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Altho Al Morgan has been one of Chicago’s hottest attractions for over a year, it wasn't until 3 month ago that
he hit the national jackpot when his recording of *'Jealous Heart'' skyrocketed into the best-seller class. Since then
his disk has spawned a revival of the Acufi-Rose tune, London Records has signed him for two years and also
bought the “Heart"” master from Universal, Stromberg Carlson and Tele-Tronics, Inc., picked up his option for
another 13 weeks on WCN-TV, and he has been featured at the Chicago Theater, Chicago. His dynamic pianistics
and song stylings are nightly packing Helsing's Vodvil Lounge on Chicago's Northside in his fifth return engagement,
and his manager, Frank |, (Tweet) Hogan, already has him set for another return in 1950,
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World-Wide Copyright Plan;
Governments May Huddle

Proponents of Treaty Greatly Cheered

WASHINGTON, Aug. 13.—The
State Department this week gave its
official blessing for the first time
to 28 move by a commitiee of inter-

national copyright experts to bring

ABC,NBC Set |
Big Budget for

Fall Promotion

NEW YORK, Aug. 13.—Both the
American Br:mr.lr:asting Company
(ABC) and the National Broadcasting
Company {NBC) this week revealed
their fall promotion plans. ABC ex-
pects to spend about $1,000,000 for
promotion, $800,000 of which will go
into rndlu and $200,000 to TV. NBC
also will spend a substantial amount,
and will include national magazines
to make the campaign one of the cost-
liest in its history in line with ils
pledge to affiliates.

The ABC campaign will consist of
six weeks of block promotions on its
Friday night programs and Sunday
night programs. The thinking here
is that these are the nights on which

{See ABC ({$1.000000) om page 6l

about a global copyright pact (The
Billboard, August 13)., A high Slate
Department official told The Billboard
this week that his agency is defi-
nitely planning to state its position at
the mid-September conference of the
United Nations Educational, Scientific
and Cultural Organization
(UNESCOQ) in Florence, Italy,

The State Department's aclion s
held likely to serve as an important
catalyst in the pact-making. For,
once the Stale Department formally
goes on record thru official channels
at UNESCO, the United States Gov-
ernment is certain to find itsell in
a leadership role which could expe-
dite negotiations and might speed up
the timetable for the pact-making.
A big push by the State Depariment
is seen urgently needed, since, as Dr
Luther Evans, Librarian of Congress,
has already poinled out, steps laken
up lo now have been unofficial in
nature, representing the work of a
commities of copyright experts,

International Confab
If the upcoming UNESCO conler-
ence reaches agreement on a general
program for an international copy-
right pact, the State Department
would propose calling an intergovern-

(See STATE DEPT. on page 15)

Al Shean Dies;

Roseto Fame

With Gallagher

NEW YORK, Aug. 13.—Al Shean,
81, vaude, stage and screen star, suc-
cumbed to a heart ailment yesterday
in his suite at the Ansonia Hotel here,

Shean was probably most widely
known as a member of the team of
(Ed) Gallagher and Shean, which
toured the vaude circuits in the "20s
and had a run of 67 weeks as feature
of the Ziegfeld Follies of 1937. Their
topical ditty, Mr. Gallagher and Mr.
Shean, was a household favorite for
Years.

=hean, whose real name was Dor-
nurn, was the son of a German ma-
gician and came to the United States
-n the age of eight. Starting as an

Al SHEAN DIES on page 14)

1-Hour Operas
By City Center
Signed for Tele

NEW YOREK, Aug. 13.—The New
York City Center took the first step
toward presenting its opera, ballet
and drarmatic productions to the TV
public when it signed an agreement
this week pgiving Popular Artists
Corporation the right to put iis opera
company on video this fall in one-
hour programs of excerpts. Once thr
operas are peddled the City Center
will next endeavor to show its balle!
company on TV, and when & -:lnrnatn:
{ See .]"I‘i_,.-"-ll| it l:}.III'.l'}"l"‘s O Poge

's 1949 Take Trip.1ag 1948

U. S. Estimate
Shows Income

About 28 Mil

But Ad Budgets Lag

WASHINGTON, Aug. 13—TV's
income for 1840 will be about $28,-
mo,ﬂm, or nearly three timzs the sm-

,ﬂ-nllhl:m in last year, the Com-
Department estimated this
wuek In a special report on video's

Imﬂalltlu an adverlising me-
dium.. The rap ldlntrcasutnTvaugs
it having an ndverse effect on adyer-
lising revenues of other media, ac-
cording to the Commerce Department,
but the long-range prospect is that TV
-.um stimulate larger advertising

E vy
desires and needs
nd logether wﬂh all other advertizing
EIHHI ‘will help industry move a far

greater wlumn of goods thon ever
before; as a result, adveriising

l;endr report slated,

Return of Vaude

Packs K.C. House:

May Go Weekly

tSr:l T\-’ TA_H]! IN *40 on page 111

KANSAS CITY, Mo, Aug. 13—
Vaude came back to Kansas City
with a bang Wednesday (10). Crowds
milled in the street oulside the RKO
Missouri for an hour before the
scheduled morning opening of the
theater., All 2,625 =zeals were filled
for the first show, and Manager Law-
rence Lehman had to hire additional
ushers and cashiers to handle the
crowds, Special police were on duty
thruout the day.

Over 8,000 persons brought a $4,943
gross for the day, which Lehman de-
scribed as excellent. The eight-act
show, with the pic, The Judge Steps
Out, will close Tuesday nighl.

Present policy ecalls for vaude only
one week a month, bul Lehman #aid
that if the demand. iz greal enough
house will use wvaude each weelk
Next stageshow is I:hudu]ed for Sep-
tember 28,

MWW ameri

AGVA Action
Is Sought in

Coniract Mess

Actors Vs, Agents

NEW YORK, Aug. 13.—Sp many
performers are complaining aboul
their deals with agents, and their
inability to get releases, that Ameri-
can Guild of Variety Artists (AGVA)
may be forced 1o move to amend
REutLe B, which deals with agents and
actors.

