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The agonized look on Spike Jones's face is the zany maestro’'s way of depicting extreme pleasure at
| the presentation of two giant incisors unsubtly emblematic of his famous RCA Victor recording of “"All | Want
tor Christmas Is My Two Front Teeth.” Here, Bob McCrea (right) merchandise manager of RCA Victor Records,
H gets a strong assist from Walter Dowell, art director of Indianapolis Industrial Exhibition, in handling the weighty

chompers. This immediately followed Spike's happy acceptance of a gold-plated copy of the one-millionth pressing
of “Two Front Tecth,”” and a frame to keep in readiness for the two-millionth pressing which seems assured. The
presentation was made at the RCA exhibit booth in the Indianapolis Railway Station. Spike, now on tour with
his Musical Depreciation Review, represents one of the nation's top attractions on records, on the air, at the
box-ofttice and before the grandstand such as that of the great State Fair of Texas, in Dallas, where the Review
again will be featured.
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"HOME IS WHERE THE "45° 1S,” says EDDY ARNOLD
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Mrs. Eddy Arnold, Dickie (7 months), Jo Ann (3" years)

and Eddy in Their Livinga Room—Madison, Tennessee.

“Most of my time at home is spent right where you see me in the picture . . . play-

ing the little yellow records for the kids and Mrs. A's favorite—a little green one, titled:

‘M THROWING RICE (At The Girl | Love)

. . . Yes, 45 rpm is an important part of our family life!"" says Eddy Arnold.
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EDDY ARNOLD EXCLUSIVE MANAGEMENT: THOMAS A. PARKER,
BOX 417, MADISON, TENN.
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The World's Foremost Amusement Weekly

Ballroom Ops Call National
Confab the Best Yet; Elect
Wittig To Succeed Geer

Map Tax Repeal Fight, BMI and ASCAP Dickers

By Johnny Sippel

CHICAGO, Oct. 8.—Approximate-
ly 145 ballroom ops from all parts
of the U. S. left here Thursday (6)
after the completion of what they
unanimously agreed was “the most
successful meeting in the three-year
history of the National Ballroom Op-

Legit Outlook

Is Darkest i
Years for Chi

CHICAGO, Oct. 8—One of the
poorest legit seasons in Chicago’s his-
tory is expected for the late fall and
winter season, normally top periods
here. A round-up of local legit
gsources this week revealed that not
miany top shows are expected, and
that the fewer than usual expected
fo hit here after New York and road
showings will be weak, stimulating
a rather dismal forecast.

With summer and early fall sea-
son of the past few months being
too, trade and publie is grum-

(See Windy City Legit on page 56)

erators’ Association.” The conven-
tion, held at the LaSalle Hotel Oc-
tober 4-6, was the first three-day
gathering in NBOA’s history. Other
conclaves were held to two days.
The attendance mark topped Ilast
year's record of 115. 2

Larry Geer, of Laramar Ballroom,
Fort Dodge, Ia, who has headed
NBOA since its inceptlion, resigned
as prexy, but only after considerable
urging that he reconsider. Many ops
contended that Geer was needed to
spearhead NBOA during its im-
pending cabaret tax removal cam-
patgn and ils important negotiations
wilh Broadeast Music, Ine,, and the

American Society of Composers,
Authors and Publishers (see sepa-
rate stories), Geer, in resigning,
pointed out {hat the group has

reached a cohesive quality, where
no one man iz necessary., He later
was appointed chairman of the board
of directors. Membership  pre-
sented him with a brief ease In rec-
ngnition of the 11 years of service
he rendered as secretary of the
earlier Midwest Ballroom Operszlors'
Association and later as NBOA's

prexy.
Will Wittig, PlaMor Ballroom,
Kansas City, was unanimousl

(See Wittty Named Prexy, page 17

Almost In!

WASHINGTON, Oct. 8—The
bill appropriating $3,000,000 for
Washington's Sesquicentennial
was approved by joint House
and Senate conferces yesterday
and now goes to both cham-
bers for final action, Denied
by the House three times be-
fore, the appropriations meas-
ure now faces its big hurdle
when it comes up for House
action in the first supplemental
appropriations bill.

Only AFL Can
Avert All-Out

War of Unions

Actors Hope Green Steps In

NEW YORK, Oct. 8.—Only the pos-
sibility that the American Federation
of Labor (AFL) or one of ils top of-
ficials would intervene remained
this week as the last hope that the
bitter dispute between the East Coast
and West Coast talent unions would
not erupt into the most bitter show
business fight yet witnessed. With
the AFL holding its convention in
Minneapolis this week, represenia-
tives of the squabbling unions con-
verged on that city with whal was
apparently a two-fold purpose in
mind, One was to keep the other
side from getting an edge in the
(See Only AFL Can Avert on pape 8)

Raise TV

Protection
OnProduction

Tunes Sought

Old Issne Up Again

NEW YORK, Oct. 8.—A corps of
blue ribbon American Society of
Composers, Authors and Publishers
(ASCAP) show writers met yester-
day and served notice on the video
gspokesmen that unresiricted use of

oduction songs on TV would not

rmitted.

'I%EE writers, known in the current
ASCAP-TV negotiations as the
“Rheinheimer group” because they
are represented by Attorney How-
ard Rheinheimer, compose the aris-
tocracy of the song business, includ-
ing such as Oscar Hammerstein -J1,
Richard Rodgers, Arthur Schwartz,
Cole Porter, Rudolph Friml, the
Gershwin, Kern and Hart estates,
et al. This heavyweight cadre
agreed that they would not, without
special authorization, permit video
use of a production tune in any man-

Special Ri

hts Bogey

Expo Offers 5G

For Miss Truman

NEW ORLEANS, Oct. 8.—Frank
Dane, promoter of a proposed Mid-
century International Exposition fo
be held here next year, has wired
James H. Davidson, concert manager
of Margaret Truman, a bid for the
appearance of the President's daugh-
t+r a: highlight of a skedded Presi-
dent's Night at the fair.

Dane is offering $5,000, plus ex-
penses, with the stipulation that Miss
Truman will not give any other con-
certs within 200 miles of New Orleans
prior to the projected exposition.

ner carrving the suggestion of a plot
or advancing a story line, even tho
it might differ from thé plot of the
production whence the tune orig-
inally came,

This would apply to both the per-
program and the blanket deal.

Make Stand Clear

Apparently, the show writers gath-
ered to make this stand clear be-
cause the suggested ASCAP-video
pact fails to cover explicitly produc-
tion tune use, The tunesmith:z re-

(See Ralse TV Special on page 16)

Blane Ruling
Felt by Tune,

Pic, Telemen

Dil]ll'l (lup:,' right “W“ﬂd},!‘j

HOLLYWOOD, Oct. 8.—A vital
court decision, affecting artists’
rights in tele, film and music fields,
was handed down this week by Cali-
fornia Superior Court Judge Daniel
Stevens in a suit filed by Mel Blane
against Leeds Music, Waller Lantz
Cartoons and Castle Fields, Inec.
Blanc sued for $250,000, contending
that unauthorized use of his “Woody
Woodpecker” laugh in the novelty
song of the same title was an in-
fringement of copyright laws and
subject to damage action. Decision
went against Blane in Judge Stevy-
ens's 18-page ruling,

"Basis for the decision, which was
made on a leeal motion prior to trial
and submitted by defense attorneys
Fink, Levinthal, Rolston and Kent,
was that Blance performed his
“Woody" laugh for purposes of film

(See 250G “Woody"” on page 7)
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TV FILM MUSIC $$ BATTLE

Petrilfo Call

For Royalties
Starts Fight

Nets, Producers Opposed

By Jerrv Franken and Panl Ackerman

NEW YOREK, Oct. 8.—Opposition 1o
the proposal that a royvalty sysiem
be applied for the use of musicians
on film produced [or television ap=-
peared to be growing this week. The
precept that such a system would
be inaugurated was advanced by
James C. Petrillo, president of the
American Federation of Musicians
(AFM), at a conference this week In
New York with about 80 represenia-
tives of film producers, station rep=-
resentatives and advertising agencies.

The day before the conferencs,
Wednesday (5), Petrillo met with
representatives of the television net-
works. The meeting was devoled to
exploring problems concernetd with
the use of music on kinescopes, but
no official offer of a royalty arrange-
ment was made by the AFM head.
He told both meetings that the AFM's
gpecific recommendations for the use
(See Battle Over TV Film, page §)

Para To Test
Vaude in Chi

And the South

NEW YORK, Oct. 8.—The Para-
motint will spread its vaude aclivilies
in the South and around Chicago,
using flve act bills on a tryout basis.

The first house to reopen will be
the Palace, Jacksonville, Fla., October
20, on a full-week stand. The 1,400=-
gseat house will tee off with Helmut
Dantine, Penny Edwards and threo
other acts. If the gross is satisfactory,
Paramount plans to keep its policy
on a long-term basis.

It also plans to open in Tampa
sometime around Christmas with a
similar five-act poliey for which acls
are now being screened,

Neither Jacksonville nor Tampa
has used flesh in the past five vears.

The spread of vaude in Chicago
will be strictly a neighborhood policy.
Paramount is planning to use flesh at
the Marlboro snd the Uplown as
starters, tho the kick-off is only fen-
tatively set for Christinas, The policy
will be to use five acts, plus a picture,
on a full-week basis,

The plan to increase the use of
(See Para Spreads Vaude on page §1)
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NOC. Sec. for Showfolk in 50

House Passes

Bill; Sen. To
Aect in Winter

Many New Liberalizations

WASHINGTON, Oct. 8.—The Fed-
eral Security Agency (FSA) will
make the final determination as to
‘how those show people still outside
of Social Security will be brought in
under the new bill passed by the
House this week. Because of broader
Interpretation of the term “employee"
In the bill, it is considered possible
that many showfolk may be covered
under that term rather than by the
term “self-employed.” It is definitely
to their advantage to come under the
Social Security Act as an employee
because the tax rate on their incomes
will be less, while benefits will be the
same,

Under the bill—which is not due
for enactment until next year—the
self-employed will pay a tax amount-
Ing to 1% times that assessed an em-
ployee. During 1950, *he rate for an
employee—and this includes show
people already covered by the act—
will be 115 per cent of the first $3,600
of their incomes. In January, 1951,
the rate goes up to 2 per cent. In
1960, the tax rate goes to 2% per
cent, in 1965 to 3 per cent and in
1970 and thereafter to 314 per cent.
The rate on self-employed will, in
each period, be half again as much
as that paid by an employee. Show-
folk classed as employers will match
the payments made by their employ-
ees as in the past, but in addition
will have to pay the self-employed
tax on their own incomes,

Distincetions Drawn

Under an wunofficial opinion de-
livered to the House Ways and Means
Committee by FSA, entertainers, in
general, are to be considered em-
ployees rather than self-employed
when they come [n for the first time
under terms of the new Social Se-
curity bill. Those entertainers with
enough prestige to set their own
working conditions will be considered
self-employed by FSA. The heads of
show enterprises, such as theater
owners, nilery operators, coin ma-
chine operators, circus owners, ete.,
are considered by FSA (o be sell-
employed and will be subject to the

er rates on their own incomes.

It must be stressed that the FSA
opinion is unofficial and may be
changed by the time the bill is made
law. FSA and the Treasury Depart-

(See Soc. Sec, in 1950 on page 58)

Kasper-Gordon Offer
AM Series for Tele

BOSTON, Oct. 8.—Kasper-Gordon,
Inc., a local radio transcription out-
fit, is offering department stores and
toy retailers its seasonal radio series,
Adventures in Christmastree Grove,
A8 a TV marionette film this year,
utilizing the 15 synchronized 15-min-
_ ute airers as a sound track.

Black and white prints of the
flimed-in-color series will be avail-
able on an exclusive basis (one spon-
sor to a eity) with rentals based on

the population, number of sets in
town local TV time rates. The
minim rate is $150 an episode.

‘This charge includes the use of the
Hh‘lns:riptlbm alone on AM radio sta-
ons.

In non-TV areas, Kasper-Gordon
will lease the films solely as an in-
store feature, via a motion picture
projector.

Showbiz Stocks
Decline in July

WASHINGTON, Oct. 8.—The index
of listed amusement stocks took a
drop of three points Juring July, the
Securities and Exchange Commission
(SEC) reported this week. The de-
cline caused amusement stocks to
drop out of first place in industry
groupings for the first time in many
months,

Index of showbiz stocks at the end
of the month was 1982, compared
with 201.2 July 1. Aviation transport
moved into first place witl. an index
of 210, a c¢limb of 14 points during
the month, and paper producis stocks
gained 10 psint- to 209 to take second
place, The index is based on the
average price in January, 1939, which
I given a mark of 100.

ABC Flacks Visit
Affils To Cement Ties

NEW YORK, Oct. 8.—Flacks from
the New York, Chicago and Holly-
wood offices of the American Broad-
casting Company (ABC), accompan-
ied by station relations men, will
make the rounds of major affiliates in
each area during the coming two
weeks. The dual purpose is to ac-
quaint stations with the web's plans
and tighten press department liaison.
and also to meet radio editors of the
local press in each locality. The East-
ern stations will receive a visitation
from Jack Pacey of the New York
ABC press department,

Toted along will be plenty of para-
phernalia, including flopover pres-
entations, to plug the rise of ABC
from a bush-league operation to “the
nation’s fifth largest advertising me-
dium” during the past six years.
Needs of the editors also will be dis-
cussed with the possibility that the
web's press set-up may get an over-
hauling on the basis of suggestions
made during the trips.

Detroit Censors 12 Shows

DETROIT, Oct, 8.—Censorship ac-
tivity continues at the highest level
o the year, with 12 cuts required by
police during the past two months in
night spots. The censors made 346
visils to piteries. In theaters, seven
corrections were made during the
same period, on a total of 128 visits
Three of these were changes in cos-
tuming at burlesque houses, two were
ordered in legitimate productions,
while the town's all-night vaudeville
house, the Stone, and the Spike Jones
Musical Depreciation Revue at the
Music Hall shared the other two.

Bzovis Expand
Detroit Area
Stageshows

DETROIT, Oct. 8. Stageshow
leadership in the metropolitan area
has been clearly achieved by the
Harbor Theater, operated by Andrew
and Daniel Bzovi, 10 miles down the
river in the suburb of Ecorse, with
the booking this week of a new radio

show, Bobhbin' With Robin, signed
on WEMH for a period of 13 weeks
to be aired Wednesday nights. The
theater already has the Palace Thea-
ter vaudeville units for Detroit, run-
ning Sunday thru Tuesday to a very
good business, according to Bzovi,
and two weeks agn started Land of
Fun in a tie-up with station WW.J
as a Saturday draw for the juvenile
trade. Success of the slageshow
policy of these other ventures, pre-
viously reported, induced the Bzovis
to book in still another day of live
shows. .

Bobbin® With Robin features lwo
jockeys from WEKMH, Robin Seymour
and Dick Kelleher, and is constructed
as a talent conlest for musical and
audible novelties acts onlyys The sta-
tion auditions talent entirely in ad-
vance, assuring a supply of six or
seven acts of caliber adequate to give
A real contest and have adequate au-
dience appeal. The winner selected
each night must appear the following
week, and face the fresh contestants,
in a sort of “musical c¢hairs” elimina-
tion style, until the final or 13th
weok,

The show has been sold to Simpson
Pontine Motor Sales, of near-by
Wyandotte, Mich., as sponsor for the
series,

Unique gimmick for the show is
the grand prize for the finalist of a
s5ix months’ recording contract, thru
a tie-up with Sensation Record Com-
pany. This firm, headed by John Kap-
lan and Bernard Besman, of Detroit,
recently resumed active pressing and
releasing, after ending a tie-up with
King Records, and is widening its
scope of pressing activity, formerly
concentrated in the race field. A
build-up promotion to star the final
winner is planned; making the con-
tract a grand prize expected to draw
plenty of attention.

= MINNEAPOLIS, Oct. 8.—Wendell
B. Campbell, for the past four vears
manager of Columbia Broadecasting
System’s (CBS) KMOX outlet, St,
Louis, and prior to that a member of
the staff at WKRC, Cincinnati, has
been named manager of Station
WCCO, CBS o and o station here,

On the Honor Roll of Hits

YOU'RE BREAKING MY HEART
Sheet Music Seller

YOURE BREAKING MY HEART

Nﬂi 1

No. 1
THAT LUCKY OLD SUN. F.
Disk via Dealer Sales

THAT LUCKY OLD
Drisk

No. 1
No. 1
No. 1
No. 1
No. 1
No. 1

No, 1 Sheet Music Seller in England

RIDERS IN THE SKY
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NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

Most Played on Disk Jockey Shows
L=ine, Mercury 5316

SUN. F. Laine. Mercury 5318
in the Nation's Juke Bozes

THAT LUCKY OLD SUN, F. Laine. Mercury
Most Played Juke Box Country and Weitern Record

WHY DON'T YOU HAUL OFF AND
Best Selling Retail Country and Western Record

SLIPPING AROUND, ]. Wakely-M. Whiting,
Most Played Juke Boz Blues and Rhythm

SATURDAY NIGHT FISH FRY, L. Jordan, D 24725
Best Selling Retail Blues and Rhythm Record

SATURDAY NIGHT FISH I-'l'rHT. L. Jordan, D 24725

Leading albums, classical disks, English and Canadian sheet sellers and full score on all
music-disk popularity In Music Popularity Charts, pages 10 to 49,

“

53186
LOVE ME?, Wayne Raney, King 781

Cap 57-40224
Record

Ice Vogues of 1950

(Revirwed at Memorial Hall, Dayton,
0., October 6)

For the third successive season
Ice Vogues premiered here Thurs-
day. Colorful and peopled with tal=
ented performers, it was easily the
best of the three shows.

Star of the show is llona WVail,
three times figure-skating champion
of Vienna, a G.I. war bride making
her first public appearance as a
skating star in the U. §. She is tall,
sirikingly prelfty and am accom=
plished skater.

She displayed all the skaling tricks
in, her solo numbers and tfeamed
beautifully with Chet Nelson, one of
the troupe’s best male daucers. Nelson
does a neat rhythm solo and teams
up with Nona McDonald for a “hot
Scofch"  routine. Miss MceDonald
offers a smart single that has style
and later warms up with a Hawaiian
number,

Comedy star is Ben Dover, who hasg
learned to skate after a fashion and
uses the accomplishmen® to augrent
his former vaude lamppost drunk
act. The audience goes for him.

Another siar |s Georg Von Birge-
lin, who, gorgeously costumed, does
stilt skating, weaving in and out of
a line of objects. He also does some
high jumping. As a finale he leaps
over a mound of kegss jumping thru
a hoop to a blind landing.

Another ace performer Is Tony '

Lemnc. He appears first as a mata-
dor in a striking Spanish production
number and later does a solo with
terrific whirls, Jugeling on skates
is offered by Larry Weeks,

Charles and Lucille exhibit highly
professional ski”’ in an adagio num-
ber. Theyv come on later to do addi-
tional routines in a Strobelite num-
ber, Isle of Dreamas.

Miss Vail makes her initial appear-
ance in a production number where-
in chorines wear costumes made
largely (bul not entirely) of trans-
parent plastie.

Donna Jeanne and Dick Hehl take
over for fancy skating. Flip and
Flop, two males, offer acrobatic
turns. For novelty, four of the girls,
chained hand and foot, do a well
synchronized chain gang number.

Concluding and most elaborate
(See Ice Vogues of 1950 on page 57)
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RADIO-TELEVISION
= Communications to 1564 Broadway New York 13 N Y

“_ " LLS OF TUNERS “LOST”

p Out-of-Home Tuner Tab Pulse Slll'veys
nder 13-WK. || ottt 3ors et trme bt o o sptotpoms by | Oy of < H
ning in New York City as reported by The Pulse, Inc. perio t -
mvers listening in the first week of August, 1949, and was achieved u s 0 Ome
: P] br prg;g:mﬁ l}ﬁ Pa.llse F::esu}llts a‘fmrﬁt total New Yﬂt[iit listeners, mis >
ase being 11,200,000 urther details are given in the story on this
Blscount an| b N. Y. Listeners
® MONDAY THHNU FPIDAY SA'II"IUHDﬁY ET.;IND?Y
0, 0 0, of 0. 0
smm Spnnsnr Lure Persons  No.of Persons No.of Persons No.of |
g Sy Hour Listening Sets Listening Sets Listening Sets Yast Market Ol'erlﬂﬂkl!d
m YORK, Oct. 8.—A new dis- 6:000 AM 56,000 45000 — s i -
o metg.iuu:ftl.u'-a]3 wug Int;tha Er.rurks at ;gg 369,600 217,412 224,000 172,308 —— S—
can Broadcasting Company : 380,800 181,333 180,400 136,000 —— - t=,
(ABC) this week, calculated to lure 9:00 190,400 100,211 78400 52,267 78,400 39,200 MW S RO ot ?’r';'f‘
‘more small bankrollers on with one-||  10:00 224,000 24,889 257,600 135,579 145,600 45500 ||radio stalions have been “glving
4 &  #shots and sporadic shows, under the 11:00 201,600 19,385 145,600 58,240 112,000 30,270 away” millions of additional listeners
'm' “less-than-13-weeks"” plan., As 12 Noon 413,600 40,206 336,000 140,000 112,000 21, 132 for years, according to a recent survey
\ soon a3 the details are completed, 1:00 PM 358,400 46,585 224,000 82,964 336,000 105,000 conducted by The Pulse, Inc. Pur-
ABC wm start pitching heavy woo 2:00 582,400 76,632 392,000 150,769 560,000 136,585 s
at advertisers who previously have 3:00 728,000 88,780 560,000 200,000 638,400 163,692 pose of the study was to measure the
made use %f tDLmr mlfcig-. nntahla't' ;:gg 616,000 . 83,243 526,400 219,333 El‘;,ﬂﬂl] 220,973 extent and size of the “out-of-home"
magazines, but have shied away a : 201,200 33,471 369,600 184,800 B17,600 255,500 k stati
the higher costs of weekly radio 6:00 280,000 90,323 414400 165760 638400 138,783 g“ﬂ“ f'”‘”";g““ mrfﬂwl"'“:h p: fr":'_
shows. 7:00 134,400 61,091 224000 82963 1,008,000 296471 e bt PPt e s L
Sales Veepee Fred Thrower re- 8:00 201,600 77,538 593,600 212,000 1,232,000 267,826 politan New York area during the
mhd thﬂ basis of the netwurkls lg:gg %gg,gﬂﬂ EE,EEH! gﬂﬂ.-ﬂlﬂ 23&,4“ EBH.UUI.'I Egé,ﬂgﬁ ﬁl‘ﬂt week of P.ugust, thE ﬂﬂd? It=
when he said its research : 000 64,615 302,400 144,000 369,600 168,0
e B A na-tod | I 156,800 47,515 224000 97,391 302,400 120,960 :ia;;_fi?;_ht:; o :g::
Saturday Evening Post average about from @ mintmum of 56,000 at 6 a.m.

g% insertions annually. This is the
kind of business which ABC would
like to add, on the premise that a
dozen or so of this kind of contract
will add up to a neat bit of change.

Angled for Dates

To this end ABC will go heavily
pfter seasonal sponsors, who may in-
vest during their heavy business
periods, either on a weekly or irreg-
ular basis. Special holiday business
also will be promoted, similar to but
ibly less elaborate than current
‘hanksgiving and Christmas shows,
but angled for such other dates as

New “Super-Salesman” Role
Seen in Trammell Shift as

MeConnell Be

NEW YOREK, Oct. 8.—The long-
awaited reorganization of the Na-
tional Broadecasting Company (NBC)

comes Prexy

NBC, while now enjoying particu-
larly healthy business both in radio
and wvideo, has terrific competition

(Monday thru Friday) to a maximum
of 1,232,000 at B p.m. Sunday, with
the number of sets involved ranging
from 19,385 at 11 a.m. (Monday thru
Friday) to 331,852 at 9 p.m. Sunday.

The sales meaning of these figures
is tremendous. For instance, the
hourly mean out-of-home audience
of about 260,000 is larger than the
entire population of every U. S. cily
except the top 35. San Antonio is
the closest, with a pop. of 253,834,
Miami has 172,172; Salt Lake City,
149,934; Charleston, 71,275, and IHo-

. East : . got under way this week when Niles | facing it thruout all the foreseeable | boken, 50,115. The maximum figure
wﬁ,&?gﬁdﬁﬁ?gaﬂg}":Etgcrddualiun Trammell moved up to the chairman=- | fulure. His standing among adver-|of 1,232,000 for Sunday night at 8 p.m.

| = ' - A 4 ship of the board and Joseph H. Me- | tisers and station afliliates gives him |surpasses the population of every U. S,

| Not only will ABC provide vehicles | copnell, executive vice-president of | particularly good equipment in this|city but Los Angeles, Chicago, De-

', 2 already packaged for such use (Greg-|the Radfo Corporation of America | direction. troit and Philadelphia. Thus New
ory Hood, 8:30 p.m., Saturdays is the | (RCA), NBC's parent organization, York's out-of-home audience is gen-

|2 first), but bankrollers will be per-|pecame president of the network. It erally larger than the total population

[ mitled to develop their own special | js anticipated that this realignment of many major U. S. markels,

| shows. They will be encouraged to|will set off a chain reaction in the NBC M O '

= A buy individual one-shots or spot their | gptire NBC executive line-up. | y P cn Four Times a Year

L : shows at irregular intervals, and the

new discount structure will give them
a4 betler break than buying time at
straight card rate. The possibility
also exists that any such shows which
prove their worth might be taken
over by ABC and sold to other non-

By shedding his presidency, Tram-
mell will become NBC's “supersales-
man,” both for radin and tele, and
insofar as the three principal network
areas are concerned—stations, adver-
tisers and agencies. It is pointed oul
that McConnell's legal-business back-

11:30 Time To
Hypo Sustainers

This survey, which Pulse plans to
continue on a standard four-times-a-
year basis, was conducted via personal
interviews between 7 and 8:30 p.m,,
“when homes have the highesi degree
of occupancy,” Utilizing the roster
method, Pulse discovered that 24.1 per

& 4 Ccompetitive sponsors on a similar| ground, both before and after joining NEW YORK, Oct, 8.—Hard pressed cent of those interviewed had listened

staggered sked. RCA, give him the precise adminis-|!0 find sustaining time for house-|, ¢1e radio out of their homes that

~ The new discount plan 1? also itﬂ trative background his new post re- | owned packages, the National Broad- | day or the previous evening, Of this
:m“tgpﬂfdu;;’_ﬂﬁgf;sguﬂuh“ﬂﬂElf‘fg"h*:; qui*rem XN _ casting Company (NBC) is consider- | group, 62.3 per cent had phones.

- and sporting events. The figures Speculation is now centering on the | ing opening the 11:30 p.m. spot| Pulse's economic breakdown of

should be tompleted within a fort-
night.

Uleers Knock Out
Kudner’s Mike Kirk

NEW YORK, Oct. B, — Myron
(Mike) Kirk, radio-TV chief of the
Kudner Agency, will be hors de com-
bat for at least a couple of months.
Kirk, who has been suffering from
the industry's usual complaints of
high blood pressure and uleers, just
emarged from a week's check-up at
Roosevelt Hospital, where medics
gaid he was in a badly weakened con-
dition. His ailments were not severe
enough to keep him from the World
Series, however, after which he is
glated to spend a couple of weeks at
White Sulphur Springs, W. Va., trying
to get back some strength., Upon his
return, he will go back into the hospi-
tal for another five or six weeks for
stomach surgery.

During his absence, Kirk's duties
at Kudner will be split up among his
staff, with Ed Cashman heading all
production problems.

further changes NBC will be making,
now that Trammell is board chair-
man—{rom which post Gen., David
Sarnoff, RCA board chairman,
stepped down so as to permit Tram-
mell's ascension. NBC has had for
some time the recently completed re-
port prepared by Booz, Allen & Ham-
ilton, industrial engineers, recoms=
mending a realignment of the entire
NBC structure into distinet AM and
TV structures. The Trammell move,
therefore, is considered the first in
the many changes which will follow.

AM and TV Separate

The NBC AM-TV separation will,
except for one or two departments,
cleave thru the entire organlzation,
Reports that Harry Kopf will be the
AM head are said to be untrue. Ac-
tually, Info is that another NBC
gexec, not now a veepee, will be as-
ﬂxgned the sound broadcasting job,
while reports also state that TV will
be headed either by exec Veepee
Charles R. Denny or TV Veepee Pat
Weaver.

Trammell's nsaignment as “super-
salesman'" is of vital importance for
the next few years, it Is pointed out.

across-the-board in order to keep
these shows on the air. So far, at
least ome show is certain to move
to 11:30, this being Volces and
Euents, which will shortly shift to
Sunday nights from its present Sun-
day afterncon time. American
Forum of the Air, now under option
to the Eastesn Railroads' Association,
is replacing Voices as a simulcast.

NBC this weelk also declded to
shift Ethel Merman, who'd been
starring in her own NBC sustainer,
to the Henry Morgan show, which
is getting the 8 p.m. Friday time spot.
This relieves both the singer and the
web—the singer of doing a half-
hour chore and the web of finding
the necessary time,

NBC also has a problem with Mar-
tin and Lewis, who are due for the
8:30 Friday time but who will have
to vacate it when Gulf Oil takes it
over for We, the People. They will
probably be switched to Monday
nights, Another change 1.l.r11| spot
the Dick Powell whodunit series into
the 7:30 Saturday night time.

www americanradiohistorv com

these roving radio fans, computed by
average family income and monthly
rent, divides them into four main
brackets, . . 5.7 per cent, Rich (in-
come-57,600, rent-over $75); 22.8 per
cent, Upper Middle Class (income-
§4, Elﬁl] rent-$65): 41.6 per cent, Lower
Middle Class (income-$3, ﬁdﬂ rent-
$43); 29.9, Poor (income-$2, EED rent-
£32.) Percentages, quoted fur non-
listeners in both categories (phone
and economic) roughly parallel this
distribution.

Autos Lead

More than a third (35.4 per cent)
of this nomad dialing took place in
automobiles, with place and show
preferences practically neck-and-neck
between “while visiting others” (21.3
per cent) and “at work” (20.8 per
cent), Restaurants and bars rate
fourth (9.4 per cent) followed by
“guldoors-portable radies" (7.5 per
cent): retail stores and service estub-
lishments (4.9 per cent); hospitals (1.8
per cent); clubs and schools (L5 per
cent): garages (0.3 per cent) and
busses (0.3 per cent). Maltiple men-
tions put the total over 100 per cent

Y
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Shouse Sees Clear Channel
Power Boost to Million Watts

BOSTON, Oect, 10—Upping of
power of clear channel radio stations
to one million watts and more was
foreseen today by James D. Shouse,
president and board chairman of the
Crosley Broadcasting Corporation in
an address to the 21st Boston Con-
ference on Distribution. Shouse
warned that the rise of video, in con-
Junction with the increased radio
competition for the advertising dollar,
will make *“guality operation to a
thinner and thinner audience. . . eco-
nomically impossible under the pres-

ent archaic 050,000~-watt ceiling on
power."

Sound broadeasting faces a period
of “complete dilution,” Shouse said,
and to prevent “a complete deterio-
ration of service to the publie,” some
sound broadcasting units will have
to be made stronger by the Federal
Communications Commission (FCC).
He said that *“the salvation of sound
broadcasting, which is important to
the broadcaster and to the publie,
does not lie in reducing all broad-
casters to the lowest common denom-
inator."

Fﬂﬂﬂ EﬂuﬂﬂEﬂ

It was Shouse's prediction that “un-
less, within perhaps five vears, a
number of big stations are allowed
power increases to improve service
to the publie, and to provide for ad-
vertisers a continuing means of reach-
ing people at low cost per family
unit, the whole economic base upon
which broadcasting rests today can
collapse—and it need not necessarily
be a slow death.” He added that
several thousand small station oper-
ators, who have fought power in-
creases for clear channels, have been
fighting against "their own best and
selfish interest,"

The raised power ceiling, sald
Shouse, ultimately will supply better
service to the sections of rural
America now getting very poor serv-
ice. Power of one million watts up-
"~ ward, which would render such serv-
lee, iz technically feasible, accordin
to Shouse, who also said that *ulti-
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mately, the FCC may be forced to
choose between allowing good AM
coverage to all rural areas, or [ittle
or no AM service at all to most such
areas, once the impact of television
competition. registers fully.”

Revolution Foreseen

With regard to video, Shouse said
that the medium may create a revo-
lution in distribution and inventories
¢. manufacturers. By doing a pri-
mary sales job In the home, it sim-
plifies the sales job in the store, en-
abling the dealer to operate with an
appreciably smaller inventory. This
would result in more flexibility for
the manufacturer, giving more free-
dom to bring out new models and
make price adjustments, wh''» manu-
factarer, distributor and dealers!can
exercise more care on forward com-
mitments.

CBS Pays 27C
For Murray To
Loaf Each Wk.

Hooper, Inc,, is at 9 p.m., when

their predecessors.

8.7 in his Friday night slot.

star, Buddy Clark.

CBS’s Invincible Sundazy Nights

NEW YOREK, Oct. 8.—Advance Hooperatings for Sunday, Octaber
2, the first night on which the new Columbia Broadcasting Syslem
(CBS) Sunday evening program line-up was aired, indicate almost
unmistakably that the rating leadership, for this season at least,
is vested with that network. The switch takes the laurels away from
the National Broadeasting Company (NBC) which, in turn, domi-
nated Sundaymights with ils erstwhile comedy sequencing.

