Dorothy Shay (Mischa Russell
Say That We're Sweethearts Ork) ........Celumbia 37189
Again (M)
13 — 10. I WONDER, I WONDER, I
WONDER ........... ... Eddy Howard......Majestic 1124
Ask Anyene Who Knows

BEST-SELLING POPULAR RECORD ALBUMS

Albums listed are those selling best in the nation’s retafl record siores (denlers),
List is bazed on The Billboard's weekly survey emong 4,070 desalers in all sections
of the couniry. Albums are listed oumericnlly according te gremtest ssles,

POSITION
Weeks | Yast| This
to date| Week| Week

4 1 « Al Jolson Album

Al Jolson ... ..c.ce0eene0ncsesrnssciensoes...Decca A-E75
26 2 2. Dorothy Shay (The Park Avenue Hillbilly) Sings Album
) Dorothy Shay (Mischa Russell Ork) ........Columbia C-119
11 4 3. Carle Comes Calling

Frankie Carle ......cieeenesscsorecnseess.Columbia C-129
33 3 4. Al Jolson Album

I Jelson ..iieiveeniiivonnasenioanasssrees.n..Decca 469

3 — 8. Sentimental Journey Album

Les Brown .....cvevuvcevoveerecceseoisssCalumbia €131

BEST-SELLING RECORDS RY CLASSICAL ARTISTS

Records llsted are those elassicel and seml-elnssienl records selling hbest im the
nation’s veinil record steres (deelers), sceording to The Billboard’s weekly Freeord
dealer survey. Records are lated seeording to greantast aeles,

POSITION
‘Weeke | Last | This
to date] Week| Week
100 1 1. Clair de Lune

Jose Tturbi ....eiveoveveenas ssssesns o Victor 11-8851

115 2 2., Chopin’s Polonaise
Jos Iturbi .....evceierrerencnncccnensassVictor 11-8848
73 3 3. Jalousie
The Boston Pops; Arthur Fiedler, conductor....Victor 12160
89 5 4. Warsaw Concerto

The Boston Pops Ork; Arthur Fiedler, conductor; Lec Lit-

win, pianist ......cc.000000uevrassnssensssVictor 11-8863
16 4 5. The Whiffenpoof Song
Robert Merrill ... cicioncnsescrssaveass.osVictor 101313

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Albums listed are these ecinssical and semi-elessieal albums selling best im the
nation's retail record stores (dealers), according to The Billboard's weekly recerd
dealer survey. Albums are lsted secording o greatest seles.

POSITION
Weeks | Last | This
to date/Week|Week .
7 2 1. The Student Prince
Al Goodman Ork (Earl Wrightson, Mary Martha Briney,
Donald Dame, Francis Greer and the Guild Chor-

isters) ...... 73518 ISIOIER I > SEIEIOIE veesvivavess Victor P-180
106 1 2. Rhapsody in Blue

Oscar Levant, Philadelphia Ork, Eugene Ormandy, con-

ductor ...i. .00 000000804000 cereeesesColumbia X-251
51 4 3. Rachmaninoff Concerto No. 2, in C Minor

Artur Rubinstein, pianist, NBC Ork; Vladimir Gol-

schmann, conductor ......¢.cvceevacanecen...Victor 1075
18 3 4. Rbhapsody in Blue

Paul Whiteman ...... ceceersesseasssanas Dignature GP-1

¥é e 5. Khactaturian; Gayne-Ballet Suite
New York Symphony Ork; Efren Kurtz, conductor..... .
ceecesssurcirscetsassrsccssascossesnes Columbia MM-664
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Julkie Box RBecord Plays

Week Ending
Augunst 30

MOST-PLAYED JUKE BOX RECORDS

Records listed are those receiving the greaiest play in the nation's juke boxes.
L4t 1s based on The Billboard's weekly survey among 3,558 operators in all sections of
the country. Listed under the title of each of the most played records are other
available recordings of the same tune. Unless shown in this chart, other avaijlahle
records of tunes listed here will be found in the Honor Roll of Hits, Music Popularity
Chart, Part I

POSITION
Weaka | Last [ This
to date| Week| Week

Going Strong

11 2 1. PEG O' MY HEART ........Three Suns ...... Victor 20-2272
3 1 2, SMOKE, SMOKE, SMOKE Tex Williams Western Caravan
| (That Cigal ette) ... oo (Tex Williams-Trio) .......
| [ Capitol Americana 40001
15 | 5 | 3. THAT'S MY DESIRE ..... .Sammy Kaye (Don Corneil-The
| | Kaydets) ...... Victor 20-2251
19 l' 3 4. PEG O’ MY HEART .. . The Harmonicats-Sid Fisher.
................ thacour. lC 1
4 4 5. I WONDER WHO’S KlSSlNGTed Weems-Perry Como
HER NOW (F) ........ 00D 0000000000000000G Decca 25078
15 L 6. I WONDER I WONDER, 1
| WONDER  ......iiviaevnann uy Lombarde ...... Decca 23865
9 3 7. WHEN YOU WERE SWEET Per!y Como (The Satisfiers-
| SIXTEEN ... .0usomsom oo Lloyd Shaffer Ork) .....
SR 58 gco . Victor 20- 2259
15 7 8., 1 WONDER, I WONDER, 1
WONDER ....... T, Eddy Howard ....Majestic 1124
10 9 9, TIMTAYSHUN .......... ..Red Ingle and the Natural
Seven-Jo Stafford (Cinderella
G. Stump-Red Ingle) .......
................ Capito]l 412
{Jerry Brent Ork, Modern Muslc 20-310; Henry Busse Ork,
Four Star 1139: Bing Croshy (John Scott Trotter Ork),
Decca 23754; Noro Morales Ovk, Majestic 1130)
1 — 10. NEAR YOU ...........0.... Francis Craig ........ Bullet 1001
i8 10 11. THAT'S MY DESIRE «+.....Frankie Laine ..... Mercury 5007
1 —_— 12. THE LADY FROM 29 Freddy Martin (The Martin
PAIMS ........... civeees Men) ool Victor 20-2347
(Andrews Slsters-ch Schoen Ork, Decca 23976; Victor Lom-
barde Ork, Majestic 7250; Freddy Martin (The Martin Men),
Victor 20-2347; Curt Massey (Henrv Russell Ork), Coast 8011)

