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Successful Night Club
The industry’s top operators outline their formulae: A definite policy; cusiomer

lations, live exploitation and advertising, careful selection and grooming of ta

are factors . . . not to mention working 7 days.a week, unless you're inPhiladelplﬁh. I'

o = _‘1 I
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“PJOVER'S in clover,” people say,

and when they ask me for the
secret of my success I usually reply
that I'm just lucky. Actually, it took
me 20 years to gain the know-how of
running a night club.

I bought Ciro's in 1942, Today,
Ciro’s is one of the most highly publi-
cized firms in the world, receiving
more space in newspaper and maga-
zine columns and more mentions on
radio and television shows than al-
most any other. It is a natural for
publicity. The name has become
synonymous with Hollywood glamour
and intrigue—and also fights. Over
$1,000,000 a year Is spent on it,

We spend approximately $125,000
a year on publicity and advertising.
We take all the space we can get in
Los Angeles newspaper ads, and ad-
vertise as well in the trade papers.
Approximately $25.000 a year is spent
on advertising, $15,000 on publicity
and $85,000 -on special exploitation—

which includes sending gifts to our
regular patrons, movie stars and other
celebrities.

A4 Good Story

In publicizing Ciro's we consider
the viewpoint of the newspaper man
who is interested in giving free space
to a company only if there is a good
story there. Altho Ciro's is a natural
for publicity, we leave very little to
chance, taking advantage of every
worthwhile situation. Particularly we
try to create interest in each new
opening. For example, when Mitzi
Green was to open at Ciro's, it was
learned that Raymond Duncan, Is3-
dora Duncan’s brother, had come to
Los Angeles. He is always a good
bet for publicity because of his habit
of wearing a Greek toga. I threw

a big dinner for Duncan at the open-
ing during which he posed with Mitzi
Green. The combination of the two—
the child star who has made good, and

Ciro’s actually runs
in the red...but, oh,

those five sidelines!

by
. D. HOVER

e a s S S SN o o o o 2

H. D. Hover. Owner-
Operator. Ciro’s;
Hollywood

o9 >4

Duke Ellington
.« ke draws the music mob,

Joe E. Lewis
the Ciroese love him,

Kay Thompson and the Four Williams Brothers
. . . they busted all records.

Page 4
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Mitzi Green
.'a Lewis impersonation e
clicked

party.

Isadora’s toga-garbed brother—made
an irresistible picture for the news-
papers. The picture and story hit
the front pages the next day.
Included in our $85,000 budget for
special exploitation are such gifts as
lipsticks to both men and women
patrons (the men like to give the
gifts to their fem friends), fountain
pens and cigarette lighters. Any regu-
lar patron of Ciro’s is apt to receive
such gifts in his mail. For each new
attraction, I throw a big party at my
home for over 200 people—namely
motion picture celebrities and the
press. For Harry Richman, for in-
stance, I gave a swimming party.

New Decor Every 18 Months

My formula for satisfactory custo-
mer relations is simple: Give the pa-
{ron the best of everything that money
and prestige can buy. To make sure
that customers will want to come to
Ciro's, we endeavor to provide the
finest entertainment we can get, the
best food and two orchestras. We
strive to create the most pleasant pos-
sible surroundings for our customers.
1 have the room redecorated approxi-
mately once every 18 months.

Altho most of the patrons are my
friends, I work on the theory that
they come to enjoy themselves, not
to see me. [ believe that any time
the owner of a night club thinks that
people come merely because they like
him, or want to see him, he makes a
mistake. There should be a certain
friendly aloofness on the part of the
night club operator. If a fellow comes

Harry Richman
for him a swimming

Jerry Lester
.o » Jrom not-up-to-standard
to onc-of-the-greatest.

in with his pirl and wants you to sit
at his tablé|, sit there for a few™
minutes — hut don't plant yourself
there for the evening.

Patrons wznt the best you can give
them in entertainment, food and ag-
mosphére. Cwur budget for shows and
musi¢ runs from $3,500 to $8,000 pér
week, g

A Definite Policy

I believe that every night club
should have a definite policy and a
special type of clientele to which it
caters. Without such a policy you're
sunk. The night club operator musi
decide whether he wants a large or a
small room, a floor show, or just
music, and o on. I decided on a
small, intimate room and two floor
shows an evehing. We select our en~
tertainment with the clientele it
would attra¢/ alwags in mind. As a
result, Ciro's has developed into one
of the most :xclusive night clubs in
the country.

We base ouT records on gross busi.
ness. One cychestra leader with a =
pational repytation is a man whom I
shall never again sign for Ciro's be-
cause he draws in the chili bowl
erowd which doesn't spend much per
person. In addition, I have learned
long ago- tha! the graciousness of a
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the best headwaiter,
:1 and waiters . . . .,
serve nothing except the best
“branded” liquors . . , . . . .
catep to’ every whim of your
customers { . 4
Elve everyone a ringside table,
eVen on Saturday nights . . . .
pay five times as-much as you
can afford for a show . . . . .
be sure that it is as good or
better than any show in any
theater in town . . . . , |
hire the two best orchestras
Youcan get . . . . . ., , .,
redecorate every year . . . .
pay strict attention to every
detalille et v . . ..
come in early and stay late
work seven days a week (unless
you're in Philadelphia—and then
spend Sunday in New York visit-
ing aight clubs, trying to find acts
that you can use) . . . . . . .

spend three times as much for
advertising as you can afford
never charge a cover charge . . . .
take the minimum charge off for
every steady customer in order to
keep his good will . e ¥ &
take the minimum charge off for
every new customer in order to
generate his good will
charge less for your dinner than
the same dinner would cost at
Childs .
Then if there's a war on, you should
do business, and make enough money
to stay in business for a year or so
after the war ends . :

or until your money runs out . . . .
or until there's another war . . . .

never worry about your club. Always
watch what Miami is doing. If your
competitor offers an act $2,000, offer
the act $3,000. If the other guy’s offer
is raised to $4,000, you up it to $5,000.
If he raises again to $7,500, don't be
scared. Offer him $20,000. That's to
learn your competition they can't
monkey with you. . ... ... =13

Lou Walters, headman at
the Latin Quarter, says it’s
as easy as can be. And that
thing in his cheek is his

tongue.

by
LOU WALTERS
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Properly showeasing

unique talent is the

firm and fixed policy at the Blue Angel.

by
HERBERT JACOBY
GO0 000000009000 0000 00F 0000000+ 0 040000000-00-0-0-00-00

LIKE in any other business, the most

important requirement for a suc~
cessful operation in a night club is
policy—knowing what you want to
do, what clientele you plan to aim for,
and what to give them that they are
anxious to find.

Failure to establish a set policy, or
to continue to maintain it, is a great
mistake, There is a public for good
food, one for good music and dancing
and one for good talent. These groups
are not always the same and a sue-
cessful policy must specialize in one.

In my case I decided to try, to the
best of my ability, to present talent.
That required the atmosphere of a
smart, relatively quiet room with
good service combined with a planned
production of the actual show, in-
cluding timing, staging and accom-
paniment.

Well-Balanced Production

To select an artist for a night club
requires a personal taste or flair
which cannot be acquired. It is im-
portant to remember that your taste

Left to right, Alice Pearce, Peasl Bailey, Florence Desmond and the Bernard Brothers

is personal and individual and that
you cannot please everyone. How-
ever, if you present some talent ac-
cording to your standards, and you
like it well enough to gamble on it, it
is easy to convince a portion of the
public and so you acquire your own
foliowing. This following comes be-
cause it knows it will find an in-
teresting display of talent; it is not

attracted by one name, but by a well-
balanced production.
Comedy Wanted

The greatest demand is for comedy,
and comedians are the most difficult
to find. I have always tried to pre-
sent people who are funny without
being vulgar. Some of the acts which
I have discovered have made people
laugh most are the Bernards, who
were the first to compose an entirely

S

Some of Jacoby’s Blue Angel “Discoveries’”—

creative mimicry, timed to other peo-
ples’ records, and Paula Laurence and
Alice Pearce, both with new zany
characters and ideas. Along with
these I would like to mention Flor-
ence Desmond as one of the most
distinguished comedienhes, unique in
the art of imitation.

After comedy the most important
item, if you decide to omit the sex

angle and the line of girls, is good
music, good singing and good
thythm. Ilere I would like to men-
tion two groups which have worked
for me, the Herman Chittison and
Ellis Larkin trios. They have been
called the best accompanists in the
country by some of the outstanding
singers. These groups accompanied
singers such as Evelyn Knight and
Joan Nichols when rthey got thelr

first break with me. Another artist
who should be mentioued is Pearl
Bailey, who has combined music and
comedy in & rare and effective man-
ner.

If 1 can consistently find talent
with the qualities and unigue capa-
bilities of those 1 have mentioned,
I have no fears about continued
profitable business at the Blue Angel.

WE ARE starting our 20th year at

Leon & Eddie's. They tell me
that with the fickle public this is
some kind of a miracle. Doors have
openeci and closed around us with
such rapidity it is hard to keep track
of who's who.

After all these years our mailing
list embraces every corner of the
globe and every address was given to
us personally. I feel that the people
who have made our place a “must”
like our spot because of the friendly
,atmosphere and the homey touch we
iry to give it, I think that in the
‘course of some éyenings I walk a good

‘15 miles shaking hands and greeting
old friends énd new, and that’s how
-1 feel about my customers . . . they
“ are my {friends.

- Square the Beefs

" We try to correct any complaints
that may arise before the customer
leaves so that” he is completely satis-

fied. I insist on the finest of food,
moderately priced, expertly prepared

ana served, ana our tables are plenty:

large enough to eat on.

1 change my shows every four
weeks., I like fresh new acts and
many have graduated real stars from
here, including Jackie Miles, Jan
Miurray, Jackie Gleason, Donald Rich~-
ards, Lee Sullivan, Archie Robbins,
Joey Adams, Iris Adpian, Marie Mc-
Donald and many others. I have no
business gimmicks outside of our 8
by 10-foot television seretn on which
we show major sporting events. The
customers love it and incidentally so

do I, as it gives me a chance to keep-

up on sports and attend to business,
too. Our Sunday night celebrity
parues have been going on for 15
years and we have a wonderful time.
The public has never tired of these
nights and they are a tradition with
us,

Mostly 20-Year Men

Most of my staff have been with
me since the place opened, and the
”

R anas h o g o d o S S L S S I S S S

100.000 séngs and 15 miles
a night is part of Leon &

Eddie’s story.

trite but who can urgue

with 20 years,

by g
EDDIE DAVIS

-
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Maybe it’s

MRS e e s oo ‘¢vvvvﬂmro~o-&»ww

that in these past 20 years T
have sung over 100,000 songs

Page 5
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A Decade of

Band and Singer Toppers

with America’s College Kids

As determined in the annual jpoll of, colleges conducted by The F

Tommy Dorsey

Hal Mcintyre

Perry Como Art Mooney

Vaughn Monroe Jack Leonard Randy Brooks

Page 6 Syhe Billboard Personal Appearonces S-pplompu

College Poll Winners—'l93£l-il 948

YEAR I §AVORITE BANDS l W

OST PROMISING FAVORITE MALE

FAVORITE FEMALE

NEWER BANDS SINGERS SINGERS
]938 Benny Goodman
Tommy Dorsey
Hal Kemp
1939 Artie Shaw Bing Crosby' Bea Wain
Kay Kyser Jack Leonar¢l Ella-Fitagerald =
Tommy Dorsey Kenny Bake: Ginny Simms
1940 Glenn Miller Ray Eberle Bopnie Baker
Kay Kyser Jack Leonari Ginny Simms
Tommy Dorsey Bob Eberly Ella Fitzgerald
]94] Glenn Miller Vaughn Monroe Frank Sinatra Ginny Simms
Tommy Dorsey - Will Bradley- Ray Eberle Helen O'Connell
Kay Kyser Charlie Spivak | Bob Eberly Helen Forrest
Bobby Byrne !
1942 Glenn Miller Hal MclIntyre- | Ray Eberle Helen O'Connell
Tommy Dorsey Claude Frank Sinatra Marion Hutton
Harry James Thornhill Bob Eberly Ginny Simms
Vaughn Monroe e
Charlie Spivak o
1943 Harry James Hal MclIntyre |Frank Sinaira Helen Forrest v
Tommy Dorsey |Stan Kenton Bob Eberly Helen O‘Connell
Glenn Miller Vaughn Monroe | Ray Eberle Peggy Lee
N
1944 |No Poll ,| No Poll | No Poll | No Polt I
1945 Tommy Dorsey-| Stan Kenton Bing Crosby Dinah Shore |
Harry James | Hal Mclniyre Frank Sinatra Jo Stafford "

Glenn Miller Les Brown Dick Haymes Ginny Simms
Benny Goodman
1946 Tommy Dorsey | Stan Kenion Bing Crosby Jo Stafford '
Woody Herman | Tex Beneke & | Frank Sinajra Dinah Shore I
Stan Kenton G. Miller Ork| Perry Coma Peggy Lee
Elliot Lawrence | _
1947 Stan Kenton FElliot Lawrence | Frank Sinalira Jo Stafford
Tex Beneke & Eddy Howard Bing Crosby Dinah Shore
G. Miller Ork|Ray McKinley Perry Como Peggy Lee
Tommy Dorsey
1948 Stan Kenton Elliot Lawrence | Bing Crosby Peggy Lee
Vaughn Monroe | Art Mooney Perry Como Jo Stafford
Randy Brooks Frankie Laine Dinah Shore

Tex Beneke

Eay Kyser

Eddy HoWward

Elliot Lawrence

s e
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rut laude

. 7 iof ateve ...
with a repeat performance 2. Fo-faurece .
in their Sophomore Year!
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All-Around Favorita
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) ot Lawrence S
3. Randy

4: Eddy c
5. skitchﬂoward

1. ENn;
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Hende s 3
R *nderson
CroMeKintey ..

-laude Thorp g
R, Antho .mu oy
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liot Lawrence

and tis Onchedtna

We're extremely grateful to the collegions
who helped méke our 2nd birthday such a
memorable one.

Returning —

CAEE ROUGE
HOTEL PENNSYLVANIA, NEW YORK
MAY 24th

Lotes! Columbia Record Release -
SHAUNY O'SHAY
SUGAR BEAT

Soan fo be Released —
AT THE FLYING “W"
DONNA BELLA

Apeil 28, 1943

Our many, many thanks to those who voted
us overwhelmingly tops in the Most Promis-

ing Newer Bands Division, and boosted us

personal Monogement STAN LEE BROZA
RKO 8ldg. - Rockofclier Center New York 20, N, Y.

Yo 2nd plage,in the Swedt Bands Division.

We've thoraughly cnjoyed the privilege of
playing in person fcr the students of more
than eighly ¢€olleges during the past two
years . -. and lpok forward to playing for

them many more limes in ihe years to come.

Press Relations
GEORGE B. EVANS

Direction—

GENERAL ARTISTS CORPORATION

THOMAS G.ROCKWELL, President
NEW YORK « CHICAGO « HOLLYWDOD - CINCINNATL LONDON

The Billboard Personal Appedronces Supplement:
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Currently

COMMODORE HOTEL

NEW YORK CIT¥

e Opening
CAPITOL THEATER
MAY 20TH :

Establishing new house records on

*WOUDY is it NATIONAL TOUR
HERMAN |~ i ™

and his orchestra FAI RS | AND PARKS .

Personal Management: ABE TURCHEN CARNEG'E HALL—-‘MAY |7TH :

EXCLUSIVE DIRECTION

Continental Artists Corpor#tion

BEVERLY WILSHIRE HOTEL 131 WES» 52ND ST
BEVERLY HILLS, CALIF. NEW YORiK 19, N. Y
lement Aprik 24, 'l!l’

age 8 The Billboard Petsonal Aeppenm;v{il Supplen
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'« .+« and How They Get That Way

Pop conecerts featuring straight names, jazz artists, folk and race

stars have all made meoney for promoters, bookers and talent

in recent years. But there are good solid reasons why they do.

the given concert. In addition, and
this is important, you can be sure
that the jock lends plenty of vocifer-
ous support via the radio waves for
the concert promotion. Fact thal An-
derson has been “coming out” vali-
dates (business-wise) his practice of
going into “partnership” with jocks.

On an out-and-out basis pronoters
may not care to pattern their busi-
ness after Anderson's jockey tie-in
set-up. But the important lesson to
learn is that the local jockey can be
all important in concert planning and
staging. The wise concert promoter
better look to his jocks as friends, if
not partners.

The most significant “new look™
about pop concerts, of course, is their
widespread reach into the name-band
brackets.

" IT'S about time for a few calm words

on a thing called “concerts.” In
the pop field (nmame bands, acts,
singers) concerts achieved such wide-
spread fame this year as compared
with past seasons that a lot of Yex~
perts” formed dangerous opinions;
dangerous because of the over-
generalization. There seems to be
no doubt that popular concerts are in
ever-growing vogue and are paying
off with ever-greater success, but
there are barriers and qualifications
that the promoter and performer
must familiarize himself with before
declding to junk the ballroom eircuit
and head for any and all concert halls
in sight.

Concerts, of goufse, are nothing
new; for years the bigger metropoli
in the nation have housed pop attrac-
tions qn the concert stage frequently
with- good resuits. Today various
phenomena explain the increased
tempo of the concert trend. At the
same time these phenomena are self-
explanatory “proceed with caution”
signposts for the one-night promoter.

No. 1 phenomenom seems to be the
disk jockey. In the East impresario
Ernie Anderson has wisely pulsed
the exact exploitation poténtial of
the disk_jockey as related to the con-
«cert stage and has brought the jockeys
into business with himself, Anderson
has a good record of concert tour
promotions behind him, mostly in the
-« jdzz tield. In New York he has been
presiding over Town Hall and Car-
‘negie Hall (at the former usually in
assoeiation with platter spinner Fred-
die Robbins); he's booked the Illinois
Jacquet-Ella Fitzgerald package con-
‘cert thru Hartford. Detroit, Philadel-
phia, Boston, Washington and Cleve-
‘and. This tour ran at $1,500 guar-
antee ($500 to Ella and the remainder
to the ork, while Jacquet worked
at 50 per cent over the gross and Fitz-
I, gerald 20 per cent over the gross).

‘Meanwhile Anderson took out money
at virtually every concert stop. Lo-
cally he sold out the Stan Kenton
house at Carnegie Hall {prices scaled
as high of $4.80); at Town Hall he's
4 loaded up weekly concerts with
lower scaled ‘ducats but enough to go
over the top. His personal abilities

s a promoter may be important—

at he knows exploitation and
tising gimmicks and uses them
But his conceded practice of
ting In conjunction with disk
probably holds the key to his

sults. Anderson's normal ar-
nent is to give the hottest disk
in each town where one of
ts is being staged, a small

' a‘l_;mhe percentage. The jock,
usually acts as emsee for

Name Clicks

Name bands playing concerts are
usually surprisingly successful when
compared with those trodding the
routine one-nighter dance lanes, But
wait a minute, Mr. Promoter—don't
junk yqur ballroom and grab for a
tent with chairs—there’s more to it
than meets the eye. Certainly Spike
Jones has been a tremendous groSser
(better than 8G in every one of 24
cities and as much as 14G and 15G
in concert dates at Minneapolis and
Worcester). Yeah, Vaughn Monroe
can boff out 7 to 10G on a concert
tour; soon Sammy Kaye goes out on
concert tour (five concerts in three
days) teamed with Milton Berle, but
let's get a few practical points
straight.

The important consideration is the
“entertainment formula,” Jones, Mon-
rToe, etc., only prove that large doses
of stage production will spice the
concert box office. Spike has a 14-
act Musical Depreciation Revue; Mon-
roe is loaded with production rou-
tines on top of his own vocal appeal;
when Kaye goes out, not only will
Berle be the comedy kid as _always,
but look for Sammy to lead out with
his “So You Want To Lead a Band,”
his poetry readings and his clownings
with a Latin-American dancer and
bongo beater. So stop and reconsider
before striking out as a concert im-
presario. Ordinary band bookings
without previously considered special
characteristics may not bind. People
who sit thru one or two hours of
solid band entertaining are definitely
more caustic and crltical than ordi-
nary terps who will suffer thru rou-
tine musle (up to a point) to satisty
the objective of dancing with the
gal friend and getting in a few drinks
or vittles to boot. Packaging (sup-
plementing of ordinary dance bands

24, 1948
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Aradiohicro

with stage acts, singers or “gime
micks") may be an agency function,
but it often depends on the stated
whim and requirement of “promo-
ters.” i .
60-Day Top

Apart from the aesthetic values,
there are solid business fundamentals
for the performer and promoter to
understand about concerts. Concerts
currently are estimated as offering
no better than 60 days 2 year for any
given ork or act. This 60-day figure
is one with considerable “gate milk-
ing"” involved and may be presumed
to apply only to No. 1 bands, vocal
and act attractions. While it has no
immediate bearing on the promoter
{new concert promotions can be de-
veloped) it does point up the avail-
able talent problem. If large enough
quarters can be found to house
enough people to bring in enough
money to pay the price of top talent,
the question still remains® Will loca-
tion of concert halls fit into the
agency, or performer’s itinerary. As
the concert field broadens out (if it
broadens out) the problem may efface
itself and the promoter may find it
simpler to catch on to a Jones, Mon-
roe or Kaye passing thru; meanwhile
there are lesser names to consider.

Folk and Racers

Today, in terms of concert promo-
tion, what is a lesser name? In the
specialized recording fields (which
can provide ideal concert names when
properly examined) the big pop
names are non-contenders. Newly
arrived race and hillbilly record art-
ists, for example, offer enterprising
opportunitles in the personal-appear-
ance belt. There's no surprise when
established hillbilly-Western names
such as Ernest Tubb and Eddy Arn-
old, or the race stars, including Louis
Jordan, King Cole, Three Players,
draw packed concert houses, but the
promoter can also cull thru the Nellie
Lutchers, Julia Lees, Tex Williams
and Cowboy Copas or Sarah
Vaughans. Frequently in given areas
the disks of these artists provide the
greatest exploitation builders any
concert could require. Territorial re-
quirements for concerts are extersive
and go hand in hand wlth record-sale
characteristics; yet, surprising as it
may seein, some territories are mis-
understood by local concert pro-
moters. In New York a concentrated
hot and modern jazz following can
{il1 up concert halls for attractions
spaced out at not-too-saturating in-
tervals; in other large metropolises
the same, but some of your Midwest
sites apart from Detroit, Cleveland,
etc.,, may be death on jazz attractions

The Bilioard Porsonal Appoarances Supplament

but are set-ups for Spike Jones's
comedy or Vaughn Monroe's sweet
bhallading.
Big Town Corn

The hillbilly field follows its local
favorites ;around just as closey, too.
In the Nashville area the Grand Ole
Opry stars boom Tennessee concert
promotions; in New York hillbilly
jamborees lately have been surpris-
ingly successful due to the influence
of only one or two local disk jockeys
who corner the big eity's corn belt.

Interspersed thru all the concert
promoting the one factor which re-
mains within the provinee of the
prospective promoter to measure falls
under the heading of the old axiom:
Records make the attraction. What-
ever the field—jazz, hillbilly, name
band—so0 long as it’s not pure comedy
or cafe stuff, the platter popularity
of an attraction offers one good clue
to the possibilities of concert success.
As the concert-packaging trend con-
tinues, and more and more comics,
dance teams, etc., are thrown in on
the traveling bill with orks, the pro-
moter can evaluate a musical attrac-
tion's record power, compute the
vaude-nitery quotients of affiliated
acts independently and still come up
with a pretty good index for local
concert planning.

The
TIP OFF

on the box-office potential
of music attractions is their

current popularity on records
@®

Check the
MUSIC
POPULARITY
CHARTS

Billbbard

EVERY WEEK!
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Comer view of Click fign which: runs around
the entire building, It contains 3,455 electric
bulbs and two 20-foot electric flashcaster signs.
Corner of 16th and Market, Philadelphia, is
equivalent of 42d Street and Broadway, New

. Name Bands and

Smart Promotion CLICK

If Philadelphia’s Click doesn’t do the most ‘intelligent, aggres-

by
FRANK PALUMBO

sive job of promotion in the nitery field, it will certainly do un-

til a more intelligent, aggressive promotion job turns up. Here,
the wellliked, well-known Mr. Palumbo tells the whole story.

RADIANT KID on top of the juke box is the wi

3 fuke box won at a monthly Click'
Ed Hirst, Stu Wayne and Joe Grady. At right,
guest star, watch the kids yell approval.

Apri| 24, 1908

s Tune Party, run by disk

nner of a home-conditioned
jockeys, teft to right,
Erank Palumbo and Jony Pastor,

Pl

WE HAVE a Wishing Well at one

of the exits at the Click, here in
Philadelphia, into which our patrons
drop some secret wish as they leave.
I read these wishes carefully for they
often reflect the public’s opinion of
our place more clearly than any other
medium.

The wish 1 remember best among
the hundreds I've read was one wril-
ten by a young customer on what was
apparently her first visit to the Click.
It said, “I wish to come back here
again soon.” That wish. in eight
words, teally tells the whaole story of
the Click. When we opened the place
September 7, 1946, we knew it would
be no easy job to get Philadelphians
behind the project, and then spread
its name somewhat to the rest of the
country. The citizenry bere demand
a lot of value for their money. We
knew that from operating four other
entertainment places here.

Past Experience

So, we put into the Click the les-~
sons we learned from years of sup-
plying entertainment. We remem-
bered their gripes and complaints,

The Billboord Personal Appearances Supplemeant

their long memory of places where
they were “clipped.”

There is no cover or minimum or
admission charge at the Click, never
was, and never will be. We tried to
make it easy for a person to get some-
thing to eat or drink and see some
first - class entertainment without
going home broke. The average per-
son in Philadelphia had to be im-
pressed with the fact that he could
enter the Click without having to pay
any charges at the door, without
having to tip everybody from the
headwaiter on down to the kitchen
boy in order to get a seal, without
fear of being shown to a back row
seat unless he “gets it up”; without
all the other phony practices that are
so prevalent in the night club busis
ness.

We had to sell a bill of goods to
Philadelphians that permitted them
to buy as little as they wanted to at
the bar, or as much as they wanted
to within reason, leave when they
wanted to, and see a full bill of
enteftainment.

With our policy set up, we started
the Click rolling with Louis Prima’s

Page 1
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A scene from the contest to pick Miss Press.
Photographer of Philadelphia, an annual contest by
the lensmen of Philly papers, held at the
March 14, 1948, All-round co-operation on this one

is exgellent; entries aré numerous,

gratifying.

orchestra, and have followed it with
a Une-up that included practically all
the top names in the band business.
We utilize the revelving stage idea,
with an alternating band on the sec-
ond stage, so that there s never any
lag in entertainment.

The bandstand is placed in relation
1o the room so that no customer is
over 70 feet from the band, and can
see the stage perfectly with as many
as 2,700 people in the place. Directly
in front of the bandstand a 373-foot
bar runs twice the length of the
room, on two levels, capable of seating
some 500 people, and of serving some
1,800 at onie time. Two other circular
bars, one to the front, and o each
side of the bandstand, boost the totul
footage of the bar in' the Click o 580
{feet.

Remote Shols

We realized early the value of radio
# a medium for advertising the mu-
sic from the Click and installed lines
from each of the networks, NBC, CBS,
ABC and Mutual, Between 20 and
26 remotes a week originate on our
stage over these lines to all over the
country. Philadelphia is not a radio
show center like New York, and many
of the people here had never seen
broadcasts before. So we built our
ordinary remotes into small-scale pro-
ductions, and they started to draw
mew customers. Soon mail began to
come in from other States and the
patron here sensed they were be-
coming part of a center of attraction.
We start every remote from the
Click with a warm-up by the an-
nouncer to the audience here which
goes something like this: “We're going
coast to coast over the network, so

York for guest star appearances, when
Philly they usually wind up at the Clic

Hope and jeery Colonna clown with Tommy Tucker's

band.

Pcge 12

Altho Philadelphia can never compare with New

Click there

and results

let's show them across the country
that here in Philly we're wide awake
and enjoying the music of so-an-so
and his band.” And you should hear
the customers here applaud as we go
on the air!

We use regular radio station equip-
ment at the Click, and we try to make
our shows look and sound as nearly
perfect as we can. I think it was Ben
Gross, radio editor of The New York
Daily News who said, after visiting
the Click, “It's the only radio station
in the world with a real bar.”

Commercial Originations

Since September, 19468, we origi-
nated on four networks, a total of
1,405 alr shows from the Click, in-
cluding programs like the Vaughn
Monroe show, the Chesterfield Supper
Club last summer with Tex Beneke,
and the Old Gold program with

Xavier Cugat. All these radio broad-
casts going out over the country,

with Philadelphia as the key, helped
sell the Click all thé more to the
Philadelphia public itself.

Jocks and Jukes

Remotes, we know;, do not have the
value they once had in band promo-
4ion. But coupled with disk jockey
and juke box promotion, radio be-
came our most powerful medium.
Philadelphia has 26 disk jockeys, with
a total of 41 different record shows,
on 7 stations. In the. past 19 months,
our bandleaders, vocalists and band
members have made 1,220 separate
personal appearances on these shows.
They've also made 655 transcriptions
for use on shows they couldn’t attend
in person. And we've used some 800
transcribed messages from band lead-

The Siflboard Personcl Appecrances supplement

New fleld of television opened another promotion
outlet for Cilck. Here Desi Amaz awards a $1,000
coat to the winner of the Miss Television of Phifa-
deiphla contest, September, 1947, To date, 295
appearances and television plugs have been made
with band leaders and Click stage itself.

For our Treasury Ban

ers before they opened at the Click,
which announced their coming en<«
gagement.

We try to work about three weeks
ahead of a band's engagement at the
Click, as far &as promotion is ton-
cerned. Printed malter, releases, ad-
vertising, disk jockey plugs and lobby
displays are prepared early in ordet
to give the band plenty of attention
weeks before it opens. Qur news-
paper advertising, ever since the Click
started, consists of a full column ad,
using a Ben Day or reverse plate, and
usually placed on the outside column
of the entertainment page. We keep
it clean, telling the message simply as
possible. For instance, with Cugat,
we used about six words in the avhole
eolumn: “Click—opening October 6—
Xavier Cugat.” A picture of Cugat,
or of any other artist we advertise is
always placed in the ad, with the
head outlined in white.

112,000 Lines of Ads

Since September, 1946, we have
advertised 32 different bands for a
total of 112,000 lines of space in three
metropolitan newspapers whose daily
combined circulation is 1,8461000,

We didn't believe the usual promo-
tion gimmicks would go over too well

in Philadelphia so we had to get up
some promotions that weren't routine

for night spots or band locations. The
Click Tune-of-the-Month-Party is a
monthly gathering of some 2,000 teen-
agers who come in on a Saturday
morning to pick their favorite juke
box tune for the coming month. The
place is converted into a huge milk
bar, with Cookie Nook signs and regu-
lar soda fountain equipment com-

Py

Oné phase of band promotion is selling records of
the band at Click, usually for benefit of some charity.
Here Stan Kenton and Juke-Christy are
at Showtime magazine award made fo Stan at Click,
as they get ready to sell their records between sefs.
it’s solid and- profifiable pubticity.

looking

pletély altering the night club at-
mosphere,

At the party the kids dance to the
music of the records played in a juke
box on the stage and then cast their
votes. All the record distributors in
the area compete in this promotion
to have the kids select their tune, ana
once.it is picked, the Phonograph Op~
erators’ Association places that tume
with a titie strip in the No. 1 position
on about B0 per cent of the 5,200 juke
boxes in the area.

This promotion has gained more at-
tention than perhaps any other be-
cause the kids go home full of cokes
pretzels, :andy, with pictures of their
favorite Jpand leaders, and the auto-
graphs of such guest siars as Frank
Sinatra, 'Vie Damone, Vaughn Mon-
roe, Chales Copurn, Leo Carillo and .
many others, And we've found out
that a haippy teen-ager is a wonder-
‘ful advertisement.

3al Appeal Shows

Fashica shows, beauly contests and
even a breakfast show for women all
have helped promote the Click to the
Philadelphia publie, and in turn to
the country. There are many promo-
tion details that.go unannounced, but,
are impértant. There-are @ thousand
and one things that go into the pr
motiaon ¢f any business. The aftitude
of the waiters and employees, the
courtesy of the doormen, the gedferz)
feeling of friendliness in 3 place, thesé
are all £aings that have been stressed
at the Click. And continuing ob-
jective .is simple: It's fo get more
people to write and to think the wa
that young girl did when she saic;

«] with to come back here aga:
soon.” ]

are invited to attend

they are in high school and college papers !
k. Here Bob and interview the bands at the Click. Here Vaughrv
Monroe.and the band play for a coast-t0-coast hook= tratemity pa

up while:some of the editors watch.