Under Rule B every franchised
agent who signs an act to an exelu-
sive agency contract guarantees to
give the act four weeks' work out of
90 days. This rule was promulgated

Ave years ago in agreement with
Artists Rﬂprea'entnlwe Assoclation
(ARA), the agents' body. Deal, how-

ever, E‘.‘ﬂliﬂ:ﬂ the end of this year and
new fullts are scheduled to start, ARA
officials and members are all for con-
linuation of this rule. AGVA is offi-

cially on the fence. Members, how- s

ever, who've been kit hard by the
[See Aclor-Agent Pact on pages 319)
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State Dept. Backs UNESCO

500G a Year
For Rights To

Beam Serials

Plenty Complications, The

NEW YORK, Aug. 13.—Book pub-
lishers and authors are currently
raking in more than $500,000 per year
by granting live network rights to
serialize best sellers of today and
vesterday on the air, according to a
survey complsted this week by The
Hillbpard, In addition to this half=
million (a conservative eslimate),
the publishers’ cash take is boosted
considerably by a vast number of
one-shot deals, plus deals with tran=
scriplion firms and loeal outlets,
These figures constitule a refutation
of the literary boys' long-standineg
alibi that radio is at least partially
responsible for the drop in take of
the book trade.

The prime price determining fac-
tor on these deals iz the author’s
personal drawing power. For in-
stance, a l10-yvesr-old Somerset
Maugham best seller rales more
money than a current sales topper
wrilten by a comparatively new
name. Radio and TV rights to se=
rialize & book are invariably =zold on
a week-to-week hasis; since the pub-
lishing houses and authors pull more
lough that way. The author gets
the biggest share on subsidiary rights,

Gradunted Dough

Royalty set-ups differ, of caourse,
but practically all are graduated ac-
cording to the length of time the show
i5 on the air, with corresponding
raises adjudged by the program's
nogition and audlence pull. Half-
hour sustaining shows pay from £150
a week, while sponsored programs
naturally shell out more, approxi=
mately double the sustaining fee. Top
weekly price for an hour-long radio
series is §1,000, TV draws lets, from
$75 1o 8100 for a half hour show.

Hour-long one-shot deals on radlo
and TV bring from $300 to $1,200
and half-hour one-timers get about
half that figure, with average price
for the latter set at $250, Add to this
the adapter’'s fee ($250 up) and script
costs assume a major importance an
a book-serialized zhow's budget.

TY Siwuntion Different
Books have long been a favorite
script source for radio, but the situa-
tion Is somewhat different on TV.
The big book money comes from the
movie rights, and these rights cover-
ing a seven-year period usually in-
(oee Boolke Hit AM-TV on page 7)
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Showbiz Soc. Security Ne

NUMBER ONE
"ACROSS THE MUSIC-DISK BOARD

House . Group
Would Include
Self-Employed

Radio Time Salesmen, Too

WASHINGTON, Aug. 13. — New
gsocial security legislation.slated to be
enacted by Congress next session ap-
pears more certain than ever fo in-
clude the now exempt “self-em-
ployed" entertainers as the result of
action taken by the House Ways and
Means Committee this week. Clear-
ing the way for the new legislation,
the committee strongly recommended
a program to broaden social security
iegulaliﬂns governing entertainment

oll,

The committee voled this week to
continue social security exemptions
for self-employed doetors, lawyers,
editors, accouniants, publishers, os-
teopaths, farmers and engineers
other than industrial engineers. Spe-
cifically rejected for exclusion were
authors, commission salesmen and
domestic workers. No vote was taken
on self-emploved entertainers, bul
unless they are later given specific
exemption, such workers will be
automatically blanketed in under so-
cial security,

Break for Radio. Salesmen

Commission salesmen—a classifi-
eation which presumably includes
many radio time salesmen — were
given a special exemption last year
by the Gearhart amendment. How-
ever, this amendment is out of the
new social security bill

Self-employed workers who will
be covered by social security for the
first time by enactment of the new
bill will pay 2% per cent of the first
$3.600 of their annual wages. Their
payment will be higher since there
is no matching employer contribu-
tion.

Entertainers who fluctuate between
being self-employed and working for
an employer will have 115 per cenl
deduected fram their wages by the em-
ployer and will pay 2. per cent on
income which Is earned in a self-em-
ployed job. Inirepretation of when
an entertainer is self-employed and
when he is working for someone else
will continue to be left up to the
Social Security Administration
(SSA), The wusual criterion is
whether or not an entertainer sels
his own hours of work, chooses his
own songs or act without sapervision
from the location, and fixes his own
rehear=al time. If he has control over
these functions, then he is considered
self-employed.

Bigzer Benefits

The House Ways and Means Com-
mittee, which has been working on
the mammoth 143-page bill for more
than three months, also has voted to
increase social security benefits in
lihe with the higher projected 1ax
rates. The increase varies according
lo marital status, number of depen-
dents, and wages earned, but in gen-
eral it amounts to about 30 per cent
over present benefils.

