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Lecn Leonidoff’s *'The Nativity Sci:ne,” which is a traditional part of the fameus New York Radio City Music Hall Christmas Show.

CHRISTMAS SPECIAL lgeafwzing CAVALCADE OF FAIRS
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“THE BIGGEST NAME IN POPCORN!"V

You probably are amazed to hear that
any business, today, pays a profit of
809%. Yet, that statement above is not
exaggerated. Our files are filled with
letters from Manley Popcorn Machine
owners that more than substantiate
this figure. With a small investment and without
too much effort, YOU can make money—BIG
money, in the popcorn business.

Just locate a spurkling-bright Manley Popcorn

Machine where people congregate or pass by and

start serving fresh, hot and delicious Manley Pop-

corn. Everybody loves popcorn! It LOOKS so appetizing and SMELLS
so good—few can resist it! You don’t have to sell it— it sells itself. Sure,
it’s a nickel and dime business but those nickels and dimes are easy to
get and they mount up fast.

If you have a good, busy location, decide now to get yourself a Manley
Popcorn Machine (they're available immediately) and a stock of Manley
Merchandise (Corn, Seasoning, Salt and Bags or Boxes) and build your-
self a BIG MONEY business with Manley Methods.

Send the coupon below for a new 64-page booklet which explains the
popcorn business in detail.

THERE 1S NO SUBSTITUTE FOR POPCORN THAT IS...

1920 Wyandotte St., Kansas City 8, Missouri

Omaha, Nebr.

LES Albion, Mich. Dollas, Texas Mevn_phis, Tenn. Seattle, Wash.
SA p Q'Ionw.:o. Denver, Colo. Irvl\lgmco cnly,’fn‘e_x. Roanoke, Va. Syrocuse, N. Y.
an oston, Mass. . . inneapolis, Minn. g 3 4
SERVICE Charlotte, N. C. D"."!": Ml'fl‘- New Orleans, La. S lol.us,.Mo. : Toronto, Ontorio
OFFICES Chicago, lfl. Indionapolis, Ind. N York City, N, Y. San Die~o, Colif. Vencouver, 8. C..

Cleveland, Chio Llos Angeles, Calif. Okiahnma City, Okla.  San r-oirisco, Calif. Washington, D. (s,

WWW.americanradiohistorv-com

I M) THAT MEAN

MONEY FOR YOU

MACHINES The most important “M”— the Manley
Popcorn Machine combines sparkling beauty and eye

appeal with mechanica! perfection, trouble-free opera-
tion and large capacity. Many exclusive features.
Designed to make the handling of crowds easy...
you'll make more money with Manley.

MERCHANDISE [t takes the best merchandise

to win the largest profits. Manley Popeorn is quality
controlled —grown to meet high company standards.
Pop it in Manley Popcorn Seasoning and use only
Manley’s Popcorn Sult. Serve in a Manley Carton or
Bag and you’ll make more money with Manley

ETHODS Manley has compiled abooklet explain-
ing how to operate a successful popcorn business
and included many proven, sales-building practices
accumulated during twenty-five years of acknowledged
leadership. Ask for free copy. Use the handy coupon
and make more morey with Manley.

© 1947 MANLEY. INC,

C R |

MANLEY, INC.
1920 WYANDOTTE STREET, Dept. BB 11-29
KANSAS CITY 8, MISSOURI

\Vithout"ol)ligation please send me a copy Su=, Ul
of your booklet “How To MakE Bic Prorits From =
Porcorn.”

YOUR NAME

BUSINESS NAME

ADDRESS ___
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“Apley” Tele
Snag Shows
Pix Caution

20th Hesitant on Clearance

NEW YORK, Nov. 22.—Tip-off that
the struggle for television properties
will be bitter was indicated this week
when the National Broadcasting Com-
pany (NBC) struck a snag in its plan
to televise The Late George Apley, by
John P. Marquand, in co-operation
with the Theater Guild in early De~
cember. Twentieth  Century-Fox,
which controls the video rights, re-
fused to give clearance when the web
requested same early this week. The
film company would not reveal
whether its decision was final, but it
was learned that negotiations for the
property were being carried on by
the very top level brass of both the
web and 20th Century.

At 20th Century it was stated that a
contract covering use of the script
forbade telecasts for a period of 10
years,

NBC had first obtained permission
to televise the script from Max Gor-
don, legit producer. Gordon subse-
quently informed NBC, however, that
rights would have to be cleared with
the film company. '

Fact that the negotiations involved
strictly upper echelons of the web and
the film company is taken as an indi-
cation that the principle involved is
more important than any specific
telecast. With video making every
etfort to promote itself, the matter‘of
obtaining good programing material
assumes precedential implications.

Shelvey Reaction

NEW YORK, Nov. 22.—The
sudden move of Matt Shelvey,
AGVA topper, in asking to be
relieved of his duties, caught all
AGVA regional reps by surprise.

Dave Fox, New York rep, said
he didn’t know what to think
about it. “I will continue here
in the same capacity. What the
future will bring I don’t know,”
he said.

Florine Bale, Coast rep said
it was all “a mystery to me.”
“All T know,” she said, “is I got
a wire from the Four A’s. Matt
Shelvey was supposed to move
out here (Los Angeles) the be-
ginning of November. We have
the office all ready for him.” She
also indicated it was her under-
standing the national office was
to be transferred to L. A,

Freddie Dale, Boston head,
said: “I knew the man was ill,
but the rest is all a puzzle. I
will abide by the decisions of the
Four A’s.”

Shelvey denied he was plan-
ning to move the national office
to the Coast. “We took larger
quarters there because it was
necessary,” he said.

Shelvey is known to have
been under medical treatment
for some time. Last year he
visited the Mayo Clinic.

Don Lee-Pug

Pilot Fracas
Looms as Court Test Case

HOLLYWOOD, Nov. 22.—A local
court ruling on the legality of tele-
casting boxing matches without con-
sent of fighters concerned loomed
last week following disclosure that
fight manager George Parnassus
would file a damage suit azainst Hol-
lywood’s Legion Stadium and the
Don Lee Broadcasting System. Par-
nassus will charge that video airing
of the Fabella Chavez-Lou Bernal
fracas from Legion Stadium Friday
(14) was done by Don Lee outlet
W6XAO without his or Chavez’s ap-
proval. He will file act.on in Su-
perior Court and will seek damages
plus an injunction to prevent further
telecasting of any bouts in which
Chavez participates.

Parnassus’s attorney, Jules Covey,

WASHINGTON, Nov. 22.—As a re-
sult of a conference this week on
the American Federation of Musi-
cians’ (AFM) disk ban, House Labor
Committee members will write a bill
paving the way for Justice Depart-
ment action against unions operating

For other important developments on
Petrillo-radio front which may have direct
bearing on the music biz, see the Radio
Department, this issue.

in restraint of trade. Confab was held
early this week between labor com-
mittee Chairman Fred Hartley (R,
N. J.) and Rep. Carroll Kearns (R,
Pa.), head of a special subcommit-
tee on AFM problems.

The bill, which will be ready for
introduction early in January, is ex-

NEW YORK, Nov. 22.—In an un-
precedented move Matt Shelvey, na-
tional administrator of American
Guild of Variety Artisis (AGVA),
was replaced this week by a five-
man committee appointed by the In-
ternational Board of Associated Ac-
tors and Artistes of America (Four
A’s).

Thé move was made at a meeting
of the Four A’s Thursday (20), called
{to act upon a petjtion presented to

told The Billboard that the case is
being pressed to establish precedent
now in anticipation of universal tele-
vision set ownership. Covey declared
that he seeks to establish the right of
a stadium to permit the televising of
a fight without the consent of the
participants. Fighters, he contends,
contract with promoters and stadium
operators to give their services to
stadium patrons only, and therefore
the stadium has no right to derive
profit from the sale of video rights
without giving fighters a percentage,
as is now the practice in the case of
radio or pic rights.

Parnassus made a big issue of the
threatened loss of gate revenue as
videocasting expands. A check re-

(See Don Lee-Pug on page 15)

Kearns, Hartley Team To
Plan “Restraint of Trade”
Law as Record Ban Answer

A Cinch in the House But

Senate Looms as Obstacle

pected to be in the nature of an
amendment to the Taft-Hartley Act,
making all unions subject to the same
“restraint of trade” restrictions as
management. Actual wording of the
measure will not be determined until
(See New House Bill on page 19)

Heinz on Calif. Centennial

SAN FRANCISCO, Nov., 22.—
George Heinz, theatrical show direc-
tor, has been appointed executive
secretary of the California Centennial
Commission’s headquarters here. He
was stage manager of San Francisco’s
wartime Stage Door Canteen and
prominent in producing shows for
disabled veterans and others.

Shelvey Asks Out - Gets It;
On Leave 4 Weeks, He’s “Il1”;
4-A’sBoard ToRunthe Works

Rank and File Up in Arms, Chi Convensh Unlikely

it by the program committee, an
AGVA, rank and file group. (See box
in Vandeville Section for committee
names.) The petition called for
cancellation of Chicago as the con-
vention city; fractional votes for del-
egates representing fewer than 200
members, and local autonomy. The
meeting wasn’t a few minutes old
when Shelvey presented a doctor’s
certificate and asked to be relieved
(See Shelvey Asks on page 38)

ASCAP-Exhib
Tussle Gives
Scribes Hope

To Apply December Heat

HOLLYWOOD, Nov. 22.—Renew-
ing their pressure at a time when
they feel the American Society of
Composers, Authors and Publishers
(ASCAP) may find it “unpropitious”
not to pay heed, members of the
Screen Composers’ Association (SCA)
here are preparing for a December
huddle with society officials which
may hold considerable significance
in the music trade. The SCA mem-=-
bers (including such studio scorers
as Adolph Deutsch, Max Steiner,
Roy Webb, Dave Raksin, Miklos
Rozsa, Dave Buttolph, etc.) have
arched their backs in the light of
current circumstance and claim to
be ready for serious battle in their
renewed quest to get from the so-
ciety a writer-payment system that
would “csegregate film revenues and
provide for distribution therefrom on
a per-film-use basis.”

Long-Time Campaign

SCA’ers here long have contended
that ASCAP’s “writer classification”
system fluffed off the film back=
ground scorers and about two years
ago they retained an attorney—Leo-
nard Zissu—to go to bat for them.
Their campaign took the lines that
ASCAP each year collects a fat hunk

(See Scribes Press on page 17)

Drop in Costs
Of Production
Cheers Legit

Demand for Houses Is Off

NEW YORK, Nov. 22.—As the
legit season progresses and the re-
conversion to pre-war conditions in
the theater continues, two facts be-
come more and more evident. First,
in spite of howls of producers to the
contrary, legit producing is slowly
but surely becoming cheaper. Sec-
ond, last season’s terrific demand
for theaters is no more.

One show now on the Stem was
produced for $12,500—The First Mrs.
Fraser, with Gant Gaither turning
in what critics consider a fine produc-
ing job. The cost of the set was
3G, but an itemized list of other ex-
penses is unavailable because Gaither
claims he got special rates from firms
interested in his future as a producer.
The production nut of Fraser com-
pares favorably with those done in
the early ’30’s.

John C. Wilson’s production of Pri-
vate Lives, starring Tallulah Bank-
head, now in Chicago and racking
up terrific grosses, was mounted for
(See Production Costs on page 42)
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Canada’s Curb
On $ Will Hit
Yank Showbiz

Niteries, Legit To Suffer

MONTREAL, Nov. 22.-—Canada’s
jolting tho not unexpected move to
curb her gradually dwindling supply
of U. S. dollars will have its effect

“Ice Follies, *48”
Bright and F resh

In Garden Preem

ICE FOLLIES OF 1948

(Opened Tuesday, November 18. 1947)
MADISON SQUARE GARDEN
Twelfth edition of ice spectacle. Settings and
properties by Tommy Lawless. Costumes by

on all branches of show business, but |
how bad or good the effects will be!

only time will tell.

The federal government. in an
emergency decree Tuesday (18), or-
dered that Canadians from now on
should be allowed only $150 for pleas-
ure travel purposes in the U. S, Top-
ping this is a strict ban en the import
of many items which drew shoppers
from Canada into the U. S., and the
imposition of a stiff 25 per cent ex-
cise tax or outright ban on capital
equipment, such as material which
is used in radio, stage and flicker pro-
duction.

The Reason Why

The reason for the new restrictions
is that Canada was slowly finding
herself in a position where her stock
of U. S. currency which she needed
to pay for U. S. commodities was
reaching a precariously low point.
It was decided, therefore, that the
only way to insure a retention of
such bucks as there were around, and
to increase the stockpile gradually,
would be to impose these restrictions
and to get a $300,000,000 loan from
U. S. This Canada did.

With the cutting down of travel
into the U. S. to a bare minimum,
amusement centers which were ac-
customed to doing a fairly good trade
from Canada’s visiting firemen, will
have to look elsewhere for the take.
After all, you can’t expect anybody
coming down with just enough dough
to get by, to shell out an average of
$3 for a New York legiter, for ex-
ample.

Niteries Will Suffer

So, too, with the niteries. In the
past, any visit to the major New York
boites, for example, especially the
(See Canada Curb On on page 36)
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i ris Legg, Marilyn Sahlin,

Helen Rose. Company manager, Ray Hebm.
Stage manager, B. J. Lundblad. Musical
director Walter Rudolph. Presented by
Eddie and Roy Shipstad and Oscar Johnson.
PRINCIPALS: Paul Gannon, Monica Moran,
Hugh Hendrickson. Ole Ericsen, Jim Hutch-
inson, Charles Romero, Hazel Franklin, Mae
Ross, Bill Stine, the Schramm Twins, Bill
Cameron, Russ Tuckey, Beity Schalow, Har-
Dick Rasmussen,

| Tom Mulvey, the Scotvold Twins, Les Hamil-

ton, Virginia Morrison. Phyllis Legg, Roy
Shipstad, Roman and Norris, Evelyn Chand-
ler and Frick and Frack.

ICE FOLLIES GIRLS: Gerd Meini Andreson,
Billic Baker, Roberta Barton, Nancy Beddor,
Gloria Bondy, Ella Brehm, Mary Burke, Rita
Bugno, Norma Lee Caine, Charlotte Cameron,
June Carruthers, Evelyn Chandler, Ginger
Clayton, Freda Consigli, Lois Cooper. Gloria
Doggett, Mildred Erbel, Barbara Fawcett,
Gloria Fecht, Hazel Franklin, Lois Gordon,
Rita Hauble, Shirley Halsted, Marilou Hin-
shaw, Patricia Hoyt, Jean Jansen, Donna
Johanson, Elsie Johnson, Isabel Jones, Gloria
Ketchum, Kathleen Kirby, Stephanie Kirby,
Vivienne LaPayette. Joyce Lamont. Phyllis
Legg, Lorena McKellen, Beverly Morrel,
Monica Moran, Virginia Morrison, Jane Mor-
ton, Genevieve Norris, Donna Osterberg, Glee
Patten, Cynthia Pettinger, Barbara Pokorney,
Rickey Polim, Betty Jane Ricker, Mae Ross,
Marion Rudie, Marilyn Sahlin, Betty Schalow,
Gerri Straub, JoAnne Scotvold, Joyce Scotvold,
Mary Walters, Nan Wright, Karen Young.

ICE FOLLIES BOYS: John Barker, John
Burke, William Cameron, Charles Davidson,
Francis E. Dunigan, Olav Ericsen, Werner
Groebli, Lester Hamilton, Hugh Hendrickson,
James Hutchinson, Harris Legg, Hans Mauch,
John Mulvey, Dick Rasmussen, Ted Roman,
Carlos Romero, Jr., Walter Sahlin, Patrick
Shanahan, Roy Shipstad, Charles Skillings,
William Stine, Ray Schramm, Roy Schramm,
Russell T, Tuckey.

As new editions of ice specs unveil
each year, a reporter comes annually
to the conclusion that the end has
been reached—nothing new can be
done on or with a pair of skates. The
formula must be played out. Of
(See “ICE FOLLIES, °48,” page 44)

Fla. Court Shields
“Larry Ford” Name

TAMPA, Nov. 22.—Circuit Judge
Harry N. Sandler has issued a tem-
porary injunction restraining Law-
rence J. Ford, former owner of a bar
and cocktail lounge at 610 Tampa
Street in downtown Tampa, from
using the trade name “Larry Ford”
for his supper club at 1200 Cass Street.

Florida State Liquor Enterprises,
Inc., alleged in a hearing before the
judge that it paid $105,000 for the
Tampa Street business formerly
owned by Ford and had received
written agreement for exclusive use
of the name “Larry Ford,” in op-
erating the bar and cocktail lounge.

Charging that Ford is violating the
rights of his business successor at the

Tampa To See

Miniature of

Freedom Train|

TAMPA, Nov. 22.—In addition to

the real Freedom Train, which will|

visit here December 21, Tampa will
have a miniature Freedom Train
touring the city during rededication
week which precedes the visit of the
famous caravan.

The local committee. concerned at
the prospect that hundreds of people
in this area -may be turned away
because the train couldn’t possibly ac-
commodate all who would like to
visit it during its 12-hour stand, has
decided to take the edge off the dis-
appointment by using the miniature,

Nat Rambo, young war veteran who
is adjutant of an American Legion
post, suggested that the local com-
mittee utilize the Legion’s 40 & 8
Society locomotive. Hitched to the
locomotive will be a large trailer in
which reproductions of the docu-
ments aboard the Freedom Train will
be put on exhibit during the entire
week vreceding the arrival of the
real train. The miniature will make
the rounds of schools and will be
parked on downtown streets.

The Rev. E, J. Pendergrass, chair=
man of the local committee, esti-
mates only 12,000 persons can see
the real train during its visit, and
at least 50,000 are expected to turn
out for it.

Pitt Keeps the Fire
Burning on Showbiz

PITTSBURGH, Nov. 22.—Showbiz
here put up a terrific fight during the
past week to prevent passage of the
proposed 10 per cent tax levey, but
the city administration seemed un-
shaken in its determination to get
the measure passed. Approximately
325 persons crowded into the limited
capacity of the council chambers to
protest at an open hearing Wednes-
day (19). Jason Richardson, coun-
sel for the Pittsburgh Amusement
and Sports Committee, argued that a
10 per cent amusement tax would
be unfair and discriminatory.

In answer to the question of where
else the council could raise the needed
tax money, Richardson suggested that
the proposed merchantile tax be
doubled. The council took this sug-
gestion under advisement when Rich-
ardson showed that this approach to
the tax problem would distribute the
tax load more equally.

Tampa Street establishment by using
the same name at his Cass Street
club, the plaintiff produced witnesses
who said that Ford’s action had caused
confusion to patrons, with consequent
financial loss to Florida State Liquor
Enterprises, Inc.

No. 1 On the Honor Roll of Hits
NEAR YOU

Sheet Music Seller

NEAR YOU

No. 1
No. 1

No. 1 Disk Via Dealer Sales

No. 1

No. 1

No. 1

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

Most Played on Disk Jockey Shows
NEAR YOU by Francis Craig, Bullet 1001

NEAR YOU by Francis Craig, Bullet 1001

Disk in the Nation’s Juke Bozes

NEAR YOU by Francis Craig, Bullet 1001

Folk Disk in the Nation’s Juke Boxes

I'LL HOLD YOU IN MY HEART (Till I Can Hold You in My Armms) by
Eddy Arnold and His Tennessee Plowboys, Victor 20-2332

Race Disk in the Nation’s Juke Boxes

BOOGIE WOOGIE BLUE PLATE by Louis Jordan, Decca 24104

Leading albums, classical disks, English and Canadian sheet seliers and full score om
all music-disk popularity in Music Popularity Charts, page 22 to 33 in Music Section.

Lucky Liz

NEW YORK, Nov. 22.—Among
the many gifts from kings re-
ceived by Princess Elizabeth and
Phillip on their wedding day
were a couple of left hind rab-
bit’'s feet with geld-plated key
chains and caps. Accompany-
ing each of the feet was a card
reading: “May this rabbit’s foot
bring you lots of luck. Sorry
cannot be with you.” Paws and
greetings were sent by and
signed: “Charles Brand, the rab-
bit’'s foot king.” Brand is ac-
tually known by that monarchal
moniker to the pitch fraternity,
carnival, circus and fair work-
ers who buy millions of his
bunny feet annually,

Ice-Capades Gets 12G
On Claim Vs. Govt.

ATLANTIC CITY, Nov. 22. — A
claim of $12,000 was allowed Ice-
Capades, Inc., which stages the Ice
Capades ice spectacle, against the
U. S. Government Wednesday for
damages sustained when the army
took over Convention Hall here just
eight days before the ice show was
to begin its summer’s run in July,
1942.

Alexander K. Blatt, one of the
three commissioners appointed to hear
the case last spring by U. S. District
Judge Thomas M. Madden in Cam-
den, N. J., announced the verdict
here. Ice-Capades, Inc., originally
asked for $35,000. Blatt's statement
revealed that the Arena Management
Corporation, a New York corporation
which owns the show and which also
asked for damages, will receive noth-
ing. The commissioners held, Blatlt
said, that the managers association
suffered no loss.

MCA Books Blackhawk

NEW YORK, Nov. 22.—Music Cor-
poration of America (MCA) got its
first booking at Chicago’s Black-
hawk Hotel in six years with the
Sherman Hayes ork, which is in right
now. Hayes will be followed into
the location by Art Kassel.
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American Tobacco

To Drop Paar Seg

HOLLYWOOD, Nov. 22.— Upon
notification that American Tobacco
would drop the Jack Paar stanza at
the close of its present cycle, it was

learned that the Paar package will be |

offered for resale at $7,500—less
than half the current $16,000 price
tag. While Foote, Cone & Belding
retains a 60-day resale option on
Paar’s services, it is understood that
the agency will not attempt any seri-
ous sales pitch and that the package
will revert to Sam Jaffe Agency.
Amusement Enterprises, Inc., Jack
Benny’s {irm which now controls the
package, will release Paar unless an
imminent sale is made.

Sale price of the Paar package has
been subject of trade talk, inasmuch
as commissions tacked onto basic
price now total 45 per cent. With 20
per cent to Amusement Enterprises,
15 per cent to FC&B and another 10
per cent to the Jaffe office, commis-
sions paid set a new high for a show
of its kind. Under revised budget,
talent and writing costs will be pared,
with slashes in Paar’s take, plus mu-
sical cuts and elimination of the
singer a certainty.

Morgan Gets
3-Wk. Reprieve

NEW YORK, Nov. 22.—Deals to re-
furbish the Wednesday night schedule
of American Broadcasting Company
(ABC) were hanging fire at week’s
end, with the web deep in negotia-
tions for sale of the 9:30 p.m. seg
which becomes available after De-
cember 3, when American Tobacco’s
cancellation of Jack Paar becomes
effective. ABC also is holding tenta-
tive talks with prospective clients for
sale of Henry Morgan, but Eversharp,
Inc., which had canceled Morgan, has
until 5 p.m. Wednesday (26) to make
its final decision about renewing the
comic.

One ABC official expressed annoy-
ance at the turn of events leading to
Paar’s cancellation. He said the net-
work had turned down several sure-
fire shows which would have been
good for lengthy, stable runs in order
to sign American Tobacco. Demise of
the Paar experiment, he confirmed,
was due as much to the program’s
excessive cost as to any deficiency of
the opus itself. It is known that the
show’s epst rose from $16,000 weekly
during the first 13 weeks to $18,000
in the second 13 weeks, with virtually
everybody getting a substantial slice
except Paar himself, who is cut up
among Jack Benny’s Amusement En-
terprises, Inc.; Music Corporation of
America (MCA) and the Sam Jaffe
office. At least two substitute shows
are nearing the pact stage, with one a
brand-new program and the other a
show now on another network.

Morgan received a three-week ex-
tension, from December 3 fo Decem-
ber 24, with two major factors con-~
tributing: Announcement of a con-
test (made the same day the sponsor
first decided, to drop Morgan) which
will not end until the 24th, and the
fact that a major portion of the spon-
sor’s sales is made during the last
quarter of the year. A special Hooper
survey of the November 12 show
made by the web shows that Morgan’s
rating rose to 9.1 from 7.8 on Novems=-
ber 5. Eversharp iz understood to be
satisfied with the show’s progress

Agency Squawk
Over Plug Sklpr
Burns Winchell

HOLLYWOOD, Nov. 22.—The Wal- |
ter Winchell-Robert Orr Agency tlff
about “who said what” looked like
little more than a tempest in a lotion
bottle at week’s end. It all happened
when an Orr agency exec was re-
ported to have been miffed about
Winchell’s cutting the middle com-
mercial during one of the commenta-
tor’s recent Sunday broadcasts.

Winchell told The Biilboard that
Andrew Jergens had given him the
okay long ago to skip the middle plug
anytime he felt it necessary. The
rapid-fire radio reporter was warm
under the collar because the agency
was making these differences public.

“Supposing these stories were true
and supposing they were having trou-
ble with me about the middle com-
mercial—why embarass me by mak-
ing it public?” Winchell asked. Asked
if he wants to quit his Jergens’
Journal, Winchell said he could not
say at this time. “I can’t tell you
now how I will feel in June,” Win-
chell said. “Andrew Jergens has
been great to me for the past 16 years
and the friendly relationship still
exists.”

NEW YORK, Nov. 22. — Walter
Winchell and Louella Parsons, both
of whtom broadcast over ABC for An-
drew Jergens Company, both have
been renewed, ABC announced today
(Saturdav) No reference was made
in the Winchell renewal to the Win-
chell-Robert Orr Agency dispute over
the middle commercial on the pro-
gram.

June Dairies May

Rejoin BR Ranks

NEW YORK, Nov. 22. — June
Dairies, which sponsored the late
Fiorello H. LaGuardia in his network
commercials, may return to the air
shortly, it was reported this week.

It’s understood the company has
three commentators under consider-
ation: Frank Kingdon, Max Lerner
and Quentin Reynolds. A decision is
expected shortly.

S-B Cheese Acct.
Shifts to D-F-S

NEW YORK, Nov. 22.—As follow=-
up to dropping the Fred Allen show
in its current retrenchment drive,
Standard Brands this week shlfted
its Shefford Cheese Products advertis-
ing from J. Walter Thompson Agency
to Dancer-Fitzgerald-Sample, Inc.

Shefford was one of the products
plugged on the Allen program.

and future promise. but it is common
talk that the firm’s financial situa-
tion has caused the re-evaluation of
its budget and probable radio re-
trenchment. Unless Eversharp re-
arranges its advertising appropria-
tions again by Wednesday, it will be
faced with lopping off an established
show (Take It or Leave It on Na-
tional Broadcasting Company) or
one it is building in Morgan, with
the latter most likely to get the ax.

An ABC spokesman declared that
should Eversharp find it necessary
to confirm the cancellation, the web
would retain Morgan in his current
slot on a sustaining basis until he is
sold.

ABC-Capitol

Latest developments in Capitol
Records — American Broadcasting
Company negotiations will be found
in this week’s Music Department.

“Crank Handle”
Song-Emsee Job
For Uncle Jim

NEW YORK, Nov. 22.—Uncle Jim
Harkins, general factotum on the
Fred Allen show but who’s never
appeared on the program, will be the
emsee of a new series now being pre-
pared by WOR, New York. Program
is based on Pat Ballard’s recent in-
vention, the “song machine.” The
contraption, by the turn of a handle,
turns out a complete melody.

Program will feature an audience
participation gimmick, both for studio
and home listeners. In addition, Bal-
lard is to write a set of lyrics for
one machine-made song on each show.
Program formula has just about been
set, following four auditions.

Also in the WOR hopper is an
Americanism series based on the
Horatio Alger Jr. stories. Program
will be played straight, without bur-
lesques of old yarns, with the last
five minutes of each show being
used to interview a successful busi-
ness man who scored in the Alger
manner. It will be a.Sunday offer-

B.IOW May Ink

Don O’Connor

NEW YORK, Nov. 22.—The Biow
Company is reported close to a deal
with Donald O’Connor for a radio
program to be sponsored by Roma or
Cresta Blanca (Schenley).

Milton Biow, Friday (21), admitted

O’Connor was. under consideration,
but added that “many other artists

are being considered and no conclu-
sions have been reached.”

PACTS

00 Deadline

Jump Sought

On Contracts

ASCAP Competish Involved

NEW YORK, Nov. 22.—Broadcast
Music. Inc. (BMI), this week sent
its 1,800 broadcast licensees a request
that they renew performing license
contracts immediately. Agreements
now in effect expire March 11, 1950.

Several elements enter into BMI’s
move to sign renewals now, rather
than wait a year or so. One is the
fact that all four networks, at the
recent broadcasters’ convention in
Atlantic City, renewed their con-
tracts from 1950 thru 1959. But
more important is BMI's competitive
position insofar as the American So-
ciety of Authors. Composers and
Publishers (ASCAP) is concerned.

This last aspect deals with the fact
that without assurance that it will
continue in business beyond 1950 (the"
current expiration date), BMI is at
a disadvantage in negotiations with
publishers and foreign performing
rights societies, ASCAP’s member
contracts run until 1965.

In addition, ASCAP’s broadcast
contracts have a clause which makes
renewal automatic unless ASCAP
asks for an increase. In current ne-
gotiations with broadcasters, ASCAP
has stated it wants no increase, but
does propose a revision insofar as co-
operative network programs are con-
cerned. ASCAP and the ‘broadcast-
ers are to meet again December 4,
and in a letter accompanying the
contract renewal, Carl Haverlin,
BMI president, commented: “The
quicker our industry renews with
BMI, and thus gives renewed assur-
ance of its permanence, the stronger
the industry’s position will be.”

Haverlin also told BMI licensees
that broadcasters have paid, since
1941, “$60,000,000 alone under the
7% per cent contract which it offered
broadcasters in 1940.”

Phil Spitalny’s

A U: (1)
PLEASE

ADDRESS

LLI

says:

“”Add Musts on your
Christmas shopping list:
The Christmas Carols of
Girls’ Choir.”

CHARM RECORDS,

SEND TO:

NUMBER OF ALBUMS
($3.85 PER ALBUM)

INC.
NO.+40, RADIO CITY STATION, NEW YORK 19

i
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Webs Ask Consideration

Of Old Problems in Early
AFM Negotiation Sessions

AM-FM Duplication, Music for TV, T-H Effects Pointed Up

NEW YORK, Nov. 22.—American Federation of Musicians (AFM) will
shortly file notice of expiration of AFM-network contracts with the four
webs and the National Labor Relations Board, as a preliminary to possible
strike action, James C. Petrillo, AFM head, said this week. Contracts

terminate January 31, and according

to Taft-Hartley law a 60-day notice

is mandatory. Petrillo at network contract negotiations Friday (21) indicated
the notice was in the nature of a formality, but necessary in order, to

maintain the union!s bargaining position.

network execs Wednesday, Thursday
and Friday of this week, were exX-
ploratory, with no discussion of wagesl
or working conditions. Opening ses-
sions dealt with legalities inherent
in the Taft-Hartley law, and the

problems facing musicians’ locals
thruout the country. On Friday, the
networks presented to the AFM al
set of proposals covering points which
they (the webs) wanted to see incor-
porated in a new contract. These
points included (1) original music|
on FM; (2) AM music duplicated on
FM; (3) employment of musicians on
television; (4) use of musicians on
co-op programs, and (5) continued
employment of musicians on regular
AM broadcasts.

Pcirillo, for the AFM, and Mark
Woods, president of the American
Broadcasting Company (ABC) de-
livered cognate statements to the
effect that for the first time AFM-
network negotiations were faced with
complicating factors (such as FM\
tele and Taft-Hartleyy, and that
working out an over-all pact necessi-
tated exploration of the “developing
changes” in radio. Petrillo and the
webs will meet again December 8 in
Chicago.

Situation facing the AFM is re-
garded as rocky in the event the
union cannot find ways and means of
operating under the Taft-Hartley law.
According to one union official, cuts
in musician employment thruout the
country are already being felt in AFM
locals. The severity of the unemploy-
ment is expected to increase mate-
rially as more contracts expire and
more employers take fuller advan-
tage of the anti-featherbedding pro-
visions of the new labor law. (See
story on this page.)

The cut in radio revenue is ex-
pected to be paralleled by a cut in
stand-by fees, on which point theaters
are already growing bolder. I’ other
words, locals thruout the country may
find it very tough to keep going from
an economic standpoint. As for radio,
what the federation hopes to avoid is
a situation whereby all radio employ-
ment will be concentrated—to an
even greater extent than now—in
New York, Chicago and Los Angeles,
which cities are originating points of
network programs. The situation in
the film industry is considered as
none too favorable for the AFM
either, for it is believed that in the
event of a showdown musical en-
gineers have enough music on the
chelf to carry on for years.

With Petrillo at the negotiations
were representatives of the New
York, Chicago and Los Angeles locals.
Network brass included Frank E.
Mullen, National Broadcasting Com-
pany executive vice-president; Frank
White, vice-president and treasurer
of Columbia Broadcasting System;
Mark Woods, president of the Amer-
ican Broadcasting Company; Robert
Swezey, vice-president and general
manager of the Mutual Broadcasting
System ‘and Ted Streibert, president

I vesterday (21)

of WOR.

Talks between Petrillo and

‘Polar Cola’ Sound

Like ‘Coca-Cola’ to
You, Supreme Ct?

WASHINGTON, Nov. 22--U. S.
Supreme Court is weighing a plea by
the National Association of Breoad-
casters (NAB) to reconsider its re-
fusal to take up a case involving a

| similar-sounding names in radio ad-

vertising. A brief was filed by NAB
in the case of the
Coca-Cola Company vs. Snowcrest
Beverages, Inc.,, which has been ad-
vertising a product called Polar Cola.

