The Yankee Clipper, Joltin' Joe Di Maggio, is shown here (right) with Alan Livingston, Capitol kidisk
department head, in the process of cutting his First commercial records. The final package, which Capitol rushed
into production to mest a World Series release deadline, is “Little Johnny Strikeout,” an original story for
children by John Jacob Loeb, with music by Billy May. Di Mag, whose newly discovered thesping talent has also
landed him a weckly radio show over the Columbia Broadcasting System, bats 1,000 here in his effort to turn a
junior-size batting Hop into a slugger. Livingston is the man who has produced the diskery's fabulously successful

catalog of children’s albums, all of which are due for heavy holiday promotion this year,

—




The best records

1 ever made in my life
could only have been made

with Becea.

AL JOLSON
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Nets and ASCAP in Accord

On Video Music License:

Expected Hourly To Sign

Cuffo Deadline To Be Extended to November 1

NEW YORK, Oct, 15.—The blanket
license covering use of music on tele-
vision networks is expected to be
signed Monday (17) or early in the

week. Reps of the American Society

Buddy Rogers
Pulls Switch

NEW YORK, Oct. 15.—The forth-
coming Buddy Rogers video show,
which wil] utilize young variety tal-
ent, may tie in with a chain of swank
hotel night spots into which touring
units would be booked. This is in
the nature of a switch from previous
broadeast practice, which has ecalled
for touring unils to be booked into
thealers. In line with the idea of
setfing Rogers’ personality into more
of a “relined"” setting, thought is
that a better promotional tie-in would
result from the nitery angle.

Rogers makes his TV bow Novem-
ber 2 in the 9 to 9:30 p.m. Wednes-
day period on the American Broad-
casting Company. The show still is
being worked on, with a major ques-
tion still to be settled being the guest
policy. Chances are the show will
use name pguests with a nostalgic
background.

of Composers, Authors and Publish-

ers (ASCAP) and television networks |

were closeted late last night trying
to work out final details. Actual ink-
ing had not occurred at press time.

It was also learned that an attempt
will be made to conclude the blanket
license station pact Monday (17). A
high exec, however, doubted that the
latter could be accomplished so early
in the week, but he indicated it was
just a matter of a day or two,

Extension

WASHINGTON, Oct. 15.—ASCAP
prepared today to extend the cuffo
television music deadline to Novem-
ber 1, with efforts stepped up toward
working out a deal on the major un-
resolved issue between telecasters and
ASCAP—a formula for per-program
licensing.

A number of hurdles still face ne-
gotiators, and there is no assurance
at present that a final settlement will
be reached gby the new deadline,
which will mark the fifth cuffo ex-
tension since negotiations began.

A conference slated to last at least
two days will be staged at the Manu-
facturers' Club in Philadelphia start-
ing Monday (17), and it is expecled
that several subsequent meetings will
be required. At the Philadelphia
meetings ASCAP spokesmen will con-

(See Nets and ASCAP on page 14)

Hall of Fame

WASHINGTON, Oct. 15.— A
showbi; hall of fame is being
established by the Washington
Variety Club. Starting with
1949, the club plans to pick the
“oulstanding personality of the
vyear in the entertainment
world,” A bust of the choice is
to be placed in the hall of fame
in the club’s suite ix the Willard
Hotel. A special committee of
Variety Club members has been
apoointed to make the 1848 se-
lection.

RCA Revamps
Color TV for
Nov. 14 Tests

Will Show Alongside CBS

WASHINGTON, Oct. 15. — Radio
Corporation of America's face has a
re:_l:}ish tinge ~after this week's un-
veiling of its color system, but the
communications titan is promising
“substantial" improvements for its
next official demonstration November
14, when the Federal Communications
Commission (FCC) will view RCA's
color alongside the Columbia Broad-
casting System (CBS) color set-up
and Allen B. DuMont Laboratories’
black and white. '

RCA bigwigs this week predicted
(See RCA Will Revamp on page 12)

New Move 1n Unions’ Feud on TV

4A’s Mz:y Take

Issue to Pic
Memberships

SAG Clarifies Position

NEW YORK, Oct. 15—Unless a
meeting of the board of the Associated
Actors and Artistes of America (Four
A'8). scheduled for Oclober 26, is able
to resolve the present television juris-
diction clash among performer unions,
the Eastern unions plan one final
step before moving directly into or-
ganization of TV. That step will be a
direct appeal to the membership of
the Screen Actors' Guild (SAG) and
Screen Extras' Guild (SEG) to re-
consider their attitude toward the
proposed Television Authority (TA).

Meanwhile, altho SAG spokesmen
declared their position remained un-
changed, some hope for a deal was
awakened this week after SAG issued
A statement clarifying its position,

space in The New York Times
(See Another Move in Unions’ page 8)

U. S. Reduces
Tax Red Tape

WASHINGTON, Oct. 15. A
streamlining of paper work involved
in withholding and employer taxes
will be put into effect January 1 to
aid all emplovers, including operators
of amusement enlerprises, The Treas-
ury Depariment announced this week
that a combined new form—941—
would replace Form W-1, now used
for withholding income taxes, and
Form SS-LA, now used for reporting
taxes due under the Federal Insur-
ance Contributions Act. The con-
solidation will cut in half the number
of forms to be handled and will also
permit payment by one check if de-
sired.

The system whereby employers
make monthly deposits of income tax
withheld from: wages, and then use
the depositary receipts in lieu of cash
in making payment on quarterly re-
turns, will be extended to both the
employer and emplovee taxes due
under the insurance act, .

Deposits will be made in the 12
Federal Reserve banks, but employ-
ers will be allowed to give their tax
deposits to authorized commercial
banks for forwarding to the appro-
priate federal bank.

RCA Puts Out
Bluebird 45
To Go' at 49¢

New Tack in Sn;:lling

By Jerryr Wexler

NEW YORK, Oct.
fanfare or beating of drums, RCA
Victor is faking a new tack in the
merchandising of phonograph ree-
ords with the release of its Bluebird
line on the 45-r.p.m. disks to sell at
40 cents. A high company exec, when
queried, said, “Yes, we'll probably
take a flier in a low-priced 45 speed
record."

The current Bluebird release, the
third since the label was revived,
was shipped yesterday (14) on both
the conventional and the slow-speed
disks. The move, which had been
kept a well-guarded secret, may have

far-reaching effects on the price |Musie

structure and merchandising tech-

niques of the entire wax industry.
To sell the new-speed viny disk at
(See RCA LABEL on page 13)

15— Without |
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Out &.Indoor
2-Yr. Harvest
In Capital

By Ben Atlas

WASHINGTON, Oct. 15.—The Na-
tional Capital Sesquicentennial Com=
mission is looking over final blue-
prints and preparing to let contracts
for a $17,000,000 Freedom Fair next
year in the wake of a congressional
green light this week. Plans for the
fair—the biggest in capital history
and figured to rival the New York
World's Fair of 1939— call for 114
acres of fairgrounds, with a full one-
fifth of that space to be set aside for
a midway. In addition, there will
be full provision for day and night
entertainment including legit shows,
pageants, name bands, singers, danc-
ers, comedians and concerts.