3 is 13. FEUDIN’ AND FIGHTIN’ Dorothy Shay (Mlsc‘\a Russell

| M) g. " sepn - mgmEn D e e Ork) L., Columbia 37189
) — 14. PEG O’ MY HEART ........ Ted Weems (Bob Edwards).
............... ¥ Mercury 50'52

10 11 15. PEG 0O MY HEART . Art Lund (Jochnny Thompson)

terireaeseeaaas . MGM 10037
Coming Up
FEUDIN’ AND FIGHTIN' (M) ................Jo_Stafford (The Starlightsrs-

Paul Weston Ork) .....
seersesensssese.Capitol B 443

MOST-PLAYED JUKE BOX MILLBILLY RECORDS

Records listed are hillbilly records most played in juke boxes according to The
Biliboard's weekly survey among juke hox operators.

POSITION
Woeeks | Last | This
to date| Weck| Week
11 1 1. SMOKE, SMOKE, SMOKE Tex Wllllams Western Caravan

{That Cigaretie) ........e. (Tex Williams-Trio) ......

| | .Capitol Americana 40001

12 ] 2 | 2, TIMTAYSHUN ....ceuvaces Red Ingle and the Natural
Seven-Jo Stafford (Cinderella
G. Stump-Red Ingle). ......

3 41 a4 3. I'LL HOLD YOU IN MY
J ] HEART (Till I Can Hold Eddy Arnold and His Tennes-
| | You in My Arms) ...... vess  see Plowboys ..Victor 20-2332
3 || 4, IT'S A SIN ... civvennnnnn .Edi‘)¥ Arnold and H‘i,s Tennessee
owbhoys ... ictor 20-2241
4 \ 5 5. FEUDIN’ AND FIGHTIN’ Dorothy Shay (Ml<cha Russell
(M) .ieieiiiiiiiiareneses Ork) ........Columbia 37189

MOST-PLAYED JUKE BOX RACE RECORDS

Racords listad are rase-type disks most played in the mation’s juks hoxes, aceording
to The Billboard's weekly survey among juke box operatora.

POSITION
Weeks | Last | This
to date] Week|Week

2

1 1. BOOGIE WOOGIE. BLUE

PLATE §..m-p.-%.¥E - - .Louis Jordan .. .Decca 24104

1o 3 2. NEW ORLEANS BLUES ....Johm\y Moore’s Three Blazers
(Charles Brown) .Exclusive 240

23 2 3. I WANT TO BE LOVED -

(But Only by You) .........Savannah Churchill ..Manor 1046
13 2 3. JACK, YOU'RE DEAD . Louis Jordan ...... Decca 23501
11 — 4. ACROSS THE ALLEY FRO

THE ALAMO ............ -Mills Bros. ..... ...Decca 23863
2 — 5 HURRY ON DOWN .+ «+Nellie Fletcher and Her Rhythm

e e _ R NN R ooes Capitol Americana 40002
<] — 5. THAT’S MY DESIRE ......Frankie Laine .....Mercury 5007

“IT TRKES A LONG, LONG TRAIN
WITH A RED CABOOSE” o corry iy shes aven

“DO A LETTLE BUSINESS ON THE SIDE”

Columbia 37840

“KOKOMO, INDIANA”
“You Do”

(Both from “Mother Wore Tights”)
Columbia 37587
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ecord Reviews
and Possibilities
RECORD POSSIBILITIES

In the opinion of The Bfllboard music staff, records listed below are most likely
to achieve popularity es determined by entry inte best selling, most played or most
heard features of the Chart,

CIVILIZATION ............ 30 . -G - . Louis Prima and Ork, .. ... Victor 20-2460
‘“Bongo, Bongo, Bongo, I Don’t Want To Leave the Congo,” sings Louis Prima with
the chorus, and the nickels wiH start rolling in faster than ever. It's another
Prima special, one of those cuties he's been knocking out with increasing regular-
Ity, with Louis carrying the load with the clever lyrics, and the chorus coming In
for the assists. TFlip is “Forsaking All Others,” an average tune, with Prima, the
chorus and Cathy Allen on the lyrics. A very fine first on the Victor label for dot
Looie hoy!

FREEDOM TRAIN..... vireesvavessss.Buddy Clack with the Modernaires

..................... Columbia 37889
Last week it looked as tho no rendition could equal the Crosby-Andrews platter
of this 'un. But Buddy boy hadn’t been heard from! A guy whose ecareer forges
steadily upward and whose voice seemingly gets better and better, Clark sings
the “Train” song with lung and heart and just about ties the Bingle. Buyers e¢an
pick their own favorite, but we repeat they’d hetter buy one. ‘"Train' is a jingle
rhythm tune designed to help the campaign to sell Americans en America's heri-
tage-—sueh a wholesome idea makes the ditty a “must” perforce. Flipover on
Clark’s version is “Sincerely Yours,” in which he embellishes the tune first done on
Capitol by Freddie Stewart, with some spoken a la Ink Spots endearments tossed
in the second chorus#®break.

Week Ending
August 30

AND MIMI..... ... ............. ...Dick Haymes with Gordon Jenkins's

Orchestra............... Decca 24172
The song’s the thing! Youw'll be hearing it on a batch of platters from all labels,
but for now Dick Haymes's version stacks up as hot stuff. This tuneful French
melody sticks in the mind, forces spontaneous whistling-along and may wel prove
to be another “Mam’selle.’” One thing about Decca platters, the lyrics are always
heard clear and meaningful. With so many diskeries lousing up the words, the
Decca contribution to fine enunciation makes the listener dogbly grateful.

