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Running a 

Successful Night Club 
The industry's top operators outline their formulae: A definite policy, customer re- 
lations, live exploitation and advertising, careful selection and grooming of talent 
are factors . . . not to mention working 7 (lays a week, unless you're in Philadelphia. 

"ITOVER'S in clover," people say. 
and when they ask me for the 

secret of my success I usually reply 
that I'm just lucky. Actually, it took 
me 20 years to gain the know-how of 
running a night club. 

I bought Ciro's in 1942. Today, 
Ciro's is one of the most highly publi- 
cized firms in the world, receiving 
more space in newspaper and maga- 
zine columns and more mentions on 
radio and television shows than al- 
most any other. It is a natural for 
publicity. The name has become 
synonymous with Hollywood glamour 
and intrigue-and also fights. Over 
$1,000,000 a year is spent on it. 

We spend approximately $125,000 
a year on publicity and advertising. 
We take all the space we can get in 
Los Angeles newspaper ads, and ad- 
vertise as well in the trade papers. 
Approximately $25.000 a year is spent 
on advertising, $15,000 on publicity 
and $85,000 on special exploitation- 

which includes sending gifts to our 
regular patrons, movie stars and other 
celebrities. 

A Good Story 
In publicizing Ciro's we consider 

the viewpoint of the newspaper man 
who is interested in giving free space 
to a company only if there is a good 
story there. Altho Ciro's is a natural 
for publicity, we leave very little to 
chance, taking advantage of every 
worthwhile situation. Particularly we 
try to create interest in each new 
opening. For example, when Mitzi 
Green was to open at Ciro's, it was 
learned that Raymond Duncan, Isa- 
dora Duncan's brother, had come to 
Los Angeles. He is always a good 
bet for publicity because of his habit 
of wearing a Greek toga. I threw 
a big dinner for Duncan at the open- 
ing during which he posed with Mitzi 
Green. The combination of the two- 
the child star who has made good, and 

Ciro's actually runs 
in the red ... but, oh, 
those five sidelines! 

by 
II. D. ROVER 

H. D. Hover. Owner- 
Operator. Ciro's, 

Hollywood 

Duke Ellington 
...he draws the music mob. . a 

Mitzi Green Harry Richman 
Lewis impersonation . . . for h,ni a swimming 

clicked. party. 

Kay Thompson and the Four Williams Brothers 
. . . they busted all records. 
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Isadora's toga-garbed brother-made 
an irresistible picture for the news- 
papers. The picture and story hit 
the front pages the next day. 

Included in our $85,000 budget for 
special exploitation are such gifts as 
lipsticks to both men and women 
patrons (the men like to give the 
gifts to their fern friends), fountain 
pens and cigarette lighters. Any regu- 
lar patron of Ciro's is apt to receive 
such gifts in his mail. For each new 
attraction, I throw a big party at my 
home for over 200 people-namely 
motion picture celebrities and the 
press. For Harry Richman, for in- 
stance, I gave a swimming party. 

New Decor Every 18 Months 
My formula for satisfactory custo- 

mer relations is simple: Give the pa- 
tron the best of everything that money 
and prestige can buy. To make sure 
that customers will want to come to 
Ciro's, we endeavor to provide the 
finest entertainment we can get, the 
best food and two orchestras. We 
strive to create the most pleasant pos- 
sible surroundings for our customers. 
I have the room redecorated approxi- 
mately once every 18 months. 

Altho most of the patrons are my 
friends, I work on the theory that 
they come to enjoy themselves, not 
to see me. I believe that any time 
the owner of a night club thinks that 
people come merely because they like 
him, or want to see him, he makes a 
mistake. There should be a certain 
friendly aloofness on the part of the 
night club operator. If a fellow comes 

Jerry Lester 
)rum not-up-to-standard 

(Q) One-of-the-greatest. 

in with his girl and wants you to sit 
at his table, sit there for a few 
minutes - but don't plant yourself 
there for the evening. 

Patrons want the best you can give 
them in entertainment, food and at- 
mosphere. Our budget for shows and 
music runs from $3.500 to $8,000 per 
week. 

A Definite Policy 

I. believe that every night club 
should have a definite policy and a 
special type of clientele to which it 
caters. Without such a policy you're 
sunk. The night club operator must 
decide whether he wants a large or a 
small room, a floor show, or just 
music, and so on. I decided on a 

small, intimate room and two floor 
shows an evening. We select our en- 
tertainment with the clientele it 
would attract always in mind. As a 
result, Ciro's has developed into one 
of the most exclusive night clubs in 
the country. 

We base our records on gross busi- 
ness. One orchestra leader with a 
national reputation is a man whom I 
shall never again sign for Ciro's be- 
cause he draws in the chili bowl 
crowd which doesn't spend much per 
person. In addition, I have learned 
long ago that the graciousness of a 
performer has as much to do with 
his success at a night club as his 
talent. Thu: particular orchestra 
leader wouldn't smile at the audience, 
(See Running' a Night Club, page 50) 
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Serve better food than any 
restaurant in town . . . . 

pick out the best headwaiter, 
captains and waiters 
serve nothing except the best 
"branded" liquors 
cater to every whim of your 
customers 
give everyone a ringside table, 
even on Saturday nights . . . 

pay five times as much as you 
can afford for a show 
be sure that it is as good or 
better than any show in any 
theater in town 
hire the two best orchestras 
you can get 
redecorate every year . . . 

pay strict attention to every 
detail 
come in early and stay late 
work seven days a week (unless 
you're in Philadelphia-and then 
spend Sunday in New York visit- 
ing night clubs, trying to find acts 
that you can use) 

spend three times as much for 
advertising as you can afford 
never charge a cover charge . 

take the minimum charge off for 
every steady customer in order to 
keep his good will 
take the minimum charge off for 
every new customer in order to 
generate his good will 
charge less for your dinner than 
the same dinner would cost at 
Childs 
Then if there's a war on, you should 
do business, and make enough money 
to stay in business for a year or so 
after the war ends 
or until your money runs out . . . 

or until there's another war . . . 

never worry about your club. Always 
watch what Miami is doing. If your 
competitor offers an act $2,000, offer 
the act $3,000. If the other guy's offer 
is raised to $4,000, you up it to $5,000. 
If he raises again to $7,500, don't be 
scared. Offer him $20,000. That's to 
learn your competition they can't 
monkey with you 

1,-0-0-0-04--.4-e-e-4.-e-e-0-0-4-11-e. 

Lou Walters, headman at 

the Latin Quarter, says it's 

as easy as can be. And that 
thing in his cheek is his 

tongue. 

by 
LOU WALTERS 

Properly showcasing unique talent is the 
firm and fixed policy at the Blue Angel. 

by 
HERBERT JACOBY 

pm in any other business, the most 
important requirement for a suc- 

cessful operation in a night club is 
policy-knowing what you want to 
do, what clientele you plan to aim for, 
and what to give them that they are 
anxious to find. 

Failure to establish a set policy, or 
to continue to maintain it, is a great 
mistake. There is a public for good 
food, one for good music and dancing 
and one for good talent. These groups 
are not always the same and a suc- 
cessful policy must specialize in one. 

In my case I decided to try, to the 
best of my ability, to present talent. 
That required the atmosphere of a 
smart, relatively quiet room with 
good service combined with a planned 
production of the actual show, in- 
cluding timing, staging and accom- 
paniment. 

Well-Balanced Production 
To select an artist for a night club 

requires a personal taste or flair 
which cannot be acquired. It is im- 
portant to remember that your taste 

attracted by one name, but by a well- 
balanced production. 

Comedy Wanted 
The greatest demand is for comedy, 

and comedians are the most difficult 
to find. I have always tried to pre- 
sent people who are funny without 
being vulgar. Some of the acts which 
I have discovered have made people 
laugh most are the Bernards, who 
were the first to compose an entirely 

angle and the line of girls, is good 
music, good singing and good 
rhythm. Here I would like to men- 
tion two groups which have worked 
for me, the Herman Chittison and 
Ellis Larkin trios. They have been 
called the best accompanists in the 
country by some of the outstanding 
singers. These groups accompanied 
singers such as Evelyn Knight and 
Joan Nichols when they got their 

Some of Jacoby's Blue Angel "Discoveries" - 
Left to right, Alice Pearce, Pearl Bailey, Florence Desmond and the Bernard Brothere 

is personal and individual and that 
you cannot please everyone. How- 
ever, if you present some talent ac- 
cording to your standards, and you 
like it well enough to gamble on it, it 
is easy to convince a portion of the 
public and so you acquire your own 
following. This following comes be- 
cause it knows it will find an in- 
teresting display of talent; it is not 

creative mimicry, timed to other peo- 
ples' records, and Paula Laurence and 
Alice Pearce, both with new zany 
characters and ideas. Along with 
these I would like to mention Flor- 
ence Desmond as one of the most 
distinguished comedienfies, unique in 
the art of imitation. 

After comedy the most important 
item, if you decide to omit the sex 

first break with me. Another artist 
who should be mentioned is Pearl 
Bailey, who has combined music and 
comedy in a rare and effective man- 
ner. 

If I can consistently find talent 
with the qualities and unique capa- 
bilities of those I have mentioned, 
I have no fears about continued 
profitable business at the Blue Angel. 

WE ARE starting our 20th year at 
Leon & Eddie's. They tell me 

that with the fickle public this is 
some kind of a miracle. Doors have 
opened and closed around us with 
such rapidity it is bard to keep track 
of who's who. 

After all these years our mailing 
list embraces every corner of the 
globe and every address was given to 
us personally. I feel that the people 
who have made our place a "must" 
like our spot because of the friendly 
atmosphere and the homey touch we 
try to give it. I think that in the 
course of some evenings I walk a good 
15 miles shaking hands and greeting 
old friends and new, and that's how 
I feel about my customers . . . they 
are my friends. 

Square the Beefs 
We try to correct any complaints 

that may arise before the customer 
leaves so that he is completely satis- 

April 24, 1943 

fled. I insist on the finest of food, 
moderately priced, expertly prepared 
and served, and our tables are plenty 
large enough to eat on. 

1 change my shows every four 
weeks. I like fresh new acts and 
many have graduated real stars from 
here, including Jackie Miles, Jan 
Murray, Jackie Gleason, Donald Rich- 
ards, Lee Sullivan. Archie Robbins, 
Joey Adams, Iris Adrian. Marie Mc- 
Donald and many others. I have no 
business gimmicks outside of our 8 
by 10-foot television screen on which 
we show major sporting events. The 
customers love it and incidentally so 
do I, as it gives me a chance to keep 
up on sports and attend to business, 
too. Our Sunday night celebrity 
parties have been going on for 15 
years and we have a wonderful time. 
The public has never tired of these 
nights and they are a tradition with 
us. 

Mostly 20-Year Men 
Most of my staff have been with 

me since the place opened, and the 

100.000 songs and 15 miles 
a night is part of Leon & 

Eddie's story. Maybe it's 
trite but who can argue 
with 20 years. 

by . 

EDDIE DAVIS 

waiters and captains have memorized think that in these past 20 years I faces and names from all over the must have sung over 100,000 songs world and have the same friendly in- and the way I feel right now I could terest in our patrons as I have. I sing 100,000 more. 
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A Decade of 

Band and Singer Toppers 
with America's College Kids 

As determined in the annual poll of colleges conducted by The Billboard. 

Bing Crosby Peggy Lee 

Jo Sta Hord Tommy Dorsey 

Stan Kenton 

Frank Sinatra 

Harry lames Hal McIntyre 

Arlie Shaw 

Ginny Simms 

Dinah Shore 

Benny Goodman 

Helen Forrest 

Ray Eberle 

College Poll Winners-1938-1948 
YEAR I FAVORITE BANDS I 

MOST PROMISING FAVORITE MALE FAVORITE FEMALE 

NEWER BANDS SINGERS SINGERS 

1938 Benny Goodman 
Tommy Dorsey 
Hal Kemp 

1939 Artie Shaw 
Kay Kyser 
Tommy Dorsey 

Bing Crosby 
Jack Leonard 
Kenny Baker 

Bea Wain 
Ella Fitzgerald 
Ginny Simms 

1940 Glenn Miller 
Kay Kyser 
Tommy Dorsey 

Ray Eberle 
Jack Leonard 
Bob Eberly 

Bonnie Baker 
Ginny Simms 
Ella Fitzgerald 

1941 Glenn Miller 
Tommy Dorsey 
Kay Kyser 

Vaughn Monroe 
Will Bradley- 

Charlie Spivak 
Bobby Byrne 

Frank Sinatra 
Ray Eberle 
Bob Eberly 

Ginny Simms 
Helen O'Connell 
Helen Forrest 

1942 Glenn Miller 
Tommy Dorsey 
Harry James 

Hal McIntyre- 
Claude 
Thornhill 

Vaughn Monroe 
Charlie Spivak 

Ray Eberle 
Frank Sinatra 
Bob Eberly 

Helen O'Connell 
Marion Hutton 
Ginny Simms 

1943 Harry James 
Tommy Dorsey 
Glenn Miller 

Hal McIntyre 
Stan Kenton 
Vaughn Monroe 

Frank Sinatra 
Bob Eberly 
Ray Eberle 

Helen Forrest 
Helen O'Connell 
Peggy Lee 

1944 No Poll No Poll No Poll I No Poll 

1945 Tommy Dorsey- 
Harry James 

Glenn Miller 
Benny Goodman 

Stan Kenton 
Hal McIntyre 
Les Brown 

Bing Crosby 
Frank Sinatra 
Dick Haym es 

Dinah Shore 
Jo Stafford 
Ginny Simms 

1946 Tommy Dorsey 
Woody Herman 
Stan Kenton 

Stan Kenton 
Tex Beneke & 

G. Miller Ork 
Elliot Lawrence 

Bing Crosby 
Frank Sinalra 
Perry Como 

Jo Stafford 
Dinah Shore 
Peggy Lee 

1947 Stan Kenton 
Tex Beneke & 

G. Miller Ork 
Tommy Dorsey 

Elliot Lawrence 
Eddy Howard 
Ray McKinley 

Frank Sinatra 
Bing Crosby 
Perry Como 

Jo Stafford 
Dinah Shore 
Peggy Lee 

1948 Stan Kenton 
Vaughn Monroe 
Tex Beneke 

Elliot Lawrence 
Art Mooney 
Randy Brooks 

Bing Crosby 
Perry Como 
Frankie La Me 

Peggy Lee 
Jo Stafford 
Dinah Shore 

Claude Thornhill 

Perry Como Art Mooney 

Vaughn Monroe Jack Leonard Randy Brooks 
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Woody Herman 

Kay Kyser 

Frankie Laine lob Eber!,y Fenny Baker 

Eddy Howard Charlie Spivak Tex Boneke 

Elliot Lawrence Marlon Hutton Bar McKlaley 
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Billbhoard 
10th Annual College Poll 

BANDS 
AllAround Favorite 1. Stan Kenton 2. Vaughn Monroe 3. Tex Beneke 4. Tommy Dorsey 5. Harry James 6. Guy Lombardo 7. Elliot Lawrence 8. Eddy Howard 9. Claude Thornhill 10. Les Brown 

1,370 
1,133 

873 
720 
594 
378 
361 
341 
292 
240 

Sweet 1. Vaughn Monroe 2. Elliot Lawren 
ce 

3. Tex Beneke 
Swing 1. ^+.n Kenson 

131 
80 
69 

Most Promising Newer 1. Elliot Lawrence 2. Art Mooney 3. Randy Brooks 4: Eddy Howard 5. Skitch Henderson 6. Ray McKinley 7. Claude Thornhill 8 , Antho 

591 
143 
129 
114 
101 
89 
72 
65 

NEW YORK, March 27.-For the 
second straight year, Elliot Law- 
rence's crew emerges as the campus 
choice for the most promising newer 
ork title, according to The Billboard's 
10th Annual College Poll results. 
Tabulation shows the youthful 88-er 
far in front of Art Mooney, Randy 
Brooks, Eddy Howard and Skitch 
Henderson, who round out the first 
five listings. 

Lawrence's repeat comes as no sur- 
prise considering the 

predominance of 

Returning - 
CAFE ROUGE 
1i0IEL PENNSYLVANIA, 

NEW YORK 

MAY 24th 

Latest Columbia Record Release - 
SHAUNI O'SHAI 
SUGAR BEAT 

Soon to be Released - 
AT THE FLYING "W" 
DONNA BELLA 

We're extremely grateful to the collegians 
who helped make our 2nd birthday such a 

memorable one. 

Our many, many thanks lo those who voted 

us 
overwhelmingly 

tops in the Most promis 

boosted us ing Newer Bonds Division, and 

to 2nd place in the Sweet Bonds Division. 

We've thoroughly enjoyed the privilege of 

playing in person fcr the students of more 

than eighty colleges during the past two 

look forward to playing for years ... and 
them in the years to come. hem many more times 

Personal Management STAN LEE BROZA 
i coco eta, . Rocket eller Gen New York 20, N. Y. 

Direct,on - 

GENERAL ARTISTS CORPORATION 
THOMAS G 

ROCKWELL, President 

NF ONK CHICAGO HOLLYWOOD. CINCINNAI 
I LONDON 

The 10,11,004 POIVO1101 Appooronce, Suppborriont 
Peg 
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pT tusi 

Currently 

COMMODORE HOTEL 
NEW YORK CITY 

Opening 

CAPITOL THEATER 
NEW YORK CITY 

MAY 20TH 

*WOODY 

HERMAN 
and his orchestra 

Personal Management: ABE TURCHEN 

King of Modern-West rn Swing 

Establishing new house records on 

his first NATIONAL TOUR 

Available for 

FAIRS AND PARKS 
CARNEGIE HALL MAY 17TH 

EXCLUSIVE DIRECTION 

Continental Artists Corpora 
BEVERLY WILSHIRE HOTEL 

. BEVERLY HILLS, CALIF. 

131 WES 
NEW YO' 
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Click Concerts 
and How They Get That Way 

Pop concerts featuring straight names, jazz artists, folk and race 

stars have all made money for promoters, bookers and talent 

in recent years. But there are good solid reasons why they, do. 

I'l"S about time for a few calm words 
on a thing called "concerts." In 

the pop field (name bands, acts, 
singers) concerts achieved such wide- 
spread fame this year as compared 
with past seasons that a lot of "ex- 
perts" formed dangerous opinions; 
dangerous because of the over- 
generalization. There seems to be 

no doubt that popular concerts are in 

ever-growing vogue and are paying 
off with ever-greater success, but 
there are barriers and qualifications 
that the promoter and performer 
must familiarize himself with before 
deciding to junk the ballroom circuit 
and head for any and all concert halls 
in sight 

Concerts, of course, are nothing 
new; for years the bigger metropoli 
in the nation have housed pop attrac- 
tions qn the concert stage frequently 
with good results. Today various 
phenomena explain the increased 
tempo of the concert trend. At the 
same time these phenomena are self- 
explanatory 'proceed with caution" 
signposts for the one-night promoter. 

No. 1 phenomenom seems to be the 
disk jockey. In the East impresario 
Ernie Anderson has wisely pulsed 
the exact exploitation potential of 

the disk.jockey as related to the con- 
cert stage and has brought the jockeys 
into business with himself. Anderson 
has a good record of concert tour 
promotions behind him, mostly in the 
jazz field. In New York he has been 
presiding over Town Hall and Car- 
negie Hall (at the former usually in 

association with platter spinner Fred- 
die Robbins); he's booked the Illinois 
Jacquet-Ella Fitzgerald package con- 
cert thru Hartford, 'Detroit, Philadel- 
phia, Boston. Washington and Cleve- 
land. This tour ran at $1,500 guar- 
antee ($500 to Ella and the remainder 
to the ork, while Jacquet worked 
at 50 per cent over the gross and Fitz- 
gerald 20 per cent over the gross). 
Meanwhile Anderson took out money 
at virtually every concert stop. Lo- 

cally he sold out the Stan Kenton 
house at Carnegie Hall (prices scaled 
as high of $4.80); at Town Hall he's 

loaded up weekly concerts with 
lower scaled ducats but enough to go 

over the top. His personal abilities 
as a promoter may be important- 
grant that he knows exploitation and 
advertising gimmicks and uses them 
well. But his conceded practice of 

promoting in conjunction with disk 

jockeys probably holds the key to his 

best results. Anderson's normal or- 

, rangement is to give the hottest disk 
jockey in each town where one of 

his concerts is being staged, a small 
piece of the percentage. The jock, 
in turn, usually acts as emsee for 

the given concert. In addition, and 
this is important, you can be sure 
that the jock lends plenty of vocifer- 
ous support via the radio waves for 
the concert promotion. Fact that An- 
derson has been "coming out" vali- 
dates (business-wise) his practice of 

going into "partnership" with jocks. 

On an out-and-out basis promoters 
may not care to pattern their busi- 
ness after Anderson's jockey tie-in 
set-up. But the important lesson to 

learn is that the local jockey can be 

all important in concert planning and 
staging. The wise concert promoter 
better look to his jocks as friends, if 

not partners. 
The most significant "new look" 

about pop concerts, of course, is their' 
widespread reach into the name-band 
brackets. 

Name Clicks 
Name bands playing concerts are 

usually surprisingly successful when 
compared with those trodding the 
routine one-nighter dance lanes. But 
wait a minute, Mr. Promoter-don't 
junk your ballroom and grab for a 

tent with chairs-there's more to it 

than meets the eye. Certainly Spike 
Jones has been a tremendous groSser 
(better than 8G in every one of 24 

cities and as much as 14G and 15G 

in concert dates at Minneapolis and 

Worcester). Yeah, Vaughn Monroe 
can boff out 7 to 10G on a concert 
tour; soon Sammy Kaye goes out on 

concert tour (five concerts in three 

days) teamed with Milton Berle, but 
let's get a few practical points 
straight. 

The important consideration is the 
"entertainment formula." Jones, Mon- 

roe, etc., only prove that large doses 

of stage production will spice the 
concert box office. Spike has a 14- 

act Musical Depreciation Revue; Mon- 
roe is loaded with production rou- 

tines on top of his own vocal appeal; 
when Kaye goes out, not only will 

Berle be the comedy kid as always, 
but look for Sammy to lead out with 
his "So You Want To Lead a Band," 
his poetry readings and his clownings 
with a Latin-American dancer and 

bongo beater. So stop and reconsider 
before striking out as a concert im- 

presario. Ordinary band bookings 

without previously considered special 
characteristics may not bind. People 

who sit thru one or two hours of 

solid band entertaining are definitely 
more caustic and critical than ordi- 
nary terps who will suffer thru rou- 
tine music (up to a point) to satisfy 
the objective of dancing with the 

gal friend and getting in a few drinks 
or vittles to boot. Packaging (sup- 

plementing of ordinary dance bands 

with stage acts, singers or "gim- 
micks") may be an agency function, 
but it often depends on the stated 
whim and requirement of "promo- 
ters." 

60-Day Top 
Apart from the aesthetic values, 

there are solid business fundamentals 
for the performer and promoter to 

understand about concerts. Concerts 

currently are estimated as offering 
no better than 60 days a year for any 

given ork or act. This 60-day figure 
is one with considerable "gate milk- 

ing" involved and may be presumed 
to apply only to No. 1 bands, vocal 

and act attractions. While it has no 

immediate bearing on the promoter 
(new concert promotions can be de- 
veloped) it does point up the avail- 
able talent problem. If large enough 
quarters can be found to house 
enough people to bring in enough 

money to pay the price of top talent, 
the question still remains: Will loca- 
tion of concert halls fit into the 

agency, or performer's itinerary. As 

the concert field broadens out (if it 

broadens out) the problem may efface 
itself and the promoter may find it 

simpler to catch on to a Jones, Mon- 

roe or Kaye passing thru; meanwhile 
there are lesser names to consider. 

Folk and Racers 
Today, in terms of concert promo- 

tion, what is a lesser name? In the 
specialized recording fields (which 
can provide ideal concert names when 
properly examined) the big pop 

names are non-contenders. Newly 

arrived race and hillbilly record art- 
ists, for example, offer enterprising 
opportunities in the personal-appear- 
ance belt. There's no surprise when 
established hillbilly-Western names 
such as Ernest Tubb and Eddy Arn- 
old, or the race stars, including Louis 
Jordan, King Cole, Three Players, 
draw packed concert houses, but the 
promoter can also cull thru the Nellie 
Lutchers, Julia Lees, Tex Williams 
and Cowboy Copas or Sarah 
Vaughans. Frequently in given areas 
the disks of these artists provide the 
greatest exploitation builders any 
concert could require. Territorial re- 
quirements for concerts are extensive 
and go hand in hand with record-sale 
characteristics; yet, surprising as it 
may seem, some territories are mis- 
understood by local concert pro- 
moters. In New York a concentrated 
hot and modern jazz following can 
fill up concert halls for attractions 
spaced out at not-too-saturating in- 
tervals; in other large metropolises 
the same, but some of your Midwest 
sites apart from Detroit, Cleveland, 
etc., may be death on jazz attractions 

but are set-ups for Spike Jones's 
comedy or Vaughn Monroe's sweet 
ballading. 

Big Town Corn 
The hillbilly field follows its local 

favorites ,around just as closey, too. 
In the Nashville area the Grand Ole 
Opry stars boom Tennessee concert 
promotions: in New York hillbilly 
jamborees lately have been surpris- 
ingly successful due to the influence 
of only one or two local disk jockeys 
who corner the big city's corn belt. 

Interspersed thru all the concert 
promoting the one factor which re- 
mains within the province of the 
prospective promoter to measure falls 
under the heading of the old axiom: 
Records make the attraction. What- 
ever the field-jazz, hillbilly, name 
band-so long as it's not pure comedy 
or cafe stuff, the platter popularity 
of an attraction offers one good clue 
to the possibilities of concert success. 
As the concert-packaging trend con- 
tinues, and more and more comics, 
dance teams, etc., are thrown in on 
the traveling bill with orks, the pro- 
moter can evaluate a musical attrac- 
tion's record power, compute the 
vaude-nitery quotients of affiliated 
acts independently and still come up 
with a pretty good index for local 
concert planning. 

711e 
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N a 
Corner view of Click sign which runs around 
the entire building. It contains 3,455 electric 
bulbs and two 20-foot electric flashcaster signs. 
Corner of 16th and Market, Philadelphia, is 
equivalent of 42d Street and Broadway, New 
York. 

Name Bands and 
Smart Promotion CLICK 

by 
FRANK PALUMBO 

If Philadelphia's Click doesn't do the most intelligent, aggres- 

sive job of promotion in the nitery field, it will certainly do un- 

til a more intelligent, aggressive promotion job turns up. Here, 

the well-liked, well-known Mr. Palumbo tells the whole story. 

RADIANT KID on top of the juke box is the winner of a home-conditioned 

juke box won at a monthly Click's Tune Party, run by disk jockeys. left to right, 

Ed Hirst, Stu Wayne and Joe Grady. At right, Frank Palumbo and Tony Pastor, 

guest star, watch tfie kids yell approval. 

April 24, 1948 

WE HAVE a Wishing Well at one 
of the exits at the Click, here in 

Philadelphia. into which our patrons 
drop some secret wish as they leave. 
I read these wishes carefully for they 
often reflect the public's opinion of 
our place more clearly than any other 
medium. 

The wish I remember best among 
the hundreds I've read was one writ- 
ten by a young customer on what was 
apparently her first visit to the Click. 
It said, "I wish to come hack here 
again soon." That wish. in eight 
words, really tells the whole story of 
the Click. When we opened the place 
September 7, 1946, we knew it would 
be no easy job to get Philadelphians 
behind the project, and then spread 
its name somewhat to the rest of the 
country. The citizenry here demand 
a lot of value for their money. We 
knew that from operating four other 
entertainment places here. 

Past Experience 
So, we put into the Click the les- 

sons we learned from years of sup- 
plying entertainment. We remem- 
bered their gripes and complaints, 

their long memory of places where 
they were "clipped." 

There is no cover or minimum or 
admission charge at the Click, never 
was, and never will be. We tried to 
make it easy for a person to get some- 
thing to eat or drink and see some 
first - class entertainment without 
going home broke. The average per- 
son in Philadelphia had to be im- 
pressed with the fact that he could 
enter the Click without having to pay 
any charges at the door, without 
having to tip everybody from the 
headwaiter on down to the kitchen 
boy in order to get a seat, without 
fear of being shown to a back row 
seat unless he "gets it up"; without 
all the other phony practices that are 
so prevalent in the night club busi- 
ness. 

We had to sell a bill of goods to 
Philadelphians that permitted them 
to buy as little as they wanted to at 
the bar, or as much as they wanted 
to within reason, leave when they 
wanted to. and see a full bill of 
entertainment. 

With our policy set up, we started 
the Click rolling with Louis Prima's 
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A scene from the contest to pick Miss Press 
Photographer of Philadelphia, an annual contest by 

the lensmen of Philly papers, held at the Clock there 

March 14, 1948. All-round co-operation on this one 

is excellent; entries are numerous, and results 
gratifying. 

orchestra, and have followed it with 
a line-up that included practically all 

the top names in the band business. 
We utilize the revolving stage idea, 

with an alternating band on the sec- 
ond stage, so that there is never any 
lag in entertainment. 

The bandstand is placed in relation 
to the room so that no customer is 

over 70 feet from the band, and can 
see the stage perfectly with as many 

as 2,700 people in the place. Directly 
in front of the bandstand a 373-foot 

bar runs twice the length of the 

room, on two levels, capable of seating 
some 500 people, and of serving some 

1,800 at one time. Two other circular 
bars, one to the front, and on each 

side of the bandstand, boost the total 

footage of the bar in the Click to 590 

feet. 
Remote Shots 

We realized early the value of radio 
as a medium for advertising the mu- 

sic from the Click and installed lines 

from each of the networks, NBC, CBS, 

ABC and Mutual. Between 20 and 

26 remotes a week originate on our 

stage over these lines to all over the 
country. Philadelphia is not a radio 

show center like New York, and many 

of the people here had never seen 

broadcasts before. So we built our 

ordinary remotes into small-scale pro- 

ductions, and they started to draw 
new customers. Soon mail began to 

come in from other States and the 
patron here sensed they were be- 
coming part of a center of attraction. 
We start every remote from the 
Click with a warm-up by the an- 
nouncer to the audience here which 
goes something like this: "We're going 

coast to coast over the network, so 

New field of television opened another promotion 
outlet for Click. Here Desi Arnoz awards a $1,000 
coat to the winner of the Miss Television of Phila- 
delphia contest. September, 1947. To date, 295 
appearances and television plugs have been made 
with band leaders and Click stage itself. 

let's show them across the country 
that here in Philly we're wide awake 
and enjoying the music of so-an-so 
and his band." And you should hear 
the customers here applaud as we go 

on the air! 
We use regular radio station equip- 

ment at the Click, and we try to make 
our shows look and sound as nearly 
perfect as we can. I think it was Ben 

Gross, radio editor of The New York 

Daily News who said, after visiting 
the Click, "It's the only radio station 
in the world with a real bar." 

Commercial Originations 
Since September, 1948, we origi- 

nated on four networks, a total of 

1,495 air shows from the Click, in- 
cluding programs like the Vaughn 
Monroe show, the Chesterfield Supper 
Club last summer with Tex Beneke, 
and the Old Gold program witk 
Xavier Cugat. All these radio broad- 
casts going out over the country, 
with Philadelphia as the key, helped 
sell the Click all the more to the 
Philadelphia public itself. 

Jocks mid Jukes 

Remotes, we know, do not have the 
value they once had in band promo- 
tion. But coupled with disk jockey 
and juke box promotion, radio be- 
came our most powerful medium. 

Philadelphia has 26 disk jockeys, with 

a total of 41 different record shows, 

on 7 stations. In the past 19 months, 

our bandleaders, vocalists and band 

members have made 1,220 separate 
personal appearances on these shows. 

They've also made 655 transcriptions 
for use on shows they couldn't attend 
in person. And we've used some 800 

transcribed messages from band lead- 

143'. 

One phase of band promotion is selling records of 
the band at Click, usually for benefit of some charity. 
Here Stan Kenton and juice Christy are *own looking 
at Showtime magazine award made to Stan at Click, 
as they get ready to sell their records between sets. 
It's solid and profitable publicity. 

ers before they opened at the Click, 
which announced their coming en- 
gagement. 

We try to work about three weeks 
ahead of a band's engagement at the 
Click, as far as promotion is con- 
cerned. Printed matter, releases, ad- 
vertising, disk jockey plugs and lobby 

displays are prepared early in order 
to give the band plenty of attention 
weeks before it opens. Our news- 
paper advertising, ever since the Click 
started, consists of a full column ad, 
using a Ben Day or reverse plate, and 
usually placed on the outside column 
of the entertainment page. We keep' 
it clean, telling the message simply as 

possible. For instance, with Cugat, 
we used about six words in the whole 

column: "Click-opening October 6- 
Xavier Cugat." A picture of Cugat, 

or of any other artist we advertise is 

always placed in the ad, with the 
head outlined in white. 

112,000 Lines of Ads 

Since September, 1946, we have 

advertised 32 different bands for a 

total of 112,000 lines of space in three 
metropolitan newspapers whose daily 

combined circulation is 1,846,000. 

We didn't believe the usual promo- 

tion gimmicks would go over too well 

in Philadelphia so we had to get up 
some promotions that weren't routine 
for night spots or band locations. The 

Click Tune-of-the-Month-Party is a 

monthly gathering of some 2,000 teen- 

agers who come in on a Saturday 
morning to pick their favorite juke 

box tune for the coming month. The 

place is converted into a huge milk 

bar, with Cookie Nook signs and regu- 

lar soda fountain equipment corn- 

pletely altering the night club at- 
mosphere. 

At the party the kids dance to the 
music of the records played in a juke 
box on the stage and then cast their 
votes. All the record distributors in 
the area compete in this promotion 
to have the kids select their tune, and 
once it is picked, the Phonograph Op- 
erators' Association places that tune 
with a title strip in the No. 1 position 
on about BO per cent of the 5,200 juke 
boxes in the area. 

This promotion has gained more at- 
tention than perhaps any other be- 
cause the kids go home full of cokes, 
pretzels, .sandy, with pictures of their 
favorite band leaders, and the auto- 
graphs 01' such guest stars as Frank 
Sinatra, Vic Damone, Vaughn Mon- 

roe, Charles Coburn, Leo Carillo and 
many others. And we've found out 

that a hippy teen-ager is a wonder- 
ful advertisement. 

Gal ,4ppeal Shows 
Fashio a shows, beauty contests and 

even a breakfast show for women all 

have helped promote the Click to the 

Philadelphia public. and in turn to 

the country. There are many promo- 

tion details that go unannounced, but 
are important. There are a thousand 
and one things that go into the pro-1 

motion cf any business. The attitude 
of the 'waiters and employees, the 
courtesy of the doormen, the gerTerai 

feeling of friendliness in a place, these+ 

are all Clings that have been stressed 
at the Click. And continuing ob- 

jective is simple: It's to get mor 

people to write and to think the wal 
that young girl did when she saicil 

"I wish to come back here agar. 

soon." 