The NAB brief pointed out that
in radio advertising the value of a
trade name depends entirely on its
distinctive sound. To refuse aural
protection said NAB, is to place radio
at a disadvantage with other adver-
tising media.

The case was appealed to the
Supreme Court by Coca-Cola after a
lower court had refused to enjoin
Polar Cola.

Princesses & Pain

NEW YORK, Nov. 22.—Hardly
figuring to persuade Britishers
that commercial radio is con-
ducive to Dbetter program-
ing than government-controlled
etherizing were some of the
Princess Elizabeth - Phillip
Mountbattan nuptial broadcasts
here. On WOR, for instance,
the 9 a.m. newsshow (John Win-
gate) played a British Broad-
casting Corporation (BBC) tran-
scription of the ceremonies from
Westminster Abbey. The solemn
readings of the Archbishop of
Canterbury, the hushed vows
spoken by the Princess and her
bridegroom were the epitomy
of dignity and loaded with tra-
ditional reverence. But the
commercial following was for
Dolcin, tablets designed to help
relieve arthritic and rheumatic
pains.

Texaco Seeks

T. Martin Hypo

NEW YORK, Nov. 22.—Long dis-
satisfied with the ratings-chalked up
by its Tony Martin show, the Texas
Company this week was reported
needling the Kudner Agency and Co-
lumbia Broadcasting System (CBS),
which airs the opus Sunday nights,
for some formula to hypo the show.
Mpyron Kirk, radio director of Kudner,
is said to blame time spot for the pro-
gram’s poor showing and is being
wooed by American Broadcasting
Company (ABC) sked.

Kudner is reported to have notified
CBS that the current slot, with week
shows preceding Corliss Archer and
following Christopher Wells, no
longer will be acceptable for its client,

Music Committee To Chart
Course for Action on AFM

NEW YORK, Nov. 22.—First con-
crete action of the recently created
Industry Music Committee (IMC)
took place yesterday (Friday) when
two subcommittees were empowered
to draw immediate plans to cope with
the American Federation of Musi-
cians (AFM) situation. Meeting at
the headquarters of Broadcast Meas-
urement Bureau, representatives of
broadcasters, record manufacturers,
transcription companies, Frequercy
Modulation Association (FMA), Na-
tional Association of Broadcasters
(NAB), Television Broadcasters As-
sociation (TBA) and Radio Manufac-
turers’ Association (RMA) each
agreed to appoint one representative
to each cf three committees, two of
which are the subcommittees men-
tioned above.

Since the third committee will be
an executive group, with some meas-
ure of plenary powers, proponents
of the music committee hailed the de-
velopment as being of considerable
significance. Not only is this the first
time all branches of the mechanical
music industry have gotten together,
but, more important, it is the first
time they have agreed either to act
in concert or to be represented en
masse, rather than individually.

Broadcast representatives were es-
pecially pleased because, they said, it
was the first time the record manii-
facturers indicated they would go all-
out to support the committee. The
record companies had originally been
aloof, but yesterday, it was "said,
“they stood up and were counted.”

The two subcommittees are a legal

committee and a public relations
group. Legal committee is to concen-
trate on possible remedial legislation.
The respective elements comprising
the music industry group each is to
name its own representative to the
various committees and the two sub-
committees have been told to get to
work immediately, They are to meet
within one week, and report back to
the exec committee within two
weeks.

Purpose of the plan is to have the
industry, as one spokesman termed it,
ready to move “regardless of which
way Petrillo jumps.” The spokes-
man was cynical as to Petrillo’s re-
ported reluctance to call a network
strike, stating that this same attitude
preceded- the 1942-’44 record ban.

Some 40 execs attended the meet-
ing, including the following official
representatives:

Richard A. Moore, ABC; John MacDonald,
NBC; Howard L. Hausman, CBS; Robert
Myers, NBC; R. P. Doherty, NAB; Edward
Wallerstein, Columbia Records; Ralph F. Colln,
Columbia Records; Frank K. White, CBS;
Frank E. Mullen, NBC; Leonard H., Marks,
FMA; Justin Miller, NAB; A. D, Willard Jr,
NAB; Mark Woods, ABC; Theodore Streibert,
WOR; Robert Swezey, MBS; Daniel R. Creato,
RCA Victor; Frank King, NAB; Walter Rivers,
Capitol Records; M. R. Rackmil, Decca; Guy
Lemmon, Majestic Records: Leonard L. Asch,
WBCA, Schenectady: Roger W. Clipp, WFIL,
Philadelphia; Willlam Fay, WHAM, Rochester;

John W. Tinnea, KWK, S§t. Louis; Hudson
Eldridge, Continental Network; Charles V.
Wayland, Continental Network; Don Petty,

NAB; Robert K. Richards, NAB; C. O. Lang-
lois Sr., Lang-Worth; A. M. Wiswell, Asso-
ciated Program Service; Richard S. Testut,

| Associated Program Service; Joseph W, Bailey,

louis G. Cowan, Inc.; Eric Haase, ANA; Paul
W. Reed, FMA; John Van Allen, RMA; Bond
Gedces, RMA,

'WKRC(C’s Strike
Off as Tootlers

Grant Extension

CINCINNATI, Nov. 22.—Strike of
musicians at WKRC, scheduled to
start today, has been postponed by
Oscar F. Hild, president of Local 1,
American Federation of Musicians,
who has notified Hulbert Taft Jr,
WKRC managing director, that the
union’s strike notice, previously is-
sued, had been withdrawn and that
a notice, effective January 20, 1948,
was being substituted. It was indi-
cated by the union that the 60-day
extension was granted to permit
further negotiation to iron out the
station-union tangle.

In the first action of its kind taken
in Cincinnati under the Taft-Hartley
law, WKRC several weeks ago filed
charges of unfair labor practices with
Jack G. Evans, regional director of
the National Labor Relations Board,
against Local 1. The station manage-
ment charged that the union had
refused to bargain collectively with
the station thru failing to serve writ-
ten notice as required by law. The
union was further charged with
attempting to cause the station to
pay money in the nature of an exac-
tion thru threatening the station
with a strike unless it agreed to
employ musicians in excess of the
number reasonably required by the
station.

The station also charged that the
union was attempting to compel the
station to pay a full weekly wage to
11 musicians, some of whom broad-
cast only from “30 minutes to five or
six hours a week.” Taft said that the
continuation of the ‘“featherbedding”
system was the only bar-to the sign-
ing of a new contract between the
station and the union, as all other
terms, including a wage increase of
22 per cent, have been agreed upon.

For a time a musicians’ strike also
was threatened at WSAI here, but
last week an agreement was reached
between the station management and
the musicians’ union extending for
six months the present contract,

Goodman Ace

Fluffs H’'w’d Bid

NEW YORK, Nov. 22.—Goodman
Ace, supervisor of comedy and va-
riety programs for the Columbia
Broadcasting System (CBS), leaves
the web December 17. He leaves
because all CBS comedy programs
originate on the Coast, and while Hol=
lywood is okay for them as likes it,
Goodie wants to stay in New York.

Ace took the CBS post September
3, 1946, when the web started an in-
tensive effort to develop house-built
programing, particularly comedy. The
vacated job is not expected to be
filled. It was created for Ace.

Nesbitt in New
E.T. Seg on MBS

CHICAGO, Nov. 22.—John Nesbitt
will launch a rew show on Mutual
shortly after the first of the year.
Show will be a co-op series intended
for local sponsorship.

The program, featuring Nesbitt in
the type of program he has done in
the past, will be aired Friday in a
righttime slot.

Arranged by Radio Features, Inc.,
division of the Schwimmer & Scott
Agency here, program will be aired

via transcription.
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AX ON TOOT

Will Record After
Ban,SaysStandard

HOLLYWOOD, Nov. 22.—Indica=-
tion that transcription manufacturers
will endeavor to remain in produc-
tion despite the forthcoming music
union ban on this type of work is con-
tained in a letter recently circulated
by :Stendard Radio Transcription
Services, Inc. Letter went to all
Standard subscribers.

Reporting on the effect of the union
ban, Jerry King, Standard’s presi-
dent, tcld stations that the company
would record in advance every popu-
lar tune publishers say they will plug.
Letter added, “. . . there will be popu-
lar music recorded after the first of
January, just how this will be done
cannot be divulged except to say we
did it before and we will do it again.”

‘N. Y. News’ Seen
In Supreme Ct.

For FM Bid

WASHINGTON, Nov. 22, — The
New York Daily News, recently de-
nied an FM station application by the
Federal Communications Commission
(FCC), was expected to file an ap-
peal today (Monday). From all ac-
counts, the paper plans to press for
an ultimate Supreme Court ruling on

the FCC’s newspaper-radio policy. |

The paper’s 20-day appeal period
ends today.

Altho a conditional approval had
been given The News, the FCC later
reversed itself, awarding the fre-
quency to the Methodist Church. The

. FCC based its decision on the theory
it should not centralize control of
radio, tzle and FM in the hands of a
newspaper when other applicants
presented equally sound applications
and equally balanced programing
promises. The News already has a
TV station under construction.

Stane to be taken by The News is
that it is not within the province of
the FCC to consider newspaper rela-
tionships as a factor in such frequency
allocations. This, the paper will
claim from reports, is discriminatory.

Paper hopes speedy action, so as to
enable application for the four New
York FM frequencies which will open
in 1948. Legal procedure if FCC sus-
tains its decision, would be the Su-
preme Court via the U. S. Circuit
Court ¢f Appeals.

Duke Gets Off
To a Big Duke

NEW YORK, Nov. 22.—The day-
time version of WMCA’s new tran-
scribed Duke Ellington disk jockey
show got off to a winging start this
week with sale of three 15-minute
periods to clients of the Emil Mogul
Agency. The sponsors, each of whom
will bankroll a quarter-hour across
the board, are Canadian Furs, Bar-
ney’s Clothes and National Shoes.

Program kicks off December 29 and
will be aired from 9 to 10 a.m., Mon-
day thru Friday, and from midnight
t6 1 am. seven days a week. The
entire nighttime version already has
been bought by Paradise Wine Cor-
poration. Bob Bach, formerly of
The Billboard’s Music Department,
takes cver writing and record selec-
tion duties.

YWMLO Accuses

Petrillo Under
Hartley Act

CHICAGO, Nov. 22. — Another
action against the American Federa-
tion of Musicians (AFM) charging

was filed this week with the regional
office of the National Labor Rela-
tions Board (NLRB) here by WMLO,
Milwaukee independent station. Suit,
which charges that the AFM is guilty
of a secondary boycott in its effort
to force WMLO into keeping four
musicians on the staff, follows short-
ly after a New York NLRB complaint
filed by Dan Golenpaul, producer of
Information, Please, concerning use
instrumentalists on his co-op program.
WEKRC has also filed a claim against
Petrillo in Cincinnati.

Jerome Sill, manager of WMLO,
who stated his station was opposed to
featherbedding, charged James C. Pe-
trillo, AFM chief, with coercion. The
station’s four musicians, whose salar-
ies total $231 weekly, have not been
paid since October 1.

The AFM, according to Sill, pulled
its musicians off both commercial
and sustaining programs despite the
fact that the station has always paid
union scale. The station manager in
his complaint stated that “the use of
funds to improve programs rather
than to support featherbedding ob-
viously would further listening en-
joyment.”

It was also alleged that the AFM
had brought garnishee proceedings
against the station and its clients in
order to collect the salaries of the
musicians.

Spitalny Wins Poll

CLEVELAND, Nov. 22. — A poll
conducted among readers by Robert
Stevens, The Cleveland PFlain Deal-
er radio editor, showed Phil Spitalny
Hour of Charm ork as the No. 1
semi-classical music show, with Fred
Waring, Album of Familiar Music,
the Donald Voorhees airer and the
Howard Barlow program following in
that order.

violation of the Taft-Hartley Act|

i Mohammed?

NEW YORK, Nov. 22.—Next
meeting between James C. Pe-
trillo, AFM president, and the
brass of the four webs will take
place in Chicago December 8.
Explaining the switch from
New York to Chicago, Petrillo
said: “If these guys wanna keep
up with me they’ll have to come
to Chicago, where I have a
date.”

Peftillo stands trial Decem-
ber 15 in Chicago on charges of
violating the Lea Act.

Heidt To Replace
‘Big Break’ on NBC

NEW YORK, Nov. 22.—The folde-
roo of The Big Break, sponsored by
Adam Hats on the National Broad-
casting Company (NBC), leaves the
Sunday, 10:30 p.m. slot open for
Philip Morris Night With Horace
Heidt, starting December 14. The
Eddie Dowling show winds up De-
cember 7.

Heidt and an 18-piece orchestra
will tour, originating the show from
theaters and saluting near-by col-
leges. Four contestants from a col-
lege will be on the show each broad-
cast, with winners chosen by audience
applause.

Biow is the agency for both Adam
and Philip Morris,

“Hit Parade” Seeks
New Gal Warbler

NEW YORK, Nov. 22.—A search
for a fem singer for the Hit Parade is
still going on, with indications now
that Doris Day, who left for picture
commitments, will not return. The
spot this week was offered to Kitty
Kallen, who refused since the job
requires permanent residence on the
Coast. Miss Kallen is to marry Bud
Granoff, New York press agent, next
February.

Hit Parade agency is Foote, Cone
& Belding.

amendment enabling the Justice

the record ban.

visible,

expirations.

paul’s Information, Please charge
by WKRC.

thing—quick—about it all.

The Petrillo Front This Week

NEW YORK, Nov. 22.—Here’s the score sheet in this week’s
jockeying between Petrillo and the broadcasting-recording industries:
In Washington, Representatives Fred Hartley (Taft-H legislator)
and Carroll Kearns, House AFM-Subcommittee chairman, met to dis-
cuss further anti-AFM legislation.

acting in alleged restraint of trade.

- In New York, the four major networks, whose musicians’ con-
tracts expire January 31 next, met with the AFM president. So far,
most of the talk has been “exploratory,” altho the webs are said to
have presented demands enabling use of live music in FM and TV,
as well as FM duplication. At the week’s end results were none too
Next meeting: Chicago, December 8.

In Cincinnati, a musicians’ strike at WKRC was postponed until
January 20, a significant date coinciding, almost, with network

In Chicago, Jerry Sill, of WMLO, Milwaukee indie, filed a labor
board charge that Petrillo is in violation of the T-H bill.
featherbedding. That’s the third such suit.

In New York, the industry music committee got down to action,
setting up legal-legislative and publicity committees to do some-

In Hollywood, Jerry King, of Standard Radio, told his tran-
scription subscribers he’d still be recording after January 1.
it before, said King, and “we can do it again.”

And in various sections of the country, reports of musician dis-
missals, under T-H, grew in number.

Their proposal: A Taft-Hartley
Department action against unions
That, of course, would mean

Sill claims
The others: Dan Golen-
(New York) and an earlier action

Did

Staff §lashes
Due as AM

Contracts Die

Some Cuts Already Made

NEW YORK, Nov. 22.—A growing
tendency of broadcasters to take ad-
vantage of the Taft-Hartley labor
law by reducing the number of musi-
cians in their employ is becoming
evident. Reports from widely scat-
tered sections of the country bear out
the tendency, with additional station
managers stating that as their current
contracts with the musicians’ union
locals expire, they plan either to
eliminate musicians entirely or re-
duce sharply the number employed.
One broadcaster stated he thought
the movement “very likely would
reach avalanche proportions.”

While there are four stations al-
ready known to have taken this step,
network spokesmen in New York said
they had been advised by numerous
affiliates that they too had acted in
the same directions. Web officials,
tho, would not reveal the names ct
the stations involved. '

Four in Open

Four stations already dismissing
their musical staffers are WDOD and
WAPO, Chattanooga; KWK, St. Louis,
and WSMB, New Orleans. WDOD
had seven men; WAPO had six and
KWK, which had 11, has retained but
one. Extent of the WSMB dismissals
is not known.

Earl Winger, vice-president of
WDOD, told The Billboard this week
that the seven-man musical staff
which the station had under con-
tract for two years, cost $15,000 an~
nually, but not once in those two
years did the musicians work on the
air. Winger stated the station sigried
the contract only after the American
Federation of Musicians (AFM) had
imposed a secondary boycott by re-
fusing to allow Columbia to feed
WDOD network programs about two
years ago.

Winger stated that when the con-
tract expired October 12 last, he noti-
fied the musicians’ local that under
the Taft-Hartley bill, their employ-
ment would cease. No acknowledge-
ment has been forthcoming, he said,
from either the local or the national
body.

WAPO-WDOD Parallel

The situation at WAPO paralleled
the WDOD picture in one respect, in
that the six-man musician staff did
not work on the air during the life
of the contract.

From other sources it was learned
this week that of the 1,500-odd sta-
tions in the U. S., only 350 employed
musicians. In many cases this was
limited to employment of only one
staffer.

TAMPA GETS FM

TAMPA, Nov. 22. — WDAE-FM
went on the air Monday (17) and be-
came the first frequency modulation
station on Florida’s west coast. Both
the FM station and WDAE are owned
and operated by The Tampa Daily
Times. Early response from listeners
to the 5,000 FM receiving sets in the
Tampa area indicated that receptior
is good. -
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HCL Leads

To Decision,

Heller Says }

Confabs Due in June

NEW YORK, Nov. 23.—American
Federation of Radio Artisty (AFRA)
will shortly call for reopening of
wage scales on its network contracts,
George Heller, the union’s executive
secretary, told a membership meet-
ing Thursday (20) in New York.
Notice will be given the networks
within a week or so and the likeli-
hood is that negotiations will begin |
in January. The exact amount of the
boost to be sought has not been
determined.

AFRA’s wage increase demand is
pursuant to Paragraph 11 of the
1946-1948 AFRA-network contract.
Text of the clause, which provides
that AFRA may reopen the wage
scale question if Bureau of Labor
Statistics for November 15, 1947,
show a 10 per cent or more cost of
living increase over 1946, is shown
on this page.

Heller also told the meeting that as
the result of the recording ban issued
by the musicians union, AFRA has
decided not to open negotiations with
phonograph manufacturers on the
question of scales for AFRA mem-
bers in this field. Instead, he said,
AFRA is going to co-operate with
the musicians. He did not reveal to
what extent, altho he said, of course,
that no AFRA member would work
with non-union musicians.

Reporting on efforts the New York
local is making to study the employ-
ment situation, Heller said that the
major networks had agreed to co-
operate in a job survey to be made
by the New York State Unemploy-
ment Service. This is in.line with
AFRA’s recently approved proposal
to investigate possibilities for in-
creased actor employment. Three
other proposals under consideration
call for the airing of a showcase pro-
gram on WNYC; maintenance of a
central audition library and publica-
tion of a players’ guide. These are
now being studied by an AFRA sub-
committee on employment.

Heller also revealed that the New
York local currently has a $3:400
deficit and said that a permanent
ways and means committee of 10 is.
(See AFRA ON WAGES, page 10)

Current AFRA Wage Scales

NEW YORK, Nov. 22.—The table below lists commercial minima
now in effect for actors, announcers and singers, under the existing
AFRA network contract, to be reopened shortly under the union’s
request for a pay boost. Also shown is the contract provision dealing
with rcopening of wage provisions.

Program Time Actors Soloists Announcers
15 minutes ....... .. 21.75 58.10 21.75
30 minutes ... ..o il 36.25 72.60 36.25
i3 (15} O I S S S s BB Ao BB 6 060 50.75 101.60 50.75

Rehearsal rates, in most cases are on a basis of $8.80 per hour,
with one hour minimum rehearsal required.

Provision as to reopening wage talks reads as follows:

“If the cost of living index as of November 15, 1947, or, at the
option of AFRA, as of the 15th of any month after November 15, 1947,
as issued by the Bureau of Labor Statistics of the United States De-
partment of Labor . . . shall be 10 per cent or inore higher than said
index for November 15, 1946, then AFRA, within 30 days after the
publication of said index for November 15, 1947, or within 30 days
after the publication of said index for any month thereafter, as the
case may be, may give written notice to the producer (once only dur-
ing the period of this code) requesting that the minimum rates of pay
provided in this code be adjusted and specifying the requested ad-

justment.

visions of this code.

"
.

on the date when issued. ..

Within five days after receipt of such notice, producer
shall either grant the adjustment requested or enter into negotiations
with AFRA with respect to such requested adjustment.
five days after the parties have entered into such negotiations, they
shall fail to reach an accord, the question of the rate adjustment shall
be submitted to arbitration in accordance with the arbitration pro-
The arbitration shall be limited solely to the
adjustment of minimum rates of pay and the award shall be effective

If within

RDG Huddle Over

Counter - Proposals

NEW YORK, Nov. 22.—The Radio
Directors’ Guild (RDG) membership
huddles Monday (24) to act on coun-
ter-proposals received from the webs
during negotiations this week. Nets
are representing their local stations
here.

RDG is asking a wage hike of from
20 to 25 per cent and that a tangle
concerning directors and assistant
meggers be settled. The union has
run into difficulties because of a
clause in the present agreement
which provides that assistants may
work only 26 hours and then must
be paid full directors’ fees.

Radar Invention
Doesn’t Mean CBS
Will Do Research

NEW YOREK, Nov. 22. — Altho
the Columbia Btoadcasting System
(CBS) has developed a new audience
measurement device, the Instantane-
ous Audience Measurement Service
(IAMS), the network has no inten-
tion of going into the research busi-
ness, a spokesman said this week.
IAMS, development of which was an-
nounced by Frank Stanton, CBS
president, in Hollywood Tuesday
(18), employs radar to transmit a sig-
nal to radio family homes, with the
signal then returned to the originat-

-

ing point for interpretation as to lis-
tening habits.

The immediate question raised by
| the CBS device, which has been per-
| fected but is not in production. was
| how the network intended to use it—
whether the web would enter the
highly competitive audience research
picture. So far, it’s said, CBS intends
| to confine its use to its own controlled
{and operated stations, making the
first survey, if possible, in New York
in the spring of 1948.

It is possible, CBS said this week,
that “if the industry wants TAMS,
we’ll turn it over to an independent

Congress Mulls:
WageCommittee
To Advise Radio

WASHINGTON, Nov. 22. — The
creation of a special radio industry
advisory committee on radio wage
problems is being considered by Con-
gress in the wake of an appearance
before a House labor subcommittee
by Richard Doherty, director of em-
plovee-employer relations for the
National Association of Broadcasters
(NAB).

In advocating such a committee,
Doherty declared radio with its high
wages is not concerned with mini-
mum wage practices but only with
computation of overtime rates. He
urged clarification of the payment of
overtime in the case of announcers
whose income is supplemented by
sponsors’ fees. Doherty further
asked the law be revised to permit
non-union employees to start guaran-
teed annual wage plans.

Similar requests will be made by
Doherty in a December hearing be-
fore the wage-hour board.

WM. MORRIS LOSES TWO

NEW YORK, Nov. 22.—Two mem-~
bers of William Morris Agency’s ra-
dio department resigned this week.
They were Sid Morse, contact man
with advertising agencies, and Alma
Marks, of the literary and script de-
partments.

researcher.” It was added that this
might very well be the A. C. Nielsen
research firm, whose audimeter sys-
tem of program popularity measure-
ment resembles IAMS in some re-
spects. CBS is much closer to Niel-
sen than any other researcher.
IAMS, using a high frequency, re-
quires both a special station trans-
mitter and a device attached to the
receivers of the families being
checked. This second device beams
the signal back to the originating sta-
tion so as to chart, minute by minute,

their listening habits.

Hooper To Use
Radar; Dubious

On Just How

HOLLYWOOD, Nov. 22—C. E.
Hooper, founder of the Hooperatings,
disclosed this week that his research
office has been experimenting for
some time with electronic devices for
audience measurement. Once they're
perfected, he will introduce this svs-
tem of listener study into the fre-
quency modulation (FM) audience
field.

“QOur reason for choosing FM.”
Hooper explained, “is that currently
there is no information available
thru any method in that field, and by
sticking to FM we will avoid confu-
sion during the experimental period.”

Asked whether this could be inter--
preted to mean he would convert his
AM Hooperating system from tele-
phone interview to electronic audi-
ence measurement, Hooper replied:

“Its much too early to make any
statement on that subject. The needs
as well as the wishes of our 700
clients would be given every con=
sideration béfore any such decision is
made. Frankly, there are several
serious problems involved.”

Among the objections Hooper had
to the electronic system was that it
stressed “tuning” rather than “listen-
ing.” This, in his opinion, is a flaw
which weakens the tape recorder
method. According to Hooper, the
fact that a radio is tuned to a certain
station doesn’t necessarily mean peo-
ple are listening to it. This is par-
ticularly true during the daytime
hours when the housewife is busy
with her chores and may not even
be aware her radio is on.

FC&B Switches

Hops Producers

HOLLYWOOD, Nov. 22. — Bob
Stephenson, producer of the Bob
Hope show for Foote, Cone & Belding
ad agency; was let out suddenly
Thursday (20). It was reported that
Stephenson had had several rows
with agency execs, climaxed by
Tuesday’s (18) show running over-
time, resulting in a Lux soap hitch-
hike being killed. Stephenson let
the show run long in order not to
cut off Walter Winchell, guest star-
ring. Al Capstaff is handling the
production on the show, pending
Hope’s return from England.

Stephenson’s departure, it is main-
tained, has nothing to do with Hope’s
continued attempts to get a release
from his Pepsodent-Lever Bros.’
contract. Another request for a re-
lease is to be made when Hope gets
back here, and it is reliably reported
that after the current season, Hope
will be given the okay to make a deal
elsewhere.

McGarrett, Winter
Out at FC&B Agcy.

NEW YORK, Nov. 22.—Two cuts
in the Foote, Cone & Belding radio
department this week had Norman
Winter and George McGarrett ankling
the place. Winter had been assistant
radio head. while McGarrett had
been director of radio operations on
the Lucky Strike Cigarette account.

Winter is joining the Heart Insti=-
tute, philanthropical agency spon-
sored by Albert Lasker, head of the
FC&B Agency when it was known
as Lord, Thomas & Lasker.
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O’Dea Wins Round
In Bulova Fight

NEW YORK, Nov. 22.—Richard
O’Dea, stockholder irn the Wb€daam
Corporation, which controls WOV,
local indie, this week was granted
the right to file an amended com-
plaint within 10 days, in his suit to
purchase the station’s stock from
Arde Bulova. The court then will
hand down a declaratory judgement
on O’Dea’s contention that current
holders of Wodaam stock should be
allowed to purchase Bulova’s shares
in prcoportion with their current
holdings.

The filing of the new complaint
followed a notice by Bulova that he
has called off projected sale of the
station to his brother-in-law, Harry
Henschell. O’Dea previously sought
an injunction to prevent it. Bulova is
required to sell his stock under gov-
ernment regulations, because of his
interest in WNEW.

MBS Reshuffles Segs
ToAir ‘RFD America’

NEW YORK, Nov. 22.—In a pro-
gram rashuffling, stemming from its
acquisition of the new Ford commer-
cial, RFD America, Mutual is drop-
ping two whodunits effective the end
of December. Outgoing shows are
Scotland Yard and Racket Smashers,
altho the former will be replaced by
still arother bang-bang opus, The
Falcon.

The Falcon will start sustaining
January 5 on Thursday nights. It
was on the web before, as a Gem Ra-
zor commercial. To make room for
the Ford program, Block Party is
being shifted back to 8:30 Thursday,
and Scarlet Queert is being bumped
to Wednegddays.

Ad Agency Group
Okays NAB Code

NEW YORK, Nov. 22.—The Amer-
ican  Association of Advertising
Agencies (Four A’s) thig week was
put on record again as favoring final
adoption of the proposed standards of
broadcast practice by the National
Association of Broadcasters (NAB).
Louis N. Brockway, executive veepce
at Young & Rubicam (Y&R) and
Four A’s chairman of radio and video
policy, told the Eastern annual meet-
ing of the Four A’s that the new
code would serve to better com-
mercial aspecils of broadcasting and
make radio a more productive adver-
tising medium.

Considerable criticism was leveled
at the tendency to use program lis-
tenership ratings as the major factor
in determining the make-up of radio
shows. Walter Weir, pr-sident of
Walter Weir, Inc., told the copy panel
that *“advertisements are fantastic
and commercials are tripe because
they represent the least amount of
creative thinking poured into the pat-
tern that once held sound advertising
ideas.” Weir blamed “slavish obei-
sance” to Hooperatings by radio men
for what he termed radie’s current
“hackneyed and stereotyped” status.

Ralph B. Austrian, vice-president
in charge of television at Foote, Cone
& Belding (FC&B) Advertising
Agency, prepared a message for the
conclave in which he estimated that
New York will have a census of 400,-
000 television sets and 2,400,000
viewers by the end of 1948. The
message, read by Roger Pryor, of
FC&B, also predicted 750,000 sets
nationally and 4,500,000 viewers by
the end of next vear, with all chan-
nels taken in the cities comprising the
nation’s 50 leading sales markets.

» Austrian forecast that this growth
in video viewing would adversely

i
|
‘r

| for the code, NBC's SPAC head, Paul

NBC Code Huddle Held;

Affiliates Want Revisions

NEW YORK, Nov. 22.—Possibility
that the Natignal Broadcasting Com-
pany (NBC) affiliates may yet formu-
late a new code, imposing stricter
regulations than those offered in the
proposed industry-wide code, is still
strong, from reports. Altho the sta-
tions, at this week’s meeting of the
NBC Stations Planning and Advisory
Committee (SPAC), expressed dis-
appointment that the code had been
postponed and reaffirmed the urgent
need for revised standards. some seg-
ments within NBC are said to favor
the adoption of NBC’s own code as
soon as possible. With a new SPAC
to be elected in December, further
action is possible. It is favored as
constituting a major NBC public
relations move.

One of the reasons for the NBC
code stand is the indication that the
proposed interim four-network code
does not appear to stand much chance
of success. The varying economic,
levels on which the four networks |
operate, it was said this week, make
a uniform code out of the question,
since what might be acceptable to
NBC and Columbia would not be
satisfactory to Mutual or American.
The networks are to meet Monday
(24) for further code huddles.

In addition to reaffirming a need

W. (Fritz) Morency, of WTIC, chair-
man of SPAC, reported on results of
a questionnaire which expressed af-
filiates’ enthusiasm for an annual

affect radio broadcasting, leading to
a pronounced drop in ratings and a
likely slash in time costs. Many new
advertisers will come into tele, said
Austrian, who had never made use |
of radio.

convention. Affiliates want the con-
vention held away from that of the
National Association of Broadcasters’
(NAB) convention. Next fall was
suggested. On the questionnaire the
affiliates voted three to one against
enlarging SPAC, a point discussed at
the 1947 NBC convention, and three
and one-half to one against changing
the system of elections to SPAC.
Elections are now conducted by NBC
under the supervision of an account+
ing firm. A few dissident stations had
proposed changes.

The SPAC session also approved an
NBC recommendadtion that, in addi-

| tion to the NBC convention, there bé

a series of regional meetings on pro-
motion, publicity programing and
engineering problems,

The meeting also discussed the
labor situation in radio, and Frank
E. Mullen, web’s exec vice-president, -
reported on NBC’s progress in tele-
vision. '

WNEW Swamps
With Womrath

NEW YORK, Nov. 22.—WNEW,
New York. which for the past year
has been concentrating on developing
time-for-space deals with difterent
publications, set up a new type gim-
mick this week. It’s a swap with the
Womrath Circulating Library chain,
whereby each book, as it goes out,
will have a wrapper plugging the sta-
tion.

In exchange, Womrath’s is being
plugged on the station’s Let’s Belance

| the Books series.

A quick advertiser can hit
the jack-pot by buying the
AL SCHACHT SHOW on WOR.
For along with Al, you scoop
up a goldmine of sports head-
liners as a supporting cast.

People like:

WILL SPONSORS PLEASE MOSEY OVER TO THE NEXT COLUMN? el

PICTURE 2: Clown Prince Al and Babe Rush.

PICTURE 1: left 10 right: Barney Ross, Helen

Jacobs, Al Schacht, Babe Didrikson,

PICTURE 3: left to right: Arthur Munn, Freddie
Fitzsimmons, Al Schacht, John Kieran, Chuck Dressen,
Joe DiMaggio, Bobo Newsom.

SPORT

nuggets for a sponsor.

8:30 PM.

COME-ON: The ad

mutual

LINEUP: THE AL SCHACHT SHOW, with the
fanciest lineup of sports bigwigs on the map, is for sale.
Fast. The show (on WOR) is new, news, and full of

CLOWN: Al Schacht, the clown prince of baseball,
buffoon of the bleachers, former big-league pitcher —
invites sports luminaries to dine with him in his famous
restaurant. Program is pitched from there, Saturdays at

lib show is packed with horse

play, sports gab and a quiz. The pull: prizes for the
listener who sends in the best sports question of the week.

PAYOFF: The AL SCHACHT SHOW is a natural for
commercials. It can fold right into the conversation; the
product can take on the aura of the famous eatery.

More facts? Phone PE 6-8600.

o R 1440 Broadway
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Top 15 Faves
Gain Points

In TCI Chart

‘Fibber,” Hope, Benny Up

NEW YORK, Nov. 22.—The first
15 top-Hooperated programs have
hiked their ratings considerably in
the past few weeks and are now
paying off more favorably on a cost-
per -point basis.
Comparison of the
current Nighttime
Talent Cost Index
(TCI) with the Oc-
tober 15 TCI shows
that virtually every
program in the first 15 moved up-
ward rating-wise. The TCI is a fea-
ture of The Billboard’s Continuing
Program Studies prepared in co-op-
eration with C. E. Hooper, Inc.