JUST AROUND THE CORNER......... Pied Pipers with Paul Weston’s Ork
L, o oo J N N Capitol 456
The Dell Trio..... - Columbia 37591

Written for the past generation by Dolph Singer and Harry Von Tilzer, and kept
alive Oy Ted Lewis down thru the years, this oldie appears headed for a major re-
vival with Capitol and Columbia starting the ball rolling. The Pied Pipers sing it
sweet thruout, with only a musical bridge between choruses to back up the vocals.
Flip is “I Wanna Be & Priend of Yours” a cute number but below the performance

(WHILE YOU'RE BREAKING MINE
|  EDWIN H. MORRIS

~ TO MAKE A
o IS:HUl

of the “Corner” side. The Dell Trio handles the oldie in fox trot rhythm, playing
it straight all the way in a manner that will please the oldsters and youngsters
alike. Reverse is another revival, “The One I Love.” Give a nod, there should
be plenty of activity *“Just Around the Corner” from here on out.

RECORD

REVIEWS

Lightface portion of reviews is intended for information of all record and musie
users. Boldface portion is intended for guidance of juke box operators.

JOHNNY LONG (Signature 15157)

Paradise—FT; VC.
It’s Like a Trip To Tipperary—FT; VC.

The Johnny Long pattern of streamlin-
ing a familiar somg lyric with his band
boys singing it in unison as a swing choir
lends itself well for the wordage of “Para-
dise.”” Taking the romantic waltz at a
breezy bounce tempo. ¥Francey Lane pipes
the lyric as the songwriters intended it to
be sung with the band boys on the re-
sponses with theirown rhythmic pattering.
Contrasting, maestro Long brings in Matt
Reilly for the slow and smooth Erin bal-
lad, “Trip to Tipperary,” singing it
sweetly and tenderly in true Yrish tenor
style.

They’ll siep np to the machines for
“Paradise’” where the Johnny Long crea-
tiens have already caught on, while the
mated Irish ballad is worth a try at the
tapy and taverns. s

LUIS RUSSELL {8pollo 1071)

Pve Been a Fool Again—FT; VC.
Gloomy Sunday—FT; VC.

The Luis Russell band merely provides
a full and harmonic musical background
for this plattering with the spinning sold
entirely on the strength of Lee Richard-
son’s pash piping. A bronze balladeer of
major import, Richardsen rings the bell
with his torch chanting for the slow spin-
ning *“Fool Again” ballad, for which the
Russell band sustains a fuller and more
rhythmic bank. Is also in good voice and
with full dramatic force in singing the
slow and draggy “Gloomy Sunday.”

“Fve Been a Fool Again™ will click wth
the Harlem chicks,

LIL GREEN (Victor 20-2417)

Take Me Back to Little Rock—FT; VC.
You've Been a Good Ole Wagon—FT; VC.

With her own small band to cut a
rhythm figured pattern in the background,
the lusty blues singing of Lil Green suffers
only because of the song material. But
while “Little Rock’” fashions more as an
Arkansas hillbilly ditty, la belle Green
whips out the wordage with a real rhyth-
mic frenzy. Seltles down to a more mel-
low mood for the mated spin in the slow
race blues saga of the “Ole Wagon’ that
broke down. And she sings this one, too,
with full rhythmic feel, but without the

innuendoes Implied in the song story.

Race spots may evidence some coin in-
terest on the strength of big-voiced Lil
Green,

WILL BRADLEY (Signature 15134)

Lonely Moments—FT,
Bop 'n Boogie—FT.

The emphasis i5 on Mike Orient’s in-
strumental scoving rather than Bradley's
tromhbone virtuosity. But with a wealth
of fresh rhythmic ideas in the arrange-
ments and a tightly-knit ensemble to
interpret them at a solld paee, it makes
for plenty of musical substanee for both
of these instrumentals. The Bradley trom-
bone, ever rich in tone and feeling, kicks
off Mary Lou Williams' “Lonely Momengs"
mood blues with the band elaborating on
the figured design. And for the flip, it's
a refined re-bop riff fashioned for the en-
semble in an eight-beat pattern that
comes out as ‘“Bop 'n Boogie.”

_ Re-bop fans may shew some interest in
“Bop 'n Boogie,” particularly with the title
attracting.

THE GLENWOOD QUARTET
{Lark LR-1001)

Just a Closer Walk With Thee—FT; V.,
Ezekial Saw the Wheel—FT; V.,

It's the singing of the Negro spirituals
in the manner they should be sung in this
harmony blend of the Dixie Humming
Birds. With a rich tenor voice to earry
the lead, sharing with the deep abnd bell~
toned voice of the bass, boys sustain g
rich rhythmic and spiritual flow as they
sing unaccompanied for ‘Just & Closer
Walk With Thee” in a2 slow tempo and for
“Ezekial” at a more moderate pace.

For home use.

INK SPOTS (Decca 24111)
Do You Feel That Way, Too?—FT; V.

Information Please—FT; V.

It’s the familiar Ink Spots pattern for
these sides with Bill Kenny carrying it
entirely for the slow “Feel That Way”
ballad and a welcome contrast in giving
a bit of harmony treatment as they sing
the familiar ‘“Information Please” at a
brighter tempo. L

Only for the Ink Spots fans, who will
side with Bill Kenny's solo singing,

(Continued on opposite page)
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JEAN SABLON (Victor 25-0101)
4 %onder Whe’s Kissing Her Nouwe

lnsen’sib.lement—FT; Y.