Altho Philadelphia can never compare with New 

York for guest star appearances, when they are in 

Philly they usually wind up at the Click. Here Bob 

Hope and Jerry Colonna clown with Tommy Tucker's 

band. 

For our Treasury Bandstand shows, editors of 

high school and college papers are invited to attend 

and interview the banJs at the Click. Here Vaughn 

Monroe and the band play for a coast-to-coast hook- 

up while some of the editors watch. 

tog. 12 The Illlboarel Personal Appearance' Supplement 

Burke E. Dorworth, 19, freshman at Westminste 

College. New Wilmington, Pa., hod to hitch-hike t 

Philadelphia to lead the band at Click with hi 

fraternity paddle as part of his initiation chores. 

Johnny Long obliges. 
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The Midwest Ballroom Picture 

Paced by the Midwest Ballroom Operators' Association, dancery moguls 

in the Middle West are utilizing every known gimmick to fight their 

way back out of the longest sustained business slump since depression. 

Midwest ballroom ops are 

facing their biggest sustained biz 

slump since the latter days of the de- 

pression, dancery owners and inde- 

pendent promoters are a bit more 

optimistic in their outlook because 

they have already weathered out 

such a depression situation in the 

'30's and because they are now able 

to cling to their own organization, 

the Midwest Ballroom Operators' As 

sociation (MBOA) as a bulwark. 

While the MBOA has contributed 

some major improvements for dance 

band buyers, such as the revocation 

of the Form B contract clause, which 

made the orchestra leader responsible 

for payment of social security and 

unemployment stipends to the feds, 

it has assisted most as an agency to 

disseminate necessary advice and in- 

formation among its approximately 

175 members. Previous to the or- 

ganization eight years ago ops were 

forced to meet changes in business by 

themselves, while now the MBOA, 

thru its annual meetings and its 

monthly confidential business paper, 

correlates individual problems and 

makes it possible for ops to learn 

more easily thru the experience of 

cohorts in the same field. 

Membership Drive 

At present, the MBOA is prepping 

for a strong membership campaign, 

feeling that issues such as the ASCAP 

and BMI music licensing programs 

and federal amusement taxation, de- 

mand concerted co-operation from as 

many representative ops in the field 

as possible. In order to engender 

stronger co-operation, the MBOA 

just finished its first board of direc- 

tors' meeting in Chicago. At this 

meeting, it was planned to hold a 

series of regional meetings, at which 

problems, typical of that particular 

area alone, could be more fully dis- 

cussed. It is planned to make these 

section meetings and board of direc- 

tors' confabs at more regular inter- 

vals, not only to stimulate interest, 

but also to facilitate passage of im- 

portant news from member to 

member. 
Old-Timer Revival 

As a result of their depression ex- 

periences, Midwest ops are prepping 

all their promotional media to meet 

the present gross decline. A major 

aid in perking sagging box-office re- 

ceipts has been the stronger empha- 

sis on old-time dancing during the 

past year. Will Wittig, of the Pla- 

Mor, Kansas City, Mo., and George 

Devine, Million Dollar Ballroom, Mil- 

waukee, have been especially success- 

ful with these off-night dances, aimed 

at the older dancers. While Wittig 

alinsearsi Personal 

has confined his over-30 dances to a 

local crew, playing a regular dance 
program, emphasizing two-beat, live- 

ly tempo music, Devine, who has giv- 

en over his important Saturday nights 

to the oldsters, reports that he is mak- 
ing enough moo on the promotion to 

fly in out-of-town units, such as 

Frank Yankovics' Cleveland ork, 

which waxes for Columbia. In addi- 

tion, Devine is using an 11-piece old- 

time band and has also used other 

out-of-town waxing crews, such as 

Lawrence Duchow (Victor) and Rudy 

Pochar (Mercury-Rondo). Ralph 

Webster, who has been a prominent 

territory band booker and leader as 

well as personal manager and is now 

operating Woodcliff Ballroom, Spen- 

cer, Ia., has increased his old-time 

dancing pull by setting up a "picnic 

intermission" gimmick that is bring- 

ing dancers from within a radius of 

100 miles. Webster has allowed his 

dancers to bring a picnic basket of 

lunch to the dance, with the ballroom 

serving free coffee. Webster allows 

payees to use his booths as tables for 

their lunch layout. The Aragon and 

Trianon, Chicago danceries operated 

by Bill Karzas, have hiked their mid- 

week night takes considerably with 

an over-30 dance, with regular orks 

playing more waltzes and old stand- 

ards. 
College Stunts 

Ops are finding too that the young- 

sters go in heavily for nights special- 

ly created for them. In college towns 

ops are finding that catering to so- 

rorities and fiats pays off. Vern 

Byers, of the Rainbow, Denver, re- 

ports that they are readying Friday 

nights with plans to have the bands 

play the chapter songs, select a prince- 

and-princess evening, and at the end 

of the season pick the campus faves, 

who will get a free trip to Gotham. 

At the Turnpike, Lincoln, Neb., 

George Dinsdale selects a campus 

group each week, which is invited to 

dance free that week. 
In addition, ops are finding other 

night promotions, such as Hard Time, 

costumed Gay '90's and a free- 

women's night, are paying off. Ralph 

Webster reports that he has run very 

successful leap year parties, which 

have been highlighted by a make- 

shift jail for stags and other gim- 

micks. 
While many Midwest danceries, es- 

pecially those in the sticks and a few 

in Detroit and Milwaukee, where 

there are large transient Southern 

migrations, use hillbilly and Western 

bands occasionally,_ Jimmy Hix, 

manager of Tom Archer's Frog Hop, 

St. Joseph, Mo., has been working 

one night per week with a Western 

Appearances Scoppiement 

local radio band and the gimmick is 

working out okay. 

Radio Brings 'Em he 

More than ever before ops are find- 

ing radio a good bet in moving their 

talent merchandise. Alice McMahon, 

of the Indiana Roof, Indianapolis, 

has worked out a co-operative deal 

with a local disk jockey who does com- 

mercial time for her and plugs her 

bands with records on his other 

shows and does air interviews with 

the leaders and vocalists during the 

week. Ralph Webster has a 15-min- 

ute show five times per week on 

KIDC, Spencer, Ia., where he utilizes 

live old-time music Mondays, with 

recorded music and news of forth- 

coming attractions the remainder of 

the week. In addition, this small- 

town station does sustaining remotes 

from the Woodcliff Ballroom on 

week ends. Many ops have found 

trouble in persuading. local radio sta- 

tions to grant them sustaining time, 

but Webster said he pitched the sta- 

tion to the angle that they would be 

doing a service to the community. 

Webster also does a good deal of the 

announcing, a factor which he finds 

helps immeasurably in warming up 

his patrons to the new dancery. 

Free Birthday Ducat 

Ballroom owners are finding the 

direct mail advertising a good pay- 

off, with a number of methods used 

to obtain addresses and names of 

dancers. Most successful thus far is 

the "free birthday ducat," in which 

the dancer signs' a card and gives 

his birthday and receives a free pair 

of admissions on that day. 

While ops are still using traveling 

orks booked by the major agency part 

of the time, business has settled down 

to the pre-war policy generally where 

it's the territory bands that pay the 

steady gravy. Ops have found that 

the territory bands are still the best 

bet because of the economy of the 

booking (orks run front $125 to $350) 

and the fact that these bands are in 

the sector constantly and have a bet- 

ter chance to recognize and evaluate 

the demands of the dancers at each 

particular stand. Majority of the 

orks are booked thru Howard White, 

Vic Schroeder or Serl Hutton, Omaha, 

and Jimmy Barnette, Sioux Falls, 

whose combined stables hold approx- 

imately 25 bands at the present time. 

Territory band business, at the 

present time, is the most competitive 

in years, as there are more good 

bands out in the Midwest than there 

were in the pre-war days. Prices for 

territory orks, too, have held up 

pretty well, because high living costs 

have made it impossible for leaders 
to go below a certain figure and still 

keep their nine or ten sidemen. 

Less Name Dates 

Big and semi-name bands are find- 

ing that they get less work per month 

out of Midwest ops than they did two 

years ago. Ops have found generall 
the major-offiee booked bands are not 

as conversant with their clientel's 

wants and don't seem to take the 

same interest in doing a good job. 

Gamble, which they are forced to 

take on a heavy guarantee and a 

percentage, is forcing ops to cut down 

on the number of name band dates. 

Ops, too, want more showmanship 

from bands, something which ter- 

ritory orks are emphasizing, and 

which ballrcom tycoons are finding 

is a passing thing with the top names. 

A major concern of operators is 

best possible personal service to pa- 

trons when they are in the ballrooms. 

Spearheaded. by a talk by Alice Mc- 

Mahon at the 1947 MBOA convention, 

ops have been working more to put 

across the need for top-notch service 

in every department from check- 

rooms to the dancery's concessions. 

Altho MBOA members and ops still 

outside the org's folds are still hin- 

dered by bad business conditions, 

their general outlook on the future is 

good. Most feel that the org should 

put on a Let's Dance Week to pro- 

mote danciv, as opposed to the vig- 

orous promotion jobs put on by com- 

petitive industries such as bowling. 

Ops feel that some revisions must be 

made soon in the matter of semi and 

name band prices especially a low- 

ering of the guarantee and a hike in 

the percentage or vice versa. Feeling 

on part of ops now is that the booking 

offices and fronters will have to share 

the chance angle. Feeling is that the 

patronage is bound to come up again,: 

if and when the national income re-. 

adjusts itself to fit the individual 

pocketbo6k. 

A LIVE Organization 

Dedicated To Furthering 

and Improving the Dance 

Business 

The Midwest Ballroom 

Operators' Association 

If you op a beliroom, the MBOA 

can be of value to you. For further 

Information write today: 

Midwest Ballroom Oswrations' Assn. 

c/o Larry Carer, LArarnar Ballroom 

Fore Bode., Ia. 
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A Musical Institution 

Featuring 

HO PLAYS 

ETEST TRUMPET 

IN THE WORLD 

and his orchestra 

Irene Daye 
Tommy Mercer 
ON 

DRUMS Bobby Rickey 
Currently: HOLLYWOOD PALLADIUM 

OlRECTION: WILLIAM MORRIS AGENCY 
ROAD MANAGER: JIMMY WILLIAMS 

PERSONAE MANAGEMENT: LOU ZITO 
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Booker Tips to Band Buyers 

Smart use of mailing lists; standard and new exploitation gimmicks: tie-ups with rec- 

ord dealers and disk jockeys; refurbishing of grimy locations; more thoughtful talent I ing are all contributing factors to a successful operation. In tough times they're "musts." 

PHIL BRIM ti 

One-Blighter Department, 

Winks in Norris Agency, 

New York: 

"Pf a MMte hand isn't draw- 
ing. maybe it package deal 

is the answer." 

Phil Brown, of the William Morris 

Agency one-nighter department in 

New York, maintains that with one- 

nighter business conditions in bad 

shape, the promoter must exercise a 

little ingenuity in buying talent and 

in running his operation. In buying, 

the promoter should try to get the 

most for the least. In other words, 

if a name band doesn't pull the 

crowds, the operator should look 

around for something that may help 
strengthen the ork's appeal. "It was 
with this in mind," says Brown, "that 
William Morris has been experiment- 
ing with one-night package deals built 
around an orchestra and a recording 
artist like Francis Craig." 

Many promoters, according to the 
WM booker, could help themselves 
considerably if they polished up their 
ballrooms to create a more appealing 
atmosphere. "Many places." says 
Brown, "just haven't got the type of 

atmosphere that makes the customers 
come back for more." ' 

Operators who depend on bands 
for a living should have a regular 
night operation - every Monday or 

every other Wednesday, for example: 
this to implant in the customer's 
mind that there will always be a 

name band dance on that particular 
night. The operator should also at- 
tempt to properly exploit his dances 
thru advertising, disk jockey ties, 

full use of a thorn mailing list, give- 
aways and miscellaneous ideas. 

"I have one recommendation" of- 
fers Brown, -for a not-too-commonly 
used idea which may prove effective 
in some locations. Operators may run 
free community dancing classes as 

box-office incentive. In addition, the 
promoters might run Saturday after- 
noon dancing classes for teen-agers, 
thus getting the potential future cus- 
tomers warmed up to the ballroom at 

an early age." 

HENRY MILLER 

One-blighter Department, 

General Artists Corporation, 

Hollywood: 

"Promoters should arrange 
band leader personal ap- 

pearances at record shops 

and department stores be- 

fore the band gets in 

town ..." 
Henry Miller. Coast one-nighter 

booker for General Artists' Corpora- 
tion, feels that admission prices 
should be kept in line with the draw- 
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ing power of the band on the stand. 
People still come out for the attrac- 
tions when they get a bargain, he 
said. The days when a promoter 
could charge $2.50 at the gate for a 
band that was getting $750 have 
passed. Promoters, he feels, are 
realizing that today prices are gradu- 
ally being readjusted to fit existing 
biz conditions. One-night dance dates 
are considerably different from con- 
certs. Stan Kenton, he pointed out, 
is getting a $3.60 lop for a concert. 
This is because the public is used 
to paying a little more for a concert, 
and the frame of mind of the concert- 
goer and general psychological ap- 
proach is considerably different from 
that of the patron attending a dance. 

As an example of the advantages of 
keeping the admission down to a 

reasonable figure, Miller mentioned 
Tex Beneke's two-day stand at the 
Seattle Armory last February. 

"We got together with Ellis Coder, 
the Seattle promoter, to keep the 
price down," Miller said. "As a result, 
Coder charged only $1.50 at the gate, 
and during Beneke's Friday-Saturday 
stay he drew approximately $11,000 

at the box office." 
Miller stressed the importance of 

prop:!r publicity and promotion that 
goes to making a one-nighter success- 
ful. Among the more important, he 
feels, are record shop and department 
store personal appearances, which 
should be arranged try the promoters 
in advance of the band's arrival in 

town. With strong promotion and 
level prices, Miller feels one-night 
biz still holds profits for the pro- 
moters. 

BILLY SHAW 

Executive Vice-President 

The Gale Agency, 

New York: 

"Promoters don't have the 

good old Barnum touch any 

more." 

Billy Shaw, executive vice-presi- 
dent, Gale Agency, New York, opines: 

"One of the major causes for the 

decline of the dance business is the 

loss by promoters of the good old 

Barnum touch. They just aren't 
doing a good job of selling the mer- 

chandise they have to offer the public. 

They aren't creating any real demand 

by whetting the appetite of the pros- 

pective customers. 
"Promotion is an art just as is any 

other vocation. During the war when 
the public's pocket was bulging with 
money and people actually were 
searching for places to spend it, pro- 
moters had little more to do than get 
a hall, a dale, an attraction-any 
attraction-open the box office and 
then stand back while the customers 
flowed in. Those days are gone. 

Today a promoter not only has to 

have an attraction with something 
special on the ball but he must use 
super salesmanship to complement 
the talent, particularly to meet corn- 

petition and at the same time keep 
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together the strings of lowered en- 
tertainment budgets. 

More Ballyhoo 
"Primarily, the promoter today 

must resort to the age-old art- of 
ballyhoo. Call it any name you 
choose-advertising, promotion, ex- 
ploitation-but in the long run still 
comes out ballyhoo. Noise, commo- 
tion and stunts coupled with new 
ideas and resourcefulness are what 
the promoter needs. 

"It's the promoter's job to convince 
the customer that hf is being offered 
the opportunity to get in on the 
greatest entertainment buy of the day 
-week after week. The customers 
will buy if the promoters make them 
buy." 

HAL HOWARD 
One-Nighter Department, 

Music Corporation of America, 

Hollywood: 

1Ion't just cut admission 
prices. Let the customers 
know you're cutting them." 
Not enough ohe-nighter promoters 

have discovered that their best bet 
in promotion and advertising is in 
direct mail, according to Hal Howard, 
Coast one-nighter booker for Music 
Corporation of America (MCA). 
Howard contends that promoters 
should build up a strong mailing list 
in each area they operate. Then, 
when it comes time to announce the 
arrival of the next band, the pro- 
moter is sure of reaching a potential 
dance-minded segment of a town's 
population via direct mail. 

Simplest and surest way of get- 
ting a live mailing list, according to 
Howard, is by using the standard 
door-prize gimmick. Promoter offers 
a prize for which competing patrons 
must sign a card with their names 
and addresses. These cards auto- 
matically make available to pro- 
moters the names and addresses of 

people who are definitely interested 
in dancing and who have proven their 
interest by attending the dance where 
they filled out the card. 

As an example of the advantages 
of direct mail, Howard pointed to an 

intermountain territory city the 
didn't want to mention the name) 
where two ballrooms compete for that 
town's dancing biz. Both promoters 
playing comparable bands. one 

dancery outdraws the other by about 
90 per cent, thanks to his use of direct 
mail 

Another sure-tire ginimick, accord- 
ing to Howard, are tie-ins with the 

local record distributor who handles 
the batoner's disks. Promoters are 
wise to exchange record shop window 

displays for a disk display in the ball- 

room lobby plugging the dealer or 

distrib who handles the leader's plat- 

ters According to Howard, one 

method of promoting interest in a 

band soon to arrive is for the pro- 

moter to work a deal with one of the 

larger concerns in town. He gives 

as an example one promoter who set 

up a "dedication" tie-up with Bank 

(See HAL HOWARD on page 50) 

HOWARD SIN IOW 

One-Ntghter Department, 

General Artist.., Corporation. 

New Fork, 

"Operators should make 

greater use of advance tick- 

et sales on spot bookings. It 

ereates word-of-mouth ad- 

vertising and serves as in- 

surance for the date." 

Howard Sinnott, of the New York 
office, G,tneral Artists Corporation, 
one-nighter department, tells buyers: 

"Essentially, the success of a one- 

night operation depends in good part 
on the regularity of promotion. A 

promoter who has one particular day 
each week set aside for name band 
dances has a better chance of creating 
an attendance habit among his sus- 
tomers. Thus, he builds a steady 
following to a far greater degree 
than the sporadic operator who hopes 
to lure them in every time he get, 
his hands on a reasonably good name 
band. 

Direct Mail a Mast 
"Regular operators should develop 

a thoro direct mail advertising cam- 
paign. This too can help to create 
(See HOWARD SINNOTT, page 50) 

MIDWEST BOOKERS 
SI GGEST: 

".t return to some type of 
group dancing." ilts would 
do well to associate closely 
with any community enter- 
prise." "More advertising 
money for meekly territory 
band. dates." '-tips should 
study demand of their clien- 
tele." "Illring down admis- 
sion prices." 
Territory band bookers, who de: 

more closely with the Midwest 
dance promoters (because they mu: 
keep their bands working five t 

seven ,:nights per week in that pat 
ticular territory) than do the majc 
office tine -night skedders, had men 

comment for improvement in bat: 
room operation than their big-cit 
cohorts 

The territory ork skedders fe 

generally that ballroom ops mu. 

start a general program to revis 
interest in dancing. Jimmy Barnet 
Sioux Falls, S. D., band booker, stn, 

gested a return to some old or pa, 

haps new type of group dancing 
order tu provide for more mixing an 

new !!riendships in terperies. 
recommended that a group, such 
the Midwest Ballroom Operator 
Association, make a pitch to son 

national dancing teachers' group 
that the campaign might be works 

(See MIDWEST BOOKERS. page 51 
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The Promoter Lays It on the Line 

High ork prices and guarantees; rising costs of op- 

eration; wedge booking; frouters' indifference 

all seen as contributing to promoters' current woes 

LARB Y GEER 
President, 

Midwest Ballroom Operators' Association 
and operator of 

Laramar Ballroom and Expo Park. 
Fort Dodge, Ia.: 

"Each one-night date today 
may make or break an op- 
erator ..." 
Larry Geer, prexy of the Midwest 
allroom Operators' Association and 

op of the Laramar Ballroom and 
xpo Park, Fort Dodge, Ia., and the 

Alhambra Ballroom, Twin Lakes, Ia., 
Irged frontsrs, their personal mana- 
,ers and bookers to realize the urgent 
ituation confronting all in the one- 
light biz. Geer pointed out that each 
,ne-night date today may make or 
creak an operator and that all in- 
olved realize the critical conditions. 

As prexy of MBOA, Geer receives 
(See LARRY GEER on page 49) 

IRVING SCHWARTZ 
One-Ntghter promoter, 

Sacramento, Calif.: 

"Booking agencies ought to 
stop sending out age-old ma. 
terial on the bands . . . and 
often they even send that 
too late." 
If the one-nighter biz is to survive, 

bands must lower their guarantees 
and percentage splits, their leaders 
must make a greater effort to enter- 
tain the crowds, and bookers and per- 
onal managers must pay more atten- 
on to publicity, promotion and ex- 

ploitation of the bands. This is the 
opinion of Irving Schwartz, who with 
I is partner Steve George, has been 
active thruout the Sacramento area in 

romoting, one-nighte dance dates. 
chwartz maintains that band guar- 
ntees will have to be lopped 25 per 
See Irving S,11,cartz on page 48) 

ALICE MelfLAHON 
Operator, Indiana Roof, 

Indianapolis: 

"With the go ernment get- 
ting 20 cents of every ad- 
mission dollar and the bands 
asking 50 or 60 per cent 
privilege, which means -10 

cents to 8 cents more out 
of the remaining 80 cents, 
there is very little left for 
the operator ..." 
Alice McMahon, operator of the 

ndiana Roof, Indianapolis, four- 
night-per-week location dancery, 
stressed the emphasis which orksters 
should place on one-nighters in a 
location. Actually, location ops, she 
pointed out, are sacrificing more than 
the one-night operator when working 
a name band on the single date basis, 
for they must break into their regu- 

lar policy to make room for the name. 
Location ops, playing the names on 

the single night, face a decreased 
gate on the preceding and succeeding 
nights and also break the normal 
dance night of regular patrons, who 
change to the night of the visiting 
name ork. The name hand will cost 
the op anywhere from three to seven 
(See Alice McManon on page 491 

CHARLIE SEIRIBIVIAN 
New England promoter and operator 

of the Symphony and State ballrooms, 
Boston: 

"Bands and agencies must 
knock down prices on one- 
nighters - . ." 
Charlie Shribman, New England 

promoter and operator of the Sym- 
phony and State ballrooms in Boston, 
says: "There's only one way the bands 
and agencies can help promoters. 
They've got to knock the one-night 
prices down. I know that in many 
cases it's tough to cut prices and in 
others it's impractical to clip the nut. 
Band leaders shouldn't lose dough 
but at the same time they shouldn't 
keep their prices at such a level that 
they leave the promoter vulnerable 
in the event of a poor turnout. 

All Costs Up 
"The promoter's got his headaches 

trying to keep the nut down without 
having to worry more about getting 
his bands at fair prices. Local news- 
pape advertising rates have doubled 
and tripled in the past year or two. 
Auditorium rents and labor costs are 
way up. A wise promoter has to play 
it close to the vest to come out a little 
ahead these days. Otherwise two or 
three consecutive bad dates can put 
a guy out of business or force him 
to revert to local bands. 

"With the promoter's business at a 
low point and with overhead way up, 
he finds it tough to knock his own 
admission price down unless this in 
turn is compromised by band price 
cuts. High admission prices have 
been one solid reason for the letdown 
in one-nighter business. 

GEORGE DEVINE 
Operator of 

Million Dollar Ballroom, Milwaukee: 

"Personal managers would 
do well to stick closer to 
their bands and sound out 
the dancing public at the 
various spots . . ." 
George Devine, op of the Million- 

Dollar Ballroom, Milwaukee, opines 
that personal managers would do well 
to stick closer to their chattels, travel- 
ing with them occasionally and 
sounding out the dancing public al 
various spots to see what the band 
lacks. Devine, a Beer City dance 
promoter since the '30s, says he has 
built up his business thru close con- 
tact with his clientele and has found 
that he's able to pass some valuable 

L. A. Prontoterless 
The one-nighter business in the Los Angeles area has been 

virtually left without a regularly operating one-nighter promoter. 
Marty Landau, formerly the outstanding local one-nighter pro- 
moter, has forsaken the regular dance field and is devoting his 
time and efforts to staging folk and Western events. A. B. Ban- 
ford, also a former one-nighter promoter in these parts, has also, 
left the dance field. Business has been so bad that even the 
regularly operating ballrooms have pulled in their horns. 

tips to visiting orkmen. Too many 
p.m.'s stein too distant from their 
properties, he said. 

Devine recommended that orksters 
pay more attention to what's going 
on in front of the bandstand than to 
what their bands are doing. At pres- 
ent, the younger dancers especially 
want to feel that they are getting 
special attention, and even a smile 
from the touring name sells the guy 
100 per cent to a ballroom crowd. 

Prices must come down on bands. 
Devine said. His operating costs are 
climbing and he is unable, except on 
the very top names, to ask a ducat 
hike. Devine urged that guarantees 
as well as percentages drop consider- 
ably so that ticket prices may be cut 
in proportion. 

WALTER STUTZ 
One-Nighter promoter, 

San Diego, Calif.: 

"Bookers are faced with the 
job of supplying name bands 
that will draw to the 'slump' 
territories -- the territories 
that need 'em most-if the 
one-nighter business is to 
survive . . 

Walter Stutz, San Diego and South- 
ern California promoter, finds book- 
ers faced with a "tremendous task," 
that of keeping the "slump terri- 
tories" alive with top-name attrac- 
tions until the present low ebb of 
business passes. Stutz feels present 
low box-office conditions at the 
danceries can be pinned partially to 
the fact that during the war people 
were forced to resort almost exclu- 
sively to indoor recreation. Now that 
they have been freed from travel re- 
strictions, many are making tip for 
lost time, going on trips and, in gen- 
eral, enjoying outdoor recreations. 
This, coupled with general unsettled 
(See WALTER STUTZ on page 49) 

RALPH 'WEINBERG 
One-Nighter promoter, 

Southern territory: 

"As a rule the advance man 
is some punk who knows 
nothing about publicizing a 
band. A good man would he 
an asset but they must be 
bard to find." 
Ralph Weinberg, one-nighter pro- 

moter of both white and colored at- 
tractions thru the South, a top figure 

in the field for the past 11 years, says: 
"I believe bands are getting too 

much money in the face of high prices 
and living expenses. Salaries in the 
South are far below what they are in 
the East and West and consequently 
by the time the average dance custo- 
mer is thru paying high living and 
(See Ralph Weinberg on page 48) 

JOE BARRY 
Co-owner, Ritz Ballroom, 

Bridgeport, Conn.: 

"It's a far cry from the days 
when the agency used to sell 
us a bona fide hand leader 
-without a band-who 
would work a -date with a 
pick -up outfit. We're fully 
satisfied. 
Joe Barry, co-owner of the Ritz 

Ballroom, Bridgeport, Conn., a vet- 
eran in the dance promotion business 
for 38 years, evidently is content 
with his relations with orks and their 
representatives. He says: "I have 
been fully satisfied with our dealings 
with the booking agencies and the at- 
tractions which have played in our 
ballroom. The agencies have been 
trying to sell us worth-while attrac- 
tions and have been pleasant to deal 
with. The agents don't try to cut one 
another's throat or double cross one 
another in their dealings. 

"Today's business is a far cry from 
that of years ago when the agency 

(See JOE BARRY on page 48) 

ANDY SHEETS 
One-Nighter promoter, 

Oakland, Calif.: 

"Band guarantees should 
be brought down to $1,000 
and there should be a sub- 
stantial decreases in per- 
centages. The tab should 
generally be no more than 
$1.25 . . 

Admissions will have to be lowered 
if promoters are to pack the halls for 
one-nighter dances, but this can come 
only after band guarantees are low- 
ered, according to Andy Sheets, Oak- 
land and Northern California pro- 
moter. "Guarantees are just as high 
if not higher than during the war," 
Sheets said, "but the wartime busi- 
ness is gone." A greater volume of 
biz could be realized if admissions 
were lowered, but this isn't possible 
(See ANDY SHFETS on page 48) 

April 24, 1045 The billboard Personal Appearances Supplement Page 17 

www.americanradiohistory.com

www.americanradiohistory.com


Box-Office Barometer 
of Top Music Attractions by Territories 

NEW ENGL.1.ND 
POS. ARTIST POINTS 

1. ART MOONEY 422 
2. PEGGY LEE 417 
9. GRACIE FIELDS 397 
4. BING CROSBY 208 
6. VAUGHN MONROE 139 
6. LARRY GREEN 138 
7. PERRY COMO 115 
A. ARTHUR GODFREY 94 
9. FRANK YANKOVIC 78 

10. FRANKIE CARLE 71 

11. BUDDY CLARK 69 
12. FRANCIS CRAIG 81 
13. RUSS MORGAN-MILT HERTH 67 
14. FRANNIE LAINE 60 
15. KEN GRIFFIN 49 
18. WOODY HERMAN 38 
17. GUY LOMBARDO 35 
18. MILLS BROS. 33 
19. SAMMY KAYE 31 

20. FERN() STRING BAND 27 
21. BUDDY CLARKRAY NOBLE 25 

21. DICK HAYMES 25 
23. FREDDY MARTIN 24 

24. C. SPIVAK 23 
25. W. HORTON AND FIIS POLKA DEPIS 21 

26. MILLS BROS. 18 

MID- 111.1 Tit' 
(New Work. Y,//, Jersey, Pe7L71&) 

POS. ARTIST POINTS 

1. PEGGY LEE 1185 
2. DING CROSBY 1009 
3. ART MOONEY 874 
A. PERRY COMO 334 
R. VAUGHN MONROE 308 
6. GRACIE FIELDS 287 
7. DICK HAYMES 200 
8. ARTHUR GODFREY 233 
9. FRANCIS CRAIG 191 

10. LOUIS PRIMA 168 
11. FRANKIE CARLE 165 
12. RUSS MORGAN-MILT HEATH 144 
13. MARGARET WHITING 198 
14. FRANNIE LAINE 131 
15. KEN GRIFFIN 130 
10. SAMMY NATE 127 
17. LARRY GREEN 108 
19. FREDDY MARTIN 99 
18. V. HORTEN AND HIS POLKA DEB8 92 
20. EDDY HOWARD 83 
21. TEX BENEKE 79 
22. UPTOWN STRING BAND 70 
23. BUDDY CLARK 87 
24. WOODY HERMAN 65 
25. ANDREWS SISTERS 69 
25. FERKO STRING BAND 59 
27. THREE SUNS 68 
28. GUY LOMBARDO 66 
28. ROSETTA HOWARD 63 
29. JO STAFFORD 63 

SOUTHEAST 
(Virginia, District of Columbia, Maryland. 
Del., N. & S. Carolina, Ga., W. Va.) 
POS. ARTIST POINTS 

1. BING CROSBY 000 
2. PEGGY LEE 499 
3. ART MOONEY 409 
4. GRACIE FIELDS 271 
5. FRANCIS CRAIG 201 
8. ARTHUR GODFREY 144 
7. PERRY COMO 149 
8. RUSS MORGAN 140 
9. VAUGHN MONROE 128 

ID. MARGARET WHITING 197 
11. FRANNIE CARLE 88 
12. SAMMY KAYE 84 
13. FREDDY MARTIN 60 
13. NELLIE LUTCHER 60 
16. DICK HAYMES 66 
16. UPTOWN STRING BAND 60 
17. JO STAFFORD 52 
19. FERN() STRING BAND 45 
19. LONNIE JOHNSON 44 
20. GUY LOMBARDO 42 

21. BUDDY CLARK 38 

21. WOODY HERMAN 38 

21. FRANNIE LAINE 38 
24. TEX BENEKE 32 

25. CHARLIE SPIVAK 30 

26. PAUL WILLIANIS 29 

27. JULIA LEE 26 

28. EDDY HOWARD 23 

29. BUDDY CLARKRAY NOBLE 22 

29. BULL MOOSE JACKSON 22 

29. T. TEX TYLOR 22 

RETAIL record sales have often proved to 
be a sure-fire barometer to the box- 

office potency of a music attraction. The 
Billboard therefore has evaluated its 
Rest Selling Retail Records Charts on a ter- 
ritorial basis (broken down as below), and 
by giving point values for each time a record 
by an artist appears in the chart. Tabula- 
tion covers the weeks of March 13, 20, 27 
and April 3 and 10. Obviously some of the 
leading attractions (Bing Crosby, for ex- 
ample) are not available for personal ap- 
pearance dates. Others, equally obviously 
are, and bookers will find the territorial 
standing of such artists in this barometer 
a pretty fair indication to what they may 
expect these attractions to do at the box 
office. 

