e

The lovely lady, of course, is Fran Warren, outstanding vocalist and one of the brightest stars in the RCA
Yictor pop artist roster. Miss Warren, who has cut such notable smashes as “Envy' and “"This ls Where Love
Walks Out,”" has recently waxed a series with Victor's Tony Martin, Included are the novelty ‘'l Said My
Pajamas,” backed by “"Have | Told You Lately That | Love You?'' Also scheduled for early release are “‘Dancing
in the Dark' and *‘It's Only a Man." The thrush, who is under the direction of the William Morris Agency.
with personal managemant by Barbara Belle, is scheduled to appear at the Roxy Theater, New York, in the
near future. Miss Warren's radio coverage is extensive. She appears on the Henry Morgan Show over the
Mational Broadcasting Company (NBC) network Friday nights at 8-8:30 p.m., and in addition is heard over
hundreds of independent outletz via her new Thesaurus program_ “‘Fran Warren Sings.”
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YEAR'S TOP RADIO TUNES

HST Budget Talk Evidences
Faith in Big 1950 Upsurge
In Theater, Outdoor Showbiz

But Nitery and Radio-Phono Letdown Is Foreseen

WASHINGTON, Jan. 9.—The ad-
ministration predicts a sharp upturn
in business of theaters, outdoor shows
and other amusements subject to the
admissions tax for the fiscal vyear
starting July 1, 1950, according to
the budget message delivered to Con-
gress by President Truman today (9).
On the olther hand it expects a con-
tinued downward trend in nitery busi-
ness and =ales of phonos and radios.
The coin machine picture is expected
to remain sfatic.

These administration predictions
are based on what the Internal Reve-
nue Bureau expects to receive dur-
ing the 1951 fiscal year from excise
taxes under present law. In submit-
ting his annual budget message, the

Package Deal

For Drive-Ins

Set by RCA

NEW YORK, Jan. 7T—A compre-
hensive packaged drive-in sales plan
designed to take the planning and
construction headaches out of launch-
ing a drive-in theater has been

(See Package Deal on page 52)

president is not permitted to make
calculations on the basis of possible
legislation. For that reason, the gues-
tion of whether any or all excises will
be cut by Congress is not explored.

The admissions tax of 20 per cent,
which is to bring in approximately
$385,000,000 during the 1950 fiscal
vear, 18 expected to yield $395,000,.-
000 the following fiscal vear, accord-
ing to the budget. This prediction
means that the administration feels
that the 1851 fiscal year will be &
boom wear {for amusements which
come under the admissions levy, At
no time in the past five years have
admissions excise collections reached
the anticipated level for 1950-'51.

The cabaret tax is figured to bring
in only $42,000,000 in fhe coming
fiscal wear, a decline of $2.000.000
from the current year and of $8,850,-
000 from the 1948 fiscal year,

The outlook for radics, phonos,
disks, and musical instruments is also
on the darker side, with fotal taxes
on these items expected to bring in
$5,000,000 less than the estimated
$50,000,000 for the 1950 fiscal year,
The budget method made no attempt
to break down this prediction into
the warious categories. The tax on
radios, phonos and parts, however,
accounts for about 75 per cent of the
total.

Coin machine taxes are expected to

Added $% Sought
For U. S. Agencies
Linked to Showbiz

WASHINGTON, Jan, 9.—President
Truman today (9) asked Congress
for increases in the 1951 budgets of
the chief agencies affecting the enter-
tainment world. The Federal Com-=-
munications Commission (FCC), Fed-
eral Trade Commission (FTC), the
Commerce Department and the Pro-
graming part of the State Depart-
ment's Voice of Ameriwca are all to
receive increases in the 1951 fiscal
yvear if Congress follows the Presi-
dent's recommendations,

Broadcast activities of the Voice
are actually pgiven a cut, from $20,-
300,000 this wyear to $11,700,000 in
1951, but the cut is all in Lthe appro-
priations for the eslablishment of
new radio facilities, most of which
are to be completed before the start
of the 1951 fiscal year. Programing
activities are {a receive an increase

to $11,100,000 from the current $10,--

500,000,

The recommended budgef for the
FCC is $6,900,000, compared with $6,-
700,000 for the current year. The
President said the increase was to be
earmarked chiefly for TV activities.

The suggested 1951 budget for the
FTC is $4,494400 — an increase of
$340 800 over the 1950 appropriation.
The commerce department is slated
to receive a whopping increase of

%101,600,000 over its current budget |

of $687,700,000.

stand still. They are calculated to net
$21,000,000 for the current year and
the same for 1951,

Scandal Defers Mes

Fair Set Back
By Year, After
‘Kickback’Cry

WASHINGTON, Jan. T.—A year's
postponement of the Freedom Fair

was agreed upon yesterday (6) by the
executive committee of the National
Capital Sesquicentennial Commission
as Capitol Hill and the Department of
Justice began separate inquiries into
the exposition's administrative oper-
ations. The exec committee will sub-
mit the postponement recommenda-
tion next week to the commission,
which is said to be certain to approve,

It was stated authoritatively that
the Senate District of Columbia Com-
mittee is charting a thorogoing probe
of developments, while demands for
a similar inquiry are being heard in
many quarters on the House side.
Meanwhile, the Justice Department’s
Federal Bureau of Investigation (FBI)
has embarked on a formal investi-

gation of kickback charges involving|

qui to 1

Costello Sues
Dean Martin

NEW YORK, Jan, T.—A $100,000
suit for breach of contract brought by
sereen comic Lou Costello against war-
bler Dean Martin came to light here
this week when State Supreme Court
Justice Joseph A. Gavagan granted
Martin's motion for examination be-
fore trial.

According to Costello's complaint,
he had signed Martin to a personal
management pact several years ago,
calling for 25 per cent of Martin's
gross earnings. Martin's answer, filed
by Attorney Andrew Weinberger, con-
tends that Costello had promised to
get him a radio show and did not
deliver, and that both parties had
agreed to cancel the contract six
months after it was made.

the Sesqui commission (The Bill-
board, January 7).

These developments came a5 an
aftermath of a succession of admin-
istrative tangles over contracts, leas-
ing, land clearance and general policy
for the exposition which had origi-
nally been slated to open this year.
Justice Department formally came
into the picture after a Gaithersburg,
Md., contractor, George Parker,

(See Sesqui Postponed on page 52)

Atlantic City
Pulls Terrific
Holiday, Biz

New Off-Season Trend Seen

ATLANTIC CITY, Jan. 7. — The
tremendous crowds that flocked here
over the holiday week-ends proved
extremely gratifying to those who rely
primarily on tourist business, With an
unusually heavy Christmas wacation
business as a backlog, and with Sun-
day blue laws hitting the New Year's
Eve celebrations in nearly every com-
munity in New Jersey as well as
Pennsylvania, it was a near-record
business for the New Year week-end,

Estimates of the crowd, according fo
city authorities, ran from 75,000 to
100,000, If it wasn't a record, they
snid, then you'd have to go back to
the roarinsr '20s to find its counterpart.
The extra-day holiday and no-restric-
tion appeal more than did the trielc.
All 8,500 beach-front hotel rooms
were talken and all the smaller hotfels
neared the no-vacancy stage,

The night clubs and hotel rooms,

(See Atlantic City Pulls, page 65)
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Peatman Picks

“So In Love,”
“White Xmas”

“Enchanted” Neo. 2 Pop

NEW YORK, Jan. 7.—So In Love;
from Cole Porter's Kiss Me, Kate
score, published by T. B. Harms, was
top song of the year in performances,
according to the annual Peatman sur=
vey of tunes with largest radio audi-
ences.

In second place was Some En-
chanted Evening, from the Rodgers-
Hammerstein South Pacific score,
published by Chappell. Three other
tunes from South Pacific made the

(See “SO IN LOVE" on page 21)

TVA Retreats
On SAG Stand;
Sends New Bid

Film Actors Get Proposal

NEW YORK. Jan. 7. — Retreating
from its former position, which was
that only the entire question of tele-
vision jurisdiction can be mediated,
the Television Authority (TVA) next
week will send a memorandum to the
Screen Actors Guild (SAG) setting
forth the unresolved issues between

(See TVA Retreais On, on page 8)

ANTA and Decca
To Do Album

Of Stage Stars

NEW YORK, Jan. 7.—An arrange-
ment between Decea Records and the
American National Theater and
Academy (ANTA), which has been
in the works for nearly three years,
has finally materialized in an album
of highlights from the theater, to be
iseued in February. The album, en-
titled Album of Stars, will feature
several first-rank stage stars in read-
ings from their hit plays, as they
have also been performed at the an-
nual live ANTA Album benefits.

ANTA, which operates with a Con=
gressional charter, is the theater's
own organization dedicated to “bring-
(See ANTA and Decca on page 20)
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GENERAL NEWS

The Hﬂlbuﬂrd

AGVA and AFM Burymg Hatchet

Dunn Belleved

Ready To Sign| *
Peirillo Peace

ARA Sessions Due

NEW YORK, Jan, 7.—The feud be-
tween the American Federation of
Mucicians (AFM) and American
Guild of Variety Artists (AGVA),
which came to head a few weeks ago,
is about to be resolved with hnth sides
burving the hatchet,

The first meeting of the two fac-
tions is set for Tuesday (10) and will
bring together the heads of both
unions, James C, Petrillo, AFM prexy,
and Henry Dunn, AGVA's executive
secrefary. Prior to this meeting ex-
ploratory confabs were held between
various officials of both unions topoed
by correspondence between Gus Van,
AGVA president, and Petrillo, Ac-
cording to all sides, all the differ-
ences over which the battle began
have been ironed out and all that is
necessary is the meeting to formalize
the agreement.

While 1he terms of the proposed
agreement have not been disclosed, it
is understood that AFM members will
be permitted to hold AGVA cards:
card holders in both unions will not
be required {o pay the traveling tax
if booked on an AFM contract, and
all future jurisdictional differences
will be discussed and settled around a
conference table.

On Wednesday (11) sessions are
due to begin between the Artists Rep-

(See AGVA and AFM on page 47)

New Year’s in

Hub a Washout:
Next One Worse

BOSTON, Jan, T.—Sunday's second-
half celebration of the new year was
cvﬁn below the Saturday night wash-
ourt.

New Yeur's Eve, Saturday, was cel-
ebrated about 40 per cent less than
last year, Reservations were off that
much and more in most spots, The
midnight curfew on sale of alcoholic
beverages, dancing and entertainment
gave the hotel and night spot opera-
tors the blues.

Next year, New Year's Eve will be
on s Sunday night, with entertain-
ment and dancing prohibited until
midnight. Ops say it will be three
years before the Hub has a good New
Year's Eve again.

For New Year's Eve this year the
Copley Plaza got $22, with Violinist
Maria Neglia and dancers Jane and
(See New Year's in Hub on page 47)

Showbiz Building
Off 19% in October

WASHINGTON, Jan. 7.—Value of
October amusement construction was
off 19.6 per cent from Stember and
22.5 per cent from October, 1948, the
Bureau of Labor Statistics (BLS)
estimated this week. Construction
amounted to $5,387,000, compared
with $6,707,000 the previous month
and $6,954,000 in October, 1048,

The 220 amusement structures
begun in October, however, topped
the preceding October by 31. Sep-
tember construction starts totaled 243,
according to BLS. BLS's amusement
classification includes auditoriums,
c¢lub buildings, and bathhouses as well
as theaters, dance halls, skating rinks
and amusement park buildings,

1 On the Honor Roll oy Hits
1 CAN DREAM, CAN'T 1?
No. 1 Sheet Music Seller
DEAR HEARTS AND GENTLE PEOPLE
No. 1 Most Played on Disk Jockey Shows
1 CAN DREAM, CAN'T I? Andrews Sisters, Dec 24705
No. I Disk via Dealer Sales
1 CAN DREAM, CAN'T 1? Andrews Sisters-G. Jenkins Ork., Dec 24705
No. 1 Disk in the Nuation's Juke Bozes
MULE TRAIN, F. Laine, Mercury 5345
No. 1 Most Playe ! Juke Tozx Country and Western Record
BLUES STAY AWAY FROM ME, Delmore Brothers, King 803
No. 1 Best Selling Retail Country and Western Record
SLIFPING AROUND, ]. Wakely-M. Whiting Cap 57-40224
No. 1 Most Played Country and Western Record by Folk Disk Jockeys
1 LOVE YOU BECAUSE, Leon Payne, Cap 57-40238
No. 1 Most Played Juke Bor Blues and Rhythm Record
FOR YOU MY LOVE, L. Darnell, Regal 3240
No. 1 Best Selling Retail Blues and Rhythm Record
FOR YOU MY LOVE., L. Darnell, Regal 3240
No. 1 Sheet Music Selier in England
HARRY LIME THEME
Leading albums, classical disks, English and Canadian sheet sellers and full score on all
music-disk popularity in Music Popularity Charts, pages 24 to 40,

W.&EHIHGTQN Jan., T7.—Collec-
tions from the al:lmzssmns tax during
1949 declined $6,612,706 from 1948,
according to a survey of Internal
Revenue Bureau statistics, In turn,
1948 was off from 1947 by $5,067,347.