Almost like whispering in your ear—
that’s how intimate Jean Sablon gets in
his singing—the French romanticist gives
8 suave yet tender interpretation for both
of these ballads. The soft strings of Toots
Camarata’s music down a velvety carpet,
and Sablon singing at a slow and entirely
lelsurely pace, he caresses the wordage in
2 waltz tempo for the famillar “Kissing
Her Now.” 1It’s even more beguiling as he
glves out In French for the sentimental
“Insensiblement’’ (“Orchids for Madame'),

For the intimacy of the home player.

BILLIE HOLLIDAY (Columbia 37586)
Long Gone Blues—FT; V.,
Am I Blue?—FT; V.

Dating back a half dozen years and
more, these sldes are being issued for the
first time by the label. And with the
warm blues styling of Billie Holiday given
to full emotional sway, spinning adds up
to real lyrical excltement made all the
more attractive by the jazz purists playing
In the small band backgrounds. Sing-
ing it low-down and sultry for ‘“‘Long Gone
Blues,” taking a moderate tempo as she
tells about her love being all wrong, the
soprano sax of Tab Smith and the growl
trumpeting of Hot Lips Page is something
to occupy the attention. Takes It at a
slow tempo for scductive “Am I Blue”
singing for which Roy Eldridge's trumpeb
adds scorch to her singing.

A rare addition to the hot jazz collec~
tions with race spots and campus haunts
sure to pay off long for “Long Gone Blues.”

SAUL MEISELS (Victor 25-3074)
We Go to the Land and Who Will Build?

—FT; V.

Shepherd Song—FT; V.

A folk singer, Saul Meisels' tenor piping
brings forth the modern Hebrew melodies
of Palestine in excellent fashion. With
strings and woodwinds providing instru-
mental support, sings with fine spirit for a
medley of two gay and tuneful folk songs
In “We Go to the Land” and “Who Will
Build?” And {s as much at home with the
slow lullaby as he sings It sweetly and with
feeling for the melancholy “Shepherd
Song.”

For the nationality buyers,

THE THREE SUNS (Victor 20-2393)
On the Avenue—FT.
Sentimental Souvenir—FT,

It's Iush with melodic richness as the
accordion, organ and guitar blend for these
highly tunsful melodies. And the dance
beat 1s just as pronounced. Three Suns
take it an a contagious bounce tempo for
the catchy “Avenue” song, slowing down
for & beautiful and buoyant “Sentimental
Souvenir” serenade.

Phono fans favoring the Three Suns, as
who doesn’t, will favor both sides,

ERSKINE BUTTERFIELD {Musicraft 501)
Cecilia—FT; VC.
8’posin—FT; VC,

The rhythmic phrasing of Erskine Buie
terfield, both in handling the wordage and
in knuckling the keyboard, brings a per-
sonality equation to tlie platter that makes
for enthusiasm. With a fine imeasure of
intimacy In his song styling, and the hot
horns In the small band sharing the in-
strumental frame and sustaining a rhyth-
mi¢c flow for his song, Butterfield makes
5 marked Impression a lively whirling for
“Cecllfa.” And at a moderate bounce
beat, sells it in personality piping and
playing style for “S’'posin’.” It's com-
merclal all the way.

Where “Cecilia’ is coming te life again,
Batterfield’s entry gives it a nice lift.

JOSH WHITE (Apollo 157)

Apples, Peaches and Cherries—FT; V.

The Man Who Couldn’t Walk Around—
F

Without peer when it comes to piping
the folk ballads, and projecting the lyrics
with a sense of sincerity and simplicity
that fairly makes for spellbound spinning,
Josh White offers a must-have mating in
making his disk debut for this waxery.
Singing to his own gultar strums, White
paints a heautiful lyrical picture for “Ap-
ples, Peaches and Cherries,” madrigal mu-

gle of the street peddier who wooed and
won the fair maiden. And for the fiip,
pays beautiful fribute—and In fitting man-
ner-—to the late FDR and while there’s
no names mentioned, there’s no mistaking
the personality in "“The Man Who Couldn’t
Walk Around.”

Record fans will grab this up for the
intimacy of their parlor phenos at home.

HALL SISTERS (Victor 20-2386)

You Never Can Tell the Depth of the
Well—FT; V.

Trouble Is a Man—FT; V.

The trio harmonles of the Hall Sisters,
their volces shrill and without body in
their blend, brings no provocation to their
initial plattering. Nor does the music
making of Jesse Stone's band add any
more rhythmic flavor or color to their
chanting. Their sepia qualities pro-
nounced In thelr singing and in the band’s
playing, gals fare better when piping to
the bounce beats for an innocuous ‘““You
Never Can Tell” than when singing it
slow and close for the ‘Trouble” blues
dirge.

Nothing to command coin attention to
this needling.

RUSS PINTO-NANCY LEE

{Tune Disk 103)

It’s Just a Matter of Time-—FT; V.
When Summer Comes—FT; V.

For an indie waxerle, here is platter pro-
ductlon that stacks up with the leadirg
labels. Moreover,, it's excellent song ma-
terial in ballad material introduced with
the “Summer Comes” song of musical show
quallity, Pressed on vinolyte, with Leo
Lefleur conducting a full ensemble rich in
fiddle and woodwind color for Herman
Steins® ecolorful arrangements, the spin-
ning is something to occupy the atten-
tion. Even the voices are good, but un-
fortunately, the vocal Interpretations run
far beyond commercial lines. Russ Pinto,
singing “Matter_of Time,”” displays a tu-

tored set of tenor pipes; and Nancy Lee

for the “Summer Comes” lullaby is of the
same I[ine vocal timbre. However, the
voices lack the warmth and expression to
bring out the commercial qualities of the
songs along popular lines.

Phono play will depend largely on the
popularity attained by the tunes.

THE GLENWOOD QUARTET

{Lark LR-1001)

The Candy Man—FT; V.
Moses—FT; V.