SOUTH 
(Alabama, Mississippi, Louisiana, Kentucky, 
Tennessee, Florida) 
POS. ARTIST POINTS 

1. BING CROSBY 472 
2. PEGGY LEE 427 
3. ART MOONEY 310 
4. FRANCIS CRAIG 173 
6. VAUGHN MONROE 114 
6. MARGARET WHITING 119 
7. ARTHUR GODFREY 111 
8. RUSS MORGAN-MILT HERTH 65 
9. PERRY COMO 85 

10. LARRY GREEN 74 
11. GRACIE FIELDS 88 
12. FREDDY MARTIN 83 
13. FRANNIE CARLE 69 
14. THREE SUNS 68 
15. ALVINO REY 67 
18. WOODY HERMAN 59 
17. JULIA LEE 47 

18. EDDY HOWARD 48 
19. BUDDY CLARK 39 
20. CHARLIE SPIVAK 35 
21. GUY LOMBARDO 32 
22. TEX BENEKE 51 

22. BUDDY CLARKRAY NOBLE 31 

24. FRANKIE LAINE 28 

25. DINAH SHORE 29 

28. FRANK SINATRA 26 
27. DICK HAYMES 24 
28. VIC DAMONE 22 

28. LOUIS PRIMA 21 

29. JO STAFFORD 21 

N. CENTRAL 
(Ohio, Michigan, Indiana, Illinois, Wisconsin, 
Minnesota, Iowa) 
P08. ARTIST POINTS 

1. PEGGY LEE 
2. BING CROSBY 
3. ART MOONEY 
4. FRANCIS CRAIG 
5. GRACIE FIELDS 
6. FRANNIE CARLE 
7. ARTHUR GODFREY 
8. PERRY COMO 
9. FRANNIE LAINE 

10. EDDY HOWARD 
11. KEN GRIFFIN 
12. RUSS MORGAN 
13. MARGARET WHITING 
14. FREDDY MARTIN 
16. VAUGHN MONROE 
18. LARRY GREEN 
17. WOODY HERMAN 
18. BUDDY CLARK 
19. ROSETTA HOWARD 
20. TEX BENEKE 
21. DICK HAYMES 
22. UPTOWN STRING BAND 
23. GUY LOMBARDO 
24. SAMMY KAYE 
25. THREE SUNS 
26. ALVINO REY 
27. MILLS BROS. 
28. NELLIE LUTCHER 
29. FERKO STRING BAND 
30. CHARLIE SPIVAK 

1882 
1215 

971 
684 
679 
491 
478 
349 
346 
937 
307 
903 
293 
287 
224 
217 
178 
185 
159 
162 
143 
124 
121 
120 
110 
112 
107 

95 
82 
SO 
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SOUTH CENTRAL 
(Missouri, Arkansas, Oklahoma, Texas, Ne- 
braska, Kansas) 
POS. ARTIST POINTS 

1. PEGGY LEE 782 
2. BING CROSBY 827 
3. ART MOONEY 497 
4. FRANKIE CARLE 328 
5. RUSS MORGAN-MILT HERTH 263 
O. MARGARET WHITING 269 
7. FRANCIS CRAIG 226 
8. LARRY GREED 226 
9. ARTHUR GODFREY 194 

10. EDDY HOWARD 170 
11. CHARLIE SPIVAK 189 
12. VAUGHN MONROE 182 
13. GRACIE FIELDS 126 
14. BUDDY CLARK 121 
15. ALVINO REY 119 
16. SAMMY KAYE 113 
17. THREE SUNS 106 
18. FREDDY MARTIN 99 
19. PERRY COMO 71 
20. TEX BENEKE 68 
21. GUY LOMBARDO 66 
22. WOODY HERN AN 56 
23. FRANKIE LAINE 64 
24. JIM AND SANDRA STEELE 60 
25. DICK HAYME'; 48 
26. TINY HILL 47 

27. MILLS BROS. 39 
28. NELLIE LUTCHER 37 
29. FRANK SINA1RA 92 
30. VIC DAMONE 31 

MOUNTAIN 
(Arizona, Nevado,. New Mexico, Colorado, 
Idaho, Montana, N. d S. Dakota, Wyoming, 
Utah) 
POS. ARTIST POINTS 

PEGGY LEE 270 
2. BING CROSBY 194 
9. ART MOONEY 165 
4. EDDY HOWASID 99 
6. FRANKIE CARLE 92 
8. FRANCIS CRAIG 90 
7. LARRY GREEN 73 
A. SAMMY NAVE 69 
9. THREE SUNS 58 

10. CHARLIE SPIVAK 47 
11. RUSS MORGANMILT HERTH 48 
12. MARGARET WHITING 49 
13. VAUGHN MO9 ROE 41 
14. ARTHUR GODFREY 38 
15. BUDDY CLARS 33 
16. ALVINO REY 31 

17. FREDDY MARTIN 29 
18. GUY LOMBARDO 25 
19. GRACIE FIELDS 24 
20. PERRY COMO 21 

20. WOODY HERMAN 21 

22. HARMONICA', 18 
23. JO STAFFORD 15 
24. DICK HAYMES 13 
25. FERKO STRING BAND 12 
28. FRANKIE LAINE 11 

27. DINAH SHORI: 10 

WEST COAST 
(Washington, California, Oregon) 
P06. ARTIST POINTS 

1. PEGGY LEE 529 
2. BING CROSBY 481 

3. ART MOONEY 404 
4. GRACIE FIELDS 214 

RUSS MORGAII.MILT HEATH 180 
FRANCIS CRAIG 101 

7. FRANKIE CABLE 114 
LARRY GREEK! 101 
VAUGHN MONItOE 83 

10. WOODY HERMAN 88 

11. MARGARET WHITING 113 

12. ARTHUR GODI'REY 717 

13. FREDDY MARTIN 89 
14. EDDY HOWAPD 64 
15. FRANKIE LAINE 49 

21. SAMMY KAYE 27 

95 

19. THREE SUNS 31 

20. TEX BENEKE 90 

16. M. MORROW 40 

17. JO STAFFORD 36 

18. PERRY COMO 

22. ALVINO REY 28 
23. DINNING SIST,F.RS 23 

24. DICK HAYMEII 20 

26. LES PAUL 19 

20. STAN KENTOPI 17 
27. CHARLIE SPI'IAK 16 

28. FRANK SINATRA 15 

29. MILLS BROS. 13 

30. BUDDY CLARK-RAY NOBLE 12 

5. 
8. 

8. 

9. 
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Heat's "The H Ong" 

PERSONAL APPEARANCES HIT TUNES RADIO RECORDS 
MADISON SQUARE GARDEN, New York City 
ACADEMY OF MUSIC, Philadelphia 
BOSTON OPERA HOUSE, Boston 
CHICAGO THEATRE, Chicago 
COLLEGE INN, SHERMAN HOTEL, Chicago 
ORIENTAL THEATRE, Chicago 

* 
CURRENTLY 

HEADLINING 2 WEEKS 

STATE-LAKE THEATRE 
CHICAGO 

* 
BREAKING MIDWESTERN BOX-OFFICE 

RECORDS FOR ONE NIGHTERS 

HUT SUT SONG 
HI NEIGHBOR 

BY-U BY-0 argra 
CYNTHIA'S IN LOVE 

HOW SOON 
* 

Latest Hawaiian 
Smash Novelty Hit! 

THE 
HUKILAU SONG 

(Lombardo Music) 

GUEST APPEARANCES 
2 times 

SPIKE JONES 

SPOTLIGHT REVUE 

for Coca-Cola 

* 
appearing soon on 

JO STAFFORD 

SHOW 
FOR CHESTERFIELD 

CYNTHIA'S IN LOVE 

HOW SOON 
ALL DRESSED UP 

WITH A 
BROKEN HEART 

* 
And His Latest Smash Hit! 

THE HUKILAU SONG 
HIS NEWEST 

TOWER RECORD 
TOWER NO. 1436 

Personal Manager 

*"THE BEAT'S ON " -By the ten g, he sang in this 
COLUMBIA Piet, re. 

and Umpire AL BORDE 203 N. WABASH CHICAGO 1, ILLINOIS 
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Comic's Eye-View 
of the Guys Who Run the Clubs 

Bones Berner didn't want no Mexicans yelling 
around his joint . . . The deal Toni McGinty missed 
. . . And other impressions of impresarios 

by 
PETER LIND HAYES 

OUR FIRST date this past season 
was the Cal-Neva Lodge at 

Lake Tahoe. Boss man was Bones 
Remer. Now I wouldn't say that 
Bones was a road company of 
Brian Donlevy-no, I wouldn't. I 
might say, tho, that he was a No. 5 
company of Wallace Berry-rough, 
gruff and tough. Freud would 
classify his emotional struggle as 
a constant thwarting of an earnest 
desire to destroy musicians by 
beating them to death with come- 
dians. Bones had booked us in with 
the newly organized and highly competent orchestra known as Miguelito Valdez. Opening night, mid brassy fanfare, Miguelito suddenly relinquished his baton to his first fiddle player, latched on to his famous conga drum and, with eyes bulging, something that sounded like "Bo ba lu ah eh. . . ." Immediately after the show Bones sent for the fiddle player and asked the name of the kid with the drum. The fiddle player was astonished, and awkwardly replied: "Why, Mr. Reiner, that's Miguelito Valdez!" Bones thought a moment, then said: "Well, tell him to cut it out. I don't want no Mexicans yelling in my joint!" 

"B" Dialog 
After Tahoe we folded our jokes and silently slipped away to an out- post called Cleveland (after the Indians, I imagine). If you follow the headlines you know what happened to us there. A lot of disappointed actors descended upon us with Gene Autry guns, phantom masks and B picture dialog. They made off with quite a haul, too. That was principally because the boss, a great man named Tom McGinty, was away at the time. I tremble at the thought of what might have happened had they made their melodramatic entrance while that two-fisted Irishman was on the premises. I think Tommy would have made money on the deal. From Cleveland we played the Blackstone Hotel in Chicago. We still get flowers at every opening from the two charming people who made our stay such a pleasant one, Evelyn Nelson and George Fox Jr. All this even after Kay Thompson and the Williams Brothers broke our record for the room. 

Fahrenheit and Payers 
Next came the Club Charles in Baltimore, Md. An M.D. is what I needed in Baltimore. Closing night the boss, Tom Shaw, gave me a set of golf clubs and my wife a set of luggage. My temperature at the time was 104. Which is more than I can say for the number of people in the audience. Tom Shaw was just great. 
Next came the Copa and the man I love to work for, Jack Entratter. We almost went into the gas station business. He to rest his aching feet, me to soothe my nervous nerves. Following the Copa came the Beach- comber in Miami. Ned Schuyler was the boss. We liked him but didn't see much of him. As soon as it was established that Sophie, Carl Ravazza, Mary and myself would do business, he rejoined the social whirl which kept him in a lonely place with a good rumba band. Next came New Orleans, which is my wife's home town (Miss New Orleans of 1867). Phil Castel was the boss there and a wonderful guy, He was having trouble with his eyes that week and couldn't "see" much of us. 

Even a Cadillac 
Now we are in St. Louis, at the Chase. Harold Kopler has been very nice and even offered to get me a Cadillac for seven thousand dollars. From here we go to Cincinnati for Barney Glatt. Haven't met him yet but in the language of Phil Silvers I will probably be "Glatt to see ya." Of course, if you want to discuss the four years I worked for my mother 
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With his fishing rod in one hand, and holding up-his 
shorts with the other, Danny Davis booked' many a 
comic into Kitty's Airliner . . . The ex-nitery boss 
did all right 

by 
JOEY ADAMS 

I WAS always very timid and shy 
when I met a night club or thea- ter boss. If I didn't like the bill- 

ing or dressing room or spot in the show I was afraid to approach 
the owner to complain. Then Tony 
Canzoneri joined me and later 
six-foot four-inch Mark Plant. 
Now I get what I want by just a 
sarcastic look. Especially when 
the boys are behind me. 

Naturally we never have any 
trouble. What owner would com- 
plain to Tony or Mark? If it's bad 
they blame the audience and 
apologize for their club or theater. I'm the only comedian with a body- guard for my talent. 

The night club boss who stands out in my mind is not Monti Proser or Nicky Blair or Fritz' and Jacobson, but a fabulous character named Danny Davis, former owner of Kitty Davis's in Miami Beach, Fla. Oh, the new owner, Michel Rosenberg (famous Jewish actor) is a great guy and a wonderful host. Instead of a round of drinks he sends his friends a round of Kishke-but the real character is Davis. 
Calling B. S. 

Danny is famous for the notes he sends his stars. He tries to change everybody's act, and sends them notations often when they are on stage. Maxie Rosenbloom and Maxie Baer were so annoyed with him (not because they couldn't read) for bothering them constantly, they went to B. S. Fully to get lines strong enough to insult Davis. 
Leo Fuld had a unit called Fun for Your Money. For six weeks they broke every record at the Davis club. The seventh week business dropped off. Danny called Leo into his office and screamed: "You got a great show, get it the hell out of my room." 
Danny considers himself a great producer-a sort of night club Zieg- feld. He once called all his musicians and entertainers together and after a lengthy lecture on show business said: "Okay now. Synchronize your watches. We attack at 2 a.m. for the last show." 

The Paperweight 
Tony Canzoneri, Maxie Rosenbloom, Max Baer and Mark Plant were sitting in the lobby when an irate customer, half the size of Danny, slapped him in the kisser. Davis warned him but the guy punched him harder this time. "Don't do that," threatened the 240-pound owner, "or I'll tell these fighters to beat you up." What Danny doesn't know, until he reads this here, is that the "fighters" put the little guy up to it, since they couldn't hit Davis without going to jail. 
Most entertainers have learned to dismiss Davis as a madman. Almost every comic has worked for him one time or another. And usually at Danny's terms. He would call you from Miami during the coldest day in New York and say: "I'm here sitting in front of my house with a fishing rod in one hand and holding my shorts up with the other. Why don't you come on down? It's 86 in the shade here. You can stay in my guest house." 

That always made the comic weaken. Danny wasn't kidding about the temperature. But the guest house often cost you about $20 a day. Oh, don't get me wrong. I love Danny Davis. Especially since he is an ex- night club boss. 

at the Grace Hayes Lodge, that's another matter. I knew I couldn't get, fired, but I also knew I couldn't quit. My mother was a pretty good boss at that. We had a remarkable deal worked out. Fifty-two weeks a year. no salary and meals at half price. Where else could I get a deal like that? Never mind. 
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LATEST RELEASES 

Mod.157 "HONEY, HONEY, HONEY" 

"HOLLYWOOD HOUSE PARTY BOOGIE" 

Mod.156 "IT ALL DEPENDS ON YOU" 

"MINUET IN G BOOGIE" 

Mod.153 "DON'T TAKE YOUR LOVE FROM ME' 

"HUNGARIAN RHAPSODY #2 IN BOOGIE" 

Mod.150 "TRUST IN ME" 

"ROMANCE IN THE DARK" 

Mod.141 "THAT'S MY DESIRE" 

"HUMORESQUE BOOGIE" 

JOE BIHARI PERSONAL MANAGER BRadshaw 226.49 

COOKED THRU PHIL BLOOM AGENCY 
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Booking Offices 
A-Acts 
8-Bands 
U-Small Musk.) Units 

AAA Theatrical Agency IA, B. U) 
1.m Angel.: 8335 Sunset 

Blvd. 
Adele Walker 
Mary Lockett 

Ace Entertainment Service 
IA. 
Cincinnati: III E Fourth St. 

Alma Bohlke 
Ace Entertainment Service 

(A. B. U) 
Los Angeles: 2141 S. LisBrea 

Sunny 0'50111 

Hk Agneto 
New York 9 Rockefeller 

Plara 
Irbil%) Albright Agency (U) 

Chicago: 203 N. Wabash Ave. 
Phil Albright 

Jack Allan Agency (A. D. U) 
San Francisco: Loses War- 

field 
Jack Allan 

Charles Allen (A.) 
New y.,rs 1370 Sixth Ave. 

American Amusement Agency 
I8. U1 
Chicaeo. 114 E Lake s 

A. Don Oarra 
Bea Barrett 

Antrim Entertainment Bureau 
IA. 01 
Philadelphia: 1001 Chestnut 

St. 
Clarence N. Supple. 

Arnold Agency (A. B. U) 
Atlanta: 205406 Paramount 

Theater 
W. H. I Monk ) Arnold 
Dick Rankin 
Dorothy St yers 

Artists Corporation of America 
IA. B. U) 
Hollywood: 7046 Hollywood 

Blvd. 
John J. rontlni 
Martin Rom 
Al Lewis 
Mary Ellen Meyrnn 

Edtersneld, Calif.: 608 18th 8t. 
Artists Service Bureau (A. B) 

New York: 1585 Broadway. 
Suite 320 

Charles 0. Stillwell 
Sun Kerner 

Associated Booking Corporation 
(A. B. U) 
New York: 746 Filth Ave. 

Jae Glaser 
Charles V. Yates 
Jimmy Tyson 
Frances Church 
Jack Klotz 
Bert Block 
Oscar Cohen 

Chicago: Woods Bldg. 
Fred C. Williamson 
Bob Phillip/. 
Lang Thompson 

Associated Orchestras (B) 
Chicago: 30 E. Adams 

R. D. .DickI Barrie 
Harry E. Wtillums 
C. Larry Oliver 
Earl F. Sumer 

Beaux Arta Production (A) 
New York. 545 Fifth Ave. 

Harry Splerrr 
Jack Beck Agency (A) 

New York: 1619 Broadway, 
Rm. 413 - 

Jack Beck 
Beckman 6 Pransky (A) 

New York: 150 W. 46th St. 
Johnny Pransky 
Al Beckman 

Bob Bennet Theatrical Agency 
(A. B. U) 
Philadelphia: 1600 Chancel- 

lor St. 
Bill Bennett 
Bob Bennett 

Ruth Beat Entertainment Service 
(A. B. In 
Cincinnati: Hotel Stilton 

Ruth Best 
Carole Chapelle 

Harry Bann Agency (A. B. U) 
Philadelphia: Market St., 

National Bank Bldg. 
Harry Ettben 
Joe Blben 

Francis Higley (B) 
Mkolkato. Minn.: P. 0. Box 

133 
Billboard Attractions. Inc. 

IA. B. U) 
Chicago: 203 N. Wabash Ave. 

Milt Stelt 
Eddie Hall 
Jerry Jackson 
Sid Morse 
Rudy Schlachta 

Hick Bello Agency 
&Ticino, 203 N. Wabash Ave. 

Joe Brea Agency of Talent (A. U) 
Los Angeles 6533 Hollywood 

Bit,) 
MAX H. Lanny 
Joe Bren 
Neal Abel 
Bert Nelson 
Fred Miller 

Roy Brant Agency (A. B. U) 
Lea Angeles: 1640 N. LaBres 

Roy Brent 
John Robinson 
Thomas Thompson 
Judy Taylor 

Brill Theatrical Agency (A. B. U1 

Lt. Angeles. 742 S. Hill St. 
Nellie Brill 
Charles .1. Spellman 

Phoenix. Arts.- Ill W. Second 
St. 

Tommy Machin Agency (A) 
Chl.-3e: 203 N. Wabash Ave. 

Burchill 
Burton Theatrical Offices. Inc. 

IA. B. U) 
l:.::onapolts: 421.8 Lemcke 

Bldg. 
Barney Burnett 
.7n Burnet t 
R.s.emary O'Connor 

Byton.Bloons Agency (A) 
Chicago: 155 N. Clark 

Dorothy Bytan 
Bert y Bloom 

Capitol Attractions (A. B) 
New York. 1660 Broadway 

George Walker 
Central Booking Office (A. U) 

Chicago: 166 N. Clark 
Al Borde 
Max Horde 
June Darling 

Christensen 6 Filer (11.0) 
Cincinnati: Union Central 

Bldg. 
Chris Christensen 
Al Flier 

Dave Clark Attractions IA. B. U) 

Chicago: 231 S. Wood St. 
Dave Clark 
Bob Compton 
Esther Clark 

Eddie Cochran Agency IA. B 

Loa Angeles: 1129 Lai:Ire& Ave. 
Eddie Cochran 
George Bengston 

Louis W. Cohan (A) 
Chicago 203 N. Wabash 

Louis W. Cohen 
Mrs. Louts W. Cohan 

Colored Radio Artists (A. U) 
Chicago. 3458 S. State 

Proasle Blue 
Columbia Entertainment Bureau. 

Inc. (A. D. U) 
New York: 1097 Broadway 

Bill Robbins 
Roots McKenna 
Jock Miller 
Henry Beckman 

Consolidated Radio Artists. Inc. 
(A. U) 
New York: 30 Rockefeller 

Plaza, 1260 Sixth Ave. 
Charles E. Green 
Peggy Loeb 

Chteneo: 32 W. Randolph St. 
Altha Demarco 

Continental Artiste Corp. (A. B. U) 
New York: 1650 Broadway 

Milton Deutsch 
Mort Davis 
Larry Gengo 

Los Angeles: 478 S. Hamel 
Rd. 

Jack Archer 
Cliff Araaon 

Danny Dailey Attractions (A. B) 

New York: 1850 Broadway. 
Rm. 406 

Jimmy Daley 
Albany: 11 N. Pearl St.. Rm. 

1100 
Oille Stacy 
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Lowell A. D Arcy Agency 
(A. B. U) 
Los Angeles: 8818I, Sunset 

Bled. 
Lowell A. D'Arcy 

Eddie Davis IA. BI 
New York: 1650 Broadway 

Eddie Shaw 
M. Shaw 

loan Ann Davis (A) 
New York. 48 W. 48th St. 

John Watkins 
Meyer Davis Music. Inc. (B) 

New York: 110 W. 57th St. 
David MichlIn 

W. Louis Davis Agency (U) 
Chits's°, Merrick Bldg. 

W. Louis Davis 
Del Delbridge 6 Ray Gorton 

Orchestra (A. B. U) 
De rut t . 301 Fox Theater 

Bldg. 
Bill O'Halloran 

Alpha W. DeMaree Agency 
(A. II) 
Chicago 32 W Randolph 

George Luke' 
Dave Diamond Agency (A.3.13) 

Detroit. 307 Fox Theater 
Bldg. 

Dave Diamond 
Virginia Doak Agency (A. B. U) 

Los Angeles: 6381 Hollywood 
Blvd. 

Virginia Doak 
Ken Irwin 
Charles May 

Loa Dorn Agency (A. B. U) 
Los Angela'', 6031 Hollywood 

Blvd. 
Lou Dorn 

Dow Agency (A) 
New York: 1619 Broadway 

Al Dow 
Belle Dow 

Boy L. Dower Agency (A) 
New York* 1685 Broadway 
Valley Stream. L. I.. N. Y.: 

2 Bee St. 
Wallace Downey. Inc. (A. B) 

New York: 1819 Broadway 
Wallace Downey 
Jack Lear 
Milton Bender 
Ken Marlin 

Al Deena Agency (A. U) 
Chicago: Wood Bldg. 

Al Dvorin 
Gus Edwards (U) 

chtcago- Wrigley Bldg.. 
Suite 446 

Jame. Evans Productions (9. B) 

New York. 1650 Broadway 
James Evan. 

lames A. Farley Theatrical 
Enterprises (A. B) 
New York: 1664 Broadway, 

Suite 1101 
James A. Farley 

Newark. N.J.: 120 Pine Grove 
Terrace 

Federal Artiste Corp. (A. B. U) 

Los Angeles: 8734 Sunset 
Blvd. 

Ferguson Bros. Agency (A. B. U) 

Indianapolis: 328 N. Senate 
Ave. 

Twyln 0. Mayfield 
Herman Fialkott IA. B) 

New York: 545 Firth Ave. 
Sonny Dall 
Sid Green 
Rlo De larder°, Brazil 

Tinsel Orchestras and Attractions. 
Inc. (A. B. U) 

Detroit: 3730 Commonwealth 
Ave. 

George H. Fin.] 
William Finael 

Arthur Fisher (A) 
New York: 1501 Broadway 

Al Rickard 
Sol Turok 
Dorothy Walls 

Clifford Fisher (A) 
New York: 1501 Broadway 

Lan Fisher Agency (A) 
Chicago: 203 N. Wabash Ave. 

Len Fisher 
Edward L Flakmaa (A. B. U) 

Los Angeles: 8743 Sunset 
Blvd. 

Edward I. Flakman 
William Fleck Agency (A. B. U) 

Lae Angeles: 8820 Sunset 
Blvd. 

William Fleck 
Lynne Clark 

Foster Agency (A. H. U) 
New York: 1650 Broadway 
Los Angeles: 0533 Hollywood 

Blvd. 
Frank Foster 

Franchon & Marco (A. B, U) 
Loe Angel.: Paramount 

Theater Bldg. 
Franchon Simon 
Marco Wolff 
Ruasell Stapleton 

Frederick Bros. Agency. Inc. 
(A. B. U) 
Chicago: 75 E. Wacker Dr. 

Herb Paulry 
Joe Muse 

New York: 1270 Sixth Ave. 
Hollywood: 8584 Sunset Blvd. 

L. A. Frederick 
Bill Woolfenden 
Roy Mack 
AI Rosa 
Wally Stoner 
Terry George 
Joe Pay 

Gale Agency. Inc. (A. B) 
New York: 48 W. 48 St. 

Moe Gale 
Billy Shaw 
Frank Sands 
Lew Leslie 
Joseph T. Gale 
Silly Miller 
Irving Siders 

Senya Gamic IA) 
New York: 1697 Broadway 

General Artists Corp. (A. B. U) 
New York: 1270 Sixth Ave. 

Tom Rockwell 
Art Weems 
Howard Sinnott 
Don Seat 
Tom Martin 
Johnny Hemp 
Harry Kilby 

Chicago: 360 N. Michigan 
Ave. 

Bob Weems 
Paul Bannister 
Joe Higgins 
Johnny King 

Los Angeles: 9028 Sunset 
Blvd. 

Thomas Rockwell 
Milt Krasny 
Henry Miller 
Harold Jovien 

Cincinnati: 1501 Carew Tower 
Frank Renshaw 
Charles Campbell 

Bert Gerrie Agency (A. IL U) 
Lan Angeles: 8776 Sunset 

Blvd. 
Bert Gervis 
Harry Connor 

Steve Graham Agency (A. B. U) 

Philadelphia: Shubert 
Theater Bldg. 

Edna Graham 
Steve Graham 

Len Greene Agency (A. B) 
New York: 140 W. 46th St. 

Len Greene 
Abner I. Greschler Agency (A. B) 

New York. 1270 Sixth Ave. 
Freddie Fields 

Homer C. Griffin (A. B. U) 
Pasadena. Calif.: 565 N. Fair 

Oaks Ave. 
Homer C. Griffin 

Grove Orchestra Unita Artist 
Bureau. Inc. (81 
New York: 1560 Broadway 

Irving Rothenberg 
Kenneth Harlan Agency (A. B. U) 

Los Angeles: 411 W. Seventh 
St. 

Kenneth Harlan 
Katherine Burns 

Freddie Hermann (U) 
Philadelphia: 4636 Castor 

Ave. 
Freddie Hermann 

Henry W. Herrman Agency 
(A. B. U) 
New York: 1250 Sixth Ave. 

Ruth Hughes Aarons 

Charles Hogan Agency (A) 
Chicago: 203 N. Wabash 

Charlie Hogan 
Marcus Glaser 
Frank Taylor 

Hogan-Lyto Agency (A. U) 
Chicago: 203 N. Wabash 

Frank J. (Tweet) Hogan 
Ray Lyte 
Jack Lau 
Jack Milton 

1.0111. Horner Agency (A. B. 1.3) 

Lon Angeles: 4107 W. Third 
St. 

Leottle Horner 
Milos Ingalls IA. B) 

New York: Astor Hotel 
Joe Flatten 

InterwatIonal Artists Corp. IA. B) 
New York: .20 Mmi(lison Ave. 

S:autford Zucker 
Morey Davidson 
Jivy Mills 
Benjamin Zucker 

International Theatrical Corp. IA) 
New York: 1501 Bronclu.,.... 

B. Lederer 
G. Werfel 
C. Martin 

Lou Irwin Agency (A. B) 
Loa Angeles: 9134 Sunset 

Blvd. 
Lou Irwin 

Edith Jackson 
LOI, Angeles: 9172 Sonnet 

Blvd. 
Ildtth Jackson 

Johnson Organ Studios IB) 
New York: Suite 500. Car- 

negie Hall 
Eelma Teague Johnson 

Jolly Joyce Theatrical Agency 
(A. B. U) 
Philadelphia: Earle Theater 

Bldg. 
.1olly Joyce 
/11 Jacobs 
Norman Jacobs 
lilda Theeman 

Jack lEalchelin (A. B) 
New York: 1270 Sixth Ave. 

Siggle Ear (B. U) 
Chicago: 127 N. Dearborn SL . 

niggle Kay 
.foe Valentine 

Jo Kitidi Agency 
Chicago: 14 W. Lake 

Julia A. Kelly Entertainment 
Service (A. D. U) 
Ci.vcinnati: Lyric Bldg. 

Julia Kelly 
Genevieve Wolpert 

Kennedy's Orchestra Service 
New Haven, Conn.: 55'. 

Orchard St. 
Charles Kennedy 

Bill Cent (A. B) 
New York: 1776 Broadway 

Krim Theatrical Enterprises IA. B) 

De troit: 16473 Woodward 
Sol Krim 

Ben Kuchuk (A. B) 
New York: Suite 2116. 1270 

Sixth Ave. 
Jack Kurtsr Agency (A. U) 

Los Angeles: 8842 Sunset 
Blvd. 

Jack Kurtze 
Berri. Landis 

Philadelphia: Shubert Thea- 
ter Bldg. 

Bernie Landis 
Howard & Lester Lanin Orchestra 

Management IA. B. U) 

Now York: 1778 Broadway 
Alfred J. Melanson 

Philadelphia: 117 S. Broad 
St. 

Howard Lenin 
Lillian Mitchell 
Roger Kontland 

Lony Lawrence Agency IA. B.U) 
Detroit: 410 Book Bldg. 

Larry Lawrence 
Mark teddy (A) 

New York: 48 W. 48th St. 
Leon Newman 

Berl Levey Circuit (A. B. U) 
Los Angeles: 6425 Hollywood 

Blvd. 
Bert Levey 
George Sackett 
Pierce Sanders 
George Hunt 
Kermit Dart 

San Francisco: 25 Taylor St. 
W. K. Dailey 
Earle Caldwell 
Ernie Rayburn 
Constance Clement 

Seattle: 002-603-604 Palomar 
Theater Bldg. 

Len Mantel! 
Ellen Jensen 
El Brendel. Jr. 

(Continued on page 24) 
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...in the Western Field! 

PERSONAL APPEARANCES 

MONOGRAM PICTURES 

-RADIO _--- 

Now Appearing: 

Just Released: 

Current: 

ANNUAL CATTLEMEN'S 
ROUNDUP 

Clovis. N, M. 

WORLD CHAMPIONSHIP RODEOS 
Soldier Field, Chicago Lakeland, Florida 

STATE FAIRS: Dallas. Texas 
Indianapolis. India. Phoenix, Arixona 

"BOUQUET OF ROSES" 
backed by 

"MILK COW BLUES" 

"SIGNED, SEALED AND DELIVERED" 
"NIGHT AFTER NIGHT" 

Now Playing: "OKLAHOMA BLUES" 
"ARIZONA SUNSET" 

JIMMY WAKELY SHOW; Transcribed from Coast to Coast 

IRVING YATES. Van Nuys, California 

PETE MARTINEZ, 7660 Lankershim Blvd., No. Hollywood 

rho Billboard Personal Oppeoroncus Supplement Pogo 2.2 April 14, 1941) 
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Jack Linder Agency (A) 
Los Angeles: 8824 Sunset 

Blvd. 
Jack Lindner 

New York: 1560 Broadway 
Chicago: 204 S. Wabash 

Lloyd's Theatrical Enterprises (A) 
New York: 1564 Broadway 

Oscar Lloyd 
Fred B. Mack (A) 

New York: 1560 Broadway, 
Suites 511-514 

William Dell 
William Goldie 

Boston: 165 Tremont St. 
Fred B. Mack 

Jack Mandel (A) 
New York: 1697 Broadway 

Jack Mandel 
Herbert Marks Talent Agency 

(A. B) 
New York: 218 W. 49th St. 

Herbert Marks 
Murray Kane 

Mimi Beach. 600 Lincoln 
Road Bldg. 

Herbert Marks 
Jerry Hirsch 
Belle Rapp 

Reg Marshall Agency (A. B. U) 
Los Angeles: 1508 Crossroads 

of the World 
Reg Marshall 
Mary Shannon 

Joe Marso lais Agency (A. B) 
New York: Suite 906, 1697 

Broadway 
Joe Marsolals 
Mort Goldsen 

McConkey Music Corp. (A, B, U) 
New York: 853 Seventh Ave. 

Mack McConkey 
Chicago: 127 N. Dearborn 

Dick Shelton 
Henry Durst 
Roemar Feeley 

Cleveland: 2153 W. 96th St. 
Cliff Myers 

Kansas City. Mo.: LaSalle 
Bldg. 

Andy Anderson 
Ethel Nelson 
J. S. McConkey 

Los Angeles: 7000 Hollywood 
Blvd. 

Mack McConkey 
Clyde Baldschun 
Robert Goodhue 

BOOKING OFFICES 

Hal Brown 
Johnny Walsh 

Jean Meiklejohn Agency (A) 
Los Angeles: 4643 Los Feltz 

Jean MeikleJohn 
Metro Artists Agency (A. B. U) 

Los Angeles: 197 N. Canon Dr. 
Stillman Pond 

Jack Middleton Theatrical Bureau 
(A. B. U) 
Cincinnati: 505 Bell Block, 

606 Vine St. 
Jack Middleton 
Mrs. Jack Middleton 

Alan Morris Agency (A, B, U) 
Los Angeles: 8732 Sunset 

Blvd. 
Alan Morris 
Howard Bruce 
Robert Helm 
Marty Kramer 
Lloyd Hanson 

William Morris Agency, Inc. 
(A, B. U) 
New York: 1270 Sixth Ave. 

William Morris, Jr. 
Nat Lefkowltz 
Cress Courtney 
Nat Kalcheim 
Harry Kalcheim 
Phil Brown 
Barry Winton 
Joe Wolfson 

Beverly Hills. Calif.: 202 N. 
Canon Dr. 

Abe Lastfogel 
Ben Holzman 
Fred Elswlt 
Pat Robkins 
Archie Loveland 
Morris Stoller 

Chicago: 203 N. Wabash Ave. 
Leo Salkin 
Pat Lombard 

London: Plead! fly Circus 
Mus-Art Management Corp. (B. U) 

New York: Hotel Sheraton, 
37th and Lexington Ave. 

Jack Whittemore 
Al Gazley 

Chicago: 203 N. Wabash 
Russell Facchlne 

Conzin,od fro, 
Howard Christensen 
Bill Polk 
Phil Levant 

Hollywood: 9151 Sunset Blvd. 
Lyle Thayer 
Bob Harthun 

San Francisco: 681 Market 
St. 

Arthur Rowley 
Kansas City, Mo.: 210 Mid- 

land Bldg. 
Johnny Sandusky 

Dallas: 927 Kirby Bldg. 
Chic Scoggln 
Jimmy Joy 

Music Attractions Agency (A. B) 
New York: 1697 Broadway 

A. L. Lyons 
James Barry 
Paul Barry 

Music Corporation of America 
(A. B. U) 
New York: 745 Fifth Ave. 
London: 17-18 Dover St. 
San Francisco: 106 Mont- 

gomery St. 
Dallas: Tower Petroleum 

Bldg. 
Chicago: 430 N. Michigan 

Ave. 
Cleveland: Union Commerce 

Bldg. 
Detroit: 1612 Book Tower 

Bldg. 
Beverly Hills, Calif.: 9200 

Wilshire Blvd. 
Mutual Entertainment Agency 

(A. U) 
Chicago: 203 N. Wabash Ave. 

Jack Russell 
J. J. Levin 
Sid Harris 
William C. Vldas 
Mac McCoy 
Johnny Jones 
Jack Brown 

Roy Myers Entertainment Service 
(A) 
Cincinnati: 211 E. Fourth St. 

Roy Myers 

Abe Neff 
Philadelphia: Shubert Bldg. 

and 6042 Carpenter St. 
Abe Neff 
Edna Graham 

Meyer B. North (A) 
New York: 1564 Broadway 

David P. O'Malley (A) 
Chicago: 203 N. Wabash 

David P. O'Malley 
David P. O'Malley, Jr. 
Johnny Mullaney 
Tommy Martin 
Doris Hurtlg 
Mort Infield 

Orchestra Bureau of Philadelphia 
(A, B. U) 

Philadelphia: Benamln 
Franklin Hotel 

John J. Crowley 
Orchestras Artists Bureau 

Philadelphia: 630 N. Brook- 
lyn St. 

Thomas A. Kennedy 
Sidney J. Page 

Chicago: 203 N. Wabash 
Pan American Agency (A. B. U) 

Los Angeles: 8820 Sunset 
Blvd. 

George C. LaVega 
Ramon Reachl 

Mexico City, IZtexico: Atenas 
21 

Paramount Attractions (A. B) 
Chicago: 203 N. Wabash Ave. 

Art Goldsmith 
Thomas A. Parker 

Madison. Tenn.: 747 Walnut 
Ave. 

Thomas A. Parker 
Personalised Orchestra Service 

(A, B. U) 
Chicago: 4740 W. Madison 

St. 
Carl Schreiber 
E. D. Lynn 

Anthony Phillips (A) 
New York: 48 W. 48th St. 

