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AMERICA'S NO1 BAND ATTRACTION

M%’ againl

on ten one-nighter concert dates

: The Vaughn Monroe Show
for Camel Cigarettes

CBS Coast to Coast
Saturdays 9:30-10:00 P.M., E.S.T.

and his Orchestra
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Successful nght Club

lations, live erplmtutmn and advertising, careful selection and grooming of talﬁﬁt
are factors . . . not to mention 'u-nrkmg 7 ﬂn}ﬁﬂwﬁrl. unless yon rain]’hilallelpﬁﬁ.
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“I, OVER'S in clover,” people say,

and when they ask me for the
seécret of my success I us=ually reply
that I'm just lucky., Actuaally, it took
me 20 years to gain the know-how of
running a night club,

I bought Ciro's in 1942, Today,
Ciro's is one of the most highly publi-
cized firms in the world, receiving
mMore Spaceé 1n newspaper and maga-
zine columns and more mentions on

radio and television shows than al-
most any other. It is a natural for
publicity. The name has become

gynonymous with Hollyvwood glamour
and intripue—and also fights. OQOver
21,000,000 a vear is spent on it

We spend approximately $125.000
g8 year on publicity and advertising.
We take all the space we can get in
Los Angeles newspaper ads, and ad-
vertise as well in the trade papers,
Approximately $25.000 a year is spent
on advertising, $15.000 on publicity
and £85,000 on special exploitation—

Duke Ellington

, ¢ drairs the music

Jm: E. Lewis
mob, . o Lhe

which includes sending gifts to our ***+ #4494 40544404t 4 0040ttt irise

regular patrons, movie stars and other
celebrities,

A Good Story

In publicizing Ciro's we consider
the viewpoint of the newspaper man
who is interested in giving free space
to a company only if there is a good
story there.  Altho Ciro's is a natural
for publicity, we leave very little to
chance, taking adwi antage of every
W "rﬂh".'-h]]L ~.ltL|u'lmt1 Particularly we
try to create interest in each new
opening. For example, when Mitz
Green was to open at Cire's, it was
learned that Rayvmond Duncan, Isa-
dora Duncan's brother, had come to
Los Angeles. He is always a good
bet for publicity because of his habit
of wearing a Greek toga. 1 threw
a big dinner for Duncan at the open-
ing during which he pozed with Mitzi
Green. The combination of the two—

the child star who has made 200, and 4+ 4249994004000 000000909099 940000005 05 4000 S 400000t

Ciroése [ove himi.

Kay Thompson and the Four Williams Brothers
. « they busted all records.

Page 4
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Mitzi Green
« « « @ Lewisy impersonation
clicked

night club operator. Ifaf

Ciro’s actnally runs
in the red...but, oh,

those five sidelines!

by
. D. HOVER

Jor him @&
parii.

Isadora’s toga-garbed brother—made
an irresistible picture for the news-
papers., The picture and story hit
the front pages the next day.
Included in our $85,000 budget far
special exploitation are such gifts as
lipsticks to both men and women
patrons (the men like to give the
gifts to their fem friends), fountain
pens and cigarette lighters, Any regu-
lar patran of Ciro's is apt to receive
such gifts in his mail, For each new
attraction, I throw a big party at my
home for over 200 people—namely
motion picture celebrifies and the
press. For Harry Richman, for in-
stance, I gave a swimming party.

New Decor Every 18 Months

My formula for satisfactory custo-
mer relations is simple: Give the pa-

tron the best of evervthing that money

and prestige can buy. To make sure
that customers will want to come 10
Ciro's, we endeavor to provide the
finest entertainment we can get, the
best food and two orchestras, We
strive to create the most pleasant pos-
sible surroundings for our customers.
I have the room redecorated approxi-
mately once every 18 months.

Altho most of the patrons are my
friends, I work on the theory that
they come to enjoy themselves, not
to see me. I believe that any time
the owner of a night club thinks that
people come merely because they like
him, or want to see him, he makes &
mistake. There should be a certain

friendly aloofness on the of the
oW (omes

Harry Richman Jerry

neimming

H. D. Hover, Owner-
Operator. Ciro’s,
Hollywood

Lesler :
. from not-up-to-sionderd

o onc-of-the-greatesr.

in with his girl and wants you lo mt |
at his table, sit there for a few®
minutes — but den't plant yourself
there for the evening.

Patrons want the best you can give
them in entértainment, food and at<
mosphére, Cur budget for shows and
music runs from $3,500 to $8,000 pﬂ'
week,

A Definite Policy

I believe that every night club
should have a definite policy and i:r
special type of clientele to which it
caters. Without such a policy you're
sunk. The night club operator must
decide whether he wants a large or a
small room, a floor show, or just

musie, and ¢o on. T decided on a
small, intimate room and two floor
shows an evening. We select our en=
tertainment with the clientele ]Q'J_(
would attracl alwa¥s in mind. As a
result, Cire's has developed into mt.
of the most exclusive night clubs :;n;.
the country. "1
busi
with

We base oLr records on

ness. One crchestra leader

national mputnm:u is & man whom

shall never ngafu for Ciro's be-

cause he draws in ﬂlﬂl bowl |

crowd whiuh doesn't mﬂﬂﬂ Mﬁ' )
sddition, I

]nlmlhﬂthemdnummn!li =

performer has as much to do with

hilsmltl.mmntnnwﬂ“hﬂ his

ta ;

leader wouldni't smile at the a L

(See Running ;ﬂw Ehﬁ. w
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~ serve nothing except the best
“branded” lguors . . , . ...

“vater to every whim of your

. Eive everyone a ringside table,
.':-i&re%'n”nsnhn‘day nights . , . .

 pay five times as much as you
can ufford for a show . . . . .
be sure that it is as good or
better than any show in any
thealer in town . . . . . .
hire the two best orchestras
You can get . .
‘Tedecorale every year ., . . .
pay striet attention to every
deuﬂ - - L] ® " " L] & i [l ®

come in early and stay late

work seven days a week (unless
you're in Philadelphia—and then
spend Sunday in New York visit-
ing night clubs, trying 1o find acts
that you can use) . . . . . . .

never charge a cover charge . . . .
talce the minimum charge off for
every steady customer in order to
keep his good will . . . . . .
take the minimum charge off for
every new customer in order to
generate his pood will . . . . .

charge less for vour dinner than
thie s=ame dinner would cost at

Then if there's a war on, you should
do business, and make enough money
to stay in businezs for & year or so
after the war ends , .

or until your money runs out . . . .
or until there's another war . . . .

never worry about your club. Always
walch what Miami is doing. If vour
competitor offers an act $2,000, offer
the actl $3,000. If the other guv's offer
is raised to $4,000, you up it to $5,000.

he raises again to $7.500, don't be
scared. Offer him $20,000, That's to
learn your competition they can't
monkey with you. . . ., . ... .. -

lllllllll
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Lon Walters, headman at
the Latin Quarter, says it’s
as easy as can be, And that
thing in his cheek is his

tongue.

by
LOU WALTERS

R I O A A . I e S
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Properly showeasing unique talent is the

firm and fixed policy at the Blue Angel, -
by

HERBERT JACOBY

IEE in any other business, the most

important requirement for a suc-
cessful operation in a night club is
policy—knowing what vou want to
do, what elientele vou plan to aim for,
und what to give them that they are
anxious to find.

Failure to establish a set poliey, or
o cantinue to mdintain it, is a great
migtake, There is a public for good
} food, one for good music and dancing

and one for good talent. These groups
arg not alwayve the same and a suce
cessful policy must specialize in one,

In my case T decided to try, to the
best of my ability, to present talent.
That required the atmosphere of a
smart, relatively quiet room with
good service combined with a planned
production of the actual show, in-
cluding timing, staging and accom=-
paniment.

Well-Balanced Production

To gelect an artist for a night club
requires n personal taste or flair
which cannot be acquired. It is im-
portant to remember that your taste

i ._ _,_-_,'J

Some of Jacoby's Blue Angel "Discoveries”—
Left to right, Alice Pearce, Pearl Bailey, Florence Desmond and the Bernard Brothers

is personal and individual and that
you cannot please evervone. How-
ever, i you present some talent ac-
cording to your standards, and wyou
like it well enough to gamble on it, it
is easy 1o convince a portion of the
public and so you acquire vour own
following. This following comes be-
cause il knows il will find an in-
teresting display of talent; it is not

LI | 5
e g e

attracted by one name, but by a well-
balanced production,

Comedy Wanted

The greatest demand is for comedy,
and comnedians are the most difficult
to find. I have always fried to pre-
sent people who are funny without
being vulgar. Some of the acts which
1 have discovered have made people
laugh most are the Bernards, who
were the first to compose an entirely

— oy &

creative mimiery, timed to other peo-
ples' records, and Paula Laurence and
Alice Pearce, both with new zany
characters and ideas. Along with
these I would like to mention Flor-
ence Desmond as one of the most
distinguished comedienfies, unique in
the art of imitation.

After comedy the most important
itemn, if vou deecide to omit the sex

i

angle and the line of girls, is good
music, pgood singing and good
rhythm. Ilere I would like to men-
tion two groups which have worked
lor me, the Herman Chittison and
Ellis Larkin trios, They have been
called the best asccompanists in the
country by some of the outstanding
singers, These groups accompanied

singérs such as Evelyn Knight and

Joan

Nichols when  they pot their

first brealt with me, Another artist
who should be mentioned is Pearl
Bailey, who has combined music and
comedy in a rare and eflective man-
ner,

If T can consistently find talent
with the qualities and unique cipa-
bilities of tho=e I have mentioned,
I have no fears about continued
profitable business at ithe Blue Angel.

ARE starting our 20th year at

Leon & FEddie's. They tell me
that with the  fickle public this is
some kind of a miracle. Doors have
opened and closed around us with
such rapidity it is hard to keep track
of who's who.
- After all these years our mailing
list embraces every corner of the
ﬂﬂh lﬂﬁ every address was given o
s persanally. T feel that the people
who have made our place a “must”
like our spot because of the friendly
atm and the homey touch we
4ry to give it. 1 think that in the
eourse of some eyenings 1 walk a good

shaking hands and greeting
ende and new, and that's how
i, el about my customers . . . they
5 aRtceads.

~ Square the Beefs

We try o correct any complaints
hat may arise before the customer
! 8 g0 that he is completely satis-

b

i

old

.

. i
e T |

fied. T insist on the finest of food,
moderately priced, expertly prepared
and served, and our tables are plenty
large enough to eat on.

I change my s=hows every four
weeks, 1 like fresh new acts and
many have gradusated real stars from
here, including Jackie Miles, Jan
Murray, Jackie Gleason, Donald Rich=
ards, Lee Sullivan, Archie Robbing,
Joey Adams, Ivis Adrian. Marie Me=
Donald and many others, 1 have no
business gimmicks outside of our 8
by 10-foot television sereen on which
we show major sporting events, The
customers love it and incidentally so
do I, as it gives me a chance to keep
up on sporlts and attend to business,
too, Our Sunday night celebrity
purties have been poing on for 15
vears and we have a wonderful time,
The public has never tired of these
nights and they are a tradition with
Uus.

Mostly 20-Year Men

Most of staff have been with
me Eiﬂﬂg tﬁ:rplme opened, and the

100,000 songs and 15 miles
a might is part of Leon &
Maybe it’s

Eddie’s story.

trite but who can argue

with 20 years,

by .
EDDIE DAVIS

waiters and captains have memaorized

faces and names from sll over the must have

world and have the same friendly in-
terest in our patrons as I have, I

The Billboard Personcl Appearances Supplement

think that

in these past 20 years I
sung over 100,000 songs
and the way I feel right now I could
sing 100,000 more,

Poge 35
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A Decade of . (uiiade, s

Band and Singer Toppers

with America’s College Kids

As determined in the annual poll of colleges conducted by The ---m 08

College Poll Wmners—'l93£I-'I948

' o PROMISING | FAVORITE AT | FAVORITE FEMALE ||
vear | favomiremanos | MEEL LG NDs o EMALERS

1938 Benny Goodman o T i
Tommy Dorsey

Hal Kemp
1939 Arlie Shaw Bing Crosby
Kay Kyser Jack Leonarcl
Tommy Dorsey Kenny Baken
1940 Glenn Miller Hay Eberle
Kay Kyser Jack Leonard
Tommy Dorsey Bob Eberly

1941 Glenn Miller Vaughn Monroe | Frank Sinaiia

Tommy Dorsey - Will Bradley- Ray Eberle
Kay Kyser Charlie Spivak | Bob Eberly {
Bobby Byrne
1942 |Glenn Miller Hal McIniyre- | Ray Eberle '| Helen ﬂ‘ﬂunnell ; '1
Tommy Dorsey Claude Frank Sinatra Marion Hutton ||
Harry James Thornhill Bob Eberly Ginny Simms | l

Vaughn Monros - I |
Charlie Spivak a

1943 Harry James Hal Mclntyre Frank Sinaira Halm Forrest

Tommy Dorsey |Stan Kenton Bob Eberly Helen O'Connell +' |
Glenn Miller Vaughn Monroe | Ray Eberle Peggy Lee :
1944 |No Poll J| No Poll No Poll No Poll vl

1945 | Tommy Dorsey-| Sian Kenton Bing Crosby Dinah Shore |
Harry James | Hal Mciniyre Frank Sinatra Jo Stafford -
Glenn Miller Les Brown Dick Haymes IGinn‘r Simms |

Benny Goodman

1946 | Tommy Dorsey |Stan Kenion Bing Crosby
Woody Herman | Tex Beneke & |Frank Sinalra
Stan Kenion G. Miller Ork | Perry Comc
Elliot Lawrence l

1947 |5Stan Kenton Elliot Lawrence | Frank Sinallra

Tex Beneke & | Eddy Howard | Bing Crosby
G. Miller Ork|Ray McKinley Perry Comu

Tommy Dorsey Il

1948 |Stan Kenton Elliot Lawrence | Bing Crosby

Vaughn Monroe | Ard Mooney Perry Como
Tex Beneke Randy Brooks |Frankie Laine

Jack Leonard

Page & The Billboard Personal Appegrances Iupp“ﬂ
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Annuql College Poll
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We're exiremely grateful to the collegians 1o 2nd place in the Sweetl Bands Division.

i birthd such o ; i)
who helped make our 2nd birthday We've thoroughly enjoyed the privilege of
memorable one.

playing in person fer the students of more
Returming —

CAFE ROUGE

HOTEL PENNSYLVANIA NEW YORK ing Newer Bands Division, and boosted us them many more times in the years to come.
MAY Z24th

Our many, many thanks lo those who voted than eighly colleges during the past two

us overwhelmingly lops in the Most Promis- years . . , and look forward 1o playing for

latest Columbia Record Release —

SHAUNY O'SHAY

Personal Manogement STAN LEE BROZA Press Relalions
SUGAR BEAT

KO Bldn, » Rockeleller Center Mow York &0, M. ¥ GEORGE B. E“’hHE
Soon lo be Released —

ELLHPFAFELILTi ! 'GENERAL ARTISTS CORPORATION

THOMAS G. ROCHKWELL, President

WEW YORM « CHICAGO « HOLLYWOOD = CINCINNATI« LONDON

The Billboard Parsanal Appearances Supplement
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- King of Modern-Western swing

Currently

COMMODORE HOTEL

Opening

Establishing new house records on

nis it NATIONAL TOUR |

Ayailable for
and his orchestra FAIRS I AND PARKS

personal Management: ABE TURCHEN CARNEGIE HALL—'AAY 17TH

EXCLUSIVE DIRECTION

Continental Artists Corporation

BEVERLY WILSHIRE HOTEL 131 WESI 52ND 5T.
BEVERLY HILLS, CALIF. NEW YORK 19, N. Y.
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IT'_B_'al_&-nut time for a few calm words
on a thing called “concerts,” In
the pop field (nmame bands, &cts,
singers) concerts achieved such wide-
spread fame this vear as compared
with past seasons that a lot of “ex-
perts” formed dangerous opinions;
dangerous because of the over-
generalization. There seems to be
1o doubt that popular concerts are in
ever-growing vogue and are paying
off with ever-greater success, but
there are barriers and qualifications
the promoter and performer

.+ must familiarize himsell with before
declding to junk the ballroom circuit
and head for any and all coneert halls

‘in sight

Concerts, of course, are nothing
new; for years the bigger metropoli
in the nation have housed pop attrac-
tions qn the concert stage frequently
with good results. Today various

. phenomena explain the increased
tempo of the concert frend. At the
same time these phenomena are self-
explanatory "procesd with caution™
signposts for the one-night promoter.

No. 1 phenomenom seems to be the
disk jockey. In the East impresario

4 FErnie Anderson has wicely pulsed

the exact exploitation potential of

" the disk. jockey as related to the con-
jt:m'-jt—l:ﬁe and has brought the jockeys
into business with himself. Anderson
has a good record of concert tour
pgunlﬂﬁﬂnﬁ_ behind him, mostly in the
jmzz fleld. In New York he has been
presiding over Town Hall and Car-

‘negie Hall (at the former usually in
4 jon with platter spinner Fred-

ie Robbins); he's booked the Illinois
=: Ella Fitzgerald package con-

,g#r Hartford, ‘Detroit, Philadel-
shia, Boston, Washington and Cleve-

and. This tour ran at §1,500 guar-

‘antee ($500 to Ella and the remainder

to the ork, while Jacquet worked
at 50 per cent over the gross and Fitz-
geralc 20 per cent over the gross).

Meanwhile Anderson took out money

fﬁ“ A1y every concert stop, Lo-

L

cally h ‘eold out the Stan Kenton
_ ;:ﬁa- it Carnegie Hall (prices scaled
- & higl “of $4.80); at Town Hall he's
iy *‘-,_%;_-fjl- up weekly concerts Wwith
Jower scaled ducats but enough to g0

over fhe top. His personal abilities

s a promoter may be important—

16 Knows exploitation and
immicks and uses them
s conceded practice of
ating tn' conjunction with disk
; probably holds the key to his

j_ ﬁ-’

fa - « and How They Get That Way

Pop concerts
stars have all made money
in recent years.

featuring straight names, jazz artists, folk and race
for promoters, bookers and talent

But there are good solid reasons why they deo.

- # — —

—— e —————————— -

the given concert. In addition, and
this is important, you can be sure
that the jock lends plenty of vocifer-
ous support via the radio waves for
the concert promotion.. Fact that An-
derson has been “coming out” vali-
dates (business-wise) His practice of
going into “partnership” with jocks.

On an out-and-out basis promoters
mav nol care to pattern their busi-
ness after Anderson's jockey tie-in
set-up. But the importani lesson o
learn is that the local jockey can be
all important in concert planning and
staging. The wise concert promoter
better look to his jocks as friends, if
not pariners.

The most significant “new look™
about pop concerts, of course, is their’
widespread reach into the name-band
brackets.

Name Clicks

Name bands playing concerits are
usually surprisingly successful when
compared with those trodding the
routine one-nighter dance lanes, But
wait a minute, Mr. Promoter—don’t
junk vour ballroom and grab for a
tent with chairs—there's more to 1t
than meets the eyve. Certainly Spike
Jones has been a tremendous groSser
(better than B8G in every one of 24
cities and as much as 14G and 135G
in concert dates at Minneapolis and
Worcester), Yeah, Vaughn Monroe
can boff out 7 to 10G on a concert
tour: soon Sammy Kaye goes out on
concert tour (five concerts in three
davs) teamed with Milton Berle, but
let's get a few practical points
straight.

The important consideration is the
“entertainment formula.' Jones, Mon-
roe, ete,, only prove that large doses
of stage production will spice the
concert box office. Spike has a 14-
act Musieal Depreciation Revue; Mon-
roe is lpaded with production rou-
tines on top of his own vocal appeal;
when Kaye goes out, not only will
Berle be the comedy kid as always,
but look for Sammy to lead out with
hic “Ss You Want To Lead a Band,"”
his poetry readings and his clownings
with a Latin-American dancer and
bongo beater. So stop and reconsider
before striking out as a concert im-
presario, Ordinary band bookings
without previously considered special
characteristics muy not bind, People
who sit thru one or two hours of
solid band entertaining are definitely
more caustic and critical than ordi-
nary terps who will suffer thru rou-
tine musie (up to a point) to satisly

of the objective of dancing with the
- gal friend and getting in a few drinks

or vittles to boot, Packaging (sup-
plementing of ordinary dance bands

1

NWW ameri
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with stage acts, singers or “gim-
micks") may be an agency function,
but it often depends on the stated
whim and requirement of “promo-
ters.” i .
60-Day Top

Apart from the aesthetic wvalues,
there are solid business fundamentals
for the performer and promoter to
understand about concerts, Cancerts
currently are estimated as offering
no better than 60 days 2 year for any
given oik or ackt This 60-day figure
iz one with considerable “gate milk-
ing" involved and may be presumed
to apply only 1o No. 1 bands, vocal
and act attractions, While 1t hns no
immediate hearing on the promaoter
(new concert promotions can be de-
veloped) it does point up the avail-
able talent problem. If large enough
gquarters can be found to house
enough people to bring in enough
money to pay the price of top talent,
the question still remains: Will loca-
tion of concert halls fit into the
agency, or performer’s itinerary. As
the concert field broadens out (if it
broadens out) the problem may efface
itself and the promoter may find it
simpler to catch on'to o Jomes, Mon-
roe or Kaye passing thru; meanwhile
there are lesser names to consider,

Folk and Racers

Today, in terms of concert promo-
tion, what is a lesser name? In the
specialized recording fields (which
can provide ideal concert names when
properly examined) the big pop
names are non-contenders. Newly
arrived race and hillbilly record art-
ists, for example, affer enterprising
opportunities in the personal-appear-
ance belt. There's no surprise when
estahlished hillbilly-Western names
such as Ernest Tubb and Eddy Am-
old, or the race stars, including Louis
Jordan, King Cole, Three Players,
draw packed concert houses, but the
promoter can also cull thru the Nellie
Lutchers, Julia Lees, Tex Willlams
and Cowboy Copas or Sarah
Vaughans. Frequently in given areas
the disks of these artists provide the
greatest exploitation builders any
concert could require, Territorial re-
quirements for concerts are extersive
and go hand in hand with record-sale
characteristics; wyet, surprising as it
may seem, some territories are mis-
understood by local concert pro-
moters. In New York a concentrated
hot and modern jazz following can
fill up concert halls for attractions
spaced out al not-too-saturating in-
tervals; in other large metropolises
the same, but some of your Midwest
AN . i, Cley i
éte,, may be death on jazz attractions

but are set-ups for Spike Jones's
comedy or Vaughn Monroe's sweet
ballading.
Big Town Corn

The hillbilly field follows its local
favorites ;around just as closey, too.
In the Nashville area the Grand Ole
Opry stars boom Tennessee concert
promotions; in New York hillbilly
jamborees lately have been surpris-
ingly successful due to the influence
of only one or two local disk jockeys
who corner the big city’s corn belt.

Interspersed thru all the concert
promoting the one factor which re-
maine within the province of the
prospective promoter to measure falls
under the heading of the old axiom:
Records make the attraction. What-
gver the field—jazz, hillbilly, name
band—so long as it's not pure comedy
or cafe stuff, the platter popularity
of an attraction offers one good clus
to the possibilities of concert suceess.
As the concert-packaging trend con-
tinues, and more and more COmics,
dance teams, etc., are thrown in on
the traveling bill with orks, the pro-
moter cean evaluate a musical attraec-
tion's record power, compute the
vaude-nitery quotients of affiliated
acts independently and still come up
with a pretty good index for local
concert planning.

The
| TIP OFF

| on the box-office potential

of music attractions is their

current popularity on records

-
Check the
MUSIC
POPULARITY
CHARTS

-
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Comer view of Click sign which aunt around
the entire building. It contains 3,455 electric

bulbs and two 20-foot electric flashcaster signs,
Comer of 16th and Market, Philadelphia, is
equivalent of 42d Street and Broadway, New

L Tl
i |
LS e

-

Name Bands and
Smart Promotion CLICK

If Philadelphia’s Click doesn’t do the most intelligent, aggres-

juke box won at a monthly Click's Tune Party,
Ed Hirst, Sty Wayne and- Joe Grady. At right,

FRANK PALUMBO

sive job of promotion in the nitery field, it will certainly do un-

til a more intelligent, aggressive promotion job turns up. Here,

the well-liked, well-known Mr. Palumbo tells the whole story.

RADIANT KID en top of the juke box is the winner of a home-conditioned
run by disk jockeys, left to right,
Frark Palumbo and Tony Pastor,

guest star, watch the kids yell approval,

-
¥
"

_Li. . i 24, 1048

E HAVE a Wishing Well at one

of the exits at the Click, here in
Philadelphia, into which our patrons
drop some secret wish as they leave.
I read these wishes carefully for they
often reflect the public's opinion of
pur place more clearly than any other
medium.

The wish I remember best among
the hundreds T've read was one wril-
ten by @ young gusiomer on whal was
apparently her first visit to the Click.
It said, "I wish to come hack
apain soon.” That wish, in
wards, really tells the whole story of
the Click. When we opened the place
September 7, 1946, we knew 1l would
be no easy job to get Philadelphians
behind the project, and then spread
its name somewhat to the rest of the
country. The citizenry here demand
a lot of value for their money. We
ikknew that from operating four other
entertainment places here,

here

eirht

Past Experience

So, we put into the Click the les-
sonz we learned from years of sup-
plying entertainment. We remem-
bered their gripes and complaints,

The Billboard Personal Appearances Supplemant

their long memory of places where
they were “clipped.”

There i5 no cover or minimur or
admission charge at the Click, never
was, and never will be. We tried to
make it easy for a person to get spme=-
thing to eat or drink and see some
first = class entertainment without
going home broke. The average per-
SO Philadelplua had to 1T7i=
that he cvould
enter the Click withoul having 10 pay
any charges al the door; without
having 1o tip evervbody from the
headwaiter on down to the kitehen
boy in order to gel a seal, without
fear of being shown to a back row
eal unless he “gets it up"”; without
all the other phony practices that are
go prevalent in the night club busi=
ness,

1T} he

pressed with the fact

We had 1o sell a bill of goods 1o
Philadelphians that permitted them
to buy as litle as they wanted to at
the bar, or as much as they wuanted

to within reason, leave when they
wanted to, and see a full bill of
enteftainment,

With our policy set up, we started
the Click rolling with Louis Prima's

Page 11
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A scans from the contest to pick Miss Press
Photographer of Philadelphia, an annual contest by
the lensmen of Philly papers, held at the Click there
All-round co-cperation on this one
and results

Mareh 14, 1948
it excellent; entnegs are
gratitying.

NUMErous,

archestra, and have followed it with
a line-up that included practically ll
the top names in the band business.
We utilize the revolving stage idea,
with an alternating band on the sec-
ond gtage, so that there is néver any
lag in entertainment

The bandstand is placed in relation
ta the
over T0 feet from the band, and can

rogIm =0 that no Ccusitomer 15
sop (he stage perfectly with as many
as 2.700 people in the place. Directly
in front of the bandstand a 373-fool
bar runs twice the length of the
room, on two levels, capable of seating
gome 500 people, and of serving some
1.800 at one time. Two aother circular
bare, front, and on
side of the bandstand, boost the totul

one# to Lhe each

footage of the bar in the Click 1o 390

{eet
Remole Shots

We realized early the value ol o
2% & medium {or advertising the mua-
gi¢ from the Click d installec 1=
from each ol the netwoarks NBC, CBS,
ABC and Mutual, Between 20 and
26 remoe y weel originale on oul
stage over these lines 0 all aver the
country. Philadelphia is net a radio

show center like New York. and many
of the people here had never seen
broadcasts hefore. So we built our
ardinary remotes into small-scale pro-
they started 1o

Soon mail began lo
other States and the
they were be-
coming part of a cenier aof atiraction.
We start from the
Click with a warm-up by the an-
nouncer to the audience here which
goes something like this: “We're going
coast 1o coast over the network, 5o

and draw

ductions,
new customers.
come In {rom

patron here sensed

every Tremote

Altho Philadelphia can never compare with New
York for guest star appearances, when they are in
Philly they usually wind up at the Click. Here Bob
Hope and Jerry Colonna clown with Tommy Tucker's

band.

Page 12

let's show them across the country
that here in Philly we're wide awake
and enjoying the music of sO-an-s0
and his band." And you should hear
the customers here applaud as we Eo
on the air!

We use regular radio station equip-
ment at the Click, and we try 1o make
our shows look and sound as nearly
perfect as we can. I think it was Ben
Gross. radio editor of The New York
Daily News who sald, after visiting
the Click, *It's the only radio station
in the world with a real bar.”

Commercial Origin nlions

1946, we origi=-
networks, a total of
from the Click, in-
cluding programs like the Vaughn
Monroe show, the Chesterfield Supper
ummer with Tex Beneke,
Old Gold program WwWith
vavier Cugat. All these radio broad-
casts going out over the couniry,
with Philadelphia as the key, helped
se]l the Click all the more to the

Philadelphia publie itsell.
Jocks and Jukes

Remotes, we know, do not have the
value they once had in band promo-
But coupled with disk jockey
and juke box promotion, radio be-
came powerful medium.
Philadelphin has 28 disk jockeys, with
a total of 41 different record shows,
on 7 stations, In the past 1§ months,
our bandleaders, vocalists and band
members have made 1,220 cseparate
personal appearances on these shows.
Thev've also made 6359 transcriptions
for use on shows they couldn't attend
in person. And we've uséd some BOO
transcribed messages from band lead-

Since September,
nated on four

1,495 air shows

Cilub last

and the

1100,

OUr IMost

The Billbeard Personal Appe@rances Supplement

L

New field of television opened another promotion
outlet for Click. Here Desi Amaz awards a $1.000
coat to the winner of the Miss Televisien of Phila-
delphia contest, September,
appearances and television plugs have been made
with band leaders and Click stage itsell,

For our Treasury Bandstand shows,
high school and college papers are invited to attend
and interview the bands at the Click. Here Vaughn
Monroe and the band play for a coast-to-coast hook=
up while some of the editors watch,

Ll = e i

1947, To date, 295

as they get

ers before they opened at the Click,
which announced their coming en-
gagement.

We try to work about three weeks
ahead of a band's engagement at the
Click, as far as promotion is con-
cerned. Printed matter, releases, ad-
vertising, disk jockey plugs and lobby
displays are prepared early in order
to give the band plenty of attention
weeks before it opens. Our news-
paper advertising, ever gince ihe Click
started, consists of a full column ad,
using a Ben Day or reverse plate, and
usually placed on the outside column
of the entertainment page. We keep
it clean, telling the message simply as
possible. For instance, with Cugat,

we used about six words in the whole
column: “Click—opening October 6—
Xavier Cugat.” A picture of Cugat,
or of any other artist we advertize i=
always placed in the ad, with the
head ouilined in white.