The only weak chink in the CBS armor, as reported by C. E,

trical associations. The show, however, is a summer replacement
he:pg given an extension until Helen Hayes returns to her regular
series at the end of this month, However, even tho Archer shows up
with a soft 6.5, NBC still dos not have the 9 p.m. lead, this going to
Walter Winchell on the American Broadeasting Company (ABC).

Benny Leads Power

The CBS powerhouse starts off with Jack Benny at 7 p.m., who
reported in with a 18.6, up from a 14.7 on the previous rating
period. Amos 'n’ Andy, following, recorded a 12.7; Edgar Bergen,
at 8 pm., a 13, and Red Skelton, at 8:30, a 14.1. The broadcasts of
October 1 were the firet of the season for Bergen and Skelton.
Following Archer, Horace Heidt garnered a 10.4.

Alm_u_st all the ratings show gains for CBS, either for those pro-
grams airing before October | or for the new starters as compared to
Bergen's 134 compares to Sam Spade's 11.4
rating on CUBS, before the show moved to NBC. Skelion's prede-
cessor, Life With Luigi, has about a 10. Skelton’s opening rating is
considerably above his NBC start Jast fall when he began with an

The only CBS Sunday night show which did not start October
2 was the Carnation show; this because of the sudden death of ils

Corliss Archer airs for the elec-

Hope’s Tape Yen
Revived by 1-Shot

NEW YORK, Oct. 8.—The Colum-
bia Broadeasting System (CBS) pre-
fers to pay Ken Murray $2,750 a
week rather than put his show on
TV sustaining, Murray's video va-
riety program, of which a kine was
recently made, is nmow being ped-
dled by the web, but CBS has de-
cided not to put the show on sus-
taining because it would cost about
$15,000 each week.

Murray gets $2,750 each week even
while not working for CBS, accord-
ing to an agreement that he signed
with the net giving it first call on
his services. 'f;ur:k:,r Strike was in-
terested in sponsoring the TV show,
but has decided against it. Execs
of the cig company became inter-
ested in video possibilities of Mur-
ray when they saw his Biackouts on
the Coast, Reports have it that thevd

York notices the show got.
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HOLLYWOOD, Oc¢t. 8.—Bob Hope
was hopeful this. week that bank-
roller Lever Bros. would relent to
allow him to tape a brace of future
airers, even tho the issue had been
settled in favor of the sponsor dur-
ing recent arbitration hearings. In-
dication that the Lever firm might re-
verse its anti-tape feeling was seen
in the fact that Hope was allowed
to tape coming week's show, mark-
ing his first entry into the recorded
field.

Airer skedded for broadeast Tues-
day (11) will be ampex-recorded,
part in Hollyvwood and the remainder
in New York, wvith the Gotham end
including an interview with Brooklyn
Dodgers' star, Jackie Robfhson. One-
shot taper was believed to be a test
airing which the sponsor will study
carefully before giving Hope more
tape latitude, Hope asked for right
to record on the ground that it would
give him more freedom in doing the
show and thus meke for better pro-
grams. Bankroller nixed the reguest,
holding that the comic's contract
called for live shows only, and n-
sisted on sticking to the terms of the

pact.

ABC Sells “Judy’
And Whiteman

NEW YORK, Oct. 8.—The Ameri-
can Broadcasting Company (ABC)
this week continued its holt sales

ace of the past couple of weeks by
nking sponsors for two more shows,
while approaching a pact on a third.
Date With Judy this week was sold
to Revere Cameras thru the Hoche,
Williams & Cleary Agency. The
show tees of at 8:30 p.m. next Thurs-
day (13) but will not go commercial
until November 10.

On the video side, ABC has pacted
Goodyear Rubber & Tire Company
as sponsor of a projected 30-min-
ute wvideo revue headed by Paul
Whiteman., The cast, format and
starting date have not yet been set,
altho the show probably will get the
7 pm. Sunday time sometime late
in November., Goodyear retains its
AM show on ABC, the institutional
Greatest Story Ever Told,

Blondie, which is going to air back-
to-back with Judy, also has gained
increased inferest this week as the
resull of the sale of the latter. Two
potential tab-lifters are known to be
dickering with the web.

WwwWw americanradiohistorv. com

Puerto Rican

Tax Dodge by
‘Duffy’s’ Cited

WASHINC'W'ON, Oct. 8.—Spurred-

by a handful of congressmen, the
Bureau of Internal Revenue is making
w quiet investigation of radio's newert
tax gimmick- -broadecasting from
Puerto Rico to take advantage of an
apparent tax loophole,

According to Rep. Noah Mason (R.,
I1.), Duffy’s Tavern is being broad-
cast from the studio of the govern-
ment-owned station at San Juan.
Mason told The Billboard yesterday
(7) that the island has a special law
giving new business there a 12-vear
moratorium on all taxes.

Because our own tax laws fail 1o
cover such a provigion in a posses-
sion's laws, “the show is able to evade
payment of all income tax on earnings
under a ridiculous loophole in our
tax statutes,” Mason said. He stated
that a new bill of his would close the
leaphole by adding a provision ruling
out the Puerto Rican moratorium as
far as radio broadcasis to this country
are concerned. Mason said his bill
had the backing of a “number of
cOng ‘essmen.”

Spokesmen at the Revenue Bureau
said the agency was closely examin-
ing the long and complicated Puerto
Rican law 1o determine whether it
was possible for U. S. radio shows
to skip taxes by broadcakting from
the iRland. One official said he was
“afraid that if there is such a loop-
hole, a number of other programs
may do the same thing." It whas
added that it was only in the last
couple of diys that the matler had
come to the Bureau's attention, altho
the Puerio Rican law has been on
the books for some time. “The pos-
sibility of such a case just never oc-
vurred to anyone here,” a spokesman
commented.

WCAU To Give Loecal
Sales to CBS Dept.

NEW YORK, Oect, 8. WCAU,
Philadelphia, this week decided to
turn over its local sales to the Co-
lumbia Broadcasting System (CBS)
Radio Sales department, Radio Sales
has handled WCAU in every large
market in the country except New
York,

WCAU had its own sales office here

which was headed by Harry Davis,
but evidently has decided to throw its
business to Radio Sales,

4
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5.5_0G1“W00dy”
Laugh Action
Lost by Blane

(Continued from page 3)

uction and distribution in
theaters. Since Blanc never copy-
righted the laugh, he lost all com-
mon law rights and protection once
_the film was distributed.

Lawyers hold that common music
trade practice has never considered

rformance of a musical work as
publication of said composition. In
- this decision, however, any common
. Jaw protection is void once the work
| has recorded on sound track
3 and exhibited in theaters. There-

fore, unless artists specifically copy-|F

right original works or dramatic
creations prior to theater showing,
all rights would be lost. In the
Blanc case, the laugh was copy-
righted by Walter Cartoons
and not by Blane, hence Lantz could
e of his rights without re-
striction. :
Applied to television, the same
ruling would allow for unrestricted

(See 250G “WOODY” on page 18)

| CBS’s FCC Exhib
Shows Color Boon
For Sport Casting

[
L
1

. "“

WASHINGTON, Oct. 8.—Any doubt
that the Columbia Broadcasting Sys-
tem’s (CBS) color method couldn't
accommodate sports events and re-
mote shows was tossed out the win-
dow Friday (7) when CBS devoted
.an hour of its color demonstration
to a practice session between a pair
of high school baseball teams whose
aftire was mixed between baseball
and football togs. The Federal Com-
munications Commission (FCC) com-
missioners and staffers were wvisibly
impressed by the good showing on
the screen, particularly in view of the
fact that the practice game was played
in a drizzle of rain.

Just to make the test more strin-
gent, CBS saw to it that members of
one team wore orange jerseys while
the opposing team wore cherry color
jerseys. Despite the strong similarity
in colors, the hues showed up suffi-
ciently well to allow viewers to dis-
tinguish between the teams., " Also
clearly registered were the green
numerals on the jerseys of one team
and the white on the jerseys of the
other, CBS Veepee Adrlan Murphy
o allowed the audience to compare some
of the sample jerseys he had on hand
4 with the colors as received on the
viewer. The television colors were
quitli faithful,

Boon 1o Sports

In running plays there was a blur-
ring of colors. Occasional flutters,
which some critics of the CBS system
have called “flickers,"” appeared. The
r .conclusion was inescapable that color
TV can be a boon to sportscasting,
and the proof was in comparison with
the reception on black and white

-

—

. -

| sereens.
o The telecast from the high school
field gave opportunity for other

gspecial events highlights, including a
diverting interview by Patty Painter,
New York model, with a collie dog
nnd a maltese-colored cat, presumably
the first feline to appear on color
video. The landscape showed up
well, as did the colors in the clothing.
. In an earlier demonstration, a cur-
tain, which separated the viewing

i

World Series TV Pix Bigger,
Better and to More Cities

ORIZON

FCC L:)ok-See

NEW YORK, ‘Oct. 8.—Television
coverage of the World Series came
close to matching the virtually flaw-
less play on the fleld which charac-
terized the first two games, All webs
pooled facilities on a single telecast
of the series. This fact, plus the coax
cable, enabled many more millions
in many more areas than ever before
to view the games. And what the mil-
lions saw were pictures of wvastly
better quality than video heretofore
had produced.

With so many extra cameras, other
facilities and technicians at their dis-
osal, the networks were able to give
the stay-at-home fan an unprece-
dented variety of shots. At Yankee
Stadium there was a camera in the
right center field bleachers, which oc-
casionally gave the viewer an idea
of how DiMag et al. appeared at bat
as seen by the defending outfielder.
There were other added angle shots,
too, and altho there was no outfield
camera at Ebbets Field, here, too,
the lenses were trained on the action
from new vantage points.

Good Camerawork

Camerawork was generally expert,
Only occasionally did an operator hit
to right when the batter smashed to
left. There was a gratifying minimum
of the quick-in-succession focus shifts
that strain the eye. Pleasantest in-
novation was the superimposing, in
the upper right corner of the screen,
of the base runner leading off first.
When the hit and run was on, the fan
saw the runner take off and he also
saw the pitcher's fling plateward.

Now the public has had a taste of
this broader-scope coverage, fele-
casters may well resign themselves to
ginking a good deal of moo into added
equipment. They'll never be salis-

filed again with the wvoice piping:
“We'll keep an eye on the runner for
you."

The voice on the series casts was
all one—Jim Britt, of Boston. Guy
did okay. New York audiences, to
whom he was unfamiliar, seemed gen-
erally content with his style, which
is markedly less verbose than many—
tho no telecasters yet seem to have
learned that chatter to the fans dur-
ing play could be slashed 75 per cent
with no impairment to the job. New
York viewers the first days kept ask-
ing each other, “When's Mel Allen
coming on?" when they learned Britt
was to work solo thruout, they'd ery:
“How about that!” Some made it
sound like disappointment, :

Britt's outstanding fault lay In h
firm conviction that each player must
be introduced with trivial data on
his birthplace, home town, color of
hair and teeth, etc.

Of the commercials, for Gillette
Razors, you might almost say they
were sharp. The bankroller laid out
dough for some fair-to-middlin’
thesp talent employed In sketches
plugging Blue Blades and shaving
cream. Some of these skits (one-min-
uters, all), weren't bad at all; a few
were (like the one where the barber
shaved a customer with a safety ra-
zor—ever see it happen?—and then
advised the guy to go buy blades,
Good bye, customer). Gillette in-
truded only infrequently with the
plugs, which seemed well calculated
to sell. Then between innings the
maker's frademark would be super-
imposed briefly on the screen. “Best
commercial wyet,” The  Billboard's
editor, Rog Littleford, commented. He
may have something there.

Dick Armstrong.

Theater TV of Series Fuzzy;
Lacks Quality of Home Video

NEW YORK, Oct. 8.—Tho the qual-
ity of the picture has improved,
theater TV, as observed at the
Brooklyn Fabian-Fox Theater which
showed the first game of the current
world series Wednesday (5), still must
make considerable advances to be on
a par with home video, The picture
came in dark and fuzzy with a lack
of definition and, occasiona'ly, focus,
altho the overcast skies contributed
to this condition. Then, too, during
most of the game the ball could not
be seen and some of the ball player’'s
bodies looked out of proportion.

The crowd that came to the theater
was at least a third less than the one
that saw the Ezzard Charles-Joe Wol-
cott fight at this same house. But
the game was held during a wéekday
afternocon and the b.o. must have re-
ceived a considr .ble lift, since the
admission piece was hiked to $1.20
from its usual 556 cents.

“ The fact that the ball game was

room from an indoor studio, was
opened and the audience was allowed
t+ compare the reception with the
live model, who sat under the kliegs
in the adjoining studio. Loss of
definition was noted, ‘and it was ob-
servable, too, that purple flowers
in the studio appeared biue on the TV
screen. While the TV pleture gave
a pallor to the face, it brought out
the colors of clothing and background
very well.

shy of any sustained interest also
made for restlessness in the audience,
At about the fourth inning and every
half inning thereafter, many in the
audience went for a drink or a smoke,

Camera Work Okay

The camera coverage was much
above the level of the games seen
during the baseball season. For one
thing there were cameras in the
bleachers, and they caught the ball
plavers fro: the front, instead of
only from the back. This made for
a diversity of shots, which broke up
the monotony. There was also an-
other good shot when a man got on
base. Via a split screen, it was pos-
gible to see the pitcher, the batter
and the action of the man on base
all at once.

Gillette presented three film com-
mercials, in addition to showing its
trade-mark during Inning halves.
Two of the commercials, one of the
man on a train who had to shave in a
hurry and the other of a newsstand
guy who bought a large package of
blades, were received well, However,
the film of the blustering customer
who wanted only Gillette blades drew
laughs, The films appeared overlit
to the point where some faces looked
washed oul.

Jim Britt did a fine television com-
mentary on this game. His announc-
ing was straight reporting, which
shied away from any partisanship and
was leavened with a few laughable
rpmarks. Leon Morse,

www americanradiohistorv com

At CBS Video

Unconvincing

Long Field Tests Foreseen

By Ben Atlas

WASHINGTON, Oct. 8.—At the cur=
rent juncture in the battle over color
television, one thing is clear: Coms
mercial color TV is definitely not just
around the corner, Having witnessed
an impressive color TV demonstration
by the Columbia Broadcasting System
(CBS) this week and about to see an
unveiling of the color system of the
Radio Corporation of America (RCA)
Monday (10), the Federal Communi=
cations Commission (FCC) is reservs-
ing judgment. But it is now felt cer=-
tain that the commission will pre=
seribe lengthy field-testing before
giving a go-ahead to any color sys-
tem.

While CBS's day-and-a-half color
display for the commission this weel
(6, 7) made a big hit with the com=
missioners and their staff, the only
matter on which the FCC generally
agreed and was ready to commit it-
self is a six-megacycles width band
for color TV, Both the CBS and RCA
systems conform to this width, which
is compatible with black and white
television.

Field Tests Probably

It is known that two commission-
ers feel tentatively at least that the
FCC should not commit itself to any
color standards beyond specifying the
B-me width until after sevehal months
of field-testing of the rival systems.
Some of the others are known to feel
that no matter what system wins top
favor from the commission, field
tests shoyld be required. RCA has
been asking the commission to hold
up setting final standards, but CBS
has been asking the FCC to set stand-
ards immediately along lines of the
web’s color system. The CBS re-
quest has met with strenuous objec-
tions from a phalanx of top-ranking
manufacturers in the industry.

Commercial color is considered more
remote than it was envisioned by
some FCC'ers as recently as a few

(See COLOR FADES on page 14)
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bn]y AFL Can
Avert All-Out

War of Unions

Actors Hope Green Steps In

(Continued from page 3)
ATL hietarchy, the other was to ob-
tain that edge for themselves.

At the same time unverified rumors
circulated in New York were to the
effect that the AFL mav move to
appoint a non-show business union
leader from within its own ranks to
take over the whole television prob-
lem. The reason behind this is that
none of the union leaders among the
performer groups has the strengih to
settle the problem. An AFL pleni-
potentiary on the other hand might
conceivably bring the opposing fac-
tions together by diplomacy or by
muscle.

The inter-union dispute centers on
TV jurisdiction. The live talent
unions headquartered in the East
want fo create a Television Authority
(TA), with a jurisdiction cutting
ficross all union lines; the right to
collect dues, and if necessary, the
right to strike. The Screen Actors'
Guild (SAG) and Screen 'Extiras’
Guild (SEG) propose a TV for live
video, the sereen unions to retain film
jurisdiction, including kinescope, with
a so-called *gray area” in between,
in which any dispute would be medi-

ated. The screen unions oppose the.

formation of a new union as unneces-
sary and perhaps eventually fatal to
their own continued existence: they
feel that interchangeablility of cards
Is sufficient.

Bitterness in Open

The bitterness between these two
factions, as forecast two weeks ago
by The Billboard, burst into the apen
early this week following a lengthy
and futile meeting among the presi-
dents of the various unions,

g{mn its conclusion each side is-
st a statement denouncing the
other, but one of the big questions
remained a threat by SAG that it

might ally itself with arnother union.

and thus sever relations with the As-
gociated Actors and Artistes of Amer-
ica (Four A's), the AFL actors' in-
ternational.,

This threat was mﬁde by Ranald
(See AFL Can Avert Uninna,ypuge 50)

“Time for Defense”

On ABC October 25

WASHINGTON, Oct. 8.The Da-
partment of Defense is ready to kick
off & new network show over the
American  Broadcasting Company
(ABC) October 25, thé military an-
nounced this week, The half-hour

: Erﬂg‘mm, called Time for Defense, is

eing carried free by the web as i
public gervice, the Department said in
offering .ﬁB(} congratulations “for its
role in helping the American people
keep informed concerning their na-
tional military establishments."

To be presented each Tuesday at
10 p.m. EST, the program will feature
concert and choral groups and on-the-
spot documentaries of defense here
and overseas,
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Oct. 27 Hearing Scheduled
| On Capital’s Bus Radios

[{CBS To Test

WASHINGTON, Oct. 8—The Pub-
lie Utilities Commission (PUC) of the
District of Columbia has set QOctober
27 as the date for its hearing on
transit radio. Capital Transit Com-
pany and WWDC-FM are preparing
strong briefs defending the operation,
which has been in effect for several
months. A number of leading citizens
and organizations are reported to have
passed resolutions in favor of transit
reception, while a few have come out
against further buscasts,

Ben Strouse, general manager of
WWDC and WWDC-FM, gaid that
only about 200 complaints had been
received by the Commission sinece in-
stallation of equipment on the busses.
Of these, Strouse gaid, fully half came
from “obvious crackpots.” The re-
mainder, he said, “are legitimate but
were largely induced by publicity
given in the local press to the pro-

posed PUC hearing . . . after each
stirring the PUC receives a batch of

Shows Cancel

Out; CBS Can’t
(Clear Aff. Time

NEW YORK, Oct. 8.—Cancellation
this week by Trimount Clothing of
its Franz Polgar hypnosis series on
thie Columbia (CBS) 1elevision net-
work -highlighted the growing pres-
sure on TV webs to clear time on
their affiliates. Trimount wanted to
expand its present 10-minute show
to a half-hour series and asked for
a network of 37 stations. OI these,
CBS was only able to deliver seven
stations live, the balance to get the
show via kinescope., Trimount can-
celed and is now trying to buy time
on the National Broadcasting Com-
pany TV chain.

What makes the situation the more
grievous for CBS is that this is the
second cancellation it has had in re-
cent weeks in which inability to
clear time was a factor. The other
show was the Gulf Oil We, the People
series, in which CBS lost over
$1,000,000 in combined AM-TV bill-
ings because it was unable to clear
time on the sole Pittsburgh TV outlet,

NBC appears to have one edge in
the situation because its AM affiliates
own the TV siations in many of the
eities involved. These stations lean
toward NEC, as to be expected, even
tho virtually all of them have affilia-
tion contracts in TV with CBS and
other webs. The number of one-
station cities also tends to block CBS,
Any relief without more networking
facilities appears doubtful.

B&K World Series
TV Hikes Biz 90%

CHICAGO, Oct. B.—Attendance at
the State-Lake Theater, Balaban &
Katz (B&K) house, was increased
about 90 per cent over normal this
weelk when large-screen telecasts of
the World Series were shown, The
house was not completely sold out
for any game, however.

House capacity is 2,800 and nor-
mally average daytime attendance
runs about 1,400, Monday's (3) at-
tendance was about 2,500; Tuesday
about 2,200, and Wednesday neared
2.600.

Admission was increased 75 cents
for the games, bringing total for
telecasts plus movie to 51.25.

In the near future B&K hopes
to show a couple of Notre Dame

dootball telecasts in the same theater. 4

mail, which subsides a few days
later."

Strouse also charged that “at least
one of our great local papers, ob-
viously worried at the ultimate effect
transit radio will have on its mo-
nopoly of department store advertis-
ing, has lost no opportunity to try to
stir things up.” He noted that since
there are no local elections here, each
time there is a local beef by a seg-
ment of the population, however tiny,
it is customary to hold a hearing to
clear the atmosphere. The PUC, he
said, feels it is democratic procedu
to let the minority which dislikes
transit radio have its innings, and
WWDC-FM not only concurs but has
urged an early date.

The only factors with which the
PUC can concern itself sre “conven-
ience and safety.” Strour: is confident
that PUC will make no move against
transit radio on either basis. A sur-
vey, made last April by the Edward
(. Doody Company, showed that 80
per cent said transit radio made their
ride more enjoyable, 14 per cent had
no opinion, and 6 per cent said it
made their ride less enjoyable. Of the
6 per cent, all but 1.2 per cent said
they would go along with the ma-
jority. A new survey is being read-
ied before the hearing. Strouse also
said that “the accident insurance ratio
of radio-equipped vehicles is actually
better than non-radio-equipped ve-
hicles."

Webs’ Control
Of TV Called

Bar to Movies

DETROIT, Oct. 8.—""The position of
the motion picture industry in the
television picture js untenable, be-
cause the networks are in control®
members of Allied Theaters of Michi-
gan were told in a discussion of video-
movie relations at their convention
here Tuesday (4) by Trueman Rem-
busch, president of Allied Theater
Owners of Indiana, himself a radio
station operator as well,

The networks constitute a “benev-
olent monopoly" and the small radio
broadcaster realizes it, just as the
small motion picture exhibitor re-
alized it in his business in the '20s,
he said. *“The technical, political and
monopolistic aspects of television are
sq tied in that they cannot be sepa-
rated.”

The theater men were told that
video could not compete with a first-
run picture house for showing of new
film products, because of 'the high
costs involved.

Similar factors also assured exhib-
itors in-towns 200 to 300 miles from

llarge cities that television was no

threat to their business, Rembusch
zaid, because of the ecombindtion of
high operating costs, high ecoaxial
cable tolls and serious loss in defin-
ition in programs so transmitted.

FCC Mulls Granting |§

Church Band on FM

WASHINGTON, Oct. 8.—The Fed-
eral Communications - Commission
(FCC) will look into the possibility
of setting up a religious broadcast
service in the FM band November 4,
the agency announced this weel,
Chief question worrying the com-
mission is whether it can set up such
a service In view of the constitutional
separation of the church and State.

The hearing was called by the
FCC in response to a petition by the
Baptist Church, which asked that
either a portion of the 88-92-K(C.
band be set aside for church-castis or
that a spot be found somewhere else

in the FM band.

Hr. TV Operas "

Prior to Jan. 1

NEW YORK, Oct. 8.—The Columbia
Broadcasting System (CBS) this :
agreed to air at least two_hour-long
versions of grand operas prior to
January 1, presented by the Henry
Souvaine-Lawrence Tibbett combine.
Titled Opera Televigion Theater, the
sample operas may be the prelude to
a regular video series. The major
portion of the package is owned by
Souvaine, long associated with long-"
hair musie, who produced the TV
airing of the lone Metropolitan Opera
televised last season for Texaco. Tib-
bett is artistic director of the new
venture and also owns a piece of the
package.

Souvaine is readying plans to ped-
dle the deal to bankrollers soon, wav=
ing before them a comparatively low
budget, He has been huddling with
the various entertainment unions and
is believed fo have straighténed out
all labor problems which make the
cost of picking up the Met
excessive. One basic difference is
the plan to air the c_eras from a'
regular CBS {:le studio. This would:
place the major labor costs strictly
in the TV realm, as compared with
originating at an opera house or pos-
sibly a theater. The nut, while not
vet completely broken down, will'
likely compare favorably with that
of major dramatic shaws.

A permanent company of mana-
gerial and technical personnel is being
set up for the series by Souvaine,
who is known to be dickering with
some top nmames from the operatic
world to handle staging. The east
likely will be rotating, rather than
a permanent group, with sinzers rang-
ing from some top Met names to
promising youngsters. A number of
singers with top-rated woices who
could not make thesgrand opera be-
cause their volume was not strong
enough for the cavernous houses are
likely to get their chance to emole
here, since the mikes will bring up
nearly any wveice,

Battle Over
TV Film Music
Royalties Due

{(Continued {from E'IHE 1)
of musicians in video would be made
in about 10 days, following a meeting
of the union's executive board to-
morrow (Sunday). .

However, according to those at-

tending the Petrillo-fillm producers
session, the AFM head made it clear
that the union is thinking in terms
of single-engagement rates, plus roy-
alties, for TV film, This drew protests
on the ground that Hollywood’s major
film companies, for example, now pay
flat fees. In answer to a query as to
how this developed, Petrillo is re-
ported stating, “Thal's because Mr.
Petrillo wasn't president-of the mu-
sicians' union 20 years ago.”
It was not made clear who is to
ay the royalty, but it is believed
that the AFM will look to those pay-
ments from the television stations.
In turn, it's anticipated the stations
will hike their rates, thus passing the
fee on to advertisers. The union is
algo said to have projected the theory
that any agreements made now would
have 60-day cancellation clauses to
provide mutual protection in the still-
growing stage of TV.

The opposition to a royalty ar-
rangement comes from both the net-
works and the producers, altho the
web spokesmen are firm against mak-
ing any comment. The reason for
this silence is the fact that, officially
the networks have had no word
from the AFM. However, t-adition in
network labor deals has been against
royalties, on their theory that once a
(See Battle Over TV Film, page 16)
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Coast College
Bally Blamed

HOLLYWOOD, Oct. 8. — There
probably will have to be a new
deal in the arrangements pertaining
ta video eoverage of college grid
games here or there will be no tele-
vision in 1050 of the contests played
by the University of Southern Cali-
fornia (USC) and the University of
California at Los Angeles (UCLA)
Dfficlals of both schools are incensed
at the promation of the telecasts
which thev elaim has sharply cuf
into attendarce of four home games

The major complaint is that
the Hoffman Television Corporation,
which en-sponsors with Dodge deal-
ers, has allegedly reneged on an
agreememn not to promote the video
coverage in any way which would
hurt the turnstile ecount The bank-
roller, however, has been actively
publicizing its lensings so effectively
via press releases and ads in the
local dailles that the universilies
regard them as violating the spirit.
it not the letter of the contract.

In addition, other outfits have
jumped i the bandwagon and also
are seeking to capitalize on cover-
age of the Coast's mnst popular sports
feature. Receiver manufacturers and
TV retailers have been pushing the
telecasts for their nwn purposes, For
a few days prior to the UCLA-
Oregon tilt last Friday night, one
menufacturer flooded the radio ether
with spots announcing that all good
spats for that early-season “‘crucial”
had been sold, and the sole way of
getting a gander at the game-was
via tele.

The daily papers here have taken
an active interest in the attendance
pleture, and most columnists have
pinned the blame for thin crowds
on TV. Some., however. note that
ticket prices remain high and at-
tribute the anemic grosses on the
tab. UCLA and USC thus [far are
both undefeated and ordinarily with
good records would scarcely draw
under 60,000 for any tilt in the
102.000-seat roliseum. <ICLA drew
37.000 against Oregon State and
only 43,000 against the conference
co-champ, Oregon. USC pulled only

Derby Foods ﬁrnps
ABC “Super Circus”

CHICAGO, Oct., 8.—Derby Foods,
sponsor of half of the American
Broadcasting Company's (ABC) Su-
per Circus hour-long Sunday TV
show has decided nl to renew its
contract Derby, a division of Swift
& Company will how out after the
Octnber 23 telecast.

According to ABC sources here,
Derby i not renewihig because it
didn't want to pay increasec costs the
network was asking. Company had
been paying abeut $2.000 for its share
of the program’'s taleni cost and was
asked to pay an increas¢ of about
£15.000 vearly fur package charges.
It alsn wa= asked to pay an increase

time +onarge which wiald have
brought the total increase up to
somewhere -petween 375000 and

$100,000 vearly.

ABC savs it already has soime spon-
sors dickering for the time period
drapped by Derby Future Derby TV
plans are not known at thi: time.

“Fight Game” P’kge

Peddled to Agencies

NEW YORK, Oct. 8.—The Fight
Game, a new 15-minute ['V package
about boxing with Barney Ross as
emsee, this week was being peddled
to agencies, The show is lone docu-
mentary styvle and makes uie of Still-
man's gym uas background local on.

The [irst show . ™ich Is kine
for peddling vurvoses uges Ray Arcel
veterad (tight trainer, as a guest.
Martin Rit! directed. Huward Hoyt is
the agent Ior the pock el

Grid TV, Ad
for Oft Gates

60,000 against Navy in what should
have been a sellout tilt, and a measely
36,000 against Washington State.

University grevbeard: believe now
that thev would have been better
off if they had not snld the rights
for some $75.000 but had instead
handed them out gratis to all local
stations. This, they feel would have
elilminated the undesirable promotion
which now Is plaguing them. The
twn |ocal pro teams, the Dons and
the Rams, do not permi* concurrent
televising, but have sold film rights
for later showing.

NBC Peddles E ine

To Sell “‘Night’ Live

NEW YORK, Oct. 8.—The Nalional
Broadcasting Company (NBC) this
week was peddling to agencies a re-
cently made kine verslon of Opening
Night. the nalf-hour musical TV show
with musie by Julie Styne and bnok

by Charles Peck and Sau] Meyer.
Fach show will contain original music
by Styne.

The program stars Myron Me-
Cormick and Ellen McCowan. Open-
ing Night will be done as a live show
The kine version is being used for
peddling purpnses anly.

‘Army Hour’ To Bow
Oct. 30 on NBC-TV

WASHINGTON. Oct. 8. Alter
months of preparation, the military

is ready to hit TV with its first big-
scale show The Army Hour which
is set to preem over the National
Broadcasting Company (NBC) net-
work Oetober 30 at § p.m. The show
has been boukea for a full 39-week
slate and will plug army recruiting.

Under preparation by the mihitary’s
TV sertion since early summer, The
Army Hour will be a live lelecast
using Alm plugs. Maj, Robert Keimn is
the head of the TV section which is
under the direction of military in-
farmation chief Charles Dillon, form-
erly of the Veterans' Administration,

WLW-D

WLW-C

———

Yes, the “eyes have it” in Cincinnati. It's a
RED HOT television town. Take a look at
these figures reported in the six-city Telepulse
for August, 1949:

Average 14 Hour TV Sets-In-Use

(12 Noon—12 Midnight)

. City August 1-7  July
CINCINNATI 30.4% 23.7%
New York 21.8 20.8
Philadelphia 217 19.5
Chicago 20.1 18.9

Now, another shot of vitamins has been
added in the three cities with all new star-
studded daytime programs, starting at 11:30
AM daily and featuring the million dollar
WLW-Television talent staff.

More vitamins: All three Crosley TV stations
—WLW.T, Cincinnati; WLW-D, Dayton;
and WLW-C, Columbus—also began carry-
ing the full NBC television network schedule
on September 25th—LIVE—via cable and
our own microwave facilities,

For a healthy sales prescription, contact your
nearest WLW Sales Office.

*RUTH LYONS Mid-West's
Greateit Showoman

TELEVISION SERVICE OF THE NATION'S STATION

Cresley Broadcasting Corporatlion

L’

www americanradiohistorv com
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Large-Sca]e Theater Video

On Coast Months Away Unless
FCCOkays FW(CTele Channel

Mid-Winter Debut Contingent on Government Action

HOLLYWOOD, Oct. 8. — Unless
Federal Communications Commission
(FCC) acts fast to grant Fox West
Coast Theaters an experimental video
channel, movie chain's projected plans
for large-scale theater television tests
in Southern California will be tabled
until next spring. FWC video execs

_originally hoped 1o set up shop by

mid-winter but lack of FCC approval
and the government's study of ultra
high frequency channels and color
TV have made it virtually certain
that theater tele in this area is still
months away.

Taking decisive steps to pioneer in
large-screen theater tele, FCC already
has completed all preliminary work,
including selection and partial leasing
of mountain sites for micro-wave
relay stations as well as earmarking
funds for equipment and installation.
Master plan involves 24 FWC thealers
from Santa Barbara to San Diego, all
to be linked via micro-wave. relays
with Hollywood’s Grauman's Chinese
Theater as cenftral origination point.
Theater Owners of America (TOA),
at its recenl Los Angeles convention,
went for FWC's plans and’ endorsed
experimental tele network as a trail-
blazer for the West, Installation of
theater projection equipment will cost
FWC about $25,000 per unit, based on
present costs of the RCA-designed
theater screen assemblies, both in-
stantaneous and film storage systmnl

See 50,000 Lookers

FWC planners estimate a potential
audience of 50,000 lookers per eve-
ning, with prices 1o be scaled upward
to $3.60 according to the event being
telecast. Prime feature would be
lavishly produced musical shows ala
South Pacific which could be done
live from Grauman’s Chinese show-
palace for relay. Idea is economically
sound, FWC execs held, since each
offering would have a potential gross
of millions of dollars over a span of
several weeks, thereby justifying pro-
duction outlay comparable to any
Broadway show. In addition, film
fare would be offered to give pavees
combined pic-stage presentation cvail-
able only to theatergoers.