Altho general plans for the amuse-
ment portion of the fair have been
in the works for months (The Bill-
board, March 19), sesqui officials are
nevertheless faced with the necessity
of going ahead at top speed In order
to meet the present deadline of July
4, 1950, for the opening—a date set
back from April because of repeated
early refusals by the House of Rep-

(See Sesqui Showbiz on page 29)

Court Decision

Near in AGVA
Battle on AFM

NEW YOREK, Oct. 15.—The current
war between the American Guild of
Variety Artists (AGVA) and the
American Federation of Musicians
(AFM) is still going on even tho New
York Supreme Court Justice Samuel
Hofstadter has the matter under ad-
visement.

Last Tuesday (11) both sides ap-
peared before the court and both were
sharply questioned about what makes
an actor a musician and vice-versa.
Both sides were then asked to try
to settle their differences and report
the results to the court.

In the meantime, however, it was
indicated that the court would make
its ruling in the next few days, pos-
gibly the beginning of next week.

Last week Frank Libuse, current
at the Latin Quarter, was approached
by reps of AFM and told he must
(See AFM, AGVA War on page 20)
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4 GENERAL NEWS

The Billboard

Global Copyright Wins Test

No Opposition

In Unesco to

World Treaty

Nations To Get Queries

WASHINGTON, Oct. 15.—Having
breezed over its first hurdle without
opposition at the Paris meeting of the
United Nations Educational, Sci-
entific and Cultural Organization
(UNESCO), the proposed global copy-
right pact (The Billboard, August 13,
September 24) is adhering to its rigid
timetable, Dr. Luther Evans, Li-
brarian of Congress and U. S. copy-
right delegate, told The Billboard this

- week on his return from the Paris

meeting. UNESCO members, he said,
unanimously approved a resolution
calling upon the UNESCO director
general to send to every nation in the
world the questionnaires drawn up
earlier by the committee of copy-
right experts. In addition, UNESCO
voted to raise the budget of its copy-
right division from $51,194 to $70,-
226 to take care of questionnaire ex-

Evans said that he presented the
global treaty report of the copyright
commitiee to the UNESCO General
Assembly, and no opposition was ex-
pressed, He added that he was “very
much encouraged about the prospects
for a world treaty.”

The questionnaires are to be mailed
from the UNESCO Paris office within
a couple of weeks. The committee
of copyright experts, which includes
New York attormey John Schulman,
Judge C. Wyzansky, and assistant
copyrights register A. Fisher, along
with Evans as U. S. members, will
re-convene sometime in Febru-
ary or March, 1950, to examine
replies to the questionnaires, The
committee will then make a report to
(See Global Copyright on page 14)

No Showbiz Gains
Under G.1. Bill

WASHINGTON, Oct. 15.—The Vet-
erans’ Administration (VA) revised
its G.I. Bill of Rights education regu-
lations this week but left intact the
restrictions on showbiz training. De-
termined by VA to be avocational or
récreational and so generally outside
of G.I. benefits are courses in danc-
ing, entertainment and instrumental

and vocal music,

Any veteran desiring to take such
courses and have his bill paid by VA
must prove that they are “in con-
nection with his present or contem-
plated business or profession."” Prior
approval by a VA regional office Is
necessary before such training can be
started.

Don Lee Revamp
Of Tello Giveaway

HOLLYWOQOD, Oct, 15.—Don Lee
Broadeasting System (DLBS) went
over its recently acquired Tello-Test
giveaway show with a fine legal comb
and revamped the show to eliminate
giveaway features held illegal by re-
cent Federal Communications Com-
mission (FCC) rulings. Net bought
Tello-Test last week from Radio Fea-
tures (RF), but refused to air the
show until format was revamped to
eliminate carry-over jackpot ques-
tion. Show now allows jackpot to
Erow each week-but uses a new jack-

each stanza,
pﬂ;‘cﬁuﬂm was one of several shows

No. 1 On the Honor Rcll of Hits

YOU'RE BREAKING MY HEART
No. 1 Sheet Music Seller

YOU'RE BREAKING MY HEART

No. 1 Diszsk via Dealer Sales

No. 1 Sheet Music Seller in England

RIDERS [N THE SKY.
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NUMBER ONE
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No. I Most Played on Disk Jockey Shows
THAT LUCKY OLD SUN. F. Laine, Mercury 5318
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No. 1 Disk in the Nation's Juke Boxes

THAT LUCKY OLD SUN, F. Laine, Mercury
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SATURDAY NIGHT FISH FRY, L. Jordan, D 24725
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Mercury 5316
5316

American Aects Can Become

Names in England, Mebbe

NEW YOREK, Oct. 15.— England:
may not be the answer to some acts
who kick around New York wailing
for a break, but in at least two cases
a trip across has paid off.

A few months ago it was Gene
Marvey who went in on a one-nighter
and was brought back to the Palla-
dium for the kind of dough he heard
about but gave up on and finally saw
in London.

The most recent example, however,
was Leo Fuld, who tried vainly to get
a break here. He worked for a time
with the Fun for Your Money unit,
but it never got anywhere. In June,
1948, he went back to Holland, his
native country, and got himself a
week at the Tushinsky Theater, Am-
sterdam, for 175 guilders (about
£450). Fuld was scared stiff, but ap-
parently enough Dutchmen remem-
bered him from his broadcast on the
Voice of America programs during
the war years, so he did business, got
a raise right after his first show and
was held over for four weeks,

Early in September, 1948, he hit
London and was hired for the London
Casino for 75 pounds (then about
£300). Then came the Churchill Club,
a four-weeker, including TV and ra-
dio shots, This was followed by a
tour of the Provinces and then back
to Amsterdam for a one-man c¢oncert
that paid off—%$2,000 for the one-
nighter.

Fuld Returns

Fuld went» back to London to the
Cafe Anglaise for a two-weeker and
stayed eight. Val Parnell hired him
{or the Eleanor Powell bill at the Pal-
ladium, then Lou Wilson gave him
two weeks on the Stells Time for
200 pounds ‘a week, the only two
weeks he had open before doing a
series of concerts in Israel. While
working for Wilson, Tuttie Camarata,
artisis and repertoire rep for English
Decea, caught him doing his song,
Where Can I Go, had him record and
it sold 55,000 copies in England in two
meonths., It's currently being pro-
duced here on the London label,

He's now back in London heading
his own shows, getting 55 per cent of
the gross and doing one-man Sunday

cited in the recent test case involving
FCC giveaway ban, and show pro-
ducers successfully won a court in-
junction . to continue airings. Don
Lee's general counsel, Don Tatum, and
RF Prexy Walter Schwimmer warked
out a revamped format, marking the
first such concession made in line

L1::-.rii.l'1 FCC's giveaway policies,

concerts for as much as 1,000 pounds
($2,800 present devalued rate) for a
single date.

Frankie Marlowe was another per-
former who got his break in London.
He was a standard act here, but in
London he became an attraction.

Dolores Gray was another Londan
smasheroo. She went over in the
musical, Annie, Get Your Gun, and
fractured them.

Big names, particularly picture
people, are always In demand in Eng-
land. But it now seems that smallies
who've been around town for some
time and are taken for granted, can
get a fresh start in and around Eng-
land. If they've got what it takes
they'll widen their market and pick
up some extra loot at the same time.

Mich. Theaters Want
Refund From ASCAP

DETROIT, Oct, 15.—Sam Carver,
vice-president of the Michigan In-
dependent Theater Owners, has an-
swered the recent action of the
American Society of Compaosers, Au-
thors and Publishers (ASCAP) in
suspending collection of license fees
from theaters with a demand for the
return of “thousands of dollars that
was illegally paid to ASCAP."