The matter of rank, of course, is
something else again, but there is no
denying that from the standpoint
of advertising value delivered, the
present situation is a considerable
improvement over that obtaining a
few weeks ago. The explanation,
naturally, is that the new and re-
turning fall programs have had
some time to build their regular
audiences,

Fibber Moves Up

Here zre some examples: Fibber
McGee and Molly moved from 23.0
to 26.0; Bob Hope from 23.0 to 25.7;
Jack Benny from 20.6 to 23.1; Lux
Radio Theater, 21.6 to 23.1; Edgar
Bergen, 17.9 to 22.4; Amos 'n’ Andy,
19.8 to 21.5; Fred Allen, 16.9 to 21.4;
Red Skelton, 19.2 to 20.4; Mr. Dis-
trict Attorney, 17.5 to 20.4, and so on
down the line. ’

Three programs not in the Octo-
ber 15 top 15 Hooperatings made it
this time. These are My Friend,
Irma, which grabbed a rating of 17.8
and a rank of 10th for Lever Bros.;
Duffy’s Tavern, which scored 17.0
and 12th rank for Bristol-Myers,
and Truth or Consequences, Procter
& Gamble’s program, which scored
16.3 to bring up the rear. Truth ap-
pears to be riding on the wave of
its Miss Hush promotion. Irma, in-
cidentally, shapes up as an excellent
buy from an advertiser’s point of
view. Cost per 1,000 urban listen-
ers, predicated on a talent cost of
$6,000, is estimated at 42 cents for
this show. Close to this figure is Mr.
D. A, costing Bristol-Myers 44 cents
per 1,000, on the basis of a talent
cost of $7,000. Also in the lower
brackets is Walter Winchell, the
Jergen’s program, which is paying
off at the rate of 47 cents per 1,000.

Missing from the current top 15
listing are Bing Crosby’s Philco pro-
gram, Kraft’s Great Gildersleeve
and R. J. Reynolds’ Screen Guild
Players. Crosby, in the October 15
report, was in 13th rank with 15.5;
Screen Guild was 11th, with 16.7,
and Gildersleeve was 14th with 14.7.

Top three Sunday afternoon list-
ing is led by Standard Brand’s One
Man’s Family, with a rating of 8.2;
The Shadow is second, with 7.8, and
Counterspy and True Detective
Muysteries are third with 7.5. It’s in=

NIGHTTIME

Talent Cost Index

sponsored ‘programs
Based on first 15 evening shows and first three Sunday
afternoon shows In November 15 Hoopét report.

Tabulatlons are based on only.

Program Previous Cost Per
Sponsor, Rating Cost 1,000
Rank, Hooper- and Talent Per Urban
Network and Statlons ating Rank Competition Cost Polnt Listenees
1—FIBBER McGEE & 26.0 23.0— 1 N8P—ABC $12,500 $480.77 L
MOLLY NSpP—CB8S8
S, €. Johnson N§P—MBS
Johnson's Wax
Allled Products
N.L.&B., NBC 141
2—~BuB HOPE 25.7 23.0-= 1 NSP—ABC 20,000 778.21 $ .98
Pepsodent DIV, NSP—CBS
Lever Bros. NSP—MBS
Varlous Products
F.C.&B.,, NBC 128
3—JACK BENNY*"* 231 20.6— 3 NSP-—ABC 22,500 874.03 *
American Tobacco Gene Autry—CBS
Lucky Strike Cigarettes Sheriock Holmes—MBS
F.C.&B., NBC 180
3—RADIO THEATER 234 21.6—~ 2 NSP—ABC 16,000 692.64 .80
Lever Bros. Gabrlel Heatter—MBS
Lux Soap & Flakes Real Storles-Real
J.W.T., CBS 147 Life, LN—MBS
Telephone Hour—NBC
br. I. Q.—NBC
4-—EDGAR BERGEN 22.4 892.86 99

47.9— 7 Sunday Evening Hour 20,000
Standard B8rands, Inc. —ABC

ABC Shuffles Segs
For ‘Met Auditions’

NEW YORK, Nov. 22.—The sign-
ing of the Farnsworth Television &
Radio Corporation as sponsor of The
Metropolitan Opera Auditions of the
A.ir this week by American Broad-
casting Company (ABC) marks the
start of a general reshuffle of the
web’s Sunday programing. Auditions
which returns after a lay-off of near-
ly two years, will air from 4:30 to 5
p.m. Sundays, plugging Capehart and
Farnsworth radio, phonograph and
television sets. ABC plans to build
up a 90-minute Sunday musical peri-
od with Auditions as the hub, and the
other two shows to be Sammy Kaye
and Sound Off, the army show, which
has been heard over Columbia
Broadcasting System (CBS). The
army was said to be dissatisfied by
the constant shift in time slots at
CBS and decided to move to ABC.

Exact set-up of the sked has not
yvet been set. However, one ABC
spokesman said the web intends to
follow the musical shows with Mr,
President, sustaining dramatic seg
with Edward Arnold, now heard
Thursdays at 10 p.m.

Chase & S8anborn Coffee, Adv, of 8am Spade—CBS
’R‘oya{ Euddlngs, NSP—MBS
t
gy s AFRA ON WAGES
5—AMOS ’'N’' ANDY 21.5 19.8~= 4 America’s Town Meeting 15,000 697.67 . o
Lever Bros. LR Gr0p—ABE ’ (Continued from page 8)
nso 8, the eople
R & R, NBC 149 QGabrlel Heatter—MBS Yo be set 1:Ip t? study the prObleI.n'
Real Storles-Real The committee’s report, which will
] D 0= explore the advisability of a dues
s—rﬂssn :LdLEBN sgow 21.4 16.9—10 xlsp—cnnag —— 20,000 9034.58 + | increase and a system whereby mem-
tandar rands an Calle e i i
Tenderleaf Tea, Ned Calmer—CBS ber 1ncom? 1S more c}osely surveyed,
Blue Bonnet Margaring Jimmie Fidle—MBS§ may require a special membership
J.W.T., NBC 143 - ) meeting.
7—RED SKELTON 20.4 19.2— 6 NSP—ABC 12,600 612.76 71 A meeting of AFL union officials,
gaﬁlg‘,"“ S REE=22s, Heller revealed, is to take place in
g|%.r§gtes“c . Washington December 6-7 to discuss
Sulils 59 means of combatting the Taft-Hart=
7_'""}'72'05;,?&%7 204 17.56— ® Jack Parn—ABC 7,000 343.14 .44 || ley law. He lambasted the legislation
Brisiol yors NS as destructive to the entire labor
talis, Sa epatica movement.
.C.&S., NBC 1 i
DCuES 33 Heller also urged the two basic
s—muKmS‘ ?:«:‘Et 19.9 18.8— 6 \glllil(le“Plpar——AcBB% 17,600 879.40 1.05 || AFRA factions to get together to
r m f .
Velveeta Gibriol Hostter MBS work for the good of the organization.
J.W.T., NBC 139 R“L'uﬁ“’{iﬁs'nﬁés Factions have just concluded a bitter
A election battle to select a new board,
9_.3:’? NLJEELL““ 18.4 17.8— 8 Megla gorllss Archer— 7,500 414.36 .47 || with results to be made known Tues-
Andrew Jergens NSP—MBS day or Wednesday (25-26).
Jerge.r's Lotion Man. Merry-Go-Round
R. W, orr, ABC 217 —NBC
10—MY FRIEND IRMA 17.8 # NsP- -ABC 8,000 337.08 42 !
Lever Bros. Fishing & Hunting
Swan Soap Club, LN—MBS em(g b
Y & R, cBS 145 Contented Program—NBC J y most...
11—BANDWAGON 17.3 185—12 NS8P—ABC 8,500 491.33 .
F. W. Fitch Blondie—CBS
Varlous Products Gabriel Hceatter—MBS ¢
L.W.R., NBC 158 b most
12—DUFFY'S TAVERN  17.0 # Abbott & Costello— 12,000 705.88 . 14
Bristol-Myers ABC
fpana, Trushay ©Old Gold Show—CBS
Y & R, NBC 134 Gabriel Heatter—MBS
Real Storles-Real
Life, LN—MBS
13—TRUTH OR 16.3 # Famous Jury Trlals— 10,000 613.50 .68
colyssouincesb' 7 .?Bcc: X .
rocter Gambla e almer—C
Duz NSP—MBS 5” RE VEPO RT

Compton, NBC 136

TOP THREE SUNDAY AFTERNOON PROGRAMS

1—ONE MAN’'S FAMILY 8.2 # NSP—ABC $ 7,500 $914.63 $1.27
Standard Brands NSP—CBS
Flelschman’s Yeast, Juvenlie Jury—MBS
Shefford Cheese
J.W.T.,, NBC 144 N
2—THE SHADOW 7.8 # N8P—-ABC 2,500 320.61 ®
LN—MA Famlly Hour——CBS
Del, Lack. & West Ford Theater—NBC
Blue Coal
R % R, MBS 37
3—COUNTERSPY 1.5 5.8~ 2 Jean Sahblon—CBS 4,000 638.33 .85
Schutter Candy Div., Qulck as a Flash—MBS
Universal Match Ford Theater—NBC
Schutter Candies
S & S, ABC 185
= -
3—TRUE DETECTIVE 7.5 % NSP—ABC 2,000 266.67 34
MYSTERIES Electric Hour=CBS
Williamson Candy NSP—NBC

O’Henry Candy Bars
A.M.&W., MBS 445

Average evening audlence rating is 9.8, as agalnst 9.8 last report, 10.2 a year ago.
evening sets-in-use are 30.2, as agalnst 27.9 last report, 34.9 a year ago. Average available homes
|s 78.4, as against 77.7 last report, 78.7 a year ago. Number of sponsored evening hours reported
1s 68Y thls report, as compared with 88Y; last report, 71 % a year ago.

Average

*———1lnsufficient data. LN—LImited Network.
**e—lncludes flrst and second broadcasts. MA—Moving Average.
#=—Not Included in flrst 15 or top three In October report,

L. & M.—Lecnnen & Mitchell. F. C. & B.—Foote, Cone & Belding. Y. & R.—Young & Rublcam.
W. L.—Warwick & Legler. W, & C.—Wllliams & Cleary. L. wW.

J. W, T.—J, Walter Thompson. McK, & A.—NcKee & Albright.
D, C. & S,~—Doherty, Clifford & Shenfield. §: & $.—Schwimmer &
Roche, Willllams & Cleary. A, M. & W.—Audrey, Moore & Wallace. W,
Welntraub, McC.-E.—MoCann-Erickson. P. R.—Peodlar & Ryan. D.
gerald-Sample. N. L. & B,—Needham, Lewls & Brorby. R. M. §,.—Russel M. Seeds.
Benton & Bowles.

R.—L. W. Ramsey.
R. & R.—Ruthrauff & Ryan.
Scott. R, W. & C.—
H. W.—Willlam_H.
F. 8.-—Dancer-Fltz-
8. & B—

teresting to note, however, that from | better buy than One Man’s Family.
the standpoint of cost per 1,000 urban { The former delivers at the rate of
listeners, True Detective is a much |34 cents, the latter at $1.27.
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total cost of order if paragraph is desired for the |
address side of card, not to exceed fifty words.

F. O. B. Fort Wayne, Ind.
Write for Free Samples—No Obligation

Fort Wayne Printing Co.
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Cuba To Demand Reshuffle
On Clear Channel Set-Up

WASHINGTON, Nov. 22.—Cuba is
ready to stage a knockdown battle in
an effort to get a wholesale reshuf-
fling of the present international
clear channel set-up at the Canada
meetirg of the North American
Regioral Broadcasting Agreement
(NARBA) next August, according to
reports reaching government and in-
dustry circles here this week from
the Havana Engineering' Conference.
To accomplish its aims, Cuba may
attempt to form a solid Latin Ameri-
can blac,

She is expected to argue for the as-
signment of 12 Class 1-B stations on
the 549-kc channel now occupied by
Canada’s 50,000-watter in Saskatche-
wan. According to reports, Cuba will
request that Class 2 stations—now
ranging from 250 to 50,000 watts—
be ascigned a minimum power of
1,000 watts, while Class 4 stations
be permitted to increase power to
1,000 watts during daytime opera-
tions. This class station is now lim-
ited to a maximum of 250-w.

In what is viewed as an attempt
to protect itself against any super-
watt clear channel stations in the
United States, Cuba is prepared to
battle for a ruling forbidding any
station from beaming signals to an-
other country in excess of 10-kw.

' GLOSSY 8x10

Negative charge

$1.25. on first
order of 8x10’s except
In quantities of 500 or
Mmore, B09% deposit,
balance c.o.d. Send for
full price Illst.

MITI.SON STUDIO

GEPORT 8, CONN,

ESTABLISHED 1888
PRESS (LIPPING BUREAU, Inc.

186 Church St., New Vork 7, N.Y.
Arc!ay 7-537

power. This would mean an installa-
tion of a directional antenna by
super-watts to cut down power of
signals headed over international
boundaries.

Cuba is certain to run into oppo-
sition from Mexico on this preposal,
since the latter is now beaming pro-
grams into Southwestern TUnited
States at powers greatly in excess
of the proposed 10-kw. minimum.
Should Cuba stick to its guns on this
issye, it may mean the first major
dissention in the Latin American
bloc.

Identical reports on the Cuban
aims are coming into Washington at
the State Department, ihe Federal
Communications Commission (FCC),
and the National Association of
Broadcasters (NAB).

'GM Interested

In 11G “Door”

NEW YORK, Nov. 22.—General
Motors was reported this week to be
interested in the latest house-built
talent showcase program. Price tag
on the show, produced by Irving
Mansfield, is understood to be about
$11,000.

Audition platters were cut Jlast
week, with Clifton Fadiman as emsee
and a panel of showbiz experts ad-
vising performers how to improve
their acts and what thzir chances
were to make good.

MBS Moves August
To 8:15 Friday Spot

NEW YORK, Nov. 22. — lIvory-
tickler Jan August this week was
renewed for 39 weeks by his sponsor,
Revere Cameras. The program, which
has held its own over Mutual Broad-
casting System (MBS) while bucking
the King Cole Trio over the National
Broadcasting Company (INBC), is due
for a better time break, however.

Revere and MBS this week decided
to switch August to the 8:15 p.m.
spot on Friday nights, following
Philco’s Burl Ives show. Here he'll
buck the tail end of Fat Man (Ameri-
can Broadcasting Company), Fannie
Brice (Columbia) and Highways in
Melody (National Broadcasting Com-
pany).

your city skin? And be one
a cruise while we sit here sl
Better start dialing your p

Members Only: Equity,

WO

1440 Broadwa
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Standard Acts for cruises

How’d you like to sail away and get a slick burn on
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ivering?
hone now, because the first
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Mayor of the Town
Reviewed November 19, 1947
NOXZEMA CHEMICAL COMPANY
Raymond F. Sullivan, Advg. Mgr.

Thru Sullivan, Stauffer, Colwell &
Bayles, Inc.

Mary Andrews Ayres, Acct. Exec.
Via ABC
Wednesdays, 8-8:30 p.m.

Estimated Talent Cost: $7,500; pro-
ducer-director, Harold Weeding; writ-
ers. Charles Tazewell and Leonard St.
Clair; announcer, Frank Martin; music,
Bernard Katz and his orchestra; cast.
Lione! Barrymore (the mayor), Agnes
Moorehead (Marilly) and Conrad Bin-
yon {Butch}, !

Current Hooperaling of the program.....
Average Wooperating for shows of this
type (Dramatic)
Cuvrent Hooperating of show preceding
(*T.one Ranger”) .
Current Hooperating of show following
(“Vox Pop”’)
CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS
CBS: “Ameriean Melody Hour”..........
MBS: Swustaining.........c. i None
NBC: Dennis Day.......coocivrvneresnes 10.8

...................... 9.3

ABOUT THE ADVERTISER

Radiaq commands by a wide margin
most of Noxzema's advertising budsget,
which itself, as far as national radio
accounts go, is on the small side. For
the past three years, around $450,000
has gone into radio time, with maga-
zines averaging around $120.000 an-
nually.  In 1945 the magazine budget
fell considerably below—sinking to a
reported $60,000. Additional expendi-
tures go for retail store promotion, but
the extent is not known.

Mayor of the Town is the sort
of radio venture which can, and un-
doubtedly will, go on for years, al-
tho in doing so il adds lustre to
none of the participants concerned.
The sole exception to this, obviously,
would appear to the Noxzema sales
record. which, in view of the years
the program has been sponsored by
{he same manutacturer, must be
showing satisfactory results. This
can be the only excuse for the pro-
gram; it is therwise devoid of
merit.

The entire affair on the evening

caught was distressing, painfully so, |

and it is lamentiable to observe the
talents of a Lionel Barrymore (the
mayor) and that sterling chavacter
actress, Agnes Moorehead (Marilly)
being frittered away in so disgrace-
ful a manner. From its very in-
ception, almost every phase of
Mayor of the Towmn is the most
palpable of contrivance; stock
characters, stock plot and the lowest
grade of corn. Corn has nevey been
a barrier to satisfactory programing,
but when it gets as bad as this, it’s
inexcusable.
Skimpy Plot

The plot had to do with the may-
or’s reluctance to kill Horace, the
family’s pet turkey (dear, loveable
creatures, turkeys) for Thanksgiv-
ing. Marilly wants him to; he’s
loath to. Then, because a seamstress
at the local dry goods store has re-
fused to make alterations on a dress
Marilly bought somewhere else,
Marilly has her fired. The mayor
arranges to start the seamstress off
on writing a book about the apparel
foibles of some of the local charac-

NETWORK PROGRAM

Reviews

Rating flgures used are supplled by the C. E. Hooper or-

ganizatlon,

Bouquet of Music

Ferd. Mulhens, Inc.

Richard Stern, Pres., Advg. Mgr.
Thru Kelly, Nason, Inc.
Vincent Galbo, Acct. Exec.

Via Partial ABC Network
In New York, on W|Z
On W]Z. Saturdays, 10:30-10:45 p.m.
Estimated Talent Cost: $1,000; pro-
ducer, Vincent |. Dalbo; dirgctor, Tom
DeHuff; announcer, Gene Kirby; music

director, William Brailowsky.

ABOUT THE ADVERTISER

This sponsor, manufacturer of *‘Sir’’
and “4711” toilet accessories for men,
has not previously been known as a
major national advertiser. lLast year
the firm spent slightly under $20.000
for magazine advertising. In sponsor-
ing ‘“Bouquet of Music,” Ferd. Mul-
hens. Inc., is using the owned and op-
erated stations of American Broadcast-
ing Company (ABC) and six of the
web’s affiliates.

An all-string orchestra, batoned
by William Brailowsky, plucked and
bowed its way thru a series of popu-
lar and light classical numbers on
behalf of two meun’s toilet prepara-
tions, in a new series titled Bouguet
of Music. While the program itself
is relaxing listenihg, the arrange-
ments sprightly and imaginative, it
seems a peculiar choice of pro-
graming, titling and arranging to
make inroads into the competitive
male cosmetic market.

The scripting, too, showed a lack
of appreciation of this subtle psy-
chological barrier. Intro to Star-
dust talked about getting the show
underway “on a heavenly note’”
Commercial, about halfway thru,
ialked about “six delightful scents,”
certainly not the kind of pep talk
likely to make new customers out
of listeners who have all their hor-
mones. The pitch also seemed too
long. and made corny use of harp
behind the inevitable “remember the
name.”

Musically, the program does a
better than average job. Numbers
on the show caught included, be-
sides Stardust, Orchids in the
Moonlight, Pve Told Ewvery Little
Star, Baracarolle and Begin the
Beguine, the last-named used as a
theme.

Sam Chase.

ters. including Marilly. Marilly re-
pents and has the seamstress rein-

| stated, but it looks as tho Horace is

headed for the guillotine. Both as
written and as played, the story was
even more ftransparent than the
synopsis would indicate.

Miss Moorehead, who has given
memorable performances both in
radio and films, plays Marilly with
a leaden hand; {he character
emerges as a shrew and a harpy,
with a grating, irritating nasal
voice. Presumably the character
was envisioned as, a small town
spinster with that old heart of gold,
but it is presented devoid of any
softness. As the mayor, Barrymore
plays his part down his nose, as
usual.

Commercials aren’t overly obtru-
sive, dealing with the skin aid the
product can offer, and are presented
at opening, close and midway.

Jerry Franken.

Data concerning advertiser expendlitures, cam-
paign themes, etc., Is complled by Interviews with agencles
and advertisers and Is based on latest avallable Information.

& Analyses
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The Dick Haymes Show

Reviewed October 23, 1947

THE ELECTRiC AUTO LITE COMPANY
H. D. Bissell, Advg. Mgr.

Thru Ruthrauff & Ryan, Inc.
| Tod Reed, Acct. Exec.

Via CBS
| Thursdays, 9-9:30 p.m.

Estimated Talent Cost: $7,500; pro-
| ducer-director, Sam Pierce; writers, Tom
! Adair, Richard Conway; music director,
Gordon Jenkins; announcer, Frank Mar-
tin; cast, Dick Haymes, Lina Romay,
Cliff Arquette, Four Hits and a Miss.
Current Hooperating for the program.. .1
Average Hooperating for shows of this
iype (Popular Music).................
Current Hooperating of show preceding
(“Mr., Keen”).....cooovriuirnane annnns 9.8
Current Hooperating of show following
(““Crime Photographer”) 1
OCTOBER 13 HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS
ABC: “Willie Piper”..........
MBS: Gabriel Heatter (9:-9:15).
“Real Stories” (9:
NBC: Al Jolson

ABOUT THE ADVERTISER

Electric Auto-Lite Company’s radio
budget has shown a steady. tho modest,
increase in the last few years. In 1946
the figure amounted to close to $900,-
000, as against approximately $770,000
in 1945 and $625,000 in 1944. Com-
pany’s magazine budget is considerably
less than the radio outlay, totaling about
$350,000 in 1946. The 1946 ftigure
represents a drop of about $45,000
from 1945 and 1944. 1n 1943, Auto-
Lite spent about $450,000 in masgs.
According to these figures. indications
are that radio is doing a better job for
the company than space. With auto-
mobile production gradually getting back
to normal, it is felt that Auto-Lite might
increase its radio budget measurably to
keep apace of the expanding market.

Auto-Lite’s half-hour variety show
is a good, if routine, offering, pro-
viding pleasant musical moments
by Haymes, Lina Romay, Four
'Hits and a Miss, and Gordon Jenk-
ins orchestra, and fair comedy
sketches with Cliff Arquette. all
backed by a strong tho not obtrus-
ive commercial pattern. That's about
the size of it. Haymes struck this
reviewer as more polished in his
delivery than he was last year. Lina
Romay, who always has appeared
to better advantage in clubs than
via the air, scored well on this show.
Her tune was a lilling folk song,
sung in Portugesc.

One of the more titillating musi-
cal numbers on the show was the
| oldie, Vincent Youman's’ Hallelujah,
from Hit the Deck. It was haunt-
lingly done by the Four Hits and a
Miss. Cliff Arquette drew a fair
score of laughs with his trick vocal
| delivery.
| Commercial copy on Thursday’s
session plugged various products,
lincluding batteries and spark plugs,
with the latter geiting the heavier
play. Chief copy themes were
!‘Switch to Auto Lite . . . the lifeline
| of your car,” and the recurring blurb
relative to the spark plugs being
“ignition-engineered.” It all in-
volved repetition. but not an undue
amount. At the close of the program
there was a singing commercial with
a very fetching lyric. It might, in
fact, be advantageous to use this
more often in the commercial pat-
tern.

Paul Ackerman.

You and the Russians

Reviewed November 20, 1947
Sustaining Via CBS
Monday thru Friday, November 17-21
only, 6:15-6:30 p.m.

Producer and script editor, Dr. George
Crothers; supervisor, Robert B. Hudson,
CBS dir. of education; interviewer,
Lyman Bryson. Guests: Ernest . Sim-
mons, Cyril E. Black, Percy E. Corbett,
Philip E. Mosely and Walter Millis.

A laudable effort to clear some of
the haze which has settled over
Russo-American relations has been
undertaken by Columbia Broad-
casting System1 (CBS) in this week-
lqng series titled You and the Rus-
stans. Of all the questions requir-
ing a clear outlook today, probably
none takes precedence over this one.

Each of the five programs of the
series, conducted by Lyman Bryson,
CBS counsellor on public affairs,
had as guest speaker an expert in
some phase of Russian life. The
interviewees, in quite, non-inflam-
mable terms, set about, under Bry-
son’s expert questioning, to clarify
the culture, history, aspirations and
strategy of the Russians. Admit-
tedly, this is a task which should
take considerably more than five

- 15-minute periods, at an hour which

is not of the best for gaining the
largest national audience. But the
fact that a sober estimate even was
undertaken during a period of near-
hysteria makes the series unique
and especially notable. Again, while
greatest popular, lisienership could
not be expecled to be attracted to
unadorned discussions of a problem
which occasions screaming head-
lines in the daily press, those lis-
teners who did turn on the CBS
programs undoubtedly found them
to have a calming effect.

Analysis of the Russians and their
ideas maintained the American
viewpoint thruout in definitions of
liberty, freedom and other terms,
semantics of which are causing in-
ternational debates. But the absence
of name-calling in the CBS series
was conspicuous and constructive.
On the Thursday program, for ex-
ample, Russian strategy was exam-
ined by Bryson and Philip E. Mosely,
professor of international relations
at Columbia University. Mosely
opined that Russian -verbiage di-
rected at American personalities or
policies was a carryover of a tech-
nique used successfully at home to
get jobs done, by alarming the peo-
ple about a situation and solidifying
them to rectify it. He gauged Rus-
sian leaders as feeling relatively
secure from immediate military at-
tack from this country, and using
propaganda to eliminate compla~
cency from their own people.

On the other hand, Mosely also
pointed out that American reports
of Russia’s so-called dictation to her
“satellites” can be over-exaggerated
from day to day. He indicated that
the leaders of those countries are
friendly to Russian objectives and
undoubtedly are formulating co-
operative policies without prodding.
In conclusion, Mosely said the So-
viet leaders feel securely in com-
mand of their domestijc situation,
sincerely believe they have the
formula to correct the problems of
the world, and are not working on
any “timetable” of conquest.

More programs along the same
constructive line definitely are the
order of the day. To make the
points more clear and more popular,
however, they could well take a
more dramatic form. A better time
slot, also, might help to bring this
most important ot all messages to
a significant number of listeners.

Sam Chase.
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Primer for Parents

Reviewed November 12, 1947
Sustaining Via WNEW

Wednesdays, 10-10:30 p.m.
Estimated Talent Cost: $150; pro-
ducer, Ted Cott; director, George Wal-
lach; announcer, Paul Brentson; book
reviewer, Elinor Green; interviewer,
Lanny Harper.

Reviews

Rating flgures are used whenever avallable from authentlc
Data concerning advertiser’s expendltures, cam-
palgn themes, promotion or other pertinent information,
as In the case of public service proarams, are based upon
material supplied by station,

sources.

Tale of Two Towns
Reviewed November 11, 1947
Sustaining Via WMCA
One Performance Only, November 11,

8:45-9'p.m.

Writer-director, Don Hirst; cast, Helen
Hayes, Howard Lindsay and Quentin
Reynolds; musical background, New
York Inter-Racial Singers.

Primer for Parents is a brightly
conceived and generally well-exe-
cuted program, representing an
astute marriage between the use of
phonograph records and a wire re-
corder for an economical, yet
worthy program. Its object is to
present new records and books is-
sued for kids and evaluate them
for parents, but with the youngsters
themselves serving to judge the rec-
ords and Elinor Green, of the Simon
& Schuster staff, the books.

The program reviewed had three
nine-year-old youngsters comment
on the thoroly engaging platter al-
bum, Herman the Ermine. The
moppets made a great deal of
sense, especially the boy who com-
mented that if black and white rab-
bits can live together peacefully,
why can’t humans. The kid inter~
views are done by Lanny Harper
in a different city school each week
and Miss Harper displays a rare
facility for interviewing, which in
itself is not only difficult on the air,
but doubly so with subjects of
such age. Miss Harper manages to
put the youngsters at ease very
quickly and, even more important,
let’s them carry the ball rather than
trying to run the interview herself.

Quiz Kids Book

Miss Green’s comments are pithy
and succint, devoted this time to the
newly published Quiz Kids Book
(Viking Press).

The last interview done by Miss
Harper presents the teacher of the
class where the interviewing is be-
ing done and raises a question of
whether it might not be advisable
to have another adult—a child psy-
chologist for example—make the
adult pitch. Certainly, the teacher
on this show was an unhappy
choice, chattering away in a pomp-
ous, pedantic manner and running
roughshod over Miss Harper’s ef-
forts to wind things up.

Primer for Parents proves one
other point—that platter programs
need not merely be disk playing
sessions. This program is essen-
tially a disk show, except for Miss
Green’s concluding five minutes,
but it’s a disk show plus. The plus
is ingenuity. Jerry Franken.

As a special Armistice Day fea-
ture, WMCA presented the tran-
scribed Freedom House presenta-
tion, Tale of Two Towns, featuring
Helen Hayes, Howard Lindsay and
Quentin Reynolds. Written and di-
rected by Don Hirst, program made
showmanly use of the narrative
technique. Miss Hayes played the
role of a Norwalk, Conn., housewife
who helped awaken community in-
terest in the United Nations. Lind-
say acted the real life story of a
citizen of Dunkirk, N. Y., which sent
a tremendous quantity of goods to
the French city of the same to help
its rehabilitation. Reynolds held the
themes together with his narration.

Production was very simple, with
Miss Hayes telling, in the first per-
son, how a move was started in Nor-
walk to petition the government to
strengthen the United Nations as a
means of preventing war. Inter-
spersed, every few sentences, was
Lindsay’s first person narrative of
how the move to aid the French
community developed and grew.
Separating the two were effective
musical bridges by the New York
Inter-Racial Singers. Quality of
transcription, in general, was good,

with occasional poorly modulated
spots when the singers were on.

Hirst’s script was wriften with an
economy of verbiage and emotion,
and the production brought home
the quality of urgency without be-
coming maudlin or wearing a hair
shirt.

This program was transcribed
at the annual Freedom House din-
ner, October 19, and the transcrip-
tion was first played that night
over the Eastern stations of the
Mutual Broadcasting System
{MBS). Since that time, Freedom
House has offered the transcrip-
tions at cost, $4, to all stations.
Same day as the WMCA broadcast,
show was heard over 36 other sta-
tions all over the U. S.

Sam Chase.
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Raggedy Ann Show
Reviewed November 10, 1947
RCA VICTOR DIVISION, RADIO
CORPORATION OF AMERICA
H. R. Maag, Western Regional Manager,
RCA Victor Division
J. Walter Thompson Agency
Norman Blackburn, Acct. Exec.
KHJ, Los Angeles
5,000-Watt Don Lee Broadcasting
System Key Station
Monday, Wednesday and Friday, 4:45-

5 p.m.
Talent Cost: Unknown. Produced by
Dave Victor. Written by Dave Victor
and Herb Little. Announcer, Don Har-
vey. Cast: Paula Stone (Paula), Gee
Gee Parson (Raggedy Ann) and Don
Messick (Raggedy Andy).

Hooperating not available for this program.

ABOUT THE ADVERTISER
RCA Victor is using this seg as a
guinea pig to develop a stanza for kids.
Current plan is to syndicate ‘‘Raggedy
Ann” nationally via platters. Bank-
roller is withholding final format until
show is thoroly tested locally.

RCA Victor has come up with a
powerful sales gimmick for plugging
kidisks with this modified disk
jockey seg slanted squarely at the
juve audience. Dressed in smooth
production, a colorful story line and
fresh approach, jt’s a sugar-coated
way to reach the moppet set. While
the area’s disk jockeys have here-
tofore devoted portions of their
airers to “kiddie corners,” this is
the first local effort which offers
youngsters dramatic entertainment
with a sales pitch.

Scripters Dave Victor and Hert
Little have developed an appealing
format in which Paula Stone is the
proprietress of a mythical record
shop. At the end of the day the
characters of Raggedy Ann and
Raggedy Andy step from the shelves
to talk things over with Paula. After
a bit of introductory gabbing, Paula
spins a fairy tale, which (it just so
happens) has recently been re-
corded by RCA Victor. To demon-
strate her joint, she plays the yarn
via platters, cutting in several times
during the disk to narrate the yarn
to her two mythical chums. Hence,
listeners hear only a portion of the
actual disk or album. In the show
reviewed, Paula plays excerpts
from Dame May Whitty’s album,
Rapunzel, including the opening se-
quence, a shot from the middle of
the album, and the “lived happily
ever after” ending.

Aside from an identifying plug
at the beginning, the sole com-
mercial is saved for the end of
the stanza with the announcer
beaming the plug to kids and tell-

Behind the Silken Curtain

Reviewed November 11, 1947
Sustaining Via WMCA
Tues. and Wed., 9:15-9:30 p.m.

Estimated Talent Cost: $150; adapted
by the Public Service Division of WMCA
from the book of the same name by
Bartley Crum; narrator, Norman Rose.

Last Spring WMCA did a series
of drarhatic readings of Victor Bern-
stein’s Final Judgment, a book based
on the coverage of the Nuremberg
trials. Norman Rose, a dramatic
actor, did the job. Now for the sec-
ond time the station is using the
same format, and again Rose is
doing the readings. The subject
this time is the Palestine question,
as revealed in Bartley Crum’s Be-
hind the Silken Curtain, a tome
based on Crum’s mission as Ameri~
can representative on the Anglo-
American Commission of Inquiry on
Palestine.