Speeinl Events

A second phase of FWC program-
Ing would be special events features
such as World Series ball games, top
sports events and prime news cover-
age. Here again revenue from the
theater chain showing would justify
high costs of bringing events West-
ward, including coaxial ecable hanls
once transcontinental cable is set to
go. Local events would be covered
by own remote crews and production
staff.

In addition, pic house operators
foresee showing of regular sponsored
tele fare thru three-way tie-up with
bankrollers and tele nets, Such fea-
tures would mainly appeal to home
Mokers who stay away from theaters
on favorite tele nights rather than
miss their pet video offerings, For
example, theaters could include large-
screen showing of Milton Berle's tele

ATTENTION, ENTERTAINERS
100 8x10 Prints

57'5‘] Plus Postage -

NOC NECATIVE CHARCE.
509 Deposit, Balance C. 0. D

It you want reproductions that have satistied

41 customers from coas?! to coas? order from
QUALITY, We are sure to please youw,

QUALITY PHOTO SERVICE

Parkins St., Bax 42 BRISTOL, CONN.
Phone: 4015

seg in addition to regular film bills
at no price hike *“as an additional
service.” Since bankrollers and nets
would welcome added coverage of
seat sitters, theater ops envision little
irouble in tying into regular com-
mercial tele field. FWC, however,
would have no interest in origination
of tele fare for home consumption,
its only concern being to program tele
as a theatc: attraction,

CBS “Doorway”
Heading for TV
Debut Soon?

HOLLYWOOD, Oc¢t. 8. — The
award-winning radio stanza on the
psychology of childhood, Doorway to
Life, this week appeared to be head-
ing for an early video debut, The
show, which aired for several sea-
sons on the Columbia Broadcasting
systern (CBS) AM web, will be
imed in a sample 30-minute ver-
sion, with Family Service, Inc,
counseling org, picking up the tab.
Coemmercial sponsorship will be
sought on a series basis., Shooting
will begin before the end of this
month, with 35mm. film utilized. The
film also may be released for show-
ing by educational groups and pos-
gibly to theaters.

The radio version of Doorway has
not yet been brought back this sea-
son by CBS, It is believed that in
line with that web's desire fo secure
rights to as many of its properties
as possible, CBS has been insisting
on obtamming package rights. The
show is the property of William S.
Allen and Virginia Mullen, who
have done the seripting, and Dick
Wélsﬂn, who handles the business
side.

Mowrey Due at ABC
For TV Show Sales

NEW YORK, Oct. 8.—Paul Mowrey
is diie shortly to be named national
director of television program sales
for the American Broadcasting Com-
pany (ABC). Mowrey returned from
Hollywood this week after a lengthy
stay in the West, getting the web's
video outlets there on the air.

Mowrey currently is ABC's nd-
tional director of television.

New Amsterdam
Roof Undergoes
WOR-TV Revamp

NEW YORK, Oct. 8—The New
Amsterdam Roof, one of the oldest
legit centers in” the city, is under-
going a new change, preparatory lo
its service as a WOR-TV television
studio. It will be opened for video
casting Oct. 11, compleling a cycle
as a theater, roof-cabaret, radio
studio and now TV.

Remodeling is costing WOR §75,000,
with an additional $200,000 invest-
meni in lights, cameras, control room
and like equipment A glass cur-
tain, installed originally by the Na-
tional Broadecasting Company (NBC)
for radio use, is enabling WOR to
get, in effect, an extra studio. By
lowering the curtain, one show will
be able- to originate gn stage or in
the orchestra and pit, while a re-
hearsal goes on in the off-the-air
side.

Gallery Remodeling

An additional studio is being buill
in what was formerly the left fly
gallery, with the opposite gallery to
be a program department office.

In the orchestra three runways
have been installed to allow for
cameras -and camera dollies. The
master control room for the stage is
being built in the basement and will
be remote from the stage and or-
chestra.

WOR-TV is also getting new
studios ready on West 67th Street,
but some time will elapse before they
are ready. It is said the station’s
New Amsgterdam deal runs for three
years, with an annual rental of
$27,500,

The New Amsterdam Roof was for
yvears one of the most glamorous
spots in legit, but since being dropped
by WOR as a radio studio some years
ago has been dark.

RTDG Near Inking
Of Pact With NB(?

NEW YORK, Oct. 8.—The Radio
and ‘Television Directors' Guild
(RTDG) this week was on the verge
of signing a contract with the National
Broadeasting Company (NBC) to
cover TV directors, associate directors
and flopr managers at the web. The
pact will be similar to one already
in effect at the American Broadcast-
ing Company (ABC).

The wage scales will be a minimum
of $130 each week for directors and
£05 per week minimum for associate
meggers and floor managers. Diree-
tors will get commercial fees. The
agreement will only run until De-
cember 31, when all RTDG pacts with
TV webs and stations will be rene-
gotiated.

Hoyt TV Casting, Registry,
Plans Set-Up Like Pic Org

NEW YORK, Oct. B. — Oifficially
set to open Monday (10) in offices
at the Playhouse Theater here, the
Hoyt TV Casting and Registry Serv-
ice will attempt to become for video
what  Hollywood's Central Casting
Office is for films—a central cast-
ing office for all talent in the TV
medium. For $2 a week from the tal-
ent, the firm will: submit actors and
aciresses to networks, agencies, pack-
age and film producers. Included in
this charge will be the acceptance of
phone messages. No commissions will
be charged when thesps get placed.

Negotiations are ygnder way for the
outfit to do exclusive casting for sev-
eral agencies. The service wili con-
centrate mainly on placing legit tal-
ent whom they not only feel have
been inadeqguately represented in

video, but from whose ranks they be-
liewe the majority of dramatic per-
formers in the medium will come,

Radio Registiry has threatened to

sue the new casting service over the

use of the name "Registry,” but execs
at the recently organized firm em-
phasize they are not competing with
the radio phone and casting service.
Among the future plans of Hoyt TV
Casting and Registry Service is to
publish casting lists and to submit
writers, directors and other forms -of
talent te TV.

The firm is headed by agent How-
ard Hoyt, formerly Eastern story edi-
tor of Metro-Goldwyn-Mayer; Tom
Elwell and Denny Beach. The bank-
rolling is being taken care of by Mike
Grace, a legit angel.

www americanradiohistorv com

Du Pont Wants
TV “Cavalecade’
—But Obstacles

NEW YORK, Oct. 8, —Du Pont this
week was a sponsor that hdd a yen
fo get on TV and also had a pro-
gram to air, but likewise had a num-
ber of obstacles to overcome before

it could get its show before the
cameras, The program involved 1s
Cavalecade of Awmerica, a veteran

wheelhorse on AM for the chemical
firm. Du Pont has been discussing
the possibilities of simulcasting the
show, but its apency, Batten, Bar-
ton, Durstine & Osborn (BBDO),
hasn't quite figured how the radio
show, which airs over the National
Broadeasting Company (NBC) at 8
p.m. Tuesday, can be televised at the
same time, since the TV period now

is occupied by Milton Berle.

Du Pont has objected to the idea
of separate radio and video shows,
desiring to get all the talent costs
onto a single ledger sheet. The firm
also is unwi]]ini to swap AM time,
even tho it is bucking Berle, who
has forced other AM opposition, such
as Philip Médrris, to shift, and even
tho other sponsors, notably Schlitz,
nl;rnu]d like to take over that time
slot.

Most likely solution is the acquisi-
tion of a different TV time while
rciaining the current radio period.
Chances*are that BBDO then would
make a tape recording of the sound
from the TV show, then rebroad-
cast it with some editing as the AM
offering.

Spotlight on Video
At SMPE Convention

HOLLYWOOD, Oct. 8.—Television
will hold the spotlight for delegates
to the 66th semi-annual conveniion
of the Society of Motion Picture En-
gineers (SMPE), which begins its
five-day conclave in Hollywood Mon-
cay (10). Highlighting the video ses-
sion will be a talk by Dr. Viadimir
K. Zworykin, RCA wveepee and tech-
nical consultant on the newly de-
veloped 1elevision pick-up camera,
Zworykin's talk will be made during
a field trip to Mount Wilson Thursday
(13) to inspect iele transmitier in-
stallations and Mount Wilson Observ-
ator,

Also skedded for discussion at the
first business meeling Monday is a
proposal to change org's name to So-
ciety of Motion Picture and Television
Engineers and-absorb the Society of
Television Engineers into the SMPE,
Proposal will be contained in a re-
port by SMPE Pregident Earl Spon-
able, with recommendation that the
matter be welghed by delegates and
submitted to the entlire membership
for volte, If adopted it would re-
quire a change SM.PE's consti-
tution, marking first such revision
in org's charter in 33 years.

In his report as chairman of com-
mittee on theater television, Don
Hyndman, manager of Eastman Ko-
dak's eastern motion ple film depart-
ment, will review steps {aken to date
to spur theater television, with special
atlention given to Federal Communi-
cation Commission's (FCC) current
theater-tele sludies, Report will
stress co-operation bitween Theater
Owners of America (TOA), Motion
Picture Producers' Association
(MPPA) and SMPE, marking the
first time there has been Industry-
wide action on the subject of theater
tele,

Other events will include a lunch-
eon talk by Edward P. Curtis, -vice-
p-esident of Eastman Kodak; a brn-
quet Wednesday (12) and numerous
technical sessions of motion pic pho-
tography and television.
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Mr. Black

Reviewed Monday (19), 8:30-9 p.m.
Presented sustaining on the American
Broadeasting Company TV network, Orig-
Inated by WENR-TV, Chicago. Writer,
Bill Ballinger; directar, Tony Rizzo, Cast:
Andy Christopher (Mr, Black, narrator),
im Codel, George Mitchell Jim Dexter,

iley Hancock, Howard Keegan.

This low-budgeted seg, another new
TV show originating in Chi via ABC,
gshows pramise. Initial airing of the
mystery series suffered from
a few production mistakes,
some over-acting and a script
. that ai times was implausible,
but the saspense element kept
viewer interest and indicated
real potential strength.

My, Black is depicted as a spiritual
creature of the lower regions who
finds foibles of the human race de-
lightful and takes particularly fiend-
{sh glee in crime and violent death.

Initial program was built around
a game of Russian rouleite played
hip four rackateers to determine di-
vision of territories. During the game
one was murdered.

Weak writing was apparent in last
few minutes of the show when the
crime was solved. Solution was too

patent and was telescoped into a few e

overly dramatie, almost hammy mo-
ments. The dstective role was not
played as well as those of the four
gangsters and injured suspense main-
tenance.

The role of Mr. Black at times was
made comical by over emphasizing
attemptis to make the character fiend-
ish. Part should be given a lighter
touch and inferior acting must be
eliminated. With these changes series
could become commercially attractive

Cy Wagner

Aldrich Family

Reviewed Sunday (2), 7:30-8 pm.
EST. Sponsored by General Foods Cor-
poration (|ello puddings) via the Na-
tional Broadcasting Company, New York.
Agency, Young & Rubicam. Director, Ed
Duerr; writer, Clifford Goldsmith. Cast:
Bob Casey (Henry), Jackie Kelk (Ho-
mer) , Lois Wilson (Mrs, Aldrich), House
Jameson (Mr, Aldrich),

The video version of the Aldrich
tmily Is agreeable, breezily paced
Vv entertainment with warm, homey
appeal for family televiewers,
Any resemblance to the radio
Aldriches, tho, is purely due
to the presence of Henry's
' cantankerous sidekick, Homer,
(Jackie Kelk), who also ap-
ears on the AM show. Newcomer
ob Casey plays Hendy Aldrich, the
teen-age character which Ezra Stone
created on the air 11 years ago but
long since outgrew visually, The 22-
{:ar-md youngster is a capable ac-
r, but he’s nnt Henry. Henry is a
clumsy, cracked-voiced simpleton
with good intentions but low brain
power, while Casey is a bright, shyly
assured all-American-boy type, with
a pleasant speaking volce and normal
intelligence. Casey's gond looks may
attract a new bobby-sox following
for the series, but they won't draw
the laughs that Stone's vocal mugging
elicited season after =eason.

Kelk Steals It
Laugh laurels on the TV preem
went to show-wise Kelk, who walked
off with the telecast. Silent flicker
star Lois Wilson was suitable
gracious as°Mrs. Aldrich and the rest
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The National Broadcasting
Company Theater =y

Reviewed Sunday (25),2-3 p.m. EDT.
Sustaining thru the National Broadcasting
Company (MNBC). Produced and directed
by Warren Lewis subbing for Andrew C.
Love: adaptation, Robert Grey; ork di-
rection and original music, Albert Har-
ris; announcer, Don Stanley. Cast: Johnny
McGoverns. Jeffrey Silver, Anne Whit-
field, Gale Bonney, Ted Von Eltz, GeGe
Eearsnn. Florennce Ravenall and Marjorie

iszt,

The National Broadcasting Com-'
pany Theater, a new series of one-
hour dramatizations of major Amer-
can novels, kicked off with an
interesting but spotty adapta-
tion of Booth Tarkington's
Penrod. Five colleges and uni-
vergities are offering radio-
assisted home-study courses
based on the series, The adaptation
consisted of Incidents in Penrod's
spectacular career of boyhood mis-
chief. Penrod does not build to any
over-all climax or contain any run-
ning thread to hold the listener.
However, many of the incidents
themselves were strong enough to
carry the gituations which are preg-
nant with humor.

Penrod’'s Hi-Jinks

The initial and best episode told
of the consternation caused in his
home when Penrod, his imagination
excited by a movie, told his teacher
that his very temperate uncle was a
drunk and beat his wife. Penrod con-
tinues on his career of hi-jinks to
dump tar on everybody in the neigh-
borhood who is foolish enough to call
him *“a little gentleman,” to break a
window with his father's former
slingshot and to get the town's sissy
into hot water.

Johnny McGovern gave a very en-
gaging portrayal of Penrod, catching
the exact vocal flavor of the Tarking-
ton classic. The play is also alded
considerably by the fine acting of all
the other radin thesps.

J. Donald Adams, the New York
Times book critic, in his half-time
commentary compared the novel to
others of its genre.

Warren Lewis, subbing for Andrew
Love, turned in a capable directorial
stint. Leon Morse.

of the cast were quite competent,

As scripted by Clifford Goldsmith,
originator of the series, the Initial
stanza revolved around the old mis-
tuken identity gag. Trying io slave
off an English exam, Henry faked
a hand injury so he'd be sent to the
doctor instead of school. At the hos-
pital an attendant mistook him for
an accident case and rushed him off
for X-rays, which revealed a piece
of metal imbedded in his shoulder.
Frantic complications ensued, but the
situation was resolved when the metal
turned out to be s dime in Henry's
pajama pocket. In a typical Aldrich
wind-up, the problem child made
the simulated injury a real one by
spraining his hand in the final scene.
Kelk provided the script’'s brightest
moments by popping in,at odd mo-
ments with bulleting on other pa-
tients.

Plugs Ineffective

The attempt to work Jello com-
mercials into the story (via Henry's
trip to the store and Mrs. Aldrich’s
telephone chat) was commendable,
but they'll have to devise a smoother
format if the plugs are going to be
weffective. Right now the pudding
pitches shatter the illusion.

Camera work was adeguate thru-
out and truly outslanding on
the mouth-watering sales-appealing
close-ups of various Jello desserts.

June Bundy.

Dorothy Dix at Home

Reviewed Wednesday (5), 10:45-11
a.m. EST, Sponsored by Sealtest, Inc.,
thru N. W, Ayers via the National
Broadcasting Company, M. Y. Director,
Perry Lafferty. Cast: Barbara Winthrop,
Mitzie Could, Joan Lorring, Jo Gilbert,
Lyle Sudrow,

This soap opera version of the
Dorothy Dix syndicated advice
column, which purports to dramatize
“domestic and romantic prob-
lems” culled from the famous
columnist's files, is compara-
Yx. ble to Sophie Tucker playing
fy! a pulp adaptation of Noel

Coward straight. Blooming
forth in typical Tucker tones, the
self-assured Dotty (Barbara Win-
throp) dished out some trite advice
Wednesday (5) relative to the danger
of friendship between upposile sexes
ripening into something else, when
one of the parties is married. All
this, of course, was in the guise of
a sophisticated chat between her and
“favorite nephew” John, en route
to the swank abode of Anna Marie,
the fem friend in question, To save
script mileage, the gal met them in
the driveway, where Dorothy ladled
out more “beware of friendship” ad-
vice before climbing out of the car.
Then they all rushed into the house,
where the lady's husband made John
a $10,000 proposition to woo Roxanna
Wallington, heiress to $9,000,000 and
described by Anna Marie as “the
world's prize stinker."

Roxanna had some strong compe-
tition, tho, in Dotty. Sprinkling con-
ceits in her wake (i.e., “there some-
thing about my snow white mane that
seems to impress people”), the
opinionated fem counterpart of John
J. Anthony. was thoroly obnoxious.
Her smug advice to the synthetic
problems aired last Wednesday was
hardly calculated to inspire much
confidence on the part of listeners
or her column readers.

The Sealtest commercials made a
smooth pitch for Sheffield milk via
the slogan “milk is a must in a well-
balanced diet” and the corporation’s
regular sales plug—"Always get the
best. Get Sealtest.”

June Bundy.

Bandstand U, S, A,

Reviewed Friday (30) 8-8:30 p.m.,
EST. Sponsored by the U. 5. Treasury

Department via the Mutual Broadcasting
System, San Francisco, Producer, Sam
Leverne, Cast, Russ Morgan and his or-
chestra, Louanne Hogan, the Morganaifes.

Rus: Morgan's Bandstand U.S.A.
is a pleasantly commercial half-hour
of sweet schmaltz and congenial corn.

“Musgte in the Morgan Man-
TR ner” (the old erying trombone
1% and punctuating cymbal) Is
W.lx] right back in style. The show's
ﬁl“ bright pace and varied line-up

of oldies, ballads and novelties
make for easy listening

The singing maestro cornered most
of the vocal spotlight, but band can-
ary Louanne Hogan and the Morgan-
aires gave him a nice assist on a lilt-
ing Makin' Love Ukelei Style and the
hillbilly ditty Put Your Shoes On
Lucy. They also scored with Strum-
min' on the Old Banjo and That’'s My
Weakness Now Morgan has a big rec-
ord on the latter oldie’

The band leader made an accept-
able explanation of the show’s title
(he'll broadcast from various cities
during his cross-country tour), but he
could dispense with the heavy-handed
banter and flowery tune intros,

fhe U 8. Treasury Department

roved to be an ideal sponsor. limiting
ts commercial to one brief plug for
pay roll savings bonds.

. June Bundy.
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The Judy Canova Show

Reviewed Saturday (1), 10-10:30 p.m.
EDT. Sponsored by Colgate's dental cream
and Halo shampoo thru the Wijiam Esty

Agency via the National B#adcasting
Company (NBC). Producer, Joe Rinesj
director, Bill Verdier; script,

Hl!rll’{,
Hoople, Fred Fox and Art Phillips; or

directed by Charles Dant; vocal backing,
the Sportsmen Quartet, Cast: Judy Ca-
nova, Mel Blane, Ruby Dandridge, Hans
Conried, Verna Felton, Gale Gordon and
Joe Kearns.

The Judy Canova show made its
fall debut with a program that must
have been considerably -below the

level achieved during the hill-
TR billy star's lengthy career.
1 %H There is no question but that
o _‘1 the show offers corn. but even
l"lh corn has its grades. This was

not hybrid corn. The pro-
gram made a pretense at a situation
comedy when Judy visited her
neighbors, the wealthy Dodges, and
there was a scene with Judy's ma
and pa. But the accent was on gags,
not building the situation, the re-
sult being that these incidents never
amounted to much.

Then again the gags might have
been sprighilier. To Mr. Dodge's
remark, “Look at her face,” his wife
replied, “not while I eat.” And the
topper was when Mr, Hemingway,
the boarder and also a newspaper-
man, told Pedro, the butler, that
he had a deadline to"meet. The next
thing heard was the roar of a lion
delivered by the same Pedro who
thought he was bringing a dead lion.

However, Miss Canova's singing
gives the show a tremendous NIt
She was especially good on I Can't

Give You Anything But Love and

Room Full of Roses. !
Howard Petri delivered the com-
mercials for two of the products In
the Colgate stable. The audience
learned how Colgate's dental cream
stops tooth decay before it staris
and that Halo shampoo glorifies hair.
Leon Morse.

The Million Mile Traveler

i
Reviewed Sunday (21, 6:15-6:30 p.m,
EST. Sponsored by the Atchinson, Topeka
and Santa Fe Railway, via WCBS-TV,
Mew York. Cast: Burton Holmes, Thayer
Soule,

TV can do® @ tremendous selling
job for transportation a8 evidenced
by this 15-minute ‘ravelog about the

Grand Canyon, sponsored by
the Atchison, Topeka & Santa
Fe Rallway. “Million Mile
Traveler"” Burton Holmes,
who is credited with origi-
nating the first travel film
format, has assembled some excel-
lent footage for his initial show, rich
in pictorial values and scenic
grandeur. Even sans color, the four=
hour mule trelk, glorified musically
by Ferde Grofe’'s Grand Canyon
Suite, is engrossingly beautiful.

Unfortunately tho, the Holmes
narration didn't reflect the high
visual standards of his telefilm,
Flashily attired in white tie and
tails, the distinguished, snowy-haired
lecturer was visibly nervous as he
opened the program with a quaver-
voiced introduction for his younger
co-narrator Thayer Soule, also in
white tie. The boys indulged in
some pointless horseplay about which
one of them was going lo wear a
sombrero, then lauached the heavy-
handed film narration The latter
featured such moth ealen gags /as
“Did 1 hear a rip?" in reference 1o
a lady’s struggle to mount a mule,
and Holmes's self-conscious tag for
that mule.”

The commercials, which wurged
travel-conscious televiewers to write
for Santa Fe's Grand Eaniynn folder,

we of course, a na‘ura
o2t June Bundy.

RADIO PERSONNEL

We huve openings for Juniol mid Senlor
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Union Commerce leveland, Ohilo.
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Inside Show Business
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Silver Theater

Reviewed Tuesday (4), 9:30-1C p.m,
EST. Sponsored by Pabst Brewing Com-

8::1'1 for Pabst Blue Ribbon Beer thru

arwick & Legler via the National Broad-
casting Company, New York, Writer-pro-
dueer-director, lrving Brecher. Cast:
Jackie Gleason, Rosemary DeCamp, John
Brown, Lanny Rees, Gloria Winters and
Sid Tomack.

Life of Riley should prove a potent
answer to people who believe that
Hollywood has no future in TV. The
fact of the matter is that the
quality of this filim, the qual-
ity of its production and its
over-all enfertainment wvalue
put it up there with top shows
of a similar nature being done

live.
The first episode concerned the

serewball anfics of Riley when he
learned he needed a tonsil operation.
Riley took this news a- if he were go-
to have to underge’ brain surgery,
iving his family wild, his nurse to
distraction and his friend to a frenzy.
He fainted on the slightest provoca-
tion, went to visit a woman who re-
eently had twins, mistakenly believ-
ing she had um:lergﬂne a tonsillec-
tomy, made out his will and was vis-
fted by his undertaker. The last in-
ETt was the only one that fell

Jackie Gleason, an ideal cast as
Riley, was chosen for the role when
Willlam Bendix couldn't appear be-
cause of film commilments. Gleason
nugs as tho he were on a vaude
gtage, uses his pop eves for continuots
humorous effect and generally over-

J gelting laugh after laugh. As
Jim Gillis, Riley's pal, Sid Tomack
is another decided asset to the pro-
gram, Tomack is a natural comedian
because he is funny to look at hefore
he even opens his mouth, and when
he does the laughs get better. Rose-
mary De Camp is quietly effective
as Riley's wife.

" The quality of the film which was
not a kine was all that could be de-
sired. The close-ups especially were
very good. However, there was a bit
too much light in the long shots.

The commercials for Pabst Blue
Ribbon Beer continued jts “finest beer
ever tasted" theme. There was a cute
cartoon of a boy and girl with a glass
of beer. The closing commercial show-

| ing Riley and his frau talking about

the beer with announcer Jimmy Wal-

lington was good. Riley looks like a

kind of guy who would drink beer.
Leon Morse.

Reviewed Monday (3), 9:30-10 a.m,
Sponsor participation program aired Mon-
day, Wednesday and Friday by WBKB,
Chicago, Produced by Service Unlimited;
directed by Bill Balaban; emsee, Linn
Burton: writers Larry Kurtze. Music by
Songsmiths, wvocal quartet and planist
Ella Rose Halloran.

Second Cup, only morning TV airer
here, is a hodge-podge of few audi-
ence participation stunts and com-

mercials, It needs more en-

tertainment and smoother pro-

duction, On the air for over a

week it still is handicapped by

direction fluffs and weak and

slow-moving participation
stunts,

Emsee Linn Burton, local disk
jockey, does his best to keep a fast
pace, but gels little assistance from
the material he has to work with.
Noticeable, too, is the super-sbun-
dance of commercialism. After each
stunt a long commercial for one of
the five participating sponsors is
given and a telephone give-
away gimmick used in each show is
built around necessity for home view-
er memorizing names of food prod-
ucts sold by one of the sponsors.
Altho intended to be an entertain-
ment gimmick and audience builder,
it is nothing more than a lengthy
sereening of food products.

Typical was a coffee commercial
which consisted of a static shot of a
coffee container plus a sales pitch by
Burton,

Stunts had gals blowing feathers,
bursting balloons and trying to
dramatize a song by holding up cards
illustrating articles mentioned in the
Iyries.

The Songsmiths' vocals are a re-
deeming feature. They should be
used more often. Why it's necessary
to dress them in waiters uniforms
and have them serve ice cream and
cookies (made by two of the spon-
sors) is difficult to understand. It
destroys quartet's entertaining value.

In essence, program is weak tele-
vision. Cy Wagner.

Ladies Fair

Reviewed Monday (26), 1:30-2 p.m.
Presented sustaining by the Mutual Broad-
casting System, Originated by WOGN,
Chicago. Produced and emseed by Tom
Moore. Announcer, Haolland Engle; or-
ganist, Porter Heaps.

Altho there's nothing unusual about
this new MBS program (another audi-

Dllfff’ﬂ Tavern J4ence participation show using fem

Reviewed Thursday (6), 9:30-10 p.m,
EST. Sponsored by Blatz beer over the
Mational Broadcasting Company via the
Kastor, Farrell, Chesley & Clifford agency.
Producer, Ed Gardner. Director, Jack
Cleary., Writers, Binnie Bogart, Larry
Rhmine, Phil Sharp, Al Johansen and Ed
Cardner, Cast, Ed Cardner, Charles Can-
tor, Eddie Green and Gloria Erlanger.

Three innovations mark the return
to the ait of Duffy’s Tavern: a new
sponsor (Blatz), a new Miss Duffy

(Gloria Erlanger) and a new
point of origin (Puerto Rico).
The flrst seems to have
latched on to a natural, in
terms of working its plugs
into the show; Miss Erlanger
gtill sounds sirange to ears accus-
tomed to the more strident deliveries
of Florence Halop and Shirley Booth,
but acquitted herself well; and the
value of the island dependency as an
originating point still is to be settled.

The show carght was pretty much
in the old Duffy’s groove, with Finne-
gan (Charlie Cantor) playing a tough
mobster to drive out some gangsters
who sought to close the Tavern's
doors. There were plenty of laughs
in a script which moved quickly, if
somewhat obviously, Ed Gardner,
Cantor and Eddie Green delivered
their lines with telling effectiveness.

The show, taped in Fuerto Rico,
came thru with little perceptible dif-
ference in sound quality from the
local variely of transcribed airers.
The bankroller, however, is reported
not completely pleased with results
so far. As long as tl e quality of ma-

guests) this series seems to be
destined for widespread ac-
ceptance because of Emsee
Moore's ability to keep the
show going at a fast pace, to
. present laugh-provoking situ-
ations, and to entertain without malk-
ing fools of his contestants.

Moore is willing ‘to admit that he
has taken a little of this and a little
of that from basic formats of other
successful daytime audience partici-
pation shows. He is not out to create
a sensation-" . *w show, but merely
to entertain.

This one had the time-tested,
grandma contests, the question an-
swering portions and a “musical
Merry-Go-Round,” which had the gals
identify songs. - There also was a
gimmick which gave gal giving cor-
rect answer to a running question an
opportunity to appear on last show
of the week to get a crack at a jack-
pot, For winners of each section of
the show there were typical large
prizes donated by manufacturers
anxious to get free plugs,

About the only part of the show
in bad taste was awarding of prizes
to radio editors whose names were
picked by chance. This stunt seems
to be an obvious effort to “buy” the
scribes and an indirect insult to their
integrity. Furthermore,' it has no
enfertainment value. Cy Wagner,

lerial retains the level shown on this
episode, however, there is little
doubt that Duffy’'s will remain a pop-
ular favorite. Sam Chase.

Reviewed Sunday (2) via CBS-TV net-
work. Sponsored by Crosley Division, Av-
co Manufacturing Company, via Benton
G Bowles, Producer, Irving Mansfield; Di-
rector, Alex Leftwich, Orchestra, Hank
Sylvern. Panel members, George 5. Kauf-
man and Abe Burrows, with Billiz Burke
as pguester Emsee, Clifton Fadiman,
Guests: Ginnie Powell, Boyd Raeburn,
Lew Parker, Duke Ellington,

If the slick and smart production
bestowed upon Inside Show Business
(nee Tonight on Broadway) could
manage, somehow, to summon
an equal degree of quality
from the show itself, Crosley
might have something worth-
while on its hand.. As is, even
tho it's been trimmed down, in
TV, from one hour, as it was in AM,
it remains a shov with an utterly
spurious premise and spotly in its
entertainment wvalues., Mostly, these
stem from the guester appearances,
with an occasinnal lift from Abe Bur-
rows and George 5. Kaufman. Act-
ually one of the main faulis of the
show is that it has so many gimmicks
and so much palaver that neither
of these two eminent wits has much
time to indulge in what they're there
for—which, basically, is to make
funny.

Business purports to present top-
flight performers with “problems"
and to aid them via the sage advice
gerved up by Messrs, Kaufman and
Burrows, aided by a pguest expert,
on this show Billie Burke. The per-
formers in travail on this show were
Ginnie Powell and her band-leader
husband, Boyd Raeburn; Lew Parker

-

and Duke Ellington. Such problems
I should have,

The Problems

Miss Powell's problem is an in-
ability to speak, altho as she dem-
pnstrated, she ¢an look utterly charm-
ing and captivating, as well as doing
a Grade A TV song selling -job;
Parker's problem was now that he's
back from a successful run in Eng-
land, what to do, anr the Duke’s
problem is how to increase night club
employment for bands. Happily, each
did a specialty, and thus mitigated
the dull talk, at least in part. If, as
seems necessary, Business must stick
to its premise, at least the woeful
overabundance of talk between em-
gee Clifton Fadiman anc the guesters
shnuld be reduced and Kaufman and
Burrows given more time to sparkle.
There's no need for a third panel
member.

In direction and production, Busi-
ness is really good business, keeping
on top of its central characters and
using plenty of close-ups, Commer-
cials are hard-sell in type, localed
inside a Crosley appliance store.

Jerry Franken,

Visit With the Wehsters

Reviewed Wednesday (September 2B),
8:15-8:30 p.m., EST. Style—>Situation
comedy, Sponsored by Ceneral Woodcraft
(Whoadeo Windows! thru Reese and Ger-
ston, MNew York, Weekly via WRGB,
Schenectady, N, Y. Cast, Lyle Bosley and
Betty Samsel, Director, Ted Baughn.
Cameramen, Jack Finch and Ken Com-
stock : sound, Bob Nagle: lights, Pat Kid-
der: floor manager, Charley King; sets,
], D. Fisk; writer, Vickie Woodward.

In young-married-couple comedies
like this that are confined to a living
room set, the actors must be strong
enough to carry a week script,
= or the script must be strong

enough to carry average ac-
E tors. Unfortunately, this show

falls in between and merely

plods along in a determined
manner,

The situation on the show caught
had the husband involved in planning
an evening on the town for an im-
portant customer, only to find that
the customer had his own ideas of
what to do. Both characters tried to
make the mediocre script move by
heavy-handed actions and loud talk-
ing, but the enlire efforl was more
wearing than zestful.

J. D. Fisk's two-level set was hand-
some, and the commercial, a demon-

www americanradiohistorv com

Reviewed Monday (3) 8-8:30 p.m.
over CB5-TV network, Sponsored by In=
ternational Silver Company via Young &
Rubicam. Producer-director-script editor,
Frank Telford, Script, Sid Slon, Cast—
Conrad Magel, emsee; Burgess Meredith,
Eva Gabor, Luis Van Rooten, Gloria Me-
Cee, Harry McAfee,

Remembering just a yvear ago, it ia
really amazing' to see how the cali=-
ber of TV dramatic shows has ime-

proved. Silver Theater, one
of the latest entries, is an éx-
cellent example, for it repre=
sents crackerjack production
and direction, smooth, well=
integrated, with a close cam-
era thruout, giving viewers the in-
timacy and proximity so sorely
needed in video. The show shapes up
as a welcome addition, with a nod to
Frank Telford as director-producer.

