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Pictured "neath the mistletoe is June Christy with the |Johnay Cuarnieri Quintet, all neatly wrapped for
Christmas in another Thesauras program package, Highlighting again the Thesaurus under the RCA banner, the
ihow, titled “"Here's June Christy,™
‘Il'hh Christy-Guarnieri package is another in the series ol Thesaurus all-star programs featuring such name artists
:ll Fran Warren and Claude Thomhill's ork. Miss Christy, of course, 15 the former Stan Kenton thrush who in the

is @ transcribed library teature program scheduled for release carly in January,

past several months has done some fancy stepping a3 a single attraction
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SOMETHING NEW HAS BEEN ADDED-

“Country and Wesfern Records Mot

é Played by Folk Disk Jockeys” |
is the latest addition to The Billboard Music Pop Charis.
Everyone, or almost everyone, whose time, taleni or money
ﬂ 1s invested in music as = business knows about the famous
: Billboard “Pop Charts,” but not everyone kncws how these

charis are compiled.

Take the “RECORDS MOST PLAYED BY DISK JOCKEYS”
chart for instance. Only 30 records are listed. Yet, to get this
chart, questionnaires are mailed EACH WEEK to more than
9.000 disk jockeys. Disk jockeys write in the five “MOST
PLAYED" tunes in the order of importance plus the NEW
RELEASE which, in their opinion, will be a hit with/in the next
few weeks. A pre-punched tabulating card is “pulled” from
a “tub file” for each song listed, vote values assigned and sorted
and tabulated. All this is done with latest modern equipment
which soris cards electrically at the rate of 425 a minute.

I 1'1"

S0 now The Billboard gives you a companion clisk jockey
Country and Western record chart. Special Folk ques-
tionnaires are mailed each week to over 500 additional
selected Folk Disk Jockeys. Watch this churt. Juke
Box Operators, Record Dealers as well as Recird Manu-
facturers, Distributors and Artists and others depend
upon it,

So when we say “Our Pains Are Your Gains” we hope
you will take a look at the new Folk Disk Jockey chart
and see for yourself. Judge by comparison. And, by
the way. judge methods, too, when comparing fanuhs
of Billboard charts and surveys with any other hit tuns
prognosticating service.
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. SUBSCRIPTION ORDER FORM .
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i The Billboard
’ 2160 Patterson St.
] Cincinnati 22, Ohio
I Please enter my subscription to The Billboard for
| oné year. $10.
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WAX BOOM MAY GO T0 SPRING

Drum - Beating for Capital’s
Sesqui Starts With Breaking
Ground for Outdoor Theater

Interiog Sec. Chapman To Keynote: “Showbiz Sans Bias™

WASHINGTON, Dec. 10.—Paving
the way for a scheduled mid-January
ground-breaking ceremony (The Bill-

Sesquicentennial Exposition, Secre-
tary of the Interior Oscar L. Chap-
man will join with show world rep-
resenlatives in a formal dedicatior
Satarday (17), with the start of wark
ot a big amphitheater to operate next

RKO Fighting
“Yellow Ribbon”
In Piracy Suit

NEW YOREK, Dec. 10.—Jerry Vo-
gal Musiec Company, Inc., filed suit
in United States District Court this
week againgt RKO Radio Piclures
charging infringement of its renewal
rights to the tune, 'Round Her Neck
She Wears a Yeller Rilibon (For Her
Lover Who I# Fur, Fur Away). The
action glso charges unlawiful use of
the title and asks for $100,000 dam-
ages, Aan injunction and aa accounting
of profits derived from glleged un-
lawiul use.

Acearding to the complaint, "Round
Her Neck was composed by the late
(George A. Norton prior to 1917. The
defendants allegedly infringed on the

vear in conjunction wHh the exposi-
tion.

The Nafional Sesguicentennial
Commission has arranged an elabo-
rate ceremony for the amphitheater
ground-breaking in the hope of draw-
ing nationwide attention. Stage and
soreent stars have been invited to
share the limelight with Secretary
Chapman, who will deliver the prin-
cipal address of the ceremony which
will begin at 10:30-a.m. at the amphi-
theater site in Rock Creek Park,

To Kevnote Theme

The theme of the Freedom Fair will
be kevnoted by Chapman in his ad-
dress. - The cabinet member will em-
phasize the importance of maintain-
ing “a free theater for free Ameri-
cane,” and he will cite the exposition
(See DEC. 17 START on page 50)

Cantor To Troupe
Colleges in Spring

(See RKO Fighting on page 14)

NEW YORK, Dec, 10, —Eddie Can-
tar will return to his ald hoof-and-
warble routine next March and April,
when he will undertake a tour of 22
colleges. Cantor 1= planning a lec-
ture series titled Shotw Business—
Farty Years.

He will jllustrate his thesis with
singing and dancing demonstrations
for the edification of the younger set

Cooking for Vets

NEW YOREK, Dec. 10.—Radio
and film stars have joined to wax
spot announcements, plugging
sale for §1 of a cook book, What
Cooks in Hollywood, on behall
of the Disabled American Vel-
erans’ Service Foundation. All
profits from sale of the book,
containing fave dishes of 106
stars, will go to the vels' org.
Amaong those on the 50-second
waxings are Dorothy Lamour,
Gene Autry, Dan Duryea, Rod
Cameron, John Lund, Dana An-
drews, Milton Berle, Bob Hope
and Zachary Scott. Promotion
on the campaign is handled by
Jack Egan.

N. Y. Now Airs
29TV Dramas;

6-Mo. Gain:13

Comedies Also Up; Kids Off

NEW YOREK, Dee. 10.—The cur-
rent video season finds dramatic fare
running far ahead of last spring both
in number of shows on the air here
and in amount of time devoted to
this type of programing. This was
revealed this. week by Ross Reporis
in a special survey of programs by
category in New York City. Along
with the boost for dramas, the sur-
vey noted a concurrent drop in chil-
dren’s and musical programs,

Stralght dramatic shows have In-
{See NEW YORK AIRS on page 8)

Tab Shows Oust Stem Grind Pix

BrandysChiin
Will Use Short
Legit Revivals

NEW YORK. Dec. 10.—Tab versions
of various drumatic and comedy hits
of past years will start rolling at va-
rious Brandt Theaters in the nex| {ew
weeks, The first capsule will go on
at the Selwyn, now a 42d Sireel
grind 'double-feature flicker houss,
The tee-off will bring on The Re-
gpéetful Prostitute, set to preem on or
agﬁut December 23.

Thealer ops have other houses on
the list to open with these hoiled-

down oprys. It plans’ to use the
Gotham, the Star, the Beacon and its
string of houses an the Subway Cir-

> ong the plays it has tentative-
f;";ﬁimuﬁt Sailor, Beware; Up
in

(See Tab Shows Oust on page 41)
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Mabel's Room, Getting Gertie's

Showbiz Stocks
Double 1939s

WASHINGTON, Dec. 10, — The
average market value of amusement
stocks in September was double that
registered in 1939, the Securities and
Exchange Commission (SEC) reported
this week, The rike of approximately
08 per cent over the last decade placed
amusement corporations third in the
nation's industiry groups with respect
to increase in stock value,

During the month the amusement
stock index varied between a low of
190 and a high of 205. averaging 108.
The September average for all stocks
was 123. Only airline stocks, with an
average index of 200, and paper in-
dustry stocks, with a Seplember index

of 227 topped the amusement in-

dusiry.

Album Fever
On Musicals

Grips Waxers

They Go for Pre-Bow Options

NEW YORK, Dec. 10.—The stiff
diskery competition for the original
cast album recordings of Broadway
shows, which zoomed anew as a ma-
jor factor in the sales structure of the
disk indusiry as the result of the

tremendous success of the South Pg-|C

cific and Kiss Me, Kate packages,
{See Diskers Go To Options, page 16)

EARLIER CLOSING

December 31 and January 7 lIssues [| 2

On accaunt of the Holidays ALL forms for these issues will close 24 hours
carllsr than usual,

Cet your NEWS and ADVERTISING in Early.

[ —

Diskers Sure
Xmas Rush To
Outlast Winter

Maybe Best Postwar Biz

By Hal Webman

NEW YORK, Dec. 10.—The record
industry is likely 1o enjoy its biggest
boom since the war during thewinter
and spring of 1950, according to the
current trend of thought among big-
wigs in the wax business. The gen-
eral feeling is that the currenl giant
pre-Christmas business will be car-
ried into the first part of the coming
vear primarily because the so-called
“battle of the speeds,” accused of
causing industrial chaos, has bred a
general publie understanding of the
mechanical developments in the in-
dustry:s Consequently, it is fell that
the public is ready to open its pocket-
boak for each or any of the three
available types of records and phono=-
graphs now that they know what it's
all aboul.

The anticipated RCA Victor adop-
tion of the 33'; long-playving system,
it iz believed, wwill further aid the
elimination of speed confusion And
the fact that the Victor phono line
will include the long play turntable,
as well as its own 45-r.p.m. system,

(See Wax-Boom May Go on page 14)

Labor To Sink
Plenty Moo in
Radio for 1950

WASHINGTON, Dec, 10, — The
coming year will see organized
labor's most extensive use of radio
in history, radio execs here declared
this week. Not only are labor unions
operating their own stations, but
additional time is being bought by
labor on other facilities. One of the
biggest polential swag-bags for the
broadcasters is the $16,000,000 which
the American Federation of Labor
(AFL) thru Labor's League for
Political Education (LLPE), is sesk-
ing to raise for use in the 1850 elee-
tions. A large chunk of whatever
finally gels inlo the war chest, thru
52 contributions from the AFL's
8,000,000 members, will be used to
buy time on local stations an behalf
of AFL-indorsed candidates,

AFL already has contracted with
the Mulual Broadeasting Svstem

(See Labor to Splurgs on page 8)
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 Delay on Puerto Tax Dod

¥
g ¥

Effect of Plugs

On Food Prices

L a
L

e s o

Treas. 'i‘o Wait
For March 15

Tax Returns

“Duffy’s Tavern™ Did It

WASHINGTON, Dec. 10, — Final |

pronouncement by the Internal Reve-
nue Buresu as to whether Duffy's
Tavern has managed lo pet around
the tax laws by broadeasiing from
Puerto Rico will not be made until
after examination of tax returns due
next March 15, tax officials told The
Billboard this week.

Bureau legalists have examined
carefully the recent Puerto Rican
law granting tax exemptions to new
businesses in the island as well as
the 17, S. law recognizing tax legis-
lation passed by U. S. possessions and
have come to the tentative conclusion
that a loophole exists. However,
until the income tax blanks of the
show's personnel are examined, the
bureau will be unable to pass judg-
ment, it was stated.

Duffy's Tavern is only one of more
than 100 U. S. businesses which have
jumped to Puerto Rico with the ex-
pectation of tax savings, burean
spokesmen say. Each case “probably
will” be passed upon independently
by the tax agency, they add.

Apparent Loophole

The law was put into effect by
Puerto Rico with the idea of encour-
aging the formation of new busi-
nesses by providing tax amnesty in
order to increase the island’s generzl
Income. However, it was apparently
so0 worded that U. S. firms can mMove
to the island and continue to do the
major vart of their business with
the United States without paying
any sort of taxes,

A subcommittee of the House Ways
and Means Committee has been in
Puerto Rico to study the advisibility
of extending Social Security to the
possession. Following the first of-
ficial disclosure of the apparent tax
loophole by Rep. Noah Mason (R,
i1.) just before Congress's adjourn-
ment, the subcommitiee haslily re-
vised its agenda to include an in-
vestigation of the situation.

If it iz eventually concluded that
the loophole actually exists, the odds
are that a bill will be enacted next
session authorizing the Revenue
Bureau to slap the usual U. S. tax
on businesses which have moved to
Puerto Rico.

Windsor Blue Law Repeal

May Cut Detroit Sunday Biz

WINDSOR, Ont., Dec. 10.—Repeal
or amendment of the ban on Sunday
professional entertainment in Windsor
was voted Wednesday (7) in the first
blue law election in this area in sev-
eral years. The vote was 13,939 to
10.88i. The action was on a petition
to ask the provincial government for
local option on the Lord's Day Act
which governs such entertainment.

One consequence of the long stand-
ing Canadian ban on Sabbath shows
has been that Windsor residents have
been crossing the border to attend
Detroit shows.

INCOME TAX INFO

WASHINGTON, Dec. 10—Show-
tolk confused over income tax com-
plexities can get information on
tough points from the Internal Rev-
¢enue Burcau's best-seller, Your Fed-
eral Income Tax. The 1949 edition
of the 138-page book went on sale
this week at the Superintendent of
Documents, Government Printing Of-
ﬂce.mWaxhin:tm 25, The price is 25
oeEn

Na. 1 On the Honor Roll of Hila
MULE TRAIN

Sheet Music Seller
DREAMER'S HOLIDAY

No. 1
No. 1
No. 1 Dizk via Dealer Sales

No. I Disk in the Nation's Juke Bores

No. 1
SLIPPING AHROUND, . Wakely-M.
Best Selling Retail Country and
SLIPPING AROUND. |. Wakely M.

No. 1

No. 1

i % MULE TRAIN, Tennessee Emie,
0.

= SATURDAY NIGHT FISH FARY. L.
0.

No. 1 Sheet Music Seller in England

YOU'RE BREAKING MY HEART

Leading albums, classical

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

Most Played on Disk Jockey Shows
MULE TRAIN, F. Loine, Mescury 5345

MULE TRAIN, F. Laine, Mercury 5345

MULE TRAIN, F. Laine, Marcury 5348
Most Pluyed Juke Yoz Counitry end Wesztern Record

Most Played Country and Western Records by Folk Disk Jockey

Cap 57-40238
Most Ployed Juke Bozx Biues and Rhythm Record

Best Selling Retail Blues end Rhythm Record
SATURDAY NIGHT FISH FRY. L. Jordan. Dec 24713

: disks, English and Canadian sheet sellers and full scors on all
music-diak popularity in Music Popularity Charts,

Whiting, Cap 5740224
Western Record

Whiting, Cap 5740224

Iﬂl‘m Dec !-I'?H (]

WASHINGTON, Dec. 10.—An io-

vestigation to discover how much of
the tab for raidio and TV adverlising
by food processors is being > on
to the consumier in the form of higher

prices is being undertaken

subeommittee, Sen. Guy G
1a.), chairman of the group, disclosed
this week. The

tvpes of ads

pages 10 to 38,

WASHINGTON, Dec. 10.—Suppaort
is growing in the nation's capital for
a manufacturer's tax to replace all
existing excises except those on
liguor and tobacco. Bills providing
for such a tax are pending before

mittee, which is expected to take a
look-see at them when it goes info
the excise situation early next ses-
5ion.

Such a switch in tax procedure
would make little difference in the
federal government's net mcome but
would be of great advantage 1o the
entertainment industry. Backed this
week by the board of the National
Association of Manufacturers
(NAM), the scheme calls for the
abolishing of excises on admissions,
caharets, ballrooms, disks, radios,
phonos, perfumes, furs, light bulbs,
and the rest of the long line of ex-
cise levies. .

Substituted would be a tax levied
on the end products at the manu-
facturing level. The NAM board
tailed to recommend the amount of
the new tax, but congressional hills,
in general, place it at 2 par cent
Every manufactured product, from a
bobby pin to the kitchen sink, would
be subject to the tax. The fee would
not be obvious to the general public,
since it would doubtless wind up as
one of the hidden taxes levied di-
rectly on the manufacturer but
passed along to the public. Food and
food products would be exempt
under present proposals.

The manufacturer excise proposal
meets the chief objection made by
the Treasury Depariment %o &Ly
changes in the excise ilax structure,
by providing a substitute for the loss
of revenue to be incurred if excises
are reduced or eliminated. A 2 per
cent levy on manufacturers would

SABIA JOINS SPECIALTY

HOLLYWOOD, Dec. 10. — Ben
Sabia, formerly with Hill & .
joined Specialty Becords fo
Prexy Art Rupe in the disk line as

Music =nd

pubberies, Greenwich

Move Afoot T(-)—Substitut—e
29, Bite on All Products,
Kill Showbiz Exeise Taxes

NAM Board Backs Bills Pending in Congress

the House Ways and Means Com- ply

well as to handle Specialty’s subsid | '

Venice Music.

bring in about $4,000,000,000 a year,
according to congressmen favoring
the idea. 'That is approximately
equal to the annual excise take at
present. A

A manufacturers excise would ap-
ta radios, phonos, TV sets and
disks, but the 2 per cent rate talked
about is substantially less than those
now in effect,

WDET Card at
Bargain Rate; $1
Buys Spot Time

* DETROIT, Dec. 10—Radio time
has hit the bargain basement level

with the issuance of a new rate card

by WDET, operated by the United

Automobile WIDrkEIil (C10), with

prices starting at per announce-

ment. The new taw level, avail-
able on quantity time :

' de possible by the inclusion of

f

a senale
tte (D.,

robe enco ]
y processors but s
centering on sadio and TV.

The subcommittee, a division of the

Senate Agritulture Committee, =

making the siudy as part of its gen-
eral investigation into the causes of
the large price spread between the
farmer and the consumer in food
products,

Senator Gillette sald the subcom-
mittee is alto highly interested in
finding out whether heavysad expen-
ditures by fuod processors result io
uncovering dditional markets for
farm goods or whether they “merely
channel demsind to a particular firm.

The subconumittee may make avaii-
ublie its over-all ad find-

sald, but will not dis-
close ad expenditures of individuz
companies, The group has asked sev-
eral large processors to submit their
advertising expenditures - but has
made no attempt to canvass the whole

indusiry.

Figures cphmpiled by government
statisticians place the total spent on
network ads by food processors at ap-
proximately 000,000 last year
Since that amount is based on gross
billings before discounts, actual ex-
pendi were smaller. For national
magazine plugs, food processors speni
around $71,000,000 in 1948,

Sensation Tries Classics
DETROIT, Dec. 10 Sen<uatiGn
local independent label
which has Hitherto specialized in ihe
race field, rnade its venture into the
classical adaptation territory with the
release this week of Anitra’s Jump
by Todd Rhodes and His Toddlers
The numberr is & version of Grieg’s
Anitra's Daiee,

Billboard

Weekly
Founded | 894 by W. H. Donaldson
Publishers
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rammell Plans
aucus To Keep
[arris on NBC

HOLLYWOOD, Dec, 10.—National
roadeasting Company (NBC)
vgirman of the Board Niles Tram-
wll apnd Phil Harris, are ex-
socted to huddle early next week,
work out a deal which will keep
larris glued to WBC and end cur-
ent attempls to entice the Harris-
aye airer to the Columbia Broad-
asting System (CBS) Sunday night
ine-up. Altho Trammell would make
ko comment on the purpose of his
urrent Western trek (tied up with
enewal of the KFI affiliation pact),
lose sources indicated that Harns
vould be offered a long-term mini-
wum  guarantee deal regardless of
whether the show is aired commer-
ially or sistaining. In essence,. the
act would be similar to deals worked
1t earlier this year for Jim and
Viarion Jordan (Fibber and Molly)
nd Eddie Cantor, among others.

4 According to Harris, no personal
iegotiations had been started either
sy NBC or CBS at press time. Harris
rade it clear, however, that he wasn't
itching to leave NBC, nor was his
sponsor, Rexall Drug Company,
pitching a shift at this time. Harris's
two-year pact with Rexall expires
next June and no renewal talks have
vet begun.

Harris spiked all reports that he
was definitely moving, declaring: "I
am very happy ripht now and very
nartial to my 7:30 time slot. Naturally
[ would likke it better if I didn't have
to compete with Amos and Andy,
but we're doing well despite com-
netition, so I'm happy abput it all
Nohody has approached me from

(See Trammell Plans aon page &)

Trammell, KF1
Owner To Talk

Renewal Pacts

HOLLYWQOD, Dec. 10, — Niles
Trammell, ational Broadcasting
Company (NBC) board chairman, ar-
rived on the Coast this weel to per-
sonally handle the negotiations for
renewal of KFI's affiliation pacl
Trammell is skedded to meel with
Earle C. Anthony, KFI owner, shortly
in Palm Springs to dizcuss terms and
length of the affiliation pact.

Sources close to Anthony predicied
that the wact would be renewed with
2 minimum of hassling, discounting
reports that KFI would deliberately

ve a hard bargain since the KMPC-
NBC purchase deal fizzled out leav-
ing NBC out on & limb. KFI's only im-
nortant demand will be a firm two-
vear deal, since Anthony feels that
anvthing less would be insecure.

Rumors that Trammell would make
another offer to buy oul KFI were
likewise discounted, Understood NBC
approached KFI indirectly after the
EMPC blow-up but was told agnin
that the Anthony stations (KFI and
KFI-TV) were not for sale. Insiders
point out that if Anthony refused 1o
sell out to NBC when latter was pitch-
ing for KMPC, station op will eer-
not sell now that the picture 1s
he is virtually a

and, after, which KFI1 will resume its
promotional campalgn on behalf of
NBC sh ' was running A

i aper drive which
‘; when NBC

Brief and Important
Last-Minute Digest of AM-TV News

P&G May Double “Beulah™

Columbia
version of the show as well.

Fitzgerald & Sample.
Babbitt Cleanser To Drop

present program
sogmetime in January.

Duane Jones is the agency.

by the FCC to make up
New York from Jersey

WHOM iz licensed to

hour of “Modern Romances” on
show, which airs from 11 to 11
up by the sponsor
Arthur Godirey on

FCC Calls for Decision on WINS

[l Progresso, the Italian language paper,
ite mind whether it wants to buy
York, from Crosley Broadeasting Corporation or to move
City. FCC pointed out that both pending bids
could be considered, since they both spek facilities in the same city.
Atlantic Broadcasting Company,
eaid is a wholly owned subsidiary of

on NBC's T}
Procter & Gamble, which sponsaors
Broadcasting System (CBS),
The likelihood 15
a onoe-a-weelk half-hour stanza in tele, produced on {ilm in Hollywood.
Hattie McDaniel plays the lead and the program iz handled by Dancer,

“"Beulah™ across the hoard on
is interested in doing a video
that it will be done as

“Harum,” Go Full Net

Now on the Columbia Broadeasting
a split network with “David Harum,"
somelime in January
The Babbitt replacement program isn't known,
This makes the second CBS sponsor in two weeks to go for the full
CBS web facilities, “Gangbusters”

System 3-3:15 p.m. daily with
Babhbitt cleanser will drop its
and go on full CBS network

(General Foods) being the first

and WHOM

last week was ordered
WINS, Ifew

WHOM to

which the FCC
the paper.