A Negro spiritual fourtet with a good top
tenor lead and a filling bass voice to tle
up the neatly knilt blend, the Glenwood
Quartet impresses favorably in thelr sing-
ing of the ''Moses' splritual. Boys sing
without any instrumental accompaniment
and the absence of a sustained rhythmic
flow is pronounced in their harmonies for
“The Candy Man,” a rhythm ditty hardly
suited to their singing style.

No coin appeal in this cutting.

LEE WILEY (Majestic 7258)
Woman Alone With the Blues—FT; V.
Sugar—FT; V.

The jazz overtones in her lyric projec-
tlon most pronounced andssinging with g
rhythmic feel that makes vocal gquality
almost superfluous, Lee Wiley’s blues
chanteusing is a real object lesson in song
expression. And with hubby Jack Stacey
at the piano pacing the small combo cut-
ting thru with a subdued but sustaining
rhythm hackground, la helle Lee livens
the lyriecs for both Willard Robinson’s slow
blues mood, “Woman Alone With the
Blues” and the slow and sultry spinning
“Sugar” of yesteryear's vintage.

Hot jazz fans will favor these.

DENNIS DAY (Victor 20-2360)
Love and the Weather—FT; V.
Naughty Angeline—FT; V.

The smooth and leisurely tenor piping
of Dennis Day, with Charles IDant provid-
ing a soft and ‘sustained musical back-
ground, makes for a pleasant singing in-
terlude for both of these ballads. Takes
both at & slow tempo, with plenty of
bouyancy in fhe flow of both tuneful
melodies.

For the folks 2t home favoring the air
sipger.

(Continued on page 120)

"Thank you for your telegram. I am de.
lighted to have been chosen the Favorite
Classical Singer in The Billboard’s.

Ist Annual Disk Jockey Poll,

Please pass along my

thanks to the jockeys

and to all who have

enjoyed my records.”?

YOU ARE MY HEART'S

AGNUS DEI .
BEFICHY DANISH CHILDREN'S
EASY TO LOVE SONG

M-G-M 30014 M-G-M 30006

FOR YOU ALONE

WITHOUT A SONG
M-G-M 30005
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Watch KING for Smash Hits! 4 in a row—and plenty more on the way. If
these discs aren't already working for you—hire them today. They'l bring in
the business! Remember—HILLBILLY is “KING ~—everywhere!

63 STEEL GUITAR POLKA—HANK PENNY
Won’t You Ride In My Little Red Wagon?

63 JOLE BLON'S SISTER—MOON MULLICAN
. Showboy Special

64 JOHNSON'S OLD GREY MULE--SHELTON BRCS,
it's No Use

663 ANSWER TO RAINBOW AT MIDRIGHT—BILL CARLISLE
You Loughed When | Cried

Write < Wire or Phone Your Orderl

STERLING RECORD 300V

by DOLORES BROWN
(Formerly DUNE ELLINGTON'S Ace Votalisi)

And the AUDITONES with BHL DOGGERT'S Musis

{Formerly With the [nk Spots)

This number is tops on the Pop Chart and it’s
selling fast! Jump on the Band Wagon and get
Sterling’s terrific recording now!

NOW AVAILABLE FOR IMMEDIATE DELIVERY

STERLING RECORDS, Inc.
T West 46th Street MNew York 19, N. V.

5 €, 3 @n’t’@
_._!.i_‘_.mn

\

Advance infermation

Week Ending
August 30

ADVANCE RECORD RELEASES

Records listed are generally approxi- | supplied in advance by record companies.
mately two weeks in advance of actusl { Only records of those manufacturers vol-
release date. List Is based on information | untarily supplying information ere listed.

POPULAR

A MERRY CHRISTMAS ALBUM....,¢ 0.0 v oo .Signature 5-7
Jingle Bells,........ccoviiiioison .Johnny Long (Ensemble) ...... Signature 1515
Let It Snow! Let It Snow! Let It Ray Bloch Ork (The Eldorado PFive)......
F23 o Ts 3 R T L T R T L L L R R RN R TR Signature 15152

Santa Claus Is Coming Te Town....Ray Bloch Ork (The Eldorado Five)......
........................... Signature 15152

The Christmas BOng.ceecosscesses.. Monica Lewis (Ray Bloch Ork)............
............................. Signature 15151

White Christmas...escecsccseonssvsse Monica Lewis (Ray Bloch Ork)............
........................... Slgnature 15151

Winter Wonderlaldeespesssonseses Johnny Long (F‘rancey Lane-Ensemble). ...
............................. Signature 1.)150

A S 'RANGER IN TOWN ...........Phil Reed (THERE MUST)..Dance-Tone 126
ee o AND MIMI s.cvsorsvsescrscnseDick Haymes-Gordon Jenkins Ork (WHEN
1D 0500006000060 068 6EalsD Decca 24172
©. . AND MIMI «ooooerneriennrrnr. Mel Torme  (BOULEVARD OF) ...
............... Musicraft 15114
ANOTHER NIGHT LIKE THIS ...... Phxl Reed (THE WHISTLER’S) . ....
....................... Dance- Tone 125
SAVE MARIA ....ccocac0000s00.000Ray Bloch Ork (Harrison Knox-Cheir)
(THE BELLS) .......... Signature 15118
BACK IN YOUR OWN BACKYARD. Freddle Stewart Dreamlady (I’LL BE).
6'00 00000000000 ODI0 0D 073000 0 0 Capitol B459

BEST LOVED CHRISTMAS MUSIC
ALBUM .......
Adeste Fidelis.
Cantique De Noe o
Deck the Hall; Away in a Manger; Hark! The Herald Angels Sing