; Burke E. Dorwarth, 19, freshman 3t Westminsts
dimad St - - New Wilml(\geth:'Pi.. had to hitch-hike

lead the band at
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Paced by

way back out of the longest sustained business slump since depressio;

. Midwest Ballroom wietwre

the Midwest Ballroom Operafors’ Associnlim#, dancery r
in the Middle West are utilizin

g every known gimmi sk to fight their

ILE Midwest ballroom ops are
tacing their biggest sustained biz
slump since the latter days of the de-
pression, dancery owners and inde-
pendent promoters are a bit more
optimistic in their outlook because
they have already weathered out
such a depression situation in the
'30’s and because they are now able
to cling to their own organization,
the Midwest Ballroom Operators’ As=
sociation (MBOA) as a bulwark.
While the MBOA has contributed
some major improvements tor dance
band buyers, such as the revocation
of the Form B contract clayse, which
made the orchestra leader responsible
for payment of social security and
unemployment stipends to the feds,
it has assisted miost as an agency to
disseminate necessary advice and in-
formation among its approximately
175 members. Previous to the or-
ganization eight years ago ops were
forced to meet changes in business by
themselves, while now the MBOA,
thru its annual meetings and its
monthly confidential business paper,
correlates individual problems and
makes it possible for ops to learn
more easily thru the experience of
cohorts in the same field.

Membership Drive

At present, the MBOA is prepping
for a strong membership campaign,
feeling that issues such as the ASCAP
and BMI music licensing programs
and federal amusement taxation, de-
mand concerted co-operation from as
many representative ops in the field
as possible. In order to engender
sironger co-operation, the MBOA
just finished its first board of direc-
tors’ meeting in Chicago. At this
meeting, it was planned to hold a
series of regional meetings, at which
problems, typical of that particular
area alone, could be more fully dis-
cussed. It is planned to make these
section meetings and board of direc-
tors’ confabs at more regular inter-
vals, not only to stimulate interest,
but also to facilitate passage of im-
portant news from member to
member.

Old-Timer Revival

As a result of their depression ex-
periences, Midwest ops are prepping
all their promotional media to meet
the present gross decline. A major
aid in perking sagging box-office re-
ceipts has been the stronger empha=
sis on old-time dancing during the
past year. Will Wittig, of the Pla-
Mor, Kansas City, Mo., and George
Devine, Million Dollar Ballroom, Mil-
waukee, have been especially success-
ful with these off-night dances, aimed
at the older dancers. While Wittig

has confined his over-30 dances to a
local crew, playing a regular dance
program, emphasizing two-beat, live-
ly tempo music, Devine, who has giv-
en over his important Saturday nights
to the oldsters, reports that he is mak-
ing enough moo on the promotion to
fly in out-of-town units, such " as
Frank Yankovics' Cleveland ork,
which waxes for Columbia. In addi-
tion, Devine is using an 11-piece old-
time band and has also used other
out-of-town waxing Ccrews, such as
Lawrence Duchow (Victor) and Rudy
Pochar (Mercury-Roudo). Ralph
Webster, who has been a prominent
territory band booker and leader as
well as personal manager and is now
operating Woodcliff Ballroom, Spen-

r. 1a., has increased his old-time
dancing pull by setting up & “picnic
intermission” gimmibk that is bring-
ing dancers from within a radius of
100 miles. Webster has allowed his
dancers to bring a picnic basket of
lunch to the dance, with the ballroom
serving free coffee. Webster allows
payees to use his booths as tables for
their lunch layout. The Aragon and
Trianon, Chicago danceries operated
by Bill Karzas, have hiked their mid-
week night takes considerably with
an over-30 dance, with reguiar orks
playing more waltzes and old stand-
ards.

College Stunts

Ops are finding too that the young-
sters go in heavily for nights special-
1y created for them. In college towns
ops are finding that catering to so-
rorities and frats pays off. Vern
Byers, of the Rainbow, Denver, re-
ports that they are readying Friday
nights with plans to have the bands
play the chapter songs, select a prince-
and-princess evening, and at the end
of the season pick the campus faves,
who will-get a free trip to Gotham.
At the Turnpike, Lincoln, Neb.,
George Dinsdale selects a campus
group each week, which is invited o
dance free that week.

In addition, ops are finding other
night promotions, such as Hard Time,
costumed Gay 'go's and a free-
women's night, are paying. off. Ralph
Webster reports that he has run very
successful leap year parties, which
have been highlighted by 2 make-
shift jail for stags and other gim-
micks.

While many Midwest danceries, es=
pecially those in the sticks and 2 few
in Detroit and Milwaukee, where

there are large transient Southern
‘in years, as

migrations, use hillbilly and Western
bands occasionally,, Jimmy Hix,
manager of Tom Archer's Frog Hop,
st. Joseph, Mo., has been working
one night per week with a Western

vie Blithaard Porsencl Appearances Svpplement

local radio band and the giminick is
working out okay.

Radio Brings ’Em In

More than ever before ops are find-
ing radio a good bet in moving their
{alent merchandise. Alice McMahon,
of the Indiana Roof, Indianapolis,
has worked out a co-operative deal
with a local disk jockey who does com=
mercial time for her and plugs her
bands with records on his other
shows and does alr interviews with
the leaders and vocalists during the
week, Ralph Webster has a 15-min-
ute show five times per week on
KIDC, Spencer, Ia, where he utilizes
live old-time music Mondays, with
recorded music and news of forth-
coming attractions the remainder of
the week. In addition, this small-
town station does sustaining remotes
from the Woodclift Ballroom on
week ends. Many ops have found
trouble in persuading local radio sta-
tions to grant them sustaining time,
but Webster said he pitched the sta-
tion to the angle that they would be
doing a service to the community.
Webster also does a good deal of the
announcing, a factor which he finds
helps immeasurably in warming up
bis patrons to the new dancery.

Free Birthday Ducat

Ballroom owners are finding the
direct mail advertising a good pay-
off, with a number of methods used
to obtain addresses and names of
dancers. Most successful thus far is
the “free birthday dueat,” in which
the dancer signs’ a card and gives
his birthday and receives a free pair
of admissions on that day.

While ops are still using traveling
orks booked by the major agency part
of the time, business has settled down
to the pre-war policy generally where
it’s the tertitory bands that pay the
steady gravy- Ops have found that
the territory bands are still the best
bet because of the economy of the
booking (orks run from $125 1o §35C)
and the fact that these bands are in
the sector constantly and have a bet-
ter chance to recognize and evaluate
the demangds of the dancers at each
particular stand. Majority of the
orks are booked thru Howard White,
Vic Schroeder or Ser! Hutton, Omaha,
and Jimmy Barnette, SiouX Falls,
whose combined stables hold approx-

imately 25 bands at the present time. |

Territory band business, at the
present time, is the most competitive
there are more good
bands out in the Midwest than there

were in the pre-war days. Prices for |

[ ]
have made it impossible for leadeglsi
to go below a_ertain figure and still
keep their nine: or ten sidemen. »

Less Name Dates

Big and semi-name bands are find-
ing that they get less work per month.
out of Midwest ops than they did two
years ago. Ops have found generally
the major-offic:e booked bands are nof
4s conversan: with their clientel's
wants and don't seem to take the
same interes{ in doing a good job.'
Gamble, whizh they are forced to
take on a beavy guarantee and a.
percentage, is forcing.ops to cut down
on the number of name band dates.
Ops, too, wiant rore showmanship
from bands, something which ter-
ritory orks are emphasizing, and
which ballrcom tycoons are finding
is a passing thing with the top names.

A major concern of operators is
best possible personal service to pa=:
trons when they ar® in the ballrooms,
Spearheaded. by 2 talk by Alice Mc=
Mahon at thi: 1947 MBOA convention,
ops have been working more to put
across the need for top-notch service:
in every ¢epartment from check=
rooms to thi dancery's concessions.

Altho MBOA members and ops still
outside the org's folds are still hin-
dered by bad business conditions,
their gener:il outlook on the future is
good. Most feel that the org should:
put on a 1.et's Dance Week to pro-
mote dancii.xg. as opposed to the vig-
orous promotion jobs put on by com-_
petitive jniiustries such as bowling.
Ops feel that some revisions must be
made soon in the matter of semi and
name bancl prices, especially a low-
ering of the guarantee and a hike in
the percernjige or vice versa. Feelings
on part of ops now is that the booking;
offices and fronters will have to share:
the chance angle. Feeling is that the;
patronage is bound to come up again,,
if and when the national income re-
adjusts itself 1o fit the individual
pocketbod’n.

A LIVE Organization
Dedicated To Furthering
and Improving the Dance

Business

The Midwes! Ballroom
Operators’ Association
I you Cperate 3 belironm, the MBOA

can be of value to you. For furthop
information write rodagi

Ll

Midwest Baitiom Gyorations! Assn.
“efo \arry Ceer, taramar Ballroom
~ Fort Dedge, 'l n

I—Emlnh
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A Musical Institution /¥

HO PLAYS
ETEST TRUMPET
IN THE WORLD

and his orchestra

Featuring
Irene Daye
Tommy Mercer
- Bobby Rickey
currently: HOLLYWOOD PALLADIUM

pteron: WILLIAM MORRIS AGENCY peasoNal maNacemint: LOU ZITO
{i‘ Roap manacix: JIMMY WILLIAMS =
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| Booker

ord deales and disk jockeys; refurbishing of grimy locations; mare thoughtful tal

buying

ave all contributing factors to a successful operation. In tough fimes they’re “mus

v

'.s;[' -

Smart use of mailing lists; standard and new exploitation gimmiclis; tie-ups with

FHIE BROWN

One-Nighter Department,
willlom Morris Agency,
L

New Yorls

“if 5 name babd isn’t draw-
ing. maybhe a package deal
is the nnswer.”

Phil Brown, of the William Morris
Agency one-nighler department in

ing power of the band on the stand.
People still come out for the attrac-
tions when they get a bargain, he
said. The days when a promoter
could charge $2.50 at the gate for a
band fthat was pgetting $750 have
passed. Promoters, he ieels, are
realizing that today prices are gradu-
ally being rcadjusted to fit existing
biz conditions. One-night dance dates
are considerably different from con-
certs. Stan Kenton, he pointed out,
is getting a $3.60 top for a concert.
This is because the public is used
to paying a little more for a concert,
and the frame of mind of the concert-
goer and general psychological ap-

New York, maintains that withs one- (r5,0h js considerably different from

nighter business conditions in bad
$hape, the promoter must exercise a
little ingenuity in buying talent and
in running his operation. In buying,
the promoter should try to get the
most for the least. In other words,
if a name band doesn’t pull the
crowds, the operator should look
arotind for something that may help
strengthen the ork's appeal. “It ‘was
with this in mind,” says Brown, “that
William Morris has -been experiment-
ing with one-night package deals built
around an estra and a recording
artist like Francis Craig.”

Many promoters, according to the
WM booker, could help themselves
considerably if they polished up their
ballrooms to create a more appealing
atmosphere. “Many places,” says
Brown, “just haven't got the type of
atmosphere that makes the customers
come back for mers.”

Operdtors who depend oh bands
for a living should have a regular
night operation — every Monday or
every other Wednesday, for example;
tiis to implant in the customer’s
mind that there will always be a
name band dance en that particular
night. The operator should also at-
tempt to properly exploit his dances
thru advertising, disk jockey ties,
full use of a thoro mailing list, give-
aways and miscellaneous ideas.

1 have one recommendation!’ of-

fers Biown, “for a not-too-commonly

used idea which may prove effective
in some locations,
fréee community dancing
box-office incentive. In addition; the

promoters might run

thus getting thg
tomers warmed
an -eavly age.”

HENRY MILLER

One-Nighter Department,
“Genera} Artists Corporation,
Hollgwood :

dpromaoters should arrange
band lender personal ap-
pearances at record shops
and department stores be-
fore the haid gets in
town , . 7

Henry Miller,

tion, feels that

should“be kept
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Operators may run
classes as

Saturday after-
noon dancing classes for teen-agers,
potential future cus-
up to-the pallroom at

Coast one-nighter
booker for General Artists’ Corpora-~
admission prices
in line with the draw-

The Billboard Fersonal

that of the patron attending a dance,

As an example of the advantages of
keeping the admission down o a
reasonable figure, Miller mentioned
Tex Beneke's two-day stand at the
Seattle Armory last February.

“We got together with Ellis Coder,
the Seattle promoter, to keep the
price down,” Miller sald. *As.a result,
Coder charged only $1.50 at the gate,
and during Beneke’s Fr iday-Saturday
stay he drew approximately $11,000
at the box office.”

Miller stressed the importance of
propar publicity and promotion that
goes to making a one-nighter success-
). Among the more important, he
feels; arg record shop and department
store personal appearances, which
should be arranged by the promoters
in advance of the band's arrival in
town. With strong promotion and
level prides, Miller feels one-night
biz still holds prafits for the pro-
moters. .

BILLY SHAW

Executive Vice-President
The Gale Agency,
New York:

“promoters dontt have the
good old Barnum touch any

more.”?

Billy Shaw, executive vice-presi-
dent, Gale Agency, New York, opines:

“One of the major causes for the
decline of the dance business is the
loss by promoeters of the good old
Barnum touch. They just arent
doing a good job of selling the mer-
chandise they have to offer the public.
They aren't creating any real aemand
by whetting the appetite. of the pros-
pective customers.

«promotion is an ait
other vocation. During the war when
the public's pocket was buiging with
money and people actually were
searching for places to spend it, pro-
moters had little more to do than get
a hall, a date, an attraction—any
attraction—open the box office and
then stand back while the eustomers
flowed in. Those days are gone.
Today a promoter not only has “¥o
have an attraction with somethuig
ball but he must use

just as is.any

gpecial on the

super salesmanship to complement.

the talent, particularly to meet cor-
petition and at ‘the same time keep

Appearonces supplemint

togeﬂ!er the strings of lowered en-
tertainment budgets.

More Ballyhoo

“Primarily, the promoter today
must resort to the age-old art of
balivhoo. Call it any name you
c¢hoose—advertising, promotion, ex-
ploitation—but in the long run still
gomes out ballyhoo. Noise, commo-
tion and stunts coupled with new
jdeas and resourcefulness are what
the promoter needs.

“It's the promoter’s job to convince
the customer that hgis being offered
the opportunity to get in on the
greatest éntertainment buy of the day
—week after week. The customeré
mi}) buy if the promoters make them

HAL DOWARD
One-Nighter Department,
Musio Corporation of Amerioa,
Holiywood:

"Ilon'! jast cut Gidmission

prices, Let the customers

know you're cutting them.™

Not endugh che-nighter promaters
have discovered that their best bet
in promotion and #@vertising is in
direct mail, according to Hal Howard,
Coast one-nighter booker for Music
Corporation of America (MCA).
Howard contends that promoters
should build up a strong mailing list
in each area they operate. Then,
when it comes time to announce the
arrival of the next band, the pro-
moter is sure of reaching a potential
dance-minded segment of a town!s
population via direct mail

Simplest and surest way lof zet-
ting a live mafling Dist, according to
Howard, Is by using the standard
duor-prize gimmick. Promoter offers.:
a prize for which competing patrons
must sign a card with their names
and addresses, These cards auto-
matically make available to pro-
moters the names and addresses of
people who are definitely Interested
in dancing and who have proven their
interest by attending the dance where
they filled out the card.

As an example of the advantages
of direct mail, Howard pointed to an
intermpu’ntafn territory city (he
didn’t “want to rugmion the name)
where two ballrooms compete for that
town’s dancing biz. Both promofers
playing comparable bands, one
dancery outdraws the other by about
90 per cent, thanks to his usg of direct
mail

Andther sure-fire gimmiek, ‘accord-
ing to Howard, are tie-ins with the
local record distributor who handles
the batoner’s disks.
wise to exchange vecord shop window
displays for a disk display in the bali-
room lobby plugging the dealer or
distrib who handles the Jeader's plat-
ters. According 40 Howard, one
method of promoting interest in "a
band soon to arrive is for the pro-
moter to work a deal with one of the
larger coricerns in 1
as an example one promoter who
up a “dedication” tie- th

tSee HAL HOWARD on page 50) ¢

Promoters are ¢

.order {o provide for
new friendships
.recomi;r}'-ﬁqde that.

He gives

+

HOWARD SINWOTT

Omne'~Nighter .Depariment, d
Generad Artista Corporation,

New York:

“@perntors shonld make
greater use of advanee ticks
et sales on spot bookings, Bt
ereates wordsof-mouth gil'-
vertising and serves as in-

suranve for the date.”

Howart Sinnott, of the New York
office, General Artists Corporaﬁhn,
one-nighier department, tells buyers:

“Essenlially, the success of a one-
night opiration depends in good part
on the regularity of promotion. A
promoter who has one particular day
each werk set aside for name band
dances his a better chance of creating
an attenidance habit among his cus-
tomers. Thus, he builds a steady
following; to =a far greater degree
than the sporadic operator who hopes
to lure fhem in every time he gets
tl;is amd" on a rea;onably good name

an

Direct Mail a Must
“Regular operators should develop
a thoro direct mail advertising cam-

paign. This too can help to' creale
(See HOWARD SINNOTT, page 50)

MIDWEST BOOKERS
SUGGEST: -

“A return to some type of
group dancing.” “Ops would
do well to associate closely
with any commanity enters
prise.” tHiore advertising
money for weckly territory
band dates.”® “Ops should
study demand of their elien-
tele,” “Bring down n‘-ﬁ;
sion prices.””

Territory band bookers, who des
more closel¥ with the Midwest
dance pFomoters (because they mu:
keep their bands working five !
seven nighls per week in that pal
ticular ‘terrjtory) than do the maje
oifice ime-night skedders, had mo:
comment- for m rovement n bal
room operation than their big-cit
coharts.

The territory ork skedders fe
generdlly thal baliroom ops mu
tart general program to revi\
interes. in dancing. Jimmy Barne!
Sioux Falls; S: D,, band ‘booker, §u:
gested @ return to some or pe;
haps Liew of group dancing |

rq(l‘.o‘mlxi"h( an
in terperjes, E
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(& PI'OmOtel' Lays It on the Line

High ork prices and guarantees; rising costs of op-

eration; wedge booking; frouters’

indifference

all seen as contributing to prometers’ current woes

LARRY GEER

Prestdent,
Midwest Ballroom Operators’ Association
and operator-of
Laramar Ballroom and Expo Park,
Fort Dodge, la.:

“YEaeh one-night date today
may make or break an op-
erator . ..”

Larry Geer, prexy of the Midwest
[Ballroom Operators’ Association and
op of the Laramar Ballroom and
Expo Park, Fort Dodge, Ia., and the
Aulambra Ballroom, Twin Lakes, Ia.,
urged fronters, their personal mana-
doers and bookers to realize the urgent
fliituation confronting all in the one-
night biz. Geer pointed out that each
jone-nigat date today may make or

hbreak an operator and that all in-
Wolved realize the critical conditions.
As prexy of MBOA, Geer receives

(See LARRY GEER on page 49)

IRVING SCHWARTZ

One-Ntghter promoter,
Sacramento, Calif.:

“Booking ngenecies ought to
stop sending out age-old mn.
gerial on the bands . . . and
often they even send that
I' tos late.”

If the one-nighter biz is to survive,
bands must lower their guarantees
and percentage splits, their leaders
must make a greater effort to enter-
tain the crowds, and bockers and per-
sanal managers must pay more atten-
tion fo publicity, promotion and ex-
ploitation of the bands. This is the
oplnion of Irving Schwartz, who with
his partner Steve George, has been
active thruout the Sacramento area in
promoting, one-nighter dance dates.
Scehwartz maintains that band guar-
¢s will have to be lopped 25 per

(_ce Irving Schweartz on page 48)

ALICE McMAHON

Operator, Indiana Roof,
Indianapohs;
“With the government get-
~ ting 20 eents of every nad-
mission dollar and the bands
~ asking 50 or 60 per cent
- privilege, which means 40
cents te 18 cents more out
of the remaining 80 cents,
 Yhere is very little left for
| .£hé operator . .."”
] A.Ece McMahon, operator of the
ndiana Roof, Indianapolis, four-
t -week location dancery,
¢ the .emphasis which orksters
on one-nighters in a
Actually, location ops, she
ed outy. are sacrificing more than
night operator when working

on the single date basis,
a)ust‘“b:eak into- thelr regu-

ig.vm

lar policy to make room for the name.

Location ops, playing the names on
the single night, face a decreased
gate on the preceding and succeeding
nights and also break the normal
dance night of regular patrons, who
change to the night of the visiting
name ork. The name band will cost
the op anywhere from three to seven

(See Alice McManon on page 49

CHARLIE SITRIBMAN

New England promoter and operator
of the Symphony and State ballrooms,
Boston:

“Bands and agencies must
knock down prieces on one-
nighters . . .»°

Charlie Shribman, New England
promoter and operator of the Syme-
phony and State ballrooms in Boston,
says: “There’s only one way the bands
and agencles can help promoters.
They've got to knock the one-night
prices down. I know that in many
cases jt's tough to cut prices and in
others it's impractical to clip the nut.
Band leaders shouldn't lose dough
but at the same time they shouldn't
keep their prices at such a level that
they leave the promoter vulnerable
in the event of a poor turnout.

All Costs Up

“The promoter’s got his headaches
trying to keep the nut down without
having to worry more about getting
his bands at fair prices. Local news-
paper advertising rates have doubled
and tripled in the past year or two,
Auditorium rents and labor costs are
way up. A wise promoter has to play
it close to the vest to come out a litile
ahead these days. Otherwise two or
three consecutive bad dates can put
a guy out of business or force him
to revert to local bands.

“With the promoter’s business at a
low point and with overhead way up,
he finds it tough to knoek his own
admission price down unless this in
turn is compromised by band price
cuts. High admission prices have
been one solid reason for the letdown
in one-nighter business.

GEORGE DEVINE

Operator of
Million Dollar Ballroom, Milwaukee:

“Personal managers would
do well to stick closer teo
their bands and sound out
the danecing publie at the
varlous spots . . .»

George Devine, op of the Million-
Dollar Ballroom, Milwaukee, opines
that personal managers would do well
to stick closer to their chattels, travel-
ing with them occasionally and
sounding out the dancing public at
various spots to see what the band
lacks. Devine, a Beer City dance
promoter since the '30s, says he has
built up his business thru close con-
tact with his clientele and has found
that he's able to pass some valuable

left the dance field.

L. A. Promoterless

The one-nighter business in the Los Angeles area has been
virtually left without a regularly operating one-nighter promoter.
Marty Landau, formerly the outstanding local one-nighter pro-
moter, has forsaken the regular dance field and is devoting his
time and efforts to staging folk and Western events. A. B. Ban-
ford, also a former one-nighter promoter in these parts, has alsg
Business has been so bad that even the
regularly operating ballrooms have pulled in their horns.

tips to visiting orkmen. Too many
p.m.'s seem too distant from their
properties, he said.

Devine recommended that orksters
pay more attention to what's going
on in front of the bandstand than to
what their bands are doing. At pres-
ent, the younger dancers especially
want to feel that they are getting
special attention, and even a smile
from the touring name sells the guy
100 per cent to a ballroom crowd.

Prices must come down on bands,
Devine said. His operating costs are
climbing and he is unable, except on
the very top names, to ask a ducat
hike. Devine urged that guarantees
as well as percentages drop consider-
ably so that ticket prices may be cut
in proportion.

WALTER STUTZ

One-Nighter promoter,
San Diego, Calif.:

¢“Bookers are faced with the
job of supplying name bands
that will deaw to the ‘slump*
territories — the territories
that need ’em most—if the
onc-nighter business is to
survive . . .»

Walter Stutz, San Diego and South-
ern California promoter, finds book-
ers faced with a “tremendous task,”
that of keeping the “slump terri-
tories” alive with top-name attrac-
tions until the present low ebb of
business passes. Stutz feels present
low box-office conditions at the
danceries can be pinned partially to
the fact that during the war people
were, forced to resort almost exclu-
sively to indoor recreation. Now that
they have been freed from travel re-
strictions, many are making up for
lost time, going on trips and, in gen-
eral, enjoying outdoor recreations.
This, coupled with general unsettled
(See WALTER STUTZ on page 49)

RALPH WEINBERG

One-Nighter promoter,
Southern territory:

“As a rule the advance man
is some punk who knows
nothing about publicizing a
band. A good man would he
an asset but they must be
hard te find.”

Ralph Weinberg, one-nighter pro-
moter of both white and colored at-
tractions thru the South, a top figure

The Billboord Pepsonal Appearances Supplement

in the field for the past 11 years, says:

“] believe bands are getting too
much money in the face of high prices
and living expenses. Salaries in the
South are far below what they are in
the East and West and consequently
by the time the average dance custo-
mer is thru paying high living and
(See Ralph Weinberg on page 48)

JOE BARRY

Co-owner, Ritz Ballroom,
EBridgeport, Conn.:

“it’s a far ery from the days
when the agency used to sell
us a bona fide band leader
—without a bande—whoe
would work a .date with a
pick-up outfit, We’re fully
satisfied.

Joe Barry, co-owuner of the Ritz
Ballroom, Bridgeport, Conn., a vel-
eran in the dance promotion business
for 38 years, evidently is content
with his relations with orks and their
representatives, He says: “I have
been fully satisfied with our dealings
with the booking agencies and the at-
tractions which have played in our
ballroom. The agencies have been
trying to sell us worth-while attrac-
tions and have been pleasant to deal
with. The agents don't try to cut one
another’s throat or double cross one
another in their dealings.

“Today's business is a far cry from
that of years ago when the agency

(See JOE BARRY on page 48)

ANDY SHEETS

One-Nighter promoter,
Oaklanad, Calif.:

“Band guarantees should
be brought dewn to $1,000
and there should be a sub-
stantinl decreases in per-
eentnges. The tab sheuld
generally be no more than
$1.25...”

Admissions will have to be lowered
if promoters are to pack the halls for
one-nighter dances, but this can come
only after band guarantees are low-
ered, according to Andy Sheets, Oak-
Jand and Northern California pro-
moter. “Guarantees are just as high
if not higher than during the war,”
Sheets said, “but the wartime busi-
ness is gone.” A greater volume of
biz could be realized if admissions
were lowered, but this isn't possible

(See ANDY SHFETS on page 48)
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Box-Office Barometer

TS -""IT-._-'-H—

of Top Music Attractions by Territories

NEW ENGLAND

POE. ARTIST POINTS
[ A ART MOONEY ..........cconncn0n000. 822
2. PEGGY LEE a17
a. GRACIE FIELDE .........0.0.00. . 997
a, BING CROBBY .. 208
6. VAUGHN MONROE 138
Q. LARRY GREEN ... . s38
s PERRY COMO ..... - L
B, ARTHUR DODFREY o g0 wBd
0. FRANK YANKOVIO ............cc.... 178
10. FRANKIE CARLE 7"
11. BUDDY CLARK ... 89
12, FRANCIS CRAIG e1
19. RUSS MORGAN-MILT HERTH .......... 67
14, FRANKIE LAINE 3 50
15, KEN GRIFFIN ... a9
18. WOODY HERMAN L a8
17. GUY LOMBARDO Bk 3s
18. MILLS BROS. as
19, SAMMY KAYE o A a1
20. FERMO STRING BAND 27
21, BUDDY CLARK.RAY MOBLE .. ........ 25
21. DICK HAYMES .... L A 25
23. FREDDY MARTIN %, Sne 24
24, C. SPIVAK - 23
285, V. HORTON AND HIS POLK . 21
26, MILLS BROSB. .. i g ciomm 1 @B brw 1%
MID-ATLANTIC
(New York, New Jersey, Penna.)
POS. ARTIST POINTS
1 PEGGY LEE o 1165
2, BING CROSBY . ....c00cecccroesees.. 1008
Al ART MOONEY ..... cwed 814
4, PERRY COMO ....... -
B. VAUGHN MONROE ... ve... 306
€, GRACIE FIELOS ... o s ERT
7. DICK HAYMES ...... ve... 280
i ARTHUR GOOFREY beees 283
8. FRANCIS GRAIG ceee. 199
10 LOUIS PRIMA . . 168
1. FRANKIE CARLE ........... vere. V68
12, RUSS MORGAN-MILT HERTH . cee.. 148
13 MARGARET WHITING .. e e 148
1. FRANKIE LAINE ..... 139
15. KEN OGRIFFIN .. 430
ta. EaMMY KAYE ... 127
17. LARRY GREEN ... 108
18. FREDDY MARTIN ...... 0 09
18. v. HORTEN AND WIS POLKA OEBS 82
20, EDDY HOWARD .. 83
29, EDG: BERIGHEN 7 05 |0 oin « - lhae 79
22 UPTOWN STRING BAND ... 70
23, BUDDY CLARK ,......... 67
24, WOoOopY HERMAN .. 68
25, ANOREWS BISTERS ....... 13
285, FERKO STRING BAND . 69
27. THREE SUNS .......... &8
28. GUY LOMBARDO .. 5 66
28. ROSETTA HOWARD 5 53
29. JO STAFFORD ......i.000cvnseseecce. B3
SOUTHEAST

(Virginia, District of Columbia, Maryland,
Del., N. & S. Caroling, Ga., W. Va.)

POE. ARTIST POINTS
1. BING DROSBY ........cc..00i000000.. BOO
2, PEGGY LEE ... 489
8. ART MOONEY ...... 408
a. GRACIE FIELDS .... 271
5. FRANCIS CRAIG .... 201
e. ARTHUR GODFREY . 144
7. PERRY COMO ....... 143
8. RUSS MORGAN ..... 140
0. VAUGHN MONROE .... 128
qo. MARGARET wWHITING 107
1. FRANKIE CARLE ..... 88
12 SAMMY KAYE ...... 64
13. FREDOY MARTIN .. 60
13, NELLIE LUTOMER . 60
5. DICK HAYMES . ....... -]
16. UPTOWN STRING BAND .. 66
17, JO STAFFORD 62
18, FERKO STRING BAND ... .. 45
18, LONNIE JOHNSON .. aq
' 20, GUY LOMBARDO a2
. BUODY CLARK .. a8
21, WOODY HERMAN .. a8
21. FRANKIE LAINE .. 38
24. TEX BENEKE ... 32
25. OHARLIE SPIVAK 30
28. PAUL WILLIAMS . 29
27. JULIA LEE ...... 28
28. EODY HOWARD .......... 23
29. BUDDY CLARK-RAY NOBLE . 22
29. BULL MOOSE JACKSON ... 22
8. T.TEX TYLOR ...cvnrenonccsssoneness 22

e s s e e s e e e g R R e e e S )

ETAIL record sales have often proved to

be a sure-fire barometer to the box-
office potency of a music attraction. The
Billboard therefore has evaluated its
Best Selling Retail Records Charts on a ter-
ritorial basis (broken down as below), and
by giving point values for each time a record
by an artist appears in the chart. Tabula-
tion covers the weeks of March 13, 20, 27
and April 3 and 10. Obviously some of the
leading attractions (Bing Crosby, for ex-
ample) are not available for personal ap-
pearance dates. Others, equally obviously
are, and bookers will find the territorial
standing of such artists in this barometer
a pretty fair indication to what they may
expect these attractions to do at the box
office.

sourTH

{Alabama, Mississippi, Louisiana, Kentucky,
Tennessee, Florida)

POS. ARTIST POINYE
1. BING OROSBY ........c.c000.. ce.. 472
& PEGGY LEE ..., a27
3 ART MOONEY ... 810
a. FRANCIS ORAIG ........coicivcoeeee. 978
6. VAUGHN MONROE ... ................ 194
8. MARGARET WHITING ...... . 113
1. ARTHUR GODFREY ......... .
8. RUSS MORGAN-MILY HERTH . . 85
9, PERRY COMO ... .ci....c0. 85
10. LARRY GREEN .... . 78
1. GRACIE FIELDS . . es
12, FREDOY MARTIN . 83
13. FRANKIE CARLE . B9
94, THREE SUNS ... [
16. ALVINOG REY .... 87
18. WOODY HERMAN 53
1. JULIA LEE &7
18. EDDY MOWARD ., 48
18. BUDDY OLARK as
20. OHARLIE SPIVAK .. 3B
21, GUY LOMBARDO 32
22, TEX BENEKME ............. a
ag. BUDDY CLARK-RAY NOBLE . 31
24, FRANKIE LAINE .......... 28
265. DINAW SHORE . 28
28. FRANK SINATRA 25
27. DICK MAYMES .. 24
28. VIO DAMONE 22
29, LouIS PRIMA 21
29, JO STAFFORD zy

N. CENTRAL
(Ohio, Michigan, Indiana, Illinois, Wisconsin,
Minnesota, Iowa)

POS. ARTIST POINTS

A [ PEGGY LEE ...
2. 8iING DROSBY ...