General Mills To Drop “*Modern Romances’.

General Mills, which has been bankrolling the second quarier-
American Proadeasting Company

(ABC), will bow out of that show around the first of the year.

The

.90 a.m., across the board, was picked
oniy a few weeks ago.
Columbia Broadcasting Syslem.

The major competition 18

WM Agency Plots
ChicoMarxforTV

HOLLYWOOD, Dec. 10.—Entry of
Chito Marx into the tele field is
currantly being plotted by the Wil-
liam Morris Agency Coast exec
George Gruskin, who this week &sc=-
guired the radio-tele righis fo a
family series written by George

of Ride the White Donkey. Series
will be a situation comedy epic
dealing with explaits of an Italian-
American farily, with Marx in the
title tole. Show is being cast for
eatly audition here with & combina-
tion AM-TV deal contemplated

WSAI Off the Block:

Plans Improvements

CINCINNATI, Dee, 10.—WSAI on
the block for some time, removed its
wWFor Sale” sign this week because no
satisfactory offer had been received,
according to the station's general
manager, Robert Sampson,

wWith the station removed from the
market, Field Enterprises, Inc.,
headed by Marshall Field, plans a
program of improvements for WSAIL,
Sampson said. No actiond will be taken
on the plans until a meeting next
month of the Buckeye Broadeasting
Corporation, operators of the station,
Sampson stated,

The plans under ponsidecation
would “improve the stature and pres-
tige of WSAL" the report says.

Panetta, noted nowvelist and author|,

Ace in 4G Biow,
Morris Cig Suit
On “Ruthie” Pay

NEW YORK, Dec, 10.—A suit for
54 000 by Goodman Ace againsi his
farmer sponsor, Philip Morris Com-
pany, Litd., and the Biow Company,
advertising agency, was disclosed this
week when Philip Morris moved for
an examination of Ace before trial.

Ace. in his action in New York
Supreme Court, claims that the spon-
sor owes him §4,000 for the hiring of
additional talent for his five-minute
TV show, Ruthie on the Telephone,

which signed off November 5,

Philip Morris seeks the examina-
tion before trial, it was reported, in
avder to show that neither the Biow
Company nor Philip Morris had re-
quested the change of format of
Euthie. wnich necessitated the hiring
of additional performers,

The contract of last August pro-
viding for the sponsorship of the pro-
gram stated, according to Philip Mor-
ris. that the script was o be written
by and the program be produced
under the direction of Goodman Ace
at a fixed sum each week. Under the
agreement, the motion further claims,
it was understood that there would
be no increase in the price for addi-
tional persons in the cast and that
afler a-13-week period Philip Morris
could cancel,

P. H. Gurman, advertising manager
for Philip Morrls, claims in an af-
fidavit that the show did not prove
estisfactory, and they canceled after
13 weeks. Gorman's offidavit also
states thnt he has been advised by
the Biow Company that no one repre-
senting them had requested the addi-
tional performers.

EARLIER CLOSING

December 31 and January 7 Issues

On account of the Holidays ALL forms for these issues will close 24 houry
aarlier than usual,

Get your NEWS and ADVERTISING in Early.

S “DEPT. STORE’
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Plans Home
Demos and

Sales Pitches

Answer to Video

NEW YORK, Dec. 10. — WMCA,
New York independent, is working on
plans which, should they materialize,
would literally establish the station
as a sort of “radio department store.”
WMCA is cuing its plans to the homa
demonstration technique which have
been used with considerable Success
in  selling television Treceivels via
radio. _

WMCA's thinking on lhe subject,
as outlined this week by Norman
Boggs, ils general manager, 15 that
there is a multitude of items which
can be sold wia the demonstration
' Boggs declared that this
fechnique permits a retailer to get
into a potential customer's home, thus
permitting a maximum sales pitch
under optimum circumstances, prefer-
able even to creating store traffic.

1t iz also pointed out that to somsa
measure at least, home demonstration
is radio's. answer to TV's sight {factor.
One of video's big edges Over other
media is that it permits merchandiss
demonstration. Now radio, Boggs
feels. has a like selling device. The
home demonsfration routine is
credited to Earl Muntz, currently
rated about seventh in TV receiver
sales.

Plug Appliances

Boggs declared that at the outset
WMCA will concenfrate on home ap-
pliances. One account, Dynamic
Stores, is already planning 1o pitch
home air conditioning equipment, The
account is now using WMCA time for
International Harvesters, whose deal-
ere are using this method on other
New York stations. WMCA also is
investigating the advisability of in-
stalling its own battery of telephones,

(See Dept. Store Gim on page B!

Maloney May
Take Along

Newell Acets.

NEW YORK, Dec. 10.—The ques-
tion of what accounts might leave the
Newell-Emmett (N-E) Agency at the
end of this year, as a result of the
agency's reorganization this week,
was a top trade discussion item this
weele, Tom Maloney, who merged
his own agency with N-E seveén years
ago, is reported planning to reorgan-
ize his own company on the basis of
several accounts which, it is antiel-
pated, may travel with him.

These aceounts are said to include
Autolite, Graphlex Camera and Spilex
Wallpapers. N-E's top account, Lig-
gett & Myers, will undoubtedly re-
main with the outgrowtih of the N-E
reorganization, to be known as Cun-
ningham & Walsh, Ine. It is also
known that Decea Records, now han-
dled by N-E, will not shift agencies.

Ax for 28

Reporls Friday (9) were that N-E
had dismissed around 28 employees,
including staffers in the production,

media, arl, research and accounting
departments.

N-E is currently represented in ra-
die and TV principally by its numer-
ous Chesterfield Cigaretle shows, in-
cluding Bing Crosby, Perry Como and
Arthur Godlrey.
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NBC Offers Helbros 26-Week|

On-Ag’in, Off-Ag’in Twist

NEW YOREK, Dec. 10.—Tightening
competition for the advertiser's dollar,
which has been the root cause of an
Increasing number of strange radio
deals, this week had a highly unusual
proposition in the works, submitied
by National Broadcasting Company
{(NBC) to Helbros Watch Company.
The bankroller, which recently
dropped Quick as a Flash on Mutual
Broadcasting System (MBS), has
been dickering for the Richard Dia-
mond whodunit show for the 5 p.m.
Sunday slot on NBC. The NBC pitch
palls, in part, for Helbros to sponsor
only alternate 13-week periods of the
Dick Powell show, with the web sus-
taining the stanza in the in-between
cycles,

NBC has assured Helbros that it
will spend a minimum of $100,000 to
pramote the time period, in a battle to
wean away listeners from the MBS
Sunday line-up. Opposing Richard
Diamond would be MBS's potent
show, The Shadow. It is believed
that the talent rap would be around
$3,000 weekly,

Helbros is understood to be plan-
ning to budget only some $250,000
for a new web radio show next year,
This amount would support the Dia-
mond show only for a maximum of
26 weeks. If the blueprint works out

Nebraska Bans
Air Giveaway

As a Lottery

OMAHA, Dec. 10.—A radio feature
called Tun-0 has fallen wictim of
the anti-gambling drive in Nebraska,
with Attorney General James H.
Anderson ruling it a lottery.

It was played thru pamphlels dis-
tributed free by groceries. The leai-
lets list the titles of 250 songs, all
numbered. The player then tuned
his radio to the Tun-0O program,
tried to identify the melodies played.
Winners called in and received prizes,

Anderson held that a “considera-
tion” was invnlved because the
players were compelled to visit stores
for their leaflets, even tho they need
not make purchases. He also ruled
that the element of chance existed.

TONY MARTIN

(s .:. ;I:::;-

SNt

=}

“My favorite is Schenley™says
tlis famous singing star. “It
mikes any drink taste richer.”
For mellow taste and rare gual-
ity millions specify Schenley,
as Tony Martin does. Rare
blended whisky. 86 proof. 655
grain neutral spirits. Schenley
Distributors, Inc, N.Y.C.

i ——

as skedded the watlch company prob-
ably would take over the show far
three months in the spring, drop out
during the summer, and return f{or
the three-manth pre-Chrisimas pe-
riods. FHelbros has heen offered a
five-year deal. The web would be
free to sell the unsponsored cyecles,

Helbros, meanwhile, is loocking
around at other properties, One of
these 15 the Philip Marlowe detective
stanzfl, airing Saturday nights on Co-
lumbia Broadcasting System.

Authors’ League
Calls January
Huddle on TV

NEW YORK, Dec. 10.—An attempt
to settle the dispute over jurisdiction
of TV writers will b2 made at a con-
ference to be called in January by the
Authors' League. The league coun-
cil, in an effort to come up with a so-
lution, called for the meeting Wednes-
day (7). The dispute involves the
Radio Writers' Guild (RWG), the
Television Writers' Guild (TWG) and
the Screen Writers' Guild (SWG).

The league council meeting &lso in-
structed the Television Writers' Guild
only to call itself the television writ-
ers’ group until some sort of solution
is reached on the problem.

Prolonged IHassle

The TWG's bid for admittance into
the league was spiked last July by the
RWG's opposing vote. It was hoped
that the ereation of the National Tele-
vision Committee (NTC) by the
league to co-ordinate contract de-
mands and handle negotiations would
settle the writers' problems. How-
ever, the hassle has continued. Com-
plicaling the situation is the fact that
the SWG, a league affiliate, also wanis
TV scripting jurisdiction. The or-
ganization of the Hollywood wideo
writers is being handled out of the
SWG office,

The picture is now that the TWG
cannot become a member guild of the
league without an okay from the
RWG, but just the same it can con-
tinue organizing scripters in the visual
medium. The TWG has already re-
fused the offer of an equal partner-
ship made by the RWG. Backing the
TWG in its fight for TV jumsdiction
is the powerful Dramatists’ Guild,
which feels that many theater scripi-
ers will eventually write for video,

Colo. Broadeasters
To Form State Assn.:

Sesac Offers Huddle

SALT LAEKE CITY, Dec. 10.—
Colorado broadcasters, meeting herc
during the course of a Diﬁlripl_ld
meeting of the Nationnl Assoriation
of Broadcasters (NAB) this weelk,
moved to organize a Cuolorado State
radio association. A five-man com-
mittee, Rex Howell, KFXL, Grand
Junction, chairman; Jim Russell,
KVOR, “Colorado Springs; Al Meyer,
KMYR, Denver, and Robert Ellis;
KGHF, Pueblp, wins named to draw
plans for the new group, A State-
wide meeting will probably be called
shortly after the (irst of the year.

The District 14 meeting was high-
lighted by public announcement by
Sesac., Inc., that it would meet with
broadcasiers to discuss peEr-prpgram
licensing agreements. Broadfasters
have sought such an  agreement,
rather than straight binnket deals,
for some 1ime. _

Attending broadcasters also re-
corded wholehearted support for the
Broadeast  Advertising
(BAB), They wvoleed this appr
in a resolution urging that the

g

Bureau|like

ing up 13 weeks or tape.

(Sece Colo. Broadoosters on pyge 8) *.mh'“ mto thf "“""”’F’. 3

Miles Buys “Family” for AM, Gets TV Option '
In buying the veteran “One Man's Family™ for AM on Hnﬁl:l:i
Eroadeasting Company (NBC) last week Miles Laborataries %ﬂc
quired first refusal on video rights to the show. The , An :
package, has been airing separate AM and TV versions sustaini
sinee the radio version was rﬁ-appﬂl by Standard Brands earlier :
year, after 16 years of sponsorship. Miles sturts sponso ' :
5. Carlton Morse will continue as writer, Miles agency is Wade, '
gale brought particular pleasure to NBC. marking a successful pitch on
another house package, other recent sales including * et,”
Screen Directors’ Playhouse” and “Halls off Ivy."

Kellogg's Drops “Mother Knows” for New Show

Kellogg's has dropped “Mother Knows Best” on CBS to assume

sponsorship of “Mmk Trail,” a 15-minute across-the-board series,

Kenyon & Eckhardt will agent the program. The network has not
been set vet, '

“Home Journal” Story on Films for ABC-TV
The Curtis Publishing Company will sponsor & special TV series of
five-minute films, based on a story in the January, 1950, issue of The
Ladies Home Journal during the week of January 2 over three
American Broadcasting Company affiliate stations, WJIZ-TV, New
York; WENR-TV, Chicago, and WMAL-TV, Washington, The deal was

set by Batten, Barton, Durstine & Osborn, Inc, It is The Journal's first
TV venture.

“Air Forum™ To Use Readers’ Digest Material ;

Theodore Granik, awner of “American [Forum of the Air," has set

a deal with Reader's Digest to use Some of the meg's articles and

authors on his NBC radio-television forum once a month, beginning

January 20, The initial simuleast will feature a debate between

Harold Stassen and Sen. Claude Pepper albout Stassen's article “De

We Want Health Insurance in the U, 87" The mag will pay off via

plugs for the Stassen-Pepper debate on the "Forum"” simuleast.

Irving's “Wonderful Guy™ Set on ABC-TV

The Charles Irving comedy package, “That Wonderful Guy,” has
been set for an carly TV debut on American Broadeasting Company
(ABC). The show, featuring Neil Hamilton and Jack Lemmon, was 1
projectefl for web execs via a kine audition which impressed the brass
enough to finalize the deal. The show originally was pitched at ABC |
as a radio stanza, but was converted to TV at the web’s suggestion.
Starting date and hour will be set shortly, ; 1

MGM Air Shot
Success Cuing
Off Expansion

HOLLYWOOD, Dec. 10.—Success
of the Metro-Goldwyn-Mayer
(MGM) transcribed radio sh and
continuéd ownershin of loecal Eta-

Dunn’ger, Winchell
Properties Split Up

NEW YORK, Dec. 10—Young &
Rubicam this week decided to split
the recently canceled Dunninger-Paul
Winchell program inlo two video
properties in hopes of selling them to
two of it clients. A program starring _
Dunninger is being pitehed at Cluett=| yinn KNIGM should cue off the
Peabody, while the advertising agency | ery's expansion in radio and |
is attempting to interest Borden in|jslevision. Openly elated at having
sponsorship of another featuring Win-{ seddied the radio plattered shows
chell. to over 100 stations, MGM execs are

he pl as two virtues, It would | mulling additional ways of

pu'f :;ig ﬂuhse accounts into TV, and|profits {rom its radio subsids,
each program naturally will cost much The extent and direction of radis
lecs so that it becomes easier to|expansigns ic still undertermined, sl
peddle. Insiders also feel that the|ibo MGIM has made two unmuﬁ
Dunninger-Winchell ecombo ' was|pitches \within the past 90 da)l. g 1
hound to split, sinee it was the only was for a tie-up with the Los

video show featuring stars of equal| Times [lelestation, KTTV, which’
stature. This sometimes led to dif-|would have replaced the ¢3-CB!
dicuities when would disagree|deal. The other was for purchase
ae to the amount of time each was to|of KLAIS and KLAC-TV, Hollywood
haive on the show. (See MGM Alr Shot on page 8)
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“Mr.D. A.” Going Live; Byron
Says Tape Not for Drama
NEW YORK, Dec. 10.—What is be- when aware that the f

b Py By

==

eved to be the first defection of|{hey arp giving is not 4
; airing Fﬁ; ‘*“'F'If “'ﬁrﬂ took | *m but only for *n hunk of
ace this weck when Mr, Distret] oy | e

fijﬁnmey dropped out of the tape w |
classification and made plans to go| 1 ﬁ .
hack live., The show will resume FRES __.1r

non-recorded January 4, wind= | trou

The return to in-person brogdeastsy

oped thru the irt':fjhtnnﬂt ol Ed |
Byran, Mr. D. A’s producer. Byron
principal resson was his dised
that deamatic programs do not lent
themselves as well to recording, un
ke comedy and dramatic shows. Hey
attributes this ta paye fical rEl-
sonr; It seems actors’ canit  wWOE 3
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NEW YORK, Dec. 10.—The satura-
on selling technique in sadio adver-
iising, which garnered fabulous re-
sults for used-car dealers a few yenrs

R. ). Lewis Set
As Godfrey’s

Summer Filler

NEW YORK, Dec, 10. — Altho the
summer of 18560 is more than seven
months away, Robert @, Lewis al-
ready has been signed as the Arthur
Godfrey radio and TV summer re-
placement on the Columbia Broad-
casting System (CBS), This will in-
ilude the morning radio program
sponsored by Gold Seal, Wildroof,
National Biscult, Chesterfield and
illsbury, the mnighttime simuleast
sponsored by Lipton's Tea and the
hour-long Chesterfield TV show. The
early pacting of the comedian came
as the result of the fine job he did
l1ast vear durlng the Godfrey 10-
week hiatus which may be lengthened
to 13 weeks In 1950.

CBS execs are also busy pitching
a new Robert Q. Lewls daytime radio
show at prospective sponsors. While
the format of the show has not been
definitely set, it is certain that Robert
Q. Lewis will not go on as a sustainer,
The net also expects to have the
bespectacled comedian on video in a
half-hour revue by the first of the
year, He also auditioned last week
as emsee of an hour simulcast called
The Show Must Go On.

Non-Sked Airlines Fly High
In New Radio Loop-the-Loop

ago, is now being applied to the un-
chartered airline business by ex-sec-
ondhand auto operator Tony Holzer,
“The Smiling Irishman." The satu-
ration technique is best defined as
high-pressure selling via &5 many
separate spols or programs a day as
passible, Holzer, who at one time, along
with Earl (Madman) Muntz and Like
Kin, spent $300,000 annually for radio
time in New York City alone, has set
himself up here as a booking agent
for 8 group of non-scheduled airlines
and is now buving $1,700 worth of
time on WMGM here every week (o
push his new husiness moniker, “The
Flying Irishman." He's also negotiat-
ing to sef similar saturation campaigns
in motion on other New York stations,

Meanwhile Ed Tabor, former Wesl

Coast radio announcer, launched a
gimilar time blitz on WNEW last
month to plug another unchartered
airline service, Sky Coach. Tabor is
spending $5,000 weekly on WNEW
right now and hopes to shell out
$100,000 annually in radio during the
coming year. He's following the same
time saturation policy on radio sta-
tions in other cities, Including Chi-
cago, Miami, Philadelphia, Los An-
geles, San Francisco and Boston.

Holzer's and Tabor's new booking
gervices should prove a definite boom
to the unscheduled airlines since it
enables them to bring off a blitz ad
campaign on a collective basis thal
none of them could have managed
Individually. Imdividually the small-
er airlines have very small ad budgets,
but on a pooled basis they can afford
much more air time,

Brief -aml |

Important

B&B Pushes Radio
Thru Pic Theaters

HOLLYWOOD, Dec. 10.—Benton
& Bowles (B & B) will use film
theaters to sell radio in a novel film
spot eampaign on Procter & Gamble's
(P & G) Perry Mason daytime strip
over Columbia Broadcasting System
(CBS). Gimmick is & one-minule
capsule mvstery film, made by
Pyramid Productions for distribution
to all CBS affiliates.

Stations In furn will make recip-
rocal _deals wilh local theater ops,
giving free air plugs in return for
theater showings. Same film will
also be used on television, altho video
deal will probably be on a straight
spot time purchase basis,

A similar drive was made success-
fully last year by B & B in promo-
ting the Welcome Travelers air show,

Heller Maps Peace
With SAG on Tele

WNEW YORK, Dec. 10.—One of the
first missions of George Heller, the
newly appointed head of Television
Authority (TA), will be to make
peace with the Sereen Actors’ Guild
(SAG). It is believed he is now
mapping out a campaign to accoms-
plish that end, details of which will
not be revealed for several weeks.

Heller and TA will also start co-
ordinating material for forthcoming
negotiations with the networks and
stations in order to get a pact cover-
ing performers in TV, The first move
will be to call a meeting of the Asso-
clated Actors' and Artistes (Four A's)
members working in video in New
York, Chicago and Los Angeles to
get their views on- wage demands
and brief them further on the union,

Heller's appointment was long ex-
pected, since he had been one of the
principal mentors of the new labor
org, a role he had similarly played
in the formation of the American
Federation of Radlo Artists (AFRA),

NARBA Flop
Imperils Top
U. S. Stations

Montreal Meet Collapses

WASHINGTON, Dec. 10.—Whils
the U. S. and Cuba prepare to go into
a huddle over Cuba's demand for
use of extra AM channels, the North
American Regional Broadcasting
Agreement (NARBA) is headed for
cold storage for at least the next five
months, State Depariment officials
told The Billboard yesterday (8)
following a recess until April 1 of
the NARBA meeting at Montreal

After the U, S. flatly refused to
agree to let Cuba operate on a dozen
U. S. frequencies, Federal Communi-
calions Commissioner Rosel Hyde
head of the . §. delegation, mov
to recess the hearing. The molion
was carried unanimously. Next ses-
sion will be at a place in the United
States to be delermined Ilater.

Bilateral Talks

Cuba and the United States agreed
to send delegates to Havana for bi-
lateral talks beginning February L
Unless settlement of the dispute Ia
reached at that time, it appears likely
that the April resumption of the
general NARBA meeting will be
called off, Conclusion of the Mon-
treal meeting leaves the North Amer-
ican Continent without a broadcast
treaty in operation. The U. 5., Can~
ada, Haiti and the Bahamas agreed
to abide by the provisior. of the ex=
pired NARBA on a reciprocal basis
However, Cuba refused to enter the
arrangement, and Mexico also re=
mains outlside any broadcast agree-
ment, because that country was re-
presented at Montreal only by an
observer. Partly in and partly out
of an unofficial continuation of the
(See Cuban Threat Gains on page 9)

Last-Minuie Digesi of AM-TV News

ABC Reported Reviving “Ethel and Albert”

“Ethel and Albert,” much-lauded domestic situation cn_s_:-.eclg.-, ig
reported set for a radio rebirth on the American Broadcasting Company

for profitable selling /NVESTIGATE

(ABC). The show is being readied as a weekly half-hour program, w D E L
instead of its previous 15-minute ac|*nss-theihuard _ir.rrlmul. and wehb
execs are said to be highly optimistic over its future 1n the new sel-up.
Tentative time is Ezﬂﬂgp.r::].. Tuesdays, starting either December 27 or WILMINGTON LANCASTER
early next year. The show would be a joint package of ABC and DELAWARE = PENNSYLVANIA
Ethel L with Henry Jaffe representing Miss Lynch in current _ . -
negotiations with the web. ;rr 145, : e ot ;
NBC and WM Agency Dicker Over Earle Gardner w K B ° 3 wnAw 4
Negotiations for radio righis to the Earle Stanley Gardner maga- . X
zine teagture. “Court of Last Resort,” were begun last week by National HARRISBURG T READING :
Broadeasting Company (NBC) Coast programing chief, Homer Canfield, PENNSYLVANIA 5 PENNSYLVANIA 'y
and George Gruskin, radio topper for the William Morris Coast otlice. R4l
Series has been a monthly feature of Argosy magazine, dealing with - 20 e L TP AL T S Sy
documentary material on alleged miscarriages of justice. Preliminary : ¢
meetings between the author and networlk were held prior to formal F ey E s T
inking of an exclusive deal, ! A
CBS Plans Kine of Joan Davis AM Show | ' EASTON
PENNSYLVANIA

The West Coast video programing division of Columbia Broad-
casting System (CBS)-TV will produce & kine version of the Joan
Davis radio show. If Miss Davis is not successful in a video copy of
her AM situation comedy, the web plans to build a wvariety show
around her, b L

CBS Restores Christmas Bonus; TV Getting Out of Red?