As usual, tho, the level wasn't con-
sistent thruout—in this case a ftrita
story serving to corn up the works
and telegraph the punch. What in-
terest the story did hold stemmed
partly from the production and partly
from the facile performances of Bur-
gess Meredith and Eva Gabor, plus
a really sock job by Luis Van Roolen.
While it's true Van Rooten's role was
a-juicy one, a lesser p'ayer could well
have spoiled it, Perhaps the most not-
able aspect of his performance was
the fact that, cast as a French chef,
he had not one line of English thru-
out the story, vet conveyed, via his
piquant performance, complete un-
derstanding to the viewer.

Commercinls Lose Out

The 1847 Rogers silver commer-
cials leave plenty to be desired. It's
not only that they had little drive,
but additionally that their production
raised an interesting problem. The
filmed plugs consisted mainly of shots
of the silverware, with one pitch
showing them casacading out of the
blue. Apparently, they were pro=-
duced with the thinking directed
toward optimum TV receplion on a
maximum number of sets, Actually
any number of receivers, for one
reason or another, deliver some ver-
tical distortion. Thus, on the set on
which the show was caught, the
knives, forks and spoons looked as
tho they'd been mungled by a muscle
guy Anyhow, the plugs would do
more if they explained the why of
the 1847 quality, rather than merely
claiming that quality.

Conrad Nagel, who did a similar
stint on AM, is Silver Theater emsee,
introducing the show and cueing the
scene. He serves in his customary af-
fable fashion. One thing, tho, that
producer Frank Telford should omit
is the post-curtain interview hetwee_n
Nagel and the show of the star. IU's
a hangover from radio; it serves no
function other than permitting the
star to plug his latest vehicle, and
above all, it disrupts or destroys any
mood which may have been created,
Can you imagine a post-curtain in-
terview with Lee J. Cobb in Death of
a Salesman? Jerry Franken.

stration of how storm windows can be
easily installed, was well done by
Dave Kroman as the “Ol' Carpenter.”

This show definitely needs a script
with more originality and zip, or else
two actors who can forget the writ-

ten word and quick-wit their way
thru a situation.

Paul Jackson.
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Color Fades From—_l-lorizon;
Long Field Tests Foreseen

(Continued from page 7)

months ago. The FCC is not likely to
be ready to come up with findings of
any kind on its current deliberations
until next March at the earliest, and
possibly much latter, Any field-test-
ing would have to take place subse-
quent to that,

Industry Hostility a Factor

Altho the commission holds the
responsibility and authority to decide
whether the industry is ready for
eolor standards, the almost solid hos-
tility of the industry to setting im-
mediate standards will inescapably
be a major factor inthe commission's
deliberations, Another important fac-
tor is the commission's determination
to lift the TV freeze and issue new
video allocations simultaneous with
announcing what it intends to do
about color standards.

Whether the industry’s opposition
to CBS's color system will hold as
much importance as it did in FCC's
deliberations three years ago, when
the commizsion rejected the web's

etition for color TV, is speculative.

ere are several significant similari-
ties and some interesting differences
in the current situation compared
with the showdown of three years
ago. CBS's current y-me band color
has definition of 405 lines, while three
years ago the system was 12ame wide
and had 525 lines. Then as now RCA
was arguing that the industry was
not ready for color television, but in
the current squabble RCA is boasting
considerable progress in its own elec-
tronic system which it claims is the
best in the field altho still in need
of considerable experimental testing
before it can be commercially ap-
plicable,

For Monochrome

Then, as now, the major black-
white set manufacturers, such as Phil-
co Corporation and Allen B. DuMont
Laboratories, Inc., were arguing that
monochrome TV is so far superior to
any color system vet devised as to
preclude the possibility of color
standards Br some time to come. Dr.
Allen B, DuMont, who has won a
chance to demonstrate his latest
black-white receivers at the current
hearing, is insisting that it will be 10
to 20 years before there can be color

Ll

Despite a running fire of criticism
from CBS's industry foes during the
web!s demonstration of its color sys-
tem here before a select audience at
the Carlton Hotel, CBS walked off
with high honors at least for the cour-
age with which it willingly put its
own system to an acid test in the
presence of the FCC. The only com-
missioner absent was Frieda Hen-
nock, who was ilL

Whatever the differences of ufitﬂfm
may have been on technical issues,
there was little doubt that, at least
from a pictorial standpoint, the com-
missioners and their top technicians
and legalists were pleased with what
they saw. Whether the CBS perform-
ance proved that the system is ready
for commercial use is somethin
which will be in for lengthy delibera-
tion by the FCC. The commission
wants to get color video started, but is
determined to avoid gearing the in-
dustry to detailed standards unless
it is absolutely sure of them. It is on
thigs point which RCA is ready to un-
leash its heaviest strategy during its
color demonstrations starting here
Monday (10) at the Washington Hotel,

RCA has planned a bang-up show
for the distinguished audience, and- if
it can impress the FCC that the sys-
tem has greater potentialities than
CBS's and is already pictorially as
good as CBS's, the communications

titan may win ils battle to delay final
color standards.

CBS's Display

CBS showed its color TV wversion
on six especially built receivers and

on two table-model monochrome TV
receivers equipped with adapters and
a color viewer, Dr. Peter Goldmark,
director of the CBS engineering and
development department, who in-
vented CBS’'s color system, gave proof
that his system can be accommodated
by the standard 2.8-mec coaxial cable,
Programs transmitted coaxially to
Baltimore and to New York and back
to Washington showed some loss of
color definition but nevertheless ap-
peared satisfactory to most viewers.
Dr. Goldmark has emphasized that
RCA’'s system required a 4-mc coax
cable and that the American Tele-
phone & Telegraph Company has been
unable to come up with a way to
transmit the RCA color system. The
programs include displays of brilliant
gowns, baseball teams in action, jugg-
lers, ballet dancers and songsters.

CBS Prexy Frank Stanton, who sat
thru the entire demonstration, earlier
in the week had joined with Dr, Gold-
mark in presenting CBS's case on the
stand at the hearing. Remarking that
CBS will support any color system
“‘which best suits the problem,” Stan-
fon put forth his claim for the su-
periority of the CBS system over
RCA’'s. Commenting that RCA’s color
needs field testing, Stanton declared
that CBS “is ready today.” Stanton
further attacked the rival system
by claiming that RCA's proposal for
cheaper two-color receivers would es-
tablish “a double standard, one for
the rich and one for the poor.

Costs Held Down

In developing the CBS system, Stan-
ton added: “It has been one of our
primary objectives — an objective
which I have noted RCA did not
mention—to limit costs so that our
system will be within the economic
reach of the same general public
which can buy black and white sets;
we have avoided making full color
television a luxury available only to
a few."

On the question of compatability,
Stanton asserted that it is more im-
portant to get a system readily con-
vertible to color rather than one that
can pick up black and white pictures
from a colorcast. The problem of re-
ceiving monochrome pictures from
color "mus® be subordinated,” he de-
clared, to the problem of converting
readily to color, “If the only objec-
tive is to leave black and white pic-
tures untouched it is foolish to con-
sider color at all’ he told the com-
mission, -

Stanton also criticized DuMont, who
declared in a press conference after
the CBS demonstration that “color is
10 to 20 years away.” Stanton said
DuMont's “statement speaks for it-
self in showing his continued at-

tempt to keep color television from
the public."

K-F Plans Switch
To Spot AM After
Dropping Winchell

DETROIT, Oct. 8—Altho Kaiser-
Frazer is dropping Walter Winchell
at the end of this year, the account
will continue to use radio. However,
plans call for a switch from network
‘broadcasting to spot radio. This is
necessary to fit the broadcasts into
the K-F dealer pattern.

Meanwhile contiderable interest was
expressed in local radio circles over
the $£34,000,000 loan granted K-F by
the Reconstruction Findnce Corpora-
tion (RFC). It is anticipated that the
firm will begin action to get into
a low-price car operation, which was
its original intention but which was
temporarily abandoned because of
postwar stee] shortages. This, in tum,
will probably mean increased radio-
TV activities by the account,

It is reported that among the spot
plans Kaiser-Frazer has in mind is
the purchase of time on stations
owned by the United Auto Workers
(UAW), with which, of course, it has
contractual relations.

CBS Demands
White Collars’

Recertification

NEW YORE, Oct. 8.—The Colum-
bia Broadeasting System (CBS) this
week demanded recertification of its
white collar worker union. The move
threw an abrupt monkey wrench into
proposals made by the Radio Guild
(Local 50, United Office and Pro-
fessional Workers' Union) for upward
revisions of the present contract with
the web which lapses November 31.

Despite a petition signed by 300
employees Wednesday (5) and for-
warded to the management, CBS is
expected to remain adamant in its
demand. The CBS position, as stated
by one of its execs, is that several of
its employees allegedly claimed they
did not want to be organized. In keep-
ing with this contingency CBS would
like to find out if the union has a
majority of its staff.

The Radio Guild says that the web's
action is an attempt to “destroy the
union,” not to find out if it has a clear
majorily. The union is willing, its
representatives state, to use any meth-
od that CBS wishes to determine its
majority as long as such a method
is immediate and will not delay ne-
gotiations, A National Labor Rela-
tions Board (NLRB) election would
have to be held for Radio Guild
certification, according to the pres-
ent CBS demand. is, the wunion
feels, would take months,

The white collar union, with close
to 500 members at CBS, has been
established at the net for three years,
The labor org is holding a strategy
meeting Monday (10).

Sports Net Signs 116 Indies

PHILADELFHIA, Oct. 8. — The
Sports Broadcasting Network, Indie
web for indie stations for coverage of
sporting events only, has boomed to
1168 links after starling with under
two dozen stations less than a month
ago. Fashioned for the independent
outlets so that they can earry major
sporting events live without incur-
ring major line charges, the sports
web now branches from Burlington,
Vt., to Biloxi, Miss, on the East
Coast- and extends as far west as
Little Rock, Ark.

Slations joined are, for the most
part, in communities less than 100
miles distant from each other, with
station line charges only for picking
up the event from the nearest city
with a sports broadcasting member,

‘To Air Major Events Live

The web already has the home and
away games for -the Philadelphia
Warriors, basketball pro champs, and
the Philadelphia Eagles, football pro
champs, and all the fights emanating
from Convention Hall here,

Albert J. Sylk, head of WPEN
here, who masterminded the sporis
network plan, is president of the
web, Jack Rensel, account exec at
the Weightman Advertising Agency
here, is vice-president and general
manager. Del Parkes was {aken on
as production chief and head an-
nouncer, Sylk is currently negotiat-
ing for twin basketball bills at Mad-
ison Square Garden in New York
along with other major sporting
events. Sponsorship Is left to the
individual stations,
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TV’s Growth
Dominates Ad

Agey. Confab’t

Media Defy Tele |

NEW YORK, Oct .8.—Television’s
growth as an advertising medium
dominated the annual Eastern con-
ference here this week of the Ameri-
can Association of Advertising Agen-
cies, Exponents of other media, such h
as outdoor, newspapers and maga- B
zines conceded that TV will be a ¥
potent farce, but malntained stoutly
before the agency exeesg that their vi
own particular mousetrap was belter. ©

Harold S. Barnes, director of the T
bureau of advertising of the American T
Newspaper Publishers' Association
(ANPA), said that newspapers don’t
suffer from the time limitations of g
radio or TV, but a reader can pick up ¥
any or all papers at any hour of the g
day. He also said that, “in spite of the
growth of radio we find at the end |
of 20 years that magazines, outdoor §
and newspapers are enjoying their §g
all-time high in advertising revenue.”

Mags Treble Ads

Frank Braucher, president of the
Magazine Advertising Bureau, made L
much the same point, noting that, !
while radio advertising nearly trgbled |
in the past decade, magazine advertis-
ing more than trebled in the same
period. He concluded that “national
advertisers evidently found that radio 1

i
;
|
]

was no substitute for magazine ad-
vertising—{for the pirnted permanence -
of a magazine advertising page. I am
quite sure that the users of television
will also find that out, if indeed they
don't already know it."

The smart advertiser “isn't going
to let his prospects alone at any time
during these hours (when he is not
asleep). He's going to sell them every |
hour they're awake—indoors and out-
doors,” according to Kerwin H. Ful=-
ton, president of Outdoor Advertis-
ing, because "“there is no television
outdoors,” and they reach their audi-
ences at different times and places.

Pat Weaver, veepee of TV at the
National Broadcasting Company
(NBC), said that, regardless of video's
growth, radio will continue to be a
complementary medium. He said that
“no matter whether the TV homes go
down to 50 per cent you can always
add radio and television together and
reach America."”

WM “Premiere” Goes

To Full NBC TV Net

HOLLYWOOD, Oct, 8.—Local suc-
cess of the William Morris Premiere
Theater showcasing stanza over
KNBH prompted National Broadcast-
ing Company (NBC) to expand air-
Ings over the full NBC tele skein.
Originally launched as an experi-
ment to give likely commercia]l tele

ospects a trial run, the caliber pf

es passed net scrutiny and re-
sulted in national coverage.

Hereafter, NBC will stagger kine
prints of the weekly series with re-
leases set for both Chicago and New
York. Chicago will feed the Midwest
network with New York covering
the East, Weekly releases will be cut
back to an every-other-week sked
to allow the Morris Office more time
to prepare new airers.

Shows have featured only Morris
clients, including Pinky Lee, Lois
Butler, Howard De Silva, Sterling
Hollaway, El Brendel, Arlene Harris
and others. Agency picked up the tal-
ent tab, with network paying for
facilities and kines. First such deal
consummated on the  Cpast, I|dea is
catching hold with other stations and
agencies now negotiating similar

showcasing serles,
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)i TV Dealers
stablished

Dffices in Washington
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WASHINGTON, Oct, 8.—The new-
Iy formed National Television Deal-
Fﬁ:'ﬁa&nclatiﬂn (NTDA) opened of-
fleed here thiz week, with plans to
expand its activities from Washing-
goni and Baltimore to take in the en-
lire Eastern television arvea and later
gpread thruout the country, Edwin
Pempsey, acting executive director,
told The Billboard vesterday (7).

A membership drive is now under
way in this area and, according to
Pempsey, “is showing good results
already.™ A preliminary meeting of
Jocal TV dealers early this week re-
pulted in heavy support for the plan
{0 Set up a national dealers’ group, he
added.

Won'"t Absorh Loeals

NTDA has no plans to absorb in-
dividual dealer associations in the
nation, Dempsey said, nor will it af-
filfate with any of them, Members of
local associations, however, are wel-
‘come to join NTDA, the acting di-

/ ﬂm added.

- Objective of the new national
grd:p is to work toward harmony in
L desler relations with distributaors,
‘manufacturers, federal agencies and
the general publie, according to
Pempsey. NTDA will attempt to pro-
mote higher standards of advertising,
gervicing and general sales and busi-
ness practices. “Many dealers” said
Pempsey, “are using antiquated ac-
gounting methods, and their salesmen
areé not as familiar as they might be

A1 with television in general and receiv-

ers in particular. We hope to correct

that.”

: Other Officers
Temporary officers besides Demp-
gey, who formerly operated his own
-ﬂwnﬂva‘ agency in Baltimore, are
‘acling Treasurer Edward Dyas, a
financ expert with the Maryland
i department, and Vice-President

Pyne, a writler for The Balti-
. Sun. Permanent officers will be
late this year.

S ol
t F;Sparks Others
GAGG, Oct. B.—The unques-
tionable success of the second annual

L melevision and Electrical Living Show

held here this week has so impressed
executives of electrical associations
her cities, that at least three more
owns will have comparable shows
a the future. Los Angeles and Kan-
i City, Mo, groups have already
icated that they will have similar
sxhibits in 1960, Execs from Detroit
tated that they had not planned an
josition, but that success of the
affair had ade the decision
or them and they will have one in
4 Petroit in a few months.
%'ﬂ board of directors of the local
w also decided to hold another
pibition next year. This show, the
ind annual, gave heavy play to
padio and TV, as well as major ap-
plignees, and is expected to draw
smore than 150,000 visitors—50 per
cent better than last year’s mark.
The show closes October 9,
___rm’s show will be ot a simi-
¢ format to the one now being held
manufacturers’ exhibits and per-
rances of top talenl. But,
seording to Art Hollandyshead of
in and advertising for the
i ;Im f year's ‘exhibits will be

L
i

Sk

'-""-F.l
iy |

ational Org

RADIO-PHONO-TV MERCHANDISING

Communications to 1564 Broadway, New York 19, N. Y.
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TV Set Makers Predict Good
Sales Thru Spring of 1950

CHICAGO, Oct, 8.—After a period
of poor sales in the past few months,
television set sales are now proceed-
ing at a fast rate and good sales should
continue until summer. These were
conclusions expressed by some ol
top TV manufacturing execs in this
area at a meeting of the Chicago
Television Council this week.

Manufacturers revealed that most
companies are producing at capacity
and are finding it difficult to keep up
with orders. This was compared with
the picture of a couple of months
ago, which manufacturers described
as a =ales [amine,

Addressing the meeting were E. G,
May, general saled manager, Sentinel
Radio Corporation; W. J. Halligan,
president, Hallicrafters Company;
Paul Galvin, president, Mrlorola, Inc.;
Joe Marty, Admiral’'s TV sales mana~-
ger: Fred Parsons, head of the Chi-
cago Zenith distributing company,
and Samuel Insull Jr., vice-president,
Stewart-Warner Corporation.

May practically keynoted views of
all the speakers when he said, “the
last four or five months have been
awfully tough, Now sales are going
like a prairie fire. They should
continue good at least thru spring.”
May - also stated that the Chicago
market had reached a point of only
10 per cent of saturation. He further
stated that in order to help stimulate
sales in summer, normally a weak
period, telecasters should
shows during that period.

Speaking frankly about the general

strueture of the manufacturing in-

dustry, Samuel Insull Jr. stated that
hecause of close relationship between
companies, any price cutting or prod-
uct improving by one would be
followed by all. Altho the industry
is highly competitive, he stated, on
the second, third and fourth levels
of personnel there is a free inter-
change of information. He stated,
“You can be well satisfied that no
basic deévelopment is going to be
hoarded. Pricing is determined by the
lowest cost producer in the industry.
The moment anyone gives a better
deal, all have to follow suil. Due to
the competition in sales and basic
policies in patent arrangements, you
can be satisfied the customer will
gt the best possible deal” He also
predicted that companies that did not
follow suit in price cutting or general
use of new developments “would be
out of business in 27 days.”

Joe Marty, of Admiral, stated there
was no forseeable limit to the set
market. He admitted the industry
could expect “highs and lows,"” but
that the picture generally is bright

improve

and that he saw no slacking in
demand because of saturation for at
least five years.

Fred Parsons, of Zenith, stated that
the industry could expect to reach a
point of 61 per cent of saturation
within three years. He also agreed
sales were good afd said that the
industry formerly had its best sales
in fall, but now expected March to
be as good as former fall sales
periods.

The speech by Pdul Galvin con-
cerned ifself with more general in-
dustry matters. Referring to present
color hearings in Washington, he said,
“The public won't be upset by the
people in Washington who don’t
know our industry's problems. Irre-
gardless of any confusion created, the
public will follow us if we do a good
job. If we give betler programs,
better sets, and belter prices, we
won't have to worry about color. The
public will follow black and white
for a long time if we give them good
black and white quality and good
shows."

Admiral Intros
Tele Units With

Larger Screens

CHICAGO, Oct. 8.—In line with
the industry trend toward larger
screen TV sets, the Admiral Corpora-
tion this week rounded out its fall
line with three new models=two of
them having 12%-inch screens. All
new models are equipped with Roto-
Scope built-in antenna,

New models, bringing to 15 the
number Admiral now manufactures,
ara: 20 x - 45 a 12%-inch console re-
tailing for $270.05; 20 x 136, a 121&-
in « mahogany table model selling
for $240.94, and 24 x 15, a console
combe with a 10-inch screen, retail-
ing for $2090.95.

The 10-inch combo also has AM
radio and three-speed, fully aulo-
matic phono system. Showing down-

ward pricing of 10-inch models, it |8

is about $100 less than Admiral's
1214 -inch console combo, which also
has FM.

A spokesman for Admiral said these
additions completed the company's
present line, and that new models
would not be added for months un-

(Admiral Intros Tele Units, page 58)

Personnel, Products and Prices

out a parts guarantee on

and television sets.

Gardner. . .
tributor in the Dayton, O,, area. .

Hall Wholesale, Dallas.

new plan skirts the ban placed on such guarantees by
Insurance Department. Henceforth replacement of parts and tubes during
the renewal period will be insured under a policy issued by the Massa-
chusetts Bonding & Insurance Company. Other TV service companies in
New York .are expected to work out similar plans immediately. . [
Sylvania will make its first move to open distribution on the West Coast
when TV sales manager “Larry” Bagg leaves for thal area next week to
sign up distributors in six Western cities, .
dealer sales training program by October 15. . .
receiver sales manager for Du Mont, left for California last week. ., . .
L. E. Septer, formerly with Westinghouse, joins the Crosley division of the
Avco Manufacturing Corporation October 24 as sales manager for radio

and showrooms in New York, with ‘the company's plant remaining in
Trenton, M. J. - . . The new Stromberg-Carlson 19-inch set has been
at $645. . . . Hallicrafters named three new distributors this week,
Radio & Appliance in Toledo; Dealers Wholesale, Kansas City, Mo,

The RCA Service Company announced this week that it had worked
second-year TV service renewal contracts. The

the New York State

.« Du Mont will start a new
. Walter B. Stickel, TV

DUMONT is expected to open its new TV tubeplant in Allwood, N. J.,
in about six weeks, at which time the research department will take over
the present tube plant in Passaie, N. J. . .
buyer for Air King Products, accordin
. Allied Supply Company

. Saul D. Lewis has been named
to director of purchases, M. A.
as been appointed Meck TV dis-
Ansley has opened executive offices

riced
orld
and
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OrgsTry
Organizing
N. Y. Services

Squabbles Coming?

NEW YORK, Oct. 8.—Al least four
different labor unions are leveling
their big guns on local television
service companies in attempls to or-

ganize the estimated 10,000 radio and -

TV servicemen now working in the
metropolitan New York area. Among
the labor groups whn now represent
local technicians or hope to repre=-
sent them are the teamsters, whole-
sale and warchouse workers, aulo
workers, John L. Lewis’s District 50
and the electrical workers.

While service companies would
prefer to be organized as a craft
and sign a contract with one single
union group, it appears that jurisdic-
tional squabbles among the various
labor groups portend an unhappy
situation that may see some of the
companies struck by one or the other
of the unions.

The International Brotherhood of
Electrical Workers (IBEW) has had
a contract with one of the largest
service companies, Conlan Electric
Company, for the past three years and
intends to continue its work in the
TV field, since the IBEW feels it
has jurisdiction in the indusiry by
virtue of its past organization of men
in the TV studivs. The Wholesale
and Warehouse Workers' Union
(WWWU) and the International
Brotherhood of Teamsters (IBT)
both feel that they, too, have juris-
dictional rights, since servicing and
inctallation of video sets includes
trucking and delivery or warehousing

and Whﬂ] EE-Iﬂﬂ"IEm

District 50

Lewis's catch-all District 50 be-
lieves that this is ancvther oppor-
tunity to organize a group tha
strengthen the union's national bar-
gaining position, and the United Auto
Workers (UAW) probably wants to
get into the field before the rival
United Electrical © Workers (UEW)
ots started. It is n. secret that
the UEW has been a sharp thorn in
the side of UAW's and CIO's Walter
Reuther.

While at the moment the entire
situation is in a state of flux, the
battle is expected to ceach major
proportions in this arer in the near
future. That the same situation will
come up in other TV areas around
the country is a virtual certainty, too.

Prelim Strike
Vote at RCA

CAMDEN, N. J,, Oct. 8.—Members
of Local 103, United Electrical Work-
ers, representing 5,500 production
workers at RCA Victor here, yester-
day (7) voled authorizalion to call m
strike. Ralph Cooper, chairman of
the union's election board, said the
vote was 4-1, with 3,000 balloting.

The vote authorizes the negotinting
committee to call a strike if it deems
it necessary. RCA Victor's plant at
Pulaski, W. Va., also authorized strike
action Thursday (6) 10-1. The nego-
tiating committee had rvejected &
company offer of 5 cents an hour in-
crease. This offer would amount to
$104 a year for each employee, union
spokesmen sald. The union, how-
ever, wants a $500-a-year hike. This
would include wage buost, pension,
insurance, such as hospitalization and

surgical aid to dependents, and
Ehzrsic:ians' bills up to $150 to be paid
y the company.
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a1Ne
Protection

OnProduction

Tunes Sought

Old Issue Up Again

(Continued {rom page 3)
portedly fear that by gliding lightly
over the issue, the telecasters hoped
to snag unrestricted use of produc-
tion tunes. The Rheinheimer group
are famous for the zealous concern
they have for their show tunes. Not
only they and their publishers must
be protected, they argue, but the
show producers who share in dispo-
sition of the rights. ;

The problem of production tune
use is distinct from that of special
use of pop tunes. The latter ques-
tion was resolved early in the
ASCAP-video talks, with ASCAP
yielding to TV-er's pitch for un-
restricted use,

Whether this move by the produc-
tion writers will significantly slow
up the course of the current per-
program negotiations could not be
determined at press time.

Battle Over
TV Film Musice
Royalties Due

(Continued from page 8)
talent is paid, the employer’s nbliga-
tlon in that direction reases.

The indie producers, on the other
hand, oppoge the royalty deal on two
counts. One is tha! kinescopes., within
certain limits, can be used without
extra payments. The other is that if
film music requires rovelty and kine
doesn't, it will place the film pro-
ducers at a disadvantage. Another is
that live packagers will also have
an edge. for the same reason. Pro-
ducers point to the fact -that, be-
cause of limited networking facili-
ties, any rovalty arrangement -will
penalize them for a situation over
which they have no control.

The indie producers made an at-
tempt, at their meeting with Petrillo,
to ascertain his attitude toward mu-
sic on such TV recordings. His only
comment, however, was: “Next ques-
tion."

Both meetings were enlirely
Yriendly, with the AFM head com-
pletely affable. He reiterated pre-
viously made remarks that once the
AFM sets its pattern, he'd meet with
any producers, including those who
gald they might want to hire mu-
sicians on a eontract, rather than sin-
gle-engagement, basis

Lieberson Exec

Veepee for Col.

NEW YORK, 0Oct. 8. —Goddaru
vas this week appointed
executive sice-president o Columbia
Records, Ine. Lieberson, who joined
itk + diskery in 198 & assistant to
the director of the Masterworks di-
vigion, has in recent years moved up
to the position o' vice-president in
charge of Masterworks artists and
repertoire. As such he has been
elosely ic:ntified with the diskery'’s
long playing (LP) record program

He was elected to the board of
directors in 1948,

—— e e

V Special Right

RCA Sets Up New Operationa
Procedure on Bluebird Label.
Using Flexible Stock Kir

NEW YORK, Oct. 8—RCA Vic-the plan is a control of inventory

==—— Communications {o 1884 Broadway, New York 19, N. Y. E——=
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Cheerio, Ted!

NEW YORK, Oct. 8—E. R.
(Ted) Lewis, chief of English
Decca and its American subsid,
London Records, ‘'on the eve of
his departure for London this
week characterized the Ameri-
can record industry in suceinct
terms. “It has plenty of kick,
plenty of compgtition and plenty
of fun. It’s not the dead dog it
seemed back in May."

Lewis left Thursday (6) on
the Queen Elizabeth,

Cap’s 3-Speed
Biz Mounting;

120% Over 438

HOLLYWOOD, Oct. 8.—Saleswise,
it's full speed ahead at all three
speeds for Capitol, whose 78, 45 and
33, r.p.m. biz continues to. climb,
according to Cap Prexy Glenn E.
Wallichs, Coast major's topper told
The Billboard Cap biz nov' is 120
per cent above last summer's level
and is still mounting. Sales, Wallichs
said, are keeping Cap's plants work-
ing around the clock, with demands
forcing Cap to buy standard 78 r.p.m.
presging from Victor.

Along similarly cheerful lines,
Wallichs disclosed that the Margaret
Whiting-Jjmmy Wakely repeat duel
on I'm Thru Slipping Around was
met with the greatest initial order of
any Cap release during the past nine
months, Platter is a sequel to the
Whiting-Wakely Slipping Around
best seller,

tor's artists and repertoire depart-
ment, headed by Joe Csida, 18 set-

ting up a new operational procedure
which may have a precedental ef-
fect on both the talent and dis-
tribution facets of the record busi
ness. The trial ground for the new
modus operandi is the Bluebird
label, and the ecrux of the plan is
the creation of a “stock company"
of such flexibility as to be able to
handle virtually any recording as-
signment. This stock company, n
the pop category, entails holding un-
der contract seven attractions—these
attractions chosen not only for their
individual abilities but also for their
capacity to blend with each other
and form an integrated, flexible unit.

Normal procedure  among  cheap
labels—and to a considerable degree
among major labels—has been to
contract a large number of attrac-
tions for short periods—say four
sides. In contrast to this method,
Bluebird is signing up all members
of its stock company for periods of
one vear with options. In other
words, the diskery commits itsell to
work closely -and intensr:fiv with an
artist over a sizable period,

Economy in Operation

Business aspects of the stock com-
pany plan are numerous. In addi-
tion to flexibility of such a unit,
there is obviously implied an econ-
omy of operation, Also implicit in

Line ’Twixt Pops and. Classics
Fading; Artists and Reps Mingle

s

NEW YORK, Oct. 8.—The line of
demarcation between popular and
classical recordr is gradually dis-
integrating, as is the feeling thal one
pays off in cash while the other is
a liability. Actually, there is plenty
of material in all fields—including
blues, rhythm and hillbilly—that has
a wide general appeal. An exponent
of these views is Goddard Lieber-
son, newly appuoimnted executive vice-
president of Columbia Records (see
other story in this issue).

The idea of differentiations, usually
based on prejudice, is “old-fashioned
nonsense” according to Liebersun,
who insists that musie in any field
that can achieve a good, Interesting
sound, can reach a public beyond its
categorical market. There is an in-
creasing amount of evidence thai
bears this out, says Lieberson. Long-
playing records, for example, have
already converted man) pop buyers
into longhair collector:, and even
prior to its introduction a number
of Masterwourks waxings achieved
sales indicating acceptance beyond
the normal longhair market. Out-
standing among these has been the
non-musical set, | Can Hear It Now
which has sold nearly 200,000 sels
and is still selling close to 1,000 units
a week. Amng the more success-
ful musical sets have been the Wal-
ton-Sitwell novelty, Facade, which
has already more than amortized its
cost despite its supposedly- avant-
garde nature, and the Khatchaturian
Gayne Suite. Ezio Pinza, star of the
hit South Pacific score album, musi
also be considered a pop seller de-
spite his long-established ranking as

ia longhair singer. Conversely, an-

other star of the set, Mary Martin,
with a pop repulation, is now ap-
pearing on the Masterworks label.
In the notes for her recently re-
leased album of show (unes, Lieber-
son states that such *“popular music
is serious and a good deal of serious
musie is popular” just as “much of
the popular music is not popular and
much of the serious music is not
serious.”

Lieberson maintains that classics
can pay, and pay well, provided the
department is managed properly, and
states frankly ' “We make them to
make money because it has been
proved that good things can make
money. It's not necessary to lower
standards.” Very [ew artists will be
retained by Columbia f{or prestige
value aluvne. An instance of recent
roster stripping is the label's dropping
of the Cleveland Symphony, whose
account was actually In the black
The idea was that, with the Phila-
delphia Orchestra and the New York
Philharmonic also under contract.
further heavy commitmenls in the
orchestral field were unnecessary.

One “prestige” item that the disk-
ery has scheduled for November re-
leagse may still turn into, a paying
proposition, duplicating on a smaller
scale the pattern set by I Can Hear
It Now. I'he novel unii 18 Pleasure
Dome, a callectinon of prems by James
Stephens, -'T. 8. Elliot, Ogden Nash,
Marion Moore, Elizabeth Bighop, E. E
Cummings, dillon thomas and W. H.
Auden, recited by the authors them-
selves.

The Tschaikowsky Vielin Concerto
with Isaac Stern and the Philadel-

(See Line Fading on page 13)
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affecting distributors, dealers and
ultimately the consumer, [t is ins
tended, for instance, to issue releases
at four to six-week intervals so as
not to choke up ultimate sales ou
lets,

Produet or Inventory produced
by the stock company operation
would be caleulated to be salable
thru the technique of recording tune
which have already hit the charis,
This technique, of course, is no
new. However, on the reverse side

of the disk Bluebird would allow its
gelf latitude to gamble—that is, the
tune selected here would be as yet
unproven.

Another important aspect of the
lan is talent building. It's the be-
ief of the Victor a. and r. depart=
ment that the handiness of the op-
eration, plus the possibility of give
ing intense promotion to each of the
attractions—owing to the small nums=
ber of artists on the roster—will
facilitate this,

Personnel

Personnel of the stock company is
now crystallizing. The pop division's §
seven attractions will include one
boy singer, one girl singer, one dance =
band, one mickey band, one vocal
group, one small instrumentai group
and one specialty artist. Already
set are Ralph Flanagan as the band,
with Harry Prime as band vocal- °
ist. Boy singer is Eddie Fisher, spe-
cialty artist is Eddie Cantor, and
the voeal group comprises three boys
and two girls known as the Honey
Dreamers. The latter work on the
Dave Garroway TV show over the
National Broadcasting Company
(NBC) in Chicago. Remaining per-
sonnel for the pop category are ex-
pécted to be added soon.