.. Ray Bloch Choir & Ork......Signature $-3

f Signature 15082
.Signature 15082
.Signature 15081

Here We Come A'Caroling; The First Noel; God Rest Ye Merry Gentlemen.....
............................................................... Signature 15080
Joy to the World; Good King Wenceslas; Angels rd on High......
.................. v et stestaasasasisarnrsasesiassraesarset .Signature 15080
Silent Night.....ovemmieeiiiorernes Bobhy DOYle...veerriecreennnn Signature 15081
BETWEEN AMERICANS ALBUM
(4-107) e ernvnssananasoss .. Kate Smith (Jack Miller Ork)....MGM 74
BLESS THIS HOUSE .....cv..000s0 Kate Smith (Jack Miller Ork) (GOD
BLESS) ...vivanoeoceacanss MGM 30025
BOULEVARD OF MEMORIES .......Billy Eckstine (Hugo Winterhalter Ork)
(THE WILDEST) ......... MGM 10069
BODY AND SOUL ....... vesvnonssss Tex Beneke-Miller Ork (STORMY
WEATHER) ............ Victor 20-2374
BOULEVARD OF MEMORIES .. .Mel Torme (Walter Gross Sextet)
{. .. AND MIMID) ..... Musicraft 15114
BRAHMS WALTZ IN A FLAT ......The Polka Dots (PEGGY O’NEILL)
......................... Mu<1cxaft 507
CAN’'T HELP LOVIN’ THAT MAN ...Patti Page (Eddie Getz Ork) (I'VE GOT).
........................ Mercury 5063
CECILIA ...ceeveevsasscccosssssss Phil Reed (SIPPING CIDER) ..........
....................... Dance-Tone 123
COME BACK TO SORRENTO .,......Vic Damone (Camarata Ork) (FOR ONCE)
......................... Melculy 5065
DAISY ............................The Polka Dots (WONDERFUL ONE).
......................... Musxcraft 508
DAWN iesemsessssccserssses Phil Reed (GIRL OF) ...... Dance-Tone 127
DON’'T TELL ME S ieseessasenssoJohnny Di Cicco Quartet (Jeanne Rand)
(DREAMIN’) ..o iiveennnn.s Rego 1011
DREAMIN® ¢vvvvenssossesssoeaarissJohuny Di Cicco Quartet (Morgan Miller)
{(DON'T TELL) ........ 0ooa% o Rego 1011
DRIFTING AND DREAMING ALBUM Bing Crosby ...cevveivieien.. Decca A-578
Drifting and Dreaming .Les Paul Trio..................... Decca 25185
I'm Drifting Back to Dreamland...Dick MeclIntire Harmony Hawaiians.Deeca 25188
It’s Been a Lonv, Long Time. Les Paul Trio........coovoviinnnnn Decca 25185
The Singing Sands of Alamosa Dick McIntire Harmony Hawailans.Decca 25188
The Walts You Saved For Me.., .. Paradise Island Trio....e.coven... Decca 25186
When T Lost YOU....oovvriaoeranes Paradise Island Trio... Decca 2518%
When You're a Long, Long Way
Prom HOmME..........ocovoeenoes .. Paradise Island Trio. Deeca 25187
Where the Blue of the Night Meets
the Gold of the Day...ceeieeses ... Paradise Island Trio. Decca 25186
EMPEROR WALTZ ....cvvevcccves Skitch Henderson Onk (THE STARS).
.......... ('(i SERERE IR, .(,é:apx*tcl B455
YO LIFE ...eeass Vic Damone amarata Or]
HESES UR BACK) .............k.)....(l;‘lercmy 5065
FANCY FREE +cceeecces Plul Brito (Ted Dale Or (H
AT ¢ UCKY) ....... 00020l Mulel‘;ft 15113
GIRL. OF MY DREAMS ...cicvvacs.e Phxl Reed (DAWN) ....., Dance-Tone 127
AM o eeesesesssKate Smith (Jack Miller Ork) {(BLESS
SoRRLE CHTE THIS) ... .. it .MGM 30025
GREEN EYES ........ vvsesessese.Phil Reed (PERFIDIA) .. Qance -Tene 128
HILLS OF COLORADO W.sesessesses Robert Scott (Milton De.‘ugg Ork) (MY
FUTURE) .. ( o o S h Zoo OMl?)'c‘(l 3369
U Y ARE ....ceeene . Andrews Sisters (Vic Schoen Or
HOW LUCKY YOU YOU) .iveervrononensnanan Decca 24171
HOW LUCKY YOU ARE ..... . Phil Brite (Ted Dale Ork) (FUN AND)
....................... Musicraft 15113
T GET UP THE NERVE TO
! ?(?gs YOU ... eiciivinonssssns P:ﬂ ge(adP(l VVOI(V_I’_"{‘) Eo .i:])lancBTone ;21
HEART ..... The Pie lpers e Ernie Filice Quintet
YIRS, BT a2 (THE LADY) ... eninns Capltﬁl B-460
FRIEND OF YOURS. The Pied Plpers (Paul Weston Ork)
[ CERINA, 192 € (JUST ARCUND) ,.. .Capitol B456

I WISH I DIDN’T LOVE YOU SO ....Phil Reed (WHEN YOU) ".Dance-Tone 120
I WON’T BE HOME ANY MORE

HEN YOU CALL ....c0000aes . Phil Reed (I CAN'T) ..... Dance-Tone 121

ISIY%, OF CAPRI ........ oBlooo . Johnny Di Cicco Quartet (THE BACHE-
LOR) .iioiiieranrnansnenen Rego 1012

IVE GOT SOME FORGETTING TO Patti Page (Eddie Getz Ork) (CAN'T
....................... oo ELP)..................Msxi\;r};ISOGB
THE CORNER ..... . The Pied Pipers (Paul Weston Or

JUST AROUND ° WA II\IN )p ......... O Capucl B456
JUST FOR ME ..... Vi..vees0asessInk Spots (JUST PLAIN). .Decca 24173
_FUS¥ PLAIN LOVE ....... vuevsess Ink Spots (JUST FOR) ...... Decca 24173