WMCA’s experimentation with
the format is interesting from vari-
ous points of view. Chiefly, it proves
the feasibility of presenting provoc-
ative topics on the air in entertain-
ing fashion at low cost. The mode
of presentation, however, is not as
simple as the casual listener might
suppose, for the reader, Norman
Rose, is a dramatic actor who can,
thru his art, use voice inflections
to heighten the dramatic effect of
his reading. This is peculiarly ef-
fective when Rose uses direct quotes
from such personalities as Prince
Feisal, of Saudi Arabia; Prof. Al-
bert Einstein, Ernest Bevin, et al.

Rose’s readings on the program
caught conveyed an intimate effect
—as tho a diary were being read.
This, together with the intensely
arresting material of the book, re-
sulted in good radio. It was easy,
for instance, to listen to material
like this: “In London, I had the
sensation of being watched.”

WMCA is considering scheduling
a permanent series of dramatic
readings. It’s a good idea—for it
has been demonstrated that pro-
graming on a high public service
level can be done cheaply and ef-
fectively via this method.

Paul Ackerman.

ing them where they can purchase
the entire Rapunzel album. With
curiosity whetted and a charming
15-minute interlude behind them,
it can be expected that children will
follow thru and ask mother to get
them the entire album. It all adds
up to smooth, pleasant, painless
selling,

As the record shop lady, Paula
Stone is highly listenable. Gee Gee
Pearson and Don Messick play sup-
porting roles in high-pitched voices,
adding a novel effect.

Kids will go for this show. Dis-
tracted mothers will welcome it as
a change from the blood and thun-
der atmosphere of the many adven-
ture shows now being fed impres-
sionable youngsters. Even the PTA
should be pleased.

Alan Fischler.

Quality Glossy Prinfs

If you want quality photo-reproductions and
fast service, order from us. We make them
by the thousands.

100—8x10's for § 6.50
500—8x10's for 27.50
1000—38x10's for 50.00

Negative charge of $2.00
Post cards in quantity, 2V5¢ each.
Write for price list on other sizcs,
Quality Photo Serviece
Perkins St., Box 42 Bristol, Conn.

WCKY’s 50G Suit

Vs. Union Dismissed

CINCINNATI, Nov. 22.—The $50,-
000 damage suit filed in U. S. District
Court several months ago by L. B.
Wilson, Inc., operator of WCKY here,
against Radio Broadcast Technicians’
Local Union 1224, International
Brotherhood of Electrical Workers
and 12 of its officials and members,
was dismissed Monday (17) by Judge
John H. Druffel.

The station had charged that the

defendants, who included technicians,
engineers and others employed by
WCKY, went on strike March 29

without notice as required by federal
law and for several hours shut down
WCKY which, it was alleged, had
been operating on a federal contract
in part in producing recruiting pro-
grams and other matter.

No contract between the govern-
ment and the station existed at the
time of the work stoppage, but the
company was ready at all times to
make such a contract, it was claimed.

In his entry Judge Druffel held
that the plaintiff had failed to show
grounds for relief from the court.

HERE'S PLENTY OF

T
BUSINESS IN

Get Youwur
Share By
usiﬂg.o.
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You Can’t Tell

Video Workmen—No. 17 of a Seriej-y'

Y
Without the Backs >f Their
Heads, Says Hoc’:ey’s Elliot

By Win Elliot, CBS Hockey Telecaster

the

T TAKES a lot more talking to cover a hockey game on television than
on radio. On the air, the play-by-play reporter need not call play-by-
play, but rather logically develop the action so that his report is a smooth
word-picture of the highlights as the game progresses, and sometimes makes

it a more exciting game over the air than it is on the ice.

On televison, the

viewer sees every play and wants to know the who's and why’s. Television

demands more of the sportscaster than radio, at least in coverage.

The tele

sportscaster must, at times, anticipate a play and explain how it is forming.

The viewers want this type of cover-
age to understand what is happening.

At Madison Square Garden, where
I cover professional hockey games
for the Ford Motor Company over
WCBS-TV, I sit perched in a special
overhanging box, center-ice. Before
me is a monitor and I alternately
watch the image on it and the action
on the ice.

I

Win Elliot (Win is short for Irwin) is a
tall, fastthinking and talking fellow of
32. He spent his boyhood in Chelsea,
just outside of Boston, where his father
was in the burlap-bag business, He went
to the U. of Michigan, starling in pre-
med and majored in zoology. He took a
public-speaking course thinking that doc-
tors ought to know how to talk in public.
In his senior year he signed up for dic-
tion class. By this time, Elliot knew that
his future was not as a sawbones. He
returned to Boston in 1937 and at WMEX
became one of the regular staif an-
nouncers. Pay: $15 a week. After three
years, he got a job in Washington as NBC
night manager. Thence he went to WFBR,
Baltimore, as assistant news editor. A
vear later, Win married Ruth Huber, a
Wilmington girl. He now oppears on the
Betty Crocker Magazine of the Air, County
Fair, Willie Piper, and Quick As @ Flash
and does hockey over CBS Television.

From the monitor I can’t always
tell who the players are . . .so I as-
sume the viewer can’t. But a quick
glance at the live action reveals the
player’s identity without any doubt,
so I pass this information on. I
identify the player, his mates in-
volved in the play with him and any
inside information I can give that will
help the viewer understand the mo-
tive for that type of play and the de=
fensive reaction to it, along with per=
sonal knowledge of the players’ back-
ground and idiosyncrasies. My job,

HIGH GRADE
GLOSSY PRINTS
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more or less, is to act as an animated
score card.

In hockey in New York, where the
game is geally just coming into its
own, New Yorkers particularly want
to know about the game, the rules,
the reason for certain plays, and the
why’s and what’s of the individual
performances. The action in hockey
is so fast that the viewer would tend
to get lost.- It is for the sportscaster
to keep him orientated, and imme-
diately clarify any situation that
might arise.

Sizing Em Up

To insure the best coverage, I al-
ways spend at least a half hour in
the locker room with the visiting
team. I talk with the coach, and the
players. I size up the players, get
to know what they look like not only
profile, and full face, but from the
back of their heads. In a mix-up on
the ice, when numbers on jerseys are
not visible, and when heads are down,
I can usually rely on the identifica-
tion of the players in the scramble by
looking at their hair line, or the
shapes of their noggins.

In few other sports do the sub-
stitutions come with suth numbers
as in ice hockey. The men move en
masse, and are in the action so fast,
the spectators often don’t realize there
have been substitutions, for the men
melt into the play without a stoppage
of play. Then it is that the sportscaster
must report quickly and decisively.
Yet the announcer must not be guilty
of talking just for the sake of beat-
ing his ivories. Whenever he talks,
he must have something of interest
to add.

Pitch Is Important

His voice must be pitched to the
pitch of the game. When there is a
lull in the activity; the announcer
finds it advantageous to slacken his
vocal pace—but when there is an in-
tensification of interest, then he must
key his entjre delivery to the renewed
effort by the players. The television
announcer cannot “create” the action.
“Coloring” a game would be disas-
trous. This viewer is seeing the ac=
tion and the game must be called as
it is, whether it be dull or lively.

Using earphones and a speaking
tube to communicate with the direc-
tor and the two cameramen, I am con-
stantly in the know about what is
contemplated. The telecaster must
coincide his commentary with the
picture. This type of co-ordination
presupposes ace high co-operation
among commentator, cameramen and
director. It takes plenty of practice,
believe me.

The basic rule and guide in doing
any television commentary is: What
is the picture and how much orienta-
tion and explanation does the spec-
tator need?

Presently, hockey viewers need a
lot of orientation. Perhaps when the
game becomes more generally fa-
miliar in its details to the New York
public, the television sportscaster will
be able to cut down the comments.

The Cancer Clinic

Reviewed Wednesday (19) 10:30-
11:30 p.m. Style—Public service health
program. Sustaining over WFIL-TV,
Phitadelphia. Ted Estabrook, director;
Budd Caffrey, sound; Charles Shellen-
berger and Dave Fee. cameras; |im Burke,
studio; Jay Bishop, art director; Dr.
Joseph C. Doane, moderator.

Considering the many years it
took radio to get itself to talk about
venereal diseases on the air, television
in its infancy here shows that it in~
tends to take the bull by the horns.
1t certainly isn’t “bulling” for a new-
born industry to flaunt public taboos
and fears by taking its cameras into
a hospital clinic, parade out a dozen
or more patients and have a crew
of medicos on hand to explain how
these cancerous folk cheated the
grave.

With all its faults in presentation
and production, as glaring as they
might be on this first experimental
try, the effort was more than daring.
The offering may have depressed
many observers, but the effort at
least showed that television has the
guts that it takes to make the medium
a prime factor in public education
as well as in entertainment.

Presented from a clinic in the Jew-

Missus Goes A-Shopping

Reviewed Wednesday (19}, 1:30-2
p.m. Style — Audience participation.
Sponsors—Manhattan Soap Company for
Sweetheart Soap; Coburn Farm Products
Company for Sondra Brand Products; B.
T. Babbitt, Inc., for Bab-O; C. F. Muel-
ler for Mueller's Macaroni, Spaghetti and
Egg Noodles. Agencies—Duane jones
for Manhattan Socap, Bab-O and Muel-
ler’s; Modern Merchandising Bureau for
Coburn Farm  Products. Director—
Frances Buss. Emsee—]ohn Reed King,
Station—WCBS-TV (CBS).

ish Hospital and with the full bless-
ings of the County Medical Society, |
The Cancer Clinic represents a pio-
neering effort by television in the field
of health education. Oblivious to the
tele audience as he reads his paper,
the staff doctor introducing the sub-
ject warns that what will come ahead
is not pleasant, that any children in
sight of the cathode should be shoved
off to bed and adults who can’t take
it should also vamoose.

Viewers are urged to write in their
reactions to the program, which
meant sticking with it for the 40 min-
utes and likely to be frightened out of
their skin if they have only a pimple
on their noses—even an imaginary
one. As frightful as the dreaded dis-
ease might be, it’s even more fright-
ening to have it literally thrown in
your face with a corps of four staff
doctors having a clinical conversa-|
tion, talking way over the average
person’s head and knowledge and
adding to the confusion as the ra-
diologist tells it to you in strictly
technical terms.

Early Exams Plugged

The intent of the series is to get
the public to submit to early exami-
nation. However, never once is there
established an atmosphere of confi-
dence that must exist between the
doctor on the screen and the patient
at home. Psychologically, the nega-
tive approach may be most enlighten-
ing to the sensitive viewer. For the
masses, it’s hardly the proper educa-
tional approach. Injection of a more
personalized physician or a person
schooled in health education tech-
niques, falling back on the special-
ists as sources, might help make for-a
more positive impression on the
viewer and leave food for thought
rather than a scare that may pass
away too easily.

The first program, bringing in

about 15 patients who covered the|

gamut of cancer operations, was over=
whelming, particularly since the pa-
tients do not tell their own story
but merely serve as inanimate ex-
hibits for the medical dissertation.
Moreover, the harrowing examples of
cancers removed from face, ear and
neck are displayed first rather than
saved for the end when the viewer
might have had the opportunity to
build some psychological tolerance.
All patients were brought into full
view, save for one who has to bare
her breast. She entered with her
back to the camera and a nurse cov-
ered her face so that the doctor could
discuss the case.

The station rates an A for effort on
this one. Once the plethora of pro-

Missus Goes A-Shopping, the video
version of the WCBS radio show,
was first done by WCBS-TV about
three and one-half years ago. It re-
turns now under a rotating sponsor-
ship plan, with each of the four bank-
rollers getting major credit on suc-
cessive weeks. Secondary sponsors
on any particular week get casual
visual plugs via merchandising signs.

Manhattan Soap had the debut
program Wednesday (19) and re-
ceived plenty of plugging. Of course,
the nature of the program-—audience
participation—is eminently suited to
a heavy commercial pattern. In tele-
vision this is true to an even greater
extent than in radio, and on this
program Emsee John Reed King’s
verbiage was buttressed by many
placards plugging the product.
Missus originated from Big Ben's
Super Market in Queens, and midst
groceries and canned goods of all
sorts, the visual plugs seem quite in
order.

King handled the program ably.
His quizzing sessions generally lead
off with a query as to how the
woman met her sweetheart. This, of
course, involved an obvious plug for
Sweetheart Soap, and—under King's
guidance, developed plenty of laughs.
King also used a couple of contest
ideas, notably one in® which women
raced down an aisle of the market
while balancing cakes of Sweetheart
Soap in their hands. Giveaways to
quizees and contestants were cakes of
Sweetheart and silver dollars.

Missus Goes A-Shopping, which
inaugurates regular daytime com-
mercial operation of WCBS-TV, is
right in line with the station’s policy
of “on location” programing. On the
debut program, the store setting was
more effective than any studio-built
job could hope to be. In view of the
high cost of video production, this is
a strong economic factor which, on
programs like this, works in favor of
the advertiser. This, together with
the program’s inherent interest and
the rotating sponsorship arrange-
ment, makes Missus an attractive

buy. Paul Ackerman.
fessionalism 1is removed from the
presentation, this weekly Cancer

Clinic should make a notable con-
tribution in the fight against the
dreaded disease; as well as pointing
the way for all television as an in=-
strument of health education.
Maurie Orodenker.
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FCC Mulls Best
Handling of Tele
Band No. 1 Jam

WASHINGTON, Nov. 22.—The
Federal Cammunications Commission
(FCC) is frankly puzzled about the
proper method for ending interfer-
ence among the various media now
occupying the television band. Com-
mission’s proposal to end sharing of
the band by assigning video Channel
No. 1 to fixed and mobile services
ran into a hotbed of concentrated op-
position at a hearing this week.

FCC’s proposed rule was opposed
by every segment of the radio in-
dustry that would be affected, in-
cluding telecasters, FM broadcasters
and transportation associations—most
of whoem had their own ideas about
Channel No. 1.

Telecasters told FCC they wanted
not only Channe! No. 1, but a mini-
mum of three others. The plan of
FM-ers, including inventor Edwin
Armstrong, was to use the band for
FM. Representatives of railroads,
buses and ships—showing no enthu-
siasm Zor the FCC proposal—declared
their radio services need a lot more
frequencies in a hurry. About the
only point of agreement between the
opposition and FCC was that “shar-
ing” is unsatisfactory.

Socony B.R.Js
WTM-TYV Seg

NEW YORK, Nov. 22.—The So-
cony-Vacuum Oil Company, Inc., this
week signed its first television spon-
sorship. The Wadhams Division of
Socony-Vacuum will bankroll basket-
ball games of Marquette University
over WTMJ-TV Milwaukee, begin-
ning December 5. Details are being
set thru the Chicago office of Comp-
ton Agency, with everything due to
be cleared early next week,

Altho WTMJ-TV has aired for
some time experimentally, this is be-
lieved to be the first major time sale
by the station. Wadhams Division of
Socony has long used radio for broad-
casting many Midwest athletic events.

Reverse Twist

NEW YORK, Nov. 22.—A new
gimmick in television promotion
is tc be unveiled shortly by Du-
Mont in the form of a portable
receiving truck. Company fig-
ures that if mobile transmitter
trucks are feasible, mobile re-
ceivers are, too.

Trucks will be used thruout
the ity to demonstrate video re=
ceivers to passers-by.
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Royal Nuptials

Mitt on Future News Coverage

Tip Video’s

NEW YORK, Nov. 22.—The rapid-
fire coverage given Britain’s royal
wedding this week is being cited by
telecasters as a portent of things to
come as television grows. Only 29
hours after Princess Elizabeth and
Lieut. Philip Mountbatten took their
vows to carry on Britain’s royal line,
motion pictures of the pomp and
pageantry which surrounded the
nuptials were telecast over the Na-
tional Broadcasting Company (NBC)
video network. A few hours later,
another set of films of the same event
was shown over two other television
stations, originating at WMAR, Balti-
more, and also carried by WCBA-TV,
New York.

Films shown by NBC were taken
by the British Broadcasting Corpora-
tion (BBC) kinescope recorder, and
flown to this country, where they
were presented from 1:10 to 1:40 p.m.
Friday (21). Sponsored by Swift &
Company as part of its Swift Home
Service Club, the films also were
repeated at 8:20 p.m. The films were
secured by NBC as part of its recipro-
cal deal with BBC and showed high-
lights of the celebration and shots
inside Westminster Abbey but not
the actual ceremony. The BBC film-
ing and commentary often seemed
slow and stodgy, with cameras often
trained on one view for too long a
time. On the other hanc, the roars
of the crowd and pageantry, includ-
ing the horse-drawn carriages, toll-
ing of bells and views of Parliament
Square had considerable appeal. Ad-
ditional prints of the film were flown
to KSD-TV, St. Louis, and WWJ-TD,
Detroit, for showing shortly after the
network broadcast.

Third Coverage

The version shown by WMAR and
WCBS-TV was secured from the
Associated Press Television Newsreel
Service. WMAR is the only video
station now operating which is using
the service, but WCBS-TV gained
right to carry the show as part of the
two stations’ exchange set-up. Show-
ing of the film from 9:30 to 10 p.m.
Friday marked the third coverage of
the event over WCBS-TV that day.
During the 8 p.m. news, the station
played the radio recording of the mar-
riage made by Ed Murrow and the

CBS staff in London and showed the
latest wirephoto stills. From 8:45
to 9:15 p.m.,, WCBS-TV showed the
British Information Service (BIS)
doucmentary film on Princess Eliza-
beth’s life and also presented more
wirephoto stills.

The BIS film was pretty widely
seen by that time, having previously
been shown by WABD and WTTG,
DuMont outlets in New York and
Washington, respectively, from 8 to
8:30 p.m. the night before, under
sponsorship of the Norge division
dealers of the Borg-Warner Corpora-
tion. On the same show, early wire-
photo stills also were shown. Chuck
Tranum read the commentary.

The same BIS film and wirephoto
stills were presented by local Chev-
rolet dealers at 8 p.m. Thursday over
WMAR-TV, Baltimore, and WMAL-
TV, Washington, and at 8:10 p.m. over
WFIL-TV, Philadelphia. These pro-
grams were produced for the Chev-
rolet dealers by the video department
of American Broadcasting Company
(ABC), which still has no outlets of
its own. Local announcers read the
script at each outlet.

NBC’s Thursday Program

NBC also had a wedding night
program on Thursday, and again
presented a program different from
that on the other outlets. From 8:30
to 8:50 p.m. the NBC tele web pre-
sented exclusive International News
Service (INS) feature films on the
life of the Princess and some early
wirephotos. Paul Alley handled the
commentary.

The quality of NBC’s Thursday
night film seemed better than Du-
Mont’s, with more interesting camera
work and less sticky commentary.
On the other hand, DuMont presented
its wirephotos in more consecutive,
smoother and more interesting man-
ner. Where NBC'’s stills seemed put
together haphazardly, DuMont’s pre-
sentation was made chronologically,
with the script, made from standard
United Press coverage of the event,
tying them neatly together. Also,
having each photo set down indi-
vidually before the focused camera
gave the DuMont stills a semblance
of motion which added to the pro-
gram’s taste. Sam Chase.

Don Lee-Pug Pilot Fracas

Looms as Court Test Case

(Continued from page 3)
vealed, however, that the bout in
question was a complete sellout de-
spite videocasting. Don Lee tele
execs strongly denied charges that
tele hurts gate receipts, and con-
tended that surveys revealed that the

| Legion’s gate averages have increased

since the advent of regular bi-weekly
boxing and wrestling videocasts.

Don Lee furthermore contended
that fight promoters can seek no legal
redress from the tele outlet, since the
web contracts directly ‘with the Le-
gion for tele rights to all boxing and
wrestling events. Any beef, they
contend, is to be settled between the
Legion management and fight man-
agers.

It is recalled that Paramount’s
KTLA ran into a similar beef recent-
ly when the station was airing week-
ly boxing bouts from the rival Olym=-

pic Stadiuimm. Rather than become
involved in a hassle, Station Manager
Klaus Landsberg bowed out of the
Olympic boxing pic, switching to
amateur fights from the Southgate
area. KTLA still carries weekly
wrestling bouts from Olympic, and
Landsberg contends that both man-
agement and groaners are happy
with the increased take at the turn-
stiles.

NEW YORK, Nov. 22.—Los An-
geles situation reported above paral-
lels the situation in New York, where
the Boxing Managers’ Guild is pro-
testing telecasting of bouts without
giving the managers a cut. Recent
reports were to the effect that the

managers would call a “strike” if |

their demands were not met. A
spokesman for the Guild stated that
managers wanted a cut of the tele-

Distribution
Org Readied
Forl 6mm.Pix

Industry Favers Scheme

HOLLYWOOD, Nov. 22.—The joint
plan of tele broadcasters and 16mm.
film producers to establish a central
video film booking clearing house
was a step nearer to realization this
week with word that corporation pa=
pers will be filed soon in Sacramento.
The proposal, fostered by the Acad-
emy of Television Arts and Sciences
(ATLAS) was circulated among 100
tele broadcasters and independent pic
producers, with returns indicating
sentiment in favor. The film sub-
committee at ATLAS, including KFI
Program Chief Charles Brown; Dr.
Ferenz Fodor, of Audio Pictures, and
Russell Furse, of telefilm, has worked
out final plans subject to approval of
the industry.

According to Furse, broadcasters
gave the nod to a plan calling for
long-term commitments with the
booking corporation and indicated
they might pre-extend dough needed
to get the org functioning. Rates,
still tentative, now range from $75
for first showings of one-reel features
to $275 for preem of feature-length
films on a commercial basis. Com=
petitive bidding for area exclusives
will be sanctioned, enabling video=
casters to snag preem rights by tope
ping established asking prices.

The plan will be kicked off locally
first, with establishment of biz offices
and screening rooms for videocasters,
The outfit will be non-profit, and
royalties demanded by trade unions
are to be paid by film producers thru
the booking org. To date, Holly=
wood’s large independent film mak-
ers and major flicker factories have
shunned the plan.

vision revenue, which would parallel,
percentage-wise, the cut the fighters
received out of the gate receipts.

HELP  WANTED

My new television set has brought me
a’ great deal of pleasure, but I can't
fully enjoy it when I realize that there
are so many people in hospitals who
need this wonderful entertainment more
than I do—SO—will you

manufacturers please co-operate with

television

me? [ will raise the funds to pay for
the sets if you will meet me half-way.
I want to install a set a week in a
veterans’ hospital or crippled children’s
hospital. I know you are Billboard
addicts, hence this means of contacting
you. It might take months otherwise,
I need 52 sets for 1948 at cost. How
about it? Answer to Georgie Price,
Hospital Television Fund, c¢/o The
Billboard, 1564 Broadway, New York

19, N. Y.
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“The Nation’s Favorite”
SAYS

Merry Christma

. « « 10 Music Box Operafors, RCA Victor Dealers, Distribufors, Disc Jockeys,
Promofers, Agencies, Radio Stafions, Theaters, Fairs, Audiforiums . . . their
managers and employees . . . and most important . .. our pafrons and fans
(over fwo and one-half million of them) who purchased my RCA VICTOR

(]
Be Sure To Get . . .

"ALL TIME HITS FROM
THE HILLS"

A Brand New RCA Victor
Eddy Arnold Album,P-195
ON SALE AT YOUR RCA VICTOR
DEALER—IT'S EDDY AT HIS BEST

Eddy’s Latest RCA Victor
Release ...

"T10 MY SORROW"

No. 20-2481
backed by

"EASY ROCKING CHAIR"
NOW ON SALE

Don’t miss the color cover of EDDY
ARNOLD. February issue, South-

ern Agriculturist, with the inside story
title, “They Just Get Up and Sing.”

SONG PUBLISHING
AFFILIATION
HILL AND RANGE
SONGS, INC.
HOLLYWOQD, CHI-
(AGO & NEW YORK
@

HOLLYWOOD REPRESENTATIVE
MONTER GRAY, INC.
8736 SUNSET BOULEVARD
HOLLYWOOD, CALIFORNIA

RECORDINGS in the past fwo years.

Lo . 5. Nt

THE TENNESSEE PLOWBOY

assisted by

Liffle Roy Wiggins and His Steel Guitar
e

Under Exclusive Management of

{OMAS A. PARKER
4218 SAN PEDRO

Tampa 6, Florida
PHONE W3951

Tl

Featured singing star on Purina’s
Grand Ole Opry, WSM, Nashville,
Tennessee, every Saturday night,
8 p.m,

EDDY ARNOLD’S

Checkerboard jJamboree, Mutual
coast-to-coast, Monday thru Friday.

THE
EDDY ARNOLD SHOW

Transcribed on over 300 radio
stations.

EDDY ARNOLD’S

Songbook program on the Crand
Ole Opry every Saturday night,
11 p.m., from WSM, Nashville,
Tennessee. ‘

Harry B. julius, owner, Tampa
Amusement Company, says, “‘Eddy
Arnold is tops on my music boxes.”

Broke all personal appearance rec-
ords Constitution Hall, Washing-
ton, D. C., October 31 for Connie
B. Cay’s Radio Ranch, Radio Station
WARL, Arlington, Virginia.

Thanks to the Jolly Joyce Theatrical
Agency for the many fine personal
appearance dates, including 4 Sun-
days at Sleepy Hollow Ranch spon-
sored by the Newman family.

Many thanks to Radio Station
WSM, Nashville, Tennessee, and
our good friend, Mr. Harry Stone.

RADIO DIRECTION
THE BROWN ADVERTISING COMPANY
2511 WEST END AVENUE
NASHVILLE, TENNESSEE
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ASCAP Has Per-
Song-Use Rate
For Exhibs--But!

NEW YORK, Nov. 22.—Responding
to queries from motion picture thea-
ter exhibitors, American Society of
Composers, Authors and Publishers
(ASCAP) here revealed that rates
for per-specific performance licenses
are available to film houses. Various
exhibs, apparently seeking an out
from the Society’s proposed blanket-
license hike in rates, asked the org
to furnish per-performance fee
schedules.

Society pointed out that under
State law in Florida and Washington
these per - performance - in - theater
rates had to be posted a long time
ago. They run:

Up to an 800-seat theater . .. 50
cents for each performance of a
specific composition; 800 to 1,599 seats
. « « 75 cents per performance and
1,600 seats and up . .. $1 per per-
formance. But says the Society for
the “cost of servicing, inspection and
checking a charge of $10” is made for
licensing each specific composition
for any given date. This in addition
to the regular fee. No extra fee is
charged for repeat performances of
one composition with the picture, or
during one given day as a result of
repeated showings.

Comparison between the per-per-
formance fees and the blanket-plan
which asks an annual fee equal to
the best gross recorded by the given
theater for one film showing are vir-
tually impossible. Since there are
numerous “jokers’ for the individual
exhib depending on the number of
musical compositions within each
shown film or used in the back-
ground, etc., each theater would have
distinct own cost-computation prob-
lems. Assume that a 1700-seat thea-
ter under the blanket-plan would pay
$5,000 annually to the Society, that
sum being equal to its best single-
showing gross of the year. Same
theater under per-performance li-

censz has this to contend with: Not |

only would it have to pay at least
$11.00 daily for each piece of music
within a given film but if that pic
happens to be a musical with four or
five selections or the theme music
employed involves four or five dis-
tinct compositions, then the exhib for
the length of that film would pay
(See ASCAP Has Rate on page 20)

47 Rack Sales
Off 39%: MPPA

NEW YORK, Nov. 22.—The Music
Publishers’ Protective Association
(MPPA) held its annual general
membership meeting at the Hotel
Astor Tuesday (18) with MPPA
Prexy Lester Santly delivering the
usual annual report. Altho copies of
the report have not yet reached pub-
ber members, it is understood the
report show that sheet music sales
on the racks were down about 39
per cent for the vear ended Octcber,
1947, as compared to a similar period
1946. Estimated rack sales in
1947 ran around 5,000.000 copies
while the 1946 figure was approxi-
mately 8.000.000 copies.

The MPPA body at the meeting
unanimously approved a motion to
retain the group’s current slate of
officers which includes Santly, Wal=
fer Douglas, Jack Mills, Jack Breg-
man, Abe Olman and Harry Fox.

Capitol Sales to ABC Has Been
Discussed But Nothing’s Been

Set, Says Company Spokesmen

HOLLYWOOD, Nov. 22.—Capitol
Records spokesmen here term reports
of a sale to the American Broadcast-
ing Company (ABC) as ‘very, very
much in the preliminary stage.” Some
interest has been shown, they say
but “numerous offers have been made
in the past and this happens to be
another one of the same.” Reportedly,
Glenn Wallichs, prexy of Capitol, has
never really conducted anv firm “how
much” exchange with ABC’s Ed No-
ble but had only partaken in intro-
ductory feelers. Wallichs, however,
left for New York Friday (21) via
rail to arrive in Gotham Monday,
presumably for huddles with ABC
spokesmen.

NEW YORK, Nov. 22.—American
Broadcasting Company officials here
concede that ‘negotiations are in
progress” with Capitol Records but
claim that no agreement has been
reached.

Wall Street Opines

NEW YORK, Nov, 22.—Wall Street
reaction to the Capitol-ABC “reports”
this week was that, at best, they rep-
resented non-conclusive discussions
between the companies. Investors,
here, who usually get the early word
on such transactions say they’ve
heard about discussions of a purchase

Columbia Inks
Kay Thompson

NEW YORK, Nov. 22.—Columbia
Records this week inked the hot Kay
Thompson-William Brothers vocal
group. 'The Thompson group, via
their West Coast appearances in top
locations, including Ciro’s, jumped
out as one of the hottest box-office
attractions around, with a mush-
rooming build-up developed thru
columnist plugs, guest air shots and
national magazine publicity.

Their booking price tag has quad-
rupled practically overnight., The
group was in heavy demand for a
disking pact, with Columbia landing

| Association (MPPA) contract nego-

them thru a deal set with the Baron[
Polin Agency. The deal calls for a|

term paper.
The diskery also completed a term
contract with chirp Janette Davis.

WM To Import

British Singers

NEW YORK, Nov. 22.—British
singers Vera Lynn and Denny Dennis,
both of whom made an American
debut on wax via the initial release
of London Records last week, soon
will be brought over to the United
States for personal appearances by
the William Morris Agency (WM).
WM holds the singers’ contracts thru
their English representative, the
Harry Foster Agency. Chirp Lvnn
will be brought over as soon as her
current contractual obligations in
England expire.

radio spots for the singers.

but had no indication that it was at
a serious point.

Investors point out, however, that
a Capitol sale could be handled al-
most privately since of the 430,000
shares of common stock outstanding,
the majority management interests is
controlled by Glenn Wallachs, Johnny
Mercer and Buddy De Sylva, who own
315,000 shares among them, Preferred
stockholders (who own 30,000 shares
convertible into common at a two-
for-cne ratio) have no management
control.

If an ABC buy-out is in the wind,
say the Wall Street boys, it may be
connected with the long-known in- |
tention of the network to effect its
own refinancing plan. On August 18,
1947, it is recalled ABC withdrew a
proposed public offering of 950,000
shares of $1 par common stock (sell-
ing price unknown) that had been
submitted to the Securities Exchange
Commission, ostensibly because mar-
ket conditions were not favorable.
That ABC might be thinking in terms
of re-initiating a public stock offer-
ing was considered feasible along
the street here altho an ABC spokes-
man has denied that there is any con-
nection between the possible purchase
of Capitol and ABC’s own ultimate
financing intentions. Nevertheless
investors here think that such a pur-
chase may be an important factor in
a possible multi-million dollar stock
deal. The investors figure that ABC
might later attempt to sell 950,000
shares of its stock at a price that
might run as much as $20- a share.
(CBS network, for example, cur-
rently stands at about $26 a share).
The financers stress, however, that

(See Cap Sale on page 20)

PubsTo Nix New
SPA Requests?

NEW YORK. Nov. 22.—The Song-
writers’ Protective Association (SPA)
and the Music Publishers’ Protective

tiating committees will huddle again
Monday (24) in what some pubbers
describe as the final one in the series
of talks begun almost a year ago.
Pubbers feel that Monday’s meet will
settle matters still in the talking stage
—the SPA fund proposal, the dif-
ferences in setting contract deals for
SPA and non-SPA writers and the
SPA proposal to cut the foreign copy-
right on a song to 28 years. The ma-
jority of the pubbers have indicated
that they will firmly resist all three
SPA proposals, altho a few feel that
SPA should get some concession
since it has proved beneficial to the
operation of the pubbing biz.

Pubs believe that the Monday meet |
should resolve all three pending mat- |
ters and reportedly are at the point
where they will refuse to go into any |
more huddles (these have dragged'
on for months) unless Monday’s ses-
sion shows a firmer degree of finality
than at any previous meet. Probably |
it will be proposed at the meeting |
that a new pact be drafted by the

Pic Themers
Want Theater
Moo Separate

Apply Heat to ASCAP

(Continued from page 3)

of dough from motion pic theaters
(last year it was about $1,325,000)
but disburses the writer share of the
monies on a rating basis (the “AA.”
“A” etc, applied to all ASCAP
writer income—radio, night clubs,
etc.) that does not take into con-
sideration one fact: That film scorers
turn out the greatest part of the
music used in picture houses; not the
published pop-music penners whose
filmusic gets radio airing.