Willie Weber 

Polan 6 leunberg (A) 
Los Angeles: 451 N.LaClenega 

Barrcn Polan 
Georile Rosenberg 
Michael Meshekow 

Charlie Price Orchestra Agency 
(11) 

Danville, Va. 
Char lie Price 
Harry Keller 

Gertrude M. Quinton (A) 
New York: 1619 Broadway 

Barney Rapp Agency (A, B, U) 
Cincinnati: 702-703 Union 

Central Bldg. 
Barney Rapp 
SaIlllny Leeds 
Jan Harris 
Richard Helm 
Ed Tucker 

Margaret Rhodes Agency 
(A. B. 01) 

Los Angeles: 8437 Wilshire 
Bled. 

2,1:u-caret Rhodes 
Max Richard Agency (A) 

New York: 1776 Broadway 
Bobby Bernard 
Oscar Liese 
IA. L. Greenwald 

James A. Roberts Agency (A. B) 
Chicago: 203 N. Wabash 

James A. Roberts 
Floyd Shaw 
Paul. Wittenmeyer 

Sam Roberts Agency (A) 
Chicaco: 203 N. Wabash 

Sam Roberts 
Roehn & Boone (A) 

New York: 1619 Broadway 
Aldi:h C. Roehn 
Don C. Boone 

Al Rogers Agency (A) 
New York: 1650 Broadway 

Al Rogers 
Harry Rogers Agency (A) 

Los Angeles: 6233 Hollywood 

Harry Rogers 
Jerry Rosen (A) 

New York: 204 Central Park. 
S. 

Malty Rosen (A. B) 
New York: 515 Madison Ave. 

(Booking Offices, page 48) 

PERSONAL APPEARANCES 
Cesar's, Hollywood Ciro's, Hollywood 

Ambassador Hotel, Los Angeles 

CAPITOL RECORDS 

PICTURES 
"Smooth Sailing"-Paramount 
"The Big Clock"-Paramount 

ABC Coast to Coast 

THESE ARTISTS ARE UNDER 

EXCLUSIVE MANAGEMENT OF 

PERSONAL APPEARANCES 
Waldorf Astoria, N. Y. Click Club, Philadelphia 

Warwick Hotel, N. Y. Ciro's, Hollywood 

Opening STRAND THEATER, N. Y. 

RCA VICTOR RECORDS 

PICTURES 
"The Big City"-MGM 

"Romance On the High Seas"-Warner Bros. 

"A Song Is Born"-Sam Goldwyn 
"Jingle Jangle Jingle "-Paramot nt 

"Bullets" Durgom 
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8580 SUN 

HOLLY WOO 

ET BLVD. 

46, CALIF. 
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Booking Major Convention Shows 
by 

ABNER J. GRESRLER 

Hundreds of thousands of dollars are spent by in 

dustry for talent at conventions, trade shows, etc. 

Here's an outline of the problems faced by a 

leading booker and producer of this type of show. 

THE show business outlook for con- 
ventions, trade shows and club 

dates today is, in general, good. Some 
of our largest conventions and trade 
shows are being held this April, May, 
June and July-many for the first 
time since the war began. During 
the war years these conventions and 
trade shows were greatly curtailed 
because of travel difficulties, short- 
ages of products, etc. 

National conventions of trade as- 
sociations usually last four days and 
consist of 'breakfasts, luncheons, 
cocktail parties, banquets, etc., where 
conventioneers are to be continually 
entertained. It is usual to have an 
important speaker scheduled for 
luncheons and dinners. An enter- 
taining musical trio or a fine magic 
act may be used for cocktail parties 
and afternoon meetings in various 
suites in the convention headquarters 
hotel. This is a very important so- 
cial aspect of the convention, for it 
is here that the manufacturer will 
invite everyone to come in to get ac- 
quainted with his sales executives 
and products and enjoy a drink or a 
snack. 

The ladies' luncheon will usually 
feature a fashion show. We have 
even staged a circus for the young- 
sters attending conventions. If there 
are to be exhibits, we furnish models, 
music, lighting effects, etc., for the 
various clients. 

The entertainment highlight of the 
convention is at the evening ban- 
quets, where shows are put on for 
the entertainment of the delegates 
and their wives. Sponsors usually 
vie with each other for the privilege 
of producing these shows, and at 
times it is customary to have as many 
as 20 sponsors share the expense of 
a show for the privilege of having 
their name mentioned in a program. 
Or three different companies may 
sponsor shows on three consecutive 
nights and each will try to outdo the 
others in producing a bigger and bet- 
ter show. 

In preparing programs for these 
banquet shows we are very careful 
to select the types of artists that will 
best suit our audience. If business 
executives and their wives are to be 
entertained we may give them Metro- 

politan Opera stars such as Jan 
Peerce or Robert Merrill, artists such 
as Dinah Shore, Hildegarde or Mary 
Raye and Naldi. An audience com- 
posed mainly of salesmen might call 
for the talents of artists such as Ger- 
trude Niesen or Rosaria and Antonio. 
In shows we have staged in the past 
we have used, on various occasions, 
such stars as Tommy Dorsey, Henry 
Busse, Ted Lewis, Xavier Cugat, 
Benny Goodman, Milton Berle, Eddie 
Cantor, Judy Canova, Jackie Miles, 
Mitzi Green, Dean Martin and Jerry 
Lewis, Hazel Scott, Henny Young- 
man, Maurice Rocco, Peter Donald 
and a host of others. 

Many times the conventions are 
held in hotels where facilities for 
staging a show are nil. In such hotels 
we have to build stages, bring in 
lighting and sound equipment, back- 
drops and curtains, to overcome the 
many handicaps. Only recently at 
a hotel in Chicago, when we asked 
for dressing rooms, I was asked 
whether I wanted the $6 or $8 per 
day rooms for my acts to dress in. 
Many times, while an afternoon 
meeting is being held in the main 

ballroom, we have had to rehearse 
shows in a small side room, crowding 
as many as 35 musicians and enter- 
tainers into a room not large enough 
to comfortably accommodate 10 
people. 

Inasmuch as we have staged shows 
for conventions held in all parts of 
the country, we have, at times, found 
difficulty in securing the type of acts 
we want in that particular territory. 
In that case we have had to fly com- 
plete package shows in from New 
York or Hollywood or Chicago for the 
night and then fly them back again. 

Each show we produce during a 
convention is different. We have 
never repeated the same shows for 
an organization. Each show, too, re- 
ceives individual attention. From the 
first telephone call telling us the date, 
the place and the budget for a con- 
vention, until the last guest has left 
we are at work to help make the 
convention a success. In that way we 
have been able to work for our clients 
on their conventions year after year, 
wherever their convention is to be 
held. 

Yank Acts Abroad 
Despite unsettled world conditions, despite England's tough 

struggle to get into the black, American acts are finding a live 
market and extremely receptive audiences in Great Britain. Here's 
a flock of Yank performers cutting up a couple of crumpets in 
London. Left to right, standing: Lynn Allen, Judd McMichael and 
Roy Chamberlain (arranger for the Merry Macs). Sitting and 
kneeling, left to right: Marjorie McMichael, Ted McMichael, Irene 
Manning, Harry Green, Chic Johnson and Ole Olsen. Making like 
a Jeeves is, of course, Danny Kaye, who fractured box-office records 
all around the tight little isle. 
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Review of the 

AGVA Situation 
Confusion and chaos has been the order of tthe day ever since 
She lvey went on "sick leave." Here is a step-by-step review of 
the complex American Guild of Variety Artists saltation. 

THE END RESULT of the conflict 
of the internal battle within the 

American Guild of Variety Artists 
(AGVA) may be an actors' union in 

which the members will have a voice. 
Battles in AGVA are nothing new. 
Ever since there was an actors' union 
somebody seemed to pop up and get 
control The present situation, there- 
fore has ample historic precedent. 

Matt She lvey was appointed by the 
Associated Actors and Artistes of 

America (Four A's) in 1943 to run 
AGVA as national director until the 
union paid off its debt to the Four A's, 
and had a national convention. When 
that occured the union would receive 
its full autonomy and a national di- 
rector would be elected by the new 
board, which the members, thru 

In fairness to She lvey it must be 

admitted that during his reign, 1943- 

1947, AGVA managed to pay off the 
debt to the parent org. It also won 
increased minimums for members 
and improved general working condi- 
tions. It has been charged that the 
method of dues collection smacked 
of coercion but by and large the 
union prospered. 

The Four A's, which agreed to give 
AGVA back its autonomy after all 
debts were paid and a legally con- 
stituted convention was held, seemed 
happy. At least it followed a policy 
of laissez faire until something hap- 
pened early last December. 

The Tiff Begins 

At that time Shelvey was in the 
midst of getting the convention or- 
ganized and was in constant huddles 
with the Four A's. There were some 

violent differences about the constitu- 
tion, rumblings of which reached the 
membership. She lvey, it seemed, 
wanted the right to hire, fire and set 
compensations. This, the Four A's 

said, would make him a dictator and 
objected. 

At the same time it became evident 
that the various meetings held by 

AGVA members thruout the country 
for the purpose of nominating dele- 
gates to the forthcoming convention 
had some queer results. For example, 

in some cases where an area was 
entitled to four delegates, the meet- 
ing brought forward only four nom- 
inations. This picture was repeated 
all over the country with few excep- 
tions. The question of local against 
national control also cropped up, with 
Jack Irving, Chicago; Dick Jones, 
Philly, and one or two others de- 
manding local autonomy. 

She lvey's Sick Leave 
The Four A's had in the meantime 

received numerous petitions from 
AGVA members demanding it look 
into the AGVA picture. In late No- 
vember, 1947 the Four A's called in 
She lvey and demanded to see the 
minutes of the meetings. It dis- 
covered what it said were discrepan- 
cies and asked for explanations. A 

series of meetings followed and on 
the morning of November 20, She lvey 
asked for and was granted sick leave 
for four weeks. He also asked to be 
relieved of all duties for that period. 

The Four A's appointed its own 
committee to run AGVA during 
Shelvey's absence. It consisted of 
Hy Faire, chairman, head of Amer- 
ican Guild of Musical Artists 
(AGMA); Florence Marston; Screen 
Actors' Guild (SAG); Ray Cook, 
Chorus Equity; Dewey Barto, AGVA; 
A. Frank Reel, American Federation 
of Radio Artists (AFRA); George 
Heller, AFRA, and Angus Duncan, 
Equity. 

At this point the committee claimed 
that when it went over to Shelvey's 
AGVA office they discovered "miss- 
ing records and general confusion." 
It also claimed that AGVA personnel 
was moving records out. To stop 
this the committee changed the locks 
on the doors and began an intensive 
investigation of Shelvey's administra- 
tion. 

Battle Is Joined 
During this four-week sick-leave 

period it developed that Shelvey, in- 
stead of being confined to a sick bed, 
was making hurried trips around the 
country conferring with AGVA reps 
and sending communiques to mem- 
bers and cafe and theater ops telling 
them to disregard the Four A's. On 

December 1 the Four A's discharged 
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Shelvey, charging him with insubor- 
dination and disruption. Shelvey re- 
plied by setting up national offices of 

the actors' union in Philadelphia. He 

hired Arthur W. A. Cowan as the 
union attorney, firing Jonas Silver- 
tone and Mort Rosenthal, who had 
been AGVA lawyers up to then. 

Actors, Ops in Middle 
The Four A's disregarded this move 

but discovered that there was con- 
siderable division of opinion among 
AGVA reps and members. Latter 
were meanwhile hopelessly confused 
by the two unions, both of which 
demanded dues. Cafe ops who had 
been accustomed to putting up cash 
bonds were equally confused. With 
bot,h sides demanding bonds ops re- 
fused to pay either side. 

The Four A's countered Shelvey's 
moves with a request to members 
that they pay no dues at all, or pay 
direct to the New York office. Dues 
collections promptly dropped, partic- 
ularly in cities outside of New York. 
The Four A's, howeVer, got to the 
ops thru the help of the Artists Rep- 
resentative Association (ARA) of 
which the biggest talent agencies in 
the country are members. ARA, thru 
its membership, warned all cafe ops 
that no acts could move out of New 
York unless cash bonds were de- 
posited with the Four A's. With the 
Miami season beginning the ops ca- 
pitulated to the Four A's. 

During its investigations of Shel- 
vey's records the Four A's claimed 
it discovered evidences of rigging the 
convention and further charged that 
had Shelvey's plan gone thru he 
would have had a job for life as sole 
ruler of AGVA. It also claims to 
have uncovered some peculiar deal- 
ings regarding the welfare fund 
management which led to other de- 
velopments. 

The Hotel Grady, Atlanta, filed 
charges with Fulton County charging 
Matt Shelvey and Arthur Kaye with 
fraud and coercion. Kaye was South- 
eastern AGVA rep for Shelvey. Hotel 
charged that both men had taken a 
total of $20,000 from it as a waiver 
to permit the hotel to run matinees 
and that the money was not delivered 
to AGVA's welfare fund as it was 
supposed to have been. On January 
30 both Shelvey and Kaye were in- 
dicted. 

Kaye surrendered and was admit- 
ted to $5,000 bail. Shelvey was 
picked up in Philadelphia and ex- 
tradited and is out on $5,000 bail. 

Tentative date for his trial was set 
for early April. 

Legal big shots now entered the 
picture. Shelvey hired Morris L. 
Ernst to fight his discharge from 
AGVA, and the Four A's countered 
by hiring Samuel R. Rosenman, for- 
mer advisor to the late President 
Roosevelt. 

The first legal fracas was staged in 
aPhilly Court, with both sides charg- 
ing the other with dictatorship meth- 
ods. Case is still pending. 

During the Four A's investigation 
it found that some of Shelvey's people 
had signed loyalty pledges to Shelvey 
and were to resign if he did. There 
were wheels within wheels, with 
portions taking on a comic opera 
tinge. As Shelvey people moved 
into one area, the Four A's rep fol- 
lowed. Offices were raided. Locks 
were changed. Reps changed sides 
with amazing speed. 

More Meetings 
While all this legal palaver and 

muscle stuff was going on both Shel- 
vey and the Four A's announced new 
meetings preparatory to new con- 
ventions. From reports received from 
the field the Shelvey meetings were 
either not held or just forgotten. The 
Four A meetings, on the other hand, 
were fairly well attended and slates 
for delegates t:o the convention began 
coming in. 

But even this wasn't running too 
smoothly. At; least four people are 
alleged to have cropped up seeking 
Shelvey's job thru the control of 
delegates. Among those named as 
aspirants were Dewey Barto, Henry 
Dunn, Jack Irving and Dave Fox. 
Each has so far denied any personal 
ambition. 

Nat'l vs. Local Voting 
Ballots have since been mailed out 

and AGVA members in good standing 
have lists of candidates from which 
to choose. Major quarrel now is the 
method of voting. While delegates 
are nominate& locally, voting will be 
on a national basis. Some AGVA 
members oppose this. They claim 
that voting a 15 well as nominating 
should be local. Four A's say that 
migratory nature of the business 
makes national voting more practical 
Insiders, however, say that Four A's 
fear that on a local voting plan 
Shelveyites would move in and that 
local agents would soon control 
branches. 

Whichever ride is right will be de- 
termined by the AGVA membership 
at the May ccnvention to be held in 
New York. And following the con- 
vention the air should clear. 
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RED INGLE 
and his 

BOXOFFICE 
NATURAL 

7 

WITH AMERICA'S 
FUNNIEST ENTERTAINMENT 
PACKAGE RANGING FROM A TO ZANY 

Vtidlog 
Another Smash 

TOPPING 
TIMTAYSHUN! 

"Crotedes, 
\Poky 

an 

NO, WM 4106" 

tYSAVOS 

Booked by 
WM. MORRIS AGENCY 

READY TO REPEAT HIS 

SMASH P.A. TOUR of Last Year 

AND THE 
WESTERN 

featuring featuring 

Smoky Rogers and Deuce Spriggens 

Beginning at the ORPHEUM-OMAHA 
May 21 

then through Midwest 
to Atlantic Seaboard 

Theater Bookings: HARRY ROMM 
One Nighters: MUS-ART Management 

Exclusive Management 

Mel Shauer Agency CUFF CARLING Associate 

9120 SUNSET BOULEVARD HOLLYWOOD 46, CALIFORNIA 
PRESS RELATIONS: LOEFF AND ROSE. HOLLYWOOD 
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ALABAMA 
PHENIX CITY 

Idle Hour Park 
Jesse L. Marlowe, mgr. 

ARKANSAS 
HOT SPRINGS 

Fountain Lake Park 
C. E. Welshman, owner 

ARIZONA 
PHOENIX 

Treasure Island Park 
Joe Weber, ME, 

CALIFORNIA 
NAPA 

Vichy Springs Amusement Park 
Retglad and Harris, owners-mgrs. 

PISMO BEACH 
Pismo Playway Park 
Ross 0. Keeler and George A. DoSS, 

owners-mgrs. 
SAN DIEGO 

Mission Beach Amusement Center 
Warner Austin. mgr. 

SAN FRANCISCO 
Whitney's Playland-at-the-Beach 
George K. Whitney. owner-mgr. 

SANTA CRUZ 
Santa Crux Beach 
Louts W. Jenkins Jr_ mgr. 

SANTA MONICA 
Newcomb's Santa Monies Pier 
W. D. Newcomb Jr., owner-mgr. 

COLORADO 
DENVER 

Lakeside Amusement Park 
Benjamin Krasner. mgr. 
El Itch Gardens 
Arnold B. Gurtler. owner-mgr. 

ESTES PARK 
Riverside Amusement Park 
G. H. GI Ilan, mgr. 

CONNECTICUT 
BRIDGEPORT 

Pleasure Beach Park 
Owned by City 

BRISTOL 
Lake Compoimee Amusement Mk 
I. E. Pierce, mgr. 

L'ILLINGLY 
Wildwood Park 
P. J. Sheridan. owner-mgr. 

NEW HAVEN 

Sarin Rock Park 
Frederick E. Levere. mgr. 

NEW LONDON 
Ocean Beach Park 
Meredith Lee. supt. 

ROCKVILLE 
Sandy Bench Park 
George D. Bok is. owner-mgr. 

DELAWARE 
NEW CASTLE 

Deemer Beach Park 
Shorty Pincher. mgr. 

PORT PENN 
Augustine Beach Park 
Thomas Texts. owner 
Martin Stapleton. mgr. 

FLORIDA 
JACKSONVILLE BEACH 

Boardwalk 
H. M. Shelley, pres. 

MIAMI 
P. B. A. Happy land Park 
Police Benevolent Association. Oanaeral 
J. I.. Logan. mgr. 

PENSACOLA 
Pensacola Beach 
S. Moses. mgr. 
Gulf Beach Amusement Park 
Ellis & Richardson. owners 
Fred R. Rainey. mgr. 

TAMPA 
Sulphur Springs Park 
Gordon C. Hunt. mgr. 

GEORGIA 
MACON 

Lakeside Park 
Irving Scott, mgr. 

SAVANNAH 
Barbee's Pavilion and Park. 
Isle of Hope 
Will H. Barbee. owner-mu. 

ILLINOIS 
AURORA 

Exposition Park 
Orville P. Fox. owner-mgr. 

CONGERVILLE 
alscMnaw Dells Park 
David J. Prevost. owner-mgr. 
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AMUSEMENT PARKS 
(USING NAME BANDS) 

PARIB 

Twin Lakes Park. 
Owned by the clip 
L P. Croce, mgr. 

ROUND LAKE 

Renehan Park 
George P. Reneha. owner 

INDIANA 
FORT WAYNE 

West Swinney Park 
Ennis Bros.. owners-mgr. 

INDIANAPOLIS 
Riverside Amusement Park 
R. D. and J. L. Coleman. oysters 
H. E. Parker. mgr. 

MICHIGAN CITY 
Washington Park 
Harold K. Barr. mg, 

MONTICELLO 
Ideal Beach Resort 
T. E. Spackman. mgr. 

SOUTH BEND 

Play land Park 
Earl J. Redden. owner-Mgr. 

IOWA 
BOONE 

Spring Lake Park 
Robert Mc Simi, owner 
Ben B. Wiley Jr, mgr. 

DAVENPORT 

hassIssliiird Valley Amusement 
H. A. Getert, mgr. 

DES MOINES 

Riverview Park 
Robert A. Reinhardt. mgr. 

PORT DODGE 

Armstrong Realty Co.. °Nue?, 
Jay Longstaff. mgr. 

RUTITVEN 

Grand View Park 
Ross Hancock. owner-mgr. 
Electric Park 
J. K. Maple. owner-mgr. 

STORM LAKE 

Lakeside Amusement Park 
J. L. Figl, mgr. 

WATERLOO 

Electric Park 
C. E. Peterson. owner-mgr. 

KANSAS 
BONNER SPRINGS 

Lakewood Park 
T. D. Wilard. owner-mgr. 

KENTUCKY 
LEXINGTON 

Joy land Park 
R. R. Renfrew. mgr. 

LOUISVILLE 
Fontaine Ferry Park 
John F. Singhiser. mgr. 

LOUISIANA 

MASSACHUSETTS 
AGAWAM (near Springfield) 

Riverside Park 
Edward J. Carroll. owner -mgr. 

AUBURNDALE 
Norucnbega Park 
Norumbega Park Co., owner. 
Roy Gill. mgr. 

DARTMOUTH 

Lincoln Park 
John Collins, owner-mgr. 

HOLYOKE 
Mountain Park 
Louis D. Pellissier, mgr. 

LIJNENBURG 
Whalom Park 
Harold D. Gilmore. mgr. 

MENDON 
Lake Nipmuc Park 
Florence J. Pyne, mgr. 

NANTASKET BEACH 
Paragon Park 
Lawrence M. Stone. mgr. 

REVERE (BOSTON) 
Revere Beach 
Business Men's AssOCiatisala 
J. Victor Shayeb, secy. 

WRENTHAM 
Lake Pearl Park 
E. R. Enegren, owner-mgr. 

MICHIGAN 
BAY CITY 

Wer.ona Beach Park 
PArk 0. D. Colbert, mgr. 

BENTON HARBOR 
House of David Park 
Chic Bell, mgr. 

DETROIT (ST. CLAIRE SHORES) 
Jefferson Beach Park 
Harry Stahl. supt. 
Eastwood Park 
Henry Wagner and May B. Kerner, ozners 
Henry Wagner. mgr. 
Tashmoo Park at St. Clair Flats 
Arlington R. Fleming, mgr. 

FLINT 
Flint Park 
Dr. L. H. Firestone. gen. mgr. 

LANSING 
Lake Lansing Park 
Roger E. Honey and sons. owners 

SAINT JOSEPH 
Silver Beach Amusement Park 
Drake Family, owners 
H..7. Terrill mgr. 

UTICA 
Utica Amusement Part 
Myron Brown. mgr. 

MINNESOTA 
EXCELSIOR 

Excelsior Amusement Park 
Prey W. Pearce Sr Co.. owners 
Fred W. Clapp and J. P. Col !halt, 111811- 

FAIRMONT 
Interlaken Park 
Al Menke, mgr. 

LYND 
Lyndwood Park 
Dave Lamphere. owner-mgr. 

NEW ORLEANS 

Audubon Park 
Owned by city 
George Douglas. mgr. 

MAINE 
OLD ORCHARD BEACH 

Old Orchard Pier, Whites-ay 
John W. and W. L. Duffy. mgrs. 

UPPER GLOUCESTER 
Royal River Park 
Howard I. Small, mgr. 

MARYLAND 
BALTIMORE 

Gwynn Oak Park 
Arthur B. Price, owner 
Edward R. Price. mgr. 
Liberty Park 
Harry A. Hale. owner 
C. C. Hulsey. mgr. 

MIDDLE RIVER 
Cape May Beach 
Cape May Beach Corp.. owner) 
E. V. Shivers, mgr. 
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MISSOURI 
KANSAS CITY 

Fairyland Park 
Marion Brancato. owner 
Harry Duncan. mgr. 

ST. JOSEPH 
Lake Contrary Amusement Park 
L P. Ingersoll, owner-mgr. 

ST. LOUIS 
Forest Park Highlands 
A. W. Ketchum. mgr. 

MONTANA 
MILES CITY 

Leon Park Amusements 
D. P. Leon. mgr. 

NEBRASKA 
CRETE 

Tuxedo Park 
F. J. Robes, mgr. 

HASTINGS 
Lib's Park 
I.ib Phillips, owner-ma- 

LINCOLN 
Capitol Beach 
Hoyt R. Hawke, owner -mgr. 

OMAHA 
Peony Park 
Joseph Malec, mgr. 

NEW HAMPSHIRE 
LOCHMERE 

Gardner's Grove 
Mollie Copeland Lambert. owner 
J. Copeland. mgr. 

MANCHEITER 
Pine Is' and Park 
Barney J. Williams, mgr. 

NEW JERSEY 
BURLINGTON 

Sylvan Lake Park 
Ed Ruth, owner-mgr. 

LAKE HOPATCONG 
Bertrand Island Park 
Louis Kraus, mgr. 

PALISADE 
Palisades Amusement Park 
Jack an Irving Rosenthal. owner -mg?. 

SEASIDE HEIGHTS 
Seaside Heights CasMo, Linus 
R. Gilt err owner-mgr. 

NEW YORK 
ANGOLA 

Lailes Amusement Park 
Michael T. Guzzetta. mgr. 

CANAND AIGUA 
Roseland Park 
William W. Muar. owner -mgr. 

CUBA 
Oilvecrest Park 
Wm. Faismusson. owner-mgr. 

GENESE 0 
Long :?oint Park. 
Mrs. It. W. Berry. owner 
C. F. Johnston. mgr. 

JAMESTOWN 
Celoroa Park 
Harry A. MODS. owner-mgr. 

LOON LALM, COHOCTON 
Palace Amusement Park 
Nick Gelb, owner-mgr. 

NIAGARA FALLS 
Midway Beach Park 
Josept F. Pane.. owner-mgr. 

PERRY near Batavia) 
Silver Lake Park 
Silver Lake Amusement Co.. Onnerli 
John igkirozuki. mgr. 

RICHSFUELD SPRINGS 
Canadarago Park 
Joe Magee, mgr. 

WILLIAMSVILLE 
Glen Park 
Harry Altman. mgr. 

YOUNG STOWN 
Lakewood Park 
C. H. Tothill, mgr. 

NORTH CAROLINA 
ATLAN1IC BEACH 

Atlantic Beach. Inc. 
A. B. Cooper. owner 
Newman Willis. mgr. 

OHIO 
AKRON 

Summit Beach Park 
Frank Real. mgr. 

BUCKETE LAKE 
Buckeye Lake Park 
John J. Carlin Sr., owner 
A. M. Brown. mgr. 

BUCTIV.7S 
Seccalom Park 
R. A. Jolly. mgr. 

CANTON 
Meyers Lake Park 
Carl Id. Sinclair. mgr. 

CE:L/NA 
Ed gra ater Park 
Mrs. .g. ht. Myers. owner 
Theo V. Temple, mgr. 

CHIPPEWA LAKE 
Chippewa Lake Park 
Parke, React, owner-mgr. 

CINCINNATI 
Coney Inland 
Edward L. Schott. Mgr. 

CLEVELAND 
Cleve' and Zoological Park 

Owned by city 
Fletcher A. Reynold, dir. 

Purltas Springs Park 
James Gooding. mgr. 

COSHOC,TON 
Coshogton Lake Park 
James K Rice. mgr. 

DAYTOit 
Lakes! de Park 
Lakeside Park Co.. owners 

Gerald. Marmon. mgr. 
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Perk 
Owned III ells 

U. Manny. mgr. 

GENOA 
Forest Park 
C. J. MINIS, owner-mgr. 

LAKE MILTON 
Craig Beach Park 

R. Rennels, mgr. 

bancroR-ON-THE -LAKE 
Mentor Beach Park 

1141DDIJITOWN 
LeSourelavtile Lake 
Don Duey. mgr. 

NEW PHILADELPHIA 
Tuscora Park 
Owned by city 
Harold E. Meese, mgr. 

RUSSELLS POINT 
Sandy Beach Park 
Indian Lake Amusement Co.. owners 
Lou Bruno, mgr. 
Russells Point Boardwalk 
French I.. Wilgus. owner 
Jack Stone. mgr. 

SANDUSKY 
Cedar Point-on-Lake Erie 
0. A. Hackling Co., owners 
Ed, A. Smith, mgr. 

URBANA 
Lakewood Beach Park 
conred and Wingert% owners 
Dave Conrad. Mg,. 

VERMILION 
Crystal Beach Pork 
J. L. Blanchat, owner-mgr. 

YOUNGSTOWN 
Idora Park 
M. A. Rindin, mgr. 

ZANESVILLE 
Siegal:lila Park 
Tim Nolan, owner-mgr. 

OKLAHOMA 
TULSA 

Crystal City Amusement Park 
John C. Mullins, owner 

OREGON 
PORTLAND 

Jantzen Beach 
R. W. Owsley. mgr. 

PENNSYLVANIA 
ALCOLA (Office in Hawthorn) 

American Legion Park 
H. J. Heiner. mgr. 

ALLENTOWN 
Central Park 
George Joseph. mgr. 
Dorney Park 
It. L. Piarr, mgr. 

BARNESVILLE 
Lakeside Park 
J. Tome,. mgr. 

BELLEFONTE 
Hecht Park 
A. F. Rockmart, owner -mgr. 

BRICKERVILLE 
Tall Timbers Park 
J. Ilimmelberger. mgr. 

CANNONSBURG 
Willow Beach Park 
Dominick Fa 'cont. owner 

CHALFONT 
Perot Park 
Richard F. Lusse, owner 

CONNF..AUT LAKE 
Conneaut Lake Park 
W. J. Tarr, gen. mgr. 

ELWOOD CITY 
Rocky Point Park 
Ray Daellenbach, bus. mgr. 

ERIE 
Waldameer Beach Park 
P. W. A. Moeller, owner 
T. C. Foley, mgr. 

ITALIFAX 
Tourist Park 
H. Lusk, mgr. 

HANOVER 
Porest Park 
A. Karst. mgr. 

UEOINS 
Deli Lake Park 
Hermon C. Otto, owner 

IIERSHEY 
Bushey Park 
J. B. Bollenberger, mgr. 

LF.MONT FURNACE 4near 
Shady Grove Park 
Michael Cabot. mgr. 

LEWISTOWN 
Kishacoquillas Park 
Harry Risher. owner-mgr. 

MABANOY CITY 
Lakewood Park 
Richard Guinan. mgr. NEW CASTLE 
Cascade Park 
Owned by city 

C, Coulthard, 
PARKESBURG 

Parkeiburg Amusement Part 
J. W. Talley Jr.. owner 
Rum.n P. Pyott, mgr. PINE GROVE 
Twin Grove Park 

Uniontown) 
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G. H. Yergey and G. T. lacCirady. owners W. A. Pannepacker. mgr. PITTISBUROH 
Kenstrwood Park 
A. S. Mdivrigan, ores. 
Carl E. Henninger. my West View Park 
George AL Barton, mgr. 

READING 
Caraonla Park 
Joseph Slim, mgr. 

SCRANTON laleostcl 
Rocky Glen Park 
Beni. Sterling Jr. nurr SOMERTON 1Phl ladelphls) 
Somerton Springs Perk Vernon D. Platt. seer. 

SUNBURY 
Rolling Green Park 
R. M. Spangler, owner-mgr. 

UNIONTOWN 
Shady Grove Park 
Mike Cabot. mg, 

WILKES.BARRE 
Sans Souci Park 
Hanover Am. Co., owners 
Mrs. Nellie Barr, mgr. 

RHODE ISLAND 
EAST PROVIDENCE 

Crescent Park 
John T. Clare. mgr. 

WARWICK NECK 
Rocky Point Park 
J. Trill, mgr. 

SOUTH CAROLINA 
CHARLESTON 

Riverside Beach Pork for Negroes 
E. A. Hamilton, mgr. 

TENNESSEE 
COLUMBIA 

Mid-State Fair Park 
George L. Duchnau, mgr. 

KNOXVILLE 
Chilhowee Park 
Owned by city 
H. Mack Franse 

TEXAS 
CISCO 

Lake Cisco Amusement Co. 
Bill Berry, mgr. 

DALLAS 
Vickery Amusement Park 
T. R. Hickman. owner -mgr. 
Casino Park 
George T. Smith, mgr. 

PORT ARTHUR 
Pleasure Pler 
T. J. Gillespie, mgr. 

UTAH 
SALT LAKE CITY 

Sunset Beach 
Ira Dern, owner 
Black Rock Resort 
Elmer K. Angeard. mgr. 
Lagoon Resort 
R. S. Kimball, mgr. 
Salt.. Beach 
Wm. M. Armstrong, mgr. 

VIRGINIA 
BUCKROE BEACH 

Buck roe Beach Resort 
P. V. Stleffen, mgr. 

NORFOLK 
Ocean View Park 
Albert Miller, mgr. 

ROANOKE 
Lakeside Park 
It L. Roberts. owner-mgr. 

VIRGINIA BEACH 
Casino Park 
Frank D. Sheen. mgr. 
Seaside Park 
Jack L. Greenspoon. mgr. 

WASHINGTON 
SPOKANE 

Natatorium Park 
Louis and Lloyd Vogel. owners-mgrs. 

YAKIMA 
White Cite Amusement Park 
Harry B. Chipman, mgr. 

WEST VIRGINIA 
CHESTER 

RoCk Springs Park 
R L. Hand, owner-mgr. 

FIUNTINGTON 
Camden Park 
J. J. Malloy and William Mudd Jr., mgrs. 

WISCONSIN 
APPLETON 

Waverly Beach 
Howard Campbell. owner-mgr. 

BELOIT 
Waverly Beach 
S. L. Cashman. owner-mgr. 

GREEN BAY 
Bay Beach Park 
Owned by city 
Sylvester Esler. mgr. 

MILWAUKEE 
State Fair Park 
State Falr Park. Inc.. owners 
C. S. Rose, mgr. 

RACINE 
Beachlend Park 
Reg. Freeman, owner-mgr. 

CANADA 
CRYSTAL BEACH, ONT. 

Crests! Bench Park 
F. L. Hall. gen. mgr. 

HAMILTON. ONT. 
La Salle Park 
Owned by city 

MONTREAL, QUE. 
1.1111011t Park 
Rex D. Billings. mgr. 

PORT STANLEY, ONT. 
Port Stanley Park 
Owned by city 
Albert A. Merck, mgr. 

WINNIPEG BEACH, MAN. 
Winnipeg Beach 
Winnipeg Beach AmusernentS. Ltd., owners 
A. B. Plat, mgr. 

7" 
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Who's Who at the Box Office 
THE ALLAN SISTERS 

TWO curvaceous blondes, the Allan 
Sisters, match their appearance 

with intriguing voices that run the 
gamut of melody from humorous 
specialty numbers to straight war- 
bling of the semi-classics, standards 
and pops. After several years of 
radio work in Chicago and the East, 
the sister team decided to go into the 
personal appearance field after a 
series of successful club-date appear- 
ances, which were sandwiched in be- 
tween its daily radio stints. 

The Sisters, Vi and Velma, have 
worked spots such as the Oriental 
Theater, Helsing's and the Black- 
hawk, Chicago; Tic-Toc, Milwaukee; 
Frolics, Omaha; Bowery, Detroit, and 
Curley's, Minneapolis, the past year. 