Also contracted for the stock coms-
Eﬂny are Jesse Rogers, in the hill-

illy category; Cab Calloway, race,
and Jack Lawrence, pop-hillbilly.

Barnet Lowers

Baton for Try
At P. M. Field

HOLLYWOOD, ©Oct. 8.—Charlie
Barnet will quit the podium after
more than a decade in the band biz
to jnin Carlos Gastel's office and go
into the personal management field.
Barnet gave his erew aotice Friday
(7Y at Columbus, 0. where the
aggregation is playing the Deshler-

Wallick Hotel.- Barnel joins the
Gastel office November 1.
Giastel] will pay Barnet a salary

plus percentage on all new biz. Move
also keynotes enlargement of the Gas-
tel stable and an increase in the
uffice's aperations. Heretofore, Gas-
tel maintained he had all e talent
he could handle. Gastel's preSss
fold includes Peggy Lee, Dave
bour, King Cole Trio, Wonrdy
man's band Mel Tourme,
Lutcher and June Christy

Gastel feels Barnel [s well |
tor the p. m field inasmuch &
yvears in the music biz have £
him an insight into taleat |
know-how, )
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Wittig ‘Named
Prexy; Larry
. Geer Resigns

145 Ops Attend Chi Huddle

(Continued from page 3)
elected to succeed Geer, with Joe
Malec, Peony Park, Omaha, replac-
ing Wittig as executive secretary.
Lloyd Myers, Aragon Ballroom,
Cleveland, and Kirk Hayes, Ali
Baba, Oakland, Calif.,, were named
directors. :

Entertainment features of the coh-
vention included a smoker staged
by NBOA Tuesday evening, and a
banquet Wednesday evening. The
banquet program was highlighted
by a talk on merchandising by Art
Braden, of the Des Moines Conven-
fion Bureau, and a floorshow of acts

lied by MCA, GAC, ABC and
MeConkey Music. Doe Chinn, of the
Crystal Palace, Fargo, N. D., pre-
gented another humorous talk on

:riurinm phases of ballroom opera-
on.

NBOA Schooled
- On Vend Units

. In Terpalaces

. CHICAGO, Oct. 8.—Vending ma-
chines can become a valuable eom-
plement to concession services al-
ready offered in terperies, or can set
Up a brand new series of easily op-
erated merchandising services to
terproprietors, Dick Schreiber, coin
machine editor of The Billboard and
editar of Vend, the monthly automa-
tic merchandising publieation, tald
the National Ballroom Operators'
convention here this week.
schreiber pointed out that a vend-
ing machine can eradicate the prob-
lems caused by hiring transient help
to stafl the average baliroom, which
operates only fromi one to three days
per week. He also explained how
ballroom operators, who are faced
with the problem of how many wait-
resses, barmen and other concession
3 employees to hire for a particular
dance because it is wvirtually impos-
sible tg estimate the size of a draw in
advance, could allcviate this evil by
ufilizing vending machines, A great
saving of space cfn be accomplished
by replacing a single beverage bar
. with three or four vending machines,
he said. Schreiber emphasized the
(See NBOA Schooled on page 100)

Ballroom Ops
-~ Sic T-Men on
. Private Clubs

: CHICAGO, Oct. 8—To equalize
taxation between ballrooms and com-
peting private clubs, the National
Ballroom Operators’ Association
(ZIBOA), mecting here this week in
convention, passed a motion asking
the Treasury Department to investi-
«' <« gate so-called private eclubs to de-

{ termine whether or not all taxes, now

< imposed on balfrooms, might not ap-

l ply to these clubs which offer a simi-

¢ lar service. \

l -2 The proposal was made following
A talle by Alice McMahon, Indiana
Roof, Indianapolis, who illustrated
{See BALLROOM OPS on page 48)

&
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NBOA Examines Disk Jocks
As Drawback to Terp Biz

CHICAGO, Oct. B—Disk jockeys
as a deterrent to ballroom interest
was brought to-the atientien of the
National Ballroomn Operators' Asso-
ciation (NBOA) during their annual
convention here this week by Eddie
Gilmartin, manager of Tommy Dor-
sey's Casino Gardens, Venice Calif.
Gilmartin, a veteran manager who
has also served in the Archer and
Karzas chains, said that terperies
have been hurt by plafter spinners
because the wax whirler's show has
replaced the previously well-listened-
to dance band remote stanzas,

Gilmartin said that he felt that
the real impetus behind the return
to ballroom interest, which started
in the late '20s and early '30s, was
the importance of the dance band

remote, Interest in seeing a band
in person at a ballroom continued
until people started to switch to d.j.
shots. Gilmartin pointed out that
the remote did more plugging for
ballropoms than the majority of the
disk jockeys do. He asserted that
disk jockeys plugged nearby ball-
rodms consisigntly during their in-
fancy, but when they had their fill
of guest orksters from the terpalaces,
they started to ask for paid com-
mercial spots if the ballroom op
wanted some promotion on a band
date.

Television definitely should re-
ceive | attention from all dancery
owners, Gilmartin said. He sug-
gested that a ballroom should con-

(See NBOA Examines on page 68)

Panacea for Music Licensing

Headache 2 Months Away as
NBQOA Concludes Chi Confab

CHICAGO, Oct. 8.—The perplex-
ing problem of music licensing fees,
especially the matier of coming to
some agreement with Broadcast Musie,
Inc, (BMI), which has harassed the
National Ballroom Operators’ Asso-
cialion (NBOA) since its Des Moines
convention of 1947, was 30 to 60 days
from a solution, following the NBOA's
national convention here last week.

Tom Archer, ballroom chain op of
Des Moines, who heads the terp-
men's music lecensing committee
which includes Herb Martinka, Kato
Ballroom, Mankato, Minn., and Ben
Lejcar Sr.,, Melody Mill, Riverside,
I1l., told the NBOA confab that Harry
Bomerville, chief of BMI's "licensing
outside radio, and Stan Myers, Mid-
west BMI chief, had met with. Tom
Roberts, NBOA’s legal counsel, and
himself early in Juneé. At this meet-
ing, Archer said Somerville had
flatly stated the NBOA would be

tendered the same contract which
the BMI brass had worked out with

a hotel owners’ association. Under
this pact, the rusic user is charged
one-half of 1 per cent of the first
$050,000 he expends for music, and
one-quarter of 1 per cent in excess
of $50,000. Somerville added the pro-

posed pact would not be changed to
suit-the ballroom ops’ specific needs;

30-Day Study

Archer reported that in a meeting
Wednesday (5) morning with Carl
Haverlin, BMI's prexy, Haverlin dis-
played an entirely different attitude.
He ogreed to give NBOA's music
licensing committee 30 days in which
to prepare a series of studies which
would show how much dancery
owners take in on gate receipts,
Archer asked all NBOA members
and those ops ouiside the NBOA
(See Panacea for Music on page 48)

Ballroom Ops Urged To Study

Musicians’ Contract Clauses

CHICAGO, Oct. 8—Ballroom opera-
tors were urged to study more care-
fully the clauses which should and
should not be included in musicians’
contracts by Jerry Jones, practicing
attorney and op of Randevu Ball-
room, Salt Lake City, at the annual
convention of the National Ballroom
Operators’ Association (NBOA) this
weelt.

To prolect an- operator against
failure of a band making a contracted
cdate, -a practice which, Jones siid,
has been spreading lately, he urged
that the following clause be included
in agreements: “This contract shall
be null, void and cancelled unless
properly signed by the attraction and
representative of the booking office
and one copy shall be returned to
(name of operator) to reach lim on
or before' (date).” Jones pointed out
that operators must start their pro-
motion campaign well before the
actual date of the performance and
that in many cases, booking agencies
are not returning contracts on time.
As a result, if the office or ork
decides to cancel, the op has no pact

and loses the money tied up in pro-
motion, without any legal recourse
to recover.

He urged that a clause: “This con-
tract may be <ancelled by either
party on 30 days' notice to the other
party by registered letter or tele-
gram,” also be included. He sgaid
(See Baliroom Ops Urged on page 48)

BMI Con;pletes
Midwest Links

CHICAGO, Oct. 8—Broadcast
Musie, Ine, (BMI), completed a chain
of territory offices thruout the Mid-
west last week when Marvin P, Rich-
mond, Kansas City attorney, was
named fo represent the music licens-
ing agency in Nebraska, Kansas,
lowa. ‘

Other men, appointed within the
last year to serve BMI in the Mid-
west include George Trendle Jr., De-
troit; John Lewis, Cincinnati, and
Frank Collins, Minneapolis,
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Org Has Hope1
Of Scuttling
209, Tax Bite

Called Most Critical Job

CHICAGO, Oct. 8. —The most criti=
cal job facing the National Ballroom
Operators’ Association (NBOA) dur-
ing the coming yvear will be its cam-
paign to eliminate terperies from
their present classification under the
20 per cent cabaret tax, members
were told by the organization's legal
counsel, Tom Roberts, during their
annual convention herg this weel.

Both Roberts and Jack Asher-
mann, Washington attorney who sup-
plements Hoberts in Washington
matters concerning the ballroom
trade, called the cabaret tax situa-
tion “a powder keg.” Roberts traced
the attempts by NBOA to rid
terperies of the 20 per cent tax
burden since it was placed on ter-
palaces a year ago by a ruling of
the Treasury Department. He said
NBOA is currently working thra
congressional and legal channels to
remove ballrooms from the tax clas-
sification. Another test in NBOA's
legal fight to rid the ballrooms of
the tax burden will come December
2, when the cases, involving the
Tomba Ballroom, Sioux City, Ia., and
the Laramar, Fort Dodge, Ia.,- are
heard in Waterloo, Ia.

Ashermann pointed out that the
entire 20 per cent cabaretl tax, as
applied to ballrooms, could have
been averted if NBOA legal counsel
had been notified of the original
Avalon Ballroom vs. U. S. case, upon
which the Treasury Department
based its application of the 20 per
cent cabaret tax on danceries, Ash-

(See NBOA Has Hope on page 48)

NBOA Okays
State Group

Plan Set-Up

Strengthens National Org

CHICAGO, Oct. 8.—A movement
to strengthen the National Ballroom
Operators’ Association (NBOA) in-
ternal org thru establishment
States ops' groups was approv
here this week at the group's an-
nual convention when the member-
ship passed an amendment to the
NBOA's by-laws authorizing Stlate
groups. A Nebraska Ballroom Op-
erators’ Association had been set up
independently early this year.

Motidn was passed after Herb
Pauley, Turnpike Casino,” Lincoln
Neb., outlined a series of successfu
attempts to straighten out specifie
Emhlemﬁ. confronting only the Ne-
raska group of which he is presi-
dent, Pauley said that as a united
group, the Cornhusker ops had not
only been able to exert more IE:‘EEE*
sure on their own, but had en
able to work with other interested
groups in securing necessary changes
in both community and State laws,
The Nebraska group maintains its
own legal counsel, William Raab,
to advise on procedures to b> fol-
lowed. Pauley cited the Cherry Blos-
som Queen From Nebraska com-
petition set up in 'the State's ball-

(See NBOA Okays on page 48) _
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802 Tags Pet Milk 23

For Coast

NEW YORK, Oct. 8.—A delighted
group of Local 802, American Fed-
eration of Musicians (AFM), were
the recipients this week of checks
totaling $23,688, secured by the local
as live repeat fees for 47 weeks of Pet
Milk radio broadcasts,

The show, which was on the Na-
tional Broadeasting Company (NBC)
air October 2, 1948, until August 27
of this vear on Salurday night from
7490 to 8 p.n., had been repeated
each week on the West Coast over
several groups of affiliated stations.
The advertising agency handling the
gshow had proceeded on the thesis
that there would be no fee for this
type of delayed broadeast. When the
local learned, thru a chance remerk
from a West Coast visitor, that the
program was being repeated over
groups of stations, it billed the agency
for the repeat fee of $18 per mu-
gician (the ork u<ed 28 men) per
broadecast—and collected.

Misunderstanding

Reportedly,” the situation came
bout thru an agency misunderstand-
ng of the AFM-radio agreement on
delayed broadcast fees. The union
and the broadcasters had had an un-
derstanding on this matter for some
vears, but it was not formally clari-
fied until they inked an agreement on
March 26, 1048, The pact provided
that “a nétwork programr may be
transcribed by any affiliated station
which cannot carry the program at
the time it is played live because of
unavailability of station facilities, and
euch station may broadcast the pro-
.gram by transcription within seven
days thereafter without charge." It
was under these terms that Pet Milk

was rebroadcast without charge.
A further provision of the pact
gtipulated, however, that when a

250G “Woody”
Laugh Action
Lost by Blane

{Continued from page 7)
exhibition of a film containing un-
(Vs ted songs or other material.

For example, a motion pic featuring
a nopcopyrighted tune could be sald
to the tele trade by the original
film maker with composer of the
tune left dut in the cold. Bits of dia-
log or action from such films could
likewise be peddled to tele ops with-
out artists holding recourse to legal
action. By the same ruling, {ele
gtations would be protecte
‘guits by composers who have know-
ingly allowed use of their music on
Aflms without restricting tele rights,
A record company could likewize
record an uncopyrighted tune (now
owned by a film firm) once the tune
is distributed via theater showings.
Decision points up the fact that
artists must henceforth specifically
limit (or copyright) any material,
~musie, dialog or other form of erea-
tive venture if common law rights
are lo be preserved. If neglected,
all rights to original works will re-
vert to the copyright holder of film
or vehicle in which artists’ efforts are
incorporated.

Jeff Clark Signed
For ‘Hit Parade’

- NEW YORK, Oct. 8.—Jeff Clark
has signed to sing on the Hit
Parade beginning Oclober 22. The
warbler, a former announcer and con-
tfrol room engineer, began singing
professionally in 1946, breaking thru
with a WNEW spot ia 1947,

Clark is managed by Jimmy Rich
and booked thru the Kay Roberts
Agency.

-

from L

Repeat Shows

show 1Is transcribed and fed to a
group of affiliatées, musicians shall be
paid the rebroadcast fee, When 802
radio and telévision supervisor Jo-
seph Lindwurm pointed out that the
latter clause was the one under
which the Pet Milk show was operat-
ing, the agency admitted the error
of its way and paid up.

Col. and Dececa
To Do Albums
On 2 Musicals

NEW YORK, Oct. 8.—Columbia
Records continues hot and heavy in
the original-cast Broadway musical
show album with the finalization of
a deal 1o do the package on the forth-
coming Gentlemen Prefer Blondes
presentation. The score of this musi-
cal adaptation of the Anita Loos play
was carved by Julle Styne and Leo
Robin and at the moment consists of
some 17 tunes, some of which have
already appeared in pop renditions.
The score is being published by J. J.
RoWbins & Sons.

Decca Records, pioneer in the orig-
inal-cast business, this week returned
to the field when the diskery con-
tracted to do an albuming of the
forthcoming Kurt Weill-Maxwell An-
derson musical show, Lost in the
Sigrs.

F ;mk and Wagnalls
Write Lyrics for
‘Love in Dictionary’

NEW YORK, Oct, 8—A couple
guys named Funk and Wagnalls are
writing song lyrics these days and
have had the rare good luck to land
a publisher and a recording on their
first effort. The tune is Love in the
Dictionary, with music by Celius
Dougherty. G. Schirmer, Inc., is pub-
lishing, and Blanche Thebom has
waxed it for RCA Victor red seal
disks.

Actually, the unique lyric has been
lifted, word for word, from the defi-
nition of “love” in the Funk and Wag-
nalls students' standard dictionary.
Dougherty dedicated his setting to
Miss Thebom, who has been featuring
it on all of her radio and concert
appearances,

Prima Signs

With Mercury

NEW YORK, Oct. 8.—Orkster Louis
Prima, who recently parted company
with RCA Victor, has signed a term
recording pact with Mercury Records.
Prima is also considering a new
agency connection, his contract with
Music Curpgntmn of America (MCA)
having expired. MCA still is booking
Prima in the interim.

His first New York job in some
time will be two weeks at Bop City
beginning Thursday (20).

Merchandising Pays Off:

Publi¢c Participation Is Key
For Doubleday Shop Selling

By Haviland F. Reves

DETROIT, Oct. 8—Customer par-
ticipation is the underlying mer-
chandising theme of the Doubleday
Book and Record Shops here in
Detroit and wherever one of the
chain's stores is located. Double-
day always allows the customer to
appraise merchandise and browse
thru the store's stock, because the
company believes that a shopper
prefers to be active in a retail store
ratlfer than stand still while being
waited on. Customer participation,
says district manager Peler Novelli,
never questions the knowledge or
background of the buyer.

Classification of records has been
so arranged as to facilitate this pub-
lic participation, Wells, counters
with sectional bins on top, store the
records on the selling floor,* acting
as. excellent displays at the same
time. The name of the artist and
selection is posted on the top of each
file-like section, permitting the cus-
tomer to look over the records and
pick the one he wants without ask-
ing a clerk for help or information.

Classical albums are always dis-
plaved alphabetically according to
composer, title or artist. In many
instances, all ee methods are used.
For instance, it Iturbi recorded a
Mozart concerto for piano, customer
requests would probably be made
by the artist's name rather than the
composer’s. In this case, Doubleday
would display the albums on open
shelves. under Iturbi’s name. If,
however, it was felt that requests
for the album would also be made
under the composer’'s name or title
of the work, then it would be dis-
played alphabetically under each.

Self-Service

This method or display is meant
to contribute to the “self-service”
selling program—allowing the buyer
to make his choice in any way he
wanis, Sales clerks are always avail-

able to help the undecided or un-
certain customers,

Doubleday has also made success-
ful use of “listening bars” in all
their stores. The main store here,
in the heart of the downtown dis-
trict, has eight “listening bar” posts
with eight selections on each. The
gelections are arbitrarily chosen by
the management. Listeners can
either sit or ‘stand at the semi-
open bar, which is reasonably gound-
proofed. Effective use is made of
the bar for entertaining and sug-
gesting to customers waiting to make
a purchase or talk to a clerk. In
the Penobscot Building store, newly
remodeled, the “listening bar" is
part of the decorative scheme.

All four Detroit stores also have
re%;ﬂar listening booths. The Pe-
nobscot shop has booths made of
glass, with mirrors used on one wall
to give the illusion of space.

Strong tie-ins are made between
books and records. Any book which
may complement a record album,
even books with harmonious col-
ored jackets, are used whenever pos-
sible. Two recent examples of this
co-ordinated merchandising display
are the use of both the This Is My
Beloved album and book, both in the
same jacket design, and James Mich-
ener's Tales of the South Pacific
alongside the Columbia album of

the show score.

Scasonnl Ads

~ While the Doubleday chain does
little newspaper advertising, what-
ever amount is used is scheduled
according to the season. The New
York headquarters prepares most
ads[ but local shops outline ads
which may tie-in with a local civic
event. Direct mail is the most used
form of advertising. Mailing ' lisis
that are keyed according to musi-
cal tastes are kept by all stores.
Very often customers will receive
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Com; Sells Out

Interest in Pub

Biz to Valando

NEW YOREK, Oct. 8.—Perry Como
this week stepped out of the song
publishing business when he sold out
Lis interest in the Laurel Music pub=
bery tg co-owner Tommy Valando
for an undisclosed sum. Como and
Valando went into business together
about a vear ago after the singer
abrogated a deal witl. Santly-Joy
Music under which the pubbery built
its Oxford Music subsidiary and after
Valando resigned from his post as
general professional manager of
Santly-Joy.

valando will retain all the copy-
rights which have accumulated to the
Laurel pubbery to date. These in=
cluade such tunes as Far Away Places,
I Don't See Me in Your Eyes Any-
more, Give Me Your Hand, Tell Me
a Story and others. The pubbery also
has & writer's deal with the team of

Benny Benjamin and Georgie Weiss.

According to Comao's attorney, Jack
Katz, the singer has no immediate
plans to re-enter the music publish=-
ing field following his digassociation
with the Laurel firm.

RCA Releases
Adams’s Blues

NEW YORK, Oect. 8.—RCA Viclor
is releasing some blues and rhythm

dicks by news performers thru a
special arrangement with Berle
Adams, it was learned this weel.

Adams pgets the artists and records
them at his own expense, but gels
the use of RCA's Coast studios, Vic-
tor then has the option of accepting
or rejecting masters. Adams gels a
flat percentage of the price of each
sold. out of which he pays publisher
and performer royalties. Victor also
has the option to sign any of the
Adams artists to a recording con-
tract. So far, thrush Meredith How-
ard and warblers Gay Crosse and Joe
Robinson are the Adams products
whose disks have been accepted by
Victor.

Adams also holds the post of blues
and rhvthm a. and r. chief at London
Records, co-owns Pic and Preview
Music pubberies and manages Decca
artist Louis Jéadan,

Alvy West Inks
Decca Wax Pact

NEW YORK, Oct. 8.—Alvy West
and His Little Band were inkedto a
Decca recording contract this week,
West earned the gact as the result
of the work he, thrmed in on baclk-
grounds for vocalist Bill Darnel on
the Decca subsid label, Coral.

West previously had recorded for
Columbia Records where he turned
out an album of originals and did
some background work for singers,
At Decca, West will do some of his
originals as jwell as continue to do
backings for vocals with his seven-
piece combination,

a card or letter informing them of
a new selection that fits in with the
type of recording the customer has
previously been buying. All stores
also send out advance notice of com-
ing record releases. The slores in-
dicate that they will take advance
orders by the words “is expected.”
While the Doubleday chain was
originally only a group of book shops
which also carried® a selection of
phonograph recor the disk busi-
ness has become so important a part
of the operation that all shops will
shortly have new signs out front
reading “Books and Records,” where

only books could be found before.
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DOG Subsidy
or Phil. Ork?

PHILADELPHIA, Oct. B. — The
filadelphia Orchestra this “week
pflered the city eight free congerts
o :-_~-=,_. rn for a $100,000 subsidy. The
— mubsidy reguest is not the first time
~ fhat the symphony has sought funds
~ from the city. But the city council
aledly has denied it an appro-
) on on the grounds that it would
ot be justiied under the welfare
glauge of the city charier.
"Mayor Bernard Samuel, it was
indicated, would send council a pro-
ordinance granting the subsidy,
galling for free concerts in the city-
owned Convention Hall and making
q'l;t- » mayor and council and the coun-
gl president members of the sym-
1 's board of directors. The
ra's proposal meets two other
: tions voiced in the past—that
‘the taxpayer gets nothing from the
‘orchestra unless they pay for it, and
the orchestra, unlike the city
has no city representation in

s management.

~ While agreeing to change all this,
- the orchestra management pointed out
that more than 20 other cities subsi-
dize their symphonies—and none
‘collects an amusement tax from
‘orchestra-goers, Philadelphia Orches-
fra concerts yielded the city more
" than $£30,000 last year on the 10 per
pcent local amusement admissions tax.

- RCA Pushes

Flanagan Ork

NEW YORK, Oct. 8.—RCA is fol-
lowing thru in its push to build the
Ralph Flanagan ork for the Bluebird
label with the release next week of
four single Flanagan records. On
each disk a pop is paired with a
standard or an original.

The reason for the release, unusual
in point of quantity by a single artist,
18, according to a Victor spokesman,
A heavy demand for more Flanagan,
following strong sales of the two disks
in his first release. Particularly
heavy requests have been coming
from disk jocks, Victor says, who are
asking for sufficient Flanagan ma-
terial to build 15-minute and half-
hour Flanagan segs,

Three Rhythm, Blues
Artists for Capitol

HOLLYWOOD, Oct. 8—Cleo
Brown heads the list of three new-
gomers to Capitol's rhythm and blues
fold. This marks her first wax ap-

arance since 1938, Others are Big

Alton, New Orleans blues

. shouter, and Sallie Martin, rhythmie

sacred singer from Atlanta. Also

goon to be released are four sides by

Shorty Muggins, who was recorded
spring.

Dave Dexter, Cap’s rhythm and
blues repertoire head, will soon leave
for a tape recording trip to New
Orleans and the South for new talent
and recording artists now under con-
tract.
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-+ Cap Again Teams
W hiting, Wakely

-

| HOLLYWOOD, Oct. 8.—Mounting
< -Ales of the Margaret Whiting-Jimmy
akely disk, Slipping Around, re-
ulted in Cap pairing its pop thrush
“ nd sagebrush singer for a second
gme. Diskery iz rushing into release
lipping Around Again, a sequel to
s present hot seller, backed by Six
~mes a Week and Once on Sunday.
According to the diskery, Slipping
round has passed the 500,000 mark
nd is continuing strong.
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RCA Skeds “Little Nipper” Kid
Albums, Readies 45 Players

NEW YORK, Oct. 8.—RCA Victor,
which has some 20 Little Nipper kid-
die glbums skedded for release nexi
weelk, has readied two special kid
versions of its 8-EY-3 456 r.p.m. self-
eontained playver in a bid to establish
the 45-speeder as a children's natural,

One of the players has been sét up
a5 a Walt Disney player, refinished
with pix of characters from Disney
films—Dumbo, the Three Little Pigs,
Snow White, etc. The set retails at
the regular $39.95, with a Pefer and
the Wolf album thrown in. Victor has
prepared 4,000 Disney displays, fea-

Gillespie Ankles
RCA for Capitol

HOLLYWOOD, Oct. 8.—Deal was
set last week for Dizzy Gillespie to
switeh to Caritol Records after RCA
Victor granfed his release request.
Victor pact had eight months to run.
Arrangement was made between Cap
and Willard Alexander Gillespie's
manager, during his Coast visit,
Gillespie, a leading disciple of bop,
will conziderably “de-bop” his 18-
man aggregation to make it a dance
group. He is currently in the process
of making the change, with new
styles throwing full emphasis on a
dance beat while still retaining a
touch of progressive flavor,

The switch to Capitol makes
Gillespie the only big Negro band
on the label. Cap intends to shape
the Gillespie aggregation into a band
that can pack the commercially
rhythmic punch of Hampton or Basie
while only ocecasionally throwing In
a bop-flavored backside,

C. C. & Co. Sign

For Cap Songs

LONDON, Oct. 8—Capitol Songs,
publishing firm subsidiary of Capitol
Records, whose product recently be-
came avai'able to the English disk
market, last week completed a deal
with the Campbell, Connelly & Com-
pany pubbery here to act as selling
agenls for the Cap song catalogs

In addition to a number of pop
items, the Capitol catalog includes a
series of Stan Kenton works and the
writings of Charlie Parker, Pete
Rugolo, Hlinois Jacquet and a number
of other jazz favorites.

Gallico Captures
“To Wit to Woo”

NEW YORK, Oct. 8.—Al Gallico,
who recently went into his own musie
pubbing enterprise after more than a
decade with the Leeds pubbery, this
week picked up the American pub-
lishing rights to English cleffer Billy
Reid's latest tune, To Wit to Woo,
which has cropped up among the
more promising in the new English
gong crop. Most of Reid's tunes pre-
viously had been pubbed by Leeds
and SHapiro-Berstein in this country.

Gallico's firm, which is named Al
Gallico Music Company, last week
was accepted into the American So-
ciety for Composers, Authors and
Composers (ASCAP).

RCA Signs Colonna
For 2 Kidisk Sides

HOLLYWOOD, Oct. 8.—RCA Vie-
tor signed film-radio comic Jerry
Colonna for two kidisk sides based on
the Walt Disney pic, The Brave En-
gineer,

Until recently Colonna was In
Capitol's disk fold, but pact expired.

turing the player and eight Disney
albums out of the Little Nipper series.
Rogers Special

The other set is a Roy Rogers spe-
clal, refinished with pix of Rogers,
Trigger and Western scenes, The
giveaway album with this set, which
also is pegged at $30.85, is Rogers’
Lore of the West. The album and
player are featured in a mobile dis-
play, which will be placed in "Roy
Rogers corrals”. in stores thruout the
country, The “corral” is a display of
all the Roy Rogers licensees,

Victor has been more than a year
re-doing some 25 kid albums of the
B0 in its catalog. In addition to the
introduction of the Little Nipper (the
Victor dog trade-mark modified for
kids) idea, the refurbished series has
new art work, script and musie, plus
picture books., The project has been
carried lorward by Steve Carlin, man-
ager of children's a, and r., who was
hired in September, 1948, for the
purpose, and co-ordinated by mer-
chandising exec Robert MacRae '

B&W’s Masters
On Sale Block

HOLLYWOOD, Oct. 8—Several
hundred released and unreleased
Black & White masters were placed
on the sales block by Paul Reiner,
head of the now-shuttered indie
Reiner appointed Al Katz as his rep
and empowered the music biz wvet
to negotiate all sales for him,

Virtually the entire B & W catalog
is for sale, including masters by Lena
Horne, Al Sack, Henry King, Earl
Spencer, Chino Oritz and others,
These wil' be sold in units according
to artists. Single masters will not
be available. Katz will give artists
first refusal on their masters before
approaching diskeries.

Fields To Bow as

Serious Composer

NEW YORK, Oct. 8.—Pianist Irving
Fields bows as a serious composer
Saturday night (15) at Carnegie Hall
in a presentation of his concerto, An
American Forest., The work will be
played by Fields and his trio.

The concert is being sponsored by
the owners of Banner Lodge, a Con-
neclicut resort where Fields got his
first 88'ing job at the age of 17.

Tempo Foreign Distribs

HOLLYWOOD, OQOect. 8 —Tempo
Records last week closed two foreign
distribution deals to bring its product
into Canada and other British pos-
sessions.

Dominion distribution will be
handled by Gordon B. Thompson,
Ltd., replacing Regal Records. Oriole
Records will handle Tempo in other
British markets, Platters will be re-
leased under the Tempo label by
both firms,

Paray To Direct
Music for Israel

Simon, Schuster

Up Music Books

NEW YORK, Oct. 8.—Simon and
Schuster, the book publisher, is step=
ping up its releases of new musical
books during the 1049-'50 season,
with three already set to deal with
the work of top contemporary tune-
smiths, First in the series is the re-
vised edition of W. C. Handy's A
Treasury of the Blues, which was firsh
issued in 1926. The collection in=-
cludes songs by George Gershwin,
Irving Berlin, John Alden Carpenter,
Spencer Williams, Hoagy Carmichael
and others. The new edition contains
24 songs not preViously included.

In November they will release
lyrics by Oscar Hammerstein IL In=-
cluded will be examples of lyrics the
South Pacific writer penned with
such cleffers as Jerome Kern, Sig=
mund Romberg, Richard Rodgers and
others,

In the works for next year is a
Rodgers and Hart song book, con=
taining words and music by arrange-
ment with several publishers. The
piano arrangements have been pre-
pared by Dr. Albert Sirmay. The
format of the publication will be sim=
ilar to that of the Gershwin song
book issued several years back,

A special release for October will
be the life of Frederic Ehuglnhhr
Casimir Wiezynski, translated by Nor=
bert Guierman, and with a preface
by pianist Artur Rubenstein. The
work is being issued concurrent with
the Chopin eentennial, and RCA Vic=
tor is tying in with the book pubber
on promotion (The Billboard, Oe=
tober B).

ASCAP Video
Dicker Oect. 17

NEW YOREK, Oct. 8—A meeting
between reps of the American Society
of Composers, Authors and Publishers
(ASCAP) and the TV industry, with
reference to the per-program license,
has been set for Oclober 17. THE ses-
sion had originally been sel for Mon=-
day (103, The dale change is in order
to provide opportunity for completion
of the contract form.

Negotiations continued this week
relative to the blanket license for
network and local station use.

NEW YOREK, Oct. 8.—Paul Paray,
former conductor of the Concerts
Colonne Orchestra in Paris, has been
appointed general music director of
Israel. The French maestro, who was
a guest conductor In the U, S. last
season with the Pittsburgh Symphony,
Is under contract to Polydor, whose
wax is avallable here on Vox label.