Decisions reached so far by the
committee are subjecled to recon-
sideration when the committee pre-
pares its report to Congress, but
voles already taken are expected 1o
stand. The commitiee bill is also
subject to revision on the Houge floor,
in the Senate Finance Committee, and
an the Senate floor,

As forecnsl, administration leaders
have decided to await 1950 before
presging for enactment of amend-
ments to the Social Security act

arer!
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I On the Honor Roll o) Hits

SOME ENCHANTED EVENING
Sheet Muxie Seller

SOME ENCHANTED EVENING

No. |
No. 1
No. 1 Disk vig Dedler Sales
No. 1
No, I
No. 1
No. 1
No. 1

No 1 Sheet Music Seller tn England

WEDDING OF LILI MARLENE

Leading albums, Elllﬂlrl:.li disks, Englith and Canadian sheet el
music-disk popularity in Music Fopularity Charts, pages i1 fo as,

Most Played on Disk Jockey Shows
SOME ENCHANTED EVENDRIG, P, Como. M. Ayres Ork.. V 20-3402; 47-2896

SOME ENCHANTED EVENING. P. . ML L . &7,
Dizk mm the Notion's Juke Eumt:amn Kyres Ork, V 20-3402; 47 <696

SOME ENCHANTED EVENING, P. Como, M. Ayres Ork,, V 20-3402; 47-1838
Most Played Juke Hor Countiy and Westmnl; Rmﬁrlrd s ¥

LOVESICE BLUES. H. Williams and His Drilling Cowboys, MGM 10352
Beat Selling Retasl Country and Western Record
I'M THROWING RICE AT THE GIRL | LOVE E. Arncld, V 21.0083; 48.0020
Most Played Juke Bor Blues and Rhiythm Record
TROUBLE BLUES, C. Brown, Aladdin 3024

Best Selitmg Retail Blucs ond Rhythm Record
TROUBLE BLUES. C. Brown, Aladdin 1024

¥

lors and full score on all

Prices, Gadgets Worry "Em

H_'l' Joe Martin 1
NEW YORK, Aug. 13.—The plight}
of a television manufactursr is still}
a hectic one. It 2ppears that even the?
more experien-ed producers of e'es-)
frocie consumer poaods are having a’
difficult time twese days in deciding |
what price to place on a new TV re=|
caiver, what new gadgzl to add tothe
recelver, how to convin=c the dealer |
that he i-ipheing protected mand even

what size%picture tiahe will be ctand-
ard. All this was again borne oul this '
week in a series of manufacturer an-
nouncement= on these questions,

Such a major - .anufacturér &s
Phileo found itself in a position where
it was necessary 1o reduce prices on
sats within three weeks after Lthe new

WASHINGTON. Aug. 13.—Tho the
rate of new showbiz construction is
off from last year, the valuation of

new theaters, niteries, and amusement
parks and buildings is o1 the insrease,
according to a report issued 1this
week by the Bureau of Labor Stalis-

Jim Crow Wins

In Hyattsvi]]e

WASHINGTON, Aug. 13.—The Na-
tional Repertory Theater, Inc. (NRT),
this week dropped its project to apen
a legit playhouse in near-by Hyatts-
ville, Md., because of the Fefusnl of
the Hyattsville town couneil 1o okay
a huilding permit for the non-segre=
gation theater. The NRT, headed by
Dean Goodman, has been futilely
awaiting council action since Janu-
ary on the corporation's request for
a building permit, With the coun-
cil stalling on the issue, the NRT
announced it was finally forced to
drop its option on the Avcade Thea-
ter in Hyattsville, which 1t had
hoped te remodel for legit roduc-
tions on a non-Jim Crow poicy.

The NRT anncunced that there
was “no worthwhile purpose in con-
tinuing to pay monthly rental on
the arcade” as long as the Hyalis-
ville council continued to show Do
inclination to actl.

Crosley TV Net
In Film Campaign

CINCINNATI, Aug. 13—The three-
i TV network in Ohio

opening of the Sam Goldwyn film,
Roseanna MeCay, at the RKO Albee
Theater, to plug its run.
will open the same week in
ather cities in this area.

A half-hour hoedown thow with
WLW folk artists will be presented on
WLW-T: WLW-D, Dayton, - and
WLW-C, Columbus.

obout G0

covered and their employers—along
with all other covered industries—
are sluted to advance to 1}: per cent
January 1. -This advance is auto-
matic under the original act unless
negated by congressional action, In
cach of the Inst five years ess
has passed a resolution to halt the
automatic increase,

However, taxcs on entertainers now

poserl to do so this year.

Picture also

but it is not dis-

Showbiz Con_structim; Falls
But Valuation Is on Rise

ties (BLS).
Latest tabulated figures are

May, and they show that 241 amusc-
ment buildings were in the blue-

line had been introduced. Philed's

“Dept.
Of Confusion”

veductions were on eight of 115 new
models—all with the
antenna. The price reduclion Was
made effective June 25, when the seis
ware first shown, Despite the promo-
tlon possibilities of a line of receivers
that did not always require an out-
door antenns, Phileo announced re-
ductions of from %20 to $T0.

Stromberg-Carlson Cota

Stromberg-Carlson also anpounced
rice cute on some of its sels and eame

for

print stage, with a total estimated P :

cost of $12,365,000. In May, 1948,
wore
started at estimated cost of $3,545,000.

Average cost of new amusement

new amusement buildings

construction in May of this year
451,308 per project, compared
£28,924 a year ago.
construction materials is down,

implication is that larger amusement
buildings were started this May.

In comparison with cther type of

non-residential  construction
amount of money invested in
amusement construction in May

high. It topped new construction in-
vestment for such other buildings as

Since the cost of

up with protection program that
guarantees prices from August_1 to
November 1, with eredit rebates to
be given in the evenlt of reductions.
C. J. Hunt, general sales manager of
the company, in announcing the new
palicy,
had been reached and that
cotild now “buy with confidence.”
To add to the confusion over future
prices, most video tube manufacturers
cut the cost of 1214-inch picture tubes
(See TV, Thy Name's on page 14)

Billboard

J30

W
with

the

the
new
was

commercial and private garages

II]'ITI]:IEId _lﬂgElhE—I’. 'Df‘[l.l'."E and 5 The World's Faremoat Amusement  »
buildings, ﬂer\f;}m stations, and I.':Hutel&, Weekly

The valuation of new amusement can-~ 94 by W. H. Donaldson
truction was exceeded by expendi- Founded 18 ﬁh}'“h e :

turess for schools, public build
c¢hurches and factories.