To strengthen his request for the
return of fees paid in past years, Car-
ver cited g small-town theater that
had paid $50 annually for six years
as a typical instance. Carver points
out that *“it would be nice for that
theater to get back that $300."

“If we join hands on this we may
get back all this money that was paid,
now that a threat of trouble is hang-
ing over our heads,” he said.

Mt. Electronics Preps
WSAZ-TV Bow Bally

CHARLESTON, W. Va,, Oct. 15—
The Mountain Electronics Company,
Inec., local distributor for the Tele-
Tone line of radio and TV sets, is
readying a comprehensive advertising

and promotion campaign for the open- | Canada

ing of WSAZ-TV in Huntington,
W. Va. Charles A. Mayer, president
of the company, disclosed that a
heavr ad and publicity campaign
would get started within a week on
Tele-Tone’s low priced video sets.

In addition to the local efforts
promotional aids for dealer use will
be shipped from Tele-Tone's New
York headquarters.
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AFM, SIMPP Ink
Two-Year Paper

HOLLYWOOD, Oct. 15.—New two-
yvear musicians’ contract covering the
Society of Independent Motion Pic-
ture Producers (SIMPP) members
was signed this week after lengthy
negotiations, Agreement eliminates
guarantees to the American Federa-
tion of Musicians (AFM) on the num-
ber of men required in exchange for
specified rate increases for small
studio orks.

Basic rate of $39.50 for three-hour
sessions were set when orks of 36 or
more sidemen are used for at least
one session, with the same rate for

smaller combos in the same pic. Rate
of $43.80 will apply for orks of 28 to
35 men for one session, with 20 to
27-man orks getting $47.85 per man
and orks of less than 20 men paid
$51.90 per session. Other provisions
call for a basic rate of $39.90 for 18-
man ofks used on films costing less
than $100,000 to produce,

Still up in the air, however, are
scales for the Independent Motion
Picture Producers' Association, other
indie film group holding AFM con-
tracts, Negotiations were dropped last
week but are skedded for resumption
within 10 daws.

Garod Ain';s TV Sets
At Mid-Income Needs

NEW YORK, QOct. 15.—Future pro-
duction of Garod TV sets will be de-
voted largely to the needs of middle-
income buyers, according to a state-
ment made this week by Louis Silver,
vice-president and general manager
of the company. The company will,
however, continue to make 10 and 12-
inch receivers.

Silver also stated that the company
would go on a factory allocation sys-
tern for the next six months because
of "“unprecedented demand from dis-
tributors and dealers.”
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ell Outlines NBC

RADIO-TELEVISION
= Communications to 1564 Broadway, New York 19, N. Y.

Fredicts_ 50-100
Pic Houses With
TV in Half Year

HOLLYWOOD, Oct. 15.—Tele had
its day at the 66th semi-annual con-
vention of the Society of Motion Pic-
tures Engineers (SMPE) which
ended here Friday (14) following a
week of technical discussions, awards
and predictions. Sparked by ever
mounting video activity, SMPE mem-
bers paid special heed to tele's future,
exploring camera possibilities, pros-
pects of theater television, and wind-
ing up with a field trip to the Mt,
Wilson transmitter site where the
main address of the convention was
delivered by Dr. Vladimir Zworykin,
Radio Corporation of America re-
search director.

Most encouraging for tele boosters
was the prediction that 50 to 100
theaters thruout the nation would be
converted to large-screen television
within six months. This prophecy
came from Don Hyndman, chairman
of SMPE's theater tele committee
and Eastern manager of the motion
pie department, Eastman Kodak Com-
pany.

Hyndman stated that commercial
success of the recent World Series
theater telecasts at Fabian's Fox,
Brooklyn show place, paved the way
for other ops to invest in theater pro-
jection equipment. Hyndman felt
theater cps would be content for a
while with the present 525-line defi-
nition, but there will be an ultimate
demand for better line definition
and wider bands to accommodate
color telecasts and proxide pic qual-
ity comparable to motion pic film.
He envisioned terrific profits for both
sports and special events promoters
a8 well as theater ops on future
theater tele tie-ups, since theater
thains can and will pay premium
prices for rights if big audiences
are assured.

Other convention highlights
eluded:

(1) Recommendation that SMPE
absorb membership of the Soclety
of Television Engineers (STE) and
change name of the org te Society
of Motion Picture and Television
Engineers (SMPTE). Measure goes
1o full membership for balloting with
results to be announced December
15; (2) award of 1949 SMPE prog-
ress medal to Dr. Harvey Fletcher,
director of physical research for Bell
Telephone labs; (3) naming of four
new comunittees to study tele repro-
duction improvements, kinescope re-
eording, film projectors for television
and TV studio lighting.

Paley Nixes NBC
Spot for Lewis

NEW YORK, Oct. 15.—A proposal
that Robert Q. Lewis appear on the
~{ erfield Supper Club over the
‘National Broadcasting Company
m has been turned down by the
C bia Broadcasting System
(CBS). Lewis is under exclusive con-
‘tract to CBS. The web has been
Cgiving the comic a build-up over
- two years, with the pay-off staréing

,’F o develop via his elick while pinch-
i

3 .

‘mer

in-

[
L

1g for Arthur Godfrey this sum-

5""EEE decision, said to have been
~ made by William S, Paley, its.board
i , was based on the fact that
~with over $250,000 invested in Lewis,
it couldn't see the sense of having
~ him wind up on an opposition net-

work, even tho the sponsor involved

is a heavy CBS spender. Lewis was
- sought for the Perry Como TV show

Brief and I;;lportant

Last-Minute Digest of AM-TV News

Bracken Pitch for KWKW

Film comic Eddie Bracken will petition the Federal Communications
Commission (FCC) for permission to buy Pasadena indie station KWKW
in partnership with the Jenkins and Lodge ad agency. Sale is contingent
on apgmval of KWKW's plan to buy out rival Pasadena indie KAGH and
KARS-FS, both owned by attorney Andy Haley.

“TV Ad Medium’® Booklet Sells

“Television as an Advertising Medium," the Commerce Department's
comprehensive summing up of the TV marketing situation (The Billboard,
August 20), is becoming one of the Government Printing Office's best-
sellers. Priced at 60 cents, the pamphlet iz back in stock after the first
printing of 10,000 copies was exhausted two weeks ago.

Fadiman Preps TV Packages

Fadiman Associates this week announced plans to package a TV series
featuring Rex Stout’s Nero Wolfe detective characters, The firm is also
readying a pitch on the First Piano Quartet, a top box-office group, for
TV this season.

“Ruthie” To Hang Up

“Ruthie on the Telephone,” by Goodman Ace, now sponsored by Philip
Morris cigarettes, is being dropped after its November 5 telecast, but the
time is being retained. e program 1s on the Columbia Broadcasting Sys-
tem (CBS)-TV five nights each week from 7:55-8 p.m. Among the shows

being considered as a replacement is one starring Herb Shriner, who once
did an AM show for the same account. :

Muntz Goes to a Web—MBS

Muntz Television, which has used radio spots extensively, this week
moved into network programing by buying a weekly 15-minute show on
the Mutual Broadcasting System (MBS). The video outfit has taken the 9:45

ETt }I'l:ne Sundays, starting October 30, and will air a show titled “Re-
uttal.