SCA here and Zissu in the East
for more than a year have pursued
their argument with ASCAP thru
Hiscussions with ASCAP Prexy
Deems Taylor as well as rep of the
ASCAP writer-board, E. G. Fred
Ahlert, but have made little progress.
Currently, tho, the SCA scribes be«
lieve they’ve got aces in the hole and
they expect a December meet in the
East between Zissu and society top=
pers to provide some degree of satis«
faction. If not, the temper of some
SCA’ers here is such, they claim, that
they will resort to the courts or
the Department of Justice in an effort
to prove their claims to a better share
of the ASCAP theater money.

New Ammunition
Two situations that have SCA’ers

| both cocky and irate have arisen just

lately. Confidence, on the one hand,
stems from ASCAP’s current fracas
with motion picture exhibitors thru
out the country. The society only
recently attempted to push thru a
hike in theater-license rates and ran
into a storm of protests and promised
legal actions, etc., which resulted in
a postponement of the proposed hikes
until some time next year. Mean-
while, various exhib associations,
while accepting the postponement,
have given no promise ultimately to
go along. with the raise. This, say the
SCA’ers, may place the society in an
embarrassing position when it comes
to the demands of the Screen Com-
posers’ group. At a time when the
exhibs are screaming at ASCAP, a
concerted complaint by the SCA’ers
(who write most of the music used
in film houses) that they are not
getting an alleged rightful share of
the exhib payments conceivably
could become effective propaganda
for the exhib groups to use in sum-
moning up public opinion or judicial
pressure against the society’s thea-
ter-hike campaign. So the SCA’ers
opine that this time the society may
have to give a speedy answer and
more decisive action on their plea.

Foreign Check Yelps

Meanwhile, the ire of SCA’ers here
reached a peak recently when checks
covering their share of “war-blocked
currencies” proved to be “disappoint-
ingly small.” The society some weeks
ago announced it had collected about
$480,000 for its writer members from
foreign countries (not including Eng-
land) and reportedly had disbursed
its checks according to the over-all
classification formula. An ASCAP
official in New York had claimed that

| groups’ lawyers for consideration by | adjustments were made to include
WM reportedly is trying to find |the membership of both parties | the performance factor abroad, but

around December 1.

(See Scribes Press on. page 20)
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Signature Grief
Deepens as Fox

GE Distrib Move

NEW' YORK, Nov. 23.—-Signature
diskery this week appeared to be
steeped in ever-growing new .diffi-
culties with publisher-royalty col-
lection agent Harry Fox and the re-
cently dropped New York General
Electric Supply distrib contributing
to the label’s woes.

Fox reports that he is trying to af-
fect a deal for an outside diskery to
buy, or buy into, the Signature firm
in an effort to get some dough back
for publishers. The waxery report-
edly owes pubs an accumulation of
about $60,000 in unpaid royalties.
Fox indicated that if a Signature
sale couldn’t be negotiated he might
seek more drastic action against the
firm than hitherto initiated.

The GE distrib problem developed
when Signature refused to buy back
stock left on the jobber’s hands when
Nat Cohn’s Modern Music took over
New York distribution two weeks
ago. In order to dispose of the left-
over wax, GE began to sell out the
Signdture disks (mainly albums in-
cluding the Paul Whiteman Rhapsody
in Blue package) at their cost price
(57% per cent off list), which is 171
per cent lower than regular price to
the retailer., Estimates of the num-
ber of disks being peddled by GE
run from 35,000 to 100,000,

Bradley To Enter Claim
NEW YORK, Nov. 22.—Ex-band
leader Will Bradley says he will file
a claim for breach of contract with
the American Federation of Musi-
cians’ (AFM) Local 802 against Sig-
nature Records. Bradley claims Sig-

| Redd Evans Takes

Bows on ‘Ballerina’

NEW YORK, Nov. 22.—About the
only small pubber to come up with a
top pop tune in recent months, Redd
Evans, songwriter and prexy of Jef-
ferson Music, was taking bows—and
counting a few chips—with the news
that RCA Victor Records had run
pressings up over the half million
mark of Vaughn Monroe’s platter of
Ballerina, firm’s plug tune.

Running behind the Monroe wax-
ing, Jefferson could also tote up takes
on Jimmy Dorsey (MGM), Mel
Torme (Musicraft), upcoming Buddy
Clark (Columbia) and Enric Madri-
guera (Decca) versions of the tune,

GAC Shifts Weems,
[ ] L] L ]
o0
Higgins to Chicago
NEW YORK, Nov. 22.—Joe Hig-
gins, now a traveling location booker,
and Bill Weems, working cocktails
and small units, will both be shifted
from the General Artist Corporation’s
(GAC) New York office to the
agency’s Chicago office next week.
Higgins leaves for Chicago Sunday
(23) to work in the GAC’s band de-
partment there as a location booker.

He will continue to cover most of
his Southern accounts as well.

Weems will leave for Chicago late
next week and will work in the
agency’s Chicago cocktail depart-
ment selling there and the Midwest.

nature owes him 5 recording dates
under a contract and that the fees
for such dates, aside from royalties,
would amount to approximately
$2,000.

MCA Adds New
Orks to Roster

NEW YORK, Nov. 22.—The Music
Corporation of America (MCA) this
week signed the Don Jones, Henry
Jerome and Jimmy Tucker orks to
management pacts. Jones is now
playing at the Post Lodge in Larch-
mont, N. Y., with his 10-piece ork,
while Tucker is appearing at the
DeSoto Hotel, Savannah, Ga., with
an eight-piece society band. Jerome
moved from William Morris to MCA
and is now at the Pelham Heath Inn
here:

The agency recently also signed the
orks of Russ Carlisle, Erwin Xent,
Don Kaye, Joel Herron, Dick Dildine
and Barclay Allan, who is another
pianist graduate from the Freddy
Martin ork like Jack Fina and Mur-
ray Arnold.

Don Wallmark Now
Admitted to MPCE

NEW YORK, Nov. 22.—In an
about-face move, the Music Pub-
lishers Contact Employees TUnion
(MPCE) admitted Don Wallmark
into the fold of pluggers at this
week’s meeting. The former Sammy
Kayve ork man was wanted by the
maestro for Coastal activities with
his music firms, Republic and World.

Wallmark was originally rejected
on the grounds  that there were
enough unemployed men in Califor-
nia without having to go outside the
ranks for new blood. Kaye took a
burn at the union stand and for
weeks vainly sought arbitration.
However, at the meeting this week
Wallmark was voted in.

Tracy on Stdndl
Against Charge
Of Misusing Funds

NEW YORK, Nov. 22—A stock-'
holders’ suit against E. A. (Gene)
Tracy, chairman of the board of
Majestic Radio & Television Cor-
poration, charging that the Majestic
executive had used corporate funds
to make personal profits, ended its
first week in court Friday (21) with
Tracy taking the stand as the first
of defense witnesses.

The rest of the week's court ac-
tion had been corifined to plaintiff’s
charges (stated by stockholders’ at-
torneys Abe Marcus and Leonard
Zissu) that Tracy had made about
$200,000 from Majestic stock fluctu-
ations and that punitive indemnities
allowed by law should force him to
return almost $600,000 to the cor-
poration. Plaintiffs in the stock
“salvage suit” claim that Tracy had
deliberately by-passed his obligation
to the corporation in his stock trans-
fer deals.

BILLIE HOLIDAY BENEFIT

NEW YORK, Nov. 22.—A test§-
monial concert for Billie Holiday is
set for Saturday, November 29, at
New York’s Carnegie Hall under
aegis of Norman Granz. Among the
featured performers will be Buddy
Rich, and the King Cole Trio, Granz
own Jazz at the Philharmonic group.
The proceeds will be turned over to
the songstress, currently serving a
sentence in the women’s federal re-
formatory. Funds raised by the date
will be used to help the singer over
a period of readjustment that is ex-
pected to follow her release within
the next month.

Puhlishefs’ Plug Tunes for 1943

Where no monthly date is shown, this info was withheld by the publisher.

As a service to the music industry (in view of the impending Petrillo recording ban) The Billboard lists below
the advance songs scheduled to be worked upon by major popular music publishers. Information on these tunes
was supplied by the publishers only and approximate exploitation dates are those given by the pubs.

not supply titles or dates of their 1948 plugs.

Four firms, Leeds, Santly-Joy, Shapiro-Bernstein and Martin, would

Daddy Surprise Me
Don’t Believe a Word They Say

April, 1948
September, 1948

PUBLISHER SONG DATE (Where Given) PUBLISHER SONG DATE (Where Given)
Barton Lazy Stream January, 1948 Triangie In a Little Book Shop January, 1948
And People Laughed January, 1948 Intrigue January, 1948
Youre So Grandloso March, 1948 When the Moonlight Fell on the Water-
The Day Isn’t Long Enough June, 1948 fall April, 1948
= = It Only Happens Once October, 1948
e ngf.;hg) DollfScoreiiremyptc, (Bastal i 0 1 Lombardo Oh, What I Know About You January, 1948
y, 1948 =
. . .3 Songs Summer, 1048 Windshield Wiper April, 1948
Scallawag July, 1948
Beverly The Feathery Feelin’ February, 1948 Susie Dooley October, 1948
Love That Boy Maly, 1124% Monaco Crying for Joy 1948
Baby Don’'t Be Mad at Me July, 164 ot _
Where Is the One? September, 1948 Supreme How Soon Cl:;{;%etlndtec;ln?&?y
sﬁggoiﬁepgc:;zs in Her Halir Campbell-Porgle Someone Cares February or March,
That’'s What Every Young Girl Should 1948
Kpow Capitol Songs
I'll Take It Slow P
Dearest Santa Criterion My Rancho Rio Grande Current
Save the Bones for Henry Jones (‘Cause
Bloom Sipping Cider by the Zuyder Zee Current He Don’'t Eat No Meat) Current
One Raindrop Doesn’t Mike a Shower December, 1947 Svenska Flicka Current
On the Other Side of the Hill Spring, 1948 When You Got a Man on Your Mind Current
Betty Blue Spring, 1948 I Told Ya I Love Ya, Now Get Out Current
Au Revoir Again Summer, 1948 That's the Kind of Gal I Dream 0f (You
Should See the Kind I Get) February, 1948
BMI Passing Fancy 1948 Capitol Moonlight in Vermont March, 1948
My Promise to You 1948
Long After Tonight (From pic, Arch Chappell
of Triumph) 1948 ~Crawiord The Best Things in Life Are Free Current and con-
Highway to Love 1948 tinuing
You Started Somethin’ 1948 Pass That Peace Pipe Current and con-
It’s a Big Wide Wonderful World 1948 tinuing
Delilah 1948 wWilllamson So Far Current and con-
There I Go 1948 tinuing
A Fellow Needs a Girl Current and con-
Bourne Who Were You Kissing (When You tinuing
Kissed Me Last Night)? December, 1947 You Are Never Away
urren nd con-
Bregman-Vocco- Melancholy January, 1948 Chappell My, How the Time Goes By A% tﬁnulgxga
Conn I Feel So Smoochie January, 1948 Mickey Current and con-
“Bregman-Vocco- A Little Imagination April, 1948 tinuing
Conn What Do I Have To Do (To Make You Say Something Nice About Me Current and con-
Love Me)? April, 1948 tinuing

(Continued on page 34)
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BVC Lands “Are
YouWith 11?” Score
Thru Cleffer Pact

NEW YORK, Nov. 22.—The Breg-
man, Vocco, Conn (BVC) pubbery,
currently riding high with its Decca
Records-partnered Supreme Music
(Near You and How Soon) subsid
which started in biz only a few
months ago, may soon reap additional
harvest from a writer’'s deal which
was set about the same time. BVC
several months ago signed the Inez
James-Sidney Miller tunesmith com-
bine to a writer’'s pact. Almost in-
active until now. the duo was hired
recently to turn out a completely new
score for the Universal-International
filming of the hit Broadway Are You
With It? musical. Because of the
writer pact, the score is being turned
over =0 BVC for exploitation.

Initial tunes from the flick, A Lit-
tle Imagination; Daddy, Surprise Mel
and What Do I Have To Do? are due
for exploitation in April.

MGM Pacts Rich
And Strayhorn

NEW YORK, Nov. 22—MGM Rec- |
ords this week signed Buddy Rich
and Billy Strayhorn to waxing pacts to
help the firm round out its pre-Pe-
trillo=ban backlog. Rich, who is
fronting his own ork and who has.
long been one of the nation’s fop
drummers, assumes a new rolc under
his MGM deal. Pact calls for Rich
to do vocal sides with a small unit
for the firm, with MGM artlst and
rep chief Harry Meyerson aiming to
fill a rhythm and novelty vocal slot
with the orkster. Sides with the full
Rich ork are in abeyance.

Strgyhorn—who is Sweet Pea to his
associates—will serve in a ftriple ca-
pacity—conductor, writer and pianist,
He’s noted for his work with Duke
Ellington as composer-arranger for
the last decade.

BMI Is First of Top
Pubberies To Join
Newly Formed AMC

NEW YORK, Nov. 22.—Broadcast
Music, Inc. (BMI) this wecek became
the first of the big pop music pub-
beries to go along with the recently
tormed American Music Conference
(AMC). BMI has sent a contribu-
tion of $2.500 to the Conference sus-
taining fund.

Original sponsors of the AMC in-
clude the National Association of
Music Merchants, Band Manufactur-
ing Association, National Association
of Musical Merchandise Manufac-
turers, National Association of Mu-
sical Merchandise Wholesalers, and
National Pinno Manutacturers’ As-
sociation. Attempts to enroll support
of pop pubs via the Music Publishers’
Protective Association (MPPA) were
launched a long time ago by AMC
bui so far have proved fruitless.

Puner Leaves Musicrafl

NEW YORK, Nov. 22.—Paul Puuer,
Musicraft exec in charge of classical
music, announced his resignation
from the diskery this week after a
series of differences of opinion over
policy with Musicraft Prexy Jack
Myverson. Puner, a Musicraft pioneer,
along with Oliver Sabin, in the pre-
pop days, had successively moved
from president to member of the
board and to his last post before de-
ciding to call it quits. He had been
a Musicraft executive for almost 10
years.

Spare Ribs

The Missing is

NEW YORK, Nov. 22.—Members of the music biz were con-
gratulating Harry Link this week on his “missing hit.” The gemn.
pro. mgr. of Feist Music, it seems, latched on to some preliminary
street tumult about the tune, All Dressed Up With a Broken Heart.
A Tower platter, a Bullef record and some other small labelings, he
heard, were pushing out on the market. So Harry sent out a tree-
mend-ous mailing te ad agencies, artists and platteries advising them

of the ditty’s merit.

on the disks.

“That is all, brother.

got my rack returns yet.”

the *“hot”
“I'll get even.”

spot of gin games. Wo!

CHICAGO.
pened this week.

hard to believe.

About two days later the E. B. Marks firm felt like thanking Link
profusely. Seems that Feist has an old copyright tune titled All
Dressed Up With a Broken Heart, all right, but this wasn’t the song
Marks’s own dilly, similarly tagged I'm All Dressed Up,
etc., was getting the platter .-play.
that Herb Marks was thinking of giving T.ink a copy deal.

All That Glirters Tin't Goldsen

NEW YORK, Nov. 22.—Mickey Goldsen disputes the peculiar
legend that it’s nice 10 have a hit song.
had filed suit this week against Goldsen’s Criterion Songs (on the
claim that Across the Alley From the Alamo infringed a 1928 Peters
composition titled All For All, Mickey said:
There’s a government lien on Alamo, 10
other private liens resulting from claimants to cleffer Joe Green’s
piece of the song, and now I've got a lawsuit!

After dinner all the boys retired to Manie Sacks’ apartment for a
Happens!
night’s session, and it turns out to be the sartorial Taps himself.
exact extent of his winnings—yup, $125.

Never a Dull Moment
Nov, 22.—Names can’t be used but it really hap-
A piano-playing disk artist was asked by a song
plugger to schedule an air shot for a tune that the artist had recorded.
Reaching a new nadir in “payola” requests, the artist demanded $25
for “transposing” his disk version to a radio rendition.
plugger wired the boss in New York asking for directions, it was so

Dinner With Taps

NEW YORK, Nov. 22.—Jonie Taps, in from the Coast for a peek
at Columbia pix’ half-owr.ed Mood Music operation, was determined
to get his old music biz friends together for dinner.
and the guests made frequent cracks ahout Jonic’s offering to pick up
the “hot” (in normal—the check).

Taps, who was feting Manie Sacks, Lester Santly, Mac Goldman,
Henry Spitzer, Harry Mayer, Johnny Dugan, Murray Baker and others
at the reunion dinner, stood up gallantly to the occasion and grabbed
(check)—for $125—meanwhile lightly countering with:

Now, the gagsters were saying

Learning that one Billy Peters

The pay-off is I haven’t

Came the night

One winner emerges after a full
The

The poor

De Luxe Blaze
Costs Masters

NEW YORK, Nov. 22.—Fire of un-
determined origin last week destroyed
DeLuxe Records’ Linden, N. J., press-
ing plant. causing damage estimafed
at $215.000. Firemen worked five
hours in overcoming the blaze, which
wrecked the entire building, part of
which contained a lumber mill. Jules
Braun, DeLuxe president, announced
that the major effect was the loss of
many important masters, which
would have to be re-cul at a cost of
$120 each. DeLuxe is still able to
use three Eastern and one Western
pressing plant, but in addition to the
expensc of re-cutting masters from
duplicates. deliveries of new pressings
may be stalled.

Diskery announced that it was cov-
ered by insurance for losses resulting
from the blaze.

Gabbe - Lutz - Heller

Sign Mooney Quartet

NEW YORK, Nov. 22.—Joe Mooney
Quartet, which last week concluded
an eight-week stand at the Hotel
Warwick here, signed with the per-
sonal management triumvirate of
Gabbe, Lutz and Heller after several
weeks of mulling a new p.m: .to
replace George Moftet. Mooney’s
group is staying in town until its

Decca Pact for
Clinton: Osborne

Set for Sides

NEW YORK, Nov. 22.—Decca Rec-
ords this week signed the new Larry
Clinton ork to a waxing pact. The
firm also took on the Mary Osborne
Trio for several sides. The Clinton
deal calls for no specific terms due
to the impending Petrillo ban. but
Decca execs reveal that the orkster
will draw at least two dates before
January 1 and possibly more, depend-
ing on the material desired for wax-
ing before that time. Both Clinton
and the Osborne three have been
given material for initial dates.

Meanwhile waxing activily at the
Decca plant will begin to perk up
next week in New York. The diskery
has skedded at least six dates for the
week and may do a couple of others
as well, It is expected that the sched-
ule will increase in the coming weeks
before the Petrillo deadline. Dececa,
until now, had been the most reticent
of the biggies, recording-wise.

Decca recording deal is adjusted.
Meanwhile, Dick Gabbe left the
Harry Romm office, where he has
been working for almost a year, to
find office space here to open an
Eastern branch for
management venture.

New House Bill Aimed at AFM

Restraint of

Trade Law
To Be Asked

Kearns, Hartley Team

{Continued from page 3)
after further labor committee con=-
ferences.
Disk Ban IHalt?

Labor committee members feel that
enactment of such a bill will not
only stop the disk bamn, but can also
be used in the event of another coal
strike by John I. Lewis and his
United Mine Workers. They antici-
pate little difficulty in getting the
bill thru the House, but are uncer-
tain about Senate approval in view
of recent statements by Senate GOP
leaders that any Taft-Hartley changes
should be deferred for another year.

Hearings on the new bill are ex-
pected to draw an avalanche of pro-
test from every segment of organ-
ized labor, since the measure—tho
admittedly aimed at AFM-—will af-
fect all unions.

Tacist! 2 Sherwood
Orks in Different
Jobs at Same Time

NEW YORK, Nov. 22.—Bobby
Sherwood soon will be leading two
orks, one on each Coast. Seems that
Sherwood called off an Eastern tour
in September in anticipation of a
movie deal. When the deal fell thru,
the orkster had Music Corporation of
America (MCA) set up another East-
ern tour which is due to begin at the
State Theater in Hartford, Conn., No-
vember 27. But this week Sherwood
suddenly landed a chore with Mono-
gram Pictures for his ork and for
himself as an actor.

Rather than call off the tour a sec-
ond time, Sherwood decided to com=
mute between the West Coast and his
dates on the East Coast while the pic-
ture is being done. So while he leads
his movie ork thru the paces of Sher-
wood’s Forest on the Monogram lot,
he will have his traveling band mov-
ing on to another theater or one-
nighter in the East. His sked is so
worked out that the orkster will miss
no more than one or two one-nighters.
These dates will be played by the ork
with a guest fronter with the ap-
proval of the buyer of the band and
MCA.

MONROE CRACKS RECORD

BRIDGEPORT, Conn.,, Nov. 22.—
Vaughn Monoc cracked the season
record for the Ritz Ballroom here by
drawing 2,550 customers in his one-
nighter Sunday (16). With admis-
sion upped to $1.80, the gross was
$4,590. It was a season’s record so
far in both attendance and gross.

Hudson Hits Tops in Huston

NEW YORK, Nov. 22.—The Dean
Hudson ork last Saturday drew 2,105
people at $1.50 a head to establish
a record crowd at the Plantation in
Houston, reports H. D. McElroy Jr.,
the Plantation’s managing" owner,
Previous high grosses were those of
Charlie Fisk and Hal MclIntyre with

the personal| 1,602 July 12, and Denny Beckman

with 1,735 August 23.
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Sonora To Drop

Single Releases

CHICAGO, Nov. 22.—Sonora Ra-
dio’s record division, reported going
ocut of the single releases field in
nops, race and folk music (The Bill-
board, August 9), and later denied
by company execs (The Billboard,
August 16), appeared to be dropping
its single releasc policy completely.

Tho company officials could not be
2ontacted, even after checks were
made during the past two weeks, it
was learned from artists under con-
tract to Sonora that they were mak-
ing no platters for the coming
Petrillo work-stoppage period back-
log as other firms are doing. Griff
Williams, whose band was on Sonora
platters, severed his pact with that
firm, while Saxic Dowell shifted his
waxing duties to Vitacoustic when
his pact ran out secveral weeks ago
and was not renewed.

. Sonora’s latest catalog shows that
a current pop hasn’t been, released in
over two months by any artist, with
Ginny Simmms’ recording of On the
Old Spanish Trail the latest current
item on the agenda.

Talk has been persistent that
Sonora will de-emphasize the record
division and will hold pat to its
present catalog which contains a
majority of standard material, and
will stick with some 50 standard
albums it has in its catalog.

Scribes Press for

Performance Plan

(Continued from page 17)
SCA’ers here couldn’t sce it. They
stated that Roy Webb, who felt was
one of the most-credited scorers of
fillms performed abroad in the last 10
years, had received a check in the
amount of $3.60, and pointed this up
as evidence that “performances” had
been completely sluffed by the so-
ciety when it came time to disbursing
the foreign monies.

ASCAP “Concessions’

In a tacit way the past year or so,
ASCAP officials (including radio, not
just theaters) in Gotham have admit-
ted that writer monies would ulti-
mately have to be distributed with
some kind of performance payment
factor included. Since the initial
announcement of the Ahlert plan and
the more recent George Meyer pro-
posals for a writer-payment svstem
which would give a percentage eval-
uation to performances, SCA’ers !
claim thev have been waiting for |
these admissions to become 1‘ea]i1y.|
Not completely salisfied with the |
Meyer or Ahlert plans, both of which
limit t1he performance percentage
and retain a goodly hunk of pay-
ment-percentages for “availability,
seniority, vogue, prestige, elc¢.,” the
SCA’ers also point out that the Ahlert
plan has never actually been initiated
by the society. Some ot the skeptical
1ilm scorers c¢laim that the Meyer
proposals are “more smoke screen
tactics.”

Withal, say the SCA’ers, neither
Meyer’s nor Ahlert’s plan answers
their demand for separated film
revenues, and they inlend really to
push the battle come December.

Vox Gets Toleranee Songs

NEW YORK, Nov. 22.-—Vox Rec-
ords this week announced the acqui- |
sition of 12 songs for tolerance writ-
ten by Hy Zaret and Lou Singer for
-elease thru ils Spotlight Series al-
bums. To be tagged Little Songs on
Big Subjects, the tunes are elabora-
tions of material originally penned
for spot announcements via station
WNEW. Signing marks another ad-
dition to the parade of waxeries
seeking to implement their pop stuff
with documentary platters. -

Milwaukee Sheriff
Warns Juke Ops on

Indecent Records

MILWAUKEE, Nov. 22.—Another
in the sporadic attempts of commu-~
nities around ihe country to ban in-
decent records was made last week
by Sheritff George Hanley, of Mil-
waukee. In a letter to county juke
box ops, Sheriff Hanley intimated
ithat objectionable disks were popping
up in large numbers in places where
voung people congregate. He re-
quested county ops to co-operate in
the suppression of objectionable
platters. .

The letter specified six records put
out by small labels as offcnsive and
asked ops to pull these from their
boxes. Local ops have agreed to ban
indecent disks. DBut they point out
that some tavern and restaurant pro-
prietors buy the indecent records at
retail outlets and then put them in
the boxes themselves when the ma-
chines are being serviced. Mean-
while, some distribs deprecated the
sheriff’s action as following just the
wrong pattern. Experience in deal-
ing with “dirty” disks, they say, points
up ihe fact that any publicity in-
creases lheir sale rather than helping
the situation or the industry. In the
past, they say, industry greenhorns
have «clamored about “salacious”
platters and virtually have given juke
box operators “info and ideas” on
such platters leading to sales which
otherwise would never have been
made.

Court Orders Tharpe
Waxings Destroyed;
Illegal Release Held

NEW YORK, Nov. 22.—Dave Kapp,
Decca vice-prexy, announced this
week that the diskery lhad obtained
a permanent injunction in the Cali-
fornia courts against two recording
outfits who made and released plat-
ters by Sister Rosetta Tharpe, Decca
contract artist. Jack B. Lauderdale,
who does business as Down Beat Re-
cording Company, and Arthur N.
Rupe, who does business as Specialty
Record Sales, were ovdered to
turn over to Decca, for desiruction,
all records, wire and tape recordings
and any masters of Tharpe waxings.

The disks were relecased wwithout
reference to Tharpe on the Ilabels
but Decca averred they were casily
recoghnized.

Butterfield Deal Set
] Te *
For Nick’s Vlllage
NEW YORK, Nov. 22-—Despite
persistent denials within the trade,
but bearing out The Billboard’s origi-
nal storv of several weeks back, band
Jeader Billy Buttertield was set this
week to open at Nick’s, Greenwich
Village jazz mecca, November 25 with
a six-pijece combination.
Butterfield’s p.m., Chubby Gold-
farb, vervified the deal, which settles
once and for all the yes-he-does-no-
he~cdoesn’t fate of the band leader’s
cwrent big baud and follows close
o the heels of the recent disband-
ments of such other hot maestros as
Johnny Bothwell and Buddy Morrow.
Goldfarb, however, denied reports
that Butterfield would double into
Nick’s from a sustaining radio job.

Mus-Art Hires Harthun

NEW YORK, Nov. 22.—Bob Har-
thun, former Music Corporation of
America (MCA) salesman, this week
was hired to work out of the West
Coast office for the Mus-Art Agency
under Lyle Thaver. Harthun, who
worked in the MCA cocktail depart-

| Capitol Sale to ABC

Mulled But Nothing
1 1. B )
Set, Say Firm Execs
(Continued from page 17)
Iit's all a big “IF.” The Petrillo ban
also is expected to affect ticker re-
action to the purchase now of a rec-
ord company.
ABC After Cap E.T. Wax?

NEW YORK, Nov. 22.—Trade ob-
servers here, spectulating on ABC’s
announced “negotiations with Capi-
{ol,” feel that one of the strongest
points of interest to ABC—in view
of the Petrillo ban—is Capitol's tran~
scription library and e. t. equipment.
A straight diskery buy in this Pe-
trillo-ban period would scem risky,
they say, but reputedly ABC is look-
ing forward to its own troubles (along
with other networks) stemming from
a possible Petrillo-forced musicians
wallkk-out in radio about February 1.
ABC, it is pointed out, has no e. t.
library of its own and would be in a
less fortunate position than NBC and
CDBS (who own their own franscrip-
tion and rccording subsids) comes a
recording ban. Other angles ad-
vanced by trademen are that possibly
ADBC is also interested in atlecting a
talent-springboard tic-up on the the-
ory that both CBS and NBC have
been able to tie up some top artists
“exclusively” on the strength of their
combined disk and airwave position.

Cap Net Income Increase

HOLLYWOOD, Nov. 22~-Latest
financial statement {rom Capitol Rec-
ords here indicates that for the three
month period ended Scptember, the
company picked up on net income for
similar period last year. Judging from
info available, however, net income
on a year-long-basis probably ran
from 20 to 30 per cent under last yecar.

The new figures (unaudited) break-
down as follows:

For 12 months ended September 30,
1947, net income was $568,675.99.
(Only available annual figures for
last year cover the 12-mronth period
ending December 31. 1946, when net
income stood at $842,961.04).

For three months ended September
30, 1947, net income was $234,270.03.

For three months ended September
30, 1946, net income was $131,990.16.

“Signals On” for

Plugger Shifts

NEW YORK, Nov. 22.—New song
plugger switch-overs are giving pub
personnel movements the frequex;c_v
of a train timelable. Barton Music’s
Coast rep, Nick Savano, moved over

to Bobby Mellin Music; Mack Clark
(brother of Buddy) joined Bourne
Mugic; Johnny Farro, who had
{fronted his own firm, was added to
Duchess Music, and the currents
" around the Brill Building were still
| swirling at week’s end. The week
betore, Paul Case landed with Miller
Music, and ex-Irving Berlin rep,
Duke Niles, had landed with Jeffer-
| son Music. Shortly before all this
activity swung info high, Harry Wein-
| stein had made the hop from Miller

|to Leeds, and Hal Fein went from

| Peter Maurice to Robbins Music.

CUGAT IN MEX GROUP

CHICAGO, Nov. 22.—Xavier Cugat
i will do a Mexican Meyer Davis De-
cember 1 when he opens at the Hotel

a band made up of native sidemen.
Cugat will front the ork for two
| weeks, after which he will return to
the States but will continue 1o get
i a cut of the Mexican crew’s earnings.

ment, will do the same for Mus-Art| They’ll continue to be known as

in addition to selling small bands.

l Xavier Cugat’s Band.

FoxChi-Bound To
Check Waxeries,
Status on'Debts

-~y

NEW YORK, Nov. 22.—Harry Fox,
music publisher agent for collection
of mechanical royalties, goes to Chi-
cago sometime next week to go over
the royalties-due picture with Ma-
jestic, Vogue, Mercury and Sonora
diskeries particularly.

Majestic reportedly owes publish-
ers some $125,000 in back royalties,
altho the diskery this weck was to
have mailed in a check for between
50G and 75G to mark off part of the
debt.  The firm meanavhile is under-
going some pains on the West Coast,
where American Federation of Musi-
cians (AFM) Local 47 last week
clamped down on Majestic, stopping
the firm’s waxing activities until the
plattery put dough on the line. This
week Paul Baron, Majestic Coast
exec, was pledged to post a $10,000
cash bond with the union in order to

resume  waxing activity. Union
charged that Majestic was grossly

negligent in paying sidemen for past
waxing dates. Following the posting
of the bond, Baron cut sides with
Artie Wayne, Dale Evans and Judy
Canova. It was reported that Ma-
jestic had its West Coast plant up for
sale, with an offer made to Dave
Braun, De Luxe Records exec, whose
plant in Linden, N. J., burned down
this week (sec other story this sec-
tion), N
Will Peek Into Voguc

Fox also intends to search into the
now-defunct structures of the Vogue
diskery to find out if there is any
possibility of digging out some loot
to pay up the royalties owed the pub-
bers. He likewise wants to examine
the Sonora scene. Lastly he aims to
get together with Mercury diskery
reps, - Altho Mercury is paid-up with
Fox, it is understood that the disk-
ery’s payments have been arriving
late and the trustee will be seeking
for more prompt disbursements for
the future.

Opposition at Philly
AFM Polls; 1st Time

PHILADELPHIA, Nov. 22.—A pre-~
election campaign is raging here
among the 800 members: of Local 274,
Negro local of the American Federa-
tion of Musicians (AFM) with a $17,-
500 real estate transaction looming as
one of the main issues. For the first
time since the local union was or-
ganized a dozen years ago, there is an
opposition slate headed by James
Shorter for president. George (Doc)
Hyvder, president since he and Sec-
retary Frank Fairfax organized the
local 12 years ago, will face oppo-
sition for the first time when election
rolls around December 14.

The election contest will probably
be fought out over negotiations for a
building which the union decided to
buy and then changed its mind. The
reversal, according to the opposition,
may result in the loss of an $800 de-
posit. The building was intended
originally for use to house -offices of
the local and provide a general meet-
ing place.

ASCAP HAS RATE

(Continued from page 17)
ASCAP from $44 to $54 a day. Under
the per-performance arrangement,

leven assuming that the exhib ran

Prado, swank Mexico City room, with |

only distinct composition in each
film, the cost would be at least $4,015.
The probabilities of “one song per
day” would be so slim however, that
in almost every case the per-per-
formance rates totaled up annually
! for such an exhib would go way over

the $£5,000 marlk.
3



Nowember 29, 1947

The Billboard

MUSIC 21

Music—As Written ]i

New York:

Scratch My Back and Saxology ave the first sides cut by the new Eddie
Wilcox-Jimmy Lunceford ork for Manor. . . . Claude Thornhill and Vie
Damone into Youngstown’s Palace Theater, December 1-3. . . . Duke Elling-
ton’s concert itinerary includes the Civic Opera House in Chicago on January
11, and a Carnegie Hall concert December 26-27. . . . Team of Whistler
I'red Lowrey and Dorothy Rae return to New York December 2-9 for re-
cording dates and radio appearances. . . . New French cleffer on these shores
is Michel Emer.