DuMeont Profits

Increased 120%/ 5.k setren .22

NEW YORK,
{he acceleraling

atories, Inc., reporis a
increase in its nel income
weeks ending June 18, 1848,

company made £1,779,587 during
time, compa

corresponding 1948 period,

The sales for the company have in=

capital is up

Aug: 13.—Reflecting ;
pace of TV's devel-

opment, the Allen B, DuMont Labor-
120 per'
for the 24

ved with $807,246 in the

75 per cenl over

ings, Rower 5. Littlatord v,
william D. Littletord
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Main Office |
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Atlantic City Biz

Turned Up in June | 8.5 5% cicw

5 "li nlluw
utaiien & Printin O fces

2150 Patterson
Phone

ATLANTIC CITY, Aug. 13, — Tax
and

collections on local amusemenls

liquor sales for June, 1948, amounted
to $114,200, a sligh
the $112,208 for ihe carresponding
t | month last year. _
R tors yere heartened by |

t increase

Resort opera

the uy as an index of business,|
-.in‘viﬂyn?thu l'il:t'_}t‘iml local tax col- ¢

 gix months of |
totaled $538,758, a drop of

lections for (the first

Eﬁ Er“ cert from the
fhe corresponding period of 19
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B. & B. Acquires
2d Run Rights
To TV Filmm Series

NEW YOREK, Aug. 13. — General
Television Enterprises this week
agreed to give an option for second
run of its series of 15-minute films to
Benton & Bowles, in line wilh ils
plan to sell TV films to stations the
same way moving pictures are sold to
theaters. The importance of this plan
iz that it makes more likely the pro-
duction of video fllms at a profit,
something which TV film producers
up to now haven't been too successful
in achieving.

The primary or first-run rizhts to
the 26-film =eries titled Strange Ad-
genture goes on the Procter & Gam-
ble Fireside Theater over the Na-
tional Broadcasting Company (NBC)

Many Hopefu

Of Regaining
Jobs at CBS

NEW YORK, Aug. 13.—Most of the
200 or so employees discharged by
Columbia Broadcasting System
(CBS)in its recent economy AXIngs
were hopeful this week of gelling
back their jobs come autumn. Trade
reports are that the web soon will
attempt to restoreé as many as pos-
sible,

Among those said to be near (he
top of the rehiring list is Robert
Lewis Shavon, who headed up pro-
duction of CBC's lauded series, You
Are There. The web is known fo
have some prospective bankrollers
interested in reviving the series this
fall, and if a deal is set, Shayon
doubtless will be brought back to

No Tape for Hope

HOLLYWOOD, Aug. 13.—Bob
Hope came out second best in
his argument with Lever Bros.
over the comic's demand for
taped airers next season. Hope
lost a 2 to 1 decision at the hear-
ing held here this week beiore
the American Arbitration Asso-
ciation (AAA), with the three-
man panel ruling that Hope's
contract with Lever Bros. spe-
cifically requires only live air-
ings (The Billbeard, August 13).

In making his demand for
taped shows, Hope had agreed
to assume all additional produc-
tion costs resulting from swilch
to Ampex recorders. Sponsor
had offered a compromise deal
under which Hope would have
been allowed 1o tape a pre-
seribed number of shows but the
gagster wanted an all-or-noth-

The Billboard 8

“Blue ﬁook Is
Dead Duck”--
FCC Ex-Chief

Wehs Must Take Lead

By Sam Chase

NEW YORK, Aug, 13.—The radlo
industry is on trial in the current
trend toward letting down the bars
on standards of programs and spon-
eors now being permitted to come on
the air. This i5 the view of James
Lawrence Fly, former chairman of
the Federal Communications Com-
mission (FCC) and currenily asso-
ciated with the legal firm of Fly, Fitta

TV network Tuesday, September 6,|run the program. ing ruling. & Shuebruk, Fly told The Billboard
§-9:30 p.m. They will be shown in| One returnee this week was Stan AAA lii:naring panel consisted rf'is “*E!Ekf tthat, E‘TEFt L lh-iﬂques-
24 cities of the Eastern and Midwest- | Mirkin, who formerly headed the|| of Morris Stoller, of William jon of future station granis, the

ern NBC network. Benlon & Bowles,
if it wishes, can show same films
again 30 days after they first are
broadcast.

Each 15-minute film cost $5.000 to
produce., For primary rights the cosi
is about 60 per cent of the picture;
for secondary run rights the sponsor
pays 40 per cent of the cost. From
then on the producer is off the nut
and he can sell his film for lesser
amounts to regional networks, to in-
dependent stations and perhaps back
again to major networks afler a year
haz elapsed and the TV audience has
increased enough so that the films
will be new to many televiewers,

Candy Company
Buys D1 Maggio

NEW YORK, Aug. 13.—M. & M,
Iid., a candy company, this week
bought The Joe Di Maoggio Show for
sponsorship over the Columbia
Broadecasting Svstem (CBS) Satur-
day mornings 10-10:30, Joe Di Maggio,
naturally, will star and have Jack
Barry as his co-emecee,

Kids in the studio audience will
toss questions at the Yankee Clipper.
The program will dramatize the life
of its weekly sports guest, and an
award will be made to a boy for
outstanding service to his commun-

Prod : Charles Lamkin and Ramsey HIilL : : i
iI!ri;I Ehrerlj:eﬁrcii.a;ﬁtdagitﬁng?ﬁmi Total of 18 hours of rehaursali ﬂlt'ld g&’:ﬁ;&? 0::;!1;:. 1;!1 ;Lfisﬂi::l;thi[m:gt Lﬂpﬂﬂ ﬂf M emaor j’
Oppenheim. Lynn Baker, Inc, is the | shooting lime was neaded for the hall- | g g5 Communications Commission 13— Mark

advertising agency for the sponsor.

