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"“Get a Pin-Up Girl’”’ continues to get a raxzle-daxzzle promotion ob, currently on the Jerry Cooper-Diamond
tecording of the tune, written (believe it or not) by a lad named Don Wolf. On the Cooper platter the pert
Walter Thornton foursome shown here do vocal bickground to Jerry's lyricizing. And the singer is set for a
promotional tous on which a bevy of pin-up lasses will accompany him.

[




Bea Wain and
Mmndre Bosuch, WMCA

Ten An'O“‘e' WNBC

\N ‘Il'A?
] Tommy Gormey,
5 WeCA

.
art Green, WIB

'§~: if.l
=
DIAMOND
RECORD 2089

R
freddy Rﬁb“‘";
WGV

Roy Carsall, WFCHM.‘ -

Hittirg Hard on New York and }
Metiopolitan Disc Shows

AT
Wolter Thoraron with
rey Amsverdam WHa

E2y -

s williams, WOV - I ™ Barees. wiz

Ted Husing, WHN' DIAMOND RECORD CORP., 1650 Broadway, New York, NL Y.

Bhe F‘.’I;'k V‘;C'V"I




Vol. 60. No. 16

The World’s Foremost Amusement Weekly

April 17, 1948

Want To Work Australia?
Okay, But Read Your Pact;
It’s Not All Milk and Honey

Sybil Bowman Gives Some Useful Tips to Road-Hungry

MIAMI, April 10.—Sybil Bowman,
impressionist who bas returned from
Australia, gives some simple advice
to performers intending to work in
Australia: “Read your contract.” She

Juke Unions
Join Detroit
Nitery Fight

DETROIT, April 10.—Violence,
arrests, more court action and a
widening united union front char-
acterized the second week K of open
warfare between the American Guild
of Variety Artists (AGVA) and the
American Society of Arts and Talents
(ASAT) here. Focal point was the
Ship Cafe, where picket lines con-
tinued to march nightly with affili-
ated craft unions supporting AGVA
in its position, while an eight-act
show went on inside.

Latest entry into the picture was
the Service Drivers and Helpers’
Local 985. This group. covering juke
box and other coin machine service-
(See Juke Box Union on page 37)

said the headaches most performers
run into Down Under can be traced
to the fact they did not read their
contracts hefore leaving the States.
For ‘example: An act is assured 20
weeks’ work, but when the performer
gets there, he finds out that the 20
weeks are not consecutive and he
has to lay off for weeks and weeks.

There are only five cities on the
Tivoli Theater circuit: Sydney, Mel-
bourne, Perth, Adelaide and Bris-
bane. Of these five, only Sydney and
Melbourne are playable 12 months of
the year, the rest of the c:rcuit being
closed for months on account of
weather.

An act is booked on a six-week
contract to play Sydnevy or Mel-
bourne. After closing at either of
these two cities, there is a lay-off
of at least a week before moving to
the second city for another six weeks.

“Tho the distance between Mel-
bourne or Sydney is only 500 miles,”
Miss Bowman said, “the antiquated
system makes it such that you don't
open, and are not paid, for at least
a week.

“And after you’ve moved to Sydney
from Melbourne, or from Melbourne
te Sydney, you can’t play the first
city again for months unless you've

(See It’s Great To Play on page 35)

Take It Away,
Danton Walker!

MONTREAL, April 10.—~The 15 per
cent salary deduction faced by U. S.
performers playing Canadian dates is
merely a guarantee taken by the
Canadian government against future
income taxes.

Contrary to a report (Danton
Walker in The New York Daily
News) that the 15 per cent slice was
a result of the current U. S. dollar
crisis in Canada, in which Ottawa
was attempting to build up her supply
of U. S. bucks, the deduction law has
(See Take It, Walker! on page 14)

Philly Back

In Big Time

NEW YORK, April 10.—Philadel-
phia, once a big buyer of name talent,
is back in the market again with at
least three spois bidding against each
other for the available attractions.

Up to about a month ago the Latin
Casino, the only big nitery in town,
had things its own wav. With the
Coronet and the Mocambo dark, there
wasn’t another spot in town that
meant anything. Frank Palumbo’s
Click wasn’t in the act buying biz,
being strictly a name band spot.

Last January Marty Goldberg
opened a room at Chateau Crillon
and started to look around for some-
thing. He came up with a couple of
semi-names ‘but nothing solid. A
couple of weeks ago Mort Casway,
who runs a cocktail lounge, the

(See PHILLY BACK on page 35)

Big Show Off to Big Start

Garden Preem
Rings Gon o

{
New and old skillfully
blended — advance indi-
cates smash b.-o. year

]
By Jim McHugh

NEW YORK, April 10.—Something
old and something new were added
to the approximately 29 acts held
over from last year for the Ringling
Bros. and Barnum & Bailey Circus
preem in Madison Square Garden
here Wednesday night (7). The ex-
pert know-how blending and staging
of talent resulted in a stellar circus
production justifying the Big Show's
right 1o the continued use of its plug
line. “The Greatest Show on Earth.”

Few spectators left before the mid-
night ending of ihe lengthy opening
night performance which began at
8:40 p.m. Their enthusiastic response
to the efforts of the troupers assured
the success of the show’s remaining
£4 performances which end Sunday,
May 9. Also, the reception accorded
here should foretell for John Ringling

Another 19477

NEW YORK, April 10.—With
all week-end performances al-
ready sold out, plus near-capac-
ity at yesterday’s matinee and
night show, the Ringling circus
appeared to be heading for a
gross on a par with last year’s
record estimated $2,000,000 take.
The record $6 tariff charged
again this year for chcice pews
apparentlv was no drawback.
The circus announced Thursday
(8), second day of the 33-day
run, that all week-end ducats,
except for the eagle-perched
$1.20 seats, were gone. Some
parents were outraged, Saturday
mats being the only chance for
their kids to see the show.: Fact
is, ticket brokers have plenty of
choice pews which are available
at cost plus brokerage fees—if
vyou can ante up that kinda

" dough.

North, circus prexy and producer, a
big season under canvas in the hin-
terlands. The $6 top charged here
makes possible per performance
grosses of about $30,000. Last year
(See R-B BLENDS on page 45)

|
TV Airs All
315 Hours of Tt

Cameras pick up thrills in
close-ups—Ilong show gives
opportunity for experiment

(]
By Paul Ackerman

NEW YORK, April 10.—Debut per-
formance of the Madison Scquare Gar-
den run of the Ringling Bros. and
Barnum & Bailey Circus was telecast
in its entirety Wednesday (7), the
running time stretching from 8:30
p.m. to 12:05 a.m. The circus’s open-
ing performance generally runs la-
mentably overtime, but on this occa-
sion, from the standpoint of the de-
veloping video art, the lengthy session
was welcome in that it gave ample
time to analvze video’s present-dayv
techniques with regard to the cover-
age of spectacles.

In general, the coverage by the
video technicians of the Columbia
Broadcasting System (CBS) was
good. Two cameras were used in the
CBS cage, and these were able to get

(See TV AIRS R-B on page 14)

EW WAX OQUTLETS YOOM

Labels Spring
Tricks, Keep
Disks Flowing

Master Deals, New Cuts Pop

NEW YORK, April 10.—Petrillo’s
ban shows no immediate signs of re-
lenting, but the diskers continue to
dig up new wax, revitalize old pre-
ban masters that pop up in amazing
frequency, negotiate for foreign-made
masters, record their own stuff a
capella or with non-union instru-
mentalists . . . in short, go thru a
whole bag of tricks to keep the new
releases coming and to cover the
demand tunes.

Plus the scramble to “cover” the
Naturc Boy ditty (see other story, this
department), new master activity ine

(See LABELS BUSILY on page 15)

Shuberts’ FM
Plugs To Sell
Legit Ducats

Programs Will Use Stars

NEW YORK, April 10.— A new
legit-radio tie-up was in the offing
this week as the Shuberts and FM
Station WGYN neared the pacting
stage on a new type of radio program,
to be produced jointly and titled The
Box Office of the Air. Deal calls for
two airers daily, seven days a week,
to detail late seat availabilities in the
15 legit houses currently controlled
by the Shuberts and., thru a special
battery of switchboards, accept phone
orders for ducats from listeners. By
arrangement with the various pro-
ducers of the shows involved, the
stars of those shows would rotate,
making appearances for interviews
and possibly portraying excerpts from
the shows on the air.

The latest of a flow of promotions
by the energetic FM outlet, the new

(See Shuberts to Use on page §)

Seek New Title

A A *y 9
For ‘Prostitute
NEW YORK, April 10.—Stem

legit is facing again a threat of cen-
sorship. Bronx Councilman Edward
Cunningham in a letter to License
Commissioner Fielding yesterday (9)
asked that the title of The Respect-
ful Prostitute be changed or else
sonie action will be taken. Cunning-
ham also claims that the title out-
rages common decency, and that it is
serving only as a b.-o. come-on. The
councilor had intended to introduce
a bill in the city council asking that
sufficient authority be granted to the
license commissioner to exercise his
censorship prerogative, but a state-
(See Councilor Seeks on page. 40)
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Haylofts Smack Those Qualms

Berlin Buzzes: 17 Niteries,
3 Vaudes, 28 Legits, 3 Circs

Equity - Guild
Worries Over,

Plans Rushed

Strawhat Sked Worked Out

NEW YORK, April 10.—Barn thea-
ter impresarios have been over-all
slow in their preparations for a 1948
hayloft season. Equity’s early deci-
sion in favor of radical changes in
member working conditions put a
scare on the smaller operators. The
Dramatist Guild’s (DG) bid for 5 per
cent of the gross against a guaranteed
figure for stock scripts caused a shud-
der among the bigger managements.
However, with Equity’s reversal af its
stand and a return to more or less the
old working status, and now that
DG has somewhat reduced its de-
mands due to protests by play agents,
plans for the summer season are
solidly under way.

How good it will be coinwise, nat-
urally depends on the international
situation. War clouds are a dire
threat to summer theater. Already

(See SLOW START on page 40)

Spare a Razor?

NEW YORK, April 10.—If you hap-
pen to have a beat-up electric razor
that you don’t need, the Masonic
Service Association in Washington
would like to have it to pass on to
the Veterans’ Administration hos-
pitals thruout the country. You may
send your razor to Capt. M. M. With-
erspoon, Masonic Hall, 71 West 23d
Street, New York 10. Electri¢ razor
companies have agreed to repair or
replace the razors, which will then
be distributed to vets according to
need—first, to the blind; second, the
maimed, and third, the nervous.
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BERLIN, April 10.—From the
standpoint of both managers and
performers, the outlook for Berlin
chowbiz looks brighter of late. As
of this month, there are 28 legit
theaters in operation, as well as
three big vaude houses and 17 night
clubs. Figures on theater attendance
for 1947 tallied 3,318,091, with the
Metropol reporting 700,000; the State
Opera House, 443.939, and the Civic
Opera House 329,540.

With the summer season three
circuses, two or three beer garden
shows and a variety-outdoor show
are on schedule.

The recent order of the allied com-
mand revised the food ration card
for showbiz in Germany. Prior to
the order, acts which called for
heavy work (acrobats, trapeze artists,

| dancers, etc.) got the top ration allot-

ment only when they appeared at
one of the three big vaude houses—
the Neue Scala, Titania, Freidrich-
stadt Palast—or with circuses. The
new rule, however, gives top ration-
ing to these acts no matter where
they perform,

Berlin has had some importations
of American acts recently, and now
it is reported that two German top-
liners will be exported to the United
States. Lale Anderson, personality
thrush, is said to be booked for U. S.
| dates. She is known for her in-
| terpretation of sailor and longshore-
men songs, as well as for singing
Lili Marlene. Still in the dickering
stage is the booking of Marvelli, the
magician.

FCC Investigators in L. A.
On KMPC Probe; Case Used
As Anti - Clear “Argument’

Senator Johnson Warns Against “Power” Concentration

WASHINGTON, April 10.—The
KMPC case (The Billboard, March 6,
13, 20, 27, April 3) flared into the
Senate Interstate and Foreign Com-
merce Committee hearings on the
Johnson bill to break down clear
channels this week when Sen. Edwin
C. Johnson (D., Colo.), a member of
the committee and author of the Anti-
Clear Channel Bill, called the com-
mittee’s attention to “the vast power”
vested in clear channel stations and
cited the KMPC case.

KMPC, a clear channel station in
Los Angeles, twice entered the hear-

(See KMPC CASE on page 6)

HOLLYWOOD, April 10. — Two
representatives of the Federal Com-~
munications Commission (FCC)
slipped into town last week and
started their probe into the news
slanting charges brought against G. A,
Richards’s 50,000-watt indie station.
KMPC. FCC investigators Raymond
Lewis and Robert Alford arrived
Wednesday (7) and immediately
started interviewing persons who had
filed depositions with the commission.
Lewis told The Billboard that he and
Alford would be on the scene for an

unlimited period gathering informa-
(See FCC Reps Begin on page 6)

so that a ballot may be properly

Insure Your Vote

Each year for the past four years voting on the part of the people
of the theater for the Donaldson Awards has increased. Now as
preparations for the Fifth Annual Donaldson Awards get under way,
the Awards committee wishes to do everything possible to see that
everyone in the theater has an opportunity to vote.

Early in May ballots and instructions are delivered by hand to
the theaters to all the players appearing on Broadway at the time.

In order to get ballots to players who will not be appearing on
Broadway early in May, The Billboard, sponsor of the Donaldson
Awards, would like to have the names and addresses of such players,

Make certain of your vote for the Donaldson Awards, the thea-
ter’s own selections of its “bests.’
return it to The Billboard today.

mailed to them.

*  Fill out the coupon below and

Donaldson

Donaldson Awards.

don’t send in this coupon. If you
out and mail it today.

The Billboard,

1564 Broadway,
New York 19, New York,

Please forward ballot and eligibility list for the Fifth Annual

Address at which mail will be sure to reach
you in May....ooviineinacnnn i,

NOTE: If you will be working in a Broadway theater in May.

Awards Committee,

don’t expect to be working, fill it

AFM’s Rival

NEW YORK, April 10.—The
Billboard is in receipt this
week of a publicity release
which at first glance seemed to
hold titillating allure for tootlers
in a season when jobs are not too
abundant. It began:

“So you want to lead a band!
Here’s an opportunity for a mu-
sical career with an outfit of
prestige.”