& ART MOONEY ..

a. FRANCIS GRAIG

5. GRAGIE FIELDS

8. FRANKIE CARLE ..

7. ARTHUR GODFREY .....
8. PERRY COMO ......

a. FRANKIE LAINE .

10. EDDY HOWARD

1. KEnN GRIFFIN ..

12. RUSE MORGAN ..

13, MARGAREY WHITING ..
1a. FREDOY MARTIN ......
16. VAUGHN MONROE
18. LARRY GREEN ....

17. WwoODY HERMAN

18, BUDDY CLARK ... 5
19. ROSEYTA HOWARD .....
20. TEX BENEKE ..........
21. DICK HAYMES ........-
22. UPTOWN STRINO BAND ..
23. GUY LOMBARDO ........
24. SAMMY KAYE ..

25, THREE SUNS

26, ALVINO REY .

27. MiLLs BROS. ...

28. NELLIE LUTOMER ........
29, FERXO STRING BAND.+....

30. CHARLIE BPIVAK ...cocotemeesonmess
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SOUTH CENTRAL
(Missouri, Arkansags, Oklahoma, Texas, Ne-
braska, Kansas)

POS. ARTIST ¢ POINTS
1. PEGGY LEE .....,..
2. 8ING CROSBY .,
3. ART MOONEY ..
4. FRANKIE OARLE

5. AUSE MORGAF-M MERTH .

a. MARGARET WHMITING ....... 1
7. FRANOIS ORAIG ..........

& LARRY GREEH .,

1N ARTHUR GODFREY
10. EDDY HOWARD ...

1. CHARLIE SPIVAK .

12. VAUGHN MONMROE

13, GRADIE FIELDS .. '
14, BUDDY CLARK ....

16. ALVING REY .

16. SAMMY KAYE ..

17, THREE SUNS .... '
18, FREDOY MARTIN I
1s. PERRY COMO ..

20. TEX BENENE .

29. GUY LOMBARDO ... ]
22. WOODY HERNWAN ... '
23, FRANKIE LAINE .......

24, JIM AND SANDRA BTEELE .

25, DICK WAVMEH ........

26. TINY HILL ...

27. MILLS BROS. ...

28. MELLSE LUTCHER ... ‘
29. FRANK SINATRA ...

30. VIO OAMONE ..........coccvuns
MOUNTAIN

(Arizona, Nevado, New Mexico, Colorado,
Ildaho, Montana, N. & S. Dakota, Wyoming,
Utah)

POS. ARTIST POINTSE
1. PEGGY LEE 5. 0e % o o astommm’s il 5+ » oh 00

2. BING CROSBY ...... e , . 108
.. ART MOONEY ... g, ... 188
8. EDDY HOWARD ... ., i
6. FRANKIE CANLE ... .
. FRANCIS CRAIG .... . 980
e LARRY GREEI¥ .. . T
8. SAMMY KAYE ,..... . B9
8. THREE SUNS ...... 58
10. CHARLIE SPIVAK ...... 47
", RUSS MORGAI.MILY HERTH 48
12. MARGARET WHITING ...... as
13, VAUGHN MOMROE .. 41
1a. ARTHUR GODFREY . 38
15, BUDDY OLARIC ..... 2 1
18, ALVINO REY ....... at
1. FREODY MARTIN ... 29
18, GUY LOMEBARDO ... 25
19. GRACIE FEELDS .... 24
20, PERRY COMO, ........ 21
20. WOODY MERNAN ... 21
22, HARMONICATH ..... 16
2a. JO STAFFORD ...... 18
24. DIOK HAYMES ........ 13
25. FEAKO STAING BAND .. 2
28, FRANKIE LAVNE . ..., 11
27. DINAKW SHORIM .ccocevisciancccnconss 10
WEST COAST

(Washington, California, Oregon)

POS. ARTIST POINTS
1. PHAGY LBET pbit o cieioe]d Phcs o as e ooes S
S BING ORDSBY . ..... vesu 801

a. ART MOONEY . P "
4. QRACIE FIELIS ..........
5. RUSS MORGA ¢-MILT HERTH
8. FRANCISB ORAIG ..........
1. FRANKIE OAFILE

8. LARRY GREE!l ..

a. VAUGHN MONROE .

10. WOODY HERNAN ......o.ec0
1. MARGARET WHITING .....
12. ARTHUR GOOFREY .......
18. FREDDY MARTIN

14, EODY HOWAFD .

15. FRANKIE LAINE

16. M. MORROW ..

17. JO STAFFOROD

18. PERRY COMO

19. THREE SUNS

20. TEX BENEKE

2. SAMMY KAYE

22. ALVINOG REY

23, DINNING SISTICRS

24, DIOK HAYMENL .

26., LES PAUL ..
z8. STAN KENTOM ...
27, CHARLIE SPIVAK
28. FRANK SINATRA ..
29, MILLS BROS. ...
30. 6UDDY CLARK-RAY
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cruising (:roor\er ’
pon M¢ Neills Breakfas'
oM hBC .

“The Heat’s Ont”

BREAKING MIDWESTERN BOX-OFFICE
RECORDS FOR ONE NIGHTERS

HUKILAU SONG

{Lombardo Musie)

SHOW

FOR CHESTERFIELD

PERSONAL APPEARANCES HIT TUNES RADIO RECORDS
, Boston 2
CHICAGO THEATRE, Chlcagoo BY-U BY-0Q (Louisiana s Sinntn How SOON
COLLEGE INN, SHERMAN HOTEL, Chicago Lullaby) SPIKE JONES ALL DRESSED UP
ORIENTAL THEAT‘RE,*CMCBSO CYNTHIA'S IN LOVE SPO‘".'GHT mqu WITH A
CURRENTLY HOW SOON for Coca-Cola BROKEN HEART
HEADLINING 2 WEEKS ¥ * =
STATE-LAKE THEATRE s,:::;",,:::,::’::m appearing soon on N (eclorou -Spend S
L]
cm:c THE JO S‘IAFFORD IHE H“l'jsK'I‘[.é!.sl' SONG

TOWER RECORD

TOWER NO. 1436

Personal Manager
and Umpire

AL BORDE

*THE HEAT'S ON"”"—By the way, he sang in this

COLUMBIA Picture.

203 N. WABASH CHICAGD 1, ILLINOIS

Tho Billboard Personal Appoarances Supplement Poge 19
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:'4 Comic’s Eye-View

of the Guys Who Run the Clubs

.

Boues Remer didn’t want no Mexicans yelling
around his joint . . . The deal Tom McGinty missed

+ + . And other impressions of impresarios

by
PETER LIND HAYES

OUR FIRST date this past season

was the Cal-Neva Lodge at
Lake Tahce. Boss man was Bones
Remer. Now 1 wouldn't say that
Bones was a road company of
Brian Donlevy—no, I wouldn*. i
might say, tho, that he was a No. 5
company of Wallace Berry—rough,
gruff and tough., Freud would
classify his emotional struggle as
8 constant thwarting of an earnest
desire {o destroy musicians by
beating them to death with come-
dians. Bones had booked us in with
the newly organized and highly
competent orchestra known as Miguelito Valdez. Opening night, mid
brassy fanfare, Miguelito suddenly relinquished his baton to his first fiddle
player, latched on to his famous conga drum and, with eyes bulging,
shouted something that sounded like “Ba ba lu ah eh. , . . Immediately
after the show Bones sent for the fiddle player and asked the name of
the kid with the drum. The fiddle player was astonished, and awkwardly
replied: “Why, Mr. Remer, that's Miguelito Valdez!" Bones thought a
moment, then said: “Well, tell him to cut it out. Idon't want no Mexicans
yelling in my Jjoint”

“B’* Dialog

After Tahoe we folded our jokes and silently slipped away to an out-
post called Cleveland (after the Indians, 1 imagine). If you follow the
headlines you know what happened to us there. A lot of disappointed
actors descended upon us with Gene Autry guns, phantom masks and
B picture dialog, They made off with quite a haul, teo. That was
principally because the boss, a great man named Tom McGinty, was away
at the time. I tremble at the thought of what might have happened had
they made their melodramatic entrance while that two-fisted Irishman was
on the premises. I think Tomimy would have made money on the deal,

From Cleveland we played the Blackstone Hotel in Chicago. We still
get flowers at every opening from the two charming people who made
our stay such a pleasant one, Evelyn Nelson and George Fox Jr. AN this
even after Kay Thompson and the Williams Brothers broke our record
for the room.

Fahrenheit and Payers

Next came the Club Charles in Baltimore, Md. An M.D. is what I
needed in Baltimore. Closing night the boss, Tom: Shaw, gave me a set of
golf clubs and my wife a set of luggage. My temperature at the time was
104. Which is more than I can say for the number of people in the
audience. Tom Shaw was just great.

Next came the Copa and the man I love to work for, Jack Entratter.
We almost went into the gas station business. He to rest his aching feet,
me to soothe my nervous nerves. Following the Copa came the Beach-
comber in Miami. Ned Schuyler was the boss. We liked him but didn't
see much of him. As soon as it was established that Sophie, Carl Ravazza,
Mary and myself would do business, he rejoined the social whirl which
kept him in a lonely place with a good rumba band. .

Next came New Orleans, which is my wife's home town (Miss New
Orleans of 1867). Phil Castel was the boss there and a wonderful guy. He
was: having trouble with his eyes that week and couldn’t “see” much of us.

Even a Cadillac

Ndw we are in St. Louis, at the Chase. Harold Kopler has been very
nice and even offered to get me a Cadillac for seven thousand QOUars.
From here we go to Cincinnati for Barney Glatt. Haven’t met him yet
but in the language of Phil Silvers I will probably be “Glatt tg see ya:

Of course, if you want to discuss the four years I worked for my mother

Pege 20 . The Billboosd Persongl Appearances Supplemens’

With his fishing rod in one hand, and holding up-his
shorts with the other, Danny Davis bookedr many a

comic into Kitty’s Airliner . . . The ex-nitery bosa
did all right

by
JOEY ADAMS

WAS always very timid and shy

when I met a night club or thea-
ter boss. If I didn't like the bil)-
ing or dressing room or spot in
the show I was afraid to approach
the owner to complain. Then Tony
Canzoneri joined me and later
six-foot four-inch Mark Plant:
Now I get what I want by just a
sarcastic look. Especially when
the boys are behind me.

Naturally we never have any
trouble. What owiier would com-
plain to Tony or Mark? JIf it's bad
they blame the audience and
apologize for thefr club or theater, Fm the orly comedian with a bodys
guard for my talent.

or Nicky Blair or Fritzl and Jacobson, but a fabulous character namegd
Danny Davis, former owner of Kitty Davis’s in Miami Beach, Fla.

Oh, the new owner, Michel Rosenberg (famcus Jewish actor) is a great
Buy and a wonderful host. Instead of a round of drinks he sends his friends
a round of Kishke—but the real character is Davis,

Calling B. S.

Danny is famous for the notes he sends his stars. He tries to change
everybody’s act, and sends them notations ofter when they are on stage.
Maxie Rosenbloom and Maxije Baer were so annoyed with him (not because
they couldn’t read) for bothering them constantls, they went to B. S, Pully
to get lines strong enough to insult Davis.

Leo Fuld had a unit called Fun for Your Maney. For six weeks they
broke every record at the Davis club. The seventh week business dropped
off. Danny called Leo into his office and screamed: “You got a great show,
get it the hell out of my room."”

Danny considers himself a great producer—u sort of night clib Zieg-
feld. He once called all' his musicians and entertainers together and after
a lengthy lecture on show business said: “Okay now. Synchronize your
watches. We attack at 2 a.m. for the last show.”

The Paperweighe

Tony Canzoneri, Maxie Rosenbloom, Max Baer and Mark Plant were
sitting in the lobby when an irate customer, half the size of Danny, slapped
him in the kisser. Davis warned him but the guy punched him harder this
time. “Don’t do that,” threatened the 240-pound owner, “or I'll tell these
fighters to beat you up.” What Danny doesn’t kno}v. uptl! he reads this
here, is that the “fighters” put the little guy up to it, since they couldn't
hit Davis without going to jail. ) .

Most entertainers have learned to dismiss Davis as a madman. Almost
every comic has worked for him one time or aiother. And usually at
Danny’s terms. He would call you from Miami during the co_ldest day in
New York and say: “I'm here sitting in front of ny house with a fishing
rod in one hand and holding my shorts up with the other. Why don't
you come on down? It's 86 in the shade here: Yau can stay in my guest
house.” oMl |
an That always made the comic weaken. Danny wasn't kidding abong
the temperature. But the guest house often cost yuu abogt $20 a day. Obh,
don't get me wrong. I love Danny Davis. Especially since he is an ex-

night club boss.

at the Grace Hayes Lodge, that’s another matter. I knew I couldn't get,
fired, but I also knew I couldn’t quit. My mother \.vds-e pretty good boss
at that. We had a remarkable deal worked out. Jifty-two weeks a vear,
no salary and meals at half price. Where else coukl I get-a deal like that?

Never mind,
 prit 24, 1948
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LATEST RELEASES

Mod. 157 “HONEY, HONEY, HONEY” - 'n S
“HOLLYWOOD HOUSE PARTY BOOGIE" w@_

Mod. 156 “IT ALL DEPENDS ON YOU” -ohi
SMINUET IN G BOOGIE"

Mod. 153 *DON'T TAKE YOUR LOVE FROM ME” SR
HUNGARIAN RHAPSODY #2 IN BOOGIE” |8

~Mod. 150 “TRUST IN ME’
% ROMANCE IN THE DARK”

Mod. JAZJATHAT'S MY DESIRE”
# *ﬁumon:sou: BOOGIE”

RECORDS
¢ BRadshaw 22649 €56  NORTH  ROBERTSON  BOULEVARD

i
sooxeo they PHIL BLOOM AGENCY {
w&u‘ﬁﬁl_
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ooking Offices

A—Acts
B—Bands
U—Small Musical Units

AAA Theavical Agency (A, B, U}
Los Angeles: 833§ Sunset
Bivd.
Adele Walker
Mary Luckett

Ace Entertcinment Service
(A, B. )
Cincinnati: 111 B Fourth St
Almna Bahlke
Ace Entertalnment Service
A.8,0)
Los Angeles” 2141 8. LaBrea
sunny Q'Neull
Nic Agneta
New York:
Plaza
Phillip Albright Agency (U)
Chicago: 203 N, Wabaah Ave.
Pnil Albright
Jock Allan Agency (A. B. U)
San Prancisco: Loew’s War-
teld
Jack Allan
Chatles Allen (A)
New York: 1370 Sixth Ave,
American Amusemont Ageoncy
8.0
Chicago: 64 E. Lake 8t
A. Don Carra
Bea Barrett
Antrim Enterwcinment Bureou

9 Rockefelfer

A0
Philadeiphla: 1001 Chestnut
st
Clarence M. Supples
Armold Agency (A. B. U
Ausnta: 205-200 Paramouni
Theater
W, B. (Monk) Arpold
Dick Rankin
Dorothy Styers
Artista Corporation of Amesico.

fA.B. 0
Haollywood: 7048 Hollywood
Blva
John J. Foptnt
Mariin Ross
Al Lewis

Mary Fllen Meyran
Bakersfieid, Calif.: 608 18th76¢.

Astists Service Burean (A. B)
New York: 1885 Broadway,
Suite 320
Charles G, Stilkwell
Sitm Kerner
Associeied Bocking Corporation
(A.B. 1)
New York: 745 FUh Ave,
Joe Glaser
Charles V, Yates
Jimmy Tyson
Prances Church
Jack Klotz
Bert Block
Oacar Cohen
Chicago’ Woods Bldg.
Pred & Willlamaon
Bob Phillipa
Lang Thompson
Associgted Orchestras (B)
Chicago: 30 E. Adums
R. D. tPick) Barrie

Beaux Arts Producton {A)
New York: 545 Fifth Ave.
Hnrry Spterer
Jack Beck Agency (A)
New York: 1619 Broadway,
Rm. 413
Jack Beek
Beckman & Pransky (A)

Now York: 150 W. 46thSt.
Johnny Pransky
Al Beckman

Bob Bennst Thectrical Agency
{A.B. U}
Philndelphing
lor 8¢
Bill Bennett
Bob Bapnett
Buth Best Entertainment Service

(A.B.U)

Cineinnati: Hotel Sinton
Buth Best -
Carole Chapelle

Biben A (R, B, 0]

Pniladelphia: Mnrker 8t,

National Bank Bldg.

1600 Chancel-

Biben
Joe Biben
Poge: 22 The BiMboord

Francis Bigley (B)
Mankato, Minn.; B, O. Box
133
Billboard Attroctions. Inc.
(A.B, 1)
Chicago: 203 N, Wabash, Ave.
Milt Stelt
Edule Hall
Jerry Jackson
8td Marse
Rudy Schinchta

Nick Bollo Agency
Chicage: 208 N, Wabash Ave.
Joo Brem AqQuncy of Talemt 1R, 'U)
1os Angeles: 6533 Hollywood

Roy Brenmi Agency {A. B, U)
Los Angeles; 1045 N, LaDres
t
John Robinson
Thomas Thompson
Judy Taylor
Brill Thectrical Agency (A. D, U)
Los Angtles: 742 8. Hil Bt
Nellig Bril}
Charles J. Spellman
Phoenin, Arte.; 111 W, Second

Yommy Burchill Agency {A)
- 203 N. Wabash Ave.

'ommy Burchill
Burion Theotrical Offices. Inc.

{A.5. O
Indlanapolisy 427-8 Lemcke
Bidg.
Barnry Burnett
Jo Burnett
Rametanry O°Connor
Byton Bloom Agency (A)
Ch : 106 N QO
Dwrothy Byton
Marty Bloom
Capitol Ansactions (A, B)
New Yark: 1850 Broadway
Cearge Walker
Central Booking Otfice (A. Uy
Chicago? 168 M, Clask
Al Bogde
Max Borde
June Darling

Chdtstensdn & Filer (B.U)
Cineinpati; Union Central
Bldg.
Chiris Christonsen
Al Fifer
Dave Clark Anractions (A, B. U)
Chicago: 231 8, Wood St
Dave Clark
Badb Compton
Bther Clark
Eddle Cochran Agency (A. B ,U)
Lo Angeles: 1120 LaBrea Ave,
Eddle Cochran
Gearge Bengston
Louls W, Colian (A)
Chicago: 203 N, Wabash

Cdlored Radio Artists (R, O)
Chicago: 3458 S, State
Prosste Blue 4
Columbla Enteriat ¢ Busdcu,
Ine. (A. B, U)
New York: 1607 Brondway
B}l Robbins
Boots McKenna
Jack Miller
Henry Beckman

Consclidated Radio Artlsts, Inc.
(R, O)
New York: 30 Rockefeller
Plarza, 1260 Bixth Ave.
Charles E, Green
Peggy Locb
Chicago: 32 W, Randolph St
Altha Demaree

Coatinontal Artists Corp. (A. B, T)
New York: 1650 Broadway
Miiton Deutsch
Mort Davis
Gengo
Los Angeles; 478 S, Hamel
Rd.
Jack Archer
CUff Arason
Jimmy Dailey Attractions (A. B}
New Yorki 1850 Broadway,
Rm. 405
Jimmy Daley
Albany: 131 N, Peasl St, Rm.
1100
Ollle' Stacy

Personal W’MW

Lowell A. D’Arcy Agency
(A, B, U}
Laoa A,nguelut 481814 Sunset
W

Lowell A, D'Arcy
Eddis Davis (A. B)
New York: 1650 Broadway
Eddie Shaw
M. Shaw
Toan Ann Davis {A)
New York: 48 W, 48th 8t
John Watkins
Meyer Davis Music; Inc. (8)
New York: 119 W, 6T7th 8t
David Michlin
W, Louls Davis Agency [U)
Chicago: Oarrick Bldg.
W, Louis Davis
Dol Delbridge & Roy Gorrell
Orchestra (A, B, U)
Detroit’ 301 Pox Theater
Bldg.
Bill O'Halloran
Alpha W, DeMaree Agency
(A V)
Chicago; 32 W. Randolph
QGeorge Lukes
Dave Diamond Agency (A.B. )
Detroit: 307 Fox Theater
Bldg.
Dave Diamond
Virginia Doak Agency (A. B. U)
Los Angeles; 6381 Hollywood
Bivd.
Virginia Doak
Ken Irwin
Charlean May
Lou Dorn Agency (A, B. U)
Los Angeles; 6021 Haollywood
Bivd,
Lou Dorn
Dow Agency (A)
New York: 1610 Broadway
A) Dow
Belle Dow
Rloy L. Dower Agency {R)
New York: 1585 Brosdway
Valley Stream, L. 1., N. Y.
2 Bee 8t.
Wallocs Downey, Inc. (A, B)
New York: 1818 Broadway
Wallace Downey

Al Dverin Agency (A. U)
Wood Bidg.

Gus Edwa:rds (N
Chicago: Wrigley Bldg.,
Suite 446 .
Jomes Evans Productions (A B}
New York: 1650 Broadway
James Evans
james A. Farley Theatrical
Enterprises (A, B}
New York: 1584 Broadway,
Suite 1101
James A, Farley
Newsrk, N.J.: 130 Pine Orave
Terrace
Foderal Artisis Corp. (A. B, U)
Los Angejes: 8734 Sunsey

Blvd.
Farguson Bros. Agency (A. B m
Indlanapalis: 328 N. Senste
Ave.

Twyin -O. Mayfh
Herman Figlkott (A, B
New York: 545 Fifth Ave.
Sonny Dall
Sid Green
Rio De Jantero, Brazil
Finsel Orchestras and Attractions.
Inc, (A. B, U) .
Detroit: 3730 Commonwenlth
Ave,
George B. Finzel
wilijnm Finsze)
Arthur Fisher (A)
Mew Yark: 1501 Broadway
Al Rickard
8ol Turck
Darothy Walls

Clittord Fishor (R)
New York: 1501 Broadway

Chicago: 303 N. W

Len Fisher
Edword L Fiskman (A, B. U)
Los Angeles: 8743 Sunset

Edward 1 Flskman
Williom Fleck Agency (A. B. U)
Los Angeles: 8820 Sunset
Blvd.
Fleck
Lynne Ciark

Foster Agoncy (A. B, U]
New

York: 16560 Br‘?
mvg::?ln: 6533 Hollywood
Frunk Foster
Franchon & Marco (A, B, U)
Los Angelen: Parnmgunt
Theater Bldg.
Pranchon Simon
Murco Wolft
Russell Stapleton
Frederick Bros. Agency, Inc.
(A. B, 1)
Chilcago: 75 E. Wacker Dr,
Herb Pruley
Mise

Fie
New York: 1270 8ixth Ave,
Hollywood: 8584 Sunset Biva,
L. A, Frederick
Bill Woolfenden
Roy Mack
Al Rosa
Wally Stofler
Terry George
Joe Pay
Gale Agency, Inc. (A, B}
New York: 48 W, 48 8t.
Mge Oale
Billy ShaW
Frank Sands
Lew Leulle
Joseph T. Gale
Billy Miller
Irving Bidery

Senyc Gamsa A)
New York: 1697 Broadway
General Artiata Corp. (A, B, U)
New Yoark: 1270 Sixth Ave.
Tom Rockwell

Bob Weems

Thomas Rockwell
At Krasany
Benry Miller
‘Harold Jovien

Cinclonati: 1801 Carew Tower

Frank Hanshaw
Charles Campbell
Bort Gervia Agency (A. B, U)
Los Angelen: 8776 Sunset
Bivd,
Pert Gervist
Harry Connor
Steve Graham Agency (A B, U)
Philadelphia: Shubert
Thenter Bldg.
£dna Graham
Steve Oraham
Len Greene Agency (A. B)
New Yark® 340 W, 46th St
Len Oreene

Abner J. Greschlos Agency (A.B)

New York: 1270 Sixth Ave.
Freddie Fieids

Homer C. Grittin (A. B, U}
Calif.2

Homer C. Grifin
Grove Orchestra Units Artist
Bureau, Inc, {§)
New York: 1560 Broadway
Irving Rothenberg

Xennoth, Harlan Agency (A. B. U)
Los Angeles: 411 W. Seventh

St
Kenneth Harlan
Katherine Burns

Freddic Hermann (U)
Philadelphia; 4636 Cdftor

Ave.
Freddie Hermand
Henry W, Herrman Agency

Charles Hogan
Chicago: 203 N.
Churlte Hogan
Marcus Glnser
Frank Taylor
Hogan.Lyte Agency (A. U}
Chicago: 203 N. Wabash

588 N, Fplr

Lottle Hormer
Loa Angeles:
_ lsiitle Horner
‘Miles ingalls (R, B)
New York: Astor Hote
Jue Flaum
International Artists Corp. tR, B)
New: York: .20 Magison, Ave,
Smanford Zucker
Murey Davidson
NAihy Miis
Benijamin Zueker
Intern ational Theotrical Corp. (A)
Nevw' York: 1501 Brond=ay
8. lederer
T. Werfel
G, Martin
Lou Lwin Agency (&, B}
Los Angeles: 89134 Sunsel
Blvd.
Lou Irwin
Edith Jackson

Los Angeles: 9172 Sunset

Johnson Organ Studics (B)
New York: Bulte 500, Car~
negie Hall
Zlelman Teague Johnson
Jolly Joyce Thectsical Agency
(A. 8,
Ph ladelphia; Earle Theater
Blag

Jolly Joyce

Al Jacobs
Worman Jacobs
13da Theeman

Jock alcheim (A. B)
New Yark: 1370 Sixth Ave,
Siggik Kay (B. U)
Chijcago: 127 N. Dearborn Si.
JNggie Kay
Hoe Valentine
Jo Eyith Agency
~ Chlcsgo: 14 W. Lake
julla A. Kelly Entertainment
Service (AL B. U),
Ciicinnati: Lyric Bidg.
Julin Kelly
i3enevieve Wolpert
Keanedy’s Orchearra Service
New Haven, Cohn.? 555
Orchard S,
Charles Kenoedy
Bil Tent {A. B}
N¢w York: 1776 Broadway
Xrim Theatrical Eaterprises (A, B)
Detroit: 16473 Woodward
Sol Krim !
Ben Kuchuk (A. B}
Niw TYork: Suite 21318, 1270
N Sixth Ave.
fack Kurtze Agency (A. U)
1<® Angeles: 8842 Sunset
Bivd.
Jack Kurtze

Ao Landls
gxum«rpnm: Shuberk Thea-
ter Bldg.

Bernle Landis
Howard & Lester Lanin Orchesira
Management (A, B. U)
Niew York: 1776 Broadway
ed J. Melaneon
Philadelphla: 117 8. Broad
8t.

Howard Lanin
Lilian Mitchell
Roger Koatland
y Lawregce Ageacy
Detroit: 410 Book HI
Larry Lawrence
Mok Leddy (R}
Hew York: 48 W.48th St
Leon Newman

{A.
d&m

I Copyugitad

material
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Now Appearing; ANNUAL CATTLEMEN'S
ROUNDUP

Clovis, N, M,

WORLD CHAMPIONSHIP RODEOS
Soldie? Field, Chicago ® Lakeland, Florida

STATE FAIRS: Dallas, Texas

Indianapolis, Indiana ® Phoenix, Arizona

; Just Released: *BOUQUET OF ROSES™
CAPITOL RECORDS backed by
“MILK COW BLUES"”

Current: “SICNED, SEALED AND DELIVERED”
“NIGHT AFTER NICHT”

N Playing: “OKLAHOMA BLUES”
MONOGRAM PICTURES T THYRE L ARIZONA SONSET

RADIO JIMMY WAKELY SHOW: Transcribed fram Coast to Coast

. BOOKING = IRVING YATES, Van Nuys, California

T TN AT Il Age | CTE MARTINEZ, 7660 Lankershim Blvd., No. Hollywood

. Reril 24y,,1988 The BillYEbrd PoFsonal Agpedrancos Supplement Page 23
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Jack Linder Agency (A)
Los Angeles: 8824 Sunset
Bilvd.
Jack Lindner
New York: 1560 Broadway
Chicago: 204 S. Wabash

Lloyd’s Theatrical Enterprises (A)
New York: 1504 Broadway
Osecar Lioyd
Fiod B. Mack (A)
New York: 1660 Broadway
Suites 511-514
Willlam Dell
Willlam Goldle
Boston: 185 Tremont St.
Fred B. Mack
Jack Mandel (A)
New York: 1697 Broadway
Jack Mandel
Herbert Marks Talenl Agency
{A. B)
New York: 218 W. 49th St.
Herbert Marks
Murray Kane
Mimi Beach, 600 Lincoln
Road Bldg.
Herbert Marks
Jerry Hirsch
Belle Rapp
Reqg Marshall Agency (A, B, U)
Los Angeles: 1508 Crossroads
of the World
Reg Marshall
Mary Shannon
Joe Marsolais Agency (A, B)
New York: Sulte 906, 1697
Broadway
Joe Marsolals
Mort Goldsen
McConkey Music Corp. (A, B, U)
New York: 853 Seventh Ave.
Mack McConkey
Chicago: 127 N. Dearborn
Dick Shelton
Henry Durst
Roemar Feeley
Cleveland: 2153 W. 96th 8t.
ClIiff Myers
Kansas City, Mo.: LaSalle
Bidg.
Andy Anderson
Ethel Nelson
J. 8. McConkey
Los Angeles: 7000 Hollywood
Blvd.
Mack McConkey
Clyde Baldschun
Robert Goodhue

BOOKING OFFICES

{Conlinued from pdge 22)

Hal Brown
Johnny Walsh
jean Meiklejohn Agency (A)
Los Angeles: 4843 Los Feliz
Jean Meiklejohn
Metro Artists Agency (A, B, U)
Los Angeles: 197 N, Canon Dr.
stiiman Pond
Jack Middletons Theatrical Bureau

(A.B. U
Cincinnati: 505 Bell Block,
606 Vine St.

Jack Middleton

Mrs. Jack Middleton
Alaa Morris Agency (A, B, U)

Los Angeles: 8732 Sunset
Blvd.

Alan Morris

Howard Bruce

Robert Heim

Marty Kramer

Lioyd Hanson
William Morris Agency. Inc.

(A, B. U)

New York: 1270 Sixth Ave.
Willjam Morris, JT.
Nat Lefkowitz
Cress Courtney
Nat Kalcheim
Harry Kalchelm
Phil Brown
Barry Winton
Joe Wolfson

Beverly Hills, Calif.:

Canon Dr.
Abe Lastfogel
Ben Holzman
Fred Elswit
Pat Robkins
Archte Loveland
Morris Stoller

Chicago: 203 N. Wabash Ave.
Leo Salkin
Pat Lombard

London: Picadilly Circus

Mus-Art Management Corp. (B, U)

New York: Hotel Sheraton,

37th and Lexington Ave.
Jack Whittemore
Al Gazley

Chicago: 2083 N. Wabash
Russell Facchine

202 N.

Howard Christensen
Blll Polk
Phil Levant
Hollywood: $15: sSunset mavd:
Lyle Thayer
Bob Harthua
San Franeisco:
St.

Arthur Rowley
Eansas City, Mo.:
land Bldg.
Johnny Sandusky

Dallas: 927 Kirby Bldg.
Chic¢ Scoggin
Jimmy Joy

Music Attractions Agency (A, B)

New York: 1607 Broadway
A. L. Lyons
James Barry
Paul Barry

Music Corporation of America

(A.B, U)
New York: 745 Filth Ave.

London: 17-18 Dover 8t.

San Franeisco: 106 Mont-
gomery St.

Dallsésl: Tower Petroleum

881 Market

210 Mfd-

dg.

Chicago: 430 N. Michigan
Ave.

Cleveland: Unlon Commercé

Bldg.

Detroit: 1632 Book Tower
Bldg.

Beverly Hills, Callf.:
Wilshire Blvd.