Managed by the Louis Cohan 
Agency, Chicago. 

BARCLAY ALLEN 
AFTER a year as featured pianist 

with Freddy Martin's Cocoanut 
Grove ork, 29-year-old Barclay Allen 
organized his own 12-piece ork in 
February of this year. First date 
landed by the new crew was at Ciro's 
swank Hollywood nitery, where the 
ork is currently drawing favorable 
notices all around. On the horizon 
is a recording deal with a major disk -. 
cry about set, and a road tour which 
starts at Denver's Elitch's Gardens 
in May. 

The Allen piano stylings, spot- 
lighted on many Martin diskings last 
year, brought the youthful maestro 
into national prominence rapidly. 
Before joining Martin, however, Bar- 
clay had amassed a healthy back- 
ground by fronting smaller combos. 
During 1946 and 1947, Allen held the 
musical director's chair at KLAC, 
Hollywood indie, where he developed 
his Rhythm Four which eventually 
became the nucleus of his present 
crew. Between KLAC chores, he 
doubled on radio shows, handling 
ivories with Kay Kyser's ork, among 
others. With his Rhythm Four, he 

cut 10 sides for Van-Es, small indie 
label during that time. 

Allen's return to Denver in 
May at the helm of his own crew 
is significant, since the mile-high 
city is Barclay's home town. Be- 
fore coming to Hollywood, he han- dled musical direction on KLZ, Den- 
ver, for three years, and played sum- mer location dates at Cosmopolitan 
Hotel. He was recently featured in Martin Block's MGM musical short 
of Freddy Martin's ork in action. Booked by Music Corporation of 
America. Personally managed by Carson Harris. 

DAVE BARRY 
ANOTHER graduate of the old Ma- 

jor Bowes amateur hour show, 
Dave Barry played his first profes- 
sional date at New York's old Palace 
Theater in April, 1935. From there, 
he toured with a Major Bowes vaude 
unit for six years, handling emsee 
chores and a featured comedy slot. 
Stints with orks followed, during 
which he was featured on vaude tours 
with Glen Gray. Harry James, Jimmy 
Dorsey and Charlie Barnet. 

Following discharge from the army, 
Dave came to Hollywood and landed 
at Billy's Gray's Band Box, a small, 
intimate and popular bistro. His 
droll humor and smart impersona- 
tions scored immediately with the 
Band Box crowd, and he was held 
over for months. It was here that 
his work attracted attention of radio 
and film execs, bringing the lad 
plenty of radio guest shots and finally 
a permanent berth on the Jimmy 
Durante-Rexall show. Barry plays 
the "Mr. Ripple" character while his 
small son, Alan, is "Trickle." 

In addition to radio, Barry has 
landed several pic stints, and will 
soon start work on a new film for 
Columbia. He finished a nitery run 
early this month at Palm Springs's 
lush Palm House, where he drew sev- 
eral holdovers. Personally managed 
and booked by Harry Romm. 

HADDA BROOKS 

TWO and a half years ago, a small 
Hollywood indie diskery was just 

starting in biz. The firm, Modern Rec- 
ords, signed as one of its first artists a 
relatively unknown gal, Hadda Brooks. 
Event proved lucky for all concerned for 
today Miss Brooks has become the "Queen 
of the Boogie" and grown in popularity 
until the gal tops sales of all Modern 
artists. 

Hadda's first disk click was Polonaise 
Boogie which was released simultaneously 
with the pie, Song To Remember. Mod- 
ern followed this hit with six sides of 
modernized boogies. Later, That's My 
Desire and Don't Take Your Love From 
Me also scored. 

The Brooks gal was already set as a piano stylist when she took 
to vocalizing during a vaude stint at Los Angeles's Million-Dollar 
Theater in 1946. Success was immediate, setting the pattern for her 
future vocal-piano sides. Vaude and personal appearance stints, 
coupled with solid record releases followed, bringing her income and 
box-office draw up steadily. She has completed one pic at Eagle-Lion 
Studios and is skedded for other film roles when she returns to Holly- 
wood from her present personal appearance tour. 

Miss Brooks's record mentors, Jules and Saul Bihari, of Modern, 
point to her popularity on persbnal appearance tours as proof that gal's 
peak fame is still to come. During a recent personal stint in Wash- 
ington, fans clamoring to catch the act were so thick outside the 
theater box-office that police were needed to keep order. Managed by 
Phil Bloom Agency. 
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KING COLE TRIO 

IN 1936, a musical comedy called Shuffle 
Along folded in Los Angeles, leaving a 17-year-old piano player stranded. The 

88-er, Nat (King) Cole, landed a job at 
a small Los Angeles club, the Swanee Inn, 
which barely kept the wolf from the door. It was here that King Cole formed his 
now famous group, with Oscar Moore on guitar and Wesley Prince on bass. 

Group was strictly instrumental at first 
until one night when Nat sang Sweet 
Lorraine at the insistence of a customer. 
Reaction good, the Cole vocalizing im- mediately became a standard part of the 
act. From Swanee Inn, the trio moved 
to several smaller Vine Street clubs, then decided to try their luck in New York. All they got was a trial run at Kelly's Stable on 52d Street and a headache when the army drafted Wesley Prince. Back in Hollywood with a new bassist, Johnny Miller, they started over, slowly building a following. 

At this point, shrewd Carlos Gastel stepped in as personal man- ager, got the trio a contract with the then new Capitol Record outfit, and things began to happen. First off, this lads landed a sock disk seller in Straighten Up and Fly Right which established them well enough to get movie bids. Boys did a series of musical shorts, then won a featured role in the Breakfast in.Hollywood pic. Since then, the King Cole Trio has climbed upward, earning top dough on personals, radio, and from records. Now 10 years old, the Cole trio still includes Johnny Miller and newcomer Irving Ashby, who replaced Oscar Moore early last fall. Their musical stylings are unique, original and highly listenable. Their Capitol diskings continue 
to rank high on the best seller lists, and they've won a flock of popularity polls both in the trade and fan groups. Cole trio has been a frequent tenant on The Billboard popularity charts. 

Off the stands the trio are serious minded boys, contributing their time and energy to working for the National Association for the Advancement of Colored People. Their integrity and talent have won them universal respect. 
Booked by General Artists Corporation. Managed by Carlos Gastel. 

BELLE-TONES 
THE BELLE-TONES are three at- 

tractive chicks who first played to- 
gether with USO Camp Shows over- 
seas. Their work as musicians was so 
well received that on returning to the 
States they decided to form a cocktail 
unit. The girls, tho in no way related 
-in fact, come from three different 
sections of the country-have blended 
their musical abilities as well as their 
vocal talents into an outstanding girl 
trio. 

Their past engagements include 
Doe's, Baltimore; B & W Club, in 
Pennsylvania; Domes, Chicago; Blue 
Mirror. Washington; Orchid Lounge, 
Springfield, Ill.; Glass Hat, Shreve- 
port, La., and many others. 

Unique comedy combined with ex- 
cellent vocals and musicianship make 
this an outstanding unit where the 
finest is desired. 

Managed by Allan Rupert, Phila- 
delphia. 

BOB AND EVELYN 

BOB and Evelyn's whirlwind roller 
skate turn not only wins plenty 

of palm-whacking from onlookers but 
the act enhances the interior of any 
night club or theater, for it works on 
an elevated table with its own radium 
light equipment to highlight its cos- 
tumes. Working at a race-track pace, 
this roller skate duo keeps up a hectic 
pitch while executing a series of 
whirls, spins and lifts that keep the 
excited gasps whispering thru an 
audience. 

During the winter, they appeared 
at the Plantation Club, Moline, Ill.; 
the Stork Club, Council Bluffs, Ia.; 

Tony's Venetian Room, Des Moines 
the Latin Quarter, Newport, Ky., wi 
the warmer months confined to ap 
pearances with the Barnes-Carruth 
ers' fair troupes. Managed by th 
Louis Cohan Agency, Chicago. 

IICE CARPENTER 
ONLY 23 years old and fronting 

own ork since the summer 
1946, Ike! Carpenter has made a soh 
impression on both trade and f 
groups with his smart musical styl 
ings. Ike is a thoroly grounded mu 
sician to begin with, having attend 
Duke University on a music scholar 
ship. His first ork, started while a' 
Duke, led to an offer to join Johnny 
(Scat) Davis in New York. Later 
Carpenter played with the Johnn 
Long, Bobby Sherwood and Boy 
Raeburn crews as featured pianist. 

He organized his present 11-ma 
ork a year ago this month, playin 
first date at Tommy Dorsey's Casin 
Gardens at Ocean Park. Calif. Fro 
there, the crew moved to Hora 
Heidt's Trianon Ballroom, playin 
five return engagements within a 

year for a new house record. 
musical director for the Hoosier Hot 
Shots vaude revue, the fronter toured 
the Pacific Northwest with mark 
success. 

Last fall the lad shared the stag 
with Frankie Laine when the croone 
played a record-breaking stint at Lo 
Angeles's Million Dollar Theater 
More recently, Carpenter set new 
opening-night figure at Balboa's Ren 
dezvous Ballroom during Easter 
week. Records for Modern Record' 
and Standard Transcriptions. Per 
sonally managed by Hal Gordon. 
Booked by General Artists Corpora- 
tion. 
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THE QUARTETTE YOU'LL RAVE ABOUT! 

Currently on UNIVERSAL 

TOUR OF ATTRACTIONS 

ONE-NIGHTERS 
347 MADISON AVE., NEW YOU. N. Y. 

MURRAY HILL 94076-74 
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RADIO 
Just Completed. 

39 CONSECUTIVE WEEKS! 

AS YOUR MUSICAL CHEFS ON 
"DOUBLE OR NOTHING" . WITH 

WALTER 0 KEEFE 

CBS-COAST TO COAST 

LOCATIONS 
Just Completed! 

SMASH ENGAGEMENT! 

RADIO 

Just Completed! 

39 CONSECUTIVE WEEKS! 

BOB CROSBY'S "CLUB 15" 
CBS-COAST TO COAST 

SLAPSY MAXIE'S IN 

HOLLYWOOD . 

Sec what Hollywood reporter had 
to say! 

PICTURES 

Just Completed! 

ANOTHER MUSICAL SHORT 

FOR 

UNIVERSALINTERNATIOKAI. 

PICTURES, INC. 
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Currently 
Appearing 

FLAME ROOM 

HOTEL RADISSON 
Minneapolis, Minn. 

Exclusively on 

COLUMBIA 
RECORDS 

Personal Management: THOMAS P. SHEILS 

G2C 
Direction 

GENERAL ARTISTS CORPORATION 
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PAGE CAVANAUGH TRIO 
CREDIT musically minded G.L's 

with having boosted the Cava- 
naugh group to the top rungs of the 
combo field. During the war, Cav- 
anaugh first attracted attention of his 
fellow soldiers at Camp Kohler, Calif.. 
with his smart piano stylings. The 
army brass hats caught on and 
ordered Page to cut some V-disks for 
overseas distribution. 

Page teamed with Al Viola and 
Alan Burns, also soldiers, to launch 
the combo in Hollywood, doing off- 
duty shows and benefits. After a tour 
of overseas duty entertaining the 
troops, the lads were discharged from 
service. Personal Manager Bullets 
Durgom quickly signed the group, and 
within a matter of weeks, Page and 
his boys were creating much favor- 
able comment with the patrons of 
Hollywood's swank Trocadero, Ciro's 
and the Bocage Room. Frank Sinatra 
caught the act and immediately 
signed the trio to appear with him at 
the Wedgewood Room of New York's 
Waldorf Astoria Hotel. 

From then on it was clear sailing, 
with an RCA Victor record pact and 
a series of lush personals handed to 
the boys. In between times, the lads 
did okay with film stints and radio 
guest shots, being fetured last sum- 
mer on the Jack Parr show over NBC. 
During their current road tour they 
scored at the Click, Philadelphia; 
Raleigh Room. Hotel Warwick in New 
York, and the Forest Park Hotel, 
St. Louis. 

Best selling disks for Victor to date 
include The Three Bears, All of Me 
and the current Ok-1, Baby, Dok -l. 
Personally managed by Bullets Dur- 
gom; booked by General Artists Cor- 
poration. 

SPADE COOLER 
QPADE COOLEY admits that in 1939 " he had "one suit of clothes, a 
fiddle and three cents." but in 1947, 
his income was in six figures. For a 
guy who, in 1940. worked as a stand- 
in for Roy Rogers, Cooley's present 
success is no small acomplishment. 
Between the lean years and today, 
Spade literally fiddled his way to the 
top, working first as a sideman with 
local Western orks. and later organ- 
izing his own Western swing crew 
in 1942. 

Spade comes from a musical family 
and began dabbling with the ork biz 
as far back as 1934, working with 
small crews for as little as $15 a week. 
From here, he graduated to a berth 
with the famed Riders of the Purple 
Sage and later the job with Roy 
Rogers. 

When he organized his own ork 
in 1942, he was hired for a stint at 
Foreman Phillips's Venice, Calif., ball- 
room where he stayed for 72 solid 
weeks. At the end of that date, his 
rep had been made and a series of 
motion pic stints followed, sand- 

wiched in between one-nighters and 
other personal appearances. RCA 
Victor was not long in signing Spade 
to a long-term record deal. 

When Spade isn't fronting his ork, 
he takes a good try at song writing. 
Best song hit to date is his Shame, Shame on You. He has been featured 
in over 15 films. Booked by Contin- ental Artist;. 

KATHLEEN DENNIS 
HIS siren of song has won her title 
as the "Colleen of Song" after 

critics, operators and patrons had thrown accolades her way for her 
completely original delivery of lyrics, 
ranging from the standards to the 
latest novelties and pops. A dazzling 
red-head, Miss Dennis enhances her 
song delivery with a wardrobe that 
would startle a Parisian designer. 
The youthful chirp deserves her solo 
billing because of the originality of 
her delivery, and the fact that all her 
numbers are worked to special ar- 
rangements done by some of the 
country's leading scorers. 

Miss Dennis worked the winter sea- 
son in the Florida resort sector and 
has also worked such spots as the 
Silver Frolics, Chicago; the Prevue, 
New Orleans. and the Tic-Toc. Mil- 
waukee. Managed by the Louis Co- 
han Agency, Chicago. 

ERNIE FILICE QUARTET 
BEFORE 'the war. Ernie Filice was 

attracting favorable comment from 
such toppers as Bing Crosby and 
Duke Ellington, who heard Ernie's 
unusual accordion stylings while the 
lad was a member of a group called 
the Four Sharps. After discharge 
from the air corps in 1945, Ernie de- 
cided to talce a crack at Hollywood. 
He organized a quartet, developed a 
home-made mute which was designed 
to filter the accordion tone and elim- 
inate tinny qualities, and went to 
work. 

Before long, the Felice stylings 
caught the ear of jazz master Benny 
Goodman. The result, Goodman added 
Felice to his Capitol Records combo. 
Felice, meanwhile,- continued to work 
with his own group, finally attracting 
attention from Capitol execs who saw 
in the combo something different and 
salable. Capitol thereupon signed 
the quartet to a long-term pact, per- 
mitting Ernie to continue working as 
a member of the Goodman sextet 
when not cutting his own disks. 

Ernie recently appeared in Para- 
mount's The Big Clock as a musical 
short feature. In radio. the group has 
been featured on American Broad- 
casting Company's Stars in the After- 
noon program originating in Holly- 
wood. Bocked by General Artists 
Corporation. Personally managed by 
Bullets Durgom. 

VIC DAMONE 

THE 20-year-old swoon stylist of Mer- 
cury Records, Vic Damone, has come 

a long way in the three years since the 
time of his ushering clays at the New York 
Paramount Theater. Damone was picked 
up by manager Lou Capone and in rapid- 
fire fashion Capone built up Da Moan on 
local sustaining air shots. These sustainers 
grew into a commercial airer for Pet Milk, 
and about the same time the warbler 
landed a Mercury waxing contract. His 
first platter, I Have But One Heart, es- 
tablished Damone almost immediately in 
the bobby-sox brigade. Back to the Para- 
mount he came, but this time like a con- 
queror, being the feature attraction in a 

stage presentation. Damone followed this with a well-received run at 
the Commodore Hotel in New York. 

The young warbler's personal management reins are held by 
Capone. Bookings are made thru the William Morris office. 

April 24, 5948 

www.americanradiohistory.com

www.americanradiohistory.com


AL GAYLE 
Ivor Indication of maestro Al 

Gayle's continuing popularity is 
the fact that he is currently going 
strong after four years at the Ren- 
dezvous Room of the swank Biltmore 
Hotel in Los Angeles, where he reigns 
over the music at the town's only 
daytime nitery. Stability being a 
sought-after commodity in this un- 
settled period, Gayle's long-term stint 
is worth a second glance. 

A personable, likeable guy, Al 
fronts the crew and works hard, 
doubling on accordion, celeste, and 
handling vocals to boot. His sweet, 
easy-to-listen-to ork tone, danceable 
beat, and smooth vocalizing are re- 
sponsible for much of the room's re- 
peat business. 

Before landing his present berth, 
the Gayle ork rated attention at such 
swank spots as Hollywood's Troca- 
dero and Ciro's, Lake Tahoe's Cal- 
Neva Lodge, and top West Coast 
ballrooms. He has recorded for both 
Aladdin and Tech Art, and aired over 
NBC. 

HARMONICA DONS 
THIS versatile trio was formed re- ' cently by three talented harmonica 
virtuosos, Gordon Mitchell on chord; 
Jean Jones, who plays lead, and 
Joe Curtale on bass. All three 
were for several years with Borrah 
Minevitch's Harmonica Rascals. 

Their performance is outstanding in 
the range of .material and control 
of rhythm. They play everything 
from boogie to the most difficult and 
spectacular classics. 

The Dons are heard regularly on 
the air over radio station CKLW, 
Detroit, and have also appeared on 
television over that city's station 
WWJ -TV. They are currently play- 
ing the famed Bowery Cafe, Detroit, 
after a sensational opening at the 
sew Iry Jaffee's Cocktail Lounge. 

Personally managed by Murray 
Sabin. of Detroit. 

THE HARMONICATS 
"FERRY R A I) 'S Harmonicas . whose platter of Peg o' My Heart 

topped the record field in 1997, have 
found 1948 even a busier year, for 
the click disk has made them a 
heavily demanded attraction in every 
medium of the personal appearance 
field. Currently in their third stay 
at the Chase Hotel, St. Louis, they 
have worked stays at the College 
Inn of the Hotel Sherman, the Ori- 
ental Theater and Helsing's, Chicago; 
the Rosy Theater, New York; the 
Flamingo, Las Vegas, Nev.; the Hip- 
podrome, Baltimore, most of which 
were repeat stays. 

In addition, they've worked out- 
door events such as the Illinois and 
All-Iowa State fairs, and will shortly 
go on a series of one-night dates in 
ballrooms following three such recent 
Midwest dates which proved them an 
attraction so strong that they could 
work to a regular dancing crowd. 

They worked radio shows such as 
the Vaughn Monroe and Spike Jones 
airers during the past six months, and 
will start a nationwide tour of disk 
jockey theater dates. Their Universal 
platters are top-demand items in the 
nation's juke boxes, over retail 
counters and on disk jockey shows. 

Managed by Mutual Entertainment 
Agency, Chicago. 

HEALEY AND MACK 
HEALY AND MACK have found 

wide acceptance, both with in- 
door and outdoor operators, because 
of the originality of their portable 
bar work. Working on a piece of 
equipment that approximates some of 
the qualities of horizontal bar, trapeze 
and swinging ring work, this fern and 
male pair offers a variety of muscle 
work that's good for chuckles as well 
as gasps of amazement. 

During the war, the duo left their 
long string of professional engage- 
ments to work on USO, and only re- 
cently returned to the professional 
roster. The act packs a double sock, 

LIONEL HAMPTON 

LIONEL HAMPTON sticks to the trends. 
Always noted for fronting a power- 

house, commercial jazz aggregation, the 
Hamp went sweet last year when sweet 
was the thing. At the same time the jazz 
trends were turning toward be-bop, so the 
Hamp has added some hoppers to his 
library. All the new stuff and Flying 
Home, too, pulls in the crowds wherever 
the Hamp goes, whether it be on one- 
nighters, the nation's top theaters, loca- 
tions or concert halls. And when they're 
in, the Hamp is sure to break it up either 
with musicianship or with showmanship. 

Hampton's success is noted in review- 
ing a list of the spots and theaters he's 
played in the past year with every noted ballroom and vaude house 
in the country being included in his itinerary. He holds many a house 
record, including one at the New York Strand Theater. 

The orkster, who earned his initial fame via his vibes chores with 
Benny Goodman in the late '30's, recently branched out into the movie 
and radio fields. He will soon be seen along with B. G.. Danny Kaye, 
and several other top music biz names in the Samuel Goldwyn produc- 
tion of That's Life. Radio-wise, the Hamp's ork is featured in the 
Mutual Broadcasting System's U. S. Treasury show, By Popular De- 
mand. every Saturday. 

And to top it off the Hamp's Decca records remain among the big 
sellers in the Negro field, with the orkster having racked up several 
biggies in I Want To Be Loved, Gone Again and Red Top in the past 
year. 

Managed by Associated Booking Corporation, New York. 
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"SHAH CHILE" 
RO 

60 Lbs. of Box-Office Dynamite 

ENGAGEMENTS 
THEATERS 

DOWNTOWN-DETROIT 

REGAL-CHICAGO 

ADAMS-NEWARK 

STATE-HARTFORD 

CHICAGO-CHICAGO 

MILLION DOLLAR-LOS ANGELES 

LINCOLN-LOS ANGELES 

T & D-OAKLAND 

ORPHEUM-SAN DIEGO 

ORIENTAL-CHICAGO 

PARAMOUNT-PORTLAND, ORE. 

ORPHEUM-SEATTLE, WASH. 

ORPHEUM-SPOKANE, WASH. 

ROYAL-BALTIMORE 

MOVIE 
"NO LEAVE, NO LOVE" 

MGM 

RADIO 
"WE, THE PEOPLE" 

"JACK SMITH SHOW" 

"HALL OF FAME" 

"All STAR NEGRO SHOW" 

"KRAFT MUSIC HALL" 

"COLLEGE OF MUSICAL KNOWLEDGE" 

"KING COLE TRIO SHOW FOR 

WILD ROOT HAIR TONIC" 

NEWS REELS 
PARAMOUNT 

FOXMOVIETONE 

ALL AMERICAN 

SPECIAL APPEARANCES: 
Before PRESIDENT TRUMAN in WASHINGTON 

With BOB HOPE at CLEVELAND ARENA 

With RITZ BROS. at PHILADELPHIA ACADEMY OF MUSIC 

With TOMMY DORSEY at DALLAS, TEXAS, STATE FAIR 

With PAUL ROBESON at AMERICAN NEGRO MUSIC FESTIVAL 

LUCIUS BOOMER-WALDORFASTORIA HOTEL at NEW YORK 

NAT'L AUTOMOBILE DEALERS' ASSOC. at ATLANTIC CITY 

MANAGEMENT COUNSEL 

SIDNEY J. KARBEL & HERBERT M. EIGES 
3605 BARLUM TOWER DETROIT, MICH. 

DIRECTION 

MUSIC CORPORATION OF AMERICA 
NEW YORK CHICAGO BEVERLY HILLS CLEVELAND 

LONDON DETROIT DALLAS 
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because both members are able to 
work equally well in serious and 
comedy tricks. They are set on a 
string of big fair dates for the sum- 
mer and will return to theater and 
nitery work in the fall. 

Managed by the Louis Cohan 
Agency, Chicago. 

WOODY HERMAN 
IN 1947 Woody Herman disbanded 

his ork, announced he was thru 
fronting a band, and said he would 
henceforth work as a single. He was 
not long in proving that even with- 
out an ork behind him, Herman was 
a sock entertainer. His single rec- 
ords with Columbia scored at the 
sales counters, and his summer radio 
show for Electric Companies of 
America proved he could sell over 
the air as well. This year, however, 
Woody once again picked up his ba- 
ton, dusted off old arrangements, 
added a few new ones, and took to 
the road, fronting a band acclaimed 
by tradesters as the best in Woody's 
12 years of continual ork work. 

Today's Herman Herd is a far cry 
from the ork which Woody organ- 
ized in 1937 when Isham Jones re- 
tired and Herman inherited the best 
of the Jones sidemen. During the 
years, the Herman instrumental 
stylings, clever arrangements, and 
unique vocal work have mellowed, 
earning the fronter a permanent 
niche in swing's hall of fame. Today, 
The Old Woodchopper is in demand 
for pix, radio and records, and does 
right well at ballroom box-offices 
thruout the country. 

Woody has been featured in half 
a dozen films and is one of Columbia 
Records's top selling artists. Disk 
hits to his credit include Civilization, 
Ivy and the older Caldonia and Talla- 
hassee. In March of this year, the 
Herd invaded New York's Carnegie 
Hall to score in a swing concert. 
Highlight of the event was Ebony 
Concerto, especially written for the 
Herman ork by famed composer Igor 
Stravinsky. Booked and managed 
by Continental Artists, Inc. 

DEAN HUDSON 

DEAN HUDSON, the orkster with 
the fullback build, got his start 

at the University of Florida, where 
his campus band became such a fa- 

vorite that he decided to stay in the 
music business instead of becoming 
a professional man. Since that time, 
Hudson's aggregation has been hon- 
ored as top favorite among the Con- 
ference of Southern Schools, official 
organization of the below the Mason- 
Dixon Line schools. 

Hudson, too, has hit with the gen- 
eral public, having worked spots like 
the Kavakos Club, Washington: Cav- 
alier Beach Club, Virginia Beach; 
the Roosevelt Hotel, New Orleans; 
Flagler Gardens, Miami; Roseland 
Ballroom, New York; the Hippo- 
drome, Baltimore, and the St. Charles 
Theater, New Orleans, during the 
past year. 

The band features its four trom- 
bone choir, working to a background 
of five saxes, a styling which has 
proven individual and worthy enough 
to attract dancers and listeners every- 
where. Vocals are handled by the 
good-looking blond fronter and a 
girLs' trio. The band features a 
wealth of entertainment, making it 
a good bet for floorshows and vaude 
-stops. The Hudson music also is 
heard via Langv,:orth e. t's and Bullet 
Records. Managed by the William 
Morris Agency, with Allsbrook- 
Pumphrey Agency, Richmond, the 
Southern representative. 

:RED INGLE 
-WIDEN a new ork leader scores an 

overnight sensation with his first 
record, that's showbiz news and that's 
what Red Ingle did last year when he 
waxed Tim-tayshun, aided and abet- 
ted by one gal vocalist who works 
under the name of Jo Stafford. What 
Tim-tayshun did to the music biz is 
old news t ut still a pleasant surprise 
to Ingle. 

Behind this meteoric rise are years 
of playing and touring with the na- 
tion's top bands of yesterday. Ingle 
in his more serious moments can do 
all right by himself on the fiddle, 
piano, sax and clarinet, as well as 
arrange music. This be did first with 
the old-time Jean Golclkette ork, 
playing alongside a jazz great, Six 
Beiderbecke. In 1929 he joined 
Maury Sherman's ork, and in 1931 
moved to tine Ted Weems band where 
he stayed :!or 10 years. Spike Jones 
snagged him in 1944 and Ingle was a 
key man in the Jones ork until he 
quit in 1947 to organize own crew. 
the Natura Seven. 

Ingle cu':s for Capitol, having fol- 

FRANKIE LAINE 

SOME 
hard plugging and one platter suc- 

cess transformed Frankie LaMe from 
just another singer to a top showbiz artist. 
Leine kicked Cleveland, Detroit and New 
York around as a warbler but nothing 
much happened. Then came the army, 
after which Laine worked his way to the 
West Coast where he cut some sides with 
the Atlas diskery. At the same time he 
did four sides with Mercury. One of the 
Mercury sides was That's Illy Desire, 
which sent Laine's stock sky high. Since 
that, Frankie's Mercury pressings have 
been consistent top sellers. His waxing 
of the oldie, Shine, was his most recent 
to attract the public's coin. 

On the basis of Desire, Lane launched a series of top theater dates 
including the Paramount in New York, and nitery dates, including the 
Harem in New York. Personal managers are Gabbe, Lutz and Heller. 
Booked by General Artists Corporation. 
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tut* up his Tim-tayshuvi success 
with Them Durn Fool Things and 
Oigareets, Whusky and Wild, Wild 
Women. His motion plc credits in- 
clude stints at Universal-Interna- 
tional studios. Managed and booked 
hp Mel Shatter agency. 

THE INTERLUDES 
TERRY MOREL and Don Luisi have 

combined to form a team of ex- 
traordinary talent and personality. 
Don, an excellent musician, formerly 
had his eyes on opera work. Terry, 
the feminine half of the unit, is a 
former student of Arlene Smith, and 
is a top-notch vocal stylist. 

The team is unique, inasmuch as 
its repertoire includes everything 
from light classics to smart risque 
numbers and comedy. 

Their past engagements include 
Calvert's, Cleveland; Otto's and the 
Schuyler House, Albany, N. Y.; Alt- 
port Inn, Troy, N. Y.; Lou's, Phila- 
delphia, and many others. 

Managed by Allan Rupert, Phila- 
delphia. 

THE MARY KAYE TRIO 
FORMERLY billed as the Mary 

Kaiihue Trio, this enthusiastic, 
youthful threesome has changed 
its misleading motliker because of 
mispronunciations during airshots 
and because the public expected a 
deluge of Hawaiian music when the 
name was mentioned. 

Headed for top theater and video 
work, trio has worked some of the 
top lounges in the country and is 
readying for vaude, night club and 
television appearances. Trio has 
already worked a series of video 
shows in New York, where its anima- 
tion won the plaudits of viewers and 
press critics. 

The group stands out because of 
careful production put into each num- 
ber. Besides a wealth of musical 
effects, from original combinations 
of guitar, accordion and string bass 
or piano, it offers harmony vocals 
that are original and would do credit 
to any harmony combo in the busi- 
ness. Major asset is the comedy trio 
manages to insert in its work, with 
accordionist Frankie Ross, a top ad 

1^,11,.... 

lib funster, working with foils Nor- 
man and Mary Kaaihue. Threesome 
has also done filmlets for Panoram. 
been waxed by Keystone Transcrip- 
tion Service and waxed an album 
and a series of singles for Apollo 
Records 

NICK LUCAS 

FEW present. day Laves can match 
the long showbiz record of Nick 

Lucas, who was clicking with audi- 
ences when many of today's top mu- 
sic figures were still learning the 
three R's. Since 1924, Nick has been 
touring the country-and the world- 
with his guitar and vocal stylings. 
He first introed tunes such as Tip- 
toe Through the Tulips, My Blue 
Heaven and Bye, Bye, Blackbird, 
each destined to become all-time 
pop favorites. 

In the mid- '30's, Lucas toured the 
World. working at London's famed 
Kit Kat Klub, then on to a vaude 
tour in Australia. Back home, he 
worked in films and two Broadway 
shows. Radio credits include a 39- 
week .run on the Ford show and a 
series of guest shots. Lucas has been 
waxed by Diamond and Trilon Rec- 
ords and more recently signed a new 
deal with the Hucksters label. 

Oddly enough, Lucas's . singing 
which brought him most acclaim, 
was accidently discovered. Orig- 
inally a guitarist, he took to singing 
just to give his act a different twist. 
Once song style was set, however, 
his guitar work, which ranks on a 
par with the best, took a back seat, 
and he made his way to the top via 
the vocal route. 

THE METRONOMES 

THESE three boys from Baltimore 
have enjoyed a meteoric rise in the 

cocktail field. Their first engage- 
ment was the Lord Baltimore Hotel 
in Baltimore, going from there to the 
Blue Mirror in Washington and other 
smart lounges. It was during their 
engagement at the Castle in River- 
side, N. J., that they auditioned and 
were chosen for the Arthur Godfrey 
show. 

The trio is comprised of Bill Rossi, 
(See Who's Who on page 38) 

ELLIOT LAWRENCE 

"mOST Promising Newcomer" in the '47 
and '48 Billboard college polls, as well 

as No. 2 sweet band in the latter, and also 
acclaimed favorite in the last BB disk 
jockey survey is young pianist-maestro 
Elliot Lawrence. At 23, Lawrence is 
probably the youngest of the top-flight 
orksters, but by no means is a newcomer 
to the business. The Philadelphian made 
his how as a performer at the tender age 
of three on the WCAU Children's Hour 
show, and at 11 was fronting his own kid- 
die crew which played for local parties 
and dances. 

In high school and the University of 
Pennsylvania, Lawrence continued with 
his band as well as his musical studies. His work in the college's Mask 
and Wig productions marked him as an up-and-comer. 

After his campus days, Elliot returned to WCAU as musical 
director. .CBS network airings attracted considerable attention and 
In the summer of '46 the Lawrence ork made its big time debut at 
the Cafe Rouge of the Hotel Pennsylvania. Then followed two years 
of solid theater, college, hotel and dance hall bookings from coast-to- 
coast and a flock of consistent selling Columbia disks. Elliot's 
personal manager is Stan Lee Broza. Booked by General Artists 
Corporation. 
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On 

A GREAT BAND! 
AND HIS OKHESIRA 

A GREAT SHOWS 

THE "PROM" FAVORITE AT: 
ALABAMA 
AUBURN 
BROWN 
CATHOLIC U. 
CITADEL 
CLEMSON 
DARTMOUTH 
DAVIDSON 
DUKE 
EMORY 
FLORIDA 
FURMAN 
GEORGE WASHINGTON 
GEORGETOWN 
GEORGIA 
GEORGIA TECH. 

HAMPDEN-SYDNEY 
IOWA 
JOHNS HOPKLNS 
KENTUCKY 
L. S. U. 
MARYLAND 
MERCER 
MIAMI 
MINNESOTA 
M. I. T. 
N. Y. U. 
NORTH CAROLINA 
N. C. STATE 
OHIO STATE 
PURDUE 
RANDOLPFI-MACON 

SEWANEE 
SOUTH CAROLINA 
SYRACUSE 
TEMPLE 
TENNESSEE 
TEXAS 
TULANE 
VANDERBILT 
VIRGINIA 
V. M. I. 
V. P. I. 

WAKE FOREST 
WASHINGTON 6 LEE 
WEST VIRGINIA 
WILLLAM 6 MARY 
YALE 

BULLET RECORDS 
Latest Release 

"I'LL SEE YOU IN 

MY DREAMS" 
"Fat Mama Boogie" 
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LOUIS W. COHAN 
Personal Management 203 N. 

ARTISTS REPRESENTATIVE Chicag. 
Dearborn 2227 
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ALLAN SISTERS 
SINGING STARLETS OF THE AIRWAYS 

VI and 

VILMA 
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Harmony 

"YOUTH ON A SPREE" 

ROBERTAANDMACK 
71te thew LA IN COMEDY 
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in a Riot of 
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BOOKING 1948 FAIRS THRU 

BARNES-CARRUTHERS .1,1V,1=, 159cittg!.'1111:r07.1`. 