Welk’s ABC Program
Renewed for 13 Wks.

CHICAGO, Aug. 13 —Lawrence
Welk's program on the American
Broadeasting \Company (930 te 10
p.m. Wednesdays) this weel was re-
newed for 13 weeks by the Miller
Bji::twlng ‘Company, effective Augusl
31.

With renewnl, company is plan-
ning to expand stations used for the

Smith's applications, left his lights burning. The li-
program, which initially was bought cense number was read off, t60. i
a8 a summer test airer. Whereas WASHINGTON, Aug. 13.— Di Efﬂﬂba ﬂh N ame (l "How abgenl-minded can some T

gram now uses about 35 stations,
new series is expected to be aired
on at least 100 outlets, .

The show will originate in Holly-
wood, beginning with the renewal
date, and will remain there for aboul
seven weeks while Welk plays dance
m Later. the program will tour

head back
‘East on a national junket,
~ Agency on the account is Klau~
an Pietersam-Dunlap & Associates,
Milwaukee.

i

the West Coast and then

i
JE
-

CBS reference department. Mirkin
will do research for Ed Murrow.

Its Cinemascope

HOLLYWOOD, Aug, 13 —KLAC-
TV's cinemascope tele recording sys-
lam ‘was officially launched as a
commercial venture this weelk with
the filming of Jerry Colonna's Foot-
light Parade and the first in a new
series of Arch Oboler Run, Man, Hun
video mystery plays, Both produc-
tions were done behind closed doors
at KLAC-TV studios here and will be
trade-previewed as soon as process-
ing is completed.

Employing ELAC's highly touted
lighting and processing innovations,
sample shows used two separate
techniques. Colonna show, directed
by Leroy Prinz and featuring Robert
Alda, Virginia O'Brien and the Flora-
dora Sextette, was done in the usuul
tele manner, filming cinemascope dur-
ing a continuous half-hour run. Cor-
rections in details were made by re-
shooting several episodes and editing
completed print.

In the case of Oboler's show, how-
ever, motion pic technique of shoot-
ing scenes piece by piece was em-
ployed. Using an original Oboler
geript lagged Nightmare, seg starred
film actress Martha Secott, with

hour seg, as each individual take was
rehearsed and shot separately. Altho
necessarily more costly than con-
tinuous kine filming, the end results
were reported to be “perfect,”" since
na scene was shot until polished.

Both the Colonna ond Oboler pack-
ages will be put on the national sales
block to bankrollers as soon as dis-
tribution details are completed. Terms
of the deal give KLAC-TV exclusive
Los Angeles release but carry no
sales or distribution restrictions for
producers.

KLAC-TV Bows

It’s an Il Bloww--

When a geries of gas explosions
in the downtown arca here this
weelk tossed manhole covers
like tiddly - winks,
George Welgal, WWDC sales-
man, was smong those blown
off his feet. Weigal was blown
thru the open door of a drug-
store and deposited right by the
phone, He called the gtation,
| and the news was on the alr in
exactly two minutes,

Morris Agency (who wvoted in
favor of Hope), and Eugene
Breitenbach and Fred Pride,
latter two ruling for Lever firm,
Decision is binding on all par-
ties, so it will be strictly live
shows during the flve remaining
years of Hope's contract.

Gillett Named
Veepee at Y&R

NEW YORK, Aug. 13. — Roland
Gillett this week was named & vee-
pee at Young & Rubicam (Y&R),
and becomes No, 2 radio-TV man to
Everard Meade at the agency. Gil-
lett joined Y&R a few weeks ago,
moving over from the Columbia
Broadceasting System,

Rod FErickson, program supervisor
in the Y&R tele department, also
was promoted this week, Erickson
was named operations supervisor, the
post formerly held by Frederic Wile,
who recently, along with Sylvester
(Pat) Weaver, left to join the Nation-
al Broadcasting Company.

WBIK Is Ruled Off
Air by November

WASHINGTON, Aug. 13.—Evan-
gelist J, Harold Smith must take his

(FCC) this week denying the station
a license and also denying Smith's
bid for an FM permit.

The commission charged Smith
with “concealment of business in-
ferests,” “misrepresenting” his con-
nection wilh a Mexican station, and
with using his religious paper in con-
nection with WBIK *“to solielt funds
for his religious work)' The FCC
said that Smith has a “lack of the
requisite qualifications of a licensee."”

The decision upheld one of the last
official actions of former Commis-
sioner Clifford Durr, who issued the
initinl decision proposing to deny

Gen. Mgr. of WGKY

CHARLESTON, W. Va., Aug. 13—
Henry W. Diefenbach, this week was
named general manager of WGEKV,
Charleston, W. Va., succeeding John
5. Phillips, He has been sales exee at
WCHS, 'Charleston, for the pnst 10

eNTrs:
WGKY is affilinted with the Nation-

N'

al Brosdeasting Company.

problems inherent in the situation
are pretty well outside the powers of
the FCC. As for the Blue Book, and
any possible application to prescnt
practices, Fly said that the "Blue
Book has long since become a dead
duck.”

The various moves toward a slack-
ening of criteria, said Fly, have not
come about thru any breakdown of
ethical concepts or conscious desire
to lower pubserv wvalues, but rather
indicates a vielding on a gqualitative
level in response to economic pres-
sures. This is exemplifled by web's
consideration of accepling liquor
sponsorship, increase in number and
flagrancy of giveaway shows, accept-
ance of borderline sponsors end prod-
uets, commercialization of religious
programs, rate cutting, time brokers
per-inquiry deals, discount pacls nn&
similar practices (The Billboard, July
16).