112.000 Lines of Ads

Since September, 1846, we have
dvertised 32 different band: for a
tatal of 112,000 lines of space in three
metropolitan newspapers whose daily
combined circulation is 1,846,000,

We didn't believe the usual promo-
tion gimmicks would go over 100 well

‘n Philadelphia so we bad to get up
some promotions that weren't routine

for night spots or band locations. The
Click Tune-of-the-Month-Party = a
monthly gathering of some 2.000 teen~
agers who come in on 3 Saturday
morning to pick their favorite juke
box tune for the coming month. The
place is converted into & huge milk
bar, with Cookie Nook signs and regu-
lar soda fountain equipment coms-

-

mﬂi

One phase of band promotion s selling records of
the band at Click, usually' for benetit of some chanty.
Here Eiaq Kenton and Juke Christy are shown looking
at SHowtime magazine award made fo

- My o

AR < . 3 A

tan at Click,
ready to sell their recoroz between sefs.

it's solid and profitable publicity,

pletély altering the night club at-
mosphere,

At the party the kids dance to the
music of the records played In a juke
box on the stage and then cast their
votes, All the record distributors in
the area compete in this promotios
to have the kids select their tune, apa
gnice it is picked, the Phonograph Op-
erators' Association places that tune
with a title strip in the No. 1 position
on about B0 per cent of the 5,200 juke
boxes in the area. :

This promotion has gained more al-
tention than perhaps any other De-
cause the kids go home fall of cokes,
pretzels, andy, with pictures of their
{avorite hand leaders, anc the aulo-
graphs of such gaest siars as Frank
Sinatra, Vie Damone, Vaughn Mon-
roe, Chailes Coburn, Leo Carillo and
many others. And we've found out
that a happy teen-gger ic a wonder- |
ful advertisement. '

(5al Appeal Shows

Fashion shows, beauty conlests and
sven a breakfast show for women all
have helped promote the Click 1o the
Philadelphin public, and in turn i
the cournltry. There are maDy Promi-
tion details that go unannounced, but
are impcrtant. There are a thousand
and one things that go into the pro-
motion ¢f any business, The attitude
of the 'walters and employees, inhe
courtesy of the doormen, the gerierch
feeling of friendliness iz & place, these
are all things that have been stréssed
at the ClhﬂL. And cﬂnthnuing: ub{
jective is simple: It's 10 get mors
people {p write and 1o think the W il::{
that young girl did when she saic]

wI with to come back here fgain
soon.” |
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Paced by the Midwest Ballroom Operatol'b’ '
in the Middle West are utilizing every known
way back out of the longest sustained business slump since ¢
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WEJLE Midwest ballroormn ops are
facing their biggest sustained biz
<lump since the latter days of the de-

pression, dancery owners and inde-
pendent promoters are a bit more

optimistic In their outlook because
they have already weathered out
such a depression situation in the
'30's and because they are now able
ta cling 1o their own organization,
the Midwest Ballroom Operators’ As=
soclation (MBOA) as a bulwark.

While the MBOA has contributed
eoIme mMajor 'impruvements for dance
band buyers, such as the revocation
of the Form B contract clause, which
made the orchesira \eader responsible
for payment of social security and
unemployment stipends to the feds,
it has assisled most as an agency 1o
disseminate necessary advice and in=-
formation among its appruximatm;f
115 members, Previous to the or-
ganization eight years ago Ops were
forced to meet changes in business by
themselves, while now the MBOA,
thru its annual meetings and ils
monthly confidential business paper,
correlates individual problems and
malkes it possible for 0OpS to learn
more easily thru the experience of
cohoris in the same field.

Membership Drive
At preseni, the MBOA is prepping

for a strong membership campaign,
feeling that issues such as the ASCAP
and BMI music licensing programs
and federal amusement taxation, de-
mand concerted co-operation {rom as
many representative ops in the field

as possible. In order to engender

slronger co-operation, the MBOA
just finished its first board of direc-
tars' meeting in Chicago. At this
meeting, it was planned to hold a
series of regional meetings, at which
problems, typical of that particular
area alone, could be mare fully dis-
cussed. It is planned to make these
section meetings and board of direc=
tops' confabs -at more regular inter-
vals, not only to stimulate interest,
but also to facilitate passage of im-
portant news from member 1o
member.

O0ld-Timer R evival

As o result of their depression exs-
periences, Midwest ops are prepping
a1l their promotional media to meet
the present gross decline. A major
aid in perking sagging box-office re-
ceipts has been the stronger empha-
sis on ald-timé dancing during the
past year. will Wittig, of the Pla-
Mor, Kansas City, Mo., and George
Devine, Million Dollar Ballroom, Mil-
have been especially success=
.ﬂ- mlud

has confined his over-30 dances 1o a
loeal crew, playing a regular dance
program, emphasizing two=beat, live-
v tempo music, Devine, who has giv-
en1 over his important Saturday nights
to the oldsters, reports that he is mak=~
ing enough moo on the promaotion to
fly in out-of-town units, such as
Frank Yankovics' Cleveland ork,
which waxes for Columbia. In addi=-
tion, Devine is using an 11-piece old-
time band and has also used other
alit-of-town waxing Crews, suich as
Lawrence Duchow (Victor) and Rudy
Pochar (Mercury-Rondo). Ralph
Webster, who has been a prominent
territory band booker and leader as
well as personal manager and is now
operating Woadcliff Ballroom, Spen-
cer, Ia., has increased his old-time
dancing pull by setling up & “plenle
intermission” gimmick that is bring-
ing dancers from within a radius of
100 miles. Webster has allowed his
jancers to bring & pienic basket of
tunich to the dance, with the ballroom
serving free coffee. Webster allows
payees lo use his booths as tables for
their lunch layout, The Aragon and
Trianon, Chicago danceries operated
by Bill Karzas, have hiked their mid-
week night takes considerably with
an over-30 dance, with regular orks
playing more walizes and old stand-
ards.

College Stunls

Ops are finding too that the young-
sters go in heavily for nights special-
Iy created for them. In college towns
gps are finding that catering to so-
vorities and frats pays off. Vern
Byers, of the Rainbow, Denver, re-
ports that they are readying Friday
nights with plans to have the hands
play the chapler SONESs, select a prince=
and-princess evening, and at the end
of the season pick the campus faves,
who will -get a free trip to Gotham.
At the Turnpike, Lincoln, Neb.,
George Dinsdale celecls @ campus
group each weel, which 18 invited 1o
dance free that week,

In addition, ops are finding other
night promotions, such as Hard Time,
costumed Gay wgo's and a frees
women's night, are paying uﬂ.lltalph
Webster reports that he has run very
successful leap year parties, which

have been highlighted by a mllkl- or
and other gim=

shift jail for stags
micks,

While many
pecially those in the sticks
in Detroit and Milwaukee, where

Midwest danceries, es= ™
and a few

local radio band and the gimmick is
working out okay.

Radio Brings "Em In

More than ever before ops are find-
ing radio a good bet in moving their
talent merchandise. Alice McMahan,
of the Indiana Roof, Indianapolis,
has worked out a co-operative deal
with a local disk jockey who does com=-
mereial time for her and plugs her
bands with records oOn his other
chows and does air interviews with
the leaders and vocalists «during the
week. Raiph  Webster has a 15-min-
ute show five times per week on
KIDC, Spencer, Ia., where he utilizes
live old-time music Mondays, with
recorded music and news of forth-
coming attractions the vemainder of
In addition, this small-
town station does sustaining remotes
trom the Woodcliff Ballroom on
week ends. Many OpS have found
trouble in persuading local radio sta-
tioris to grant them sustaining time,
but Webster said he pitched the sta-
tion to the angle that they would be
doing a service to the community.
Webster also ddes a good deal of the
announcing, a factor which he finds
helps immeasurably In warming up
his patrons to the new dancery.

Free Birthday Ducat

Ballroom owners are finding the
direct mail advertising a good pay-
off, with a number of methods used

dancers.
the “free birthday ducat,” in which
the dancer signs’ a card and gives
hig birthday and receives a free pair
of admissions on that day.

While ops are still using {raveling
orks booked by the major agency part
of the time, business has settled down
to the pre-war policy generally where
‘' the territory bands that pay the
cteady gravy. Ops
ihe territory bands are still the best
-bgthecausaufﬂiﬂemnﬂm?ﬂlm

booking (orks run from $125 to $350)

and the fact that these bands are in |

the sector constantly and have a bet-

ter chance to recognize
the demangs dancers at each

of the

particular stand. Majority of the
orks are booked thru White,
Vie Schroeder ar Serl Hutton, Omaha,

---------

#‘—

have found that

and evaluate |

: I s

=
|I-|

-
-
=

have made it impossible for leaders |
to go below a certain figure and s .1':9_ :
keep their nine or ten sidemen. o

Less Name Dates

Big and semi-name bands are finds
ing that they get less work per mm%.ﬁ’
uut-urmdwmupsmantheydi&mb;
years ago. Ops have found generally
the major-ofie booked bands arenot.
45 conversant with their clientel's
wants and don't seem to take the
same interest in daing & good juﬁa -
Gamble, ywhich they are forced 1O

take on a heavy guarantee and ﬁj

percentage, 15 forcing ops to cuat dﬂ“'llz' '

on the number of name band da
Ops, too, wiint more shnmmﬁ ] ,
from bands, something which ter=
sitory orks are emphasizing, a.nﬂ_&',‘ :
which ballroom tyecoons are finding
is a passing thing with the top nameql >
A major concern of operators I8
personal service to
trans when {hey aré in the ballroor '
Spearheaded. by & talic by Alice Mc
Mahon at the 1847 MBOA conventl
ops have been workipg more to pt
geross the need for top-notch service
in every Cepartment from check:
rooms to thiz dancery s concessions.
Altho MBOA members and ops still -

=

]

1 ¥,
:.;ﬂ'

outside the org's folds are still hin=' &
dered by bad business conditionsy l
their generiil outlook on the future is

good. Most feel that the org should
put on a Let's Dance Week to pros
mote dancing, as oppesed to the v g
orous promotion jobs put on by

LF0 L =t

A L]VE Wnilllhli
Dedicated Te Furthering
‘and Improving the Dance

The Midwest Ballroom |
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A Musical Institution /-

HO PLAYS
ETEST TRUMPET
IN THE WORLD

and his orchestra

Featuring
Irene Daye

Tommy Mercer
- Bobby Rickey
Currently: HOLLYWOOD PALLADIUM

pinecrion: WILLIAM MORRIS AGENCY pinsonaL manacemnt: LOU ZITO
road manacie: JIMMY WILLIAMS
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Smart use l'l‘f Illﬂﬂins “ﬂtﬂ; Elmdll‘ﬂ lﬂa 'I-.“ mwﬁ.ﬂ: _-1'|-|n ‘.I
ord dealers and disk jockeys; refurbishing of grimy locationss ‘more thong
buying are all contributing factors to a snecesaful operation. Inwughﬁm e

&

i
o

PHIL BROWN

One-Nighter Department,
Will{ai MoFrig Agency,
w

New York:

wpf u name band isn't draw-
ing. mnybe & package deal

is the nnswer.™

Phil Brown, of the William Morris
Avende one-nighter department in
New York, maintains thal with one-
nighter business conditions in bad
shape, the promoier must exercise a
little ingenuity in buying talent and
in running his operation. In buying,
the promoter should try lo get the
most for the least. In other words,
§f a name band doesn't pull the
crowds, the operator should look

around for something that may help
stronythen the ork’s appeal. “It was
with this in mind,"” says Brown, “that
William Morris has been experiment-

" ing with one-night package deals built

around an orchestra and a recording
artist like Francis Craig.”

Many promoters, nccording to the
WM booker, could help themselves
considerably if they polished up their
ballrooms to creale o more appealing
atmosphere. “Many places,” says
PBrown., “just haven't got the Lype of
atmosphere that makes the customers
come back for more.”

Operators who depend on hands
for a living should have a regular
night operalion — &€VETY Monday or
every other Wednesday, for example:
this to implant in the customer’s
mind that there will always be a
name band dance on thatl particular
night. The operator should also at-
tempt to properly pxploit his dances
thra advertising, disk Jjockey ties,
full use of a thoro mailing list, give-
aways and miscellaneous ideas.

“T have one recommendation” of-
{fers Brown, “lor a not=too-commonly
used idea which. may prove gffective
tn some locations: Operators may rug
free community dancing clagses as
hax-office incentive. In addition, the
promolers might run Saturday after-
noon dancing classes for leen-agers,
thus getting the potential future cus-
tomers warmed up to the ballroom at
an early age.”

HENRY MILLER

One-Nighter Department,
General Artistz Corporation,
Hollywoord :

“Promoters should arrange
band leader personal ap-
pearances at rvecord shops

4 hall, a date, an attraction—an
and department stores be- utt:raclimld—np:; ﬂ:ﬁl h:rl:: office
: then stund back while the CUSLOII=S
Lown Todey a promoter not only has
’ Pal s have an attraction with Somethiis
Henry Miller, Coast one-nighter special on the ball but he must use
| booker for Genersl Artists’ Corpora- Super salesmanship to complement
feels that admission ces the talent, iumuﬁ-_

Page 16

ing power of the band on the stand.
Feople still come out for the atirac-
tions when they gel a bargain, he
said. The days when a promoter
could charge $2.50 at the gale for a
band that was getting $750 have
passed. Promoters, he feels, are
realizing that today prices are oradu-
ally being readjusted to fil existing
biz conditions. One-night danve dates
are considerably different [rom con-
ceris. Stan Kenton, he pointed out,
is getting a $3.60 top for A conecert,
This is because the public is used
to paying a little more for a concert,
and the frame of mind of the concert-
goer and general psychological ap-

aitonch is considerably different {from

that of the patron attending a dance.

As an example of the advaniages of
keeping the admission downn to a
ressonable figure, Miller mentioned
Tex Beneke's two-day stand at the
Sealtle Armory last February.

“We got together with Ellis Coder,
the Seattle promoter, to keep the
price down,” Miller said, *As a result,
Coder charged only $1.50 at the gale,
and during Beneke’s Friday-Saturday
stay he drew approximately §11,000
at the box office.”

Miller streesed the imporiance of
propar publicity nnd promaotion thal
goes Lo malong n one-nighter success-
ful. Among the more important, he
feels, are record shop and department
stare personal appearances, which
should be arranged hy the pPromoters
in advance of the band's arrival 1In
town. With strong promotion and
level prices, Miller feels one-night
biz still holds profits for the pro-

molers.

BILLY SHAW

Ezscutire Vice-Prestdent
The Gale Agency,

Neiwn York:

wpromoters don't have the
good old Barnum touch any

. more”

executive vice-presi-
dent, Gale Agency, New York, @ph:eﬁ*:
wOne of the major causes for the
decline of the dance business is the
loss by promoters of the good old
Barmum touch. They just aren't
doing a good job of gelling the mer-
chandise they have to offer the public.
They aren't creating any real demand
by whetting the appetite af the pros-
pective customers.
“promotion is sn art just

Billy Shaw,

n;isnu.f

maney and
geurching for places to spen
moters had little more to do than ge

ehould be kept in line with the draw- petition and at the same tme

together the strings of lowered en-
tertainment budgets.

More Ballyhoo

“Primarily, the promoter today
must resort to the age-old art of
balivhoo. Call it any name ¥you
choose—advertising, promotion, ex-
ploitation—but in the leng run still
comes out ballyhoo. Noise, commo-
lion and stunts coupled with new
ideas and resourcefulness are what
the promoter nesds,

“It's the promoter's job to convince
the customer that hgis being offered
e (i 5

= ente ment buy of the da
—week after week, The Wﬂg

E«-ill buy if the promoters make them
uy."”

HAL HOWARD
One-Nighter Department,
Music Corporation of Amerioa,
Holiywood :

“Hon't just et admission
prices, Let the enstomers
know yvou're cufting them.”

Not enbugh ohe-nighter promoters
have discovered that their best bet
in promotion and advertising i= in
direct mail, acearding to Hal Howard,
Coast one-pishter booker for Music
Corporation of Armerica (MCA).
Howard contends  that promoters
should build up a strong mailing list
in .each area they operate. Then,
when it comes time to announce the
arrival of the next bund, the pro-
moter is sure of reaching a pofential
dance-minded =segment of & fown's
population via direct mail.

Simplest and surest way of get-
ting 4 live mailing lst, according 10
Howard, is by using the standaed
dvor-prize gimmick. Promoter offers
a prize for which competing patrons

must sign a card with their names

and addresses. These cards anto-
matically make available to pro-
moters the names and addresses

people who are definitely interested
in dancing and who have proven their
interest by attending the dance where
they filled out the card, .

HOWARD SINNOTT
c_]m!-;hl'irll fer Dﬂpﬂlm:
E-mrdi lrlur:'ﬂ'm-purﬁﬂﬁn.

New York: g\

“Operators nhnllll 1k |: 1

L)

dreate r use of advance ticks
et sales on Spot mal%
crentes word-of-mouth ad-
vertising and serves as
surance for the date.™

L
et 1
2ol |
i

F'L

il R

Howare| Sinnott, of the New York
office, Gimeral Artists Corporation,
one-nighler department, tells buy

“Essentially, the success of a oneé-
night operation depends in good Fﬁ
on the regularity of promotion. ‘A

who has one particular day
each wepk set aside for name band
dances hiis a better chance of creating
an attenvlance habit among his cus-
tomers. Thus, he builds a steady

followingt to = far greater degree
than the sporadic operator who hopes
to lure hem in every time he gats
gs E_anﬂs on a reasonably good name
I - b

Direct Mail a Must

“Reaular operators should develop
a thoro direct mail advertising cam-
paign. This too can belp to ¢reale
(See HOWARD SINNOTT, page §0)

. LE-
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e PI'OIIlOter Lays It on the Line

High ork prices and guarantees; rising costs of op-

eration: wedge booking: fronters’

indifference

all seen as contributing to promoters’ current woes

LARRY GEER

President,
Blidwest Ballroom Operators’ Azsociation
and operator of
Loramar Ballroam and Erpo Park,
Fort Dodge, la.:

“Each one-night date today
may make or break an op-
erator ..."

Ipanjr Geer, prexy of the Midwest
Ballroom DPEI‘BIDT!: Association and
up of the Laramar Ballroom and
Expo Park, Fort Dodge, Ia., and the
Ajhsmbra Ballroom, Twin Lnkes. Ia.,
urged fronters, their personal mana-
liiers and bookers to realize the urgent
ituation confronting sll in the one-
night biz. Geer pointed out that each
fone-night date today may make or
an operator and that all in-
lved realize the critical canditions.
As prexy of MBOA, Geer receives

(See LARRY GEER on page 49)

‘Il ==

IRVING SCHWARTZ

One-Nighter promoter,
Sacramento, Calif.:

“Booking agencies ought to
stop sending out age-old ma.
terial on the bands . . . and
often they even send that
too late.”

If the one-nighter biz is to survive,
bands must lower their guarantees
Elllﬂ percentsge splits, their leaders
must make a greater effort to enter-
ain the crowds, and bookers and per-
sonal managers must pay more atten-
to publicity, promotion and ex-
ition of the bands. This is the
uon of Irving Schwartz, who with
_pari:mr Steve George, has been
H;H‘FE thnmut the Sacramento area in
ing, one-nighter dance dates,
¢k . maintains that band guar-
wﬂl have to be lopped 25 per
-"J:' Iruhw Schwartz on page 48)

 ALICE McMAHON
Operator, Indiana Raof,

Indianapolis:

the goveranmeni Eﬂt-
H cents of every ad.
ssiomn dollar and the bands
' 50 er 60 per cent
which means 40

lar policy to make room for the name.

Location ops, playing the names on
the single night, face a decreased
gate on the preceding and succeeding
nights and also break the normal
dance night of regular patrons, who
change fo the night of the wvisiting
name ork. The nane band will cost
the op anywhere from three to seven

(See Alice McManon on page 49)

CHARLIE SHRIBMAN

New England promaoter and operator
of the Symphony and State ballroomas,
Boxton.:

“*Bands and agencies muast
Lknoek down prices on one-

lli[.'lllﬁ_l'ﬂ & &

Charlie Shribman, New England
promoter and operator of the Sym-
phony and State ballrooms in Boston,
savs: “There's only one way the bands
and agencies can help promoters,
They've got to knock the ane-night
prices down. I know that in many
cases it's tough to cut prices and in
others 1t’-t impractical to clip the nut.
Band leaders shouldn't lose dough
but at the same time thev Hhﬂlﬂdﬂ'l
kkeep their prices at such a level that
thev leave the promoter vulnerahble
in the event of a poor turnout.

All Costs Up

"The promoter’s got his headaches
trying to keep the nut down without
having {o worry more about getting
his bands at fair prices. Local news-
paper advertising rates have douhled
and tripled in the past year or two,
Auditorium rents and labor costs are
way up. A wise promoter has to play
it close to the vest to come out a little
ahead these days. Otherwise two or
three consecutive bad dates ean put
a guv out of business or force him
to revert to local bands.

"With the promoter’s business at a
low point and with overhead way up,
he finds it tough to knock his own
admission price down unless this in
turn is compromised by band price
cuts, High admission prices have
been one solid reason for the letdown
in one-nighter business,

GEORGE DEVINE

Operator of
Mitlion Dollar Ballroom, Milwaukee;

“personnl managers wonld
do well to stick eloser (o
their bands and sound out
the daneing publie at the
various spots , , "

George Devine, op of the Million-
Dallar Ballroom, Milwaukee, opines
that persaonal managers would do well
to stick closer to their chattels, travel-
ing with them occasionally and
sounding out the dancing public at
various =zpots to see what the band

- lacks. DE'-rim".', a Beer City dance

pramoter since the "30s, says he has
built up his business close con-

-h:tw:thhzsdl&ntﬂ&ﬂndhu!nunﬂ

L. A. Promoterless

The one-nighter business in the Los Angeles area has been

left the dance field.

virtually left without a regularly operating one-nighter promofter.
Masrty Landau, formerly the outstanding local one-nighter pro-
moter, has forsaken the regilar dance field and is devoting his
time and efforts to staging folk and Western events. A. B. Ban-
ford, also a former one-nighter promoter in these parts, has alsg
Business has been s0 bad that even the
regularly operating ballrooms have pulled in theiwr horns.

Too many
from their

tips to wvisiting orkmen.
p.m.'s seem too distant
properties, he said.

Devine recommended that orksters
pay more aftention to what's going
on in front of the bandstand than to
what their bands are doing. At pres-
ent, the vounger dancers especially
want to feel that they are geiting
special attention, and even a smile
from the touring name sells the guy
100 per cent to a ballroom crowd.,

Prices must come down on bands,
Devine said. His operating costs are
climbing and he is unable, except on
the very top naAmes, to ask a ducat
hike. Devine urged that guarantees
as well as percentages drop consider-
ably =0 that ticket prices may be cut
in proportion.

WALTER STUTZ

One-Nighter promoter,
San Diego, Calif.:

“Bookers are faced with the
job of supplying name bands
that will draw to the *slump*
territories — the terriiories
that need “em most—ifl the
onc-nighter business is to
survive . . ."

Walter Stutz, San Diego and South-
ern California promoter, finds book-
ers faced with a “tremendous task,"
that of keeping the “slump terri-
tories” alive with top-name attrac-
tions until the present low ebb of
business passes. Stutz feels present
low box-office conditions at the
danceries can be pinned partially to
the fact that during the war people
were forced to resort almost exclu-
sively to indoor recreation. Now that
they have been freed from travel re-
strictions, many are making up for
lost time, going on trips and, in gen-
eral, enjoying outdoor recreations.
This, coupled with general unsettled
(See WALTER STUTZ on page 49)

RALPH WEINBERG

ﬂuamphu-r promaoter,
Southern territory:

“As o rule the advanece man
is some punk whoe knows
nothing about publicizing a
band. A good man would he
an asset but they must be
hard to find.*

Ralph Weinberg, ane-nighter -
moter of both white and cnlnredp:nt-

that he's able to pass some valuable tractions thru the South, a top figure

The Billboord Persanal Appearances Supplement

in the field for the past 11 years, says:

“1 believe bands are getting too
much money in the face of high prices
and living expenses. Salaries in the
South are far below what they are in
the East and Wesl and consequently
by the time the average dance custo-
mer 15 thru paying high living and
(S5ee Ralph Weinberg on page 48)

JOE BARRY

Co-owner, Ritz Ballroom,
Bridgeport, Conn.:

“1t’s a far ery from the days
when the ageney used to sell
ns a bona fide band leader
—withount a band—whae
would work a -date with a
pick-up ountfit. We're fuollvy
satisfied.

Joe Barry, co-owmer of the Ritz
Ballroom, Bridgeport, Conn., a vel-
eran in the dance promotion business
for 38 years, evidently is pcontent
with his relations with orks and their
representatives, He saye: Y1 have
been fully satisfied with our dealings
with the booking agencies and the at-
tractions which have played in our
ballroom. The agencies have been
trying to sell us worth-while attrac-
tions and have been pleasant to deal
with. The agents don't try to cut one
another's throat or double cross one
another in their dealings,

“Today’'s business is a far ery from
that of years ago when the agency

(See JOE BARRY on page 48)

ANDY SHEETS

One-Nighter promoter,
Oakland, Calif.:

“Band guarantees shounld
be brought dewn 1o $1,000
and there should be a sub-
siantinl decereases in per-
eeninges. The tab should
Eenerally be no more than
$£1.25..."

Admissions will have to be lowered
if promoters are to pack the halls for
one-nighter dances, but this can come
only after band guarantees are low-
ered, according to Andy Sheets, Oak-
land and Northern California pro-
moter. “Guarantees are just as high
if not higher than during the war™
Sheets said, “but the wartime busi-
ness is gone." A greater volume of
biz could be realized if admissions
were lowered, but this isn't possible

(See ANDY SHFETS on page 48)
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of Top Musie

Attractions by Territories

NEW ENGLAND

POS. ARTIST POINTE
1. ART MOONEY .....ccuivisssnsanssas .y AR2
- PEAGGY LEE o s ey A = a1y
o, GRACIE FIELDE ....... e R T T T . D97
4, HING - OROBRY .o orrstmiasswenssnmsnsss 208
B. VAUBHN MDNRDE ....--::c-ccscamcasan 146
8. LARRY GREEN ....iiccesssananni A |
7. PERAY COMOD ER e o harsh L L
a, ARTHUR OODFREY ... .. occceooncrss B4
. FRARK YANKOVIO ......occoanenicns , 78

10. FRARNKIE DARLE .....cccnsenscssnnss FA

1. BUDDY CLARK Eh R L e i S

2. FRANCISE QRAIG ....... .vscecs o

1. RUSS MORGAN-MILT HFFI"I"H .......... 57

1. FRANKIE LAINE L o'adide e B

15. "HEN GRIFFIN . ........ e T D

14. WooDY MERMAN | . s S S

17. guy LomMBARDO . ,.... e e T as

1l. MILLE BROE. i ARl S |

18. EAMMY KAYE : i s iwaa: WY

20. FERKO ETRAING BAND L ey awn R

2. BUDDY CLARK-RAY NOBLE .. ........ 25

. DIOK HAYMES . .. .. oasmsnsans Ty 25

£3. FREDDY MARTIN ... ....ooccamonsnnns 24

o4, U TV T s o R Y e v X5

£5, V. HORTON AND HIB POLKA DEBS ...... 21

26, MILLE BRDE. TNy TN .

MID-ATLANTIC

(Newe York, New Jersey, Penna)

FOSs. ARTIST POINTE
1. PEGQGY LEE S T e e e Bl 1188
= BING CRDOBBY .....:04:34 PR, S S L.
a, R NODNRY v i sdanataisessdes sl s a74
a, PERRY COMD T AT e S T T (L LR ., 234
B, VAUGHN MONROE .....:icsc0as o d e 308
8, BRADIE FIELDB . ... .ccrssanssnsnarsid 287
o BICOK HAYMEE ......:i:icoscass P 4o
n. ARTHUR QODFREY .....cccinesssssss B33
&, FRANGIS DRAIG .....cconnressndssssd 181

10. LOUES PRHIMR . .. .. c.icssnnsn aennau THE

1. FRANRIE CARLE ........c0:s0c0s awess 155

12, RUSE MORGCAN-MILT HERTH ,...:e0re= 144

15 MARGARBRET WHITING ......:i.cccaucs : 138

14, FRARRIE LAINE ..i.. ivcviasnsnsssns 131

15. EEN GRIFFIN ... ... csevanssmna . uwws 150

10, AENEY RAYE ... issisanstenasnnnsps 127

1T, LARAY BREEN .....cotsisssshsnd aawa 108

18 FREDDY MARTIN ... .....cco00s SRR

18, V. HORTEN AND MIE POLKA DEES ,.... 02

0. EDDY HOWARD A P I Ty R o

. TEX BENEKE sapasivesaeyerasana I0

22. UPTOWN STRING BAND . ... ....-ccccss 70

28, BUDDY CLARK ......ccicpsnssnssss «s BT

ad, WoODY HERMAN ...isciasssnns Py e

z5, ANDREWE BIBTERS ...:vcovsassspmusnis b8

o5, FERMO STRING BAND ....... I T PR

27. THREE BURNE .. .. ,.coccssssnnsssssns’ O

£8. GUY LOMBARDD ., ...:004# TR M T

20, ROBETTA HOWARD ,....-ccccs:s ey N

2o, JO STAFFORD ...... s bndosshbamesniss

SOUTHEAST

(Virginia, District of Columbia, Maryland,
Del., N. & S. Carolina, Ga., W. Va.)

POBR. ARTIST POINTS
1 BING CROSBY ........ i ol o 5 b ezl A
2, PRV LEE o h . csararssivenssdnasas ., 498
a ART MOONEY ..........-. i a s Ao 408
4, GRACIE FIELDS ......ocvens e R L
E. FRANDIE CRAIE .. .cvssvesasssssnsnsns 204
8. ARTHUR QODFREY ... .ivvssssess cess 144
7. PERRY OOMO .. .i.ceivsessissnsssssss TAS
B, RUBE MORGAN ... ecrssssanssnsnrnns 140

8, VAUGHN MONROE .. ...:scsssesssssss 128
10, MARGAREY WHITING .....iccssssss2s 707

11, FRANKIE CARLE ......ccoirvensnse i. 88
12. SAMMY MAYE ............ sensahasean.l N
13. FREDDY MARTIN ......:c004 Al e n] LI
13, NELLIE LUTOHER ...vcesnsanavssanes 80
5. DICK HAYMEES ......... s essnsperanan (G
15. UPTOWNMN GTRING BAND ........cc00:.. B
17. JO EBTAFFORD SP AR OS Sa w1 R

18, FERKO STRING BAND ..., .vssu=cve-.. @B
16. LONMNIE JOHNGON

& @ R'd @ EETREEE -"

ﬂl- nu‘- ann.nuﬂ W R E R F S FEEE e ‘l

A A A A v anle s e ag ST

1. BUDDY CLARK
1. WOODY HEAMAN ., ..civeassvi-sscnsss dAB
. FRANKIE LAINE ;. ..vee sss 15+ sssnse OB
z4. TEX BENEKE
“I “‘HLIE ‘F'ﬂ.-“ R R R R R LR H'n
26, PAUL WILLIAMS «.0yoennasnsscnsranay 28
7. JULIA LEE ... ...... e APPSR . - |
l‘i !ﬂnr Hﬂwlﬂn 4B F @ AaE e BIR AR ERRE H
H;- IUIIIIT mnﬂ-ﬂll' HH“ EBpFIRBEI T T E

22

-'-r-l--i-l-ltl-lnq--a-q----i.l- 32

28, BULL MOOSE JACHBON .....icocasnss
l.- '—Tllﬂkﬂ'n A T T R R R RS
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ETAIL record sales have often proved to

be a sure-fire barometer to the box-
office potency of a mugic attraction. The
Billboard therefore has evaluated its
Best Selling Retail Records Charts on a ter-
ritorial basis (broken down as below), and
by giving point values for each time a record
by an artist appears in the chart. Tabula-
tion covers the weeks of March 13, 20, 27
and April 8 and 10. Obviously some of the
leading  attractions (Bing Crosby, for ex-
ample) are not available for personal ap-
pearance dates. Others, equally obviously
are, and bookers will find the territorial
standing of szuch artists in this barometer
a pretty fair indication to what they may
expect these attractions to do at the box
office.