“Break fast-Type’ FM in Chi

Chicago’s first “breakfast-type” FM show will start on WMOR October
17, Participating sponsor program will be emseed by Jameson Brinkmeyer
E’}% xgill}ﬁuriginate at a Loop Toffenetti restaurant Monday thru Friday from
(:49-0:10 p.m.

Spot Announcements

Helen Hayes won't return to her Electrical Association series on the
Columbia Broadcasting System (CBS), with “Corliss Archer” being re-
tained until January at least. ﬁgem:]r is N. W, Ayer. . . . Colgate reported
interested in the National Broadeasting Company (NBC) Dave Garroway
tele show, while Philco is reported burning both at NBC and Colgate. The
latter just moved its dramatic show to precede “"Philco Plavhouse” on

NBC-TV Sunday nights. .

; . « "Broadway Revue,” erstwhile Admiral tele
show, is headed for NBC one way or another.

If Buick doesn't buy it to

replace Olsen and Johnson, NBC will make it part of its planned three-

hour Saturday night layout. .

October 29.

_ _ . . « De Soto reported interested in the 9:30
Friday night time on NBC for Groucho Marx. . . - Evans lighters said to be
considering “What's My Word,” new DuMont sustainer skedded to start

Use of Gabber:s as Engineers

NEW YORK, Oct, 15.—There is a
growing conflict between unions on
one side and station management on
the other over the question of an-

nouncers doubling as engineers at
stations. The union’s position is that it
is against any reduction in jobs which
would result from such dual duty,
Management, on the other hand, feels
that the outlets can hold their heads
above water only if their operations
are made as financially tight as possi-
ble in view of economic conditions,
The entire situation was brought to
a head by two recent strikes in the last
several weeks. A walkout at WDXB,
Chattanooga, recently settled, was
started by the International Brother-
hood of Electrical Workers (IBEW)
over this issue. At WABB, Mobile,
Ala.,, IBEW engineers have been on
strike for several weeks because the

station has tried to install dual op-
eration by announcers.

AFRA Amenable
However, the American Federation

lnr Radio Artists (AFRA) seems un-

Is Brewing a Labor Conflict

officially to recognize the validity of
the stations' position, This was pointed
up by the ﬁattﬁ‘l‘ﬂ of the Yankee
Network strike settlement this May
which provided that as IBEW men at
the web are dropped as radio engi-
neers they will move into TV jobs
as they open up at the net. Yankee
Network announcers, who are AFRA
members, will take over their duties,
but with subsequent raises in pay to
compensate for the extra work,

The only purpose that would be
served, AFRA says, by striking these
stations and forcing them to continue
employing both announcers and engi-
neers, would be a quicker collapse.
Thus AFRA has switched its thinking
to allow for dual operation, if
management pays announcers more
and, where possible, moves engineers
into TV.

The IBEW is still fighting tooth
and nail against accepting this con-
cept. However, AFRA may soon call
a meeting with national representa-
tives of the IBEW to discuss the
entire question.

Plans

New Concept
In Assignment

Of Staff’s Jobs

Three Big Divisions

By Jerry Franken

NEW YORK, Oct. 15.—An entirely
new concept in the assignment and
evaluation of work by its staffers will
be effected by the National Broad-
casting Company (NBC) within the
coming months, Joseph H, McCon-
nell, newly named president of the
network, revealed this week.

McConnell assumed the presidency
of NBC this week—coming from the
web’s parent organization, the Radio
Corporation of America (RCA),
where he was executive vice-presi-

dent. Niles Trammell, McConnell's
predecessor, is now NBC's board
chairman.

In brief, the new NBC pnlicy"ﬁﬂ
be to apply a specific yardstick
against each job, thus enabling both
the company and the employee to
know what is expected and how suc-
cessful the effort will be. It is ex-
pected thal this will reduce to a mini-
mum diffusion of interest, time and
energy. The vardstick will be given
to virtually every staffer of conse-
quence, so that he will know where
he is going and is to go.

The job *“dossiers’” are being
developed by NBC on the basis of the
network’s own reactions and evalua-
tions of the recently completed study
of the network organization by Booz,
Allen & Hamilton. The job philoso-
phy is one derived from itself,
but it is the first time it has been
applied to its network subsidiary.

Execs Touched First

MecConnell revealed that, relatively
speaking, the NBC reorganization will
move slowly., It will, of course, take
effect first on the executive level.
The NBC plan is to Khave three divi-
sions, each topped by a viece-presi-
dent, nne for sound radio, one for
television and one for owned and
operated stations. The only one
5o far, is Svlvester (Pat) Weaver,
veepee. The executive realignment,
McConnell declared, will in itself
probably require two or three months
and will then gradually shape up de-
partmentally.

In line with its desire to avoid dif-
fusion, NBC will split its staff clear
down the line on sight and sound.

Staff Realignment

Reports circulated this week that
three NBC vice-presidents were leav-
ing were emphatically denied by the
new NBC president. He also laid
great stress on the network's inten-
tion to retain as many of its present
staff as possible, altho he added that
quite probably it would be necessary
in some instances to trim in some de-
partments and hire from the outside
in others.

The pending changes have led to
considerable speculation as to who
will inherit the two key veepee jobs
still open. But MeConnell said that
at this stage of the game such talk is
fruitless, since top NBC management
itself has not reached final decisions.
At any rate, the upcoming NBC table
of organization shapes up something
like this: Trammell and the board:
McConnell; Executive Vice-President
Charles R. Denny; the AM, TV and
station vice-presidents, and' the de-
partment heads more or less stand-
ard in network operation.
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Top Puppet

Show May Set
TV Precedent

M’ly Lay Off After Xmas

NEW YORK, Oct. 15.—Kukla, Fran
and Ollie, Burr Tillstrom's top-rank-
inf puppet show, may establish both
a television and radio precedent early
next vear by taking its hiatus shortly
aftér Christmas, rather than during
the summer. Hot weather hiatuses
have been standard both in AM and
TV since the start of each medium.
The program is sponsored by Radio
Corporation of America (RCA), for
RCA Victor 45-r.p.m. records, three
days a week, and by Sealtest for its
ice cream, on Tuesday and Thursday.

The arrangement by which the Till-
slrom show will wvacation months
earlier than usual is keyed to mer-
chandising aspects of both the RCA
Victor and Sealtest sales slory. Es-
gentially, the theory is that afler
Christmas there will be a normal
dropping off in sales of both products,
especially ice cream. Contrariwise, ice
cream moves best in summer—and
competition is keener, while record
sales can also benefit by additional
promotion in the hot weather season.

The date when Tillstrom will lay
off has not been set, altho it is ex-
pected it will be in January or Febru-
ary or, perhaps, part of both. The
hlatus will be for less than 13 weeks
in any event, Another aspect in favor
of the winter hiatus for the show is
that by airing in the summer it will
give TV programing a sorely needed
boost at a time it's most urgently
needed. The show airs on the Na-
tional Broadcasting Company (NBC)-
TV network.

Rival TV Net
Keeps Gillette
Bouts Off Air

NEW YOREK, Oct. 15.—Gillette,
which sponsors telecasts of prizefights
on the National Broadecasting Com-
pany (NBC), was not represented on
the air last night and will not be for
the next three weeks, The reason,
according - to NBC, is that DuMont
controls the coaxial at that time and
would not clear it, because of its own
commitments, for the competitive net-
work.