James Sparling transferred from Columbia Records’ planning and sched-
ule department to sales department as assistant to Don Law. . . . Claude
Hopkins and cocktail unit opens Monday (24) at Brooklyn’s Enduro Cafe.

Sonny Dunham’s ork this week signed with the Philadelphia Tune Disk
diskery to cu! a minimum of eight sides before the Petrillo ban sets in. . . .
Chirp Frances Wayne, accompanied by hubby Neil Hefti, in town for some
exclusive diskery exploitation on her disks. . ., . King Cole Trio set for two
weel:s at the Latin Quarter in Newport, Ky., beginning December 5 fol-
lowing their current Paramount Theater engagement.

Buddy Clark to the Coast to make some sides with Dinah Shore and to
cut sound track for new Walt Disney pic. . . . Mildred Bailey is now under
management of Capitol Attractions, new enterprise of George Walker, former
MCA booker. Chirp Bailey got out of her deal with Erv Brabec, now with
MCA. ... Herb Hendler hired to promote Dinah Shore disks while thrush re-
frains from p.a.’s during pre-and-post maternily period. Hired by attorney
Henry Joife, Hendler will co-ordinate work thru Columbia Records. !

Dick (Sioux City Sue) Thomas just finished work in the Universal hoss
opern, Cimarron Gunfire, cleffing the musical score as well. . . . Gene Krupa
went into percentage this week on a series of New England dates in Bos-
ton: Providence, R. I, and Brockton. Mass. . . . Monica Lewis into Wash-
ington’s Statler Hotel December 1 for two weeks. . . . Charlie Barnet opens
at New York Strand Theater December 10 for at least two weeks and will
do & Columbia pic short following the date. . . . Johnnyv Morris ork into
Famous Ballroom, Baltimore, Christmas Day lor indefinite run.

Vaughn Monroe is experimenting with a pop concert presentation idea
on his current tour and is trying to set a half-dozen concert dates in Pittsburgh-
Trie area for January where tour will carry him. . . . Teddy Phillips ork, an
MCA property, pacted by National Records starting December 1. . . . Larry
Shayne, of Beverly Music, to Chicago. . . . Sinatra doing a recording date
with Pearl Bailey.

Herbie Fields band booked into New York Strand Theater Christmase
New Year’s weeks, along with the Ink Spots. . . . Johnny Blowers folded
his Astoria, L. I, steak-and-jazz spot Saturday (22). ... Vocalist Wally
Griffin, Metrotone Records performer, set on WINS across the board. . . .
Jocks Ted Husing, Mel Allen, Fred Robbins and Art Ford pinch-hit for the
hobbled Andre Baruch on WMCA. . . . Capitol’s bigwig, Johnny Mercer,
into town Saturday (22). Former Spike Jones road p.a., Jack Egan, joining
the New York office of Downbeat. . . . Benny Goodman planed back to
the Coast Monday (17) after his Fred Allen guester the night betore. . . .
Bucddy Clark and Doris Day cut a batch of duets for Columbia Friday (21).

Hal Graham opened Thursday (20) in the Stardust Room of Brooklyn's
St. George Hotel, . . . Banner Records this week pacted the Radio Aces. .. .
Hal McIntyre into the Merry-Go-Round, Youngstown, O., Decembker 15-21. . . .
Vocalist Buddy Hughes is papa of a girl, Pamela Jo. . .. Samuel E, Ewing Jr.,
Philadelphia lawyer, this week joined the legal department of RCA Victor.
. . . Shep Fields and Rippling Rhythm Ork start two-week stand Thanksgiving
in Ye Olde Tavern, West Brookfield, Mass.

Opening Night Notcs: Charlie Spivak’s ork returned to the Cafe Rouge
of the Hotel Pennsylvania Mondayv eveuning (17) before the usual house of
music biz luminaries, with the publisher-plugger trade turning out in force.
The opening was further enhanced by some visiting orksters, such as George
Paxton, Skitch Henderson and Noro Morales. The most democratic note of
the evening had William Morris one-night booker Phil Brown huddled in a
threesome with Music Corporation of America one-night booker Bill
Richards and his wife.

Jose Duval, new Latin American singer, cut two sides with Jose Curbelo
for Victor last week. . . . Hal Wess and ork into Palladium Dacember 4 for
four weeks. . . . Dan Fisher, son of the late Fred (Peg o' My Heart) Fisher,
back from the Coast and Chicago.

MCA got back into the Ansley Hotel, Atlanta, by setting Carmen Caval-
laro for a March date, to be folowed by Bud Waples. . . . Sherman Hayes
ork into La Martinique, Chicago, in January. . . . Russ Morgan into San
Francisco’s Claremont Hotel April 11. .. . Skitch Henderson into the Stevens
Hotel, Chicago, December 31.

Chicago:

Tommy Smyth, who handled the Kirkeby accounts, the Blackstone and
Drake hotels here, has left MCA’s band and act department. . .. Del Courtney
has switched to Vitacoustic. . . . Jack Olson’s ork cut its first eight sides for
Chord this week. . . . Ina Ray Hutton’s band set for the Claridge, Memphis,
January 16 for two weeks. . . . Aristocrat platters have inked race singers
Clarence Samuels, Prince Cooper and Sunnyland Slim.

Philadelphia:

Gene Beverly, who was co-lcader of the Beverly Twins Ouchestira,
handled before the war by Music Corporation of America, returns to the
music fold as a booker. He joins the Charles Agency herzs as an associate
to handle sales in the orchestra and variety departments.

Believed to be the first try for a Latin set-up in disk jockeying, Nick Ravell,
former music maker and member of the dance team of Nitza and Ravell, is
heading up a Caribbean seqg written and produced by Milt Shapiro, inde-
pendent producer.
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to the TOPI

RECORDED BY

BUDDY CLARK......... Columbla

JIMMY DORSEY
....MGM

EXRIC MADRIGUERA
....Deca

VAUGHN MONROE
... .Yicor

JERRY SHELTON TRIO
... .Mercury

MEL TORME. ........ . . Musicraft

JEFFERSON MUSIC, INC,

WHOLESALE DISTRIBUTORS

FOR THE

HOTTEST RECORDS IN THE COUNTRY

WRITE ME A LETTER
SUMMER"ME—TM Ravens

National :-9038

BELL BOY BOOGIE
FLYING DISC—todd Rhodes

Vita, #1001 . ..

NEAR YO
RED ROSE—rrancis Craig

Bullet 1001

HOW SOON
BEGIN THE BEGU'NE—]ack Owens

Tower #1258

LOLLY POP MAMA
GOOD "ROCKIN' "* TONIGHT—Roy Brown

Deluxe #1093

ROY RIDES
WHAT'S THE USE—Roy Mitton

Specialty #519

HASTINGS STREET BOUNCE
WAY LATE—Paut Williams

Savoy 659

MERRY XMAS, BABY
LOST IN THE NIGHT—tohnny Moore

Exclusive #254

STILL GOING STRONG

58TH STREET JUMP
SUNNYSIDE OF THE STREET

Little Willie Jackson

Modern #547
THRILL ME
BIG FAT MAMA

Roy Mitton
Specialty =518 . ... ........... e.e..65¢

MAD LAD
TUNIS IN

Sir Charles

MOONRISE
JUKE BOX LIt

Johnny Moore
Exclusive +249

Apollo #773

JAIT AT THE PHILHARMOKIC ALBUMS
6 DIFFERENT VOLUMES

Vol, #1 Retails $5.25-—— Your Price $3.25
roon2 ” 3.55— :' » 2.20

" ’”
" »”
” »
» ”

3.55—

3.75—
3.715—
3.75— ”

I CAN'T STOP IT
TROUBLES GOODBYE

}Jimmy Liggins
IT’S TERRIFIC
Specialty #520

ROSA LINDA

Red Be
Rainbow #10033 . ..

WRITE FOR OUR LATEST RELEASES FOR THE FOLLOWING LABELS:
APOLLO, EXCLUSIVE, VITACOUSTIC, SPECIALTY, SAVOY, DE LUXE, MODERN,
NATIONAL AND MILTONE.

ORDER NOW—SHIPMENTS MADE SAME DAY ORDER RECEIVED.
WRITE FOR OUR COMPLETE CATALOGUE.

MILLNER RECORD SALES (0., INC.

110 N. 18th St St. Louis, Mo.
Phone: Central 5681

1704 Main St., Kansas City, Mo.
Phone: Harrison 6940
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HiS BON 609
BONGO.
BONGO

GOES OVER WITH A

BANGO?

Jack
Smith

HITS THE
JACKPOT WITH

QQC'

with the

VILITAT

Clark Sisters

And Orchestra Conducted by
Frank DeVol

N”
i

FLIPOVER:

“DON'T YOU LOVE
ME ANYMORE”

CAPITOL
RECORD

465

The Nation's Top Tunes

The nation's 10 top tunes, THE HONOR ROLL OF HITS, is de-
termined by a scientific tabulation of vartous degrees of each eong’s
popularity as measured by survey festures of The Billboard's Music
| Popularity Chart. @

HONOR ROLL OF HITS

ATRADEMARKY

Week Ending
Novembher 21

and the listing of the hits have been copy-
be made without The Billhoard's consent.

Last Week

¢

The title “HONOR ROLL OF HITS"
righted by The Billboard, Use of either may not

This Week

1. NEAR YOU

Records availsble:

By Kermit Goell and Francis Craig

Published by Supreme (ASCAP)
Prancis Craig Ork, Bullet 1001; Larry Green Ork, Vietor
20.-2421; Elliot Lawrence, Columbia 37838; Alvino Rey, Capitol B-452; Andrews
Sisters, Deccs 24171; The Auditones, Rainbow 10025; Dolores B-own-Auditones,
Sterling 3001; Victor Lombardo, Majestic 7263; Lonzo and Oscar and Thelr
Winston County Pea Pickers, Victor 20-2502; The Auditones, Rainbow 10M25;
Four Bars and a Melody, Savoy 657; Vie Lombardo, Majestic 7263; Glenn Davis,
Midwest Recorded Speclalties 268.
Electrical transeription libraries: Music of Manhattan Ork, NBC Thessurus;
Lawrence Welk, Standard; rddy HMoward, World.

By Frank Loesser

l WISH l D|DN'T lOVE You so Published by Paramount (ASCAP)

From the Paramount flm “‘Perils of Pauline.”

Records available;: Dick Farney, Majestic 7323; Helen Forrest, MGM 10040;
Dick Haymes, Decca 239TT. Betty Hutton, Capitol 409; Vaughn Monroe, Victor
96-2294; Dinah Bhore, Columbia 37506; Phil Reed, Dence-Tone 110; Carol
Gable, Radio Artist 311; Phil Brito, Musicraft 151117,
Flectrical transeription libraries: Mindy Carson, Assoclated; Eddy Howerd,
World: Lenny Herman, Lang-Worth; Music of Menhattan Ork-Louise Carlyle,

NBC Thesaurus.

YOU DO

By Mack Gordon and Jose! Byrow
Published by Bregman-Vocco-Conn (ASCAP)
From the 20th Centory-Fox Film ‘‘Mother Wore Tichts.”

Records available: Bing Crosby-Carmen Cavallaro, Decca 24101; Larry Douglas,
Slgnature 15144; Helen Forrest, MGM 10050; Georgin Gibbs, Maljestic 12011;
Jerry Gray Ork, Mercury 5056; Vaughn Monroe, Victor 20-2381;, Dineah Shors,

Columbia 37587; Margaret Whiting, Capitol 438.
Electrical transcription libraries: Nat Brandwynne Ork, World; Phil Brito,

Assoclated: Music of Manhatten Ork-Louise Carlyle, NBC Thesaurus.

HOW SOON

Records available: Bing Crosby

By Jack Owens and Carroll Lucas
Published by Supreme (ASCAP)
_Carmen Cavallaro, Decca 24101; John Laurent,
Mercury 5069, Vaughn Monroe, Victor 20-2523; Jack Owens, Tower 1258;
Dinabh Shore, Columbia 37952; D. Farney, Majestic 1179; B. Andrew-E. Bleck,
Hollywood Rhythms 1651; Jimmy Atkins, Continental C-11004.
Flectrieal transeription libraries: Fddy Howard, World.

BALLERINA

By Bob Russell and Carl Sigman
Published by Jefferson (ASCAP)

Records available: Jimmy Dorsey, MGM 10035; Vaughn Monroe, Victor 20-2433;
Jerry Shelton Trio, Mercury 5075, Mel Torme, Muslcraft 15116; Buddy Clark,
Columbia 38381; Enrique Madriguera, Decca 24265,
Elecirical transeription libraries: Lenny Herman, Lang-Worth; Norman
Cloutier, NBC Thesaurus; Jan Garber, Standard: Shep Fields, Lang-Worth:
Charlie Spivak, World.
('VI“ZA"O" By Bob Hilliord and Carl Sigman
Published by E. H. Morris (ASCAP)
Records available: Woody Herman, Columbia 37885; Danny Xaye-Andrews
Gisters, Decca 23940; Ray McKinley, Maiestic 7274; Murphy Bisters, Avpollo
1059; Sy Oliver Ork, MGM 10083; Jack Smith, Capitol B465; Louis Prima,
Victor 20-2400.
iNo Information on electrica) transcription libraries
board goes to press.)

100 FAT POLKA

Records available: Blue Barron,
Dick (Two Ton) Baker and His Music Mak
His Wildcats, Majestic 6022.

(No information on electrical transcr

goes to press.}
___AND MIMI By Jimmy Kennedy and Nat Simon; pub
lished by Shapire-Bernstein (ASCAP)

Records available: Frankie Carle, Columbla 37819; Jerry Cooper, Diamond
2083: Dinning Sisters, Capltol B466; Ray Dorey, Maljestlc 7262; Dick Havmes-
Giordon Jenkins Ork. Decca 24172; Art Lund, MGM 10082; Charlie Spivak,
Victor 20-2422; Mel Torme., Musicraft 15114.
Elecirical transeription libraries: Eddy Howard, World; Sweetwood Serenaders-
Charlie Jordan, NBC Thesaurus,

and Tod R. Galloway

THE WHIFFENPOOF SONG
Published by Miller (ASCAF)

Records available: Bing Crosby-Pred Waring, Decca 23990; Art Kassel, Mer-
cury 5068 & Vogue RTI0; Charles Kullman-Metropolitan Opera Ork, Julius
Burger, Dir., Columbla 4500-M; Monlca Lewls. Signature 15130: Robert Merrill,
Victor 10-1313; George Paxton Ork, Majestlc 7224; Lawrence Welk Ork,
Decca 23981.

Fectrical transeription lbraries: Bob Eberly-John Gart Trio, World; Lyn
Murray Ork, World; David Rose, World; Lawrence Welk, Standard; George
Wright, NBC Thesaurus.

SO FAR

From the Broadway musical, “Allegro.”

{ Records available: Perry Como, Victor 20-2402; Alan Dale, Signature 15160;

| Jack Pina Ork, MGM 10085; Guy Lombardo, Decca 24194; Jerry Shelton Trio,
Mercury 5076; Frank Sinatra, Calumbia 37883; Margaret Whiting, Capitol B461.

Electrical transeription libraries: Les Brown, World; Music of Manhattan ork,

NBC Thesaurus.
Kay Twomey, Al Goodhart and Al Urbane

SERENADE OF THE BE“.S = Published by Melrose (ASCAP)

Records available: Bob Houston, MGM 10091; Sammy Kaye. Victor 20-2372;
Kay Kyser, Columbia 37956, Guy Lombardo, Decca 24258; Jo Stafford,
Capitol 15007.
(No information on electrical
goes to press.}

avallable as The Bill-

By Ross MacLean and Arthur Richardson
Published by Shapiro-Bernstein (ASCAP)
MGM 10106; Arthur Godfrey, Columbia 37921:
ers, Mercury 5079; Slim Bryant and

iption libraries available as The Billboard

By Meade Minnigerode, George S. Pomeroy

By Oscar Hammerstein Il and Richard Rodgers
Published by Williamson (ASCAP)

10

transeription libraries available as The Billboard
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THIS WEEK'S

e

FREDDY
MARTIN

Why Does It Have
to Rain on Sunday .

Martin’s version will be the
best on recordsl Vocals by
The Martin Men.

L y -
Beginner’s Boogie
“Chopsticks’’ in boogie beat,
featuring Barclay Allen’s

piano fireworks.

RCA Victor 20-2557

LARRY
GREEN

and his Orchestra.
Yocal by Trio

Gonna Get a
Girl
and

Song of New Crleans
RCA Victor 20-2560

—

BILL
BOYD

and his Cowboy ¢
Ramblers k.

Out in
the Rain Again

and

Don’t Turn my Picture to the Wall

RCA Victor 20-2562

*

RCA VICTOR

. Don Cornell-laura Leslie duet.

RELEASE

SAMMY
KAYE

Oh! What i

Know About You

Like “The Echo Said No”. ..
same style, same composer.

It's Kind of Lonesome *
Out Tonight

Vocal: Your Sunday Serenade Sweetheart
RCA Victor 20-2558

*

OSCAR

and the Winston County :
Pea Pickers

Novel platter-play by a
team that's going to town

'm My Own Grondpa ono

You Blacked My
Bive Eyes Once Too Often

RCA Victor 20-2563

%,

MUSIC

RCA VICTOR STARS
Op The

Billboard
“HONOR ROLL OF HITS”

(see opposite page)
1. NEAR YOU

LARRY GREEN

RCA Victor 20-2421

AUGHN MONROE

RCA Victor 20-2294

3. YOU DO

VAUGHN MONROE

RCA Victor 20-2361%

4. HOW SOON

| VAUGHN MONROE

ETTA
JONES

with Luther Henderson
and his Orchestra

What Ev'ry
Woman Knows

Ql!d

Overwork Blues
RCA Victor 20-2564

BETTY RHODES

with Charles Dant arnd his Orchestra
Put Yourself in My Place, Baby and
Just Around the Corner  rca victor 20-2559

MONTANA SLIM

and The Big Hole Bronco Busters
Hang the Key on the Bunkhouse Door
and Rye Whiskey rca victor 20-2561

ARTHUR“BIG BOY 'CRUDUP

Blues singer with guitar, string bass and drums

Train Fare Blues and No More Lovers
RCA Victor 20-2565

MISCHA BORR

and his Waldorf-Astoria Orchestra

Dinner At The Waldorf

(RCA Victor Musical Smart Set Album P-175)

When Day is Done ond Muchachas Hermosas
RCA Victor 20-2185

I Love Thee (ich Licbe Dich)

ond Valse Etincelles (Etectric Sparks)
RCA Victor 20-2186

Ma Curly-Headed Baby and
Bandoneon Arrabalero rca victor 202187

Tristesse
(From Chopin’s Etude in E, Op. 10, No. 3)

and Minuetto (Bolzoni) RCA victor 20-2188

RCA Victor 20-2523

5. BALLERINA

VAUGHN MONROE

RCA Victor 20-2433

B 6. CIVILITATION

LOUIS PRIMA

RCA Victor 20-2400

8. THE WHIFFENPOOF SONG

ROBERT MERRILL

RCA Victor 10-1313

*

8. —AND MiMI

CHARLIE SPIVAK

RCA Victor 20-2422

9. 50 FAR

PERRY COMO

RCA Victor 20-2402

10. SERENADE OF THE BELLS

SAMMY KAYE

RCA Victor 20-2372

WATCH THES E.CLIMBERS

DING DONG DADDY FROM DUMAS Phil Harris rca victor 20-2535
'LL DANCE AT YOUR WEDDING Tony Martin rca victor 20-2512
BABY BE GOOD

TWO LOVES HAVE |
SO FAR
YA SHURE YOU BETCHA Dennis Day

Perry Como RCA Victor 20-2545

Perry Como RCA Vidlor 20-2402

Vaughn Monrge RCA Victor 20-2514 RCA Victor 20-2377

THE STARS WHO MAKE THE HITS ARE ON @R V'CTOR RECORDS D
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Sheet Music

Week Ending
November 21

HERE'S A BEST-SELLING SHEET MUSIC

Tunes lsted are the national best sheet
music sellers. List Is based on reports
recelved each week from all the nation’s
sheet music Jobbers. Songs 3sre Msted

sceording to greatest number of sales,
{F) Indicates tune is in a film; (M) indi-
cates tune Is in legit musical; (R) indlcates
tune is available on records.

POSITION

Weeks | Last | This
to date; Week | Week PublisLer
1 1 1. NEAR YOU (R) ..t ietettinnensonnnonnsnncnans vv...Supreme
FOR 10 | 2 | 2 YOUDO (F) (R)....................... Bregman-Vocco-Conn
5 6 3. HOW SOON? (R) ....iiviirencennnanns weeree...Supreme
16 3 4. 1 WISH I DIDN'T LOVE YOU SO (F) (R) 500000000 A Paramount
4 7 5. WHITE CHRISTMAS (R)...vvenruseseseesasnenecnaaons Berlin
3 11 6. —AND MIMI (R)......... 000000000 Shaplro-Bernstem
13 4 7. THE WHIFFENPOOF SONG (R) 560000000000000d30000 Miller
4 16 8. CIVILIZATION (R) ..........................E H. Morris
3 13 9. BALLERINA (R} ..... 0 0000000 g0 DK Jefferson

3 12 10. SO FAR (M) (R).
16 5 11. AN APPLE BLOSSOM WEDDING (R)

hapiro-Bernstein

16 9 12. FEUDIN’ AND FIGHTIN” (R) ... .. cvvnieennnconannn . Chappell

20 14 13. WHEN YOU WERE SWEET SIXTEEN (R)....Shapiro-Bernstein

2 15 14, SERENADE OF THE BELLS (R)..........vieueieneann. Melrose

1 —_— 15. SANTA CLAUS IS COMIN’ TO TOWN (R).............. Feist

E 19 8 16. 1 WONDER WHO'S KISSING HER NOW (F) (R)..E. B, Marks

NI KE - 1 -— 17. TOO FAT POLKA (R)........ veeesereesss Shapiro-Bernstein

NOTE: Due to the appearance of the popularity charts of Christmas standards,
we are listing more than the usual 15 popular songs.

BY

EXGLAND'S TOP TWENTY

POSITION
Weeks | Last | This
to date| Week| Week English American
17 1 1., NOW IS THE HOUR.......Keith Prowse......Leeds
25 2 2. COME BACK TO SOR-
RENTO ........... vveeses Ricordi ..........Public Domain
7 5 3. THERE’S DANGER
AHEAD, BEWARE........Yale «..ccc000uv. *
7 3 3. I'LL MAKE UP FOR
EVERYTHING . ......... .Peter Maurice......*
16 4 3. THE LITTLE OLD MILL...Irwin Dash........Shapiro-
Bernstein
5 6 3. AN APPLE BLOSSOM Shapiro-
WEDDING ............... Campbell-Connelly.. Bernstein
8 7 4. MY FlRST LOVE LAST
LOVE AND ALWAYS..... Irwin Dash........*
14 9 5. GUILTY ............... ..Francis Day.......Feist
23 16 6. DEAR OLD DONEGAL....Leeds ............ Leeds
3 12 7. PEG O’ MY HEART...... Ascherberg ....... Robbins
12 11 8. A GARDEN IN THE RAIN.. Campbell-Connelly. . Melrose
13 8 9. CHI-BABA, CHI-BABA....Sun ......... vov. . Oxford
1 —_— 9. BOW BELLS.............. Kassner ..........*
} == 10. CHRISTMAS DREAMING
(A Little Early This Year)..Leeds ............Leeds
20 13 11. ON THE OLD SPANISH
TRAIL nalsior oo ahguan oo . Peter Maurice.,...Peter Maurice
7 15 12, MY LOVELY WORLD
AND YOU .......... . Cinephenic . o<
5 17 13. THAT’S MY DESIRE. .Feldman ... Mills
3 14 14. FEUDIN® AND FIGHTIN’ . .Chappell .... . Chappell
2 20 15. DOWN SWEETHEART
AVENUE ........ .Francis Day..... ..
44 |19 16. ANNlVERSARY SONG «...Campbell- Connelly. Mood
15 10 17. I BELIEVE.......... .....E. H. Morris......Sinatra Songs
# Publisher not available as The Billboard goes to press.
CANADA'S TOP TUNES
BOTH LISTED IN 2. )
THE BILLBOARD'S
Songs listed are sheet muslc best sellers in Canada. Listing is based on reports
. TIPS ON COMING TOPS received from the two largest wholesalers in the dominion, Canads Music Bales and
e Gordon V. Thompson. Since both firms are also American publishers’ representatives

and publish songs themselves (and consequently push different songs), The Billboard
presents the song titles and the sales rank order in which each of the two firms rate
the song. In other words, while the No. 1, 2, 3, etc. songs as listed by Canada Muslc
and by Thompson may vary, the full list does represent the tunes which are selling
best in Canada.

Rank Order Rank Order
Accordine to According to
SONG CMS GVT SONG CMS T
NEAR YOU ......... 1 1 JALL MY LOVE ........... 16 | =
I WONDER WHO’S KISSING THE STARS WILL REMEM-
HER NOW ............ 2] 10 13 coooo0oo 17 —
AN APPLE BLOSSOM ‘WED- THE STORY OF SORRENTO 18 | —
DING «euvnivenrcannness 3 4 | KOKGQMO, INDIANA 19 8
1 WISH I DIDN'T LOVE PEG O’ MY HEART. 20 2
YOU SO.......coveunn .. 4 5 | NAUGHTY ANGELINE . — 6
WHITE CHRISTMAS .. .. 5 |— |I HAVE BUT ONE HEART — | 11
PRESS REI.ATIONS- JIM McCARTHY, 1619 BROADWAY, NEW YORK CITY HOW SOON?............. 6 5 —AND MIMI ............ — 12
WHEN YOU WERE SWEET CHI-BABA, CHI-BABA ... — |13
SIXTEEN ...covececuees 7 7 |TWO LOVES HAVE I... — (15
8ooking:. CIVILIZATION .. ... : 8 | — |TOO FAT POLKA ........ — |16
ey THAT'S MY DESIRE...... 9 |— |ALMOST LIKE BEING IN
GENERAL ARTISTS CURPURATIUN ‘ YOU DO .ovivreeencenns 10 3 LOVE R e R
! i ; : SERENADE OF THE BELLS 11 | — |KATE 20000000000050 50 — |18
SO FAR tvvnrvronrecns > 12 | — |SMOKE, 'SMOKE,  SMOKE
THOMAS G ROCKWELL, President CHRISTMAS DREAMING. 13 = (That Cigarette) ........ = | 19
A SR . A FELLOW NEEDS A GIRL 1 — |DON'T YOU LOVE ME
NEW YORK CHICAGON HOLLYWOOD - CINCINNATI<LONDON ANNIVERSARY SONG .... 15 14 ANYMORE? ...... tevee. == | 20

g
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) e TED WEEMS DICK "TWO TON’’ BAKER
= .and His Orchestra Celebrity No. 508% ond His Music Makers Celebrity No, 5079

SNOOKY LANSON “THE SECRETARY SONG” “T0D FAT POLKA”
and George Siravo’s Orch. “AT THE CANOLE LIGHT CAFE” “WITH A HEY AND A HI AND A HO HO HO”

Celebrity No. 5082
_*YOU'RE TOO DANGEROUS CHERIE”
“WYY DOES 1T RAVE TO RAIN ON SUNDAY"

HARRY COOL

. and His Orchestra Celebrity No. 5080
“PASS THAT PEACE PIPE",

“] WOULDN'T BE SURPRISED”

WALLY FOWLER GENE AMMONS
. and His Georgia Clodhoppers Mercury No. 6069 ond His Orchostra Mercury No. §062
TINY HILL “] CAN'T GO ON LIVING THIS WAY” “McDOUGAL'S SPROUT™Y
and His Orchestra Mercury No. 6070 “SHUT OFF FROM THE WORLD" “HOLD THAT MONEY"

- “AULD LANG SYNE"
“'SEND ME YOUR LOYE FOR CHRISTMAS”

BILL SAMUELS

and The Cats’'n Jammer Three Mercury No. 8044
“ONE FOR THE MONEY®
“IF | HAD ANOTHER CHANCE"

WAAMM. americanradiohistopnscom
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| Latest Deccd rel
include='

Ro!

eases Kn

ND TRY ME

cal | jesus YOU TAUGHT ME HOW ;
123 | T 10 SMILE .
Decca record 7480 :
i
0D DON'T LIKE |
ocal | WHAT IS THE SOUL o;zr;\m ; E
j022 | pecca record 748 apama A V

+8023

STRETCH OUT

LEE THAT l‘”:{:\:;“‘ With Marie Knight and | ¢
AT'S THE , Trio.
Jocal ?):cca record {48023 S SamDI:é;ereco d #4805% s
NOBODY CARE ‘

CARES THE DEVIL HAS THRO
DOWN PDecca feCO‘-d

Vocal

148024 | Aboverseo
includedin b,
8 sides, 10 in¢

) avail-
a #527,
b

chof\lS.
and his
v Rosetta
8057, 75¢

itar, piano
S. Sister

;nd_Marie
Price Tf‘o'
148054, 7

S\HOUT SISTER, SHOUT!
With Lucky Mill
his orchestra. #48057 18¢

E BRODKS BROS

A Great New Vocal Group

a releases inciude:

inder aﬂd

rds (48021- -48024)
nDeccaalbum

Latest Decc

Rt
FOOL THA :»‘m:‘ WAKE A WONDERFUL SWEETHEA
YOURE GONN  Somebody Blse)

ant
h mstrumental accomp

1 wit
\Igzzia record d £48049, 75¢

MICKEY
{5 1Y T0O LATE

Vocal with Billy
Decca feco" d #24

Kyle quaftet.
207, 75¢ lr\Lee do

1 texes.
t include federdl, state or locs :
H - 4 i

Radio Popularity

Week FEnding
November 21

SONGS WITH GREATEST RADIO AUDIENCES

(Beginning Friday, November 14, 8 a.m., and ending Friduy, November 21, 3 a.m.)

Tunes listed have the lreatest asudiences on programs heard on network stations in
New York, Chicago and Loz Angeles. List is based upon John G. Peaiman’s Audience
Coverage Index The index iz projected upon radio logs made available to Peatman’s
ACI by the Accurate Report!ng Service in New York, Radio Checking Service in Chicago,
Radio Checking Service in Los Angeles. Listed are the top 30 (more in the cess of ties)
tunes alphabetically. The music checked is preponderantly (over 60 per cent) alive.

(F) Indicates tune is from a fllm; (M) Indicstes tune is from s Jegitimate musical;
¢R) indicates tune i svailable on records. In each instance, the licensing agency
controlling performance rights on the tune is indicated.

The feature is copyrighted 1947 by the ofice of Research, Inc., 3470 Broadway,
New York 31, N, Y. No reference may be made to auny of this mnaterial except in
trade papers; nov other use is permitted; no radio broadcasts utilizing this fnformation
may be aired. Iniringements will be prosecuted.