Receipts from the 20 per cent fed-
eral tax on admissions to theaters,
concerts, outdoor shows and sporting
events amounted to $379,972 643 as
compared with $386,584,349 in 1948,
The total for 1947 was $391,651,697.

Despite the decline from 1948 totals,
five months of 1949 exceeded their
1948 counterparts in tax collections.
February, March, May, August and
October all showed gains over the
corresponding months of 1948. In
1948, however, three months topped
$36,000,000, while only one 1948
month reached that figure.

36 Million in December

Tho returns for December have not
been completely tabulated, the esti-
mate is $36,000,000, a sum which
would make it the top month of 1948,
Low month was January, with
$25,911,467. December was also the
best month in 1948, with collections
totaling $38,100,186. Low for 1948
was February, with $25,540,122.

Over the past two years, collections
have been highest for the last three
months, with the first three months

Admish Tax Yield in *49 Off,
2d Year in Row, By 6" Million

of both years bringing in the lowest
amounts. The summer months have
been higher than the January-March
periods.

Yarious Factors

Helping to keep the last quarter of
both years high were the takes from
the opening of the legit season, the
latter part of the football season and
the upswing in movie attendance
when colder weather came. Baseball
and outdoor shows aided in swelling
the summer take. The relative pau-
city of high admission sporting events
in the January-March period is the
biggest factor in keeping tax collec-
tions low for those months.

Admission Tax Collections

1949 1948

Jan. ..... $ 25,911,467 % 28,688,375
Feb. ..... 27,054,316 25,540,122
March ... 34,877,921 30,573,240
April ... 26,424 850 31,254,849
May ..... 30,659,978 28,454,837
Juae 30,660,301 31,817,977
July 28,787,158 33,172,611
August ... 34,432,046 34,311,698
Sept, .... 35,401,340 36,054,052
& ;1 —— 35,225,371 32,237,905
Nov. ..... 34,537,889 36,378,497
Dec, ..... 36,000,000% 38,100,186

$379,972,643 $386,584,349
*(Estimate)

WASHINGTON, Jan. 7.—Tho ap-
parently doomed to failure, dry forces
are lining up their talent for the
January 12 and 13 hearings by the
Senate Interstate Commerce Com-
mittee on the bill by Sen. William
Langer (R., N. D.) to knock out all
advertising of beer and ligquor over
the air and in the press A new batch
of petitions in favor of the bill were
received by the committee and its
House counterpart this week, bring-
ing the total for the Blst Congress
near the 300 mark.

Opponents of the bill and the com-
panion House measure of Rep. Joseph
Bryson (D. -S. C.) have not been
idle, and the score of associations and
groups lined up to testify outnumber
| the dry groups by 2 to l.

On the
: ]

Drys Rally for Congress Fight
OnLiquorPlugs;ChancesSlim

basis of past hearings, however, pro-
hibitionists will have about a 10 to 1
edge in lung power.

In the forefront of proponents of
the Langer bill will be the Women's
Christian Temperance Union, and the
old Anti-Saloon League, now called
the National Temperance League.
Also ready to go on record for the
bill are the Methodist Board of Tem-
perance, the Christian Science Com-
mittee on Publication, the Interna-
tional Reform Federation, the Tem-
perance League of America and the
National Temperance and Prohibi-
tion Council.

Leading the fight against the bill
will be the trade associations for the
beer, wine and liquor manufacturers,

(See DRYS RALLY on page 47)
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New Labor
Rules Exempt
Most Showbiz

Wage-Hour Law Revised

WASHINGTON, Jan, 7.—Nearly all
entertainers and a high proportion
of radio announcers continue their
exemptions fror: wage and hour pro-
visions of the Fair Labor Standards
Act under new regulations promul=-
gated by Labor Departments' wage-
hour division this week and slated
to go in effect January 25,

The agency stated that wheiher
radio announcers are exempt or not
depends upon their individual duties
as well as the compensation paid
For qualification as an exempt em-
ployee, the first criterion for an an-
nouncer is that he make a minimum
of $75 weekly., If that test is met,
then his duties must be “origional and
(See New Labor Rules on page 47)

TV Sale Gross:
Million Clams!

BOSTON, Jan. 7.—A miilion-dollar
sale of television sets put on by the
Jordan Marsh Company this week
pushed this city into {fifth position
in the country as a TV market and
advertising center. The sale began
Tuesday (3) and by the end of the
first day 2,500 sets were sold. Over
100 additional =alesmen were hired
for the event, which also called for a
special detail of city police to handle
the crowds.

Besides devoting an entire floor
to the sale, Jordan’'s spotied samples
of the sets and about six salesmen to
a group in 12 ogther places around
the block-size siore. All sets were
“1950 model” Philharmonic brand,
with prices ranging from $99.99 for
a 10-inch model, thru $139.99 for a
12-incher, to $179 for a 16-inch set
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WNEW STIRS UP NAB'S NEST

NBC Looks for
Allen’s Return
To Air in Fall

NEW YORK, Jan. T.—Fred Allen is
expected back on the airlanes by next
fall at the latest, with the possibility
that when he returns he will buck his
old feuding partner, Jack Benny. It
is known that top execs at the Na-
tional Broadcasting Company (NBC)
are thinking ahead in terms of an
Allen-Henry Morgan parlay when the

. baggy-eyed Bostonian returns.

Activity on the sales front for Allen
already is said to have begun gen-
"erating in a tentative way. NBC's
original plan for a whodunit combo
to replace the Hollywood Calling
giveaway in the 6:30 to 7:30 p.m. slot
has fallen thru, with both the Hum-
phrey Bogart and Allen Ladd deals
regarded as dead. With Morgan
glated to take over the 6:30 period,
NBC execs now are anticipating Al-
len's return in the fall in the 7 p.m.
time.

CBS’s Insurance
Policy; Renews
Arthur Godftrey

NEW YORK, Jan. 7.—The Colum-
bia Broadcasting System (CBS)
signed what is tantamount to a high-
dividend paying insurance policy this
week when it renewed its contract
with Arthur Godfrev. In so doing,
CBS and Godfrey scrapped the ex-
isting contrret, which had about two
vears to go, In favor of the new deal.

Neither Godfrey nor CBS would di-
vulge any of the terms of the new
arrangement, said to run for about
eight years and giving the web God-
frev's exclusive services. Discussions
on the renewal had been under way,
spearheaded for the web by Presi-
dent Frank Stanton, since summer,
Godfrey was represented by himself
and C. Leo De Orsey, Washington
attorney. Godfrey's multitudinous
AM and TV programs, all sponsored,
account for more billings than any
other performer in the history of
radio.

CBS, Colgate Near
On 5 Half-Hrs. Wkly.

NEW YORK, Jan. 7T.—Colgate and
the Columbia Broadecasting System
(CES) this week were reported get-
ting close to & deal for five half-
hours weekly. The radio time in-
volved is the 4 to 4:30 p.m. period
across the board.

CBS is pitching three shows at the
bankroller, including Strike It Rich,
Garry Moore and Steve Allen. Strike
is believed to have the inside track.
g.rith a decision expected in about 10
ays.

Correction

In summarizing the results
of the 17th Annual Radio Edi-
tors’' pol' last week, The Bill-
board inadvertently credited the
National Broadcasting Company
(NBC) with a program it had
nothing ‘> do with. The show
involved is Meet the Press, rated
by the editors as third in the
public service category. The
show aired on the Mutual Broad-
rasting System (MBS).

Brief and Important
Last-Minuie Digest of AM-TV News

Packard Okays Y&R Video Variety Show

The Packard Motor Company last week tentatively okayed the
format of a new video wvariety show being built for it by Young &
Bubicam. Details of the program are still far from definite, but the
agency 1s starting to shop around for a time and for a networl.

Alley Heads TV Pic Production for Ganz

Paul Alley. top-flight TV newsreel exec, has joined the William
J. Ganz Company as television consultant in charge of TV movie
production. Alley set up the NBC television film department six years
ago, and, shortly thereafter, started the network's TV newsreel service.

DuMont Sells “*Capt. Video™ to Powerhouse Candy

Without the aid of a paralyzing ray gun or other paraphernalia of
the radar-age to come, the DuMont TV web last week sold the Monday
episode of its super-science thriller, “Captain Video,” to the Waller H.

Johnson Candy Company of Chicago.

The bankroller takes over

January 23 for Powerhouse and other candy produects, with the Frank-
lin Bruck Agency, of New Yorlk, placing the business.

Quaker Oats Buys Time on CBS Southern Web

Quaker Oats Company last week bought the 2:15-2:30 p.m. across
the board slot on the 38-station Columbia Broadcasting System (CBS)
Southern network. Beginning January 16 on Mondays, Wednesdays
and Fridays Quaker Oats will program “Grady Cole"” and “The John-
son Family”; on Tuesdays and Thursdays, “Lou Childre,” Needham,

Lewis & Brorby is the agency,

In the other sections of the country

on the CBS web, “The Second Mrs, Burton" is being sponsored by Gen-

eral Foods.

Chevrolet Wins CBS Baitle To Stay on Saturday Sked

The Chevrolet Motor Car Company last wedk won a battle with
the Columbia Broadcasting System (CBS) to keep its video program

“Winner Take AH,” on Saturday evenings.

The program will shift

from & to 8:30 to 9:30-10 p.m., beginning (7) even tho it will mean
that the basketball game from Madison Square Garden will have
to start at 10 p.m., instead of a half hour earlier as scheduled. The
initial plan had been to program the video giveaway on Tuesdays from

10-10:30.

RCA, RKO To Co-Op With New WNBT Variety

The Vim Electrical Company last week signed to bankroll dn
amateur variety show over WNBET, New York, beginning February

15, with Harry Hershfield, as emsee.

The show is produced with the

co-operation of RCA Victor and the local RKO Theater Circuit, and

will air from 10:30 to 11 p.m. Wednesdays.

Theaters in the five

boroughs here will stage amateur contests, with winners from each
borough appearing on the show, where Victor recording talent will

select an ultimate city champ.
chosen every

1 ; A new city-wide winner will be
five weelks, with four weeks of preliminary run-downs

on the TV show and the final choice made on the fifth, The show is
@ Kermit Schaefer package, with business placed thru the Arnold

Cohan Agency,

Big Splurge in Detergents
Due to Hypo Radio Biz in °50

NEW YORK, Jan. 7.—Broadcasters
this week were working themselves
into a lather over increased billings
expected during 1950 from mannfac-
turers of detergent cleansers. These
products were showing marked ad-
vances in recent months and as dis-
tribution of the comparatively new
iterns increases, ad budgeis are ex-
pected to grow accordingly. Af the
same time soap chips and flake prod-
ucts, altho 'their sales have dipped
somewhat, are expected to retain
their current appropriations in the
face of the threat from the detergents.

Three giants of the soap {irade,
Lever PBrothers, Procter & Gamble
(P&G) and Colgate-Palmolive-Peet,
all are deeply entrenched in the battle
for customers with their new deter-
gents, All are using radio fo some
extent, with spots the major weapon
to date. However, broadcasters be-
lieve that 1950 will be the year when
the detergents will become major
targets for network program pitches.

National Distrib Set-Up

Lever has virtually completed its
national distribution set-up for Surf,
with New York about the last major
market to gel the product. P& now

has a national d :iribution for Tide.
Colgate has full ¢ tribution for Vel,
while its newest product, Fab, will
soon be in all markets. When all four
products are available in major mar-
Icets, which should be very shortly,
the war for customers is expected to
get under way in earnest.

Result of all this is that the net-
works and packagers are getting
ready some salvos of their own fo
fire at the soap companies, If the
manufacturers have not yet let it be
known fthat they are receptive to
program ideas or pitches, word is ex-
pected to get around soon.