BOOKING 1948 FAIRS THRU 
BARNES-CARRUTHERS :trial 

acal 
Entprises 

159 No. Dearborn St. 

Chicago, 1111nob 

Personal Management 203 N. Wabash Ave. 
LOUIS W. COHAN ARTISTS REPRESENTATIVE Chicago 1, Illinois Dearborn 2227 
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dERRY MaR/ID'S 

HARMONICATS 

* PERSONAL APPEARANCES* 

CHASE HOTEL, SI. Louis 

THE FLAMINGO, Las Vegas 

NICOLLET HOTEL, Minneapolis 

LAKE CLUB, Springfield 
TEL Chicago 

OUTDOOR FAIRS COLLEGE INN, SHERMAN HO , 

ROXY THEATRE, New York City 

MERRY GO ROUND, YOUr1100W11 

THEATRE, Chicago (Repeat) 

DOWNTOWN THEATRE, Detroit 

HIPPODROME, 
Baltimore (Repeat) 

ILLINOIS STATE FAIR, Springfield 

ALL -IOWA STATE FAIR, Cedar Rapids 

RADIO APPEARANCES 

SPIKE JONES SPOTLIGHT REVUE 

WE. THE PEOPLE 

PAUL WHITEMAN SHOW 

VAUGHN MONROE SHOW 

Currently 

CHASE HOTEL sr. Louis 

VAUGHN MONROE 

COMBINING his big bary voice with 
his good looks. Vaughn Monroe came 

zooming out of Boston with his ork al- 
most a decade ago into the Hotel Com- 
mOdore and the beginning of a golden 
road to success. He initially attracted 
national attention with his Bluebird wax- ing of Pagliacci but had to.wait a couple 
of years before he had his first big-time 
wax success on the Victor label with 
There I Go and There, I've Said It Again. 
Then followed engagements at the top 
theater, location and one-nighter spots 
thruout the country at top money. And 
Vaughn landed the Camel cigarette Sat- 
urday eve airer which he still holds down. 
He has had one movie, Meet the People, for MGM. 

The 1947-'48 period probably has been the orkster's biggest year and will probably establish him as one of the leading money makers 
in the industry. He had four successive smash Victor waxings, in- cluding Ballerina, which sold 1,500,000 copies; How Soon, Wish I Didn't Love You So and You Do. He did a string of highly successful 
concerts in March and April of '48, his first venture in this field. 

Monroe owns a half interest in a nitery, the Meadows, which is in 
Framingham, Mass. He usually makes an appearance once a year at 
the spot. In addition, Vaughn has become an annual fall regular at 
the Hotel Commodore, New York. 

He is managed by Jack Marshard and is booked thru Willard 
Alexander. 

Who's Who At 
The Box Office 

(Continued from pane 331 
= who handles the vibes and piano and 
= does most of the scat vocals; Gordon 
= MacDermott, who besides playing 
= bass is the outstanding vocalist of the 

group, doing most of the solo vocals, 
= as well as vocal mimicry, and Ray 
= Johnson, guitarist and leader of the 
= trio, who does most of the arranging 

for the group. 
The boys play their first theater 

date at the Hippodrome in Baltimore 
on May 20, following which they do 
a return engagement at the Castle. 
They are spending the summer at the 
smart Indian Kettles on Lake George, 
N. Y. They have been set for a re- 
cording deal when and if the ban is 
lifted. 

Managed by Allan Rupert, Phila- 
delphia. 

Followed by = 

ONE NIGHTER TOUR OF MAJOR MIDWEST -1-= 

BALLROOMS 
irt= Then 

Repeat Appearance May 14 = 

SPIKE JONES SPOTLIGHT REVUE 

Plus 

A NATIONWIDE MAJOR DISK JOCKEY THEATRE TOUR 

BROTHER, ARE WE BUSY! 

ruc 
. Latest Recording on Universal Records 

"RITUAL FIRE DANCE" No. U63 
"DARDANELLA" 

Exclusive Management 

MUTUAL ENTERTAINMENT AGENCY 
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ROY MILTON 
TURNING point in Roy Milton's 
-IL career was December 24, 1945, 
the day his group cut its famous 
waxing of RM Blues for the 
now defunct Juke Box label. Song 
was an immediate hit and put the 
Milton combo into the money class. 
Since then, Milton has signed a long- 
term record deal with Specialty, and 
has followed up his first wax hit 
with such top sellers as Milton's 
Boogie, True Blues, Thrill Me and 
Keep a Dollar in Your Pocket. 

In 1946, the Milton sides appeared 
frequently on The Billboard's list of 
Most Played Juke Box Race Records, 
being topped only by Louis Jordan 
and Lionel Hampton. On personal 
appearance tours, the Milton combo 
draws equally as much loot as Jordan 
in many locations, and nearly always 
runs into percentage. 

Milton originally started with the 
Ernie Fields band in 1934, and formed 
his own combo in 1938. He gives 
much credit for the success of the 
ork to Camille Howard, his pianist- 
vocalist, who has been featured with 
the band for years. In his arrange- 
ments, Milton avoids out-and-out be- 
bop, relying instead on intricate, 
modern versions of race and pop 
tunes. 

Currently on a personal tour, Mil- 
ton plans to produce a series of film 
shorts in collaboration with Art Rupe, 
Specialty Records topper, and featur- 
ing Milton and His Solid Senders. 
Booked by Reg Marshall Agency. 
Personally managed by Ben Waller. 

THE MODERNAIRES 
with 

PAULA KELLY 
DURING the past few months, the 

Modernaires have been bicycling 
between two network commercial 
airshows (Club Fifteen and Double or 
Nothing), a successful nine-week run 
at Slapsy Maxie's, smart Hollywood 
nitery, and the usual pre-Petrillo ban 
recording hassle. This behind them, 
the group is currently on a personal 

The !SWEETEST 

LITTLE BAND 

in the Land 

fraulde 
S C 11-1 t 11 

745 Abbarr Street 

and His Orchestra 

Featuring 

BETTE CARLE 
VOCALIST 

Attracting the "SUGAR" currently 

(CLUB 

ROYALE 
SAVANNAH, GEORGIA 

DIRECTION: 

DAVE BRUMITT AGENCY 

Bristol, Tenn. 
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appearance junket, squeezing in radio 
shots wherever possible. 

Since group was organized in 1036, 
Modernaires have stacked up a neat 
rack of radio, film and record credits. 
Before joining Glenn Miller's ork in 
1940, the group (then minus a fern 
singer) had worked with Charlie 
Barnet, Fred Waring, Paul White- 
man and Ray Noble. It was during 
the two-year association with Miller 
that the present group was developed. 
When lads left Miller to go on their 
own in 1042, Paula Kelly perma- 
nently joined the outfit. 

Group has been featured on nearly 
a dozen air shows, including Joan 
Davis, Chesterfield Supper Club, Kate 
Smith, the old Camel Show, and Kraft 
Music Hall. Their Columbia Records 
are top Paves with the juke boxes 
and disk jockeys. Latest releases in- 
clude The Whistler, Thoughtless and 
a new album called Memories in 
Tempo. Past hits with the Glenn 
Miller ork included Chattanooga 
Choo Choo, Moonlight Cocktails and 
Kalamazoo. Among film credits are 
short features for Universal-Interna- 
tional and featured roles in Sun Val- 
ley Serenade and Orchestra Wives. 

Group is composed of Hal Dickin- 
son, Ralph Brewster, Johnny Drake, 
Fran Scott and Miss Kelly (Mrs. Hal 
Dickinson). All members of the 
quintet are polished musicians, hence 
the Modernaires score all their own. 
arrangements. Modernaire Hal Dick- 
inson is also a tune cleffer, having 
penned The Whistler, Jog Along and 
Coffee Five, Doughnuts Five. Per- 
sonally managed by Tom Sheils. 
Booked by General Artists Corp. 

THE NELSON SISTERS 
THE NELSON SISTERS, a pair of 

lithe and attractive 
booked an enviable series of engage- 
ments for the past 12 months, includ- 
ing holdover stops at such spots as 
the Lookout House, Covington, Ky.; 
the Netherland Plaza Hotel, Cincin- 
nati; the Continental Club, Chesa- 
peake. O.; the Oriental Theater and 
the Edgewater Beach Hotel, Chicago. 

Working on a portable trapeze, the 
sister team does a series of original 
ring and bar feats that bring well- 
deserved mitts wherever it has 
played. Working in smart bra and 
pantie costumes, the twosome does 
eight minutes of fast solo and duo 
banging tricks that bring all the 
thrill and glamour of a circus aerial 
troupe into a night club or theater. 
In addition, they are a standard name 
in the outdoor show business. Man- 
aged by the Louis Cohan Agency, 
Chicago. 

PAMELA AND LOUISE 

SINCE returning to the States alter 
several years of USO experience, 

work of this blond knockabout 
comedy team has been confined to 
Eastern theaters, whose ops immedi- ately put in a bid for its services when they learned the girls were 
back from the soldier circuit. 

After working together for years, 
this enthusiastic pair of acro -tum- 
blers has developed a smoothness 
and a comedy timing that puts across 
with pewsitters from eight to 80. 
They awe audiences with their bag 
of comedy tricks, ranging from full 
flips to hokeyed-up two-man stands. 
As contrast, they include some ex- 
cellent straight muscle work that 
rings the bell every time. Managed 
by the Louis Cohan Agency, Chicago. 

THE PARK AVENUE 
JESTERS 

AN ESTABLISHED favorite with 
Eastern lounge operators, the 

Park Avenue Jesters this year made 
their first trip to the Midwest and 
scored heavily in some of the top ter- 
ritory lounges as well as Chicago 
bistros. This male foursome is a 
standout because of the heavy 
comedy it can provide lounge pa- 
trons. While it is capable of work- 
ing up top straight instrumentals, 
with its blend of sax, doubling clary, 
piano doubling accordion, guitar and 
drums, it's the mirth-quaking special- 
ties that make it a show lounge 
favorite. 

The material is mostly original, 
showing the boys off as a vaude at- 
traction built to the demands of 
lounge patrons. The showmanship 
and animation, coupled with a num- 
ber of costume changes, and plenty 
of props and gimmicks, make it 
an eye-catcher as well as ear catcher. 
The vocals, from solo to four-way 
harmony, are a pleasant contrast to 
the comedy when patrons request 
a melodic standard or pop. Allen 
Rupert, Philadelphia, is the East- 
ern rep, while Mutual Entertainment 
Agency, Chicago, is Midwest rep. 

PAUL AND PAULETTE 
TRIO 

VERY factor that makes for a top- 
-a-4 notch act has.gone into the pro- 
duction of the Paul and Paulette Trio. 
For years a well-known duo, Paul 
and Paulette last summer added 
Jimmy Garner, national AAU tram- 
poline champ, to the act. The three- 
some offers a variety of comedy and 

ART MOONEY 

THIS has been a fabulous year for Art 
Mooney and his ork. From "left field." 

So to speak, came his MGM platter of Four 
Leaf Clover, an oldie dressed up with ban- 
jos and community vocal, and overnight 
the Mooney crew became a sizzling prop- 
erty. The disk sold some 1,200,000 copies 
for MGM and marked the return of the 
almost forgotten banjo to national promi- 
nence. For Mooney, it led to a series of 
top theater bookings, including the Rosy 
in New York; Hotel dates, including the 
ork's skedded opening of the Cascades 
Roof of the Biltmore on June 1, and a 
flock of one-nighter bookings. And just 
to show it wasn't a one-shot item, 
Mooney's Clover follow-up, Baby Face, zoomed to popularity. 

Mooney was trying to find the formula for some time before 
Clover happened. Further proof that he has finally arrived was 
evidenced in his being chosen runner-up in the Most Promising 
Newer Ork category of The Billboard's '48 college poll, while his 
Clover platter emerged as the campus kids' fourth favorite disk. 
Mooney's personal manager is Joe Catkin and Associated Booking 
arranges his bookings. 
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WANTED 
-rVigr 

#21502 (6 day attendance -Balboa) 

Ike Carpenter 
and His Orchestra 

THIS MAN IS WANTED by all operators (theater, ball- 
room, hotel, juke box and everyone else in show business who is 
anxious to make money). 
THIS MAN HAS A RECORD . . . broke 
records at Horace Heidt's Trianon, the Balboa 
vous Ballroom and the Million-Dollar Theater . 
Laine. 
THIS MAN OPERATES REPEATEDLY at Casino Gardens, 
Los Angeles; Trianon Ballroom, Los Angeles; Avodon Ballroom, 
Los Angeles, and is expected at Balboa Beach Ballroom for 4 
weeks, commencing May 31. 

STANDARD 
TRANSCRIPTIONS MODERN RECORDS 

Personal Management and Publicity: Hal Gordon 
Directions 

GENERAL ARTISTS CORPORATION 

all attendance 
Beach Rendez- 

.. with Frankie 

We Extend 
Our Thanks 
And Gratitude 
To Those 

In Show Business 

Who Have 

Helped Make 

The 

PARAMOUNT... 
Broadway's 

Leading 2- for 1 - 

Show 'House 
ROBERT M. \VELTMAN 

Managing-Director 
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Meet THE MAN WITH 
A MILLION FRIENDS 

* GUEST STAR 
Carnegie Hall Concert - 
April 25. 

-IC GUEST STAR 
Grand Ole ()pry. Coast to Coast 
NBC-May 15. 

1,1VS1v, ...14Gtio.mt 

A etkitai 
a/lief/aim 

N734 SUNSET BLVD. HOLLYWOOD 46. CAL. 
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serious feats on the "suspended mat- tress" that classifies as a show in 
itself. 

In both costuming and routining 
the act has a fine continuity that makes for top attention from both 
outdoor and indoor audiences every- where. Paulette, a striking, statuesque 
redhead, is a top technician on the 
trampoline and can equal most of the tricks of her male contemporaries. 
Diminutive Jimmy handles the tough- 
est of the technical spins and whirls 
in mid-air, while Paul doubles in 
comedy and serious stunts. 

They've recently worked the State- 
Lake and Oriental theaters, Chicago; 
Chez Ami, Buffalo; Chase Hotel, St. 
Louis, and Edgewater Beach Hotel, 
Chicago. They are scheduled to do a 
steady string of outdoor dates across 
the country this summer. 

Managed by the Louis Cohan 
Agency, Chikago. 

ALICE PEARCE-MARK 
LAWRENCE 

ALICE PEARCE'S strange act, first 
caught at the Blue Angel, New 

York, didn't start off with a bang 
even if Miss Pearce's family is in the 
banking business and she's of the 
Sutton Place set and has a high-toned 
education. She's had her share of 
knocking around and calling on 
agents ". . . none of whom ever did 
anything but collect commissions on 
jobs I got myself," she said. 

Miss Pearce broke into showbiz 
with a routine cooked up between her 
and Mark Lawrence in 1943. Gal was 
visiting Princeton (where Lawrence 
was an undergrad) as part of her 
training for her B.A. degree at Sarah 
Lawrence College. 

Out of this she got her first break with Leonard Silliman's New Faces 
of 1943. It was there that Herbert Jacoby, op of the Blue Angel, caught her. 

The war took Lawrence away and the gal went on as a single, nothing much happening. She had a bit in On the Town and when that closed she was out of a job. 
Lawrence came out of the navy in 

1945 as a lieutenant and went to work with Miss Pearce on an act. They broke it in the same year at the Satire Room of the Fensgate 
Hotel, Boston, where Jacoby looked at it. He made suggestions; they worked on them, and in April, 1947, the team opened for him at his Blue Angel. The rest is history. 

The team, Alice Pearce-Mark 

THE RAVENS 

THE RAVENS, today one of the top harmony quartets in the biz, attained that prominence in less than two years. Organized in the spring of 1946, the quartet socked in its debut at the Club Baron in Harlem and shortly afterward shot into national recognition with its first National recording, an unusual ar- rangement of Old Man River. Following this click disk with things like Write Me 
a Letter, Summertime and Honey insured the rapid growth of this vocal four's fu- ture. 

The hit waxings blazed a path of 
bookings for the foursome with the group 
having already tucked away work at some of the major niteries and vaude houses in the country. The Ravens already have clicked in their initial Broadway showing at the Strand Theater. 

The group is composed of James (Rickey) Ricks, leader and bass; Waren Suttles, bary; Maithe Marshall, first tenor, and Leonard Puzey, Jersey City, N. J., second tenor. Quartet is booked by Universal Attractions under the aegis of Ben Bart. 

I 

Lawrence, got $75 at the Satire Room. 
For their first date at the Blue Angel 
they got about $300. Today they're 
getting about 10 times their Boston 
salary and killing the carriage trade 
nightly. 

Besides working in the club, Miss Pearce is also in Look, Ma, I'm 
Dancing. Next summer she expects 
to go into George Nichols' Small 
Wonder. 

Gal is getting the usual romancing 
from percenters, but after her ex- 
perience with agents she's decided to 
remain unsigned until some rep comes 
up with something more than prom- 
ises. In the meantime she's being 
handled by Herbert Jacoby, her per- 
sonal manager. 

ROBERTA AND MACK 
THIS pair of knockabout comics has 

developed a "new look," not only 
in the presentation of a slapstack 
turn, filled with tumbling and acro- 
batics, but also in its costuming. The 
act catches on when the duo comes 
out as a single elongated individual, 
only to have the tall, satin-gowned 
gal break in two, revealing a male 
understander, after which they go 
into their varied repertoire of straight 
and comedy tricks. They also work 
a comedy drunk opening that pulls 
plenty of chuckles. Their straight 

JACK OWENS 

DESPITE the fact that How Soon's 
popularity peak passed some six 

months ago, the impact of the Jack 
Owens-penned-and-sung hit is evidenced 
by the hefty record sales and personal 
appearance pull of the Don McNeill 
Breakfast Club balladeer. 

Because of the spotlight centering on 
his tune spinning on the Tower label 
platter, Owens recently made the first 
Chicago Petrillo-ban-period waxing with 
his cutting of Hukilau and I'll Weave a 
Lei of Stars for the Dick Bradley diskery, 
with backing by a chorus, harmonicas 
and ukelele. Both tunes, written during 
a February Honolulu vacation by Owens, 
received such a big mail response on his McNeill ABC web airer that Bradley decided to cut out the pairing despite the ban, utilizing non- 
AFM instruments as backing. 

The photogenic young crooner is also slated for a big build-up via television some time this year when American Broadcasting 
Company debuts its Chicago television outlet, WENR-TV. Despite a 
radio schedule which keeps him within easy reach of WENR's micro- 
phones, Owens manages to do much week-end out-of-town and local 
club date work, and is currently in the middle of a two-week run at 
the State-Lake Theater, where he gets the headliner's dressing room. 
Besides being a personable showman and singer, Owens is a prolific 
cleffer, having manuscripted ditties such as the Hut-Sut Song; Hi, 
Neighbor, and Cynthia's in Love in addition to most of the tunes he 
has grooved for Tower. 

Owens is handled for personal appearances by Al Borde, of 
Central Booking Office, Chicago, and for radio by Lou Irwin. 

The Billboard Personal Appearances Supplement 

tumbling is; a big mitt-puller, for they work at an extremely fast pace and still manage to instill an air of re- laxation and ease in their toughest 
feats. 

In the past year, they've received billing at such spots as the Planta- 
tion, Nashville; the Latin Quarter, Newport, Ky., and the Trocadero, 
Henderson. Ky., as well as outstand- 
ing outdoor dates on the Barnes- Carruthers Circuit. Managed by the Louis Cohan Agency, Chicago. 

FRANK:[E (SUGAR CHILE) 
ROBINSON 

-FRANK (Sugar Chile) Robinson 
-L. brought the child-prodigy bus- 
iness to boogie woogie in October, 
1945. Since then box-office figures 
have tumbled-the 43-inch 51-pound 
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from obscurity to the 
brackets in showbiz on the 

Of his unusual personality 
0 fingers that don't work unless 

Act* go eight-to-the-bar. Dusky 
11* Sugar Chile was too young to 
enter an amateur contest at the Mich- 
igan Theater, Detroit, in the fall of 
'45, so maestro Frankie Carle will- 
ingly consented to let him entertain 
fOr the audience as a neophyte pro- 
fessional. Headlines followed and so 
did Hollywood, with Sugar Chile 
landing n spot in a Van Johnson 
MGM flicker. Then came a White 
House correspondents' dinner party 
invite and guest air shots on The Jack 
Smith Show: We, the People; Paul 
Whiteman's Hall of Fame, Kraft Mu- 
sic Hall. Kay Kyser's Kollege of Mu- 
sical Knowledge and the King Cole 
Show. Sugar Chile also set out on a 
record-breaking tour of the country's 
outstanding theaters, includ;ng the 
Chicago Theater, Chicago; Downtown 
Theater, Detroit: Million Dollar The- 
ater, Los Angeles; Adams Theater, 
Newark, N. J.: Paramount, Portland, 
Ore.; Orpheum, Seattle, and Orphe- 
um, Spokane, among others. Now 
it is difficult to figure when the little 
fellow will be able to take a rest. 
Sugar Chile's natural-born acting 
talent with his facility at making with 
the fingers and elbows across the 
keyboard a la Chico Marx should 
keep the tot star in heavy demand 
for some time to come. He has been 
guided by management-counsel Sid- 
ney J. Karbel and Herbert M. Eiges, 
with bookings by Music Corporation 
of America. 

CARL SANDS 

LONG a hotel band batoneer, Carl 
Sands readily adapted his work 

to a theater audience when he took 
over the Oriental Theater, Chicago, 
house band five months ago. A fine 
arranger and pianist as well as a 
sincere emsee and stick-waver, Sands 
caught on immediately with the Ori- 
ental's patrons with his casual su- 
pervision of the stage shows. 

Previous to going into theater pro- 
duction, Sands played such hostelries 
as the Pump Room of the Ambassador 
East, Chicago; the Broadmoor Hotel, 
Colorado Springs; the Hotel Touraine, 
Boston; the Carlton Hotel, Washing- 
ton, and the Baker Hotel, Dallas. 
Still a youngster as stage band leaders 
go, Sands has ingratiated himself with 
the regular Oriental patrons to the 
extent that many of the teen-agers 
in the 'audience. have started fan 
clubs for him. 

Sands is currently fronting a 14- 
piece stage band, which features 

Drummer Smith Howard on the vo- 
cals. The entire Oriental Theater 
stage production picture has been 
improved greatly, with the Sands 
band cutting en excellent show, 
backing as well as figuring in the 
show prominently with pertinent 
overtures and specialties. Booked by 
the William Morris Agency. 

FRANKIE SCHENK 
FRANXIE SCHENK moved into the 

leading ranks after lengthy ex- 
perience with the bands of Herb Mil- 
ler, Johnnie (Scat) Davis, Tiny Hill 
and Anson Weeks. In his time with 
these bands Schenk appeared in the 
top spots in the nation, waxed with 
them on Victor, Decca and Mercury 
records and played on every major 
network. He is a crack pianist-ar- 
ranger. 

Schenk hails from Lima, 0., where 
he once operated his own ballroom, 
booking agency and ork. From there 
he moved into the sideman slots with 
the above named bands and now has 
once again gone out on his own into 
the baton-waxing field. Schenk fea- 
tures Bette Carle on vocals and as 
bassist with his ork. Bette formerly 
worked with the Herb Miller and 
Dick Rankin orks. 

CARL SCHREIBER 

DANCE 
band buyers who are griped 

at fronters who do not play to 
ballroom crowds or don't seem to 
realize ballroom ops' problems will 
find a remedy in Carl Schreiber's 
music, for this over-six-foot batoneer 
is himself a ballroom op since late in 
1946. Schreiber, long a name in the 
Midwest, bought a piece of the Byrd 
Ballroom, Chicago, and is currently 
working several nights per week as 
house band in the dancery. As a 
ballroom op, Schreiber is cognizant 
of the terpery op's problems .and as 
a result, good reports on his band 
are increasing, for as a promoter he 
has had more of a chance to study 
the public's demands. 

In addition. Schreiber is heard on 
the Master platter label and works 
frequent engagements at prominent 
collegiate dates and municipal af- 
fairs, as well as out-of-town ballroom 
dates. Besides being a well-rounded 
musical crew, the Schreiber crew is 
loaded with showmanship. Managed 
by Personalized Orchestra Service, 
Chicago. 

CHARLIE SPIVAK 

CURRENTLY holding forth at Holly- 
'-' wood's Palladium, the West Coast's top 
location spot, Charlie Spivak continues to 
keep turnstiles humming. Coupled with 
success on personal appearances, Spivak's 
recent RCA Victor album, Kreisler Favor- 
ites, has drawn much critical praise from 
fellow musicians and clicked at the sales 
stalls. 

Charlie has long been billed as "The 
Man Who Plays the Sweetest Trumpet in 
the World," having been featured in such 
all-time favorite orks as the old Paul 
Specht, Ben Pollack, Dorsey Bros.' band, 
and Ray Noble. When he gave up "work- 
ing for the other guy" he took to free 
lancing, becoming the highest paid trumpeter n radio up until that time. 
With the help of the late Glenn Miller, Spivak kicked off his own 
crew at Glen Island Casino, where he was an immediate success. 

Subsequently, Spivak went to New York's Hotel Pennsylvania 
where he broke records previously set by Glenn Miller and Jimmy 
Dorsey. A future date at Hotel Commodore brought the same healthly 
reaction. 

In addition to diskings for Victor, Spivak has been featured in 
20th Century-Fox's Pin Up Girl and Follow the Boys, made at 
Universal-International. Top record sellers this past year included 
-And Mimi, Now Is the Hour and the Kreisler album. Booked by 
William Morris. Personally managed by Louis Zito. 
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Red-Haired Chant-Tootsie 
of Sophisticated Songs 

RUTH 
WALLIS 

Singing Her OWN 

INIMITABLE Songs 

-AT THE PIANO 

The Girl Who Mode 
"JOHNNY HAD Al 10 YO" Famous 

SOLD OVER A MILLION DELUXE 
RECORDS ---- Words and by 

TOO MANY MEN IN MY LIFE 
AN OIL MAN FROM TEXAS 

HAVE A BABY 
TEACHER, WHAT'S A SIIMOEP 

THE FISHING SONG 
IT'S A SCREAM HOW LEVINE RUMBAS 

SENORITA, WHAT'S HER NAME 
THE LIFE OF REILLY 

DOWN IN THE INDIES 
PULL DOWN THE SHADE, MARIE 
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Personal Management: 
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Disk Jockeys as Nitery-Theater Attractions 
The platter spinners are not only solid draws themselves, but the plug- ging they give shows in which they participate assures good business and enhances the audience - appeal of the acts working with them. Here's the story of a couple of highly significant Chi experiments. 

TWO disk jockey gimmicks, both in- 
volving only top-name jocks in 

Chicago, have helped hike revenue in 
both the cafe and theater field locally. 
Ernest Byfield, prexy of the Sherman 
Hotel, Loop hostelry, gave the platter 
pilot experiment its first workout in 
the hotel's 500-seat College Inn, 
starting eight months ago. 

Utilizing such platter spielers as 
Eddie Hubbard, ABC Club, WIND; 
Dave Garroway, WMAQ, and Linn 
Burton, free-lancer, as emsees for the 
room's Disk Jockey Revues, Byfield 
found that he obtained not only a 
well-known personality to intro acts 
and weld the show together, but also 
received plenty of valuable free air 
plugs from the d. j. then appearing 
as emsee, who boosted the College 
Inn via his regular air shows. Impact 
of this plugging is evidenced by the 
fact that the d. j. emsee not only 
plugged his own appearance, but also 
utilized a larger number of platters 

by the recording artists who were appearing with him at the Inn. 
Gimmick was utilized successfully for five months, with the three 

above-named jocks working a period 
of about seven weeks each. According 
to Byfield, the experiment petered out when booking offices were unable 
to supply a well-balanced slate of record names at the $4,000 budge_ t at 
which Byfield wished to operate. By- field found that the recording artist would work at a "reasonable" salary the first time in, but when he noticed 
his success, immediately demanded 
a hefty increase. Lack of moderately 
priced, fairly well -known disk at- 
tractions also was due to the dropping 
of the gimmick. While the College Inn is still utilizing a number of rec- ord artists in each show, Byfield has 
inserted up-and-coming variety acts, 
especially those which have worked 
one of the radio amateur shows, such as Arthur Godfrey's CBS netter. 

Biggest promotion in the last two 

years in the theater field locally 
ended here March 25 when a two- 
weeker State-Lake show, featuring Garroway, Simon, Burton and Hub- bard, plus Ella Fitzgerald, Lee 
Monti's Tu-Tones, Herbie Fields's sextet and Mel Torme, all record names, racked up a record $45,000 gross for its first seven days and an 
amazing $33,500 take for the final week, which was Holy Week. The 
first week topped Esther Williams's 
$44,000 mark, set during an eight-day run and a previous high since the B & K house reopened in January. 

Ed Seguin, with B & K's flack de- 
partment for 20 years, said the news- 
paper and radio plugging equalled 
anything he can remember. Working 
under the handicap of the current 
printers' strike, which has made it 
doubly difficult to get free plugs be- 
cause of increased make-up problems, 
Seguin said that the d. j. show got 
almost as much flackery as the Jack 
Benny show of 1947, when papers 

had plenty of free space to devo'e to planted plugs. In addition, Seguin said that utilizing the local d. j. talent made it possible for him to set up a studied :lack campaign, something 
which is impossible for vaude houses which use ordinarily traveling talent that gets into town a day ahead at the most. Seguin also worked up a number a gimmicks, which got big daily attention, such as his special d. j. co-operation with vets at a local 
VA hospital, and record auctions, with the stage d. j.'s acting as auctioneers, in Loop department stores. 

It is understood that Nate Platt, 
State-Lake house booker, intends to 
pick up options for future use of the 
four jockeys as stage talent, around the end of May, when he has several 
strong platter names coming in. Platt 
said the local line-up made it pos- 
sible for :him to work out a better 
production in the show than usual, 
because talent was available for re- 
hearsals a week before the show. 

IONE TOPIC 
q'UPPLE-BODIED Ione Topic, a 

young, blonde newcomer to vaude 
and night clubs, is fast rising to the 
top among contortionist specialty 
dancers. A talented tumbler and bal- 
let acro terper as well, Miss Topic 
has a well-rounded turn that fits into 
any revue. A contortionist since a 
youngster, Miss Topic exhibits an 
ease and grace in her work that has 
drawn raves from operators every- 
where. 

During the past year she has worked such spots as the Stork Club, Council Bluffs, Ia.; Tic -Toe, Milwau- kee; Plantation, Nashville; Latin Quarter, Newport, Ky.; Trocadero, Henderson, Ky., and is set for a full season of summer outdoor dates. 
Managed by the Louis Cohan Agency, Chicago. 

"T." TEXAS TYLER 
AS THIS is written, Tyler's latest 4-Star waxing, Deck of Cards, shows promise of being a sleeper disk hit. Tune has caught on in the West and is rolling east with typical Tyler gusto. As for Tyler, he, too, is rolling on, gaining in popularity with each new record release. 

Since singing with 4-Star in 1945. "T." Texas has scored with his Re- member Me, So Round, So Firm, So Fully Packed and such self-named as T. Texas Blues, and Tex Tyler Ride. A performer of varied talents, Tex is 
a highly respected tune defter, with such ditties as You Were Only Teas- ing Me, No Regrets, and Fair Weather 
Baby, popular with folk tune de- votees. 

Fronting the Oklahoma Melody 
Boys was Tex's boost to folk fame. 

Group was organized in Hollywood 
when Tyler decided to settle on the 
Coast after a stint in the army. Be- fore the war Tex toured with a Ma- jor Bowes unit, did radio shots and 
dabbled with smaller Western wits. 
He now works as a single for the 
most part, and shortly hopes to close 
deal for his first film stint. Booked 
by Federal Artists Corporation. 

RUTH WALLIS 
RUTH WALLIS was born and 

raised in New York. She learned all the idiosyncrasies of human na- ture which are bound to come to the surface in 4 big city like New York. She first appeared professionally with name bands, and her womanly in- tuition quickly discovered that the run-of-the-mill musical material being supplied by publishers did not 
fit her personality. So with her type- writer in hand, there followed a rapid succession of new songs. 

Ruth Wallis has the peculiar talent 
of being able to hold a humorous mir- ror to the seamy side of life and, when expressed in her sophisticated style, the weaknesses of human na- ture assume a humorous aspect. Her amusing and brilliant songs have 
brought tolerant and Sympathetic laughter into the lives of millions. 

Patrons of leading night clubs such 
as Hollywood Bar of Music, Holly- 
wood; Satire Room, Boston; Raleigh 
Room, New York, and Blackamoor Room, Miami, have applauded her 
vociferously. Her records, led by 
Johnny Had a Yo Yo, have sold over 
a million copies on De Luxe Records. 
She is married to By Pastman, for- 
mer manager of the Latin Quarter in 
Boston, who acts as her personal 
manager. 
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TEX WILLIAMS 

BEFORE Tex Williams cut his fa- 
mous etching of Smoke, Smoke, Smoke That Cigarette for Capitol, he was already established as a top Western band vocalist and performer. Making his pro bow at the age of 13 over radio Station WJBL, Decatur, Ill., Tex toured the country with Western orks, including Spade Cooley, the Colorado Hillbillies, and the Rhythm Rangers. 

It took Smoke to put him in the 

big dough class and open the way for successful vaude tours, location dates and guest shots. His Capitol Amer- icana etchings of That's What 1 Like About the West, Never Trust a Wo- man, Artistry in Western Swing and an album of polkas are among top sellers in ':he tune field. 
In addition to work in film short subjects produced at Universal-Inter- national, Tex has taken a crack at tune cleffiag, with a ditty tagged What It Means To Be Blue getting good reaction. Managed by Mel Shauer Agency. 

JIMMY WAKELY 

RECOGNIZED as one of the top Western 
artists, folk tunesmith Jimmy Wakely mixed ballads and bullets by dividing his time between motion picture work and recordings. Jimmy has been starred in nearly a dozen Monogram films and is featured on Capitol Records's Americana label. He is also a tune cleffer of top ability, having penned such tunes as Star- Spangled Banner Waving Somewhere, You Can't Break the Chains of Love, and I'll Never Let You Go. among others in the Western folk time field. 

Jimmy's first break came in 1940 when Gene Autry caught his act over an Okla- homa City radio station. Autry signed hizn for the Melody Ranch Show over CBS, on which Jimmy was featured for two years. Later Jimmy came to Hollywood, organized the Jimmy Wakely Trio and played rodeos, fairs and theater dates. Act came to the attention of Galveston, Tex., theater owner Phil Isley (father of film star Jennifer Jones) who recommended Wakely to Monogram Studios. After that the way was easy. 
Before joining the Capitol Records stable, Wakely cut for Decca. His first releases for Capitol were Somebody's Rose and Everyone Knew It But Me, both proving juke box hits. He has also appeared in films for Universal and Columbia pix, and is currently shooting at 

Monogram. No Hollywood cowboy, Wakely wits born in Arkansas and raised in Oklahoma ranch country. He is an avid horse fancier and rider. Booked by Irving Yates. Personally managed by Pete Martinez. 
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THE "GREATEST SHOW" ON 
EARTH ... ALL UNDER ONE,. 
COVER-FIRST-COMPLETE-BEST. 