I e T

SOoUTH

(Alabama, Mississippl, Louisiana, Kentueky,
Tennessee, Florida)

POS. ARTIET POINTS .
1. BING CROBBY .........c0ccuceananes- #72
2. PEGGY LEE nd s e PR S v o 427
3. ARY MOONEY . .. csrcanssennsdaie sun BE0
4. FRANCIB CRAIG ......cccciauss g o ve TER
5. VAUGHN MONROE ... .. st ke R, I
6. MARGARET WHITING ......cconcsee- .. 118
r ARTHUR GODFPREY ....,.cocccassnsrese 111
5. RUGS MORGAN-MILT MERTHM .. ......... (1
0, PERRY COMO P e, EG
10. LARRY GREER .....ccccaisnasss wasant "IN
11. GRADIE FIELDE ... ..ccinvvurrrasansnsn B8
12, FREDDY MARTIN .........cccauus P
13. PRANKIE OARLE ..voicoiarosassiosniis Be
14. THREE SUNS .......oc0e-- I, N
1E. ALVINDG REY .. ..uivuse AT R | . BY
18, WOoOoDY MERMAN ........ R e I L gt
17. JULIA LEE BN P SO ) Y B
18, EDDY HOWARD . ... qcasssccsananns . 48
16. BUDDY OLARK ...coceecasonnes i A9
20, OMARLIE SPIVAK .......cccoosasssans 2B
21. GUY LOMBARDO ....... N SUa v s
28, TEX BENERR ....cveicensesnnessassbr 1
22, BUDDY CLARK-RAY NOBLE ........0.. 91
24, FRANKIE LAINE ......cconcscsnncars =B
25. DINAM BHORE ......ocvecsassansssiss 28
28. FRANK BINATRA .....eccsssnnswnssss BB

ﬂl- nlﬂ“ H!f“ﬁ! THREEEREEE SR ERIEEE BN E RN S l"
28. VIO DAMONE ....ccsissvasnsacsnsais &8
29, LOUIE PRIMA ..:ossnssdvaasssnrnnans EI
Hi ‘u FlFFﬂHn SN EEERNEN RN T "

N. CENTRAL
(Ohio, Michigan, Indfana, INinots, Wisconsin,

Minnesota, lfowa)
POS. ARTIST POINTS

1-'- F:uur LEE illllli-hli‘l‘l"l"'.“!!"1i'“
RII .l"ﬂ “nﬂs' --n||1||q-i-iltl-|i--|-|..|.-h‘“5
:-I IH‘T “uu":i TERAN LR E RN S R &N B8 = !“
.-.. Fnl“il GHIIE N E R R R R R NN 5“
B. GRACIE FIELDB ...-srsesvsssvsannses B78
. FRAMNKIE CARLE .......veceesssa-sss S04
:I- lm““n nﬂﬂrﬂi¥ W B @ @RS SEEE e E .T.
.l PEHH' m“n s R FBEBFEBEEE AR l"
a. FRANMIE LAINE .. .....cconcsnssnnsns S48
10, EDDY HOWARD ...eciusvsasaassnnoss NOF
1’- “E" n“l'rt" NMEEERER T E T B 0 8 R KRN “T
1-2&- ﬂ““ -ﬂﬂ'ﬂlu s e g h PR AaRRFEER AR R Ac3
14. MARGARET WHITING . .....cvscasssss =88
1* FHEHD? "‘“l' AR R e R R m
16. VAUGHN MONROE . .. .....-s--ccssas CZ60
14, LARRY GREEN .. vt visianassssaten by
‘1‘ 'Il"ﬂﬂﬂf th-l- e BE TR i"
1.- EUﬂn" mnﬂ e G FER E A @R EaE R R .IE
1“’- HBEETTIHWIHH s PR R MM, ".
2-'“‘ TE‘ .:""‘E & 0w E e B Y Y '“
21. DICK MAVYMES ......ivscecssnsssssss 148
ﬂ‘ M'H“H "n'"u .."n itrl--till--l.qni 'H
ﬂl- EUf lﬂ“'lﬂnﬂ T LR e R RS 1”
ﬂr “"H‘ "lf: S ;....-‘“un---un'-"‘lﬂ
Eﬁ. TH“EE ﬂ"n. l-lillliriﬁﬂihiillﬂifli'- 1:..
Hl lL'.ln “' il!illﬂ!'l'iiiﬂ--ill“lliil"l 112
l’. “lt.l.lm ---J--n-tjitli-ll-l#--!!"t 1“
28. MELLIE LUTCHER -l--l-l-‘l-i!'ll"-i""ll"l"'.“
28, FERKO 'l"rﬂ'"l BAMND. cicvassasnnnnsn i3
-.ﬂ... CHARLIE BPIVAK .. .sccasnsannecnssns a0

SOUTH CENTRAL

(Missouri, Arkansas, Oklahoma, Texas, Hg-
braska, Kansas)

POS. ARTIST ’ POINTS
" FE““T L“ FamsrrrrErT P e reEFESBEEER m 5
'l" B'"nﬂ“u“‘ e & R R = B RS EE S m
2. ART HH.EIT L I e .-'
4. FRANKIE OARLE ....... ccpvrasnnarss 320
6. RUESE MORGAM-MILT HERTH .......... 288
_"'" “l“nl.“ ““"I-n BEEEFE R RS E EEEE W “
11!- Fnlﬂ'ﬂll ﬂ“n#n FRER R Rw TR WA W i_ﬂ
B, LARRY GBREEN ... v cceinivesinnansia SB0
8. ARTHUR GODFREY .. ....cciccaccsass 104
10. EDDY HOWARD ........,ccovnnensre=x 170
1. OHARLIE SPIVAK .. .....:.crveetsnasse 180
‘lﬁ “.un"" -ﬂnnﬁl L B N N B B B BN B 1“-
13, GRACIE FIELDS _ ... ... ot dpd sizeny vy TN
14. BUDDY OLARK ......... anipainea-diessnn TN
ih nLHI"# nEv T sseRFReTTFAY S FERSYAANTE ¥R '“-
16, ERNEY KAYE .. isxlecitastrdonstnsid 112
1Ti TH“H 5‘““3 SRR SR R s eeE PR 'H
18, FREDDY MARTIN ......vvscrinsasssss B8
15. FERRY COMO ........ farpynstedmreil n
20. TEX BENEKE ....cccsnerrsscaneciasr B
21. GUY LOMBARDO .....covsecsnevarsay BB
22. WoOoDY HERNMAN _ . . _... PUTES TN
290, FRARKIE LAINE . ......cavesadnassns B |
24, JIM AND SANDRA STEELE .......00.xs BO ]
5. BIOK HAYERES .. ... iicovnisbtcnnces . AR
2.  TINY HILL Jiiiieicasnsesmnrenpenas M
4 8 MILLES BROE. . .verassbprpsnbnsananssy AN
28, NELLIE LUTCUHER ....cvvrsvvssnnmsrss 37
znl' FH'"‘. il".I‘Inl s G d@d@dasdAass FleiddE R EEd ﬂ't
:ﬂ'- “.ﬁ nl'ﬂ": TR R N NN T RN E R R L] H i
MOUNTAIN '
(Arizona, Nevada, New Mexico, Colorado,
Idaho, Mﬂﬂ-‘h‘l.ﬂll N_ & S. Dﬂkum, Wyoming,
Utah) .
POS, ARTIST POINTS
1. PEGAY LEE ... ... i sstsssinnenssre ZI8
L BING CROBBY ,..cccvinnssarssspssnes 108
'. IHT HﬂﬁﬂE" B R RS R N 1“
i, Enuf HOWAHD . ..iiisersnansnnaaness as
B, FRANKIE CAHLE .... onvonsrnanssens BE
EI F“‘"“'E 'ﬂnl!ﬂ rEsaEET T RR R Ry EE RS R “
T- L!-HHT nﬂ:E“ IR B R N B R R R "
'l “-_T “‘TE AT EEE N E SRR S EE ST RSN NE N “
8.  THREE SUMS|........issvdevisuccnus: O
10. CHARLIE BPIVAK ......;sssravcnaspns a7
11. RUSS MORGAN-MILT HERTH .......... 48
1:1 "‘.nl-“ HHITIHn EREIE I S I I “
13, VAUGHN MONROE .....ccscscsssaasss @
14. ARTHUR GODFREY ...vessccsccesnssse nl_
16, BUDDY CLARK ,....cocvesesssassacas B8
1'.... .L'l"ﬂ ":' & P EAR e PR ER R R "'
17. FIIIDII’I' H.'"" -------;-t-r:i-hiitti "
18. QUY LOMBARDO ,...cssasssrssvassss LN
16, GQRACIE FIELIDE ...cssessssssscnanses “
20, FPERRAY ﬂﬂ.n L R TR R LR R L A L “‘_
:". “‘ﬂﬂl“" "E..Il" ilil-ii*,ii;bi-li-!---i H—
- Hlﬂlﬂﬂlﬂlﬂl GEA AR R R R e e 1'
“, ” ITI.FFD-‘HD -..p---p_-'--iti-nr--t-i--i “ 1]
24, DIOK WAYMED .....icvecronivnnscass 18§
25. FERMD “"l"l H‘.’ B e R E e E e ’l
28. FHIHHIEHIHI S W E R W “
- i DINAK l:lllﬂlﬂ! L g g g e g !'I_
WEST COAST
(Washington, California, Oregon)
POS. ARTIST POINTSE
11 Ftﬂﬂf m ll'l-l-r'll'll-'--ll--nl-|--l'-|-1!‘|-1--l|l-|-|-i m
I‘ .‘"‘n!“.? AR EE T Ew ] d AR e R B ‘H -
a. ART ““" e NN AN A LR R L L R .'“‘
i, GRACIE ﬂﬁl.lll P R TI W S gra- 214
I! ﬂ““ HH'I'MLT Ht““ L . e e 1_ |
8. “l..m “_‘l‘-|q--j'-i-‘ll-l'li'll-lll-lllllltlillll "“
7. FRANKIE OAFILE L .oeuvevvrioor.-oonn 118
. HE'T .“"t A AR R A s B N e e 1“,
8, VAUGHN MONROE ........... ... ... B3
"" mﬁr HHH|‘.! Y. _ i I I E T YR "
1", MARGARET WHITING ....cc0v00c00... B3
12, !mﬂl “ﬂ"m sadsnARREdrdaasnnnd "'
1”4 FHIHHF “tm I‘I"-ll-lll"ll"l-‘l‘!flil'l"l-ii. --;
14, EDDY "“lm. e R BT H
16. “...H"E ul.‘- et Tt Bl e i I B LB '“
16. -, ﬂﬂm“ fesigssges sl s bdeE md e .“
17, o ik I'I"l!'ﬂlll cawa e bl i aneaseesines, AP
1‘. H““ ““’ d.‘--tti;pl-l-II--l-II'lll'II'lI--."'ﬂ.
14, “m ““ -*iwnﬂi-l*--'*'ﬂ"*“"“ “
£0. T’H_ﬂ m:..‘ hi‘&'#tfl'iii.li;liiniii-liIIII_ 15‘
.:l.jl '.“' H‘ﬁ'-'!"‘"l.’ll.";"‘i"ﬂ"“"li v £
22. ﬁh“-ﬂ REY q--q,-nra-‘i';-nqdl.ii.l:ﬁ---- a0
23, wm teivrnyy W edunramanne "’
24, .II.‘ l‘lﬂ i{ ‘_#-l-,ll-lltflll-l a0
26, LES _..IJP'{‘-';.A- ;i_iﬁﬂil_i"l',iili 18
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MADISON SQUARE GARDEN, New York City
ACADEMY OF MUSIC, Philadelphia
BOSTON OPERA HOUSE, Boston

CHICACO THEATRE, Chicago

COLLEGE INN, SHERMAN HOTEL, Chicago
ORIENTAL THEATRE, Chicago

*
CURRENTLY

HEADLINING 2 WEEKS

STATE-LAKE THEATRE

CHICAGO
x

BREAKING MIDWESTERN BOX-OFFICE
RECORDS FOR ONE NIGHTERS

Personal Manager

HUT SUT SONG
HI NEICHBOR
BY-U BY-O (Lsuisiana
CYNTHIA'S IN LOVE SPOTLIGHT REVUE
HOW SOON for Coca-Cola
¥ *
Lotest Howaiian
Smosh Novelty HiH

THE
HUKILAU SONG

(Lomborde Music)

CUEST APPEARANCES
2 times

SPIKE JONES

appearing soon on

JO STAFFORD
SHOW

FOR CHESTERFIELD

CYNTHIA'S IN LOVE

HOW SOON

ALL DRESSED UP
WITH A
BROKEN HEART
*

And His Larest Smash Hit!

THE HUKILAU SONG

HIS NEWEST
TOWER RECORD
TOWER NO, 1436

*“THE HEAT'S ON”—By the way, he sang in this
COLUMBIA Picture,

and Umpire

AL BORDE

203 N. WABASH CHICAGO 1, ILLINDIS
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~ of the Guys Whe Run the Clubs

— —= —

Bones Remer didn’t want no Mexicans yelling

around his joint . . . The deal Tom MeGinty missed

+ « « And other impressions of unpresarios

by
FETER LIND WAYES

UR FIRST date this past season

was the Cal-Neva Lodge at
Lake Tahoe. Boss man was Bones
Remer. Now I wouldn'f say that
Bones was a road company of
Brian Donlevy—no, 1 wouldn't. I
might say, tho, that he was a No. 3
compiany of Wallace Berry—rough,
grufi and tough. Freud would
classify his emotional sfrugele as
d constant thwarting of an earnest
desire to destroy musicians by
beating them to death with Come=
dians. Bones had booked us in with
the newly organized and highly
competent orchestra known as Miguelito Valdez. Opening night, mid
brassy fanfare, Miguelito suddenly relinquished his baton to his first fiddle
player, latched on to his famous conga drum and, with eves bulging,
shouted something that sounded like “Ba ba Iu ah eh, . . " Immediately
atter the show Bones seni for the fiddle player and asked the name of
the kid with the drum. The liddle player was astonished. and awkwardly
réplied: “Why, Mr. Remer, that's Miguelito Valdez!" Bones thought a
noment, then said: “Well, tell him to cut it out. I don't want no Mexicans
Yelling in my joint!

“B” Dialog

After Tahoe we folded our Jokes and silently slipped away to an out-
post called Cleveland (after the Indians, 1 imagine). If you follow the
headlines you know what happened to us there. A lot of disappointed
aclors descended upon us with Gene Autry guns, phantom masks and
B picture dialog. They made off with quite a haul, too. That was
principally because the boss, a great man named Tom McGinty, was away
at the time. 1 tremble at the thought of what might have happened had
they made their melodramatic entrance while that two-fisted Irishman was
on the premises. I think Tommy would have made money an the deal.

From Cleveland we played the Blackstone Hotel in Chicago. We still
get flowers at every opening from the two charming people who made
our stay such a pleasant one, Evelyn Nelson and George Fox Jr. Al this
even alter Kay Thompson and the Williams Brothers broke our record
for the room.

Fahrenheit and Payers

Next came the Club Charles in Baltimore, Md. An M.D. is what I
needed in Baltimore. Closing night the boss, Tom Shaw, gave me a set of
golf clubs and my wife a =et of luggage. My temperature at the time was
104, Which is more than I can say for the number of people in the
audience. Tom Shaw was just great.

Next came the Copa and the man I love to work for, Jack Entratter,
We almost went into the gas stalion business. He to rest his aching feet,
me 1o soothe my nervous nervec, Following the Copa came the Beach-
comber in Miami. Ned Schuyler was the boss. We liked him but didn't
Eee much of him. As soon as it was eslablished that Sophie, Carl Ravazza,
Mary and myself would do business, he rejoined the social whirl which
kept him in a lonely place with a good rumba bhand.

Next came New Orleans, which is my wife's home town (Miss New

Orleans of 1867). Phil Castel was the boss there and a wonderful guy. He
Was having trouble with his eves that week and couldn’t “see” much of us,

Even a Cadillae

Now we are in St Louis, at the Chase. Harold Kopler has been very
nice and even offered to get me a Cadillac for =even thousand dellars,
From here we go to Cincinnati for Bamey Glatl, Haven't mELhIm';re‘!‘
but in the language of Phil Silvers I will probably be “Glatt to see ya.
Of course, if you want to discuss the four vears ] worked for my mother

Poge 20 . The Billboard Persanal Appecrances Supplemenr

With his fishing rod in one hand, and holding up his |
shorts with the other, Danny Davis booked' many a ‘:
comic into Kitty’s Airliner . . . The ex-nitery hoss I
did all right

by
JOEY ADAMS

WAS always very timid and shy

when I met a night club ar theg-
ter boss. If I didn't like the bill-
ing or dressing room or spot in
the show I was afraid to approach
the owner o complain. Then Tony
Canzoneri joined me ang Iater
six-foot four-ineh Mark Plant.
Now I get what I want by just a
sarcastic look. Especially when
the boys are behind me.

Naturally we never have any
trouble, What owner would com-
plain to Tony or Mark? If it's bad
they bBlame the audience and
apologize far their club or theater. I'm the orly comedian with a body-
guard for my talent.

The night club hoss who stands out in my mind is not Monti Proser
or Nicky Blair or Fritz]l and Jacobson, but a fabulous character named
Danny Davis, former owner of Kitty Davis's in Miami Beach, Fla.

Oh, the new owrner, Michel Rosenberg (famcus Jewish actor) is a great
Euy and a wonderful host. Instead of a round of drinks he sends his friende
a round of Kishke—but the real character is Davis.

Calling B. §.

Danny is famous for the notes he sends his stars. He tries to change
everybody’s act, and sends them notations ofter: when they are on stage.
Maxie Rosenbloom and Maxie Baer were s0 annoyed with him (not because
they couldn't read) for bothering them canstantly, they went to B. S. Pully
to get lines strong enough to insult Davis.

Leo Fuld had a unit called Fun for Your Miney. For six weeks they
broke every record at the Davis club. The seventh week business dropped
off. Danny called Leo into his office and screamed: “You got a great show,
get it the hell ovut of my room."

Danny considers himself a great producer—i sort of night club Zieg-
feld. He once called all his musicians and enteriainers together and after
a lengthy lecture on show business said: “Okay now. Synchronize your
watches, We attack at 2 a.m. for the last show."

The Paperweight

Tony Canzoneri, Maxie Rosenbloom, Max Baer and Mark Plant were
sitting in the lobby when an irate customer, half the size of Danny, slapped
him in the kisser, Davis warned him but the guy punched him harder this
time. “Don't do that," threatened the 240-pound owner, “or T'll tell these
fighters to beat you up.” What Danny doesn™t know, until he reads this
here, is that the “fighters” put the little guy up 'lo it, since they couldn't
hit Davis without going to jail. - ;

Most entertainers have learned to dismiss Davis as a madman, Almost
every comic has worked for him one time or another. And usually at
Danny’s terms. He would call vou from Miami during the coldest day in
New York and say: “I'm here sitting in front of iny house with a fishing
rod in one hand and holding my shorts up with the other. Why don't
you come on down? It's 86 in the shade here. You can stay in my guest

house.™
That always made the comic weaken,

at the Grace Hayes Lodge, that's another mattur;': 1 m; couldn't get,
fired, but I also knew I couldn't quit. My mother was a pretty good boss _
at that. We mammuhmmm Pifty-two weeks a yea
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sooxeo theu PHIL BLOOM AGENCY
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LATEST RELEASES

Mod. 157 “HONEY, HONEY, HONEY"” %
“HOLLYWOOD HOUSE PARTY BOOGIE"

Mod. 156 “IT ALL DEPENDS ON YOU"
“MINUET IN G BOOGIE"

Mod. 153 “DON'T TAKE YOUR LOVE FROM ME" ;ﬂ!
"HUNGARIAN RHAPSODY #2 IN BOOGIE" &

“Mod. 150 “TRUST IN ME”
%, “ROMANCE IN THE DARK"

Mod. um HAT'S MY DESIRE"
"! umnssuu'e BOOGIE”

=
it

H- %b

RECORDS
686  NORTH ROBERTSON BOULEVARD

&Eﬂ!j{l*ﬁﬁl[}_
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A—Acta
B—8ands
U—Small Musical Units

-~ AAA Theatricel Agency (A. B. U)
: Law Angeles: B35 Sunset
. Bivd.
. Adele Walker
Mary Luckett

Ace Entertainmeni Service
(A B U)
Cinctnnatl: 111 E Fourth St
Alma Bahlke

Ace Entertalnmen) Service
(A.B. U)
3141 5. Lalhrea

Lim Angeles:
Sunny O'Nalll

Nic Agneia
New York:
Plaza
Phillip Albright Agency (U)
Chitago: 203 N, Wabaah Ave.
Phil Albright
jock Allan Agency (A. B. U)
San Franclsco: Loews's Wars
feld
Jack Allan

Charles Allen (A)
New York:. 1270 Blxth Ave

American Amusement Agency
(B, U)
Chicago: 84 E Lake 51
A. Don Carra
Bea Barreti
Ratrim Entertainment! Bureou
IA.U)
Philadelphis:
st
Clarence M. Supples
Amold Agency (A B, U)
Ausnis: 200200 Paramount
Theater
wW. H Monk) Amald
Dick Rankin
Daerothy Gtlyers
Artista Corporation of Americo

0 Rockefcller

1001 Chesinut

{A. B, U
Huollywooid . 7048 Hollywood
Bivd.
John J. Fopntunl
Martin Ross
Al Lewin

Mary Rlen Meyran
Bakerxfield, Callf : 608 1ith BL.

Artlsts Service Bureau (A.B)
New York: 1580 Broadway,
Euite 320
Charles G. Stillwell
Sim Ksmer

Asaccicted Bocking Corporaticn
IA.A U
New York: 745 Fifth Ave.
Joe Glagser
Charies V., Yales
Jimmy Tysan
Frances Church
Juck Klotz
Beri. Block
Owcar Cohen
Chitagn: Woods Bldg.
Fred C. Willinmaon
Bab Philllps
Lang Thompson

Crchontras (B)
Chicago: 3 E. Adams
B D iDick) Barrie

Francls Bigley (B)
Munkato, Minn.: P, O. Box

133
Bllboard Attroctions, Inc.

(A. B, U)

Chicago: 200 N. Wabaah Ave,
Miit Stelt
Eddie Hall
Jerry Jackson
sid Morse
Rudy Schlachia

MNick Boila Agency
Chicago: 209 N, Wabash Ave,
Joe Bren Agency of Talent (A.U)
Los Angeles: 05633 Hollywood
Bi=d
Maz RH. Laney 2
Joe Bren
Nead Abel
Bert Nelpon
Fred Miller

Rot Brent Agency (A.B U)
Lew Angeles: 1040 N. LaBrea
Roy Brent
Johmn Roblnscen
Thomas Thompson
Judy Taylor
Prill Theetrical Agency (A.B. U)
Lew Angeles: TR 85 HU 8¢,
Melile Brill
Charles J. Speliman
Phoenix, Arie.: 111 W, Second
Hl
Tommy Burchill A (R)
Chiago: 208 N. Wa wsh Ave.

Fosney Burchill
Burton Theatrical Offices. Inc,
{A. B U)
{::r:'..:n;.pull.l: 427-8 Lsmcke
Ridg
Barney Burnett
Jo Burnestt

Roaemary O'Connor

Byion Moom Agency (A}
Chicago: 160 N. Clark
Dwrothy Byton
Murty Bloom
Capiiol Attroctions (A.¥)
MNew Yok 1050 Broadway
Cieorpe Walker
Central Booking Office (A. U)
Chicago: 156 N, Clark
Al Baogdde
Max Borde
June Dwariing
Chrigtensen & Filer (B, U)
Cioctnnsti: Union Central
Bldg
Chrls Christensen
Al Filer

Deve Clark Attractions (A, B, U)
Chirago: 231 8. Weod SL
Dave Clark
Bob Complon
Exsther Clark
Eddle Cochran Agency (AL B .U)
Los Angeles: 1129 LaBres Ave.
Fddle Cochran
Oearge Bengston
Louls W. Cohan [A)
Chicngo 23 N. Wabash
Lowvis W. Cafmn
Mrs. Louis 'W. Cohan
Colored Rodio Artists (A, U)
Chirago: 3458 5, Stale
Promsle Blue £
Columbla Entertolnment Bureou,

. IQ: 1‘-
QAN = 1.

e
= -
y = —
¥ - 3

Lowell A. D'Arcy Agency

(A.B. 1)
Lan Angeles:
Bivd,

Lawall TLD:M
New York: 1050 Broadway
Bddie Shaw
M, Shaw
Jean Ann Dawis (A)
New York: 40 W. 48th B
John Watkins
Meoyer Davis Music, Inc. (B)
New York: 1190 W, &Tth Bt
David Michlin
W. Leuls Davis Mmﬂ' ()
Chicagn: Garrick -
W. Louls Davis
Dol Dalbridge & Roy Gerrell
Orchestia (A, B, U)
Detroit: 301 Fox Theater
Bldg.
Bl OHalloran
Alpha W. DeMaree Agency
{A. U}
Chicago: 32 W. Handolph
CGeorge Lukes
Dave Diamend Agency (A B.U)
Detroit: 307 Fox Theatsr
Bldg.
Dnve Diamaond
Virginia Dock Agency (A. B.U)
Loa Angeles: 6381 Hollywood
Bivd,
Virginia Doak
Een rwin
Charles May
Lou Dern Agency (A. B, U)
Lo Angeles: 06021 Hollywood
Bivd.
Lou Dorn
Dow Agency (A]
MNew York: 1619 Broadway
Al Dow
Beile Dow .
Foy L. Dewer Agency (A)
New York' 1085 Broadway
Valley Stream. L. I, N. Y.2
a2 Ben 51,
Wallace Downey. Inc. (A. B)
New York: 1819 Broadway
Wallace Downey
Jnitk Lour
Milton Bender
Ken Marlin

Al Dverla Agency (A. U)
Chicage: Wodd Bldg.
Al Dvarin

Gus Edwearda (Ul
Chicago: Wrigley Bldg.

New Yoark:
James EVans
Jemes A. Farley Theatrical
En (A. B)
New York: 1564 Broadway,
Suite 1101
Jamed A ?i-ﬂ;z
sewark. N.J.: 120 Pine Grove
Terrnce
Foderal Artista Corp. (A, B. U)
Los Angeles: ST34 Sunaet
Blv

d., '
Ferguson Broa. (K. B. 1)
Inminnpnlh: 228 N, Senate
Y.

Twyla O. Mayfield
Herman Flalke#t (A, B)

Harry E. Willilama Ine. (A, A T)
S Lasry Otiver Hﬂ"‘l"m*h‘. 1007 Broadway New York: 545 Fifth Ave.
Barl ¥. Samer Hill Robbins Bﬂlng Dall
Boacux Arts Production (A} Boots McKenna Sid
New York: 545 Plith Ave. Inck Miller Rio De Janiero, Brasil
Harry il::ﬂt MI Henry Beckman Mmﬂnl:l-nd Attractions,
Jock Beck
, New H;mt- -ﬁﬂ Broadway, c‘&“":ﬂ"& Nodle Asrtsts, Inc, M‘."‘ Commonwealth
: 413- ' Ave
Mew York: 10 Rockefeller
B NP T Plaza, 1260 Sixth Ave.
& Pramsky (A) Charles E Green
'y Now Tork: 150 W. 40th St Peggy Lotb
i Johnny Pranaky Chicago: 32 W. Randolph St
) Al Beckman Altha Demaree
5 ’TLI;IIT Thectrical Agency w&mﬁr— (A.B, 1)
Philsdelphis: 1000 Chancel- g o
| _Jor St Mory Duvis
o m w u.ru ﬂmlﬂ
: Bob Bennett Los Angeles: 478 S, Hamel
r Buth Best Enlericinment Service Rd.
(A.B 1 Jack Archer
Cineinnati: Hote] Sinton Cliff Arasan
Ruth Best > limmy Deiley Attractions (A. B}
Curole Chapeile Mew York: 16850 Broadway,
W (A. B, U) Rm. 405
'»mlr s, Jimmy Daley
Bank Bldg. Albany: 11 N. Fearl St, Rm.
Joe Biben Ollte’ Stacy
Poge 32 The Billboard Persanal Appearances Sugplement

Mew York: 1270 Bixth Ave,
Hollywood : B84 Sunset Blvd,
L. A. Frederick
Bll Waoolfenden
Roy Mack
Al Rims
Wully Btofler

'l':rr; George
Jim Fay
Gale Agency, Inc. (A, B)
New York: 48 W. 48 8L
Moe Cale
Billy Bhaw
Frank Sands
Low Leslls
Joweph T, Cale
Billy Miller
Irving Siders

Gamaa (R)
Kew York: 16687 Broadway
General Artisis Corp. (A. B, U)
New York: 1270 Sixzth Ave.
Tom Rockwell
Art Weems
Howsrd Sinnott
Domn Seat
Johnny Hamp
Hurry Kllby
Chicago: 300 W. Michigan
Ave.
Baobh Weema
Paul Bannlster
Joe Higgins
Johinny King
Loa Angeles: 9028 Bunset

Irving ' ' .
Kenneth Horlan Agency (A, B U
mgﬂu: 411 wa-mg‘

New York: 1270 Sixth Ave.
Siggle Kay (B. U)
Chicago: 127 N. Dearborn 5S4 &
tiiggle Kay
Joe Valemtine

Jo Knith Agency "
Chileagn: 14 W, Lake
Julic A. Kelly Entericinment
Sarvice (A, B, U]
Cincinnati: Lyrie Bldg.
Julin Eelly
Genevieve Wolpert J
Kentiedy's Oichestra Service
New ven, Conn.: 555

Orchard 5t,
Charles Kennedy
Bill ‘Kent (A. B)
¥ew York: 1TT8 Broadwey
Ksim Theotrical Enterprises (A, B}
Drutrott: 16473 Woodward .
Bol Krim L
Kuchuk (A, B)
w York: Sulte 2116, 1270
Ave, .
Kurtze L :
Sunset

gl ey e
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Now Appearing: ANNUAL CATTLEMEN’S
ROUNDUP

Cl:n-ii H. M.

WORLD CHAMPIONSHIP RODEQS
Soldier Field, Chicago ® Lakeland, Florida

STATE FAIRS: Dallas, Texas

Indianapolis. Indiana ® Phoenix, Arizona

Just Released: "BOUQUET OF ROSES”

bocked by
“MILK COW BLUES"”

Current: "SIGNED, SEALED AND DELIVERED"
“NICGHT AFTER NIGHT"

| S : Now Playing: “OKLAHOMA BLUES"

CAPITOL RECORDS -

e

“RADIO JIMMY WAKELY SHOW: Transcribed from Coast to Coast

: BOOKING = IRVING YATES, Van Nuys, California
| BUSINESS MANAGEMENT PETE MARTINEZ, 7660 Lankershim Blvd., No. Hollywood

r"‘:."l'h"a Apcil 24, 7988 The Billboard Personal Appearances Supplement Page 23
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Jack Linder Agency (A)
Los Angeles: 8824 Sunset
Bivd.
Jack Lindner
New York: 1600 Broadwny
Chicago: 204 8, Wabazah
Lioyd's Theatrical Enterprises (A)
Mew Tork: 1564 Broadway
Oscar Lloyd
Fred B. Mack (A)
MNew York: 1560 Bropdwoy,
Sulte= 511-514
William Dell
Willlam Goldle
Boston: 165 Tremont St.
Fred B. MnckK
Jack Mandel {A)
New York: 1697 Broadway
Juck Mnandel
Herbert Marks Talenl Agency

(AR, B)
New York: 218 W, 46th St.
Herbert Marks

Murray Kane
Mim! Beach, 600 Lincoln
Road Bldg.
Herbert Morks
Jerry Hirsch
Belle Rapp
Reg Marshall Agency (A, B, U)
Los Angeles: 1508 Crossroads
of the World
Reg Marshall
Muary Shannon
Joe Mar=olais Agency (A. B)
New York: Suite D06, 1687
Broadway
Joe Marsolals
Maort Goldsen
McConkey Music Corp. (A, B, U)
New York: 853 Ssventh AVEe,
Mack McConkey
Chicago: 127 N. Dearborn
Dick Shelton
Henry Durst
Hoemar Feeley

Cleveland: 2153 W. 86th 5t.
Cllf Myers
Eansas City, Mo.: LaSalle
Bldg.

Andy Anderson

Ethel Nelson

J. 5., McConkey

Loa Angeles: T000 Hollywood
Blvd.