Effect of the swift rise of deter-
gents on the market has been a drop-
ping off of sales of heavy-duty soap
products. However, fine fabric soap
items sgfill are selling strongly and
likely will be the last to be affected.
Even tho the same manufacturers are
involved, each product usually has ifs
own budget, so the webs are keeping
a weather eye on inside sales reports
of all cleansers. Their feeling now Is
that the detergents are in a perfect
position fo go places programwise,
sincea they are about to come into
their ftwo essential requirements:
Budget and distribution.

1
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Loss OE No. 1
Indie Hints at

Change in Org

Miller’s Policies Challenged

NEW YORK, Jan, 7,—The resigna-
tion this week of WNEW, New York,
as & member of the National Associa-
tion of Broadecasters (NAB), may
serve to focus national attention on
the entire future position of the NAB
as broadcasting's trade organizalion.
WNEW's ankling followed by a few
weeks that of another New York
non-network station, WQXR, in a
vear which sawi the NAB's member-
ship decline by 88 AM stations and
137 FM stations, while it gained 33
TV stations.

What makes a major Iissue of
WNEW's departure from NAB, eflec-
tive March 31, is the station's posi=-
tion in non-network ranks, It is re-
garded as the top operation in that
category in the U. S. Another factor is
the active part taken by WNEW for
the past three. years, via its program
Veepee Ted Cott, in NAB affairs. 5ig-
nally, this applies to the present NAB
code, which, after the WNEW-led
blasts at Atlantic City, was extensive-
ly revised, and to the greater recogni-
tion accorced independent stations in
NAB. Thiz included creation of an
NARB indie committee, the chairman-
ship of which Cott is now resigning;
greater consideration of non-network
problems on the NAB general agendal
and establishment of “independents
day" as a regular NAB convention
feature.

A Precedent Set?

In view of these activities there is
considerable feeling that WNEW's
action may spur other resignations.
WNEW’'s decision, which has been
under consideration for six months,
was not occasioned by its recent sale
by Arde Bulova to a group headed by
William S, Cherry Jr., of Providence,
according to Bernice Judis, WNEW's
executive vice-president, It was based
instead, she implied, on WNEW's po-
sition in its market and the services it
received from NAB. WNEW's dues
averaged between $6,000 and $7,000
annually,

One element leading to WNEW's
disaffection was NAB's abolition of a
program department. It is in this
sphere, in WNEW’'s thinking, where
NAB can and should render its mem-
bers major service, but does not.

Opposed to the theory that WNEW
might be leading the way to other
stations is a large segment of the in-
dustry which feels that the decision
was an unwise one; will not lead
othe: stations to react similarly and
that WNEW may have rendered both
itself and broadeasting a disservice.
These, at least, were the opinions
voiced by top broadeasters in various
sections of the country.

A Different NABY

Still another reaction was that
WNEW's action might serve to focus
attention anew on NAPB’s internal
problems, some of which center
around NAB President Justin Miller,
Miller favors a large and powerful
NAB: others elaim that with one of
NAB’s maii. functions, sales aid, now
being given by Broadcast Advertlising
Bureau (BAB), it is appropriate to
whittle NAB down fo a small unit,
with legislative representation as ils
main objective,

WNEW's resignation follows those
of a number of other important out-
lets, ineluding WWJ, Detroit; WBAL.,
(See WNEW Stirs NAE Nest, page 10)
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See NBC - Don Lee Parallel
In DuMont Sat. P.M. Squawk

WASHINGTON, Jan. 7.—The pos-
gibility that the National Broadcasting
Company (NBC) has let itself in for
charges of violation of chain broad-
casting regulations developed this
week after the DuMont Network filed
a squawk against NBC's proposed
Saturday night TV sequence pro-
graming, DuMont’s letter to the Fed-
eral Communications Commission
(FCC) charged NBC with “monopo-
listic” intentions and it was reported
that following the DuMont complaint,
the FCC asked the TV stations in-
volved to submit copies of NBC's orig-
inal proposal.

In some respects, the issues are
comparable to the recent reprimand
administered by the FCC to the Don
Lee Network after Don Lee had ad-
mitted violating network regulations.
These had to do with FCC rules pro-
viding limited network time during
specific periods of the day; impair-
ment of licensees’ rights to reject net-
worls shows; licensees’ obligations to

to network shows, and cancellation of
local shows for web commercials in

less than 56 days. The difierence be-
tween the two instances is that Don
Lee admitted such practices while
NBC has proposed programing along
lines which might be construed as
contrary to FCC's rules.

NBC proposed, in its wire to sta-
tions, a firm 13-week deal commit-
ting the stations to take two and a
half hours each Saturday, irrespective
of complete, partial or no sponsorship.
The wire was sent by Pat Weaver,
NBC's teevee veepee, and in addition
to the FCC beef, also led to a direct
reply by Mortimer Loewi, director
of the DuMont Network, who pro-
tested on the ground of impairment
of local programing interference,
NBC reportedly offered the stations,
some of which were its own affiliates
and some of which were not, payment
at the station's half-hourly rate,

NBC spokesmen refused any com-

air local pubserv shows in preference | ment on the DuMont attack.

Brief and Impeortant
Last=-Minute Digest of AM-TV News

FCC Orders KPAP License Revoked
The Federal Communications Commission (FCC) last week or-
dered the license of KPAP, Laredo, Tex., revoked on the grounds of
an unauthorized transfer of control.

Hicks Bows TV Checking Service

A new checking service to provide still photos or sound-on-film
movies of TV shows and commercials has been started here by the
Joseph W. Hicks public relations org. Name of the new service is TV-
Air-Check,

ABC Eyes AM of “"Meet Me in St. Louis” ‘
The American Broadcasting Company (ABC) is showing an in-
terest in a radio version of the Sally Benson series “Meet Me in _St.
Louis.” Russell Begg will script the series, which is being packaged by
Baron Polan, now looking for cast leads,

Enoch Quits General Manager Post at KTOK

Hobert D. Enoch last week resigned as general manager of KTOK,
the American Broadcasting Company’s Oklahoma City outlet. Enoch,
a member of the National Association of Broadeasters’ (NAB) board
of directors (12th district), helped pioneer the NAB’s Broadcast Ad-
vertising Bureau.

Falstaff Beer Sets New Willson Stanza

A new Meredith Willson stanza is reportedly near inking stage by
Falstaff Beer. Musical show would feature the familiar Willson
formula, with maestrec handling both musical and scripting cnores.
Program has been recommended to client by Dancer, Fitzgerald &
Sample Agency, with decision expected next week.

Producers Reps Sets Up Office To Handle TV Pix

Producers Representatives, Inc., New York, has set up a television
film booking office to handle the sales and booking of TV movies,
The firm has supervised sales and distribution to theaters in the U. 5.
of the films of independent Hollywood producers for the past three
vears. Camilla Nelson will head the new TV department.

Philly Muzak Tests FM for Wire Replacement

The Mus-Art Corporation, Philadelphia, local distributor for
Muzak wired music service, has been experimenting with frequency
modulation radio via extensive tests on WIBG-FM as a possible re-
placement for leased telephone wires, which have been usged for the
past 15 months, According to John B, Kelly, Mus-Art prexy and
chairman of the board of Seaboard Radio Broadcasting Corporation
which operates WIB(:, tests to date indicate that FM, with certain
important modifications, will make a satisfactory replacement,

Henry White To Be Busy in Hollywood

Henry White, head of World Video, Inc., was on his way to Holly-
wood last week to book Coast talent for guest shots on the Goodrich
Rubber show “Celebrity Time.” He also planned to seek properties
for the “Actors Studio”™ dramatie series, and hoped to lure east any
stray film producers or directors interested in video. World Video also
has two other packages on the air: “Front Page” and “A Couple of
Joes,"” with the latter skedded to exit its current run shortly,

Ebi Quits as Kay Kyser Megger
Earl Ebi has resigned from the J, Walter Thompson Agency. A
successor to take over the direction of the Kay Kyser show for the
agency has not been selected. The veteran director was brought in
from the Coast to handle the megging chore, but now will return there,
where he will go into packaging.

Ronson Will Top 49’s 2-Million Ad Budget

The Ronson Company's 1950 advertising budget will be in excess
of the $2,000,000 spent in 1949, Alexander Harris, Ronson prexy, told
the firm's salesmen last week at the company’s semi-annual sales con-
ference January 4 to 7 at Newark, N. J. The conference was high-
lighted by a special presentation of Ronson’s radio and TV program
“Twenty Questions.” Additional entertainment was supplied by
Johnny Desmond and the Tony Matiola Trio, who are featured on
Ronson's American Broadcasting Company (ABC) airer,

Radio Editors’ Pic Needs

Many of the radio ediiors voting in The Billboard's 17th Annual
Radio Editors” Survey and the 11th Annual Redio Publicity Survey,
indicated on their individual ballots their needs as to photographs
and mats. Their individual requirements are given below. Not all
editors replied to this question and others do not use art, Editors
using glossy head shots only are indicated by “GH” following the
listing, *“GA" indicales glosses, action shotz, “M" indicaies mats.
Column sizes, one half to three columns, are shown by the letter or
Traction following the key giving the type of art wsed.

Will N, McBird, Independent, Pasadena 1, Calif.: M1<-1-7
HRose Kesel, Repository, Canton, 0.: BMI-2

Eleanor Wilson, Star-Telegram, Fort Worth: GH

Anne ¥, Norman, Times, Hariford: GH

Lonige Nolan, Press-Scimitar, Memphis; GH, M1i:

Clarke Stallworth, Fost, Birmingham, Ala.: GH, GA, M1.-2
Betsey Beymour, Progressive Farmer, ERaleigh, N. C.; GH
Dorothy Shermer, Press-Unlon MNewspapers, Atlantie City;
Joe R. Miles, Star, Columbus, 0.: GA

Nelle Bizzle, Tennesszsean, Nashville; GH, M4

Al Haugner, Times Herald, Port Huron, Mich.: GH, GA, Mi, ML

Phil Barney, Morning Tribune, Tampa: GH

Maurice Dolbier, Journal and Evening Bulletin, Providence, R, I.: GH, GA
GGeorge H, Bevan, Evening Leader, Corning, N. Y.: GA&, Mls, Mi

Mrs. Inex Gerhard, Western Newspaper Union, Chicago: GH, Mig

Fatsy Adams, Daily Times, Tampa; GH, MY

Col. H, Nelson, Oken City-Thizs Week, Oken City, Okla.: GH, GA&, M4
Nathan Wyll, Morning News, Dallas: GH, GA

Herb EHikles, Television Guide, New York: GA

Aleon Bennett, Telecaster, Los Angeles: GH, GA, M?

Herschell Hart, News, Detroit: GH

Chas., P. Sevioor, Cowles Syndicate, Ine., New
K. J. Hoyland, Star, Kansas City, Mo.: GH
Jim Traniter, Evenlng News, Buffalo: GH, GA, M1

Harriet Yan Horne, N. ¥, World-Telegram, New York: Mii

M1, M:2

York: H, oA

Bill Juergst, Eagle, Brooklyn: GH

Hent & Ravennsz, 0.: GH, Ml

Ty Cross, Times, Detroll: GA

R. M,

John Keid, Times, Indianapoliz: GH
Syd Cassyd, TV, Hollywood: GA

Bonia Stiein, Fost, Washington, D.

Pat Kelly, Winzton-SBalem Journzl
N, C.: GH, GA, Ml M2

Jack Shafer, Star Ledger, Newark, N, J.: GH
James 5. Gratton, Evening Gazeite, Worcester, Mass,: GH, Mi

Warner Twyford, Virginian-Pilot, Norfolk, Va.; GH, GA

Thomas D. Coolican, Herald-Journal, Herald-American, Evracpse: GH
Milt Hammer, Herald-Times, Irvington, N.
James L. Bpencer, Post-Dispatch, 5t. Lounis: GH, Ml

Lewis Kussel Fraser, Pathfinder, Washington, D. C.: GA

Felice Faust, Daily Courier Tribune (Kent) and Evening Hecord (Ravenna),

Roocky Clark, Post, Bridgeport, Conn.: M, M2

Mary Wood, Post, Cincinnati: GH GA

Peg White, Journal, Ean Diego: GH, MI

Evelyn Bigsby, Radio-Television, Hollywood: GA

Charles D. Perles, Star-News, Pasadena, Calif.: GH, GA, M'y, M1, M?