Said outfit turns out to be the
United States Army. (‘“Vacan-
cies exist for all classes of in-
struments.”) Capt. Francis Resta,
director of West Point’s band,
will be happy to “audition any
qualified musician.” The an-
nouncement says tootlers will
start with the grade of staff ser-
geant—which pays at a rate of
well over 25 bucks a week.

Hurry, hurry, hurry!

Benefit at Garden
For World’s Kids

NEW YORK, April 10.—Plans for
a benefit command performance at
Madison Square Garden Tuesday
evening, May 25, to aid the children
of the world were announced this
week at the New York City campaign
headquarters of the American Over-
seas Aid and United Nations Appeal
tor Children.

Harry Brandt, chairman of the spe-
cial events committee of the appeal,
named Earl Wilson, New York news-
paper columnist, to head the execu-
tive committee. Wilson named the
following to his committee: Sam
Rauch, production; Harry Mandel,
public relations; Carl Erbe, night
clubs; Mrs. Arthur Gray, tickets, and

‘Morton Sunshine, co-ordination.

Tickets are on sale at the Hotel
Astor, Room 172. Prices scale from
$1.20 to $12.

Ice Theater for Havana

HAVANA, April 10. — A 8$750,-
000, 6,000-seat theater to be used
solely for ice spectacles will open
here in June. It is being built by
Alfredo Hornedo, newspaper pub-
lisher.
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NARBA DELAY AIDS CLEARS

H.S.T.OK on Durr
Reported All Set

WASHINGTON, April 10.—
President Truman has decided
to renominate Federal Com-
munications Commissioner
(FCC) Clifford J. Durr for an-
other term, authoritative Wash-
ington sources stated this week.

Durr’s present term expires
June 30.
‘Wholehearted support for

Durr has been forthcoming from
many segments of broadcasting,
education and labor fields. It is
also said FCC Chairman Wayne
Coy has signified his desire to
retain Durr as a commissioner.

NBC Reshuffles

Seg Execs in
Further Reorg

NEW YORK, April 10.—The pro-
graming department of the National
Broadcasting Company (NBC) has
undergone a further reorganization,
with Tom McCray, national program
manager, announcing the following
reshuffle:

Fred Shawn, executive assistant to
McCray, has resigned to become man-
ager of television and broadcast op-
erations of WMAL and WMAL-TV,
Washington. Arch Robb, formerly
assistant production manager, now is
assistant manager of the program de-
partment in charge of program oper-
ations and office administration.
James E. Kovach, formerly an NBC
director, is now manager of the op-
erations division, a newly created
unit in the program department.
Assistant producers who formerly
were in the production division will
now report to Kovach.

Norman Cloutier, program manager
of the NBC radio recording division,
has joined the web as a staff con-
ductor.

Since the accession of Ken Dyke as
programing chief, this phase of the
web’s operation has been continually
changing, personnel-wise.

Ehrenreich Rises

In WOR Shuffle

NEW YORK, April 10.—Dan Ehr-
enreich, formerly production man-
ager, has been named program oper-
ations manager of WOR, New York;
Jeff Smith takes over the vacated
spot of production manager, while
Smith’s post goes to William Taylor.
Frank Muckenhaupt has become a
production supervisor, and Eugene
Fitts assistant to the program oper-
ations manager. Fitts’s former post
of continuity acceptance editor will
be filled by Robert Sedwick, for-
merly an assistant to the WOR traf-
fic manager. Carl Warren, in addition
to duties as staff announcer, has been
named member of the WOR program
operations committee.

WOR still has not named a full-
fledged program director.

DETROIT, April 10.— A new
women’s show, Dorothy Daraday, has
been signed by WJBK for sponsor-
ship by the American Association of
Retail Druggists in a co-operative
sponsor deal. The account was signed
by the W. B. Doner Agency. The show
will run for 15 minutes at 10:30 a.m.,
Monday, Wednesday, Friday.

ABC Loses Out
On Chance To
Buy Chi’s WLS

CHICAGO, April 10.—Under stipu-
lations of the will of Burridge D. But-
ler, farm magazine publisher and
owner of WLS, American Broadcast-
ing Company (ABC) part-time outlet
here, and other radio properties, pos-
sibility of the sale of WLS to ABC
were nixed. The will of Butler, who
died at Phoenix, Ariz., March 30, was
read this week. ABC has been trying
to buy WLS, which shares time with
ABC’s Chi o-and-o station, WENR,
for more than a year.

Butler’s will stipulated that three
of his major holdings, WLS; Prairie
Farmer, rural magazine, and KTUC,
Tucson, Ariz., should be placed in
the Burridge B. Butler Memorial
Trust of Chicago, with the income to
go to the Chicago Community Trust,
a charitable organization. The will
also stipulated that the properties are
to be managed by five trustees and
that they are not to be sold for at
least 10 years. It is the latter point
which removes possibility of sale of
WLS to ABC.

Trustees named to handle the Chi-
cago trust properties are George R.
Cook, treasurer of WLS; Arthur C.
Page, associate editor of Prairie
Farmer and farm program director
of WLS: Gus A. Holt, vicz-president
of Prairie Farmer and WLS and cir=
culation manager of Prairie Farmer;
Thomas Murphy, vice-president of
both companies and general counsel;
J. E. Edwards, secretary of the com-
panies and advertising manager of
Prairie Farmer, and Fred W. Orle-
mann, treasurer and business man-
ager of Prairie Farmer.

Significant in the appointment of
trustees was the fact that Glenn
Snyder, manager of WLS and a stock=-
holder who has been reported in
favor of selling WLS to ABC in the
past, was not named. Whether or not
Snyder will remain with WLS is not
known at this time, but there are re-
ports that other radio interests have
been offering him positions.

Butler’s stock in KOY, Phoenix,
was placed in another trust, with pro-
ceeds to be used for charitable pur-
poses in Arizona. Butler’s entire es-
tate, *including annuities left to Mrs.
Butler and other kin, was estimated
to be worth about $2,000,000.

ABC, MBS Win 2d
Round in WSAY Suit

NEW YORK, April 10.—American
Broadcasting Company (ABC) and
the Mutual Broadcasting System
(MBS) won their second round this
week in the restraint suit brought
against them by Gorden Brown,
owner of WSAY, Rochester. The de-
velopment was a decision by the
U. S. Circuit Court of Appeals up-
holding an earlier Federal Court de-
cision denying an injunction against
the two webs. WSAY had sought an
injunction restraining the networks
from canceling the station’s affilia-
tion contracts. WSAY had been an
ABC-MBS dual.

WSAY, in its original suit, charged
conspiracy by the networks with
respect to price fixing on affiliation
terms. ABC’s Rochester affiliate is
now WARC, and Mutual’s is WVET.

Okay, Isn’t There?

WASHINGTON, April 10.—
Prefacing his formal statement
at the Johnson bill hearing this
week, Jay W. Wright, engineer
for Columbia Broadcasting Sys-
tem (CBS), innocently re-
marked: “I’'m neither a senator
nor a statesman.”

Greeting the statement with
mock horror, Sen. Edwin John-
son (Ds, Colo.) exclaimed: “You
mean there’s a difference?”

Powell, House
Give-Away Segs

Added to ABC

NEW YORK, April 10. — The
American Broadcasting Company
(ABC) this week added several new
segs to its sked, some as summer re-
placements and others as part of a
move to strengthen its programing.
Wednesday night replacements for
Groucho Marx, as of April 28, and
Bing Crosby, starting June 9, were
set, with Go for the House, audience
participation give-away subbing for
Marx, and the Comedy Writers show
filling in for Crosby. The former will
dispense household gifts, with a $10,-
000-house and lot plus auto and ga-
rage as the jackpot award. Writers,
a Frank Cooper package, features
comedy scripters as- guests, attempt-
ing to ad lib the development of
humorous situations,

The Sunday sked shift calls for I
Love Adventure and The Clock to
move into the 7 to 8 p.m. seg cur-
rently housing Reichold’s Sunday
Evening Hour, effective April 25. The
former is a new Carlton Morse pack-
age, while The Clock, now produced
by Bill Spier, will move from its cur-
rent 9:30 p.m. Thursday period, which
in turn will be filled by the new
Front Page series, starring Diek Pow-
ell as Hildy Johnson. The role of
Walter Burns, Hildy’s scheming edi-
tor, has not yet been filled, but Sam
Levene is being spoken of for the
role. Web brass also were mulling
the possibility of putting Candid
Microphone into the Front Page spot,
and moving the latter into Candid
Mike’s 8 p.m. Thursday seg.

Another deal has Rex Maupin’s ork
filling the 4:30 p.m. Sunday period
now occupied by Metropolitan Audi-
tions. This show would originate in
Chicago and feed the entire web ex-
cept for New York. WJZ this week
bought the Ronald Colman My Fa-
vorite Story waxer from the Frederic
Ziv transcription firm, and will insert
that into this time period as a sus-
tainer but open for sale. The con-
tract, for 52 weeks, is the largest
single pact made by Ziv.

NBC Inks Pearl
For 6-Seg Deal

NEW YORK, April 10.—National
Broadcasting Company (NBC) this
week signed Jack Pearl to a deal
calling for the comic to do six shows.
Pearl auditioned a new show for the
web some months ago, featuring a
new comedy character. The audition
program used Pearl’s long-time
straight man, Cliff (Sharlie) Hall.

No time or starting date has been
set yet.

Johnson Bill
Battle Brings

Yr.’s Breather

Foes Get in Body Blows

WASHINGTON, April 10.—As a
direct result of the current wrangle
over the Johnson bill to break up
clear channels, the North Ameri-
can Regional Broadcast Agreement
(NARBA) will definitely be extended
an additional year and the August
NARBA conference will be post-
poned a year.

This was learned in State Depart-
ment quarters today as furious back-
stage Capitol Hill pulling and hauiing
on the Johnson bill intensified a
wide-open split in the entire broad-
casting industry on the issue. Numer-
ous congressmen, it was learned,
have been getting pressure from
radio broadcasters back home on the
clear channel issue, which is being
argued at a congressional hearmg
which is entering a second and final
week,

Delay Promised

Recognizing the fury of the back-
scene battle, the State Department
has pressed for a year’s delay in
NARBA procedure and, it was re-
vealed today, has received definite
word from other NARBA nations that
the delay of NARBA was bulwarked
by Mexico, which, like the United
States, is represented at the present
international conference in Geneva
which is working out a proposed
“sharing-of-hours” schedule for high
frequencies.

A high-ranking State Department
official told The Billboard that un-
certainty over the clear channel
status makes it impossible for the

(See NARBA DELAY on page 8)

Neb. .Broadcasters
For Johnson Bill

NORTH PLATTE, Neb., April 10.
—Immediate enactment of the John-
son bill, to prohibit super-power sta-
tions, was unanimously urged by the
annual meeting of the Nebraska
Broadcasters’ Association (NBA) this
week. The meeting wired its senti-
ments to the entire roster of Ne-
braska congressmen in Washington,
as well as to Sens. Charles Tobey
(R., N.H.) and Edwin Johnson (D.,
Colo.), the latter author of the legis-
lation. The meeting also was queried
on its attitude toward tae Johnson
measure by the office of Nebraska
Gov. Val Peterson, and a wire set-
ting forth the NBA views was dis-
patched in reply. ’

A resolution also was passed favor-
ing State legislation defining libel
laws, pointing out disparity between
federal and State bills. Of the 16 AM
stations in Nebraska, all but one
were represented. The by-laws were
amended to cover admission of FM
affiliates, and the 1949 meeting was
skedded for McCook, Neb. L. L, Hil-
liard, of Scottsbluff, was elected presi-
dent. Other officers named were
John Alexander, North Platte. vice-
president; Tom Thomas, Norfolk,
secretary-treasurer; Harry Peck, Lin-
coln, and William J. Newens, Omaha,
directors. John J. Gillin Jr.,, WOW,
Omaha, was re-elected representa-
tive to the National Association of
Broadcasters.
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NAB’S
May C:*eate
Whole New
DeparEent

AM Nabobs Are Won Over

WASHINGTON, April 10. — The
National Association of Broadcasters
(NAB) is weighing the possibility
of creating a full-scale television de-
partment far more extensive than
any contemplated in previous closed-
door discussions by the board, it be-
came known this week. The ques-
tions will be paramount on the board
agenda at the NAB’s Los Angeles
convention, which is already sched-
uled to devote one of its two gen-
eral meeting days exclusively to tele-
vision, with several additional tele-
vision panel discussions slated for the
rest of the convention.

The NAB's zooming interest in
television, it was learned, is the re-
sult of a flood of inquiries from AM
station-members which are anxious
to obtain all possible information
about video. Scores of standard
broadcast station operators are try-
ing to decide whether to rush into
television, the inquiries show. This
situation, coupled with the long-
standing rush of applicants for the
fast dwindling number of video
channels, has spurred NAB nabobs
to face seriously the problem of
drastic expansion to incorporate
video.

Long-Range Study

So intense has the interest of AM
broadcasters in television become
that the NAB is quietly working on
a long-range comprehensive study of
all phases of tele. The study is ex=
pected to take several months to
complete and its findings will be
made known to NAB’s members
probably some time in late fall. The
study will include such information
as the following: Costs of opening a
television station, costs to operate,
types of transmitters and costs, pro-
graming techniques, experience of
established video operators, etc.

The NAB's interest in expanding its
television activities is seen as likely
to brace the question whether
Television Broadcasters’ Association
(TBA) will be invited to incorporate
with the NAB, Current relations be-
tween the two trade associations are
described as “highly co-operative.”
J. R. Poppele, president of the TBA,
is slated to preside at the NAB con-
vention session May 20 which will
touch off a full day of talks on video.

Top Interest

In view of the dominant place
which television has on the conven-
tion agenda and the rising tide of in-
terest by rank-and-file NAB mem-
bers in video, expectations are that
the video problem will share top
convention interest with the pro-
jected new NAB code.

Meanwhile convention plans are
fast being completed, with 400 al-
ready “pre-registered” and turnout
of approximately 1,500 anticipated
for the opening day May 17. The
NAB yesterday (9) announced first
details of entertainment plans and
social activities for the conclave.
These include a cocktail party, fiesta
and supper to be given by A. At-
water Kent for NAB delegates. Tours
of major movie studios also are
planned.

INTEREST ZOOMS

KLZ Program Director

CHARLES ROBERTS

Roberts, with his carefuily chosen staff
of writers, announcers, producers and
talent, has made KLZ-listening an ever
more popular habit in the Rocky
Mountain region.