Mack McCOonkey

Clyde Baldschun

Robert Goodhue

BOOKING

Hal Brown
Johnny Walsh
Jeen Meiklejohn Agency (A)

Los Angeles: 4843 Los Feliz

Jean Meiklejohn
Metro Artists Agency (A. B, U)
Los Angeles: 107 N. Canon Dr,
Stillman Pond
Jock Middleton Theatrical Bureau
(A. B, U)
Cincilnnati: 500
806 Vine St.
Jack Mliddletan
Mrs., Jock Middleton
Alan Morris Agency (A, B, U)
Los Angeles: 8732 Suneet
Blvd.
Alan MorrTis
Howard Bruce
Robert Helm
Morty BErnmer
Lloyd Hanson
William Morris Agency, Inc.

(AR, B, U)

New York: 1270 Sixth Ave.
William Maorris, J71.
Nat Lefkowlts
Cresz Courtney
Nat Kalchelm
Harry Ealchelm
Phil Brown
Earry Winton
Joe Waolfson

Beverly Hlills, Calil.:

Canon DT,
Abe Lastfogel
Ben Holzman
Fred Elswit
Pat Robkins
Archie Loveland
Marrls Stoller

Chicago: 203 N. Wabash Ave,
Leno Salkin
Pat Lombard

London: Plecadllly Clrous

Mus-Art Managemen! Corp. (B, U)

New York: Hotel Sherston,

37th and Lexington Ave.
Jack Whittemore
Al Gazley

Chicago; 203 N. Wabash
Russell Facchine

Bell Block,

202 N.

S el Sl e

OFFICES

od from poge 22)
Howard Christensen
Bill Palk
FPhil Levant

Hollywood: 81561 Sunset Blvd,
Lyle Thayer
Hob Harthun

San Franclsco:
St
Arthur Rowiley
Eansas Clty, Mo.:
land Blag.
Johnny Sandusky
Dallas: 927 Eilrby Bldg.
Chic Scogein
Jimmy Joy

Music Attractions Agency (A. B)
New York: 1687 Broadway
A. L. Lyons
James Barry
Paul Barry

Music Corporation of America

(A. B, U) .
New York: ‘ii:': Fifth Ave.

London: 17-18 Dover S5t

San Francleco: 106 Mont-
gomery St

Dallas: Tower Petroleum
Bldg.

Chicago: 430 N. Michigan
AVe,

Cleveland:
Bldg.

Detrolt:
Bldg.

Beverly Hills, Calif.:
Wilshire Blvd.

Mutual Entertainment Agency
(&, U)
Chleago: 203 N. Wabash Ave.
Jack Russell
J. J. Levin
Sid Harris
Willinm C. Vidas
Mac McocCoy
Johnny Jones
Jack Brown

Roy Myers Enterlainment Service

(A)
Cinelnnati: 211 E. Pourth St.

Roy Myers

681 Market

210 Mid-

Unlon Commerce
1612 Book Tower
0200

Abe Nelt
Fhlladelphia: Shubert Bldg,
and 6041 Curpenter St
Abe Nefl
Edna Grahsm

Meyer B. North (A)
Kew York: 1564 Broadway

David P, O'Malley (A)
Chicago: 203 N, Wabash

David P. O'Malley
David P. O'Malley, Jr.
Johnny Mullaney
Tommy Martin
Doris Hurtlg
Mort Inflield

Orchestra Bureau of Philadelphia
(A. B, U]
Philadelphin: Benamin
Franklin Hotel
John J. Crowley

Orchesiras Artists Bureau
Philadelphin: 630 N. Brook-
lyn St
Thomps A, Eennedy

Sidney ]. Paga
Chicago: 203 N, Wabash

Pan American Agency (A. B, U)
Los Angeles: 8820 Sunset
Bivd. .
George C. LaVega
Ramon Reachl
Mexico Clty, Mexlco: Atenas
al

Paramoun! Atiractions (A. B)
Chicago: 208 N, Wabash Ave.
Art Goldsmith
Thomas A. FParker
Madison, Tenn.:
Ave,
Thomss A. Parker

Personalized Orchestira Service

(R, B. U]
Chicago: 4740 W. Madison
St.
Carl Schrelber
E. D. Lynn
Anthony Phillipa (A)

New York: 48 W, 48th St

Willle Weber

747 Walnut

Lo Angeles: m'g?un&linnﬂi?'
mn m:nm! 1
re Rosenbe -
Michsel Meshekow
Charlie Price Orchestra Agency
(B} i
Deanville, Va.
Charlis Price
Harrir Keller
Gertrude M. Quinton (A)
New York: 1619 Broadway

Barney Rapp Agency (A, B, U)
Clociniiati: T02-708 Unlon
Cmatral Bldg.
Bamey Rapp
Saminy Leeds
Jan Harris
Richard Heim
Ed Thucker 8

Margare! Rhodes Agency

{A. B, U)
Los Angeles: 8437 Wilshire
Bl vd.
Murimret Rhodes
Max Richiard Agency (A)
New York: 1778 Broadway
Bobhy Bernard

Oscur Liese
M I, Greenwald

James A. Roberts Agency (A. B)
Chicago: 203 N. Wabash
Jumes A. Roberis
Floyd Shaw
Paul Wittenmeyer

Sam Rolwrts Agency (R)
Chicasto: 203 N. Wabash
Sam Roberts

Boehn & Boona (A)
New York: 1619 Brondway
Aldih C. Roehn
Don C. Boone
Al Rogers Agency (A)
New York: 1650 Broadway
Al Nogers
Harry Rogers Agency (A)
Los Angeles: 6233 Hollywood
Bivd.
Harry Rogers
Jerry Rosen (A)
New Vork: 204 Central Park.
5. -
Maity Rosan (A, B)
New York: 515 Madison Ave.
(Booking Offices, page 48)

Ceszar's, Hollywood

THESE ARTISTS ARE UNDER
EXCLUSIVE MANAGEMENT OF

Poge 24

PERSONAL APPEARANCES
Ciro's, Hollywood
Ambassador Hotel, Los Angeles

! CAPITOL RECORDS

PICTURES

“Smooth Sailing' ' —Paramount
“The Big Clock”—Paramount

! ABC Coast to Coast

“Bullets” Durgom

The Billboard Personul Appearaonces Supplement

Waldorf Astoria, N. Y.
WInlti:k Hﬂ.li Hh T-

“A Son

PERSONAL APPEARANCES
Click Club, Philadelphia
Cire's, Hollywood

Opening STRAND THEATER, N. Y.
RCA VICTOR RECORDS

PICTURES

“The Big City"—MGCM
s On the High Seas”’'—Wamer Bros,
iy |I‘HIIH'I"—5-IH! Coldwiim
“Jingle Jangle Jingle"—Paramount

8580 SUNSET BLVD.
HOLLYWOOD 46, CALIF.
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ABNER J. GRESHLER

peeing VIajOr Convention Shows

Hundreds of thousands of dollars are spent by in-

dustry for talent at conventions, trade shows. ete.

Here's an outline of

the problems faced by a

leading booker and producer of this type of show.

— -

TEE show business outlook for con-
ventions, trade shows and elub
dates today is, in general, good. Some
of our largest conventions and trade
shows are being held this April, May,
Jung and July—many for the first
time since the war began. During
the war years these conventions and
trade shows were greatly curtailed
because of travel difficulties, short-
ages of products, ete.

National conventions of trade as-
gociations usually last four dayvs and
consist of “breakfasts, luncheons,
cocktall parties, banquets, ete., where
conventioneers are to be continually

entertained. It is usual to have an
important speaker scheduled for
luncheons and dinners. An enter-

taining musical trio or a fine magic
act may be used for cocktail parties
and afternoon meetings in wvarious
suites in the convention headquarters
hotel, This is a very important so-
cial aspect of the convention, for it
i1z here that the manufacturer will
invite evervone to come in to get ac-
gquainted with his sales executives
gnd products and enjoy a drink or s
snack.

The ladies’ luncheon will usually
feature a fashion show. We have
even staged a circus for the young-
sters attending conventions. If there
are to be €xhibits, we furnish models,
music, lighting effects, efc., for the
various clients.

The entertainment highlight of the
convention is at the evening ban-
quets, where shows are put on for

the entertainment of the delegates

and their wives. Sponsors usually
vie with each other for the privilege
of producing these shows, and at
times it is customary to have as many
as 20 sponsors share the expense of
a show for the privilege of having
their name mentioned in a program.
Or three different companies may
sponsor shows on three consecutive
nights and each will try to outdo the
others in producing a bigger and bet-
fer show.

In preparing programs for these
banquet shows we are very careful
to select the types of artists that will
best suit our audience. If business
executives and their wives are to be
entertained we may give them Metro-
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politan Opera stars such as Jan
Peerce or Robert Merrill, artists such
as Dinalhh Shore, Hildegarde or Mary
Raye and Naldi. An audience com=
posed mainly of salesmen might call
for the talents of artists such as Ger-
trude Niesen or Rosaria and Antonio,
In shows we have staged in the past
we have used, on various occasions,
such stars as Tommy Dorsey, Henry
Busse, Ted Lewis, Xavier Cugat,
Benny Goodman, Milton Berle, Eddie
Cantor, Judy Canova, Jackie Miles,
Mitzi Green, Dean Martin and Jerry
Lewis, Hazel Scott, Henny Young-
man, Maurice Rocco, Peter Donald
and a host of others,

Many times the conventions are
held in hotels where facilities for
staging a show are nil. In such hotels
we have to build stages, bring in
lighting and sound equipment, back-
drops and curtains, to overcome the
many handicaps. Only recently at
a hotel in Chicago, when we asked
for dressing rooms, 1 was asked
whether 1 wanted the %6 or $8 per
day rooms [or my acls to dress in.
Many times, while an afternoon
meeting is being held in the main

———

ballroom, we have had to rehearse
shows in a small side room, crowding
as many as 39 musicians and enter-
tainers into a room not large enough

to comfortably accommodate 10
people.

Inasmuch as we have staged shows
for conventions held in all parts of
the country, we have, at times, found
difficulty in securing the type of acts
we want in that particular territory.
In that case we haye had to fly com-
plete package shows in from New
York or Hollywood or Chicago for the
night and then fly them back again.

Each show we produce during a
convention is different. We have
never repeated the same shows for
an organization. ¥ach show, too, re-
celves individual attention. From the
first telephone call telling us the date,
the place and the budget for a con-
vention, until the last guest haz left
we are at work to help make the
convention a success, In that way we
have been able to work for our elients
on their conventions year after year,
wherever their convention is to be
held.

- G e S —— —

Yank Acts Abroad

Despite unsettled world conditions, despite England’s tough
struggle to get into the black, American acts are finding a live
market and extremely receptive audiences in Great Britain. Here's
a flock of Yank performers cutting up a couple of crumpets in
London. Lefl to right, standing: Lynn Allen, Judd McMichael and
Roy Chamberlain (arranger for the Merry Macs)., Sitting and
lmnal:gng. left to right: Marjorie McMichael, Ted McMichael, Irene
Manning, Harry Green, Chic Johnson and Ole Olsen. Making like
a Jeeves is, of course, Danny Kaye, who fractured box-office records
all around the tight little isle,

The Billboard Parsonal Appearances Supplament

i .
._LF'_"‘?.

..*ﬁ
A
=
™
|
;|

Page 25



www.americanradiohistory.com

"' h'eview of the

AGVA Situation =

Confusion and chaos has heen the order of *Itlmdny ﬂﬂr since
Shelvey went on “sick leave.”” Here is a step-by-step meir
the complex American Guild of Variety Artisis siﬁulinn.

....’
J

ﬂ
&

END RESULT of the conflict
of the internal battle within the
American Guild of Variety Artists
(AGVA) may be an actors® union in
which the members will have a voice,
Battles in AGVA are nothing new.
Ever since there was an actors' union
somebody seemed to pop up and get
control. The present situation, there-
fore has ample historic precedent.

Matt Shelvey was appointed by the
Associated Actors and Artistes of
America (Four A's) in 1943 to run
AGVA gs national director until the
union paid off its debt to the Four A's,
and had a national convention. When
that occured the union would receive
its full sutonomy and a national di-
rector would be elected by the new
board, which the members, thru
elected delegates, would choose.

In fairness to Shelvey it must be
admitted that during his reign, 1943-
1947, AGVA managed to pasy off the
tdebt to the parent org. It also won
increased minimums for members
and improved general working condi-
tions. It has been charged that the
method of dues collection smacked
of coercion but by and large the
union prospered.

The Four A's, which agreed to give
AGVA back its autonomy after all
debts were paid and a legally con-
stituted convention was held, seemed
happy. At least it followed a policy
of laissez faire until something hap-
pened early last December.

The Tiff Begins

At that time Shelvey was in the
midst of getting the convention or-
ganized and was in constant huddles
with the Four A's. There were some
violent differences about the constitu-

. tion, rumblings of which reached the

membership. Shelvey, it seemed,

 wanted the right to hire, fire and set

compensations. This, the Four A’s

~ said, would make him a dictator and
- objected.

At the same time it became evident
that the wvarious meetings held by
AGVA members thruout the country
for the purpose of nominating dele-
,gates to the forthcoming convention
hld SOmE qUenr I'E.'E'I.I]tﬁ. For example,

in some cases where an area was
entitled to four delegates, the meet-

ing brought forward only four nom-
inations. This picture was repeated
all over the country with few excep-
tions, The question of local against
national control also eropped up, with
Jack Irving, Chicago; Dick Jones,
Philly, and one or two others de-
manding local autonomy.

Shelvey's Sick Leave

The Four A's had in the meantime
received numerous petitions from

AGVA members demanding it look
into the AGVA picture. In late No-

vember, 1947 the Four A's called in
Shelvey and demanded fo see the
minutes of the meetings. Tt dis-
covered what it said were discrepan-
cies and asked for explanations. A
series of meetings followed and on
the morning of November 20, Shelvey
asked for and was ér;mted cick leave
for four weeks. He also asked to be
rélieved of all duties for that period.

The Four A's appointed its own
committee to run AGVA during
Shelvey's absence, It consisted of
Hy Faine, chairman, head of Amer-
ican Guild of Musical Artists
(AGMA); Florence Marston,* Screen
Actors' Guild (SAG); Ray Cook,
Chorus Equily; Dewey Barto, AGVA;
A. Frank Reel, American Federation
of Radip Artists (AFRA); George
Heller, AFRA, and Angus Duncan,
Equily.

At this point the committee claimed
that when it went over to Shelvey's
AGVA office they discovered “‘miss-
ing records and general confusion.”
It also claimed that AGVA personnel
was moving records out. To stop
this the commiftlee changed the locks
on the doors and began an intensive
investigation of Shelvey's administra=-
tion,

Battle Is Joined

During this four-week sick-leave

period it developed that Shelvey, in-
stead of being confined to a sick bed,
was making hurried trips around the
country conferring with AGVA reps

and sending communiques to mems=

bers and cafe and theater ops telling
them to disregard the Four A's. On

Bmemhulthe?mr&'hmm |
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Shelvey, charging him with insubor-
dination and disruption. Shelvey re-
plied by setting up national offices of
the actors' union in Philadelphia. He
hired Arthur W. A. Cowan as the
union attorney, firing Jonas Silver-
tone and Mort Rosenthal, who had
been AGVA lawvers up to then.

Actors, Ops in Middle

The Four A's disregarded this move
but discovered that there was con-
siderable division of opinion among
AGVA reps and members. Latter
were meanwhile hopelessly confused

by the two unions, both of which
demanded dues, Cafe ops who had
been accustomed to putting up eash
bonds were equally confused. With
both sides demanding bonds ops re-
fused to pay either side

The Four A's countered Shelvey’s
moves with a réquest to members
that they pay no dues at all, or pay
direct to the New York office. Dues
collections promptly dropped, partic-
ularly in cities outside of New York.
The Four A's, however, got to the
ops thru the help of the Artists Rep-
resentative Association (ARA) of
which the biggest talent agencies in
the country are members., ARA, thru
its membership, warned all cafe ops
that no acts could move out of New
York unless cash bonds were de-
posited with the Four A's. With the
Miami season beginning the ops ca-
pitulated to the Four A's

During its investigations of Shel-
vey's records the Four A's claimed
it discovered evidences of rigging the
convention and further charged that
had Shelvey’s plan gone fthru he
would have had a job for life as sole
ruler of AGVA. It also claims to
have uncovered some peculiar deal-
ings regarding the welfare fund
management which led to other de-
velopments,

The Hotel Grady, Atlanta, filed
charges with Fulton County charging
Matt Shelvey and Arthur Kaye with

fraud and coercion. Kaye was South-
eastern AGVA rep for Shelvey. Hotel

charged that both men had tnl,t&n a

total of $20,000 from it 88 a waiver
tupumitthahutelhrunmaﬁuu
and that the money was not delivered
to AGVA's welfare fund as it was

supposed to have heen. ﬂn il'nnulrr- local

— =

Tentative date for his trial was mté |
for early April

Legal big shots now entered ﬂm
picture. Shelvey hired Morris L.
Ernst to fight his discharge from
AGVA, and the Four A's countered
by hiring Samuel R. Ruagnmn., for-
mer advisor to the late Prﬂident
Roosevelt. 1

The first legtal fracas was staged itl
a 'Philly Cour{, with both sides charg-
ing the other with dictatorship meih- -
ods. Case ig still pending, L

During the Four A's investigztion
it found that some of Shelvey's people
had signed loyalty pledges to Shelvey
and were to yesign if he did. There =
were wheels within wheels, with
portions taking on a comic opera
tinge. As Shelvey people moved
into one area, the Four A’s rep fol-
lowed. Offices were raided. Locks &
were changec. Reps changed sides
with amazing speed. ,,'.?

More Meetings S )

While all this legal palaver and
muscle stuff vvas going on both Shel-
vey and the Four A's announced new
meetings preparatory to new con=-
ventions, Froin reports renéiﬁll from
the field the Shelvey meehngs were
either not helil or just forgotten. The
Four A meetings, on the other hand,
were fairly well attended and slates
for delegates 1o the mfmﬁm began
cOming in.

But even this ‘wasn't rnmtliua too
smoothly. Al least four people are
alleged to have cropped up seeking
Shelve¥'s joti thru the control ul
delegates. Among those named as
aspiranis were MM-‘ enry
Dunn, Jack [rving and l’-ﬁ!l'l ?F;!i‘-_'
Each has so IHI e ,' ‘50
ambition. |

Nat'l tm. M'?ﬂiil#
Ballots Jma-irﬁuuthem- nailed
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READY TO REPEAT HIS
SMASH P.A.TOUR of Last Year

WITH AMERICA’'S
FUNNIEST ENTERTAINMENT
PACKAGE RANGING FROM A TO ZANY

teaturing

Smoky Rogers and Deuce Spriggens

Beginning at the ORPHEUM-OMAHA
May 21
then through Midwest
to Atlantic Seaboard

Booked by Theater Bookings: HARRY ROMM
WM. MORRIS AGENCY One Nighters: MUS-ART Management

Exclusive Management

Mel Shauer Agency CLIFF CARLING Associate

- 9120 SUNSET BOULEVARD ® HOLLYWOOD 46, CALIFORNIA
FPRE

s RELATIONS: LOEFF AND ROSE, HOLLYWOOD

o - _H 1948 The Billboord Personol Appecronces Supplement Page 27



www.americanradiohistory.com

i
l.

Pisma Playway Park
Ross 0. Keeler and George A. Doss,
OWners-mgrs.
SAN DIEGO
Mizssion Beach Amusement Center

¥Warner Aumstin, mgr.
SAN FRANCISCO

VWhitoey's FPlarvland-at-the-Beach

CGeorge E. Whitney, owner-mgr.
BANTA CRUZ

Santa Cruz Beach

Louls W, Jenkins Jr. mgr.
SANTA MONICA

Newecamb's Eanta Monlca Pler

W. D, Newcomb Jr., oWDEr-Ingr.

COLORADO
DENVER

Lakeside Amusemsnt Park

Benjamin Krasner, mgr.

Elltch Gardens

Arnold B. Gurtler, owner-msr.
ESTES PARE

Blverside Amusement Park

G. E. Glllan, mgr.

CONNECTICLUT
BRIDGEPORT
Pleasure Beach Park
Owned by city
BRISTOL
Lake Compounre Amosement Park
L E Fleree, mgr.

EILLINGLY
Wildwood Park
P. J. Sheridan owner-mgr.
NEW EAVEN
Barin Rock Park
Frederick E Levere, mgr.

NEW LONDON
Oceati Beiich Park
Meredith Lee, sups.

ROCEVILLE

Sandy Beach Park
George D. DBokls, owner-mgr.

DELAWARE
HEW CAETLE
Dessmers Beach Park
Bhorty Pincher, mgr.
PORT FENN
Adgustine Besch Park
Thomas Texis O¥FDED
Martln Staplston, mer.

FLORIDA

JACESQONVILLE BEACH
Boardwalk
H. KI. Shelley, Drea.
MITAMT
P. B A Happyland Park

Pollce Benavalent Assoclation. OWDETDD

J. L. Logan, mgr.
PENSACOLA

Peasacalas Beach

E. Moars mgr.

Gulf Beach Amussment Park

Ellls & Richardson., OWDETS

Frl . Halney, IMEE.
TAMPA

Suiphur Spring= Park

Gordon C. Hunt, mgr.

GCEORGIA
BEACON
Lakeilde Park
Irving Scott, mgr
BAVANNAH
Barbee's Pavillon and Park,
Inle of Hope
Wil M. Barbes, owner-mgr.
TLLINOIS
AURORA

Expotition Park
Orviile P. Fox, owner-mgr.

MacHnaw Dells Park
‘David J. Prevari, cwner-mfr.

Poge 28

Twin Lakes Park
Owned by the city
L P. Crose. mgr.
ROUND LAKE

Renchan Park
George P. Renchan, owoer

INDIANA

FPORT WAYKE

West Swinney Park

Ennis Bros. OowWnDers-mgr.
INDIANAPOLIS

Riverside Amusement Park

E. D and J. L Col=man OWDAPS

H. E Parker, mgr.
MICHIGAN CITY

Washington Park

Harold K. Barr, mEr.

MONTICELLO

Ideal Beach Resort
T. E. Spackman, mar.

S80UTH BEND

Playland Park
Earl J. Redden, owner-mjgr.
10WA
BOONE

Spring Lake Park
Bobert McBirnle, owner
Ben B. Wiler Jr., mgr.

DAVENPORT

Mississippl Valley Amusement Park

H, A. Getert, mgr.
DES MOINES

Riverview Park

Bobert A Relohardi, mgr.
FORT DODGE

Exposition Park

Armstrong Realty Co. OWDEID

Jay Longstafl, mgr.

BRUTEVEN
Grand View Park
Roas Hancock, owner-mgr.
Electric Park
J. E. Maple, owner-mgr.

ETORM LAEKE
Lakeside Amusement Park
J. L. Pigl, mgr.
WATERLOO

Elecirie Parkc
C. E. Petermon, owner-mgr.

KANSAS
BONNER SPRINGS

Iakewood Park
T. D. Willard, owner-mar.

KENTUCKY
LEXINGTON

Joyland Park
R. R. Renfrew, Mg

LOUISVILLE

Fontalne Perrr Park
John F. Singhiser, mgT.

LOUISIANA
NEW ORLEANS
Andubon Park

Owned by ecity
Gerorge Douglss, mgrT.

MAINE

OLD ORCHARD BEACH
Old Orchard Pler, Whiteway
John W. and W. L. Dufly, mgrh
UPPER GLOUCESTER
Royal Biver Park
Howsrd I Small, mgr.

MARYLAND

BALTIMORE
Gwynn Dak Park
Arthur B. Price, owner
Edward R. Price, mgr.
Liberty Park
Harry A. Hale, pwner
C. C. Hultey, mgr.
MIDDLE ERIVER
Cape May Beath
Cape May Beach Corp, ownems
E. V. Shivers, mgr.

The Billboard Personal Appearances Supplomant.
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MASSACHUSETTS

AGAWAM (near Springfield)

Riverzide Park

Edward J. Carroll, owner-mjr.
AUBURNDALE

NMorumbega Park

Norumbega Park Co., owners

Roy GUL mgr.
DARTMOUTH

Lincaln Park

John Collins, owner-mgr.
BEOLYOEE

Mountain Park

Loni: D. Pellicsisr, mygr.
LUNENBURG

Whalom Park

Harold D. Gilmare, mgr.
MENDON

Lake Nipmuc Park

Florence J. Pyne, mgr.
NANTASKET EBEACH

Paragon Park

Lawrence M. Blans mgr.
REVERE (BOSTON)

Hevere Beach

Business Men's Assoclatioa

J. Victor Shayeb, sety.
WRENTHAM

Laks Pearl Park

E. R. Enegren, OWRET-mEr.

MICHIGAN
BAY CITY

Wenona Beach Park
0. D. Colberi, mgr.
EBENTON HARBOR
House of David Park
Chic Bell, mgr.
DETEOIT (S5T. CLAIRE SHORES)
Jefferson Beach Park
Harry Stahl, supl.
Eastwood Park

Eenry Wagner and May B, Eemel, OWDESS

Henry Wagner, mgr.
Tashmpoo Park at St Clair Flats
Ariington E. Fleming mgr.

FLINT
Flint Park
Dr. L. H. Firestone, 2=0. Iyl

LANBING
Lake Lansing Park
Hoger E. Haney and sons, OVGELS
SAINT JOSEPH
Sllver Beach Amusement Park
Drake Family, OWDers
H J. Terrill, m3r.
UTICA
Culca Amusement Park
Mryron Brown., MmET.

MINNESOTA

EXCELSIOR

Excolitor Amusement Park

Frer W. Pearce & Co. oWDES

Fred W. Clapp and J. P. Colihan, GRS
FAIRMONT

Interiaken Park

Al Menke, mgr.
LYRD

Lsndwood Park

Dave Lamphere owner<mgr.

MISSOURE

EANSAS CITY
Falryland Park
Marion Brancats, owoer
Harry Duncan, mgr.

ST, JOSEPH

L. F. Iogersoll, owner-mer.

8T. LOTUIS .
Hﬂlmw.
A. W. Eetchum, mgr.

MONTANA
MILES CITY

ﬂ- '- mnr #“

NEBRASEA
CRETE
Tuxedo Park
F. J, KEobes, mgT.

HASTINGE
Iav's Park

E4 Ruth, owner-mgr.
LAEE HOPATCONG -

Bertranid Inland Park

Louls IHrans, mgr.
PALIBADE

Palisades Amusement Park

Jack uod Irving Resenthal ewner-mge,
SEASIDE HEIGHTS

Seaside: Helghts Cssino, Linus

R. Giltert, owner-mgr.

NEW YORK

ANGOLA

Lalle's Amusement Park

Michee] T. Guzzeits. mgr,
CANANDAIGUA

Roseland Pack

Willlazn W. Muar, owner-mgr.
CUBA

Ollvecieat Park

Wm. Flusmusssn, owner-mgr.
GENESED

Loog Point Park

Mri L. W. Berry. owner

. F. ;Fm mET.
JAMESTOWN

Celoron Park

Harry A. Tions, owner-mgr.
LOONX 1AEKE COHOCTON

Palace Amusemsnt Parlk

Hick (lalbe, owner-mgt.
KIAGARA FALLS

Midwoy Beach Park

Joseph, F. Prness, owner-mgr.
PERRY incar Batavia)

Silver Lake Purk .

Siiver Lake Amussmeni Co, OWTEN

Jﬂhﬂ '.:H.t'l:ll:llﬂ.. _I!ﬁl'.l‘a.
RICHFIILD SPRINGS

Cansdarago Park -

Joe Magee, mgT.

Glen Park

Harry Aliman, =ET.
YOUNGSTOWHN ;

Lakewood Park

C. H. TothHL mgr.

NORTH CAROLINA
Atlantic Beach, Ine,
A B. Cooper, O¥HET

Ny
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.-'~ _:' i Park
‘Indisn Lake Aoivicment Co., owners

‘Poinl Boardwalk

L Wilgus, owner
BANDUSEY
Crdar Palnt-on-Lake Erto
0. A.Boetkling Co., owners
Bdw, A EBmith, mgr.

]

Crystal Beach Park

4. L Blanchat, owner-mgr.
YOUNGSTOWN

M. A. Rindin, mgr.

i g
'I'lnn:'l Nolan, owner-mgr.
o OKLAHOMA
TULSA

Crestal City Amusement Park
' .'li‘lh.l;i_'ﬂ-' Mulllny, owner

| OREGON
Junisen Beach
B W, Owiley, mgr.
PENNSYLVANIA

ALCOLA (OfMce In Hawthorn)
- Amarican Leglon Park

H. 3 Heftner, mgr.
ALLENTOWN

Ceatral Park

muh_ - Jossph, mgr.

A. F. Bockman, owner-mgr.
Tall Timbers Park
& Himmupil »  IgT.

Park

ﬁ.l.rummu.f.mm onners
W. A. Panuepacker, mgr. ;
FITTSRUROR

L e,

) wigan, pres

Curl E. Meanltger, =gr.

Wesl View Park

rarge M. Harton. mer.
READING -

::"-H'Iﬂrlll Park

odeph Blgg, mer,
ECRANTON (Mooeir)

Em:l'l‘ Olen Pirk

en). Silerling Jr., mer
SOMERTON (Phlisdeiphia)

Somerionr Springs Park

Vernen D. Platt. mgr.
BEUNBURY

naillng Green Park

H. M. Spangler, owper. -
UNIONTOWN L paa

Shady COrove Park

Mikke Cabotl, myr
WILKES-BARRE

Hunsk Boue!l Park

Hanover Am. Co.. owsners

M Nellle Barr. mygr.

RHODE ISLAND

EAST PROVIDENCE
Crescent Prrk
John T. Clare, mgr.

WARWICK NECK
Rocky Point Park
J. Trillo, mgr.

SOUTH CAROLINA
CHARLESTON
Riverside Beach Park for Negroes
E. A. Hamilton, mgr.

TENNESSEE
COLUMBIA

Mid-Btate Palr Park
George L. Duchnag, megr.

" ENOXVILLE

Chllhowee Park
Owned by clty
H. Mnck Franae

TEXAS
CISCO

Lake Clico Amuzement Co.
Blll Berry, mgr.
DALLAS
Yickery Amusement Park
T. H. Hickman, owfer-mgr.
Casino Purk
George T. Smith, megr.
PFORT ARTHUR
Pieanure Pler
T. J. CGlllesple, mgr.

UTAH

BALT LAKE CITY

Bunaot Baach

Ira Dern, owner

Hlack FRock Resort

Elmer K. Anganrd, mgr.

Lagoon Resort

R. 3. Klmball, mgr.

Baltalr Beach

Wm. M. Armseirong. mgr.

VIRGINIA

BUOCEROE BEACH

Buehros Boach Remsort

P, V. Stlelfen, mgr.
NORFOLK

Ocean View Park

Albert Miller, mgr.
BOANOEE

Lunkeside Park

H. L Roberts, owner-mgr.
VIRGOINIA BEAUCH

Casine Parlk

Frank D, 8hean; mMET

Scpslde Park

Juok T Greenspoon, TET.

WASHINGTON

SEPOEANE

Natatorlum Park

Louls wnd Liloyd Vogel. oWNeIG-IETs.
TAKIMA

White City Amusemeni Park

Horry B. Chipman, tngr

WEST VIRGINIA
CHESTER

Rock Bprings Park
R L. Hand, owner-myr.
HUNTINGTON
Camden Park
J. J. Malloy and WiUllam Mudd Jr., mgrs.

WISCONSIN
APPLETON

Waverly Heach

Howard Campbell, awner-mgr.
BELOIT

Waverly Beach

B. L Cishman, owner-mgr.
GQHREEN BAY

Buay Boach Park

Owned by cily

Bilvester Esler, mEgr.
MIL'WAUKEE

Btate Falr Park

Siate Palr Park, Tne., owners

. 5. EblE, MET. -
RACINE

HBeachland Park

Reg. Preeman, owner-mgr.