Ralph Gentiles, Btar-Times, 5i. Louis: GH, GA
Hugh Russell Fraser, Pathfinder, Washingion, D.
Feggy Kay, Florida Newspaper News & Radio Digest, Tampa: GA
James Gilmore, Evening Kepublican, Columbuos, Ind.: M14

Eloize BEobertas, News, Fanesville, 0.: GA, M1, M2

Daniel A, Jenkins, Tele-Views Magazine, Los Angeles; GH

Julian DeVries, Gazeite, Phoenix, Ariz.: GH, M5

Elizabeth I¥. Baker, Dally Messenger, Homstead, Pa.: GH, Mi
John Caldwell, Enquirer, Cincinnati: GA, M1, M2

Ina B, Wickham, Democrat Co,, Davenport, Ia,: GH, Ml
Bhepherdson, Journal, Peoria, Il: GH

Donald F. Williams, Sunday Telegram, Worcester, Mass.; GHE, GA
Martha McHatton, News, Indianapolis:
William L. Dondna, Wisconsin State Joornal, Madison: Mig, M1, M2
Ray McBride, Journal, Milwankee: GH, GA

Mildred Stockard, Houston Chronicle, Houston: GH

Hal Carlock, Hollywood Shopping News, Hollywood: M4
Bl Bteinhauser, Press, Pitisburgh: GH

Abbia MeCarty, Daily News, Dayton, 0.;: GH

C.: GH, GA

Walter Kirby, Sunday Herald and Review, Decatur, 1l.: GH, Ml

Gilbert Hodges, Telegulde Magazine, Washington-Baltimore: GH, GA, M¥
Mary Ann Campbell, Oregon Journal, Poriland: GH

Mary Hocter, Young American Magazine, New Yeork: GH, GA
Nadine Subotnik, Gazette, Cedar Rapids, Ta.: M4, MI, M2
Dorethy Mahoney, Trlbune-Bun, Ean Diego, Caif.: GH, Ml
gnd Twin Cily Bentinel,

Grace Foote, News, Port Arthur, Tex.: M
Zuma Palmer, Hollywood Citizen-MNews,
Angela Preis, Courier-Journal and Louisville Times, Loulsville: GH
Frank Harringion, The Argus, Rock Island, Il1l.: Ml

J.:. GH, GA

E-: Eﬂ. HI: “3 | ]

GH

Winston-Salem.

Los Angeles: GH, GA, Mi

Tele Used To
Hypo Interest
In Coin Pool

NEW YORK, Jan. 7.—The use of

video to promote interest in coin-
operated pool tables gathered momen-

tum this week as the American @-
Ball Congress (AQBC) signed with

WOR-TV for a series of shows hoped
to carry thru 1850. The AQBC is
now in its fifth week of telecasting
over WFIL-TV, Philadelphia. Con-
gress spokesmen said they plan
eventually to sponsor programs in
all TV areas,

The New York show, to run for a
half-hour each Saturdavy night be-
ginning February 4, will continue
with only slight variations frem the
Philly format (The Billboard, Decem-
ber 3), which so far is credited with
aiding the placement of several
hundred new tables in that area. The
plan is to air tournament play-offs
from the studio, with three match
games featured on each show.

The AQBC was formed about six
months ago to stimulate play on the
games, modernized versions of Bel-
gian Pool. Installations have been
mostly in taverns, with a sizable
number now operating in clubs,
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Four TV Antennas
For Empire State?

NEW YORK, Jan. 7—The pos-
sibility arose this week that the
Empire 5State Building might soon
house the antennas of four New York
TV stations. It now carries only one,
that of WNBT. However, under a
deal =signed this week, the Nationzal
Broadcasting Company (NBC) and
the building not only renewed their
lease, but agreed to permit extension
of the tower by around 200 feet and.
in addition, rental of space to other
telecasters.

Conversations were already re-
ported under way following the NBC
deal between the building and WPIX,
owned by The Daily News and
WABD, owned by DuMont. Pre-
viously, the American Broadcasting
Company (ABC) had signed to shift
its WIZ-TV antenna io the Empire
State Building.

WPIX and WABD both would
benefit by improved signal strength
and reception were the shift to go
thru.

churches amd nulitary installations
The congress’s function is to maintain
interest in the game at a high point
by organizing and stimulating league
(See Q-Ball Congress on page 100}
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TV SPONSORS GIVE L. A. GO-BY

New TV Commerecial Tester,

By Gilbert, Uses Pic Projector

NEW YORK, Jan. 7. — A new
method of determining the effective-
ness of television commercials, based
upon the smallest sound motion pic-
ture projector yet devised, was being
set up this week by Gilbert Television
Research, headed by Eugene Gilbert.
The research will be a qualitative,
rather than quantitative service, with
nearly a dozen advertisers and agen-
cies slated to be involved by the mid-
dle of January.

The “Gilbertest,” as the survey will

e

Para Theaters

Plan TV Hypo

NEW YORK, Jan. 7.—The appoint-
ment of Robert H. O'Brien, secre-
tary-treasurer of the new TUnited
Paramount Theaters Corporation, to
head its TV operation was interpreted
here this week as likely to mean
_ greatly increased activity in the thea-
ter video field by that firm. The nam-
ing of O'Brien followed the split-up of
the theater chain from the film-mak-
ing company as the result of federal
insistence upon divorcement of pro-
duction from exhibition.

O'Brien is known to be a firm ad-
vocate of theater TV as a means of
getting the tele industry off the eco-
nomic hook upon which it is now
hung. With the new exhibition firm
taking over operation of WBKB, Chi-
cago, and the Paramount video sta-
tion applications in Detroit and Bos-
ton, it is known that it plans to add
theater TV equipment to houses in
those cities as well as San Francisco
and Minneapolis. Paramount houses
in New York and Chicago already are
equipped. The Paramount station in
Hollywood, KTLA, will be operated
by the new production firm, Para-
mount Pictures Corporation.

Industry feeling is that a consider-
able amount of new experimenting
in theater video may be expected
under O'Brien's aegis. This may take
such forms as pick-ups and projec-
tion of TV coverage of baseball
games, legit shows and studio pro-
grams in increased numbers. O'Brien’s
consultant on programing and show-
manship will be Bob Weitman, who
has been manager of the New "York
Paramount Theater. Jason Rabino-
witz will be special TV assistant,

KW&B Beefs Over
No Show Credit

NEW YORK, Jan. 7.—Probably the
first beef enunciated by an adver-
tising agency because it did not get
a credit listing at the end of a TV
show was voiced this week by the
Kiesewetter, Wetterau & Baker
(KW&B) Agency here. The agency
set the two-hour Christmas Day kird
show bankrolled by the Abraham &
Straus (A&S) department store over
WNBT. The agency has called upon
others to “contribute their thmkmg”
to the problem, so credits may be
obtained when the:,r are due.

Station execs disputed the KW&B
claim that the agency supervised
preparation, casting and rehearsal of
the show, saying these were done
by WNBT personnel. One statitm exec
added, succinctly, that he “never
heard of an agency taking public
credit for taking 15 per cent” up to
now, and that this is nnt the prar:tiu
on rafdie or in other media.

be known, calls for home interviews
in a weighted sample of 250 New
York tele homes to begin with. The
newly invented film projector, called
the videometer, is housed in a com-
pact rectangular box, “about the size
of a desk drawer and weighing about
as much as a full boitle of Scotch.”
This propector permits playing of the
TV commercials directly to those in-
terviewed, with the set running as
many as 30 plugs of 20-second length
continuously,

Sound Only, Sight Only

The videsometer also is equipped to
run sound only, sight only, and can
be started or stopped at any point,
enabling the interviewer to break
down questions on the relative effec-
tiveness of the audio or video portions
of a film. About 20 of the sets will be
on hand for the start of operations in
the middle of January, with 50 op-
eraling by the middle of March, Cost
is believed to be somewhat under $500
per videometer in mass production.
Also in preparation is a somewhat
larger projector for group interview-

ing showing a 7 by 9-inch picture. Gil=-

bert said he also may produce the
videometers 1n quantity for promo-
tion use by stations and advertisers,

The TV commercial survey will also
use some unaided recall questions, in-
cluding memory ratings of plugs
which the participants themselves re-
member. The videomeler queries will
include recognition tests of the plugs’
sight without Sound, sound without
sight and with both sight and sound.
This is expected to enable sponsors
and agencies to get a line on whether
their product has a weakness in one
of these elements,

Reaction ratings will have inter-
viewees rate each plug in quality from
“one of the worst” to “one of the
best.” A formal questionnaire will se-
cure basic attitudes toward the prod-
ucts themselves as well as product
usage and product acceptance. Gilbert
also plans to use the videometer for
pre-testing commercials before air-
ing.

KTTV Forms Own
Distribution Unit

HOLLYWOOD, Jan. T.—In an 11th
hour move, Station KTTV (Times-
CBS), formed its own program dis-
tribution unit, Television Recordings,
Ltd., to handle national sales of the
station's syndicated shows, Action
came after KTTV had set a distrib
deal with Capitol Records whereby
the diskery’s broadcast division
would take over syndication of some
of the station's shows. Altho deal
was set, contracts were not signed
until matters of commission were
ironed out. It was on this point that
Norman Chandler. Times publisher
and prexy of KTTV, differed with
Capitol Prexy Glenn E. Wallichs.
Chandler felt that Cap’s slice was too
hefty and that KTTV could peddle
its shows for less.

Distribution of shows will be han-
dled from Follywood by KTTV's
sales chief, Frank G. King, and so
far no national sales repre-zntation
has been set up. Capitol's deal had
included selling via its broadcast di-
vision's branch offices. Feeling is that
Chandler will see if his own station
can peddle shows from here while he
observes Capitol's progress in selling
latter's own fllm series, Bozo Circus.
Possibility still remains strong that
Chandler and Wallichs will get to-
gether for some KTTV shows,

CBS Shows “Show”
Not Like “Scouts”

NEW YORK, Jan. 7.—Frank Stan-
ton, president of the Columbia
Broadcasting System (CBS), this
week settled a complaint by Young
& Rubicam (Y & R) that the new
web package, The Show Must Go On
was a duplicate of Arthur Godfrey's
Talent Scouts. The latter program
is sponsored by Lipton Tea, a ¥ & R
client.

The Columbia exec played an
audition record of the new program,
which features Robert Q. Lewis, for
agency execs, and they then agreed
the resemblance was remote.

The Show Must Go Omn, which
preems the latter part of this month,
brings entertainers and employers
of talent together in an hour-long
program via which CBS hopes to get
the acts jobs.

Shriner Out;
PM Saying Nix
To 5 Minute TV

NEW YORK, Jan., T.—Indicalions
are that with the cancellation this
week of the five-minute, five-time-
a-week Herb Shriner comedy show
by Philip Morris Cigarettes, the spon-
sor has decided that five-minute TV
shows do not adeqguately advertise
the product. Slated to be dropped
early in February, the program is on
the Columbia Broadcasiing System
(CBS)-TV network. The same ac-
count sponsored Goodman Ace's five-
minute show, Ruthie on the Tele-
phone, before buying Shriner.

The theory of the Biow Agency,
which handles the cigarette com-
pany's account, was that numerous
five-minute shows would constantly
hammer home the sales message.
However, it is believed thal the short-
ness of time has meant that neither
program could really get started be-
fore the time ran out., The fact that
both Shriner and Ace, proven comics,
could not build an audience probably
solidified the bankroller’'s decision
against experimenting with more
five-minute shows.

Williams Spins for
WOYV; Victor, WOR

NEW YORK, Jan. 7.—Two major
disk jockey changes took place this
week here when Freddie Robbins
lammed his post with WOV, New
York, and WOR decided to replace
Big Joe Rosenfeld with Riv Victor,
currently airing on WGN, WOR’s af-
filiate on the Mutual Broadcasting
System (MBS) in Chicago. WOV re-
placed Robbins with Bill Williams,
with Victor bringing in his nightly
Parade of Stars Sunday (15).

Robbins got his release from WOV
because the watfery reportedly was
cramping his style in such matters as
refusing to permit him to mention
record labels or spots where perform-
ers were appearing,; in objecting to
time he expended on guest stars, and
in refusing him' latitude for outside
work—transcriptions, TV shows, etc.
Robbins is reportedly conning video
and network propositions, as well as
jockey employment in the metropoli-
tan area.

Rosenfeld is discussing another pro-
gram deal with WOR, but it hasn't
been set yet, Rosenfeld came up from
New Orleans highly touted, but his
corn pone palaver hasn't scored too
well up here.
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Nat’l Accounts
Duck Coast,
Kine Qualityj_

Despite 250,000 Set Total

HOLLYWOOD, Jan. 7. — Despite
c¢laims that Los Angeles is the fastest
growing tele center in the nation,
many top bankrollers continue to ig-
nore the Coast market by withholding
local releases of New York originated
airers. A prime source of programing
and income to local network affiliates,
this lack of manv top kinescoped
shows and the indifference on the part
of advertisers is currently giving
Hollywood sales staffs something to
stew over. Fact that more kines are
coming in weekly is small comfort
in view of the shows still denied to
the Coast.