KLZ, DENVER

FCC Reps Begin
KMPC Probe

(Continued from page 4)
tion on the KMPC situation.
The FCC has ordered a full-scale
investigation into the three stations
controlled by Richards; in Hollywood

(KMPC), Detroit (WJR), and Cleve-
land (WGAR). It is believed that
results of this triple probe will be
weighed by the commission to deter-
mine whether a hearing should be
held.

While the FCC reps were quietly
at work, the local chapter of the
American Federation of Radio Artists
(AFRA) had a general membership
meeting and passed a resolution that
AFRA’s Coast wing petition the FCC
as going on record favoring the in-
vestigation. The resolution, adopted
almost unanimously (there was only
one dissenting vote), was proposed
by Marvin Miller, who, in addressing
the assembly, read excerpts of reports
on the KMPC situation from recent
issues of The Billboard. First dis-
closure of the charges against KMPC
was carried exclusively by The Bill-
board.

AFRA’s action was prompted by
the fact that Clete Roberts, former
KMPC news department head and
one of the persons bringing charges
against the station, is an AFRA mem-
ber. The local felt it should support
a member of its fold.

Miller’s resolution as adopted in-
cluded three points. It reaffirmed
the L. A. AFRA chapter’s position
favoring retention of the Mayflower
decision against radio editorializing
and empowering the local’s executive
secretary, Claude McCue, to write
such letters to the FCC as he deemed
necessary to convey these sympathies.
It established AFRA’s desire to see
the Mayflower decision maintained
and pointing out that if charges
brought against KMPC are true and
the decision were not in effect, con-
ditions alleged to exist at the Rich-
ards station could spread to other
outlets. It directed the local to peti-
tion FCC _officially to investigate
charges leveled against KMPC and
put AFRA on record as requesting the
co-operation of the Association of
Broadcast Unions and Guilds
(ABUG).

Indies Withdraw Petition
For NAB Board Changes

. NEW YORK, April 10.—Independent radio stations, which had begun
circulation of a petition requesting a change in the make-up of the board of
directors of the National Association of Broadcasters (NAB), yesterday
(Friday) withdrew the petition, pending action on the change at the pre=-

convention meeting of the board in Los Angeles.

The move was made

following a.conversation between NAB President Judge Justin Miller and
Ted Cott, vice-president of WNEW, New York, and of the mentors of the

revisionist move.

KMPC Case Is
Used as Anti-

Clear Argument

(Continued from page 4)
ing record, receiving lengthiest atten-
tion during several minutes of col-
loquy late Friday (9) when Johnson
called to the committee’s attention the
accusations made against KMPC’s
owner, G. A. Richards, by three for-
mer KMPC employees that Richards
had ordered them to slant news.

Pointing out that he was “not alto-
gether familiar” with the facts in the
KMPC case and that he had no
knowledge of whether or not Richards
was guilty of the news-slanting
charges, Johnson said he mentioned
the instance “to demonstrate what
vast power the clear channel stations
have and to show that it is within
their power to infiuence news pro-
grams.”
Wants More Locals

The senator, who is pressing for his
legislation to break down clears in
order to make more local channels
available, brought up the KMPC case
during an exchange between a net-
work witness and Sen, Homer Cape-
hart (R., Ind.) on the subject of
station wattage power.

“You people keep talking about
wattage power,” said Johnson, “but I
want to call your attention to another
form of power which can become
very dangerous if abused.” Johnson
then went on to mention the evils of
coloring news programs, and men-
tioned the charges leveled against
KMPC. Johnson went on to declare:
“Suppose 10 big clear channel sta-
tions got together and decided to use
such power for slanting the news—
just think of the results. I mention
this just to show that any kind of
power—wattage or any other—should
not be concentrated.”

Earlier in the hearing when a wit-
ness from the Detroit station, WJR,
was on the stand, Johnson inter-
jected a question, “Is your station
now in jeopardy of losing its license?”
The witness, M. Wells, farm director
of the station, said he did not know
what the senator meant. Louis G.
Caldwell, counsel for Clear Channel
Broadcasting Service (CCBS), who is
heading opposition against the John-
son bill, intervened, saying he be-
lieved the senator had reference to
the FCC’s investigation of KMPC in
Los Angeles. Johnson questioned the
witness no further.

Station KMPC and Richards’ other
two stations are among several hun-
dred to which the Senate Interstate
Conmmmerce Committee, headed by Sen.
Charles Tobey (R., N. H.), sent in-
quiries on the clear channel situation
(The Billboard, April 3). As earlier
reported, the committee has received
500 responses.

il v

T}_le indies’ petition, published ex-
clusively in The Billboard of April 10,
proposes a NAB membership referen=
dum amending the by-laws so thatl
two indie representatives will be pro-
vided for in the NAB board’s make-
up. There are no indie directors now,
altho network affiliate, large, medium,
small, FM and television stations do
have representatives. Cott and Ben
Strouse, of WWDC, Washington, be-
gan circulating the petition after the
NAB board refused to approve a
standing NAB committee represent=
ing indies.

Miller asked both Cott and Strouse
to appear at the May 15 pre-conven-
tion board meeting and explain the
indies’ stand. The move was held to
be preferable to the petition strategy
insofar as it would help avoid an
affiliate-indie cleavage within NAB.
It’s also figured that the board will
be amendable to okaying the referen=
dum, which, in turn, is figured, on the
basis of indie membership within
NAB, almost certain to pass.

NAB Convention
Roll Call 2,000;
W here To Put’Em

HOLLYWOOD, April 10.—Esti=
mated number of delegates who will
attend the National Association of
Broadcasters’ (NAB) convention in
Los Angeles May 17-21 has been
officially upped to over 2,000 radio
men and their wives, posing a tough
housing and transportation problem
for local broadcasters who will host
convention delegates. While biz ses-
sions will be held at downtown Bilt=-
more Hotel, conventionites will be
housed at various parts of the city,
with transportation to convention
headquarters to be provided by
Southern California Broadcasters’
Association (SCBA).

SCBA has set social events for dele-
gates which will be topped by a lush
party Sunday, May 16, at the home
of retired radio millionaire Atwater
Kent. Shindig will include a dinner
(for all 2,000 delegates) and origina-
tion of a commercial TC radio show
from the outdoor arena on the Kent
estate. The same evening E. L. Cord,
retired auto maker and owner of
indie KFAC, Hollywood, will host
800 delegates at a performance of
Ice-Capades, which will be running
then, to be followed by a cocktail
party.

Official NAB banquet will be held
Tuesday evening, May 18, and will
feature a two-hour show to be pre-
sented by four networks, Broadcast
Music, Ine. (BMI), and the SCBA.
Biz sessions will be held Monday and
Tuesday, May 17-18, with engineer-
ing confabs May 20-21.

Other social events will include
special affairs for wives of delegates,
tours of motion pic studios and a
look-see at network broadcasts orig-
inating in Hollywood.
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FCCs “Daily News” Nix
Uncovers Coy-Jones Split

WASHINGTON, April 10.—A serious policy split between the Federal
Communications Commission (FCC) chairman, Wayne Coy, and Commis-
sioner Robert Jones became evident for the first time this week as the FCC
issued a final decision in the New York FM docket denying a station to the

News Syndicate Company, publisher of The New York Daily News.

Suc-

cessful FM applicants were the American Broadcasting Company (ABC),

the Unity Broadcasting Corporation,

and WMCA—all of New York—and

the North Jersey Broadcasting Company, Paterson, N. J,, and North Jersey

Radio, Newark, N. J.

Not only was the Jones-Coy split
evident in individual voting with the
two opposing each other in four sepa-
rate applicants including The Neuws,
but also in a supplementary order
denying the motion of the News Syn-
dicate to strike from the record evi-
dence submitted by the American
Jewish Congress (AJC) relating to
the editorial policy of the paper.

The motion was rejected by a six
{0 one vote, with Jones filing a vig-
orous dissent. Jones, a former Re-
publican congressman, claimed the
FCC has no right to examine news
content of a paper. In an almost un-
precedented action, Coy, a one-time
member of President Roosevelt’s
“brain trust,” followed the dissent
with an additional statement taking
issue with his colleague’s views.

Paper Policy Authority

Despite agreement to disregard the
AJC evidence as being inconclusive,
the FCC majority claimed the author-
ity to go into newspaper policies of
an applicant under the saction of the
Communications Act, permitting the
FCC to require information from ap-
plicants regarding character, finan-
cial, technical and other qualifica-
ticns.

Jones, however, argued that evi-
dence concerning newspaper policy
“cannot properly be received for the
purpose of determining whether that
applicant would operate its broadcast
facility with the same policies it has
employed in running its newspaper.”

Answering this statement, Coy as-
serted that “the propriety of commis-
sion inquiry into the past business of
an applicant to ascertain character
qualification was clearly established
in the Mester (WOV, New York)
case.”

“Double Standard”

Jones then claimed the majority
was using “a double standard” in the
opinion by admitting AJC evidence
but—in another docket case—grant-
ing a station to a bidder who had
written a book, parts of which “could
be interpreted as advocating the over-
throw of the government.”

Coy remarked that he found no in-
consistency. In The News case, he
said, the AJC evidence was weighed
and found to provide no basis for a
finding adverse to The News. In the
other case. he claimed, the book ex-
cerpt was also evaluated and dis-
missed as probative evidence.

In rejecting the News Syndicate
bid by a four to three vote. the ¥FCC
claimed that the three other New
York bidders had better programing
plans and were more familiar with
broadcasting. The question of edi-
torial policy, said the FCC, was not
considered in the rejection.

WJBK CUTS SALES STAFF

DETROIT, April 10.—An economy
move has hit WJBK's sales staff. First
to get the ax were James Phillips and
Mel Truitt, who had been with the
station a few months under the man-
agement of Fort Industry Corpora-
tion.

CBS Guns for
2 ABC Shows

NEW YORK, April 10.—Columbia
Broadcasting System (CBS) this week
reportedly let loose a double-barreled
assault on a pair of American Broad-
casting Company (ABC) shows in a
move to place them back to back on
its facilities. Shows involved are
General Electric (GE) lamp division’s
Willie Piper and U. S. Steel’s Theater
Guild on the Air. Both are up for
renewal on ABC, and CBS is known
to have been pitching hard to woo
them over. )

Both airers are placed by the same
agency, Batten, Barton, Durstine &
Osborn (BBDO). CBS is said to be
offering Steel the same Sunday 9:30
to 10:30 time it now has on ABC, with
GE being lured with the half-hour
just preceding, opposite ABC’s Walter
Winchell. Considerable effort is be-
lieved to have been made to sell the
agency officials on making Sunday
“BBDO night” on CBS.

CBS Promotion Adds
Salberg, Oppenheim

NEW YORK, April 10.—The Co-
lumbia Broadcasting System (CBS)
has added two men to its promotion
department. Charles Oppenheim,
formerly promotion topper at WINS,
New York, has become assistant to
Neil Hathaway, web: program pro-
motion chief. Morry Salberg, former
Eagle-Lion flack, has joined the pro-
gram promotion and merchandising
division of the sales promotion de-
partment.

KSTP Catches
A Lawsuit
On Fish Stunt

ST. PAUL, April 10.—The story of
the “big renege” in a radio giveaway
contest hit the Ramsey County Dis-
trict Court here this weelk, with
KSTP, the 50-kw. National Broad-
casting Company outlet, on the de-
fense side of the lawsuit.

The action resulted from the sta-
tion’s hoopla prize tag fish contest
run in 1946. The top winner, Elmer
Hauge, of Pequot, Minn., who won a
jackpot full of cash and merchandise,
clailns that a $780 camping outfit
has not yet been delivered.

The Karrierall Kamper had been
pledged by a Chicago manufacturer
to the station, but when it came time
to deliver to Hauge the man who had
promised the merchandise was no
longer with the firm -and the com-
pany refused to come thru.

Hauge waited patiently for KSTP
to deliver or to make an offer of
settlement. Some months ago it was
learned reiiably that Stanley E. Hub-
bard, station prexy, was in no mood
to settle.

Instead the station will start suit
in Chicago against the camp outfit
manufacturer in an effort to force
delivery to Hauge.

Bates Agency Snares

Kool Cig Billings

NEW YORK, April 10.—Ted Bates
Agency this week picked up the
last fragments resulting from the
Lucky Strike explosion. Kool Ciga~
reftes, a Brown & Williamson (B &
W) product, was assigned to Bates
after the account was dropped by
Batten, Barton, Durstine & Osborn
(BBD&O), which picked up the
Luckies billings.

Bates also began a spot radio and
newspaper campaign for B & W's
new Life Cigarettes this week. It
will continue Kool’s spot radio cam-
paign and its 5-minute video show
on the National Broadcasting Com-
pany (NBC). Network billings for
B & W’s Raleigh brand will remain
with Russell M. Seeds Company,
Chicago.

Unions Set for TV Demands;
Coast Balks at AFRA Paect

NEW YORK, April 10.—Now that
negotiations on contract extensions
between the networks and the Amer-
ican Federation of Radio Artists
(AFRA) are out of the way, demands
for wage scales and working con-
ditions in tele will be made within
two weeks, George Heller, exec sec-
retary of AFRA stated Yyesterday.
Contract deals are all but virtually
set. pending further negotiations on
staff agreements in Los Angeles and
San Francisco. Membership of the
union’s locals in New York and Chi-
cago voted approval at meetings this
week.

TV demands will be made thru the
television committee of the Associ-
ated Actors and Artists of America
(Four A’s), embracing all showbiz
performer unions except musicians.
Meanwhile, as previously reported
in The Billboard, top execs of the

shortly to discuss once again merging
into one union, rather than separate
unions as now. Talks will come
under the heading of “reactivation
of the Four A’s.”’

The New York local’s meeting
brought some member protests on the
new contract, on the ground that
they failed to obtain living cost raises
at a time when they were urgently
needed. but it was explained that
the union’s position was seriously
hampered by Taft-Hartley provi-
sions. Thus, under the new contract,
AFRA actually will be working with-
out a union shop during a 30-day
period to be designated later on. All
actors working during this period will
participate in the consent election
provided for in the contract extension.

The new contract gives 7 per
cent pay boosts to staff sound men
and announcers, and increases staff

Four A’s member unions are to meet; minimums 5 per cent.