Gillette wanted to pick up the fights
staged in Detroit, which would have
required NBC to have two-way cable
feeds. One would be necessary to
pick up the fights and transmit them
east and the other to retransmit them
westward on the network. Ordinarily,
Crillette airs the fights from Madison
Square Garden, New York, but other
Garden bookings preclude these pick-
ups for the next month.

Make It WTCN

NEW YOREK, Oct. 15.—The
Seplember 17 issue of The Bill-
board, thru an inopportune typo-
graphical error, substituted the
call letters of WTON, Staunton,
Va., for those of WTCN, Min-
neapolis. This is to verify that
WTON has no eonnection with
the Minneapolis outlet, nor has
it been sold as the story re-

Kuklg,_ F.&0%s

| ported,

Winter

Hiatus

WOR-TV Debut Disappointing;
Complete Revamp Indicated

NEW YORK, Oct. 15—WOR-TV
here made its official program bow
Tuesday (11), airing for two hours,
6:55 to 9 p.m., in a notably disappoint-
ing premiere, There seems little doubt
that if the station is to achieve its aim
it will have to revise both its pro-
grams and Iits video philosophy.

On paper, that philosophy looks and
sounds logical and feasible, It is to
operate WOR-TV as close to the vest
as possible, with minimal staffs, pro-
duction and program expenses and
percentages deals with package own-
ers. But off the opening night, it be-
comes quite apparent that this ap-
proach overlooks one fact — that
WOR-TV is the seventh (and last
very-high-frequency) TV station to
operate in New York., Accordingly, it
cannot come in and establish its own
program standards; to survive, it must
meet the standards, or come reason-
ably close, of its six competitors. That
production level is infinitely higher
than WOR's.

Gotta Get Audiences

The WOR approach to TV was pred-
icated on the theory that the least
possible drain on WOR-AM should
stem from TV. It now looks that with-
out a change in programing, that drain
will be larger, not smaller, for the
reason that the brand of program
exhibited by WOR-TV in its (first
week hardly seems likely to attract
audiences, and without audiences its
commercial possibilities are propor-
tionately and directly lessened. It
adds up to one obvious fact: Program
veepee Julius Seebach and his staff
have a king-sized job staring them in
the face.

The first 10 or 15 minutes of the
preem were marred by a cable break-
down which put the station on the
alr with its video signal but without
audio, go that the five-minute opening
featuring John Gambling, WOR's
oldest AM act, and the 15-minute song
routine by Joan Roberts were wiped
out.

The T:15 spot goes to Apartment
3-C, a Harvey Marlowe production.
It's a standard domestic comedy situa-
tion, well-produced, with Barbara and
John Gay., Direction, tho, was bad;
both Gays spoke so loudly and so
quickly that neither could be under-
stood. Both walked on one another's
lines, and at one point, while Gay was
making a pitch for a coffee, it was
completely unintelligible—so much so
that a listener couldn't get the name
of the brand and there was a ques-
tion as to whether it was a legit or
gag commercial,

The John Reed King show was the
weakest and most boring of the en-
tire two-hour line-up, It's all the old
hat audience participation stuff ra-
dio's used for years, without benefit
of any wvisual treatment other than

does his stint with the customary
mock enthusiasm. Only relief on the
show is some pleasant baritone war-
bling by Donald Richards.

The 8 pm. spot goes to Jack
Creamer, a radio veteran, doing a TV
version of his Handyman stint, show-
ing the hausfrau how to do this, that
and the other thing around the joint,
Creamer illustrates his palaver by
doing the wvarious chores, working
with an attractive gal reading him the
home-makers’ letters. A little of this
stuff goes a long way—it's worth no
more than a quarter hour,

Barry Gray

Barry (The Profile) Gray is in for
a few weeks, prior to his departure
for his annual Miami disk jockey
stint, The+elongated guy screens well
and he keeps conversation going, but
that's about all that can be said for
his show, for again WOR simply stuck
a camera on top of a radio show and
let it go at that. The participants were
Myron Cohen, raconteur and sales-
man; Hope Miller, tele and radio ac-
tress; Irving Caesar, songwriter, and
the DiCastro Sisters. The show'd be
much better if, rather than hauling
guests in and out of the studio, Gray
tried rounding up a homogeneous
group, got some good conversation
going and eliminated the interviews

altogether. The show closed with a

brief pitch by Ted Streibert, president
of the WOR operations.

WOR-TV is using studios in the
New Amsterdam Roof and thruout
opening night background noises—
including street noises as well as the
chatter of guests in the orchestra, and
of control room men—kept pounding
thru. Jerry Franken.

Ford Dealers
To Put Kyser
On CBS Video

NEW YORK, Oct. 15.—Ford deal-
ers this week purchased an hour-long
program featuring Kay Kyser and
His College of Musical Knowledge to
g0 on over the Columbia Broadcast-
ing System (CBS)-TV network some
time in November. Neither the start-
ing date nor the time slot has been
selected, but it's believed the show
will go into the Tuesday 9-10 p.m.
period.

This would mean moving Suspense,
now in the 9:30-10 p.m. spot that eve-
ning, to a different time, but the web
has several other half hours open.
The wvarious Ford dealers’ groups
around the country are now also
sponsoring football films. Their first
venture into TV was last spring,
when they sponsored Thru the Crys-

slapping a camera in the joint., Kingtal Ball, later canceled.

CBS Splits Aud - Participater
Into 4 7-Min. Segs, Adds Spots

NEW YORK, Oct. 15.—The Colum-
bia Broadcasting System, taking cogni-
zance of growing TV costs; this week
split one of its afternoon across-the-
board participation programs into four
seven-minutes segs, rather than the
usual three 10-minute stanzas. This
will also allow an increase in the one-
minute video spot availabilities, with
10 more spots a week now for sale,

The total cost of the seven-minute
seg for talent and time is equal to
what it would cost for only five min-
utes of time on the CBS-TV. Sponsors

will also get a chance to demonstrate
products live on the program, The
Homemaker's Exchange, thus saving
them the cost of a film commercial,

The shortage of minute spots has
been troubling both agencies and sla-
tions, This is especially true of prod-
ucts to sell whose message can't be
delivered in 20 seconds. a result,
there has been a great deal of think-
ing about the problem of increasing

spot availabilities,
If the e t works—and in-

§is October 22, 1949
Chi FM Bumped;
1 Outlet Folds,
Prexy Out in 2d

CHICAGO, Oect. 15.—The problem

of operating on FM was graphically
indicated here this week when one
station shut down completely and a
second went thru a change in man-
agement to prevent a drastic re-
trenchment program proposed by its
resigning president. Station stopping
broadcasting is the FM adjunct of
WCFL, 50,000-watt Chicago Federa-
tion of Labor independent. Station
with internal disagreement over pol-
lcies is WMOR, outlet in which a
group of veterans and business men
Invested $100,000 about six months
ago.
WCFL's FM station ‘had been du-
plicating AM programs from 3 p.m.
to 8 p.m. Altho it had been operating
with only 400 watts, it had a regular
commercial license. A spokesman for
WCFL said, “We just gave it up.
The station wasn't making money,
and we saw no possibility of ever
making dough with it. We thought for
a while of putting some special labor
shows on it, but dropped this plan,
too. From now on, what the station
was costing us will be put into new
AM programing.” The station’s li-
cense will be turned back to the
FCC, and there are no plans for re-
applying in the future.