CANADA

CRYSTAL BEACH, ONT.

Crysta! Beach Park

P L. Hall, gen. mgr.
HAMILTON, ONT.

La Salle Park

Owned by ciiy
MONTREAL, QUE

Heimont Park

Rex D, Blllings, m§gr.
PORT BTANLEY. ONT.

Port Btanley Park

Owned by cliy

Albers A. Marek mgr.
WINNIPEG mﬂ MAN.

Winniper

Winnipey Beach Amusements, Lid., owners

A. B. Flett, mgr.
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THE ALLAN SISTERS

D curvaceous blondes, the Allan
Sisters, match their appearance
with intriguing voices that run the
gamut of melody {from humorous
specialty numbers to straight war-
bling of the semi-classics, standards
gand pops. After several years of
radio work in Chicago and the East,
the sister team decided to go into the
personal appearance field after a
series of successful club-date appear-
ances, which were sandwiched in be-
tween its daily radio stints.

The Sisters, Vi and Velma, have
worked spots such as the Oriental
Theater, Helsing’s and the Black-
hawk, Chicago; Tic-Toc, Milwaukee;
Frolics, Omaha: Bowery, Detroit, and
Curley’s, Minneapolis, the past vear.

Managed by the Louis Cohan
Agency, Chicago.

BARCLAY ALLEN

AFIER g year as featured pianist

with Freddy Martin's Cocoanut
Grove ork, 289-year-old Barclay Allen
organized his own 12-piece ork in
February of this wyear. First date
Ianded by the new crew was at Ciro's
swank Hollvwood nitery, where the
ork is currently drawing favorable
notices all around. On the horizon
is & recording deal with a major disk-
ery about set, and a road tour which
starts at Denver's Elitch's Gardens
in May.

The Allen piano stylings, spot-
lighted on many Martin diskings last
year, brought the vouthful maestro
intc national prominence rapidly.
Before joining Martin, however, Bar-
clay had amassed a healthy back-
ground by fronting smaller combos.
During 1946 and 1947, Allen held the
musical director's chair at KLAC,
Hollywood indie, where he developed
his Rhythm Four which eventually
became the nucleus of his present
crew. Between KLAC chores, he
doubled on radio shows, handling
ivories with Kay Kyser's ork, among
others. With his Rhythm Four, he

~ Who's Who at the Box Of

cut 10 sides for Van-Es, small indi
label during that tima.s' 3

Allen's return to Denver in
_Ma:,'_ at‘ the helm of hiz own crew
1s significant, since the mile-high
city is Barclay’s home town. Be-
fore coming to Hollywood, he hane
dled musical direction on KLZ, Den-
ver, for three years, and played sum-
mer location dates at Cosmopolitan
Huiel_, He was recently featured in
Martin Block's MGM musical short
of Freddy Martin’s ork in action.
Booked by Music Corporation of
America. Personally managed by
Carson Harris,

DAVE BARRY

ANDTHER graduate of the old Ma=

jor Bowes amateur hour show,
Dave Barry played his first profes-
sional date at New York's old Palace
Theater in April, 1935. From there,
he toured with a Major Bowes vaude
unit for six years, handling emsee
chores and a featured comedy slot
Stints with orks followed, during
which he was featured on vaude tours
with Glen Gray, Harry James, Jimmy
Dorsey and Charlie Barnet

Following discharge from the army,
Dave came to Hollywood and landed
at Billy’s Gray’s Band Box, a small,

intimate and popular bistro. His
droll humor and smart impersona-
tions scored immediately with the
Band Box crowd, and he was held
over for months. It was here that
his work attracted attention of radio
and fllm exees, bringing the lad
plenty of radio guest shots and finally
a permanent berth on the Jimmy
Durante-Rexall show. Barry plays
the “Mr. Ripple" character while his
small son, Alan, Is ““Trickle.,”

In -addition to radio, Barry has
landed several pic stints, and will
soon start work on a new film for
Columbia, He finished a nitery run
early this month at Palm Springs's
lush Palm House, where he drew sev=-
eral holdovers. Personally managed
and booked by Harry Romm.

HADDA BROOKS

WO and a half years ago, a
Hollywood indie diskery
starting in biz

today Miss Brooks has becoame the '

artists.
Hadda's first disk click wa=s Po

modernized boogies. Later, That's My
Degire and Don't Take Your Love From
Me also scored. !

Theater in 1946,
future wvocal-piano sides.

was just
The firm, Modern Rec-
ords, signed as one of its first artisis a
relatively unknown gal, Hadda Brooks.
Event proved lucky for all concerned for

of the Boogie” and grown in popularity
until the gal tops sales of all Modern

Boogie which was released simultaneously
with the pic, Song To Remember.
ern followed this hit with six sides of

The Brooks gal was already set as a piano stylist when she took
to vocalizing during a vaude stint at Los Angeles's Million-Dollar
Suceess was immediate, setting the pattern for her |
Vaude and personal appearance stints,
coupled with solid record releases followed, bringing her income and
box-office draw up steadily. She has completed one pic at Eagle-Lion
Studios and is skedded for other film roles when she returns to Holly-

small

‘Queen

ionaise

Mod-

wood from her present personal appearance tour,
Miss Brooks's record mentors, Jules and Saul Bihari, of Modern,

popularity on persbnal

point to her ]
Durin

peak fame is still to come,
ington, fans clamoring to
theater bax-office that police were
Phil Bloom Agency.

appearance tours as proof that gal's
g a recent personal stint in Wash-

catch the act were so thick oulside the

needed to keep order. Managed by

= — _—

.
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KING COLE TRIO
s

88-er, Nat (King) Cole, landed a

a small Los Angeles club, the Swanee Inn,
which barely kept the wolf from the door,
It was here that King Cole formed his
now famous group, with Oscar Moore on

Buitar and Wesley Prince on bass.
Group was strictly instrumental
until one night when Nat sang

Lorraine at the insistence of a customer.
Reaction good, the Cole wvoealizing ime
mediately became a standard part of the
act, From Swanee Inn, the trio moved
viﬂikstreeé clubs, then
in New York. All th trial
at Eelly's Stable on 52d Street and a headache Eheiﬁ:htu . fred
_ Back in Hollywood with a
Miller, they started over, slowly building a following.
Al this point, shrewd Carlos Gastel stepped
I ager, got the trio a contract with the then new Capitol Record ouffit,
and things began to happen. First off, thi lads landed a sock disk
t Ur Fly Right which established them well
enough to gef movie bids, Boys did a series of musical shorts, then
won a featured role in the Breakfast in.Hollywood pic.
Cole Trio has clinabe ward, earning top {
dcmiigh on peflsmallﬂ'dmdiﬂ‘ and from records, Now = the
ole trio still ineludes Johnny Miller and neweo i '-
who replaced Oscar Moore early last fall pstcel st Mgy aod
unique, original and highly listenable.

to several smaller

decided to fry their

Wesley Prince.

seller in Straighten Up and

Since then, the King

to rank high on the best seller

Advancement of Colored Peaople.
them universal respect.

;IEEE, : Il:;t;ical comedy called Shuffle
ong 1o in Los Angeles, lea
17-year-old piano player atr:ndEd..?hg <

popularity polls both in the trade and fan groups. Cole trio has been 8
frequent tenant oh The Billboard popularity charts. :

Off the stands the trio are serious mind:d boys, contributing their
time and energy to working for the National Association for the
Their integrity and talent have won

Booked by General Artists Corporation. Managed by Carlos Gastel,

The
job at

al first
Sweet

drafted
new hmiﬂ.m Johnny

in as personal man=

Now 10 years old, the
Their musical stylings are
€. Their Capitol diskings continue
lists, and they've won a flock of

—_

BELLE-TONES

HE BELLE-TONES are three at-

tractive chicks who first played to-
gether with USO Camp Shows over-
seas. Their work as musicians was so
well received that on returning to the
States they decided to form & cocktail
unit. The girls, tho in no way related
—in fact, come from three different
gsections of the country—have blended
thelr musical abilities as well as their
vocal talents into an outstanding girl
trio.

Their past engagements include
Doc's, Baltimore; B & W Club, in
Pennsvlvania: Domes, Chicago; Blue
Mirror, Washington; Orchid Lounge,
Springfield, Tll.; Glass Hat, Shreve-
port, La., and many others.

Unique comedy combined with &x-
cellent vocals and musicianship make
this an outstanding unit where the

finest is desired.
Managed by Allan Rupert, Phila-

delphia.

BOB AND EVELYN

BﬂB and Evelyn's whirlwind rolier
skate turn not only wins plenty
of palm-whacking from onlookers but
the act enhances the interior of any
night club or theater, for it works on
an elevated table with its own radium
light eguipment to highlight its cos-
tumes. Working at a race-track pace,
this roller skate duo keeps up a hectic
pitch while executing a series of

. whirls, spins and lifts that keep the
' excited gasps whispering thru an

audience.
During the winter, they

at the Plantation Club, Moline, Ill.; |

the Stork Club, Council Bluffs, Ia.;

Tony's Venetian Room, Des Moines
the Latiri Quarter, Newport, Ky,, will
the warmer months confined to ag
pearances with the Bs
ers’ fair troupes. Managed by
Louis Cchan Agency, Chicago.

- | IL:J.
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IKE CARPENTER

.
NLY 23 years old and fronting hi
own ork since the summer ¢
1946, Ike: Carpenter has made a soll
impression on both trade and fan
groups writh his smart musical styl
ings., Ike is a thoroly evounded mus
sician to begin with, having attendes
Duke Uriversity on a music scholas
ship. His first ork, started while af
Duke, led to an offer fo join Johnng
(Scat) Iavis in New York. Laten
Carpenter played with the Johnny
Long, Bobby Sherwood and Boyd
Raeburn crews as featured pianist.

He orpanized his present 11-ma
ork & vear ago this mﬂnthrp__ giii
first date at Tommy Dorsey's Casin
Gardens at Ocean Park, Calif. Fron
there, the crew moved to E
Heidt's Trianon Ballroom, pl
five return engagements Y
year for a new house record. A
musical tirector for the Hoosier Ho
Shots vaude revue, the fronter toured
the Paciiic Northwest with mar ks
SLICCESS. : Ay

Last fall the lad shared the stage
with Frankie Laine when the croone
played a record-br g stint at Lo
Angeles's ﬁﬂug Do ;
M'EII"E m:ﬂﬂ . b m :' _,'_;_‘
npuning-llﬁg:lt figure at Balboa's Ren:
dezvous llroam during Easts

-
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THE QUARTETTE YOU'LL RAVE ABOUT!

Currently on UH'VERSAI.

" TOUR OF . ATTRACTIONS
ONE-NIGHTERS 347 MADISON AVE. NEW YORK, N, Y.

MURRAY HILL 93076-7-8
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A Singing Ad

Par Excellence!l”
—Variety

y Jusl Compleled!
"\ 39 CONSECUTIVE WEEKS!

I. 4 AS "YOUR MUSICAL CHEFS" ON
YDOUBLE OR NOTHING" WITH
WALTER O'KEEFE

CH5—CO0AST TO COAST

Just Compleled!
\ 39 CONSECUTIVE WEEKS!

BOB CROSBY'S “CLuB 15"
CB5—COAST TO COAST

LOCATIONS
Jusl Completed!
SMASH ENGAGEMENT!

SLAPSY MAXIE'S IN
HOLLYWOOD , . .
S¢e what Hellywood reporter had

Just Compleled!

AMNOTHER MUSICAL SHORT
FOR

UNIVERSAL-INTERNATIONAL
PICTURES, INC.

Currently 1
3 Appearing Exclusively on
i Koo COLUMBIA

RECORDS

Personal Management: THOMAS P. SHEILS

HOTEL RADISSON

Minneapolis, Minn.

Direction

GENERAL ARTISTS CORPORATION

Page 32 The Billboard Personal Appearances Supplement
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PAGE CAVANAUGH TRIO

(CBEDIT musically minded GI's

- n;lith havifgﬂ?ﬁﬁsted the Cava-
augh group to the top rungs of the
comhbo field. During the :lifg'ﬁr, Cav-
anaugh first attracted attention of his
fellow soldiers at Camp Kohler, Calif.,
with his smart piano stylings. The
army brass hats caught on and
ordered Page to cul some V-disks for
overseas distribution,

Page teamed with Al Viels and
Alan Burns, also soldiers, to launch
the combo in Hollywood, doing off-
duty shows and benefits. After a tour
of overseas duty entertaining the
troops, the lads were discharged from
service, Personal Manager Bullets
Durgom quickly signed the group, and
within a matter of weeks, Page and
his boys were creating much favor-
able comment with the patrons of
Hollywood's swank Trocadero, Ciro's
and the Bocage Room. Frank Sinatra
caught the act and immediately
signed the trio 1o appear with him at
the Wedgewood Room of New York's
Waldor! Astoria Hotel.

From then on il was clear sailing,
with an RCA Victor record pact and
a6 series of lush personals handed to
the boys. In between times, the lads
did okay with film stints and radio
guest shots, being featured last sum-
mer on the Jack Parr show over NBC.
During their current road tour they
scored at the Click, Philadelphia;
Raleigh Room, Hotel Warwick in New
York, and the Forest Park Hotel,
St Liouis,

Best selling disks for Victor to date
include The Three Bears, All of Me
and the current Olk-l, Baby, Dok-l
Personally managed by Bullets Dur-
gom; booked by General Artists Cor-
poration,

‘ SPADE COOLEY

PADE COOLEY admits that in 1939

he had ‘one suit of clothes, a
fiddle and three cents,” but in 1947,
his income was in six figures, For a
guy who, in 1940, worked as a stand-
in for Roy Rogers, Cooley's present
suceess is no small acomplishment.
Between the lean years and today,
Spade literally fiddled his way to the
top, working first as & siderman with
local Western orks, and later organ-
izmg his own Western swing crew
in 1942,

Spade comes from a musical family
and began duabbling with the ork biz
as far back as 1934, working with
small crews for as little as §15 a week.
From here, he graduated to a berth
with the famed Riders of the Purple
Sage and later the job with Roy
Rogers.

When he organized his own ork
in 1942, he was hired for a stint at
Foreman Phillips's Venlee, Calif., ball-
room where he stayed for 72 solid
weeks., At the end of that date, his
rep had been made and a series of
motion pie stints followed, sand-

"~ | 5 i)
other persima *'A’E*H"f . ROA

: _ L 5. J'n jﬁ}im_" ._' .,,.-_'.T_.-_ j
to o long-term record deal.

When Spide isn't fronting his 'nﬂ:,:- :
he takes & good try at mg"‘ writing.
Best song hit to_daote is his Shame,
Shame on You. He has been fﬂntm Y

in over 15 {il
wntel !Lms.- Booked by EW

KATHLEEN DENNIS

TH‘.IB sirer) of song has won her title

.35 the “Colleen of Song” after
crities, operators and patrons had
thrown accolades her way for ‘her
completely original delivery of lyries,
ranging from the standards to the
latest novellies and pops. A dazzl
red-head, Miss Dennis enhances h
song delivery with a wardrobe that
would starfle a Parisian designer.,
The youthfial chirp deserves her solo
billing becuuse of the originality of
her deliveryr, and the fact that all her
numbers aire worked to special ar-
rangements done by some of the
country's leading scorers.

Miss Dennis worked the winter sea=
son in the Florida resort sector and
has also worked such spots as the
silver Frolics, Chicago; the Prevue,
New Orleaiss, and the Tic-Toc, Mil=
waukee. Nlanaged by the Louis Co=
han Agency, Chicago,

ERNIE FILICE QUARTET

EFORE ‘the war, Ernie Filice was

attractine favorable comment from
such toppers as Bing Crosby and
Duke Elinhgton, who heard Ernie's
unusual accordion stvlings while the
lad was a rnember of a group called
the Four !Sharps. After discharge
from the air corps in 1845, Ernie de=-
cided to talte a crack at i:{ul‘l:rwuud.
He organized a quartet, developed a
home-made mute which was designed
to filter the accordion tone and elim-
inate tinny qualities, and went to

worlk.

Before long, the Felice stylings
caught the ear of jazz master Benny
Goodman. The result, Goodman added
Felice to his Capitol Records combo.
Felice, meanwhile; continued to worls
with his own group, finally attracting
attention friom Capitol execs who saw
in the combo semething different and)
calable, Capitol thereupon signed
the quartet to a long-term pact, per-
mitting Ernie to continue working as’
a member of the Goodman sexiet
when not cutting his own disks.

Ernie recently appeared in Parde |
mount's Th» Big Clock as a musical ' ®
short featurs, In radio, the group has"
been leatured on American Broad-
pasting Company’s Stars in the After= X
noon progrium coriginating in Holy= &
wood. Bocked by General Ariists &
Corporation. Personally managed by =
Bullets Durgom. :

—

VIC DAMONE

HE 20-vear-old swoon stylist of Mer-
cury Records, Vic Damone, has come
a long way in the three years since the
time of his ushering davs at the New York
Paramount Theater. Damone was picked
ip by manager Lou Capone and in rapid-
fire Pashion Capone built up Da Moan on
local sustaining air shots. These sustainers
erew into a commercial airer for Pet Millk,
and about the same time the warbler
landed a Mercury waxing contract. His
first platter, I Have But l_:.'tnu Heart, es-
tablished Damone almost immediately in
the bobby-sox brigade, Back to the Para-
mount he came, but this tm’ﬁn];ikt? f ::un;
ueror, being the feature @& clion in
: E!agtu;reﬁentitim. ta?“ifln%ne fnYlland this with &
ew Yorll : Call
the Commodore Ho SN o =

The voung warbler's personal manag
Capone, %qﬁﬁﬂgﬁ are made thru the William Morris office,

well-recéived run at

1
s it
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n of muestro Al
continuing popularity is
 fact that he is currently going

i after four years at the Ren-
lezvous Room of the swank Biltmore
| Hotel In Los Angeles, where he reigns
gver the music at the town's only
daytime nitery, Stability being
=ought-after commodity in this un-
[ settled perlod, Gayle's lang-term stint
is worth a second glance.

A personable, likeable guy, Al
fﬂﬂiﬂl_ the crew and works hard.
‘doubling on accordion, celeste, and
handling vocals to boot. His sweet,
easy=to-listen-to ork tone, danceable
beat, pnd smooth vocalizing are re-
sponsible for much of the room's re-
peat business.

Before landing his present berth,
the Cayle ork rated attention at such
swank spots as Hollywood's Troca-
dero and Ciro's, Lake Tahoe’s Cal-
Neva Lodge, and top West Coast
ballroom=. He has recorded for both
Aladdin and Tech Art, and aired over
NBC.

HARMONICA DONS

r versatile trio was formed re-
#ently by three lalented harmonica
irfposos, Gordon Mitchell on chord;
ean Jones, who plays lead, and
Jog Curtale on bass. All three
were for severa! vear: with Borrah
Minevitch's Harmonica Rascals,

Their performance is outstanding in
the range of .material and control
of rhythm. They May evervthing
from boogie to the mest difficult and
spectacular classies.

The Dons are heard regularly on
thé air over radio station CEKLW,
Detroit, and have also appeared on
television over that city's station
WWJ-TV. " They are currently play-
ing the famed Bowery Cafe, Detroit,
affer a sensational opening at the
new Irv Jaffee's Cocktail Lounge.

Personally managed by Murray
Sabin, of Detroit.

THE HARMONICATS

HY MURAD'S Harmonients,
whose platter of Peg o' My Hear
topped the record field in 1947, have
fotind 048 even o for
click disk them n
heavily demanded iN evVery

DUsieTr yeor,

|| &
L= moe

nnx

atirnclion
medium of the personal dppeaArance
neld {

urrently in their third stay

dal the Chase Hotel, St Lauis, they
NAave worked stavs at the E:.IIF;;E
inn of the Hotel snerman, the Qri-
ental Theater and H ising's Chicago:
the Roxy Theater, New Yaork: the
Flamingo, Las Vegas, Nev.: the Hip-

podrome, Baltimore. maost aof which
Were repeal stays
In addition, thev've worked out-

door events such as the Hlinois and
All-Iowa State fairs, and will shortly
E0 On A series of one-night dates in
ballrooms following three such recent
Midwest dates which proved them an
attraclion so strong that they could
work to a regular dancing crowd.
They worked radio shows such as
the Vaughn Monroe and Spike Jones
dirers during the past six months, and
will start a nationwide tour of disk
Jockey theater dates. Their Universal
platters are top-demand items in the
nation's juke over retail
counters and on disk jockey shows.

DOXes,

Managed by Mutual Entertainment
Agency, Chicagao,

HEALEY AND MACK

EALY AND MACK have found

wide acceptance, bhoth with ine
door and outdoor operators. because
of the originality of their portable
bar work. Working on & piece of
equipment that approximates some of
the qualities of horizontal bar, trapeze
and swinging ring work, this fem and
male pair offers a variety of muscle
work that's good for chuckles az well
as gasps of amazement.

During the war, the duo left their
long string of professional engage-
ments to work on USO, and only re-
cently returned to the professional
roster., The act packs a double sock,

. LIONEL HAMPTON

—

me HAMPTON sticks to the trends.
Always noted for fronting a power-
“house, commerrial jazz aggregation, the
went sweel last yesr when sweel
was the thing, At the same time the jazz
irends were turning foward be-bop, so the
" Hamp has added some boppers to his
: All the pnew stuff and Flying
Home, too, pulls in the érowds wherever
p goes, whether it be on one-
~ nighters, the nation’s top theaters, loca-
| And when they're
in, the Hamp is sure to break it up either
with musicianship or with showmanship.
Hampton's success is noted in review-
ing a list of the spots and theaters he's
played in the past year with every noted ballroom and vaude house |
in the country being included in his itinerary, He holds many a house

- récard, including one at the New York Strand Theater.

- The orkster, who earned his initial fame wvia his vibes chores with
Benny Goodman in the late '30°s, recently branched out into the movie
and radio fields. He will soon be seen along with B. G., Danny Kaye,
a&nd severnl other top music biz names in the Samuel Goldwyn produc-
m of Thats Life. Radio-wise, the Hamp's ork is festured in the

-Broadcasting System’s U. S. Trepsury show, By Popular De-

: Hamp

library,

the Ham
" tions or concert halls.

- mand, every Saturday.

i,
-

. And to top it off the Hamp's Decea records remain among the big
¢ stllers in the Neuro fleld, with the orkster having racked up several
'Hﬂlﬁl in I Want To Be Loved, Gone Again and Red Top in the past

Managed by Associated Booking Corporation, New York.

Featuring

The Rhythm Four

Now appea&.fng
CIRO’S, Hollywood

Latest Release on VAN-ES RECORDS

Direction: MCA

“"CUMANA"

Personal Management:
CARSON HARRIS

The Billbeard Personal Appecrences Supplement
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“SUGAR GRILE™

; Robinson

60 Lbs. of Box-Offlce Dynamite

i

e / =
¥ L™
> <

THEATERS MOVIE
DOWNTOWN—DETROIT “NO LEAVE, NO LOVE"
REGAL—CHICAGO ]| MM
ADAMS—NEWARK RADIO
STATE—HARTFORD | "WE, THE PEOPLE"
CHICAGO—CHICAGO "JACK SMITH SHOW"

"HALL OF FAME"

"ALL STAR NEGRO SHOW"
“KRAFT MUSIC HALL"
"COLLEGE OF MUSICAL KNOWLEDGE"
“KING COLE TRIO SHOW FOR
WILD ROOT HAIR TONIC"

MILLION DOLLAR—LOS ANGELES
LINCOLN—LOS ANGELES

I & D—OAKLAND
ORPHEUM—SAN DIEGD
ORIENTAL—CHICAGO

PARAMOUNT—PORTLAND, ORE. NEWS REELS
ORPHEUM—SEATTLE, WASH. PARAMOUNT
ORPHEUM—SPOKANE, WASH. FOX-MOVIETONE
ROYAL—BALTIMORE ALL AMERICAN

SPECIAL APPEARANCES:

Before PRESIDENT TRUMAN in WASHINGTON

Wilh BOB HOPE al CLEVELAND ARENA

With RITZ BROS. al PHILADELPHIA ACADEMY OF MUSIC
With TOMMY DORSEY al DALLAS, TEXAS, STATE FAIR

With PAUL ROBESON al AMERICAN MEGRO MUSIC FESTIVAL
LUCIUS BOOMER—WALDORF-ASTORIA HOTEL al NEW YORK
NAT'L AUTOMOBILE DEALERS' ASSOC. al ATLANTIC CITY

MANAGEMENT COUNSEL

KARBEL & HERBERT M. EIGES
DETROIT, MICH,

SIDNEY |.

3605 BARLUM TOWER
DIRECTION

MUSIC CORPORATION OF AMERICA

NEW YORK CHICAGO BEVERLY HILLS CLEVELAND
LONDON DETROIT DALLAS
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because both mmﬁmu-
work equally well in serious and music busi

comedy tricks. They are set on a
string of big fair dates for the sum-
mer and will return to theater and
nitery work in the fall

Managed by the Louis Cohan
Agency, Chicago.

WOODY HERMAN

II'I 1047 Woody Herman disbanded

his ork, announced he was thru
fronting a band, and said he would
henceforth work as a single, He was
not long in proving that even with-
aut an ork behind him, Herman was
a sock entertainer. His single rec-
ords with Columbia scored at the
sales counters, and his summer radio
chow for Electric Companies of
Americea proved he could =ell over
the air as well. This year, however,
Woody once again picked up his ba=
ton, dusted off old arrangements,
added a few new ones, and took to

the road, fronting a band acclaimed .-

by tradesters as the best in Woody's
12 wvears of continual ork work.
Today's Herman Herd is a far ery
from the ork which Woody organ-
ized in 1937 when Isham Jones re-

tired and Herman inherited the best
of the Jone:s sidemen. During the

vears, the Herman instrumental
stylings, clever arrangements, and
unigue wvocal work have mellowed,
earning the fronter a permanent
niche in swing’s hall of fame. Today,
The Old Woodchopper is in demand
“for pix, radio and records, and does
right well at ballroom box-offices
thruout the country.

Woody has been featured in half
a dozen films and is one of Columbia
Records's top selling artists, Disk
hits to his credit include Civilization,
Ivy and the older Caldonia and Taila-
hassee. In March of this year, the
Herd invaded New York's Carnegie
Hall to score in a swing concert
Highlight of the event was Ebony
Concerto, especially writlten for the
Herman ork by famed composer Igor
Stravinsky. Booked and managed
by Continental Artists, Inc.

DEAN HUDSON

DEAN HUDSON, the orkster with

the fullback build, got his start
at the University of Florida, where
his campus band became such a fa-

ference of Southern Schools, official
organizatior: of the below the Mason-

Dixon Line schools, ' al

Hudson, loo, has hit with the gene
eral public, having worked spots like
the Kavakos Club, Washington: Cav=-
alier Beach E:Iub, Virginia Peach;
the Roosevelt Hotel, New DﬂEin:l.
Flogler Gerdens, Miami; Roseland
Ballroom, New York; , the Hippo=-
drome, Ballimore, and the St. Charles
Theater, New Orleans, during the
past year.

The banil features its four trome-
bone choir, working to a background
of five sajtes, a styling which has
proven individual and warthy enough
1o attraet disncers and listeners every-
where. Vieals are handled by the
good-looking blond fronter and a
girls' trio. 'The band features a
wealth of entertainment, making it
a good bet for floorshows and vaude.
stops. The Hudson music also is
heard via Langworth e. t.’s and Bullet
Records, Managed by the William
Morris Agency, with Allsbrooks-
Pumphrey Agency, Richmond, the
Southern representative.

—_———

RED INGLE

WHENﬂnewnrk leader scores an

overnijzht sensation with his first
record, that's showhiz news and that's
what Red Ingle did last year when he
waxed Timi-tayshun, aided and abet-
ted by one gal vocalist who works
under the name of Jo Stafford. What
Tim-tayshitm did to the music biz is
old news Lut still a pleasant surprise
to Ingle.

Behind this meteoric rize are reau.
of playing and touring with the nas=
tion's top bands of yesterday., Ingle
in his more serious moments can do
all right Dy himself on the fiddle,
piano, sax and clarinet, as well &i_-
arrange music. This he did first with
the old-time Jean Goldkette o
playing alongside a jazz grnat.
Beiderbecke., In 19289 he jo
Maury Sherman's ork, and in Iﬁ
moved to the Ted Weems band v
he stayed llor 10 years. Spike Jon 1
snagged him in 1044 and Ingle was *
key man In the Jones ork untIl
quit in 1917 to organize own _"
the Naturzl Seven. _

Ingle cutis for Capitol, having fol-'

FRANKIE LAINE

much happened. Then came the
after which Laine worked his wa
West Coast where he cut some

which sent Laine's stock sky high.

to attract the public's coin.

Harem in New York.

SDME hard plugging and one platter suc-
cess transformed Frankie Laine from
just another singer to a top showbiz artist,
Laine kicked Cleveland, Detroit and New
York around as a warbler but nothing

es with
the Atlas diskery. At the same time he
did four sides with Mercury. One of the
Mercury sides was That’s My Desire,

that, Frankie's Mercury pressings have
been consistent top sellers. His waXing
of the oldie, Shine, was his most recent

On the basis of Desire, Lane lasunched a seties of top
including the Paramount in New York, and nit
Personal managers are (ia

Booked by General Artists Corporation. -

army,
to the

Suu:ﬂr

da ﬁmluﬁm::?'l
bu,t:ﬁumm
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ip his Thn-tayshun  success
ith Them Durn Fool Things and
pels, Whusky and Wild, wild
pen,  His motion ple credite ine
ide stints at Universal-Interng-
 tional studlos. Managed and booked
by Mel Shaver agency,
3
W5
THE INTERLUDES
iy T MOREL und Don Luisi have

‘eombined to form a team of ex-
traordinary lalent and personality,
Don, an excellent musician, formerly
had his eyes on opera work., Terry,
the Ieminine half of the unit, iz a
former student of Arlene Smith, and
is b Top-notch yoeal styllst,

The team 18 unique, inasmuch ns
its repertoire includes everything
from light classics to smart risque
ntinbers and comedy.

Their poast engagements include
Calvert's, Cleveland: Otto's and the
schuyler House, Albany, N. Y. Aff-
port Inn, Troy, N. Y.: Lou’s, Phila-
delphia, and many others,

Managed by Allan Rupert, Phila-
delphia,

THE MARY KAYE TRIO

RMERLY billed as

Raithue Trio, this enthusinstic,
youthful threesome has changed
its misleading moniker beenuse of
mispronunciations during airshots
and because the public expected a
deluge of Hawaiinan music when the
pame was mentioned.
- Hesded for top theater and video
work, trio has worked =ome of the
top lounges in the country and is
rendying for vaude, night club and
felevision appearances. ‘Trio has
already worked a series of video
shows in New York, where its anima-

the Mary

. linn won the plaudits of viewers and

pess crities.

~ The group slands out because of
gareful production put into each num-
Ber, Resides a wealth of musical
effeets, from original combinations
of guitar, accordion and siring bass

. or piano, it offers harmony vocals
that are original and would do credit

I
1]

o any harmony combo in the busi-
ness. Major asset is the comedy trio
manages to insert in its work, with
aecordionist Frankie Ross, a top ad

R

lib funster, working with folls Nor-
man and Mary Kaalhue. Threesome
s also done flmlets for Panoram,
been waxed by Keystone Transcrip-
ton Service and waxed an album

and a series of singles for Apallo
Records

NICK LUCAS

{EW present day faves ean matoh

the long showbiz record of Nick
Lucas, who was clicking with audi=
ences when many of today's top mue
sle Ngures were still learning the
three R's. Since 1924, Nick has been
touring the country—and the world—
with his gultar and wvoeal stylings
He first introed tunes such as Tip=

tae Through the Tulips, My Blue
Heaven and Bye, Bye, Blackbird,
each destined to become all-time

pop favorites,
In the mid-"30's, Lucas toured the

world, working at London’s famed
Kit Kat Klub, then on to a vaude
tour in Australia. Dack home, he

worked in illms and  two Broadway
shows., Radio eredits include a 39-
week run on the Ford show and a
neries of guest shots. Lucis hae been
waxed by Diamond and Trilon Ree-
ords and meore recently signed a new

deal with the Hucksters label.
Oddly enough; Lucas's . singing
which brought him most acclaim,

was accidently discovered. Orig-
inally a guitarist, he took to singing
just to give his act a different twist.
Once song style was set, however,
his guitar work, which ranks on a
par with the best, took a back seat,
and he made his way to the top via
the voecal route.