Grabs Play
Via Savvy,
Showmanship

Registration Total 2,300

NEW YORK, April 12.—On the eve
of the opening of its fourth annual
Radio and Business Conference, the
City College of New York (CCNY)
appears to have stolen the play away
from its principal ‘“competitor” in
the college radio institute field, Ohio
State. Where interest—at least as it
is expressed in New York by com-
mercial broadcasters—has been flag-
ging in Ohio State’s annual Institute
for Education by Radio, it has been,
contrariwise, mounting insofar as
the CCNY Conference is concerned.
CCNY’s shindig, which opens tomor-
row (Tuesday, 13), had as of Thurs-
day (8) a registration of 2,300 or
1,300 more than its 1947 total.

While Ohio retains its appeal for
educational broadcasters, and has
done so despite objections by com=
mercial radio men, CCNY is appars
ently going on the theory that the
two fields should be catered to
equally. In addition, the Ohio In-
stitute has invariably compressed an
enormous agenda into a short time,
resulting in innumerable conflicts. A
final criticism of the Ohio procedure,
heard this year as before, has been
that its schedule is repetitious, espe-
cially insofar as panel topics are
concerned, and in addition, it almost
completely neglects television.

Altho CCNY has a geographic ad-
vantage in rounding up major radio
aid, it hasn’t stopped there, but has
injected showmanship into its agenda, -
selected with an eye to both commer-
cial and educational operations, and
has dressed the house with top names
from New York radio. Another gim-
mick. dramatizing problems up for
discussion, is Dbeing repeated after
making an especially favorable im-
pression last year. Dramatizations this
year include items on the Mayflower
doctrine, unimaginative programing,
commercial quality, the proposed
new industry code, disk jockey shows
and their effect on programing, tele-
vision programing balance, and com=
petitive problems of AM, FM and
television.

Speakers and panel members in-
clude Fred Allen; Harold Fellows, of
WEEI, Boston; Ted Cott, WNEW,
New York; Jim Shouse, WLW, Cin-
cinnati; A. A. Schechter, of the Mu-
tual Broadcasting System (MBS);
Bob Schmid, of MBS; Paul Mowrey,
of the American Broadcasting Com-
pany (ABC); Nick Kersta, National
Broadcasting Company (NBC) tele
director, and Craig Lawrence, of
WCOP, Boston. .

Segs and Babies!

NEW YORK, April 10.—Will
Roland. the producer, does the
Arthur Godfrey morning show,
the Robert Q. Lewis and Radie
Harris stanzas over the Colum-
bia Broadcasting System (CBS).
This week he became the father
of a third son, a 10-pounder
born at Doctors’ Hospital. Ob-
served Godfrey on his program:
“What a producer!”
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Drys Plan “Sleeper” Play
At Senate Liquor Hearing

WASHINGTON, April 10.—The growing threat to radio liquor plugs
became graver this week as the Senate Interstate Commerce Committee
scheduled an April 21 hearing on three separate bills restricting or prohibit-

ing air and press plugs.

The drys, who have stepped up their pressure on

Congress thru petitions bearing hundreds of signatures, are mapping strategy
for a “sleeper’” play at the hearing which is considered one of the most im=

portant congressional moves on the liquor questions since prohibition.

The

drys are known to be hopeful that “wets” will not show up at the hearing,

as was the casc in a less important
hearing on the issue last year. In
such event, the prohibitionists are ex-
pected to argue that “public senti-
ment” favors their crusade. However,
anti-drys are known to be fighting
the crusade behind the scenes.

Public’s Welfare

Arguments by drys will differ little
from their old line that liquor is
detrimental to public health and
morals. In attacking radio plugs, the
prohibitionists will claim that radio
by law is required to operate in the
public interest and that liquor ads are
contrary to the general welfare.
Among dry organizations to be repre-
sented are the Women’s Christian
Temperance Union, the Board of
Temperance of the Methodist Church,
Southern Baptist Sunday Schools and
Youth for Christ. The bills which the
drys are pressing for would deprive
radio of approximately $7,000,000 in
yearly revenue. Altho no hard liquor
advertising is broadcast, beer radio
time is figured at roughly $5,000.000
with an added $2,000,000 for wines.

One of the measures up for airing is
the Capper bill to ban all liquor ad-
vertising, which was aired briefly be-
tore the close of the last congressional
session. Two compromise bills intro-
duced jointly by Senators Edwin
Johnson (D., Colo.) and Clyde Reed
(R., Kan.) are also to be debated.
One of these would prohibit all but
institutional plugs, and the other
would ban any liquor advertising
that “suggests” drinking as beneficial
to health.

RDG Exec Nominees
Picked for May Vote

NEW YORK. April 10.—Nomina-
tions have already been made for
exec posts at the Radio Directors’
Guild and will be voted on at the
May 3 monthly meeting.

Contestants include Lester O'Keefe
and Robert Lewis Shayon, for prexy:
Tom Bennett and Mitchell Grayson.
for vice-president; Charles Powers
and Maurice Robinson, for secretary,
and Ernest Riccia and Norman
Sweetser for treasurer. For coun-
cilors at large, with two to be elected,
Don Gillis, Perry Laferty. William
Sweets, Frank Telford and Betty
Todd are on the ballot. And as the
council tele representative, with only
one position open, Frances Buss and
Charles Polacheck are in the running.

The officers are elected for one-
year terms and councilors for two-
year stints.

Qualify Glossy Prints

1f you want quality photo-reproductions and
fast service, order from us. We make them
by the thousands.

100—8x10's for § 6.50
500—8x10's for 27.50
1000—3x10's for 50.00

Negative charge of $2.00

Past cards in quantity, 2V4¢ each.
Write for price list on other sixes.
One-Third Deposit, Balance C. 0. D,

Quality Photo Service

Perkins St., Box 42 Bristol, Conn.

B. R. Fees On
Way Up; Viewer
Costs Falling

VIRGINIA BEACH, Va., April 10.—
Television sponsorship costs will jump
50 per cent in the next nine months,
but this will be counterbalanced by a
drop of over one-third in cost of
reaching 1,000 viewers per half-hour.
These were the predictions made by
Dr. Peter Langhoff, director of re-
search at Young & Rubicam (Y&R),
to the 30th annual meeting of the

American Association of Advertising
Agencies (Four A’s) here this week.
Langhoff said that average time and
talent cost of 30-minute video shows
will rise from about $6,000 now to
about $9,000 next January. Cost per
1,000 viewers will drop from about
$16.67 to $10 during the same period,
he said.

Langhoff also cited a 70 per cent
higher sets-in-use figure scored by
tele against radio receivers, and pre-
dicted no decline in this margin.
Families owning both radio and video
sets have shown overwhelming pref-
erence for the latter, he noted, point-
ing to the latest C. E. Hooper telerat-
ing report of one time period in which
all three New York tele stations were
programing and all four radio web
outlets had shows on the air. With
three quarters of the combined
radio-tele sample at home and using
either or both sets, preferences re-
ported showed 3 per cent on the
fence, 3 per cent favoring radio and
94 per cent choosing television. “How
decisive can you get?” asked Lang-
hoff.

Agencies’ Sessions

The major portion of the Thursday
sessions was devoted to television,
following Wednesday’'s closed busi-
ness sessions, with other speakers in-
cluding Jack Gould. of The New York
Times; Walter Craig, of Benton &
Bowles, and Kennett W. Hinks, of J.
Walter Thompson. Friday’s business
sessions dealt with advertising copy

“Album” Headed
For Tele Dupe

NEW YORK, April 10.—Album of
Familiar Music, long-time occupant
of the 9:30 p.m. Sunday evening spot
on the National Broadcasting Com-
pany (NBC), is the latest show to be
reported planning to duplicate for
television. The show is sponsored by
Bayer Aspirin.

It’s understood conversations are
now going on between the web and
the sponsor, the 9:30 p.m. time on
WNBT being available for sponsor-
ship. Radio actor union regulations
call for double broadcast fees, with-
out rehearsal pay, in the event shows
are duplicated.

“Reporter” Seg

Renewed on NBC

HOLLYWOOD, April 10.—National
Broadcasting Company (NBC) came
within an inch of losing the West
Coast’s pioneer news strip, The Rich-
field Reporter, after bankroller and
agency squawked to the net over a
shift in the time slot. The oiler’s six-
a-week, 15-minute news strip was
renewed last week-end, however,
when net made concessions and
agreed to return seg to its original
time period.

The Richfield show, on NBC’s West-
ern net since April, 1931, has been a
long-term tenant of the 10 p.m. slot
during the years. With recent passage
of Daylight Saving Time in California,
net was forced to move the show to
11 p.m., which Hixson-O’Donnell,
agency for Richfield, refused to ac-
cept. Agency and bankroller there-
upon notified the web it was cancelling
airer, which would have meant a loss
to the net of $300,000 yearly in time
sales.

Net sales topper, Bud Berend, met
with agency reps and agreed to return
the show tfo its previous 10 o’clock
slot beginning April 25, promising to
work out mechanical details in order
to prevent future time juggling. Rich-
field accepted the proposition, with-
drew its cancelation notice, and
pacted a deal with NBC for another
year, beginning May 1, 1948.

and costs, and developments in ethics
and relations.

Thomas Brophy, of Kenyon & Eck-
hardt, was elected chairman of the
board of directors, succeeding J. C.
Cornelius, of Batten. Barton, Durstine
& Osborn. Clarence Goshorn, of Ben-
ton & Bowles, was elected vice-
chairman, and Henry M. Stevens, of
J. Walter Thompson, was named sec-
retary-treasurer. Frederic R. Gamble,
president since 1944, was named to
serve another two years.

Shuberts To Use Radio in Bid
To Sell Ducats for Theaters

(Continued from page 3)

programs tentatively have been
skedded to kick off April 26, and will
air from 11:25 to 11:30 p.m., and from
6 to 6:15 p.m. The Shuberts are bhe-
lieved to feel that such a move can
prove a tremendous hypo to legit, by
appealing directly to the basically
class audience which FM mainly
reaches, and which also is regarded
as the most likely play-going pros-
pects.

Special Switchboard
The mechanics of the operation, not
yet completely worked out, tentative-
ly call for the Shuberts to set up a
special switchboard to handle calls.
Listeners who phone in orders will

have their seats held at the box of-
fice until 30 minutes before curtain
time. Also, a catalog of callers could
be set up with permanent accounts.
The value of a mailing list of newly
sold play-goers also is believed to be
considerable.

From the station’s point of view,
the impact of such a show is also
likely to be of great vatue. It would
mean bringing top-notch live talent
into FM, which hitherto has been
sadly lacking of names other than
those brought in via duplicated AM
shows. It also marks the striking
back of an indie FM outlet against
AM adjuncts, which are believed to
have been getting the lion’s share of
FM listeners since duplication began.

NARBA Delay
Helps Clears

(Continued from page 5)
United States to meet the present
May 1 deadline for any proposals to
the scheduled August NARBA meet-
ing in Canada. The current NARBA
interim agreement is scheduled to
expire in March, 1949, but the State
Department now contemplates its
extension for an additional year to
give ample time for the United States
to settle the three-year-old clear-
channel controversy.

Break for Clears

It is considered possible that de-
ferment of NARBA may give clear-
channel broadcasters an advantage
in their fight to block the Johnson
bill, which would compel Federal
Communications Commission (FCC)
to break up the clears. This view
is based on belief that the Senate
Interstate Commerce Committee is at
present in a favorable mood toward
the Johnson bill and that the clears
need more time to fight such actioh.

The current hearing on the bill, as
anticipated, has developed into a
wordy proceeding which is peaceful
compared with the furious battle
raging behind scenes on Capitol Hill.
It has been learned that both regional
and local stations have been bringing
the clear-channel issue to the atten-
tion of their district congressmen,
and clears have lost no time in doing

likewise. As a result, more con-
gressional interest is being regis-
tered in the Johnson bill than in

many better known measures.

The nature of some of the argu-
ments which have been presented to
congressmen individually by anti-
clears will come into the open at
next week’s session of the Senate
committee hearing when several pro-
ponents of the Johnson bill, includ-
ing some 35 reps of regional and local
stations, will contend that the pres-
ent clear-channel system fosters mo=
nopoly and provides unfair competi=
tion to smaller stations.

Caldwell Leads Foes

The fight against the Johnson hill
is being led by Louis G. Caldwell,
legalist for Clear-Channel Broadcast-
ing Service (CCBS), which comprises
16 of the nation’s clear channels.
Caldwell has claimed that argument
over the Johnson bill is a battle be-
tween “many millions of rural lis-
teners” who want better service, and
“commercial interests” which want
‘“more stations to serve urban cen-
ters.” He has argued that the clears
are better able than other kinds of
broadcast service to bring radio pro-
grams to rural listeners.

Witnesses for individual clear-
channel outlets described to the Sen-
ate group the “quality” of their serv-
ice to rural area and reps of farm
groups declared that breaking up of
clear frequencies would prove a
hard blow to farm areas. Some 30
witnesses have attacked the measure
at the hearing.

Witnesses from the four major
networks unanimously opposed the
measure Friday (9). The Mutual
Broadcasting System (MBS), which
had steered clear of all but the en-
gineering part of the FCC's hearings.
was represented by its engineering
director, Earl Johnson. He said the
Johnson bill takes into account only
a small portion of the general allo-
cations situation. He asked that so-
lution of the clear-channel problem
be left to the FCC.

The American Broadcasting Com-
pany opposed the Johnson bill on the
grounds that the best way to improve
rural listening was by providing ad-
ditional power to clears. The Co-
Jumbia Broadcasting System said
“there should be no reallocation or
reclassification at this time.” Thc
National Broadcasting Company went
on the committee record as objecting
to “statutory limitations on power”
and “breakdown of clear channels.”’
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All Aboard!

NEW YORK, April 12.—Soon
after the great snow of last De-
cember, WHLI, Hempstead, L. I.,
aired a series called Operation
Snafu. It detailed the great
foul-up on the Long Island Rail-
road. This week the line began
sponsorship of an early-morning
series on the station, a®ing
news, weather reports — and,
perhaps, info on late trains.

Kids, 8-14, Have
1-Billion Dollar

Buylng Power

NEW YORK, April 10.—Children
between the ages of eight and 14
have a potential buying power of
over $1,000,000,000, according to a
Gilbert Youth Research Organization
survey. The study was a part of the
youth research program undertaken
by the National Broadcasting Com-
pany (NBC) and was based on inter-
views conducted with 1,100 boys and
girls in New York, Chicago, Pitts-
burgh and Philadelphia.

The survey revealed that the
youngsters have a minimum income
(allowance and earnings) of $1.57
weekly, that less than half brush
their teeth twice a day, that they
consume over three candy bars,per
youngster per week, that nearly 60
per cent of the girls stop eating
cereals by the age of 14 and that at
10 a.m. Saturdays 65 per cent are
available to listen to the radio.