WILMINGTON

LANCASTER

Columbia Broadcasting Syslem (CBS) this Christmas will give a ‘ DELAWARE PENNSYLVANIA o
one-week salary bonus to all employees who have been with the web e = 1) | _ S
a year. Last was the first time in many years that CBS personnel V.G e R e T s s 2L =
did without & bonus. Insiders feel the restoration may be indicative . S |

STEINMAHN STATIONS ")

A FIETS

that CBS-TV at long last is getting close to the breaking-even point.

“Pupgerminl Lane” Pitched by Materna, Smith

pew kid TV fantasy package using live characters instead of

is now being offered to nets and agencies in Chi by Ted
m and Nellene Smith, indie writers and producers. Title of
show, ds as five-a-week, 15-minute airer, is “Peppermint Lane."
Series be bullt around s mythical candy town and inhabitants.

7,75 ¢

Clalr R. McCollough, Managing Director

vssremned by ROBERT MEEKER ASSOCIATES

Chicago San Froncisco Hew York Los Angeles
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(Continued from page 3)

(MBS) for an across-the-board com-
mientary by Frank Edwards, with
about $1,000,000 being poured into
the show during the next year. The
Congress of Industrigl Organizations
(CI0) is not doing anything so am-
bitious, but will use some air time,
as will individual unions such as the
International Ladies' Garment
Workers' Union and the United Auto
Workers. Both operate their own
stations, but will also buy occasional
time on others. CI0O officials told
The Billboard that the union would
be aclive chiefly thru participatineg
in the webs' sustaining pubserv of-
ferings,

PAC Fund Drive Expected
However, in preparing for the com-

ing election campaign, the CIO's
political arm, the Political Action
Commitice, is expecied to-start a

fund-raising drive shortly. The
maoney will be used to buy spot time
to urge evervone to vote, as well as
to print pamphlets and voting roc-
ards.

The AFL's LLPE plans to enlarge
its current activity in providing free
el's 1o stations. It bowed into this

Labor To Splurge on Air m’50;
AFL Sinks Mil in MBS Alone

of speeches by AFL and government
loppers,

Exit Gaeth

One labor show which 1% exjting,
however, is Arthur Gaeth's com-
mentary for the United Electrical
Workers over American Broadeast-
ing Company. The union has been
Iu;r_-ed to cancel the weekly 15-
minute =how because of its recent
expulsion from the CIO and its need
to marshal all resources for the

struggle with the new CIO union in
the field.

KTTYV Kicks Off
With B. Keaton

HOLLYWOOD, Dec. 10, — Tele's
doors open fo anoither showbiz old-
timer with the KTTV kick-off on the
Buster Keaton Show, shkedded for
8:30-10 p.m., Decembher 28. KTTV
| jomtly owned by Times-CBS, will

| svndicale the chow independently of
| its web affilidtion, making kine ver-

sions avalilable to all stations, Keaton
will be supported by Alan Reed, Leon

work last April, when it got some | Belasco, Ben Weldon and Dick El-

50 =tations to carry

canned interviews | liott, Script will be by Clyde Bruck-
with congreszsmen and other politicos. | man, who

penned many of the orig-

Currantly, 189 stations use the 15-|jinal Keaton, Harold Lloyd and Abbott
minute wWaxings E‘I-Ell.'.'h week. ].n_ 1850 | and Castello films, Show is packaged
LLPE plans special web broadcasis|by Ben Pearson,

COLO. BROADCASTERS

(Continued from page 6)
be given at Ieast $250,000 annually

and that The NAB discontinue its|

Keaton zez 15 one of a series of
I.t.hu-.vs to be_produced by KTTV for
the station's own syndication. Among
| tele packages currently being peddled
| thru KTTV 15 Pantomime Quiz, Ne-
| gotlations are currently under way
between the station and Capitol Reec-

1213 per cent dues rebate, applying| geds KTTV's landlord at its Melrose

the the EAB

oper:

restored amount 1o

won

Confab Featares
District 14 held three full days of

1 tion for

S| Avenue studios, for the record com-

pany to take ovep sale and distribu-
ite tele program product.
Feeling 15 the diskery's chain of
branch offices in the major markets

meelings, LJ_‘-.'-]'.'I-EF'.Eng the usual =ocial could handle jﬂb.

dluncheons. Features included an all-
day =ession by Maurice Mitchell.
BAB director: Dick Doherty's talk
on operation costs: NAB President
Jusztin Miller's discussion of NAB
aclivities and Carl Haverlin's report

on Broadcast Music, Inc. (BM1), ae-|

tivities. Hugh Terry, KLZ, Denver,
district director, presided, serving
that job for the last time, since his
ferm expires next April,

Rather than thanking Miller wvia
the usual resolution routine, District
14 members went to town, present-
mg him with an engraved gold wrist

wilch.
WATERVILLE, Me.,, Dec. 10—
Frank Hoy, general manager of

WLAM, Lewicton, Me., was elected
president of the Maine Broadcasters’
Association (MBA) at the group’s
meeting here last week. Other of-
ficers chosen were Harold Glidden,
WAGM, Presque Isle, vice-president,
and Cordon Lewis, WIDE, Biddeford,
gecretary-treasurer.

Guest speakers included Bud Bar-
ry, American Broadcasting Company
(ABC) vice-president, and Hsrold
Fellows, Columbia Broadeasting Sys-
tem (CBS) vice-president. All but
one Maine station sent representa-
tives (o the session.

E%‘E’-Elﬁlﬁwz

WATCH FOR

- EDDY
¥ ARNOLD

ISSUE
NEXT WEEK

HOLLYWOOD, Dec. 10, — A new
sales experiment in tele was launched
this week by KFI-TV, local video
indie, coineldental with the station’s
entry into morning telecasting with a
9:00 a.m. to 12 noon layout featuring
Bill Welsh. Instead of pitching partici-
Fal[un spols on the informal, ad-
ibbed layout, the station offered en-
tire morning block for sale to one
bankroller at bargain rate of $300, in-
cluding production, time and talent
co=ts

Economy deal was snagged immedi-
ately by six local bankrollers and
others were on the hook at | time.
Deal 15 tentstively limited to pre-

holiday season selling to revert to
straight =pot participation deals only,
at §23 per plug. Welsh, formerly
stellar KL.TA sportscasier and in-
terviewer, will be cut in for a share
of the profits in a deal similar to the
recently launched Al Jarvis afternoon
layout over KLAC-TV,

TRAMMELL PLANS

(Confinued from page 5)
CBS and if T did move I'd only go
if I could remain In the 7:30 slot.”
Harris's insistance on keeping the
71:30 slot may preclude any move,
even if other factgrs are right, since
CBS has ils own™Amos 'n' Andy
agirer as a ":30 post-Benny fixture
and neither network nor bankroller
| would relish a shift. The otherwise
crowded Sunday night line-up likke-
wise resiricts a possible squeeze play
to include the Harris-Faye line-up,
making for a delicate if not Impossi-
| ble artists' relations situation.

CBS, meanwhile, was making no
secret of 1ts effort, declaring that it
was hopeful of wooing Harris sue-
cessfully. At press time it appeared
that another Trammell-Paley war of
maneuvers was shaping up and trade-
sters observed that "“if Trammell is
here, can Paley be far behind?™

Brief and

Last=-Minute Digest of AM-TV News

Important

period Sunday nights

keeping and United Nations Vorld

week, The United Scenic Artists

and scene painters. Also durin
(RWG) came to an agreement wit

job security.

Thompson Agenc
He has been in

new series featuring
will participate in the l15-minute

rollers.

Abraham & Straus agreed to
WNBT December Christmas

will produce. G

continuity scripters. Tho no hikes were arranged, .
achieve a grievance machinery in the pact which offers staffers greater

Thompson Agency Makes Thomas a Time Buyer

William Thomas has been named a time buyer at the J. Walter
under Linnea Nelson. He replaces Winnifred Steil.
e department for many years.

Mack Sennett for Morgan Radio Series

Raymond Morgan Agency last week
: > vet&nn film maker

out featuring human
tales of Hollywood and reflections m&nﬂﬁr career. Audition
ters will be cut here next week for submission to

Abraham & Straus To Air 2-Hour Circus mlIFNBT < 1
Another department store took the TV plunge last week when
‘and Saks are currently in m%m 0Cs

New ABC Co-Op To Feature Jackie Robinson

Jackie Robinson, baseball flush of the Brooklyn Dodgers, will be
featured in a co-op show over American Broadcasting Company (ABC).
The new sports stanza will {ee off January 22 in the 10:30 to 10:45

“Time™ Joins Ranks Offering AM Cuffo Tearsheets

Time magazine last week joined the growing list of national
publications offering radio stations advance tearsheels of articles and
features on a cuffo basis for use, Magazines currently conductin
service include Reader's Digest, Coronet, Cosmopolitan, Good use-

this
. All fieure on publicity pdyoifs.

Scenie Artists, RWG Settle Web Disputes
Two labor disputes in the radio and TV industry were settled last
g ednesday

(USA), on strike since W

(23), settled with the video networks and stations Wednesday (7. .

ettl t provided for a small increase in salary dulgnen
L oonp i R the week the Radio Writers Guild

for

th b contract for staff and
e ares the RWG did

acquired radio rights to &

plat-

between

| New

Christmas period only, with post-|

[Fg %
- = 9

29 TV B".L
6-Mo. Gain: 18

(Continued from page 1)
creased in number hﬂ#’m
over Gotham outlets last May to 28
now on the air. In gllhq&uﬁn
the jump was from 30 16 70. A
similar ris¢¢ was noted in situstion
comedies, from seven in May to 11
now, with an increase from 18 guar-
ter hours to 63, Combining the tweo
groups, the total shows 40 programs
and. 70 quiarter hours now, against
Eﬂshnws imd 46 quarter hours In
¥.
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Moppet Segs Sag

Moppet egs, in the same period.
have declined from 29 shows and 147
quarier holsrs to 19 shows &nd 125
quarter hours. Musical shows have
dro {rom 35 shows and 114 quar-
1er hours to 20 shows and 108 guar-
ter hours. Other shows to off
were talent, interview and exposition
airers. Giyeawayz alse ped off
slightly, with WABD and WPIX
virtually abhandoning them.

Remaining pretty much as is were
six categories. These included com-
edy-variety, forum, religious, news,
sports remotes and sports news. Films
have increfised a bit over last May.

Despite {he additional programing
which arrived with the opening of ¥
WOR-TV, lhere are now fewer pro-
grams on the air than ously, ¢
altho a slightly higher amount of time
is consumqd. There aré currently
251 programs tolaling 1,083 quarter
hours weekly now as nst 2353
shows and 1,053 quarter hours in
May. Amopng the reasons for this
situation are the elimination of Mon-
day and Tuesday shows by WIZ-TV,
dropping of WNBT's daytime sked
and the non-broadcasting by WOR-
TV on Supday and Monday. This
has cut deeply into the WIZ-TV
sked, with 32 shttawf:i! now on the air
as inst 49 las ay.

ﬁi%fﬂBT also has fallen off from 73

shows and 200 quarter hours in May
to 60 shows and 208 hours
now. However, addition of the
United Nitions broadcasts fo the
WCBS-TV sked has upped ifs total
with 59 shows and 253 hours
now compared with 50 shows and 240

quarter hours last spring.
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Gains Strength

_ (Continued from page 7
ARBA provisions is theunmjzﬁnm
apublie;

State Department officials said the
vuniry agreed to shide by NARBA
*cept for one station which has been
Persung in violation of the treaty
Or some time. A spokesman said
owever, that the outlaw station
coesnt appear to be causing anyone
ny trouble™

The Stale Depariment is hopeful
hat some agreement over Cuba's de-
gnds for rights on U. S, priority
hannels can be reached ih the Feb-
uary confabs. If not, Cuba might
g0 ahead and move in on U. S. chan-
iels anyway, and there would be no
ntermational law to prevent it. U. 8.

AT
- 4 ¥ ¥ ¥
[ * Fwa

. - ] 3 -
I Long-Range Script
NEW YORK, Dec. 10.—=An un-
wsual situatien whereby script-
ing for a network TV show will
be done via the muils will be
extant hereafter for The Aldrich
Family, Clifford Goldsmith, orig-
inator of the show, who does the
geripting for the TV version, left
this week for Tucson, Ariz., afler
visiting in New York long enocugh
to g¢t the show rolling on the air
at National Broadcasting Com-
pany (NBC). Goldsmith made a
particular study of the =ets,
which went thru considerable
rearranging up to this peint, so
that in turning outl the scripts
from Tucson he will have the
set and camera placement clearly
in mind.

s 101

ficiale are uneasy over Cuba's re-

fu=al to agree to follow NARBA pro-
Fisions in the interim period. Ascked
‘hether the refusal might mean that
he islaond is preparing to uss any
hr:-'.nne‘x_:. it desires, a spokesman
aid: “Nobody in this country knows
'bat Cuba is going to do.”

The Cuban propesal which re-
ulted in 2 break-up of the Montreal
onference was for use of an addi-
ional 11 frequencies including those
ow in use by lop-power’ stations
ANBC, New York: WBBM, Chicago;
NIR. Datroit: WBT, Charlotte, and
+PRC, Houston. Under old NARBA
Tovisons, those freguencies are ex-
iusively for the use of U. S. do-

_CBS Has Several
Bankroller Nibbles

NEW YORK, Dec. 10.—The Colum-
bia Broadecasting System (CBS) this
weak had seversl sponsors interested
in purchasing time on the web for
various programs, two of which are
CBS packages, Richard QOil and an
anti-cold tablet, reputedly Anahist
are reported interested in Escape, the
CBS Tuesday evening sustainer. Ana-
hist alsp is looking at several BMutual

nestic  skations. Cuba, however, . =t 4

. Elmf_ﬂ ‘uh.ﬁt thE' Chﬁﬂﬂﬂlﬁ B.E'Elgnﬂ'd _E?D-_:dua;hﬂg ’5}-=ETH. iﬁ[BSJ W Oo-
t are insutficient to maintain an ade- |dURits.

quate broadeast service Meanwhile the Ted Bates agency
The Montreal confab was called |has recommended to the Colgate-

in the expeciation of drawiog uUp & | patmolive-Peet Company that it

new NARBA fo replasce the interim
Loreement whicrh expired last year.
The huddle, however, was imperiled
at its start three months ago when
The unreconciled difference belween
lexico refused to send a delegation.
Cuba and the United States put the
finishing touch on the session. |

sponsor either Steve Allen, a West
Coast disk jockey, or Garry Moore
over CBS, with Allen its first prefer-
ence. But the William Esty agency
which also shares the account with
Ted Bates alsp is pitching dayiime
chows at the prospective sponsor.

| eral Foods and Elizabeth Bentley.

| one's standing in a trade or proles-

-

u

NEW YORE. Dec. 10.—The first de-|
cicion holding that remarks made
during the course of an ad Ub 1ele-
vision program may be regarded as
slander was handed down this weex
by Judge Edward A. Conger in the
7. S. Circuit Court of Appeals for
the Sputhern Distriet of New York.
Judge Conger's decision came in con-
nection with the $100.000 suit fled
by William Remington, government
emplovee, against the  National
Broadeasting Company (NBC), Gen-

Remington charges that he was dam-
aged, either by libel or slander—sa
matter the court is to decidé—by her
telecast statement that he was a Com-
muniet. He has since been cleared
by a loyvalty board and reinstated in
his Commerce Department position

Judge Conger's decision came in
connection with a move by the de-
fendants to dismisz the suit, 8 mo-
tion the court refused to grant. NBC
and the other defendants had claimed
that Miss Bentley's remarks were not
libelout nor slanderous per se. This
last is a fine distinction of é&special
importance to telecasiers. Slander
per se implies slander under one or
more of four classic groundse—namely,
to scouse a person of a crime, of hav-
ing a loathsome disease, of damaging
sion or in the case of women, ac-
cusing them of unchastity.

In this case, the defendants had

Lib TV Re

marks

Slanderous, Says U. S. Judge

claimed that Miszs Bentley's attack
was not under aone of these four
aspects and consegquentiy unless Rem-
mgton sued slleging special damages,
the case should have been dismissed,
Judge Conger's opinion declared that
io charge a government emplovee
with being a Communist or to charge
an economist with being a Commu-
nist could be held as slander per se.

As a result of Judge Conger’s rul-

ing, the case now goes on the docket
of the same court for final adjudica-
tion. Richard G. Green is Reming-
ton’s attorney.

DL Clears “Name”
For Coast Theaters

HOLLYWOOD, Dee 10.—What's
the Name of That Song, Don Lee
Broadgasting System’s top Coast
radio-teevee property, has been
cleared for theater dates and will
play its first vaude stint in several
vears beginning December 28 at the
Hollywood Pantages Theater. Long
a prime feature of the Coast net, the
radio wversion will play one-nighi
stands on broadeast evenings from
theasters. It is set for seven con-
secutive weeks at the Pantages. Film
house is offering vaude attraction as
customer bait, altho this thester
normally plays straight film {fare
Show is owned by Rita Williamson,
widow of the late Dud Williamson,
orginal creator of the program.

CBS To Sean Live

Version of *Carmen’

NEW YORK, Dec. 10.—TV viewers
will get a chance to see a live produc-
tion of Carmen on the Columbia
Broadecasting System: (CBS)-TV ngt-
work January 1, from 4 to 515 p.m.
Produced by Barry Wood and di-
rected by Byron Paul, the cut veérsion
of the opera will star Gladys Swarth-
out and Robert Merrill with narration
by Lawrence Tibbeit.

If the program clicks it will be ihe

| first in a series of TV operas to be

presented by the web. The package
is owned by Henry Souvaine and
Tibbett.

WOR’s Lyie Van takes a headline — Oh, let’s say “Boy Loses Cat”
and wraps a fuse around it. Then he lights it with a spark of
dramatic and colorful words. He doesn’t exaggerate, mind you.
No, the story's the same, but he gives it a feeling of immediacy
and warmth that stirs she hearts of thousands upon thousands of
WOR listeners every weekday evening at 6:00 PM.
And who is this man Van? He’s the reporter who makes people
sit up_milm One day, he'll voice the depth and wanting in
a child’s eyes and the majority of 36,000,000 peopls in 430 counties
in 18 states suddenly see, fecl and want to help that child. Call it
people - propelling power if you wish, but it’s just such an approach
ns-L:‘l&?ﬁﬁﬂntmﬂWﬂRthtmm listened-to station
for news for over a quarter of a century.
Gentlemen, the fact speaks for itself: for over a year
Lyle Van's “News On The Human Side” has been the highest rated
show aired by any major New York station at 6:00 PM.*
And the cost is thumb-size.
*Pulse New York reports.

he puts a fuse on the news!
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- Winston Television Stores |
Reviewed Friday (2), 11-12 p.m,

- Sponsored by Winston Television
Stores via Columbis Broadcasting Com-
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Radio and Televisionp | Eremmaws aenid

T || Reviewed Tuesday 161, 7:30-8 gl

m Producers, Scheck, Dahlman & .