INDIANA ooeoeeoonsossss Four Chicks and Chuck (Bobby Haggart
SSLEZS) I v Ori) (THE TURNTABLE) . -MGM 10070

viseersssesssdoe M uartet (STARS IN)......
LAZY COUNTRYSIDE oe ooney Quarte Decca 54373

LINGER AWHILE +.c000000s00s00ns Clark D;nnis (Billy May Ork) (TH

..-.........- CapltolB45&
LULLABY FOR LATINS .... 0 Wayne Ki 0oo “Victor 28-0417
MISSOURI WALTZ sevcovsee

e A R ONE K1SS) ... \Dance-Tone 123
(Continued on opposite page)
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LOMBARDOLAND ALBUM .....csve..Guy Lombards ..s.evewsas .,Deeca A-570
At Dawning......c.....0. .Tony Craig.......... «erssesesess.Decca 23998
Dancing in the Dark. .. Stuart Foster. . cene 23997
Tm Always Chasing Rainbows Mert Curtis.. 23995
Make BelieVe...a...oun.... Mert Curtls 23995

Smoke Gets In Your Eyes Tony Cralg. e 23996
The Very Thought of You....ccouuue Rose Marle TLombardo.e..eeoee.. ..Decca 23996
Time On My Hands (You in My

LTRSS 0 086 5D b ISED O/ 0000 00 0 06 G0 Skip Nelson. ~Decca 23997
When Day Is DONE.eveeorssnne 00000 Tony Craig... ..Decca 23998

MONA FROM ARIZONA ...........The Drugstore Cowbays (Johnny Clark)
(NIGHTTIME IN) ......Whimsy 822
MY FUTURE JUST PASSED ......,:Rohert Scott (Milton DeLugg Ork) (HILLS
OF) ..covves .Mercury 3069
MY SILENT LOVE ...cce0veeesesss Billy Butterf:eld Ork’ -(Tummy Taylor)
(PIC-A-NIC-IN’} oouuwnnns Capitol B457
NEAR YOU .i0veonivsncnsecsnseess Andrews stters (Vic Schoen Ork) (HOW
LUCKY) ...cocevseccoontnn Decca 24171
NIGHTTIME IN NEVADA .......... The Drugstore Cowboys (Johnny Clark)
(MONA FROM) ..... vessos Whimsy 822
ON WISCONSIN ..ceceseesenoesosss Phil Reed (STEIN SONG) . ~Dance-Tone 129

ONE KISS t..veasvseorsessssssosonsPhil Reed (MISSOURI WALTZ) .......
...................... Dance-Tone 123

PEGGY O'NEILL ...c.cevc0esseeess The Polka Dots (BRAHMS WALTZ)....

Musicraft 507
PERFIDIA ... ee
PIC-A-NIC-IN’ (In the Park) B G0 0000 Bllly Butterfield Ork (Pat 0 Connor-
Tommy Tayler-Band) (MY SILENT)..

................... Capitol B457

PIC-A-NIC-IN’ (In the Park) .coeneee Ray Pearl Ork (Betty Chapel) (PLEASE
DON’T) cevevevesoncansasss Bullet 1008

PLEASE DON’T TELL cevcvosavsone Ray Pearl Ork (Pat Herman) (PIC-A-NIC-
IN™) tevieveornocnoanasesss Bullet 1008

SILENT NIGHT .v.eveesressecsssss Bobby Doyle (Ray Bloch Ork) (WHITE

CHRISTMAS) .........Signature 15058
SIPPING CIDER BY THE ZUYDER
1B gon0g0000 oS08 vessresssnesess Phil Reed (CECILIA) . .Dance-Tone 122
STARS «!N MY EYES cesessnsshscesJOB Mooney Quartet (LAZY COUNTRY=-
SIDE) evsevsoconsosmensann Decca 24174
STEIN SONG (University of Maine) ..Phil Reed (ON WISCONSIN) 5
........... ance.Tone 128

STORMY WEATHER «.oovvenaaonens Tex Beneke-Mlller Ork (BODY AND) ....

.............. . Victor 20-2374

SWEET AND LOVELY ..ecvcess00es George Paxton Ork (YALE BLUES)....
...... veeeseos.Musicraft 15115

THE BACHELOR AND THE Jo}mny Dx Clcco Quartet (Jeanne Rand)

BOBBY-SOXER .......... eeevsns  (ISL F) ego 1012
*THE BELLS OF sT. MARY'S esseessRay Bloch Ork (Choxr) (AVE MARIA)..
cesesesessdignature 15118
THE LADY FROM 29 PALMS ... u.w The Pied Pxpers (The Ernie Filice Quintet)
(I HAVE) ...... ......CapltalB460

THE LOVELINESS OF YOU .......Johnny Clark (Carl Fascher Trio) (YULE-
TIDE .. Whimsy 821

THE %ﬂv WITHOUT A COUNTRY Bing Croshy (Frank Love;oy-thor

........ wevss Young, Dir.) ........ .Decca DAU-3
The Man thout a Country Parts 1and 4e0.iveiiveiiennnnns ....Decca DAU 90013
The Man Without a Country, Parts 2 and 3..eccvevirenserns . oas.Decca DAU 90014

THE ONE I LOVE ..ccccceceenaes Georgia bebs (Johnnie Guarnieri Quar-
tet) (THE STANLEY),...Majestic 12012
THE SHINY ONE . eno oo Clark Dennis (Billy May Ork) (LINGER

esessssse v

AWHILE) .....coiosonanns Capitol B458
THE STANLEY STEAMER «..¢.¢ex.Georgia Gibbs (GI‘enn Osser Ork) (THE
ONE) ..vecnenns Ma)estlc 12012
THE STANLEY STEAMER .........Jo Stafford (Pau] Weston Ork) (WHEN
YOU'VE) ...0v.vomn .Capitol B454
THE STARS WILL REMEMBER ....Skitch Henderson Ork (Glen Sterhng)
(EMPEROR WALTZ) ~..... Capitol B455