With regard to the latter point, it
was found that of the youths inter-
viewed 86 per cent of the girls and
78 per cent of the boys listen on
Saturday morning and over half of
those listen every Saturday.

The top programs for the boys
were Adventures of Frank Merriwell,
Archie Andrews and the Adventur-
er’s Club; for the girls, Let’s Pretend,
Archie Andrews and Frank Merri-
well.

NBC has made an agency presenta-
tion with results of the survey. It’s
titled Tomorrow’s Customers—Today,
and is being pitched to the ad men
by George W Wallace, NBC sales pro-
motion manager.

Elgin Indicates
Marx Renewal

NEW YORK, April 10.—Elgin-
American, sponsor of the Groucho
Marx show over the American Broad-
casting Company (ABC), indicated
this week its intention of renewing
for the fall. The show is dropping
out of its 9:30 Wednesday seg after
the April 21 airer. Elgin has tenta-
tively approved a $10,000 promotional
cxpenditure for the show’s return
after its hiatus.

The notification of the sponsor’s
fall intentions must be in ABC’s hands
by the date of the last show.

GLOSSY PROFESSIONAL

8x10 PHOTOQS

IN QUANTITY

Fan mail glossy photos and post cards.
Top-notch  quality.,  Extremely low
prices. Satislied customers coast to
coast. Our 1lth year of honorable,
courieous, quality service. We make
reproductions as good or better than
your original. Send today for {ull
price list, samples, etc.

MULSON STUDIO

BRIDGEPORT 8, CONN.

FCC Sets Port Huron Hearing

Washington Round-Up

CLTFFORD J~ DURR, Federal Communications Commissioner, is
standing pat on his criticism of the Federal Bureau of Investigation (FBI)
with a new blast administered by the commissioner in a speech before the

Washington chapter of the Southern

Conference for Human Welfare this

week, Durr. who is urged uvpon President Truman for a renomination (pres-
ent term expires June 30), told the Southern conference that “restraining
freedom of speech is just as dangerous to democracy as fraud at the ballot

box.”

The commissioner, who has criticized the FBI’s methods of investi-

gating ideological backgrounds of broadcast applicants, insisted that “demo-
cratic government must take certain calculated risks in times of crisis or it

ceases to be democratic.”

FCC’S BUDGET for the 1949 fiscal year will be $6,310,000, under the
terms of a congressional compromise approved last week. This figure repre-
sents an increase of $60,000 over the current budget, but is $245,000 less than
the amount requested by the commission.

HEARINGS ON United Auto Workers (UAW) for a radio channel in
Detroit winds up Tuesday (13), and the FCC is expected to take months in
deciding. UAW, competing against WCAR, of Pontiac, Mich., for a Detroit
outlet, argued at hearing sessions last week that “public service” should be
the paramount consideration in the fight and that Detroit, which has become
“the nation’s No. 1 melting-pot city, seriously needs a public service station

rather than just another commercial station.” !
The hearings have been going on at inter-

legalist, handled the UAW cide.
vals since early March.

Joseph Rauh, Washingtion

BING CROSBY will kead the Apple Blossom Parade at Winchester,
Va., April 29, Sen. Harry F. Byrd announced last week.

UNIFORM DAYLIGHT saving time for radio and the nation appears
1o be getting closer and closer, with Senate approval this week of a bill put-
ting the District of Columbia on daylight saving, and with a big rush of
proponents readying for a Senate Interstate Commerce Committee hearing

on a nationwide daylight bill next week (13).

The D. C. daylight bill will

reach the House floor soon, and the general expectation is that it will be
passed, giving a boost to the nationwide daylight measure.

RWG May Ask
Pre - Fall Strike

NEW YORK, April 10.—The pos-
sibility that the Radio Writers’ Guild
(RWG) may call a strike against the
advertising agencies before next fall,
as had been planned, arose following
a membership meeting here Wednes-
day (7). The disposition of the
writers seems to be agains: waiting
until fall, which period lLad been
chosen on the theory that a strike
would then be more effective. Writers
and the ad agencies are deadlocked
in negotiations on a new minimum
basic agreement.

Unusual support was given the
union when Frank and Anne Hum-
mert, who produce, write and control
a great number of sponsored pro-
grams, joined this week. They stated
they would, if a strike were called,
take their shows off the air.

KYW’s Mex Fight

Encounters Snag

PHILADELPHIA, April 10.—In an
effort eventually to invoke interna-
tional law against XEDP in Mexico
City, Westinghouse’s 50,000-watt
KYW hit a major snag this week
when the suburban Wrkitemarsh
Township zoning board reserved de-
cision on application for permission
to erect two 465-foot transmission
towers adjacent to its preseat trans-
mitting site.

Township residents in opposing
the station’s application szid there
were already two towers in the area
—belonging to WFIL and WIBG—and
if KYW built up in the air. “it will
make it like a forest of towers out
here.”

Robert E. White, KYW general
manager, said KYW wanted to bring

Radio Captures
Knight’s Knight

DETROIT, April 10.—The compli-
cations of combined press and radio
ownership proved mildly confusing

this week after John S. Knight’s
Detroit Free Press took a slap specif-
ically at This I« Your FBI. aired
locally by WXYZ. American Broad-
casting Company (ABC) outlet, and
generally at all gangster shows in an
editorially slanted news story on the
front page. Essence of the story was
that two Detroit youngsters had used
in attempted stick-ups or extortion
plots ideas which they said they
picked up from the program. The
usual type of symposium attacking
crime stories, in radio and movies
and—to be strictly fair—in comics,
followed, with sundry civic leaders
contributing condemnations.

Then someone in radio dug up a
current log for WQAM, Miami, which
is also owned by Knight, and found
not only This Is Your FBI prom-
inently on the log, but other shows
of the same type, including Murder
and Mr. Malone and Gangbusters.

This week’s development followed
a campaign by The Free Press last
month in which civic leaders were
asked to comment on the FBI show
and similar offerings. As a result,
radio took a front-page lambasting
as contributing to juvenile delin-
quency,

its transmission to maximum ef-
ficiency so as to be able to invoke
international law against the Mexi-
can stalion, which is beaming pro-
grams this way on KYW'’s frequency.
He pointed out that the law provides
that the station being interfered
with must operate at maximum ef-
ficienicy before it may protest.

To Act May 7
On Political
Libel Issue

Ignores NAB’s Protest

WASHINGTON, April 10.—WHLS,
Port Huron. Mich., is caught right
in the middle of the controversy
touched off by the ruling of the Fed-
eral Communications Commission
(FCC) on libel and station censor-
ship. The FCC announced this week
that oral argument on its proposed
renewal of WHLS’s license would be
held May 7. Labor unions are taking
a keen interest in the ruling.

In setting a hearing on the pro-
posed license renewal as well as the
the libel ruling contained in the
tentative decision, the FCC is going
counter to a request by the National
Association of Broadcasters (NAB),
which asked that the two matters
be separated. The NAB wants to op-
pose the FCC ruling that stations
are not subject to libel in political
broadcasts and may not censor them,
but doesn’t want to be in the position
of jeopardizing WHLS.

Would Separate Issues

Late yesterday (9) the NAB issued
a statement that the organization was
gratified that a hearing was to be
held, but insisting that the FCC ought
to grant WHLS a simple license re-
newal and hold the hearing on the
libel censorship alone.

Labor’s interest was disclosed in a
survey of the FCC’s mail on the
WHLS docket, where a dozen unions
are tabbed as having requested FCC
to provide a total of over 100 copies
of the proposed decision.

Comments pro and con have been
coming in to the commission, the
survey showed. A dozen lawyers
have asked for copies of the ruling,
but only Eugene Black, attorney gen-
eral of Michigan, expressed a view.
Black commended the FCC “for the
able manner in which it has deter-
mined a hitherto troublesome ques-
tion.”

Congressman Demurs

The opposite viewpoint was ade=
vanced by Rep. O. C. Fisher (D.,,
Tex.). He wrote the FCC: “I earnest-
ly hope that it may be found proper
for the commission to forego a final
decision on this subject and permit
the courts to make the interpreta-
tion.” Fisher said several stations in
(See Port Huron Hearing on page 14)
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#  Program Reviews

Varsity Varieties
Reviewed April 3
Sustaining Over WHN, New York

Saturdays, 1:30 to 2 p.m.

Edited and written by Leonard Feath-
er; announcer for WHN, Leonard
Feather.

This show is Dbeing aired over
local stations thruout the country
as a promotion gimmick for Var-
sity magazine, which distributes
scripts and selects records each
week for stations contracting for
the show. Records recommended by
script editor Leonard Feather gen-
erally are available in most outlets’
libraries; in cases where they are
not, the script is adapted for a
substitute.

WHN not only subscribes to the
Varsity service, but it also uses
Feather himself as its disk jockey
for the show. The stanza caught
found Feather deviating from his
own script, but for a gocd reason.
He presented, as guests, the vocalist
Leslie Scott and be-bop trumpeter
Dizzy Gillespie, just back from
Europe. The patter between platters
was scripted intelligently, showing
Feather’s musical background with-
out talking down. Feather read the
stuff as tho he wrote it.

As to the numbers selected, well,
Feather certainly bent over back-
ward trying to satisfy everyone.
But it did seem strange for Feather,
who is busily penning a book with
bopster Gillespie, to plug Guy Lom-
bardo’s platters, as he did on this
show. But it was all in the interests
of a rounded program, which this
was. Sam Chase.

April Fool’s Opera
“Europa und der Stier”
By Siegfried Sitzpartz
Reviewed April 1

Sustaining Via WQXR, New York
One performance only, April 1
10:30 to 11 p.m.

Producer-writer, Arch Kepner; cast,
Philip Stahl, Alan Taulbee.

Something akin to the United Na-
tions getting up a baseball team to
challenge the New York Yankees
took place last week when WQXR,
which programs strictly from long-
hair, let down that hair and kidded
itself for the second straight year
with an April Fool’s Opera. The
show consisted of bolloxed-up rec-
ords with intermittent sound effects
tossed in, and a serio-comic com-
mentary and program remarks by
staff announcers. Having decided
to go off the deep end, WQXR went
way off, with hardly a sane moment
on the show. Generally, the effect
was uproarious.

Titled Europa und der Stier, by
one Siegfried Stizpartz, the opus got
the-usual pre-performance remarks,
rendered in hushed, almost worship-
ful tones, describing the audience,
its apparel, the costumes, sets and
performers. One of these, it was
said. “had his last appearance at La
Scala, Milan, where he was heard
complaining over the price of ad-
mission,” The story, if it could be
said to have one, concerned the
doings of Jupiter, who decided to
wolf around on earth in the form of
a bull. Running into a nifty dish
.by the name of Bess, he turned her
into a heifer so that everything
would be legal, and climaxed this
by warbling the aria, Bess, Du Bist

Thinking Allowed

Reviewed April 4

Sustaining Via ABC
Sundays, 4:15-4:30 p.m.

Estimated Talent Cost: $250; pro-
ducer-writer-commentator, Cal Tinney.
Current Hooperating of the program

(Sustaining)

Current Hooperating of show preceding
(Sustaining)

Current Hooperating of show following
(“Met. Aud. of Air’)

CURRENT HOOPERATINGS OF SHOWS

ON OPPOSITION NETWORKS
CBS: Sustaining ......cccciiiiiiiians None
MBS: ‘“House of Mystery” ........... 6.9
NBC: “Quiz Kids” ......o.covvvennnes 8.2

Cal Tinney has been in radio too
long to be called a refreshing per-
sonality. But if he were new to the
kilocycles, that’s how this reviewer
would tab him, because his un-
orthodox, gently-barbed delivery
widely varies from the radio norm.
His reputation is that of a homely
philosopher and commentator, and
his program buttresses this descrip-
tion, for he does lend point, via
brief statements and rhetorical
questions, to a flock of current na-
tional and international phencmena.
Tinney is also full of kindly advice
and gentle admonition, and he like-
wise expresses wonderment at the
cha..ging scene.

Thus, he asks: “What ever hap-
pened to Cubeb cigarettes?” And to
President Truman: “Don’t let them
rattle you, Henry.” And to The
Kinsey who wrote That Book:
“K-K-K Kinsey (to the tune K-K-K
Katy) I'll be waiting for your book
about the girls.” In fact, Tinney is
enamored of this usage of song
parody. Another of his efforts is
concerned with Congressmen and
done to the tune of Flow Gently,
Sweet Afton. This made use of the
provocative line: “Thy long-winded
speakers with nothing to say.”

When caught Sunday (4), Tinney
treated nothing at length, his script
just brushing a myriad of topics,
including—in addition to those men-~
tioned—Russia, the cold war, Frank
Sinatra and television. He even
quoted RCA’s David Sarnoff and
NBC’s Frank Mullen on tele.

What it all added up to was a
kaleidoscopic series of impressions
of current life. Thought-provoking,
yvet easy to listen to; satiric, yet
kindly. Somebody ought to buy him.

Paul Ackerman.

Meine Coo, Noo? This was fcllowed
by the recitative, Wo Ist Grossmut-
ter’s Tisch?
Cap and Bells

Recorded music consisted of
speeded-up records, plus interjection
of items like the Pepsi-Cola jingle,
and fire sirens. In addition, there
were some remarks from the com-
poser, whose delivery and material
might well have been confused with
some of Henry Morgan’s better ma-
terial of the same sort. In all, it
was good fun, which rhust have hit
the unsuspecting listener with con-
siderable surprise, and furnished
the stalion’s staff members with
some giddy moments. It's nice to
know that WQXR can drop the top
hat on occasion and substitute the
cap and bells, and do a good job
at that. Sam Chase.

| TALK OF THE TRADE

Station Relations

BOB MARTINEAU, manager of WKNB, New Britain, Conn., is carrying

on an intensive pre-season baseball campaign. Station has installed 35 FM
receivers in restaurants and grills for use during the season. Sets, purchased
by station, will plug the night baseball games of the Boston teams. WKNB
is daytime only, unable to carry night games over AM, and so is featuring
night games over its FM outlet. . . . Dave Scotf, program manager of
WKNB, on the sick list with pneumonia.