S by the Federaiion of Jewish
r am VIiEews Phifanth
Director, Alex Leftwich, Emsee, P Ogr Re ws ! m’ ogelescu, Seript, Millaed
Scon

w Producers, Himan Brow
HEMKA Youngman, Cast: Milton Berle, < | supervisor, Mort Levin. Director,
Essy ﬂ;ﬂ.es and his orchestra, Vincent
'-QPEJ:- nany DUWHS, Su .
g,-.:i:. Beldock, others Wﬂ:ﬂuﬁi‘:? I v Destgnates Badlo Heview Designates Televislon Beview ||

Buckley. ‘Music, Milton Katims,
SRR Ll Van Res < g iton. R Cil-

bert Chatles Mullin, Amy Sedell
rge Carson Putman, —_— and Berry nroeger,

CBS set television back 10 years Twent uestions Eloise McElhon | ;. This program, an example of radio
Friday night (2) via thie show-paced | — y Q o drama at its finest, reveals that radie
variety remote from a Winston tele-| Reviewed Saturday, 8-8:30 p.m. Simul- Reviewed Tuesday, 7:30 p.m, over|Cerainly can hel deepen people's

vision store in Brooklyn. The |cast over WNEBT, WOR-TV, MBS. Spon- WABD, New Yorl. Sporwor, Lydia Grey: ’ “ﬂﬂlﬂhmlﬂ.lg of each othes,
intentios of alj concerned | 50r, Ronson Art Metal Works; agency, agency, Federal; producer, Lester Lewis; | tlEXS] Called The Shadow of o Child, '
were laudable, but the results | Grey; producers, Roger Bower, Cary Ste- writer, Richard Golden; commercial | 2% ﬂmﬂl'ﬂwmu:ht dealt with the |
were sheer chaos due to|vens. Cast: Bill Slater, Fred Van Deven-. writer, Pat Bartell, Cast: Eloise McElhone | #NghN Tehabilitation of an emotionals

= laulty mike pick-ups, slipshod | er, Florence Renard, Heit, Palesie, Johnny | and guests, ; 1y disturbed boy. When Danny

staging and insufficient re- | McFee, Wendy Barrie, _arrived at the progres-

ool he was skeptical,
and unmanagenble, By the
with the aid of psychiatry

hearsal, This i - - i
. $ 12 a straightforward interview
In the first place, the rowdy audi- Twenty Questions appears likely to show, devaid n!’gany pretense at be-

2 develop the same lg al followi - ]
ence had plainly gathered to see o, ¢ cOWINg and | 30 anvthin else, This, of course
Milton Berle and made no bones|HCCSS in video as it has in radio, Its| "5 }I;IEH.I'E! that its interest will Detie  guidance, he was |

: : _ tele version is scarcel s : : .o | ready to his place in th 1d.

about their discontent when the! : arcely more vary in direct ratio to ite s P the wor

*king” didn't show until the last ‘% than direct camera treatment, guesters, on this show actor|  The quality which made the scrip
|

: lus a revision of th ti : i
few minutes of th ; P ot the sealing - | SUperior and not just another Boys-
disgruntled un]nuk;rsp;;ﬂﬁ?;d vs:':IrE; S ensement. of ihe five-man g:lh:rﬁlﬂ;}&?iﬂr:?g 111];{;1;;5»? gi,’{_ town wiis the iusigj;lt'the audience i{e-
when the camera turned on them at Faﬁi].' t?g:s?tl?esmsj'tnif:ttit e gl son, Ees:.ﬁiungn with each are|c€eived into the workings of the boy’s
the opening and closing of the show, three and two, The pgrmanemlhfg:j brief and on this program moderately | Mind—wbat made him steal, why he

Toush on Hawsiy still consist of the champs, Fred Van. interesting. It's tough to make inter-| 2lways had to give the stolen articles

= - . to his
Emsee Henny Youngman tackled |deventer and his wife, Florence Ren-| " - "> Sharkle and these don't. mother and what was at the

4 i - root of his guilt feel; isten«
his Impossible task in heroje fashion | ard; Johnny McFee and Herb Polesie, |, Miss Darcel (Battleground) exhi- ers, iﬂﬂiﬂﬂﬂg‘;l?i {Eﬂl'ilnfgﬂ& ET:l‘TEﬂllmﬂﬂl

* ; . bited considerable eh fetehi
(“Next week I'm playing a meat | The Buester this show was Wendy € charm, a fetching -
market”), but he aged visibly under | Barrie, who invariably lends a touch|Frénch accent and other interesting gﬁ?ﬂut:';he PYNR e

: ' : : features, Bega] discussed his Act
the strain of trying to reach his|of charm, looks and vivacily 1o =a CMrs | Luis Van Rooten was a gentle and
tough, unresponsive audience and | Video show. Carry, SAakgt i ek 2 7

j reassuring head of the group of bovs
whip up some crowd enthusiasm for The pleasure derived from Ques- ment of the Christmas { at the school. And as Danny Miller,
the other acts, Second only to|tions stems purely from its audio Ap-|feller Plaza., New York. Carson also Edwin Bruce really made the difficull
Youngman on the bravery score was | peal and the speed and uncanny offered reasons for pai:;t‘mg the tree| Fansitions demanded of the part and

. Morales and his orchestra. The | avvy its experts exhibil in identifying | entirely white a_liberty which has| cft, the audience with the full im.
Latin maestro has an excellent band, | anything from Vandeventer's left ear| dictresced many New Yorkers. Miss | P2t 0f his characterization,
but it was so badly set up for sound |to the saddle on Paul Revere's nag. McElhone seems to read her qu‘Htiu.n Sponsored the Federation of
that it sounded likke a third-rate cir-|That means, in effect, that it doesn’t from a small notepaper “tipsheat"— Jewish Philanthropies, the Program
€us outdit on the air. In spite of this|need much sight appeal—it's that gives hope that society is doing some-

Acoustic handicap, tho, Morales and | much fun a5 it is. Bill Slater, as quiz- ?nﬂizsiaf:gﬁ:_m“ might be a bit thing to rescue its human resources.

-

his entire company played the|master, adds considerably via his deft : : Morse.
lengthy show with admirable show- |treatment of the board's answers, Commetcials are effective, plugging
manship and good humor h R “h ai Doeskin tissues and making good use e

il ' . The show is eavy with direct and | 59 on animated trademark figure and Cliffie Stone’s Hometown

The HUdlEﬂEE‘ accorded IukEWHTm lndlrﬂ'ﬂt commercials — direct via an ﬂﬁ*SErEEﬂ 'l"'DiI:E"

spplause to the local talent and an |straight announcements and  fii. Jerty Franken. Jamboree
Incongruous kiddie-styled art session, | spots; indl_rer:t via cuing in every :
but they were stone rold to Brooklyn- [ question with a Ronson lighter award Reviewed Saturday (3), 7:30-8:30

(See Winston Television on opp. page) | and the trademark emblazoned on the palatable and don't interfere with the | P.m. Remote from Legion Stadium, El

front of the section whereat the board | show’s hefty entertainment quota, |Monte, Calif, 5‘!“"-"‘““' by Gold's F uml.
sits. Thruout, tho, the commercials are Jerry Franken, |ture Company via KLAC-TV, Hol
"l I.OOHS Goon 0" pAPER j thru Allied Advertising Agency.
L]
That ls, there's nothing more beautiful an paper
than a gorgeous MOSS black and white photo

reproductlon, A knock-out of a salesman at

the lowesg Imaginahle coxt per male,
8"x10", 3¢ en. In QuUan.) pestcard slze, 3¢ ea. In

quan.; bBlow.ups 20'%30Y, 32.00 sa.g 30" ma0",

800 #a., plus :Fllpplnn. all zizes.

SHORT SCANNINGS

Priscilla Kent
Mrs. Burton" soap
for 13 more weeks

has inked for her third year ag scripter for "The Second

"Magic Clown" renewed
4

. » Al Garry's
ish taffy by Gold Medal

opera series, ,
NBT for Bonomo Turk

by Clitfie Stone and Milt Hoffman, Di.
rected by Joe Landis. Cast: Cliffie Stone,
emsee! Tennpssee Emie, Eddie Kirk,
Harold Hensley, Herman the Hemmit,
Bucky Tibbs, The Armstrong Twins and
Patsy, Billy Liebert, and Speedy West,

Hometown Jamboree s par for the

Write for free samples Candy Company. . . . Martin Stone, TV producer, is back from 10 days | hillbilly course. Talent-wise, the
and price list B.5 Nassau, , .. Jane Rydstrom upped to producer-director status at WAANM- show is loaded with u;r Western
. TV, Baltimore, - artists, and the * hour-lang

mirer features plenty of pal-
atable folk musie, a generous
helping of corn and

variety to please. Lack

Al Foster, who last week was appointed vice-president in charge of
television for the William Esty Company, planes to Hnl.lywnnd_Tuesdny
(13) to take over the Ed Wynn TV show for Esty's client, Camel Cigarettes,

%

and supervise the kine of Wynn's preem program under the cig firm's however, are sparkle

mnss 155 W. 46 se
New York City

. 5 sponsorship December 24. Ruth Jordan and Harold T. Bers, former cop :
s dedSh . supervisors at Esty, have also been upped to vice-presidents, . . . Jlt:{ m;tzg'lgme a- likable emsee. He
McTigue, ex-ABC special events man, is now production manager of WINS, sings well, fronts the orlk smoothty,
l GLOSSY PROFESSIONAL New York, succeeding Joseph Tery. byt = S M straight man,
Skee Wolff, writer-producer at WBBM, Chicago, has written a war | and handles audience interviews with
axl o P HOTOS novel which will be published April jﬁﬁ:&rtfrgw& Pui:]iihers. iy \ﬁrﬁ:{lll Ivgun;!mt:l‘mlnﬂ :il:unrity. He also does
Lahay, N. W. Ayer press agent, an orden. who scripts * en|t e ercia 5

I IN QUANTITY Tren!?’ and “Back Stage Wife,” head west this month (22) to spend the| Tennessee Ernie mﬁumﬁﬂ

Fan mail glossy photos and post cards, holidays with Miss Lahay's family in Oklahoma. . . . Howard G, Barnes, | comedy ehores ably, as well .
| Top-notch quality. Extremely low prices, || director of Dorland, Ine,'s radio and TV division, has been upped to newly | dling several voeal selectl Others

Satisfied customers coast to coast. Our || created post of vice-president in charge of radio and TV. ., .. The Ameri- | featured include Eddie %
ldth year of honerable, courteous, qual- || can Television Society meets Thursda;f (15) night to hear a panel discus- Buacky fiddler Hml:mm';

Tibbs, :
ity servico. We make reproductions as || sion of TV programing and production. Speakers skedded are Billy Lelbert and the t
good or betler than your original. Send White, World Video prexy, Tony Miner, EEE-’I"F{': Burke Cruttr.Hm “'.';, Ernie in;nd Stone who
today for full price lists, supplies, etc. producer; James Caddigan, DuMont TV program director, and Charles B. things hummi kot sl

Browa, of Masterson, Reddy & Nelson, ! is
MULSON STUDI . , : click. That '* miss in R
Box 1541 i o Ed (Hillbilly) Byron, producer of "Mr, District Attorney,” dast week [ 410 tault of the producers Stone,
e “odgwant 3y Com. |ibecame s apple-knocker, when he bought a house in Westport, Byron (See CLIFFIE STONE'S on page 13)
moves out to his new abode this week, near "D. A 's' scripter Bob Shaw's
home, . . ., Lord & Taylor will sponsor a threé-hour public service per-
pHOTo . Y | formance of Handle’s “Messiah” over WQXR on Christmas Day for the
second consgecutive year, . , . Nat Eisenberg has replaced Roger Bower
INOQUANTITY
Few lully autemanc squipmeni
msures faithlel RIPRODUCTIONS, of

as director of “Get Together With Gamhlinlﬁ:' on WOR-TV. He'll also
Mghet quality and unilsrmity, La Verne Minge assumed sole ﬂW‘ﬂEl‘ﬂhiEr of the “Tele-Log” Detroit

continue as director of “Old Knick Music Hall” on the same station,

FAST DEPENDABLE SERVICE | video log and gossip sheet, following the with awal of his partner, Wayne _ _ :
White, t% Join the Campbell-Ewal Aﬁency.. Beginning next month, the mwmﬂl ‘
paper will be published on a fortnigh basis, . . . Mark Hawley, director 50% Dapasit, Salance C. O,
of "Versatile Varieties,” NBC-TV, and Maggie Bride, daughter of the late I you want reproductions that have satistled

i, G re married last Monday (5), following a 13- st erde
Maj. Gén. Henry Gibbons, were m ay (5), ing | L b oy

day courtship. ... Walter Miller, former manager of ‘WGAL.WI

ith EL-TV, Del., has_jois
38 Lowar Fiicas In Lovger Ouontites Frcier g e Tecenity cﬁuntf:nmutjve. He'll headquarter in Detroit.

Frederic W. Ziv as an a :
Send for FREE SAMPLE and Price List 1 . show

. »+» Frank “Bring "Em Back Alive”) Buck is readying a network TV
RFPHUDUCT P.D.BOK IBE1-Depit C | sgsiote) "Tr{lm:ure Hunt,” which will be based m_i,ﬂﬁ:rviewn _
WA LU | fortune hunters, Woodruft Associates, New York, is packaging.
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" The Arthur Lesser Sho

Pettycoat Party Line
-R::ri_!wnd Tuesday (6), 3-3:30 pim.
staining  over WLW-T, Cincinnati]
LW-D, Dayton, 0., and WLW-C, Co-
mbus, 0., originating from WLW-T.
eatures Ramona, singing planist, assisted
lohn Reynolds, announcer. Style—
ambination song requests and quiz,

Featuring the former Paul White-

an  star, Ramona, singing-pianist,

'ho got her pro slart on WLW Dback

in1932, this one hits the house-

e | wife at the mid-afternoon rest

| period. While there's nothing

L‘ particularly original about the

opus, Ramona's piano and

song work s highly entertain-

ng and excellently sold. Her personal

nd informal siyle also projects well
vith the Iadies.

Program format has Ramona play-
ng and singing requests received by
nal from leokers-in, each request
veing puncluated by a bit of homey
banter tossed by Ramona to the let-
er=writer who is presumably looking
in, In s=ddilion, on each program two
shone calls are made to the hausfran
vith the usual routine question of the
lav, ‘The housewife automatically
ets two ducats to her local theater
and if she correctly answers the ques-
jon she is awarded “a suitable pres-
ant from Mr. Hummel, presumably a
focal jeweler, altho at this look-in it
was never explained who is Mr,
Hummel.

Assisting Ramona in making phone
onnections and opening the mail 18
ifohn Reynolds, announcer, whose last
1ame or identily was not given during
he show. In addition John and Ra-

ona exchange small talk which, un-
fortunately, is too gmall, and on this
occasion John was asked to tell a story
on how he met his wife, which would
have been better untold. Without a
punchline it meant nothing.

Program's appeal could be vastly
hypoed by some sounder crossiire
material and by a dash of imagina-
tion into the camera work. For the
most part it's straight forward head-
and-shoulder shots of Ramona, with
an occasional peak at her keyboard-
ing, Varied and assorted angle shols
handled in showmanly fashion could
make this pleasing seg infinitely bel-
ter. Bill Sachs.

WINSTON TELEVISION

(Continued jrom opp. page)

born band leader Vincent Lopez's
piano solo. Space-wise, the dancers
on the bill were st a complete disad-
vantage, with the sole exception of
a hip-swinging senorita who didn't
need much room for her specialty.
Incidentally, the 1lalter altraction
drew the only solid hand of the
evening.

Cagey Berle, who flew in from
Boston to receive a public service
award on the show from Supreme
Court Jusfice Beldock, played il
smart and refused to perform, plead-
ing the “serious" significance of the
citation. He worked in a sizable plug
for his NBC-TV show, tho, which
must have floored the CBS engineers.

The commercials, which were al-
most a5 numerous as the entertainers,
utilized a congratulatory telegram
eimmick to plug various set models

on the floor. These sessions were
cull and Hve and it's dif-
ficult to un nd why the pro-
ducers % ysa the home-groun

setting and have Winston’s own sales-
men assist on the pitch.

June Bundy,
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Reviewed Friday (21, T7:30-8 pm.
EST. Sustaining via WOR-TV, New York.
Producer, Arthur Lesser. Director, Spen-
cer Case. Music, Sylvan Levin, Emsee,
Arthur Lesser. Cast, John Beal, Mary
Hatcher, Sarzh Berner, Billy Daniels,
M;ri]vn Jackson, Rally Beck, Johnny Con-
rad.

Onee the rough production kinks
are ironed out, the Arthur Lesser
Show should shape up as one of

WOR's best programing ef-

—— forts to date. Talent-wise it's

already pgood television, bul

right mow the acls work in

front of the band, and the

jumble of musicians and in-

struments in the background is dis-
fracting,

Producer Arthur Lesser has plenty
of television know-how and performs
his emsee chores in a warm relaxed
fashion. The hit of the show, tho,
is Billy Daniels, a regular on the bill
The personable singer sells as well
on video as he does in night clubs, and
judging from the studio audience re-
sponse to his throaty-voiced rendition
of Bye Bye Baby, he might prove a
good draw with a 15-minute TV
stanza of his own.

The show itself, which is patlerned
along Godfrey's Talent Scout lines,
spots three fairly well-known enler-
lainers who chat with emsee Lesser
about their own activities and then
introduce a talented protege o the
teleaudience, Last Friday legil
flicker actor John Beal presented
blond warbler Marilyn Jackson, who
looks better than she sounds, Petite
musical comedy star Mary Halcher
brought on comedian Rolly ‘Beck, and
radio dialectician Sarah Berner intro-
duced dancer Johnny Conrad, Beck
is @ likable pixie with a thoroly tele-
venic routine of pantomimic impres-
ejons of silent movie action tech-
nigues, while Caonrad’s ingenious use
of his hands and his effortless terping
sparked a lively pace for the entire
show. June Bundy.

Maisie

Reviewed Thursday (81, 7:30-8 p.m.
aver WMGCM, Maw York. Sponsored by
Sales Affiliates, Inc., for Zotos Fluid
\Wave thru Getchal & Richards, Inc, Pro-
duced on transcription by Raymond Katz]
diractor, Tom McEnight; writer, Arthur
Phillips: music, Harry Zimmerman, star-
ring Ann Sothern; narrator, Jack McCoy;
local announcer, Bob William,

The radio adaptation of Ann
Sothern's successful film  series,
Maigie, Talls considerably short of the

mark. The show uses hack-
—— neyed material, unimaginative-
5 ly writlen, The humor of the
pix was lacking on the show
caught, which attempled to
read some fun into what was
basically & -whodunit plot, Miss
Sothern labored to wring a few laughs
out of the seript, but even the isolated
bits which might have merited mirth
fell flat because of lack of studio
audience and poor timing on the part
of the thesps. |

The varn concerned Maisie's need
for a job and her taking on a truck
driving chore for a lad whose wife
was about to have a child. In the
course of .a tortugus plot, she got

d | mixed up with a gang of warehouse

crooks. A radio message which she
sent out on a transmitter stolen by the
gang brought the cops in the nick of
time. Her ability to drive the truck
and worlk the radio was atiributed to
a hitch in the WAC. If this sounds
messy, it's because il was,

A fair sample of the humor eame
in the crook's hideout, when Maisie
commented that she didn't like the
brown paint on the wallpaper. Quoth
the gang chiefr “That ain't brown
paint, that's dried blood.”

Commercials, inserted locally in the
{ranscribed show, were for Zotos hair
wave preparation, which the sponsor
stressed was not available st retall
outlets. Gelting back to the home
wave bankrollers, Zolos emphasized
that its produet was only applied by
?mlurs in beauty saluns, declaring

at

Sam Chage,

1 :prhtﬁinnal cure is best for the
| hair

L

COMMEN 1"—:]

Hie the Beach! |

What could be a reasonably im-
pressive tele show, the weekly se-
ries presented by DuMont based on
contents of Newsweek magazine, 15
utterly loused up by floundering,
clumsy and inexcusably bad produc-
tion. The program Saturday (3) suf-
fered, from about start 10 wind-up,
from a series of needless camera mis-
cues which, after a while, became
downright irritating, In a toy dis-
play, for example, John Lardner and
an F. A. O. Schwarz man would be
talking about one toy and the cam-
era showing another. In the closing
moments, when the mag staffers are
called on for their perioscopic pre-
diclions, the camera showed one edi-
tor while another spoke. The most
lamentable part of it all is that de-
spite the interest-compelling nature
of most of the show's talk, the di-
rectional miscues wore at a viewer's
patience until the temptation 1o
tune out became well-nigh irresisti-
ble. The ill-al-ease attitude of mosi
of the. editors is another element
that transmits itself to the audience.
The show is emseed by Ernest K.
Lindley, Washington bureau chief
far the mag, and while he shares the
general stage fright, his tag lines
closing the various interviews serve
45 sharp fillips. Various inlerviews
are cued in, thru showing of the
Newsweek departmental index, with
the particular department taking the
spotlight shown in bolder type.

Too Much for Georgie

Addition of George Jessel as "per-
manent celebrity” en “Hollywood
Calling” may be a last gasp effort
on the part of National Broadcasting
Company (NBC) fo pump adrenalin
into a dying giveaway, but il's un-
likely to be enough. Georgie was
effervescent enough on his opening
sally Sunday (4), working with guest
Caleste Holm. but it would take the
efforts of Jessel, Eddie Cantor and
Al Jolson combined to malke a real
dent in the show, entertainment-
wise, Jessel and Miss Holm com-
bined in warbling some parodies of
bop tunes as clues to some of the
questions, but these showed no great
feats of writing,

The questions asked the tele-
phonees on identification of movie
stars would have been simple
enough without the added prompt-
ing which virtually put the answers
in the contestants' mouths. The
“mavie film of fortune" hocus-pocus,
however, for the jackpot award, re-
mains a toughie. The program still
suffers from over-length, above all,
the full hour seeming 10 drag on
inferminably.

Montgomery's Conjfusion |

The confusion inheren! in the con-
flicting testimony over who, if any-
one, was responsible for sending
atom secrets to Russia, and how im-
portant any such material might
have been, headlined Robert Mont-
gomery’s commentary show this
week. Montgomery did a thoro job
of quoting the papers to point up
the conflicting testimony, and he
noted that the deeper one dug the
more mixed up the story proved.
He pointed out that Congressional
action already is taking on the as-
pects of a side-show and called upon
Washington officials to forget their
penchant for going afler headlines
in seeking the facts of the case.

The second hall of Montgomery's
commentary deall with the work-
ings of Frank Costello, z2lleged
leader of a national crime syndicate.
Montgomery, who has previously
lashed into crooked politics tied into
crime, read off a list of cities into

| which Costello is said to be spread-

|| ing his tentacles. He has called upon

local officials and cops who know of
any nefarious goings-on 10 talk to
him, on or oft the record. The show
maintains hard-punching, well-
delivered material, delivered at &
sensible pace,

Cuckold’s Revenge J

Taut writing and punchy produc-
tion underlined “The FBI In Peace
and War" this week. The story line
dealt with a husband and wife who
worked for the government, with
plot thickening when the gal fell
for a smooth-talkking real estate
operator who lusted for rapid ac-
cumulation of coin. This laddie in-
duced her to sniff about hubby's
secret map file for the location of
some property which the govern-
ment was about to buy for construe-
tion of housing projects. Once he
had the dope, he told the poor hus-
band that he had no use for the gal
in the first place, and had no inten-
tion of taking her from her spouse.
Whereupon friend husband, presum-
ably out of pique, leveled the
bounder with a few quick slugs from
a handy gat.

The FBI, in this particular airer,
thok a rear seat. It was close to the
villain. but never got the goods on
him. It was only the bad temper
of the cuckold in the case that
brought the bloodhounds to their
gquarry. The show was smoothly
done, but probably served to lower
the hopes of many weary husbands
who might have had faith that some
day their burden might be lightened.
A comic touch came from the spon-
soring Lava Soap, with a singin
jingle sounding like the chant o
Zuly warriors.

Mystery in the Air l

1

“l Love a Mystery" is a program
for listeners who like their mayhem
in short doses. However, ils daily
15-minuie length proves & handicap
because not enough plot seems de-
veloped to sustain the interest of
the listener. The hijinks during the

(See Mystery In Air on page 13)
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NARD;t Sets
Chicago Area

As Location

Pitch for All Manufacturers

By Cy Wagner

EHICAGD,_ Dee. 10.—A committee
of 13 top radio and TV retailers in
this area is being appointed by the
National Appliance and Radio
Dealers’ Association (NARDA) to
carry out a fair trade testing plan
fpproved by the association’s board
of directors here a few months ago,
Purpose of the committe is to meet
with manufacturers thruout the coun-
try, get them to agree to setting up

of fair trade pricing policies in a

Greater Chicago area of six counties
2id then supervise the test.