SHOWMANSHIP!! 
Only real showmen, and those who can appreciate reap showmanship when 
they see it, know how much the outdoor amusement business means to the 
indoor and how the two of them are inseparably linked together. It is in 
the outdoor field that showmen are both born and made, and it is there 
that the red blood of showmanship flows and the true pulse of showman- 
ship beats. 
Barnum ran a circus and conducted the concert tours of Jenny Lind. B. F. 
Keith and E. F. Albee came up from the circus. So did Wallace Beery, 
Joe E. Brown. Thousands of performers appear with circuses and carnivals 
and at parks and fairs during the summer and in vaudeville, theaters and 
radio during the winter. Hundreds of advance agents, staff executives, 
musicians and other help f011ow the outdoor amusements in summer and 
hold down theater and radio jobs in winter. 

The big majority of showfolk are interested in both outdoor and indoor 
:1 amusement activities-and The Billboard's circulation proves it . 

George H. Cushing, Radio Department. Automobile Manufac- 
turers' Association, writes: 
"I like The Billboard for its Radio and Television departments. 
In my business, receiving a compact report of the highlights of 
events in those fields is important. Incidentally, anybody that 
reads The Billboard regularly and doesn't get a kick out of 
the other departments certainly needs the imagination toned 

Showmanship steals the show in Radio. Shovimanship sells 
the sponsor's product. Showmanship is a "must" in public 
relations. Showmanship in advertising-showmanship in busi- 
ness today is the "priceless ingredient" that gets results. Look 
to The Billboard for news of SHOWMANSHIP. All showmen 
read The Billboard. 

SPECIAL SUBSCRIPTION ORDER FORM 

The Billboard, 
2160 Patterson St., 
Cincinnati 22. Ohio 

Please enter my subscription to The Billboard 
for the next 10 issues for which I inclose ONLY 
$2. (Permanent address only) 

Name 

Address 

City Zone State 

Regular rates One Year. $10; foreign countries, 
$15. (Except Canada, Central and South Amer- 
ica.) 

April 24, 1948 The Billboard Personal Appearances Sapp lemenr PVC'. 
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Music Editors of Newspapers and Magazines, 
ALABAMA 

Anniston 
Star 

Dick Tetlie 
Birmingham 

News-Age Herald 
Lily May Caldwell 

Post 
Duard Le Grand 

Mobile 
Press-Register 

John Fay 
ARIZONA 

Phoenix 
Arizona Times 

Ernest Mancinelli 
Bill Tal !viten° 

Prescott 
Courier Journal 

Jean Shoquist 
ARKANSAS 

Fayetteville N. W. 
Arkansas Times 

Helen Hugh. 
Little Rock 

Arkansas Democrat 
C. C. Allard 

Pine Bluff 
Commercial 

Mrs. AI lie Banks Daws 
Russellville 

Russellville Courier-Dem- 
ocrat 
Leland Duvall 

CALTFORNL4 
Alhambra 

Post-Advocate 
Herbert G. Klein 

Anaheim 
Bulletin 

Carrie Sutherland 
Burlingame 

Advance 
Clare Forzano 

Chico 
Record 

Anthony J. Pezzl 
Eureka 

Humboldt Standard 
Humboldt Times 

Louise Simonson 
Fresno 

Bee 
Molly Marshall 

Gilroy 
Gilroy Dispatch 

Gertrude Lafie 
Glendale 

News-Press 
Gertrude Vaughn 

Hanford 
Sentinel & Journal 

C. J. Thompson 
Harriet Beaubain 

Hollywood 
Citizen-News 

Margaret Harford 
Floyd Sloan 
Lowell Redelings 

Inglewood 
Inglewood 

Bob Lander 
Long Beach 

Press-Telegram 
Mary Lou Roper 
Herbert Wormser 
Herb Smith 
Mary Lou Zehma 

Los Angeles 
Examiner 

Patterson Greene 
Herald and Express 

Owen Ca llin 
News 

Mildred Morton 
Virginia Wright 

Times 
Albert Goldberg 
Edwin Scballert 

Monrovia 
News Post 

Dorothy Sanborn 
North Hollywood 

Valley Times 
Richard Saunders 

Oakland 
Tribune 

Clifford Gess ler 
Wood Staines 

Pasadena 
Star-News 

Charles Per lee 
Robert 0. Foote 

Sacramento 
Bee 

Mile Landis 
Union 

Merril Osenbaugh 
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Salinas 
Californian 

Max Gordon 
San Bruno 

Journal 
Paul Marsh 

San Diego 
Journal 

Nell Morgan 
Tribune-Sun 

Dr. Bruno David Hasher 
Union 

Constance Herreshoff 
San Francisco 

Argonaut Weekly Magazine 
Joseph S. Slskind 

Chronicle 
Alfred Frankenstein 
John Hobart 

Examiner 
Alexander Fried 
Kevin Wallace 
Hortense Morton 

News 
Marjory M. Fisher 
Emella Model 

- San Francisco Life 
Waiter H. Krieger 

San Jose 
San Jose Herald-News 

Marta M. Morgan 
Mercury Herald-News 

Thelma Miller 
San Luis Obispo 

Telegram-Tribune 
Dorothy Ann Minton 

Santa Ana 
Sunday Globe 

Velma F. Dunlap 
Santa Barbara 

News-Press 
Ronald Scofield 

Santa Crux 
Sentinel-News 

Laura Rawson 
Santa Monica 

Outlook 
Raoul Gripenwald 

Taft 
Mid way Driller 

Dorothy Arndt 
Vallejo 

Times-Herald & News. 
Chronicle 

Louise Johnson 
Watsonville 

Register-Pafaronian 
Frank F. Orr 

COLORADO 
Denver 

Post 
Betty Craig 
Cecil Effinger 

Rocky Mountain Life 
Ada Nevin 

Rocky Mountain New* 
Jack Gaskle 

Durango 
Herald-Democrat 

Sam Gadd 
Fort Morgan 

Times 
Fern H. Spencer 

Lamar 
News 

Pauline Nelson 
Walsenburg 

World-Independent 
James Madison 
Bob Lloyd 

CONNECTICUT 
Bridgeport 

Bridgeport Life 
G. L. Walker 
S. M. Trebor 

Herald 
Leo Miller 

Post-Telegram 
Fred H. Reessell 

Derby 
Best Songs 

Lee Sherman 
Ed Leng 

Hit Parader 
Ed Levy 
Tony Wilson 

Screen Songs 
Ed Levy 
Burton N. Levy 

Hartford 
Courant 

T. H. Parker 
H. Viggo Andersen 

Times 
Carl E. Lindstrom 
John Gross 
Charles Niles 
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Meriden 
Record 

Marjorie Tower 
Blanche Hinson Smith 

Naugatuck 
News 

Dorothy M. Bean 
New Haven 

Register 
G. E. -Armstrong 

Torrington 
Register 

John H. Thompson 
Waterbury 

Democrat 
Margaret Maloney 

DIST. OF COLUMBIA 
Washington 

Evening Star 
Elena de Sayn 

News 
Milton Berliner 
Tom Donnelly 

Pathfinder News Magazine 
Henrlette W. Jones 

Post 
Paul Chandler Hume 
Richard L. Coe 

Pulse Magazine 
Helen S. Mason 

Record Changer 
Gordon Gullickson 

Star 
Alice Eversman 
Jay Carmody 

Theatrical News Photos 
Joseph B. Sewall 
Al Sweeney 
Bill Smallwood 

Times-Herald 
Glenn Dillard Gunn 
Donald Craig 

FLORIDA 
Gainesville 

Sun 
Rosemary Carswell 
Jim Camp 

Jacksonville 
Journal ' 

C. S. Veal 
Miami 

Herald 
Doris Reno 
George Bourke 

Miami News 
Emily Heiser 
Dorothy Raymer 

Miami Beach 
Sun-Star 

Paul M. Bruun 
Maude K. Massengale 

Palm Beach 
News 

Ann Seeley 
Pensacola 

Journal 
Mrs. Paul P. Stewart 
Patricia Lloyd 

St. Augustine 
Record 

Helen Bailey 
Nina Hawkins 

St. Petersburg 
Evening independent 

Ruth Blaydon 
A. R. Dunlap 

Times 
T. C. Harris 
Harrison Swain 

Tampa 
La Gaceta Spanish Daily 

Victoriano Manteip 
West Palm Beach 

Post-Times 
Emilie C. Keyes 

GEORGIA 
Albany 

Albany Herald 
Jimmy Robinson 

Atlanta 
Constitution 

Howell Jones 
Paul Jones 

Journal 
Helen Knox Spain 
Lauren Noxvell 

World 
William A. Fowlkes 

Columbus 
Ledger-Enquirer 

Latimer Watson 
Cordele 

Dispatch 
Elizabeth Neal 

Dublin 
Courier-Herald, Dispatch. 4fr 

Press 
Harold Champion 

Griffin 
News 

Betty Hill 
Quimby Melton Jr. 

La Grange 
News 

WIlllam T. Still 
Macon 

News 
Zera Pendleton 

Nottingham 

IDAHO 
Boise 

Idaho Statesman 
Mary Jenkins 

Lewiston 
Tribune 

Lora Campbell 
Moscow 

Jdahoian 
W. T. Marineau 
Sarah Hutchinson 

ILLINOIS 
Aurora 

Beacon-News 
Robert W. Berea, 

Belleville 
News-Democrat 

Mrs. R. L. Kern 
Champaign 

Courier 
William H. Judy 

Chicago 
Ebony Magazine 

John H. Johnson 
Ben Burns 
Kay Crenvin 
Willa B. Harmon 

Herald-American 
Charles Buckley 
Ashton Stevens 

Journal of Commerce 
William Leonard 

Adele M. Rim 
Negro Digest Pub. Co. 

John H. Johnson 
Ben Burns 
Kay Cremin 
Willa B. Harmon 

News 
Irving Sablosky 
Sydney J. Harris 

Rotarian 
Leland D. Case 

Sun and Times 
Dr. Felix Borowski 
Henry T. Murdock 
Robert Pollak 

Tribune 
Claudia Cassidy 

Elgin 
Courier-News 

Phyllis Schneff 
Freeport 

Journal-Standard 
Grace Zeiders 

Jacksonville 
Journal and Carrier 

H. Duffner 
Lawrenceville 

Record 
Winifred K. Armstrong 

Litchfield 
Sunshine Magazine 

Maud Henrichs 
Marion 

Republican 
Annetta Paisley 

Moline 
Daily Dispatch 

Mabel E. Weise 
James E. Dix 

Monmouth 
Review Atlas 

Prof. T. M. Hamilton 
Pekin 

Pekin Times 
Goldle Larimore 

Peoria 
Journal 

Theo. Powell Smith 
Star 

Evabeth Miller 
Quincy 

Herald-Whig 
Betty Wilson 

Rockford 
Register-Republic 

R. L. Jacobs 
Rock Island 

Argun 
Harriet Jeanes 
Millicent Polley 

Springfield 
Springfield Amusewtratt 

Guide 
T. F. Lutger 

INDIANA 
Alexandria 

News 
Joanne Tuerffs 

Anderson 

Herald 
Paul Lane 

!Bicknell 
News 

T. Perry Wesley 
:Bloomfield 

Evening World 
William C. Mlles 

Crawfordsville 
Journal & Review 

H. Emerson Howbottom 
:Fort Wayne 

Fort Wayne Journal Gazette 
Dorothy Degltz 

Fort Wayne Nell, Sentinel 
Walter A. Hansen 
Floyd Logan 

Franklin 
Star 

Elizabeth Scholler 
Gary 

Post-Tribune 
A. B. Dickson 

Goshen 
News-Democrat 

Isabelle Chapman 
Greenfield 

Reporter 
Richard Spencer 

Indianapolis 
News 

Walter Whitworth 
Star 

Corbin Patrick 
Times 

Henry Butler 
I.a Porte 

Herald-Argus 
Forbes Julian 

Logansport 
Press 

Glendora Ridenour 
Mary Derby 

Martinsville 
Reporter 

Harriet Martin 
South Bend 

South Bend Tribune 
Frank G. Schmidt 

Terre Haute 
Tribune & Star 

W. F. Cronin 

IOWA 
Ames 

Tribune 
Robert J. Sprinkle 
Ellen Landon 

Cedar Rapids 
Gazette 

Louise Roalson 
Nadine Subotnik 

Creston 
News-Advertiser 

Charles L. Kelly 
Davenport 

Davenport Times 
Rex Ballard 

Democrat 
Ina B. Wickham 
John O'Donnell 

Des Moines 
Register & Tribune 

Clifford Bloom 
Carl Gartner 

Dubuque 
Telegraph-Herald 

Clinton Kreusher 
Iowa City 

Daily Iowan 
John Harvey 
Jack O'Brien 

Keokuk 
Gate City 

Dale E. Carrell 
Douglas Lamont 

Oelwein 
Register 

Doris Conner 
Ottumwa 

Courier 
Jeanette Stein 
Emmett Mowery 

Sioux City 
Journal 

Editha K. Webster 
Waterloo 

Courier 
Frances McHugh 
Ann Fowler 

KANSAS 
Atchison 

Atchison Globe 
Al Bennett 

Clay Center 
Oispatch 

James Marlyn 
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IMPoria 
Dinette 

Thevniore C. Owen 
E. T. Lowther 

Independence 
Rrportrr 

Wilma Wood 
Lensed 

niter & Toiler 
gel Evans 

Lawrence 
Journal-World 

0. Criss Simpson 
Leavenworth 

Times 
J. Donley 
Estelle Kehler 

Liberal 
Southwest Daily Time* 

Ray Pieroe 
Neodesha 

Sun 
Jack A. Moorhead 

Salina 
Journal 

Dore t hea Smith 
Topeka 

Capital 
Rachel Snyder 
E, D. Hellmann 

Wichita 
Beacon 

Bob Donaldson 
Ernest Warden 

Eagle 
Marsh M. Murdock 

KENTUCKY 
Covington 

Times-Star 
Mildred Harper 

Henderson 
Gleaner and Journal 

Melicent B. Quinn 
liouisville 

courier-Journal 
Dwight Anderson 

Times 
Lois Olean 

LOUISIANA 
Alexandria 

Alexandria Town Talk 
Hunter Juneau 

Crowley 
Signal 

Freda S. Thomas 
Lafayette 

Daily Advertiser 
Laurralne R. Ooreau 

New Orleans 
Item 

Evans Rodgers 
New Orleans Times Picayune Walter Jenkins 

Shreveport 
Journal 

Ed do Lessem; 
Frank Grasjenn 

Times 
Nan B. Dowdy 

MAINE 
Lewiston 

Journal 
Margaret M. Mitchell 
Joanne Park 

Sun 
Edith Thayer 

MARYLAND 
Annapolis 

Capital 
Dorothy Bicker 

Baltimore 
News-Post 

Helen A. F. Ponnirgan 
Sun 

Weldon Wallace 
Gilbert Kanour 
Donald Kirkley 

Hagerstown 
Herald and Mail 

Harry Warner Jr. 
L. S. McWilliams 

MASSACHUSETTS 
Beverly 

Times 
Brenda Barton 

Boston 
American 

Walter Howey 
Atlantic Monthly 

Charles W. Newton 
Edward A. Desks 

Boston Traveler 
Helen Eager 

Christian Science Monitor 
Leslie A. Sloper 

Globe 
Cyrus Durgin 
John W. Riley Ch.. S. Howard 

Herald 
Alexander Williams 
Elinor Hughes 

Notizia 
G. Mougarini 

Post 
Warren Storey Smith 
Elliot Norton 

Record & American 
Stanley cana= 

Greenfield 
Recorder -Gazette 

Wayne A. Smith 
Holyoke 

Transcript Telegrani 
Anabeile Murphy 

Lawrence 
Sunday Sun 

William Collins Jr. 
Lowell 

Sun 
Alfred Burke 

Sunday Telegram 
Elizabeth L. Fournier 

New Bedford 
Standard-Times 

Earl J. has 
Newburyport 

News 
Edward D. Brown 

North Attleborough 
Chronicle 

Robert A. Chabot 
Pittsfield 

Berkshire Eagle 
Jay C. Rosenfeld 

Springfield 
American Childhood 

E. K. Nagler 
Daily News 

W. Harley Rudkin 
Waltham 

Stigmatine 
Rev. James Mullen. 
C.P.S. 

Worcester 
Telegram 

Raymond Morin 
Walter Merkel 

MICHIGAN 
Adrian 

Telegram 
Madge A. Mllllkln 

Albion 
Recorder 

George V. Mather 
Ann Arbor 

News - 

Carl H. Gehring 
E. H. Spencer 

Bay City 
Times 

Margaret Allison 
Cadillac 

Evening News 
M. J. Huckle 

Cheboygan 
Tribune 

Dana Dodd 
Ethel Meyers 

Detroit 
Free Press 

J. Dorsey Callaghan 
Helen Bower 

News 
Russell MeLauchlin 

Times 
Harvey Taylor 

Flint 
Journal 

Richard F. Shappell 
Bertha Enbiely 

Grand Rapids 
Press 

Grace A. Smith 
Herald 

Marguerite S. Kerns 
Jackson 

Citizen Patriot 
Dorothy Thomas 
James Fleming 

Kalamazoo 
Casette 

B.' A. Patton 
Jack R. Bell 

Lansing 
State Journal 

Ethelyn Sexton 
Hayden R. Palmer 

Ludington 
Ludington News 

Mary Rose Barron 
Furstenau 

Midland 
Midland Neies 

Marjorie G. Johnson 
Mount Clemens 

Monitor Leader 
M. H. Parres 

Muskegon 
Chronicle 

Paul A. Elliott 
Saginaw 

Malcolm R. McCrea 
Paul A. Miltich 

St. Joseph 
Herald-Press 

Laura E. Witt 
Sturgis 

Journal 
Betty Rhinehart 

MINNESOTA 
Austin 

Austin Herald 
Gullbert Jarvis 
Clarence Burgin= 

Minneapolis 
Catholic Boy 

H. W. Sandberg 
Catholic Miss of Americo 

H. W. Sandberg 
Daily 

Arnold Rosenberg 
Star 

John K. Sherman 
Friend 

Jenny Johnsen 
Gertrude Hansen 

Times 
Paul Ivory 
Katherine Winton 

Morning Tribune 
Norman Houk 

St. Paul 
Dispatch 

Jahn H. Harvey 
Pioneer Press 

John H. Harvey 
Willmar 

Tribune 
G. B. AuptutOri 

Worthington 
Globe 

H. L. Refsell 
MISSISSIPPI 

Clarksdale 
Press 

Bert Matthews 
Maud Walton 
Mrs. J. B. Snider 

Register 
Joseph F. Ellis Jr. 

Jackson 
Nevis 

Frances Baker 
McComb 

Enterprise 
Willard B. Cook 

MISSOURI 
Mexico 

Ledger 
James E. Sterner 

Nevada 
Mail 

Norman Cantor 
St. Joseph 

News-Press. Gazette 
Edwin McDonald 
Christine Loots 

AND THEIR efa4,e/oas /xPRes5 /04,5 
OF STAGE SCREEN RADIO 
AND RECORDING STARS 

WITH 
UNLIMITED 
MATERIAL 

vs., 

Once 4 de ?fewer and 
91e4tez lice4 us Si uu eadioecta 

CURRENTLY 

3RD RETURN 

TABOO LOUNGE 
CHICAGO 

BOOKING THRU PER. MGR., BOB PRICE 

1250 STONE STREET, CHICAGO, ILL. Phone SUPerior 4022. 

April 24, 1948 

3 PRETTY GALS * 3 FINE VOICES (Solo and 

Trio Vocals) * EXCELLENT INSTRUMENTALLY 

Piano, Trumpet, doubling Bongo Drum, 

and Bass. 

Just Concluded 

GLASS HAT LOUNGE 
SHREVEPORT 

OPENED 

CORPUS CHRISTI, Texas 
April 20 

ELLS -TONE N E 
Outs tending Engagements of . . . 

BLUE MIRROR, Washington, D. C. 
FROLIC'S. Minneapolis 
ORCHID CLUB. Springfield, III. 
DOC'S. Baltimore 
DOMES, Chicago 
. . . and other smart cafes, 

clubs and cabetets 

/0,,,,,,,a/Dkocmiu:ALIAN RUPERT 
263 South Ilth St., Philadelphia, PA. 
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St. Louis 
Globe-Democrat 

Harry R. Burke 
Herbert Monk 

Post-Dispatch 
Thomas B. Shermaa 
Myles Standish 

Star Times 
Reed Hynds 

Springfield 
News-Leader & Presa 

Lucille Morris Upton 
Edgar Bass 

MONTANA 
Bozeman 

Chronicle 
Madge Wilson 

Hamilton 
Ravalli Republican 

Jack E. Coulter 
NEBRASKA 

Fairbury 
News 

Jeanne Lou Keenan 
Fremont 

Guide & Tribune 
Graham W. Howe 

Hastings 
Tribune 

Eloise Edson 
K. K. Friedel 

Nebraska City 
News-Press 

Ann Wary 
Omaha 

World-Herald 
Martin W. Bush 
Jake Rachman 

NEVADA 
Carson City 

Appeal 
Peter Kelley 

NEW JERSEY 
Atlantic City 

Daily World 
Hal L. Childs 

Hackensack 
Bergen Evening Record 

Douglas Hart 
K. G. Wallace 

Jersey City 
Journal 

John Hughes 
A. D. Mackie 

Long Branch 
Record 

Myrtle DeWitt 
Newark 

News 
Robert T. Taylor 

Passaic 
Sunday Eagle 

Minnie Kasse 
Paterson 

Call 
George Keller 

Eagle 
Betty Zorn 
Minnie Kasse 

News 
Abe J. Greene 

Plainfield 
Courier-News 

Paul Smith 
Ridgewood 

Ridgewood Sunday News 
Robert J. Curley 
C. Clarke Folsom 

NEW MEXICO 
Albuquerque 

Tribune 
Louise Miller 

NEW YORK 
Albany 

Knickerbocker News 
CUT Bradt 

Times-Union 
Edgar S. Van Olinda 

Binghamton 
Press 

Josef W. Mossman 
P. Walter Hamm 

Brooklyn Digest Magazine 
Nino Lo Bello 

Brooklyn 
Citizen 

Paul J. Brown 
Eagle 

John Ball Jr. 
George Currie 

Laisve-Lithuanian Daily 
Btephle Sasna 

Buffalo 
Buffalo News 

Theodolinda Boris 
Mary Nash 

Cortland 
Cortland Standard 

L. B. Van Dyck Jr. 
John T. Allen Jr. 

Courier-Express 
Kenneth Gill 

Everybody's Daily 
George Przyrnnstuakl 
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Endicott 
Bulletin 

Edward Behr 
Herkimer 

Telegram 
Charles E. Gradwell 

Ithaca 
Journal 

Conrad H. Rawskl 

Kingston Leader 
Robert J. Stone 

Long Island 
Star -Journal 

Austin H. Per low 
Viola C. Bratschen 

Middletown 
Times-Herald 

Gladys DeFreltaa 
New York 

American Girl 
Esther R. Bien 
Ruth Baker 
Carl Hosier 

American Mercury 
Charles Angoff 

Argosy Magazine 
Sid F. R. Smith 

Calling All Girls 
Claire Glass 
Lee Morse 

Calling All Kids 
Beatrice Lewi 

Charm 
Mrs. Prances Harrington 

Good Housekeeping 'Mai. 
zinc 
Herbert R. Mayes 

Harper's Junior Bazaar 
Martha Stout 

Harpers Magazine 
(Anonymous) 

Herald Tribune 
Virgil Thomson 
Francis D. Perkin,' 
Jerome D. Bohm 
Arthur V. Berger 

Hit 
George Shuts 

Jewish Daily Morning 
Freiheit 
Israel Schlein 

Journal & American 
Jim O'Connor 
Miller Kaatendieck 
Robert Garland 

Journal of Commerce * 
Commercial 
Erwin A. Single 

Living Church 
Clifford P. Morehouse 

Look 
Gardner Sells 
Joanne Melt-1liter 

Modern Screen 
Leonard Feather 

Movie Life 
Betty Etter 

Movie Show 
Ruth Taylor 

Musical America 
Cecil Smith 
Herbert F. Peyser 
Robert Sabin 
Qualntance Eaton 

Musical Digest 
Alfred Human 

The Nation 
Freda Klrchwey 
J. King Gordon 
Robert Bendiner 

B. H. Haggln 
Maxwell S. Stewart 

New Masses 
Joseph North 

New Republic 
Cecil Smith 
Charles Miller 
Harold Clurman 

News 
Doug Watt 

New Yorksky Deutz. le 
A. J. Valuchek 

Nowy Swiat 
W. Borzeckl 

Our Times 
John P. Davis 

PM 
Robert Hague 
Louis Kronenberger 

Photoplay 
Adele Whitely Fletcher 
Ruby Boyd 
Lester Gottlieb 

Pic Magazine 
0. Marian Boone 

Popular Hit Songs Maga- 
zine 
Joseph C. Martin 

Post 
John Briggs 
Harriett Johnson 
Richard Watts Jr. 

Radio Life 
Evelyn Bigsby 

Radio Mirror Magazine 
Fred R. Sammis 
Dorris Mc Ferran 

Reader's Scope 
Joe Carlton 
E. A. Piller 

Parson& Appearances Supplement 

Rhythm Music Magazine 
Younger C. Canada 

Salute Magazine 
DeWitt Gilpin 
Bernard Simon 

Screen Guide 
Beatrice Lubltz Cole 
Katherine Blanchard 
Janet Graves 

Seventeen 
Helen Valentine 
Carolyn Rolland 

Song Hits Magazine 
Joseph C. Martin 

Speed Fiction Group 
Magazine 

Madge Bindamin 
Staats- Zeilung & Herald 

Wolfgang Stresetaann 
Julius Bab 

Sun 
Irving Ko lodin 
Harold C. Schonberg 

Theatre Arts Magazine 
Gilbert W. Gabriel 

Time Magazine 
Chandler Thomas 

Tomorrow Magazine 
Harold Clurman 
John Briggs 

True 
Bill Williams 

True Love and Romance 
Hope E. Stuart 
Lynne Hammond 

True Story 
Ernest V. Heyn 

Variety 
Abel Green 

Worker Daily & Sunday 
Murray Chase 

World-Telegram 
Louis Bianco 111 
Robert Hagar 
Williams Hawkins 

Young American Tetrad". 
Maxine Phillips 

Oneonta 
Star 

Francis Forrest 
Ridgewood (L. Li 

Advocate 
Helen Waters 
Frank Frazer 

Democrat & CM' ankle 
Norman Nairn 

Rochester 
Times-Union 

A. J. Werner 
Hamilton Ails 

Schenectady 
Gazette 

Dorothy E. Ritz 
Shirley Armstrong 

Syracuse 
Herald- American 

E. H. Van Wormer 
Marjorie Turner 

Orange 
Jeanne Vlneberg 
Murray Raphel 

Post-Standard 
Tho la T. Schenck 

Troy 
Record Newspaper* 

Donald Haskins 
Utica 

Observer-Dispatch 
Ellis T. Baldwin 

Press 
Calvert L. Antler 

Watertown 
Times 

David F. Lane 
NORTH CAROLINX 

Burlington 
Times-News 

Helen King 
Chapel Hill 

Chapel Hill Tar Heel 
Bob Stain 
Pete Sttader 

Charlotte 
Observer 

Dick Pitta 
Durham 

Sun 
Mack Webb 
Wyatt T. Dixon 

Fayetteville 
Observer 

Harry Wild Hickey 
Gastonia 

Gazette 
Ben E. Atkins 

Goldsboro 
News-Argus 

P. M. Patrick 
Morehead 

Twin City Times 
J. H. Mc Ewen Jr. 

Shelby 
Star 

Erma Drum 
Statesville 

Record 
Joyce Saunders 

Wilson 
Times 

Leslie Fowler 

Winston -Salem 
Twin City Sentinel 

Sherman Shore 
Frances Griffin 

NORTH DAKOTA 
Fargo 

Forum 
Francis G. Schott 
Roy P. Johnson 

Grand Forks 
Herald 

Edith Thompson 
OHIO 

Akron 
Beacon Journal 

Oscar Smith 
Betty French 

Ashland 
Times- Gazette 

Mary Mien Wolfe 
Bellaire 

Times & Leader 
Mary Fitton 

Canton 
Canton Economist 

Morton Frank 
Agnes Dodds Frank 

Celina 
Celina Standard 

Carl Miller 
Chillicothe 

Gazette 
R. H. Angert 

Alvin C. Zurcher 
Cincinnati 

Enquirer 
E. B. Radcliffe 
John P. Rhodes 

Post 
Edward Carberry 
Eleanor Bell 

Times-Star 
Groverman Blake 

Cleveland 
Church Management 

William H. Leach 
News 

Elmore Bacon 
Arthur Spaeth 

Plain Dealer 
Herbert Elwell 
Rena C. Holtkami 

Press 
Arthur Loesaer 
Omar S. Ranney 

Townsend National Weekly 
Jesse George Murray 

Columbus 
Citizen 

Norman S. Nadel 
Dispatch 

Samuel T. Wilson 
Star 

Joe R. Mills 
Coshocton 

Tribune 
Grier Coleman 
Wm. Graham 

Dayton 
Herald 

Arthur Kany 
Journal 

. Merab Ebert, 
Marjorie Freed 

News 
Betty A. Diets 
Chuck Gay 

Delaware 
Gazette 

Robert Shaffer 
Fostoria 

Review-Times 
C. B. Hopkins 

Galion 
Inquirer 

Harriet Cummins 
Hamilton 

Journal -News 
Hilda Fontaine 

Kent 
Courier-Tribune 

M. A. Wolcott 
Lima 

News 
Phyllis Wentz 

Mansfield 
News-Journal 

Marguerite Miller 
Martins Ferry 

Times-Leader 
James Griffen 

Newark 
Advocate & Ameriegn 

Tribune 
Hazel Kirk 

Piqua 
Piqua Call 

Lola Mil 
Toledo 

Blade 
Arthur Peterson 
Mitchell Woodbury 

Times 
F. J. Kountz 

Wellston 
Sentinel 

Gordon Morrow 

Youngstown 
Vindicator 

L. R. Boats 
Fred Childress 

Zanesville 
News 

Eleanor Bailey Johnson 
OKLAH0111A 

Hugo 
News 

W. B. Morrison 
Mangum 

Star 
Prof. Carroll Elliott 

Oklahoma City 
Oklahoman 

Tracy Slivester 
Ernestine Gorman 

Perry 
Journal 

Fred Beefs 
Sapulpa 

Herald 
Ruth McClain 

Tulsa 
Tulsa World 

Maurine Halltburton 
OREGON 

Albany 
Democrat-Herald 

Iantbe Smith 
La Grande 

Observer 
Joyce Schiro 

Oregon City 
Enterprise 

Walter W. R. May 
Portland 

Journal 
Susie Aubrey Smith 
Harold Hunt 

Oregonian 
Hilmar Grondalal 
Herbert Lesson 

Salem 
Oregon Statesman 

Maxine Buren 

PENNSYLVANIA 
Allentown 

Call-Chronicle 
Frances Welehampel 
John Y. Kohl 

Morning Call 
Frances Weishe 

.Beaver Falls 
News-Tribune 

Marian Starr 
:Bellefonte 

Centre Daily Times 
J. H. Yeager 

Carlisle 
Sentinel 

A. Douglas Thompson 
1Du Bois 

Courier-Express 
Sarah Kellgren Way 

1Erie 
Dispatch 

Wesley First 
Franklin 

News-Herald 
Carolee Kinnear 

Hanover 
Sun 

H. B. Hostetter 
Harrisburg 

Harrisburg 
Dick McCrone 

Telegraph 
Joseph G. Lowengard 
Barbara Esmer 
Lois F. Salinger 

.1tersey Shore 
Herald 

Horace Thompson 
Johnstown 

Democrat 
H. Herman Hassell 

Lancaster 
Mind Digest 

W. G. Faltin 
Lock Haven 

Express 
Martha B. Zeigler 

Norristown 
Times-Herald 

Margaret G. Floxworth 
Philadelphia 

Bulletin 
Max de SchaUensee 
William E. Smith 

Gazette-Democrat 
Eric Friedmann 

Inquirer 
Linton Martin 
Samuel L. Singer 
Edw. Schloss 

Jewish Journal 
J. Sommersteln 

News 
Gerard (high. 
Vincent E. Clark 

Popolo nation° 
Remo Zueaca 

Phoenixville 
Republican 

J. P. tljobal 

April 14, 1944 
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It Index Weekly 
Matiarine 

Anson Campbell 
Past-Gazette 

Donald Steinfirat 
Harold Cohen 

Press 
Ralph Lewando 
Kap Monahan 

Bun-Telegraph 
J. Fred Lissfelt 
Karl Krug 

PlathdOWn 
Mercury 

Shandy Hill 
John K. Binder 

.Pottsville 
Journal 

Catherine Bright 
Republican 

Dr. D. E. Tones 
Punxsutawney 

Spirit 
Ned Winslow 
P. L. Smith 

Reading 
Eag le-Ttmes 
" Carolyn Albright 
Reading Times 

E. M. Schoffstall 
Scranton 

Tribune 
Dr. D. E. Jones 

Shenandoah 
Shenandoah Herald 

Joseph E. Dalton 
Stroudsburg 

Reword 
Bobby Westbrook 

Tyrone 
Herald 

Mary Ann Jensen 
West Cheater 

Local News 
George H. Straley 

York 
Getwtte & Daily 

Fred Stab ley 

RHODE ISLAND 
a Providence 

Bulletin Journal 
George Y. Loverldge 
Bradford F. Swan 
John W. Hawkins 

Providence Brown Herald 
Donald E. Wiley 

Brown Daily Herald 
Harlan Wood 

Woonsocket 
CalEcigl Edgar Alialre 

Selmor Levin 

SOUTH CAROLINA 
Anderson 

Independent & Mail 
Elizabeth Wofford 
Jo Ann Culpepper 

Charleston 
Post 

Florence Milligan 
Henrietta Means 

Columbia 
State 

John A. Montgomery 
Greenville 

News-Piedmont 
Lutle McGee 
Eleanor Barton 

Rock Hill 
Rock Hill Herald 

P. M. Patrick 
Spartanburg 

Herald & Journal 
Dorothy Lane Seifert 

SOUTH DAKOTA 
Aberdeen 

American-News 
Florence Delaney 

Pierre 
Capital Journal 

R. B. Nipple 

TENNESSEE 
Clarksville 

Leaf-Chronicle 
Benny C. Sands 
J. G. McDonnell 

Kingsport 
Kingsport Times and News 

Dorothy Brlmer 
Memphis 

Commercial Appeal 
Natlee Posert 
Harry Martin 

Press-Scimitar 
Louise Nolan 
Edwin Howard 

Nashville 
Our Times 

Stanley C. Harris 
Springfield 

Herald 
Urith Lucas 

TEXAS 
Amarillo 

News-Globe 
Bette Thompson 
Norton Spayde 

Tlmta 
Annabel Miles 

Austin 
Arnrrican-Statesman 

Nancy Philips 
Dean Finley 

Commerce 
Commerce Journal 

Duskie Myers 
Corsicana 

Sun 
Lynne A. Wortham Das 

Business Girl 
Betty Oliver 

Holland's. the Magaeine of 
the South 

Dorothy Stout 
News 

John Rosenfield 
Times Herald 

Clay Bailey 
El Paso 

Times 
Norman Burke 

Fort Worth 
Press 

Margaret Thompson 
Jack Gordon 

Star-Telegram 
Clyde Whitlock 

Hillsboro 
Mirror 

Thelma Webb 
Houston 

Chronicle 
Eleanor Wakefield 
Ann Holmes 

Press 
Paul Hochull 

Kilgore 
News Herald 

Naomi Hegar 
Longview 

Longview News CO. 
Ellie Hopkins 

Lubbock 
Avalanche 

Margaret Turner 
Marlin 

Marlin Democrat 
Mrs. George S. Buchanan 

Palestine 
Herald & Press. 