Robert P. Beaulieu appointed musical director of KSTP, Minneapolis,
succeeding Leonard Leigh, who resigned several months ago in a dispute
with Stanley Hubbard, station prexy, over money. . . . Effective September 1,
WHUM, Reading. Pa.. 250-watter managed by BRobert Magee, joins CBS as
a basic supplementary outlet. . . . Bud Hohensee, formerly with WICC,
Bridgeport. Conn., named staff announcer at WLNH, Laconia, N. H.

RALF BRENT, manager of WGYN, FM outlet in New York, this week
‘L pecame the father of a girl. . . . Martin Tobin, formerly with WGR,
Buffalo has been appointed manager of KWAT, Watertown, S. D. ... Adam
Young Jr., of New York, appointed national representative for WUSN,
Charleston, S. C. . . . Eleanor N. Sanger, program director of WQXR, New
York, will speak on the function of a specialized station at the New York
City Federation of Women’s Clubs, Monday (12).

Activities of WKRC and WCTS, respective AM and FM outlets
of the Cincinnati Times.Star Company, come under the direction of Radio
Cincinnati, Inc., new subsidiary of the newspaper company, as a result of a
{ransfer effective April 1. Hulbert Taft, executive veepee of the stations.
said there will be no changes in management, personnel or policy as a result
of the transfer.

Network Operations

FOR THE FIRST TIME, starting April 25, the 500 affiliates of the Mutual
Broadcasting System (MBS) will put into effect a plan of delayed
broadcasts during the daylight saving months—so as to assure Mutual
commercial and sustaining programs uninterrupted release at the same
time thruout the year. Plan is similar to those announced by other webs,
but is perhaps more sweeping. It involves'operating the chain as four webs,
thus necessitating the purchase of more than 1,000 miles of additional
network lines.

Lawrence W. Lowman, vice.president of the Columbla Broadcasting
System (CBS), has accepted chalrmanship of the radio division of the 1948
joint campaign of the New York City Cancer Committees. . . . Beverly Wills,
15.year-old daughter of CBS commedienne Joan Davis, has been added to
cast of Columbia’s new Saturday momming comedy series, Junior Miss.

JOHN STANLEY and Muriel Starr added fo cast of the National Broad-
casting Company’s (NBC) Young Widder Brown. . . . Hugh Thomas has
been given the role of Frosty Miller on the NBC serial, Women in White.
. .. A daughter, Donna Ilene, was born to the Specs (CBS) Powells at
Lincoln Hospital recently. Pop is a staff musician with the web.

B special edition of the score of Are You Listenin’, Joe?, political oratorio
{irst broadcast on the Eddie Cantor show March 11, has been mailed to more
than 400 schools and colleges which requested it for local presentation. Ir's
also scheduled for zebroadcast on the Cantor program Thursday (15).

Agencies and Clients

MARTIN JONES, radio and television director of the Buchanan agency,
resigned this week. Jones, an authority on video production, plans to
return to that field. . . . Jack Wyatt, radio director of Cecil & Presbrey, on
a talent trip to the Coast for two to three weeks. . . . Morgan Ryan, network
sales chief at American Broadcasting Company, to Detroit for four quick
pitches on Stop the Music.

K New England agency man, beset by statlon and web salesmen, now
greets them by handing them a small printed card reading: “So it's you again.
Enother half hour shot to hell with you?” . . . Jim Sheldon has left WOR to
become director of We, the People for Young & Rubicam. The same agency
named Everard Meade a veepee and manager of its radio department. He was
with American Tobacco. . . . Scared Records is expanding into the radio
transcription field with religious shows. . . . Oliver W. Nicoll, executive
director of Radio Features of America. leaving for Toronto.

Armstrong, Schliefer & Ripin have named Sam Hunsaker, ex-N. w.
Ayer, to head the radio and video department. . . . Jim F. Simons has
purchased all the stock in Nashville’s Hedrick & Company, which is almost
exclusively devoted to radio advertising. . . . Len A. Kamins has resigned
as account exec at Brooke, Smith, French & Dorrance, Inc., Detroit. . . .

Edward J. Rosenwald, former veepee with Louis G. Cowan, radio package
outfit, has joined Harry B. Cohen Agency with a like title.

FCC Okays KOOL zWu

Sale to Gene Autry | By Eossy PHOTOS

WASHINGTON, April 10.—Film
cowboy Gene Autry has been granted
permission by the Federal Communi-
cations Commission (FCC) to buy
KOOL, Phoenix, Ariz., for $250,000.
A condition of the sale is that Autry
divest himself of his interest in
KPHO, of the same city, within 90
days.

A few weeks ago Autry purchased
a one-half interest in KOWL, Santa
Monica, Calif., for $80,000.
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PIX URGED TO BOOST TELE

Fairbanks Named Pic Buyer
For NBC’s Library and Affils

NEW YORK, April 10.—National Broadcasting Company (NBC) took
a major step forward in the creation of a film library this week when it
appointed Jerry Fairbanks as official film buyer for the web and its affiliates.
Fairbanks, whose Eastern representative is Jack Pegler, is empowered by

NBC to make all types of deals.

For instance, he may buy films outright,

lease them for one performance, or he may lease them in toto with a clause

permitting NBC to release them.

It was learned that Fairbanks now is most

interested in buying short subjects for the NBC operation, but the long-

range intent is to buy all types.
Affils’ Complaints

The appointment of Fairbanks as
film buyer was hastened by the web’s
affiliates, who at the NBC television
clinie, complained that they were
being deluged by “men with black
brief cases” trying to sell films of all
sorts. foreign and domestic. One
station in desperation appointed a
man to do nothing but talk to film
salesmen. Affiliates pointed out to
the web brass that they had no ex-
perience in film buyving and were
unable to judge quality. Affiliates
also pointed out that they were com-
pletely ignorant of film contracts.
NBC, therefore, made the Fairbanks
appointment {o solve two problems,
one being the creation of a film li-
brary, and the other being the cre-
ation of a centralized organization
which would simplify film matters for
the affiliates.

According to one NBC topper, Fair-
banks will select ﬁlmg from which
both the web and affiliates may draw.
He added that the service would be
especially valuable in cities where
no web connection exists.

Fairbanks, of course, is also rapidly
gomg ahead with his own production
plans and soon expects to have the
first batch of Public Prosecutor films
ready for NBC (The Billboard, April
10). He is also blueprinting a bevy
of new productions,

Stowman Heads Tele

Sales for WFIL-TV

PHILADELPHIA, April 10.—Ken-
neth W, Stowman, who supervised
the construction and the initial op-
erations of The Philadelphia In-
quirer’s WFIL-TV, has been ap-
pointed television sales manager of
the station. Video sales will be
closely integrated with the WFIL
racio sales set-up and all under the
direction of John E. Surrick, sales
director for The Inquirer stations.
Stowman will be responsible for tele
sales in both the national and local
fields.

Roger W. Clipp, general manager
of all Inquirer stations, which also
include FM and fax, will continue
as the over-all head of video as well
as of the radio set-up. As such, Clipp
will be the general manager of both
stations and decentralize the func-
tional duties of a director of tele-
vision, which title Stowman held.

[ . Sell
YOUR PUBLICITY

better with
Stickley Photos

Our 38 yvears’ experience assures fast
quantity reproductions from your nega-
tive or print. Low cost—highest quality.
For free samples and ideas you can
use, write

STICKLEY PHOTO SERVICE
11 S. Washington St., Binghamton, N. Y.

Deal Brewing

For NBC Use
Of Pathe Lot

NEW YORK, April 10.—RKO-
Pathe, Inc., a subsidiary of RKO-
Radio Pictures, and the National
Broadcasting Company (NBC) were
negotiating this week for <he broad-
casters to take over the Alm firm’s
New York studios. Harry Michael-
son, president and general manager
of RKO-Pathe, said this week that the
deal, if completed, would give NBC
exclusive rights for the use of the lot
on East 106th Street, which includes
three sound stages and a music stage.

The facilities of the uptown plant,
less than two years old, are deemed
ideal for video use, and several other
tele stations, including some not yet
on the air, are known to have cast
acquisitive eyes in its direction. Two
feature filins were made in the studios
this year, and a third now is in pro-
duction on the lot. The Daily News
tele station, WPIX, is known to have
been in close consultation with RKQO
about having the movie firm produce
WPIX film programs for the station,
but there were no discussions about
WPIX actually taking over the
studios and making its own pictures.

Considerable speculation is now
afield concerning NBC’s intentions,
should the pact be inked. Jerry Fair-
banks, who is now supplying all the
web’s film needs, has his studios in
California, and one possibility is that
he might move in and staff the New
York studio as well.

N.W. Or Eise!

MINNEAPOLIS, April 10.—
For some two or more years
now the Cowles-owned Minne-
apolis Star and Tribune have
been trying to change the name
of the Northwest to “something
more fitting.” They ran a con-
test and selected the designation
“Upper Midwest” as the proper
monicker for the area.

New firms were urged to in-
corporate the title into their
business names, but only two
new companies fell for the gag.
Recently the Cowles boys ap-
plied for video station in Min-
neapolis. The permit was
granted. The firm name is the
Northwest Broadcasting Com-

pany.

Wynn Auditions

For Texas Seg

NEW YORK, April 10.—Ed Wynn,
who tossed his fire chief helmet into
the prop room several years ago, this
week blew the dust off it and au-
ditioned for the top spot on his old
radio sponsor’s new television show.
Wynn is being considered by the
Texas Company to headline its hour-
long seg, purchased this week from
WNBT.

No starting date has been set for
the 8 to 9 p.m. Tuesday period, but
Myron Kirk, of the Kudner Agency,
said he gained a time extension tn
acquire a suitable property. The deal
with WNBT gives Kirk 60 days from
the Tuesday (6) pact date to get a
show on the air.

Wynn got his radio start via Texi-
co’s early radio sponsorship.

Stokes Goes Into Tele

CHICAGO, April 10, — Harold
Stokes, program manager for the AM
and FM operations of the American
Broadcasting Company (ABC) cen-
tral division, is taking over the post
of program manager in ABC tele-
vision also, The web’s station here is
WENR-TV.

AFM Paet With Tele Is Near;
Webs Try To Hold Pay Down

NEW YORK, Ap111 10.—Network
execs and the American Federation
of Musicians (AFM) are close te a
90-day agreement covering scales for
musicians performing in television.
As indicated in The- Billboard last
week, this pact would be a short-term
one—for three months or 13 weeks—
and would be designed to.allow the
webs and tele operators to start pro-
duction of musical TV programs. It
is expected that the pact will be in
the nature of a trial period; in other
words, it would give both television
producers and the AFM a chance to
become familiar with actual problems
involving use of musicians in the new
medium. At the end of the three-
month period. the contract would be
subjected to changes in accordance
with facts learned.

The latest session of the AFM with
network brass was held Friday (9).
James C. Petrillo, AFM chief, was
absent because of a bad cold and also
because his plane, en route to New

York, was grounded in Pittsburgh.
Petrillo was expected in New York
today (Saturday).

In recent negotiations, webs have
been making an effort to keep down
TV scales, the view being that high
scales would set a bad precedent.
This is the inside story behind the
collapse of the negotiations for the
use of 14 musicians on the Swift TV
show on the National Broadcasting
Company. Agency, McCann-FErick-
son, was willing to go as high as $400
to $600 per broadcast for musicians
and arrangements, but web execs
nixed the deal as exorbitant.

On duplicated shows also, efforts
are being made to keep the TV scales
down. Price for use of music on such
shows is one of the final points being
worked out in the recent negotiations.
The AFM first expected, or asked for.
$10 extra per man, but the webs
countered with 'a much lower figure.
Final settlement is expected perhaps
to halve the original demand.

Don’t Fight It,
Join Parade

Theaters Told

HOLLYWOOD, April 10.—Televi-
sion will bring about a decline in
motion picture box-office takes, a
report by the video committee of the
Southern California Theater Owners’
Association (SCTOA) said this week.
The reduction, the report continued,
probably will be only temporary, and
film interests were urged to hop on
the tele bandwagon now. The survey
also declared that “television cannot
and should not be retarded in any
way by this industry.”

The committee told SCTOA mem-
bers that. while surveys indicated a
reduction in ‘“‘movie-going habits of
these set owners,” the group predicted
that “once the novelty period has
worn off, it (tele) will find its place
in the entertainment scope of the
American way of life, the same way
as did radio.” The report also-urged
that ‘“the publicity departments of
the studios and theater interests con-
cern themselves with television ad-
vertising and make full use of its

facilifies to the extent that every'

feature picture will eventually be
sold in every living room.”

Theater owners were urged to gain
legal clearance before using any tele
matter on their screens. This would
seem to head off the court battle
many observers believed would be
necessary to determine rights of ex-
hibitors to project telecasts onto
their screens. However, the SCTOA
grougp also predicted that theater tele
is definitely on the way, and stressed

the necessity of theater owner experi-.

mentation with public tele at this
time. Caution was urged in pur-
chasing of equipment as well as in
selection of programs which would
lend themselves to audience interest,
since dull material would kill the
patrons’ enthusiasm for video in
flicker houses,

Speak Up, Madam!

NEW YORK, April 10. —
American Broadcasting Company
(ABC) has taken an option on a
video show packaged by Walter
Kiernan, radio commentator and
newspaperman. The show is de-
scribed as a Mr. Anthony in re-
verse, with Kiernan giving prob-
lems to peaple in the audience
who have no problems. The
audience tries to solve them.

The program may debut late
this month in Philadelphia or
Washington.

I EAVESDROPPED AT SARDI'S

And hear all about how lots of stars swear by Moss
photos, as if I didn't know it! You will, too, once
you give us a try. Today, huh?

8x10’s, 5¢ ea.
(In Quantlty)

POSTCARDS, 2¢ ea.