Need for action stems from the
price cutting which has hurt re-
tailers in the past, In recent manths,
during the period -of set shortage,
practice has not been so prevalent,
but NARDA is looking to the future
and irying to eliminate the practice.

In commenting on the situation, a
spokesman for the association stated,
"The wave of discount selling, in-
dustrial and back-door selling that
has gripped Chicago (as well as
many other areas in the nation) has
driven a larger number of legitimate
merchants to a dangerous economic
point. Majority of them ara com-
petent retailers willing to face Eood
merchandising competition but also
decidedly unwilling to continue nur-

turing the wave of price selling
campetition."
Eight members of the 13-man

committee have already been named.
Rest are expected to be picked in
the next few days. Appointed were
Edson M. Brock, vice-president and
general manager of Lord's, Inc.,
Evanston: Dean Barelli, Barelli's, Ine.,
Hammond, Ind.: John Beranick,
Emergenecy Radio & Appliance, Chi-
cago, Leroy Raobbe, Teletronics, Ine.,
Chicaga; William Maltby, Central
Appliance Company, Joliet; Art Beck-
er, Becker's Appliances, Evanston;
Art Hershberger, Hershberger's Store,
Libertyville, and M. S, Dreyfus
Dreyfus Appliance & Furniture Com-
pany, Gary, Ind. Six counties to be
Heed as test area are Cook, Lake,
Will, Kane and Dupage in Illinois,
and Lake County in Indiana.

The committee expects' to have its
exact plans set in a couple of weeks
and hopes to be meeting with manu-
lacturers and distributors within 60
days, It will meet with major manu-
facturers here and in the East and
will try to get them to set up fair
trade price policies for distributors
and dealers in the six-county area.
Actual fair trade test is expected
to be under way sometime during
the first quarter of 1950,

NARDA has pointed out that if
manufacturers set up fair trading
for the test area it will not have to
affect selling elsewhere. Al that
will be mnecessary will be manu-
facturer notification of distributors
of dealers, that fair trade will be
established in the counties and after
that full legal ramifications of fair
trading will become applicable.

The association hopes that the tesi
will be so successful it will prompt
many manufacturers to establish
national fair trade practices.
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Personnel, Products and Prices

trical appliances and floor coverings,
Philadelphia dealer, to
building housing the dealer, . .
of the Hickok Company,

men’s Association. . , , Morgan A.
vertising manager for
the Philco Christmas theme.
be the basic theme for

Point-

joined last week in sponsoring a Phi
Sessions electrie clock free with each
Its RCA-Viclor plant presented gold
of continuous service.

set will list at $89.95. .
Western Washington distributor for t

new l8-inch receivers use the
Webster-Chicage declared an extra
and increased the regular quarter |y
Ben Clark, Richard L, Hoffman,
district managers for Magnavox, .
for the production of video sets in
terly
the new DuMont Wellington
changer. . . . Starrett has set

stage, a0 feet by 20 feet, being a replic
video set. . . . A new slate of
Hadio and Television Servicemen
organization’s December 21 meeting.
all franchised dealers a new Chi
which depicts two children
place the display in front

H. U. Guenther Company,
gylvania, Eastern Ohio, Northern W
. » . Two Buffalo newspapers, tied-in
vision sels in drives {or

program over WMGM, New York.
a-week 15-minute "At Home
sStores, who will promote the
rett is expected to announce

New York, were Jack Berlin,
field, Emil Krauss,
Shepard.

L. H. Conlen’s Sons, Inc., has been organized in Philadel
facture and deal in television sets and radios

mark the opening of
. John Stimson,
) gave an educational lecture
TV alipnment and trouble shooting before the Philadelphia Radio

[ ; ; and television ad-
> . 1 Philco Corporation, Philadelphi
window display kits last week to dealers th

24-sheets, newspaper and mag
around a slogan: “And Best of All, a Philco.” .

: Genera; Electric announced 3 new t
tion that will play all three speeds of records and has a dual
. . Seatile Radio Supply Company has

deliveries last week on a new series of 1215, 18 and 18
DuMont metal

Canada. , .
common stock dividend of 20 cents. .

istmas
and a dog.
of a TV set.

Stewart-Warner has named the Frank Edward
cisco, as distributor for Northern California. .,
Pittsburgh, as distributor in

increased Christmas donations for
Transvision is sponsaring the hour-lon

James McLaughlin,

g8 well as a ¢ ]:Inm f elel::
a &0
Capeheart joined with Huskey's,
new showroeoms in the
sales and service engineer

Greenwood, radio
a, eent out 7,500
: ruout the country featuring
of-display holiday material will also

leco television week, giving an $11.50
sale of any Phileo TV receiver 5

and demonstration on
Service-

ezine copy—all built
. » Philadelphia dealers

watches 10 67 employees for 25 year.:a

he Capehart line. .
tube and retails at $495. . . .

common stock dividend of
dividend from 15 to 25 cents, , .

a of

able model radio-phona combina-
stylus. The
been named
. « Garod started
-inch video sets, The

10 cents

Mark Crum and Gordon Wright are new
Crosley is reported to be negotiating
. Admiral declared a quar-
. . Deliveries have started an
set, which jncludes a three-speed recard
up a special division to handle video enter-
tainment to veteran, social and educational organizations,
W. Piper will head the new division. .
of the Advertising Club will feature the

Captain Fred
. The annual Christmas luncheon
Jack Carier show, with the entire
the DuMont Rumson model table
officers and directors of the Association of
of New York will be elected at the

. + « DuMont is making available to

. . Tele-Tene

display made of pressed wood,
The suggestion is for dealers to

Company, San Fran-
appointed the
Western Penn-

est Virginia and Western Maryland.
with Sylvania, are offering free tele-

the needy,

g “MGM Theater of the Air"
The same station hzs sold the three-
With Lionel Barrymore" program to Froni
Capehart line on the radio series. . . . Star-
its entry into the air-condifioning field. . ..
Added to the board of directors of the Television Dealers” Association,
William Bouie, Philip Geth,
George Perry, Nat Rosen and Leo

Hirsch-

Mifr. Holds Up
Mercury’s TV

CHICAGO, Dec 10—While still
shooting for a date in February or
March for annmouncing to distributors
a complete line of television sets,
Mercury Records’ plans in that di=
rection are still not set, it was dis-
closed this week by Art Talmadwee,
vice-president in charge of sales. The
disk manufacturer appeared to have
sel a deal with one TV oulfit re-
cently, but the latter couldn't come
thru with complete production plans.
Mercury can get other manufacturers
who will turn out the Wwanted sets
but only with round-Taced tubes, and
the diskery wants only rectangular
tubes used in the contemplated line
of setis.

Thus far, Mercury has been unable
to gel 8 manufacturer to give them
a commitment on when rectangular
tube sets can be delivered in any,
quantity. Mercury's alternate plan for
doing its own set assembly is also
running into a snag. The component
parts manufacturers are unable to
come up with a reasonable delivery
schedule. .

When Mercary {finally starts to
market its video line, most of the
sets will be 16 or 18-inch models,
tho 12-inch sets, competitively priced,

- $105 British TV

WASHINGTON, Dec. 10.—The
cheapest British TV reeeiver on
display at the recent radio-TV
exhibition in London- was a
nine-inch set selling for approxi-
malely $105, according to a re-
port from the Ofiice of Interna-
tional Trade. The average selling
price for all TV gets was 65
pounds, which amounts to about
$143 at devalued pound rates.
The sets, however, average $260
to the Britisher, who receives no
advantage from devaluation.

is replacing

RADIO PRICES DROP 2%

September and mid-October was
tistics (BLS) in a report this week
by

price decreaze was attributed

BLS to fall clearance, _
price was at about 185 on the Index,

with the average for 1935-1080 fig-
ured at 100 : |

Talmadge said that the
structure would be compa

| may also be included. Prices for the |

noted by the Bureau of Labor Sta-|{.
on the consumers' price index; The
The average|

new sets have not yet been set, l’E!“'-I X
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Dept. Stores
Hurt Industry

Small Shops Okay

NEW YORK, Dec, 10—The selling
of televisicn sets by department sfores
is defrimental to all segments of the
video industry, according to Isador
Goldberg, president of the Pilot Radio
Corporation. “They don't sell auto-
mobiles," he said, “and ears are less
complitated than television sets. Man-
ufacturers who franchise department
stores are injuring themselves, as
well as the smaller radio-television

fdealer, who has always been the back

bone of the industry,™

The interdependence of the various
departments of a large store is the
bagic reason for the stand taken by
Goldberg, He lained: ‘Plenty of
department store television buyers
have been stopped from placing
needed orders by division merchan-
dise managers who suddenly dis-
covered that the white-goods or rec-
ard departments were behind in sales
or profits—even tho the TV section
is showing steady increases.

"What's maore, dﬁarlment stores—
and many large chaln stores—are too
apt to ‘dump’ television gels if they've
been on the floor for m than a
month or two. My 41& in busi-
ness has taught me that the local,
small retaller can do the best job for
both the manufacturéers and the con-
sumer. Under Pilot's new distribu-
tion policy we will not gell szets to
either department or chain stores”

Dealer Pacts .

Galdberg disclosed that he had “dis-
banded an excellent dealer organiza-
tan in California because we don't
want to make shipping promises that
we can't keep,” He said that his com-
pany was now delivering video sefs to
dealers in the Boston to Washington
area only.

Despite a heavy backlog of orders,
'Guldﬁgr'g said that Pilot would not

lexpand greally in the future because

maniifacturer has to stay

2 in a solvent

:uma!% ln_h-nr%qr:tu _
ll?ti comy _I%n# cnanmh'nﬂn all s

ctfart i television. *I'm, very bearish

WASHINGTON, Dee. 10.—A de-|th
cline of about 2 per cent in the aver- | by
age price for radios between mid-

—Gol-dberg'

7 Fadio” te said, Becatse felevision |
is replacing AM radio very quickly "

-

i



0

UNVEIL N

EW

Distribs See
Terrific Biz
For Early "50

New Sets Ready

NEW YORK, Dec. 10.—With sucl
najor set manufacturers as Admi r;ii].

Sendix, Hallicrafters, Philco and RCA

Victor scheduled to unwveil new TV
nodels between Christmas and FE.I{?-
=uary 1, most distributors and retail-
ars mre now fully in agreement with
manufacturers who have been talking
about “terrific” business for the first
quarter of 1950, No one, however, is
willing to make any retail predictions
bevond April of next year,

“RCA Victor and Hallicrafters are
already set to show their new video
5eig to dealers (see separate stories)
and Philco and Admiral have sched-
uled distributor meetings for the early
January period during which the In-

"fernational Home Furnishings Market |

will be held in Chicago's Merchandise
Mart. DuMont, however, will prob-
ably keep going with present receiver

muodels, altho the company originally |

intended to introduce several
seis in January,

Several manufacturers who are be-
ing particularly secretive about their
plans will probably show at leasl a
few new models during the Chicago
furniture meetings, Most of the trade
talk centers around reduced prices,

new

rectangular tubes and newly styled|

cabinets., Admiral, scheduled to con-
vene its distributors in Chicago next
month, is expected to introduce some
rectangular tube models, reduced

prices and several new all-plastic
cabinets,

11 Hallicrafter Tele
Sets To Be Unveiled
At Chicago Confab

NEW YOREK, Dec. 10.—The new
Hallierafters television line scheduled
to be unveiled in Chicago Thursday
{15) will consist of 11 new models,
most of which are 16-inch tube con-
soles, it was learned this week. Com-
pany officials refuse to comment on
urevious reports and rumors. Prices
of the new sets are understood 1o

lower than comparable receivers

company's 1949 line.
Of the 11 new video sets, only
0 :
a

B

th

are said to be table models. One
will be a three-way radio-phono-
ph combination. The first show-
"of the new line to dealers in the
New York ares is scheduled to be
held “between Christmas week and
New Year's Day." It was also re-
ported that dealers in this territory
will start receiving shipments of the
company’s new 19-inch sef, which
lists at $545, within the next week.

CLIFFIE STONE’'S
. (Conttinued from page 10)
neither of whtm have

talent's variety potential.
could be smarter and camerawork

E58d

needs Improvement. Consistent use
' annoying and lim-
performance of
interviewing
members of the audience was okay,

ol longshols were
ited the appeal and
artists. Brief stint

sltho roughly handled
Shaow's

pankroller is entitled to
pitches were overdone with

ting plugs (avera
gﬁhj. S Alan Fischler.

Retailers in All-Out Adv.
Drive Despite Bullish Market

NEW YORK, Dec¢. 10.—Despite the
heavy consumer demand for radio-
phono and television sels, coupled
:-.'I:lh a “shortage” of sets for imme-
diate [1E'|IT.'E[‘}", promotion-wise retail-
ers are still firing away al consumers
with large ad campaigns. In some
cases even price-cutling is in evi-
dence, tho it's confined mostly to off-

realized the
Staging

most objectionable factor
was the commercials While the
plugs the
five hard-
ng four minutes

brand sets or superseded models,

As recenlly as two weeks ago, one
of the higher-priced sel makers, who
maintains a striet dealer franchising
program, was having trouble with
dollar-hungry retailers who prefer to
male a fast dollar via trans-shipping
or price-culting on fair-traded mer-
chandize. In general, while the "20-
off" era is in the past, consumers can
still pget discounts on even the top-
demand sets from a few dealers.

Classified Bargains

[t's the classified ad columns of the
daily papers that offer the best buys
for consumers who are willing to shop
for the right price on a TV receiver,
Local papers are still carrying clas-
sified ads from dealers who offer dis-
counts on name brand receivers,

Legitimate dealers who probably
over-bought during the spring and
summer months, or even a year ago,
are still trying to move dead stock.
Last Sunday (4), Hecht Brothers,
Baltimore, took a full page to adver-
tise a “stock reducing sale.” The
ctore offered “$38,000 worth of brand
new models, floor samples and
demonstrators for $27,000," headlin-
ing the ad, “Save 16 per cent lo 56
per cent.” Among the sets shown
were Sentinel, Philco, Motorola, GE,
RCA Victor, Bendix, Airmasler, Tele-
tone, Olympic and Zenith models,

Co-Op Ad Budgels

Sets that are known to be in short
supply are also being heavily adver-
lised and promoted by dealers who
are taking adventage of lhe manu-
facturers' co-operative advertising
PrOETAMmS, Dealers are using co-op
a4d budgets to promote slore names.
wTelevision is still my biggesl trafiic
builder” said the advertising min-
ager of oneé of this city's biggest ap-
pliance chains, Manufacturers are
alsn willing to go along in the pre-
Christmas ad campaigns in order o
keep their brand names in the public
eye in preparation for the slimmer
days 10 come.

geveral manufacturers have devised
gimmicks for use by retailers in mak-

8 Panels Set Up
For NARDA Confab

CHICAGO, Dec. 10.—The three-day
annual meeling program of the Na-
vional Appliance and Radio Dealers'
Association (NARDA), scheduled for
January 15-17, will include eight
panel discussions in which dealers
distributors and manufacturers will

o it was announced this
addition the assembled
dealers will be addressed by such in-
dustry names as W, A, Blees, Crosley
vice-president and general sales man-
ager; J. F. Nance, president of Hot-
point, Inc., and Joe Meek, manager of
the Illinois Federation of Retail As-
sociations.

Ejt particular interesi to radio-TV
dealers will be the panel on “selling
TV-radio profilably” in which the
participants will be Antony Wright,
chief engineer for Magnavox, Harry
Estersohn, Jerrold Electronics; Tim
Alexander, Motorola's service man-
ager, and Mort Farr, the Philadelphis

| area’s top

video dﬂier.

ing sales on seis that are not avail-
able, DuMont, attempling 10 assuage
the feelings of set-hungry dealers, 1S
promoting the gift certificate idea for
television. Admiral has been telling
consumers to “wait a few more
weaks" and to visit the local dealer,
where '“vou receive a numbered cer-
tificate which entitles You to a
priority.”

AM-TV Sales
Gains Are Tops

WASHINGTON, Dec. 10. — Radio
and TV stores are posting greater
business gains over last year
any other retail group in the country,
according to a report by the Com-
merce Department this week., \

Sales showed a sharp upturn in
October that sent total receipis for
the first 10 months to 7 per cent above
level for the same 1948 period. In
comparison with last year, all types
of retail business are averaging a 2
per cent decrease,

October business for radio-1V re-
tailers was up 16 per cent from Sep-
tember and 17 per ceat from Oclo-
ber, 1948. In contrast, the national
average was up only 2 per cent from
September and was down 6 per cent
from the preceding October.

Commerce Department experis are
attributing most if not all of the 1949
gains for radio-TV stores 1o the soar-
ing sales of television recelvers. They
expect the year to post the all-time
high for the radio-TV business and
anticipate an increase in 1950 as more
television markels open up.

Camden Firm Shaves
TV Price $30 in Year

CAMDEN, N. J., Dec. 10.—About
§30 was shaved off the price of fele-
vision sets by the Radio Condenser
Company this year, according to R. E.
Cramer Jr., president of the firm.

“In July of this year we offered
television manufacturers a variable
tuning-head for $7.50," Cramer said,
“Up until that time, the cheapest sat-
isfactory tuning device for {elevision
sets cost between $14 and $16, and the
cost of a component part multiplies
four to five-fold by the time the tele-
vision set reaches the consumer."

Cramer reported that since the
original assembly lines were sel up,
the company had increased produc-
tion schedules 1,000 per cent. “And
we have received assurance,” he
added, “enough manufacturers will
incorporate our tuning-head in their
1950 models to warrant our planning
a further four-fold increase in pro-
duction schedules for spring”

TV Investment Fund
Growing With Video

CHICAGO, Dec. 10. — Reflecting
public interest in television invest-
ments and financial growth of TV
manufacturers, net assets of Tele-
vision Fund, Inc, have increased al-
most $2,000,000 in the past year, an-
nual report of the Investment Trusl
revealed this week. In its first full
year of operation the Fund has in-
creased from $274.983 to $2,777,785.

Number of shares of the Fund has
increased from 30,158 to 267,980, and
net asset va* o per share has in-
creased from $8.12 to $0.33.

In commenting upon the growth
of the Fund, Chester D. Tripp, presi-

TV SETS

than |

New Stylings,
Finishes; Tube

Sizes Remain

Projections Included

NEW YORK, Dec. 10.—The new
RCA Victor TV line will contain
several additions in new cabinet
stylings and finishes at slightly higher
prices than present models of com=-
parable tube sizes, according to trade
sources. Among the new consola
models will be maple, antique maple
and provincial styles, It is also re-
ported - that the line will include
several projection sets. In addition,
there will be 10, 12, 12% and 16-
inch receivers with a newly designed
inter-carrier  chassis at  prices
“eliphtly lower than the 1949 sets”
One 1236-inch table set will relail
at $229, and a 16-inch model ia
reported to be priced al $290,

Repeated rumors that RCA &lso
would introduce at this time a “19 or
n1-inch direct view set” were met with
a denial from a company spokesman,
who said that nothing larger than a
16-inch direct view teleset “is in this
new line that we are going to show.”
One trade source, however, did say
that he had seen a model of a “21-
neh =et” which, he was told, would
contain a metal-coned, rectangular
tube, “larger than the 19's now on
the market.™

Larger Tubes?

The general trade feeling on the
possibility of RCA making video sets
with a direct view screen larger than
16-inch size seems to be that the
commpany would first have to et up
a tube production line to make the
larger size. It may take three to
cix months for such a production line
to be installed and operating. At
present, RCA does not make any
cathode ray tubes larger than the
16-inch size.

RCA Victor distributors are this
week being shown the entire new
video line. The sets will be intro-
tuced to dealers at a series of distri-
butor-held meetings scheduled for
the first of the year, This is the
first time that RCA has presented
a completely new television line at
one time. The previous company
policy called for the introduction of
one or two new models at a time
which replaced existing seis.

Philadelphia dealers will probably
get the first look at the new RCA
epts December 27, 28 and 28 when
the Raymond Rosen Company, RCA
Victor distributor in the territory,
will hold a dealer showing at the
Penn Sheraton Hotel

MYSTERY IN AIR

_ (Continued from page 11)
episode caught (WOR-Mutual Broad-
casting System (MBS) concerned
an ingenipus malefactor called the
Maestro whose hobby was turning
women into wolves. . The modern
three musketeers, Doc, Heggie and
Jack, took him on, but by the end of
the show the Maestro seemed to be
playing a death dirge for Jack. Even
with its cliffhanger technique, MBS
may find that adults are not inter-
ested  in across-the-board mystery
shows between 7:45 and 8 p.m. when
so much else is cooking.

dent, traced the rise of the TV in-
dustry and attributed the upsurge in
demand for television sets lo lower

prices and increase in stations and
areas served. '
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Diskers Sure

Xmas Rush To
Outlast Winter

Maybe Best Postwar Biz

(Continued from page 3)
should hype disk sales of all types,
according to industry leaders’ This
is because RCA Victor is the leading
mass volume set manufacturer in the
industry and its 1950 three-speed line
should help create new disk cus-

standard wax products,

In addition, the diskers feel that
they have chaken off the remnants of
the lethargic merchandising tactics
of the lush war vears and that they
now are rolling on full-geared sales
promotions which will continually

records, It is Benerally agreed that
smart promotion is the key to ac-
cumulating plus business in the disk | t
industry today, Top examples of the
potency of promation and advertising |
dre the successes of the Columbia
long-playing drives of the past vear

past six months, In g smaller way,
such drives as the Decca promotion
on its current Club I3 album wia the
Campbell soup airer and co-ordi-
nated l’ﬁl‘jiﬁ-—ti]El!'ih-ri-EHlEI‘—pUh”EhEI‘- a
diskery pushing serve to sell not only
the individual ijtem but wax of all

types as a key form of home enier-
tainment,

McAllister and
Wilson Boosted

h

. market this week., The London etch-
At Cﬂlllm b 1 |ing, done by Morgan, is being rushed
out becaucse aof
the Howard
53y that so far as they are conecerned,
and until they are informed other-
wise, they understand Alamn to be
the publisher,
fuary 1 release date, but this has

gone the way of all release dates of
recent vintage,

NEW YORK, Dec, 10.—TJeff Wilsan
and Ken McAllister, Columbia disk-
EIy execs, this week were hiked tg key
posis in the firm's merchandising zel-
up. Wilson was appointed to the newly
created position of general sales man-
ager, while MecAllister was named di-
rector of advertising and promotion,
Both were appointed by Paul South-
ard, veepee in charge of merchandis-
ing,

Wilson will be in chiarge of all dis-
tributor and district manager activi-
ties and will also be responsible far
chain store and export selling, Wilson | vi
has been with Columbia since 10840
and most recently has been manager|to
of distribution and merchandising.