Paray will record with local or-
chestras In Israel, using tape equip-
ment to facllitate production on long-
playing disks here,
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AFM’s “Overture”
Gets ILPA Award

HOLLYWOOD, Oct. 8.—Local ﬂ'
American Federation of Musicians
(AFM) monthly house organ, Over=
ture, was awarded first prize for edl=
torial excellence in magazine class In
annual competition held by Inter-
national Labor Press of America. Dis-
tinctive award marks first time local
musicians' mag has copped a top

prize.
Kelly Shuir:, public relations dl-
rector for al 47, flew to S&

Paul to receive award plaque,

Dececa Buys Metro Disks

NEW YORK, Oct. 8.—Decca Rec-
ords this week purchased a pair of
masters from Metro Records, a local
indie diskery. Sides were by Alan
Holmes's small ork and included a
new tune, Melissa, which was picked
up for pubbing this week By pubber
Bobby Mellin,

LINE FADING
(Continued from page 16)

phia Orchestra, set for November ¥
release, is expected by Lieberson fo
hit a sizable piece of the pop market.
Another “pop-classic” to be released
soan is Efrem Kurtz's new cutting
pof the Offenbach Gaite Parisienne,
Altho the original version of this has
been a big seller for nearly 10 years,
the fresh recording will be made to
conform with the new LP technical
standards,
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The Nation’s Top Tunes

Based on reports recelved iast three days of Week Ending October 7
The natlon's 10 top tunes, THE HONOR ROLL OF HTTS, 1s determined by a scientifio

: w ] tabulation of various degrees of ench songs popularily as measured by survey fentures of The
; | Billboard's Musle Popularity Chart

% [ HONOR ROLL OF HITS
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The title “HONOR ROLL OF HITS.” 15 a reglistered irade-miark and the [1sting of
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e the hits hus been copvrighted by The Billboard, Use of either may not be made with-
out The Billhonrd'n consenk. .
vee CHECK LIST OF TOP-SELLING M-G-M RECORDS — This Week Last Weel
ORDER FROM YOUR M-G-M RECORDS DISTRIBUTOR ' ' By Genaro and Bkylar
1: 'fﬂu EE Bﬂfﬁumﬁ HT HE&EI Published by Algonguin (HAMI) 1
' Herords available; ¥. Brito Harmony 1001, B Case Ork, MGM 10478, B Clark,
FQPULAE Col (78138648, (LP)1-258: V. Damone-G. Qgper Ork, Mer B271. Ink Bpots,
Dec 24003 J CGarber, Cap §7-710. B. Harrington, Vacalion M016. P Reed,
Dance-Tone 151; T. Manners, Varsity 180; R. Managan Ork, Blusbird 30-0001,
Elecirien]l transoription libraries Bob Ebherle, World, Chnck Foster, Lang-
mﬁlE [Gnnd-ﬂ}"ﬂ] ARI’ Mﬂﬂ”ff | Warth: Johnny Guarnler), Thesaurus: Eddle Skrivanck, MacGregor; Frunkie
TOBT, TﬂO‘I’; T ALQHE and hiz -::.—:hn;m Masters, Lang-Worth; Lawrence Welk Ork, Btandard.
. A 1 NEVER SEE MAGGIE M-G-M 10548 -
e i A By Smith-Gillesple
b, _":;' E* THLI- lU[K? Ul.D SH" Published by Robbins Musie Corp. (ASUAP) 2
::53‘"" ' Records avallable: P, Lalne, Mer 5316; T. Muanners, Varaity 191; D. Martin,
U= Cap §7-T36: B. Houston, MGM 10509] H. Vunce & Voea! Quartet, Castle 534
- SEND TEN PRETTY FLOWERS TO MY GIRL IN TENNESSEE  BLUE BARRON V. Monree Ork, V(70)10-3631; (45147-3018; © Vaughan, Col 38560: L Arm-
- IM A LITTLE GARDEN md;:;:*.md:i”” gtlﬁfﬁhﬁ';h.tslnlébl{l:]-?l; Ork, Dee 24753; €. Forter Ork, Vocullon 5503b; Frank
# 5 ' ol tlenlrirnlr transeriptien lihraries: The Ewingtones-The Jumpin Jncks,
BODY AND SOUL BILLY ECKSTINE Theanurus: Jerry Gray Ork, Standard; Dick Haymes, World.
L — IF LOVE IS TROUBLE : M-G-# 10500
WOULDN'T IT BE FUN ART MOONEY ' By Jimmy Hodges
| Hur’!tﬂ"t“ FGLH Hﬂt‘ h;l C'l'{hlllf.lzl 3- anEDﬁ‘ {Tuu ll WHHI HE ]D‘ w.l!tH] Tu“] |'I“|,'|hh.|-:.|;| ||]r Duchess IBMI 3
oy . M-G-M 10500 Records avallabtle: P, Best-Four Tunes, Manor 1185: R. Bloch Ork, Hi-Tane 134;
Y Mills Brothers, Dec 248894; V. Maonros Ork, Vi(T8I20-2510; (45)47-2086; A.
YOUVE CHANOED BILL FARRELL gmith, MGM 10408; T. Tucker, Harmony 1058: Philadelphia Btring Band,
-~ AND IT STILL GOES M-G-M 10519 Tempo TR 658; P. Reed, Danece Tone J175] The Ravens, Nallonal $036;
Elton Britt, V 20-1804: H. Winterhalter-J, Thompson, Cal 38583; P, Todd o1k,
EAST OF THE SUN @FQROGE SHEARING QUINTET Coral G0104: Jerry Gray Ork, Standard,
— | CONCEPTION - M-G-M 10530 Electrieal transaription lihearies: Mot Brondwynne Ork. Warld: Chueh Foster,
LSy : Lang-Warth: Novatime Trlo, Thesauruas.
DON'T CRY JOE JOHNNY DESMOND
|  THE LAST MILE HOME M-G-M 10518 e et
e LUNA LU BLUE BARRON 4' nuu“ H'“'l GF HUSES Published by Hill & Bange Songs (BMI) d
| LINGERING DOWN THE LANIE and his Orchestra Records available: P, Brito, Harmony 10561; Cass County Boys Dec 401547 C.
] M-G-M 10470 Foster, Vocallon 55013; D. Hoymes, Dec 24632, E. Howard, Mer 5206 B.
Taye- T - W *al (T8 208 )1-272; P, Roed,
THAT LUCKY OLD SUN BOB HOUSTON Kaye-. Caroell, V. 30-3441; O Moresn, OOl ers. . Weaton OFK, Cas
THE MEADOWS OF HEAVEN M-G-M 10509 57-617; Bons of the Ploneers, ¥ 21-0085; P, Terry-IL Arthur Quartet, Hi-Tone
145; J. SBearle Ork, Blushird J1-0013: J. Wayne, ColiT0138625, iLP)1-278;
IF | EVER LOVE AGAIN GEORGE PAXTON Cousin Abner, Talent 747: M, Hogan, ABC-Eagle 187; T, Manners, Varnity 15,
WEDDING BELLS WILL SOON BE Iil"ﬁﬂ" and hiz Orchestra Electrieal transgription lbraries: George Wright, Thesnurus, Jan Garber,
M-G-M 10511 Capitol: Eddy Howard, World, Eddle Skrivanek, Maclregor, GreoTgpe Tnwne,
SOMEHOW BILLY ECKSTINE Esﬁ;ﬁ,ttg'l'urnztn?:afnffﬂrnL’ES:E:»?.IH;-H:I;;Ehw Wiiling, Lang-Worth: CGeorge
WHAT'S MY NAME M-G-M 10383 :
JEALOUS HEART DERRY FALLIGANT fis Jennle Lou Carson
I'M THROWING RICE M-G-M 10521 5' JEM‘U{IS HHEI Published by Acuff-Rese Publications iBM1) 1
Records avallable: C. Bafley, Bullet 1083; J. L Carson, Dec &6176; E. Duchin,
YOU'RE BREAKING MY HEART RUSS CASE Harmony 1060; D. Paliigant, MGM 10531 B. Lawrence, V(78)30-1538,
ONE MORE TIME ond hit Orchustra (45) 47-3020: A. Morgan Ork, London 600; J. Owens, Dec 24T11: H, Winter-
M-G.M 10478 halter Ork, Cal 38893; Ivory Joe Hunter, King 4314; L. Robel, '|-"tll:ll-11-nl'{
i §5030: T. Ritter. Cap 15356: H. Perryman, Col *20128: K. Boberta, Cora
THERE'S YES! YESI IN YOUR EYES BLUE BARRON §4021: R. Turner, Varsity 213; L. Noble Ork, Vocallon 55030; R. Turner,
L | HAD MY HEART SET ON YOU and his Orcheura Varsity 213,
T : MG-M 10417 (Ko Information on electrical tranzeription llbraries avallable ma The Billboard
SHALLY-GO-SHEE FRANKIE MASTERS goex 0 Rress )
ALT WIEN . end his Orchettra
M-G-M 10502 ' By Harry Ruby and Johnny BScoll
SEPTEMBER IN THE RAIN GEORGE SHEARING QUINTET ﬁ' Hhvﬂf “5 BE(M‘HE Published by Bregman-YVeeco-Uonn (ASUAP) 5
BOP, LOOK AND LISTEN MG-M 10424 Records available: H. Babbitt-The Veltones, Vocalion 55014; Bob Croaby-M,

. Morgun, Col 30504; D. Haymes-G. Jenkine Ork, Dec 24650; E. Howard Ork,
: Mer 6314: A, & D. Russell-B, Cole Ork, Cap 57-550 C. Thernhill Ork-R.
FOLK ﬂﬁd WES'ERN Mclntyre, V 20-3468; Connle Halnes-1he Highliters, Coral 60070: P. Heod,

. - Dance-Tone 183; L. Armstrong, Dee 24T51. 2 >
Electrical teansoription Hhrarfes: Bob (rosby, Standard;: Eddy oward Ori,
hﬂ:::‘iﬁ:}:‘l : HANK H‘E:{'.;:IJ::ITSEI World: The Manhatian Nighthawks, Thesauros.
YOU'RE GONNA CHANGE HANK WILLIAMS By Floyd Tillman
LOST HIGHWAY M-G-M 10306 ? SLIPPING AROUND Published by Peer, Intl. (BMI) 8
Records avallable; W. Carter, Macy's 100; J. Dale, Vaoenllon A6022: P, Tillman,
THE WARM RED WINE BOB WILLS Col(78) 20681, (32)2-216; E. Tubb, Dec 46173; T. Wallnce, ABC-Eagle 148
NOTHING BUT TROUBLE M-G-M 10491 M. Whiting-J. Walkely, Cap 57-40214.
E_ il iNo information on electrical transcription HUbraries ayallable as The Biliboard
DON'T LOOK FOR TROUBLE ARTHUR [Guitar Boogie) SMITH goes Lo press.)
MOUNTAIN BE BOP M-G-M 10518
4 I HUNGRY HEART SLIM CARTER By HRodgers and Hammerstein
4 | WOULD SEND ROSES M-G-M 10513 8. SOME ENCHANTED EVENING « Published by Willlamson (ASCAP) b
T = From Lhe Broadway musical, "South Facific™
! DIME A DOZEN ARTHUR (Guitar Boogle) SMITH Records avallable: 8. Black Ork, London 455; B, Breen-The FPanlette Bisters,
i SOMEDAY M.G-M 10474 Capri 2001; P. Como-M, Ayres Ork, V(78)20-3402, (45147-2800; B. Crosby-J. B.
' b E;&E” ﬂ[h'huﬂv:l%m: J. D;vlnﬁ Harmony 1048; B, Harrington, Voctallon
- - A, Jolson-¥. Young Ork, Dee 24867 J. Laureng-J, Carrall Ork, Mer
i‘ N ale HAHIH‘?TAGT:I 5276: J. Saunders-R. Bloch QOrk, Hi-Tone 133; P. Binatra, Col JB446; J.
A . FVE JUST TOLD MAMA GOODBYE G-M | gtafford-P. Weston Ork, Cap 57-544; P. Weston Ork, Cap 57-020; H. Winter-
‘ T l;ntéflr grkﬁ M{“.irl':! mEBB:E 1?1. Young, Bluebird 31-0009; BEadle and Rack, Dec
: o = =T Kol g 4707: D, Blanchard-S. son, ABC 107: A. Gerard, Varsity 140,
| " ot L 'D “. I'.I E ' Fﬂ ! M SR B AL AR R ILE Electrical transeription Ubrarles: Jimmy Uorsey Ork, Hr.u.nﬂnfd. shep Maolds,
(FILL QUT—SEND TO YOUR M.G.M RECORDS DISTRIBUTOR] Lang-Worth; Dick Haymes-Carmen Dragon Ork, World: Elllot Lawrence,
Aszociated; David LeWinter Ork, Standard; The Muale of Manhattan.
HNAME Thesnuris,
By Joo Marsala
9. DON'T CRY, JOE Published by Harms, Ine, (ASCAP)
:m “A“ Records avallable: J. Deamond, MGM 1051B: J. Hall, ViTR)30-35567, (451 47=-3050;
G. Jenkina Ork, Dec 24720; P. Sinatra, Col 385335, C. Bpivak, London 511,
{Ho Information on glectrical transcription libraries avallable Ra The Blliboard
goes Lo press.)
F [
By Irving Kabn and Bammy Faln
—~ 10. | CAN DREAM, CANT I¥ Published by Chappell (ASCAP)
= - - I'E "' ' o RA Records avallable: Andrews Sisters-G. Jenkina Ork, Deo 34705; T. Arden-H.
THE GREATEST NAME Qﬁﬁ ) IN ENTER TAINMENT Winterhalter Ork, Col 18613; T. Beneke Ork, V(78)30-J853, ium-:m; G,

Gray Ork, Coral 80106; J. Saunders Mandalin ork, oola
(Mo information on electrical transcription libraries avalinble as The Billboard
goea Lo press.)

— == e ———

*01 SEVERTH AVE MEW YORK 19 M. Y

www americanradiohistorv com


www.americanradiohistory.com

The Billboard MUSIC

ey

N

RECORDS



www.americanradiohistory.com

22 MUSIC The Billboard

b/w Lonely Night
MERCURY 5326

. MERCURY
t/ RECORDS

Sheet Music o

Based on reports recelved [ast three days of WEEk Eﬂ'ﬂlﬁ{j {]dﬂhﬂf T

BEST-SELLING SHEET MUSIC

Tunes lsted are Lhe natlonal best shest mMusie SELBTS List Is Damed onm reporta
recelved epch week from all the nation's sheel musie Jobbera, BSongs are [Huted
apceording to greatest number of snles  (F) Indicates fane I8 in s film; (M) indicates
tune 13 in leglt musical: (R Indicates tune 15 avellable on records.

POSITION
Weeka] Last | i
ta atnl Weel TWeek Fubliashar
13 1 1. YOU'RE BREAKING MY HEART (R)..vvcessnnnanss Algonguin
7 4 2 THAT LUCKEY OLD BUN (R)..ovicsaatnsasinsssessss Robbina
a 3 3. SOMEDAY (YOU'LL WANT ME TO WANT YOU) (R)..Duchess
14 z 3. ROOM FULL OF ROSES Bl e e e Hill & H.-.:I'IE’I."
i1 8 B. MAYBE IT'S BECAUSE (R)..covecenssns .Bregman-Voeco-Conn
G a 8 +« ALOLS HEART (B)....... g s IO L e Py Lok gt e Acull-Rose
25 G 7. SOME ENCHANTED EVENING (M) iR)....coeeeea. Willilamaon
12 T 8. LET'S TAKE AN OLD-FASHIONED WALK iM) (R)..... Berlin
4 11 9. HOP SCOTCH POLEKA (R)..eivecsssns e sessasss Cromwell
1 —_— 10. 1 CAN DREAM. CAN'T I? iR)..... ,+..,...,..,,.1....Ehnpp|'l|
L 10 11. FIDDLE DEE DEE [F) AR} ... cocnsissccssss . essess Harms, Inc.
L 13 12. (JUST ONE WAY TO SAY) 1 LOVE YOU (M) (R)......Berlin
1 —_— 13. I NEVER SEE MACGCIE ALONE (B)...co0s s @d B e s OUTRS
1 — 14. DON’'T CRY, JOE (R)......... N AT R R S Harma, Inc.
3 i1 1. NOW THAT 1 NEED YOU (R)Y:eeanceessns i wsasnasss s FRMOUS
ENGLAND'S TOP TWENTY
i il 1
POSITION
Weeks) last | Thia
to date; Week Weab English American
14 1 1. RIDERS IN THE SKY...:oMorrds .cosovuesns Morris
19 3 2. FOREYER AND EVER......Francis Day.......Robbina
18 2 X, CRGRINY:: s s i s T e Francis Dav.......Robbii s
12 F i 4. CARELESS HANDS ........ Edwin Morriza .....Melrose Munlec
T T 4. 1 DON'T SEE ME IN YOUR
E‘I"ES AH?MHEE Pt -I:nn'nt'”,' .......... LI'II.IFI*I
27 4 6. HOW CAN YOU BUY
EKILLARNEY7T .ccsoveansbne Peter Maurice ..... Peler Maurice
12 | 7. WHILE THE ANGELUS Charlea E.
WAS RINGING .....v000245 Southern ...sv0804 Harris
22 a8 g. WEDDING OF LILI MAR-
A4 R RS S (L L S Box & Cox..se60assleads
B8 12 8. CONFIDENTIALLY ........ Chappell ....connuss®

1T ] 10. "A"=YOU'RE ADORABLE..Connelly ..., .44s:Laurel
13 15 11. ECHO TOLD ME A LIE.....Chappell ...+4+ s 44 s Chappell

2 10 12, WEDDING SAMBA......... Leeds ..icvcccasns?
z2 11 13. RED ROSES FOR A BLUE
LADY ..isisessrmscsnessess Lawrence ' Wright... Mills
3 13 13. TO WHIT TO WHOO......Billy Reld.......:."*
7 19 15. LEICESTER SQUARE RAG. .Norrin .......0000. s
— 20 16. WINDMILL SONG ........ Keith Prowse ....0.."
31 13 17. TWELFTH STREET RAG...Chappell .....5004 Shapiro-

Bernslein
—_— — 18. ROSE IN A GCARDEN OF

WEEDS ...:cc00 i suieBOX- K COR: ssinins®

3 17T 1. SHAWL OF GALWAY
DIET seavrs e st b s nsbnssn Connelly ..50000 -
—_— —_ 20. OUR LOYE STORY ..ounsens EIRIE S & s i aidath v s .

*Publisher mol available na The Billboard goes to press.

SUBSCRIPTION ORDER FORM

The Billboard

2160 Patterson St.
Cincinnati 22, Ohio

Please enter my subscriptinn to The Billboard
for one year, $10.

Name & ® B B P8 F B @ P E FRFRREE R OROA B $TOEHC|DEEd

PEArESE. . v sa s aie sas ot ol TR

= e e e e e

Cif)’ ---.------.-.----ZDHE-.-STETE........

10/18

L_-—_________t_l-_—_i
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1.. THAT LUCEY OLD SUN (5) (Robbina) ..ovsvveresnennnnss
$. YOU'RE BREAKING MY HEART () (Algonguoin). ...cesnnss

Second Group

=
llllllllllllllllllllllllllllllllllllll

Basstd on

Retail Record Sales |,
" BEST-SELLING POP SINGLES e

- 'I"‘ﬂ!l."l"lﬂi_fh!
- ;:ﬂ Wrak iI‘|'|'*l"l:'l an 3
| i 3. THAT LUCKY"
oLD SUN F Lalne sainssnnnn W
] Gat Santimans= Mercury B318.. ap 4
tal O e Nothing  avenvenes —=ASCAP
49 8 3 YOURE BREAK. s
ING MY HEART ... V. Damona-G. Ouner
The Foar Winds  Ork.Mercury gamn as T
and the Seten sessvstenss —BMI

Sean

RECORDS HOST PLAYED BY
DISK JOCKEYS

ks Lasi Thia
Weeks Last Th Lis By

VIiC DAMONE
“Why Was | Born”

GREATER THAN “‘BREAKING MY HEART”
v oo Watch It Go Right to the Top!

MERCURY 5326

A x k * *k *k * *x * *

¥ EDDY HOWARD

| Another Winner!

[] | 1 EE&EuhUGHT F.thnlu.ii;i..-
grea@@LE srocur .
L -’-ru-—.ﬂ-ﬂl:ﬂ?

YOU'RE BREAK- V. Damena-G. Ouer
o ! - ING MY HEART.. Mereury 52T1==BMI

THE BILLBOARD PICKS: I

In the opinion of The Billboard musie staff

, records Hated bel
n::ﬂ:d,,lu achieve popularily as determinad by eniry into butfngil?n? ; EM:
played or most heard features of the Chart, T

CROCODILE TEARS ..ocovnevossnnnnanne Eddy Howard ...ovensvsvsvnnnes Mercary A28

25 . Vee k: This !s Howard's first releas Mecn *Tell
e P g s aloce his big “Maybe IV ; ’ ]
! ‘:'“h; 'ﬂnﬂnﬂ rh“H'f'.l ::u:‘:;*nﬁt!;m i n’d'th be H!.-l lnuum-p ::Il.f fans h:::
z a
moarure, Dizla orking and llI-hlnm-jn!:n-lﬁ viooal mlT:l r;.'il:'t?‘l.“ ::lgu“:milull:l'ﬂtﬂ o,

w

el
:

Rhythm & Blues Records

Week Ending September 30

=it

\ The HARMONICATS

A New Hit! Terrific!

“Galloping Comedians™

MERCURY 5331

On!”//%wﬂy

al

pied oo papotts recelved iu'l. thren da¥D

BEST-SELLING RETAIL RUYTHM & BLUES RECORDS

s special wuklp:rul:::::: rhyitim snd blues recards.

Ihi:ﬁrd.l !‘#
Billbok
mi}a}:l:r o! whoat customers

POSITION

Weats] Week | ek

La daln 1 ] L ton
4 i BARY, GKL Ll o D. Washingoh i ereury 148—DM
Leng /0 (4] L

sk Best Sellers by Companics ' .
Disk B . .* on puims!l.::m‘nf‘ﬂl e . ‘\ "o" has +he #f{g on
No. 0 Eecords hhu BREAKABI-E RECORDS

Poinls Label
Hﬂu;d‘ . 117 ' AN -saens PETTRCETREE Lo A 2 -
olUMDIR cssssmrwsgrssassnsnnd -

lllllllllllllllll
aee

: BI-G-M +oxeessassonssssnees
. Parlay .ocsssssasssasnsasnns eng ! | !i


www.americanradiohistory.com

-_"1-—1 -

-~
=Tk |

o

A

= e,

e e R Skt e

i

1
-

¥

= i

Ll .
i o
e

]
= e i

i
-"I il —

iy
|
LI

- b O
L ol o ) .
"

October 15, 1949

Radio Popularity

on reporis received last
three days of

Week Ending October 1

Based

Billboard
TRADE

RECORDS MOST PLAYED BY
DISK JOCKEYS

Records (isted here In numerieal order are thase played
over Lhe grentest number of record shows, List 1s based on
replies from weelktly =urvey among disk jock=ys thruout the
country. Uniess ahnwn in this chart, other avallnble recorrds
of tunes listed here will be tound In the Honor Roll nf Hits,
Musle Popularity Chart, Part L 1F1 (ndieates tune s from a
fiim; ‘M) indicates tune ia from a legll mualcal,

POSITION
Weeks Last .This

to Ante Wk, Wk Lic. By

g g 1. THAT LUcky F. Lalig. steebesas
DLD SUM: s asnsssn somni Mercury 5316
N —=ASCAP

13 2 2 YOU'RE BREAK- V. Damone-G. Osser
ING MY HEART.. Maercury 5271—BMF

)] 3 3. SOMEDAY ....... V. Monroe Ork....

Y{78Y 20-2510;
.(45)47-2986—0MI1

J. Wakely and M.
Whiting
Cap B7-40224—BMI

4 L 4. - SLIPPING
AROUND

---------

& & & F b @ #

7 11 5. JEALOUS HEART. A. Morgan Ork....
. . London 500—BMI
B 7 6. WHISPERING J. Staflord-G. Mae-
HEFE TEE TR H-'-!"Ff WEllﬂlﬂ- Drh

Cap 57-690—ASCAP

39 @ 7. ROOM FULL OF S. Kaye Ork-D. Cor-
ROSBES ....cuveies nell-The Kaydets
. e ¥ 20-3441—BMI
" i 7. YOU'RE BREAK- B. Clark .... i
! ING MY HEART ..  Col(78)38546;
v e ALP)1-286—BMI
] ] 8. DON'T CRY. JOE..G. Jenkins Ork....
e 24T20—ASCAP
a2 5 10. THAT LUCKY VY. Monrge Ork. ...
OLD SUN ....ev+= VI(78)20-3531;
(45)47-3018
lllllllll _HEAF
7 12 11. YOU'RE BREAK- Ink Spots..icccu:s
ING MY HEART.. ....D 246893—BMI
1 20 12. ROOM FULL OF E. Howard........
ROSES .issvasans Mercury 5256—BMI
4 18 13 SOMEDAY .......Mills Brothers.....
«nne s} 246594—BMI
] — 1‘- -ﬂ 'DHE*HEH’E F- c!mﬂ+“-|--u-.q-
HOLIDAY .cocc-s ViTa) 20-3543;
{(45)47-3036

......... —ASCAP

|
JEALOUS HEART.B. Lawrence ......
Vi78)20-3539;

AN45 147 -3029—BMI
1 — 18 |1 CAN DREAM, Andrews Sisters-G,
CAN'T IT ..ivaive Jenkine Ork.....

. D 24705—ASCAP

Hﬂﬂ“ FULL GF Dl H.m!'llll-ﬁli

L1 ¥ 17. .
HUEES FR RS EERSEN IFIl‘Dm“z‘"nMI

B 18 17. MAYBE IT'S BE- D, Haymes-G. Jenkins
cﬁUEE R R R R E AR u'l'k FrEPTERERERERS
« « D 24850—ASCAP
FE - 17. 1 NEVER SEE K. Roberts........
MAGGIE ALONE.. Coral 84012.....
-;--;-...—.ﬁ.sc.ﬂ.r‘
Y 14 20. HUCKLEBUCK ...T. Dorsey-C. Shavers
. V 20-3427—ASCAP
el 12 21. YOU'RE BREAK- R. Flanagan Ork...
ING MY HEART.. Bluebird 30-0001
PEE e E W !!'_"BHI
. 10 22. RAGTIME COW.
BOY JUE ccssvsane J. Staffard .Cap 57-710
a 28 22 MAYBE IT'S BE- B. Crosby-M. Morean
Eﬁ-usE [E RN NN cﬂl m‘—*ﬂchl’
4 — 22 MAYBE IT'S BE- E. Hownrd Ork....
: CAUSE .iccinsnes Mercury S314.....
......... —ASCAP
B = 25 NOW THAT I Doris Day-Mellamen
NEED YOU ...... Coli78)38507;
(LP)1-251—ASCAP
1 - 28, THE LAST MILE J. Stafford........
I'IUHE. R ERw E E.n !?‘71“
---ra.q---""'-ﬁs-cﬂf'
# — 27. HUCKLEBUCK ...F. Sinatra.........
. Col{TEV3R4A86;
: (LP)1-282—ASCAP,
2 26 28 HOP SCOTCH A. Mooney Ork. . ..
POLKA .......... MCM 10560—ASCAP
1 — 28. JEALOUS HEART.H. Wiaterhalter...
ll-lcd' MBHM|
2 IAm 3. DON'T CRY, JOE..F. Sinatra..... e

Col 38556—ASCAP

SIRVICH
FEATURE

SONGS WITH GREATEST
RADIO AUDIENCES (ACD

(Beginning Friday, September 30, 8 a.m., and ending Friday,
. Oclober 7. § am.)

fes (lsted have the greatest audiences an DBrogriafns
I'IEI.::'IH on network stations In New York, L‘hl::.ngu and Lon
Angelen. List ix based upon Joha G. Peaiman's Audience
Coverage Index. The Index s projected upon radio logs made
available to Peatman's ACI by the Accurate Reporting Et!:r'-'?l:t
in New York, Radlo Checking Service in Chicago, Radio m\rt.tcv
Ing Service in Los Angeles Listed mre the top 30 (more in
the case of Lles) tunes H.!l:]].l.l.l:{'l:rr‘ﬂl‘f{ The music checked I3
reponderantly ilover 80 per centl ALve.
. F?Fl lndic:l;.es tune hom & fim: (M) indicates tune is from
a legitimate musical, (R) Indicates tune is avallabhle on re:nrdf-
In each instance the licensing agency controlling performance

n Lthe tune s indicated

rMh't'.'I!h: feature s copyrighted, 1947 by the oftlee of Hesearch,
Inc., 3470 Broadway, New York J1, N. Y. No reference may
be made to any of this material except In trade papers; no
other use 18 permitted: no radio broadeasts utllizing this in-
formation may be aired. Infringements will be proseculed.

I'he Top 30 Tunes (plos ties)
A Dreamer’s Holiday (R)......Shapiro-Bernstein—ASCAF

A Wonderful Guy (M) (R)..lucevsss Williamson—ASCAP
Ain't She Sweet? (R)..:cesssssesssssAdvanced—ASCAP
Ball Ha'l (M) CR)\coeasssasnassssps Williamson—ASCAP
Dime a Doren (R).:cccsssssssssss B Ho Morris—ASCAP
Don't Cry, Joo IR)...c. ussvannnacns Harms, Ine.—ASCAFP
Everywhere You Go (R)iiecivrvnnnnas Lombardo—ASCAP
Fiddle Dee Des tF) (R).....0fcieas Harms, Inc.—ASCAF
Georgin on My Mind (R)....ue Ty Peer, Inc.—BMI

"ith ©® tilul Melod (Fy iR}
B o itators = ABDAP

‘Hop Scotch-Pollm (R).....ovvncnnes v o « Cromwell—ASCAP
Hucklebuckh (R} ... . ...ccnaraaadain.. United—ASCAP
! Can Dream, Can't 17 (RI..ueaeseoes . Chappell—ASCAP
It's a Givat Feeling (F}) (R).coicincanns Remickh—ASCAFP
Jist One Way To Say 1 Love You (M)} (R).Berlin—ASCAP
Katring (F)-AR) ..o savsinndansnns E. H. Morris—ASCAP

Let's Taka an Old-Fashioned Walk (M) (R).Berlin—ASCAFP
Mayba It's Becausse {(R) ... .Brmlﬂzﬂh—vﬁfﬂlhcﬂ'ﬁﬁ—ﬁ-ﬁtﬂf‘
My Bolero {R)....r0csrannsns .Shapiro-Bernstein —ASCAP
MNow That ]| Need You LF) (R)......... Famous—ASCAP
Room Full of Rosea {R),.......c00.n Hill & Range—BMI
Saome Enchanted Evening (M) (R)....Williamson—ASCAP
Someday (You'll Want Me To Want You) (R}

e R N R R N ..+...............‘.aﬂutlltsﬂ—ﬂﬂl
Song of Surrender (F) iR).icvaisnsssParamount—ASCAP
Th...l Lu'.'-k’ Dld 3““ ‘“.'ll-l!l‘lill!!!l |H“hhin’—A5EAF

The Story of Annie Laurie (R)......00 Santly-Joy—ASCAFP
There's Yes, Yes, in Your Eyes (R)....Witmark—ASCAP
Toot Toot Tootnie, Goodbye (F) (R)..,...4. Feist—ASCAP

Twenty-Four Hours of Suashine (R)....Advanced—ASCAF
You Tald a Lie (R) ....... e BBy o A Bourne—ASCAF
Younger Than Springtime (M) (R)....Willlamson—ASCAFP
You're Breaking My Heart (R)..... e oo sAlgonguin—BMI

(RH SYSTEM)

Tunes listed receilved the greatest number of kev radlo
plugs according to informatlon supplied by the Richard
Himber ‘(RH) logging system, Numerical polnts totanl are
computed nn follows: 1 polnt per sustaining Instrumental:
3 points per sustaining voeal; 3 points for commercial instru-
mentnl; 4 polnts per commercial vocal. Thus, commercind
vocal carried in New York, Chieage and Callfornia would
receive 13 polnts, etc.

(7 Indicates tune is from flim;
fram legitimate muxicsl;

iMi Indleates [uns is
iR} Indfeates tune s avallnble an

redords.

Week of September 30-October 6 e
SONGy Publisher Tot. Pis
A Dreamer's Holiday ........::sc-55:25+-Shapire-Bernstein .11
ANt She Sweel ... ..cccccicssdisssss=cdvanced ........ 1
Ball Ha®l IMY ... .ccienrvancnsscpsssrees. Willlamon ....... [ % §
DI B DI s cinas e st e s een e E. H Maorrls ..... B3
ﬂﬂ'ﬂ" nw J" |--|I--Ill!l!'!l'l!l“l!!‘!-H.MI- .Hl AR EH n
Fiddle Dos De® iFl ....coccvncssamssd feas s HEFMIT: IEL ..o 153
Georgls en MY Mind ... .....cce005055:--Mulody Lans .....107

Give Me & Seng With & Beauwliful
Me'ody iFi ..., . bhhh e e st BRI .y o Fo
Hop Scokch Polkes . . . .vcivsnnsnnanseCromwell  ........ B
Hucklebuck bt R R o T |
' t." ﬂl‘llm c‘".l IT [EEREEESREERERERER. th'lpp.” EEEE S “
w‘. ﬁ'r'.'l F..ilﬂ' iF r+|r|--r|---|---rnim!:k I+i!l!+l+l11n1
Just One Way To Say | Love Yaou (M) Berlin ,,,+.”+.,-2-l-]'1'

Lets Take an Old-Fathioned Walk /M), .. Berlln ....concieni
Make Belisove You Are Glad When

You're Sorry i « Triangle . ....... (1
Maybas H': BECIUTE .. ....s-cisssassmasss Hreoman-Vecce-
o A L e i55
My doleio e ——— | 1] 3 T Tl i1
My Own. My Only, My ATl TF] ,..ocnanns Famous ...... ... 55
Mew That = Heed You (Fd ..., . .cesssnsss Famous ......, 138
Room Full of Roses ........... sransasnss HINl & Range ... .128
Some Enchanfed Evening M} ..ossssess Williamsen ... ,.... 105
Someday¥ ......... ol e & L
Eong of Suirender iF} ... ....csss-ssass.PAFEAMOURY ....... &%
That cucky Old BUR ......oicosapsasansn Robbing ....s00es 175
Th-l'l"l*t fh 1'“ I“ "l"HH' Er“ +lill!llllwlm.rh o E e “
Toot. Moot Taokiie (FY ., ...... tabnsasns THERY oy e P ]
Twanty-Fouwr Hours of Sumshin® ...:::.. Advanced saarueas B4
You Told 3 L1® ..... corvencsasasnnn ars v DOUIPE sovvevnvsy &5
Younger Than Springtime (F) ....covuc.. Willlamson ....... T4

You're Broaking My Heart ....coveneee. AlGONGQUIN ..ovnsas

www americanradiohistorv com

Vox Jox

GOTHAM GAB . . . Johnny Clarke, WNJ

Newark, does a vocal bit on Ed Farley's re-make o
of The Music Goes 'Round and Around on Delvar,
. .. Ray Adell handles the Play It Again request
show at WEKBS, Oyster Bay, L. I. . . . Allan
Brown. formerly with WMMW, Meriden, Conn.,
debuted this week at WINS with a platter and
chatter show,

POLKA PLUGGERS « »» Ed Davls

WFPG. Atlantic Ci‘y. says his 4D-minute Polka Time

 show weni to a full hour Oclober 2. He also reporis
surprising success with on cuthenlic “old world”
program ol Lithuanian, Polish and Ukranian music
both in listener and sponsor reaction. . . George
Little and Panl Vinci both formerly with WTSB,
Lamberion, N. C.. are now al WFVG, Fuquay Springs,
N. C. Daily Polka Time is proving to be the favorile
type of muslc wi‘h the listeners, according lo Paul.
Ho also has the threehour stint as Wake Up Man,
while George handles an hgurand-ahall request
show

SW'IT{:H « = « Just what the country has been

iting for—a noiseless disk jockey—has turned
:f; liﬂ Eth.: person of Roy Steele, KLYN, Amarnli::;

Tex. Roy, as “Silent Sam the Disk Jockey Man,
speaks only to give the time, the temperature and
the title of the next selection,

STRICTLY FROM DIXIE . .. Johnny

Murray, KLIF, Dallas. does his disk show {rom
the plano, mixing his own live 88'ing and warbling
with the disks. Show s webbed over the Liberly
Broadcasting System Doug Smith, WTHL,
Johnson City, Tenn.. wriles thal he polled his
lislenars as lo their iave band: Sommy Kaye ran
way out front in 3,761 answers received In o single
week. : Hoy Morris has moved his Musical
Modhouse, in which he insulis his listeners like
mad, from an afternoon slof to the 7-8 a.m. position
at WJIG, Tullaghoma, Tean . . Jim Anderson.
WIRK. Wenst Palm Beach, Fla. copped firs! prize
in @ contest among the International Brotherhood
ol Musicians for suggesiing o trademark name for
the Don Redmon Company. . . It's open house
every nlght ai WCNH. Quincy, Fla.. with host
Norm Keller providing platiers lor doncing and
Cokes lor the teen-agers. . . . Bob Wallon has
swi'ched 1o WDLF, Deland, Fla., from WATL,
Aflania. . . . Bill Ryan, of Tulsa U. and Charlie
Farrell, of Georgia U.. have jolned the WCOH stall
in Newnan, Ga. . . . Len Benson, KDET, Cenler,
Tex.. writes that all the jocks there have been

pitching for the polio drive.
WHIRL . . .