3 Basie Canses

Three basic causes have given risa
to the now common “sell-on-any-
bacis" attitude. These, said Fly, are
headed by the large number of “im-
practical grants” made by the FCC,
The multiplicity of economically un-
feasible grants has caused the cur-
rent deterioration to set in first on
a local level, because there are not
enough advertising dollars to support
the number of stalions licensed by

(See Blue Book Dead on page 12)

NORFOLK, Aug
Scoft, sports director at WLOW,
is proud of his statistical mem-
ory. He knows all the major
leaguers’ batting averages, can
tell you instantly how many
games each team has won and
lost, and what the pitchers' rec-
ords are. But when it comes o
his automobile license number,
that's something else.

Scott was preparing to broad-
cast @ Piedmont League game
the other night when the pa.
system announced that (the
driver of a red Oldsmobile con-
vertible in the parking lot had

guys get?" Scott asked his part- |
ner, Erik Paige. Then he sal
down and started the play-by-
play. Five innings later he
turned the mike over to Poige
and sauntered out to the grand-
stand roof. He looked over atl
the parking lot, where he had
left his red Oldsmobile convert-
ible. The two headlights glaring
back at him were his own.
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ABC ($1,000,000) and NBC
Reveal Their Fall Bally Plans

(Conlinued from page 21
the network gets its best ratings, so
that they should be sold to the hili
to keep the ABC position.

Early in September the Thursday
night line-up will be plugged via full
page ads in Life and Look magazines,
Sunday evening shows will get the
play via full pages in the Saturday
Evening Post and Look. Thiz will be
followed up by ads in the leading
newspapers of New York, Chicago,
Detroit, Los Angeles and San Fran-
cisco; cities where the net owne sta-

CBS To Resume
Box_ing Matches

NEW YORK, Aug. 13.—For the first
time since way back when Ted Hus-
ing was handling the sportscasting
for the Columbia Broadeasting Svs-
tem (CBS), the web has decided to
broadeast a fight: in this case. the
Ray Robinson-Steve Belloise welter-
weaight title bout from the Yankee
Stadium August 24. Ballantine Beer
& Ale will sponsor. This is the be-
Binning of a series and is the first out-
door fight for which CBS has gained
radio rights under its arrangement
with the International Boxing Corpo-
ration and the National Broadeasting
Company (NBC).

Sinece it is now late .in the Season
and not many outdoor boxing events
are lined up, CBS is looking ahead to
next year. It will be very active in
filling gaps in its summer schedule
of bouts in 1950, since costs are low
and they are very easy to market.
The Belloise-Robinson seft-to  will
not be telecast, During the indoar
season CBS-TV will telecast the
bouts from the St Nicholas Arena
for the same sponsor.

Buddy Rogers
Audition Cut

NEW YOREK, Aug. 13— Buddy
Hogers yesterday (12) was reported
to have cut an audition transcription
for a five-a-week J0-minute day-
time radio show for the American
Broadcasting Company (ABC). If the
waxing turns out to the satisfaction
of all parties, rumor has it that Rog-
€rs may ink a long-term eombination
AM-TV pact with ABC. Packager
Mal Boyd, in from Hollywood with
Rogers, -has been pushing the video
show, but also airing a Roger radio
stanza is regarded as good promotion
as well as bringing in additional rev-
Enue,

Quesion of whether Rogers will
stay East wag regarded as wirtually
settled this week as hie frau, Mary
Pickford, arrived here with the in.
tenton of closing her mansion, Pick-
fair, and handling her film biz from
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W W—T Boosts
Operating Time;

Thawed Out
NEW YORK, Aug. 13.—Itin-
erant actors and agents who

tions. Not later than September 15,
a kit with mais, ear eards, air ma-
terial, etc., will go out to the 270 ABC
affiliates, This naturally will be fol-
lowed by intensive plugging en the
networle.

The NBC promotion plan is simi-
lar in practically all respects. The
network is also settine up a special
broadcast promaotion division to han-
dle the especially intensive radio
phaze of its campaign. Twenty-one
full pages of ads will be taken in
major publications, In addition, there
will be many visits of NBC stars,
such as Bob Hope and Denniz Day, to
cities in the East and on the West
Coast, telling the NBC story.

Robertson Gone as Manager

Of WENT; Albright Hired

GLDVEHEVILLE, N. Y., 13.—
Dale Robertson, general mﬁ:fger of
WENT here since 1045, resigned ef-
fective August 1. President George F.
Biscell ‘assumed management of the
station.

Roger Albright, formerly with
WJEJ, Hagerstown, Md., has been
appointed assistant manager. '

| air-conditioned third fioor of the

generally sprawl all about the

Adds Five Shows

CINCINNATI, Aug. 13.—To combat
the opposition engendered by the
12 noon starting time introduced by |
WCPO-TV, which bowed dﬁ?é:i?il!y I

- July 26, WLW-T here has add ve |
pany (ABC) were seen holding I shows which represent two additional
nnur%}amﬂng them, on nppﬁf&tt hours of live afterncon programing |
""ﬁ.‘“ Eﬁ,_ ,;T . ndi”! gﬂjnﬁ' AM ||to. move its daily telecast program
Vides fendet Jank Bud' Batey, |0 SRR EUT Selec 1:45 pm.
VISED ehiel neither the easiest WLW-T is expected to go to a noon
mg; Eﬁﬂfﬁim 1;.';: opening sked within another month. |
cisions in full :.riew af all Women's shows dominate WLW-T's

Neither exec has ai:.;_nmlmg new schedule, with two segs slanted |
in his office, and both, independ- ||for the fem video audience. Follow-
ently, had decided 1In emerge ing a 15-minute Personality Parade,

among the more comfartable featuring photos of radio and tele |
hoi polloi. stars, the first of the women's pro-

grams features Rita Hackett, wha con-

RCA Building, this week were
startled out of their aceustomed
lethargy. Two of the maost
sought-after vespees of the
American Broadcasting Com-

tinues with her once-a-week Club "49

on Wednesday evenings. The hali-

Asya Zucker on WFDR Sales hour show, beginning at 2. finds her
45 the editor of a magazine, Now!, |