WMOR might still make the grade,
but there were some in the organiza-
tion who saw only a dismal picture
for the future if the station continued
on a regular basis. Ralptk Wood, one
of the owners, resigned as president
after a reportedly bilter stockholders
meeting. He is said to be on a 45-day
leave of absence in order to promote
transit radio plans, but it is known
that his resignation came about after
the board had wvoted against him
8 to 1.

In view of the fact that the station
had been losing money (about $20,000
in the last six months), Wood wanted
to shut down early each day and
carry only storecasting and tran-
scribed, unannounced music for a
few hours each night. His was a
complete retrenchment program
which would have called for re-
leasing some personnel.

Other stockholders voted to keep
fighting as a regular station, how-
ever,

AM, TV in Education
Theme of SBC Meets

CHICAGO, Oct. 15.—With a gen-
eral theme of “the expanding role of
radio and television in education and
community life,” the 13th annual
School Broadcecast Conference (SBC
will be held at the Sherman Hote
here, October 18-20. Attendance at
the conference is expected to be
about 3,000, double last year’s, be-
cause many of those attending con-
current meetings of the 9th district
of the Association of Women Broad-
casters (AWB) and the National As-
gociation of Educational Broadcasters
(NAEB) will sit in,

First morning's session will revolve
around demonstrations of techniques
for the use of radio to solve inter=-
group relations. Second morning will
be devoted to demonstration of docu-
mentary technigues in radio and TV.

Session during the evening of Oc-
tober 19 will attempt to show how
lgeal and national organizations can
work together to strengthen all phases
of radio. Dick Hull, president of
NAEB will preside.

At an AWB luncheon on the 20th,
the Hon. Frieda Hennock, Federal
Communications Commission coms-
missioner, will be guest speaker,

Final session that night will show
advancements in television and will
feature demonstration of a new TV
projection receiver for classroom use.

eral portions of the show have already
been s0ld—CBS-TV will no doubt

xperimen
dlcaﬁm:uuthltiﬂ__ﬂ-tm its participations.
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Stark-Layton Lands “CID"

 The Wilbur Stark-Jerry Layton package office in New York has broken
~down the army's defenses and come up with the rights to dramatize ad-
venture of the Criminal Intelligence Division, U. 8. Army. Titled CID-
oL the series will show how the army’s detective force functions in every
corner of the world. _ Pitches to agencies and sponsors will begin in about
a week, with the radio package using a 15-piece ork, going at about $3,500.

- Mary Pickford Maps Plans

. Mary Pickford this week was mapping out her personal radio plans,
with both an afternoon and evening show in the offing. The daytimer is
likely to be a five-minute, five-a-week commentary stressing the bright

- side of human affairs. The evening stanza, a weekly half-hour, probably

- will dramatize the stories of promising young talents, such as artists,
writers and sculpfors. Miss Pickford is thinking of setting up a founda-
tiu;:u, in collaboration with a sponsor, to reward these people with scholar-
ships and trips aboard. The Pickford-Buddy Regers-Mal Boyd combine
is expected to draw up corporation papers next weck as a package per-
sonal management office. Stock may be issued. Offices have been set up
in the S&uhb Building, New York, to handle the manifold activities, in-
cluding the three TV stations in North Carolina for which Miss Pickford
has filed applications.

Chi To Debut Two TVS Segs i

Chicago will be origination point for two network TV shows in the
planning stages. One, an ABC program, will be titled “Judge
Abbott of Green Hills,” and will start October 23. It will be a dramatic
famﬂdy situation program. Second program is being planned by NBC. It
would use name vaude talent in comedy drama with story line. Latter
not expected to hit the air for another month.

Navy Mulls Training by TV

The U. S. Navy is conducting ‘an investigation of television as a train-
ing medium, via trial programs and a thoro evaluation of TV as an aid to
mass instruction by the Department of Psycholagy of Fordham University.
Gene Starbecker, executive producer of WFBM-TV, Indianapolis, assists
the Office of Naval Research on the test video shows, which are telecast
to frainees from the U. S. N.-TV station, Port Washington, N. Y. The
gf;::lnpment of prefabricated television classrooms also figures in the navy

‘Future for TV Package Firms

Most video shows will be bought from package companies and net-
works, Louis N, Brockaway, executive vice-presidﬂngt of Ynﬁng & Rubicam,
said at a regional meeting of the 4-A's in Chicago this week. Brockway
said TV program buying pattern will follow the history of radio’s develop-
ment—agencies will buy the best show they can get for their clients, no
matter who packages it.

Advertisers with less than $750,000 per vear to spend on TV should
not consider network TV now, but those with between that amount and
$1,750,000 should buy it if they want to cover all large markets, he added.

Because of high costs, Brockaway predicted that many national ad-
vertisers will buy shows once or twice a month instead of weekly, as in
radio. He advised that since department stores could use TV to good ad-

vantage, manufacturers of products sold in these stores should co-opera-
tively sponsor local programs,

FCC-ers May Get 15G

The final approval of a salary boost to $15,000 a year to the members
of the Federal Communications Commission came yvesterday (14) when the
Senate sent the salary bill to the White. House. The bill had been passed
;ral;er in the week by the House. FCC commissioners now get $10.000 a

O’Brien Tests for ABC

Pat O'Brien this week cut an audition for a radio show at the American
Bma&!castmgrﬂnmpany (ABC). The title is “Brass McGannon, Advance
Man"” and concerns the doings of a circus “24-hour man.” The script is by
ig‘:lﬁlin;dthﬁ:ﬁn ]?ia%:{;, ‘wl'lllh .%}]?C and the Sam Jaffee Agenc

0 an rights. e price will be about %5,
radio version, which is likely 1o be the ﬁr!;t. A She

Toni Waving to Godfrey?

Toni Home Wave Permanent Company will take over spon hip of
%he %?élﬁﬁlﬂ:ﬂdﬂ a.{;‘l. sﬂé:tiun of t,’ge Arthur Godfrey show nmﬂ nflm‘i:]:'m}pcg»
um roadcasting System. Starting Tuesday (1 i wi 3
it every other day. g 1 y (18) Toni will sponsor

AM Names for Pontiac

__The Pontiac Car Company this week selected Quentin Reynolds, Joh
B, Kennedy, William L. Shirer, John Vandercook and Ben Grat?::‘ to fmndlg
the commentary in connection with the spot campaign to be started for the
1950 version of the auto. MacManus, John & Adams, of Detroit, is the
agency.

- RCA Victor To Sponsor “Playhouse”

E RCA Victor is set to bankroll the National Broadeastin Compan

. (NBC)-built package, “Sqmgn Directors’ Playhouse,"” moving sh%w intg thi
- Monday 10 p.m, slot within a few weeks, Deal is still unsigned, hut

- the bankroller is understood to have okayed deal. “Playhouse” had a test

v ? Hnn?l yhf:;us ﬁ]p]acement f-ir:r i];’ab]it Hetfr t}i‘xis summer, and features cast
0 m names. FPabst bought the stanza for bargain pri

t_ $4,000, but current tag is $10,500. : 8 e

Sinelair Options “Diamond”
L Sinclair Oil Company optioned “Richard Diamond” thriller, which the
- Aational Broadcasting Company (NBC) has built as a web-owned vehicle

tarring Dick Powell. Show, currently airing from Hollywood as a sus-
carries a §4,500 commercial price tag.