WESTERN WAX

Fran Uhlis, KOVE, Lander, Wyo,, has [Hunched
Out West Special, themed by a train whistle and
Duke Ellington's A Train. . . . Robin Seymour
does a nightly Harlem hits stint at WKMH, Detroit.
. . . Paul Yaeger, WBNB, is thinking of changing
the name of his Hi Club to Dise-a-Phobia and is
wondering whether any jockey show is already us-
ing that monicker, . . . Jim Lounsbury, WIND,
Chicago, is doing the Nite Watch, midnight to 5:38
a.m. six nights weekly. . . . Keith L. Reising, who
does the 1570 Club at WLRP, New Albany, Ind.,
bills himself as the poor man's disk jockey. . . .
Frank Allan, WRENP, Topeka, aired his variely
matinee [rom the Kansas Free Fair grounds for
one week, . . . Graeme Zimmer, WCSI, Cplu_mhus,
Ind., picked the Steve Gibson Redcaps disking of
Blueberry Hill as the disk of the month,

Eﬁmﬂﬁ BEAT s« « =« Jack Ellsworth,

formerly with WHIM, Providence, has replaced
Scoit Douglass at WFCI, same city. Ellsworth
commenis on the role a jockey should play:
* . Play records, read commerciols. make oc-
casional intelligent comments on records and artists
.+ . o lot of deejays would do well to knock
oit the comedy. philosophical ramblings, atlempis
to imitate crooners, The public gels dragged easily
with such carryings on!” . . Mike Rich, WROW,
Albany, N. Y. returns to his old midnight spot,
featuring curren! pops and jaxz. . . . WBEA,
Brockion, Mass. deejays Jim Murray, Bill Plerce.
George Gowan, Arlhur Jones and Bob Fuller did
their shows remole Irom the Brockion Fair lor one
weok.

"i CONNECTICUTTINGS ... Leit Jensen,

WDRC, Hartford. married Virginia Cloffi, of New
Haven, recently. . . . Ray Neilan returns to
WENBE New Britain, replacing Henry Gilbert, who
has resigned fo go into the insurance business . . .
Don John Ross left WDRC. Hartford. . . . Ted
Knight left WCCC Hariford, to join the staff at
WFNS. Burlington, N. C. . . . Joe Giragd, WCCC,

.......... 175 is back al the mike after an appendectomy,

FOLKFARE . . . Ma:rfe Ffaulkner, I

brarian at KLEE. Housion. wriles tha! the only re-
quest shows there are two hillbilly segs—Corn’s a
Poppin’ and Little Marge's Roundup . . . and af
ECLW, Hamilion, Tex., Al Scoit's top requesis are
folk ditties,

1
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_." etail Record Sales

The Billboard

_ Joic POPULAR!

Based on reports received las!
three days of

Week Ending Oclober 7

Billboard

- BEST-SELLING POP SINGLES

Becords Ilsted are lhose selling best In the nation's top
ne retall record stores. List Is based upon The Blllboard's
gkly survey among the 1,400 largest dealers, representing
gty 'mportant market area. Survey returns are welghed
gording to mize of maiket area, Records llsted numerically,
pording to greateat snles. The “B" glde of each record 1

ied in Italics.
PUSITION

eeks| Lant | This
jlate’ Week |Weeb

1 1.

THAT LUCKY

ﬂl..n' SUHlIln-tlil-
I Get Sentimen-
tal Over Nothing

Fi lpﬂllll.;.||¢|-1||-
Mercury B5316...
ASC

L RN

et

2 2. YOU'RE BREAK-
ING MY HEART.. V. Damone-G. Osser
The Four Winda  Ork.Mercury 5271
-ﬂd th. 5.“" lilulrun----‘-BHI-
Seas '
' l.. mHEDAT ||||||| ?l Hﬂ“rﬂ.‘ 'nl't- & & @
And It Still Goes .s-¥Y{TA)20-2510
" (45)47-2986—BMI
4 4. JEALOUS HEART. A. Morgan Ork....
Turnabout . .London 500—BMI
s 5. SLIPPING
AROUND I|l|-tlt|lJl Wnillr and M.
deiﬂl' Bells Wh’til'l-' e
Cap 57-40224—BMI
13 4. 1 CAN DREAM,
CAN'T l.c.sos .+ Andrews Sisters-G.
The Wedding of Jenkins Ork....
Lili Marlens . D-24705—ASCAP
4 17 7. DON'T CRY, JOE..G, Jenkins Ork.....
-F'rﬁ:“. -Fﬂ":'!llpl. - -u-ﬂfzﬂ—ﬂcﬁr
Parhaps
] 7 8 WHISPERING
HDPE B B E BE RN J- s“l!ﬂrd i n-
A Thought in MacRae & P. Wea-
My Heart ton Ork.Cap 57-680
"THLEEEER Y _ASEH
B [ 8. SOMEDAY .......Mills Brothers.....
an i § Eh‘ﬂ.‘. TR R -D'HEBHH]
Honeymoon
[ ] [ ] 10. YOU'RE BREAK-
mﬂ MT HE&RT..I“E ant.i-lllll!!
w,lﬂ .ﬂ-ﬂ- r'“ TR N |D'H“HMI
Know in Heaven?
14 a 1i. ROOM FULL OF
ROSES ...ccunnien 8. Kaye-D. Cornell-
It's Summertime The Kaydels....
Again e s s V=20-3441—BMI
14 12 122 MAYBE IT'S
BECAUSE ........G. Jenkins Ork-D.
It Happena Every HnI;mn ........
11 11 13. ROOM FULL OF
HDEE IIIl-'IiHIE-l Hﬂ“’ll‘d --------
There's Yes, Yes, Mercury 5206—BMI
in Your Eyes
e 10 14. 1 NEVER SEE
MAGGIE ALONE..K. Roberts.......«
. Wedding Bells Coral 84012—ASCAP
I . I-.' III TDU'HE BREHE’ Bl mll‘k- TE I IR RN 1
ING MY HEART ... ...Col(TB)38548
Song of Surrender {(LP)1- 1
‘84 14 16. SOME ENCHANT- P. Como-M. Ayres
E E.D E?EHIHE- e oE W 'ﬂl’h’.?"?ll‘ﬂﬁ-m;
Bali Ha'i (45)4T7-2896—ASCAP
14 14 17. ROOM FULL OF
lﬂﬂlf—! l--Iitt'l'n‘ }hmﬂlli"‘li
i ‘ E’l‘.p'." I-" Hr &8 8 s ID'EHEHHI
j Lite Called Mary
20 19 18. HUCKLEBUCK ...T. Dorsey Ork-C,
' Again Shavers .....:ss
V-20-3427—ASCAP
3 121 1. HOP SCOTCH
POLEA (.i.csisein G. Lombardo Ork. .
Dangareus Dan . « D-24T04—ASCAP
MeGraw
4 23 20. HOP SCOTCH
POLEA .ccass ssss . Mooney Ork....
:_Fﬁnld'n'l It Be MCMI10500—ASCAP
&
" H Ill TH*T LUEHT ‘r- Hmr“ urk-.-q.
OLD SUN..cosssns -« Y(7B)20-3531;
"m !.‘i-“ T {‘E“T-HE.AP
¥ I3 23 MAYBE IT'S E. Howard Ork....
BEEAUEE ;;;;;;; iw 8w .le‘ﬂlﬂ':ﬂ' B314
TI’II H.‘ Wﬁ 1.1...4..‘.-—.*5(:”
B 28 23. NOW THAT
NEED YOU.......Doris Day-Mellomen
Rlame My Ab- .- Col(TB)38507;
senl Minded (LPM-251—ASCAP
Heart
4 323 23. NOW THAT 1 F. Laine & C. Fisher
NEED YOU....:.. OFR osaansesies
. My Own, My ess s Marcury 5311
Only, My All —ASCAP
1 — 25. JEALOUS HEART.J. Owens.....ss5+.4
Dim' [F] ﬂﬂ“ﬂ & E |1|D*2"‘?I1_BMI
-] 18 28. SOME ENCHANT-
ED EVENING.....E Plnzacccsesoss .
Dites Moi—Cock- ..Col 4559—ASCAP
eyed —Optimist
2 29 27. JOHNSON RAG....J. Tater Trio......
Bach of tha Yards ....... London 501
[ ] Z4 28. DANCE OF THE
HUURH 8 ol 5- Juﬂﬂ ﬂrhf'!!'rl‘r
None But the .+ YI(TB)20-3518;
IL.enely Hearl L(45)47-2002—HBMI
1 — 2&, nnHlT CR?“ JnE.-.- F.. sl.nllr.l....uu...
The Wedding of Col 38555—ASCAP
Lili Marlens
| — 30. JEALOUS HEART.B. Lawrence. ...«
- If You Ever Fall  ..V(78)20.3539;
in Love {45)47-3029—BMI
—_— 30. HOMECOMING G. Lombarde and
WALTE ssissnbes . Royal Canadians.

Blue s*ﬁ“t Walta irilliiiiln‘“?l‘

70

70

CHILDREN'S RECORDS

Records lsted are those records selling best In ghe maiion &
retall record stores (dealers), sccording to The Billboard's

1

4
i1

13

d

11

POBITION
Weeks] Last | This
it datel Week |Week

1.

.

Lo

L

10.
11.
11.
13,
14.

14,

LITTLE TOOT (One Record)

Don Wilson-The Starlighters.......

...... Capi78)DAS-80; {45)CASE 3001
BUGS BUNNY IN STORYLAND (Two
Records b

Mel Blanc-A, Livingston.Cap DBX 3021
BOZO AT THE CIRCUS (Two Records)

Alan Livingston-Vance “Pinto” Colvig

LS e T Cap BEX-34; DBX-.114
BUGS BUNNY (Three Records)

Mel Blanc.Cap{78)CC-64, {45)CCF-3004
BOZO LAUG {One Record)

F. ':ﬂl"lli e TEE AR LN -:-.F ﬂ*a 3“‘
50 DEAR TO MY HEART (Four Records)

alt Disney-A. Livingston...«..s2:-

...... .Capitol BD-124, Capitel DD-108
BUGS BUNNY AND THE TORTOISE

{Twa Records)

Mol Blanc-Billy May...... Cpp DBX-83
NURSERY RHYMES (Two Records)

FI‘II‘IH’ Luih" ----------------- n EE'E
LITTLE ORLEY-UNCLE LUMPY (Two
Recond Waring and Pennsylvanis

re aring an ennaylvanlans, ...

....... iill-l-h-i'lili-l-l-llll-ln EUE-'-'
THREE LITTLE PIGS (One Record)

J. Hrﬂl'l.lr. ----- lll-!F!!F'l"r F-.-H m!‘
THREE LITTLE PIGS (Two Records)

W. Disney-Don Wilson..Cap DBX 3013
BOZO AND THE BIRDS (Two Records)

P. Colvig, B. May Ork...Cap DBX-3033
BOZ0O'S JUNGLE JINGLES (One Rocord)

P. Colvig-B. Ml; Ork....Cap DAS-3011
wooDY WOODFPECKER D HIS
TALENT SHOW {(Two Records)

M. Blanc. B. May Ork..Cap DBX-3032
TUBBY THE TUBA (Two Records)

D. Klfl‘a*--;th-----t-qtl-tn Cu-106

20
153

147

108

{

4.

8.

LASSICAL SINGLES

Clair de Lune

Jase lturbi.V(78)11-8851; (45)49-0178
Bachianaa Brasileiras

B. Sayao... cessnsssssCol T1760-D
Jalousie

Boston Pops Ork, Arthur Fiedler,

:“d“:tﬂrllll'..trri%llli!i-? 12]““
Waraaw Concerto a8

Boston Peops Ork, Arthur Fiedler,

conductor; Leo l_jhrln. planist....

vessssnssasYI{TBI11-B863; (45)48-0252
Chopin's Polonalse

Joss Iturbi.V(78)11-8848; (45)49-0134

101

CLASSICAL ALBUMS

| &

Rachmaninoif Coacerto No. 3 In €
Minor (Five Records)
A. Rubinsteln, planist; NBC Ork,
\i""h.ll.lmlr ﬂnht.:]ll'lmuuu.u-u\' ]url
Salome (Two Records)
L. Welitach, Metropolitan Opera Ork,
F. Rainer. Ihrlﬂlﬁl"- FRE R R R R A
e icﬂli=.}HMl"I [ulmm.‘
Tchaikovaky: Nutceracker Suite
{Three Records)
Eugens Ormandy, conductor Fhila-
dllphl-l ﬂl‘l-” ------- t-iqn----\r 1020
Verdi: Traviata ( Thres Records)
A E“lrﬂﬂl. M. H“dll". L. lﬂi‘ﬂthﬂ*t
Ty ..Col(78)MOP25; (LP)SL-3
Brahms: German Requiem, Op. 45
{Two Recorda)
E. Schwarzkop!, H. Hotter, H. V.
Karajan, director.....cosasi0022 .
T e Col(78)MM785; (LP)SL-157

i EEE S

123

1.

o

T.

9.
10,

POP ALBUMS

SOUTH PACIFIC (Seven Records)
H..rtiﬂ-'Et]ﬂ' Fil‘l!ln TR ER SN N ]

vesses.Coll78YMM-850; (LPIML-4180
JOLSON SINGS AGAIN (Four Records)

Al JolsBB.nes apssssnsssnssasaa D-716
MIS5S LIBERTY (Six Records)

M. McCartyv-E. Albert-A. Mclerie. ..

eSS, Col(78)MM-860; (LPYML-4220
SILVER LINING (Four Records)

v. Mﬂnrﬂﬂ & Drhulliiilllllliliiil

..... treesss Yi7T8)P-248; (45)WP-248
KISS ME, KATE (Six Records)

A. Drake-P Morison-L. Kirk-H. Lang-

A. Hil-H. Clark-J. Diamond.....s s

e.enenssColiTBIC-200; (LPIYML-4140
DICK CONTIND (Four Records)

Dick Contine AccordioB...«.:s5544

T i e g b Magnolis MA-501
MORE COLLEGE MEDLEYS 1iThres

Recards)

J. Garber Ork. ..cz0000:4 Cap CCF-173
YOU'RE MY THRILL (Four Records)

Daris Day.Col(78)C-180; (LP)CL-6071
SOUTH PACIFIC (Foeur Recaords)

A. Goodman Ork........Bluebird BN-3
GLENN MILLER (Four Records)

Elm m“!i-llitli!iiillilv r'lu

www americanradiohistorv com

D:aler Doing

HARD-TO-GET . . . Lola Silver, Silver Mu-

sic Mart, 45 East Main Street, Uniontown, Pa,, is
looking for some old disks and hopes some dealers
may be able to nelp. Does anyone have the Blue=-
bird recording of Some Day, Sweetheart by
Muggsie Spanier, the Victor disk of Boose O the
Hoose by Sir Harry Lauder or any of the request
label platters by Evelyn Tyner?

ADD TAX TROUBLES . .. Eve Hon

kin, record depariment of Sam Hill Hardware
Company, Prescoll, Ariz. also thinks that the
federal excise laxes should be Included on the price
listings of all disks issued by all manulacturers.
Eve also linds thal celailers are sorely In need
of ons alphabetical record listing for all speeds,
She says there isn't a complele catalog of all
three spoeds—"Nol so long ago when a cusiomer
would come In and Inquire "What do you have
new? It was quite simple fo tell them: bul now—
oh, brotherl”

AfiT DISPLAY . . . Sales of the original

cast Miss Liberty disks have recently boomed for
Alma Kaye, Haynes-Griffin, New York. It's
because of a smart display set up by Miss Kaye
by borrowing the original Oliver Smith skeltches
of the show's stage sets. The use of these neatly
framed water-color pastels and a group of the LP
and shellac sets have made an eye-catching and
record-selling window display,

FREE AIR IPLUG « » » Leo nﬂﬂ'IlI‘

Whitllng Disc Shop, New York. gol a good alr
plug on the DuMont television show, Front Row
Center, last Sunday night (2). Rogers provided the
props for a sel that depicled a record shop.

MAMBOS VS, RUMBAS ... Joe Davis at

the Broadway Music Shop in New York caters to
a purely North American trade, but reporis that
mambos are far outselling rumbas these days.
Latin indie diskeries, according to Davis, are run=
ning away with the Spanish business; with Coda,
Seeco, Verne and SMC well in front. Joe also
reports that pianist Errol Garner is becoming a
big pop seller, but complains that Garner is re-
cording for too many labels—12 in his stock alone—
which makes for confusion for both customer and
disk dealer,

INTERNATIONAL . . . Bultalo’s Gen-

essea Music been selling lots of extra Ger-
man disks by loading up a siation wagon with the
platters, a loud speaker, amp and turntable and
attending all the German group plenics, Gennssses
supplies fres muslc during the afternoon’s aifair
and also sells the records right lrom the back of
the station wagon. . Barl B, Worden Musla
Company. Utica, N. Y. has taken tull advaniage
ol the annual Walsh choir festival held in that city
by keeping @ good stock of Welsh records and
albums and also lollowing-up by adverilsing In
Welsh publicalions.

MUSIC MERCHANTS . . . The National

Association of Music Merchants will hold the open-
ing Mountain States regional conference Oclober
24 and 25 ip the Hotel Albany, Denver. Co-chair-
men C. G Campbell and Russell E. Wells have set
up a complete program of business sessions includ-
ing selling, management, promotion, customer re-
lations and basie instructioh in music. P els
to bring dealers closer to local school officials. The
Midwestern States conference will be held Oc-
tober 27 and 28 in the Hotel Fontenelle, Omaha,

BLANK MAGIC ... The Sugar House

Music Company. Salt Lake City. recenily used a
unique ad gimmick lo promote sales. They ran an
apparently blank ad In the local papers with a
copy line at the bollom which advised the reader
lo “hold to the light,” Thal made the ad gquile
visible. It was all accomplished by printing the
ad In reverse on the back of the paper, directly
behind the mystery space,

G'STRING CONCERTD « s » Brentano's

Record Bar, New York, vperated by Norma Dorf-
man and Shirley Abramson, landed a steady cus-
tomer 8 few weeks back when they were able to
produce a rare Mozart concerto set he had been
unable to find in some of the leading local shops,
When they asked his name for the mailing list the
answer was—"Minsky—and who'd think that after
.i“.u Emﬁl in burlesque I'd be buying Mozart—and
oving itl"

all

-
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26 MUSIC The Billboard

BlllBoand

Juke Box Record Plays

Based on reports recelved Inst three days of WEEH EHI‘]II‘IQ Dduher -I"

MOST-PLAYED JUKE BOX RECORDS

Reoords listed mre those recelving the greatest play In the oation's juke boxes.
List I8 based on The Billboard's weekly survey nmong 3,568 operatora in all secllons ol
the country. Listed under the title of each of the most played recaras are ather
avallable recordings of the same tune Unless shown in this chart, other avallable
records of tunes listed here will be found in the Honor Boll lof Hits Musle Popularily
Chart. Part L

POSITION

Weeks) Laant Thiis
toy dhutel Weeh |Weeh
[ 2 1. THAT LUCKY OLD SUN....F. Laine. ... .Mercury 5316—ASCAP

g 3 2 SOMEDAY ..vssscasssasnss V. Monroe Drk. ..

V(78)20.-2510: (45)47-2086=—BM]I

14 1 3. YOU'RE BREAKING MY Y. Damone-G. Osser Ork..... o
HEART ..coessasssasssnnnss P Wt (M et Mercury 5271—BMI

5 7 4. SLIPPING AROUND .......J, Wakely and M, Whiting . s+« s
"yl e <L g bl SN L e, e i Ty S = ....Cap 57-40224—BMI

16 4 s ROOM FULL OF ROSES... 5, Kave Ork-D. Cornell-The Kay-
dotl. s eeewa ..V z20-3411—BMI

B 8 §. YOU'RE BREAKING MY
—_— HEART sesdddianes vonnsssink Spols..ceccass .D 24693—BMI
: - 8 6 7. JEALOUS HEART ...:ssss:A. Morgan Ork. .London S00—BMI
- — “‘lﬁlr First D“ﬂu.ﬂ SMﬂSh-SE“EI"L_____.__——-— 8 5§ B SOMEDAY ....... tevsnssesMils Brothers...... D 24684—BMI
e 8 11 g. MAYBE 1T'S BECAUSE.....E. Howard & 1 R SR
PEGST PRI & =i 2 EEE e 8 o DR e e R e N TR B R Mercury 5314—ASCAE
| 15 B 10. ROOM FULL OF ROSES....E Howard. . . .Mercury 5206—BMI
14 to 11. ROOM FULL OF ROSES,. D. Hayines . « cosseas D zasaz—BMI
5 18 12. 1 NEVER SEE MAGGIE
ALONE ..ccossssss v evsse-s-K. Roberts...Coral §4012—ASCAF

(B. Hannon-J, Ryan, Dee 74919 E Lea & His Soulhorners,
v 20-0023: B, Btrong Ok, Cap E7-Th0)

16 15 13. HUCKLEBUCK ......000- T, Dorsey-C. Shavers. .c.ccces.0

T b Vv 20-31427—ASCAPF

(P, Balley-Hot Lips Page, Harmony 1048, C. Calloway A Hin
Cab Jivern, Hi-lons 135: B. Goodman, Cap §7-676: A. Elrk,
voenlion: 55000; F. Sinatra ol 38408: L. Hampton Ork, Dec
94852 B Marshall-Coxy Cole OrK, Dec 48008; R, Milton & His

| Solld Senders, Specinlty BFP 398: The Pig Footers, Mer §130; Blg

Eis Andrews & Her Huckle-Busiern, Cap &7- 70000

Slipping Anownd.

Over: HWEddiﬂg BE“SH CUFIﬂ‘DI No. 57-40224 78 rpm 407 AR | 28 THAY LUCKR-ORR B V(TR)120-3531; (45)47-3018

-+--.--i-+---|v--1..p1—-lﬂ-5c.lhp

3 2B 15. DON'T CRY, JOE.....c0:s G. Jenkins Ork. . D 2>4720—ASCAP
18 16. JEALOUS HEART e enessnids DWEBR: ks ..D zZaT11—BMI]
y 21 12 17. SDME ENCHANTED EVE- P. vEnmu-M. Ayres Ork. ,2 e g
NN A R i P L [ TRY20-3402; {45147 -28086
THEY’RE BOTH BIGGEST ON CAPITORL. W e v e i o S s s #Somases e ARCAP
H 13 17. MAYBE 115 BECAUSE.....G. Jenkins Drk-D. Haymes. . « « = s
@ EE B E W W EEEEw U z"EE“"—‘ASCA—F
= | 3 18 18. 1 CAN DREAM, CAN'T 17...6G. Jenkins and Andrews Sisters
And now...a smash EEqUEI' T, e v eesss D 24705—ASCAP
8 21 a0, YOU'RE BREAKING MY B. Clark. .scsssssanivasssnsnss

bardo, Dec 24707; E. Logan, Bluebird 30-0003)

1 , . HEART ..ciasnvnncnnas == .Cull’.‘i'ﬂlli“:::l-ﬁ-ll_'li:HI,LI"H-IEHF—HMI
19 20 21. SOME ENCHANTED EVE- B Croaby-J. 5. Trotter Ork....
H]NG T N R T R R AL "N NCE R FaoEadss = DE"'EDQ_*SCﬁF
F | —_— 22, HOP SCOTCH POLKA.....-A. Moonsy Ork.....cco0e0sce:s
Sae A MGM 10500—ASCAP
’ iBah Crosby, Harmony 1008; B, Gale Ork, Col 12419; G. Lam-
. ’ 4 23 23 YOU'RE BREAKING MY J, Garber Ork..cocvv00as P
HEART  sssssssasassnsanss Sesssdsssancis Cap 57-T19—BMI
3 24. WHISPERING HOPE...:.» .J. Stafford and G. MacRae-P.
Weston Ork.Cap 57-690—ASCAP
Andrews Elsters with V. Schoen Ork Dec 24717T; T. Taylor-The
Radio Ranch Hands, Mer 6166)

o

2 30 24 JEALOUS HEART ..:eo0sas: B. LawWrence. ...sesasvsesssvans
" g e »
Eﬂme Bl.g Srurs . « « YITBIZD-3530; {45)3026—BMI

Same Cnrchr " A SWELl NEw lYRI(S! 2 — 24. ROOM FULL OF ROSES... R 1\2';::?;[::‘;}.‘]35’25, IILF:Hwﬂ?EF——:'BMI

2 a0 27. DIME A DOZEN .. .conssess.M. Whiting..... Nl e ol 8 .
-1111.--11-E-l|1 ET—TE"J-—-.H.SCAP

iAnnle wou-Danny HUL Bullet 600; J. Atkins, Coral 00086; K.
Kyser Ok, Col(T8138540, (LP11-300; J. Owens, Dec 24T11% A
gmith. MGM 10486; M, Whiting, Cap bi-708; K. Smith, Happiness

Flip: ''Six Times o Week
and Twice on Sunday”

girs 102 L. Welk & Ork, Mer b33}
Capitol No. 57-40246 78 rpm § 36 28 YOU TOLD A LIE........ ‘M. Hughes.,..Col 38500—ASCAP
: B (C. Raines, Cornl 60044; 3 Kilty, MGM 10425; L. Clinton Ork,
Gt L : t G iR v 10.3461° R. Pelers-D. Brooks-The Four Tones, Kangsroo
iR - e K 1301: F. Willing & His Riders of the Purple Sage, Cap 5T-40141)

g — $8. WHY DON'T YOU HAUL
OFF AND LOVE ME7,......W. Raney...«... . .King 791—BMI

(. Atcher, Col 20611; T. Clayton, Vargity 214: M. SBhiner,
Dec 46178° K. Marvin, Cap 57-4021; B. Hall, Talent T45; B.
Nottlen & His Dixie Bioe Boys, Mer 8208; P. Pyle, Bullet G83;
in-.'.l Moose Jackson, King 43332; Maddox Bros. & Raose,
-Btar 1308)

1 —_ 30. LET'S TAKE AN OLD- P, Comp .ciisssssssssnssnasss
FASHIONED WALK ..i:02- VITE)20-3469; (45)47-2831
& B @ @@ B b @ E R ERE S |..—'AS':AII

(B. Harriogton, Vocallon 55018; M. Whiting-¥. DeVol Ork, Cap
57-6680: J. Wayne-J. Wilson, Harmony 1047, F, Musters Ork,
MOM 10485; A. Dale-The Riddlers-8 Flaher Qunrtet, Blgnature
162: P. Reed, Dance-Tons 383; F. Binatra-D. Day, ColiT8) 38513,
iLP11-260: D). Haymes-0O. Jenkina Ork, Dee 600: The Pep=
perettes-H, Parr, Horace Haldl M1012: J. Bradford, Diue-
bdrgd 21-D000)

1 - 30. YOU'RE BREAKING MY R. Flanagan Ork. .. .ccconeuese
IIEARI TEREENE. TREEEEE TR N --++.I-|--Blul'h1r'] 3“-“UHI—EHI

WARNING!

In utiilzing these charis for ouying purposes, resders nre
—ee| urged to pay particular attentlon Lo infarmation Isted which pP—
shows the lengih of time a record has been on the chart and
whether n record's popularity has Incroased orF decrensed. This
information = shown In the left-hand columns under the
headings: ““Weeka o Date,™ ""Last Week"” and “This Weoek.™
1If & record has had an unusually ong run, oF if ita current

e
.....

PHONE OR WIRE
YOUR DISTRIBUTOR TODAY!

' position “this week™ versus “last week' shows a sharp drop,
| readers should buy with caution.
—

FIRST WITH THE HITS FROM HOLLYWOOD!
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NEw ALLADIN RELEASES
FALL AND CHRISTMAS ITEMS

SURE FIRE HITS!

Billboard
fRaBE
WrEWicH
FIATHAR

| Rhythm & Blues Records

Week Ending October 7

Amos Milburn’s
“LET'S MAKE CHRISTMAS MERRY, BABY”

Based on reports recelved iast three days of

m op I 1 1 “BOW-WOWwW!" Aladdin 3037
| 181 1 ||
BEST-SELLING RETALIL RHYTHM & BLUES RECORDS ’
[ 3 | .
Roecords II.:plt!l.'l Are roytom wod olues refcords that solo oeat o sLares accordlng to Chdl ]es Bl O‘m S
Thg I:l!:llhn[nrrlrt special weekly survey among a selected group of retal]l stores. the
i .n st (11 Ure ) | Il r e reegeds § "
ma :;;T” : 105¢ customers purchare rhythim and bla cordy ‘HDMESICK BLUES ¥
- i i .
Weeka| Laat | This ‘LET'S HAVE A BALL" Aladdin 3039
faniA {4 = [ 52 -
2 B 1. SATURDAY NIGHT FISH
FRY (Parts I niod 11).00as00 L. JOTARBs o ssesssesssee D-24728 NEW ARTIST! H
7 8 2 ALL SHE WANTS TO DO S WHAT A KICK HE HAS . ..
13 ROCK .. canansas e W. Harris...c....King 4304—BMI C l * B ’
I Wani My Fanny Broumn ;
12 1 3. BABY GET LOST..........-D. Washington. Mercury 8148—BMI a vln Oze S
l.ong John Bilues T
8 3 3 ROOMING HOUSE BOOGIE. A. Milburn.........,Aladdin 3032 SATISFIED"”
2 a EHEI:Em HI'-'!. fN 3 n;l {lel':f:;‘l) R. R
B. A TOARD P | der.ccouvpnseeslond 0o b
e o 1 Laes e 1oy WORKING WITH MY BABY” Score 4008
4 2 8. BROKEN HEARITED........E Willihms....:.... Supreme 1535
Red Head 'n' Cadillae
3 13 6. NUMBERS BOOGIE  .......Sugar Chile Robinson.,......... SPIRlTUAL ¥
After School Blues T A A ««.Cap B7-70037 S
] 10 B. !TH THE EYENING WHEN c
. g : A;—Eﬂfﬁ;;ﬁfﬁ&iﬁﬂﬂﬂﬂu\::ﬁwﬁésj Ewr::n ............ Aladdin 3030 T"E TRUMPETEE“S
. ; DY : therspoon. . ... AT R A s
P LIES e e . MED . 55555 004 s Aladdin ) i
i ' Rooming House Boogie BABYLDN'S FALLIHG" S'ﬂﬂ'rﬂ 501'
T ™ THE 'SUN GOES DOWN....J. With 5 153 IRRER
sl ol il therapoom . « « « « « upreie - P A |
1 — 12 AND LONESOME..... I Bl o e oeassa i 136 . d '
el  Help Me Some T:"“;" ¥ b "‘“:E“ MY LIFE IS IN HIS HANDS"
T 1 13. * L B = [ rioles ... .Jublleeg 500 ¥
Deacon Jones “SILENT NIGHT" i
s 3 14. IT'S MIDN luﬂlrl'l enssssnussssLittle Willie Littletleld. ...... i Aladdin 2028
M;dﬂllghl Whisile P P A O P P Modern Z0-88¢ B e = ——
=8 11 15. T!}?UHLF}L El.UrI:.'.S. H d .ssC. Brown,.....Aladdin 3024—BM .
oney. Keep Your Min — e E_
On Me ¥ ﬂ Sl
'. = 15. DDE?JE H[‘GE]E ----------- F- Mitﬂh'lii B EE P E R R e R -!Dﬂrhr Tl ——— H '
Hop Head
S
— —
in otileing these charts-lor ouyvilng purpuses, readers are —

ROLLYNORE 20, CRLIFDERNLM 2

urged o piy partioulnr atiention b information listed which
shows the length of Limeé a réecord bas been on Ehé charl nnd
whether n record's popu'arity nns inersased or decreased. This
information is shown In the [eft hand eolumne undey the
headings: “"Weeks to Date, * “Lasi Weerk" and "This Week."
if m recora nas hed an onususlly ong run, or i 168 curren?
positlaon *‘thils week" versus “Ilast week' ahows & sharp drop,
renders should buy wlih ocnutlon.