The Top 30 Tunes (plus ties)

"Title Publisliers 1ic. By
All My Love (R) ........00iivuunnn 00000000 000CO00000F0 ooy Harms, Inc.—ASCAP
An Apple Blossom Weddmg (R) olal o o ERoRsl o o @) o & Bl onm o o) 3 Shapiro-Bernstein—ASCAP
—And Mimi (R)........ 0500 006 00000060 A0 Shapiro-Bernstein—ASCAP
Ballerina (R)..... 000000800000 00000000 00R:O0Q = g BN Jefferson—ASCAP
Chickasaw Limited (R) 0000000000000 ¥2000¢¥% 0000000 Chas. K. Harris—ASCAP
Christmas Dreaming (R).....cuerennronnenneenonnenonnennn.. Leeds—ASCAP
Civilization (R)......... 000000000000 000000000000000.7 g E. H. Morris—ASCAP
Feudin’ and Fightin’ (R).....cc.c0iiiennnennnn ol olelel ol ol i o Chappell—ASCAP

Forgiving You (R)......... 60000(%0000008000 0000000000800 000 Mellin—BMI
Fun and Fancy Free (F) (R .Santly-Joy—ASCAP
Golden Earrmgs (F) (R) . .Paramount—ASCAP

Gonna Get a Girl (RD..n-unssnnnsanssioesonsssonsnanes Sannn.: Miller—ASCAP
How Soon (R).........c00u.. Leetiecsesssenenssasee. Supreme—ASCAP
I Wish I Didn't Love You So (F) ( ..... el il i Paramount—ASCAP

1 Wonder Who’s Kissing Her Now (F) (R)eeveeeoeaooaossnss.E. B, Marks—BMI
My Rancho Rio Grande (R).....cvece00c0e00eet00ssseesse..Criterion—ASCAP

Near You (R). .-.........................................Supreme—ASCAP
On the Avenue (R) ........ Cetssaressacenracesascsss.. . Leeds=—ASCAP
Papa Won’t You Dance With Me (M) (R). cesevecssessseces . E, H Morris—ASCAP
Peggy O°'Neil (R)....... s etesesareresssssstorsarrarascsees . FeisteeASCAP
Serenade of the Bells {(R)....cvc0iveaans . .Melrose—ASCAP
Sipping Clder by the Zuyder Zee (R).................. 000000goo Bloom—ASCAP
So Far (M) (R)............ 0 . . Williamson—ASCAP

The Best Thmgs in Life Are Free (R
The Stanley Steamer (F) (R)....
The Whiffenpoof Song (R)......... .
Those Things Money Can’t Buy (R)......co0000stess

. .Crawford—ASCAP
.Harry Warren—ASCAP

. .Miller—ASCAP
- .Robbins—ASCAP

What Are You Doing New Year’s Eve? (R)...ceveveeeseense..Famous—ASCAP
White Chiistmas (R) ... i it.itiiiiroernnenosnnnnnnennnens Berlin—ASCAP
You Do (F) (R).......... 000000000E00000P00000 Breoman-Vocyo Conn—ASCAP
Ih‘mammg 22 Songs of the Week
A Fellow Needs a Girl (M) (R)....ooiviininiiiiinneennnnnn. Williamson—ASCAP
A Girl That I Remember (R)...... 0ooooo 0000000000000 o Ery:anr- BMI1—BMI
Almost Like Being in Love (M) (R).....00L0001I0UTI0NT .Sam Fox—ASCAP
Don’t You Love Me Anyniore? (R).......c..ccivvvnnenneese...Oxford—ASCAP
Home Is Where the Heart Is (R)...ooiveiiiiennveninnns . .Advanced—ASCAP
How Lucky You Are (R).....cveveeenns teeeseceseasss.Peter Maurice— ASCAP
I Have But One Heart (R)............... 00 000000000008 0Kl Barton—ASCAP
I Still Get Jealous (M) (R)....co0cvunnn veiesseseass....E. H. Morris—ASCAP
If It's True (R).......... 0D000OB00000000000000ogld American Academy—ASGAP
Kokomo, Indiana (F) (R)...... .. Bregman-Vocco-Conn—ASCAP
Let’s Be Sweethearts Again (R)...........I.... . ... .. .. Campbcll-Porgie—BM
Made for Each Other (R)..... ...ttt renenernetoneoennneeaenn.. Peer—BMI
My How the Time Goes By (R). ©000000000000000 0O O s k= Chappell—ASCAP
Naughty Angeline (R).............. 8000600008000 000 KT George Simon—ASCAP
Put Yourself in My Place Baby (R)........ccc0un.. Burke-Van Heusen—ASCAP
The Freedom Train (R)........ 0 oL 0 0 0 G347 0 0 0 0 01~10 Ohs eprad Ot g0 Berlin—ASCAP
The Lady From 29 Palms (R)............. 06" 0 00006000 ok HRRE Martin—ASCAP
The Stars Will Remember (R)............. oo eee blele e A Harms, Inc.—ASCAP
They’re Mine, They’re Mine, They’re Mme ..... P Sinatra Songs—ASCAP
Too Fat Polka (R) . ....... ... ... . . iiiererernnn ....Shapiro-Bernstein—ASCAP
When You Were Sweet Sixteen (R).......convue.nnn Shapiro-Bernstein—ASCAP
With a Hey and a Hi und a Ho Ho Ho (R‘l ..................... Baurne—ASCAP

RECORDS MOST-PLAYED ON THE AIR

Records listed here in numericul order are those played over the greatest number
of record shows. List is based on replies from weekly survey among 1,200 disk fockeys
thruout the country. Unleas shown in this chart, other aveilable records of tunes
listed Lere will be found in the Honor Roll of Hits, Music Popularity Chart, Part I
(F) indicates tune is from a fllm; (M) indicates tune is from & legit musical.

POSITION
Weeke! Lnat | This
to date! Week | Week Liz. Bs
17 1 1. NEAR YOU .......Francis Craig......... Bullet 1001==ASCAP
4 11 2. BALLERINA ...... Vaughn Monroe (Vaughn Monroe).....
000000006000 000 Victor 20- 2433—ASCAP
5 3 3. TOO FAT POLKA
(I Don’t Want Her,
You Can Have Her,
She’s Too Fat for
Me) ....eviiennn. Arthur Godfrey...Columbia 37921—ASCAP
Blue Barron, MGM 10106)
3 12 4, GOLDEN EAR. Pegsy Lee (Dave Barbour Ork).........
| | RINGS (Fh...oovve  tenvnenvannnnnnn Capitol 15009—ASCAP
i (Anita Ellls (Harry Geller Ork), Mercury 3072; Jack Fina
Ork iHarry Pine), MGM 10085; Dinah Sliore (Sonny Burke
Ork), Columbia 37932; Charlie Bpivak Victor 20-2585)
7 8 5. HOW SOON (Will Jack Owens (Eddie Ballantine Ork)......
1 Be Seeing Youd.. .c...iieiiiiianann Tower 1258—ASCAP ,
5 6. YOUDO (F) ...... Margaret Whltmg {Frank DeVol Ork)...
.................. Capitol 438——ASCAP
2 7. 1 WISH I DIDN’T Dinah Shore (Sonny Burke Ork)........
IOVE YOU SO (F). ............... Columbia 37506—ASCAP
10 6 8. 1 WISH I DIDN’T Vaughn Monroe (Vaughn Monroe-Moon
LOVE YOU SO (F). Maids)......... Victor 20-2294—ASCAP
10 9 9. 1 WISH I DIDN'T Betty Hutton (Joe Lilley Ork)...........
) LOVEYOUSO (F). ........cc0iuuen... Capitol 409—ASCAP
4 10 10. YOU DO (F) ......Vic Damone (Jerry Gray Ork) ..........
S9l 4 . “5a0a0gooogoo MmN Mercury 5056—ASCAP
11 9 11. NEAR YOU ......Alvino Rey (Jimmy Joyce)......c0.....
veeeseeeo.es.Capitol B-452—ASCAP
7 14 12. NEAR YOU ..... .Larry ‘Creen....... Victor 20-2421—ASCAP
5 4 13. YOU DO (F) .....Dinah Shore (Sonny Burke Ork)........

teessvacsesses.Columbia 37587—ASCAP
- 14. 1 WISH 1 DIDN'T
LOVE YOU SO (F).Dick Haymes........Decca 23977==ASCAP

(Continued on page 172)

WWW americanradiohistory com
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The brightest stars
shine on Long
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10th AVENUE at 45th STREET - NEW YORK
Telephone Clrcle 6-4100
as exclusive distributor in NEW YORK, NORTHERN NEW JERSEY and CONNECTICUT

/ SIGNATURE RECORDING ARTISTS
PAUL WHITEMAN HAZEL SCOTY

LARRY DOUGLAS VICTOR JORY

EDDIE HEYWOOD WILL BRADLEY 4

SKINNAY ENNIS BOBBY DOYLE |
MARIE GREENE MARY OSBORNE W records
YANK LAWSON RILEY SHEPARD

Signature Records, 601 W. 26th 51., New York
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UN|VERSAl’S ORIGINATORS

OF THE "PEG 0' MY HEART"
SENSATION . . .

"MY GAL SAL"
U'4 "l LOVE YOU"

PAUL WHITEMAN'S NEW DISCOVERY
"THE MAN | LOVE"
"AMONG MY SOUVENIRS"

FECE RSP its i i gy

U-5

Flrst in UNIVERSAI.’S Cosmopohtun Series

"SWEET AND LOVELY"
"SILENT NIGHT" and "ADESTE FIDELIS"

3 gt o B

First Recordmg of Hollywood s Theme Song )

""HOCRAY FOR HOLLYWOOD"
"HOW CAN YOU PRETEND!"

GLORIA VAN and
~ THE VANGUARD:

A Gal, Three Guys and a Great Hit . ..

U_3 4 "ALL DRESSED UP WITH A
BROKEN HEART" s/w " (INDY"

THE CI.OSES'I' HARMONY THIS SIDE OF 'I'HE OZARKS

"NEAR YOU”
“THAT’S MY DESIRE"”

U-6

@)
Tyarsal
Records, oz,

TWENTY NORTH WACKER DRIVE

(CBRH "1’] ©

NG STARS ARE BORNI

Betail Record Sales

TRADE
SERVICE
FEATUR

Week Luding
November <1

BEST-SELLING POPULAR RETAIL RECORDS

Records llated mre those selling best {n the Retion’s ratail record stores (dealers).
115t iz based on The Billboard’'s weekly survey among 4,970 dealets in all sectious
of the country. Records are listed numerically according to greatest sales. (F) indl-
cates tune {5 in & film; (M) indicates tune is in = legit musicsl. The B side of eseh
record ls listed in iimlic.

POSITION
Weeka! Last | Tlia
1o dete Week Werk

13 1 l 1. NEAR YOU .. ............ Francis Craig.......... Bullet 1001
| Red Rose
4 2 ‘ 2. BALLERINA ............. Vaughn Monroe. . ... Victor 20-2433
The Stars Will Remember
11 3 3. 1 WISH I DIDN'T LOVE
YOU SO (F) ............. Vaughn Monree (Vaughn Monroe-
Tallahassee (F) Moon Maids)..... Victor 20-2294
8 4 4. NEAR YOU .............. Larry Green........ Victor 20-2421
Pic-a-Nic-In
4 7 5. TOO FAT POLKA (1 Don’'t
! Want Her, You Can Have
Her, She’s Too Fat for Me) .. Arthur Godfrey... . Columbia 3792}
| | For Me and My Gal
4 6 6. HOW SOON (Wlll I Be Jack Owens (Eddie Ballantine
’ Seeing You) .............. TI) I B 0 e ses B8 (DL Tower 1258
2 12 7. CIVILIZATION ........... Andrews Sisters-Danny Kaye. .
Bread and Butter Woman  ................... Decca 23940
4 8 8 YOUDO (F) ............. Vaughn Monroe (Moon Maids).
Kokomo, Ind. L. oo Victor 20-2361
8 5 9. NEAR YOU .............. Andncws Sisters (Vic Schoen
How Lucky You Are D e B = e e § Decca 24171
5 10 9. YOUDO (F) ............. Mulgaret Whiting (Frank DeVol
My Future Just Passed Ork) vvvvie s Capitol 438
3 14 10. CIVILIZATION ........... Louis Prima (Louis Prima Ork)
Forsaking All Others ... ... ... .c.0.. Victor 20-2400
1 | — | 11. GOLDEN EARRINGS (F)..Peggy Lee (Dave Barbour Ork)..
P’ll Dance at Your Wed- ... ........ ... ... Capitol 15009
ding
3 9 11. THE WHIFFENPOOF SONG Bing Crosby (Fred Waring nnd
Kentucky Babe His Glee Club) . ..... Decca 23990
— 12. SERENADE OF THE BELLS Sanimy Kaye (Don Cornell-Choir)
That's What Every Girl — .....iiiieinaenn. Victor 20-2372
Should Know
4 — 13. I WISH I DIDN'T LOVE
YOU SO (F) ............. Dinalh Shore (Sonny Burke Ork)
I've Been So Wrong for  ............ ... .Columbia 37506
| | So Long, But I’'m So
Right Tonight
2 1 14. HOW SOON (Will 1 Be

Seeing You) . Vaughn Monroe (Vaughn Monroe-

rue Moon Maids)....: Victor 20-2523
4 11 15. 1 WISH 1 DIDN'T 1LOVE
YOU SO (Fy ............. Dick Haymes......... Dececa 23977
Naughty Angeline
3 13 15. YOUDO (F) ............. Bing Crosby-Carmen Cavallaro..
l How Soon (Will I "Be .. . ...... . coneuecan Decca 24101

Seeing You)

BEST-SELLING POPULAR RECORD ALBUMS

Albums listed are those selling best in the nation’s retall record stores (deslers).
I.ist is based on The Blllboard's weekly survay among 4.870 dealers in all zections
0t the country. Albums are listed numerically sccording to greatest sules.

PORITION

Weekn | Last | This
to date| Week| Week
5 1 1. Merry Christmas Album
Bing Croshy .....c..couuiiiiieenr e, Decca A-550
3 5 2. Dorothy Shay (The Park Avenue Hilibilly) Goes to Town
| Dorothy Shay ............ ... ... . ceanuns Columbia C-155
1 -— 3. Merry Christmas Music
Perry Como . ........iuiiiiiiiiiiimiaa Victor P-161
16 2 4. Al Jolson
Al JOISOD 5 pup- s o« i T My e m s s mE e BB AW i e Decca 575
6 4. Glenn Miller Masterpieces (Volume I
Glenn Miller ..t ! i mmees s - o fos-5-- .8..0nm Victor P-189
32 4 | 5. Dorothy Shay (The Park Avenue Hillbilly) Sings Album
f Dorothy Shay - ... aececoesoomanhinbom s o- Columbia C 119

RESI‘ SELLING RECORDS BY CLASSICAL ARTISTS

Roecords listed are those elsssical and semi-classlesl Teeords selling best im the
nation's retail resord stores (deslers), &ccording to The Bilthoard's waeekly Teeord
dealer survey. Records are listed secording te greatest sales,

POSITION

Weeks | Last This
fo date| Week| Week

126 2 1. Chopin’s Polonaise—Jose Iturbi................ Victor 11-8848
112 1 2. Clair De Lune—Jose Iturbi................. ...Victor 11-8851
85 3 3. Jalousie

Boston Pops; Arthur Fiedler, conductor.......... Victor 12160
101 J 4 | 4. Warsaw Concerto

! | Boston Pops; Arthur Fiedler, conductor; Leo Litwin,

Pianist .. ... i i e Victor 11-8863

20 — l 5. Bluebird of Happiness—Jan Peerce............. Victor 11-8007

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Afbums listed ere those slassical and semi-elessieal albums selling best fa the
pation's retafl reeord stores (dealere), according to The Biliboard's weekly reeerd
denler survey. Albums are listed asserding te greatsst sales.

POSITION
Weeks| Lest | This
to date Week!Wed;

1 -

118 Rhapsody in Blue
Oscar Levant, Philadelphia Ork; Eugene Ormandy con-
ductor ........0.00.0. 00 0000000000000 Columbia X-251
30 3 2. Rhapsody in Blue
Paul Whiteman .........cuiiieeiiiieseansns Signature GP-1

63 2 3. Rachmaninoff Concerto No. 2 in C Minor

| Artur R-binstein, pianist, NBC Ork; Vladimir Golsch-
mann, conductor ... ... ... i 00 e esaseae e Victor 1075
43 3 4. Tchaikowsky Nutcracker Suite
Eugene Ormandy, conductor; Philadelphia Ork.
......................................... Vlc!or DM 1020
8 —_— 5. Khactaturian; Gayne-Ballet Suite

New York Symphony Ork; Efren Kurtz, conductor.....
| b 0 't B Yol T o Bl (X * 0 A0 ' S0kl 0 Ol 0 0 0 0L Columbia MM-664
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Heres one for ¢z

Julie Box Record Plays

Week Ending
November 21

| MOST-PLAYED JUKE BOX RECORDS

! Records lsted are those receiwving the gremiest play in the natlon’'s juke boxes.
List {s based on The Billboard’s weekly survey among 3.558 operators in all sections of
the country. Listed under the title of each of the most played records are other
available recordings of the same tune. Unless shiown in this chart, other available
records of tunes listed here will be found in the Honor Roll of Hits, Musls Popularity
Chart, Par{ I

POSITION
Weela| Last [ 198
te dnte Weeh | Wock
13 1 NEAR YOU ...... Francis Craig......... 0., Bullet 1001
10 2 2. I WISH I DIDN'T Viughn Monroe (Moon Maids) . ......
LOVE YOU SO (F). ... .. iiiiiniianaannns Victor 20-2294
4 [ 3. TOO FAT POLKA
(I Don’t Want Her,
You Can Have Her,
She's Too Fat for
Me) r i feiv -l dide Arthur Godfrey......... .. Columbia 37921
(Blue Barron, MGM 10106
NEAR YOU .. ... Andrews Sisters (Vic Schoen Ork) .
............ Decca 24171
4 10 5. BALLERINA . Vaughn Mnnroe (Vaughn Monroe) . ... ..
................ . Victor 20-2433
8 5 6. NEAR YOU ...... Larry Greenao s id: 5. tnah " Victor 20-2421
6 3 7. MICKEY ... ......Ted Weems............ .....Mercury 5062
(Alr Lane Trio, DelLuxe 1119; Blue Barron, MGBI 10106
Dennis Day (Charles Dant Ork). Vietor 20-2551; Tiny Hill
Columbia 37987; Lee Monti's Tu-Tones, Aristocrat 501
4 L 5 | 8. HOW SOON (Will Jack Qvens (Eddie Ballantine Ork) ....
] I Be Seeing You).. ....0 ... ........... ... Tower 1258
— 9. 1 WISH I DIDN'T Dinah Shore {Sonny Burlnn Orkb ..
LOVE YOU SO (F) B aaAMae DAL Dk 0 Columbia 37506
16 7 9. 1 WONDER WHO'S
KISSING HER Ted Weems-Perry Como. . ... ..Decca 25078
| NOW (F) ........ Perry Como. .. ... .. Victor 20-2315

(Glenn Davis, Skating Rhythms SR-239; Jaclr' MceLean: Ork-
Wayne Gre;,g. Coast 8013; Phil Reed, Dance-Tone IT9; Jean
Sablon (Toots Camarata Ork), Victor 25-0101; Jerry Cooper.
Diamond 2082; D'Artegn Ork, Sonora 2012; The Dinning
Sisters, Capitol 433; Bobby Doyle, Slgnature 15057; The
Hollywood Rhythmalres, Hollywood Rhythms 1552; Ray
Noble, Columbia 37544; The Four Vagabounds, Apcllo 1055:
Foy Willing, Majestic 6013; Marshall Young, Rainbew 10002;
I'rank Froeba, Decca 23602; Joe Howard, DeLuxe 1036; Joseph
Littau Ork, Pilotone 5132; Ben Yost Singers, Sonwra 1084;
Danny Kaye, Decca 24110; Larry Vincent, Pearl 15)

3 8 9., YOU DO (F) . .Bing Crosby Carmen Cavallaro. .Decca 24101
4 l 5 9. YOU DO (F) ...Vaughn Monroe (Vauzhn Monroe-Moon
! Maids) .. .. o o AEEC O Victor 20-2361
4 |10 10. 1 WISH I DIDN'T
LOVE YOU SO (F).Dick Haymes. ... .Decca 23977
1 —_ 11, CIVILIZATION ...Andrews Sisters- Dannv Kaye .Decca 239440
12 12. HOW SOON (Will
| I Be Secing You)...Bing Crosby-Carmen Cavallaro..Decca 24101
1 | = | 12 HOW SOON (Will Vaughn Monroe (Vaughn Maenroe-Moon
I Be Seeing You).. Maids) . aodds oo nnn s s Victor 20-2523
1 —_— 13. YOU DO (F)...... Vic Damone (Jerry Gray Ork) .Mercury 5056
2 14 13. YOU DO (F) .....Margaret Whiting (Frank DeVal Ork).
........ AR Capnol 438
4 t4. NEAR YOU .. .... Two Ton Baker ..... 100 o Mercury 5066
7 — 15, | HAVE BUT ONE
HEA ....Vic Damone................ Mercury 5053
(Tex Beneke Mmer Ork (Garry Stevens-The Moonlight
Serenaders), Victor 20-2424: Phil Brito, Musicraft 156; Car-
men Cavallaro, Decca 24154 Gay Clarldge Ork (Thelmna
Gracen), Future F-105; Monica Lewis (Ray Blcck Ork),
Signature 15130; Gordon MacRae, Musicraft 15069; The
Pied Pipers (The Ernie Pilice Qumtct) Capitol B-450; Frank
Sinatra (Axel Stordahl Ork), Columbia 37554)

prn, .9

“"THE DUM DOT SONG”’

(! Put The Penny in The Gum Slot)

Records listed are hillbilly records most played in juke boxes ascording to The
Billboard's weekly survey among juke box operators.

Werks }210.2{’;:13% ’ with The Pied Pipers
todd A i . o o
N ;Rl. l’léL HOLDlYOU IN HMY (by special arrangement with Capitol Records, Inc.)
1 HEART (Till 1 Can old Eddy Arnold and His Tennessee . .
| You in My Arms)......... Plowbovs ........ Victor 20-2332 Orchestra under the direction of Axel Stordahl
4 . TO MY SORROW......... Eddy Arnold and His Tennessee

MOST-PLAYED JUKE BOX FOLK RECORDS | ===
]

Plowhoys ......., Victor 20-2481

27 | IT'S A SIN............ ..Eddy Arnold and His Tennessee ‘ 0o lT All CAME TRUE"
} Plowboys ... . Victor 20-2241 !

4 4. NEVER TRUST A WOMAN. Red Foley (The Cumberland Val-

ley Boys) .......... Decca 46074 || ‘ accompanied by Alvy West and the Little Band
23 5 5. SMhOKEé SMOKE! SMOKE! Tex Williams Westetn Caravan |
(That igarette) . ......... (Tex Wnlhams Trio}.......
..... ..Capitol Americana 4000! COLUMBIA 37966

MOST-PLAYED JUKE BOX RACE RECORDS

Records listed are rase-sype disks most piayed in the natlon’s juke boxes, according
to The Blllboard’'s weekly survey among juke box operators.

HEAR THE GREAT ARTISTS AT THEIR BEST ON

POSTTION ‘ = {
Weoks | Last | Thie i f ]
to date| Week | Week { £
14 2 , 1. BOOGIE WOOGIE BLUE p 3 ! i j
PILATE 5 chex B alde v ole oloe Louis Jordan.,........ Decca 24104 ¥ ¥ .
8 1 2. SNATCH AND GRAB IT...Julia. Lee and Her Boy Friends ,
(Julia Lee)................. £ d
........ Capitol AmerICdna 40028
3 —_ 3. EARLY IN THE MORNING, Louis Jordan. «...Decca 24155 - TRS
L] —_ 4. HE'S A REAL GONE GUY. . Nellie Luu(::her ................. ey ™
apitol Americana 40017 A 274 o 0 Pat
s | 5 | 5. LOOK OUT ............. N I..mu: Jordan 4 s yavia Decca 24155 Trode-marks “Columbia,”* and i) Reg. U‘ S. Pﬁ, O#
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on Columbia Record =3-79535

“WHITE CHRISTMAS”

Direction Personal Management

MCA FRANK ''PEE WEE'* MONTE

hou

presents
LFO DIAMOND.
Harmonicartist

in sensational songs

»“MY SIN”
= “THEY CALLED
IT DIXIELAND”

w “DONKEY SERENADE”
ns “TONIGHT YOU BELONG TO ME”

0AST TO COAST 8Y

'ROM © e
ACCLAIMED FROM BOX OPERATORS

DISC JOCKEYS, JUKE e
AND RECORD DEALERS. 4

A TREMENDOUS: SUCCESS

I' 'I‘ CHICAGO - NEW YORK - HOLLYWOOD
\ l w“w OFFICES AND STUDIOS, 42nd Floor

’ Lo ese 20 N. Wacker Drive, Chicage 6, .
“LIVING SOUND"’ 20 N. Wacker D Chic gf:

se of hu;moi\i;u hits

|
i
|

Record Possibilities (==

THE BILLBOARD PICKS:

T the opinion of The Billboard music staff, records listed below are
most likely to achieve popularity as determined by entry into best sclling,
mosi played or most heard features of the hart.

I'M A-COMIN® A-COURTIN’ CORA- Eddy Howard Ork .. ..Majestic 1170

BE S e e g e S soem ) €
New catchy pseudo-oatune done in a slick manner by disk-seller Eddy Howard
which should attract just as many city folks as it should away out yonder on the
prairie jukes. Flip is a pretty ballad given the sugar treatment by balladeer
HMoward tabbed “T1l Be There.'

OOH! LOOK-A-THERE, AIN'T SHE Buddy Greco and His Three Sharps. ..
PRETTY ... .. .. ... ......... T 0000 X PP 0000041000 «» -Musicraft 515
Musieraft hasn't spruue any sleepers in the longest time, but this little item with
the newly found Buddy Greco group has been picking up sizable action in the
Philly area and looks to spread from there. Boys sing a flne unison jump version
1 "Ooh!™ with a rumble beat background that will get the fect moving and the
shoulders oomping back and forth.

SONG OF NEW ORLEANS......... ... Larry Green QOrchestra..... Victor 20-2560
A Mardi Gras song that holds the melodic spirit of New Orleans festivity gets a
commerclally-hewed treatment by the Green ork with a little touch of thc “Near
You" riff. Publisher push on this eould move it line. Fliy is the promising “Gonna
Get a Girl” ballad which is set for big-time exploitation drive.

| IF 1 HAD A MATCH................ Louis Prima Orchestra....Victor 20.26809
Here’s a tune started off on the alr by Al Jolson but Prima’s out first with the
\ disk and gets the current nod (backing 1s “Too Fat Polka,” which is due fast
to capitalize ou Arthur Godfrey's Columbla overpour demand). The ‘“Match’
ballad is one of the freshest '‘nicest little” ditties of the year. Should be a cinech
smash! Sinatra version s due soon on Columbla and mebbe Jolson for Decca.

| THE DISK JOCKEYS PICK:

{ PICKS that have appearcd for three consccutive weceks or three times
within a siz-weck period are not repeated below. Based on a weekly survey
among 1,200 of them, the disk jockeys think tomorrow’s Rits will be:

t. THE GENTLEMAN IS A DOPE..Jo Stafford (Paul Weston Ork)

............... Capitol 15007
2. PAPA, WON'T YOU DANCE
I WITH ME? ...... ... .. «-....Doris Day (Lou Bring Ork)..Columbia 37931
3. PASS THE FEACE PIPE ...... Margaret Whiting (The Chiefs-Frank De-
| Vol Ork) . sumbs . ... 6ma. .8 Capitol 15010
4. TWO LOVES HAVE 1 ......... Frankie Laine (Carl Fischer Ork)........
..................... Mercury 5064
5. I'LL DANCE AT YOUR WED- Peggy Lee (Dave Barbour Ork).........
DING .................. o e e o [Pz B g baBuly s B Capitol 15009
| 6. 1 HAVE BUT ONE HEART .....Vic Damone.............. .. Mercury 5053
| 7. MY, HOW THE TIME GOES BY..Hal Derwin ¢Hal Derwin-The Hi-Liters)
S P Capitol 469
| 8. GOLDEN EARRINGS .......... Dinah Shore (Sonny Burke Ork)........
...................... Columbia 37932
9. MICKEY .. ... .. .. ... ... . ...... Ted Weemss Ork. ... ... ..... Mercury 5062
10. SO FAR ...... ...... ... ....... Frank Sinatra (Axel Stordahl Ork)......
O LT OO oo Columbia 37883

THE RETAILERS PICK:
PICKS that have appeared for three consecutive weels or three times

within a siz-week period aye not repeated bdelow. Based on a weekly survey
anong 4,970 of them, the record retailers thinlk tomorrow’s hits will be:

L T MICKEYS s o E b mman sl b st o Ted Weems Ork............. Mercury 5062
2. WHITE CHRISTMAS .......... Bing Crosby . . .............. Decca B-23778
3. TONIGHT BE TENDER TO ME..Vaughn Monroe ....... 0E00000000000
4. PAPA, WON'T YOU DANC
WITH ME? .............. ...Doris Day (Lou Bring Ork)..Columbia 37931
5. SUGAR BLUES ................ lohnny Mercer (Paul Weston Ork).....
......................... Capitol B-448
6. HARMONY .. .... T Johnny Mercer and King Cole Trio......
......................... Capitol 15000
7. I'LL DANCE AT YOUR WED- Tony Martin (Earl Hagen Ork).........
DING| Ciclambs - -Senal L0 Shp: asfa Qa % cimues oe St e ... Victor 20-2512
8. DON'T YOU LOVE ME ANY-
MORE? .. .............. S =000 Jcse Melis Ork.............. Mercury 5070
9. DON'T YOU LOVE ME ANY-. Freddy Martin (Clyde Rogers-The Martin
MORE? .. ... . . . iiiiiiinenan. Men) ......cciviiinennn.. Victor 20-2473
10. LOVE FOR 1LOVE ............. Vaughn Monroe (Vaughn Monroe)......
............. ®eeeee.e...Victor 20-2514
THE OPERATORS PICK:
in! 1) "\

PICKS that have appeared for threc consecutive weeks or three times
within a siz-week period are not repeated below. Based on a wcekly survey
| among 3,558 of them, the juke boxr operators think tomorrow’s hits will be:

1. SUGAR BLUES .. ............ Iohuny Mercer (Paul Weston Ovk) ... ...
......................... Capitol B-448
| 2. I'M A LONELY LITTLE PE-
| TUNJA it inaann Two-Ton Baker.............Mercury 50662
| 3. A TUNE FOR HUMMING .... Eddy Howard............... Majestic 1177
| 4, DON'T YOU LOVE ME ANY- Freddy Martin (Clyde Rogers-The Mantin
| MORE? ...............c... 5000 en) ..., Victor 20-2473
5 80O FAR ... . ... iiiiiinannns Perry Como (Russ Case Ork).Victor 20-2402
6. I LOVE YOU, YESIDO ........ Bull Moose Jackson............. King 4181
7. GOLDEN EARRINGS ........ «.ZPeggy Lee (Dave Barbour Ork).........
......................... Capitol 15009
8 HAND IN HAND ........... ,..Sammy Kaye (Laura Leslie-Don Cornell)

........................ Victor 20-2482
9. DREAM AGAIN ........sy4s..5ammy Kaye (The Three Kaydets).....,

eiescserereraaass.sesss Victor 20-2524
10. I STILL GET JEALOUS .,...,.,.Three Suns....cce040442...Victor 20-2469




November 29, 1947

The Billboard

MUSIC 31

Record Reviews

Week Ending
November 21

RECORD REVIEWS

Iighttace portion of reviews is {ntended for Information ef all record and musie
nxers. Boldface portion is intended for gutdance of juke box operatcss,

YAUGHN MONROE (Victor 20-2528)

Nina Nana—FT; VC
Nahalani Papa l)o—l T; VC.

Vaughn Wonroe, with the Moon Maids
wdding vocal harmonies aud hums, glves
his usual full-voiced interpretation to two
zongs that have their roots on foreign soil.
The maestro’s virile chauting, framed by
he smooth band hormonles sparked by
strings and celeste, mukes for greater ef-
ectiveness for *“Nina Nana,” an Italian
7oll:  song of babv-go-to-sleep design.
Monroe sings it feelingly in the slow ballad
empo with the Moon Malds stepping up
che beat to give the wordage a contrasting
rhyvthmic bounce. For the {lip, it's vigor-
ous singing and plaving for a rthythmic
South Seas hula novelty In  “Nahalani
apa Do,” which spins out with a pro-
srounced dance urge

“Nina Napa® is the song possibility to
make for possible phono play,

AMBROSE (London 108)
Swing Low Sweet Clarinet—TFT; VC.
Dance of the Potted Puppet—FT.

His music making marked by a defini.
uve preciston without taking away from
he depth of the musle. English maesiro
Ambrose demonstrates a cohesion in in-
trumental blend that is rarely attained
by dance bands. Moreover, the dance
beats arc ever shurply defined with a
cleavage as clean as the playing. This is
zspeclally pronounced in the whimsical
‘Potted Puppet.” which features the clari-
net playving of Carl Barriteau, and makes
for an excelleni example of precision play-
ng even If the composition is withou!
melodic virfues. Just as interesting is the
Ambrose fashioning of “Swing Low Sweet
Clarinet,” again displaving for the slow
pin the hyper-sophistication of his pert
Piccadilly rhythms and featuring the
broad and rich tones in the lower register
of the clarinet by Reginald Kell. An at-
iractive mood melodv. all too little Is
heard from the clarinet. Instead, it's a
mule quartet singing it In unison for the
melancholy mood melodyv with the clarinet
carrving « somber obbligato.

Pleasant  plattering  bul
coinage,

BUDDY GRECO {Musicraft 515)
Donh! Look-a There, Ain’t She Pretty?—

hardly for

FT; V.
Don’t You Think I Ought To Know?—

FT; V

Buddy Greco. piping to his own pian-
ology, with guitar and bass making for
his Three Sharps, udds up to a trio unit
for the records. And on thils starting
side, the lad and his laddles add up to
o bell-rinzer. With 2 flair for rhythmic
styling and a baritone quallty that sounds
ltke King Cole, Mel Torme, Billy Eckstine
end company but as individual as the
others, Greco gives it a Hkable lilt for the
tuneful and catehy “Ain’t She Prettv?”
rhythm difty. And with the other Shurps
adding voecal riffs in the background
along with the intlmate weaving of the
Instrumentsl flgures. Greeco threatens to
inspire a deepening wuve of enthusiusm
for himself. Moreover, the song styling
spins as true for the ballad, selling it just
w8 strong for “Ought To Know”’ with
plano-guitur-bess noodlings laying down
o smartly tallored rhvthimie pattern.

Tune and treatment will attract coin
uttention te this new unit for “Ain’t She
Pretiy?”

SET SVANHOLM (Victor 11.9791)

By the Silent Herd—V.
Prize Song—V

A Wagnerizu tenor who bowed with the
Metop last vear, Set Svanholm makes an
nusplclous disk debut here singing two
everlasting favorites from *Die Melster-
singer.”” Singlng in German, with full
dramatic power that is keved to cvery
Iyrical nuance of the Wagnerian text,
Svanholm talkes both songs in stride with
ease. Irieder Weissman, conducting the
RCA Orchestrn, provides effectlve accom-
paniment. Record is u 12-Incher.

TFor the Wagnerian music fan<

FRANZEN AND ERIKSSON (Signature
F-5012)

Pinets Bond Vals—W.
Emmy’s Favorite—FT.

The accordion =squeezings of TFranzen
and Eriksson, with guitar strums to spark
the rhythmic beat, spin out with the old
country flavoer for two Scandinavian folk
dance melodies. It's a Ulting waltz melody
for “‘Pinets Bond Vals' and music for the
lively schottish danecing in “Emmy’s Fa-

vorite." No fuss or frills ‘n thelr playing,
counting on the simple exposirion of the
folk melodies to sell the snlnning.