RADIO-TELEVISION
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FC&B Foresees AM Net Segs
At $500 Weekly Talent Fee

CHICAGO, 0QOct. 15.—The Foote,
Cone & Belding (FC&B) ad agency,
in the belief that radio ean survive
as an ad medium now only if it
glashes talent and facilities rates dras-
tically, is readying a new plan where-
by its clients will put out under $500
weekly for talent on a typical web
stanza. The blueprint is the brain-
child of Hugh Davis, FC&B executive
vice-president, and involves the as-
sumption that “radio cannot compete
with television any more than silent
pictures coulc or can compete with
talkies.” Davis revealed his idea this
week at a meeting of the Chicago
Radio Management Club.

The Davis plan is slated to go into
operation sometime this winter on
a sponsored mystery airer. It calls
for a elient buying a parcel consisting
of a high-cost TV show and a low-
cost radio version of the same pro-
gram. The TV would be aired via
network and the radio either hy web
or transcription. The AM airer then
would utilize the same talent, vir-
tually the same scripts and could
be cut immediately after the TV
airing,

This method, said Davis, means that
a star getting up to a couple of thou-
sand dollars for a TV program should
be willing to cut a radio show of
practically the same format for vir-
tually token payment, The writer,

G-R’s Video Film
For Theater Use?

HOLLYWOOD, Oct. 15—Grant-
Realm film outfit, producers of re-
cently exhibited Lucky Strike tele
pic series, hopes to have films in
theater release by late fall, marking
first such sales of a tele-produced
product for theater use. Deal de-
pends on Luckies’ willingness to re-
lease the flickers to Grant-Realm
now rather than wait till January,
1850, at which time the pix' auto-
matically revert to original makers,
Flicker series consist of 26 half-hour
public domain yarns, produced in
Hollywood and shown over the Na-
tional Broadcasting Company (NBC)
tele skein last season.

In addition to theater sales, Grant-
Realm will peddle second-run tele
rights to bankrollers, pegging cost per
half-hour showing at $3,500. Pix
cost $10,500 to make, with Luckies
paying $8,500 per stanza. Producers
need second-run sale to recoup in-
vestment and show profit, after which
sales will be scaled downward to
meet competlition. Series was among

¥ |the first Hollywood flicker package

to be sold to tele.

Adult ‘Superman’
To Bow on ABC

NEW YORK, Oct. 15.—A new
“adult” version of Superman is slated
to bow soon as a weekly 30-minute
evening radio show on the American
Broadcasting Company (ABC). The
series, an award winner during its
career as a moppet thriller strip, has
been toned down in its fantasy by
packager Bob Maxwell, and is being
keved toward a listening audience
of greater maturity in years.

The show has been slated to get
the 8 to 8:30 p.m. Monday period,
but the program depariment was
bilked out of the time when the
ABC sales force sold the time out
from under them. The Waltham
Watch Company took over the slot
for Share the Wealth, and Superman
now is being held up pending setting
of a new time period. Among the
possibilities are times either Satur-
day or Sunday nights,

he said, would get another $100 for
the AM work, and the minor actors
about $25 each. Altho Davis did not
mention the specific show or client,
he did say negotiations have gone
along satisfactorily thus far for the
winter debut.

Davis, one of the advertising in-
dustry's top execs, also called for
major time charge reductions, adding
that altho radio will have a secondary
position in the future, when there are
T " sets in practically all homes, it
can survive if costs are brought down.

Chrysler Mulls
Hr. Variety TV

NEW YORK, Oct. 15.—Chrysler
Motors this week was reportedly con-
sidering a new full-hour video yariety
show, which George Jessel may
emsee. Negotiations are said to be
held up pending word from Jessel
this week in Hollywood. The show,
owned by Roberts & Carr Produc-
tions, sells for about $12,000 for a
60-minute program. Titled It's Your
Turn, the show is being handled by
the William Morris office, with Mc-
Cann-Erickson the agency for the
auto firm. =",

Turn is said to have a new twist on
the type of acts and material to be
used, in view of the deteriorating sup-
ply of standard vaude tfurns. Ma-
terial and personality will be com-
pletely off the beaten TV path. Allen
Roth is supervising music, Arthur
Knorr handles lighting effects, Jack
Eisner is designing three-dimensional
sets, and Milton Pascal, co-author of
Follow the Girls, is prepping the
scripts. Ed Reveau, who directed
Are You With It? is the director.
Both Roth and Knorr are associated
with the Milton Berle TV show.

WOR-TV Sees Quick
Need for Revamping

NEW YOREK, Oct. 15.—WOR-TYV,
which made its debut this week, is
planning t{o reorganize its program
schedule soon,

The station bowed Tuesday (11
on a two-hour, {five-night-a-
schedule, and press reception to its
initial programing ventures was un-
usually critical. Julius Seebach, WOR
and WOR-TV vice-president in charge
of programs, stated yesterday that
revisions were under way, but no
details were available. Some changes
may be made by next week.

AMERICA’S No. 1
COMEDIENNE

WM. H. KING
EXCLUSIVE MANAGEMENT
2025 No. Argyle Avenve

Hollywood 28, Calif.
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NBC To Audition “Hollywood, U, S. A.”

“"Hollywood, USA,"” new news-variety layout featuring film names, will

be auditioned by National Broadcasting Company (NBC) shortly as a

ossible late addition to the web's commercial roster. Show is packaged

y Hollywood trade paper columnist Arthur Engel, and Vick Knight, with
Knight handling the producer-writer slots,

Dodge To Head Hawk Firm

Bruce Dodge. vet radio producer for Biow Agency, resigned his berth
last week to head new radio-tele packaging office for radio quizzer Bob
Hawk. Dodge, currently directing “Take It or Leave It" for Biow, will be
ll.flgeeeded by Ed Feldman, who moves to Coast from agency's New York
office,

SCBA Plans Auto Survey

Research committee of the Southern California Broadcasters’ Asso-
ciation (SCBA) a}:prm'ed plans for the first auto listening survev to be
conducted in Hollywood by The Pulse, Ine. Cost will depend on scope
of the study, but will run between $500 and $2,000, with funds to be under-
written by SCBA members. SCBA hopes the survey will uncover a here-
tofore unrated audience.

McHugh Quits MCA

Bart McHugh resigned from his duties in the New York radio-TV
department of the Musie Corporation of America (MCA), effective October
15. The exec had been with the talent agency about 10 years. McHugh has
not announced any future plans, and no immediate replacement is planned.

ABC’s TV Programing Hiatus

~ Television program activity at the American Broadcasting Company,
insofar as it effects expenditures on shows and talent, was virtually at a
standstill this week. Holding up activity was a meeting skedded for next
week, at which the TV budget for 1950 will be hammered out.

TV's “Guy” Switches to AM

Reversing the current trend, the Charles Irving package, “That Won-
derful Guy," is being switched from a TV show to AM. The American
Broadcasting Company (ABC) last week was planning an early audition
for the stanza as a radio show after earlier turning out a sample kine of
the tele version. Neil Hamilton continues in the lead role,

NBC Dropping AM Staffers?