Mutual Entertainment Agency
(R. U)
Chicago: 203 N. Wabash Ave.
Jack Russell
J. J. Levin
Sid Harris
William C. Vidas
Mac McCoy
Johnny Jones
Jack Brown

Roy Myers Enteriainment Service

(A}
Cincinnati: 211 E. Pourth St.
Roy Myers

9200

Abe Neff
Philadelphia: Shubert Bldg
and €042 Carpenter St.
Abe Neff
Edna Graham

Meyer B. North (A)
New York: 1564 Broadway

David P. O'Malley (A)
Chicago: 203 N. Wabash

David P, O'Malley
David P. O’Malley, Jr.
Johnny Mullaney
Tommy Martin
Dorls Hurtig
Mort Infield

Orchestra Bureau of Phlladelphia
(A, B. U)
Philadelphlia: Benamin
Franklin Hotel
Johi J. Crowley
Orchesiras Artisis Buregu
Philadelphia: 630 N, Brook-
lyn St.
Thomas A. Kennedy
Sidney ]. Page
Chicago: 203° N. Wabash
Pan American Agency (A. B. U)
Los Angeles: 8820 Sunset
Bivd.
QGeorge C. LaVega
Ramon Reachi
Mexico City. Mexico: Atenas
21

Paramount Atiractions (A, B)
Chicago: 203 N, Wabash Ave,
Art Goldsmith
Thomas A. Parker
Madison, Tenn.: 747 Walnut
Ave.
Thomas A. Parker

Personglized Orchestra Service

(A, B, U)
Chicago: 4740 W. Madison
St

Carl Schrelber
E. D. Lynn
Anthony Phillips (A)
New York: 48 W. 48th St
Willle Weber

Foldn & Fiosenberg (A} v

Ch(:r{l- Price Orchestra Agency
)

Los Ani}neleei
Barrcia Pol.
Georje Rosenberg -+
Mich zel Meshekow

451 N. LaCiensga
an

Danville, Va.
Charile Price
Harrj Keller T

Gertrude M. Quinton (A)
New Yurk: 1819 Broadway

Barney Happ Agency (A, B, U)
Cincinmiati: 702-703 Unlon
Ceatral Bldg.
Barney Rapp
Saminy Leeds
Jan Harris
Richard Helm
Ed Jlucker

Margarei Rhodes Agency
(A. B, 1))
Los Angeles;

Blvd.
Margaret Rhodes

Max Richiard Agency (A)
New York: 1776 Broadway
Bobhy Bernard
Oscar Liese
M. 1. Greenwald

James A. Roberts Agoncy (A, B)
Chicago: 203 N. Wabash
James A. Roberts
Floyd Shaw
Paul Wittenmeyer

Sam Rolerts Agency (A)
Chicagio: 203 N. Wabash
Sam Roberts
Roehn & Boone (A)
New York: 1618 Broadway
Aldish C. Roehn X
Don C. Boone
Al Rogers Agency (R) )
New York: 1650 Broadway il
Al Jlogers |
Harry Rogers Agency (A) F
Los Angeles: 6233 Hollywood
B.vd.
Harcy Rogers
Jerry Rosen (A)
New York: 204 Central Park,

8437 Wilishire

S
Matty Rosen (A. B)
New York: 515 Madison Ave. |

(Booking Offices, page 48)

Cesar’s, Hollywood

PERSONAL APPEARANCES
Cire’s, Hollywood

PERSONAL APPEA
Waldorf Astoria, N. Y.
Warwick Hotel, N. Y.

Click Club, Philadelphia !
Ciro's, Hollywood

RANCES

Ambassador Hotel, Los Angeles

CAPITOL RECORDS
PICTURES

“Smooth Sailing" —Paramount
“The Big Clock™—Paramount

ABC Coast to Coast

THESE ARTISTS ARE UNDER
EXCLUSIVE MANAGEMENT OF

"

Page 24

“Bullets” Durgom

“The Billboard- Persenal Appearances -Supplement

Opening STRAND THEATER, N. Y.
RCA VICTOR RECORDS

PICTURES
“The Big City"—MGCM

“Romance On the High Seas''—Warser Bros.
“A Song ls Born'—Sam GColdwyn

“Jingle Jangle Jingle'—Paramount
——

8580 SUNSET BLVD.
HOLLYWOO

46, CALIF.
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meesing VIajOr Convention Shows

Hundreds of thousands of dollars are spemt by in-
dustry for talent at conventions, trade shows, etes

by

ABNER J. GRESHLER

Here’s an outline of

the problems faced by a

leading booker and producer of this type of show.

THE show business outlook for con-
ventions, trade shows and eclub
dates today is, in general, good. Some
of our largest conventions and trade
shows are being held this April, May,
June and July—many for the first
time since the war began. During
the war years these conventions and
trade shows were greatly curtailed
because of travel difticulties, short
ages of products, etc.

National conventions of trade as-
sociations usually last four days and
consist of -breakfasts, luncheons,
cocktail parties, banguets, etc., where
conventioneers are to be continually
entertained. It is usual to have an
important speaker scheduled for
luncheons and dinners. An enter-
taining musical trio or a fine magie
act may be used for cocktail parties
and afternoon meetings in wvarious
suites in the convention headquarters
hotel. This is a very important so-
«cial aspect of the convention, for it
is here that the manufacturer will
invite everyone to come in to get ac-
quainted with his sales executives
and dl:roducts and enjoy a drink or a
snack.

The ladies’ luncheon will usually
feature a fashion show. We have
even staged a circus for the young-
sters attending conventions. If there
are to be &xhibits, we furnish models,
music, lighting effects, etc., for the
various eclients.

The entertainment highlight of the
convention is at the evening ban-
quets, where shows are put on for

the entertainment of the delegates.

and their wives. Sponsors usually
vie with each other for the privilege
of producing these shows, and at
times it is customary to have as many
as 20 sponsors share the expense of
a show for the privilege of having
their name mentioned in a program.
Or three different companies may
sponsor shows on three consecutive
nights and each will try to outdo the
others in producing a bigger and bet-
ter show.

In preparing programs for these
banquet shows we are very careful
to select the types of artists that will
best suit our audience. If business
executives and their wives are to be
entertained we may give them Metro-

politan Opera stars such as Jan
Peerce or Robert Merrill, artists such
as Dinah Shore, Hildegarde or Mary
Raye and Naldi. An audience com-
posed mainly of salesmen might call
for the talents of artists such as Ger-
trude Niesen or Rosaria and Antonio.
In shows we have staged in the past
we have used, on various occasions,
such stars as Tommy Dorsey, Henry
Busse, Ted Lewis. Xavier Cugat,
Benny Goodman, Milton Berle, Eddie
Cantor, Judy Canova, Jackie Miles,
Mitzi Green, Dean Martin and Jerry
Lewis, Hazel Scott, Henny Young-
man, Maurice Rocco, Peter Donald
and a host of others.

Many times the conventions are
held in hotels where facilities for
staging a show are nil. In such hotels
we have to build stages, bring in
lighting and sound equipment, back-
drops and curtains, to overcome the
many handicaps. Only recently at
a hotel in Chicago, when we asked
for dressing rooms, I was asked
whether 1 wanted the $6 or $8 per
day rooms for my acts to dress in.
Many times, while an afternoon
meeting is being held in the main

Yank Acts Abroad

Roy Chamberlain (arranger for the Merry Macs).

ballroom, we have had to rehearse
shows in a small side room, crowding
as many as 35 musicians and enter-
tainers into a room not large enough
to comfortably accommodate 10
people.

Inasmuch as we have staged shows
for conventions held in all parts of
the country, we have, at times, found
difficulty in securing the type of acts
we want in that particular territory.
In that case we have had to fly com-
plete package shows in from New
York or Hollywood or Chicago for the
night and then fly them back again.

Each show we produce during a
convention Is different. We have
never repeated the same shows for
an organization. Each show, too, re-
ceives individual attention. From the
first telephone call telling us the date,
the place and the budget for a con-
vention, until the last guest has left
we are at work to help make the
convention a success. In that way we
have been able to work for our clients
on their conventions year after year,
k\‘lvhl‘rflrever their convention is to be

eld.

Despite unsettled world conditions, despite England’s tough
struggle to get into the black, American acts are finding a live
market and extremely receptive audiences in Great Britain. Here’s
a flock of Yank performers cutting up a couple of crumpets in
London. Left to right, standing: Lynn Allen, Judd McMichael and

Sitting and

kneeling, left to right: Marjorie McMichael, Ted McMichael, Irene
Manning, Harry Green, Chic Johnson and Ole Olsen. Making like
a Jeeves is, of course, Danny Kaye, who fractured box-office records
all around the tight little isle.

The Blllboard Personal Appecrances Supplement
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lleview of the

AGVA

Situation

Confusion and éhaos has been the order of the day ever since
Shelvey went on “sick leave.” Here is a step-by-step review of

the complex American Guild of Variety Artists sithation.

HE END RESULT of the conflict

of the internal battle within thé
‘American Guild of Variety Artists
(AGVA) may be an actors' union in
which the members will have a voice.
Battles in AGViA are nothing new.
Ever since there was an actors' union
somebody seemed to pop up and get
control. The present situation, there-
fore has ample historic precedent.

Matt Shelvey was appointed by the
Associated Actors and Artistes of
America (Four A’s) in 1943 to run
AGVA as national director until the
union paid off its debt to the Four A’s,
and had a national convention. When
that occured the union would receive
its full autonomy and a national di-
rector would be elécted by the new
board, which the members, thru
elected delegates, would choose.

In fairness to Shelvey it must be
admitted that during his reign, 1943-
1947, AGVA managed to pay off the
debt to the parent org. It also won
increased minimums for members
and improved general working condi-
tions. It has been charged that the
method -0of dues collection smacked
of coercion but by and large the
union prospered.

The Four A's, which agreed to give
AGVA back its autonomy after all
debts were paid and a legally con-
stituted convention was held, seemed
happy. At least it followed a policy
of lalssez falre until something hap-
pened early last December.

The Tiff Begins

At that time Shelvey was in the
midst of getting the convention or-
ganized and was in constant huddles
with the Four A’s. There were some
violent differernces about the constitu-
tion, rumblings of which reached the
membership. Shelvey, it seemed,
wanted the right to hire, fire and set
compensations. This, the Four A's
said, would make him a dictator and
objected.

At the same time it became evident
that the various meetings held by
AGVA members thruout the country
for the purpose of nominating dele-
gates to the forthcoming convention
/had some quear results. For example,
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in some cases where an area was
entitled to four delegates, the meet-

ing brought forward only four nom-
inations. This picture was repeated
all over the country with few excep-
tions. The question of local against
national control also cropped up, with
Jack Irving, Chicago; Dick Jones,
Philly, and one or two others de-
manding local autonomy.

Shelvey’s Sick Leave

The Four A's had in the meantime
received numerous petitions from

AGVA members demanding it look
into the AGVA picture. In late No-

vember, 1947 the Four A’s called in
Shelvey and demanded to see the
minutes of the meetings. It dis-
covered what it said were discrepan-
cles and asked for explanations. A
series of meetings followed and on
the morning of November 20, Shelvey
asked for and was étanted sick leave
for four weeks. He also asked to be
relieved of all duties for that period.

The Pour A's appointed its own
committee to run AGVA during
Shelvey's absence. It consisted of
Hy Faine, chairman, head of Amer-
ican Guild of Musical Artists
(AGMA); Florence Marston,® Screen
Actors’ Guild (SAG); Ray Cook,
Chorus Equity; Dewey Barto, AGVA;
A, Frank Reel, American Federation
of Radio Artists (AFRA); George
Heller, AFRA, and Angus Duncan,
Equity.

At this point the committee claimed
that when it went over to Shelvey’s
AGVA office they discovered *‘miss-
ing records and general confusion.”
It also claimed that AGVA personnel
was moving records out. To stop
this the commitlee changed the locks
on the doors and began an intensive
investigation of Shelvey'’s administra-
tion,

Battle 1s Joined

During this four-week sick-leave
period it developed that Shelvey, in-
stead of being confined to a sick bed,
was making hurried trips around the
country conferring with AGVA reps
and sending communiques to mem-
bers and cafe and theater ops telling
them to disregard the Four A's. On
December 1 the Four A's discharged

Appecronces Supplement

Shelvey, charging him with insubor-
dination and disruption. Shelvey re-
plied by setting up national offices of
the actors’ union in Philadelphia. He
hired Arthur W:. A. Cowan as the
union attorney, firing Jonas Silver-
tone and Mort Rosenthal, who had
been AGVA lawyers up to then.

Aectors, Ops in Middle

The Four A's disregarded this move
but discovered that there was con-
siderable division of opinion among
AGVA reps and members.  Latter
were meanwhile hopelessly confused
by the two unions, both of which
demanded dues, Cafe ops who had
been accustomed to putting up cash
bonds were equally confused. With
both sides demanding bonds ops re-
fused to pay either side.

The Four A’s countered Shelvey's
moves with a request to members
that they pay no dues at all, or pay
direct to the New York office. Dues
collections promptly dropped, partic-
ularly in cities outside of New York.
The Four A's, however, got to the
ops thru the help of the Artists Rep-
resentative Association (ARA) of
which the biggest talent agencies in
the country are members. ARA, thru
its membership, warned all cafe ops
that no acts could move out of New
York unless cash bonds were de=
posited with the Four A's. With the
Miami season beginning the ops ca-
pitulated to the Four A’s.

During its investigations of Shel-
vey's records the Four A’s claimed
it discovered evidences of rigging the
convention and further charged that
had Shelvey’s plan gone thru he
would have had a job for life as sole
ruler of AGVA. It also claims to
have uncovered some peeuliar deal-
ings regarding the welfare fund
management which led to other de-
velopments.

The Hotel Grady, Atlanta, filed
charges with Fulton County charging
Matt Shelvey and Arthur Kaye with
fraud and coercion. Kaye was South-
eastern AGVA rep for Shelvey. Hotel
charged that both men had taken a
total of $20,000 from it as a waiver
to permit the hotel to run matinees
and that the money was not delivered
to AGVA'’s welfare fund as it was
supposed to have been. On January
30 both Shelvey and Kaye were ins
dicted.

Kaye surrendered and was admit-
ted to $5,000 bail. Shelvey was
picked up in Philadelphia and ex-
tradited and. is cut on $5,000 bail

Tentative datz for his trfal was set
for early April
Legal big shots now entered the
picture. Sheivey hired Morris L.
Ernst to fight his discharge from
AGVA, and the Four A's countered
by hiring Sanmwuel R. Rosenman, for-
mer advisor to the late President
Roosevelt.
The frst legal fracas was staged in
a'Philly Courl, with both sides charg-
ing the other with dictatorship meth-
ods. Case is still pending.
During the Four A’s investigation
it found that some of Shelvey's people
had signed loyalty pledges to Shelvey
and were to resign if he did. There
were wheels within wheels, with
portions taking on a comic opera
tinge. As Shelvey people moved
into one area, the Four A’s rep fol-
lowed. Offices were raided. Locks
were changecl. Reps changed sides
with amazing speed.

Maore Meetings

While all this legal palaver and
muscle stuff vras going on both Shel-
vey and the Four A’s announced new
meetings preparatory to new con-
ventions. Frorn reports received from
the field the Shelvey meetings were
either not helil or just forgotten. The
Four A meetings, on the other hand,
were fairly well attended and slates
for delegates to the convention began
coming in.

But even tris wasn’t running too
smoothly. A% least four people are
alleged to have cropped up seeking
Shelvey’s joti thru the control of
delegates. Among those named as
aspirants were Dewey Barto, Henry
Dunn, Jack [rving and Dave Fox.
Each has so {ar denied any personal
ambition. .

Nat’l vs. Local Voting

Ballots havis since been mailed out
and AGVA members in good standing
have lists of candidates from which

to choose. Major quarrel now is the
method of voting. While delegates

are nominatec, locaIly, voting will be
on a national basxs. Some AGVA
members oppose this. They claim
that voting us well as nominating
should be local. Four A’s say that
migratory nature of the business
makes nationa} voting more pmcﬁcal.
Insiders, however, say that Four A's
fear that on a local voting plan
Shelveyites would move in and that
local agents would sogn .cadtrol L
branches.

Wmchever :‘i'de is right will b-;-de—-

New Yoﬂ:—-’i
vention the air shou
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/ | READY TO REPEAT HIS
/ SMASH P.A. TOUR of Last Year

1Y

o I /ﬁ
WITH AMERICA’S

FUNNIEST ENTERTAINMENT
PACKAGE RANGING FROM A TO ZANY

featuring

Smoky Rogers and Deuce Spriggens

Beginning at the ORPHEUM-OMAHA
May 21
then through Midwest
to Atlantic Seaboard

Booked by Theater Bookings: HARRY ROMM
WM. MORRIS AGENCY One Nighters: MUS-ART Management

Exclusive Management

Mel S h auer Ag C€NCY anrF carLING associate

9120 SUNSET BOULEVARD ® HOLLYWOOD 46, CALIFORN!A

PRESS RELATIONS: LOEFF AND ROSE, HOLLYWOOD
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ALABAMA
PHENIX CITY
Idis Eour Park
Jesse L. Marlowe, mgr.
ARRANSAS
HOT SPRINGS
Founptain Lake Park
C. E. Welshmsn, owner

ARIZONA
PHOENIX

Treasure Island Park
Joe Weber, mgr.
CALIFORNIA

NAPA

Vichy Springs Amusement Park

Retzlaff and Hartris, owners-mgrs.
PISMO BEACH

Pismo Playwas Park

Ross O. Keeler and George A. Doss,

owners-megrs’
SAN DIEGO
Mission Beach Amusement Center
Warner Austin, mgr.
SAN PRANCISCO
Whitoey's Playlasnd-at-the-Beach
George K. Whitney. owner-mgr.
SANTA CRUZ
Santa Crut Beach
Louls W, Jenkins Jr., mgt.
SANTA MONICA
Newcombd's Santa Monica Pler
W. D. Newcomb Jr., owner-mgr.

COLORADO
DENVER

Lakeside Amusement Park

Benjamin Krasner, mgr.

Eliteh Gardens

Arnold B. QGurtler, owner-mgr.
ESTES PARK

Riverside Amusement Park

G. K. Olllan, mgr.

CONNECTICUT

BRIDGEPORT

Pleasure Beach Park

Owned by city
BRISTOL

Lake Compounce Amusement Park

L E. Plerce, mgr.
EILLINGLY

Wildwood Park

P. J. Sheridan, owner-mgr.
NEW BAVEN

Savin Rock Park

Frederick E. Leiere, mgr.
NEW LONDON

Ocean Beach Park

Meredith Lee, supt.
ROCKVILLE

Sandy Beach Park

George D. Bokis, owner-mgr:

DELAWARE
NEW CASTLE
Decmers Besach Park
Shorty Fincher, mgr.
PORT PENN
Augustine Beach Park
Thomas Texis, owner
Martin Stapleton, mgr.

FLORIDA

JACKESONVILLE BEACH
Boardwaik
H. M. Shelley, pres.

MIAMI
P, B. A. Happyland Park

Police Benevolent Association, OWDers

J. L. Logan, mgr.
PENSACOLA

Pensacola Beach

8. Moses. mgr.

Gulf Beach Amusement Park

Ellls & Richardson. owners

Fred R. Raoiney, mgr.
TAMPA

Sulphur Springs Park

Gordon €. Hunt, mg:.

GEORGIA

BACON

Lakeside Park

Irving Scott, mgr.
SAVANNAH

Barbee's Pavitton and Park,

Isle of Hope

Wil M. Barbee, owner-mgrl.

TLLINOIS
AURORA
Exposition Park
Orville P. Pox. owner-mgr.
CONGERVILLE

Macitinaw Dells Park
David J. Prevost, ewner-mgr.
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AMUSEMENT PARKS

(USING NAME BANDS)

PaARIB
Twin Lakes Park,
Owned by the city
1. P. Crose, mgr.
ROUND LAKE
Renehan Park
George P. Renehan, owner

INDIANA

FORT 'WAYNE

West Swinney Park

Ennis Bros.. owners-mgr.
INDIANAPOLIS

Riverside Amusement Psrk

R. D. and J. L Coleman, oWDem™

H. E. Parker, mgr.
MICHIGAN CITY

Washington Park

‘Harold K. Barr, mgr.
MONTICELLO

1deal Beach Resort

T. E. Spackman, msgT.
8OUTH BEND

Playland Park

Earl J. Redden, owner-mgr.

10WA

‘BOONE

Spring Lake Park

Robert McBirnie, owner

Ben B. Wiley Jr, mgr.
DAVENPORT

Mississippt Valley Amusement Park

B. A Getert, mgr.
DES MOINES

Riverview Park

Robert A. Relnphardt, mgr.
PORT DODGE

Exposition Park

Armstrong Realty Co.. owners

Jay Langstafl, mgr.
RUTEVEN

@rand Vigw Park

Ross Hancock, ownegr-mgr.

Electric Park

J. K. Maple, owner-mgr.
STORM LAKE

Lakeside Amusement Park

J. L. Figi, mer.
WATERLOO

Electric Park

€. E. Peterson, owner-mgr.

KANSAS
BONNER SPRINGS

Lakewood Park
T. D. Wilard, owner-mgr,

KENTUCKY
LEXINGTON
Joyland Parz
R. R. Renfrew, mgt.
LOUISVILLE

Fontaine Perry Park
John F. Singhiser, megr.

LOUISIANA
NEW ORLEANS
Audubon Park

Owned by city
George Douglas, mgr.

MAINE

OLD ORCHARD BEACH
©Old Orchard Pter, Whiteway
John W. and W. L. Duffy, mgta.
UPPER GLOUCESTER
Royal River Park
Howard 1. Small, mgr.

MARYLAND

BALTIMORE
Gwyon Oak Park
Arthur B. Price, owner
Edward R. Price, mgr.
Liberty Park
Harry A. Hale, owner
C. C. Hulsey, megr.
MIDDLE RIVER
Cape May Beach
Cape May Beach Corp. owners
E. V. Shivers, Ingr.

MASSACHUSETTS

AGAWAM (nesr Springfeld)

Riverside Park

Edward J. Carroll, owoner-mgt.
AUBURNDALE

Norumbega Park

Norumbdega Psrk Co., ownars

Roy Ol mgr.
DARTMOUTH

Lincoln Park

John Collins, owner-mge.
HOLYOEE

Mountain Park

Louis D. Pellissier, mgr.
LUNENBURG

Whalom Park

Harold D, Gilmore, mgr.
MENDON

Lake Nipmuc Park

Florence J. Pyne, mgr.
NANTASKET BEACH

Paragon Park

Lawrence M. Stone, mgr.
REVERE (BOSTON)

Revere Beach

Business Men's Assoclation

J. Victor Shayeb, ®ecy.
WRENTRAM

Lake Pearl Park

E. R, Enegren, owner-mgr.

MICHIGAN

BAY CITY
Wenona Beach Park
©O. D. Colbert, mgr.

BENTON HARBOR
House of David Park
Chic Bell, mgr.

DETROIT (ST. CLAIRE SHORESY
Jefferson Beach Park
Harry Stahl, supt.
Eastwood Park

Henry Wagner and May B. Eernel, ouDers

Henry Wagner, mgr.

Tashmoo Park at St. Clair Flats

Arlington R. Flemicg, mgr.
FLINT

Pint Park

Dr. L. H. Firestone, gen. mgr.
LANSING

Lake Lansing Park

Roger E. Haney and sons, owners
SAINT JOSEPH

Stiver Beach Amusement Patk

Drake Famlly, owners

H. J. Terrlll, mgr.
uTIca

Utics Amagsement Park

Asron Brown, mEr.

MINNESOTA
EXCELSIOR
Excelsior Amuscment Park
Pree W, Pearce & Co.. oFners

Pred W. Clapp and J. P. Colihan, Wgss.

FAIRMONT
Interlaken Park
Al Menke, mgr.
LYND
Lyndwood Park
Dave Lamphere, owner-mgr.

MISSOURI

EANSAS CITY
Palrsland Park
Marion Brancato. owmer
Harry Duncan, mgr.
ST. JOSEPH
Lake Coutrary Amusemsat Park
L. P. Ingersoll, owaer-megr.
ST. LOUIS
Fosest Park Highlands:
A. W. Eetchum, mgr.

MONTANA:
MILES CITY
Leon Park Amusements
D. P. Leon, mgr.

NEBRASKA
CRETE
Tuxedo Park
¥, J. Kabes, mgn
JAASTINGS
Liv's Park

Lib Phillips, owner-mgls

AN

LINCOLN
Capitol 1Beach

Hoyt R, Hawke, ownerymgn
OMAHA

Peony Park Ak
Joseph Sdm'ec, mgr.

NEW HAMPSHIRE
LOCHMEIE
Gardne:”s Grove
Molile (fopeland Lambert, ‘owner:
J. Copeisnd, mgr.
MANCHEITER
Pine Isand Park
Barney J. Willlams, mgr,
NEW JERSEY
BURLINCITON
Srlvan Lake Park
Ed Ruth, owner-mgr,
LAKE HOPATCONG
Berirasid isisnd Park
Louis Fraus, mgr.
‘PALIBADE
Palisades Amusement Park
Jack mad Irving Rasenthal ownefemge.
BEASIDE HEIGHTS
Beaside Heights Casino, LinuS
R. Giltert, owner-mgr,
NEW YORK
ARGOLA
Lalle’s Amusement Park
Michael T. Guzzetts, [mgT.
CANAND AIGUA
Roselaad Psrk
Williara W. Muar; oFner-mgr.
CUBA
Ollveetest Park
Wm. Fiusmusson, owner-mgrs
‘GENESED
Long Point Park
Mrs. EL W, Berry., owner
C. P. {ohnston, mgr.
JANMESTOWN
Celoroa Park
Barry A. INlions, o¥ner-mgr,
LOON 1.AKE, COHOCTON
Palace Amusement Park
Nick (3albo, owner-mgt,
NIAGARA PALLS
Midway Beach Park
Josepk F. Paness, owner-mgrl.
PERRY (near Batavia)
Sliver Lake Park
Silver Lake Amusciient Co, OWDSID
John .SRironski mgr.
RICHPDILD SPRINGS
Canadarago Park
Joe Mbgee, mEr.
WILLIAMSVILLE
Glen Park
Harry Altman, mgr,
YOUNGSTOWN
Lakexood Park
C. H. Tothll mer.

NORTH CAROLINA
ATLANTIC BEACH
Atlantic Beach Iue.
A. B. Cooper, owner
Newman Wills, mgr.

OHI10
AKRON

Summit Besch Park

Frank Raful. mgr.
BUCKE'IE LAKE

Buekere Lake Park

John J. Carlin Br., owner

A. M, Brown, mET.
BUCYR'JS

Beccsltm Park

R. Ay Jolly, mgr.
CANTO!T

Meyers Lake Park

Cart 31 Sinclalr, wgT.
CELIKA

Edgew ater Park

Mrs. 1% M. Myers, ownes

Theo ¥. Temple, mgT.
CHIPPE WA LAKE

Chipptwa Lake Patk

Purke: Beach, owDer-mgr.
CINCINYATI

Coney Isiasd

Edward L. Schott, mgr.

CLEVEL AND
Clevelsad Zoologteal Park
Ovwnetl by ety
Fletcher A Reynolds dif.
Puritas Springs Park

James| E. Rice. maT-
D:ML Park e
Likestde Park
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Park
Rennels, mgr,
HE-LAKE

h Park

AT B

v .&,n:z Beuch Park

‘Lake AmusemensiCo., owners

Lou ‘Bruno, mgr,

Rusdells Point Boardwalk

Prench L. Wilgus, owner

Jack Stone, mgr.
BANDUSKY

Qedar Point-on-Luke Erle

6. A. Porckiing Co., owners

Béw, A 8mith, mgr.
URBANA

Lakewood Beach Park

Conrad and Wingard, owners

Dave Conrad, mgr.
VERMILION

Crysta! Beach Park

Js L. Blanchat. owner-mgr.
YOUNGSTOWN

idora Park

M. ‘A. Rindin, mgr.
ZANESVILLE

Mexshsla Park

Timy Nolan, owner-mgr.

OKLAHOMA,

Crystal City Amusement Park

v John 1€, Mullins, ownper
OREGON

PORTLAND

Jantzen Beach

R. W, Owsley, mgr,

PENNSYLVANIA

ALCOLA (Office in Hawthorn)

American Leglon Park

H. J. Heffner, mgr.
ALLENTOWN

Central Park

0??'! Joseph, mir:

Dorney Park

R. L, Plarr, mgr,
BARNESVILLE

Laokeside Park
_ 4. Tomat, mgr.
BELLEFONTE
Hedls Park

Al E Bockmun, owner-mgr.
BR VILLE

Tall Timbers Park

elberger; ‘mer.
C ONSBURG
Beach Park

Dominick Paulconi, owner

Luise, owner

LAKE

Lake Park

, Tarr, gen. figr.
CrITY

', gL,
{near Uniontown)

g- !}\- Yergey and Q.
- A Pannepacker,
PITTsBURGH |
Kennywood Park
(A_.-ml- !M;avlun. ores
. Henninger, T
st View Park O
rorge M. Harto
READING arton, megr,

. T. MeGrady, owsners
mgr.

Carvonla Pork

Joreph Blgg, mEr.
BCRANTON (Mooste)

goc:.y so‘leﬂ Park

en). eeling Jr., m
BOMERTON (Phllldebhl':’"

?memrxn) Springs Park

ernon Dy Rlatt, mgr,
SUNBURY P

gmubl‘nns(hnn Purk
s M. Spangler, vwner-mgr,
UNIONTOWN 2 ¢
8hady Grove Park
Mike Cabot, myr,
WILKES-BARRE
Sans Souc! Park
Hangver Am. Co, owners
Mrs. Nellle Barr, mgr.

RHODE ISLAND
EAST PROVIDENCE
Crescent Patk
John T. Ciare, magr.
WARWICK NECK
Rocky Point Park
J. Trillo, mgr.

SOUTH CAROLINA
CHARLESTON
Riverside Bemch Purk for Negroes
E. A. Hamilton, mgr.

TENNESSEE
coL

MidiState Pair Park

George L. Buchnan, mgts
ENOXVILLE

Chilhowee Park

Owned by city

H. Mack Franse

TEXAS
€18co

Lake Cisco Amusement Co.
Blll Berry, mgr,
ALLAS

Vickery Amusement Park

T. R. Hickman, owfer-mgr.

Casino Park

George T. Smith, mgr.
PORT ARTHUR

Plessure Pler

T. J, Giliespie, mgr.

UTAH

8ALT LAKE CITY

Sunset Beach

Ira Dern, owner

Black Rock Resort

Elmer K. Aagsard, mgr.

Lagoon Resort

R. 8. Kimball, mer.

Baltatr Beach

Wm. M. Armastrons, mgr.

VIRGINIA

BUCKROE BEACH

Buckroc Heach Resort

P. V. Btleffen, mgr,
RORFOLK

Ocean View Park

Albert Millers mgr.
ROANOKE

Lakeside Park

H. L. Roberts, owner-mgr:
VIRGINIA BEACH

Caslno Park

Prank D. Shean, mgr.

Seaside Park

Jack L. Greenspoon. mgr,

WASHINGTON
SPOKANE

Natatortum Park

Louis and Lloyd Vogel, owners-mgrs.
TAKIMA

White City Amusement Park

Harry B. Chipmuan, mgr.

WEST VIRGINIA

CHESTER
Rock Springs Park
R L. Hand, owner-mgr.
HUNTINGTON
Camden Park
J. J. Matioy and WiHllam Mudd Jr., mgrs.

WISCONSIN

APPLETON

Waverly Beach

Howard Campbell, owngr-mgr.
BELOIT

Waverly Beach

8, L. Cashman, owner-mgr.
GREEN BAY

Bay Beach Park®

Owned by city

Sylvester Esler, mgr.
MILWAUKEE

State Falr Park

State Falr Park. Inc.. owners

C. 8. Rose, mgr.
RACINE
* Beachland Park

Reg. Freeman, owner-mgr.

CANADA

CRYSTAL BEACH. ONT,
Crystal Bench Park
F. L. Hall, gen. mgr.
HAMILTON, ONT,
La Salle Park
Owned by city
MONTREAL, QUE.
Beimont Park
Rex D. Billings, mgre
PORT STANLEY, ONT.
Port Stanley Park
Owned by eity
Albert A. Marek, mgr.
WINNIPEG BEAcCh!L MANT
Winnipeg Bea
Winnipeg Beach Amusements. Lid., owners
A. B. Flett, mgr.

GIVING OUR

ok
TrIE

MARY

KAYE

NAME THE

Musical-
Comedy

Sensations
NORM

APOLLO
RECORDING
ARTISTS

Pormerly

MARY KAAIHUE TRIO

CURRENTLY

JAI LAI CAFE
Columbus, Ohio
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Who's Who at the Box Of

THE ALLAN SISTERS

TWO curvaceous blondes, the Allan

Sisters, match their appearance
with intriguing voices that run the
gamut of melody from humorous
specialty numbers to straight war-
bling of the semi-eclassics, standards
and pops. After several years of
radio work in Chicago and the East,
the sister team decided to go into the
personal appearance field after a
series of successful club-date appear-
ances, which were sandwiched in be-
tween its daily radio stints.

The Sisters, Vi and Velma, have
worked spots such as the Oriental
Theater, Helsing’s and the Black-~
hawk, Chicago; Tic-Toc, Milwaukee;
Frolics, Omaha: Bowery, Detroit, and
Curley’s, Minneapolis, the past year.

Managed by the Louis Cohan
Agency, Chicago.