McAllister will supervise merchan-|g
dising activities and personnel as well | In
as advertising, promotion and pub-
licity, He has beéen with the firm
since 1941 and most recently was
manager of distribution and promo-
tion. MeAllister also Was co-ordinator | w

of the firm’'s long-playing record ac-
tivitieg,

he

Receipts Pick U Pl

WASHINGTON, Dec, 10.—Oec-
tober receipts of musical instru-
ment and piano stores showed

d4 pick-up of 5 per cent gver

Rives, the Pemora and Alamo pub-

beries, the American Society of Com-
pOsSers,

(ASCAP)-

(BMI), and the London anr Mercury
waxeries.

tomers for the new Speeds as well | g
has- possession of a writers’ contract
signed by Walker and Rives for their

tune, Half a Hear:. Alamo, a non-
affiliated

the Jean-Julian Aberbach BMI] firm,

has a contract signed by all three

writers, admittedly made subsequent
keep the public's interest focused on |to the

cleffers who had signed with Pemora
had, meanwhile

male ithe agreement

with
Further, it develops, in returning the
and the Victor 45-r.p.m. push of the | contracts, they neglected, by

t0 detach their signatures therefrom.
Alamo reportedly

from them that they did not intend
to carry thru their Pemora agresment

the tune to Alamon.

BMI understands that it is getting
the licensing righis in the song de-
spite Alamo’s
clear the tune

Pemora nor Alamo has issued 3 re-
cording license on the song, Mercury

litigation, but both claim the song.

lease jumping episode came o light
here

ported that he had notified his at-
Mercury Records here had received
Heart, to wax
Howard's ork.
the tune, which he wrote with Bill
Riaes, nitery comie, to Hill & Range
six weeks ago. _
Aberbach the tune, Morgan said that
first waxing of Heart in December,
until February 1.

Upon learning that Mercury had |leased with the
the Howard disking on the street
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T'unesters, Licensers, Dis_k‘eﬁ,
Pubs Mix It Up Over ‘Half Heart’

NEW YORK, Des.
tangle involving

10.—A  tune | here last w Moras:- .
Abert eek, n sald he palled

three songwriters, who i
two publishers, two licensing organ- Me:mryh'haﬂ' cut the ﬁﬂ#mmgithl:t:
izations and two disikeries cropped up | a license, My said that his
this week and in all likelihood two

cut

Heart without cense, he intends to
start suit for Morgan ecut

his rendition of Heart here Wednes-
day (7). with London expeocted to
hﬁe‘:i the dizk on the market next
l'\,' 7 -

altornevs wil] eventually enter the
picture,

The principals are songwriters Al
Morgan, William Walker and William

Authors and Publishers

Broadeact Music, Inc.

According to Femora, a
MI firm run by Jose Morand, §t

“YellowRibbon”

subsidiary of Hill & R=nga,

Pemora contract. The two

tributing the film, She Wore a Yellow
: Ribbon. The movie incorporated the
hat they did not intend fp consum- | tune, She Wore a Yellow Ribbon,

and later re- | which Vogel charges is an infringe-
‘0 him along | ment of Norton's tune.

advance - checks. Vogel recently filed an infringe-

ment suit against Regent Music {for
allegedly recording the tune without
permission. The action claims that

Sielement [she title ‘hiae: saniEalE secondary
mesning.

notified Morand

urned their contract
uncashed

error,™

has a

nd were canceling it to turn over

RRO%s Retort
An aitorney for RKO Radio Pic-
tures, informed of the Jerry Vogel
suit, told The Billboard that the de-
fendant is preparing documentary
evidence to the effect that the dis-
puted song is in reality a folk Song
dating back to 1838, at which time,
ne said it was known a- ‘Round His
Hat He Wore a Yellow Ribbon. The
defendant also c¢laims that the dis-
putled song was a popular enllege song
about 1900, at which time the tune
was known as ‘Round Her Neck She
Wore o Purple Ribbon, REO also
will argue there is evidence thalrnﬂ]aj{
‘une thru the years has been a -
tary song in wvarious wars and has
been a ditty traditionally used in
connection with the Royal Canadian
Mounted Police. I

Bluebird Adopts

ASCAP-BMI Tangle
An added mysiery is the fact that

rumored intention to

thru ASCAP.

Despite the fact that

neither

2s an Eddy Howard disking on the

the appearance of

job. Botk companies

Alamo has set 3 Feb-

To date, neither =side has started

CHICAGO, Dee. 10,—Another Té-

last week when Al Morgan,
deo and London recording ace, re-

: bird disks, which heretofore had been
rney to investigate whether or not Felensed ol o W ial” basis—that
: & Range Songe, !
:I.-Teﬁebtfﬁ? u}rﬂqus Hivit H'n!fgh varying quantities—will be sent out
that ditty with Eddy | &l
in January,

Morgan said that he turned over One, or possi

alker, local orkster, and Tubby | week.

In giving Julian | release patlern, according to

From M. Melche

RKO Fightin _ and récover over $85.500 in cormmis- |

- missions on the Andrews Sisters radio

Kenton IUﬂl }agnch hi;'
J ' ﬂIIIOH't i our (o ruary
Rﬂgular Releases taking his newly tormed 40-man ag-
: _ ey

: e~ | month trek. Originall
NEW YORK, Dec. 10—RCA Blue- O B r rally, e

o \ ia

is, at unspecified Intervals and in t.ﬂhﬂt- Also, the band was to record =~
ith the regular Victor weekly | Ing, with disks release dvanc
re?:fg:ﬁggjmggwim the %1% tour. However, a last-minute

‘two, | strategy change calls for the album
Bluebird disks will be released each |release o -

Levy Seeks 85G

In Commission

HOLLYWOOD, Dec. 10.—Charges
and countercharges were hurled this
week by Lou Levy, manager of the
Andrews Sisters, and Marty Melcher,
agent and part owner of Century Art-
ists, Ltd., booking agency. Long sim-
mering dissention exploded “this
week-end when Levy filed action in
Los Angeles Superior Court, seeking
to break Melcher's booking dontract

‘slong paid out, Levy charged breach
of contract by Melcher for failure tp'
Pay stipuluted §$150 weekly fee which
Levy claimed was due under the
terms of the deal set up when Century
firm was organized.
Spokesman for Levy said he ws 5
owed more than $17.500 in bacic £
salary, dating from November au,‘_
1844, at which time the Andrews Sis- 3
lers began a radio show for Nashe-
Kelvinator and including the current
fees under Campbell soup radio deal.

Dough  was pledged In return for
noney advanced to pul Melcher in
the booking biz. Levy now claims that
the bosking contract is null and void
by wirture of Melcher's refusal to
pay $150 weekly fees _

Charges were refuted by Melcher,
who disclosed he would sue to col-
lect more than $8,000 in back com-

show. Melcher claimed that he had
promised lo give Levy $150 w
subject to “"bosrd of directors' ap-
proval,” but the fees were never
turned tver to Levy because of undis- |
closed contract breaches on latter's
part.  Meanwhile, Melcher charged, -
Levy has held out Century’s com-
missions on the soup show for the
past 12 weeks. Melcher wants not
only the ;:rmlr m_:mmissiﬁn; but also
the t lo continue radio represen-
tﬂﬁm! the Andrews trio under
original deal,

Kenton Concert
TOlll’ Set F eb:. 9 |

; ; ﬂﬂﬂﬂ. Dec. 10— _
HOLL md-""m!ﬁ
n Sﬂ‘lﬂhi

on & rmtlnnw;du__ four-
: ¥, plans were i
but
it B

erary favors a No
: L

e album prior to embark-

The reason for adopting a l‘ﬁﬂfﬁ? mﬂhfnﬂlﬂtﬂﬂ

ified that "as 10 make the | sufficiently established to have an|
specified that he w identity, and in some-cases, to have

th no other records to be licensed | created a demand on itz own.

“might have got lost in ""

September, but the first 10
months of the year lagged 8 per
cent behind the same 1948
period, the Department of Com-
merce estimated this week. Oc-

tober sales were off dbout 2 per
cent trom October, 1940,

EARLIER CLOSING

December 31 and January 7 lssues

earlier than wuswal,
Eﬂm"ﬂ!ﬂmlﬂﬂﬁhlﬁf.

is that the lower ﬁm‘:ﬁd label is now |
5

| attained, Bluebirds re- |Januaz
this had been ed, lar Vietors | Eenton

ﬂnu:uunlﬁlﬁrﬂﬂﬂlﬂlﬂhfﬂﬁlﬂmiﬂ.ﬂ-iﬂ.h.._'l_.l
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Darwyn Files Suit
| For 4G Vs. Spotlite
| Over Can. Rights

NEW YORK, Deec. 10—A suit has
been filed in Federal Court here
against Spotlight Records by attorney
Lew Dreyer for Charles Darwyn,
Canadian disk distribber and pubber,
The suit, asking $4,200, alleges that
Jack Berman, Spotlite head, broke
a contract with Darwyn giving the
latter exculsive rights to the Spot-
lite label for Canada. Under the
agreement, beginning with Febru-
ary of this year, Darwyn was to have
received masters from Spotlite and
paid royalties on pressings, account-
ing to the waxery each month. After
the second month, Spotlite withdrew
from the deal, giving the Canadian
rights to another distribber.

Spotlite’s answer, thru attorney
| Howard Sheldon, alleges that Dar-
wyn had breached the contract by
failing to account as agreed and by
dnot carrying thru his declared in-
tention of building production facili-
ties to press the records. Further,
Spoflite says, Darwyn could not
deliver the country-wide distribution
he had promised. The waxery has
filed 8 counter-claim for $5,000.

RCA Expanding
Hollywood Plant

HOLLYWOQOD, Dec. 10. — RCA
Victor's Hollywood plant, for some
#ime handling only custom pressings
and manufacture for other labels, is
being expanded to start pressinis its
own product. Heretofore, WVictors
Coast orders had been filled by the

B B AW e T TR

Indianapolis plant, but & ‘biz boost
plus need for faster delivery has
necpssitated the shift 1o the local
plant.

Weed for rapid, on-the-spot -:1;_—
fHivery was spotlighted during the
b - : Mule Tramn.

recent fast- breaking :
Last week Paul Barkmeir, general
manager of Victor, arrived here, and
after surveying the situatlon called
- for further expansion of the plant
Twa presses are being added imme-
diately, with more to come i needed.
‘ - Wictor here handles pressing fjl'_-ﬂi
Capitol, which is supplementifg —=
Dw!:l local plant; Horace Heidt and
_ other labels, in addition 10 custom
work.,

Cap Forges Deep
Into Int’l Mart

Hﬂf. .E W Dec. 10, — Capitol
ﬂnﬂ’tn the international
' i ele-

head of Cap's international ~depart-
ment, Coast major’'s product is slat
to enjoy an ever widenﬁig 13151:11::.1-
ion ir ' tonal field.

%ﬂ%ﬁﬂflﬁaﬂe diitrii:!uted in
England and British possessions 1:.I*ial
English Decea deal, while the produc
is bandled in most of non-Com-
munist Europe thru the Telefunken

{in America, Capitol's
chanpels. In Latit (0 ed in Mexico

via licensing deals with

Iy U.
label identity
~while assuming

Merger Links
Two Agencies
In Windy City

Mutunal Absorbs Billboard

- CHICAGO, Dec: 10.—After being
in the hot-and-cold state here for six
months, a merger of Mutual Enter-
tainment Agency and Billboard Af-
tractions, Inc.. was worked out last
week, Consolidation of the two indie
talent skedding offices will make for
the largest indie booking office in
the Midwest. The consolidated busi-
ness will be known as Mutual Enter-
tainment Agency, Inc. Personnel of
the two offices, both of which were
located in the 203 North Wabash
Building, will occupy the Mutual En-
tertainment quarters on the 16th floor
alter January 1.

Welding of the two indie booking
offices will link approximately 35 al=
tractions, previously booked by Bill-
board Attractions, and 90 attractions,
previously skedded by Mutual Enter-
tainment. Talent is mostly of the
Jounge and small band ftype, with
Mutual Entertainment having a nums-
ber of vaude and nitery acts. No big
bands were involved in the switch.

Under the new comhbined set-up, J.
J. (Bookie) Levin will be in charge

of locations, with Milo Stelt, formerly |-

of Billboard Attractions, in charge
of all musiec talent, being assisted by
Fddie Hall Rudy Shell, Sid Morse,
of Billboard Attractions, and Jack
Brown, of Mutual Entertainment, Be-
cause of the heavier lounge and small
bwand booking personnel, Jack Russell
and Bill Vidas, of Mutual Entertain-
ment. will swing their atiention to
full-time coverage of video, radio and
recordings, Russell will also be iIn
charge of developing new talent f{or
the office. Sid Harris will continue 1o
head the act department, while
Johnny Jones remains as club-date
chief. Mutual was formed in April,
1944 while Billboard Attractions wWas
{farmed by Stelt, Hall and Shell, all

farmer Frederick Bros' personnel,
two vears ago: {
First deals [ollowing the merger in-

cluded the inking of a three-year pacl
with London label for the Nov-Elites,
cocktail combo formerly on Universal
and Sharp Labels, and the re-signing
by Russell of the Art Van Damme
Quintet, Capitol recarding unit, to a
fve-year management pact QOffice is
alsa currently dickering with MGM
Records over a pact for Betly Chapel,
vocalist on the Dave Garroway video

slanza.

Longhair, Bop Join
Hands for Parker
Mercury Plaiter

NEW YORK, Dec¢. 10. — Norman
Granz and Mercury Records juxia-
posed the finest in bop talent with
the tops in classical and concert per=
formers this week when they re-
corded Charley Parker with a Eroup
of outstanding longhairs,

Plaving; behind Parker was the
following line-up: Frank Briefl, con-
ducter and viola soloist; Mitch
Miller, oboe; Frank Miller, National
Broadeasting Company (NBC) Sym-
phony cellist; Bronislaw Gimpel,
concert wviolinist; Max Hollander,
NBC Symphony concert master; Mil=
ton Tomask, Pittsburgh Symphony
violinist: Minneapolis Symphony
harpist Mvor Rosen. The rhythm
eection was made up of orthodox
jazzmen: Stan Freema, Buddy Rich
and Rav Brown. Sides were 8iX
standards arranged in “straight”

style by Ray Carroll, with Parker's
bop alto featured in front.

Canadian Outlet
Set by Mercury

CHICAGO, Dec. 10. — Mercury
Records last week completed its
deal with Al Siegel, Wurlitzer dis-
tributor for Canada, to start ped-
dling Mercury wax thruout the
Provinces and extended its cover-
age to the Cuban territory. Morry
Price. Mercury sales manager. and
Siesel completed the last link of the
Mercury Canadian coverage in ink-
ing an agreement with Maritime
Apcessories, Halifax, N. S, to cover
ile Northeastern portion of Canada.
Siaqel's Wurlitzer cutlets in Toronto,
Vancouver and Montreal will handle
Mercury for the remainder of Canada.
Siegel's pressing facilities al New
Market, Ont., will be known as Mer-
cury Recording Company of Canada,
while the distributing points will be
nown as Mercury Music Sales. Disks
will now drop from $1.00 to 789 cents,
becatise Siesel is pressing the biscuils
in Canada. Previously Meroury
shipped the completed platters into
Canada from U. S. pressing facilities,

Price slso appointed Readio Centro
of Havana to handle the Cuban
terrilory.

Merchandising Pays Off:

Cincy Shop Rings Sales Via
Proper Ad, Display, Planning

CINCINNATI, Dec. 10, — Doing
heavy disk business during the

od | Christmas season Is no feat of great

sales ability and, according to the
record department of the H & S
Pogue Company here, it's not very
difficult to do a heavy business all
thru the year. A. E Demick and
Mary McD d, of the local depart-
ment store, say it's just a matter of
proper planning and concentration—

up in the early part of 1949, when the

ts| digk business was B

en e
slump. Pogue’'s record department

ed | occaslonally

showed a 45 per cent increase in Feb-

ruary, T0 per cent in March, 23 per
cent In April and 26 per cent in
May.

Ad-wise, the store's campaign in
the Sunday papers is planned to catch
the eye and then sell. Variely
in merchandising presentation” has
proved to be the best ad method.
One time the copy features classical,
then popular music and then a com-
bination of classieal, popular and chil-
dren's disks. ile the department
gets a cholce window
display, they tie in with any other

d.lsplng_ s set up by the store—radio
(See Cincy Shop Rings on page 18)
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Retailers Seek
Out If Nixed
On Franchise?

Cut-Rates Appearing

NEW YORK. Dezc. 10.—The threat
of a retail price war after the first
of the year loomed heavy over the
local disk business this week. Sev-
eral distribs and large retailers had
been ecasting about the country for
distribs who would be willing to
play ball with trans-shipping and
arice concessions in the event their
franchises were canceled by their
rezular New York suppliers.

During the last couple months one
large department store, which, as a
matter of policy defies being un-
dersold, has been known to beef
about various cut-rate disk ads sev-
eral shops have been running in na-
tionally circulated publications. More
than one major distrib in the area has
attempted to check the cut-price ac-
tivity by suspending dealer fran-
chises, but somehow these dealers
have been able to obtain a steady sup-
ply ef new ilems.

Altho it is generally conceded that
controls on shellac sets have vir-
tually dissolved, several of the long-
playing (LP) lines are price-fixed
under the Feld-Crawford and other
State fair trade acts. Tradesiers are
watching with interest to determine
what ecourse, in the light of such re-
strictions, the master cul-ralers will
take. According to the local State
laws, even non-franchised dealers
must abide by established prices.

Warnings Issued

The possibility that RCA Victor's
price line on its forthcoming LP's
may cut below the currenl lasgs, plus
the feeling that everybody will get
his normally durii g the Christmas
rush, is holding up any radical action
for the time being, but some manu-
facturers have already issued warn-
ings to out-of-town distribs 1o keep
hands out of the New York barrel,

During the past year many distribs
have become TV-happy and havecome
to regard the record business &5 a
penny affair. Altho some would like
to hold on to their disk franchises
and some have to carry disks to gel
TV sets, the inclination has been
growing to dispose of disks in volume
wherever the money is {fast and good,
even if it means selling below the:
regular wholesale level. Several
major distributing franchises wera

(See Disk Price War on page 18)

Billboard
DJ

Monitoring
Service

Maonitored Leading
Jockeys in

NEW YORK, MEMPHIS,
CINCINNATI, DES MOINES .

Thit servica is available by sub-
scription In 13-week periods. For
further Information write Mis
Charlotte Summers, Tha Billboard,
1564 Broadway, MNew York 19,
Maw York.
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Album Fever

Heating Brows

Of Big Waxers

Decca May Do ‘Li’l Darling’

(Continued from page 2)
has given rise to new tactics in bid-

ding for waxing rights.
The most Tecent wrinkle in the

ghow album diskery competition in-
volves the purchase of an option to
record a show prior to its Broadway
unveiling. Decca Records, at one
lime the leader in the show album
field, has put down a sum reported
at somewhere between $1.000 and
$5.000 as an option on the original
east waxing of Texas, Li'l Darling,
which debuted on the Stem last weelk.
The diskery has not yet decided
whether to do the recording of the
show's score, but in the event the
firm decides against making the al-
bum, Decca will lose the option
money. The diskery obtained the op-
tion when the show went into re-
hearsal some months ago.

Yictor on Long Range

RCA Victor, anxious to grab its
glice of the show album market, is
doing its bidding on a long-range
basis. The diskery approached Lost
in the Stars composer Kurt Weill di-
rect and made a deal whereby it
would obtain the recording rights to
Weill's next show, which is not even
In the formative stages. Weill's cur-
rent show, Stars, was inked by
Decca.

The heavy competitive bidding
over the show recardings has led to a
slale where diskers have become
what is tantamount to minor in-
vestors in musical productions be-
cause of the lucrative potential of
original cast waxings., It is recalled
that the last lheavy disker putsch
In the show album business culmi-
nated in the Victor procurement of
Brigadoon for recording a couple of
yvears ago for a fabulous advance of
over $£15.000 plus a royalty deal
which was reported at 10 per cent of
the retail price of the album.

King Assumes 24

Fred Miller Tunes

NEW YOREK, Dec. 10.—King Rec-
ords this week took over 24 unre-
leased masters from orkster Freddy
Miller and will release sides begin-
ning next January. The sides, main-
ly originals and standards, had orig-
inally been cut for Signature, but
were returned to Miller as part of a
settlement between him and the
diskery.

King also signed Miller to a re-
cording contract.

MADJ Party

NEW YORK, Dec, 10, — The
MADJ, the Metropolitan As-
| sociation of Disk Jockeys, is
holding its second annual Christ-
mas party Tuesday (20) at the
HBarogue Room of the Belmont
Plaza Holel, The association is
inviting all metropolitan area
spinners, whether members or
not, record company execs and
whatever recording artists are
around at the time, A live ork
will lend tone to the bash, which
15 being chaired by Bill Taylor,
of WOHR,

of

e
*

Disqus Go to Options on

ASCAP Gives Full S_tory
Booklet; 2d Printing Needed?l

in New

WASHINGTON, Dec. 10.—Amid its
negotiations with the TV industry and
its confabs with the Justice Depart-
ment, the American Society of Com-
posers, Authors and Publishers
(ASCAP) turned a smiling face to the
publie this week by putting into dis-
tribution 35,000 copies of an atirac-
tive new brochure entitled The
ASCAP Story. The booklet was pre-
pared by Arthur Newmyer and Asso-
ciates, a topflight Washington public
relations firm, which has been coun-
seling ASCAP since last spring (The
Billboard, April 2). Authored by
Merle Colby, whose current novel, It's
a Secret, hit the best-seller lists, the
ASCAP booklet does an adroit job of
telling ASCAP's story in an under-
standable, tactful and non-controver-
sial manner. Copies of the booklet
are being distributed thruout the mu-
sic and enfertainment world, inelud-
ing radio and TV stations, musical
organizations, ASCAP members and
the press. It is anticipated that a
number will be sent to members of
congressional committees concerned
with legislation affecting ASCAP, and
it is seen likely that a second printing
beyond the first edition of 35,000
copies will be necessitated.