THE THREE SUNS PRESENT
LBUM ......ecccvvvevevceensesThe Three Suns sveeeeeenes..Victor P-185

Dardanelle ............ b0J0E o o850 d8 000 000 8 000 GodBoo svesaneseanesss Victor 20-2357
Deep Purple ... Victor 20-2357
Hindustan .. Vietor 20-2356
Tl Never Wish for More Than This..eaee.. Vietor 20-2358

Sunrise Serenade.....o..een. s etearreeee
The Breeze and I.. :

‘Twillght
When Day is Done

THE TURNTABLE SONG u....sw-s Four Chicks and Chuck (Jack Mlller Ork)
(KOKOMO, INDIANA) ....MG 10070

THE WHISTLER’S MOTHER IN- Ph:l Reed (ANOTHER NIGHT) .....
............................................ Dance-Tone 125

OF) ......
THERE MUST BE A WAY ..........Phil Reed (A STRANGER). .Dance-Tone 126
THEY CAN'T CONVINCE ME .......Betty Rhodes (Charles Dant ‘Ork) (WHAT
A) +»0. Victor 20-2057
WHAT A FOOL I HAVE BEEN ...., .Betty Rhodes (Charles Dant Ork) (THEY
i) "B 8o 0o dBooogooo Vn:tor 20-2057
WHEN M NOT NEAR THE GIRL } chk Haymes-Gordon Jenkins Ork
VE veens € v o AND MIMI) ..:os...cDecca 24172

........... cerraesees

*WHEN THE ORGAN PLAYED AT
TWILIGHT ALBUM ...0vc00eeeee.desse Crawford veeeeosescess.Decca A-584
A Perfect Day. .. ivovieesiinsssvecensccesssssssossase eetessssvsnesanes. s eDeCCE 25197
Golin’ Home {Antonin Dvorak) .e....Decca 25196
Ly Estrellita (My Little Sta.r) e . ..Decca 25187

Serenade (Franz Schubert). .oeoDecca 25198
25195

The Perfect SoNg.c.ovvivinaenen

Traumerel (Rooert Schumann) 25198

When Day IS DONE...uers . vsnsn srnossssccans seees B . 25196

When the Organ Played at Twilight........ Ven e 8000000 eaesens e eeeeDeCCR 25195
WHEN YOU WERE SWEET SiX-

EEN ...cictcecotessososnaaa eeo.Phil Reed (I WISH) ...... Dance-Tone 120
WHEN YOU'VE GOT A MAN ON Jo Stafford (Paul Weston Ork) (THE

YOUR MIND ...ceccoovsescesves STANLEY) ..uuvocerooans. Capitol B454

WHITE CHRISTMAS ..ccenvcessseo-Bobby Doyle (Ray ‘Bloch Ork) (SILENT
NIGHT) .c.veeeeennn . «Signature 15058

)
WONDERFUL ONE +vccoeeeeececs..The Polka Dots (DAISY) ....Musicraft 508
#Re-issue.

RACE
BIG FAT MAMA .. weoessRoy Milton (THRILL ME) ...Specialty 518
GRASSHOPPERS IN MY PILLOW ...Leadbelly (SWEET MARY) .ovouecosnes

.............. Capitol Americana A40038
IF IT'S TRUE (cocecocnncosseesesseCootie Williams Ork (Billey Mathews)

(OOH LA-LA) .co.cveavnn Majestic 1165
JUST THINKIN® c.geeeccsrasnescess Walter Brown (Jay McShann_ Quartet)
(LOVIN’ A) ...ccrecnnnns Mercury 8054

LOVIN® A BEGGAR «..tveceescsesses Walter Brown (Jay MecShann Quartet)
(JUST THINKIN’), .- “Mercury 8054
OOH LALA ..c.cvesessscesssensssCootie Williams Ork (Bob ‘Merrell)  (IF
1T’s .Majestic 1165
REMAINING SOUVENIRS ....c00eeslee Richardson (WALKING ‘SLOW) ...
......................... . . Apolle 1979
ST. LOUIS BLUES .ivecsvnscrscssssAlbert Ammons Rhythm Kings (SHUF-
FLIN’ THE) .Mercury 8053
SHUFFLIN®* THE BOOGIE «ccc0v0ene Albert Ammons Rhythm ngs (ST
OUIS) ......ccovoneenns Mercury ‘8053
SWEET MARY BLUES .coevesncassn Leadbelly (GRASSHOPPERS IN) .
............. Capltol Amencana "A40038
THRILL ME ...ccsumcessncesssscss ROy M:lton (BIG FAT) .Specialty 518

WALKING SLOW ecosocseasesecsssslee Richardson (REMAINING.. SOUVE-
TNIRSY «ivwsencanesoesyesescApollo 1079

v(Contgmgwd on page, 112)
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T-128 DANUBE WAVES

waever, flisten to the *Accordion Master’s’” “sendition and you’ll be convinced that it
is an excellent record.

T-130 OCTAVE POLKA

any part of the country.

T-425 PUNCH AND JUDY—Polka
DON'T DO 1T, STELLA—Polka

14,506 Juke Boxes are playing PUNCH AND JUDY—Polka. Going
strong all over the country.

Espe Musette Orchestra

VSRR

& @

% NEW RELEASES %
s INTERNATIONAL NOVELTIES

I Accordion Masters
BILUE DANUBE Dir. George Vitalis

Perhaps you have these two selections in stock by other orchestras and ensembles.

J. Yankevich Orchestra

ALANDS POLKA
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