MOST-PLAYED JUKE BOX RUYTHM & BLUES RECORDS

Records lsted nre rhythm and olues pecords most played in juke boxes according to

Ths Billboard's special weekly survey among a selected group of juke box operators
whose locations reguire rhythm and blues records

POSBITION
Weaks| Last | 'ils
by datel Week 'Week
2 3 1 SATURDAY NICHT FISH
FRY IF.H.I"H lund I.ll'-.-r.ir---[-.- ]“rdn“----lld-il-l-—---l-l-n 2’112!'-1
i T 2 ROOMING HOUSE BOOGIE. .A. Milburn..«:sssss . Aladdin 3032
5 A 2. BROKEN HEARTED ..... E.-Willlams..:s::::«3upreme 1535
9 2 4. BABY, CET1 LOST.....c0.. D Washington.Mercury 8148—BM]
B 3 4. ALL SHF WANTS TO DD 15 , e - —_
ROCK ...... pvav it ren - HETHL crwavi b King 4304—BMI
1 — 8. BLUES FOR MY BABY......B. Wright........5avoy T10—BMI
20 —_— 7. TELL ME 3D.;.isesscssiss «« The Orioles..... Jubilee S005—BMI
B I E.'. EE—ANH AND ELJRNH“EAD I--— ]I;lrdﬂ.n.a TEAEN !-ﬂ-ll!-l-[" ='1ET3 £
(] —_— 8. LONG JOHN BLUES.......- D Washington.Mercury 8148—BM)]
4 13 10. PLEASE DON'T GO........R. Brown and His Mighty-Mighty @
Mhr&n ........ aa .DT Llili!' 3226 .
. | A 11. EMP1IY ARM BLUES.......A Hburm, « oo » -+« « Alnddin 3032 .
1 — 12. LANDLORD BLUES.....«c:lvory Joe Hunter....... King 430F 4] EﬂS'l' 42d S'I'I"E'EI' NEW Yﬁrk ]T, N- Y.
1 — 1R DRYINL s o calas s a8 esnnsss B Echstine-H. Winterhaltar-B,
Baker Ork. . MGM 10458—AS5SCAV ' - : : s
J f — 12 SNEAKING ARGUND: ii... R Render. .o - T Exclusive Sales Agents for U. 5., Canada, Central and South Americe
12. YOU'VE CHANGED .....+.-B Farrell...... MCM 10510—BM'

=1 ADVANCE RHYTHM & BLUES RECORD RELEASES

Al Night Lover Blues Farewnil [ ] [
J. Lewls (How Long' Atlantic BS54 W Littieleld (Drinkin” Hadacoll Modéern unnl r I Y ' =
Baby | Belong o You :HJ_-'?G'J -
Ralphh Williamr Trio (Dust be; Plara | Feolhill Drive
i o LA I. Lutchér Ork iJoe's Lament) -Modern
Bad Conditwn Hloes 20-T08
J MoCracklin Trio (Blues Blasters) | Gonns Weite You a Leiter
e, Modern 20-T06 J. Thomas iTexns Blues) Modern 30-T10

Hondas Ladsy Blao.s
iWhen Youl A. . Bl Boy” Crudup
V(T8I 22-0048; 45:50-0033
Mow Long Habyt
20- J. Lewis (Al oilghts
I'n Giet AMone Somehow
K. Brown iRocking Blues)
J. Morris Ork (Chuck) Atlantie 885 Introdueing Mr. Galther

7
: » DEANMA
“ i AWl NERRRRRRARRR

’ P. Cravtor iLong After) Modern 20-TOT | Jealousy Dl"l l[[ﬂ'lﬂ
Cherakee T. Grimes 1'The Sidewalks) Atlantic A-211 H A R M 0 " ' B E I. I.s o R [ H
P R. Stewart (The Creeper) Plaxa 5503 Joe's Lament . 1054

Between Yoo and Me
B Camp & His Buddies

- Dec 48118

Blues Blasgters Shaille
J. MoCracklin Trio

r T06
Bougie- Wougie March
dI

(Tired of)

iBadi Modern Atiantic BH4

Atlantic 887

Chuck-a-Boogie J Lutche: Ork (Poothlll Drive) Modern
4. Morrls (Boogiel Atiantic BBS 30-T00
i Deep Waley Blues Juke Box Hiues
T. Slayo iJuke Box) Plaza 5501 T. Mayo {(Deep Watar) Plazs 5501

Dust Be My Destiny

Ralph Willlams Trio (Baby [} Plaza 5503
Draliing Blues

I',mtsltnn Trio 1Misstasippl) Modern 320-
Diinkin' Hadaool

W. Littlefleld

(Farewell) Modern 20-T0D

Little Bechoanl Glr)
8. Hogg (Sultcase Blues) Modern 20-T0M
Longsome HBaby Blues

B. OGaither (Intrnducing Mr.) MGM 10532
Minslsaslppl Blues
F. Dixon Trio (Drafting Blues) Modern
20-T00

-

I
DANA RECORD

115 WEST a45TH

. Inc.

STREET NEW YORK 19, N. Y.

JU 4-4170

www americanradiohistorv com
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Latest and greatest release |

"JEALOUS
HEART"

(Writfen by JERNY LOU CARSON—BMI)
DECCA RECORD NO. 24711

JACK OWENS

First release

"MIND YOUR OWN
BUSINESS™

{Written by HANK WILLIAMS—BMI)
Coupled With

“AFRAID"

{Written by FRED ROSE—ASCAPI

DECCA RECORD NO. 46184

first release

“"ALABAMA"

{ Written IRA LOUVIN, EDDIE HILL and
HAS. LOUVIN-—BMI}

Coupled With

“SEVEN YEAR
BLUES”

(Written by IRA LOUVIN, EDDIE HILL and
CHAS. LOUVIN—BMI)

DECCA RECORD NO. 46187

first release

"BEFORE YOU CALL"

Written br FRED ROSE—ASCAP)
Coupled With

"JUST WHEN | NEEDED
YOU™

(Written by CLYDE BAUM, |JOHNNIE WRICHT and
JACK AHEI.I —BMI)

DECCA RECORD NO. 46188

PLACE YOUR ORDER NOW WITH YOUR
DECCA DISTRIBUTOR

=9 =
WE DO N
SHEET MUS

R ANKLIN ROAD
TENMNESSEE

OT SELL RECORDS
Ic AﬁfﬁILAELE

2510 F
NASHVILLE 4.

/}:ﬁJ’f”

FHEL;EAT:"Q:’FS

www americanradiohistorv com

=

&'MUSIC POPY

/@muurf

Folk (Country & Western)

Record Section

Based on reporta recelved Imst Lthree days of

Week Ending Oclober 7

BENT-SELLING RETAIL FOLK (COUNTRY &
WESTERN) RECORDS

Records lsted are country and Western records that sold best In stores nccording
o The Bllboard's special weekly survey among a selected group of retall stores, the
majority of whose customers purchnse country and Western records.

POBITION

Weeks| Last | This
to Catel Woek |'Weak

a 1 1. SLIPPING AROUND.....:..M. Whiting-J. Wakely.......

‘Flddll'n.ﬂ' B-ﬂ‘l',l B R E R EEE SR E.P 5‘? "‘Dﬂ-ﬂ‘;"‘_‘BMI
18 4 2. I'M THROWING RICE AT
THE GIRL 1 LOYE. . v eesi B AN, s s ravnrnessrasibng

Show Me the Way Bach

Te Your Heart

Vi78)21-0083; (45 hiB-ODBD—EMl

32 B 3. LOVESICK HLUEE. s aassens Hank Wll!iami and His Drifting

Never Agai

12 2 4. WHY [}DN'".I YOU HAUL
OFF AND LOVE ME........Wayne Raney......King 781—BMI

Dan't Know Why
11 T 4. SLIPPING ﬁRﬂUND
My Tennesses Baby

22 3 8. WEDDING BELLS....
IPve Jusi Told Mama

Goodbye

-i-l-iE- Tuhh-i-rili- -liD 4EI?E—BMI
T ETEL R }-l-l- wrlll..ml lnd Hi‘ Dﬂ'l{ﬂ‘

Cowboys. .. MGM 10401—ASCAP

4 12 7. 1 NEVER SEE MAGGIE
ALGHE ll--llillllll--ll-lllll-“l Rubﬂrtl!-l-lcnr.-l Hnl-z_hscu

Wedding Bells

— 8. WEDDING BELLS,....:s00.J. Wakely & M. Whiting........

Slipping Around

N lEIIF 51""‘“224—4‘5:”

a 2. BLUES, STAY AWAY FROM
T e e P P «ss Delmore Brothers., .King B803—BMI
Goin®" Bach te the Blue
Ridge Mountains
10 = 10. ROO FULL OF ROSES....G. Morgan....cssssscansss
Put All Your Love in a «.Col{78)20574; (LP)2- 272 BMI
Coolie Jar
2 14 11. I'LL NEVER SLIP AROUND
.*.{:.A.IH FEE BB S B E e R EEE F.' Ti"m.l:l‘l. ---------- T EE R R RN
This Cold War With You «evssssCol(78)20813: (LP)20815

2 12 12, LOST HICHWAY....o0e0..
You're Genna Change

l]{l willhm‘illlllliillMGM lﬂﬁm

- 12, MIND YOUR OWN BUSI.
MNESS ..5s esninsnssssssss Hank Willlams. . . MGM 10481—BMI
There'll Be No Tear Drops

Tanight

n 1"‘\- W'ARM HED wINEll!Il!ll!E‘ TUbb-!-

My Filipine Rose

- ]5. MY FILIPINO ROSE.....ss-E.

Warm Red Wine

WARNING!

In utillzing these charts for ouying purposes, resnders nre
— urged to pay particoinr attention to information listed which
shows the length of time 4 record has been on the chart and
whether a record’'s popularity has inoreased or decreased. This
Informnation Is shown in the
headings: “Weeks to Dale,” “"Last Week™ and “This Week.*
If a recorn has had an onusually long ron. or if iis current
posltion “Lhis week"™ versua “last week' shows a sharp drop,
readers should buy with t:nul'.mn

I."l.‘*"'!!-u HI:!
Tuhh’lillllllllln "'HITE-'EMI

igft-hand columns under the

ADVANCE FOLK (COUNTRY & WESTERN) RECORD

A Link In the Chaln of Broken [HHearts
L. Pavne (1 Love) Cap 67-40238
Barefoot Boy With Boois On
J. Btewart rHuntin® Blues) Talent T30
Blue Paelfie Walts
Cowboy Copas (Hangman's Boogle) King
b1l
Broken Heart
The Beven Howe BHrothera (Oklahoma
Moon) Talent Y31
Cowboy Hymns and Spiritoals Album—
Bona of Lthe Ploneers (3-T7"") V(46)WP-100
Lead Me Gently Home, Falher

YV 48-00D5

PFower In the Blood
Y 48-0085

Read the Bible Every Day
¥V 48-0000

Rounded Up in Glory
Y 45-0004

The Old Rugged Crosa
V 40-0000

Too High, Toa Wide, Too Low
¥V 48-0094

O-H-R-1-8-T-M-A-5
E, Arnold (Wil Banly) V (7T8) 21-D124;
(45) 48-0137
Christmas on the Flalns
R. Rogers-D, Evans-F. Willing (Won-
derful Christmas) V (78) 31-0135; (45)
48-0124
Chrisimas Folka
J. Wakely (If Santa) Cap 57-80040
Dear John
A, Gass (Gee But) Cap 57-40330
Devil’s Jump
Texas 8B8lim (The Numbers) EKing 4315
Drifiwond en (ke River
E. Britt-The Bkytoppers (Tears From)
vV (78) 21-0123; (45) 48-0135
Drink One om the House
M. Roscl-The Stump-Jumpers (Town
Tavern) Cowboy CH-108
Drinkin® Wine, Spo-Dee-0-Dee .
L. Oordon & His Plessant Valley Boys
(Bend Me) Atlantic Tal

Gee But I'm Lonely Tonlght
A. Onass (Dear Johny Cap 67-40239
Gotla' See Mama Every Night
Homer & Jothro (Oh, Youi King 15014
Grandpa's Boogle
Orandpn Jones (Weary Lonesomel King
[
Hangman's Boogle
Cowhboy Copas (Blus Paclfley Elng 811
Hunkin' Blues
J Blewart (Barefoot Boy) Talenv 730
I Den't Care
B Walker (Sweecter Than) Talent 702
1 Love You Because
L. Payna (A Link)y Cap 57-40238
I Married the Rose of San Antone
B. Wills (My Little) MGM 10520
I Thought | Was Dreaming
A. Grant (I've Got) King 15016
I Wish 1 Had a Nilchel
4. Dale iTwo Cents) Voeallon 53033
I Wish T Was Single Aganln
T. Glarer (That Ignorant) Mer B8318
1 Wonder Who We Think We're Foolin'
F. Rose (The Raindrop) MGM 10533
I “";"-I*Indndlr Why She Almost Drives Me
Lonzo & Oscar (Who Pulled) Cap 57-40234
If Sania Claus Conld Bring Yeou Baczk o
Me
J. Wakely (Christmas Polka) Cap 57-900040
I'm S0 Alone With the Crowd
R. Allen {(Over Three) Mer 0214
I'l Never Cease To Love Yon
A. Anderson (Il's No) Col 320623
I'll Never Have a Uhance With You Agaln
T. Falle Ork (Two Little) Cap &G7-40235
It's No Use To FPretend -
A. Anderson (I'll Never) Col 20823
I'vé Got a Frame Without a Picture
A. Grant (I Thought) Elng 15016
Jingle Bells
B. Boyd & HIls Cowboy Ramblers (Up
oni ¥V (T8} 21-01238; (45) <48-0138
My Inlaws Made an Outlaw Out of Me
H, Penny (We Met) Kinog 813

BillEoar
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Many other special features will make this a really

helpful, valuable - for - programing supplement
that you'll be keeping, referring to and actually

using for months to come.

Be sure to get your copy of TheBillboard 1949
Disk Jockey Supplement to be published as a
special section of the October 22 issue. It’s keyed,
from cover 1o cover, to the special needs of the
nation’s disk jockeys, musical directors and radio
station record librarians.

You can be sure of geifing
Billbbard
1949 DISK JOCKEY SUPPLEMENT

mailed to you personally
if you send in the coupon NOWI!I

THE results of this year's Disk Jockey Poll, to be

published as one of the features of The Billboard
1949 Disk Jockey Supplement, will cover 18 different
classifications in record, song and artist popularity
... 13 different classifications on quality of produect,
service and co-operation from record manufacturers,
artists, arlists’ representatives and press agenls . . .
and the famous “Disk Jockeys® Disk Jockey™ classifica-
tion which won such widespread interest and enthusiasm

last year,

SPECIAL! 8 ISSUES ONLY $1.0011]

PLUS A FREE COPY OF DISK JOCKEY SUPPLEMENT

(for cash with order)

_r_-——._————-—-_-—ﬂ—_-——-——--.-
l |
| The Billboard |
| 2160 Patterson St I
| Cincinnati 22, Ohio 10158 i
s :
I { inclose 81 for the next B Issues of The Billboard PLUS a FREE :
| copy of the DISK JOCKEY SUPPLEMENT ISSUE (for cash with |
i order). Offer expires midnight October 10. |
|
I NAIME -cosasepsccsasssnons .e seewens [0 New Subscriber ]
[I Addrets sesssasssssssssvssssss veessssl] Extend Subseription :
l Ci'l.r e = TR R R R A fone I | 7] [ e i
|
Iﬂmpnllnnmyml'mlnn i nee iy e Nnoe ssssssnsens |
i ]
'.-—-l—-————-_-————-—l—l——-i—-ﬂl--!
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Folk (Country & Western)

Record Section

S Ny Based on. reports recelved Inst three days of Week Ending October 7
\ ] \ i
. MOST-PLAYED JUKE BOX (COUNTRY &
"mam A
POINTS WESTERY) RECORDS
{ Records listed are country and Western records most plaved in juke boxes acoording
mﬂ_‘;{ PERMUMET&L to The Blllboard's special weekly curvey among a selected group of Juke box operators
whonse locations require country and Western records.
‘ [OSMIUM ALLOY) POSITION
'I' I P Weeks| Last | This
b datel Week |Wesk J
12 23 1. WHY DON'T YOU HAUL
LONG LIFE... OFF AND LOVE ME........ Wayne Raney...... King 701—BM]I
11 B 2. SLIPPING ARDUND . :ssssss Erneat Tubb....... D 48173—BMI
KIND TO RECORDS... 20 4 3. WEDDING BELLS.....re0e- H. Williams and His Drifting
W HOFE -« 2h 1 — .
NEPENDABLE... 12 1 4 SLIPPING AROUND........ J. Wakely & _rril.c*.:llng;ihﬁ:l._ﬂmﬂ
" 33 - B. LDVESICE BLUES.:sssssss Hank Williams and His Drifting
Mere r!:aggyllﬂlﬂmﬂm!; Towghite Cowhoys.suss, MGM 10352—BMI
Masdler Comblnud 15 a8 8. I'M THROWING RICE AT E. Arnold.ccicsensscssnscsnsns
P E R M 0 : E[”lﬁfﬂlg‘lf" ]?L{}VE;I; F s M VI(7B)21-0083; (45)48-0080—BMI
—_— Ve JJES AT AWA RO
E FH{C‘IHPGH'&T?D = 4 MEJ .............. i e ley Delmore Brothers..King B03—BMI
BELE Pt v RS TR b athed | 8. YOU'RE GONNA CHANGE,.H, Williams. ... convesss MGM 10508
i (2] 8. MY FILIPINO ROSE........E. Tubb...ccsisans D 46175—BMI
10 —_ 10, COUNTRY BOY. ciossssssss “Little" Jimmy Dickens....cis:s
T e L e i N T Y C X L R LT Col 20585—ASCAP
ANOTHER KING NATURAL || = = o youv,povt vou waue
| OFF AND LOVE ME........ M. Shiner...co6eses D 48178—BMI
: 2 —_— 12. MY TENNESSEE BABY.....E. Tubb.c..cicssnnnssins D 46173
21 — 13. ONE KISS TOO MANY ....- Eddy Arnold-The Tennesare Plow-
WHY DON'T YOU HAUL OFF | g V' 21.0051—BMI
1 —_— 14. LOST HICHWAY .o ccovassns H. Willlame. .. ..c00044 MGM 105068
AND LOVE MRt | B ® 15. WEDDING BELLS.......... J. Wakely and M. Whiting......
....... ..Cap B7-40224—ASCAP
2 o 15. 1 NEVER SEE MACGCIE
backed by AL e aiene K. Roberts..,Coral 84012—ASCAP
1 — 15. I'LL NEVER SLIF AROUND F. Tillman...ccsssssrsssnssnss »
H u ?ﬂ‘“! ARTAEIN " S o al s sine oinasssh - Heas s Col(TB)20613; (LF)206815
IS THAT ALL | MEAN T 1 — 15 GIVE ME A HUNDRED
REABUNE 25 virrbainnsdnss A, Jonss: iassssvsvanna Cap 15414
b
| : WARNING!
| ﬂUll H‘U‘Dﬁ IA{ISDH In ulllizing these charts for buying purposes, readers Aare
- —1 urged to pay particular attention to Informatlon liste which
‘1 on shows the length of time a record has been on the che l &nd
whether a record's popularity has increased or decreased. This
information i3 shown in the left-hand ecolumns under the
HIHE 4321 headings: “Weeks to Date,” “Last Week™ and ‘“This Week."
_— If & record has had an unusually long run, or if its current Ny
4 position “this week" versus “inst week' ahows a sharp drop,
KING RECORDS IMC. DISTRIBUTORS - OF -1 readers ghould buy with cautlon.
KING.<DE LUXE
1540 BREWSTER AVE. CINCINNATI T, OMIO. F“LK TMFNT AM] TUNES
Il ¥
STAMPS — BAXTER o R
_  Western Wax Waumpum: In the second week of the Oclober
MELO Y BOYS polling of the nation's folk music disk W{rﬂﬂkeﬂa by The Billboard, 63
. ¥ : ! wax-spinners named Wayne Raney's *“Why Don’t You Haul Off and
|  Comslstently wm | Love Me"” (King) as their top request. Following in order, the re-
o ecordin maining leaders included Jimmy Wakely and et Whiting’s
L ~ ! !Elipging Around” (Capitol), second; Williams's “We £ 'ng
1 | Bells" and “Lovesick Blues" (MGM), third; Ernest Tubb’s “Shyuing

Around” (Decca), fifth; Floyd Tillman’s S H ping Around" (Colum-
bia), and Jerry Jericho's “Why Don't You Haul Off and Love Me"
Hx-itnr}. gixth; Delmore Brothers’ "Blues Stay Away From Me"
( £, seventh; Jimmy Wakely and Margaret Whiting’s “Weddin

Bells™ (Capitol), eighth, and Beb Atcher's “Why Don’t You Haul O

and Love Me"” (Columbia), ninth.

For their prediction as to the top rustic hit of the future, the 63
wax-whirlers selected Floyd Tillman’s “I'll Never Slip Around Again”

Write for list '“;[:ﬂ".;lt?n;m]ﬂf{ The remaining toppers, in order, were Dolph Hewitt's
s ish new" (Vietor), second; Hank Williams's “You're Gonna
Presiden! Records Distributing Co. Change” (MGM), third; Kenny Roberts’s “I Never See Maggie Alone”

109 Main Street Little Rock, Ark. (Coral), _fnurthi Hank Williams's “Mind Your Own Business" and
“Lost Highway" (MGM), fifth; Andy Parker's “By the Light of the

y e % * Altar Candles” (Capitol), sixth; Hank Thompson's “Soft Lips" (Capi-

An Overnight Hit in N. Y. tol), seventh; Pee Wee King's “Waltz of Regret” (Victor), agd Jimlll:?
"U"“l .I.HE REAI_ Dickens’s "My Heart's Bouquet” (Columbia), eighth.

Fred Kirby (MGM) is starting a d. j. show on WBT, Charlotte,

'I‘HIHG (OMES AI.ONG" N, C, ... Tex Williams' Western Caravan has started a monthly pub-

lication, Western Life, with 10,000 circulation. . . . Jimmy Myers, the

backed by ﬂﬁlai&zlpﬁhig m?sicczi Irnulf::tfjnzer1 nnfc} head nfﬁﬂﬂwbny label, writes that
T 5 ac McGuire, leader of the Harmony Rangers and d. j. at WIP,
THE NEARNESS OF YOU Philadelphia, is on the sick list due to overwork, Both of the Phila-
| with BETTI, MAYS and her Siringtet S;El pll;ua ]aqmurnta_:s],dﬂgle Hayloft Hoedown, WFIL, and the Town Hall
| : amboree. " ave folded. MecGuire is still airing part of a show from his
| ABREY RECORDS sShaguire’ .ub over WIP Saturday nights. . . . Brother Wayne Wright,
| PETER DORAINE, INC fiddler, has rejoined Bill Haley and Bashful Barney at WPWA, Ches-
1 INet'l Dl.-.trlhutnuj' E?.Ei? Fa.s. - Eﬂd E“]? Cﬁtfhcﬂglll:iﬂ En#i'ml‘ia {CIDHETLIE rIElurning the
ver sage Houndup to the Cily Auditorium, Neosho, Mo., this fall

_ R dan & oy K13, W, Y, for Saturday nights. o

o

Artists’ Activities: Bill and Arlene’s Country Cousins are now at
WRNL, Richmond, Va. They are the station's first rustic act in the
past four years, , .. Pete Taylor (Quaker) now has d. §. shows on
WEDN, Camden, N, J., and WWBZX, Vineland, N. J. ... Mac McGuire
(Quaker), the WIP, Philadelphia, d. j. and folk music promoter, is
convalescing from eye trouble at Hahnamen Hospital, IPhilm:IEl hia.
. + + Elmer and Pete Newman, of the Sleepy Hollow Ranch Gang
(Columbia), are both doing d. j. shots, with Elmer working at WFIL,

(Continued on page 33)
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Record Reviews

(100 Poini

ON RATINGS 90-100 TOPS e B0-89 EXCELLENT e 70-79 GOOD

BillBboand

THEBN
(LLA RIS

FlaTUR

Maximum) 40-69 SATISFACTORY = 0-39 POOR

I s ] ' lar
Records are reviewed three times: (1) for retallers; (2
ow Rafings Are Defermined (iocnees e i Yor fisk jorkeys. Each time om the basis of
nine key categorles. Each eategory I8 assigned a maximum number of points within which
-1 pew releases are raled The besi possible rating s 100, Maximums

are snbject to change depending on resullts of a survey af Lhe musle

trade now heing conducted., N S, indicates n record Is ool sultable |
fer approval within the market - it i
Point listings are maximoms song caliber, 1
] Ih [ilﬂgﬂﬂﬂl interpretations, 18; arrangement, 15; “name’ value = E ~ :
= i record quality (surface, ele.}, B6: music publisher's alr perform- = | |uwal| ™
ance polential, 10; exploltntion (record adv't's-promatien fllm, leght ml =] = m
and other “plug” alds), 10; mannfaciorer’s distribptlon power, 10 wll]l=|]™
manufariurer's production efficlency. 0. . — 1IN L
=l
r P E =
- ARTIST I'UNES ~=l|=]|S
i | " B i &l | =
LABEL AND NO. COMMEN' Wl Lo
3 POPULAR
ARTHUR CODFREY Crandma’s Minuet 67--67--67--67
1] [Archie Bleyer Ork) A lavender-and-iace treatment by a hushed,
— Col 385667 subdued Godirey, with the ork tinkle-tinkling
i cameo pop In minuet time. Dofan't rogisier.
Ten Pretty Girls 76--76--T6--T6
The hovsrwives” Valenllns doss an sngaging.
nicely understated rendition of & familiar
* fingle.
KAY KYSER ORK Paradise 70--70--70--T0
lﬂenrgia Carroll) Btralghtforward, pleasant plping of the pash
Col 38504 olase,

On the Trail

(Bob Carraell)

The (amillar clippsty-clopper gets Bn earn-
¢il job frgm Bah Carroll

TONI HARPER The Multin Man
{Eddie Beal Ork) Tune, & “"Tleket-a-Taiket" kKind of jingle. Is
Col J8508 perfect materin]l for the wonderful llttle

miag, who renders it with Tesling sand superb
mualelanship

Cinderella Baby

Tori gives |t & great try, but the material
I8 stodey and convenlional.

SUDDY CLARK A Dreamer's Holiday
{Ted Dale Ork) Tune segms o be olf and wlnging, and this
Gol 33509 Isrical, poetic Job by the late Buddy Clark
should ¢limb high and fust.
Envy

A pypey-finvored torcher gets the soulful
treptment. Could ¢cantoll on.

LAWRENCE WELK I'm Throwing Rice
ORK A nostalgle soft-lHghts treatment of the hill
Mercury 53123 hit should do much to establlsh It as & pop.

Tex Cromer croons It swesl and low.

The Ring That | Cave You

Bright, bounce treatment of cotntry-flavored
navelty hallad.

EDDY HOWARD ORK Crocodile Tears
Mercury 063235 Tune, & strong “pop-corn™ entry, pels a great
production, with a welrdly eflecitive crylng-jng
bit between EBddys and the trio's vooals,

Howird's haot, and this could be 1t
Everything They Said Came True

Disk wili be turned over to play this [ine
ballad, which Eddy sings snlo and so slow

CLEN GRAY ORK | Can Dream, Can't I7
Coral #0108 A apiivenir of Cass Lomn's heyvdey 18 relssued.
The fue dance tempo, o forgotien thing today,
s striking. So's Kenny Sargent's vocal
Shine On Harvest Moon
| Anothetr relnxed danes record {rom the aome
rra
OWEN BRADLEY & Blues Stay Away From Me
Hls QUIHTET Jrgan nnad  deep-voleed gultar In  boogle
Coral 60107 woogie rhythm make an effective backing for

A boy-gal harmony on a country blues.

Fairy Tales

The close-harmony-organ-gultar blend makes
this wistiul, striking country torcher an im-
proaglve tem. Could be & ecorn slesper?

AL CRANT-THE | Thought | Was Dreaming
SATISFIERS Grant und the Batlaflers make. n satisfying
FQUREUME etehing of nn attractive ballad.

King 15010 I've Cot a Frame Without a Picture
Pleasant rhythm tuns (8 rendered neatly by
Grant and the group.

THE MERRIE When Katherina Plays Her Ocarina
HUSEI!E ORK Musette treatment of happy novelty fea-
¥V 35-1137 tures an ocarina with Johnny Olsen's war-

bllng A gny, amusing trifis,

Two Left Feet Polka

A charming melody and striklog lyrics A
this different polka pusy g

FREDDY MARTIN Bluebird on Your Windowsill
DF!'H 0 The sonpg, a catehy Bit' of optimism. has  been
¥ 320-3554 threatening to break for some time. This

light easy verslon should help

1l1u= Cot a Lovely Bunch of Coconuts

This rousing, rowdy production of = cockney
community sing job could sweep the tune to
the top-—and re-establish Martin,

ROY ROSS- Sweetheart, Make Your Mind Up
BEHHIE HHEE A charming old German ditinking song In walty
Alexander A-101 time has been dressed with an Bliractive

English lyrie here. Voeal and organ job pre-

Rents it engagingly

Those Thoughts of You

Okay ballnd gets the wvocal-organ treatment.
(Continued on page 32)

70--70--70--70
84-.-84--84--84
70--70--70--70
87--89--87--85

83--83--83--83

81--81--81--81
73--73--71--75

B5--85--88--88

80--80--80--80

716--T76--76--T76

710--70--70--70

715--75--73--78

84--84--84--84

T4--76--72--73 |

16--77--75--75

12--72--70--T4

70--70--70--70

1T-=TTn=T157)
90--90--90--90

74--73--74--75

65--65--65--65
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(Continued from page 31)

MUSIC

d111viid

T

: ARTIST TUNES

LABEL AND NO. COMMENT
POPULAR

JUANITA HALL Love's a Precious Thing

80-.80--80--80

(Bennie Morton The “South Pacific’ star does s charming
k) rhythm tune with folk qulut{, Bhie shows
96-3567 a deft, happy touch with & noveity tune.
Don't Cry, oe §2--83--82--81
Miss Hall exercisea her dramatic. talent In &
stagy, heavily torched treatment of the hit
tune. It's different and ahould get some of
the play.
PiNAH SHORE The Star of Bethlchem 89--90--88--88
(Harry Zimmerman Dinah |s simply splendid in her treatment of
) this wonderful Christmas song. Zimmerman's
30403 ork sela the perfect backdrop.

The Merry Christmas Polka
This stacks up nx the
new Christmas entries
and tcompany do
ghauld get plenty of neasonal notion

90--90--90--90

most sure-fire of Lhe
this year and Dinah
a resounding job which

TED STEELE ORK | Know, | Know, | Know
Col 38804 A plensant job done
from the “That Midnight EKisa" flick.

Let's Harmonize

Rousing production ia bullt around 4 natural

sort of community-sing-type song.

75--75--15--75

on a preity walls

79--79--78--80

LEICHTON NOBLE  Dime a Dogen §8--89--87--87

m Highly Impresilve wax debut for the handsomae

on 53031 soclety orkster. He shows off pleasing volce

and an excellent ork in this tasteful rendi-

= : tion of & still promising tune.

That's I';Id'r Weakness Now 88--89--88--B8

¥ine production bullt Around the oldle re-

vived by Rusa Morgan. Pairing s & bargaln

at 40 cents,

LBIGHTON NOBLE Ain't She Sweet? 84--85--83--85

Tasteful arsangement and performance of the

coallon BS030 revived evergreen. HNoble's tonsil work s

A impressive.

B5--85--85--8B5

Ltilﬂlll Heart
oble’'s vocal carrles the

mull home In this

highly danceable and most satisfactory ren-

ditton of the hit eountry ballad.

My Baolero
Pleasunt and
a tune which

CHUCK Fﬂ!ﬁﬂ ORK

Yocallon 650 dancenble 18

72--72--70--74

ithis etching of
broke fast via a Vic Damone

69--70--67--70

recording.
The Last Mile Home
The new walle is rendersd pleasangly by

the Foalér crew.

That Lucky Old Sun
Lee Shearin does a good
dance renditlon of the smash hit. <

You're So Understanding

H'IU% ::ELEH ORK

72--712--72--72

voenl turn In this

71--72--70--71

Mice dapnce job wit