THE METRONOMES

THESE three boyvs from Baltimore
have enjoved a metearie rise in the
cocktail field. Their f{irst engage-
ment was the Lord Baltimore Hotel
in Baltimore, going from there to the
Blue Mirror in Washington and other
smart lounges, It was during theijr
engagement at the Castle in River-
side, N. J., that they auditioned and
were chosen for the Arthur Godfrey
show.
The trio is comprised of Bill Rossi,
(See Who's Who on page 38)

ELLIOT LAWRENCE

and dances.

high school and the University of

| "MDET Promising Newcomer” in the "47
: and 48 Billboard college polls, as well

~ #is Np. 2 sweel band in the latter, and also
'~ meelaimed favorite in the last BB disk
. tey survey is young pianist-maestro
. Elliot Lawrence. At 23, Lawrence is
. probably the youngest of the top-flight
~orksters, but by no means is a newcomer
o the business. The Philadelphian made
his bow as a performer at the tender age
of three on the WCAU Children’s Hour
ahow, and at 11 was fronting his own kid-
‘fie crew which played for local parties

| Pennsylvania, Lawrence continued with

tion.

“his band as well as his musical studies. His work in the college’s Maslk
‘and Wig productions marked him as an up-and-comer,

. Affter hi=s campus davs, Elliot returned to WCAU gs musieal
_ ~CBS network airings attracted considerable attention and
in the summer of ‘46 the Lawrence ork made its big time debut at
e Cafe Rouge of the Hotel Pennsylvania.
»of solid theater, college, hotel and dance hall bookings from ecoast-to-
C poast and a flock of consistent selling Columbia disks. Elliot's
personnl manager is Stan Lee Broza. Booked by General Artists

Then followed two years

A GREAT BAND! A GREAT SHOW!

THE “PROM’ FAVORITE AT:

ALABAMA
AUBURN

- BROWN
CATHOLIC T,
CITADEL
CLEMSON
DARTMOUTH
DAVIDSON
DUKEE
EMORY
FLORIDA
FURMAN
GEORGE WASHINGTON
GEORGETOWN
GEORGIA
GEORGIA TECH.

-

Latest Release

MY DREAMS"

Pd E i
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BULLET RECORDS

“I'LL SEE YOU IN

“Fat Mama Boogie"

HAMPDEN-SYDNEY
IOWA

JOHNS HOPKINS
EENTUCKY

L.5. 0.
MARYLAND
MERCER

MIAMI
MINNESOTA
M.LT.

N. Y. U.

NORTH CAROLINA
N. C. STATE

OHIO STATE
PURDUE
RANDOLPH.-MACON

WILLIAM MORRIS AGENCY

BEVERLY HILLS -

CHICAGD

SEWANEE

SOUTH CAROLINA
SYRACUSE
TEMPLE
TENNESSEE
TEXAS

TULANE
VANDERBILT
VIRGINIA

V.M L

V. . L

WAKE FOREST
WASHINGTON & LEE
WEST VIRGINIA
WILLIAM & MARY
YALE

Poge 43
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KATHLEEN
DENNIS

COLLEEN
OF
SONG

*
AN

EXCITING
NEW
SINGING
PERSONALITY
PUBLICITY—SAM HOMWIGSBERG

ARRANGEMENTS
DOUG (RAIG—AL DIEM

*

PAUL & PAULETTE TRIO »++ | HEALY & MACK

Trampoliningly Yours

AMERICA'S
FOREMOST
IRAMPOLINE
ARTISTS

UPRIGHTS

EXHIBITION
OF DARING

PUIEL | yprgon
Ll]lJISE s

SPARKLING tunmr THE
AKD TRAPEZE
ACROBATICS *

* WITH THEIR OWN
PRESENTING A SPECIAL APPARATUS
FOR
TRAVESTY OF HOTEILS—NIGHT CLUBS
TOMFOOLERY THEATRES

Personal Management 203 N. Wabash Ave,

Lol"s W. COHAN ArTisTS REPRESENTATIVE 1, Minois |

Dearborn 2227
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Al “Y:ovlrrnll ON ,«i SI.-"’.RFEE”
' sllulmre HNARLET§FIT§IEYSHS ROBERTA“U M ACK
and 7 e .

VILMA
The New ook 1N comEDY

Headliners
ACROBATICS

‘*i'-‘f

With Their
Harmony

BOB and
EVELYN

Breath Taking Tricks 5
in a Riot of ’. ,‘-;"'z
RADIUM Lights '

BOOKING 1948 FAIRS THRU

: e BOOKING 1948 FAIRS THRU
~ BARNES-CARRUTHERS [ootiesl, " Chicage, IHinols

BARNES-CARRUTHERS Theatrical 159 Mo. Daarbomn St.

Enterprises Chicage, Ulinck

Personal Management 203 N. Wabash Ave.
l,; OUIS w OOHAN AR;LS:fhnffpggszE?NTATWE Chicago 1, Illlinois
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! his good looks, Vaughn Monroe came

VAUGHN MONROE

CDMBII'EING his big bary wvoice with

zooming out of Boston with his ork al-
most 4 decade ago into the Hotel Coms=
modore and the beginning of a golden
road to success. He initially attracted
national attention with his Bluebird wax-
Ing of Pagliacci but had to, wait a couple
of years before he had his first big-time
wax success on the Victor label with
There I Go and There, I've Said It Again,
Then followed engagements at the top
theater, location and one-nighter spots
thruout the country at top money. And
Vaughn landed the Camel cigarette Sat-
urday eve airer which he still holds down,
He has had one movie, Meet the People, for MGM.,

the Hotel Commodore, New York,

Alexander.

Tl;e 1847-'48 period probably has been the orkster's bigzest vear
and will probably establish him as one of the leading money makers
in_the industry. He had four suecessive smash Victor waxings, in-
clgdmg Ballering, which sold 1,500,000 copies: How Soon, Wish 1 I
Didn’t Love You So and You Do. He did a string of highly successfil
concerts in March and April of '48, his first veniure in this field.

Monroe owns a half interest in a nitery, the Meadows, which is in
Framingham, Mass. He usually makes an appearance once a vear at
the spot. In addition, Vaughn has become an annual fall regular at

He is managed by Jack Marshard and is booked thru Willard

THE FLAMINGO, Las Vegas

* PERS

HOTEL, 51, Louis

M
DRIENTAL THEATRE,

NICOLLET HOTEL, Minneapoli DOWNTOWN THEATRE, Detroil

LAXE CLUB. SpringfiEC o) icago HIPPODROME, Balfimore

(Repeal)

o T T L T

CHASE HOTEL sr. rouss
ONE NIGHTER TOUR OF MAJOR MIDWEST

A NATIONWIDE MAJOR DISK JOCKEY THEATRE TOUR

N, SHERMAN
COLLEGE IN OUTDOOR FAIRS

ingfield
TATE FAIR, Spring ‘
:t::gl‘:f: STATE FAIR, Cedar Rapids
RADIO AFPEARAHCESE
SPIKE JOMNES spOTLIGHT REVU

E
WE. THE PEOPL
PAUL WHITEMAN SHOW

VAUGHN MONROE SHOW

Currently

Followed by

BALLROOMS

Then
Repeat Appearance May 14

SPIKE JONES SPOTLIGHT REVUE

Plus

BROTHER, ARE WE BUSY!

Latest Recording on Universal Records
“RITUAL FIRE DANCE"”

No. U63
“DARDANELLA"
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Exclusive Management

MUTUAL ENTERTAINMENT AGENCY

' 203 NORTH WABASH AVENUE
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Who’s Who At THE MODERNAIRES

The Box Office

[Continued from page 35)

who handles the vibes and piano and
does most of the seat voeals: Gordon
MacDermott, who besides playing
base is the outstanding vocalist of the
group, doing most of the solo voeals,
as well as vocal mimicry, and Ray
Johnson, guitarist and leader of the
frio, who does most of the arranging
for the group.

The boys play their first theater
date at the Hippodrome in Baltimore
on May 20, following which thev do
a return engagement at the Castle.
They are spending the summer at the
=mari Indian Kettles on Lake George,
N. ¥. They have been set for a re-
cording deal when and if the ban is
lifted,

Managed by Allan Rupert, Phila-
delphia.

ROY MILTON

TURNING point in Roy Milton's
career was December 24, 1845,
the day his group cut its famous
waxing of RM Blues for the
now defunet Juke Box label. Song
was an immediate hit and put the
Milton combo inte the money class.
Since then, Milton has signed a long-
term record deal with Specialty, and
has followed up hiz first wax hit
with such top sellers as Milton's
Boogie, True Blues, Thrill Me and
Keep a Dollar in Your Pocket.

In 1946, the Milton sides appeared
frequently on The Billboard's list of
Most Plaved Juke Box Race Records,
being topped only by Louis Jordan
and Lionel Hampton, On personal
appearance tours, the Milton combo
draws equally as much loot as Jordan
in many locations, and nearly always
runs into perceniage.

Milton originally started with the
Ernie Fields band in 1834, and formed
his own combo in 1838.. He gives
much credit for the success of the
ork to Camille Howard, his piamist-
vocalist, who has been featured with
the band for years. In his arrange-
ments, Milton avoids out-and-out be-
bop, relying instead on intricate,
modern versions of race and pop
tunes.

Currently on a personal tour, Mil-
ton plans to produce a series of film
shorts in collaboration with Art Rupe,
Specialty Recards topper, and featur-
ing Milton and His Solid Senders,

Booked by Reg Marshall Ageney.
Personally

managed by Ben Waller.

with
PAULA KELLY

DU'RIHG the past few months, the

Modernaires have been-bicycling
between two mnetwork commercial
airshows (Club Fifteen and Double or
Nothing), a successful nine-week run
at Slapsy Maxie's, smart Hollywood
nitery, and the usual pre-Petrillo ban
recording heissle. This behind them,
the group is currently on a personal
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vas organized in 1936,

w up a neat
" lnd record credits,
“ _ Blcnn Miller's ork in
_- {then minus a fem
singer)  ha wnﬂ:ad with Charlie
: "-* ' ed Waring, Paul White-
nan and Ray Noble. It was during
sar association with Miller

] «pulhut Eroup was developed.
he: Jeft Miller to go on their

.' xen m,z, Paula Kelly perma-

.‘.uinad the outfit,
Group has been featured on nearly
- air shows, including Joan
3 5, Chesterfield Supper Club, Kate
8 :1 th, the old Camel Show, and Kraft
# Hall. Their Columbia Records
Ek!lﬂs with the juke boxes
ockevs. Latesl releases in-
Thn Whi.ﬂler Thoughtless and
nlpr mlbum called Memories in
npo.  Past hits with the Glenn
Mille ork included Chattanoopa
a -aEhuu, Moonlight Cocktails and
pazoo. Among film credits are
r 4fﬂtl.ll."l’.‘5 for Universal-Interna-
mal and featured roles in Sun Val-

[y Serenade and Orchestra Wives,

“ﬁrmlp 15 composed of Hal Dickin-
i Ralph Brewster, Johnny Drake,
im Scott and Miss Kelly (Mrs. Hal

Inson). Al members of the
intet are polished musicians, hence
Modernaires score all their own
ements, Modernaire Hal Dick-
is also a tune cleffer, having
The Whistler, Jog Along and
Five, Doughnuts Five. Per-
managed by Tom Sheils,
by General Artists Corp.

i
'?-,1;
5

THE NELSON SISTERS

E NELSON SISTERS, a pair of

lithe and altractive aerialists,
| an enviable series of engage-
'hi for the past 12 months, includ-
holdover stops at such spots as
,1 kout House, Covington, Ky ;

e Netherland Plaza Hotel, Cincin-
pati; the Continental Cluh Chesa-
e, 0. the Oriental Theater and
Edgewater Beach Hotel, Chicago.

rtr
{f l:lr.hna on a portable frapeze, the
pister team does a series of original
' : ll'lﬂ bar feats that bring well-
l deserved mitts wherever it has
Pplayed. Waorking in smart bra and

- par costumes, the twosome does
tht minutes of fast solo and duo
f tricks that bring all the

- our of a circus aerial
.h:lin a night club or theater.

------ they are a standard name
ﬁe nu’uinnr show business. Man-

] ‘h:.r um Louis Cohan Agency,

SH#EE relurning to the States after

severnl years of USQO experience,
work of this blond kEnockabout
comedy team has been confined to
Eastern theaters, whase ops immedi=
ately put in a bid for its services

when they learned the girls were
back from the soldier circuit.

After working together for Years,
this enthusiastic pair of acro-tum-
blers has developed a smoothness
and a comedy timing that puts across
with pewsitters from eight to B0,
They awe audiences with their bag
of comedy tricks, ranging from full
flips to hokeyed-up two-man stands.
As conirast, they Include some ex-
cellent -trnu..ht muscle work that
rings the bell every time. Manapged
by the Louis Cohan Agency, Chicago.

THE PARK AVENUE
JESTERS

AI‘I ESTABLISHED favorite with

Eastern lounge operators, the
Park Avenue Jesters this vear made
their first trip to the Midwest and
scored heavily in some of the top ter-
ritory lounges as well as Chicago
bistros. This male foursome is a
standout because of the heavy
comedy it can provide lounge pa-
trons. While it is capable of work-
ing up top straight instrumentals,
with its blend of sax, doubling eclary,
piano doubling accordion, guitar and
drums, it's the mirth-quaking special-
ties that make it a show lounge
favorite,

The material is mostly original,
showing the boys off as a vaude at-
traction built to the demands of
lounge patrons. The showmanship
and animation, coupled with a num-
ber of costume changes, and plenty
of props and gimmicks, make it
an eye-catcher as well as ear catcher.
The wvocals, from s=olo to four-way
harmony, are a pleasant conirast 1o
the comedy when patrons Trequest
a melodic standard or pop. Allen
Rupert, Philadelphia, is the Easi-
ern rep, while Mutual Entertainment
Agency, Chicago, is Midwest rep.

PAUL AND PAULETTE
“TRIO

VERY factor that makes for a top-
notch act has. gone info the pro-
duetion of the Paul and Paulette Trio,
For years a8 well-known duo, Paul
and  Paulette last summer added
Jimmy Garner, national AAU tram-
poline champ, to the act. The three-
some offers a variety of comedy and

T MOONEY

el

£21502 (6 day nl‘llnﬂﬂmr-ln.l'bﬂ.l

lke Carpenter

and His Orchestra
THIS MAN IS WANTED by &all operators (theater, ball-

room, hotel, juke box and everyone else in show business who is
anxious o make money).

THIS MAN HAS A RECORD . . . broke all attendance

records at Horace Heidt's Trianon. the Balboa Beach Rendex-

I‘m_u: Baliroom and the Million-Dollar Theater ... with Frankie
aine,

THIS MAN OPERATES REPEATEDLY at Casino Gardens.

Los Angeles; Tnnnnn Ballroom, Los Angeles; Avodon Ballroom,
Los Angeles, and iz expected at Balboa Beach Ballroom for 4
weeks, commencing May 31.

STANDARD
TRANSCRIPTIONs  MODERN RECORDS

Personal Management ond Publicity: Hol Gordon
Direction:

'GENERAL ARTISTS CORPORATION

We Extend
Our Thanks
And Gratitude
To Those

In Show Business
Who Have
Help:d Make

. The

e ll':"‘-'..-' B
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HIS has been a fabulous year for Art
M and his ork. From “left field,”
fﬂ eame his MGM platter of Four

, an oldie dresszed up with ban-
:I.Ilﬂ community wvocal, and overnight
Hmmr crew became a sizzling prop-
. The disk sold some 1,200,000 copies
HGH and marked the return of the
st forgotten banjo to national promi-
For Mooney, it led to a series of
thﬂter bookings, including the Roxy
New York; hotel dates, including the
ork’s skedded opening of the Cascades
. + of the Biltmore on June 1, and a
' int one-nighter bookings. And just
1 l.'l'# it wasn't a one-zhot item,
:y's Clover follow-up, Baby. Face, zoomed to popularity.

-~ Mooney was trying to find the formula for some time before
pme:l. Furtlier proof that he has finally arrived was
evidencec his being chosen runner-up in the Most Promising
Newe _m eategory of The Billboard’s "48 college poll, while his
v platter umnrgud #s the campus kids' fourth favorite disk.
- pe manager is Joe Galkin and Associated Booking

: :houkinzs.

PARAMOUNT...

Broadway’s
Leading 2-for-1-
Show House

ROBERT M, WEITMAN
Managing-Directar
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" Meet THE MAN WITH
= A MILLION FRIENDS

* GUEST STAR
Carncgie Hall Concort—

April 15,
* GUEST STAR

Crand Ole Opry, Coast to Coast
NMBC—May 15.

T

serious feats on the “suspended mat-
tress” that clossifles as a show in
itself,

In both costuming and routining
the act has a fine continuity that
makes for top attention from both
outdoor and indoor audiences every-
where, Paulette, a striking, statuesque
redhead, iz a top technician on the
trampoline and can equal most of the
tricks of her male contemporaries.
Diminutive Jimmy handles the tough-
esl of the technical spins and whirls
in mid-air, while Paul doubles in
comedy and serious stunts.

They've recently worked the Stata-
Lake and Oriental theaters, Chicago;
Chez Ami, Buffalo; Chase Hotel, St
Louis, and FEdgewater Beach Hotel
Chicago. They are scheduled to do &
steady string of outdoor dates across
the country this summer.

Managed by the Louis

Cohan
Agency, Chicago. -

ALICE PEARCE-MARK
LAWRENCE

lLICE PEARCE'S strange act, first
£ caught at the Blue Angel New
York, didn't start off with a bang
even if Miss Peuarce's family is in the
banking business and she's of the
Sutton Place set and hag a high-toned
education. She's had her share of
knocking around and calling on
agents *, ., . none of whom ever did
anything but collect commissions on
jobs I got myseli," she said,

Miss Pearce broke into showbiz
with a routine cooked up between her
and Mark Lawrence in 1943. Gal was
visiting Princeton (where Lawrence
was an undergrad) as part of her
training for her B.A. degree at Sarah
Lawrence College,

Out of thiz she got her first break
with Leonard Silliman's New Faces
of 1943. It was there that Herbert
Jacoby, op of the Blue Angel, cauglhit
her,

The war took Lawrence away and
the gal went on as a single, nothing
much happening. She had a bit in
On the Town and when that closed
she was out of a job.

Lawrence came put of the navy in
18945 as a lieutenant and went to
work with Miss Pearce on an zct
They broke it in the same year at
the Satire Room of the Fenspate
Hotel, Boston, where Jacoby looked
at it. He made suggestions: thev
worked on them, and in April, 1947,
the team opened for him at his Blue
Angel., The rest is history.

The team, Alice Pearce-Mark

THE RAVENS, today one of the top

harmony quartets in the biz, attained
that prominence in less than two Years.,
Organized in the spring of 1046, the
quartet socked in its debut at the Club
Baron in Harlem and shortly afterward
chot inte national recognition with its
first National recording, an unusual ar-
rangement of Old Man River. Following
this click disk with things like Write Me
a Letter, Summertime and Homey insured
the rapid growth of this vocal four's fu-

ture,

The hit waxings blazed a path of
the group
work at
some of the major niteries and vaude houses in the country. The
Ravens already have clicked in thei

bookings for the foursome with
having already tucked away

sirand Theater,

Waren Suttles, bary:
Jersey City, N. J., second tenor,

Attractions under the aegis of Ben Bart,

The group is composed of James (Rickey) Ricks, leader and bass:
Maithe Marshall, first terior,

e B

r initial Birroadway showing at the

and Leonard Puzey,

Quartet is booked by Universal

Lawrence, got $75 at the Satire Room.
For their first date at the Blue Angel
they got about $300. Today thev're
gelting about 10 times their Boston
salary and killing the carriage trade
nightly, ¢

Besides working in the elub, Miss
Pearce 15 also in Look, Ma, I'm
Dancing. Next summer she expects
0 go into George Nichols® Small
Wonder.

Gal is getting the usual romancing
irom percenters, but after her ex-
perience with agents che's decided to
remain unsigned until some rep comes
up with something more than Promes-
ises. In the meantime she’s being
handled by Herbert Jacoby, her per-
sonal manager.

ROBERTA AND MACK

'1“'H IS pair of knockabout comics has

developed a *new look,"” not only
in the presentation of a slapstack
turn, filled with tumhbling and acro-
baties, but also in its costuming, The
acl catches on when the duo comes
out as-a single elongated individual,
only. to have the tall, satin-gowned
gal break in two, revealing a male
understander, after wMich they po
into their varied repertoire of straight
and comedy tricks. They also work
a comedy drunk opeming that pulls
plenty of chuckles. - Their straight

JACK OWENS

tumbling i a big mitt-puller, for they
work at an extremely fast pace and
§llll managze to instill an air of re-
laxation and ease in their toughest
feals,

In the past year, thev've received
billing at such spots ats the Planta-
tion, Nashville; the Latin Quarter,
Newport, Kv., and the Trocadern,
Henderson, Ky., as well as outstand-
ing outdoor dates on the Barnes- |
Carruthers Circuit. Managed by the
Lowis Cohin Agency, Chicago.

FRANKIE (SUGAR CHILE)
ROBINSON

RANK (Sugar Chile) Robinson
brought, the child-prodigy bus-
iness to boogie woogie in October,
1945. Since then box-office figures
have tumbled—the 43-inch al-paund

DESI’-"ITE the fact that How Soon’'s

popularity peak passed some six
months ago, the impact of the Jack
Owens-penned-and-sung hit is evidenced
by the hefty record sales and personal
appearance pull of the Don MeNeill
Breakfast Club balladeer.

Because of the =patlight centering on
his tune spinning on the Tower label
platier, Owens recently made the first
Chicago Petrillo-ban-period waxing with
his cutting of Hukilau and I'll Weave a
Let of Stars for the Dick Bradley diskery,
with backing by a chorus, harmonicas
and ukelele. Both tunes, written during
a February Honolulu vacation by Owens,
received such a big mail response an his McNeill ABC web airer that
Bradley decided to cul out the pairing despite the ban, utilizing nons=
AFM instruments as backing.

The photogenic young crooner iz also slated for a g build-up
via television some time this year when Armerican Broadoasting
Company debuts its Chicago television outlet, WENR-TV. Despite a
radio schedule which keeps him within easy reach of WENR's micro-
phones, Owens manages to do much week-end out-of-town and loeal
club date work, and is currently in the middle of a two-week run at
the State-Lake Theater, where he gets the headliner's dressing room.
Besides being a personable showman and singer, Owens iz & prﬂHﬂcl
cleffer, having manuseripted ditties such as the Hut-Sut Song; Hi,
Neighbor, and Cynthia’s in Love in addition to most of the tunes he
has grooved for Tower, T ].

Owens is handled for personal appearanceés by Al Borde, of
Central Booking Office, Chicago, and for radio by Lou Irwin.

Now Booking
EASTERN
FAIRS, PARKS,
THEATERS
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bscurity 1o the
--u..._r-'-'o.f i-. w an thE
'3‘-',4‘1 unusual personality
Mﬂﬂt work unless

ight-to-the-bar, Dusky
* Chile was too young to
lliﬂ!ﬂnteu:r contest at the Mich-

M Detrojt, in the fall of

‘maesiro Frankle Carle will-
'r mttd to let him entertain
[ i & audience as a neophyte pro-
- fession Headlines followed and so
did Hnlirwm'ﬂ:l with Sugar Chile
andi A spot in & Van Johnson
M flicker, Then came a White
: ¢ gorrespondents’ dinner party
. *h- b and guest air shots on The Jack
: .;,- W Show; We, the People; Paul
teman's Hall of Fame, Kraft Mu-
: Huﬂ Eay Kyser's Kollege of Mu-
Hnnwledge and the King Cole
Show. Sugar Chile also set out on a
pecord-breaking tour of the country's
putstanding theaters, includjng the
eago Theater, Chicago; Downtown

* heater, Detroit; Million Dollar The-

ater, Los Angeles; Adams Theater,
. Newark, N. J.; Paramount, Portland,
Ore.; Drphnum, Seattle, and Dr;}he—
‘um, Spokane, among others. Now
it e difficalt to figure when the little
fellow will be able to take a rest.
Chile’s natural-born  acting
falent with his facility at making with
'tht fingers and elbows across the
board a la Chico Marx should
the tot star in heavy demand
for some time to come. He has been
| by management-counsel Sid-
J. Karbel and Herbert M. Eiges,
with bookings by Music Corporation
America,

CARL SANDS

| I‘GHG a hotel band batoneer, Carl
| Sands readily adapted his work
20 a theater audience when he took
Chicago,

[T

over the Oriental Theater,
thouse band five months ago. A fine
arranger and pianist as well as a
“Eineere emsee and stick-waver, Sands
“eaught on immediately with the Ori-
ental's patrons with his casual su-

' pervision of the stage shows.

' & Previous to going into theater pro-

guction, Sands plaved such hostelries

t@s the Pump Room of the Ambassador

| " East, Chicago; the Broadmoor Hotel,

Jc ﬂﬂlﬂmdﬂ Springs; the Hotel Touraine,

'~ Boston; the Carlton Hotel, Washing-

- 1 , and the Baker Hotel, Dallas.

a Youngster as stage band leaders

jﬁcﬁand: has ingratiated himself with

regular Oriental patrons to the

{ tnt that many of the teen-agers

| the audience have started fan
ubs for him.

" Sands is currenily fronting a 14-
' @mtﬂ stige band, which features

ST T T T T e——

- -

Drummer Smith Howard on ihe vo-
tals. The entire Oriental Theater
stage production picture has been
improved greatly, with the Sands
band culling an excellent show,
tacking as well as figuring In the
show prominently with pertinent
overtiures and specinities. Booked by
the William Morris Agency.

FRANKIE SCHENK

FR.H'& VKIE SCHENK moved into the

leading ranks after lengthy ex-
perience with the bands of Herb Mil-
ler, Johnnie (Scat) Davis, Tiny Hill
and Anson Weeks. In his time with
theése bands Schenk appeared in the
top spots in the nation, waxed with
them on Victor, Decca and Mercury
records and played on every major
network. He Is a crack pianist-ar-
Ianger.

Schenk hails from Lima, O., where
he once operated his own ballroom,
booking agency and ork. From there
he moved into the sideman slots with
the above named bands and now has
once again gone out on his own into
the baton-waxing fleld. Schenk fea-
tures Bette Carle on vocals and as
bassist with his ark. Bette formerly
worked with the Herb Miller and
Dick Rankin orks.

CARL SCHREIBER

ANCE band buyers who are griped

at fronters who do not play to
ballroom crowds or don't seem to
realize ballroom ops’ problems will
find a remedy in Carl Schreiber's
musice, for this over=six-foat batoneer
18 himself a ballroom op since late in

18468, Schreiber, long a name in the
Midwest, bought a piece of the Byrd
Ballroom, Chicago, and iz currently
working several nights per week as
house band in the dancery. As a

Schreiber is cognizant
of the terpery op's problems_and as
a result, good reports on hi=s band
are increasing, for as a promoter he
has had more of a chance to study
the public's demands.

In addition, Schreiber iz heard on
the Master platier label and works
frequent engagements at prominent
collegiate dates and municipal af-
fairs, as well as out-of-town ballroom
dates. Besides being a well-rounded
musical erew, the Schreiber crew is
loaded with showmanship. Managed
by Personalized Orchestra Service,
Chicago.

ballroom op,

Red-Haired Chant-Toofsie |
of Sophisticated Songs

RUTH
WALLIS

Singing Her OWN
INIMITABLE Songs
— AT THE PIANO

The Girl Who Made
SJOHNNY HAD A YO YO Famous

SOLD OVER A MILLION DELUXE |
RECORDS eeee Words and Music by

Misa Wallis
TOO MANY MEN IN MY LIFE

AN OIL MAN FROM TEXAS

HAVE A BABY
TEACHER, WHAT'S A SHMOEPF

THE FISHING SONG
IT'S A SCREAM HOW LEVINE RUMBAS

SENORITA, WHAT'S HER NAME
THE LIFE OF REILLY

DOWN IN THE INDIES
MARIE

PULL DOWN THE SHADE,

——

"cmnuz SPIVAK

on Spo
teep turns

Specht, Ben Pollack, Dorsey Bros.'

{ where he broke records p

In- aﬁdﬂ&m;_u!:‘ diskings
-International,

Ctm.nm'rm holding forth at Holly-
wood's Palladium, the West Coast's top
Charlie Spivak continues to
es humming. Coupled with
‘Suocess on personal appearances, Spivak's
i‘mtm Victor album, Kreisler Fovor-
;ltu. has drawn much critical praise from
musicians and clicked at the sales

. stalls,

\-._ Charlie h:al long been billed as “The
- Man Who Plays the Sweetest Trumpet in
~ the World," having been featured in such

i all-time favorite orks as the old Paul

and Hay Noble. When he gave up “work-
ing for the other guy" he took to free
h:neing becoming the highest paid trumpeter in radio up until that time,
-~ With the help of the late Glenn Miller, Spivak kicked off his own
! crew at Glen Island Casino, where he was an immediate success.

. Subsequently, Spivak went to New York's Holel Pennsylvania
reviously set by Glenn Miller and Timmy

- Dorsey. A future date at Hotel Commodore brought the same healihly
- reaction,

for Victor, Spivak has been featured in
Up Girl and uFﬂIluﬁl:isrhe Boys, ril:lggd :A:
- Universal. Top record sellers past vear
- —And Mimi, Now Is the Hour and the Kreisler album. Booked by
‘William Morris. Personally managed by Louis Zito,

band,

TH e Now Appearing
WEEK ® TOWN PUMP, DETROIT

0Z

AND HIS

SOLID SENDERS

Featuring

CAMILLE HOWARD

on the piane and wvocals

Direclion:

REG C. MARSHALL
-AGENCY

Personal Managemeni:

BEN C. WALLER
Los Angeles

RECORDING
EXCLUSIVELY ON _
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RECORDS
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* * Theater Appearances

APOLLO . ROYAL
PARADISE

« MILLION DOLLAR
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The platter gpinners are not only solid draws themselves, but t'lle r
ging they give shows in which they participate ;
and enhances the audience - appeal of the acts

working with them,

;. Here’s the story of a couple of highly

significant Chi experiments ,'. .

TWD disk jockey gimmicks, both in-

volving only top-name jocks in
Chicago, have helped hike revenue in
both the cafe and theater field locally,

Ernest Byfield, prexy of the Sherman
Hotel, Loop hostelry, gave the platter
pilot experiment its first workout in
the hotel's 500-seat College Inn,
starting eight months ago.