The National Breadcasting Company (NBEC) over the week-end was
slated to let out six people from its AM program department. Because
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For over 815 years, Detroit has had full employment, with over a
million workers earning the highest factory wage rates of the five
largest cities in the nation. It is this past, combined with present
record-breaking automotive production figures, and a hright future,
that'makes Delroit a most fertile field for planting your advertis-
ing dollars. Top radio medium in this wealthy market has always
been WWJ, NBC in Detroit, and most familiar letiers of the alpha-
bet to Delroit's vast radio audience. To give your product prestige
plus selling impac® 9f a ready-made audience, gel your product
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of the heavy sales pattern and the subsequent shortage of sustaining time,
the web feels it is heavily overstaffed on program people for its needs,
Those out will be from the production staff.

Arnold Moves to CBS-TV

Paul Arnold starts a new Columbia Broadcasting System (CBS)-TV
sustainer October 24 from 7:15-7:30 p.m. Arnold was on the National Broad-
cas{lzi}gg E;mpnny‘s (NBC)-TV operation for 14 months before moving over
to -1V,

SHORT SCANNINGS

New York:

Peter C. Goldmark, Columbia Broadcasting System (CBS) director of
research and engineering, flies to England Thursday (27) to lecture and
demonstrate CBS color and long-playing (LP) records to leading British
business engineers and scientists. , . . Alan Ducovny has joined the radio
and TV department of Kenyon & Eckhardt. . . . George Gruskin, of the
William Morris Agency, returned to the Coast office Thursday (13)-

CBS Board Chairman William S. Paley will go to Hollywood October
17 for two weeks' business stay, . . . Oliver Nicoll has joined the staff of
Warld Video, Inc., as an executive producer. . . . Kay Mulvihill will head
the promotion activities of San Francisco’s KSFO-KPIX.,

Hollywood:

Paramount's KTLA is prepping an all-Latin-American revue, “Latin
Cruise,” featuring Bobby Ramos, with a six-man combo and southsof-the-
border acts. Thirty-minute show will be kined for released to Paramount’s
tele film web. . . . Los Afigeles has gained national leadership in video
advertising, according to KTTV’s Frank G. King. Area's total number of
advertisers in July totaled 170, three more than New York. Philadelphia
followed with 144 and Chicago ranked fourth with 133. Loeal firms buying
tele time were 108, tops for the nation,

“Image,” another tele fan mag, will bow November 1, First issue of
24 pages skedded for a 10,000 copy run, Pubiisher is shooting for national
distribution. . . . Full-scale production of Jerry Fairbanks’s "“Crusader
Rabbit,” animated video series, is under way with first 13-week bracket
of 65 shows to be ready for early distribution, Series is designed as a
daily five-minute kid seg. Animation is being done by Television Arts
Production, Berkeley, Calif.,, with films being completed at Fairbanks's
Hollywood studios.

TALK OF THE TRADE

New York:
Marshall Terry, formerly veepee in charge of TV, will become v

in charge of merchandising for the Crosley Broadcasting Corporation fol-
lowing a brief vacation, . . . Bill Davidson has been.appointed an account
executive for Free & Peters, In¢. . . . John G, 5tilli has been selected
advertising and sales promotion manager for the two Boston Westinghouse
stations, 'I#EZ. WBZA. . . . Russell Walker Jr. has been made manager of
the New York office of the John E. Pearson Company.

Chicago: :

E. R. (Pete) Peterson, former central division manager of Mutual
Broadcasting System and before that an American Broadcasting Company
salesmen, next week joins Keystone Broadcasting System as a regional
sales representative.

Another Move|
In Unions’ Feud

Amos’n’ Andy Rep

Version for Kine

HOLLYWOOD, Oct. 15.—Amos 'n’

On Television

(Continued from page 3)
to reprint the statement in full. The
text of SAG's stand was also read by
George Heller, executive secretary of
the American Federation of Radio Art-
ists (AFRA) at an AFRA member-
ship meeting in New York Thursday
(13). In some circles, however, the
SAG statement was regarded as some-
what of a retreat in that it denied
considering affiliation with the Amer-
ican Federation of Musician (AFM)
or discussing the matter with James
C. Petrillo, AFM head; that it an-
nounced its support of the American
Guild of Variety Artists (AGVA) in
its current dispute over wvaude per-

pormers with the AFM, and that it
again proposed a resolution estab-
lishing a TA, with SAG to retain
complete jurisdiction over film, in-
cluding TV {ilm, but excluding kine-
scopes, '

If the October 26 Four A's meeting
is unable to affect a compromise, it
is planned to call Four A's member-
ship meetings in New York, Chicago
and Los Angeles. The stalemate be-
tween the Eastern performer unions
and the Coast film unions is over the
latter's insistence of retaining TV film
jurisdiction. The Eastern unions say
this would be unworkable,

Andy this week were starting to pre-
pare a kine version of their show for
showcasing to prospeclive sponsors,
Since Rinso already bankrolls their
radio program, it will get first erack
at the video show. '

However, the comics are keeping
mum on the duo that will replace
them in the kine version. It is known,
nevertheless, that they have seen
teams that they like,




wber 22, 1949

The Billboard

~ The Truex Family

| —

~ Reviewed Thursday (13) over WPIX, |

New York, 7:30-8 p.m. Style—Domestic
comedy, Script, Searle Kramer and James

Truex; director, Clay Yurdin. Sponsored
by Gimbel Bros., Cast: Emest, Sylvia,
Sally, Barry, James, Vicki and Penelope
Truex, and Maurice Manson,

e —

- Gimbel's has latched on to a pleas-
antly diverting family comedy show
in this domestic stanza built around
» FErnest Truex and all the other
gen | Truexes, large, small and
| medium. The initial program,
hl‘ altho based on the timeworn
mistaken identity gimmick,
% was nevertheless entertaining
i devoid of socks, As usual, the
gossamer story quality was subjected
to far too much strain, but good
ormances, paced, of course, by
e deft Truex pere, carried the
production over,

The show is important in that it
may well mark a parade of other
New York department stores into
television. At the game time, Gim-
‘bel's is giving the show the acid
test, as witnessed by the fact that
two commercials placed a specific
time limit as to when the price of
the u%tm wlglkbllbetinﬂtb?ﬂdé Tt&at's
as clo robably, to a keyed ad as
it's possible to get in TV,

Commercials are integrated wvia
daughter, Sally Truex, who has a
job as an ad copy wtiter for Gimbel's
and who demonstrates or plugs the
bargains mentioned. They're reason-

bly well worked into the story, altho

Truex's readings of her blurb

lines was by no means as artful or
unselfconscious as they could be,

Viewed on a home movie size
screen, the show seemed overbur-
dened with long shots for smaller
sereens, altho Clay Yurdin's diree-
tion was generally fluid except for
A miscue on Miss Truex's closing
curtain commercial,
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Jerry Franken,
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% Dealgnates Radle Review

Radio and Television

Program Reviews

RADIO-TELEVISION

‘ iilu Deslgnates Television Review

Blondie

The MGM Theater of the Air

Reviewed Thursday (13), 8-8:30 p.m.
EST. Sustaining via the American Broad-
casting Company, Hollywood., Style—
Situation-comedy. Producer-director, Dick
Woolen, Writer, Johnny Greene, Music,

Lou Kosloff and orchestra. Cast: Arthur