Check nof awvailabilities discloses
that at least several dozen additional
shows could air here if bankrollers
see fit to move westward. National
Broadcasting Company (NBC) coax-
ial sk2d for example, includes the fol-
lowing shows, viewed in the East but
not seen locally: Voice of Firestone,
Lights Out, Quiz Kids, Fireside The-
ater, Believe It or Not, Break the
Bank, Aldrich Family, Colgate Thea-
ter, and Garroway at Large. Story is
the same with the other networks,
in varying degrees.

Reasons for by-passing the Coast
boil down to several baszic arguments:
(1) Bankrollers “view with alarm"
kine in any form; (2) sponsors
haven't the dough to expand or the
willingness to go after Coast market;
(3) product distribution is spotty
here, making addition tele investment
1mplact1nal

Whatever the reasons, this attitude
of time buyers is costing net affiliates
cold cash, Station execs hold that the
more name talent shows (kine or live)
offered the better the chances of
snagging audiences. This is especially
true considering that non-network af-
filiates are pitching furiously fer audi-
ences by offering top sports, special
events and olher local programing in
competition with net shows. More-
over, with a raft of net shows to talk
about, teevee salesmen at net affili-
ates find it easy to sell time adjacen-
cies to local bankrollers, It's this local
biz, spot and program-wise, which
brings the greatest profits to net out-
lets.

With estimated set ownership in the
Los Angeles area now totaling 350,000
receivers and with a gross population
of nearly 4,000,000 persons to draw
on, station ops here feel that the Los
Angeles market is too large to be
jgnored by sny national bankroller.

MERCHANDI‘SE ABI.E

STATIDN

This One
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S18Y-0HW-0A7W



www.americanradiohistory.com

RADIO-TELEVISION

The Billboard

January 14, 1950

KLAC-TV To Launch Regular
Series of Radio-Link Shows

HOLLYWOOD, Jan. 7—EKLAC-TV
will make Coast tele history this
month in launching the first series
of regularly skedded radio link shows
from San Diego, Calif.,, to Los An-
geles, over 100 air .miles apart,
Epochal programing feature will also

Involve a second relay from Tijuana,
Mexico, to San Diego, with the south-
crt-the—imrder city as origination
point. Details of the plan were still
being settled at press time according
to KLAC-TV General Manager Don
Fedderson, with the show tentatively
get to begin Saturday (21),

Feature of the airers will be di-
rect telecast of the ja lai games
iayed at Tijuana. Show will be

med from remote trucks to
KFMB-TV, American Broadcasting
Company (ABC) tele affiliate in San
Diego. KFMB-TYV, in turn, will beam
by radio link to the Mount Wilson
site, where KLAC-TV's transmitters
will rebeam to Los Angeles. Deal
involves a reciprocal tie-up in all
ways between the Hollywood indie
and KFMB-TV, with such details as
costs, camera and production person-
nel, and studio facilities to be shared
Jointly. Event will be carried si-
multaneously in both towns via the
live relay.

Tie-up between the two stations
will be knitted even stronger with
the launching of Viz-Quiz of Two
Cities, tele version of a radio feature
used thruout the country during pre-
war and war years. Deal was closed
late Friday with Al Buffington, owner
of the quiz show, and Music Corpo-
ration of America (MCA) whereby
the show will originate from KLAC-
TV and KFMB-TV, beginning Jan-
vary 28. Production involves switch-
ing from one city to the other dur-
ing the show as contestants in each

of two tele spots compete for prizes.
Show is being packaged for sale for
$1,000 to $1,500.

Radio link relay has been tested
by EKLAC-TV engineers, who re-
ported no trouble in beaming strong

signal up the California coast. 'The
reverse transmission of shows from
Los Angeles to San Diego has already
been proved by Paramount's KTLA,
which some months ago began beam-
ing several of its shows southward
for rebreoadcast by KFMB-TV,

MBS Loses Nabisco

Time, Gains Kelloge

NEW YORK, Jan. 7.—The Mutual
Broadcasting System (MBS) this
week came out ahead after two deals,
one of which meant a gain in com-
mercial time while the other was a
loss. The bad news came from the
National Biscuit Company, which de-
cided to drop the 8 p.m. Monday seg-
ment of Straight Arrow, altho it will
continue the 6 p.m. Tuesday and
Thursday episodes. The cut-back is
effective with the end of the month.

Meanwhile MBS closed a deal with
Kellogg's for the cereal firm to bank-
roll another moppet thriller, Mark
Plant, starting early in February.
Keltogg will air the show Mondays,
Wednesdays and Fridays from 5 to
9:30 p.m., starting January 30, with
B-Bar-B Ranch, now in that slot,
continuing Tuesdays and Thursdays.
McCann-Erickson is the agency for
Nabisco, while Kenyon & Eckhardt
handles Kellogg’s, which will make
its air return with this show after
being off for several months. The
Columbia Broadcasting System also
was bidding for the Kellogg biz.

Dear’  Rgdlo Editors:

Bervice.

8ge.

L]

DAVID 0.ALBER ASSOCIATES, tne,

Many many thanks for voting us the top
dependent publicity office in bot: The Bill-
board and the Motion Picture Daily polla.

We have endeavored for the past 17 years
to give you the most complete and dependeble

Not only is this a service to you, but
also to our clients, for whom we strive to
obtain the widest possible publicity cover=-

Pleose be assured that in 1950, as 1in the
past, we will put forth our utmost efforts
%o eerve you, in the interests of our cllients,

Sincerely,

David 0, Albver

¢54 Moddioon. Abenae

NEW YORK 21. N. Y.
TEMPLETON B8-8300
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“Prisoner S peaks?”
Airs Inmate Views;

Bad Subject Slant

BOSTON, Jan. 7.—A unique kind
of public relations and radio pro-
graming, in both subject and pres-
entation is The Prisoner Speaks, a
radio forum in which prison inmates
are te chief participants,

Conceived by George W. Slade,
former educational director of West-
inghouse’s WBZ in Boston, and more
recently with the Lowell Institute
Broadecasting Council, Prisoner is cast
in * e format of a debate, with a
spotlight feature to include in the
future either some aspect of prison
recreational activity (orchestra glee
club and the like) or some penal
expert for a brief appearance.

The subject of opening dizecussion
was "Socialism wversus Democracy.”
Four inmates, identifield only as
Merle, Norman, George and Moe,
took part in the discussion and aired
some frank and ronsidered opinions,
all well stated, Apparently, tho, they
read from seripts, resulting in stiff-
ness of presentation.

To accomplish the program'’s pur-
pose—the better understanding to the
prisoner by the outside world—more
hu:nan interest in their own problems
is in order, rather than such up-
coming subjects as "Medicine” and
“Luxury Tax.” The show recorded
on tape for rebroadcast, is scheduled
fo. a 13-week span.

Reviewed Thursday (5), 8§:30-9. p.m.
over WMEX, Boston. Weekly, same
tim. 2., Sustaining. Tape recorded.
Produced by George W. Slade and
the United Prison Association.

Bill Riley.

TVA Reireats On
SAG Stand; Sends
Out New Proposal

(Continued from page 3)

them and calling for mediation if a
meeting cannot be arranged to thresh
out the problems. _

The first and most important issue
is that of what to do in the event of
a stalemate between what would be
equal partners in the new television
performers’ union, Concomitant with
that is the fact that the TVA wants
a strike commitment for SAG in case
the Eastern unions should ever de-
cide to fight TV employers, TVA says
that if 75 per cent of the members of
the new union should vote a strike,
all SAG members in video therefore
become committed to the action,

Also in the gray or unresolved areas
of agreement is the TV A claim that all
film sequerces and film spots should
be included in its jurisdiction, Its
basis for this claim is that since the
sponsors who will be making film
commercials are related to the broad-
casting industry, which is primarily
an FEastern operation, TVA should
control the jurisdiction. The two
unions have agreed that the rates for
kine and fo: film should be the same,

The squabble has dragged out in-
terminably, but the unions at last
seem to be down to bedrock., TVA has
a membership meeting scheduled for
Monda, (9) at which members will
discuss wage demands. SAG has al-
ready had preliminary discussions
with video film producers. Prospects
are that unless the boys get together
soon the National Labor Relations
Bﬂiﬂi (NLRB) will have more work
to do.

ABC Sells 138G in

Spots to a Union

NEW YORK, Jan. 7.—The Amalga-
mated Clothing Workers of America,
an affiliate of the Congress of In-
dus®ial Organizations (CIO), this
week signed for a $138.380 spol cam-
paign on the American Broadcasting
Company (ABC) video network. The
contract runs 39 weeks, with a sum-

jmer hiatus,- and ecalls for institu-

www americanradiohistorv com

P&G Expands

Serial Coveragﬂ

NEW YORK, Jan, T.—Procter &
Gamble (P&G) this week moved for
a wide expansion of its daytime serial
coverage o1 the Columbia Broadcast=
ing System (CBS), going full network
with four of its soapers which form-
erly had ouly partial coverage. Shows
invuived are Young Doctor Malons
for Crisco, Guiding Light for Duz,
Big Sister for Ivory soap and Spic &
opan and Perry Mason for Tide. The
first three are handled by Compton,
with Mason coming out of Benton &
Bowles.

All thesc shows will expand to 146
stations =arly next month, from a cur=
rent coverage of 86, 86, 98 and 110
stations, respectively, In additio
others of the P&G stable may expan
in the future, particularly for Ivory
Snow, which now has distribution
problems which may be cleared
shortly.

Ford Spread-Eagles
Over Nets, Backs 2
Shots Only on Shows

NEW YORK, Jan. 7.—The Ford
Dealers’ Association, which last week
sErEad-eaglEﬂ the radio field by pur-
chasing six airings on the Columbia
Broadcasting System (CBS) and
numerous programs on the Mutual
Broadeasting System (MBS). this
week applied the same technique to
television, Two programs are heing
bought frum the National Broadcast=
ing Company (NBC), one from
the American Broadcasting Company
(ABC), one from the DuMont Net=
work and one from the Columbia
Broadcasting System (CBS).

The campaign will go from Janu-
ary 20 to 31 and include two half-
hour programs of each series One
Man’s Family (20, 27) and Leave It
to the Girls (22, 29) on NEC-TV;
Hands of Murder (20, 27) on DuMont;
Super-Circus (22, 29) on ABC-TV,
and Actor’s Studio (24, 31) on CBS-
TV,

Ford originally purchased Front
Page from CBS-TV, but the web de=
cided to cancel the sustainer and
sold Actor’s Studio instead, The car
company also took an option to buy
the new hour version of Actor's Studio
which starts Friday, February 3 in
the 9 to 10 p.m, slot alternating with
the Ford Theater. There is also the
possibility that Ford may decide to
take a permanent ride with the World
Video package which would give the
bankroller coverage four times g
month insteaé of two,

tional promotion of the union’s label
in men’s clothes. There will be 275
announcements, aired as 20-second
station breaks, over each ol four ABC

affiliates,
Stations involved are WJZ-TV,
New York; WXYZ-TV, Detroit]

WENR-TV, Chicago, and WMAL-TV
Washington. The first three are AEd
0-&-o0 stations. The agency is Ben
Sackheim, Ine,

* HOTEL NEW YORKER
K. KYSER'S TV SHOW—NBC
RCA VICTOR BLUEBIRD
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Opera Concert r ~ " i Carmen
Reviewed Tuesday, January 3, 8-8:30 Radlo and TeleV]‘Slon | ~Reviewed Sunday (1), 5-6:20 p.m.

p.m., via WOR-TV, New York. Cast:
Lois Hunt, soprano; john Baker, bari-
tone; Sylvan Levin, conductor. Writer,
Stephen Starace; director, Frank Mc-
Carthy; associate director, Emerson Buck-
ley.