History of ASCAP

The booklet marks a departure
from ASCAP's usual policy of reti-
cence and i1s viewed as an effective
public relations gimmick.,. In re-
viewing the organization’s practice: of
collecting royalties; The ASCAP Story
recounts that the function of ASCAP

las a “performing rights society™ to

¥

carry out “under modern conditions'
the original intent of the constitution
was necessitated by the development
of the techniques of the phonograph,
radio, TV and movies. The booklet
paints out that radio stations original-
ly were allowed {o perform their mu-
sic free but that when advertisers be-
gan sponsoring programs and paying
high fees, “ASCAP asked the rapidly
growing new radio industry for a
small share of the income resulting
from the performance of its members’
music.

“Like the cabaret owners of an
earlier day, the representatives of ra-
dio maintained that their perform-
ances should not be construed as
‘publie,’ " continues the booklet, which
went on to explain that the courts
finally decreed that “broadcasting is
performance for profit and that it was
just and reasonable for radio stations
to pay for performances.”

“Again In the 1840's, when the
young television industry was going
thru the laboratory stages, ASCAF
accorded it free use of its members'
music,” continues the boolklet. “How-
ever, in 1949, when it became appar-
ent that television was not only tech-
nically feasible but widely popular,
ASCAP requested compensation for
its composers, authors and pub-
lishers."

Importanee Cited

The booklet then relates that music
rights were extended so as to avoid
inconveniencing the public and that
agreemenis were reached in the fall,
whereupon “‘composers and authors,
lilke engineers, actors and musicians,
at last began to be compensated for
the use of their talent by this great
new medium.” The booklet, which
runs to 14 pages and is attractively
illustrated, describes ASCAP's publie
service, objectives and organizational
siructure. In citing the Society's im-
portance to music users, the booklet
states that radio in a recent year re-
ported 31,674,225 single separate uses
ASCAP members’ music over the
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music use by some 2,000-odd indie
stations, 33 additional networks, some
20,000 hotels, restaurants, bars, dance
halls “and other places where music i3
publicly used for profit.,”

Membership in ASCAP has grown
from 188 in 1914 to 2,028 writer (com-
poser and author) members, 170 of

whom are women, and 342 publisher
members.,

~ Pointing cut that the job of “stand-
ing guard" over the use of ASCAP
members' products is ‘“extremely
complicated,” the booklet states that
“to obtain a complete survey of all
the millions of performances given
annually by ASCAP's 20,000 licensees
might well cost more than the total
income received by the Society.

Finkelstein Is
ASCAP Attorney

NEW YORK, Dec. 10.—Herman
Finkelstein, who for the past seven
vears has been serving as resident
counsel for the American Society of
Composers, Authors and Publishers
(ASCAP) this week was appointed
ASCAP's general attorney.

An announcement by Fred Ahlert,
ASCAP president, added that the firm
of Schwartz and Frohlich would con-
tinue to serve as general counsel,

Finkelstein in recent years has
played an increasingly major role in
drawing up and negotiating ASCAP
contracts with radio and TV interests.

Gale Renews
Jacquet Pact

NEW YORK, Deec. 10, — Illinois
Jacquet this week inked a renewal
management contract with the Gale
Agency. The tenor saxophone-ork-
ster has been with the agency for sev-
eral years and was rumored leaving
Gale with his last paper expired some
weeks ago. The re-signing spikes
erring reports.

Tho the Thought Is
There, Pub’s Xmas
Gifts Will Be Light

NEW YORK, Dec. 10.—Santa's sack
is going to be light this year when
he makes his round of the music
business,

Publishers, established by hallowed

tradition as the donors of lavish yule |

emoluments, especially to performers
and company personnel, will
be sparing this Christmas. Leading
pubbers, discussing the matter on an
off-the-cuff basis with each other,
find that almost all n&nthem lr!] in
agreement—with erra disk =a

lowered sheet music  activity :ﬁ
general curtailment of income, few of
them can afford to spread seasonal
cheer as had been the custom in the
past, This will apply not only to the
a. and r. people, recording artists
and performers with air time, but 1o
professional staffs as well. Bonuses,
from current indications, will be lean,
tho employers have been known 1o
make this particular threat in the

e

past and then relent around mﬂl_n!lh:

Musicals
Salable Copx :

Cr){stal '
May Indicate

Borne Starts Action

NEW YORK, Dec. 10.—A deter- |
mination of what constitutes a sal-
able copy of shest music may emerge
from a hassle between songwriter
Hal Borne and the Crystal Musie
Company of Californin, with the
Songwriters Protective Association
(SPA) taking up the cudgels for
Borne.

Borne, who had placed five tunes
with Crystal, maintains that the
company had failed to live up to
the SPA contracts covering the songs
in that it failed to publish a salable
copy within the specified time. The
pubbery then produced copies of
each of the songs, which it alleged
were salable and could be purchased
thru regular trade channels. SPA,
upon examining the copies, held that
they are professional copies and wers
unobtainable in stories. The assc- -
ciation then designated attorney
Nathan Freedman, of Los Angeles,

to: act for Borne and to institute
arbitration proceedings,
SPA, which does not ordinarily

take a hand in cleffer-pubber quar-
rels, is acting in this matter because
a pgeneral principle, rather than a
specific. issue, pertaining to its con-
tracts is al stake

Fight in Local 802

Over Racial Issue

NEW YORK, Dec. 10.—Two local
802 musicians, Sully Childs and Al-
lan Kimmel, expelled from the union
recently on charges of fomentng
racial hatred, have dropped an appezl
to the international executive board
of the American Federation of Mu-
gicians (AFM) and are appealing to
the local membership for reinstate-
ment, They hope to have the tootlers
reinstated by membership mandate
at the local's next membership mest-
ing (12).

Their expulsion came after they hac
circulated a leaflet accusing local
Préxy Dick McCann of supporting
British Foreign Minister Ernest Bev- *
in's alleged anti-Semitism, The ac-
cusation, taken out of econtext from
an article by McCann in the Septéem-
ber Allegro, the union local's journal,
attacked McCann for terming Britain's
Israel policy as “short-sighted, short-
tempered.” The Childs - Kimmel
broadside called this “excusing away”
the alleged Bevin anti-Semitism.

“If calling and's Palestine pol-
iey short-sighted and short-tempered
ig an encomium in those fellows'
eyes, they and I must be. dif-
ferent uages,"” an irate ann
told The Billboard. “They've just
used a dirty, below-the-belt trick tw

| discredit the administration, My rec-

i fair play and tolerance speaks
Aot Hus hesh 5
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ﬁoﬂers’ U]]]o-n
Fines Melis in
Radio Disl)ute

DETROIT, Dec. 10.—The long-
standing difference between the De-
troit  Federation of Musicians and
some local radio stations over the
non-employment of talent by the
stations broke into actlon this week
when the union slapped $50 flne on
Jose Melis for an appearance at
WIBK without sanction of the loeal
Melis, as a traveling band leader,

now Imn}s the band at the swank
Book Casino.

George Clancy, secretary-treasurey
of the Detroit local, emphasized that
the union officials had nothing per-
sonal against Melis, but that it was
a routine action required when he
violated a standing rule. Under this
rule, both traveling and local band
members are prohibited from appear-
mg at a station for either interviews
or to play, unless they get a special
approval from the local. Notices to
this eflect are being sent 1o all
licensed booking agents, incidentally.

- Citing the reasoning back of the
stand, Clancy said that “there are
several stations and other places in
# this jurisdiction which refuse to em-
ploy musicians. And we refuse to
give such places the prestige that
the personal appearance of recognized
artists would lend.”

Clanecy stressed that it was not the
intent of the ruling to “stifle legiti-
mate publicity for the artists,” but
said that each case would be taken
up on its own merits.

Woolery to Bourne

As Sales Manager

NEW YORK, Dec. 10.—Pete Wool-
ery, former Robbins Music and J. J.
Rebbins staffer, has joined Bourne,
Inc. as sales manager. He'll also
sprve as assistant to Lee Finburgh in
production at the pubbery.

This week the Bourne standard de-
partment is issuing the first selec-
tione in a8 new modern accordion solo
saries arranged by J. H. Sedlon, noted
Cleveland teacher. Initial titles are
One Night of Love and the currently
hot Charley, My Boy. Six other stand-
ards will follow within a month,

Saul Bourne left last week for an
indefinite stay on the Coast.

MGM Inks Eldridge;
Little Jazz Pub Stet

NEW YORK, Dec. 10.—Trumpeler-
maestro Roy Eldridge has signed a
new recording pact with MGM Rec-
ords. He formerly cut for Decca, and
az a featured member of the Gene
Krupa crew waxed for Columbia
prior to that.

Meanwhile. the Little Jazz pub-
lishing firm, owned by Eldridge and
Feank Verniere, will remain active
and maintain its New York office, The
firm recentl: assigned its selling rights
to Nat Tannen's Keys Music outfit.

V4 Entertainment

I_-_—_

Long Song? I

NEW YORK, Dec, 10.—Harry
Link, general professional man-
ager at Feist, s working on a
tune that may well have the
longest title in recent song his-
tory. According to Link, the full
and exact title of the tune is
I've Got Tears in My Eyes From
Lying on My Back in My Bed
While I Cry Owver You, and
that’s how it's going to read on
the title page.

Feist acquired the tune from

Commonwealth Music, whose
owner, Harold Barlow, cleffed
the ditty.

Mellin Issues
Dellon Catalog

NEW YORK, Dec. 10. — Bobby
Mellin this week bought out the
Harold Dellon Music catalog, also
acquiring renewal rights in some 25
tunes written or co-written by him
and published bv other firms. Mellin
made the deal in Cleveland, where
the Dellen firm, a Broadcast Music,
Ine., org is located, buying the cala-
log and renewals for a reported
$5.000 from Mrs. Dellon, widow of
the cleffer-pubber.

There has been some trade in-
terest in the Dellon catalog of late
because of the tune Take a Chance
With Me, with several pubbers mak-
ing efforts to snare the song, one of
75 in the catalog. The tune, written
by Guy Lombardo, Al Lewis and
Dellon in 1927, reportedly has made
a stir via a small-label disking.

Capitol Wooing
Juke Box Trade

HOLLYWOOD, Dec 10.— Capitol
Records is currently mapping an all-
oul drive for a greater share of the
julke box op trade. Its strategy has
not been revealed, but according to
indications, diskery's drive will equal
the campaign it had long and suc-
cessfully waged for disk jockey favor
(Cap has won many top honors in
The Billboard’s annual disk jockey
polls). First move to indicale Cap’s
budding romance with the ops 1= a
special Christmas greeting disk sa-
luting the music machine men. This
is the first time in Cap's history to
distribute a yule platter to ops, here-
tofore limating recorded greetings to
deejayvs and dealers. Next step, to be
launched after the first of the year,
will be ~ gpecial monthly newsletter,
to be prepared for and distributed lo
the operators. Other plans are still
in the works, butl indications are that
no action will be taken on further
si:ps- until afler the next regular
quarterly regional managers’ mest,
to be held early in 1850,

ABC Records Drop
39-Cent Disk Line

HOLLYWOOD, Dec, 10.—ABC Rec-
ords, recently launched local indie
plattery, hss given up its 3B-cent
disks to sell plattery products at 79
cents. In dropping the item, diskery
topper Gordon Burge said that ex-
perience had shown that both dealers

Hits Music Peak

WASHINGTON, Dec. 10. — More
than 300 musical artists, plus two
dozen .nstrumental and vo ETOUpSs,

t in the winter season of
:Jnin“cut:kfsgfg:r patients in Velerans ﬁd_-
rinistration (VA) hnﬁpltalslhthe VA
said “his week, This marks the
est number of
tike lt:nl:'
f::ﬁdphj vocalist Jean Tennyson
1947 with 20 artists.

high-
enlertainers ever 1o
L in the Artists Veterans
program, which Was organ-

and record buyers resent low-priced
merchandise, with dealers putting up
the stilfest resistance to a low-profit
disk,

What brought about the change was
diselosure that dealers in Cleveland
and Dallas were peddling the firm's
Lewi Plaid Shirt and Spurs for 79 cents
despite a fixed (bt nat °

for the disk, which features tarusn
Jeannie McKeon. New price
ture will npplgl. to all merchandise
heretofore

no change

pressings.

quality of the vinaflex

39-cent retail price because of demand
struec-
weddied at 39 cents, with

By Norm Weiser -

CHICAGO, Dec. 10. — While
all manufacturers of coin-operated
phonographs have given much

thought to the new 45 rip.m. speed
plavers as potential mechanisms for
their machines, they are agreed that
record availability is the major fac-
tor to be considered in planning any
future moves. Similar to the J. P.
Seeburg Corporation analysis of the
gsituation last week (The Billboard,
December 10) are the reactions of
other major producers of coin-
pperatéd music units.

The Rudnlph Wurlitzer Company,
North Tonawanda, N. Y. has studied
the new speed for more than a year.
Engineers have visited RCA’'s plant
in Camden, N. J., in order to get

first-hand information ou the mecha-

nism. For semc time the firm's of-
ficials have been working on an
analysis of the situation, and this is
expected to be finished shartly.
However, like most manufacturers,
Wurlitzer is also chiefly concerned
with record availabilits.

Rieck Spenks

Lester C. Rieck, phonograph sales
manager, H. C. Evans & Company,
Chicago, speaking in behalf of that
firm (manufacturer of the Constel-
lation). believes that 45 r.p.m.
mechanisms and records will at some
future time have a definite influence
on the manufacturing of coin phonos.
Rieck reported: “As is typical of all
other coin-operated phonograph
manufacturers, H. C, Evans & Com-
pany has been giving considerable
thought to the future of the 45 r.p.m.
recorts relative to our industry. There
is no doubt in our minds but that it
will have a definite part some time in
the future in shaping the manufacture
of coin phonographs, To what extent
this part will develap is. of course,
contingent upon several determining
factors,

“The advantages of the new 25
disk should be apparent to every-
one, Smaller in siz and unbreak-
able, they lend themselves admirably
te the construction of coin-operated
phonograph mechanism: which can
be correspondingly smaller in sgize,
thereby effecting economies in manu-
facturing cols.

“The major factor in the future use
to which the 45 r.p.m. is put to will
be determined almost entirely by its
availzbility. If this record is uni-
vresally acceptéd and adopted by the
record-playing publie, then without a
doubit a large library of selections
will be made available. When this
tirne comes, then and only then, will
the 45 r.p.m. record prove top be a
monev-maker for music machine op-
erators. No one knows better than
the operator that his job is selling
music to the public. Without the
“merchandise” to sgll. a successful
job can surely not/be accomplished.

“When the 45 record has sueccess-
fully proved that it is the record for
the future of the coin-operated
phonographs, Evans phonograph
equipment will incorporale its use,
We do not feel that this problem can
rightfully be decided on in the im-
mediate future. [t is going to take
time, possibly years, to outmode com-

pletely the playing of 78 r.pm,
records.”

Rock-0Ma Opinion

and above record avail-
ability, asccording to J. Rayvmond
Bacon, executive vice-president of
the Rock-0la Manufacturing Com-
pany, are other difficulties which
will have to be solved before the

QOver

new speed will be adaptable to the

ﬁn phonos. Bacon reported as fol-
L ET

“We have given tflis matter a lot
of serious attention. We started to
consider the 45 r.p.m. records almost
as soon as they were released, but
have run into so many difficulties in
adapting them 1o our phonograph

=
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> |Juke Makers Eye “45” Wax;
Availability Is Chief F

actor

i

that we have just about shelved tha
idea for the present.

1One of the objections to be over-
come is the fact that the records are
ga light that even a small amount
of vibration, such as might be caused
by people dancing or the thumping

of chairs, seems to distort the tone
or make the tone arm jump on the
record.”

Bacon stressed that the firm had
checked into the situation thoroly be-
fore arriving at s decision to shelve
the 45 r.p.m. idea until new develop-
ments come along.

45 Here To Sty

Quite the contrary is the outlook
expressed by Bernard D. Craig, gen-
sral sales manager, Aireon Manufac-

(See Juke Mfrs. on page 87)

MGM All Out
On Xmas Wax

NEW YORK, Dec. 10,.—MGM Rec-
ords has geared for a larger-than-
expected demand of Christmas disks.
The company earlier this month put
nresses at its Bloomfield, N. J. plant
to work almost execlusively on pro-
duetion of current Christmas sellers,
For several days all other production
at the diskery was strictly limited to
necessary pressings of current best-
selling MGM pop hits and to filling
pressing ecommitments on  orders
farmed out from other firms.

These moves were the result of
high sales on four single platters and
one album included in the MGM 1949
holiday relense, Singles include Billy
Eckstine's Oh Come All Ye Faithful
and Holy Night, Blue Barron's
Christmastime and Art Mooney's
Jingle Bells, The other single is the
folle item, Bob Wills' Santa’s On His
Wny., The album which is moving
well is Canterbury Carolers.

|
Simon & Schuster

Scrap 1st Attempt
At Miniature Pop

. NEW YORK, Deec. 10—Simon &
Schuster, book publisher and producer
of Little Golden kiddie records, this
weelk made a vain initial attempt to
hit the 25-cent miniature disk field
with a piece of popular maferial. The
tune was Mule Train, in a version -
aimed at the moppet market, butl cut
by pon warbler Dick Byron. Mitch
Miller, music director for this label
as well as Mercury, personally pro-
vided the whoops and whip-snapping
for the date. only to have the master
hit the discard heap., The reason was
failure of the diskery to obtain a
special publisher royalty rate com-
mensurata with the 25-cent tag and
low-profit margin per disk.

According to Arthur Shimkin, gen-
eral manager of the S & S disk wing,
the Iabel will pursue the idea further,
bringing out the two pop tunes from
Disney's Cinderelia cartoon flick in
its first 1950 release.

In addition to this backing, the
Little Golden release, to hit the mar-
ket in February, will include new
Mickey Mouse and Donald Duck

disks, plus four new platters embody-

ing material from the Little Golden
book line. Aecording to Shimkin this
Etum ;t:% the.urlggtg:al. policy of uﬁifn.g
e pubbery's literary property for
disks has been diclated by the chain,
drug and toy outlets that handle both
books and disks. Talent employed in
the diskings includes the Sandpiper
(actually the Texaco TV quartet),
radio actor Danny Ocko, Gil Mack
and thrush Anne Vincent (Lioyd)s



of 566,000 shows.

18 MUSIC

The

~ Eckstine Hits 500G for Year:
Pie Bow Next, Stem for Easter

NEW YOREK, Dec. 10.—Billy Eck-

engagement atl Bop City here a couple

stine has cracked into the big time | of weeks ago and played to 18.000 in

and is gathering in hallf a million
bucks for his vear's take. The most
unusual aspects of the Eckstine sue-
CEsSs story 18 the fact that the eredits
for the singer's rise has been handed

his waxings. Actually, Eckstine
never has had a smash hit waxing
He is, however, one of the most con-
sistent catalog disk sellers in the
business, as his first half statement
This figure rep-
resents about 2,200,000 records for
the six-month period.

The finishing touch to his general
public accep*ance is the tremendous
amount of magazine ard newspaper
coverage which is currently in prep-
aration. He is skedded for the covers
of half a dozen national mags, be-
ginning with February issues. He
alsp has spreads coming up in four
top slick and other stuff in leading
metropelitan dailies,

Hollywood Bound

Eckstine is bound to an MGM
movie deal and heads West after
the first of the year for fhe ground-
work of his first film, East of Brood-
way. He will head back East for the
Easter show at the Paramount Thea-
ter, where he will headline at $7,500
4 week. He completed an l11-day

e

Sydney Ork Gives
Boff Free Concerts

SYDNEY, Dee. 10—Last Vear open
air concerts held in the Melbourne
Botanical Gardens were an outstand-
ing success. Late in November the
idea was tried again in Sydney when
the Sydney Symphony Orchestra,
under the conduclorship of Eugene
Goosens, held 2 concert in Hyde Park.
Some 25,000 people attended. The
success will possibly mean that a reg-
ular series of these concerts will be
held by the symphony orchestra on
Sundays interspersed with band re-
citals by some of the many city bands,

No charge is made for these con-
certs in Melbourne or Sydney.

that period.

Eckstine has become a $5000 to
$7,5900-a-week nitery attraction,
draws $7.500 {n $12.500 weekly in
theaters and does a minimum eof
125,000 disks, no matter what the
Erocves may hold. His $500,000 this
year compares with $80,000 earned
in 1948, $68,000 in 1947 and a loss of
219,000 in 1946,

Columbia Seeks 25G

On Insurance Pﬂ]iey

BRIDGEPORT, Conn.. Dec. 10.—
Columbia Records, Ine., filed suit in
Superior Court here this weak against
J. C. Bradley & Sons claiming dam-
ages of 325,000 in connection with a
dispute over an insurance policy,

Columbia alleges that it paid Brad-
ley & Sons a premium of $12,195.47
for a policy insuring againsct damage
because of an accident to machinery
or equipment. On August 20, 1948,
the complaint conlinues, a pressure
line broke and flooded part of the
second floor of Columbia's factory
here.

Payment of loss was refused by
the defendant, it is claimed. Colum-
bia admits that the loss was not in
fact covered by the policy icsued
by Bradley & Son. but 5ays the de-
fendant did not issue the ivpe of in-
surance agreed upor,

DISK PRICE WAR

(Continued from page 15)
put on notice recently when the dis-
irib neglected disks for TV. As a
result, a large quantity of major line
platters have bheen circulating at spe-
cial prices. Some indie manufac-
turers aware that certain trans-
shipping retailers pay betier, and even
service oul-of-town markets belter
than their regular distribs, have made
their catalngs awvailable 1o these
parties at approximately disiributor
prices, then shut their eves to what
followed. Naturally, the relailers

have been able to cut prices and still4

come out well over on the profit side
of the ledger.

Ciney Shop Rings Sales Via

(Continued from page 15)
windows, school windows or furni-
ture windows.