Trances Gunning 
San Angelo 

,iandard Times 
Minor Shutt 

Terrell 
Tribune 

Fred J. Massengill 

UTAH 
Salt Lake City 

Deseret News 
Conrad B. Harrison 
Howard Pearson 

Tribune & Telegram 
Maude Robinson 

VERMONT 
St. Albans 

Messenger 
F. W. Turney 

VIRGINIA 
Danville 

Register & Bee 
Mary Prilliman 

Fredericksburg 
Fredericksburg Free Lance- 

Star 
Robert E. L. Baker 

Lynchburg 
Advance 

W. D. Mount Jr. 
Norfolk 

Ledger-Dispatch 
Charles Hoofnagle 

Portsmouth 
Star 

K. Hardy 
Richmond 

Richmond News Leader 
Alton Williams 
Helen De Motte 

Richmond Times Dispatch 
Edith Lindeman 
George Harris 

Suffolk 
News-Herald 

Marion Lyon 

WASHINGTON 
Aberdeen 

World 
P. R. Foelkner 

Bellingham 
Herald 

Nellie Browne Duff 
Longview 

News 
Ruth Sweeney 

Seattle 
Post- in tculgencer 

Susanne Martin 
J. Winn Sayre 

Star 
V. B. Westphal 

Times 
Richard E. Hays 

Spokane 
Chronicle. 

Bob Emahiser 
Vancouver 

Sun 
Vern, M. Schenck 

Times-News 
Ellis Hinkley 

Walla Walla 
Union Bulletin 

Roland E. Miller 
Mrs. R. C. Myers 

WEST VIRGINIA 
Charleston 

Color Magazine 
Jack H. Dawiey 

Gimettc 
Bayard F. Ennis 
Edith Graham 

Huntington 
Advertiser Dispatch 

James R. Haworth 
Herald-Advertiser 

Bill Belanger 
Herald-Dispatch 

Maurice M. Kaplan 
(Mrs.) 

Moundsville 
Echo 

Alexandra Shaw 
Journal 

Louise Fox 
Point Pleasant 

Register 
B. D. Swint 

WISCONSIN 
Beloit 

News 
Harriet Dawson 

Janesville 
Janesville Gazette 

Peg O'Brien 
Kenosha 

News 
Copia McNeil 

Madison 
State Journal 

William L. Doudna 
Helen Mathison 

114[RICAiN[WET RiS 
SNSMIOtiSill 

"Only Musi c'ai Trio 2..k 

Ever to Win on tAe 

tirittUr Gabe SWXN. 

* 

ortoni. 

The 

INTERLUDES 

4.1140 7t4, 
/ /0* 

tarp s 

. >tl . 

Perion,/,0,;ech,;fl:ALLAN RUPERT 

263 South Ilth St., Philadelphia, PA. 

April 24, 1948 

... a clever piano- 

vocal duo hitting 

the high spots in 

cabarets, clubs and 

cocktail lounges 

across the nation. 

DON & TERRY 
Piano and Two Voices 

* [SOPHISTICATED SONG STYLINGS * 

* [APPEALING COMEDY ROUTINES * 

PeAseffa/D.:,,ba: ALLAN RUPERT 
263 South Ilth St., Philadelphia, PA. 
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Manitowoc 
Manitowoc Herald Times 

Roy F. Valitchka 
Milwaukee 

Journal 
Richard S. Davis 
Walter Manfried 

Sentinel 
Edward P. Hellion 
Buck Herzog 

WYOMING 
Casper 

Tribune-Herald 
Arthur I. Garbutt 

Rock Springs 
Rocket -Miner 

Martha Jensm. 
G. A. Schmidt 

HAWAII 
Honolulu 

Advertiser 
Edna B. Lawson 

Star-Bulletin 
George Oakley 

CANADA 
ALBERTA 

Edmonton 
Journal 

Les D. Wedman 
Jan MacDonald 

Lethbridge 
Herald 

C. F. Steele 

BRITISH COLUMBIA 
Vancouver 

BrItish Columbia Digest 
C. A. Perkins 
Irene Leman 

News-Herald 
Constance MacKay 

Province 
Rhynd Jamieson 

Sun 
S. Bligh 
Ronald Gadsby 

MANITOBA 
Winnipeg 

Free Press 
Frank Morriss 

Tribune 
S. Roy Maley 
Ben Lepkin 

NEW BRUNSWICK 
Moncton 

Times-Transcript 
Elva Myles 
Jean Cook 

NOVA SCOTIA 
Halifax 

Herald 
June Grant 

New Glasgow 
News 

Martha McKennie 

ONTARIO 
Hamilton 

Spectator 
N. C. Clarke 

London 
Free Press 

Lenore Crawford 
J. C. Burns 

North Bay 
Nugget 

Betty Desjardins 
Ottawa 

Citizen 
Lauretta Thistle 

Journal 
Biyth Young 
A. S. Sykes 

Le Droll 
Guy Beau Ine 

Owen Sound 
Sun-Times 

Helen Pearce 
St. Catherines 

Standard 
D. J. Williams 

St. Thomas 
Times-Journal 

H. Ramsey 
Gladys Elliott 
L. H. Dingman 

Stratford 
Beacon Herald 

Lotta W. Gibson 

Timmins 
Press 

W. J. Marks 
Toronto 

Canadian. Forum 
Davis Moedell 
Milton Wilson 

Canadian Homes and Gar- dens 
S. Mcl 'wattle 
Jean McKinley 
Gloria Schondelmayer 

Globe & Mail 
Colin Sabiston 

Liberty Magazine, Ltd. 
C. J. Harris 

Mayfair 
S. M. Tate 

Presbyterian Record 
Dr. John Mc Nab 

Star 
Augustus Bridle 

Telegram 
Edward Wodson 

Windsor 
Star 

Clarice Tapson 

QUEBEC 
Montreal 

Devoir 
R. Pelletier 
Jacques de Grandpre 

Gazette 
Thomas Archer 
Herb Whittaker 

Herald 
Pat Pearce 

Jewish Daily Eagle 
I. Rabinovitch 

La Petrie 
D. Laberge 
D. M. Huot 

Le Canada 
Paul Roussel 

Petit Journal 
Andre Lecompte 

Samedi Magazine 
G. Davis 

Star 
H. P. Bell 

Quebec 
Chronicle-Telegraph 

Ena Robinson 
A. G. Penny 

L'Action Cathollque 
G. Fecteau 
G. H. Dagneau 

Le Soleil L'Evenement- 
Journal 
M. Bernier 
R. Lapointe 
Frs. Cate 

SASKATCHEWAN 
Regina 

Leader-Post 
Dan Cameron 

Howard Ross (A) 
New York: 1650 Broadway 

Danny Shaw 
Tommy Sacco 

Chicago: 203 N. Wabash 
Hal Sands (A) 

New York: Paramount Bldg. 
Hal Sands 

Harry Sant ley (A, U) 
New York: 48 W. 48th St. 

Harry Sant ley 
Vic Schroeder Agency (B) 

Omaha: 848 Insurance Bldg. 
Vic Schroeder 
Harriet McMillen 
Eddy Haddad 
Mary Lou Olson 

Ben Shanin (A, B. U) 
New York: 1501 Broadway 

Ben Shanin 
Seymour Shapiro Agency (A) 

Chicago: 32 W. Randolph 
Seymour Shapiro 

Melville A. Shauer Agency 
(A., B. U) 
Loe Angeles: 9120 Sunset 

Blvd. 
Mel Shauer 
Cliff Carling 

Phil Shelley Agency (A. U) Los Angeles: 8842 Sunset 
Blvd. 

Phil Shelley 
Herbert Walsh 

BOOKING OFFICES 
Edward Sherman Agency (A, B) 

New York: 1501 Broadway 
Lawrence J. Go 1de 
Mickey Aldrich 
Joe Coopersmith 
Phil Cosa's. 

Beverly Hills, Calif.: 8533 
Sunset Blvd. 

Edward Sherman 
Philadelphia: Real Estate 

Trust Bldg.. Broad and 
Chestnut Sts. 

Joe Coopersmith 

William Shil ly (A) 
New York: 1560 Broadway 

D. W. Shilling 
Silbert-Rollo Agency (A. B. U) 

Los Angeles: 1586 Crossroads 
of the World 

Arthur Silber 
Joe Rollo 
Mildred Meyers 

Eddie Sligh Agency (A, U) 
Chicago: 203 N. Wabash Ave. 

Eddie Sligh 

(Continued from page 24) 
Eddie Smith Agency (A. B) 

New York: Paramount Bldg. 
Al Wilson 

Paul Specht (A, II) 
New York: 342 Madison Ave. 

Davis S. Stern (A) 
New York: 1619 Broadway 

Al Greene 
Eddie Sues Theatrical Agency 

(A. B, U) 
Philadelphia: Suite 600. 

Shubert Bldg. 
Eddie Suez 
Bernie Rothbard 

Joseph Sullivan Agency (A. B. U) Los Angeles: 8949 Sunset 
Blvd. 

Joseph Sullivan 
Sol Tepper (A) 

New York: 1270 Sixth Ave. 
Beatrice Kite 11 

Triangle Artists Corp. (A) 
New York: 1697 Broadway 

Lou Perry 
Frank Military 

Phil Tyre 11 Agency (A) 
Chicago: 203 N. Wabash 

United Amusement Enterprises 
(A) 

Chicago: 203 N. Wabash 
Harry Greben 

Dallas: Fidelity Bldg. 
Dick and Sonny billiard 

Universal Artists Bureau (A) 
New York: 234 W. 44th St. Bert Jaslow 

Annatta Sehe In 
Universal Attractions (A. B) 

New York: 545 Fifth Ave. 
Ben Bard 

Al Wager Agency (A. B) 
Los Angeles: 707 D. Broadway 

Al Wager 
Joe Wager 
George Nelson 

Art Weidner Orchestra (A, B, U) 
San Francisco: 3025 Van Ness 

Ave. 
Art Weidner 

Jack Weiner Agency (A) 
Los Angeles: 8979 Sunset 

Blvd. 
Jack Weiner 

A rt Whiting Agency (A, B. Ul 
Los Angeles: 6110 Santa 

Monica Blvd. 
Art Whiting 
Enda Scofield 

Fred Williamson (A, B. U) 
203 N. Wabash Ave. 

Fred Williamson 
Frank M. Winkler Agency 

(A. B. U) 
Los Angeles: 1205 N. LaBrea 

Frank Winkler 
Miles Auer 

World Wide Attractions (A. B. U) 
Beverly Hills. Calif.: 197 N. 

Canon Dr. 
Hal Zelger 
Carl Von Ritter 

Jules Ziegler. Inc. (A, U) 
New York: 545 Fifth Ave. 

Jules Ziegler 
85-82 Sunset Blvd. 

Fred 'Katz 
:London, S. W. 1: 110 

Jermyn St. 
Rita Cave 

Ed Zwicker Entertainment Bureau 
(A, B. U) 
Philadelphia: Shubert The- 

ater Bldg. 
Ed Zwicker 

IRVING SCHWARTZ 
(Continued feu,: pave 17) 

cent of their present level and that 
the percentage split over guarantees 
will have to go on a 50-50 basis in- 
stead of today's regularly accepted 
60-40. 

According to Schwartz, approxi- mately 80 per cent of batoners on a 
one -righter swing show little desire to go out of their way to entertain 
the crowd. "Many of them are like 
dead fish on the stand," Schwartz 
says, "never bothering to turn on the 
personality or pay attention to the patrons." Schwartz criticized the 
"just another job" attitude on the 
part of the maestri, and pointed out that this hurts a leader's following in 
that particular area as well as result- 
ing in a general ill-effect on other 
dances to be held at that spot in the future. 

"The day when a leader can just 
stand up there and beat out the music is past," Schwartz adds. "Customers 
today want to be entertained and get 
their money's worth. Those who 
aren't may not come back next time." 

Schwartz points out, of course, that 
not all batoners are guilty of this, 
and sang high the praises of Tex 
Beneke and Stan Kenton as examples 
of co-operative maestri who have re- 
cently played his dates. (Beneke 
played the Stockton Civic Auditorium, 
grossing more than $4,000, and the 
concert Schwartz promoted with 
Kenton at the Sacramento Memorial 
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Auditorium drew a $5,600 box- of f ice. ) 
Managers and bookers should go all-out in aiding in publicizing a one- 

nighter, Schwartz feels. He criticized 
booking agencies who supply age-old 
material on their bands, "and some- times even this comes too late to be 
used effectively," Schwartz said. He 
feels bookers should supply promoters 
with one-minute transcriptions for 
use as radio spots to advertise bands' 
appearances. Managers, he feels, should show greater effort in lining up personal appearances at local rec- 
ord shops and on disk jockey shows. 

ANDY SHEETS 
(Continued from pays 17) 

until guarantees are decreased, this 
promoter feels. 

Here's how Sheets figures it: 
"If I charge $1.50 admission to a 

dance, after taking taxes off, the box- 
office keeps $1.25. If the dance at- 
tracts 2,000 people - which is a healthy turnout in these parts today -that means that after paying a 
$1,500 guarantee and splitting 60-40 
I get to keep $500. However, out of 
this money I have to pay for adver- 
tising, rental on the hail and my help. There's so little left for the promoter 
that it doesn't pay to stay in the busi- 
ness." 

Sheets wants to see band guaran- 
tees brought down to $1,000 and a 
substantial decrease in percentages. 
If the promoter feels lie has a chance 
at making a buck, he'll be willing to 
go out ou a limb and cut admissions 
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to attract more patrons, Sheets main- 
tains. He thinks that with rare ex- 
ceptions the gate tab should not be 
over $1.25. He said he will charge 
$1.80 admission for the Guy Lom- 
bardo dances he is running in Oak- 
land on May'11 and at San Jose, May 
13. However, since Lombardo has 
proven to be so strong at this area's 
box-office in the past, he feels the ad- 
mission won't be prohibitive. 

Generally, Sheets placed most of 
the blame on the band leaders them- 
selves, stating: "I think the personal 
managers and bookers are doing all 
they can. The trouble is that many 
of the band leaders are too independ- 
ent these days." 

RALPH WEINBERG 
(Continued from 770110 17) 

high rental costs there is little left for 
amusements. 

"We have been getting big admis- 
sion prices in all of our promotion 
towns but would like to reduce these 
prices in order to increase attendance. 
We are unable to do this since we still 
must pay high guarantees for bands. 
Colored attractions have reduced their 
guarantees considerably but the 
prices on white orchestras continue 
close to wartime levels. 

"The attraction and agency could 
help us considerably if they made 
some effort to change their promotion 
a1/41s. There has been very little 
change in gimmicks in the past 11 
years. The same format has been 
available in pictures, mats and news- 
paper publicity ideas ever since I 

started out in the field. Some attrac- 
tions have used advance publicity 
men, but frankly, this is not much 
help. Firstly, as a rule, the advance 
man is some punk who knows nothing 
about publicizing a band. His stay 
ill a town is from two to three hours 
and then he: is ou his way to the next 
town. This is not enough to make 
the proper contacts or to do any of us 
any good. A good advance publicity 
man would be an asset but they must 
be hard to find. 

"A good advance man should con- 
tact not only local disk jockeys but 
also the juke box distributors in a 
town he to vet's. But most advance 
men pass the juke box operators by. 
In this writer's opinion the juke box 
gives a band or any song number its 
greatest boost." 

JOE BARRY 
:.s:u I7) 

used to sell us a bona fide band leader 
-without a band-who would work 
a date with a pick -tip outfit. Today 
I know when we buy a band we get 
the same band that is used on records 
and on its location work. 

"The Ritz keeps a daily card index 
of the bands which play in our ball- 
room. It is from these records which 
list guarantees, percentage money, 
etc., made by each orchestra on its 
date in the Ritz, that we maintain 
a price list. The agencies only in 
extremely rare cases attempt to make 
changes over previous engagement 
prices because they know that we 
know what was paid and what was 
made." 
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WALTER STUTZ 
Continued from page 17) 

Lions, is responsible for 
patrons at a minimum at 

one- nighter dance dates, Stutz 

Areas hit by the slump should be 
hypoed at this time with top name 
bands, Stutz believes. This, he ex- 
plains, would be a sort of artificial 
respiration for the band biz and will 
serve to stimulate interest in dancing. 
However, Stutz finds booking agents 
and band managers have followed an 
opposite course. Those areas hit par- 
ticularly hard by the slump find they 
cannot get the top box-office drawing 
names. Instead they are offered 
lesser lights in the band biz, as well 
as territorial orks or newly formed 
bands that hold little, if any, box- 
office appeal. 

"Bookers keep their top name 
bands where the clover is green and 
by-pass those areas where the slump 
has set in," Stutz says. "If this is 
permitted to continue, we are dead. 
Agents should bend all efforts to 
bring the top drawing bands to the 
territories where they are needed in 
order to give the industry a badly 
needed hypo. Keep those bands in 
the off-territories, especially when 
they've been hit by a slump in busi- 
ness." 

Stutz feels that the day is here for 
batoners to replace their high-sal- 
aried sidemen with men working for 
reasonable pay. This, he feels, would 
allow leaders to ask less in playing 
one-nighters and thereby "leave a 
dollar for the promoter." As it stands 
now, Stutz said, the big names take 
off the box-office cream and "let the 
promoters suffer." According to him, 
this is a situation which must be 
solved without delay if the one- 
nighter biz is to remain. 

LARRY GEER 
pan, I7) 

info from all over the territory, indi- 
cating that business is really in the 
doldrums. 

Leaders should pay extra attention 
to doing a good job on the stand, 
especially playing to the payees. The 
erratic length-of intermissions is dis- 
couraging ops. Geer said, and lead- 
ers should marshal their sidemen 
more diligently and see that they 
adhere to the intermission policy set 
by the ballroom owner. He encour- 
aged hand leaders to get the feel of 
dancing communities; that they try 
to find exactly what each ballroom's 
clientele go for by watching during 
early-evening sets to see what num- 
bers draw crowds to the floor and 
what type of music drives terpers 
from the hardwoods. Fronters 
should also acclimate their music to 
the particular qualities of the danc- 
ery's p.a. system. 

$1,500 Personal Salary 
Some leaders must drop prices, 

Geer said. Recently a leader told an 
Op that he must continue to demand 
his high guarantee and percentage 
because of a weekly $8,500 nut for 
the band. When the op asked the 
leader to break down this high figure, 
the leader said he included $1,500 
for personal salary plus such over- 
head items as salary of a valet, secre- 
tary, manager, property man and 
band boy. 

Geer said that he has received 
beefs from ops over some booking 
offices which fail to return com- 
pleted contracts to the op, making it 
impossible for the op to complete 
promotional arrangements for the 
date. Ops realize that bookers are 
sometimes hung up in trying to route 
orks, but Geer said that an op should 
have four weeks in advance to really 
do a job in securing radio time, news- 
paper space and distributing records 
of incoming bands to the better pa- 
trons. Reports have come to Geer 
of contracts being held in skedding 
offices for a month before a date, 
while the op buys window cards, 
newspaper ads and other promotional 
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media, only to have a wire inform hint a week before the date that the bond canceled out, leaving the op with $200 worth of bills that will never mean a dime in the ballroom till. 

Wedge-Booking Evil 
Wedge-booking has started again, according to MBOA members' re- ports, Geer said. In such cases, ops are asked to buy a band which they don't want In order to get a crew that will click at their dancery. In such instances, Geer said the un- wanted band, which has to be used, loses money which even the estab- lished favorite fails to make up dur- ing these days of declining takes. Often bookers utilize the threat that they will play the band with a com- petitor if an op doesn't take their pitch. Geer pointed out that usually if one op in a territory can't buy a band, it won't do well with a com- petitor in the same area. More at- tention must be given to the prepara- tion of contracts, for a band is inked, only to have such factors as playing time for the band changed because "of an error on the part of a secretary 

who typed in four instead of three- and-a-half hours' playing time." 

ALICE McMAIION 
(Continued from pane 17) times what the location band costs per evening and the promotion job 

on such a date ups the ad budget considerably. The promotion budget 
for the succeeding night is also hiked 
to make up for the dancers, who broke their normal habit to make the 
name dance. 

Too Good, No Good 
If the name ork is a big pull, the 

crowd may be so big that dancers do 
not get a good chance to hit the 
maple and do not get the service 
which they usually associate with the 
ballroom when location bands are 
playing. Name orks, she said, must 
realize that, while they have heavy 
payrolls, the ballroom op's burden 
of city and State taxes, insurance, ad- 
vertising, loss of business on preced- 
ing and succeeding nights, and a pay- 
roll that increases because of person- 
nel necessary to handle the heavier 
crowds, make it more difficult for 
the op to break even. With the gov- 
ernment getting 20 cents out of every 
admission dollar for taxes, and the 
bands asking a 50 or 60 per cent priv- 
ilege, which means 40 to 48 cents out 
of the remaining 80 cents, the op has 
little profit left. 

Fronters must learn the particular 
musical tastes of each ballroom's 
clientele, she asserted, and a few Min- 
utes with an operator before the 
dance will assist a fronter in doing 
a better job. If there's a reason an 
orkster cannot adhere to the danc- 
ery's policy, an explanation will make 
the op realize that his patrons are not 
being fluffed. Miss McMahon also 
pointed out the danger of ove -long 
intermissions, which are in violation 
of union contracts. She asked co- 
operation from leaders in letting her 
know what ops can expect in the way 
of personal visits to local disk jockeys. 
such as Paul Roberts, WFBM, Indian- 
apolis platter pilot, who has worked 
100 per cent in putting the roof dance 
bands over. 

Booking Office Co-Op 

Bookers must discontinue to sell 
concert and show bands as dance at- 
tractions, Miss McMahon maintained. 
When a band is sold, booking offices 
should follow thru with informative 
and well-written press manuals. 
Booking offices should furnish promo- 
tional media at reasonable prices. She 
pointed out that one Omaha territory - 
band booker sells attractive window 
cards at a nickel, while major agen- 
cies ask a dime for the same mate- 
rial. Press books should carry com- 
plete info about the band's records 
and recent web airings. 

HARMONICA DONS 
CURRENTLY AT 

THE BOWERY 

DETROIT 

Offering a variety of 

tunes from the flip pop 

selections to the most 

difficult classic arias. 

Their contrast of Instru- 

ments ranging from one 

inch to .s three-footer is 

unusually novel and 

unique. 

Booking thru PETER I. IODICE Personal Management: 
Amusement Booking Service MURRAY SABIN 

2115 Cass Arc. Detroit I, Mich. 2629 Woodward Ave. Detroit 1, Nick. 

AND HIS ORCHESTRA 

4th Sensational Year 
BILTMORE HOTEL ANGELES Broadcasting Over NBC 

THANKS TO JOE FABER AND BUD OVERBECK 

TECH-ART RECORDS 

RADIO 

No Rest for the Whacky! 

DAVE BARRY 
Now rippling along as "Mr. Ripple" on 

the JIMMY DURANTE SHOW-NBC 

Featured in Columbia's 
"LADIES OF THE CHORUS" 

Now Booking Summer Tour 

Personal Management: 

Harry A. Romm. 38 E. 57th St., New York City 
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RUNNING SUCCESSFUL NIGHT CLUB 
(Continued from page 4), 

would rarely lead the orchestra but 
spent most of his time dancing. 

We prefer attractions like Jean Sa- 
blon and Joe E. Lewis, who draw in 
the most money per patron; Duke 
Ellington, who attracts such names 
in the music world as Dick Haymes, 
Margaret Whiting and Johnny Mer- 
cer; Carmen Cavallaro. who always 
plays with the band and is always 
glad to play request numbers, and 
Desi Amos, who has a host of friends 
here and a strong following. Peggy 
Lee proved to be a good draw. 

The Hot Miss Thompson 
You might be interested to know 

who drew the most money at Ciro's. 
Due to the fact that we lump our 
night club grosses with the liquor 
sales and catering, it is difficult to be specific. But we do know that the three toppers to date are Kay 
Thompson, with the Williams Broth- 
ers; Carmen Cavallaro, and Danny 
Kaye. Among others on top at Ciro's 
are Mitzi Green, Joe E. Lewis, 
Dorothy Shay, Duke Ellington, Kath- 
erine Dunham, Jerry Lester and Veloz 
and Yolanda. Kay Thompson and the 
Williams Brothers broke more rec- 
ords than anyone else at Ciro's. 

In general, comics do well. How- 
ever, we insist on entertainment that 
is not off-color. For two years I re- 
fused to have Jerry Lester on my 
bill because his material wasn't quite 
up to our standards. He cleaned it 
up, came to Ciro's and made a great 
hit here this season. I think that he 
is thrice as funny as ever before. In 
fact, I think he will soon be recog- 
nized as one of the greatest comedians 
of our time. Altho a great performer 
naturally prefers to choose his own 
material, he will, if reasonable, listen 
to suggestions on what bits to add or 
cut. For instance, Mitzi Green was 
not completely sold on the idea of 
doing a takeoff on Joe E. Lewis every 
night. But when I pointed out that he 
was very well known and liked by 
our patrons, who would appreciate 
this particular bit, she included it and 
it has become a favorite here. 

Ciro's itself-tho it is one of the 
most famous in America-actually 
operates in the red. We have, how- 

11MellIMI 
1. 

ever, five main sources for reve- 
nue: (1) Catering. (2) retail liquor. 
(3) studio parties given on sets, (4) leasing the room to motion picture 
studios for night club scenes and to radio broadcasting companies for 
special broadcasts, and (51 concerts. 
Last year I presented Jose Iturbi, 
among others. Naturally, we respect 
the five sidelines which bring in most 
of our revenue. One gimmick we've 
latched on to which has helped pro- 
mote our sidelines is a social secre- 
tary who advises those interested in 
how to conduct a party in their own 
homes. This is an individualized serv- 
ice for which there is no charge. 

Ciro's operates a little differently 
from most other clubs. We pay no 
rent since I own the building; the 
land and all the property is free and 
clear of mortgage; we have no laun- 
dry bills because we own and op- 
erate our own laundry; we carbonate 
our own water; we make our own 
ice; we own a shop where we up- 
holster our furnishings and keep them 
in constant repair, and we pay no ex- 
ecutive salaries. 

MIDWEST BOOKERS 
(Continued from page 16) 

out to renew interest in dancing and 
help both groups. 

Ops Are Hosts 
Ballroom ops must realize they are 

hosts and should take a general in- 
terest in familiarizing themselves 
with their clientele. Serf Hutton, of 
National Orchestra Service, Omaha, 
advised that ballroom ops would do 
well to associate closely with any 
community enterprise and attempt to 
have as many civic and school func- 
tions as possible held in their danc- 
eries. 

On the advertising situation, terri-. 
tory band bookers felt that in some 
instances the entire budget is spent 
on promoting name attractions, while 
ops cut down almost completely for 
the territory orks. Too many ops, 
they aver, are sticking all their money 
in the name-band promotion and are 
just getting by with their regular 
weekly territory band dates, which 

SAN 
and the Wonderful 

ORIENTAL THEATRE 

ORCHESTRA 
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are so much more economical and if promoted correctly might mean a regular, neat income. _ 

Ballroom interiors and exteriors mean a great deal, and ops should spend more time and dough in seeing that their spots are a showplace in the community. Vic Schroeder, Omaha territory skedder, pointed out the lack of adequate p.-a. systems and poor acoustics discourage fronters and offer little good music to dancers. 
Schroeder also emphasized proper relations between the op and the fronter, encouraging ops to give in- structions to leaders well in advance 

of the opening time; treat musicians courteously, obtain some kind of serv- ice from ballroom help for musickers between sets and have pianos tuned_ 
to standard pitch. Schroeder also pointed out that it is a good practice for ballroom ops to open their danc- eries at 6 p.m. so that a band arriving early can have a chance to set tip and clean up before eating preparatory 
to going onto the job. 

Study Demand 
All territory skedders insisted that ops study their crowds for band de- mands so that bookers could supply them with the type of band they wish. Barnett said he had run into ops who run regular popularity polls by hav- ing dancers sign give-away cards on which they also name their top favorites. 
Nev Wagner, of the William Morris 

Chicago office, said that he has been 
securing good reports on his sugges- 
tion to ops who buy show-type dance 
bands and work a combination con- 
cert-dance. Utilizing a one-hour show 
and three-hour dance, ops are able to get the older music fans and the younger dance fans in for the name 
promotions. 

Ops who scale their admish ducats 
according to the price of the attrac- 
tion are enjoying heftier grosses, ac- 
cording to Lang Thompson, of Asso- ciated Booking's Chi outlet. Thomp- 
son said that with dough as short as 
it is patrons are pulled by the drop 
in coin. Ops are fluctuating the ad- mish in proportion with the guarantee 
on the band with some success in 
certain areas, he said. 

HAL HOWARD 
(Continued from page 16) 

of America. Promoter dedicated the 
one-night dance date to Bank of 
America employees. These were 
given tickets at a reduced rate, which 
meant that the promoter was as- 
sured of a substantial turnout coming 
from that organization. 

According to Howard. admission 
prices are on the down grade but 
promoters and dancery ops take it for 
granted that the public knows about 
their lopping of prices. He mentioned 
one promoter who heads his news- 
paper advertising with, "Now, name 
bands at sensible prices." By driv- 
ing home the fact that prices are 
clown, it will result in more cus- 
tomers who can now afford to go and 
are willing to spread the good news 
to their friends. 

HOWARD SINNOTT 
front page IC) 

some sort of intimacy between the 
operator and the ticket buyer. The 
promoter should make use of promo- 
tion gimmicks - giveaways, door 
prizes, disk jockey tie-ins, etc. To 
top it off the promoter should spend 
time and money in keeping his ball- 
room in attractive shape. Some ball- 
rooms today are in bad need of re- 
decoration, refurnishing, repainting, 
etc. Keeping the ballroom attractive 
helps to create the environment 
which would draw customers instead 
of drive them away. 

"Another suggestion is that oper- 
ators make greater use of advance 
ticket sales on spot bookings. This 
serves a two-fold purpose. Primarily, 
advance sale should cause word-of- 
.nouth talk about the dance around 
town. Secondly, it serves as some 
insurance for the operator's date." 

The next time you hear 

voices- 1.15sTEN ! 
IT MAE BE your conscience speaking. 

It may be saying: "Save some of 
that money, mister. Your future de- 
pends on ie.' 
Listen closely next time. Those are 
words of wisdom. Your future-and 
that of your family-does depend 
on the money you put aside in sav- 
ings. 

If you can hear that voice speak- 
ing clearly, do this: 

Start now on the road to auto- 
matic saving by signing up on your 
company's Payroll Savings Plan for 
the purchase of U. S. Savings Bonds. 

There's no better, no surer way to 
save money. Surer because it's auto- 
matic ... better because it pays you 
back four dollars for every three you 
invest. 

Do it now. If you can't join the Pay- 
roll Savings Plan, tell your banker 
to enroll you in the Bond-A-Month 
Plan that enables you to purchase a 
bond a month through your check- 
ing account. 

Remember-better save than 
sorry! 

Automatic saving is sure saving 

U.S. Savings bonds 

()Contributed by thin magazine 
in co-operation with the 
Magazine Publishers of Americo 
as a public service. 
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"Sing Bing", "Lee's for Me" 

Collegian Chant; in Place: 

Como, Laine, Stafford, Shore 

Sinatra Slip Shows, Lund Fades; Monroe, Christy Pop In 

(Continued from page 3) 

slot to fifth place behind Crosby, utri-ti-r-ry rankie LaMe and Vaughn 

Monroe. Combination of bad publicity for Sinatra and a long stretch with- 

out a sock record (his last higgie was Mam'selte over a year ago and that 

bowed to the Art Lund version for impact) took its toll in this year's poll. 

But Como's disk success remained at high level with one smash hit to his 

credit When You Were Sweet Sixteen paired with Chi Baba, Chi Baba) 

and several peak-sale platters to boot, Laine pulled up from seventh slot last 

year to No. 3 this year on the strength of his Mercury success since That's 

My Desire: the singer even now boasts 

a hit in his version of Shine. 

THE BILLBOARD'S 

10th Annual College Poll 

SINGERS 

All-Around Favorite 
(Male) 

1. Bing Crosby 
2. Perry Como 
3. Frankie Laine 
4. Vaughn Monroe 
5. Frank Sinatra 
8. Mel Torme 

982 
570 
309 
273 
270 
122 

Craig "Near You," Monroe 

"Ballerina" and Laine 

"Desire" Campus Wax Faves 

Iturbi, Rubinstein Longhair Laurels-liltachaturian Boom 

NEW YORK/March 27.-The cam- 

lads and lassies' selection 

favorite popular records of the past 

year apparently reflects the choice of 

-^ 'hole, accord 

NEW YORK. March 27.-Perennial 
favorites of the American classical 

music lovers at large grabbed off t'- 

billing among the college 1"-- 

listentrs, with pi no 

le...14mt the 

tr4 
IC0* 
rf4/11#(/, 4 

Currently 

THE HAREM NEW YORK 

80011o/19i 

GENERAL ARTISTS CORPORATION 
tHomAs G ROCkwEtt. Pies,aeni 

NEW YARN CHICAGO HOLLYWOOD CINCINNATI LONDON 

Persona/ 

Menagemont 

CABBE, LUTZ and HELLER 
210'2 SUNSET BLVD. HOLLYWOOD, CALIF. 
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LOOSING OVER 

FOUR LEAF CLOVER 

-BABY FACE 

THAT 
GENIAL 

IRISH 
GENTLEMAN 

Recently Completed 

SMASH WEEK 
at 

STATE THEATER 
HARTFORD, CONN. 

and 

111(0 PALACE 
COLUMBUS, OHIO 

Week of April 9th 

Week 
of April 22nd 

th6 10 
0),3101-,1 

01-110 

Week of April 9th 

Week of 

April 15th 

and his Orchestra 

ro be followed by 

CASCADES' 
ROOM 

InaATOP 

NW 
HOTEL 

June 7st 

RKt1 -WATER r n Aug 

CINCINNATi LUCE 
Or-110 RKO PALACE 

CLEVELAND, OHIO 

st 

/I TER 

OTEL 
0 

()MI Ffat,1012i 
for those 

wonderful 
PAC)......loolonqs 

CHICA 

EXCLUSIVE MANAGEMENT 
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