NEW YORK, Aug. 13.—Mrs. Asya|subtitled For the Modern Woman, in
Zucker this week joined the sales | Which she is assisted by Honor Nichols,
staff of WFDR, local FM outlet of the | [9rmerly in charge of WLW-Ts |

: =it make-up department.
International Ladies’ Garment Work- Tea Time, 2:30 to 3 p.m., is a new

ers’ Union. Mrs. Zucker formerly was Special Broadcast Services program

with WEVD and WLIB, local indies. | emseed by Dorothy (Skippy) Knoop. §
who ties in the promotion ef civic

July 3-8, showed the lowest radio

crashed the Top 20 in this report.
The Nielsen ratings are based

millions,

Nielsen’s Top-Rated Shows

CHICAGO, Aug. 13.—Five of the top 10 shows on the latest na-
tional Nielsen ratings are mysteries, indicating a decided trend toward
escapist drama for hot-weather listening. No. 1 show is Big Story,
the first time that stanza has topped the list. The period covered,

cause of the torrid temperatures and the holid
Evening shows proved to have a 15
than the average on previous weeks report
were down 10 per cent on the average. Independence Day listening
found 17 per cent of radio homes using their sets between 6 and 11
p.m., s against 21.7 per cent in 1948, With 24 regular evening shows
affected by summer hiatus, a number of previously lower-ra

gram longer than five minutes. Number of homes is indl:_aled in
The figure is obtained by :}J’plj"iﬂg the Nielsen rating (%
column) to 39,275,000—estimate of fot

events with chatter and musieal in- |
terludes. John Chester Smith, tenor, |
and Ann Ryan, soprano, are gues!

singers on alternate programs.

. The 3 to 3:30 segment is slanted for

the youngsters, with fairv tales read

by Jana Hoffman and illustrated by

artist Rudy Prihoda. Children watch- |
Ing the show, TV Wonderland, are in-

vited to send in their interpretations

of the characters in the stories for

Prizes. -

Period from 3:30 to 4 iz given to
Haysteclk Hoedown, an extension of
a similar show, Curtain Time, which
previousiy opened the day's schedule |
at 3:45. At 4 o'clock the regular schoed-
ule is picked up with a 15-minute
damestic show, The Merrymans fol-
lowed by Magic Telekitchen at 4-15
and Junior Jamboree at 5.

istening of the year, mainly be-

ay week-end,

cent smaller audience
Daytime strip shows

shows

on listeners who sl?:]r with a pro-

11 S. radio hames,

NATIONAL NIELSEN RATING

A new show, altho not part of the
revised afternoon schedule, is Paul's
Place, which had its debut last weelk.

—Carrent Rating— . |(The show has comic Paul Hodges in

Current Previous Frogram Homes a lunchroom setting and is seen Mon-
BANKe) Buay otz . day, Tuesday, Wednesday and Friday
EVENING, ONCE-A-WEEK . from 6:30 to 6:45 p.m.
1 :E l]ﬂ ET“II .-....--...-.-p--q.-----1111-411-1-1511--1-'.1.‘“ IL'
N RGRNEE AN AL T e
. 6 CRIME PHOTOGRAFHER ..........ocooviiiioniins 4,242 104 CBSE SPII] Tﬁ Win
& = THIE IE YOUR WEBL ..ooicscicasstns.ctess A $Lasa LN ]
§ % CURTAIN HME oK Seeks Regular Sked
T : IEE I‘-II!-IIII---"I-'I-'Ili'-!ﬂ-"l'-iillliil i
-.- " IIH-. ':“m -.I-Iﬁi'-r-mliliilpiltpiiimaq.i.rt::--m H I m YGRK iA.I.I.E. 13. s-l plu Tu‘ |
TR R — i e 1k ot~ - Win, the Columbia Broadcasting Sys.
E — ; tem (CBS) giveaway sustainer which
3 I TR EGEIERL. .. e 02 A il (o] s (g e features Warren Hull as disk jockey,
15 30 GENE ADTRY BROW'...ioii i e n has made the grade and program
I 3 MYSTERY THEATER ...occocovnsserivnnrersinsnsave Bl ' execs rt the web are casting about
III ] ODURE H]HE mﬂﬂﬂ --;---------n—nq-.uulu...---ii---q'jm '-.- tu “nﬂtl FITh"EE In]: il ﬂ,n the CEE rﬂil
LIFE BAND . oviioniussosansssnininisnciliBil 7.8 schedule, e Ehow is now on five
i7 ™ Youn ;IHT;EEDI Cedbaigit it e naa bt rnana s ;':‘;1': - days 8 week 7 to 7:40 p.m,, but has .
13 & VADGHN MONEOR: s et S to vacate after next weck because of |
» ;I FIILEP MOREIS-AORACE MEIDT . .. ..o FXT w3 the return of Beulah and Jack Smith