BARCLAY ALLEN

AFTER a year as featured pianist

with Freddy Martin’s Cocoanut
Grove ork, 29-year-old Barclay Allen
organized his own 12-piece ork in
February of this year. First date
landed by the new crew was at Ciro's
swank Hollywood nitery, where the
ork is currently drawing favorable
notices all around. On the horizon
is a recording deal with a major disk-
ery about set, and a road tour which
starts at Denver’s Elitch’s Gardens
in May.

The Allen piano stylings, spot-
lighted on many Martin diskings last
year, brought the youthful maestro
into national prominence rapidly.
Before joining Martin, however, Bar-
clay had amassed a healthy back-
ground by fronting smaller combos.
During 1946 and 1947, Allen held the
musical director’s chair at KLAC,
Hollywood indie, where he developed
his Rhythm Four which eventually
became the nucleus of his present
crew. Between KILAC chores, he
doubled on radio shows, handling
ivories with Kay Kyser’s ork, among
others. With his Rhythm Four, he

cut 10 sides for Van-Es, small indie ‘

label during that time.

Allen’s return to Denver in
May at the helm of his own crew
is slgnificant, since the mile-high
city is Barclay’s home town. Be-
fore coming to Hollywood, he han-
dled musical direction on KLZ, Den-
ver, for three years, and played sum-
mer location dates at Cosmopolitan
Hotel. He was recently featured in
Martin Block’s MGM musical short
of Freddy Martin’s ork in action.
Bookgd by Music Corporation of
America. Personally managed by
Carson Harris.

DAVE BARRY

ANOTHER graduate of the old Ma-
jor Bowes amateur hour show,
Dave Barry played his first profes-
sional aate at New York's old Palace
Theater in April, 1935. From there,
he toured with a Major Bowes vaude
unit for six years, handling emsee
chores and a featured comedy slot.
Stints with orks followed, during
which he was featured on vaude tours
with Glen Gray, Harry James, Jimmy
Dorsey and Charlie Barnet.
Following discharge from the army,
Dave came to Hollywood and landed
at Billy’s Gray's Band Box, a small,
.intimate and popular bistro. His
droll humor and smart impersona-
tions scored immediately with the
Band Box crowd, and he was held
over for months. It was here that
his work attracted attention of radio
and film execs, bringing the lad
plenty of radio guest shots and finally
a permanent berth on the Jimmy
Durante-Rexall show. Barry plays
the “Mr. Ripple” character while his
small son, Alan, is “Trickle.”

In addition to radio, Barry has
landed several pic stints, and will
soon start work on a new film for
Columbia. He finished a nitery run
early this month at Palm Springs's
lush Palm House, where he drew sev-
eral holdovers. Personally managed
and booked by Harry Romm.

KING COLE TRIO

guitar and Wesley Prince on bass.

until one night when Nat sang
act.
at Kelly’s Stable on 52d Street and

Wesley Prince.

and things began to happen.

time and energy to working for

them universal respect,

HADDA BROOKS

Hollywood

artists.

modernized boogies.

Me also scored.

TWO and a half years ago, a small

indie diskery was just
starting in biz. The firm, Modern Rec-
words, signed as.one of its first artists a
relatively unknown gal, Hadda Brooks.
Event proved lucky for all concerned for
today Miss Brooks has become the “Queen
of the Boogie” and grown in popularity
until the gal tops sales of all Modern

Hadda’s first disk click was Polonaise
Boogie which was released simultaneously
with the pie, Song To Remember. Mod-
ern followed this hit with six sides of
Later, That’s My
‘ Desire and Don't Take Your Love From

The Brooks gal was already set as a piano stylist when she took
to vocalizing during a vaude stint at Los Angeles’s Million-Dollar
Theater in 1946. Success was immediate, setting the pattern for_her
future vocal-piano sides. Vaude and personal appearance stints,
coupled with solid record releases followed, bringing her income and
box-office draw up steadily. She has completed one pic at Eagle-Lion
Studios and is skedded for other film roles when she returns to Holly=-
wood from her present personal appearance tour. |

Miss Brooks’s record mentors, Jules and Saul Bihari, of Moderr'x,
point 1o her popularity on persbnal appearance tours as pr.oof .that gal's
peak fame is still to come. During a recent personal stint in Wash-
ington, fans clamoring to catch the act were so thick outside the
theater box-office that police were needed to keep order. Managed by

Phil Bloom Agency.
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IN 1936, a musical comedy called Shujffle

Along folded in Los Angeles, leaving a
17-year-old piano player stranded.
88-er, Nat (King) Cole, landed a job at
a small Los Angeles club, the Swanee Inn,
which barely kept the wolf from the door.
It was here that King Cole formed his
now famous group, with Oscar Moore on

Group was strictly instrumental at first

Lorraine at the insistence of a customer.,
Reaction good, the Cole vocalizing im-
mediately became a standard part of the
From Swanee Inn, the trio moved
to several smaller Vine Street clubs, then
decided to try their luck in New York. Al| they got was a trial run

€ Back in Hollywood with a
Miller, they started over, slowly building a i"ollow‘mg.

At this poxpt, shrewd Carlos Gastel stepped in as personal man-
ager, got the trio a contract with the then new Capitol Record outfit,
: First_ off, the lads landed a sock disk
seller in Straighte‘r.t Up and Fly Right which established them well
enough to get movie bids. Boys did a series of musical shorts, then
won a featured role in the Breakfast in.Hollywood pie.

Since then, the King Cole Trio has clirabed upward, earning top
dough on personals, radio, and from records.
Cole trio still includes Johnny Miller and newcomer Irving Ashby,
who replaced Oscar Moore early last fall. '
unique, original and highly listenable. Thei Capitol diskings continue
to rank high on the best seller lists, and they've won a flock of
popularity polls both in the trade and fan groups. Cole trio has been a
frequent tenant on The Billboard popularity charts.

Off the stands the trio are serious minded boys, contributing their

The

Sweet

a headache when the army drafted
new bassist, Johnny

Now 10 years old, the

‘Their musical stylings are

the National Association for the

Advancement of Colored People. Their integrity and talent have won
Booked by General Artists Corporation. Managed by Carlos Gastel.

BELLE-TONES

HE BELLE-TONES are three at-

tractive chicks who first played to-
gether with USO Camp Shows over-
seas. Their work as musicians was so
well received that on returning to the
States they decided to form a cocktail
unit. The girls, tho in no way related
—in fact, come from three different
sections of the country—have blended
their musical abilities as well as their
vocal talents into an outstanding girl
trio.

Their past engagements include
Doc’s, Baltimore; B & W Club, in
Pennsylvania; Domes, Chicago: Blue
Mirror, Washington; Orchid Lounge,
Springfield, Ill.; Glass Hat, Shreve-
port, La., and many others.

Unique comedy combined with ex-
cellent vocals and musicianship make
this an outstanding unit where the
finest is desired.

Managed by Allan Rupert, Phila-
delphia.

BOB AND EVELYN

BOB and Evelyn's whirlwind roller
skate turn not only wins plenty
of palm-whacking from onlookers but
the act enhances the interlor of any
night club or theater, for it works on
an elevated table with its own radium
light equipment to highlight its cos-
tumes. Working at a race-track pace,
this roller skate duo keeps up a hectic
pitch while executing a series of
whirls, spins and lifts that keep the
excited gasps whispering thru an
audience. S
During the winter, they appeared
at the Plantation Club, Moline, Ill.;
the Stork Club, Council Bluffs, Ia.;

Tony's Venetian Room, Des Moin
the Latin Quarter, Newport, Ky.,

the warmer months confined to a
pearances with the Barnes-Carruth
ers’ fair troupes. Managed by
Louis Cchan Agency, Chicago.

IIXE CARPENTER

ONLY 23 years old and fronting
own ork since the summer
1946, Ike: Carpenter has made a
impression. on both trade and
groups vrith his smart musical styl
ings. Ike is a thoroly grounded m
sician to begin with, having attend
Duke Uriversity on a music schi
ship. His first ork, started while'd
Duke, led to an offer to join Joh
(Scat) Ilavis in New York.
Carpenter played with the John
Long, Bobby Sherwood and Bo;
Raeburn crews as featured pianist.
He orpanized his present 11-m
ork a year ago this month  play
first date at Tommy Dorsey’s Ca
Gardens at Ocean Park, Calit.
there, the crew moved to Ho
Heidt's Trianon Ballroom, pla
five retwwrn engagements within
year for a new house record.
musical director for the Hoosier
Shots vaude revue, the fronter t
the Paciiic Northwest with m

success.

Last fall the lad shared the
with Frankie Laine when the cr
played a record-breaking stint at
Angeles’s Million Dollar Thea
More reiently, Carpenter se;
opening-tnight figure at Balboa's
dezvous Ballroom during Ea:
week, Records for Modern R
and Standard Transcriptions.
sonally inanaged by Hal Go
Booked by General Artists C
tion.

u)s “L htad
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THE QUARTETTE YOU'LL RAVE ABOUT!

Exclusive ‘
Currently on UNIVERSAI.
. R";‘é},‘,‘{{,‘.‘,‘.‘ﬁ . TOUR OF ®  ATTRACTIONS
AR"STS( ONE.’NIGH'IERS 347 MADISON AVE., NEW YORK, N, Y.

MURRAY MILL 94076-7-8
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_ Just Completed!
] 39 CONSECUTIVE WEEKS!

i AS “YOUR MUSICAL CHEFS” ON
i “*DOUBLE OR NOTHING"” WITH
I WALTER O'KEEFE

CB85—COAST TO COAST

o

Just Complefed!
SMASH ENGAGEMENT!

SLAPSY MAXIE'S IN
HOLLYWOOD . . .

See what Hollywood reporter had
\ to say!

Just Compleled!

ANOTHER MUSICAL SHORT
FOR

UNIVERSAL-INTERNATIONAL
(g3 PICTURES, INC.

"A Singing Ad

Par Excellence!”
—Varicty

Just Complefed! '
39 CONSECUTIVE WEEKS!

BOB CROSBY'S “"CLUB 15"
CBS—COAST TO COAST

PAGE CAVANAUGH TRIG

CREDIT musically minded G.I's

with having boosted the Cava-
naugh group to the top rungs of the
combo field. During the war, Cay-
anaugh first attracted attention.of his
fellow soldiers at Camp Kohler, Calif.,
with his smart piano stylings. The
army brass hats caught on and
ordered Page to cut some V-disks for
overseas distribution.

Page teamed with Al Viola and
Alan Burns, also soldiers, to launch
the combo in Hollywood, doing off-
duty shows and benefits. After a tour
of overseas duty entertaining the
troops, the lads were discharged from
service, Personal Manager Bullets
Durgom quickly signed the group, and
within a matter of weeks, Page and
his boys were creating much favor-
able comment with the patrons of
Hollywood's swank Trocadero, Ciro’s
and the Bocage Room. Frank Sinatra
caught the act anda immediately
signed the trio to appear with him at
the Wedgewood Room of New York’s
Waldorf Astoria Hotel.

From then on it was clear sailing,
with an RCA Victor record pact and
a series of lush personals handed to
the boys. In between times, the lads
did okay with film stints and radio
guest shots, being featured last sum-
mer on the Jack Parr show over NBC.
During their current road tour they
scored at the Click, Philadelphia;
Raleigh Room, Hotel Warwick in New
York, and the Forest Park Hotel,
St. Louis,

Best selling disks for Vietor to date
include The Three Bears, All of Me
and the current Ok-l, Baby, Dok-l
Personally managed by Bullets Dur-
gom; booked by General Artists Cor-
poration,

A SPADE COOLEY

PADE COOLEY admits that in 1939

he had ‘fone suit of clothes, a
fiddle and three cents,” but in 1947,
his income was in six figures. For a
guy who, in 1940, worked as a stand-
in for Roy Rogers, Cooley’s present
success is no small acomplishment.
Between the lean years and today,
Spade literally fiddled his way to the
top, working first as a sideman with
local Western orks, and later ergan-
izing his own Western swing crew
in 1942,

Spade comes from a musical family
and began dabbling with the ork biz
as far back as 1934, working with
small crews for as little as $15 a week.
From here, he graduated to a berth
with the famed Riders of the Purple
Sage and later the job with Roy
Rogers.

When he organized his own ork
in 1942, he was hired for a stint at
Foreman Phillips’s Venice, Calif., ball-
room where he stayed for 72 solid
weeks. At the end of that date, his
rep had been made and a series 31
motion pic stints followed, sand-

Rt ool |
iched in between ono-nigters &

P 3. r », ¥
Victor was 'not long $n signing Spade
to a long-term record deal. L

When Spide isn’t fronting his brk,
he takes a Jood try at song writing.
Best song lit to date is his Sham
Shame on. You. He has been featuge

in over 15 {ilms. Book 2
ental #le ooked by Contin<

KATHLEEN DENNIS

THIS sirexe of song has won her title

- as the “Colleen of Song” after
critics, operators and patrons had
thrown accolades her way for her
completely original delivery of lyrics,
ranging from the standards to the
latest novelties and pops. A dazzling
red-head, Miss Dennis enhances her
song delivery with a wardrobe that
would startle a Parisian designer.
The youthf.ul chirp deserves her solo
billing bectiuse of the originality of
her deliver, and the faet that all her
numbers are worked to special ar-
rangements done by some of the
country's leading scorers.

Miss Dennis worked the winter sea-
son in the Florida resort sector and
has also worked such spots as the
Silver Frolics, Chicago; the Prevue,
New Orleniis, and the Tic-Toc, Mil-
waukee. Nanaged by the Louis Co-
han Agenc:’, Chicago.

ERNIE FILICE QUARTET

EFORE “he war, Ernie Filice was

attracting favorable comment from
such toppers as Bing Crosby and
Duke Ellington, who heard Ernie’s
unusual accordion stylings while the
lad was a member of a group called
the Four $Sharps. After discharge
from the air corps in 1945, Ernie de-
cided to talke a crack at Hollywood.
He organized a quartet, developed a
home-made mute which was designed
to filter the accordion tone and elim-
inate tinny qualities, and went to
work.

Before long, the Felice stylings.
caught the ear of jazz master Benny
Goodman. The result, Goodman added
Felice to his Capitol Records combo.
Felice, meanwhile, continued to work
with his own group, finally attracting
attention from Capitol execs who saw
in the combo something different and
salable. Capitol thereupon signed
the quartet to a long-term pact, per-
mitting Ernie to continue waorking as
a member of the Goodman sextet
when not cutting his own disks.

Frnie recently appeared in Para~
mount’s The Big Clock as a musical I
short featur2. In radio, the group has
been featured on American Broad=
casting Company's Stars in the After-
noon program originating in Holly~
wood. Bouked by General Artists
Corporation Personally managed by
Bullets Durgom.

VIC DAMONE

-

]

HE 20-year-old swoon stylist of Mer-
cury Records, Vic Damone, has come *
a long way in the three years since the »
> A time of his ushering days at the New York =
’ 1= Paramount Theater. Damone was picked
up by manager Lou Capone and in rapid-

3
"

Currently

i Exclusively on : . . AT
fire fashion Capone built up Da Moan o I
\ APPeﬂﬂﬂg local sustaining air shots. These sustainers \
¥ COL UM B IA grew into a commercial.airer for Pet Milk,
FLAME ROOM and about the same time the warbler

landed a Mercury waxing contract. His
first platter, I Have But One Hgart, es-
tablished Damone almost immediately in
the bobby-sox brigade. Back to the Para- i
mount he came, but this tim;rhkt? a con-

', bei the feature attraction in a .
g\:fz?i)resee’:tgation. Damone followed this with & well-received run at

dore Hotel in New York. | )

= (':I‘?xzm;:mng warbler’s personal management reins; are held by | |
Capone. Bookings are made thru the William Morris office.

RECORDS

Personol Managemenft THOMAS P, SHEILS

HOTEL RADISSON

Minneapolis, Minn,

Direction

GENERAL ARTISTS CORPORATION

. ]
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indication. of maestrg Al
p’s conlinuing popularity is
ot that he is qurrently going

fler four years at the Ren-

i Roon: of the swank Biltmore
tel-in Los-Angeles, where he reigns
Pover the' music at the tawn's only
‘daytime nitery. Stability being a
\sought-after commodity in this un-
settled period, Gayle's long-tem; stint
[is worth a second glance.

A personable, likeable guy, Al
\fronls the crew and works hard,
‘doubling on accordion, celeste, and
handling vocals to boot. His sweet,
easy-lo-listen-to ork tone, danceable
beat, and smooth vocalizing are re-
sponsible for much of the room's re-
peat. business.

Before landing his present berth,
the Cayle ork rated attention at such
swank spots as Hollywood's Troca-
dero and Ciro’s, Lake Tahoe's Cal-
Neva Lodge, and top West Coast
ballrooms. He has recorded for both
Aladdin and Tech Art, and aired over
NBC.

HARMONICA DONS

PHIS versatile trio was formed re-

= cently by three talented harmonica
yithuosos, Gordon Mitchell on chord;
Jean, Jones, Who plays lead, and
Jo# Curtale on bass. All three
were for several years with Borrah
Minevitch’s Harmonica Rascals,

Their performance is outstanding in
the range of .material and centrol
of rhythm. They play everything
f*0m boogie to the most difficult and
spectapgular classics.

The Dons are heard regularly on
the air over radio station CKLW,
Ditroit, and have also appeared on
television over that city’s station
WWJ-TV. = They are currently play-
ing the famed Bowery Cafe, Detroit,
affer a sensational opening at the
1¢w Irv Jaffee's Cocktail Lounge.

Personally managed by Murray
Sabin, of Detroit.

THE HARMONICATS

RY MURAD'S Harmonleats
whose platter of Peg o' My Heart
topped the record field in 1947, have
found 1948 even a busier year, for
the click disk has made them a
neavily demanded attraction in every
medium of the personal appgarance
flield. Curreplly in their third stay
at the Chase Hpotel, St. Louis they
have worked stays al the College
Inn of the Hotel Sherman, the Orl-
enial Theater and Helsing's, Chicago;
the Roxy Theater, New York; the
Flamingo, Las Vegas, Nev.; the Hip-
e, Baltimore, most of which

were repeal stays,

In addition, they've worked out-
COOF evenis such as the Ilinois and
All-Iowa State fairs, and will shortly
BO On a series of one-night dates in
ballrooms following three such recent
Midwest dates which proved them an
attraction so strong that they could
work to a regular dancing crowd.

They worked radio shows such as
the Vaughn Monroe and Spike Jones
airers during the past six months, and
will start a nationwide tour of disk
jockey theater dates. Their Universal
platters are top-demand items in the
nation’s juke boxes, over retail
counters and on disk jockey shows.

Managed by Mutual Entertainment
Agency, Chicago.

HEALEY AND MACK

EALY AND MACK have found
wide acceptance, both with ine
door and outdoor operators, because
of the originality of their portable
bar work. Working on a piece of
equipment that approximates some of
the qualities of horizontal bar, trapeze
and swinging ring work, this fem and
male pair offers a variety of muscle
work that's good for chuckles as well
as gasps of amazement.

During the war, the duo left their
long string of professional engage-
ments to work on USO, and only re-
cently returned to the professional
roster. The act packs a double sock

LIONEL HAMPTON

-onm-:L HAMPTON sticks to the trends.
Always noted for fronting a power-
house, commmercial jazz aggregation, the

Hamp went sweet last year when

was the thing. At the same time the jazz
trends were turning toward be-bop, so the
Hamp has added some boppers to his
library. All the new stuff and Flying
Home, too, pulls in the crowds wherever
the Hamp goes, whether it be on one-
~ nighters, the nation”s top theaters, loca-
tions or concert halls. And when they're
in,.the Hamp Is sure to break it up either
with musicianshijp or with showmanship.
Hampton's success is Noted in review- f
of the spots and theaters he's
played in the past year with every noted ballroom and vaude house
in the eountry being included in his itinerary. He holds many a house
record, Tncluding one at the New York Strand Theater.
The orkster, who earned his initial fame via his vibes chores with

ing a lis

sweet

Benny..Goodman in the late *30’s, recently branched out into the movie
and. radic fields. He will soon be seen along with B. G., Danny Kaye,
and several other top music biz names in the Samuel Goldwyn produc-~
tion of That’s Life. Radio-wise, the Hamp's ork is featured in the
Mutual Broadeasting System’s U.S. Treasury show, ,By Popular De-
mand, every Saturday. ‘ L
And to top it off the Hamp’s Decca records Yemain among the big
sellers in the Negro-fiald, with the orkster bavirg rackeéd up several
Biggies in ] Want To-Be Loved, Goue Again-and Red Top in the past
r.
Managed by Associated Booking Corporation, Wew York.

Featuring

The Rhythm Four

Now aPPea‘zing
CIRO’S, Hollywood

Latest Release on VAN-ES RECORDS
“CUMANA"

Direcfion: MCA Personal Management:

CARSON HARRIS
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“SUGAR GHILE™

' Robinson

60 Lbs. of Box-Office Dynamite

o —

THEATERS
DOWNTOWN—DETROIT
REGAL—CHICAGO
ADAMS—NEWARK
STATE—HARTFORD
CHICAGO—CHICAGO
MILLION DOLLAR—LOS ANGELES
LINCOLK-—LOS ANGELES
T & D—OAKLAND
ORPHEUM—SAN DIEGO
ORIENTAL—CHICAGO
PARAMOUNT—PORTLAND, ORE.
ORPHEUM—SEATILE, WASH.
ORPHEUM—SPOKANE, WASH.
ROYAL—BALTIMORE

" ENGAGEMENTS

5 h |

MOVIE

"NO LEAVE, NO LOVE”
M-G-M

RADIO
"WE, THE PEOPLE"
"JACK SMITH SHOW"
"HALL OF FAME”

"AL STAR NEGRO SHOW"
"KRAFT MUSIC HALL”
"COLLEGE OF MUSICAL KNOWLEDGE"
"KING COLE TRIO SHOW FOR
WILD ROOT HAIR TONIC"

NEWS REELS

PARAMOUNT
FOX-MOVIETONE
ALL AMERICAN

g - -—. —f H'!_
o W

becausé both members
work equally well in serious and
comedy tricks. They are set on a
string of big fair dates for the sum-
mer and will return to theater and
nitery work in the fall.

Managed by the Louis Cohan
Agency, Chicago,

WOODY HERMAN

N 1947 Woody Herman disbanded

his ork, announced he was thru
fronting a band, and said he would
henceforth work as a single. He was
not long in proving that even with-
out an ork behind him, Herman was
a sock entertainer. His single rec-
ords with Columbia scored at the
sales eounters, and his summer radio
show for Electric Companies of
America proved he could sell over
the air as well, This year, however,
Woody once again picked up his ba-
ton, dusted off old arrangements,
added a few new ones, and took to

the road, fronting a band acclaimed .

by tradesters as the-best in Woody’s
12 years of continual ork work.
Today's Herman Herd is a far cry
from the ork which Woody organ-
ized in 1937 when Isham Jones re-
tired and Herman imherited the best
of the Jones sidemen. During the

years, the Herman instrumental
stylings, clever arrangements, and
unique vocal work have mellowed,
earning the fronter a permanent
niche in swing's hall of fame. Today,

. The Old Woodchopper is in demand

for pix, radio and records, and does
right well at ballroom box-offices
thruout the country.

Woody has been featured in half
a dozen films and is one of Columbia
Records’s top selling artists, Disk
hits to his credit include Civilization,
Ivy and the older Caldonia and Talla-
hassee. In March of this year, the
Herd invaded New York’s Carnegie
Hall to score in a swing concert
Highlight of the event was Ebony
Concerto, especially written for the
Herman ork by famed composer Igor
Stravinsky. Booked and managed
by Continental Artists, Inc.

DEAN HUDSON

DEAN HUDSON, the orkster with

the fullback build, got his start
at the University of Florida, where
his campus band became such a fa-

are ‘able o

a professional man. Since that time,
Hudson’s ajigregatiol has been hﬂ-l
ored as top favorite among the Con-
ference -of Southern Schools, officiall |
organizatiot of the below the Mason- ]
Dixon Line schools.,

Hudson, 100, has hit with the gén- |
eral public, having worked spots like
the Kavakos Club, Washington: Cava
alier Beacli Club, Virginia Beach;
the Roosevelt Hotel, New Orleans:
Flagler Girdens, Miami; Roseland
Ballroom, New York; the Hippo-
drome, Baltimore, and the St. Charles
Theater, New Orleans, during the
past year,

The band features its four trom-
bone choir, working to a background
of five saxes, a styling which has
proven ind vidual and worthy enough
to attract dancers and listeners every-
where. Vocals are handled by the
good-looking blond fronter and a
girls’ trio. The band features a
wealth of entertainment, making it
a good bet for floorshows and vaude..
stops. The Hudson music also is
heard via I.angworth e. t."s and Bullet
Records. Managed by the William
Morris Agency, with Allsbrook-
Pumphrey Agency, Richmond, the
Southern representative:

RED INGLE

N a new ork leader scores an
overnijzht sensation with his first
record, that’s showbiz news and that’s
what Red Ingle did last year when he
waxed Tini-tayshun, aided and abet-
ted by one gal vocalist who works
under the :1ame of Jo Stafford. What
Tim-tayshun did to the music biz is
old news tut still a pleasant surprise
to Ingle.
Behind this meteoric rise are years
of playing and touring with the na-
tion's top bands of yesterday. Ingle
in his more serious moments can do
all right by himself on the fiddle,
piano, sax and clarinet, as well as
arrange muisic. This he did first with
the old-time Jean Goldkette ork,
playing alongside a jazz great, Bix
Beiderbecke. In 1929 he joined |
Maury Sherman’s ork, and in I931'
1

moved to tae Ted Weems band whera
he stayed :lor 10 years. Spike Jones
snagged him in 1944 and Ingle was a.
key man in the Jones ork until he
quit in 1947 to organize own crew,
the Naturzd Seven. .
Ingle cu's for Capitol, having fol-

SPECIAL APPEARANCES:
Before PRESIDENT TRUMAN in WASHINGTON
With BOB HOPE at CLEVELAND ARENA
With RITZ BROS. at PHRRADELPHIA ACADEMY OF MUSIC
With TOMMY DORSEY ai DALLAS, TEXAS, STATE FAIR
With PAUL ROBESON al AMERICAN NEGRO MUSIC FESTIVAL
UCiUS BOOMER—WALDORF-ASTORIA HOTEL al NEW YORK
NAT'L AUTOMOBILE DEALERS’ ASSOC. at ATLANTIC CITY

MANAGEMENT COUNSEL

SIDNEY ). KARBEL & HERBERT M. EIGES

3605 BARLUM TOWER DETROIT, MICH.
DIRECTION

FRANKIE LAINE

SOME hard plugging and one platter suc-
cess transformed Frankie Laine from
just another singer to a top showbiz artist,
Laine kicked Cleveland, Detroit and New
York around as a warbler but nothing
much happened. Then came the army,
after which Laine worked his way to the
West Coast where he cut some sides with
the Atlas diskery. At the same time he
did four sides with Mercury. One of the
Mercury sides was That's My Desire,
which sent Laine's stock sky high. Since
that, Frankie's Mercury pressings have
been consistent top sellers. His waxing
of the oldie, Shine, was his most recent
to attract the public’s coin.

MUSIC CORPORATION OF AMERICA

On the basis of Desire, Lane launched a series of top theaterdates
including the Paramount in New York, and nitery dates, including the

. Y oK CHICAED BEVERIR $RESS CLEVELAND Harem in New York. Personal managers are (iabbe, Lutz and Heller.
LONDON DETROIT DALLAS Booked by General Artists Corporation, -
7 _ My L )
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“up his Timatayshun success
Them Durn Fodl Things and

4 His motion plc credits jn-
ke d¢ stints at Universal-Interna-
" tional studios. Managed and booked
by Mel Shauer agency.

THE INTERLUDES

4 Y MOREL und Don Luisi have

combined to form u team of ex-
tafordinary {alent and personality.
Don, an excellent musician, formerly
had his cyes on opera work. Terry,
the feminine half of the unit, is a
foriier student of Arlene Smith, and
ig a-top-notch vecal stylisk

The team is unique, inasmuch as
s repertoire includes everything
from: light classics to smart risque
numbers and comedy.

Their past engagements include
Calvert's, Cleveland; Otto’s and the
Schuyler House, Albany, N. Y.; A#f-
port Inn, Troy, N. Y.; Lou's, Phila-
delphia, and many others.

Managed by Allan Rupert, Phila-
delphia.

THE MARY KAYE TRIO

RMERLY billed as the Mary
Kaijhue Trio; this enthusiastic,
threesome has changed
i3 misieading moniker because of
mispronunciations during airshots
and because the public expected a
deluge of Hawaiian music when the
name was mentioned.

Headed for top theater and video
work, trio has worked some of the

. fop leunges in the country and is

réadying for vaude, might club and
felevision appearances. Trio has
already worked a series of video
shows in New York, where its anima-
tion won the plaudits of viewers and

. press criiics.

The group stands out because of

. _eareful production put into each nume-

. ness.

Ber, Besides a wealth of musical
etfects, from original combinations
of guitar; accordion and string bass
or piano, it offers harmony vocals
that are original and would do credit
to any harmony combo in the busi-
Major asset is the comedy trio
manages to insert in its work, with
accordionist Frankie Ross, a top ad

y Whurky and Wild, wild §

lib funster, working with fotls Nor-
man and Mary Kaaihue. Threesome
185 also done filmlets for Panoram.
been. waxed by Keystone Transerip-
tion Service and waxed an album

and & series of singles for Apollo
Records

NICK LUCAS

FEW present day faves can match

the long showbiz redord of Nick
Lucas, who was clicking with audi-
ences when many of today's top mu-
sie figures were still learning the
three R's. Since 1924, Nick has been
touring the country—and the world—
with his guitar and vocal stylings,
He first introed tunes such as Tip-
toe Through the Tulips, My Blue
Heaven and Bye, Bye, Blackbird,
each destined to become all-time
pop favorites.

In the mid-'30", Luca$ toured the
world, working at London’s famed
Kit Kat Klub, then on to a vaude
tour in Australia. Back home, he
worked dn films and two Broadway
shows. Radio credits Include a 39-
week .run on the Ford show and a
series of guest shots. Lucas has been
waxed by Diamond and Trilon Rece
ords and more recently signed a new
deal with the Hucksters label,

Oddly enough, Lucas’s . singing
which, brought him most acclaim,
was accidently discovered. Orig-
inally a guitarist, he took to singing
just to give his act a different twist,
Once song style was set, however,
his guitar work, which ranks on a
par with the best, took a back seat,
and he made his way to the top via
the vocal route.

THE METRONOMES

HESE three boys from Baltimore

have enjoyed a meteoric rise in the
cocktail fleld. Their first engage-
ment was the Lord Baltimore Hotel
in Baltimore, going from there to the
Blue Mirror in Washington and other
smart lounges. It was during their
engagement at the Castle in River-
side, N. J., that they auditioned and
were chosen for the Arthur Godfrey
show,

The trio is comprised of Bill Rossi,

{See Who’s Who on page 38)

" ELLIOT LAWRENCE

i . ‘Elliot Lawrence.

and dances.

solid theat

ration.

"MOST Promising Newcomer” in the '47

and *48 Billboard céollege polls, as well
as No. 2 sweet band in the latter, and also
acclaimed favorite in the last BB disk
Jockey survey is young pianist-maestro
At 23, Lawrence is
probably the youngest of the top-flight
orksters, but by no meuns is a, newcomer
% the business. The Philadelphian made
) ' his bow as a performer at the tender age
i of three- on the WCAU Children’s Hour
i { showj and at 11 was fronting hjs own kid-
die crew which played for local parties

In high school and the University of
Pennsylvania, Lawrence continued with .
his barid as well as his musicalh?tudies. His wcgk‘ln the college’s Mask

~ and Wig preductions mark m ns an up-and-comer. 3
S Atter his campus aa;?fi Elliot returned to WCAU -as miusical
ctor. \CBS network airings attracted comsiderable attention and
in the summer of '46 the Lawrence ork made Hs big time debut at
he Cafe Rouge of thc Hotel Pennsylvania. !
er, college, hotel :and dance hall bookings from coast-to-
st and a flock_ of pconsistent selling Columbia disks.
nal manager is Stan Lee Broza. Booked by General Artists

Then followed two years
Emc_)t's
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A GREAT BAND! A GREAT SHOW!