Placing Opera Concert on the air

opposite Milton Berle is good counter-
part programing, but only ardent de-
votees of longhair tonmsilling
are likely to tune back to the
show. Not that its musical cali-
ber isn’t good; it is and at times
.it is excellent, That, however,
is where the show’s virtues
about end, since it is another of the
many good radjo shows transplanted
to video with far too little considera-
tion for the sight appeal.
. WOR-TV’s program veepee, Julis
Seebach, was until recently assistant
general manager of the Metropolitan
Opera and it would appear his knowl-
edge of the Met’s troupe is standing
him in good stead now. He has, for
example, come up with a real win-
ner on another show starring a Met
member, Jerome Hines, and in this
one he has pegged at least one other
sound tele bet, Lois Hunt. Despite
this and other virtues, tho, Opera
Concert essentially boils down to a
half hour of straight singing, and
looking down singers’ throats isn’t
particularly competent video. It would
also appear that more sight gim-
micks than are used could be whipped
into this show—even if only stills—to
relieve the drab background accorded
the singers.

Miss Hunt is an attractive soprano
with a fine voice, acting ability, charm
and the ability fo project them all.
She was far more convincing than
John Baker, whose voice—at least for
tele—is marred by a stiff, ill-at-ease
manner, Sylvan Levin, who seems
to be one of the more telegenic con-
ductors, and his orchestra give first-
rate support. Jerry Franken.

Designates Radio Review

Program Reviews

I ! ;%E Designates Television Review

Salute to France

Town Meeting

Reviewed Tuesday {27), 9-9:30 p.m,
EST. Sustaining via WNEW, New York.
Producet-writer, John Grogan; writer. Bob
Stewart. Cast: Pierre Crenesse, Edith
Piaf, Ingrid Bergman, Pat O'Brien, Syivie
St. Cyr, Jacques Manachem, Ted Cott,
Henry Salvadore, Lily Renauld. Music,
French National Orchestra, Michel Emir
director, Announcer, Bert Wayne.

Aired as a tribute to the interna-
tional exchange of Radio Diflusion
Francaise (RDF), Salutefo French
Broadcasting is also a tribute
to WNEW’s ingenious and con-
sistent knack of creating
smoothly integrated, original
programing on a nexi-to-noth-
ing budget.

Designed to cash in on New York’s
current vogue for French cntertainers,
the show aptly illustrates the station’s
gimmick »of scheduling specialized
broadcasts opposite high-Hooper net-
work offerings and, as such, it should
garner its full share of Paree-minded
listeners. .

The program caught (December 27)
consisted of WNEW’s regular broad-
cast of a transcribed French musical
show, plus a fast-paced, highly di-
versified round-up of French radio.
The latter, narralied by Pierre Cre-
nesse, director of RDF in New York,
included a report on the Marcel Cer-~
dan championship bouf, interviews
with movie Iluminaries and some
short-wave warbling by Edith Piaf.
However, for good listening values
the program scored highest with a
sexy, charmingly incoherent fem disk
jockey, Sylvie St. Cyr, tagged the

Reviewed Tuesday (3), 9-9:30 p.m.
EST. Sustaining via the American Broad-
casting Company, New York. Producer-
director, Dick Ritter. Moderator, George
V. Denny }r. Guests, Al Capp, Norman
Cousins.  Announcer, Charies Woods.
Town crier, John Griggs.

This streamlined half-hour version
of Town Meeting is practically iden-

tical with the show’s former 60-min-

ute format, albeit tighter (2

¥4 paced. As such, the program
should retain its long-time
hold on its regular audience
and will probably attract new
listeners as well, the impatient type
that steered clear of the lengthicr ses-
sions in the past.

The inifial discussion entry was a
stimulating, good humored debate On
Television 1950 . . Good or Bad,
with Lil’ Abner cartoonist Al Capp de-

{ending present day TV against a blast

by Norman Cousins, editor of The
Saturday Review of Literature, Capp
slole the session with his show-wise
witticisms and characteristic Dogpatch
summing of his case at the close. . . .
“Television, you’re misshapen. You're
small, You have warts, but, gee, 1
love you.” The crowd, in turn, loved
Capp, even tho Cousins stated his case
(See Town Meeting on page 10)

“Smile of Paris,” and a Sinatra-styled
crooner, Henry Salvadore.

Bert Wayne’s authoritative narra-
tion deserved a lot of credit for the
show’s over-all smoothness and slick
pacing. June Bundy.

guests instead of 4) and faster

Sustaining over the ColUmbia Broadcast-
Iing System (CBS) video network. Pro-
ducer, managing director, Henry Sou-
1 vaine; artistic director-commentator, Law-
| rence Tibbett; Stage director-conductor,
Boris Goldovsky; TV director, Byron Paul;
associate producer, Barry Wood; musical
supervisor, Walter Ducloux; scene de~
signer and director, Richard Rychterik.
Cast, Gladys Swarthout, Robert Rounse-
vilte. Robert Merrill, Priscilla Gillette,
Phyllis Curtin, Robert Gay, Luigi Vellucci,
Norman Scott, Evelyn Sachs.

A demonstration of how opera
should be produced for television
was presenied as the first of
a series by CBS and the Henry
Souvaine - Lawrence Tibbelt
combine. From beginning lo
. wise, with the no~-proscenium
studio production making possible a
far more intimate and effective job
than has been done by lensing operas
The cameras opened upon a scene
not unlike that at any ad agency's
cocktail party, with people milling
about or clustered in groups, talking.
Frank Stanton, CBS prexy, speaking
casually aibeit inaudibly to the video
audience. Tibbett separated himsell,
walked apart from the others, then
viewers, cxplaining the meaning and
purpose of the show,
Credits Fresh
By the same token, even the credits
keeping with the atmosphere of the
opera itself, as a man dressed in cos-
tume sauntered about a corner of a
building on which, poster-fashion,
credits, After he had given these the
once-over, his altention was captured
by a most attractive female, who
turned out to be Carmen, and be

purposes was given when Carmen
end it was always camera

from stage.

Singled out finally were®*Tibbett and

addressed himself casually to the

werce presented in fresh manner, in

were plastered three sheets with the

(See CARMEN on page 10)

the man

who came to dinner

-and stayed for nineteen years

NINETEEN YEARS AGO — about eight years after
we first began pushing sound out of this station
—a not very enthusiastic young man came. to

dinner at our place.

Put his product on the air? Pipe good money
into ozone? Buy something he couldn’t SEE —
FEEL-COUNT the pages of? Weil—he would!
And he did! And he’s used WOR for 19 years

from the day he first stroiled in.

Today the story of his success is one of the

b,

VI S

WOR for 19 years.

¥ o i

briiliant group of more than 100 success stories
we've talked so much about.
story of a maker of bread who also has used

Presently a considerable number of smart
people came to stay with us. Eight of them have
profitably -used WOR for 17 years. Another
man has had us coast his entertainment info
the homes of hundreds of thousands of people
in 430 counties in 18 states for 16 years —two

Flanking it is the

The only rea:

others for 9 years—twenty, or more, for 6 years.

son why WOR is here to tell

this story is the same reason why these adver-
tisers are still with the station: WOR sells every-'
thing—fast—at low cost—to more people—more
often—than any other station in the U.S.

our address is 1440 Broadway, in'New York
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That Wonderful Guy

Young and Gay

Reviewed Woednesday (4), 9-9:30
p.m, EST. Sustaining via the American
Broadcasting Company (ABC). Producer,
Charles Irving. Director, Hal GCerson.
Seript, Russell Beggs-Charles Gussman.
Music, Bernie Green. Set: Albert Hesc-
hong. Cast: fack Lemmon, Neil Hamil-
ton, Jo Hurt and Cynthia Stone.

Reviewed Sunday (1), 7-7:30 p.m.
Sustaining via the Columbia Broadcasting
System (CBS) video network, Producer,
Carol Irwin; director, Frank Schaffner;
cast, Mary Malone, Bethel Leslie, John
Campbell, Kenneth Forbes, Harry Ban-
nister, Agnes Young, Roy Fant, Alexan-
der Ivo. .

With a bit morc work That Won-
derful Guy should blossom forth into
a fine situation comedy. As it stands
now, the program contains
all the ingredients—intelligent
casting, competent scripiing,
strong acéting and impressive
physical preoduction—but in-
stead of a sustaimed humorous
whole there are a few funny moments.

The Wonderful Guy is a young guy
who in the premiere show hires him-
self out to a middle-aged producer
as a houseboy. The theatrical man-
ager is threatened by one of his
amours, but is bailed out when the
tvro thesp impersonates him and
shunts the babe out.

The cast played the situation for all
it was worth. The show may have
come up with a real find in Jack
Lemmon. ‘The young man has 2

Carol Irwin, who is prospering with
her adaptation of I Remember Mama
to TV, seems to have another poten-
tial winner on her hands in
Young and Gay. An adaptation
of Emily Kimbrough’s boolk on
the travails of a couple of
young femazles trying to make
good in the flapper age, the
video version offers a remarkable
opporiunity to show the foibles of the
era. The gals in question, of course,

are Miss Kimbrough and her college
chum, Cornelia Otis Skinner.

The duo, as porirayed by Mary
Malone and Bethel Leslie, respec-
tively, showed a charming combina-~

| tion of naivete and determination not

to be swayed by the temptations of
the times, with Miss Malone turning
in an especially effective job. Out-
standing thing about the first show
was the building up of characteriza-

natural charm and acting style which | tions which should nelp put over the
should fin8® the favor of TV audl-“serjes_ Heart interest appavently will

ences.
producer was ancther smart move.

Hamillon, a sirong actor, registered | suit and ukelele and from

Casiing Neil Hamilton as the | come from "‘Sheik,” a jazzbo of the

times. complete with gaudy striped
Tod-

every moment he was on and proves hunter Smith II, a Princeton lad, who

an effective contrast to the Kid.
The direction could have used a
few more close-ups, but otherwise
the camera work was slick.
Leon Morse.

1T LOOKS GOOD ON PAPER!

That 1, there’s nothing niore heautiful on paper
than a gorgeous MOSS black and white photo
reproductlon. A knock-out of a salesman at
the lowest imaginable cost per sale.

87%x10%, 5¢ sa. In quan.) postcard siza, 2¢ aa. In
quan.; blow-ups, 207x20”, $2.00 sa.; 30''x40%.
$3.00 ea., plus shipping, all sixes.
Write for free samples
and price list B-5
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lives in th2 same rooming house,
Mechanical Fizzle

Complications on the first show ran
beyond the plot. as technical prob-
lems cut off the show for a few min-
utes shortly before the wind-up, with
service resuned in time for a happy
ending. Story line centered in placing
the gals in Manhattan fresh from the
Bryn Mawr campus, and expecting a
visit from friends of Emily’s parents,
to chetit on whether the youngsters
were living sinfully, Everything went
wrong to give a bad impression, but
the stuffy Prof. Lindenberry was won
over hecause, being a Princeton man
himself, he couldn’t very well disap~
prove of Tod Smith.

The landlord, Oscar, played by Al-
exander Ivo, gives promise of becom-
ing a full-fedged comic character,

! with his mishandling of the English

language necessitating frequent cha-
rade-acting by Miss Leslie, playing
the would-be actress Miss Skinner.
Sets and costuimes were in keeping
with the period piece atmeosphere. A
bit of sex appezl erept in also, be-
cause much of the initial show was
done with the girls wearing brief
“teddies.” Sam Chase.

The Adveniures of the
Falcom

Reviewed Sunday (1}, 7-7:30 p.m.,
EST. Sponsored by Anahist thru Foote,
Cone & Belding via the Mutual Broad-
casting System. Produced by Bernard L.
Schubert, Director, Rickard Lewis. Script,
Gene Wang., Music, Al Fanelli. An-
nouncers, fackson Beck. Ron Rawson and
Richard Stark. Cast—Les Damon, Mer-
ccdes McCambridge, Roger De Koven,
Joe Di Santis, Paul Mann, Frank Readick,
Chuck Webster and Bill Zuckert,

Tight seripting, good acting and a
strong plot -featured the first episode
of The Adventures of the Falcon
under the sponsorship of Ana-
hist. The story concerned a
47| jewel rdbbery in which the
2] head man double-crossed his
| henchmen. The angle was a

goad one and kept the audience
guessing untl the wind-up.

Among the characters encountered
were a smooth jewelry owner, a tough
rod and a sexy moll. The diamond
merchant set up the robbery to get
the insurance on his jewels, which
were pasie. He then double-crossed
one of the crooks by having him shot,
and stabbed the other when this mugg
started getting tough. However, the
soluiion was elemental to the Falcon
{Mike Waring) and he wrapped it up
in jig time.