i August 29, -

. . ' ot EVENING, MULTI-WEEKLY The program hgs alréady achieved f
.NrEW YDII{ Ehf U-]Ej- H'I"I-TIETE l'.'II"LIHdL:EEl 1 .| cuum! EAERE R e R S TR 'riii::::::!:::lﬁ e & ‘m r‘“ﬂﬂ anﬁ I_h.! W‘Eh i-ﬁ fﬂﬂﬁ-
Ing deals mature. Rogers owns a - I RONE BANOER ...oiicieiivissateseriassion a ?:!“ e dent it can find & sponsor becs 1
sizable hunk of the packages in which 3 B BUFPER CLIE ..., oearadnsinriparisasisaiyosess nfmth o datin t]iluuﬂ i
Lre is featured. He iz skedded to make WEEKDAY . o ever =it “,“f' prmb“!'md bly be on unuew; i
4 personal appearance in a2 Miami 1 1 ARTHUR GODFREY (LIGG. & MYERS) .. .......... 048 - I o B o
ter 7 in o August 31 thru Septem- |[ 3 # mErER vounos ammy L UDLUIIII e 08 B heavs actdilg T o e gur-
ter 7 in preparation for similar dates . 3 ARTHUR GOOFREY (NABISOO) .1.evraansnessnssen BTN o ! R drgans
being set up for him here. 5 2 ROSEMARY , ... L O o T i .
b &  XOUNG WANDEN MROWN:>5u\cx roiiostntireinsssiavhisy =3 | ABC Earn]_ngs C[ll_
" E “t!ﬂ!!" -|: N L R RN A R A RN R NN NN
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Can’t Bar Liquor Ads on Air,
FC(C’s Retort to Sen. Johnson

WASHINGTON, Aug. 13.—Sen. Ed-
win C. Johnson (D. Colo.), who re-
cently called upon the Federal Com-
munications Commission (FCC) to

Issue rules tabooing liquor adver-
tising on the air, was told by the FCC
today that the Commission lacks
statutory authority for such action.
The FCC said the Communications
Act does not delegate gpecific power
to the FCC to censor adwvertising. It
added, however, that if Congress
should authorize such power by an
amendment to the law, the FCC
would set up rules and regulations
under the acl.

Meanwhile, the Treasury Depari-
ment, which received a letler identi-
cal to the one Johnson had sent to
FFC, was preparing a replay indicat-
ing that the Alcoholic Tax Unit
(ATU) of the Treasury was taking
the Issue wunder surveillance, The
ATU has alreadyv Indicated that it
plans to keep vigil against hard liquor
ndvertising on radio (The Rillboard,

» August 6), explaining that the Alco-

holic Administration Act
gives it this authority.

Johnson, who has threatened to
press for passage of his bill outlawing
liquor advertising on the air if the
PCC and Treasury fail to act, has
been pressing his drive In what is
seen as an effort ta doom hopes of
some distillers to negotiate for ad-
vertising of hard liquors on the air.
Johnson's crusade to prevent adver-
tising of hard liquors came at a time
when distillers were reported sound-
ing out major networks and agencies
on ad contracts.

Network chiefs in New York indi-
ecated that the prospect of accepting
such advertising is less likely now.
One exec said that “indirect pres-
sure” had been exerted by other
sponsors doing business with his net-

of 1935

FM Association Raps
S e t Manufacturers

For Slow Production

WASHINGTON, Aug. 13.—Deplor-
ing the slow pace of FM sct produc-
tion, the FM Association (FMA) yes-
lerday issued a blast against “a ‘pub-
lic-be-damned" attitude by some of
the manufacturers.” Declaring that
“over three-fourths of the population
of the United States is within the pri-
mary range of one or more FM sla-
tlon,” the FMA asserted, “a few man-
ufacturers are doing a profitable busi-
ness in trying to supply the public
need for FM receivers, but the great
majority appear to be serving in-
terests alien to the public.”

The FMA hblast was signed by Ed-
ward L. Sellers, FMA executive di-
rector, who asserted that “within the
short space of four postwar years, FM
is covering elmost as much of the
country's 48 States as AM, which had
its b ing nearly 30 ago” and
that FM “i= doing its job" with about
a third of the number of AM outlets,

of the public for FM receivers was
shown as early as 1947" when Radio
Manufacturers' Associntion (RMA)
members estimated that FM set out-
E: would reach 2,000,000 that year
' tﬂlﬁnpu'eEtlhn:L:ifhﬂ and
‘requested FMA to drop campaign
- a radlo without

ﬂan.m‘twh‘g that FM-ers now
half

|
:
]
:

work. Altho no outspoken comments
along these lines were made, several
bankrollers were said to have men-
tioned casually that they would pre-
fer to see the airlanes free of hard
liquor plugs.

One web, the American Broadcast-
ing Company (ABC), was reported
to have run into some objections by
affilintes at recent regional meetings,
to the prospect of 1y liquor firms
buying time on the weh, Some sta-
tions are said to have indicated they
would refuse to carry any such pro-
grams.

Defense Chief
Favors TV Films

WASHINGTON, Aug. 13.—Hailing
movies produced for television as
“witally Iimportant, far-reaching
means of sustaining broad under-
standing of the national military es-
tablishment." Secretary of Defense
Liouis Johnson has issued instructions
to military installations to co-operate
with commercial TV movie producers

“In A Guide for Obtaining National
Military Establishment Co-Operation
in the Production of Motion Pictures
for Televigsion, copier of which have
been distributed to commanding of-
ficers® thruoul the service, the office
of the secretary of Cefense has auth-
orized "“full co-operation” of military
officials to TV producers where the
completed movie will serve the armed
services for informational or recruit-
ing purposes. Co-operation on a8 more
limited scale has been authorized
where the TV movies are in the “best
interests” of the military establish-
ment and the “public good" even tho
the film may not be used for training
or informational purposes.

The guide specifies that TV movie
producers should submit their re-
quests to the office of publie informa-
tion in the field installations, append-
ing story outlines, ete, If the pro-
jdect is okaved, the military authori-
ties can lend such aid as serving as
consultants, making available in-
Iurmaliﬂnaf material, planning log-
istical help, and making available
movie footage from official filmn de-
positories. The military services have
been instructed to bear noneé of the
expenses, however, and scripl reviews
are reguired.

Meighan, on Coast,

Hunts*aThornburgh’

NEW YORK, Aug. 13 —Howard
Meighan, Columbia Broadeasting Sys-
temn (CBS) executive veepee, flew to
the Coast this week to look over the
weh's Western operation. Meighan's
chore is to see if he can come up with
so