THE ““PROM’ FAVORITE AT:

ALABAMA HAMPDEN-SYDNEY
AUBUBN IOWA

- BROWN JOHNS HOPKINS
CATHOLIC U. EENTUCKY
CITADEL L. S. U.
CLEMSON MARYLAND
DARTMOUTH MERCER
DAVIDSON MIAMI
DUKE MINNESOTK
EMORY MLT
FLORIDA N. Y. U.
FURMAN NORTH CAROLINA
GEORGE WASHINGTON | N. C. STATE
GEORGETOWN ORIO STATE
GEORGIA PURDUE
GEORGIA 'I’ECB.‘ RANDOLPH-MACON

SEWANEE

SOUTH CAROLINA
SYRACUSE
TEMPLE
TENNESSEE
TEXAS

TULANE
VANDERBILT
VIRGINIA

V.M L

V.P. L

WAKE FOREST
WASHINGTON & LEE
WEST VIRGINIA
WILLIAM & MARY
YALE

BULLET RECORDS

Lotest Release

“I'LL SEE YOU IN
MY DREAMS"

“Fat Mama Boogie"”

NEW YORK

24, 1948

EST 1808

exclusive M management

“0Ury,s
UB po Reppps vy
KeDypgre
. Aty "PHey

WILLIAM MORRIS AGENCY

CHICAGO

The l"lbsrd Pprsoig!, Appeorgnces Suppiement

BEVERLY Milts
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AN
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NEW
SINGING
PERSONALITY
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PUBLICITY—SAM HOMIGSBERG

ARRANGEMENTS
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PAUL & PAULETTE TRIO »xx

Trampoliningly Yours

AMERICA'S
FOREMOST
TRAMPOLINE
ARTISTS

"HEALY & MACK

FUN

THE
UPRIGHTS

]
EXHIBITION
OF DARING
AND SKHL!

PAMELA
LOUISE

APARKLING COMBDY
AND
ACROBATICS
*
PRESENTING A
TRAVESTY OF

TOMFOOLERY

Personal

LOUIS W. COHAN Arrists represenTATIVE ch,cag¥

Dearborn 2227
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XELSON
Cisters

*
BALLET ON
THE
TRAPEZE
*

WiTH THEIR OWN
SPECIAL APPARATUS
FOR
HOTELS—NIGHT CLUBS
THEATRES

Management 203 N, Wabash Ave.

1, Minois
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.LAN SISTERS

y SINGING STARLETS OF THE AIRWAYS
: VI and .
- VILMA

Headliners
With Their
Harmony

BOB nd =

WHEELS

Breath Taking Tricks
in a Riot of
RADIUM Lights

BOOKING 1948 FAIRS THRU

159 meo. Dearborn SE.
Chicago, 1Hinois

BARN ES,-CARRUTH ERS Theatrical.

T e—————

il

“YOUTH ON A SPREE”

OBERTA~MACH

The New Look N comepy

ACROBATICS

BOOKING 1948 FAIRS THRU

No. Doarborn Se.

Enterpriscs

LOUIS W. COHA

Personal Management

N ARTISTS - REPRESENTATIVE
Dearborn 2227

The B’"M_r_ogd Personal Appoarances Supploment:

| BARNES-CARRUTHERS [hestricst P enicasor itaos

203 N. Wabash Ave.

Chicago 1, lllinois
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ROXY THEATRE, Mew York (ity

sfown
ERRY GO ROUND, Younggo Rl

* PERSONAL

QUASE HOTEL, S1. Louis

Las Vegas TRE, Chicago
mgoﬁé‘m’rgfn Minneapolis g%m“%lw:“%u‘“' Detroit ¢
LAKE CLUB. Springfield L oo pIppODROME, Baltimore (Repes

. SHERMAN H
(OLLEGE AN, § OUTDOOR FAIRS

IR, Spvingﬁcld
JLLINOIS STATE FA IR, Cedar Rapids

ALL-IOWA STATE FA
RADIO APPEARANC&:E
SPIKE JONES SPOTLIGHT RE

LE
WE, THE PEOP
PAUL WHITEMAN SHOW

VAUGHN MONROE

COMBINING his big bary voice with

hj_s good looks, Vaughn Monroe came
zooming out of Boston with his ork ale
most a decade ago into the Hotel Com-
modore and the beginning of a golden
road to success. He initially attracted
national attention with his Bluebird wax-
mng of Pagiiacci but had to,wait a couple
of years before he had his first big-time
wax success on the Victor label with
There I Go and There, I've Said It Aqain.
Then f{ollowed engagements at the top
theater, location and one-nighter spots
thruout the country at top money. And
Vaughn landed the Camel cigarette Sate
urday eve airer which he still holds down.

cluding Ballerina,

the Hotel Commodore, New York.

Alexander.

He has had one movie, Meet the People, for MGM.

The 1847-'48 period probably has been the orkster's biggest year
gnd will probably establish him as one of the leading money makers
in the industry. He had four successive smash Victor waxings, in-
1 which sold 1,500,000 copies; How Soon, Wish I
Didn’t Love You So and You Do. He did a string of highly successful
concerts in March and April of '48,

Monroe owns a half interest in a nitery, the Meadows, which is in
Framingham, Mass. He usually makes an appearance once a year at
the spot. In addition, Vaughn has become an annual fall regular at

He is managed by Jack Marshard and is booked thru Willard

his first venture in this field.

Who’s Who At
The Box Office

{Continued from page 33)

who handles the vibes and piano and
does most of the scat vocals; Gordon
MacDermott, who besides plaving
bass is the outstanding vocalist of the
group, doing most of the solo vocals,
as well as vocal mimicry, and Ray
Johnson, guitarist and leader of the
frio, who does most of the arranging
for the group.

The boys play their first theater
date at the Hippodrome in Baltimore
on May 20, following which they do
a return engagement at the Castle.
They are spending the summer at the
smart Indian Kettles on Lake George,
N. Y. They have been set for a re-
cording deal when and if the ban is

ed.
Managed by Allan Rupert, Phila-
delphia.

ROY MILTON

VAUGHN MONROE SHOW

Currently

CHASE HOTEL sr. Louss

Followed by
ONE NIGHTER TOUR OF MAJOR MIDWEST
BALLROOMS

Then
Repeat Appearance May 14

SPIKE JONES SPOTLIGHT REVUE

Plus

= BROTHER, ARE WE BUSY!

A NATIONWIDE MAJOR DISK JOCKEY THEATRE TOUR

Latest Recording on Universal Records
“RITUAL FIRE DANCE” No. U63
“DARDANELLA”

Exclusive Managemant

MUTUAL ENTERTAINMENT AGENCY

ILLINOIS

203 NORTH WABASH AVENUE

CHICAGO 1,

Poagn 33 The Biliboord Personal Appeorances Supplement,
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TU'RNING point in Roy Milton’s
career was December 24, 1943,
the day his group cut its famous
waxing of RM Blues for the
now defunct Juke Box label. Song
was an immediate hit and put the
Milton combo into the money class.
Since then, Milton has signed a long-
term record deal with Specialty, and
has followed up his first wax hit
with such top sellers as Milton's
Boogie, True Blues, Thrill Me and
Keep a Dollar in Your Pocket.

In 1946, the Milton sides appeared
frequently on The Billboard’s list of
Most Played Juke Box Race Records,
being topped only by Louis Jordan
and Lionel Hampton. On personal
appearance tours, the Milton combo
draws equally as much loot as Jordan
in many locations, and nearly always
runs into percentage.

Milton originally started with the
Ernie Fields band in 1934, and formed
his own combo in 1938. He gives
much credit for the success of the
ork to Camille Howard, his plamist-
vocalist, who has been featured with
the band for years. In his arrange-
ments, Milton avoids out-and-out be-
bop, relying instead on intricate,
modern versions of race and pop
tunes. f

Currently on a personal tour, Mil-
ton plans to produce a series of film
shorts in collaboration with Art Rupe,
Specialty Records topper, and featur-
ing Milton and His Solid Senders.
Booked by Reg Marshall Ageney.
Personally managed by Ben Waller.

THE MODERNAIRES
with
PAULA KELLY

DURING the past few months, the

Modemaires have been-bicycling
between two network commercial
airshows (Club Fifteen and Double or
Nothing), a successful nine-week run
at Slapsy Maxie's, smart Hollywood
pitery, and the usual pre-Petrillo ban
recording héassle. This behind them,

the group is currently on a personal

Frankie
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s organized in 1936,
have stacked up a neat
film and record credits.
jofning Glenn Miller’s ork m
e group (then minus a fem
- had worked with Charlie
e Waring, Paul White-
. and Ray Noble. It was during
o-year association with Miller
“present group was developed.
lads left Miller to go on their
n 1942, Paula Kelly perma-
jolned the outfit.

sroup has been featured on rearly
adozen air shows, including Joan
Davis, Chesterfield Supper Club, Kate
Smith, the old Camel Show, and Kraft
sic Hall. Their Columbia Records
top faves with the juke boxes
ﬁfjsk jockeys. Latest releases in-
The Whistler, Thoughtless and
new album called Memories in
po. Past hits with the Glenn
er ork included Chattanooga
Choo, Moonlight Cocktails and
lamazoo. Among film credits are
ort features for Universal-Interna-
tional and featured roles in Sun Val-
ey Serenade and Orchestra Wives.
'Group is camposed of Hal Dickin-
son, Ralph Brewster, Johnny Drake,
Frap Scott and Miss Kelly (Mrs. Hal
Dickinson). All members of the
uintet are polished musicians, hence
le Modernaires score all their own
arrangements. Modernaire Hal Dick-
inson is also a tune cleffer, having
. penned The Whistler, Jog Along and
% Coflee Five, Doughnuls Five. Per-
nally managed by Tom Sheils.
)ked by General Artists Corp.

THE NELSON SISTERS

NELSON SISTERS, a pair of
lithe and attractive aerialists,
gbmked an enviable series of engage-

i ments for the past 12 months, includ-
ing, holdover stops at such spots as

. the Lookout House, Covington, Ky.;
'the Netherland Plaza Hotel, Cincin-
‘natl; the Continental Club, Chesa-
ke, O.; the Oriental Theater and

2 Edgewater Beach Hotel, Chicago.
| Working on a portable trapeze, the
r team does a series of original
and bar feats that bring well-
rved mitts wherever it has
yed. Working in smart bra and
intie costumes, the twosome does
% t minutes of fast solo and duo
- ing tricks that bring all the
| R and glamour of a circus aerial
e into a night club or theater.
addition, they are a standard name
. _‘I:e outdoor show business. Man-

- B e gl

PAMELA AND LOUISE

‘SINCE returning to the States after

several years of USO experience,
work of this blond knockabout
comedy team has been confined to
Eastern theaters, whose ops immedi-
ately put in a bid for f!s services
Wwhen they lcarned the girls were
back from the soldier circuit.

‘Aﬂer working together for years,
this enthusiastic pair of acro-tum-
blers has developed a smoothness
and a comedy timing that puls across
with pewsitters from eight to 80,
They awe audiences with thelr bag
of comedy tricks, ranging from full
flips to hokeyed-up two-man stands.
As contrast, they include some ex-
cellent straight muscle work that
rings the bell every time. Managed
by the Louis Cohan Agency, Chicago.

THE PARK AVENUE
JESTERS

AN ESTABLISHED favorite with

Eastern lounge operators, the
Park Avenue Jesters this vear made
their first trip to the Midwest and
scored heavily in some of the top ter-
ritory lounges as well as Chicago
bistros. This male foursome is a
standout because of the heavy
comedy it can provide lounge pa-
trons. While it is capable of work-
ing up top straight instrumentals,
with its blend of sax, doubling clary,
piano doubling accordion, guitar and
drums, it's the mirth-quaking special-
ties that make it a show lounge
favorite.

The material is mostly original,
showing the boys off as a vaude at-
traction built to the demands of
lounge patrons. The showmanship
and animation, coupled with a num-
ber of costume changes, and plenty
of props and gimmicks, make it
an eyé-catcher as well as ear catcher.
The vocals, from solo to four-way
harmony, are a pleasant contrast to
the comedy when patrons request
a melodic standard or pop. Allen
Rupert, Philadelphia, is the East-
ern rep, while Mutual Entertainment
Agency, Chicago, is Midwest rep.

PAUL AND PAULETTE
“TRIO

EVERY factor that makes for a top-
notch act has.gone into the pro-
duction of the Paul and Paulette Trio.
For years a well-known duo, Paul
and Paulette last summer added
Jimmy Garner, national AAU tram-
poline champ, to the act. The three-
some offers a variety of comedy and

ART MOONEY

Was- - |

A

=

#21502 (8 doy ertendonce-Bolboa)

Ilke Carpenter

and His Orchestra

THIS MAN 1S WANTED by all operators (theater, ball-
room, hotel, juke box and everyone else in show business who is
anxious o make money).

THIS MAN HAS A RECORD . . . broke all attendance
records at Horace Heidt's Trianon. the Balboa Beach Rendea-
vous Ballroom and the Million-Dollar Theater . .. with Frankie
Laine,

THIS MAN OPERATES REPEATEDLY at Casino Gardens,
Los Angeles; Trianon Ballroom. Los Angeles; Avodon Ballroom,
Los Angeles, and is expected at Balboa Beach Ballroom for 4
weeks, commencing May 31.

STANDARD
TRANSCRIPTIONs ~ MODERN RECORDS

Personol Management and Publicity: Mol Gordon
Direction:

GENERAL ARTISTS CORPORATIOH

We Extend
Our Thanks
And Gratitude |
To Those
In Show Business
Who Have
Help:d Make
. The

IS has been a fabulous year for Art
Mooney and his ork. From “left field,”
5040 speak, came his MGM platter of Four
i ﬂa{ Clover, an oldie dressed up with ban-
jos and community voeal, and overnight
the Mooney crew became a sizzling prop-
erty. The disk sold some 1,200,000 copies
. for MGM and marked the return of the

almost forgotten banjo to national promi-

' nence, For Mooney, it led to a series of
top theater bookings, including the Roxy

in New York; Hotel dates, including the |

ork’s skedded opening of the Cascades

Roof of the Biltmore on June 1, and a L

flock of one-nighter bookings. And just

1o show it wasn't a one-shot item, ]

' Mooney's Clover follow-up, Baby. Face, zoomed to popularity.

j Mooney was trying to find the formula for some time before

Clover happened. Further proof that he has finally arrived was

videnced in his being chosen runner-up in the Most Promising

Jewer Ork cafegory of The: Billboard's "48 college poll, while his

platter emerged as the campus kids' fourth favorite disk.

s personal manager is Joe Galkin and Associated Booking

his bookings.

PARAMOUNT...
Broadway’s ;
Leading 2-for-1-

Show House

ROBERT M. WEITYEAN
Managing-Director

Poage IV
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Meet THE MAN WITH
A MILLION FRIENDS
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serious feats on the “suspended mat-
tress” that classifies as a show in
itself.

In both costuming and routining
the act has a fine continuity that
makes for top attention from both
outdoor and indoor audiences every-
where. Paulette, a striking, statuesque
redhead, is a top technician on the
trampoline and can equal most of the
tricks of her ale contemporaries.
Dimmutive Jimmy handles the tough-
est of the technical spins and whirls
in mid-air, while Paul! doubles in
comedy and serious stunts.

They've recently worked the State-
Lake and Oriental theaters, Chicago;
Chez Ami, Buffalo; Chase Hotel, St
Louis, and Edgewater Beach Hotel,
Chicago. They are scheduled to do a
steady string of outdoor dates across
the country this summer.

Managed by the Louis Cohan
Agency, Chicago. .

ALICE PEARCE-MARK
LAWRENCE

LICE PEARCE'S strange act, first
caught at the Blue Angel, New
York, didn't start off with a bang
even if Miss Pearce’s family is in the
banking business and she's of the
Sutton Place set and hag a high-toned

education. She's had her share of
knocking around and calling on
agents *. . . none of whom ever did

anything but collect commissions on
jobs I got myself,” she said.

Miss Pearce broke into showbiz
with a routine cooked up between her
and Mark Lawrence in 1943. Gal was
visiting Princeton (where Lawrence
was an undergrad) as part of her
training for her B.A. degree at Sarah
Lawrence College.

Out of this she got her first break
with Leonard Silliman's New Faces
of 1943, It was there .that Herbert

ﬁacoby, op of the Blue Angel, caught &
er.

The war took Lawrence away and
the gal went on as a single, nothing
much happening. She had a bit in
On the Town and when that closed
she was out of a job,

Lawrence came out of the navy in
1945 as a lieutenant and went to
work with Miss Pearce on an act.
They broke it in the same year at
the Satire Room of the Fensgate
Hotel, Boston, where Jacoby looked
at it. He made suggestions; they
worked on them, and in April, 1947,
the team opened for him at his Blue
Angel. The rest is history.

The team, Alice Pearce-Mark

THE RAVENS

THE RAVENS, today
harmony quartets in
that prominence in less

Organized in the spring of 19

rangement of Old Man River,
this click disk with things like W
a Letter, Summertime and Honey

ture,

Ravens already have clicked in
Strand Theater.

th

‘Waren Suttles, bary;
Jersey City, N. J., second tenor.

one of the top
the biz, attained
than two years.

quartet socked in its debut at the Club
Baron in Harlem and shortly afterward
shot info national recognition with its
first National recording, an unusual ar-
Following

the rapid growth of this vocal four's fu-

The hit waxings blazed a path of
bookings for the foursome with the group
having already tucked away work at
some of the major niteries and vaude houses in the country, The

The group is composed of James
Maithe Marshall, first terior, and Leonard Puzey,

Attractions under the aegis of Ben Bart.

46, the

rite Me
insured

eir initial Broadway showing at the
(Rickey) Ricks, leader and bass;

Quartet is booked by Universal

Lawrence, got $75 at the Satire Room.
For their first date at the Blue Angel
they got about $300. Today they’re
getting about 10 times their Boston
salary and killing the carriage trade
nightly.

Besides working in the club, Miss
Pearce is also in Look, Ma, I'm
Dancing. Next summer she expects
to go into George Nichols’ Small
Wonder.

Gal is getting the usual romancing
from percenters, but after her ex-
perience with agents she's decided to
remain unsigned until some rep comes
up with something more than prom-
ises. In the meantime she's being
handled by Herbert Jacoby, her per-
sonal manager.

ROBERTA AND MACK

THIS pair of knockabout comics has

developed a *new look,” not only
in the presentation of a slapstack
turn, filled with tumbling and acro-
batics, but also in its costuming. The
act catches on when the duo comes
out as a single elongated individual,
only. to have the tall, satin-gowned
gal break in two, revealing a male
understander, after whMich they go
into their varied repertoire of straight
and comedy tricks. They also work
a comedy drunk opeming that pulls
plenty of chuckles, Their straight

JACK OWENS

months ago, the impact of the

Breakfast Club balladeer.

his tune spinning on the Tower

and ukelele.

DESPITE the fact that How Soon’s
popularity peak passed some six

Owens-penned-and-sung hit is evidenced
by the hefty record sales and personal
appearance pull of the Don McNeill

Because of the spotlight centering on

platter, Owens recently made the first
Chicago Petrillo-ban-period waxing with
his cutting of Hukilau and I'll Weave a
Lei of Stars for the Dick Bradley diskery,
with backing by a chorus, harmonicas
Both tunes, written during
a February Honolulu vacation by Owens,

Jack

label

tumbling is a big mittepuller, for they
work at an extremely fast pace and
gtill manaze to instill an air of re-
}axation and ease in their toughest
eats.

In the past year, they've received
billing at such spots as the Planta-
tion, Nashville; the Latin Quarter,
Newport, Ky, and the Trocadero,
Henderson, Ky., as well as outstand-
ing outdoor dates on the Barnes-
Carruthers Circuit. Managed by the
Louis Coh:n Agency, Chicago.

—

FRANKIE (SUGAR CHILE)
ROBINSON

FRANK (Sugar Chile) Robinson

brought * the child-prodigy bus-
iness to boogie woogie in October,
1945. Sinue then box-office figures
have tumbied—the 43-inch 51-pound

received such a big mail response on his McNeill ABC web ajrer that
Bradley decided to cut out the pairing despite the ban, utilizing non-
AFM instruments as backing.

The photogenic young crooner js -also slated for a big build-up
via television some time this year when American Broadcasting
Company debuts its Chicago television outlet, WENR-TV. Despite a
radio schedule which keeps him within easy reach of WENR's micro-
phones, Owens manages to do much week-end out-of-town and local
club date work, and is currently in the middle of a two-week run at
the State-Lake Theater, where he gets the headliner's dressing room.
Besides being a personable showman and singer, Owens is a prohﬁ.c_‘
cleffer, having manuscripted ditties such as the Hut-Sut Song; Hi,
Neighbor, and Cynthia’s in Love in addition to most of the tunes he
has grooved for Tower. .

Owens is handled for personal appearances by Al Borde, of
Central Booking Office, Chicago, and for radio by Lou Irwin,

Permanent Address:

1626 M. Harvard Bivd.
Hollywiood 27, Calif.
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obscurity 1o the
in: showbiz op the
unusual personality

go eight-to-thé-bar. Dusky
Sugar L£hile was too young to
' an amateur contest at the Mich.
Thgltcr. Detroit, in the fall of
0. ‘maestro Frankie Curle will-
_consented to let him entertain
audlence as a neophyte pro-
na Headlines followed and so
Hollxwood, ith Sugar Chile
ing m spot_in a Van Johnson
1 flicker. en came a White
use correspondents’ dinner party
gite and guest air shots-on The Jack

Show; We, the People; Paul
iteman’s Hall of Fame, Kraft Mu-
sic Hall, Kay Kyser's Kollege of Mu-~
sical. Knowledge and the King Cole
Show. Sugar Chile also set out on a
record-breaking tour of the country's
outstanding theaters, {ncluding the
Chicago Theater, Chicago; Downtown
' Theater, Detroit; Million Dollar The-
» Los Angeles; Adams Theater,
Newark, N. J.; Paramount, Portland,
Ore.; Orpheum, Scattle, and Orphe-
um,” Spokane, among others. Now
it is difficult 1o figure when the little
fellow will be able to take a rest.
Sugar Chile's natural-born acting
falent with his facility at making with
the fingers and elbows across the
ikeyboard a la Chico Marx should
keep the tot star in heavy demand
fol- some time to come. He has been
guided by management-counsel Sid-
- ‘pey J. Karbel and Herbert M, Eiges,
" with bookings by Music Corporation
of America.

CARL SANDS

LONG a hotel band batoneer, Carl

| Sands readily adapted his work
. to a theater audience when he took
l over the Orlental Theater, Chicago,
house band five months ago. A fine
| arranger and pianist as well as a
. sincere emsee and stick-waver, Sands
. jtaught on immediately with the Ori-
' “ental’'s patrons with his casual su-
- | pervision of the stage shows.
' Previous to going into theater pro-
duction, Sands played such hostelries
as the Pump Room of the Ambassador
. | East, Chicago{” the Broadmoor Hotel,
Colorado Springs; the Hotel Touraine,
Boston; the Cariton Hotel, Washing-
" ton, and the Baker Hotel, Dallas.
' Still a youngster as stage band leaders
" Bo; Sands has ingratiated himself with

the regular Oriental patrons to the
| extent that many of the teen-agers

. in. the ‘audience’ have started fan
¢lubs for him.

S Sands is currently fronting a 14-

; Piece stage band, which features

B 4 =

Drummer Smiih Howard op the vo-
c::xls. The éntire Oriental Theater
stage production picture. has been
improved greatly, with the Sands
band cutting an excellent show,
backing as well as figuring In the
show prominently with pertinent
overtures and specialties. Booked by
e William ‘Morris Agency-

FRANKIE SCHENK

ANKIE SCHENK moved into-the

leading ranks after lengthy ex-
perience with the bands of Herb Mil-
ler, Johnnie (Scat) Davis, Tiny Hill
and Anson Weeks. In his time with
these bands Schenk appeared in the
top spots in the nation, waxed with
them on Victor, Decca and Mercury
records and played on every major
network. He is a crack pianist-ar-
ranger.

Schenk hails from Lima, O., where
he once operated his own ballroom
booking agency and ark. From there
he moved into the sideman slots with
the above named bands and now has
once again gone out on his own into
the baton-waxing fleld. Schenk fea-
tures Bette Carle on vocals and as
bassist with his ork. Bette formerly
worked with the Herb Miller and
Dick Rankin orks.

CARL SCHREIBER

DANCE band buyers who are griped

at fronters who do not play to
ballroom crowds or don't seem to
realize ballroom ops' problems will
find a remedy in Carl Schreiber’s
musie, for this over-six-foot batoneer
is himself a ballroom op since late in
1946. Schreiber, long a name in the
Midwest, bought a piece of the Byrd
Ballroom, Chicago, and is currently
working several nights per week as
house band in the dancery. As a
ballroom op, Schreiber is cognizant
of the terpery op’s problems_and as
a result, good reports on his band
are Increasing, for as a promoter he
has had more of a chance to study
the publi¢’s demands,

In addition, Schreiber is heard on
the Master platter label and works
frequent engagements at prominent
collegiate dates and municipal af-
fairs, as well as out-of-town ballroom
dates. Besides being a well-rounded
musical crew, the Schreiber crew is
loaded with showmanship. Managed
by Personalized Orchestra Service,
Chicago.

Red-Haired Chant-Tootsie
of Sophisticated Songs

RUTH
WALLIS

Singing Her OWN
INIMITABLE Songs
— AT THE PIANO

The Girl Who Made
SJOHRNNY HAD A YO YO0 Famous

SOLD OVER A MILLION DELUXE
RECORDS — ™l

® TOO MANY MEN IN MY LIFE
AN Oll. MAN FROM TEXAS

® HAVE A BABY
TEACHER, WHAT'S A SHMOE?

® THE FISHING SONG
IT'S A SCREAM HOW LEVINE RUMBAS

® SENORITA, WHAT'S HER MAME
TRE LIFE OF REILLY

& DOWN IN THE INDIES
PULL DOWN THE SHADE, MARIE

° Now Appearing
e TOWN PUMP, DETROIT

CHARLIE SPIVAK

"

AND MIS

SOLID SENDERS

Featuring

CAMILLE HOWARD

| CURRENTLY holding forth at Holly-
wood'’s Palladium, the West Coast's top

on the piano and vocals

location spot, Charlie Spivak continues to o
keep turnstiles humming. Coupled with pt o®
' | success op personal appearances, Spivak's M® oo M o°
recent RCA Vietor album, Kreisler Favor- B (€O
“ites, has drawn much critical praise from Direciions ® *
dellow musicians and clicked at the sales on:
stalls, REG C. MARSHALL ORD
_Charlie has long been billed as “The AGENCY =
Man Who Plays the Sweetest Trumpet in s
. the World,” having been featured In such Personal Manzgement: be
. all-time favorite orks as the old Paul BEN (. WALLER
Specht, Ben Pollack, Dorsey Bros.' band, .
and Ray Noble. When he gave up “work- Los Angeles = D DRD

ing for the other guy" he took to free
ncing, becoming the highest paid trumpeter in radio up until that time,
ith the help of the late Glenn Miller, Spivak kigked off his own
erew at Glen Island Casino, where he was an immediate success. z
Subsequently, Spivak went to New York's Hotel Penns_\’lyanna
‘where he broke records previously set by Glenn Miller and Jimmy
Dorsey. A future date at Hotel Commodore brought the same healthly
reaction,

cee MCO- ZO £0O0Z

* * Theater Appearances
APOLLO . ROYAL
PARADISE - MILLION DOLLAR

In addition to diskings for Victor, Spivak has been featured in
20th Century-Fox's Pin Up Girl and Follow the Boys, made at
Universal-International. Top record sellers this past year included
—And Mimi, Now Is the Hour and the Kreisler album. Booked by
Willlam Mortis. Personally managed by Louis Zito.
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| DiSk JOCkGYS as Nltery-Tl.leate'l.-:' Al;tr;leﬂmm

The platter spinners are not only solid draws themselves, but the
ging they give shows in which they participate assures

and enhances the audience - appeal of the acts working with them,

Here’s the story of a couple of highly significant

plug-

good business

Chi; experiments.

TWO disk jockey gimmicks, both in-

volving only top-name jocks in
Chicago, have helped hike revenue in
both the cafe and theater field locally.
Ernest Byfield, prexy of the Sherman
Hotel, Loop hostelry, gave the platter
pilot experiment its first workout in
the hotel’s 500-seat College Inn,
starting eight months ago.

Utilizing such platter spielers as
Eddie Hubbard, ABC Club, WIND;
Dave Garroway, WMAQ, and Linn
Burton, free-lancer, as emsees for the
room’s Disk Jockey Revues, Byfield
found that he obtained not only a
well-known personality to intro acts
and weld the show together, but also
received plenty of valuable free air
plugs from the d. j. then appearing
as emsee, who boosted the College
Inu via his regular air shows, Impact
of this plugging is evidenced by the
fact that the d. j. emsee not only
plugged his own appearance, but also
utilized a larger number of platters

by the recording artists who were
appearing with him at the Inn.
immick was utilized successfully
for five months, with the three
above-named jocks working a period
of about seven weeks each. According
to Byfield, the experiment petered
out when booking offices were unable
to supply a well-balanced slate of
record names at the $4,000 budget at
which Byfield wished to operate. By~
field found that the recording artist
would work at a “reasonable” salary
the first time in, but when he noticed
his success, immediately demanded
a hefty increase. Lack of moderately
priced, fairly well-known disk at-
tractions also was due to the dropping
of the gimmick. While theigllege
Inn is still utilizing a number of rec=
ord artists in each show, Byfield has
inserted up-and-coming variety acts,
especially those which have worked
one of the radio amateur shows, such
as Arthur Godfrey’s CBS netter.
Biggest promotion in the last two

e

Years in the theéater field locally
ended here March 25 when a two-
weeker State-Lake show, featuring
Garroway, Simon, Burton and Hub-
bard, plus Ella Fitzgerald, Lee
Monti's Tu-Tones, Herbie Fields's
sextet and Mel Torme, all record
names, racked up a record $45,000
gross for its first seven days and an
amazing $33,500 take for the final
week, which was Holy Week. The
first week topped Esther Williams's
$44,000 mark, set during an eight-day
run and a previous high since the
B & K house reopened in January.
Ed Seguin, with B & K's flack de-
partment for 20 years, said the news-
paper and radio plugging equalled
anything he can remember. Working
under the handicap of the current
printers’ strike, which has made it
doubly difficult to get free plugs be-
cause of increased make-up problems,
Seguin said that the d. j. show got
almost as much flackery as the Jack
Benny show of 1947, when papers

had plenty of free spade*to devote to
Planted plugs. In addition, Seguin
said that utilizing the loeal d. j. talent
made it possible for him top set up a
studied 3ack campaign, something
which is impossible for vaude houses
which usi: ordinarily traveling talent |
that gets into town a day ahead af |
the most. Seguin also worked up a |
number cf gimmicks, which got big
daily attemtion, such as his special
d. j. co-ojseration with vets at a local
VA hospital, and record auctions, with
the stage d. j.’s acting as auctioneers,
in Loop department stores,

It is upderstood that Nate Platt,
State-Lake house booker, intends to
pick up options for future use of the
four jockeys as stage talent, around
the end of May, when he has several
strong pla‘iter names coming in. Platt
said the lpcal line-up made it pos-
sible for aim to work out a better
production in the show than usual,
because tzlent was available for re-
hearsals a week before the show.

IONE TOPIC

UPPLE-BODIED JIone Topie, a

young, blonde newcomer to vaude
and night clubs, is fast rising to the
top among contortionist specialty
dancers. A talented tumbler and bal-
let acro terper as well, Miss Topic
bas a well-rounded turn that fits into
any revue. A contortionist since a
youngster, Miss Topic exhibits an
ehse and grace in her work that has
drawn raves from operators every-
where,

During the past year she has
worked such spots as the Stork Club,
Council Bluffs, Ia.; Tic-Toc, Milwau-
kee; Plantation, Nashville; Latin
Quarter, Newport, Ky.: Trocadero,
Henderson, Ky., and is set for a full
season of summer outdoor dates,

Managed by the Louis Cohan
Ageney, Chicago.

“T.” TEXAS TYLER

AS THIS s written, Tyler's latest

4-Star waxing, Deck of Cards.
shows promise of being a sleeper
disk hit. Tune has caught on in the
West and is rolling east with typical
Tyler gusto. As for Tyler, he, too,
is rolling on, gaining in popularity
with each new record release.

Since singing with 4-Star in 1945,
“T." Texas has scored with his Re-
member Me, So Round, So Firm. So
Fully Packed and such self-named as
T. Texas Blues, and Tex Tyler Ride.
A performer of varied talents, Tex is
a highly respected tune cleffer, with
such ditties as You Were Only Teas-
ing Me, No Regrets, and Fair Weather
Baby, popular with folk tune de-
votees,

Fronting the Oklahoma Melody
Boys was Tex's boost to folk fame.