Utilizing such platter spielers as
Eddie Hubbard, ABC Club, WIND:
Dave Garroway, WMAQ, and Linn
Burton, free-lancer, as emsees for the
room’s Disk Jockey Retvues, Byfield
found that he obtained not only a
well-known personality te intro acts
and weld the show together, but also
received plenty of valuable free air
plugs from the d. j. then appearing
as emsee, who boosted the College
Inn via his regular air shows, Impact
of this plugeging is evidenced by the
fact that the d. j. emsee not only
plugged his own appearance, but also
utilized & larger number of platters

E — = —_—

IONE TOPIC

UPPLE-BODIED JIone Topie, a

young, blonde newcomer to vaude
and night clubs, is fast rising to the
top among contortionict specialty
dancers. A talented tumbler and bal-
let acro terper as well, Miss Topic
has a well-rounded turn that fits into
any revue, A contortionist since g
Joungster, Miss Topic exhibits an
eise and grace in her work that has
drawn raves from operators everys=
where,

During the past vear she has
worked such spots as the Stork Club,
Council Bluffs, Ia.: Tie-Toe, Milwau-
kee; Plantation, Nashville; Latin
Quarter, Newport, Kv.: Trocadero,
Henderson, Kv., and is set for a full
seasan of summer outdoor dates.

Managed by the Louis Cohan
Agency, Chicago,

“T." TEXAS TYLER

AS THIS is written, Tvler's latest

4-Star waxing, Deck of Cards,
shows promise of beitg a sleeper
disk hit. Tune has caught on in the
West and is rolling east with typical
Tyler pusto. As for Tyler, he, too,
is rolling on, gaining in popularity
with each new record release,

Sinee singing with 4-Star in 1945,
*T" Texas has scored with his Re-
member Me, So Round, So Firm. So
Fully Packed and such sell-named as
T. Texas Blues, and Ter Tyler Ride.
A performer of varied talents, Tex ie
& highly respected tune cleffer, with
such ditties as You Were Only Teas-
ing Me, No Regrets, and Fair Weathor
Baby, popular with folk tune de-
volees,

Fronting the Oklahoma Melody
Boys was Tex's boost to folk fame,

Poge 42 The Billboard Personal

by the recording artists who were
appearing with him at the Inn,
Gimmick was utilized successfully
for five months, with the three
above-named jocks working a period
of about seven weeks each. According
to Byfield, the experiment Detered
out when booking offices were unable
ta supply a well-balanced slate of
record names at the $4,000 budget at
which Byfield wished to operate, Byv-
field found that the recording artist
would work at a “reasonable” salary
the first time in, but when he noticed
his success, immediately demanded
a hefty increase, Lack of moderately
priced, fairly well-known disk at-
tractions also was due to the dropping
of the gimmick, While the College
Inn is still utilizing a number of rece
ord artists in each show, Byfield has
inserted up-and-coming variety acts,
especially those which have worked
one of the radio amateur shows, such
as Arthur Godfrey's CBS netter,
Biggest promotion in the last two

Years in the theater field locally
énded here March 25 when a two-
weeker State-Lake show, featuring
Garroway, Simon, Burton and Hub-
bard, plus Ella Fitzgerald, Lee
Monti's Tu-Tones, Herbie Fields's
sextel and Mel Torme, gzl record
names, racked up a record 545,000
Eross for its first seven days and an
amazing $33,500 take for the final
week, which wag Holy Week. The
first week topped Esther Williams's
+44,000 mark, set during an eight-day
run and a previous high since the
B & K house reopened in January.
Ed Seguin, with B & K's Rack de-
partment for 20 years, said the news-
paper and radio plugging egualled
anything he can remember. Working
under the handicap of the current
printers' strike, which has made jt
doubly difficult to get free plugs be-
cause of increased make-up problems,
Seguin said that the d J. show got
almost as much flackery as the Jack
Benny show of 1947, when papers

Group was organized in Hollywood
when Tyler decided to seftle on the
Coast after a stint in the army. Be-
Tore the war Tex toured with a Ma-
jor Bowes unit, did radio shots and
dabbled with smaller Western orks,
He now works as s single for the
most part, and shortly hopes to close
Booked
Artists Corporation.

RUTH WALLIS

RUTH WALLIS was born and

raised in New York. She learned
dall the idiosvnerasies of human ns-
ture which are bound to come to the
surface in g big city like New York.
She first appeared professionally with
name bands, and her womanly ine
tuition quickly discovered that the
run-of-the-mill musical material
being supplied by publishers did nof;
fit her personality. So with her type-
writer in hand, there followed a
rapid succession of new songs.

Huth Wallis has the peculiar talent
of being able to hold a humorous mir-
ror to the seamy side of life and,
when expressed in her sophisticated
style, the weaknesses of human na-
ture assume a humorous aspect. Her
amusing and brilliant songs have
brought tolerant and syimpathetic
laughter into the lives of millions,

Patrone of leading night clubs such
as Hollywood Bar of Music, Holly=
wood; Satire Room, Boston: Raleigh
Room, New York, and Blackamoor
Room, Miami, have applauded her
vociferously., Her records, led by
Johnny Had a Yo Yo, have sold over
a million copies on De Luxe Records.
She is married to Hy Pastman, for-
mer manager of the Latin Quarter in
Boston, who acts as her personal
manager,

Appearonces Supplement
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had plenly of free space to devote fo
Planted plugs. In addition, Seguin
said that utilizing the loeal d. i. talent
made it possible for him to set up a
studied :Aack campaign, something
which is impossible for vaude houses |
which usi: ordinarily traveling talent |
that gets into town a day ahead at
the most. Seguin also worked up a
number cf gimmicks, which got big
daily attention, such as his special |
d. j. co-operation with vets at a loeal
VA hospital, and record auctions, with
the stage d. j.'s acting as auctioneers,
in Loop department stores.

It is waderstood that Nate :
State-Lake house booker, intends {o
Pick up options for future use of the
four jockevs as stage talent, around
the end of May, when he has several
strong pla'ter names coming in. Platé
said the local line-up made it pOS-
sihlefnrihimtnwnrkuutnhel;ti.r
production in the show than usual,
because tslent was available for ree
hearsals a week before the show,

TEX WILLIAMS

BEFIDRE Tex Williams cut his fa-

mous etching of Smoke, Smoke,
Smoke That Cigarette for Capitol, he
was already established as a top
Western band vocalist and performer,
Making his pro bow at the age of 13
over radio Station WJBL, Decatur,
Ill.,, Tex toured the country with
Western orks, including Spade
Cooley, the Colorado Hillbillies, and
the Rhythm Rangers.

It took Smoke to put him in the Sha

JIMMY WAKELY

— e ——

big dough dmanﬂﬂpmthewnrhr
successful vaude tours, location dates
and guest shots. His Capitol Amer-
icana etchings of That's What I Lile
About the West, Never Trust a Wo-
man, Artistry in Western Swing and
an album of polkas are among top
sellers in tthe tune field, »

In addition to work in film short
subjects produced at Universal-Inter-
national, Tex has taken a crack at
tune cleffing, with a ditty tagged
What It Means To Be Blue getting
good reaclion. Managed by Mel
uer Agency.

REC{]GHIZED as one of the top Western

artists, folk tunesmith Jimmy Wakel;
mixed ballads and bullets by dividing his
lime between motion picture work and
Jimmy has been starred in

recordings,

| nearly a dozen Monogram films and is
featured on Capitul Records's Americana

label. '
I ability, having penned such tunes as Star-
Spangled Banner Waving Somewhere,

He is also a time ecleffer

the Western falk tune field.

homa City radio station. Autry
him for the Melodv Ranch Show

the Jimmy Wakely Trio

films for Universal and Columbia
Monogram. No Hollywood ¢ e

You Can't Break the Chains of Love, and
I'll Never Let You Go, among others in

Jimmy's first break eame in 1040 when
Gene Autry caught his act over an Okla-

featured for two yvears., Later Jimmy : . : ;

Pri and played rodeos, fairs and theater dates. |

Act came to the attention of Galveston, Tex., theater owner Phil Isley E

(father of film star Jmﬁﬂt fl?em} who recommended Wakely to
Monogram Studios. After tha way wWas:

Hiﬁre joining the Capitol Records stable, rakely

His first releases for Capitol were Somebody’s T

Knew It But Me, both proving juke box hits. He has also

of top

on which Jin WES
n\rﬂ;ﬂgﬁ.{b Hollywo ﬂim organized
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and is ¢ o
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'‘George H. Cushing, Radio Department, Automobile Manufac-

EARTH ... ALL UNDER ONE
COVER-FIRST COMPLETE~BES

)

SHOWMANSHIP!!

Only real showmen, and those who can appreciate rea: showmanship when
they see it, know how much the outdoor amusement business means to the
indoor and how the two of them are mseparably linked together., It is in
the outdoor field that showmen are both born and made, and it is there

il that the red blood of showmanship flows and the true pulse of showman-
| ? ship beats.
5 B\G Barnum ran a circus and conducted the concert tours of Jenny Lind. B. F.
A uﬁs Keith and E. F. Albee came up from the circus. So did Wallace Beery,
\55 Joe E. Brown. Thousands of performers appear with circuses and carnivals
| and at parks and fairs during the summer and in vaudeville, theaters and
|

i }r

‘L la i t*}*

radio during the winter. Hundn-w:iS of advance agents, staff executives,
musicians and other help follow the outdoor amusements in summer and
l g"}‘ hold down theater and radio jobs in winter.
m The big majority of showfolk are interested in both outdoor and indoor
-|-._ -__.——-—-. — ‘l"f_

amusement activities—and The Billboard's circulation proves it,
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SPECIAL SUBSCRIPTION ORDER FORM

The Billboard,
2160 Patterson St.,
Cincinnati 22, Ohio

turers' Association, writes:

“I like The Billboard for its Radio and Television departments.
In my business, receiving a compact report of the highlights of
events in those fields is important, Incidentally, anybody that
reads The Billboard regularly and doesn't get a kick out of
the other departments certainly needs the imagination toned

Please enter my subscription to The Billboard
for the next 10 issues for which | inclose ONLY
$2. (Permanent address only)

up.
Showmanship steals the show in Radio. Showmanship sells L Sy e e e RO S SRR A0
the sponsor's product. Showmanship is a “must” in public e A O B BN~
relations. Showmanship in advertising—showmanship in busi- City gt el

---------- a E

----------

ness today is the “priceless ingredient” that gets results. Look
to The Billboard for news of SHOWMANSHIP. All showmen
read The Billboard.

Regular rates One Year, $10: foreign countries,

$15. (Except Canada, Central and South Amer-
ica,)

O B — — e — e —
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Salinas
Californian News _
Max Gordon Marjorie Tower Willlam T. 5tin
Dick Tetlle San Bruno Naugatuck _ o
i Journal a ews
Birmingham Paul Mareh News 3 Zera Pendleton
News-Age Herald Dorothy M. Bean Nottingham
Lily May Caldwell San Diego New Haven
Poat G Jﬂ#rml Reagister IBAHO
Duard Le Grand ell Morgan G. E. Armstrong Boise
Mobile Tribune-Sun To on Idaho Statesman
Press-Register Dr. Bruno David Ussher Register Mary Jenkins
SRS XNy Emﬂg:stanm Herreshotff wa;ml::u: Foom Tribu I
_ er ne
| AIIEZBEA San Francisco Democrat Lora Camphball
2 Am: Times . Argomaut Weekly Magazing Margaret Maloney :
b Brnest Mancinellt ooseph . Siskind DIST. OF COLUMBIA R
ik : sy
H‘“HT allaferro Alfred Frankenstetn Wmﬂ Sarah Hutchinson
P g . Emetn oIS
. : -y Alexander Fried urora
' AHRAJ"&S;‘S Revin Walluce Tﬁmﬁnﬁ:ﬂlﬁﬁ BM+H¥J EIIT s
Fayetieville N. W, Hortense Morton = Robert W. Berclay Fost-Tribu
Arkansas Times News Fﬂ;[t.:rhtte I%w:ﬂﬁ:fﬂiﬂ Belleville A. B. Dickson
Helen, Hughes Mar}ﬂrj'ﬁil. lﬂahﬂr Poat : Hm.:-ﬂl!-m.rin;:ul (Soshen
: Emelin Hode Mrz. B, Eem News-Democrae
e, Seonas - San Frenciseo Life i Champaign
C. C. Allard Walter H. Erieger Pulse Muguiinf Courter
Pine Bluff San Jose Helen S. Muson e Villlam H. Judy
Commereial San Jose Herald-News Record Changer
Mrs. Allle Banks Dawson Marta M. Morgan Gordon Gullickson Ebony Magasine
RAussellville Mercury Herald-News Star X John H. Johnson
Ruaselirille Courier-Deme- Thelms Miller Alice Eversman Ei";, grm
ocrat z : Jay Carmody emin
Lelund Duvall San Luis Obispo Theatrical News Photog Willa B. Harmon
Telegram-Tribune 5 Herald-American
CALIFORNIA Dorothy Ann Minton E;ﬂ,’lﬂﬁF&m Charles Bucklsy
Alhambra Santa Ana Bill Smallwood Ashton Stevens
Post-Advocate sSunday Globe Times-Herald Journal of Commeree
Herbert G. Elein Velma ¥, Dunlsp Glenn Dillard Gunp William Leonard
™ ‘;Jr.l'r
Bulletén Santa Barbara Sl R Adele M. Rles
Carrie Sutherland dLoen iy FLO}{IDi Negro Digest Pud. Co.
o Ronnld Scofleld Gﬂlﬂﬁ"nﬂ John H. J
Burlingame Sure “
Adrence Santa Cruz uR Ben Burns
Dlhre Porsatio Sentinel-News Rosemary Carswell Eay Cremin
Chico Laura Rawson Jim Cuinp Willa B, Harmon
Record Santa Monica Jmﬁ?ﬂt News
¥ Irving Sablosky
Anthony J. Pessi Cutlook C. 5. Veal Svithey J. Harris
Emka Baoul Grlpfﬂwﬂﬂ mm--n 3 .Hﬂfs;riﬂ: ¥
Humboldt Standord Taft _ Eerald Leland D. Case
Msude H. Riley Midway Driller Doris Reno Sun ond Times
Louise Simonson Vallejo Miami News Henry T. Murdock
Fresno Times-Herald & Newpe Emily Belser Robert Pollak
Efﬁ g TR fhurﬁﬂfgifl kol Dorothy Baymer Tribune
olly nrshi Oulse John Miami Beach Claudia Cassidy
Gilroy Watsonville Sun-Star
Gilroy Dispatch Register-Pajaronian Paul M. Bruun Courier-News
Gertrude Lafle Frank F. Omr P Maude E. Massengale Phyllis Schneft
Glendzle alm Beach Fr
N -Precs COLO R—mo News Jm-ﬂﬂﬂﬂﬂﬂ
Gertrude Vaughn Denver Ann Seeley Grace Zelders
! iia_nfnrd Post Pmmh Jacksonville
senlinel & Journal Betty Cralg Journal Journal end Cuorrier
C. J. Thompson CTH Eifinger Léfe mlcﬁmu%ysm H. Duffner
Harrlet Beaubaln Rocky Mountain E : enceville
Hollywood ' Ada Nevil St. Augustine e
Gifizen-Neios Rocky Mountain News Beeon Winifred K. Armstrong
Margaret Harford Jack Gaskile " l?lﬂmﬂm Litchfield :
Floyd Sloan 'Durangu - Sunshine Magazineg
Lowell Redelings Herald-Democrat St. Petersburg Maud Henrichs
inglewood Sam Gndd Evening Independent Masi
Tnglewood Fort Morgan Buth Blaydon Republican
A  B. Dunlap
Bob Lander Times T Annetta Palaley
Long Beach Fern H. Spencer ,I"!"E Hareis Moline
Prexsa-Telegram Lamar Fatincmy Beiatn Daily Dispatch
Mary Lou Roper News ; . Mabel E, Welss
Herbert Warmser Paullne Nelson Tm?; : A James E Dix
i Waelsenburg o mmwm Monmouth
Mary Lou Zehms World-Independent w. EFEIM Beach i ‘Review Atlar
Los Angeles e, Mcison Poat-Tis Prof. T. M. Hamiiton
Eraminer Bob Liovd Emille C. Eeyes Pekin
Patterson Greene 5 Pekin Times
Herald and Express CONNECI'ICUT GEBRGH Goldle Larimaore
R Calltn Bridgeport Albany A Peoria
'ﬁﬁ Sk ax Bridgeport Life Albany Herald Journal
orton G. L. Walker Jimmy Roblnson Theo, Powell
Virginia Wright
Time S. M. Trebor .H.IIIII.'II Star i .
3 Herald Constitution Evabeth Miller
Albert Goldberg Leo Milles Howell Jones
Edwin Schallert Post-Telegram Paul Jones Herald-Whig
Monrovia Fred H. Reessell Journal Betty Wilson
News Fost Derby Helen Knox Gpain Rockford
Dorothy Banborn Best Songs Lauren Noxvell
North Hollywood World : ™
L Lee Sherman R. L. Jacobs
"ﬂ'ufl\‘ Tlmﬂ.’ Ed L,Eng WI].IIIIII A Mil- M m
Rlchard Saunders Hit Parader Columbus Argus
T Lexy w'ﬂ"q#' = Harriet Jeanes
Tribune Tony Wllson Latimer Watson . Milllcent Polley
Ciifford Gesaler Screen Songs Cm-dﬂgn ~ Springfield
: Wood Sosnes Ed Levy Dispa ' - Amusemexs
~ Pusadena Burton N. Levy Elizabeth Neal WO i eamict o s
Star-News Hartford Dublin 1N _ P
Charles Perlee Courant Courier-Herald, Dispateh & T.. P, I"m:. -
Robert O, Foots T. H Porker . Press y INDIANA -
Bacramento H. Viggo Andersen mugﬁﬁﬂd Chsmpion Ak
Bee Timea _ - :
Mila Landis Ourl E. Lindsirom Hom b e ""'&?um: Tuerits
Fﬂiﬂ'ﬂ Jﬂhﬂ. Em mr.m ? i m'..:‘ri'.-'
Merril Osenbaugh Chaorles Nlles Quimby Melton Jr., DGO
‘ BT '
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J. Donley
| Fatelle Kehler

- Southwest Daily Times
t Ray Plarce

= Jack A. Moorbead
b
Journal
R & Dnruthm‘.l. Smith

apital
Rachel Bnyder
E. D, Eellmann
|
Pracon
Bob Donaldson
Ertiest Warden
Eayle
Marsh M. Murdock
KENTUCKY
Covington
Times-Star
Mlidred Harper
FIrson
Gleaner and Journal
Mrellcent B, Quinn
ille
. Qourter-Journal
Dwight Anderson

Times
Lols CGlenn

LOUISIANA
s  Alexandria
Alexandria Town Talk
Hunter Jarreay
Crowley
Signai
Fredn 8, Thomas

e
Daily Advertizer

Lauwrralne R. Goreau

AND THEIR

Greater 2ete in Skow Business

CURRENTLY
3RD RETURN

TABOO LOUNGE

CHICAGO

New Orleans
Jtem
Walter Jenkina

Journal

Ed do Lesanpn

Frank Orasjean
Times

Nan B, Dowdy

MAINE

Lewigton
Journal
Margaret M. Mitehell
Joanne Park
Sun
Edith Thaver

MARYLAND

Annapolis
Capital
Darothy Bloker
Baltimore
Wewg-Pogt
Helen A, P Pennimae
Sun
Weldon Wallace
Glibert Eanour
Donnld Kirkley
Hagerstown
Herald and Mail
Harry Warner Jr.
L. 5. McWilllams

MASSACHUSETTS

Beverly
Tlmes
Brendan Barton
Boston
American
Walter Howey
Atlantic Monthly
Charles W. Newton
Edward A. Deeks
goaton Traveler
Helen Eager
Christian Sciemnce Monitor
Leslie A. Sloper
Globe
Cyrus Durgin
John W. Rlley
Chas, 5. Howard
Herald
Alexander Williams
Hilnor Hughes
Notizia
G. Mougarini
Pogt
Warren Storey Smith
Eillot Narton

7 CHARACTERS

ATEARIOUS IHIPRESSIONVS
OF STAGE SCREEN RADIO
AND RECORDING STARS
WITH T i
UNLIMITED . &=
MATERIAL ) S

PER. MGR.. BOB PRICE

B A e

New Orleans Times Plrayune

4

/v

Record &  Awerican
Btanley Chipman
Greenfiold
Recorder-Gazette
Wayne A Bmith
Holyoke
Tranecript Teloagram
Anabelle Murphy
Lawrence
Sunday Sun
Williagmy Colline Jr.
Lowell
aumn
Alfred Burks
Suniday Talegram
Ellzabeth L. Pourznes
New Bedford
Stondard-Times
Earl J. Diaa
H:wburr‘poﬂ
b
Edward D. Brown
North Attleborough
ChRrmalicls
: Hobert A, Chabot
Pittafield
Bericshire Eaple
Jay C., Rosenfeld
Springfisld
American Childhood
E. K. Nagler
IH.I“'E,.I' News
W. Hnarley Rudkin
Waltham
sligmatine
Hew, James Mullen,
CPB,
Worcester
T'elegram
Raymond Morin
Walter Merkel

MICHIGAN

Adrian

Telegram
Madgs A, Mlllikin
Albion
Recorder
George V. Mather

Ann Arbor

News
Carl H. Gehring
E. H. Sponcer
Bay City
Times
Margaret Allison
Cadillac
Fvening News
M. J. Huckls

Dana Duodd
Ethel Meyers
Detroit

Free Prem
J. Dorsey Callagham
Helen Bower

News
REuasell MeLauohlin

Timesz
Marvey Taylor

Flint

Journal
ltichard P. Shappell
Bertha Enlsely

Grand Rapids
Frees
Cirace A. BmitLh
Herald
Marguerite 5, Kerns

Jackson
Cliizen Patriof
Dorothy Thomas

J Ames Fleming

Kalamszoo
aseile

R. A. Patton
Jack R. Bell

Lansing

Stoate Journal
Ethelyn Sexton
Hayden R. Palmer

Ludington
Ludington News
Mary Rosg Barrons
Furstenau
Midland
Alidland News
Marjorie G. Johnson

Mount Clemens
Manitor Leader

M. H. Pnrres
Muskegon

Chronicla
Paul A. Elliott

Saginaw
Nevss
Malealm R, MeCrea
Paul A. Miltich

S8, Joseph
Herald-Press
Laurg E. Witt
Sturgis
Jotrnal
Betty Rhinehart

: b s

Austin

Austin Herald
Gullbert Jarvis
Clarence Burgeson

lis

Catholic Hoy
H. W. Sandberg

Catholic Misn of Ameriog

H. W. BEandberg
Dixily
Arnold RosenbDerg
Star
John K. Sherman
Friend
Jenny Johnssn
Gertrude Hansen
T e
Paul Ivory
Eatherine Winton
Morning Tribune
Norman Houk
8t. Paul
Dispatoh
Jahn H. Hurvey
Pilon#er Preax
John H. Harvey
Willmar
I'ribune
0. B, Auguston
Worthington
Glahe
H. 1. Refsall

MISSISSIPPI
Clarksdale

Preis
Hert Matthews
Maud Walton
Mrs, J. B. Enldep
Roglater
Joseph F. Ellis Jr.
Jackson
News
Frances Baker
MeComb
Enterprise
Willard B. Cook

MISSOURI

Mexico

. Ledger

Jaomes E. Sternetr
Nevada
Mail
Norman Cantor
Si. Joseph
News=-Press, Gacetis
Edwin McDonald
Christine Longs

3 PRETTY GALS + 3 FINE VOICES (Solo and
Trio Vocals)  EXCELLENT INSTRUMENTALLY
Piano, Trumpel, doubling Bongo Drum,
and Bass,

Just Concluded

GLASS HAT LOUNGE

SHREVEPORT

OPENED

CORPUS CHRISTI, Texas
April 20

THE

Ouistanding Engagements af . . .

BLUE MIRROR, Washingion, D. C.

FROLIC'S, Minneapolis

ORCHID CLUE, Springficld, I,

D3C'S, Baltimore
DOMES, Chicaga

« « « and other smart cafes,

clubs and cabeorets

The Billboard Personcl Appearances Supplemnant

taﬂr.ra-ra/ Drection:ALLAN RUP ERT

263 South lith St.,

Philadelphia, PA.
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Rty B murke
R. B
t-Dispatch
Thomas B. Sherman
Myles Standlsh
otar Times
Reed Hynds
Springfield
Wews-Leader & Prase
Luellle Morris Upton

Edgar Bass
MONTANA

Sozeman
Chronigle
Madge Wilson
n
Ravalli Repudlican
. Jack E. Coultar
NEBRASKA
Fairbury
News
Jeanne Loun Eessnah
Fremont
Gulde & Tribune
Graham W. Howe
Hastings
Tribune
Elolse Edson
K. E. Friedel
Nebraska City
Newwa=-Press
Ann Wary
Omaha
World-Herald
Martin W. Bush
Jake Rachman

NEVADA

Carson City
Appeal
Peter Eelley

NEW JERSEY

Atlantic City
Daily World
Hal L. Childa
Hackensack
Hergen Evening Record
Douglas Hart
E. G. Wallace
Jersey City
Joirnal
John Hughes
A. D, Mackls
Long Branch
Record
Myrtls DaWitt
Newark
News
Robert T. Tavlor
Passaie
Sundoy Eagle
Minnie Easse
Paterson
Call
George Eeller
Eagle
Batty Zorn
Minnle Kasze
Netwrs
Abe J. Greene
Plainfield
Courier-News
Paul Smith
Ridgewood
Ridgewood Sunday Netog
Robert J. Curley
C. Clarke Folsom

NEW MEXICO

Albuquerque
Tribune
Loulse Miller

NEW YORK

Albany
Knickerbocker News
Clif Bradt
Times-Union
_ Edgar 8, Van Olinda
Binghamton
Presa
Josef W, Mossman
P. Walter Hanan
Brooklyn Digest Magozxins
Nino Lo Bello
Brooklyn
Citizen
Paul J. Brown
Eagle
John Ball Jr.
George Currle
Lafsve-Lithuanion Daily
Btephle Sasna

Bufialo
Bujffalo News
y Theodolinda Borls
Mary Nash
Cortland
Cortland Standard
L. B. Van Dyck Jr.
John T. Allen Jr.
Courler-Express
Eunn:;l; G "
Bveryb 5 Datly
Ceorge Proymnsinai]

Poge 46

Endicott
oot
Edward Behr

Herkimer
Telegram

Charles E. Gradwell
Ihaea

Journal

Conrnd H. Rawski

Leader
Robert J. Stone

Long Island
Star-Journal
Austin H. Perlow

Viola C. Bratschen

Middletown
Times-Herald

Glady: DeFreltes

New York
American Gir]
Esther R. Blan
Ruth BHaker
Carl Boaler
American Mereiry
Charles Angoff
Argosy Magacine
Sild F. R. Smith
Calling All Girly
Claire Olaas
Lee Morae
Calling All Kids
Beatrice Lewi
Charm
Mrs. Frances
Good Housekeeping ‘Maga=
ne
Herbert B. Maves
Harper's Junior Bazaar
Martha Stout
Harpers Magazine
({Anonymous |
Herald Tribune
Virgil Thomson
Francls D. Perkina
Jerome D. Bohm
Arthur V. Berger
Hit
Gearges Shuts
Jewish Daily Morning
Freihelt
Israsl Schisin
Journal & American
Jim O'Connor
Biller Kastendisok
Robert Garland
Journal of Commerce &
Commercial
Erwin A. Single
Living Church
Clifford P. Morehouse
Look
Gardner Eells
Joanne Meslnlker
Modern Secreen
Leanard FPeather
Movie Life
Betty Etter
Movie Show
Ruth Taylor
Miusical America
Cecll Smith
Herbert F. Pevser
Robert Sabln
Quaintance Eagton
Musical Digest
Alfred Human
The Nation
Freda Elirchwey
J. Kilng Gordon
Robert Bendiner
B, H. Hagpin
Maxwell &5, Stewarh
Newn Mosses
Joseph North

New Republie
Cecll Smith
Charles Miiler
Harold Clurman
News
Doug Watt
New Yorksky Dennik
A. J, Valuchek
Nowy Swiat
W. Borzeckl
ODur Times
John P, Davis
PM
Robert Hague
Louls Eronenberger
Photoplay
Adele Whitely Fiatcher
Ruby Boyd
Lester Gottlleh
Pie Magazine
C. Mprian Boone
Popular Hit Songs Magas
zine
Joseph C. Martin
Post
John Briggs
Harriett Johnsono

Richard Watts Jr. c

Radio Life

Evelyn Bigs
Rodio Mirror Magasine

Fred R. Sammils
s M

(]
Joe Carlton
E. A. Piller

The Billboard Porsonal Appesaraness Supplemenr

Sereen Guide
Bestrice Lubltz Cale
Eatherine Blanchard
Janet Graves
Jeventesn
Helen Valentine
Carolyn Rolland
Song Hits Magazine
Joseph C. Martin
Speed Fiction Group
Magazine
Mudge Bindamin
Staats-Zeitung & Herald
Wolfgung Stresemann
Jullus Bab

ST
Enlodin
old C. Bchonberp
Theatre Arts Magozine
Gllbert W. Gabriel
Time Magazine
Chundler Thomas
Tomorrow Magazine
Hurold Clurmsan
John Br
True e
Bll Willlamn
True Love and Romancs
Hope E. Btuart
Lynne Hammond
True Story
Ernest V. Heyn
Variety
Abel Green
Worker Daily & Sunday
Murray Chase
World-Telegram
Louis Blancolll
Robert Bagar
Willlams Hawkins
Young Americon Teacher
Maxine Philiips

Oneonta
Star

Francls Porreat
Ridgewood (L. L)
Advocate
Helen Watars
Frank Frazer
Democrat & Chronicle
Norman Nairn
Rochester
Times-Union
A. J Widrner
Hamllton Alle
Schenectady
Garefte
Dorothy E. Rits
Shirley Armstrong
Syracuse
Herald-American
E. H. Van Waormes
Marjorle Turner
Orange
Jeanne Vineberg
Murray Raphel
Post-Standard
Thola T. Schenck

Record Newspopers
_Donald Hsakins

Obaerver-

Ellls T, Baldwin
Press

Calvert L. Asher
Watertown
Times
David P. Lane

NQEIEE! E'AROIM e

Times-News
Helen EKing
Chapel Hill
Chapel Hill Tar Heel
Bob Sain
Pete Strader
Charlotte
Observer
Dick Pitta
Durham
Sun
Mack Webb
Wyatt T, Dixon
Fa
Ghﬁarrjr Wid Hickep
:

Gazelte
Ben E. Atkins
Goldsboro
News-Argus -
P. M. Patrick
Morahead
Twin Clty Times
J, H. MocEwen Jr.
Shelby '
Star
Ermas Drum

Statesville
Record
Joyee Soaunders

Times
Le=nllse Powler

e
T ala.
{ 3] AE

e o
NORTH DAKOTA
F [

Foram

« Betty French
Ashland

Times-Gazette
Mary Eilen Wolfs

Celina Standard
Carl Miller
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Dayton
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C., B. Hopkinsg
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Harriet Cummine
Hamilton
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Courier-Tribuna
M. A. Wolcots
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News
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Jumes Oriffen
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Tribune
Harel Kirk
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Shandy Hill
- Juhn K. Hinder

- Journal

o 'mtallli'l:erh“ Bright
Rrepu an

~ 'Dr. D. E. Jones

~ Spirit :

- Ned Winslow
‘P. L. Smith

. q
- Eagle-Times
= " Oarolyn Albright

Reading Timcs
: E. M. Schoffstall
| Scranion

- Tribune

Pr. D, E. Jones

Shenandosh
. Shenandoaoh Herald
3 Jossph E. Dalton
Stroudsburg
Record

Bobby Westbroak

fernld
Mary Ann Jensen

West Chester
| rie traley
York
Gazotte & Daily
. Pred Stabley
RHODE ISLAND
» Providence
Bulletin Journal
George Y. Loverldge
Bradford ¥, Swan
John W, Hawkins
Providence Brounm Herpld
Donanld E. Wlley
| Frown Daily Herald
Harlan Wood

ﬁm&u
Cail
Edgar J. Allatre
Zelmor Levin

SOUTH CAROLINA

Anderson
independent & Mail
Ellzabeth Woftard
Jo Ann Culpepper
Charleston
Foat
Florence Milligan
Henrletta Means
Columbia
slate
John A, Montgomery

Greenville
News-Piedmont
Lutie MeGee
Eleanor Barton

Rock Hill
Rock Hill MHergld
P. M. Patrick

Sparianburg
Herald & Journal
Dorothy Lane Seifert

SOUTH DAKOTA
Aberdeen

American=Newns
Florence Delaney
Pierre
Capltal Journal
R, B. Hipple

TENNESSEE
Clarksville

Leaf-Chroniele
Benny C. Sands
J. G. McDonnell
Kingsport

Kingsport Timez and News
barothv Brimer
Memphis
Commercial Appeal
Nutlee Pusert
Harry Martin
Press-Scimifar
Loulze Nolan
Edwin Howard
Nashville
Lur Times
Stanley . Harrls
Springfield
Heorald
Urith Luecas

Newas-Glohe
Bette Thompson
Norton Bpayde
Times
Annabel Miles
Ausitin
Amrerican-Statesman
Nancy Philips
Dean Finley
Commerce
Commerce Journal
Duskis Myers
Corsicans

Sun

Lynne A, Wartham

Dallas

Husinerr Girl
Betty Ollver

Holland's, the Muogacine of

the South
Lorothy Stout
News
John Roaesnfeld
Times Herald
Clay Balley
El Paso
1imes
Norman Burke
Fort Worth
Press
Margeret Thompeon
Jauck Gordon
Star=-Telrgram
Clyde Whitlock
Hillshoro
Mirror
Thelma Webb
Houston
Chronicle
Eleanor Wakefield
Ann Holmes
Pr.ﬂ-ﬁ-.t
Paul Hochull
Kilgore
MNMews Herald
Naomi Hegur

Longview
Longview News Co.
Elile Hopkins
Lubbock
Avalanche
Margaret Turmer
Marlin
Marlin Democrat

Mrs. Gearge 8. Buchanan

Paleatine 1
Herald & Press

Frances Gunning
mﬁl Times
Minar Shutt

Terrell
Tribunse
Fred J. Massengill

UTAH
Salt Lake City

Descret Neows
Conrad B. Harrison
Howard Pearsan

Tribune & Telegram
Mauds Robinsgn

VERMONT
St. Albans

Megrenger
F. W. Turney

VIRGINIA

Danville
Reglater & Bee
Mary Prilliman
Fredericksburg
Frederickaburg Free Lanceé-
Star
Rabert E. L. Baker
Lynchburg
Advance
W. D. Mount Jr.
NRorfolk
Ledger-Dispalch
Charles Hoofnagle
Portsmouth
Star
K. Hardy
Richmond
Richmond Neuts Leader
Alton Willlams
Helen De Molte
Richmond Times Dlapufcu
Edith Lindeman
Gearge Harrls
Suffolk
News-Herald
Marlon Lyon

WASHINGTON
Aberdeen
World
P. R. Foelkner
Bellingham
Herald
Nellle Browne Duff
Longview
News
Ruth Sweeney

Bob Emahiser

Vancouver
lq u l.‘
Vernor M. Schenck
Times=-NeEwrs

Ellls Binkley
Walla Walla

'mnion Bulicitn
Rolnnd E Miller

Mm. R. C. Myars
WEST VIRGINIA

Charleston
Color Magasine
Jack H. Dawley
Gagefte
Bayird F. Ennla
Edith Graham

Huntington

Addvertizer Dispatoh
James R, Haworth

MHerald-Aduvertizer
Blll Belanger

Herald-Dispateh
Maurice M. EKaplan
{Mrs.)