Mounted Blow- ups on
heavy board, 20x30, $2;
30x40, $3 ea. H—shlpplng»

Write tor
FREE Sadmplcs,

an
Price List B.
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THE TV NETWORK PICTURK

4 5 ] Ci ‘A:?V': 33" grtlmbelr
tatus® ty anne
NBC Maintains Head Start T o 2 B 4
Allen T, SImmons App!l. Akren wWADC -— 1M
4 . T o . #Clark Assoclates cP Binghamton, M. Y. WNBF  WNBF-TV 12
I'l ro lvl’lg et le cBS Appl. Boston WEEI  — 9
WKBN Appl. Youngstown WKBN —_— 13
a b o w F— 1
NEW YORK, April 10.—~The National Broadcasting Company (NBC) e e ooty AR weRy T 1
is maintaining its lengthy lead in the expanding field of network tele- | mcKinnon Publications Apph, San Dlego KEDJ _ 6
vision potentialities. Altho comparatively few actual contracts have Midland B /cq. Appt. Kansas City, Mo. KVBC — 9
been signed by any of the webs, the number of NBC affiliates with CP’s Volce of Alabama Appl. Birmingham WAP! —_ 13
(construction permits) and applications pending exceeds that of the KTRH Appl. Houston KTRH = 5
other two AM radio networks, Columbia (CBS) and American (ABC). "w"::c :"":' :3::‘;2‘“ x::c - :
The lists below, on a network basis, show as of current standing, TG A‘;;: e T _ .
the number of stations on the air; the number of affiliates granted CP’s; | Pittsburgh Radlo Supply House Anppl. Pittsburgh WJAS . 90
the number operating under special temporary authorizations and the Midland B/cg. Appl. Kansas City. Mo,
number with applications pending. WMAL-TV, Washmgton, shown as Loyola University - Ne\:‘g‘rllt::;-:opeka) :’n‘ﬁc - "9)
a signed ABC affiliate, had not signed its contract as of Saturday (3) | qisiates mereditn B/cq. oy e 0 — S
but was expected to do so momentarily. . Monumental Radio Appl. Baltimore WCAO — 6
In Baltimore, CBS has signed with WMAR-TV, altho its AM affiliate, | #s>sun Papers Lic. Baltimore WMAR-TV — =
H i ing Midiand B/cg. 1. St. Joseph
WCAO,.has an gpphcatlon 1:‘»end1ng. ) o 4 CP's, ¢ ¢ fes hee Kansgscpny(f:wa)io) KMBC — 13
A list showing all other TV stations. applications anc S, @5 Ol | i iphy B/c. Appl. Des Molnes KSO (not counted 2
{he moment without any network affiliations, will be published in next In total)
Week’s issue of The Billboard. Topeka B/cg. A ppl. Topska WIBW —_ 7
[o:1: Appl. San Francisco —_— —_— 9
1. g i Florida B/cg. Appl. Jacksonville WMBR —_— 4
Network Totals . , o PalaL e S DY e Whesting —— -
NBC CBS ABC MBS DuMont moun Larus & Bro. Appl, Richmond, Va, WRVA —_— 10
LACENSES « oo vvveccnnvenne 4 2 — = 1 1 Hearst Radio Appl. Milwaukee WISN — 10
Special Temporary Authoriza- , AMERICAN BROADCASTING COMPANY
BIONS « vt 7 1 2 1 : 1 ::g g: cL:hica:oq | ‘:Egg: a:g:-rv 7
: . _— 0s Angcles TV
Construction Pernpts ....... 24 8 %2 ]3‘ 2 3 ABC cP Now York WIZ WUZ-TV ;
Applications Pending....... 16 33 < -~ - ABC cp San Francisco KGO KGO-TV 7
- — - ;‘4‘ 5 5 ABC cp Detroit WXYZ WDLT 7
Total Stations.............. 51 44 34 2 Minnesota B/cg. cp Minneapolis WTCN WTCN-TV a
New Bedford Standard-Times Appl. No. Dartmouth WNBH — 1
NATIONAL BROADCASTING COMPARY Philadelphla Tnquirer STA Philadelphia WFIL WFIL-TV 6
AM TV Channet B /cg. Corp. of America CcP Riverside, Calif. KPRO KARO 1
Status* Clty Call Call LTl (appl.) 12
Albuquerque B/cg. CP Albuquerque KoB KoB-TvV 1: *“Evening Star STA Washlngton WMAL WMAL-TV 7
Hearst Radio STA Baltimore WBAL WBAL-TV 3 Harold Thom.?s ) Appl. Waterbury WATR o 12
WestInghouse cP Boston wBz WBI-TV M Atlanta Constitution cpP Atlanta WCON WCON-TV 2
WBEN, inc. cP Buffalo WBEN WBEN-TV Massachusetts B /cg. Appl. Boston WCOP —_ 9
NBC cP Chicago WMAQ WNBQ :’ Jack Gross cP San Diego KFMB KFMB-TV 8
<+ Crosley B/cg. STA Cincinnatl wLw WLWT a Miaml B/cg. Appl. Mlami WOQAM — -
NBC CcP Cleveland WTAM WNRBK Stephens B/cg. cP New Orleans wDsu WDSU-TV 6
% Crosley B /cq. cP Columbus, O. wLw wLwc g Summit Radlo Appt. Akron WAKR . a0
«+Crosley B/cg. cP Dayton wLw wLWD Wyoming Valley B/cg. Appl. Wilkes-Barre wILK —_ 11
Garter Publications cP Fort Worth WBAP WBAP-TV 5 Hawley B /cg. Appl. Reading WEEU . s
Evening News STA Detrolt wwJ WWJ-TV 4 [ wiw, Inc. Appl. Cleveland wWIW _ 2
Travelers B/ca. Appl. Hartford WTIC —_ 10 Neptune B/cg. Appl. Atlantic Clty WEPG — s
WJAC, Inc. CcP Johnstown. Pa. WJAC WJAC-TV 13 Hartford Tlme§ Appl. Harttord WTHT _ 10
NBC cP Los Angeles _ KNBH 4 B/cg. Foundation Appl. Buftalo WKBW — °
WAVE, Inc. CcP Louisville WAVE WAVE-TV 5 Communlity B/cg. Appl. Toledo wTOL — 10
Journal Co. STA Milwaukee WTWJ WTMJ-TV 3 | KCMO B/cq. Appl. Kansas City, Mo. KCMo — 5
Memphls Publishing CcP Memphis wmMmce WMCT a WCAE Appl. Pittsburgh WCAE — 10
Maison Blanche cP New Orleans WSMB WRTV 4 | WARC Aprt, Rochester WARC — 11
NBC Lic New York WNBC WNBT a Susquehanna B/cg. Appl. York WSBA — 8
Outlet Co. CcP Providence WJAR WJAR-TV 11 Capitol B/cg. Appl. indianapolis WISH — 8
Philco Lic. Philadelphia — WPTZ 3 Cowles B /cg. Appl. Des Moines KRNT —_— 9
~*Havens & Martin STA Richmond. Va. WMBG  WTVR O GEb Cumly S Appl. Houston KXYZ = s
Pulitzer Publishing STA St. Louis KSD KSD-TV 5 RIChmf)nd Radlo Appl. Richmond, Va. WRNL — 3
++KSTP, 1nc. STA St. Paul KSTP KSsTP-TV S5 Star-Times Appl. st. Louls K XOK — o
Intermountain B/cg. CcP Salt Lake City KDYL KDYL-TV 2 Inter-City Advertlsing Appl. Charlotte WAYS 11
General Electrlc Lic Schenectady WGY WRGB L MUTUAL BROADCASTING SYSTEM
Fort Industey CcP Toledo WSPD WTVT 13 Yankee Network CcP Boston WNAC — 7
Trent B/co. Appl Trenton. N, J. WTTM — 1 WGN STA Chicago WGN WGN-TV )
NBC Lic Washington WRC WNBW a4 United B/c Appl. Cleveland WHK — 7
WDEL. Inc. CcP Wilmington WDEL WDEL-TV 7 Don Les Appl. Los Angeles KHJ KTSL 2
WGAL. Inc. cP Lancaster. Pa. WGAL WGAL-TV 4 Don Lee Appl. San Francisco KFRC — 2
Waestinghouse Appl Pittsburgh KDKA —_ 6 Bamberger Broadcasting CcP New York WOR WOR-TV 9
Louis G. Baltimore Appl Wilkes-Barre WBRE _— 11 Bamberger Broadcasting cP Washingten WOR wolc P
A. H. Belo Corp. Appl. Dallas WFAA —_— 10 Pennsylvania B/cq. Appl Philadelphia WIP . 12
Isle of Dreams B/cg. Coro. Appl Miaml wioD = 5 | Allegheny B/cg. Appl, Pittsburgh KOV — 8
Atlanta Journal cP Atlanta wsB WSB-TV 8 | Scripps-Howard CcP Cincinnati WGPO — 7
Philco Appl. Bethlehem. Pa, —_— _— 8 Eastern Radio Appl Readlng WHUM — 5
Lehigh Valley B/cq. Appl Allentown. Pa. WSAN — 8 A. Frank Katzentlne Appl Miami Beach WKAT —_ 7
Blrmingham B/co. Co, cP Birmingham WBRC — 4 Yankee Network App! Bridgeport wice — 10
Kansas City Star CcP Kansas City, Mo. WDAF WDAF-TV L Valley B/ca. Appl. Steubenville, O, WSTV — 12
wow, Inc, cP Omaha wow —_ 6 WHB B/cg. Appl. Kansas City. Mo. WHB — 5
Stromberg-Carlson CcP Rochester WHAM WHTM 8 Thomas Patrick Appl. St. Louls KWK — P
Houston Post Appl Houston KPRC — 4 Mid-Atlantic B/cg. Appl Atlantic Clty WMID —_ 8
Indianapolis B/ca. Appl Indianapolis WIRE — 8 | fIndiana B/cg. App! Indlanapoiis wWIBC — 12
WSO0GC. Inc. Appt Charlotte wsoc — 9 Yankee Network Appl. Springfield, Mass. WONS — 3
Alrfan Radlo Appl San Diego KFSD — 10 . ) ‘lNHAa;téord)
Badger B/cq. Appl Madison. Wis. WIBA —_— 9 (Worcester)
Central B/cg. Appl Des Moines WHO — 2 N ‘("’B'::v.ocn)
Southland Industrles Appl ian Antonio :I’(::‘l‘ —_— : Vatley Electelo ALl San Luls Obispo S _ 2
L:: Tr:):rr;: €. Anthon :zp' L:T:angcles KFI : 9 City of Dallas Appl. Dallas WRR - 10
o e acp. KFI Is aftiliated with NBC, but since NBC owns a TV station (holdlng a Don Lee Appl, La Jolla, Calit. GB
GP) In Los Angcles. Mr. Anthony's station has not beer listed under the NBC network. {San Dicgo) — 8
COLUMBIA BROADCASTING SYSTEM ndependent Merchants Appl. Minneapolls wLoL — 7
CBS Appl. Chicago WBBM —_ 11 Copper Clty B/cg, Appl. Utica, N. Y, m‘grﬁ; .
CBS Llc. New York WCBS WCBS-TV : DUMONT TELEVISION NETWORK
WGAR Appl. Cleveland W = DuMont Labs. Appl. Cincinnatl — — 2
**KRLD cP Dallas KRLD KRLD-TV 4 Appl. Cleveland — — 2
WJIR Appl. Detroit WJR = !'; “+Elm Clty B/cg. Co. E'P Now ‘r'iavkcn WNHC WNHC-TV 6
WHP Appl. Harrisburg WHP —_ C. ew Yorl —_ WABD 3
Connecticut B/cg. Appl. Hartford WDRC - =@ S:A - \:l';?hbllr,-:ﬁgn = ‘\xﬂé’ 2
**WFBM 97 UKREREGEATS WAL == . PARAMOUNT PICTURES
+*E, F, Peffer ce Stockton. Calif. KGOM KGDM-TV 8 New England Theatcrs, Inc. Appl. Boston — 13
**WHAS cP Louisville WHAS WHAS.-TV 9 ?ailab::m&cmu't :l;h %hilcago —_ WBKEB g
Fort Industry Co. Appl Miaml WGBHS — 5 nters ircui ahas — —
CWoAU STA Philadciphla WCAU  WCAU-TV 10 | T3 Broductions |0 ew STA" e s = XTLA H
Cherry & Webb Appl Providence aPRO — 12 Legend:-* Indicates as follows:cp a .
* ¥ Jofferson Standard B/cg. cP Charlotte, N. C. BT = ~—Construction Permit,
i /c9. op e | WKRC WKRC-TV 11 L?J_A-_gggili;:‘lg‘I;gm;::er:iyanlly?morlxauon (statlon Is now on the alr).
South Bend Tribune App! South Bend WSBT -_ 13 Appl.—Application pending.
++#Radiohlo, Inc. CP Columbus, O. WBNS WBNS-TV 10 * +——Indicates station has signed-or Is about to slgn an affiliation contract.
§
Sl - ol .
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2 Denver Quilets File TV
Applications; 3d Planned

DENVER, April 10.—Denver’s television picture began to come into
focus this week with the filing of two applications and the formalizing of
plans to file a third. The first operating commercial station tc file was
KLZ, altho Alf M. Landon, of Kansas, whose standard station, KTLN,
is within a few weeks of hitting the air here, had applied previousiy. Tues-
day (6) the stockholders of the Daniels & Fisher Stores Company, whose
downtown tower is Denver’s tallest structure, gave overwhelming approval

to the plan of the department store’s directors to go into television.

CBS TV Pacts
Sidestep Rates

And Programs

NEW YORK, April 10.—Columbia
Broadcasting System (CBS) added
nine new affiliates to its TV web this
week, altho it is understood that the
affiliation pacts do not go into details
on two important problems, station
compensation and program service.
The inference to be drawn is that fees
will be worked out later and that CBS
will provide enough programing serv-
ice when it is able. The additions
give the web a total of 12 outlets. In
a statement Herbert V. Akerberg,
web vice-president, pointed out:
“Success in the television race is to
be with the quick. ... They (the sta-
tions) realize that the means by
which television programs are brought
to their local stations is not the para-
mount issue of the moment. , ..’

Three CBS video outlets are on the
air—in New York, Philadelphia and
Baltimore. The new stations are
WFBM-TV, Indianapolis; WHIO-TV,
Davyton. O.; WKRC-TV, Cincinnati;
WBT-TV, C€harlotte. N. C.; WHAS-
TV, Louisville: WBNS-TV, Columbia,
S. C.; KRLD-TV, Dallas; WNBF-TV,
Binghamton, N. Y., and KGDM-TV,
Stockton, Calif.

Unlike the CBS deals, National
Broadcasting Company’s TV affilia-
tion contracts specify rates, program
feeds and line-sharing arrangements.

NEW HAVEN, Conn., April 10.—
Television Station WNHC-TV, which
will debut here about May 1, signed
this week as a DuMont network af-
filiate. It was DuMont’s first entry
into New England and meant wrap-
ping up an outlet also being ogled by
the other tele webs. The station is
operated by the Elm City Broadcast-
ing Company, which also operates the
independent AM adjunct. WNHC, and
will use the full DuMont program
schedule.