Page 42 The Billboard Personal

Group was organized in Hollywood
when Tyler decided to settle on the
Coast after a stint in the army. Be-
fore the war Tex toured with a Ma-
jor Bowes unit, did radio shots and
dabbled with smallep Western orks.
He now works as a single for the
most part, and shortly hopes to eloge
deal for his first film stint. Booked
by Federal Artists Corporation,

RUTH WALLIS

RU‘I‘H WALLIS was born and

raised in New York. She learned
all the idiosyncrasies of human na-
ture which are bound to come to the
surface in § big city like New York.
She first appeared professionally with
name bands, and her womanly in-
tuition quickly discovered that the
run-of-the-mill musical material
being supplied by publishers did not
fit her personality. So with her type-
writer in hand, there followed a
rapid succession of new songs.

Ruth Wallis has the peculiar talent
of being able to hold a humorous mir-
ror to the seamy side of life and,
when expressed in her sophisticated
style, the weaknesses of human na-
ture assume a humorous aspect. Her
amusing and brilliant songs have
brought tolerant and sympathetic
laughter into the lives of millions.

Patrons of leading night clubs such
as Hollywood Bar of Music, Holly-
wood; Satire Room, Boston; Raleigh
Room, New York, and Blackamoor
Room, Miami, have applauded her
vociferously. Her records, led by
Johnny Had a Yo Yo, have sold over
a million coples on De Luxe Records.
She is married to Hy Pastman, for-
mer manager of the Latin Quarter in
Boston, who acts as her personal
manager.

Appearonce: Supplemont

TEX WILLIAMS

EFORE Tex Williams cut his fa-

mous etching of Smoke, Smoke,
Smoke That Cigarette for Capitol, he
was already established as a top
Western band vocalist and performer,
Making his pro bow at the age of 13
over radio Station WJBL, Decatur,
IlIL, Tex toured the country with
Western orks, including Spade
Cooley, the Colorado Hillbillies, and
the Rhythm Rangers.

It took Smoke to put him in the

big dough class and open the way for
successful vaude tours, location dates
and guest shots. His Capitol Amer-
icana etchings of That's What | Like
About the West, Never Trust & Woo
man, Artistry in Westemn Swing and
an album of polkas are among top
sellers in the tune field.

In addition to work in film short
subjects produced at Universal-Inter-
national, Tex has taken a crack at
tune cleffiag, with a ditty tageed
What It Means To Be Blue getting
good reaction. Managed by Mel
Shauer Agency.

JIMMY WAKELY

recordings.

label

Spangled RBanner
the Western folk tune field.

homa City radio station.
him for the Melody Ranch Show
featured for two years.

Monogram Studios.

Knew It But Me, ;
films for Universal and Columbia

and rider,
Martinez.

RECOGN!ZED as one of the top Western

artists, folk tunesmith Jimmy Wakely
mixed ballads and bullets by dividing his
time between motion picture work and
Jimmy has been starred i_n
nearly a dozen Monogram films and is
featured on Capitol Records's Americana
He is also a tune cleffer of top
ability, having penned such tunes as Star-
Waving Somewhere,
You Can’t Break the Chains of Love, aqd
I'll Never Let You Go. among others in

Jimmy's first break came in 1940 when
Gene Autry caught his act over an Okla-
Autry signed

Later Jimmy came to Hollywood, organized
the Jimmy Wakely Trio and played rodeos, fairs
Act came to the attention of Galveston,
(father of film star Jennifer Jones)
After that the way was easy

Before joining the Capitol Records stable, Wakely cut for Decca.
His first releases for Capitol were Somebody’s Rose and Everyone -|
both proving juke box hits. He

Monogram. No Hollywood cowboy, Wakely_ !
and rgised in Oklshoma ranch country. He is an avid horse fancier
Booked by Irving Yates. Personally managed by Pete

over CBS, on which Jimmy was

and theater dates.
Tex., theater owner Phil Isley

who recommended Wakely to

has also appeared in
pix, and is currently shooting at
wéis born in Arkansas

April 24, 1948
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‘George H. Cushing, Radio Department, Automobile Manufac-
turers’ Association, ‘writes;

“I like The Billboard for its Radio and Television departments.
In my business, receiving a compact report of the highlights of
events in those fields is important. Incidentally, anybody that
reads The Billboard regularly and doesn't get a kick out of
the other departments certainly needs the imagination toned
up.”

Showmanship steals the show in Radio. Showmanship sells
the sponsor’s product. Showmanship is a “must” in public
relations. Showmanship in advertising—showmanship in busi-
ness today i5 the “priceless ingredient” thit gets results. Look
to The Billboard for news of SHOWMANSHIP. Al showmen
read The Billboard.

EARTH ... ALL UNDER ONE
COVER-FIRST-COMPLETE~BEST!.

SHOWMANSHIP!!

Only real showmen, and those who can appreciate rea: showmanship when 1
they see it, know how much the outdoor amusement business means to the
indoor and how the two of them are inseparably linked together. It is in
the outdoor field that showmen are both born and made, and it is there
that the red blood of showmanship flows and the true pulse of showman-

Barnum ran a circus and conducted the concert tours of Jenny Lind. B. F.
Keith and E. F. Albee came up from the circus. So did Wallace Beery,
Joe E. Brown. Thousands of performers appear with circuses and carnivals
and at parks and fairs during the summer and in vaudeville. theaters and
radio during the winter. Hundreds of advance agents, staff executives,

musicians and other help follow the outdoor amusements in summer and
hold down theater and radio jobs in winter.

amusement activities—and The Billboard’s circulation proves it.

,.

b e o e T i o i TR I SN e e

SPECIAL SUBSCRIPTION ORDER FORM

The Billboard,
2160 Patterson St.,
Cincinnati 22, Ohio

Please enter my subscription to The Billboard
for the next 10 issues for which | inclose ONLY
$2. (Permanent address only)

Name
Address . ..... . ..
City ........ . Zone .... Stite

Regular rates One Year, $10; foreign countries,

$15. (Except Canada, Central and South Amer-
ica.)

.........
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Music Editors of Newspapers and Magazines

Fayetteville N. W,
Arkansas Times
Helen Hughes
Little Rock
Arkanses Democrat
C. C. Allard
Pine Bluff
Commercial
Mrs. Allte Banks Dawson
Russellville
fuasellville Courier-Dem-
ocrat

Bulletin
Carrie Sutherland
Burlingame
Adrance
,Clare Porzano

Record
Anthony J. Pezal
Eureka
Humbdoldt Stendard
Msude H. Riley
Humboldt Times
Louise Simonson
Fresno
Bee
Molly Marshall
Gilroy
Gllroy Dispateh
Gertrude Lafle
Glendale
N2ug-Press
Gertrude Vaughn
Hanford
Sentinel & Journal
C. J. Thompson
Harriet Beaubaln

Citizen-News
Margaret Harford
Floyd Sloan
Lowell Redelings

Inglewood

Inglewood
Bob Lander

long Beach

Press-Telegram
Mary Lou Roper
Herbert Wormser
Herb Smith
Mary Lou Zehms

Los Angeles

Examiner
Patterson Greene

Herald and Express
Owen Callin

News
Mildred Morton
Virginia Wright

Times
Albert Goldberg
Edwin Schallert

Monrovia

News Post

Dorothy Sanborn
North Hollywood

Volley Times
Richard Saunders

©Oakland

Tribune
CHfford Gessler
Wood Soanes

Pasadena

Star-News
Churles Perles
Robert O. Foote

Sacramento

Merril Osenbaugh
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Kevin Wallace
Hortense Morton
News
Marjory M. Fisher
Emelia Hodel
San Franctsco Life
Walter H. Erieger

San Jose
San Jose Herald-News
Marta M. Morgan
Mercury Herald-Netws
Thelma Miller
San Luis Obispo
Telegram-Tribune
Dorothy Ann Minton
Santa Ana
Sundey Glote
Velma F. Dunlap
Santa Barbara
News-Press
Ronald Scofleld

Santa Cru:z
Sentinel-News
Laura Rawson

Santa Monica
Outlook
Raoul Gripenwald
Taft
Midway Dritler
Dorothy Arndt
Vallejo
Times-Herald & Newsg»
Chronicle
Louise Johnson
Watsonville
Register-Pajaronign
Frank F. Orr

COLORADO

Denver

Post
Betty Cralg
Cecll Effinger

Rocky Mountain Life
Ada Nevill

Rocky Mountain News
Jack Gaskle ¢

o
He??l%-nemocmt
Sam Gadd
Fort Morgan
Times
Fern H. Spencer
Lamar
News
Pauline Nelson
Walsenb
World-Independent
James Madlson
Bob Lloyd

CONNECTICUT
Bridgeport

Leo Miller
Post-Telegram
Fred H. Reessell
Derby
Best Songs
Lee Sherman
Ed Leng
Hit Parader
Ed Levy
Tony Wllson
Screen Songs
Ed Levy
Burton N. Levy
d

H, Viggo Andersen
Times

Carl E. Lindstrom

John Gross

Charles Niles

The Billboard Personal Appearances Supplomept

Miiton Berliner
Tom Donnelly
Pathtinder News Magazine
Henriette W. Jones
Post
Paul Chandler Humse
Richard L, Coe
Pulse Magazine
Helen S. Mason
Record Changer
Gordon Gullickson
Star
Alice Eversman
Jay Carmody
Theatrical News Photog
Joseph B. Sewall
Al Sweeney
Bill Smallwood
Times-Herald
Glenn Diliard Gunn
Donald Craig
FLORIDA
Gainesville
Sun
Rosemary Carswell
Jim Camp
Jacksonville
Journal
C. 8. Veal
Miami
Herald
Doris Reno
George Bourke
Miami News
Emily Belser
Dorothy Raymer
Miami Beach
Sun-Star
Paul M. Bruun
Maude K. Msassengals
Palm Beach
News

Ann Seeley
Pensacola
Journal
Mrs. Paul P. Stewars
Patricta Lloyd
St. Augustine
Recor:
Helen Bailey
Nina Hawkina
St. Petersburg
Evening Independent
Ruth Blaydon
A. R. Dunlap
Times
T. C. Harrls
Harrlson BSwaln
Tampa
La Gaceta Spanish Daily
Victoriano Manteigr
West Palm Beach

Albany
Albany Herald
Jimmy Roblnson

anga
Constitution

Howell Jones

Paul Jones
Journal

Helen Knox Bpain

Lauren Noxvell
World

Willlam A. Fowlkes

Columbus

Ledger-Enquirer

Latimer Wataon .

Elizabeth Neal
Dublin A
Courier-Herald, Dispateh &

Press
Harold Champion
Gritfi
News
Betty Hill y
Quimby Melton Jrz

Beacon-News
Robert W, Berclay
Belleville
News-Democrot
Mrs. R. L. Kern
Champaign
Court
Willlazn H. Judy
Chicago
Ebony AMagazine
John H. Johnsoo

Herald-American
Charles Buckley
Ashton Stevens

Journal of Commerce
William Leonard

gy
Adele M. Ries

Negro Digest Pud. Co.
John H Johnsan
Ben Burns
Eay Cremin
Willa B. Harmon

News
Irving Sablosky

Sydney J. Harrig

Leland D. Csase
Sun and Times

Dr. Felix Borowski

Henry T. Murdock

Robert Pallak
Tribune

Claudia Cassidy

Courier-News
Phyllis Schneff
Freeport
Journal-Standaerd
Grace Zelders
Jacksonville
Journal and Carrier
H. Duffner
Lawrenceville
Record
Winifred K. Armstrong
Litchfield
Sunshine Magazine
Maud Henrichs
Marionl
R bdlican
cpr‘x‘nnm Paisley
Moline
Daily Dtspatch
Mubel E. Welse
James E. Dix
‘Monmouth
Review Atlas
Prof. T. M. Hamuton
Pekin
Pekin Times
Goldle Larimare
Peoria
Journal
Theo., Eowell Smith

Herald-Whig
Betty Wiison
Rockiord
Register- Repudlic
R. L. Jacobs
Rock Island
Argus
Harrlet Jeanes
Mllicent Polley
Springfield
Springfieid Amusemend
Guide

T. F. Lutger
INDIANA
Alexandria
News
Joanne Tuerfis
Anderson

ALABAMA Salinas Meriden La Grange Herald
- Californtan Record News Peul
Anniston BMax Gordon Marjorie Tower Willtam T. Stili Bi
Ster San B Blanche Hixson Smith Macon icknell
Dick Tetlle O e Naugatuck News -y
Birmingham oty I News Zern Pendleton - Porry Wesley
News-Age Herald : Dorothy M. Bean Nottingham Bloomfield
Liy May Caldwell San Diego New Haven Evening World
Post Journal Register IDAHO Willlam €. Miles
Duard Le Grand Nell Morgan G. E. Armstrong Boise Crawfordsville
Mobile Tribune-Sun Torrington ldaho Statesman Journal & Review
Press-Register Dr. Bruno David Ussher Register Mary Jenkins H. Emerson Howboftom
John Pay Union . A John H. Thompson Lewiston Fort Wayne '
ARIZONA constanf:e erreshof Waterbury Tribune Fort Wayne Journal-Gazette
Phoenix San Francisco Democrat Lora Campbell, Dorothy Degitz
Arisona Times Argonaut Weekly Magazine Margaret Maloney M’ogcow Fort Wayne News Sentinet
Ernest Mancinells N o e e DIST. OF COLUMBIA et T D
Bill Tallaferro Alfred Frankenstein Washington Sarah Hutchinson 3
Prescott John Ho Evening Star Franklin
Courier Journal e e Elena de Sayn [ILLINOIS St
Jean Shoquist Alexander Fried News Aurora Elizabeth, Scholiss
ARKANSAS

Post-Tridune
A. B, Dickson
(Goshen
News-Democrag
Isabelle Chapman
{3recnfield
Reporter
Richard Spencer

Indianapolis
Neus

Corbin Patrick
Times
Henry Butler
1.a Porte
Herald-Argus
Forbes .?ullnn
l.ogansport
Press
Glendora Ridenour
Mary Derby £
Martinsville
Reporter
Harrtet Martin
fiouth Bend
South Bend Tribune
Frank Q. Schmidt
Terre Haute
Tridune & Star

W. F. Cronin
IOWA
Hmes
Tribune
Robert J, Sprinkle
Ellen Landon
Cedar Rapids
Gazette

Louise Roalson
Nadine Subotnik

Charles L. Kelly
Iravenport
Davenport Times
Rex Ballard
Democrat
Ina B. Wickham
John O'Donnell
Des Moines
Register & Tribune
Clifford Bloom
Carl Gartner

Telegraph-Herald
Clinton Ereusher
Iowa City
batly iowan
John Harvey
Jack O'Brien

sokuk
Gate City
Dale E. Carrell
Douglas Lamont
Celwein
Register
Dorts Conner
Otumwa
Courfer
Jeanette Stein
Emrmett Mowery
Sioux City

Journal

Ediths K. Webstar
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'@, Criss. Slmpson
cavenworth
Times

Jd. Donley
Estelie Kehler

Ray Plerce
Neodesha

Dorethea Smith
ka

apital
Rachel Snyder
E. D. Keilmann
Wichita
Beacon
Bob Donaldson
Ernest Warden
Eagle -
Marsh M. Murdock

KENTUCKY

Covington
Times-Star
Mildred Hnrper
Henderson
Gleaner and Jourral
Mellcent B: Quinn
Louisville
Courier-Journal
Dwight Anderson
Times
Lois Glenn

LOUISIANA

Alexandria
Alezandria Town Tallc
Hunter Jurreau
Crowley
Signal
Freds S, Thomus.
Lafayette
Daily Advertiser
Laurraine R, Gorenu

7 CHARAECTERS

HICARIOUS 1H1PRESSIOVS
OF STAGE SCREEN RADIO ”

AND THEIR

Southwest Dally Times

- =

New Orleans
Item
Evans Rod

Walter Jenkina
Shrevepory
Journal
Ed 'de Lepsrps
Frank Ofm\jénu
Times

Nan B, Dowdy

Lewiston
Journal

Margaret M. Mitohell
Joanne Park

un
Edith Thayer

MAR

Annapolis
Capital
Dorothy Biciér
Baltimore ¢
News-Post

Helen A, P, Penniman
Sun

Weldon Wallace
Gilbert Kanour
Donald Kirkley
Hagerstown
Herald and Mail
Harry Warner Jr.
L. 8. McWiillams

MASSACHUSETTS

Beverl
Timz.vy
Brenda Barton
Boston
American
Walter Howey
Atlantic Monthly
Charles W. Newton
Edward A. Deeks
Boston Traveler
Helen Eager
Christian Science Monftor
Leslie A. Siopen
Glode
Cyrus Durgin
John W, Riley
Chas. 8. Howard
Herald
Alexander Willlams
Ellnor Hughes
Notizia
G. Mougsarini
Post
Warren Storey Smith
Eillot Norton

AND RECORDING STAR

WITH o e

UNLIMITED. &=

MATERIAL

-

New Orleans Times Pleayune

Recors 4 American
Btanlsy Chipman
Greenfiold
Recorder-Gagette
Wayne A. Smith
Holyoke
Tranecript Telegrem
Anabeile Murphy
Lawrence
Sunday Sun
Willism  Coliins Je.
Lowell
Sun
Alfred Burke
Sunday Telegram
Elizabeth L. Pourzner
New Bedford
Standard-Times
Earl J, Dias
Newburyport
News
Edward D, Brown
North Attleborough,
Chronicle
Robert A, Chabot
Pitsfield
Berkahtre Eagie
Jay C. Rousenfeld
Springtield
American Childhood
E. K. Nagler
Daily News
W. Harley Rudkin
Waltham
Stigmatine
Rev. James Mullen,
CPS.
Worcester
Telegram
Raymond Morin
Walter Merkel

MICHIGAN
Adrian
Telegram
Madgo A. Millixin
Albion
Recorder
George V. Mather
Ann Arbor
News
Carl Y. Gehring
E. H. Spencer
Bay City
Times
Margaret Allison
Ceadillac
Evening News
M. J. Huckle

Tridune
Dana Dodd
Ethe! Meyers
Detroit
Pree Preas
J. Dorsey Callagham
Helen Bowen
News
Russell McLauchlin
Tines
Harvey Taylor
Flint
Journal
Richard F. Shappell
Bertha Knisely

Grand Rapids
Press
Grace A, Smith
Herald
Marguerite 8, Kerns

Jackson
Ctticen  Patriot
Dorothy Thomas
James Fleming

Kalamazoo
Gaaette
R. A. Patton
Jack R. Bell

Lansing
State Journal
Ethelyn Sexton
Hayden R. Palmer
Ludington
Ludington News
Mary Rose Barrons
Furstenau
Midland
Midlend News
Marjorie G. Johnson

Mount Clemens
Aonitor Leader
M. H. Parres

Muskegon
Chronicle
Paul A, Elliott
Saginaw
News
Malcolm R. McCrea
Paul A, Miltich

8¢, Joseph
Herald-Press
Laura E. Witt

Sturgis
Journal
Betty Rhinehart

MINNESOTA

Austin
Austin Herald
QGulibert Jarvis
Clarence Burgeson
Minnsapolis
Catholic Boy
H, W. Sandberg
Catholic Miss-af Amerion
H. W. Sandberg
Dally
Armold Rosenberg

Jenny Johngen
Gertrude Hansen
Times
Paul Ivory
Eathorine Winton
Morning Tridune
Norman Houk
8t. Paul
Dispatch
John H. Harvey
Pioneer Press
John H. Harvey
Willmar
Tribune
O. B. Auguston
Worthington
Globe
H. L. Refzell

MISSISSIPPY

Clarksdale
Press
Bert Matthews
Maud Walton
Mrs. J. B. Snider
Register
Joseph Fy Ellls Jr.
Jackson
News
Frances Baker
McComb
Enterprise ]
Willard B. Coak

MISSOURI

Mexico
- Ledger
James E. Sterner
Nevada
Mail
Norman Cantor
St. Joseph
News-Press, Gazatte
Edwin McDonald
Christine Long

3 PRETTY GALS A 3 FINE VOICES (Solo and
Trio Vocals) s EXCELLENT INSTRUMENTALLY
Piano, Trumpel, doubling Bongo Drum,
and Bass.

Just Concluded

GLASS HAT LOUNGE

SHREVEPORT

OPENED

CORPUS CHRISTI, Texas
April 20

THE

 One of the 7Zewez and ;
Greater et in Show Basiness <.

BELLE-TONE

CURRENTLY Duistanding Engagements at . . .

3RD RETURN BLUE MIRROR, Washington, D. C. /

. FROLIC'S, Minncapolis A

TABOO LOUNGE gggf;lDaClLUB. Springtield, M. 1»"‘
‘S, Baltimore .

CHICAGO | DOMES, Chicago 1l i
« « + and other smart cafes, q] I :

clubs and caberets s

BOOKING THRU PERC MGR., BOB PRICE

| Porsons/ Direction: ALLAN RUPERT
i

Philadelphia, PA.

263 South lith St.,

The 8illboard: Perssnal Appeorances Supplement
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.

St, Louls
Globc-Demaocrat
Harry R. Burke
Herbert Monk
Post-Dispateh
Thomas B. S8hermas
Myles Standish
Star Times
Reed Hynds
Springfield
Mews-Leader & Press
Lucille Morris Upton
Edgar Bass

MONTANA

Bozeman
Chronicle
Madge Wilson
Hamilton
Ravalli Repubdlican
X Jack E. Coulter
NEBRASKA
Fairbury
News
Jeanne Lou Eeenand
Fremont
Guide & Tribune
Graham W. Howe
Hastings
Tribune
Elolse Edson
K. K, Friedel
Nebraska City
News-Press
Ann Wary
Omaha
World-Herald
Martin W. Bush
Jake Rachman

NEVADA

Carson City
Appeal
Peter Kelley

NEW JERSEY

Atlantic City
" Daily World
Hal L. Childs
Hackensack
Bergen Evening Record
Douglas Hart
K. G. Wallace
Jersey City
Journal
John Hughes
A. D. Mackle
Long Branch
Record
Myrtle DeWitt
Newark
News
Robert T. Taylor
Passaic
Sunday Eagle
Minnle Kasse
Paterson
Call
George Keller
Eagle
Betty Zorn
Minnte Kasse
News
Abe J. Greene
Plainfield
Courier-News
Paul Smith
Ridgewood
Ridgewood Sunday Netog
Robert J. Curley
C. Clarke Folsom

NEW MEXICO

Albuquerque
Tribune
Loutse Miller

NEW YORK

Albany
Knickerbocker News
Clif Bradt
Times-Union
Edgar 8. Van Olinda
Binghamton
Press
Josef W. Mossman
P. Walter Hanan
Brooklyn Digest BMagazine
Nino Lo Bello
Brooklyn
Citizen
Paul J. Brown
Eagle
John Ball Jr.
QGeorge Currie
Laisve-Lithuanian Daily
8tephie Sasna

Buffalo
Buffalo News
Theodolinda Boris
Mary Nash
Cortland
Cortiand Standard
L. B. Van Dyck Jr.
John T. Allen Jr.
Courter-Express
Kenneth G
Everybody's Daily
George Przymnsinaii

Pogn 46

Endicott
Bulletin
Edward Behr
Herkimer
Telegram A
Charles E; Gradwell

Ithaca
Journal
Conrad B. Rawski

Kingston
Leader
Robert J. Stone

Long Island
Star-Journal
Austin H. Perlow
Vlola C. Bratschen

Middletown
Times-Herald
QGladys DeFreltas

New York
American Girl
Esther R. Blen
Ruth Baker
Carl Baosler
American Mercury
Charles Angoff
Argosy Magazine
Sid F. R. Smith
Calling All Girls
Claire Qlass
Lee Morse
Calling Al Kids
Beatrice Lewl
Charm

Mrs, Prances Harrington
Good Housekeeping ‘Magse

zine
Herbert R. Mayes
Harper's Junior Bazaar
Martha Stout
Harpers Magazine
(Anonymous)
Herald Tribune
Virgil Thomaon
Francis D. Perkina
Jerome D. Bchm
Arthur V. Berger
Bit

QGearge Shutes
Jewish Daily Morning

Fretheit

Israel Schietn
Journal & American

Jim O'Coanor

Miller Kastendleck

Robert Garland
Journal of Commerce &

Commercial

Erwin A. Single
Living Church

Clifford P. Morehousa
Look

Gardner Eells

Joanne Melniker
Modern Secreen

Leonard Peather
Movie Life

Betty Etter
Movie Show

Ruth Taylor
Musical Americe

Cecil Smith

Herbert F. Peyser

Robert Sabin

Quaintance Eaton
Musical Digest

Alfred Human
The Nation

Freda Kirchwey

J. King Gordon

Robert Bendiner

New Masses

Joseph North
New Repubdlic

Cecll Smith

Charles Miller

Harold Clurman
News

Doug Watt
New TYorksky Dennik

A, J, Valuchek
Nowy Swiat

W. Borzeck!
Our Times

John P. Davis
PM

Robert Hague

Louls Kronenberger
Photoplay

Adele Whitely Fletcher

Ruby Boyd

Lester Gottlieb
Pic Magazine

O. Martan Boone

Popular Hit Songs Maga-

zine

Joseph C. Martin
Post

John Briggs

Harrlett Johnson

Richard Watts Jr.
Radio Life

Evelyn Bigsby
Radio Mirror Magazine

Fred R. Sammils

Darris McPerran
Reader’s Scope

Joe Carlton

E. A. Plller

Yho Billboard Pursonal Appearances Supplement

Rhythm Music xag.zmé
TYounger €. Can
Salute Magazine
DewWitt Gilpin
Bernard S8tmon
Screen Guide
Beatrice Lubitz Cole
Katherine Blanchard
Janet Graves
Seventeen
Helen Valentine
Csrolyn Rolland
Song Hits Magazine
Joseph C. Martin
Speed Fiction Group
Magazine
Msadge Bindamin
Staats-Zeitung & Herald
Wolfgang Stresemann
Julius Bab
Sun
gvlng Kolodtn
arold C. Bchonberg
Theatre Arts Magazine
Gllbert W. Gabriel
Time Magazine
Chandler Thomas
Tomorrow Magazine
Harold Clurman
John Briggs
True

Bill Willlams
True Love and Romgnes
Hope E. Stuart
Lynne Hammond
True Story
Ernest V. Heyn
Variety
Abel Green
Worker Daily & Stmdog
Murray Chase
World-Telegram
Louis Blancollt
Robert Bagar
Willlams Hawking
Young American Teacher
Maxine Phillips
Oneonta
Star
Franels Forrest

Ridgewood (L. L)
Advocate
Helen Waters
Frank Frazer
Democrat & Chronicle
Norman Nairp
Rochester
Times-Union
A. J. Wdrner
Hamtilton Alle
Schenectady
Gaczette
Dorothy E, Rite
Shirley Armstrong
Syracuse
Herald-American
E. B. Van Wormer
Marjorie Turner
Orange
Jeanne Vineberg
Murray Raphel
Post-Standard
Thols T. Schenck
Troy
Record Newspapers
Donald Haskins
tica

Observer-Dispateh
Ellis T. Baldwin
Press
Colvert L, Asher
Watertown
Times
David P. Lane

NORTH CAROLINA -

Burlington
Times-News
Helen EKing
Chapel Hill
Chapel Hill Tar Heel
Bob Sain
Pete Strader
Charlotte
Observer
Dick Pitts
Durham
Sun
Mack Webb
‘Wyatt T. Divon
Fayetteville
Observer
Harry Wild Hickeyp
Gastonia
Gazette
Ben E. Atkins
Goldsboro
News-Argus
P. M. Petrick
Morehead
Twin City Times
J. H. McEwen Jr,

Statesville
Record
Joyce Saunders
Wilson
Times
Leslte Fowler

Winston-Salem
Twin City Sentinel
Sherman 8hore
Frances Griffin

NORTH DAKOTA

Fargo
Forum
Francis G. SchHotr
Roy P. Johnson
Grand Forks
Hevald

Beacon Journal
Oscar Smith
» Betty Freoch
Ashland
Times-Gazette
Mary Ellen Wolfe
Bollaire
Times & Lecder
Mary Pitton
Canton
Canton Economist
Morton Frank
Agnes Dodds Frank
Celina
Celina Standard
Carl Miller
Chillicothe
Gazette
R, H. Angert
Aivin €. Zurcher
Cincinnati
Enquirer
E. B. Radcliffe
John P, Rhodes
Post
Edward Carberry
Eleanor Bell
Times-Star
Qroverman Blake
Cleveland
Church Management
Williern H. Leach
News
Elmore Bacon
Arthur Spaeth
Plain Dealer
Herbert Elwell
Rena C. Holtkam)
Press

Omar 8. Rann

. ey
Townsend National Weekly

Jesse Qeorge Murzay
Columbus
Citizen
Norman 8. Nadel
Dispatch
Samuel T, Wilson

Star
Jos R. Mills
Coshocton
Tridune
Grier Coleman
Wm. Grahem

Dayton
Herald
Arthur Kany
Journal
Merab Eberfe
Marjorie Freed
News
Betty A. Dieta
Chuck Gay
Delaware
Gazette
Robert Shaffer
Fostoria
Review-Times
C. B. Hopkins
Gallon
Inquirer
Harrtet Cummine
Mamilton
Journal-News
Hilds Fontalne
Kent

Courier-Tribune
M. A. Wolcott
Lima
News
Phyllls Wente
Manasfield
News-Journal
Marguerite Miller
Martins Ferry
Times-Legder
James Qriffen
Newark
Advocate & Americen
Tribune
Harel Kirk
Piqua
Piqua Call
Lola Hill
Toledo
Blade
Arthur Peterson
Mitchell Woodbury
Times
F. J. Eountz
‘Wellston
Sentinel
Gordon MotTow

Prof. Carroll Flllott
Oklahoma City
Oklahoman
Tracy Sllvester
BErnestine Gorman
Perry
Journal
Pred Beefs
Sapulps
Herald
Ruth McClain
Tulsa
Tulsa World
Monurine Halltburton

OREGON

Albany
Democrat-Herald

Susle Aubrey Smith
Harold Hunt
Oregonian .
Hilmar Grondahl
Herbert Lasson
Salem
Oregon Statesman
Mnxine Buren

Call-Chronicle
Frances Welshampal
John Y. Kohl

Morning Coll
Frances Weishe

Beaver Falls

News-Tribune

Marian Starr
‘Bellefonte

Centre Dafly Times

J. H. Yeager*

iCarlisle
Sentinel
A. Douglas Thompson
Du Bois
Courier-Express
Sarah Kellgren Way
1Brie
Dispatch
Wesley First
Pranklin
News-Herald
Carolee Kinnear
Hanover
Sun
H. B. Hostetter
Harrisburg
Harrisburg
Dick McCrone
Telegraph
Joseph G. Lowengard
Barbara Esmer
Lois F. Salinger
Jlersey Shore
Herald
Horace Thompson
Johnstown
Democrat
H. Herman, Hassell
1.ancaster
Mind Digest
W. G, Faltin

l.ock Haven
Express
Marthn B. Zeigler
Korristown
Times-Herald
Margoret (. Hoxworth
Philadelphia
Bulletin
Max de Schauenses
Willjam E. 8mith
Gazette-Democrat
Eric Friedmann
Inquirer b ’
Linton Martin
Samuel L. Singer
Bdw. Schloss
Jewish Journal
J. Sommerstein,

Y aerara @
PR CAE
Vincent E. Clark

L. R. Boals
Fred Childress'
News . v gp N

Eleanor Bailey Johnson
OKLAHOMA
H r
News
W. B. Morrtson
Mangum
Star
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Cathering Bright
Republican
Dr, D. E. Jones
Punxsutawney
Spirtt
Ned Winslow
P. L. Smith
Reading
Fagle-Times
© Jarolyn Albright
Reading Times
. E. M. Schoffstall
u Scranton
Tridune
Dr. D. E. Jones
Shenandoah
Skenandoah Herald
Joseph E. Dalton
Stroudsburg
Record
Bobby Westbrook:
one
Tgemld
Mary Ann Jensen

West Chester
Local News
George H. Straley
York
Gazette & Dally
Pred Stabley

| RHODE ISLAND

+ Providence
Bulletin Journal
'‘George Y. Loveridge
PBradford F, Swan
John W. Hawkins

Donald E. Wiley
Brown Dafly Herald
Harlan Wood

Providence Brown Herald

Woonsocket
Call
Edgar J, Allalre
Zeimor Levin

SOUTH CAROLINA
Anderson
Independent & Mail
Ellzabeth Woftord
Jo Ann Culpepper
Chnrlutom

Florcnoe Milligaf
Henrletta Means
Columbia
State
John A. Montgomery
Greenville
News-Pledmont
Lutle McGee
Eleanor Barton
Rock Hill
Rock Hill Herald
P. M. Patrick
Spartanburg
Herald & Journal
Dorothy Lane Selfert

SOUTH DAKOTA

Aberdeen
American-Netws
Florence Delaney
Pierre
Capitadl Journal
R. B. Hipple

TENNESSEE

Clarksville
Leaf-Chrontele
Benny C. SBands
J. G. McDonnell

Kingsport

Kingsport Times and News

Dorothy Brimer
Memphis
Commercial Appeal
Natlee Posert
Harry Martin
Press-Scimitar
Loulse Nolan
Edwin Howard
Nashville
Our Times
Stanley .C. Harrls
Springfield
Herald
Urith Lucas

TEXAS

Amarillo
Newas-Globe
Bette Thompson
Norton Spayde
Times
Annabe! Miles
Austin
American-Statesman
Nancy Philtps
Dean Finley
Commerce
Commerce Journal
Duskie Myers
Corsicana
Sun
Lynne A. Wortham
Dallas
Business Girl
Betty Oliver

Holland's, the Magacine of

the South
Dorothy Stout
News
John Rosenfield
Times Herald
Clay Balley
El Paso
Times
Norman Burke
Fort Worth
Preas
Margaret Thompson
Jack Gordon
Star-Telegram
Clyde Whitlock
Hillsboro
Mirror
Thelma Webb
Houston
Chroniele
Eleanor Wakefieid
Ann Holmes
Press
Paul Hochull
Kilgore
News Herald
Naomi Hegar
Longview
Longview News Co.
Ellte Hopkins:
Lubbock
Avalanche
Margaret Turner
Marlin
Marlin Democrat

Mrs. George S. Buchanan

L

Herald & Préss’
Prances

Gunning
San Angslo
sunurd Times
Minor Shutt
Terrell
Tridune
Pred J. Massengill
UTAH
Salt Lake City
Deseret News
Conrad B. Harrlson
Howard Penrson
Tridbune & Telegram
Maude Robinsqn
VERMONTI
St. Albans
Messenger
F. W. Turney

VIRGINIA

Danville
Register & Bee
Mary Prilliman
Fredericksburg

Fredericksburg Free Lance-

Star
Robert E. L. Baker
Lynchburg
Advance
W. D. Mount Jr.
Norfolk
Ledger-Dispatch
Charles Hoofnagle
Portsmouth
Star
K. Hardy
Richmond
Richmond News Leader
Alton Willlams
Helen De Motte

Richmond Times Dispatoh

Edith Lindeman
George Harrls
Sutiolk
News-Herald
Marion Lyon
WASHINGTON
Aberdeen
World
P, R. Foelkner
Bellingham
Herald
Nellfe Browne Duff
L(;;lgview

e1ws
Ruth Sweeney

Rl e

Jio;lgl wtellipencer

Susanne Martin

J., Wllils Sayre
Star

V. B. Westphal
Times

Richard E. Haye

Spokane

‘:m-omclc

Bob Emahiser

Vancouver
Sun
Vernar M. Schenck
Times-News
Ellls Binkley

Waealla Walla
Unton Bulietin
Roland E. Miller
Mrs. R. C. Myers

WEST VIRGINIA

Charleston
Color Magazine
Jack H. Dawley
Gazette
Bayard F. Ennis
Edith Graham

Huntington

Advertiser Dispatch
James R. Haworth

Herald-Advertiser
Blll Belanger

Herald-Dispateh
Maurice M. Kaplan
{Mrs.)