Order Is Necessary

“However,"” savs Miss McDonald,
“advertising and displays can do
nothing if the department itself ic
not in order. The first rule of our
shop is cleanliness and orderliness,
That is because we know that cus-
tomers like to browse. If merchandize
15 jumbled, then they lose interest,
We also concentrate on keeping the
department as colorful as possible,
Changing displays at least onee a
month and displaying new releases
and hit albums are both musts.

“We have put into priactice liter-
ally dozens of ways t» accomplish
this. In our classical section we have
tried for eye-appeal by working out
special color arrangements with al-
bum covers. Another means of clas-
sification consists of choosing a fa-
vorite composer, then bullding an en-
tire rack around this COmMPOSEr's

works. This can also be done with
i_rtists.h symphonies, concerti and
50 on.'

Popular albums are grouped dif-
rently—sometimes grouping nothing
but new releases—a row for each
major company. By watching the
loeal oapers. the store is also able

s T I 1 I I ="

FET Y 1

Proper Ad, Display Planning

movies and personal appearances of
artists in local theuters or night clubs.

Whenever a rocording artist gets
some special publicity, the store sets
up 2 display of the artist’s disks

Buving Guide

On the record counter the stare
keeps a 12-inch size record mer-
chandiser for the classical disks most
in demand, This, acrording to Miss
MecDaonald, is also a good spot for
clearing out overstock on various
items. Three 10-inch ecounter mer-
Ehandisers arg also used for current
its,

Popular albums are always grouped
by company and numerically ar-
ranged on the shelves, Classical al-
bum stock, however, is arranged
alphabetically according fo compaser
and then further broken down again
for concerti, sonatas, symiphonies,
ete.

Customer-wise, the department's
staff is trained to make each poten-
tial buyer feel like an honored guest,
“There are thousands of ways to show
the customer that you care,”" says
Miss McDonald, “but to sum them all
up, I would say, treat him as you
would like to be treated I{hﬂm were
the customer. So far policy
has proved to be successful. There's

no reason why, in the future, wel
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Cornell Quitting Kaye; To Wax for Victor o |
. Warbler Don Gu!m’st:ps out of the Sammy Kaye hﬂﬂbﬁ

ning with the new year to work as a single, Cornell bacs been s 2

to a term recording pact with RCA Victor, -

Frontalini To Bring Italian Accordion Troupe
Alfredo

Italian accordion manufacturer. returned to
horope Saturday (10) with arrangements virtually set for bringing
his 28-piece accordion symphony here next March. Purpose of the
tour, which S, Hurok w book, is to introduce the new-tvpe Fronta-
lini accordions emulating various orchestral instruments. Two Car-
negie Hall cancerts have been Elanned for March. Cetra-Soria will
¢ POrt records cut by the outfit in Italy, Musical material scored
for the instrument will be sold here thru Leeds Music. Frontalind
£Xpects to drop $20,000 on the tour jtself.

Esoteric Makes Schoenberg Disk With Mitropoulos

Esoleric Records, a new longhair indie, last week obtained the
services of New York Philharmonic conductor Dimitri Mitropoulos
for a special waxing marking the 75th birthday of modern COmposer
Arnold Schoenberg, ial releases for Mitropoulos's services were
granted by the Philharmonic and I:gv Columbia Records, to whom he ie
pnder contract, The work recorded was the “Serenade for Septet and
Baritone voice (1923). The conductor has been a special “sponsor” of
the work, having also presented it last month &t the Museum of
Modern Art in New York.

Troob Buys Plastic-Ware Plant

The Plastic-Ware record pressing plant, New York, has been
purchased by Lester Troob and will henceforth be operated as Windsor
Record, Ine. The 5iX-press indie produces plastic disks exclusively,
including long-playing platters. oob is a an exec with Young
Peoples’ Records,

Apex Studios Expand To Meet Indie Demands

Apex Recording Studios, New York, servicing = flock of indie
labels, has expanded its space and facilities. The move Wis neces-
sitated mainly by demands of many indies for tape and microgroove
recording. The outfit has added a new studio and now operates on a
‘round-the-clock, seven-days-a-weelc basis.

Valdes and Ramires Back With Victor |
Miguelito Valdez and Carlos Ramirez, Latin-American artists, have
returned to the RCA Victor artist roster after an absence of several
years, The concert bary, 1=l.ar1:m-v:§,l who formerly recorded for Vietor
Red Seal disks, will cut exclusively for the Latin department under
the supervision of Herman Diaz. Valdez, now at the New Hilton Hotel,
San Juan, with his own crew, cut for the label some years ago as fea-
tured member of the Xavier Cugat and Casino De .o Flaya orks.

New York:

Nat Shapiro, Mercury flack, will marry Vera Milier,
losophy in sociology, December 30,

The New York Philharmonie Symphony Orchestra will play the Roxy
Theater here sometime early next summer with its re ar conductor,
Dimitri Mitropolous, at the helm. . . . Victor thrush and “Kiss Me, Kate'
feature, Lisa ltgrk doubles into the Persian Room of the Hotel Plaza be-
ginning December 20. . . . Mrs, Billy Eclkstine
here last week at Jewish Memorial Hospital. . . . The Three Flames were
inked to an MGM reco . Mr, and Mrs. Lou Weiss, he's an

A ,
agent with the William Murrfsmﬂmty. have a new son, Jeffrey Gordon

born November 18.

Milton Shrednik, pianist-arranger-music director of KOA, National
Broadcasting Company (NBC) affiliate in Denver, was in town vacationing
last week. . . . Fred Montilla’s Discos Cafamo label will now be known
simply as Cafamo. The Latin diskery h‘lm returned from Cuba last
week with 10 new sides featuring Los U os, Myrta Silva and
Sonora Matancera. . . . Horace Bloom has joined Lincoln as saler
manager. . . . Gene Gold, former Eastern sales rep for Rondo Records, has
left that diskery to join Sy Newton in Cobra Records. Gold is father of &
new baby girl, Kathryn Ellen, . . . Hot Lips Page and his band go inte
the Apollo Theater the week of December 16, ;

Margo Record Company, Latin American disk producer, has been
purchased by Estaban mur Jaime Taronju. . . . Marion Bruce. star of the

cdoctor of phi-

"“Front Row Center"” DuMont-TV show, opent nitec engagement at
the Blue Angel December 2. . . Warbler Tony Valen imegdﬁlw
ent Scouts” winner, has signed a non-exclus lﬁ‘ with new .Pﬂ-ﬁﬁm
Record Company, He cut six sides for the label Mﬂﬁ alentine
hashunaignedlnaﬂwrmm L A Mb"mm

System; the first release goes to W sy
and Marvin Clark, who wrote and warbl
sleeper on Dart Records, have been sigr
etched four sides. . , . Joe Lie iz, 1o
his own label, to be known as “Original,

Les Brown has signed to do |

Records has inked Doc Sausage
Coast rep for Porgie Music, has i XKz :
fﬂr Hl]l Hﬂﬂﬂﬂ. r :‘h ._-_1._1 .' .m. r * r. | B

Dooker Jack Archer bas ocut ouk:of S ENESSES Feder
SooKing oulfit to. Into ik peEabAN R e
Three Bﬂ&l& - - i O e gy
d:Ew ? m w& 1 i . ; '. ‘J"';":',..i':l':-_l..!- Ii Ir:. v iy

ew Year's season. ., . . illinder and his sho

underwent an operation .
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DECCA ALBUM DAU-738

Six 10-in. Deccalite® Racords
Prica $6.75 (plus tax)

*Unbreokabls undar normal ise

DL 8028 * 12-in. Long Play
Unbreokable Record
Price $4.85 (Ind. Fed. Tax)
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The Billbourd

)
" of most Singers:

LOOK Magazin®

The Nation’s Top Tunes

Bastd on reports recerend last (heee daps 0 Week Endmg December ©

The ration's 10 top tunes, THE WONOR ROGLL OF HITS, it delermined by @ mtientiKic fabwlation & e
degress of each =ong's poffblarity a3 meatured oy sureey festures of The Bilibeard™s Muxie Pepulanty O

———— -

HONOR ROLL OF HITS

iTrade Mark Ragl

The Litle “HONOR FOLL OF HITS.! |s a reclatéred trade-suwk and the letleg of the bl ks
bzen copyrighted by The Biliboard, e of sither may not be made without The Rillbsardy cossent.

This Wask Lasi Week
By Hy Meath, Johnry Lange and Fred Glilkemas 1
T- Hmf MI" Publisben by Walt Disaey UASCAP)

From Reputlic’'s "Sieging Guay™
Records mailable: 8. Butler, Dec 4pl%2; Cowboy Copas-Grandpay Jonex, Wing B35; N. Eady,
Col 3BgaS%; Tepnesze Ernie, Cap 57-40258; B. [vey, Col 326484 F. Laind, Mer 5345,
M, MtCoire-Harmony Ranagers, Rich-R-Tere 458 G, MezR=e, Cip 57-777; V. Moorte
Ori, ¥V 20-3600: Tha Sencopatcrs, MNational 9093; Bing Crothy, Dec I4T90; J. Culpeper,
vocalien S5078: - A, Smith, MOM 105777 &. Autry, Col T0631: W. Hermare=N. T,
Cap S7-T87;° Maddox Brothers 2rngd Rose, 4 St 13997 Val Tiso, Dana 2059,
Mo informalion an elsctricdl troanserlptlon Hbrasies 2oallnble 32 The Billlcdrd goed LE Biew. )

By lrving ®amn and Sammy Fain
2. | CAN DREAM, CANT I} Published by Chappell (ASCAR) &

records available: Andrewy Sigters-6. Jessinm Ok D AT05: | Aedep-H. Winterhaller Dvw,
Col 38611 1 Gemmke Ork, VI7THIZ0-3533; 145047-3046; G Gray Ory, Coral MO1G&;
Ji Saunders Mandolln Ork, 'Ralnbes 10038; & s Harmony 1078 The Blenden,
Wiational 9092.

Electricel transcription (ibeares: T3 Bessle, Tie i34 it reern [k Sipndare

3. A DREAMER'S HOLIDAY SRR e B il

Published oy Shapire-Bermytein [ASCAP)

Records availadle: R Anthomy, Cap 57-7el; B Clark, Col 3859%; P, Coms, VITER0-5043;
(45)47-30%6 E. Wilion-6. Jenkims, Opc 24738; ) Fisa Ork, MEN 105k8; A Dile,
Harmany 1080 A. Kizs=l, Vecalioh 55070 4

Electrical transcription |ibraries: Michael Douglas- Mhe Siplarks, Stasdasgr Fraie Maqiefs

pyresigbed: The Capeiwmend Srepradess Tl Fijari =l i s kil o

fety Hew i

4. SLIPPING AROUND S bt L0

RMecords asailabile: W Cartss, Macys L100: 4. Dale, Vecallen 23022 F. TiHlman, £Gsl
(THI20581 13332-218; £ Tubbh Des 25173 T. Wullsze ABC-Engle I43; ML ‘l.l‘l':l'cin;;
J. Wakely, Cap 57-40224: @ D, Hally & His Southern Troubaders, Feik-Ster 50

Standped

Blkctrica! tramscription Nbrackes: FTesas Jim Lewds, S

5, DON'T CRY, JOE i b e 3 ORI

Records available: J Desmens, MEM 10518; J Hall, VITR120-3557; (45047-3030; &
Jenking Ork, Dec 24720; F. Sinatra, Col 38555; C. Sphalk, Lomdon 51X H. Flanagan
Ok, Bluchird 30.007; B Harrington, Vecalion 32058. _ *

Electrical transcription |ibraries: Bob Creazby, Statdard; Vie Domese, Amocizted] (Rl
Jordan-the Sweetwoed Sefrmaders, Thesaiinus,

Br Smith-Gillespie 3

6. THAT w{“ 0LD SUN Published by Robbins Music Corp (ASCAP)

Records avallable: F. Laine, Mer 53157 T. Manners, Vanity 191; O Mastin, Cap 57-728]
8. Houston, MGM 10505; H Vance & Yoca! Quarter, Castle 5247 V. Moarce Or,
ViTBI20-953): (45047-3018: S Vivghan, Col 385597 L. Armatroog-G  Jenkise Ork,
Oec 247532 C Foster Ork. Voceljen 55035; Frank Sinatra, Col 38b08; Hot Lips Fage,
Harmony 1077

Electrical transcription [ibraeies: The Swingtenti-The Jumain' Jega, Thebuma: Jerry Gl
Ork, Standard: Dick Haymes, Workd.

7. RUDOLPH THE RED-NOSED REINDEER ...l 5 hcei iascar

Pacords mvaliphle: G, Aotry, CollTB)38610, (5331285 P, Wing-R. Caze Ork, ¥V (AR V355

8. DEAR HEARTS AND GENTLE PEOPLE & Mot fliwe soe Somm oo 2

Recards avaliable: B. Crasby-P. Botkln's Siriog Band, Dec T4778: D, Day. VIZDI2D-3204,
(45147.3102: B, Geoto, Lososn 558 B. Hancen-J, Rysn, Dec I-l?ﬂf;‘ﬁ: MacRae Cap
57-777: F Page, Mer 533&; 0, Share, Col 38505 5. Strpeg, 'Cag 37-7%2

Eiectrical tramcription Nbrarles: Way Armen, Assacisled.

9. THE OLD MASTER PAINTER B Sl id tes SRS

: P. Harria VITBi20-3608, (45147-3114; R Hapes-M. Miller Ork,
““-ﬂf’si?{,«"ﬁ’.' I-I-ll;-ruq. nummhq. Laron, London 5250 3, Parls, Natioa) sgwe; F.

Sinatra, Col 364%0. :
g infu::-lm ion on electsical trameziption |breries mallible 22 The Bilibaard poet to prass.)

10, JEALOUS HEART A B e patouse A

' 1083 4 L Casson, Dec 4el7s; E. Duchin, Marmesy

v sl © S L S s . B
Ore. Lordon 500; 4. Dases. Dec 347107 K. Winierhatter Ork, Cof 38333 fviry Jox Wuntar,
ing 4314; L mmnﬂm!«lﬂ.WMH—F-?!Tmmm
K. Reberts mmmn;tm,mn:uw.u—ﬂ- Rigdien,

Sigrature-Yi-Tore I55. - .
Elpstrical transeeiption Tibrories: Beb Cretby, Standand; Jehnmy Cudrnier! Thassurus.

_ i fave Dess iechuged Tn e
NOTE: The foliowing Christmas 'H_.‘.‘q:z., natine of i pepuipeiiy

i

“HOMOR® ROLL OF HITS' was smitied 4
ané In oider to allow far the Inclusion of mgsisr pepiier Bt ene: ‘Wit Chwristas”

N Rl
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Out now! Disney s new “Ginderella” hits
§) by RCA Victor top names!

3 THIS WEEK'S RELEASE

: .-,'.:E':' (Both 78 mpm and 45 rpm.
LSy Mumbers marked * are 43 rpm.}
: g s . POPULAR
The film’s big song! All America will hum it! ? T v .
£ 9%  Copper Canyen LISA KIRK

A DREAM 1S A WISH YOUR HEART MAKES £ e sssn o

Backed by a Cinderella “language” hit— # Theme from The ([AVING FIELDH
]

the “Mairzy-Dotes” of 1950!

BIBBIDI-BOBBIDI-BOO (7he Magic Song) Come

RCA VICTOR 20-3607 (47-3113%) COUNTRY AND WESTERN

Third Man 20-3611 (47-3117")
Melissa WAYNE KING

Dance With Ma 20-3612 (47-37118%)

f2  Mommy Moy | Take
: : My Dell Te Heaven 0¥ ROGERS
% Little Hula Honey 21-0148 (48-0152*%)
g3 The Doy Of Wroth
§ I've Got A Home Up THE CARTER 3ISTERS
: In Glory AND MOTHER MAYBELLE
- VAUGHN MONROE ST
I BLUES
S I'll Find My Way
" : - e That's Her Qwn TAMPA RED
Waltz-time love song of Cinderella and the Prince! A Toen PV o -
| |
S O T | S | S LOV E H'ﬁ*"* DEALERS| Ara you ringing wp rhosa exirda
E‘E“'{% profits with RCA Victor's new Multi-Play
E}EI Meadle? Countsr displays, Co-op mabs, ond
RCA VICTOR 20-3606 (47-3112%) ;,a;c:}é‘!: national advertising add up to sovy snfan.
S
o . s s ’:Cﬁ;
[ b,\_é_:‘:- ....... -\..{-\.l' -h.ﬁl ----.\-\.T ; = I\---..,-.. g.ﬁ?ﬂ&%}ﬁi | I.-;‘

Cinderella's original film voice signs with
RCA Victor BLUEBIRD Records!

ILENE WOODS

2 great Cinderella sides...
BLUEBIRD-priced for quick turnover!

BIBBIDI'BOBB'DI'EOO (The Mugi;: Song)
~and 60 THIS IS LOVE
THE FONTANE SISTERS

THE CINDERELLA WORK SONG

The stars who make the hits are on ... :

RCA VICTOR DIVISION RADIO CORPORATION OF AMERICA. CAMDEN. NEW JERSEY

BLUEBIRD 30-0019 (54-0014%)

i - £ Ll
- - W, S
e T T S ;
- — o 4
v e ..
' ! . L1

Over 50,000 of these chang- TH NS =
ars moving every month . . . : o =
over50,000new record-sales WORLD'S FASTEST, LOWEST-PRICED AUTOMATIC CHANGER! e
opportunities every mont : n““ s‘lzﬁ =
Plays thru any satl

How’s YOUR stock of “45's"?
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Sheet Music

Based an reports received last them caps of Week Ending December 9

BEST-SELLING SHEET MUSIC

Tures Nated arw the national best sheet music sellers. List b based on reports recelend sach wesk
from all the pation's sheet muslc jobbers. Sengs arw llsted according @ Greatest momber of sales.
(F} Indicaies tune @ In & fNim; (M) Indicates tune s In legit musicsi: i) Indicates lune & svallabile
en records,

POSITION
Weela| Last | Ihbh
to date| Week [Week Fublithat

9 1 1. A DREAMERS ROLIDAY (R)..... s e d e sesssd ~onapire-Bermatein

1 - 2. RUDOLPH, THE RED-NOSED REINDEER (R).......s oA R asessi.at.  Nicholas

3 12 3 WHITE CHRISTMAS (R).. _ P = ey Py sonwassinidesns il
2 4.

10 1 'CAN DREAM CAN'T 11 (R)...cccosnissnisnsansssntnnbnnnesnis CRaponl

4 [} 2. DEAR HEARTS AND GENTLE PEOPLE 1R}, .uuvcnuns saamsans tad b W NOCHE

1 — 6. HERE COMES SANTA CLAUS [R). .. ciiccrvnsirionssssnasennsbes: Wals

16 % f» THAT LUCKY OLD SUN (R).... ..oconicass- L ey et i b ssisanalin RN

i - 8 SANTA CLAUS 1S COMIN' TO TOWN IR). . .veuun. g Ty e an.nssFEEL

I 3 8 TN ERY, JOER e iiaeaiaen piian SELRE R e e Harms, lec

b B30 MULE TRAIN AFY. IR). .oicicncinsnsinainiiing sessesannssss WHL Disney

A — 11. WINTER WONDERLAND (R)....cccecaccnaaniioisnsnssss.ormgman-Vocoo-Coang

2 J& 12, ALL | WANT FOR CHRISTMAS 1S MY TWOD FRONT TEETH (R)....... Witmark

:: Ay 10 B A% SLIFRING - AROUND (R)..csienssiapnrnnsnsansrsinesssstonannnnstiiiy (05
=T 2 14 14, THE OLD MASTER PAINTER (Rl ecvssssansnsannbnnas et 1T
-‘: 13 13 15. HOP SCOTCH POLKA (R)...... SR a N s By u s e NPT —
3 = 1b, MERRY CHRISTMAS POLKA (R). . .ccsvrnisnnuntsnansnpsnnsnnssesssnsMilim

1 =— 17. YOWRE ALL [ WANT FOR CHRISTMAS (M} ...ccavcsnssnvssssnsans=sPorgl

15 B 18 JEALOUS HEART (R).....cerueessvrsisasssscnnnssansnnnssssss AR

| L | 19. YOU'RE BREAKING MY HEART IR). .. cucctarsssscnnesssrassnsss mgongin

3 15 20, VFVE GOT A LOVELY BUNCH OF COCONUTS (R, .. ¢ 54 s g usasns s s AWTARE

NOTE: Dus to the appearanca on the Popularily Chari of Chlatmas Standards, we e lhitleg

more Lthan the wiual 15 popular pongy,

ENGLAND'S TOP TWENTY

FOSITION
Weeks| Laat | This
to date] Week [Week © Englhan A ITH VB
] 1 1. YOU'RE BREAKING MY HEART......Chappell T e Algonguin
3 3 1. HARRY LIME THEME,.......occoo.Chapptll ..oocicinns..Chappel
3 T 3. HOP SCOTCH POLKaA...... S " | (R R S s | | |
16 2 4. 1 DON'T SEE ME IN YOUR EVES
ARY MORE....ocisnns MR - T T ] | p——— .
15 4 4. CONFIDENTIALLY . ..ccasccnsnasnad Chappel? . ocicvunnanns®
28 . | 6. FOREVER AND EVER.....eo-Vuus o Francls BRF. cciasnss Retbing
3 15 &, SHOWY WHITE SNOW AND JINGLE
BELLE o ornasnrarmpasss s L=ss=-Hilly Rew cesnsnnnqshl Gallice
3 9 B8, PFLL STRING ALONG WITH "I'IJI.I' ..... F 11T [— (- T
16 8 9. LEICESTER SQUARE RAG...... Tl . nirarrilensse®
12 & 10. WEDDING SAMBA ... o 4 T s sness Duchess Mmh
5 13 10, MONDAY, TUESDAY, WEDHEDAH’ R MR . = o= Lb0US
9 14 10. ROSE IN A GARDEM OF 'HEE[}‘S.... Box anmd Cov I —— T
12 10 13 SHAWL OF GALWAY GREY.......o..Commelly ..., ..onnves®
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A NEW, BEAUTIFUL BALLAD IN LULLABY MOOD

v
(FOR HER HAIR)”

With Vocal Group and Paul Weston and His Orchestra

.. HAPPY TIMES"
Flipover:

From the Warner Bros. Piclure "Inspector General” 3l|ﬁlﬂ| No. 57-785
78 rpm

First with the Hits from Hollywood!
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