Moundsville
Echo
Alexandra Shaw
Journal
Loulse Fox
Point Pleasant
Regilater
B. D. Swint

WISCONSIN
Beloit

News
Harrlet Dawson
Janesville
Janesville Gazelta
Peg O'Brien
Kenosha
News
Coyvla MeNell
Madison
State Journal
William L. Doudna
Helen Mathison
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Philadelphia, PA.
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The

INTERLUDE

. « « @ (lever piano-
vocal duo hilling
the high spols in
cabarefs, dubs and
cockiail lounges
across fthe nafion.

- DON & TERRY

Piano and Two Voices

* FINE HARMONY VOCALS
* SOPHISTICATED SONG STYLINGS
* APPEALING COMEDY ROUTINES

Forsomal Direction: ALLAN RUPERT

263 South lith St.,

The Billboard Personal Appecrences Supploment Poge &7

Philadelphia, PA.
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Manitowoe Herold Times
’ Hﬂr F- xvﬂim
Milwaukee

Journal

%ﬂhm 5. ‘DnI:‘l.du o e el <
ﬂnﬂfm* Sorgge Rhynd Jamieson Hmﬂ 3” Canadign Homes and Gar- ~ Labe

WYOMIN Sun uig Mell o

C & S, Bligh Betty Desjarding g;nn mgl:l'ﬂ - ﬂ-iﬁl -
Tribune-Herald Ronald Gadsby Ottawa Gloria Schondelmayer % vy

ol 1 Garbuts MANITOBA Ay P Globe & Mai dre 1

Colin ton 7 ’
Winni Journal | | . Yo
Rﬁmﬁi:}gﬂn Free Press Blyth Young zw Magazine, Lta, m‘i‘, m_ -y
G. A. Schinidt s Mne h&nﬂr;r tﬁfkﬂ I“rmﬂnm: H. P. Ball 1

HAWAI 8. Roy Maley Cuy Beaulns oM Tata Quebec :

HBTIHI{‘: Ben Lepkin Owon Hgbﬂjmn nan.c;d Chroniclo-Telegraph
*Fana B, Lawson NEW BRUNSWICK Sun-Times BGr s X'G. Penng
Star-Bulletin Moncton STOY Augustus Bridle "Aotion lqus

George Oukley Times-Transcript 3S1. Catherines TEIE;.I'I?!H. ! % G. Entf;ﬂiim .
- Elve Myles Standard Edward Wodson G H D i :
CANADA - D, J. Willlams : w81
E-l’l'l' d Jean Cook . . Windsor Le Soleil L'Eveneswmetite
Edm:ou?-ﬂ?n Halifas Eﬂ— uurﬂ;l Clarice Tapson - hﬂﬂﬂﬂ. %
Les D. Wedman Herald Gladys Elllott QUEBEC Frs. Cate
Jan MacDonnld June Grant L. H. Dingman Montreal SASKATCHEWAN
idge New Glasgow Siratford Devoir Regina
Hﬂénlgt - News Beacon Herald R. Pelletier Leader-Post
. F. Etesls Martha McEennie Lotta W, Gilbson Jacques de Grandpre Dan Osmeron
e _ﬁ
Howard Ross (A)

New Tork: 1650 Broadwny lrlf:uhlnh;lmﬂmﬂn::
roDeany St BOOKING OFFICES Angcee: 6110 ga
= (Continied_from_page 24) AT

New York: Puramount Bldg. Edward Shermen Agency (A. B) Eddie Smith Agency (A, B) United Amusement Enterprises Fred Willlamseon (A, B, T)

Hul Sands New York: 1501 Broadwsy New York: Paramount Hldg. (A) 208 N. Wabash Ave.

Harry Saniley (A, U) Lawrence J. Golde Al Wilson - Fred Willlamson

New Tork: 48 W. 48th Bt Mickey Aldrich Paul Specht (A, B) Chicago: 203 N. Wabash

Sarry Santley Joe Coopersmith Harry Greben

Vic Schroeder Agency (B)
Umsehs: 848 Insurnnce Bldg,
Vic Schroedsr
Harriet McMillen
Eddy Haddad
Mary Lou Qlson
3en Shonin (A, B. U
MNew TYork: 1501 Broadwny
Ben Shanin
Seymour Shapire Agency (A)
Chicago: 32 W. Randolph

Phil Coscla
Heverly Hille, Callf,: B533

Edward Sherman

Davis S, Stern (A)
New York: 1610 Erondway

Sunset Blvd., Al Greene

New York: 342 Msdison aAve,

Dallas: Fidelity Bldg.
Dick and Sonny Millard

Universal Artists Bureau (A)
New York: 234 W, 44th 5t

Philadelphia: Renl Estate Eddie Suez Theatrical Agency Bert Jaslow World Wide Atiractions (A, B, U)
Trust Bldg,, Brond and A, B.U) Annatta Sehein Bevecly Hills OUE < 30T 50
Chestnut Sts, Philudelphia: Suite 500, Universal Attractions (A. B) Canon Dr.-

Joe Coopersmith Shubert Bldg. New York: 545 Fifth Ave Hzal Zelger
Fddie Suez Ben DA Onsl Vi Sikbtes
Willlam Shilly (A) Bernle Rothbard

Frank M. Winkler Agency
(A. B, U) :
Los Angeles: 1205 XN. LaBren
Frank Winkler
Miles Auer

» Yorlk: oseph Sullivan Agency (A, B Al Wager Agency (A, B) Jules Ziegler, Inc. (A, T)
Seymour Shapiro H‘-'D“ E;"’E‘*mﬁiflg Broadway . Lﬁﬁ Angeles: ,3“ Elfmﬂ‘ u Loa Angeles: 707 D. Brosdway New Yoark: 545 Fifth Ave.
Melville A. Shouer Agency ) Kk Blvd. Al w‘:ﬁﬂ' Jules Elegltr
(A. B, U) Silberi-Rollo Agency (A, B, U) 2 _}Tnﬂﬁph ti&:luv&n ﬁwﬁﬂgﬁlﬂm . Hﬂllﬂﬁ; 85-82 Sunset Hivy
Los Angeles: 0120 Suneset - epper ., Fred
Blv?i, A 3ﬁﬁl.eﬂﬂﬁ'ulrﬁgﬂ i New York: 1270 Sixth Ave, Art Weidner Orchestra (A. B, U) Lﬂﬂlfllﬂn 8. "ig. 1: 110
Mel Shauer Arthur Silber Beatrice Eltell Sun Francisco: 3025 Van Ness Ritmm t.
OUf Carling Joe Rollo Triangle Artists Corp. (A) Ave, B T
Phll Shelley Agency (A. U) Mildred Meyers New York: 1607 Broadway Art Weldner Ed Zwicker Enteriainment Buregu
Los Angeles: BB42 Sunset Lou Perry Jack Weiner Agency (A) (AL B, T) s
Blvd. Eddie Sligh Agency (A, 1) Frank Military Los Angeles: BOT9 Sunset Philadelphin: Shubert The-
Phll Shelley Chicago: 203 N. Wabash Ave. Phil Tyrell Agency (A) . Blvd. ater Bldg. '
Herbert Walsh Eddie Sligh Chicngo: 208 N. Wabash Jack Welner Zwicker
IRVING sCn WARTZ J?#Futc;ﬁum drew a &5,600 box- to attract more patrons, Sheets main- started out in the field. Some attrac-
( Confinue i j-J't ML IHIge 17) T tains.

¢ent of their present level and that
the percentage split over guardantees
will have to go on a 50-50 basis ine
stead of today’s repularly accepled
G0-40,

According to Schwartz, approxi-
mately 80 per cent of batoners on a
one-nighter swing show little desire
o go out of their wav to entertain
the crowd. “Many of them are like
dead fish on the stand,” Schwartz
£8ys, “never bothering to turn on the
persanality or pay attention to the
patrons."  Schwartz criticized the
“Just another job" attitude on the
part of the maestri, and pointed out
that this hurts a leader’s following in
that particular area as well as result-
ing in a general ill-effect on other
dances to be held at that spot in the
future,

“The day when a leader can just
stand up there and beat out the music
is past,” Schwartz adds. *“ustomers
today want to be entertained and get
their money's worth, Those who
aren't may not come back next time."

Schwartz points out, of course, that
not all batoners are guilty of this,
and sang high the praises of Tex
Beneke and Stan Kenton as examples
of co-operative maestri who have re-
ecently played his dates, (Beneke
played the Stockton Civie Auditorium,

: more than $4.000, and the
concert Schwartz promoted with
Kenton at the Sacramento Memorial

Page 48  The Blliboard Personal

Managers and bookers should 2o
all-out in aiding in publiciring a one-
nighter, Schwartz feels. He criticized
booking agencies who supply age-old
material on their bands, “and some-
times even this comes too late to be
used effectively,” Schwartz said. He
feels bookers should supply promoters
with one-minute transeriptions for
use as radio spots to advertise bands’
dppearances. Managers, he feels,
should show greater effort in lining
up personal appearances at local rec-
ord shops and on disk jockey shows.

ANDY SHEETS

(Continued from page 17)
until guarantees are decreased, this
promoter feels,

Here's how Sheets figures it:

“If T charge $1.50 admission to a
dance, after taking taxes off, the box-
office keeps $1.25. If the dance at-
tracts 2000 people — which iz a
healthy turnout in these parts todav
—that means that after paving a
$1,500 guarantee and splitting 60-40
I get to keep $500. However, out of
this money I have to pay for adver-
tising, rental on the hall and my help.
There's so little left for the promoter
that it doesn't pay to stay in the busi-
ness,"

Sheets wants to see band guaran-
tees brought down to $1.,000 and a
substantial decrease in percentages.
If the promoter feels he has a chance
at making a buck, he'll be willing to
go out on a limb and cut admissions

Appearances Supplement

He thinks that with rare ex-
ceptions the gate tab should not be
over §1.25. He said he will charge
$1.80 admission for the Guy Lom-
bardo dances he is running in Oak-
land on May-'11 and at San Jose, May
13. However, since Lombardo has
proven to be so strong at this area’s
box-office in fhe past, he feels the ad-
mission won't be prohibitive.

Generally, Sheets placed most of

e B

men, bu | 5 not mu

help, Firsily, as a rule, the advance
ut p

in a town is from

i
L=

be hard lo find. .
the blame on the band leaders them- “A goodl Idvance man sh
selves, stating: “I think the personal fAoh nﬁt e lﬂlﬂ L8 ould :

managers and bookers are doing zall
they can.  The trouble is that many
of the band leaders are too independ-
ent these days."”

RALPH WEINBERG

(Ceontinugd from papge 17)

also the julce box distributors in
town he ﬁmﬁt most advance
men pasg the juke hﬂ#ﬂﬂﬂ‘&
In this writer's opinion the juke bo:
gives a ban¢| or any song nt
greatest boost.”

: posts is little Jeft for JOE BARRY
Eﬁﬂsﬁatgl SRR  (Contitued from puoe 170
“We have been big admis- used to sell us a bona fide band 1
sion prices in ﬂgmr promotion —without & band—who would 1

towns but would like to reduce these a date with a pick-up outfit, Today
prices in order to increase attendance. I know when we buy a band we get
We are unable to do this since we still the same bard that is used d on records
must pay high guarantees for bands. and on its lgcation work.
guarantees considerably but -the of the bands which play

prices on white orchestras continue
close to wartime levels,

"The aftraction and agency could |
help us considerably if they made date in
some effort to change their promotion a price
alds. There has been very little extremely
chieugs A= B &giﬂ’gmmm 11 changes
available in pictures,

'
| I ="'
5
¥ = =
+ T

paper publicity ideas ever since I
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, at ‘:II: inmm at
e-nighter dance dates, Stuty

3 e
¥eas hit by the slump chould be
hypoe ‘gt this time with lop name
sands, Stutz believes. This, He ex-
plains, would a sort of artificial
eapiration for the band biz and will
pixve to stimulate Interest in dancing.
However, Stutz finds booking agents
il band managers have followed an
¢ b course. Those areas hit par-
hard by the slump find they
snnot get the top box-office drawing
name Instead they are offered
Adesser lights in the band biz, as well
a8 territorial orks or newly formed
bands that hold little, if any, box-
affice appeal.

“Bookers keep their top name
mnds where the clover is green and

ﬁ“ﬂﬂt those areas where the slump

a1
.
4

, Ty
l"I:'..'.:

in," Stutz says. “If this is
ed to continue, we are dead.
mis should bend &ll efforts to
Ag the top drawing bands to the
Titories where they are needed in
f to give the industry a badly
¢ hypo. Keep those bands in
e aff-territories, especially when
' ﬁur:e been hit by a slump in busi-

- Stutz feels that the day is here for
batoners to replace their high-sal-
aried sidemen with men working for
reasonable pay. This, he feels, would
aﬂnw leaders to ask less in playing
me-nighters and thereby “leave a

for the promoter.” As it stands
W, Stutz said, the big names take
I the box-office cream and “let the
O stuffer.,” According 1o him,
this I5 a situation which must be
# polved without delay if the one-

- pighter biz is to remain.
" LARRY GEER

(Continued from ponge 17)
Info from all over the territory, indi-
eating that business Is really in the
doldrums.

 Leaders ghould pay extra attention
to doing a good job on the stand,
especially playing to the payees. The
erratic length-of intermissions is dis-
fouraging ops, Geer said, and lead-
e¢rs should marshal their sidemen
more. diligently and see that they
adhere to the intermission policy set
by the ballroom owner. He encour-
iged band leaders to get the feel of
“fianglng communities; that they try
10 find exactly what each ballroom’s
ehentele go for by watching during
farly-evening sets to see what num-
#rs draw crowds to the floor and
mat type of musie drives terpers
"fom the hardwoods. Fronters
rshonld also acclimate their music to
‘the particular qualities of the danc-
IY's p.a. system.
- £1,500 Personal Salary

~Some leaders must drop prices,
“Geer said. Recently a leader told an
Pp that he must continue to demand
"'-.hilh puaraniee and percentage
“because of a weekly $8,500 nut for
the band. When the op asked the
“Ieader to break down this high figure,
e Jeader said he included $1,500
lor personal salary plus such over-
nead items as salary of & valet, secre-
lary, manager, property man and
Geer csajd that he has received
seefs from over some booking
thee: which fail to return come-
pléted contracts to the op, making it
mpossible for the op to complete
| promotional arrangements for the
( date, Ops realize that bookers are
| Sometimes hung up in trying to route
orks, but Geer said that an op should
Have four weeks in advance to really
‘4o a job in securing radio time, news-
paper space and distributing records
of incoming bands to the better pa-
1I:- E.  Reporls hm come h.;dﬂﬁr
‘of contracts being held in skedding
r,-f." ices for a month before a date,
- Whlie ihe win cards,
i

|'_I1

'u
W .

o e = -
media, only to have 3 wire Inform
him a before the date

band cunceled out, leav mth:m

with $200 wuorth of bﬂﬁn‘tﬁlt Wﬁi
il
Wedge-Booking Evil

Wedgge-booking hy . i
BCcording to Jhﬂ.!f.'};'ig :‘:T:nrl;:ffr*?gallu?-.
!mrhr. Ceer siid. In such CaEes, ops
are 'HL-I-EE'."! o buy a band which UN;;'
don't want In order to get o crew
that will elick at their dancery. In
such instunces, Geer said 'trh;:*‘ lif=-
wanted band, which has 1o be used
l08es money which even the r."‘-t.ih-l
!J'ihEd. favorite fails to make up dur-
NE these davs of declining takes.
Uften bookers utilize the threat that
they will play the band with a com-
petitor if an op doesn't take their

pitch. ﬂﬁ:r pointed out that usually
J.f ONnE op In a territory can't buv a
band, it won't do well with a com-

petitor in the same area. More at-
tention must be given to the prepara-
uon of contracts, for a band - inked
only to have such factors ae p!aﬂ'il‘-h:
ume for the band changed 'Luw:;mr:f:-
“of an error on the part of a secretary
who typed in four instead of three-
and-a-half hours' playing time." ;

ALICE McMAHNON
(Conatinued (rom page 17)
umes Wnhat the location band costs
PEr evening and the promotion job
on such a date ups the ad budget
considerably. The promotion budget,
for the succeeding night is also hiked
o make up for the dancers, who
broke their normal habit to make the

dime dance.

Too Good, No Good

If the name ork is a big pull, the
crowd may be so big that dancers do
not get a good chance to hit the
maple and do not get the service
which they usually associate with the
ballroom when location bands are
playing. Name orks, she said, must
realize that, while they have heavy
payrolls, the ballroom op's burden
of city and State taxes, insurance, ad-
vertising, loss of business on preced-
ing and succeeding nights, and a pav-
roll that mereases because of person-
nel necessary to handle the heavier
crowds, make it more difficult for
the op to break even. With the gov-
ernment getting 20 cents out of every
admission dollar for taxes, and the
biinds asking a 50 or 60 per cent priv-
1lege, which means 40 to 48 cents out
of the remaining B0 cents, the op has
little profit left.

Fronters must learn the particular
musical tastes of each ballroom’s
clientele, she asserted, and a few min-
utes with an operator before the
dance will assist a fronter in doing
a better job., If there's a reason an
orkster cannot adhere to the danc-
gry's policy, an explanation will make
the op realize that his patrons are not
being fAuffed. Miss McMahon also
pointed out the danger of over-long
intermissions, which are in violation
af union coniracts. She asked co-
operation from leaders in letting her
know what ops can expect in the way
of personal visits to local disk jockeys,
such as Paul Roberts, WFBM, Indian-
apolis platter pilot, who has worked
100 per cent in putting the roof dance
bands over.

Booking Office Co-Op

Bookers must discontinue to sell
concert and show bands as dance at-
tractions, Miss McMahon maintained,
When & band is sold, booking offices
chould follow thru with informative
and well-written press manuals
Booking offices should fumish promo-
tional media at reasonable prices. She
pointed out that one Omaha terzitory
band booker sells attractive window
cards at a nickel, while major agen-
cies ask a dime for the same mate-
rinl. Press books should carry com-
plete info about the band's records

and recent web airings.

CURRENTLY AT

THE BOWERY

DETROIT

Ollering a wvarlety of
tunes trom the flip pop
selections te the mowd
ditficult claggie arim.
Their contrast of instru-
ments ranging from ono
inch to a three-footer s
unwiually nevel and
wnique.

Booking thru PETER ). 1ODICE Pervenal Management:
Amutement Booking Service LE MURRAY SAHIN
2115 Casa Ave. Detroit 1, Mich, 1629 Woodward Ave, Detrolt 1, Mich,

-= T

AND HIS ORCHESTRA

4th Sensational Year

BILTMORE HOTEL Broadcasling Over NBC

THANKS TO JOE FABER AND BUD OVERBECK

TECH-ART RECORDS

LOS
ANGELES

Now rippﬁ'rlg al :
the JIMMY DURA

od i Columbia’'s .

Now Booking Sumumner Tour

Personal Management:

Harry A. Romm, 38 E. 57th St., New York City

FONIYMVYT HUVIN

and

A0¥vid DIV

PFoge &%

The Billboard Personal Appecrances Supplement
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| RUNNING SUCCESSFULNIGHT

(Continued from page 4)

would rarely lead the orchestra but
spent most of his time dancing.

We prefer attractions like Jean Sa-
blon and Joe E. Lewis, who draw in
the most money per patron: Duke
Ellington, who attracis suth namnies
in the music world as Dick Haymes
Margaret Whiting and Johnny Mer-
cer; Carmen Cavallaro, who always
plays with the band and iz always
glad to play request numbers, and
Desi Arnaz, who has a host of friends
nere and a strong following. Pegoy
Lee proved to be a good draw,

The Hot Miss Thompson

Tou might be interested to know
who drew the most money at Ciro's,
Due to the fact that we lump our
night club grosses with the liquor
siles and catering, it is difficult to
be specific, But we do know that
the three toppers to date are Kay
Thompson, with the Williams Broth-

ers; Carmen Cavallaro, and Danny
Haye, Among others on top at Ciro's
dare” Mitzi Green, Joe E. Lewis,

Dorothy Shay, Duke Ellington. Kath-
erine Dunham, Jerry Lester and Veloz
ind Yolanda, Kay Thompson and the
Williams Brothers broke more rec-
ords than anvone else at Ciro's,

In general, comics do well. How-
ever, we insist on entertainment that
is not off-calor. For two vears I re-
fused to have Jerry Lester on my
Bbill because his material wasn't quite
up to our standards. He cleaned it
up, came to Ciro's and made a great
hit here this season. I think that he
is thrice as funny as ever before. In
fact, 1 think he will soon .be recog-
nized as one of the greatest comedians
of our time. Altho a great performer
naturally prefers to choose his own
material, he will, if reasonable, listen
Lo suggestions on what bits to add or
cut. For instance, Mitzi Green was
not completely =old on the idea of
doing s takeoff on Joe E. Lewis every
night. But when I pointed out that he
wias very well known and liked by
our patrons, who would appreciate
this particular bit, she included it and
it has become a favorite here.

Ciro's itself—tho it Is one of the
most famous in America—actually
operates in the red. We have, how-

g e '-T

ever, five main sources for reve-
nues (1) Catering, (2) retail lHquor,
(3) studio parties given on sets, (4)
leasing the room to motion picture
studios for night club scenes and to
radio  broadcasting companies  for
special broadeasts, and (5) concerts.
Last vear 1 presented Jose Tturbi
among others. Naturally, we respect
the five sidelines which bring in mast
of our revenue. One gimmick we've
latehed on to which- has helped pro-
mote our sidelines is a social sepre-
tary who advises thoge interested in
how to conduet a party in thelr own
homes, This is an individualized serv-
ice for which there is no charge.

Ciro’s operates a litile differently
from most other clubs., We pay no
rent since I own the building: the
land and all the property is free and
clear of mortgage; we have no laun-
dry bills because we own and op-
erate our own laundry; we carbonate
our own water; we make our own
ice; we own a shop where we up-
holster our furnishings and keep them
in constant repair, and we pay no ex-
ecutive salaries,

MIDWEST BOOKERS

(Continued from page 16)

out to renew interest in dancing and
help both groups,

Ops Are Hosts

Ballroom ops must realize they are
hosts and should take a general in-
terest in familiarizing themselves
with their clientele. Serl Hutton, of
National Orchestra Service, Omaha,
advised that ballroom ops would do
well to associate closely with any
community enterprise and attempt to
have as many civic and school func-
tions as possible held in their danc-
eries,

it Py e
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On the advertising situation, terri-.

tory band bookers felt that in some
instances the entire budget is spent
on promoting name attractions, while
ops cut down almost completely for
the territory orks, Too many ops,
they aver, are sticking sll their money
in the name-=band promotion and are
just petting by with their regular
weekly territory band dates, which

—
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territory skedder, pointed out the lack
of adequate p.-a. systems and poor
acoustics discourage fronters and offer
little good musie to dancers,
Schroeder also emphasized Proper
relations between the op and the
fronter, encouraging ops to give in-
structions fo leaders well in advance
of the opening time; treat musicians
Courteously, obtain some kind of serv-
ice from ballroom help for musickers

between sets and have pianos tuned.

to standard pitch, Schroeder also
pointed out that it is a gond priactice
for ballroom ops to open their dane-
eries at 6 p.m. so that a band arriving
early can have a chance to set up and
clean up before eating preparatory
to going onto the job,

Study Demand

All territory skedders insisted that
ops study their erowds for band de-
mands so that bookers could supply
them with the type of band they wish,
Barnett said he had run into ops who
run regular popularity polls by hav-
Ing dancers sign give-away cards on
which they also name their top
favorites. i

I:IE‘\' Wagner, of the William Morris
Chma_gu office, said that he has been
sSecuring good reports on his sugpes-
tion to ops who buy show-type dance
bands and work a combination con-
cert-dance, Utilizing a one-hour show
and three-hour dance, ops are able to
get the older music fans and the
younger dance fans in for the name
promotions,

Ops who scale their admish ducats
according to the price of the attrac-
tion are enjoying heftier Erosses, ac=
cording to Lang Thompson, of Assp-
ciated Booking's Chi outlet. Thomp-
son said that with dough as short as
it is patrons are pulled by the drop
in coin. Ops are fluctusting the ad-
mish in proportion with the guarantes
on the band with some success in
certain areas, he said.

HAL HOWARD

{Continmued from page 15)
of America. Promoter dedicated the

~one-night dance date to Bank of

America employees, These were
given tickets at a reduced rate, which
meant that the promoter was as-
sured of a substantial turnout coming
from that organization.

According to Howard, admission
prices are on the down grade but
promoters and dancery ops take it for
granted that the public knows about
their lopping of prices. He mentioned
one promoter who heads his news-
paper advertising with, “Now, name
bands at sensible prices.”” By driv-
ing home the fact that prices are
down, it will resull in more cus-
tomers who can now afford to go and
gre willing to spread the good news
to their friends,

HOWARD SINNOTT

[Continuad from page 16)

some sort of intimacy between the
operator and the ticket buyer. The
promoter should make use of promo-
tion gimmicks — giveaways, door
prizes, disk jockey tie-ins, ete. To
top it off the promoter should spend
time and money In keeping his ball-
room in attractive shape, Some ball-
roomsg today are in bad need of re-
decoration, refurnishing, repainting,
ete. Keeping the ballroom attractive
helps :
which would draw customers instead
of drive them away. oy
“Another suggestion is that oper-
ators make greater use of advance
ticket sales on spot bookings. This
serves a two-fold purpose. Primarily,
adviance sale should cause word-of-
mouth talk sbout the dance around

town. Secondly, il serves as some

insurance for the operator's date.”

to create the environment

The next time you hear '
voices = LISTEN !

ITMAY BE your conscience speaking,

It may be saying: “Save some of
that money, mister. Your future de-
pends on itl!’

Listen closely next time. Those are
words of wisdom. Your future—and
that of your family—does depend
on the money you put aside in sav-
ings.

If you can hear that voice spealk-
ing clearly, do this:

., Start now on the road to aufo-
matic saving by signing up on your
company's Payroll Savings Plan for
the purchase of U, S. Savings Bonds.

There's no better, no surer way to
save money. Surer because it's auto-
matic . . . better because it pays you
back four dollars for every three you
invest.

Do it now, If you can’t join the Pay-
roll Savings Plan, tell your banker
to enrall you in the Bond-A-Month
Plan that enables you to purchase &
bond a month through your check-

ing account.

Remember—better save than

|
r
|
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THE BILLBOARD'S

10th Annual College Poll

. Monroe, Christy Pop In

'

. (Continued from page 3)
51‘]'1 tﬂ ﬂﬂh pla'FE b’Ehind Ernfsb}'. F‘E[’T:q’ L GITIE Frm‘kme L-'ﬂﬁf lnd vaughn SINGERS
Monroe. C pination of bad publicity for Sinatra and a long stretch with= H
sut o record (his last kiggie was Mam'selle over a year ago and {hat Aﬂ-ﬂrﬂund Favo te
howed to the Art Lund version n:lr imtpucn took its toll in this year's poll (Mllc) "
: ec remained at high level with one smash sar's DO @<= 1 Plig Crosby seecsst 220070 9
" : ired with Chi Baba, Chi Babo) 1. Bing Céﬂibf ..... s 835
. e pulled up from s€ ' 9. Perry DN Foié semames TR 309
e strength of his Mercury success si 3. Frankie Laine .oeescecrcts
My Desire; the singer even oW boasts 4. Vaughn MODIroe «.ce«:*” """ 273
a hit in his version of SERE O, nk Sinatra eesesee st 270
§. Mel Torme ..c.-**""" Uies » 122

| | Craig «Near You,” Monroe

! “Ballerina” and Laine

“Pesire’ Campus Wax Faves

Tturbi, Rubinstein Longhair Laurel

. NEW YORKfMarch 27~The cam=| HEW': Yc:ufu&mfh ﬁt~?mu‘t
lads 1assies’ their | favor: es 0O a America

pus and 1a o Eﬂﬂtl:ni;t 1:1 music lovers ai jarge grabbed off tr-

¢ records of the Pastipilling among the college 10~

year apparently reflects the choice of | listen®rs, with pigne
: - hole, AcCOrtiDiads InnAing the = V.

- Khachaturian Boom
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~ SMASH WEEK
I WEER

STATE THEATER

~ HARTFORD, CONN.

_ COLUMBUS, OHIO.
 Week of April 91

Week of April 9th

RKO PALACE

CLEVELAND, OHIO
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