Moundsville
Echo
Alexandra Shaw
Journal
Loulse Fox
Point Pleasant
Reglster
B. D. Swint

WISCONSIN
Beloit

News
Harrlet Dawson
Janesville
Janesville Gazette
Peg O'Brien
Kenosha
News
Coyla McNell
Madison
State Journal
Willlam L. Doudna
Helen Mathison

g TR SN

MEM

BOOKED SOLID

263 South lith S

i 128, 4948

r éﬁb

SEPT.10, 1048

*Only Mustcb\ Trio
tver iog‘“ onthe

Arth

Crs0m3 reclion. N RUPERT
p /ﬂ = AuAPhnladelphna. PA.

. » . @ tlever piano-
vocal duo hitling
the high spols in
@barels, clubs and
cocklail lounges
across the nafion,

The

A " INTERL

UDE

DON & TERRY

Piano and Two Voices

FINE HARMONY VOCALS

263 South lith St.,
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Manitowoc
Manitowoe Herald Times
Roy F. Velitchka
Milwaukee
Journal
Richard S, Davis
Walter Manfried
Sentinel
Edward P. Halline
Buck Herzog
WYOMING
Casper
Tribune-Herald
Arthur I. Garbutt
Rock Springs
Rocket-Miner
Martha Jensesn
G. A. Schmide
HAWAI
Honolulu
Adnertiser
Edna B. Lawson
Star-Bulletin
George Oakley

CANADA
ALBERTA
Edmonton
Journat
Les D. Wedman
Jan MsacDonasld
Lethbridge
Herald
C. F. Bresle

BRITISH COLUMBIA
Vancouver
British Columbdia Digest
C. A, Perkins
Irene Leman
News-Herald
Constance MacKay
Province
Rhynd Jamteson
Sun
5. Bligh
Ronald Gadsby
MANITOBA
Winnipeg
Free Press
Frank Morriss
Tridune
8. Roy Maley
Ben Lepkin
NEW BRUNSWICK
Moncton
Times-Transcript
Elva Mylea
Jean Cook

NOVA SCoTIA
Halifax
Herald
June Grant

New Glasgow
News
Martha McEennie

ONTARIO
Hami

Spectator

Free Presy
Lenore Crawtord
J. €. Burns
North Bay
Nugget
Betty Desjarding
Ottawa
Citizen
Lauretta Thistle
Journal
Blyth Young
A. 8. Bykes
Le Droit
QGuy Beatulne
Owen Sound
Sun-Times
Helen Pearce
St. Catherines
Standard
D. J. Willlams
St. Thomas
¥imes-Journal
H. Ramsay
Gledys Elllott
L. H. Dingman
Stratford
Beacon Herald
Lotta W. Gibson

v 1
Press
W. J. Marks
Toronto

Canadian Forum
Davis Mosdell
Milton Wilson

Canadian Homes and Gare
dens

8. Mcllwalne

Jean McKinley

Glorta Schondelmayer
Globe & Mail

Colin Sabiston
Liberty Magazine, Ltd.

C. J. Harrls
May/atr

B. M. Tate
Presbyterian Record

Dr. John McNab
Star

Augustus Bridle
Telegram

Edward Woduon

Windsor

Star

Clarice Tapson

QUEBEC

Montreal
Devoir
R. Pelletler
Jacques de Grandpre

Paul Roussel
Petit Journal

Andre Lecompte
Samedi Magezine

G. Davis
Star

H. P, Bell

Quebec

Chronicle-Telegraph

Ens Robinsan

A. G. Penny
L'Aetion Catholiqus

G. Fecteau

G. H. Dagnean
Le Soleil L'Evenement-

Journal

M. Bernfer

R. Lapointe

Prs. Cate

SASKATCHEWAN
Regina
Leader-Post
Dan Cameron

Howard Ross (A)
New York: 1650 Broadway
Danny Shaw
Tommy Sacco
Chicago: 208 N, Wabash
Hal Sands (A)

New York: Pursmount Bildg.

Hal S8ands
Harry Santley (A, U)
New York: 48 W. 48th St.
Hsarry Santley
Vic Schroeder Agency (B)

Omaha: 848 Insursnce Bldg.

Vic Schroeder
Harriet McMillen
Eddy Haddad
Mary Lou Olson
3en Shanin (A, B, U)
New York: 1501 Broadway
Ben Shanin
Seymour Shapiro Agency (R)
Chicago: 32 W. Randolph
Seymour Shapiro
Melville A, Shauer Agency
(A. B, U)
Loos Angeles: 0120 Sunset
Blvd
Mel Shauer

BOOKING OFFICES

Edward Sherman Ageacy (A, B)

New York: 1501 Broadway
Lawrence J. Golde
Mickey Aldrich
Joe Coopersmith
Phil Coseis

Beverly Hills, Callf.:

Sunset Bivd,
Edward Sherman
Philadelphia: Real Estate

Trust Bldg., Broad and
Chestnut Sts.
Joe Coopersmith

Willlam Shilly (A)
New York: 1560 Broadway

D. W. Shilling
Silbert.Rollo Agency (A. B, U)

Los Angeles: 1586 Crossroads
0f the World

8533

(Continued from page 24)

Eddie Smith Agency (A. B)
New York: Paramount Bidg.
Al Wilson
Paul Specht (A. B}
New York: 342 Madison AvE
Davis S. Stern (A)
New York: 1619 Broadway
Al- Greene
Eddie Suex Theatrical Agency
(A.B. O)

Philedelphia: Suite 500,
Shubert Bldg,
Eddie Suez

Bernte Rothbard
Joseph Sullivan Agency (A. B, U)
Los Angeles: 8949 Sunset
Blvd,
Joseph Sullivan
Sol Tepper (A)
New York: 1270 Sixth Ave.

United Amusement Enterprises
(a)

Chicago: 203 N, Wabash
Harry Greben

Dallas: Fidelity Bldg.
Dick and Souny Millard

Univorsal Artists Bureau (A)
New York: 284 W, 44th St.
Bert Jaslow
Annatta Sehein

Universal Attractions (A. B}
New York: 645 Fifth Ave.
Ben Bard
Al Wager Agency (A, B)
Los Angeles: 707 D. Broadwdy
Al Wager
Joe Wager
George Nelson

Art Weidner Orchestra (R, B, U)

Axt Whiting Agency (A, B, o
Los Angeles: 6110 Santa
Monlcs Bivd.
Art Whiting
Enda Scofield

Fred Willlamson (A, B, U)
203 N. Wabash Ave.
Fred Willlamson

Frank M. Winkler Ageacy
{A. B. U) .
Los Angeles: 1205 N. LaBren

Frank Winkler
Miles Auer

World Wide Attractions (A, B, )
Beverly Hills, Calif.: 197 N.
Canon Dr.
Hal Zelger
Carl Von Ritter

Jules Ziegler, Inc. (A. U)
ew York: 545 Fifth Ave,
Jules Ziegler

Tollywood: 85-82 Sunset Blvd.
Fred Katz
‘London, S. W, 1: 110

Arthur Sitber Beatrice Kitell San Francisco: 3025 Van Ness mg"&m%
CUft Carling Joe Rollo Triangle Artists Corp. (A) Ave,
Phil Shelley Agency (A. U) Mildred Meyers New York: 1697 Broudway Art Weldner Ed Zwicker Entertainment Bureau
Los Angeles: 8842 Sunset : Lou Perry Jack Weiner Agency (A) A, B, )
Blvd, Eddie Sligh Agency (A. U) Frank Mflitary Los Angeles: 8979 Sunset Philadelphia: Shubert The-
Phil Shelley Chicago: 203 N. Wabash Ave. Phil Tyrell Agoncy (R) . Blvd. ater Bldg.
Herbert Walsh Eddie Sligh Chicago: 203 N. Wabash Jack Weiner Ed Zwicker

IRVING SCHWARTZ,
(Continued from age 17)

cent of their present level and that
the percentage split over guarantees
will have to go on a 50-50 basis ine
stead of today’s regularly accepted
60-40,

According to Schwartz approxi-
mately 80 per cent of batoners on a
one-nighter swing show little desire
to go out of their way to entertain
the crowd. “Many of them are like
dead fish on the stand.,” Schwartz
says, “never bothering to turn on the
personality or pay attention to the
patrons.”  Schwartz criticized the
“Just another job™ attitude on the
part of the maestri, and pointed out
that this hurts a leader's following in
that particular area as well as result-
ing in a general ill-eflect on other
dances to be held at that spot in the
future.

“The day when a leader can just
stand up there and beat out the music
is past,” Schwartz adds. “Customers
today want to be entertained and get
their money's worth. Those who
aren’t may not come back next time.”

Schwartz points out, of course, that
not all batoners are guilty of this,
and sang high the praises of Tex
Beneke and Stan Kenton as examples
of co-operative maestri who have re-
cently played his dates. (Beneke
payed the Stockton Civic Auditorium,
grossing more than $4,000, and the
concerf Schwartz promoted with
Kenton at the Sacramento Memorial

Page 48

Auditorium drew a $5,600 box-
office.)

Managers and bookers should go
all-out in aiding in publicizing a one-
nighter, Schwartz feels. He criticized
booking agencies who supply age-old
material on their bands, “and some-
times even this comes too late to be
used effectively,” Schwartz said. He
feels bookers should supply promoters
with one-minute transcriptions for
use as radio spots to advertise bands’
appearances. Managers, he {feels,
should show greater effort in lining
up personal appearances at local rec-
ord shops and on disk jockey shows.

ANDY SHEETS
(Continued from page 17)
until guarantees are decreased, this

promoter feels,

Here's how Sheets figures it:

“If 1 eharge $1.50 admission to a
dance, after taking taxes off, the box-~
office keeps $1.26. If the dance at-
tracts 2,000 people — which is a
healthy turnout in these parts today
—that means that after paying a
$1,500 guarantee and splitting 60-40
I get to keep $500. However, out of
this money I have to pay for adver-
tising, rental on the hall and my help.
There's so little left for the promoter
that it doesn’t pay to stay in the busi-
ness.”

Sheets wants to see band guaran-
tees brought down to $1,000 and a
substantial decrease in percentages.
If the promoter feels he has a chance
at making a buck, he'll be willing to
go out on a limb and cutﬁadmissions

Tho Billbeard Personal Appearances Svpplemem

to attract more patrons, Sheets main-
tains. He thinks that with rare ex-
ceptions the gate tab should not be
over $1.25. He sald he will charge
$1.80 admission for the Guy Lom-
bardo dances he is running in Oak-
land on May-11 and at San Jose, May
13. However, since Lombardo has
proven to be so strong at this area’s
box-office in the past, he feels the ad-
mission won't be prohibitive.

Generally, Sheets placed most of
the blame on the band leaders them-
selves, stating: “I think the personal
managers and bookers are doing all
they can. The trouble is that many
of the band leaders are too independ-
ent these days.”

RALPH WEINBERG
(Continued from page 17)
high rental costs there is little left for
armusements,

“We have been getting big admis-
sion prices in all of our promotion
towns but would like to reduce these
prices in order to increase attendance,
We are unable to do this since we still
must pay high guarantees for band;.
Colored attractions have reduced their
guarantees considerably but .the
prices on white orchestras continue
close to wartime levels.

“The attraction and agency could
help us considerably 5f they made
some effort to change their promotion
aids. There has been very litfle
change in gimmicks in the past 11
years. The same format has been
available in pictures, mats and news-
paper publicity ideas ever since 1

‘prices because they know th

started out in the field. Some attrace-
tions have used advance publicity
men, but frankly, this is not much
help. Firstly, as a rule, the advance
mian is som punk who knows nothing
about publicizing a band. His stay
in a town is from two to three hours
and then he: is on his way to the next
town. This is not enough to make
the proper ¢ontacts or to do any of us
any good. good advance publicity
man would |be an asset but they must
be hard to 'find.

“A good ndvance man should cone
tact not only local disk jockeys but
also the julte box distributors in a
town he covers. But most advance
men pass the juke box operators by,
In this writer's opinion the juke box
gives a bancd or any song number its
_greatest boost.”

JOE BARRY
(Contirued from page I¥)
used to sell us a bona fide band leader
—without a band-—who would work
a date with a pick-up outfit. Today
I know whe): we buy a band we get
the same bard that is used .on records
and on its location work. |

“The Ritz keeps a daily card indﬁf
of the bands which play in our bail-
room. It is {rom these records whic
list guaranties, percentage money,
etc, made by each’ orchestra on
date in the Ritz, that we maint
a price list. The agencies o
extremely rare cases attemp
changes ove’ previous engage

know what 1vas pald and what
R e

made.
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hit by the slump should Ye
ped at this time with top name
Stutz believes. This, he ex-
ns, would be a sort of artificial
tion for the band biz and will
serve to stimulate interest In dancing.
wer, Stutz finds booking agents
and managérs ‘have followed an
‘oppasite‘course. Those areas hit par-
ularly hard by the slump find they
pt-get the top box-office drawing
1M Instead they are offered
gser lights in the band biz, as well
rritorial orks or newly formed
that hold little, if any, box-
appeal.
#Bookers keep their top name
bands where the clover is green and
Klms those areas where the slump
sel in,” Stutz says. “If this is
‘permitted to continue, we are dead.
"~ Agents should bend all efforts to
ing the top drawing bands to the
pries where they are needed in
der to give the industry a badly
nfeded, hypo. Keep those bands in
the off-territories, especially when
they've been hit by a slump in busi-
s‘"

ot -4

| " &
A

tz feels-that the day fs here for
batoners to replace their high-sal-
dried sidemen with men working for
reasonable pay. This, he feels, would
allow leaders to ask less in playing
one-nighters and thereby ‘leave a
dollar for the promoter.” As it stands
now, Stutz said, the big names take
off the box-~office cream and “let the
omoters suffer.” According to him,
is {8 a situation which must be
» golved without delay if the one-
gighter biz Is to remaln.

LARRY GEER
: {Continued from pdge 17)

fnfo from all over the territory, indi-
cating that business is really in the
doldrums.

\ Leaders should pay extra attention
to doing a good job on the stand,
especially playing to the payees. The
erratic Jength-of intermissions is dis-
ecouraging ops, Geer said, and lead-
ers should marshal their sidemen
ufe- diligently and see that they
adhere to the intermission policy set
by the ballroom owner. He encour-
aged band leaders to get the feel of
dancing communities; that they try
o find exactly what each ballroom's
clientele go for by watching during
early-evening sets to see what num-

draw crowds to the floor and
{ type of music drives terpers

4 the hardwoods. Fronters
) Id also acclimate their music to

€ particular qualities of the danc-

's p.a. system.

- 81,500 Persongl Salary

" Some leaders must drop prices,
sajd. Recently a leader told an
' that he must continue to demand
high guarantee 'and percentage
use of a weekly $8,500 nut for
band, When the op asked the
der to break down this high figure,
e leader said he included $1,500
sonai salary pius such over-
items.as salary of a valet, secre-
manager, property man and
: boy.
 Geer said that he has received
tefs from ops over some booking
offices ~which fail to return com-
d contracts to the op, making it
ssible for the op to complete
tional arrangements for the
Ops realize that bookers are
times hung up in trying to route
but Geer said that an op should
four weeks in advance to really
ob in securing radio time, news-
T space and distributing records
ming bands to the better pa-
Reports have come to Geer
tracts being held in skedding
for a month before a date,
. op, buys window cards,
er ads.and other promotional

|
s

‘.
Fy

L 24, 1948 -

Wedgl--ﬂooking Evil
“'Cdge-bonking has sta

:cfc_.'nrdxémg to MBOA mc;‘tf)grsqgar!:.,
OIS, Geer said. In such cas [}
are 'askcd to buy a band whl:\s'ﬂxg:s’
don’t want in order to get a crew
that will click at their dancery. In
such instances, Geer said the un-
wanted band, which has to be used
loses money which even the estab-
lished favorite fails to make up dur-
ing these days of declining takes.
Often bookers utilize the threat that
they wxl.l play the band with a com-
petitor if an op doesn't take their
pitch. Geer pointed out that usually
if one 0P In a territory can't buy a
band, 1t' wen’t do well with a com-
petitor in the same area. More at-
tention must be given to the prepara-
tion of contracts, for a band is inked,
only o have such factors as playing
't‘ime for the band changed because
of an error on the part of a secretary
who typed in four instead of three-
and-a-half hours' playing time.”

ALICE McMAHON

) (Continued from page 17)
times—what the location band costs
per evening and the promotion job
on such a date ups the ad budget
considerably. The promotion budget
for the succeeding night is also hiked
to make up for the dancers, who
broke their norma! habit to make the
name dance.

Too Good, No Good

If the name ork Is a big pull, the
crowd may be so big that dancers do
not get a good chance to hit the
maple and do not get the service
which they usually associate with the
ballroom when location bands are
playing. Name orks, she said, must
realize that, while they have heavy
payrolls, the ballroom op’s burden
of city and State taxes, insurance, ad-
vertising, loss of business on preced-
ing and succeeding nights, and a pay-
roll that increases because of person-
nel necessary to handle the heavier
crowds, make it more difficult for
the op to break even. With the gov-
ernment getting 20 cents out of every
admission dollar for taxes, and the
bands asking a 50 or 60 per cent priv-
ilege, which means 490 to 48 cents out
of the remaining 80 cents, the op has
little profit left.

Fronters must learn the particular
musical tastes of each ballroom’s
clientele, she asserted, and a few min-
utes with an operator before the
dance will assist a fronter in doing
a better job. If there’s a reason an
orkster cannot adhere to the danc-
ery’s policy, an explanation will make
the op realize that his patrons are not
being fluffed. Miss McMahon also
pointed out the danger of over-long
intermissions, which are in violation
of union contracts. She asked co-
operation from leaders in letting her
know what ops can expect in the way
of personal visits to local disk jockeys.
such as Paul Roberts, WFBM, Indian-
apolis platter pilot, who has worked
100 per cent in putting the roof dance
bands over.

Booking Office Co-Op

Bookers must discontinue to sell
concert and show bands as dance at-
tractions, Miss McMahon maintained.
When a band is sold, booking offices
should follow thru with informative
and well-written press manuals.
Booking offices should furnish prome-
tional media at reasonable prices. She
pointed out that one Omaha tertitory
band booker sells attractive window
cards at a nickel, while major agen~
cies ask a dime for the same mate-
rial. Press books should carry com-
plete info about the band’s records
and recent web airings.

Booking thru

Amusement Booklng Service

2115 Cass Avo.

PETER . IODICE

Detroit 1, Mich, 2629 Woodward Ave,

CURRENTLY AT

THE BOWERY

DETROIT

Otfering a variety of
tunes from the Hip pop
scloctions to the most
ditticult
Their contrast of nstru-
ments ranging from one
inch to a threc-footer is
unusually novel and
unique.

classic  aefase

Personal Management?
MURRAY SABIN

Detroit 3, Mich;

AND HIS ORCHESTRA

4th Sensational Year

BILTMORE HOTEL .vc:.: Broadcasiing Over NBC

THANKS TO JOE FABER AND BUD OVERBECK

TECH-ART RECORDS

RADIO

Now rippling along as
the JIMMY DU

Featured in Columbia’s

rplc'nmEL‘

Now Beoking

[ = EATERS |

Personal Monagement:

“Mr. Ripple” on
SHOW—NBC

“LADIES OF THE CHORUS”

Summer Tour

Harry A. Romm, 38 E. 57th St., New York City

FONTIMYT NIVIN

and

A0¥vid DIV
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(Continued

would rarely lead the orchestra but
spent most of his time dancing.

We prefer attractions like Jean Sa-
blon and Joe E. Lewis, who draw in
the most money per patron; Duke
Ellington, who attracts such names
in the music world as Dick Haymes,
Margaret Whiting and Johnny Mer-
cer; Carmen Cavallaro, who always
Plays with the band and is always
glad to play request numbers, and
Desi Arnaz, who has a host of friends
here and a strong following. Peggy
Lee proved to be a good draw.

The Hot Miss Thompson

You might be interested to know
Who drew the most money at Ciro’s.
Due to the fact that we lump our
night club grosses with the liquor
sales and catering, it is difficult to
be specific. But we do know that
the three toppers to date are Kay
‘Thompson, with the Williams Broth-
ers; Carmen Cavallaro, and Danny
Kave. Among others on top at Ciro's
are Mitzi Green, Joe Lewis,
Dorothy Shay, Duke Ellington, Kath-
erine Dunham, Jerry Lester and Veloz
and Yolanda, Kay Thompson and the
Williams Brothers broke more rec-
ords than anyone else at Ciro’s.

In general, comics do well. How-
aver, we insist on entertainment that
is not off-color. For two years I re-
fused to have Jerry Lester on my
bill because his material wasn't quite
up to our standards. He cleaned it
up, came to Ciro's and made a great
hit here this season. I think that he
is thrice as funny as ever before. In
fact, 1 think he will soon be recog-
nized as one of the greatest comedians
of our time. Altho a great performer
naturally prefers to choose his own
material, he will, if reasonable, listen
to suggestions on what bits to add or
cut. For instance, Mitzi Green was
not completely sold on the idea of
doing a takeoff on Joe E. Lewis every
night. But when 1 pointed out that he
was very well known and liked by
our patrons, who would appreciate
this particular bit, she included it and
il has become a favorite here.

Ciro’s itself—tho it is one of the
most famous in America—actually
operates in the red. We have, how-

RUNNING SUCCESSFULNIGHT CLUB

from pege 4)

ever, five main sources for reve-
nue: (1) Catering, (2) retail lquor.
(3) studio parties given on sets, (4)
leasing the room to motion picture
studios for night club scenes and to
radio broadcasting companies for
special broadeasts, and (5) concerts.
Last year 1 presented® Jose Iturbi,
among others. Naturally, we respect
the five sidelines which bring in most
of our revenue. One gimmick we've
latched on to which has helped pro-
mote our sidelines is a social secre-
tary who advises those interested in
how to conduct a party in their own
homes. This is an individualized serv-
ice for which there is no charge.

Ciro's operates a little differently
from most other clubs. We pay no
rent since I own the building; the
land and all the property is free and
clear of mortgage; we have no laun-
dry bills because we own and op-
erate our own laundry; we carbonate
our own water; we make our own
ice; we own a shop where we up-
holster our furnishings and keep them
in constant repair, and we pay no ex-
ecutive salaries.

MIDWEST BOOKERS
(Continued from page 16)

out to renew interest in dancing and
help both groups.

Ops Are Hosts

Ballroom ops must realize tney are
hosts and should take a general in-
terest in familiarizing themselves
with their clientele. Serl Hutton, of
National Orchestra Service, Omaha,
advised that ballroom ops would do
well to associate closely with any
community enterprise and attempt to
have as many civic and school func-
tions as possible held in their danc-
eries.

On the advertising situation, terries
tory band bookers felt that in some
instances the entire budget is spent
on promoting name attractions, while
ops cut down almost completely for
the territory orks. Too many ops.
they aver, are sticking all their money
in the name-band promotion and are
just getting by with their regular
weekly territory band dates, which

and the Wonderful
ORIENTAL THEATRE ‘/5

ORCHESTRA 3 :

>
o
)
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promoted correctly might
regular, neat income. _
Ballroom interiors and exteriors
mean a great deal, and ops should
spend more time and dough in seeing
that their spots '
the community. Vic Schroeder, Omaha
territory skedder, pointed out the lack
of adequate p.-a. systems and poor
acoustics discourage fronters and offer
little good music to dancers.
Schroeder also emphasized proper
relations between the op and the
fronter, encouraging ops to give in-
structions to leaders well in advance
of the opening time; treat musicians
gourteously, obtain some kind of serv-
ice from ballroom help for musickers

between sets and have pianos tuned.

to standard pitch. Schroeder alsp
pointed out that it is a good practice
for ballroom ops to open their danc-
eries at 6 p.m. so that a band arriving
early can have a chance to set up and
clean up before eating preparatory
to going ontg the job.

Study Demand

All territory skedders insisted that
ops study their crowds for band de-
mands so that bookers could supply
them with the type of band they wish.
Barnett said he had run into ops who
run regular popularity polls by hav-
ing. dancers sign give-away cards on
which they also name their top
favorites. ;

Nev Wagner, of the William Morris
Chicsgo office, said that he has been
securing good reports on his sugges-
tion to ops who buy show-type dance
bands and work a combination con-
cert-dance. Utilizing a one-hour show
and three-hour dance, ops are able to
get the older music fans and the
younger dance fans in for the name
promotions.

Ops who scale their admish ducats
according to the price of the attrac-
tion are enjoying heftier grosses, ac-
cording to Lang Thompson, of Asso-
ciated Booking’s Chi outlet. Thomp-
son sald that with dough as short as
it is patrons are pulled by the drop
in coin. Ops are fluctuating the ad-
mish in proportion with the guarantee
on the band with some success in
certain areas, he said.

HAL HOWARD
{Continued from page 16)

of America. Promoter dedicated the
one-night dance date to Bank of
America employees. These were
given tickets at a reduced rate, which
meant that the promoter was as-
sured of a substantial turnout coming
from that organization.

According to Howard, admission
prices are on the down grade but
promoters and dancery ops take it for
granted that the public knows about
their lopping of prices. He mentioned
one promoter who heads his news-
paper advertising with, “Now, name
bands at sensible prices.”” By driv-
ing home the fact that prices are
down, it will result in more cus-
tomers who can now afford to go and
are willing to spread the good news
to their friends.

HOWARD SINNOTT
{Continued from page 16)

some sort of intimacy between the
operator and the ticket buyer. The
promoter should make use of promo-
tion gimmicks — giveaways, door
prizes, disk jockey tie-ins, etc. To
top it off the promoter should spend
time and money in keeping his ball-
room in attractive shape. Some ball-
rooms today are in bad need of re-
decoration, refurnishing, repainting,
etc. Keeping the ballroom attractive
helps to create the envirgnment
which would draw customers instead
of drive them away.

“Another suggestion Is that oper:
ators make greater use of advance
ticket sales on spot bookings.. This
serves a two-fold purpose, Primarily,
advance sale should cause word-of-
inouth talk about the dance around
town. Secondly, it serves as some
insurance for the operator's date.”

are a showplace in

The next time. you hear
voices=LISTEN !

Ir MAY BE your conscience speaking,

It may be saying: “Save some of
that money, mister. Your future de-
pends on it!Y

Listen closely next time. Those are
words of wisdom. Your future—and
that of your family—does depend
on the money you put aside in sav-
ings.

If you can hear that voice speak-
ing clearly, do this:

Start now on the road to auto-
matic saving by signing up on your
company's Payroll Savings Plan for
the purchase of U. S. Savings Bonds.

There's no better, no surer way‘to
save money. Surer because it’s auto-
matic . .. better because it pays you
back four dollars for every three you
invest.
Do It now. If you can’t join the Pay-
roll Savings Plan, tell your banker
to enroll you in the Bond-A-Month
Plan that enables you to purchase a
bond a month through your check-
ing account.

Remember—beétter save than
sorryl

US. Savings Bonds

Contributed by this magazine
in co-operation witk the -
Magazine Publishers of dmgrica
ar g public.service. .
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. ‘-":—Sing Bing”, “Lee’s for Me” T\ ; /,‘
| Collegian Chant; in Place: r
Como, Laine; Stafford, Shore THE BILLBOARD'S

op 1n 2 10th Annual College oll
s of
s atra Slip Shows, Lund Fadee; Monroe, Christy Pop
e . om 2 SINGERS
(Continuced from pape g :
: hehind Crosby, Perry Comu, Frankie Iiaine ,2;‘3. c;‘raxﬁh. A St
slot to ﬂﬂgo?xlgsﬁaﬁim of bad publicity ;?r S'ir:gao:r;d : y‘::f stretch M that A (M“c) =
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out a sock record &ﬁd‘?:r:i‘::‘(or impact) took its toll in th;s;gw;:lt' s' ;)t:‘ A —— ciosby TR, 952
bowed to the Aﬂ s remained at high level with one san sh bl Baba) 1 B ot L 510
But Como's disk succe Sweet Sixteen paired with Cht Baba, ot Tast - T 309
credit (‘W"f“ Z‘;g.‘;::;"ium to boot. Laine‘pu‘&ed :';yh;zcsei?:me b i {;{a‘%:hn Laine o000l e
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a:«:rsiove&z %ethis year on the suengthﬂu( Bcssire: the singer even now boasts . ok D e A 210
¥ a hit in his yersion of Shine. & mee‘ oy

et

Craig “Near You, Mon.roe
.| «Ballerina” and Laine

e
T i R ' chaturian Boom
Jtarbi, Rubinstein Longhair Laurels—Kha

N}:W’ RK T NEW YORK. March 27.—Perennial

T lamss w5 e ites of the ~ American ch:sica}
ies’ selection of their | {a:’xgirc\—lovers at large grabbed off tr
pu:olr.l:: mdular‘::eords of the past {:n\mng among the college 1~
fa pop

1 sbrs,. with piaos
gear apparently reflects the choice © ‘1‘\‘?::1‘-;:@ vt

Currantly

THE HAREM ... ... Nw YORK

8ookings

GENERAL ARTISTS CORPORATION [

Monagemaent
THOMAS G ROCKWELL, President

NEW YORK + CHICAGO - HOLLYWOOD « CINCINNATI « LONDON GABBE, LUTZ and HELLER
8210%; SUNSET SLVD.

HOLLYWOOD, CALIF.
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GENIAL
IRISH
GENTLEMAN

Recently Completed

SHASH WEEK

STATE THEATER

HARTFORD, CONN.

RKO PALACE

COLUMBUS, OHIO
Week of April 9th

Week of April 9th

RKO PALACE

CLEVELAND, OHIO

ASSOCIATED BOOKI

NEW YORK, N. Y. 745 FIFTH AVE PL. 5.5572

LASER.

NG CORPORATION

CHICAGO, Ill. 54 W
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