J.McNaughton Inked
ABC Video Art Head

NEW YORK, April 10. — James
McNaughton was signed this week by
the American Broadcasting Company
(ABC) as national video art director.
McNaughton “will supervise the de-
sign of all ABC video studios and
facilities. and will also carry the re-
sponsibilities of producer-director. He
will join the web about May 1, when
his resignation from WATYV, Newark,
N. J.. will take effect. McNaughton
previously was with the Columbia
Broadcasting System (CBS).

Meanwhile, the web was understood
{0 be nearing a deal for a New York
studio site on East 69th Street near
Second Avenue. The building, it is
understood, is a deserted firehouse..

MAMMOTH GAG FILE

of Radio Writer for Sale

Fresh, socko material for radio or night club
routines. Arranged A-Z. Typical listings:
Ad libs., art, boners, commercials, fashion,
income taxes, insults, love, politics, etc.

ORegon 4.7089 Bet. 8-12 Noon
(New York, N. Y.)

A. P.
Sonneman, secretary-treasurer of the
company, announced the application
would be filed at once.

KLZ Broadcasting

Within an hour after the D. & F.
announcement, Hugh B, Terry, gen-
eral manager of KLZ, stated that the
KLZ Broadcasting Company had just
placed its application on file in Wash-
ington. Terry said he expected ulti-
mately to be a link in the Columbia
Broadcasting System (CBS) cross-
country network.

In the meantime, Gene O’Fallon,
owner of KFEL, Mutual Broadcasting
System affiliate, let it be known he
was sufficiently interested to be mak-
ing inquiries of the Federal Com-
munications Commission (FCC). He
made public a letter to T. .J. Slowie,
FCC secretary, inquiring about ‘the
possibility of being licensed to operate
experimentally for black and white
television in the frequency spectrum
between 500 and 900 megacycles.”

KFEL’s Inquiry

The letter continues: “We under-
stand this band of frequencies has
been designated for color television
and will accommodate about 25 chan-
nels 16 megacvcles wide. Our posi-
tion is that the ultimate future for
television is in the color field. . . . If
we were licensed to operate with ex-
perimental black and white television
in this region, it would be our pur-
pose to investigate equipment opera-
tion and transmission characteristics.
... At a later date. ... We could con-
vert, Meanwhile, we would be se-
curing valuable informaticn in the
higher frequency band. ... All tele-
vision may be forced . .. to operate
in the higher frequency range in the
not-too-distant future. This is evi-
denced by the shortage of available
lower frequency television channels
now developing.”

O’Fallon echoed Terry and spokes-
men for the other tele-interested

Opera, Musicals

For Coast Video

HOLLYWOOD, April 10.—Deal for
telecasting of light operas and mu-
sical comedies from Hollywood’s out-
door Greek Theater this summer will
shortly be pacted by Foote, Cone &
Belding (FC&B) Agency. Prelimi-
nary agreement was reached this
week between legit producer Gene
Mann and Arnold McGuire, FC&B
Coast tele topper, calling for once-a-
week telecasting of all five produc-
tions skedded next season.

Marking first such event offered
to Coast lookers, teleshow will be
broadcast on Saturday evenings, and
will include presentation of entire
performance rather than segments of
shows. FC&B will retain control of
the package for resale to one of sev-
eral interested bankrollers. Tele sta-
tion to be used has not yet been an-
nounced.

WPIX Releases
High Rate Card

NEW YORK, April 10.—The first
rate card, issued this week by The
New York Daily News’ video outlet,
WPIX, set forth a basic rate of $1,200
per hour for live studio shows. The
rates, among the highest extant, sur-
prised tradesters particularly since
the station will not commence op-
erations until June 15. Basic hourly
rate for film and remote shows will
be $800 per hour, for Class A time,
between 6 p.m. thru closing, Monday
thru Friday, and from noon to clos-
ing on Saturdays and Sundays.

The station will allow frequency
discounts but not cash discounts. The
rate also includes staff announcer,
transmitter and film facilities, re-
corded musical background for film
commercials and for live shows,
studio and camera facilities and tech-
nical personnel. The rates also in-
clude camera rehearsal time at a ra-
tion of three to one, with an addi-
tional charge of $100 per hour for
time in excess of this ratio.

groups in cautioning Denver against
expecting television “before many
months have passed.”

WRGB Area Poll Finds High

Percentage of

SCHENECTADY, N. Y., April 10.—
Relatively high usage of television re-
ceivers in the area of WRGBE has been
determined bv a coincidental tele-
phone survey conducted among
Schenectady, Albany and Troy resi-
dents. The data, gleaned from a total
of 679 phone calls to people on the
WRGE program mailing list, include
pertinent conclusions about television
viewers both at home and in public
places.

With respect to residential use. it
was found that sets are normally
{furned on for 5.4 evenings a week.
However, three-fourths of the re-
spondents said they lune in all six
nights. About 68 per cent of the re-
ceivers were on when the phone call
was made; 18 per cent had beecn or
were going to be turned on during the
evening; 9 per cent were not on and

1| had no intention of vicewing, and al-

most 5 per cent of the receivers were
out of order.

Approximately 81 per cent of the
residential recciver owners watch the
entire program, while the remaining
19 per cent tune in only to programs
that interest them. During the two

weeks in which the survey was made,

e

Tuned-In Sets

there was an average of 4.3 viewers
per residential receiver.

In public places, video sets are in
usc 5.5 evenings a week. and 83 per
cent of these sets are turned on every
evening on which programs are of-
fered. When the phone call was
made, about 84 per cent were turned
on; 14 per cent had been on or were
going to be turned on; 1% per cent
were not on. and less than 1 per
cent of the sets were out of order.

About 79 per cent of the public
places normally have their receivers
on for a full program, whereas 21
per cent {une in for part of the eve-
ning. During two weeks in which
phone calls were made, there was an
average of 32.6 viewers per set in
taverns, grills, lodges, hotels and fire
stations reached.

Of the 679 phone calls made during
the survey, 544 calls were completed
in homes with receivers and in 1335
public places with receivers, Calls
were spaced evenly over a five-day
weck, the Schenectady calls being
made between February 3 and 12,
and the Albany and Troy calls be-
tween 9 and 16. No Sunday calls
were made.

GOOD NEWS |

for those interested in a

TELEVISION CAREER!

TWIN CITY TELEVISION LAB.

{Division of Beck Studios, Inc.)

announces opening of a

TELEVISION
PRODUCTION SCHOOL

April 19, 1948

Offering Program Directing,
Writing (creative and commer-
cial), Acting, Announcing, Cam=-
era Techniques and Procedure.
Courses, 9 to 15 months.

Centrally located in upper Mid-
west (downtown Minneapolis),
with 11,000 sq. ft. in Lyceum F
Theatre Bldg., comprising mod-
I ern class-rooms, library, film

projection and editing room,
huge television studios, control
and observationn rooms, com-
pletely furnished with Ilatest
actual image orthicon television
I station-type equipment.

OQUTSTANDING DIRECTION,
SUPERVISION AND STAFF

Personally super-
vised by Joe Beck
as executive di-
rector, outstanding
radio personality,
whose Beck School
for Radio is nation-
ally recognized.
William E., Gage is
. Technical Super-
visor. i

VETERAN TELEVISION DIRECTOR

Ernest Colling, former NBC
Television Program Director,
twice winner of Amer. Television
Society’s award, the second time
for production of **Angel Street,”
is Director of the school, super-
vising a staff of competent
instructors.

Affiliated with Beck School for
Radio, Twin City Television Lah
Sales and Service. and Beck
Studios’ own commercial tele-
vision station. application for
which has been filed.

CENTRAL GEOGRAPHIC LOCATION
AND NATIONAL CONTACTS ASSURE
FAVORABLE PLACEMENT

WRITE
OR WIRE
FOR FREE
BULLETIN

TWIN CITY TELEVISION LAB
TRAINING UNIT

230 Lyceum Theatre Bidg.
I Minneapelis 2, Minn.

i il



14

TELEVISION (REVIEWS)

rd

The Billboard

April 17, 1948

TV Airs R-B
Garden Bow

Cameras pick up thrills in
close-ups—Ilong show gives
opportunity for experiment

(Continued from page 3)

excellent shots of the various acts.
It might be noted that the changing
lighting for such a Garden event
probably raised problems which do
not usually harass TV crews working
on a special event; despite these
changes, however, reception was good
and at times outstanding. Note-
worthy examples were the close-ups
of such acts as Unus, the equilibrist;
Francis Brunn, the juggler; various
animal acts, and the Alzanas, a
startling turn on the high wire. With-
out a doubt, the close-ups of these
turns enable a televiewer to see the
minutiae of an act much better than
if he were seated in the Garden.
These close-ups had no fuzziness.
They were, as is television’s wont,
extremely revealing and gave the
viewer a wonderful idea of the danger
ever present in some circus turns.
Super-Imposition Effective

The camera, too, occasionally at-
tained very dramatic effect by the use
of super-imposition. Examples of this
occurred during the Alzanas’ turn, the
picture portraying simultaneously the
trio’s work on the high wire-and the
father’s watchful signaling on terra
firma below the wire. Gil Fates, the
CBS commentator, added to the effect
by pointing out that one of the Al-
zanas, who has fallen from the wire,
had been saved by Alzana Sr., who
broke the fall.

The camera work was rather fluid,
panning from one ring to another. In
this way it was possible to present
alternate snatches of action taking
place in the three different rings.
During the animal acts, for instance,
this technique was used consistently
so that the viewers could see three
sets of Liberty horses working, and
assorted bear and cat acts. The cat
acts, incidentally, were performed
within a screen made of strong steel
mesh. 'This mesh worked to the
detriment of clarity on the long shots,
but on closer views the brightness of
the lighting obviated this difficulty.
Of course, in the shooting of such
turns as the Liberty horses, tumblers
or clowns, only the guy wires and
occasional rigging got in the way of
the camera—and this was never a
major disturbance.

Gil Fates a Big Help

Gil Fates has been cited for his in-
teresting commentary on the Alzanas.
On other occasions, too, Fates’s verbi-
age gave the viewer a greater insight
into the performance. Examples were
his remarks on the different types of
clown make-up, the diameter of
standard rings, the pace of Percheron
horses, brief interjections as to how
and where John Ringling North con-
tracted an act, and so on. Fates’s
job, incidentally, was tougher than
it should have been, inasmuch as the
opening program did not run. the acts
according to schedule—a situatiomn
which probably forced him-to do more

WGN-TV’s Preem Proves Talent
Alone Doesn’t Mean Good Tele

CHICAGO, April 10.—First non-experimental program aired by Chi’s
newest tele station, The Chicago Tribune’s WGN-TV, Monday (5), proved
above all else that talent alone does not make a good video show. For this
show had some top nitery and vaudeville talent, but many times the acts
suffered from lack of rehearsal in front of the camera and from poor camera

work and direction.

That does not mean that the show was not one of the
best ever witnessed by the home audience.

Such talent as Georgie Gobel,

McCarthy and Farrell, Gil Maison’s animal act, Tito Guizar, the Sensational-

ad libbing than he’d counted on. Oc-
casiohally his interjections were
pointless, as when he said, “there is
the keeper,” at the beginning of an
animal act. Fates’s stature as a
spieler grew as the show went on,
however, for despite working with a
scrambled schedule he managed to
convey to the audience a lot of in-
teresting circus lore. And he didn’t
talk too much.

The Ford commercials, thru J. Wal-
ter Thompson, were rather disap-
pointing. They were on film and
were very brief. In an age when
radio commercials are criticized as too
lengthy, it may seem odd to say that
Ford’s commercials are too short. But
they give that impression. The films
showed shots of Ford passenger cars
and trucks, with an accompanying
rapid fire commentary—so rapid that
one got the impression Ford wanted
to get the products out of sight and
out of mind, if possible.

Imagination Lacking

Then, too, while a view of Ford is
undoubtedly a hypo to sales, why
don’t the commercial plotters also
make use of something more in-
genious and interest-compelling in
the Ford story. Other companies,
notably American Tobacco, have
grown out of swaddling-clothes stage
of video commercial copy, and it’s
time other major users of {the medium,
including Ford, Gillette and others,
followed suit. As things are now,
if there’s a Ford in your future, tele-
vision won’t bring it to your attention
too much.

One thing more. For an adult, 3
hours and 35 minutes is an awful
long time to watch a tele show. May-
be the kids can go it at that length of
time, but the matter of circulation,
cost per 1,000, et al.,, will inevitably
have to be gone into before it can be
determined how good a good thing
can be.

On most grounds, the show was a
credit to CBS, and kudos are deserved
by Directoy Fred Rickey and Bob
Bendick, CBS video special events
director,, who had over-all  super-
vision.

PORT HURON HEARING

(Continued from page 9)
his district had expressed concern
over the effect of the ruling.

Invited by the FCC to submit
briefs and participate in the hearing
are the NAB and E. D. Rivers, own-
er of WGOV, Valdosta, Ga., and
KIDO, Boise, Idaho. Both the NAB
and Rivers had petitioned the FCC
to be heard on the subject, while
KIDO has a standing request to be
represented at any hearing involving
the section of the Communications
Act in question in the libel ruling.

“Uee Cow Cost PERSONALIZED POSTAL CARDS

Keep your fans happy!

Your photo gets superb reproduction in our black
All we need
Look at

and white “Gloss-Tone™ Postal Cards.
is your photo. Delivery in 3 to 4 weeks.
these low prices, at right.

4.COLOR POST CARDS—Top quality. Your t/:\ost
ny
good photo, accompanied by complete color descrip-

only $8.50 per 1,000 (Min. quantity 12,000).

fion, will do. Delivery, 8 to 12 weeks.

Prices quoted are FOB Fort Wayne, Ind.
Write for free samples—no obligation.

FORT WAYNE PRINTING CO.
#

., B
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® FORT WAYNE, IND.

ists, Maurice and Maryea, the Dor-
othy Hild Dancers, Two Ton Baker,
Rosalind Courtright and Bob Hop-
kins, all of whom were on the pro-
gram, obviously have plenty of ma-
terial to keep viewers at their set
for a couple of hours.

Gil Maison’s animal act is ruined
because of poor camera work. An-
other obvious point was that some
acts, which go over well in niteries
or theaters, just can’t project via
television. Case in point was the

performance of McCarthy and Far-"

rell, pantomime artists, who give im-
pressions of disk stars while records
are being played. This act has been
wowing capacity crowds at the Pal-
mer House, but much of their stuff
was lost because tele cameras some-
how took away from subtle parts of
their performances. Easily one of
the top acts, and a real televi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>