Les Damon as the Falcon proved an
effective super-bloodhound. Another
fine acting stint was turned in by
Mercedes McCambridge in the part of

'PROGRAM

COMMENT

Paul Arnold on TV

Columbia Broadcasting Sysiem
(CBS)-TV is presenting Paul Arnold
very much in the same way that he
was presented over National Broad-
casting Company (NBC)-TV: A
stroight 15 minutes of mostly folk
songs, with little attempt at produc-
tion. However, it is true that NBC-
TV did back Arnold for a while with
the dance team of Harrison and
Fisher,

Arnold is a tall, good looking mus-
tachioed gent who sings in a lusty

DoubledayBuysTime
On NBC and Mutual

NEW YORK, Jan. 7.—Doubleday
Books this week signed for two more
radio splurges, this time with the Na-
tional Broadcasting Company (NEC)
and the Mutual Broadcasting System
(MBS). The former has gained 30
minutes weekly, while MBS inked for
a total of two hours weekly. The
NBC time is 4 to 4:30 p.m. Sundays,
replacinz the Living series formerly
produced in collaboration with George
Gallup. The time will be filled by
Edwin C. Hill during the f{first 10
minutes, with Ben Grauer and Eloise
McElhone working . the remaining
period.

Commentator Sidney Walton will
gab on MBS from 11:30 to 11:45 a.m.
Mondays, Wednesdays and Fridays.
Galen Drake will take over the 11:45
to noon period Mondays and
Wednesdays, while the Doubleday
Quiz uses the same time Fridays. In
addition, the 1 to 1:30 p.m. time Sun-
days will be divided between Walton
and Quiz Club. Both network deals
are understood to be experimental
and subject to termination after about
six weeks. :

CARMEN

(Continued fromm page 9)
turned the spotlight over to her by
looking back at her as he sauntered
off set.

Produciion itself, similarly, fol-
lowed strong video production pat-
terns, with exceptionally good staging
and placing of the cast for best pos-

sible angles. The cast, too, was highly ||

videogenic. Gladys Swarthout was a
smoldering Carmen. Priscilla Gillette
was a lovely and youthful Micaela
while Robert Rounseville was hand-
some enough for a movie hero. All
these. with Robert Merrill and the
rest of the cast, turned in top-notch
singing jobw. Best of all, they could
and did act, not simply emote. The re-
sult was the best TV-opera marriage
yet.

If any flaw could be found. it was
Tibbett’s commentary, which was
bumbling and obviously read, altho
the notes were not in camera range.
However. the excitement of the initial
presentation may have affected even
that seasoned trouper. Otherwise, one
must search hard to find a complaint
worth registering. Sam Chase,

WNEW STIRS NAB NEST

(Continued from page 5)
Bailtimore; KPRC, Houston,
WPEN, Philadelphia. A year ago
(Jaruary 1 1949) NAB had 1,240 AM,
634 FM and four TV station members.
It now has 1.152 AM, 497 I'M and 37
TV stations. There also have oveen
repeated reports that the networks,
now assoeciate members in the organ-
ization, may withdraw entirely. while
many newspaper-owned stations are
becoming Increasingly antipathetic
toward both NAB and its adjunct,|
BAB. because of the laiter's bitter at- ]
tacks agamnst competitive newspaper
advertising.

and

the blonde. !

The Anahist commnercials persist-|
ently heraided the raniracle properties
of the cold remedy. The claims seemed

somewhat exiravagant. Leon Morse. !
t

baritone with a great deal of abiliiy.
His “Greensleeves” and “Can I For-
get You?” were both well worth
hearing. But ithe vocalizing, whis-
tling and fine guitar playing might
be packaged better, perhaps with
some more ialent or a light slory
line to create an impact. Arnold has
the talent. Fe needs the formula,

W hites Charm Godfrey Seg

Josh White, his nine-year-old son,
Josh Jr., and a 10-year-old daugh-
ter, Beverly, gave Arthur Godfrey’s
hour-long Chesterfield show a rare
period of enchantment Wednesday
(4). It started off, of course, with
that nonpariel minnesinger, Josh
himself, followed in turn by the boy

, and girl, each of whom have already

incorporated many of their father’s
mannerisms in their own singing.
The stand-out, however, was a gen-
tle and charming treatment by the
girl of “Sweet Molly Malone.” One
thing is obvious; there's a sock tele~
vision show in Josh White and his
family.

Another guest star on the same
program was H. Allen Smith, a for-
mer publicity writer and copyreader
for the Columbia Broadcasting Sys-
tem (CBS), who has since turned to
other fields, including the writing of
books about human American curios
and the collection of navel lint
He was the source of some laughs
on the show, but his appearance was
marred by his obvious mike fright;
he was as relaxed as a man lolling in
the electric chair.

TOWN MEETING

(Continued from page 9)
against TV with charity, clarity and
conviction. Both men expressed dis-
approval of government-owned video
during the lively discussion period,
and the American Broadcasting Com-
pany (ABC) generously allowed them
to sprinkle plugs for other networks
thruout the show-.

George C. Denny steered a modest
course as moderator, allowing his
guests full play at the mike.

GLOSSY PROFESSIONAL
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Sylvania and

Philco Violate
Anti - Trust?

FTC Brings Charges

WASHINGTON, Jan. T.—The Fed-
eral Trade Commission (FTC) this
week charged the Philco Corpora-
tion and Sylvania Electric Products
with alleged wviolations of anti-trust
laws in the purchase and sale, re-
spectively, of radio tubes, Philco
was charged with “knowingly induc-
ing and receiving discriminatory
prices” from Sylvania, while Syl-
vania was charged with allegedly
“granting diseriminatory prices” to
Philco,

The FTC alleged that thru the use
of discounts, rebates and allowances,
Sylvania sold tubes to Philco at
prices less than it charged its own
distributors. The agency added that
“Philco and its distributors can re-
sell the tubes to radio servicemen
and retail dealers at substantially
lower prices than like products can
be resold by Sylvania or other dis-
tributors.”

The effect of the alleged diserimi-
nations, according to the complaint
“may be substantially to lessen com-
petition” or to “tend to create a
monopoly” or “to injure, destroy or
prevent competition.”

NEW YORK, Jan. T.—Sylvania of-
ficials refused comment on the Fed-
eral Trade Commissions’ (FTC)
charge yesterday (6), disclaiming
knowledge of any government ac-
tion. When appraised of the FTC
charge, a Sylvania spokesman said,
“thig is the first time we've heard
anything about it."”

CHICAGO, Jan. 7.—Philco offi-
cials, in convention here, would not
comment on the government charge
because they “have not had time to
study the complaint.” One Philco
spokesman said that the unofficial
company attitude was “it is just an-
other one of those nuisance suits in
which the government seems to be
indulging these days.”

Zenith’s Sales
Set-Up Shuffled

CHICACO, Jan. 7.—Complete re-
organization of the Zenith Radio
Corporation’s household radio and
television field sales set-up was an-
nounced this week in a move des-
cribed as an attempt to keep up with
the company's rapid expansion.

Under the new plan, the United
States is being divided into six re-
gions, with a regional manager over
each. Each district, in turn, is being
divided into districts.

The New York region includes
New England, Eastern New York,
Pennsylvania, New Jersey, Delaware,
Maryland and Washington, The At-
lanta region is bordered by Virginia
and Tennessee on the north and by
Eastern Arkansas, Mississippi, and
=southern Louisiana on the west.

Cleveland’s area includes Western
Pennsylvania and Western New York
State; West Virginia, Northern Ken-
tucky, Ohio and Eastern Michigan.
The Midwest, with its center in Chi-
cago, extends from Michigan, Indiana
and Kentucky west to Nebraska, the
Dakotas and Eastern Missouri, from
tha 1T 5. border on the north ‘o

Personnel, Products and Prices

~ Raymond Rosen, head of Raymond Rosen & Company, Philadelphia
distributor for RCA Victor, has been appointed an associale chairman of
the 1950 Trade Council of the Allied Jewish Appeal and will supervise

the furniture and allied trades division. .

. « F« H, Miller, of the General

Electric Corporation, demonstrated equipment for TV alignment and
front-end trouble shooting at the January meeting of the Philadelphia

Radio Servicemen's Association. .

. + 5, 5, Fretz Jr., has been named

Philadelphia distributor for Stewart-Warner radio and television sets.
. » . Bill Nagey, publicity director for Philco Service, Philadelphia, goes
to New York as sales manager in parts and accessories for the Phileo

parts distributor there. . .
service in Philadelphia, ., .

. samuel Rosen set up the Serv-U Television
. Mayflower Indusiries, Inc., Philadelphia,

has been appointed regional distributor for Remington radios and Rem-

brandt TV receivers.

Turnquist Bros." Company has been appointed Los Angeles distributor

of Meck Industries radio and TV sets.

. « » Haypar, Inc. radio and tele-

vision parts manufacturer, has purchased a new 59,000 square foot factory

in Chicago,

. » » Directors of Zenith Radio Corporation of Canada, Ltd,,

elected Paul B, H. Smith vice-president and director, it was announced

by parent org, Zenith Radio Corporation of Chicago.

. » » Magnavox has

introduced a new radio-phono model, the Avenue, priced at $219.50, in
mahogany, Set has provision for later installation of a Magnascope “80”
television receiver. . . . Joe Elliot, vice-president of RCA, is slated to speak
at the radio-TV panel of the National Appliance and Radio Dealers' Asso-

ciation in Chicago January 15-17,

Admiral Price Cuts Seen

As New Move Vs. RCA, Philco

CHICAGO, Jan., 7.—The elimina-
tion of 10-inch models, the intro-
duction of a few sets with rectan-
gular tubes and sporadic price slashes
feature the new and highly competi-
tive Admiral TV line introduced here
yesterday. On several new models,
particularly a 1214-inch table sef,
Admiral is priced considerably below
RCA Victor and Phileo.

Price reductions include $50 on a
16-inch round tube console, $70 on a
1215 -inch table model, $100 on a
1214 -inch combination with AM-FM
radio and record changer, and about
%175 on a 16-inch round tube com-
bination conscle, Only one table set
is included in the 1950 line. ILast
vear Admiral had three such re-
ceivers.

The key items in the new Admiral

Raytheon’s ’50 Line
In Only Two Sizes

CHICAGO, Jan. 7.—Only 121 and
16-inch table and console video sets
make up the Raytheon line of receiv-
ers for 1950 as announced today (7)
by William L Dunn, vice-president in
charge of sales and engineering of the
Belmont radio division of Raytheon.

The complete line of Raytheon sets
is as follows: 1214-inch table model
at $199.95, 1234-inch table model at
$209.95: 123%-inch table model at
$210.95; 12%s-inch table model at
$299.95: 12%5-inch console at $259.85;
16-inch table model at $279.95; 16-
inch console at $299.95, and a 16-inch
console at $329.95. All sets feature
black picture tube, a new inter-carrier
sound ecircuit and built-in antennas.

Arkansas on the south.

The Dallas region comprises the
Southwestern States from Texas to
the lower border of Nebraska, west
to include Wyoming and Colorado,
and east almost to the Mississippi
River. The region of San Francisco
embraces all the Western coastal
States, plus Arizona, almost all of
New Mexico, and Utah, Idaho and
Montana.

Ray L. Hoefler is to supervise the
New York territory: Edgar F. Lind-
gren, Atlanta; Hugh H. Boyer, Cleve=-
land:; Irving H. Herriott, Chicago;
James H, McKee, Dallas, and Clar-
ence Pagel, San Francisco,

line are an 18-inch-square table model
with a 12%-inch tube to retail at
$199.85, a 16-inch rectangular tube
console at $299.95, a 16-inch round
tube console at $349.95, a 19-inch
console at $495 a 12k -inch console
combination at $299.95 and a 19-inch
console combination at $499.95.
Addressing the dealers, Ross Sira-
gusa, Admiral president, predicted
the company would reach a $200,-
000,000 wvolume in 1950. He also
disclosed that Admiral would spend
$£15,000,000 for advertising in news-
papers, magazines and television.

Emerson Line

Has 5TV Sets

"NEW YOREK, Jan. 7.—Only five
new TV sets comprise Emerson’s 1950
line of receivers announced today by
Charles Robbins, sales manager. The
“hot item” in the new line is ex-
pected to be a 10-inch table model
with a remote control picture en-
larger, no-glare tube and two-knob

tuning. The price of the set will be
$179.95.
Also in the Emerson line are a

16-inch console at $329.50, a 1215-
inch table model at $229.50, a 1215-
inch console at $249.50 and a 16-
inch table model at $289.50.