Polk dance disking that will find hetter
response in home play,

CARMEN CAVALLARO (Decca 24141)

White Christmas—FT.
Silent Night—W,

The soft Ivory closs that Carmen Caval-
laro gives the kevhoard us he styles it in
full melodic fashion faresz well for thesc
holiday sougs. With rhythmm accompani-
ment and at o moderate tempo, lLe gives
full melodie flavor to *“Wnalte Christmas.’
Tor “Silent Night.” Cuvallaro strokes the
black and whites with spiritual feeling,
enhanced by (he oryun-like harmonies of
the strings and woodwinds.

For the holiday plax wt home,

DINAH WASHINGTON (Mercury 8081)
There's Got To Be a Change—FT; VC.
VC.

Early in the Morning—VT,;

The gutty drive of Dave Young's five-
some pushes ex-Hampton chirp Dipah
Washington to a solld 1ruce effort in
“There's Cot To Be a Change.” Dinah
shouts the groovey lvrics, with some torrid
alto, tenor and trumpet saxes interspersed
to keep the pace of the side ut o peak.
Flipover {s an earthy blues, with Rudy
Martin’s guitar, bass and plano combo
doing the backing. Lyric is chief asset of
the tune. with la Washington relating her
saud experience after a big night.

Fair race interest in this pairing,

PATTI PAGE (Mercury 5078)

I Feel So Smoochie—FT; VC.
I’n\z] Sorry [ Didn't Say I'm Sorry=—TT;

Torchy Pattl Page knccks off another
palir of formidable sides. simed at listeners
who like their music limpid and soulful,
with George Barnes, the ace radio guitar-
ist, doing a Les Paul job of hacking with
his trio. Blend of Barues’ original gultar
fingering and the Page delivery make:
thexe sides the best effort by the ex-
Jimmy Joy chantress vet. ‘‘Smoochie.”
a Phil Moore novelty. carrles a lyriec that
should hit with those under 25 while the
reverse should take care of lsteners past
that age bracket. Echo effect on the guitar
enriches both sides plenty.

A twosome that will push the Page stock
upward,

JUMP JACKSON (Aristecrat 402)

Hey! Pretty Mama—FT; VC.
The Greatest Mistake—FT; VC.

“Hey! Pretty Mama” 1s one of those
contagious choruses race ditties, with the
entire combo joining shonter Benny Xelly
for a unison job that should make for u
click disk. Jump Jackson's Juzz combo
hlows up a swing storm to help the side
along. On the revevse, the Jackson five-
some gets mellow to sugment Melrose Col-
bert’s moody chanting of “The Greatesr
Mistake.””  Melody ix torrid ballad type,
but lIyries lauck the easy structure that
mukes for favonites such as Fo® That T Am.

“Hey! Pretty Mama,” will pull plenty
of papa’s cofns,

TOM ARCHIA (Aristocrat 801)

Love Me—FT; VC.
Drinkin’ Blues—FT; VC.

Dr. Jo-Jo Adams, the rising blue-shouter,
applies his quivering vibratto with espe-
cially good results to the smoldering lyrics
of “Love Me,” with the Interpretation cer-
tain to hit with romantic listeners in race
spots. On the reverse, Adsms, again bucked
by Tom Archiu's jazz combo, switches the
mood with a lsment based on his over-
imbibing experiences, with the Iyrics car-
rying a message that will draw ruce
hearers.

“Love Me” is a solid race clck.

(Continued on page 174)

THE GREATEST
"POP" PIANIST
OF THEM ALL
IN A GROUP OF
GUARANTEED
MONEY MAKERS

Custom Made FOR OUTSTANDING QUALITY
IT’S YOUR ASSURANCE OF MANY MORE PLAYS PER RECORD

ONLY SURE-FIRE TITLES ARE COUPLED

YOU GET TWO GREAT TUNES ON EACH PLATTER

#504 I'll See You Again
Swect Sue®

#506 Whispering
Benny's Boogie
516 Cetting Sentimental Over You
I Cried for You
518 Benny's Bounce
Byc-Bye Blues
#520 Teca for Two
Rose Room

522 Dark Eyes
Melody in F

524 Roses of Picardy
Thesc Foolish Things

526 Make Believe
Body and Soul

t552 April Showers
It Was Sweet While It Lasted

#554 Honeysuckle Rose

Coquette

With Herb Kern ot the Hammond and Lioyd Sloop
at the Novachord and Bill Markas on Drums

and Two q'teat Releases in Decembet---

#592 Deep Purple
Love Nest
(with Gail Laughton’s Harp)

556 Siboney
Mama Inez
#558 1 Can’t Cive You Anything But Love
Blue Room
#560 The Very Thought of You
A Pretty Girl Is Like a Melody
#562 1¥ You Could Care for Me
Embraccable You
564 Begin the Beguine
| Got Rhythm
#566 St. Louis Blues
Ain’t Misbehavin®
%568 Stormy Weather
Ragging the Scale

#570 The Continental
All the Things You Are

572 The Carioca
The Best Things in Life Are Free

#574 My Gal Sal
On the Sunny Side of the Street

#600 I'll Cet By
It Had To Be You
(with Tony Romano's Cuitar and
Bill Markas at the Drums)

RECORD DEALERS:
Buy TEMPO for the Best in
Recorded Entertainment

Album Reviews

In a continuing offert ta review as
much of the output of all record man-
ufacturers as manpower sud paper
limitations permit, The Billboard this
week reviews recently released albums
in a special ALBUM REVIEW section
on page 176. 'These album reviews, of
course, are in addition to *he reviews
on this page, and those in the Music
Machines departmen this week,

COIN MACHINE
OPERATORS:

More Plays — Greater Profits

TEMPO DISTRIBUTORS BLANKET AMERICA:
ACQUAINTED WITH THE DISTRIBUTOR IN YOUR TERRITORY
WRITE DIRECT TO:

IF YOU'RE NOT

RECORD COMPANY OF AMERICA
8534 Sunset Blvd., Hollywood, 46, Calif,

TEMPO ATLANTIC
18 West Chelten Ave.
Phildadelphia 44, Pa.

TEMPO SOUTHERN
11 Avonddle Road
Avondale Estates, Ga
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“for your CASH REGISTER

Hang these stars on your Christmas tree! Top
tunes, top talent — to make your Christmas
cheerier (and more profitable!) Besides the
tunes listed below, there are four favorite
albums. Write, wire, or phone PlLaza 2211,
% Cincinnati, for orders or information.

\ lotlatiny His FROM_KING!

KING I'M TIRED OF PLAYING S8ANTA CLAUS

688 TO YOU backed by JAMBOREE o
KING CHRISTMAS BLUES Gotemouth
4199 backed by TEASIN' BROWN s
KINe  MERRY CHRISTMAS TO YOU "2:}"“.2‘3“"
4196 backed by IN THAT GREAT GETTIN' UP MORNING u;u?:;:r;ly
KING WHITE CHRISTMAS Cowboy
679 backed by JINGLE BELLS b
KING HOI-IDAY BL“ES Al:t:uelt'

4162

backed by WORLD WAR TWO BLUES

OKLAHOMA CITY
LOS ANGELES
CHARLOTTE
NEW YORK
CHICAGD. .
DALLAS
EXECUTIVE OFFICES, 1540 BREWSTER. AVE.,. CINCINNATI 7, x0HIO

R EC o‘ RDS

"POLKA pops” « "RHUMBA riofs”

that will bring you NEW HIGHS in JUKE PLAYS

Polonia Distributing Co.
2215 W. Chicago Blvd,
Detroit 2, Mich,

Srandard Distributing Co.
1729

Fifth Ave. 612 E. Main St.
Pittsburgh, Pa. Bridgeport, Conn.

DANA MUSIC
COMPANY INC.

286 FIFTH AVENUE NEW YORK 1, N.-Y.

You'll Hit New Highs with this Polka Hit—
Walt Dana Orchestra
Serenaders
You’ll Cash in BIG with this Rhumba Fox-Trot
And again, Al Gamse, the writer of ‘‘Amapola,” **Yours,”
comedy classic
; No. 1 Polka Orchestra
Especially made for coin machine operators
WRITE, WIRE OR PHONE &mRzs
Chicago 14, 1L

2002-A HELEN POLKA
* With Michael Chimes Harmonicas
Backed by HAPPY HARMONICA, instrumental polka
* 2001-A IN SANTIAGO, CHILE
and ‘““Managua, Nicaragua” strikes a new high in a
Backed by I'M YOQURS, instrumental fox-trot
| 3003-A PIANO POLKA
Two new instrumental polkas played in the superb style
ASK FOR CATALOGUE OF OUR ENTIRE POLKA AND POLISH LINE,
Jjames H. Martin, Inc.
Dana Distributors of New
y rXNA

English lyrics by Albert Gamse, sung beautifully by the
Jimmy Carroll Orchestra
You'll Grab PLENTY OF COIN with America’s
of Frank Wojnarowski and his Orchestra
THE BEST IN THE COUNTRY.
1407 W. Diversey Pkwy.
England

Advance Information

Week Ending
November 2t

ADVANCE RECORD RELEASES

Records listed are generally approxi-
mately two weeks in advance of actual
velease date. List is based on informetion

POPULAR

A Man’s Best Friend Is a Bed
R. McKinley (Your Red) Majestic
All Wrapped Up in a Dream
D. Reid (It All) Metrotone
Among My Souvenirs
E. White (The Man) Universal
An Old Christmas Card
J. Atkins (Auld Lang) Continental
At the Candlelight Cafe
T. Weems (The Secretary) Mercury
Auld Lang Syne
J. Atkins (An Old) Continental
Ave Maria
Liberty Ork (White Christmas)
Continental
Ballerina.
E. Madriguera (Jungle Rhumha) Decea
But. What Are These!
P. Bailey (I Need) Columbia
Cecelia
G. Davis /Gonna Get) Midwest Recorded
Specialties
Don’t Call It Love
F. Martin (The Treasure) Victor
Don't Be Ashamed of Your Age
C. Walker (Monkey Business)
Artists
Give My Regards to Breadway
G. Davis (The Stanley) Midwest Re-
corded Specialties
Gonna Get a Girl
G. Davis (Cecella) Midwest Recorded
Specialties
Gonna Get a Girl
R. Dorey (I Never) Majestic
Hark! The Herald Angels Sing
Decca Salon Ork (Oh Come) Decca
Has Anybody Seen My Angeline
G. Davis (Jolly Pefer) Midwest Recorded
Specialties
Hickory Dickory Dock
E. Andrews (Soothe Me) Columbla
High Button Shoes Album
(Original Cast) Victor
Can’t You Just See Yourself (M. Daw-

United

son-L. Lee)

Get Away Forvg Day (J. McCauley-J.
Stewart)

I Still Get Jealous (N, Pabray-J. Mc-
Cauley)

Nobody Died for Dear Old Rutgers
(P. Silvers-M. Dawson)
On a Sunday by the Sea (P. Silvers)
Papa, Won't You Dance With Me?
{N. Fabray-J. McCauley)
There’s Nothing Like a Model
(P. Silvers-N. Fabray-L. Lee-J. Mec-
Cauley-J. Stewart)
You're My Girl (M. Dawson-L. Lee)
Honeydew
L. Lane-The Melo-Men (Kansas Goldie)
Sapphire
How Soon
J. Atkins (Sflver Threads) Continental
Y Need Ya Like I Need a Hole in the Head
P. Bailey (. But, What) Columbia
1 Never Loved Anyone
R. Dorey (Gonna Get) Majestice
I Wouldn’t Be Surprised
H. Cool (Pass That) Mercury
I'll Be There
E. Howard (Corabelle) Majestic
I'lIl Dance at Your Wedding
J. Leitt (Please Don't) Dececa
I'Il Never Make the Same Mistake Again
D. Farney (Made for) Majestic
T'm A-Comin® A-Courtin’ Corahelle
E. Howard (T'll Be) Majestic
m Just a2 Fool in Love
A. Robbins and His Robins (There’'s a)
Sapphire
Is Tt Too Late?
The Brooks Brothers.(Mickev) Decca
It All Came True
D. Reid (A)l Wrapped) Metrotone
J've Got a Feeling I’'m Falling
P. Como-The Satisfiers (Planissimo)
Victor
Jeannine. ¥ Dream of Lilac Time
W. Griffin (When I'm) Metrotone
Jolly Peter
G. Davis (Has Anybody) Midwest Re-
corded Specialties
Juke Box Jenny
Kenmore Karavan Ork {Rhapsodie in)
Palda
Jungle Rhumba.
E. Madriguera (Ballerina) Decca
Kansas Goldie
L. Lane-The Melo-Men (Honevdew)

awrpre

G Davis (Near You) Midwest Recorded
Specialties
Let's Be Sweelhearts Again
B. Johnson and His Musical Notes (Ma-
ma. Mama) Victor
Love Is Just Around the Corner
G, Duffy Ork (The Ice) Quaker
Luilaby Lane Album (2-10")
J. Dosh . . . Continental

supplied in sdvance by reeord companies.
Only records of those manufacturers vol-
unterlly supplying information are lsted.

Made for Each Other (Tu Felicidad)

D. Farney (I'll Never) Majestic
Mama, Mama, Mama
B. Johnson and His Musical Notes (Let’s
Be) Victar
Merry Christmas Alhum
D, Baker . . Continental
First Noel; Joy To the World

Jingle Bells .
Oh Come,
Fidelis)
Oh Little Town of Bethlehem; It Came
Upon a Midnight Clear
Santa Claus Is Coming To Town
Silent Night, Holy Night
Merry Christmas Carols (3-107)
D. Baker . . . Continental
Mickey
The Brooks Brothers (Is It) Decea
Monkey Business
C. Walker (Don’t Be) United Artists
My Buddy
B. Rogers Ork-D. Stree}
United Artists
My Old Flame
S. Jones City Slickers
Victor
My Rancho Rio Grande
D. Jurgens (On Green) Columbis
Near You
G. Davis (Kate)
Specialties
No One Knows, No One Cares
K. Carson (On the) United Artlsts
Oh, Come, Alt Ye Faithful
* Decca Salon Ork (Hark! the) Dececa
OF Man Mose
G. Gibbs (Put Yourself) Majestio
On Green Dolphin Street
D. Jurgens /My Rancho) Columbia
On the Alameo
K. Carson (No One) United Artists
Pass That Peace Pipe
H. Cool (I Wouldn't) Mercury
People Are Funner Than Anybody
8. Jones City Slickers (My Old) Victor
Pianissimo
P. Como (I've Got) Victor
Tlease Don’t Play Number Six Tonight
J. Leitt (Tl Dance) Decca
Put Yourself in My Place, Baby
G. Gibbs (G’ Man) Majestic
Rhapsodie in Blue
Kenmore Karavan Ork (Juke Box Jenny)
Paldo
Rhumba Jubilee
J. Atkins-P. Garrett (Tom Tom) Conti-
nental
Senorita Maracas From Caracas
L. Raine-M. Warnow Ork (Wha Put)
Coast
Seperation Center
Kenmore Karavan Ork (Song of) Palda
Silent Night
Decea Salon Ork (The Pirst) Decca
Silver Threads Ameng the Gold
J. Atkins (How Soon) Continental
Skinny Minnie
B. Harris and His Boballers (So Blue)
Sapphire
Sleep, My Love
B. Rogexo Ork-D. Street (My Buddy)
United Artists
So Blue
B. Harris and HIs Boballers (Skinny
Minnie) Sapphire
(Love Is the) Song of the Stars

. Continental

Al Ye Faithful (Adeste

(Sleep, My)

(People Are)

Midwest Recorded

Kenmore Karavan Ork (Separation
Center) Palda
Soothe Me
E. Andrews {(Hickory Dickory) Columbia
The First Noel

Decca Salon Ork (Silent Night) Decea
The Jee Cream Song
G. Duffy Ork (Love Is) Quaker
The Man I Love
W. White (Among My) Universal
The Secretary Soung
T. Weems (At the) Mercury
The Stanley Steamer
G. Davis (Give My) Midwest Recorded
Specialtics
The Treasure of Sierra Madre
F. Martin (Don’t Call) Victor
The Treasure of Sierra Madre
R. Noble-B. Clark (Two Loves) Columbia
There's a Man at the Door
A. Robbins and His Robins (i Just)
Sapphire
Tom Tom (Boegie Woogie Bongo Mon)
J. Atkins-P. Garrett (Rhumba Jubilce)
Continental
Too Fat Polka
D. (Two Ton) Baker and His Musie
Makers (With e) Mercury
Two Loves Have ] (J'ai Deux Ameours)
R. Noble-B. Clark (The Treasure)
Columbia
When I'm With You
W. Griffin (Jeannine, I) Metrotone
‘White Christmas
Liberty Ork (Ave Maria) Continental

(Continued on opposite page)
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(Continued from opposite page)

POPULAR

Who Put That Dream in Your kves
L. Raine-M. Warnow Ork (Senorita
Maracas) Coast
Why Does It Have To Rain on Sunday?
3. Lanson (You're Too) Mercury
With a Hey and a i and a Ho He Jo
D. (Two Ton) Baker and His Music
Makers (Too Fat) Mercury
Your Red Wagon
R. McKinley (A Man’s) Majestie
You're Toeo Dangerous, Cherie
3. Lanson (Why Does) Mercury
Vaca-Lovelies Album
Victor
Basin Street Blues (T. Mottola Ork)
Carloca (T. Mottola Ork)
Empty Saddles (The Mullen B8isters-
T. Mottola Ork)
Frenesi (The Mullen Sisters-T. Mott-
ola Ork)
Standin’ in the Need of Prayer (Tthe
Mullen Sisters-T. Mottola Ork)
The Kerry Dance (The Mullen
ters-T. Mottola ©Ork)
The Moon of Manakoora (The Mullen
Sisters-T. Mottola Ork)
Time on My Hands (The Mullen 8is-
ters-T. Mottola Ork)

Sis-

FOLK

Auswer to Rainbow at Midnight
3. Bryant and His Wildcats (Too I%af)
Majestlc
Avld Lang Syne
T. Hill (Send Me)} Mercury
Baby Siiter
E. Benedict and His Range Riders
To) Continental
Change Your Way of Livin’
T. Sosebee-Crossroads Gang (I Didn't)
Apollo
Chickie
The Sons of the Range (I Walk) Metro-
politan
Cizareites, Whiskey and Wild, Wild Women
Red River Dave (Teardrops in) Conti-
nental
Crazy Blues
The Original Arthur Smith and His
Dixie-Liners (Orange Blossom) Capitol
Americana
Dangerous Ground
D. Snyder (Unlock the) Maljestic
Dixie Cannonball
Billy and Jake (In the) Continental
Pixite Cannonball
. Long-101 Ranch Boys (That Mother-
in-Law) Security
Don’t Mix Whiskey With Women
Karl and Harty (You Cooked)
Americana
Double Steel Boogie
101 Ranch Boys (Smoke, Smoke) Security
Filipino Baby
J. Dale and His Prides of the Pralrle
{Wabash Cannonball) Continental
He’s Building a Mansion (For Me Over
There)
), Grubb and IIis Tennessee Valley Boys
(Just a) Victor
Here Comes  Santa
Claus Lane)
101 Ranch Bovs (Sllent Night) Security
Humpiy Dumpty Heart
H. Thoinpson and His Brazos Vulley
Bovs (Today) Capitol Americana
I Can’t Go on Living This Way
W. Fowler and IHis Georgia Clodhoppers
(Shut Off) Mercury
I Didn’t Have Time
T. Sosebee-Crossroads Gang
Your) Apollo
¥ Walk Alone
The Sons of the Range (Chickle) Metro-

(Skip

Capitol

Claus (Down dSanta

(Changi

politan
In the Vines
Billy and Jake (Dixle Cannonball)
Continental
Iit’'s a Sim

101 Ranch Boys (Red Hailr) Securlty
Just a Closer Walk With Thee
C. Grubb and His Tennessee Valley Boys
(He's Bullding) Victor
Love Me or Leave Me
Mel and Stan (Mother’s Only) Majestic
Mother’s Only Sleeping
Mel and Stan (Love Me) Majestic
Mountain Maw
B. Atcher (Signed, Sealed) Columbia
Orange Blossom Special
The Original Arthur
Dixje-Liners (Crazy
Americana
Teed ILair and Green Eyes
101 Ranch Boys (It's a) Security
Red, White and Blue (Over You)
C. Stone and His Barn Dance
(Watlchh Itr Capitol Americana
Roses Have ‘Thernd
E. Britt-The Skytoppers
Victor
Send Me Your Love For Christmas
T. Hill (Auld Lang) Mercury
Shut Off From the World
W. Fowler and His Georgila Clodhoppers
(I Can’t) Mercury
Signed, Sealed and Delivered
B. Atcher (Mountain Man) Columblu
Silent Night
101 Ranch Boys (Here Comes) Security
Skip To M’Lon
E. Benedici and His Range Riders (Baby
Sitter) Continental
Smoke, Smoke, Smoke (That Cigaretie)
101 Ranch Boys (Double Steel) Security

Smith and Xis

Blues) Capitol

Band

(Who Flse)

RACE

Ain't 1 Losin’® You?
E. Hawkins (Sammy’s Nightmare) Victor
Call Tt Stormy Monday But Tuesday Is
Just as Bad
T-Bone Walker (I Know) Black & White
Chinese Boogie
‘W. Mercer Ork (Early Morning' Mertone
Do You or Don’t You Love Me?
N. Lutcher (The Song) Capitol Americana
Early Morning Blues
W. Mercer (Chinese Boogie)
*Going Down Slow
St. Louls Jimmy (Monkey I°ace) Victor
Gone
L. Russell Ork-L. Richardson (Luke the)
Apollo
Iold That Money
G. Ammons «Ork
Mercury
Hold Me Blues
Memphis Minnie (Killer Diller) Columbia
I Knew Your Wig Is Gone
T-Bone Walker (Call It) Black & White
If I MMad Another Chance

Mertone

(McDongal's Sprout)

B. Samuels (One fory Mercury
Killer Diller
Memphis Minnie (Hold Me) Columblia

Let's Try It Again

Tampa Red-Big Maceo (She's a)
Litta Bitta Momma

L. Norman (Whoe-ee Blues) Lissen
Luke the Spook

L. Russell Ork (Gone) Apollo
McDougal’s Sprout

G. Ammons Ork (Hold That) Mercury
*Monkey Face Blues

St. Lonis Jimmy
One for the Money

B. Samuels (If I) Mercury
Sammy’s Nightmare

E. Hawkins (Ain't I, Victor
She’s u Solid Killer Diller

Tampa Red (Let’'s Try) Victor
The Song Is Ended (But the Melody

Lingers On)

N. Lutcher (Do You) Capltol Americana
Whoe-ee Blues

L. Norman (Litfa Bitta) Lissen

Victor

(Going Down) Victor

INTERNATIONAL

Antosia Polka
Sliver Bell;, B. Witkowskd,
Warszawa) Victor
Canta Pe Me
S. Lombardi (Comimne Sacettl) Victor
Carmela
E. Di Mola (In the) De Luxe
Cloque De Dalhausie
O. Duman and His Minstrels (Set Des)
Victor
Comme Scaetti Mammeta
8. Lombardi (Cantu Pe) Victor
Jfe Lies in the Manger (Wrzlobie Lezy)
E. Jasiuskl (When Christ) Continental
ey, Hey, Polka (Upaj Siupaj)
B, Jasin-ki (Musons Waultz) Continental
In the Middle of the Night (Wsrod Nocnej
Ciszy)
E. Jasinski (Silent Nighty Continental
in the Subway
E. Di Mola (Carmela) De Luxe
Masons Waltz (Mulaze Mulaze)
E. Jaslnsk!l (Hey Hey) Continental
Medley of Village Csardases, Parts I ana 11
J. Kralova Cardosova Ork Con-
tinental
My Honey Is Wandering in Tyrol
I". Yankovie (St. Clair) Continentul
Nowa Warszawa
Silver Bell Ork; B. Witkowsk],
(Antosia Polka) Victor
St. (lair Polka
F. Yankoviec (My Iioney) Continentul

Set Des Carnavalas
O. Duman and His Minstrels (Cloque De)
Victor
Silent Night (Cicha Noe)
E. Jasinski (In the) Conrinental
When Christ Wus Born (Gdy Sie Chrystus
Rodzi)
E. Jasinski (He Lies) Coatinental

Dir. (Nowa

Dir

Teadraps in My Heact
Red River Dave (Clgarettes,
Continental
‘That Mother-in-Law
G. Long-101 Ranch Boys (Dixie Cannon-
ball) Securlty
The Texas Cannouball
The Sons of the Range (There’s a) Met-
ropolitan
There’s a New Moon Over My Shoulder
The Sons of the Range (The Texas)
Metropolitan
Today
H. Thompson and His Brazos Valley Bovs
(Humpty Dumpty) Capitol Americana
Too Fat Polka (She's Too Fat for Me)
S. Bryant and His Wildcats (Answer To)
Majestic
Unlock the Door
D. Snvder (Dangerous Ground) Majestic
Wabush Cannonball
J. Dale and His Prides of the Pralrie
{Filipino Baby) Continental
Wateh It, Neighbor
C. Stone and His Barn Dunce Band (Red
White) Caplitol Americana
Whe Else
E. Britt-The Skytoppers (Roses Have)
Victor
You Cooked Your Goose With Me
Kar!l and Harty (Don't Mix) Capitol
Americana

Whiskey)

o RETAILERS
o JOCKEYS
« OPERATORS

As you may know, our Linden, N. J., pressing plant

was recently destroyed by fire.

However, there will be no interruption in our pro-
duction. Qur engineers have been working day
and night cutting duplicate masters from original
“safeties” which had fortunately been stored in
vaults, Definite and reliable arrangements have
been made for the continued production of De Luxe

Records by outside pressing facilities.

Your De Luxe Record Distributor will continue to
fill your needs on any item in our extensive

catalogue.

RIGHT NOW get your orders in for

SINCE | FELL FOR YOU
LOVE THAT MAN OF MINE

by PAUL GAYTEN and ANNIE LAURIE

DE LUXE 1082

MY GUITAR IS
MY SWEETHEART
GET A PIN-UP GIRL

by the AIR LANE TRIO and TED MARTIN
DE LUXE 1120
Both Records Coming Up
Strong The Billboard’s
November 22 POPULARITY
CHARTS.

in

RECORD CO.

LINDEN, N: J.
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BREAKING ALL RECORDS
in NEW ENGLAND!

Now Ready for National Distribution

"CIVILIZATION™

The original mad recording

by THE HY-LO TRIO

backed by the ever-popular

“CHARMAINE"”
List Price 79¢
Dealers and Operators, 49¢

Still some choice territory available for
distributors. If no distributors available,

write to

Crystal-Tone Record (o.

120 Boylston St. BOSTON 16, MASS,

Phone: HUbbard 2-9295

ggg@gneeiase
MUSIC STORES &

Sensational Christmas Item
The Only Book of Its Kind

‘(ATHEDRAL (HIMES' ;5

19 Christmas Carols and Hymns
arranged in Chimes for Piano. ]

Books will be sent anywhere on
§

consignment until January,
GERTRUDE DAVIS WINROTH
914 N. Denver Hastings, Neb.
PP S B S |
Fast Service™ |
RECORD ELECTROPLATING
MASTERS — MOTHERS ~— STAMPERS

MATRIX PLATING CO.

4224 JOY ROAD, DETROIT 4, MICH.
Not afflliated with any Recording Company,

Hucksters Revived;
Salenger Antes 22G

HOLLYWOOD, Nov. 22. — Huck-
ters Records, Hollywood independent
plattery, was reactivated last week
when Oscar Salenger, Chicago at-
torney and sporisman, purchased
controlling interest in the firm.
Salenger is said to have shelled out
$22,500 for the firm, with the pledge
that he would sink up to $100,000 in
expanding the diskery.

Label was founded early this year
to distribute Arirtie Wayne sides ex-
clusively. Original owners include
agent Jack Beekman, Artie Wayne
and flack Red Doff, who retain stock
in new firm. Wayne has since signed
with Majestic Records, altho he is
still permitted to wax for Hucksters.
Label will begin its drive for new
talent shortly, adding to ihe stable
which currently includes Nick Lucas,
comic Henny Youngman, and ex-
Benny Goodman thrush Lillian Lane.

2d Infringement
Suit Vs. ‘Laughing’

NEW YORK, Nov. 22.—Dan J. Sul-
livan last week f{filed suit against
Broadcast Music, Inc. (BMI) and

songwriters Ben Raleigh and Bernie ||
Wayne charging infringement of his |

tune, Santa Catalina, for the composi-
tion of Laughing on the Qutside. This
is the second infringement
against the Laughing song in recent
months. The first one fizzled.
Sullivan alleges that he wrote his
song before 1919 and renewed copy-
right with BMI November 10, 1946.
He charges that BMI pubbed Laugh-
ing on the Outside with full knowl-

i edge that he owned the Santa Cata-

lina ditty. Sullivan is seeking an in-
junction, damages and an accounting
of the profits from the Laughing tune.
The action is in U. S. District Court.

THE SAME GREAT TIP
GREAT

COIN MACHINE

PFANSTIEHL
(Regular)

Neeodlesfor coin mochine
pickups weighing more
than 1% ounces,

PFANSTIEHL

Needles of super-flexible phosphor-bronze ..,
for “feather touch” reproduction with lights
weight crystal pickups.

MAIL COUPON TODAY

Gentlemen:

Pfanstiekl (Regular) and the Pfanstiehl Special.

Nome.

\ ’/’

Without obligation, please send me complete prices
and details on your two Coin Machine Needles—the

Company Name.

NEEDLES

The TIP of every
Pfansfiehl Needle is made
of famous M47B alloy, the

self-polishing miracle metal.

Alt you need for all machines...twd
needles—with the same grea? tip,

Long Record Life...both needle tip
and shaft help reduce record wear.

Fewer Service Calls...tips won't
chip, crack, gouge or scratch,

Better Music...both needles
and records play their very
best for a long, long time.

GREAT NEEDLES
FILL ALL NEEDS

————‘0———————--‘

PFANSTIEHL
CHEMICAL COMPANY
(Metallurgical Division)

104 Lake View Ave., Waukegan, I,

Street Address

T i s w— m—

JowniCity,

e e e e e e e

I
I
I
|
i
|

State_

-

suit |

|
|

i

PUBLISHERS" PLUG TUNES FOR 1948

(Continued from page 18)

PFUBLISHER

SONG DATE (Where Given)

Chappell

To he divided
among the vari-
ous pubs in Chap-
pell group, but
as yet unassigned

Score from musical, Look Ma I'm Danec-
ing

Score from inusical,
hattan

Score from musical, Inside U. S, A,

Score from usical, Sally

Score from musical, The Richest Girl in
the World

Score from MGM pic, The Pirate

Score from Universal pic, Up in Central
Park

Mean to Me

Button Up Your Overcoat

Just a Little IL.ove, a Little Kiss

Au Revoir

Roses of Picardy

They Didn’t Believe Me

Make Mine Man-

Dorsey
Dorsey

Embassy

I'll Be There Current; to con-
tinue indefinitely

You Know What the Trouble Is, Baby December, 1947

Dreyer
Dreyer

Jay Dee

I'm A-Comin’, A-Courtin’ Corabelle

I Never Loved Anyone

There Ought To Be a Society (for the
Prevention of Cruelty to Poor Unfor-
tunate Lovers)

We -Just Couldn’t Say Goodbye

How Many Kisses

I Don’t Want To Meet Any More People

I'm Looking for a Sweetheart

When You Have Taken My Token of

January, 1948
January, 1948

February, 1948
March, 1948
March, 1948
April, 1948

Love February, 1948
Encore-Jewel
Encore Nina Nana Current; to con-
tinue for 4 more
months
On the Santa Claus Express Christmas season
Jewel It's Kind of Lonesome Out Tonight Current; to con-

tinue for 3 or 4
more months
My Flame Went Out Last Night

Famous-Paramount

Paramount

Famous

Current
January, 1948

Golden Earrings

A Tune for Humming

Dream Girl

What Are You Doing New Year's Eve?
Don’t Call It Love

The Night Has a Thousnd Eyes

Current
December, 1947

Jeﬂerson-Vali?ﬁE

Jefferson I’'ve Only Myself To Blame February, 1948
I Went Down to Virginia April or May, 1948
No Moon at All August, 1948
Johnstone Why Does It Have To Rain on Sunday? Ctixjrent; to con-
inue
A Bed of Roses Current; to con-
tinue
Can It Ever Be the Same? April, 1948
E. B. Marks There’ll Be Some Changes Made Current and con-
tinuing
All Dressed Up With a Broken Heart
Miami Beach Rumba
Beloved, Be Mine
I Know It
Every Day’s My Birthday
Gilly Gilly Wish Wash
Color Blind
Time and Again
Play the Playera
Let's Sit the Next One Out
Unkissed
The Echo of a Whisper
Double Or Nothin’
Silly No, Silly Yes
Mellin
Mellin Love Is So Terrific
Chillicothe, Ohio
Algonquin I'm Out To Forget Tonight Current and con-
tinuing
I Long To Belong To You
Robert Music From Beyond the Moon
May I Still Hold You?
Mills If It’'s True Current
Mary Lou January, 1948
E. H. Morris

Sinatra Songs

E. H, Morris

I Was Talking To Myself About You

Once Upon a Moonight Night

Everybody Loves Somebody

Ever Homeward (From pic, Miracle of
the Bel<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>