Telequip Bows New
Line at Chi Mart

CHICAGO, Jan, 7.—New TV line
of the Telaquip Company, highlighted
by a 16-inch console to retail for
$239.95, was "announced this week.
Entire line will be shown for the first
time at the Winter Market here next
weel,

The models include a deluxe line
starting at $199.85 for a 12%4~inch set
and a custom designed series featur-
ing a 16-inch console for $299.95,

Other sets in the line, all with built-
in antennae, includes the following:

TS-12 table model, 12%-inch,
$179.95; CS-312 console, 12l4-inch,
$209.95; TS-316 table model, 16-inch,
$239.95; CS-16 console, 16-inch, $269-
.85, and deluxe models TE-112, table
model, lﬂﬁ-ineh, £199.95: CD-212,
console, 121 -inch, $229.95; TD-116,
table model, 16-inch, $259.95, and CD-
216, console, 16-inch, $299.95,
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Bigger Show
Seen; Quality
To Get Accent

Harder Selling Ahead |

CHICAGO, Jan. 7. — A bullish
market is expected for the 25th an=
nual Winter Market of the American
Furniture Mart here January 9-20.
More TV and radio manufacturers
than have ever appeared at the show
are expected to have exhibition space.
Last year's Winter Market had about
eight or 10 radio-TV exhibitors. This
vear's is expected to have nearly all
of the name and semi-name manu-
facturers.

It is expected that sales will ba
heavy thruout the entire market, with
distributors and dealers trying to re=
plenish stocks that have been sorely
depleted during the past few months
of top selling. A spokesman for the
show stressed that this year's selling
would be based on attempts to find
quality merchandise of proved value
rather than price leaders. It has be-
come apparent during the past few
months, it was said, that refailers are
not only looking for cheaper models,
they are looking for sets which pro-
vide quality at a reasonable price.

Public Demands

Most TV models will feature 12%:-
inch screens., The 16 and 19-inch
models will not be played up &as
highly as they v-ere a few months
ago when it was expected they would
be the leaders for 1950. It has now
become apparent, as a result of sur-
veys of rtetailers, that the public
wants the intermediate size and that
seven and 10-inch sets are definitely
to be played down.

One reason for the heavy selling
expected iz based upon an analysis of
home building in the past year. The
Dodge report has shown in the past
that appliance selliing (and this in-
cludes radio and TV) follows peaks
of home building by six months,
Since there was a building peak
about three months ago, it is es-
timated that distributors and dealers
will come to the market ready ta buy
in order to take care of new home
owners. The imminence of the vet-
erans insurance bonus is also ex-
pected to make buyers bullish,

Buyer’s Market
Even tho the market is expected to
be bullish, a recognition of the new
competition in the industry is ex-
pected to prevail. Feeling in the

trade is that the sellers' market of

the past six months is just about
over, and that from now on manufac-
turers will have to do a real selling
job to the trade and the public in
order to keep leading positions. In
this respect it is considered significant
that top manufacturers are sending
out publie relations forces far and
above those of the past. Admiral this
yvear will have five men from the
Steve Hannagan office. Motorola last
summer (the previous market) had
no p.r. staff at the market, but this
vear it will have at least three Earl
Ferris men on hand.

Also indicative of the public's de-
mand for TV and the effect it is ex-
pected to have upon conditions of the
trade is the fact that last year the
furniture mart gave out about 600
press passes for editorial and adver-
tising guests, but this year the ad-
vance press registration has already
passed the 850 mark.

JE
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JD Seeks Censor of Dirty Disks

Asks Ban on

Interstate
Shipments

House Studies Plan

WASHINGTON, Jan. 7.—A bill
calling for a curb on interstate ship-
ping of “obscene” disks was intro-
duced yesterday (6) by Rep. Eman-
uel Celler (D., N. Y.) and was sent
to the House Judiciary Committee.
Action on the measure is unceriain,
The Judiciary Committee is tied up
with its continuing study of anti.
trust laws, but it could conceivably
sandwich in a hearing on the disk
bill at any time. This hearing could
gain considerable stature inasmuch
as the bill is sponsored by commit-
tee Chairman Celler., If a strong
protest from the disk indusiry fails
to transpire, the censorship bill could
be reported to the House by the Cel-
ler committee without a formal
hearing. Bills which fail to raise
a coniroversy frequently slip thru
a commitiee without a hearing.

A move by the Department of Jus-

tice to impose censorship of phono-
graph records is under study by the
House Judiciary Committee as a re-
sult of a letter this week from As-
sistant Attorney General Peyton Fard
to the House committee asking for
enactment of a bill amending the U. S.
criminal code to prohibit “the trans-
portation of obscene phonograph rec-
ords in interstate commerce.”

Tho the bill proposed by the Justice
Department is directed toward inter-
state shipments of the so-called party
disks, the draft sent to the judiciary
committee by Ford is broad enough to
cover any record.

" The interpretation of the key word
obseene” is not given and would,
presumably, be left up to the Justice
Department to decide — subjeect to
later interpretation by the courts.
Tho there are eriminal statues ban-
ning interstate shipments of “obscene”
literature, photos and movie films,
there is no federal law covering disks.
At present, the authdérity over disks
as far as pi}scemty 15 concerned rests
in the police powers of the individual

States and cities. A few months ago
the nation’s capital went thru a brief

siege of police raids on disk stores,
and several arrests resulted, No trials
have yet been held, however,

The proposed bill is a brief one
and merely sets penalties for ship=-
ment of “obscene” records in inter-
state commerce, Party disks cut in
New York, for example, and distrib-
uted only in New York would not
come under the terms of the measure,
One such disk appearing for sale in
New Jersey, however, would consti-
tute interstate commerce and fall

under the surveillance of the ]
Department, ik

Monroe, Skylar
Form Pubbery

NEW YORK, Jan. 7. — Vaughn
Monroe and tunesmith Sunny Skylar
have formed a publishing firm, Carl-
ton Music. Their first tune, A Little
Golden Cross, has been waxed by
Monroe for Vietor and is on release
now.

Bobby Mellin was to have acted
as selling agent for the firm until
his recent fracas with Skylar over
Yow're Breaking My Heart. Skylar
15 now shopping around for another
firm to take over selling.

| Ayres,

After Stealthy Prepping RCA

Releases Monroe’s “Bamboo”

NEW YOREK, Jan. T.—Prepared
with the secrecy of a cloak-and-
dagger junta, and released on the
crest of RCA Victor's heaviest disk
promotion to date, Vaughn Monroe's
newest opus, Bamboo, is being re-
leased this week with an initial pres-
sing of 250,000 copies.

The tune was offered as an exclu-
sive to Victor last October by Sha-
piro-Bernstein, and accepted for
Monroe by Victor's a. & r. board—
on condition that the publishers with-
hold copies from all eyes until re-
lease of the Monroe record. The side
was cut in November and pressing
was bepgun immediately, with a
scheduled release date nof January
13. Shapiro printed no copies, and
gtill has none ready, according to a
spokesman for the publisher,

Upa Release Date

Last week an RCA {field man re-
ported from the hinterlands rumors

Decca Sets Up
Operator Dept.

NEW YORK, Jan. 7.—There were
several additional revisions in the
Decca Records personnel set-up this
weelk, including the establishment of
a special music operators’ department.
The new wing, which will have Bob
Arkin as sales manager, has been set
up under the direction of Veepee and
General Sales Manager Sydney N.
Goldberg. Its purpose is to get the
maximum mileage from the field by
working directly with ops and learn-
ing their needs at first hand, Arkin
was formerly sales manager of the
diskery's Brooklyn distribbing branch
for four years. He has been with
Decca since 1939,

Ralph Perez, head of the Latin-
American sales and repertoire, re-
signed this week to devote full time
to other business interests here and
in Puerto Rico. His duties, for the
time being, will be taken over by
Louis L. Sebok, Sebok, with Decca
since its inception, is to take charge
of all international recording, in addi-
tion to his present duties as interna-
tional sales manager,

of a “terrific new record of Bamboo
on such-and-such a label.” Mindful
of th * Mule Train debacle, RCA got in
gear, advanced the release date to
January 7 and loaded the disk to
distribbers,

Promotion will include an ad cam-
paign in trade, daily and college
papers, a sales contest, 2,000 specially
pressed vinies (Bamboo on one side,
Vaughn Monroe's *“seven favorite
songs” on the other) to jocks, dis-
tribution of toy tomtoms to jocks,
blow-ups of Monroe in a white suit
standing in front of a bamboo hut—
and the heavy initial pressings.

Bamboo was written by Nat Simon
and Buddy Bernier and sirikes
a Reverend-Davison-in-the-tropics
mood.

Serious Musie
Writers To Get
Bigger Royalty

NEW YOREK, Jan. 7.—Composers
of serious music will get a better
monetary return for their work as a
result f royalty payvment plan
worked out by the American Society
of Composers, Authors and Publish-
ers (ASCAP), the American Guild of
Musical Artists (AGMA) -and top
longhair management organizations
such as Columbia Artists Manage-
ment, Inc., the National Concert and
Artists Corporation and the National
Association of Concert Managers.

Under terms of the agreement
ASCAP shall be paid for each concert
a sum edqual to 1 per cent of the fee
of the performing artist, this charge
to be borne equally by artist and
sponsor. No fee shall be more than
$20 and none less than $1. It is agreed
that, as an economy measure, man-
agers shall collect both artist and
sponsor share of the ASCAP fee.
ASCAP, in turn, will absorb its costs
in this. activity so that maximum re-
turns may be insured to the ASCAP
members,

The entire ASCAP repertory be-
comes available to the artist making
use of the terms of the agreement,

Winterhalter Quits Columbia;
Inks 3 -Way Deal With RCA

NEW YORK, Jan. 7.—One of the
most important switches in recent
a. and r. annals occurred this week
when Hugo Winterbedter, Columbia
Records’ artist and musical director,
switched to RCA Viector. Winter-
halter, whose recent successes include
Blue Christmas and I Can Dream,
Can’t I, was signed to a three-way
deal Tuesday (3) by Joe Csida, RCA's
a. and r. chief, Winterhalter is con-
tracted to RCA on a long-term basis
as chief musical director of pop rec-
ords in the a. and r. set-up, as a Victor
artist and as an NBC Thesaurus
artist. The effective date of the
switch is January 16.

Winterhalter, who apparently was
not under a Columbia Records con-
tract, started cutting for Columbia
in the fall of 1948. He replaced Mitch
who left to handle the_ Perry

Como program., Prior to joining
Columbia, Winterhalter was a free-
lance musical director, in which ca-
pacity he did a lot of work for MGM
Records, Prior ter his diskery ex-
perience he was a well-known ar-
ranger for bands and vocalists.

Winterhalter's title, chief musical
director of pop records, is not to
be consirued as minimizing the func-
tions of Charles Grean and Henry
Rene, of RCA’'s pop a.-and-r. set up.
Rather, the diskery considers Winter-
ltmllter of —uch caliber as to merit the
itle, :

At press time various men were
mentioned as possible replacements
for Winterhalter at Columbia, Manie
Sacks, Columbia pop a.-and-r. exec,
stated yesterday (6) that he had not
made a decision as to a replacement.
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NBC Packages
Contest Show
For Songwriters

NEW YORK, Jan. 7.—The National
Broadcasting Company (NBC) is
packaging a half-hour musical show
built around a songwriter contest
gimmick. The show tentatively titled
Piclk a Hit, was auditioned Wednes-
day (4), with Guy Lombardo, a Decca
artist, as the band. The program
]fnrmat calls for the auditioning of
new songs, with a panel of “experts”
passing judgment. About four tunes
per program would be heard.

The panel of experts on the audi-
tion included music publisher Lou
Levy, Martin Block, Celeste Holm and
Sunny Skylar.

In its present stage, the format

calls for an elimination contest—with
the winning song being held over and
pitted against tunes of the succeeding
weeks.
- The writer of the winning tune
would get a $1,000 bond and a Victor
recording of his opus. The tune
would also be published,

W1 Roland, free-lance producer
who does the morning Arthur God-
frev show over the Columbia Broad-
casting System, is producing Pick a
Hit,

With regard to protecting itself
mgainst suits from songwriters, NBC
has worked out a device. Those lis-
teners who wish to submit songs will
be advised to send in their names,
addresses and song titles, The listener
will receive from NBC a waiver or
release form which he will send in
with his tune, -

Len Bernstein
Goes Columbia

NEW YORK, Jan. 7.—Composer-
conductor-pianist Leonard Bernstein,

the “wonder boy” of American long-
hair circles, this week signed a con-

tract to record exclusively for
Columbia Records. The youthful
musician, who appeared as guest

conductor and soloist with most of
the major orchestras in this country,
has been with RCA Victor for several
Vears.

Bernstein’s signing represents the
second Columbia raid on Vietor's
Red Seal artists roster within a
couple of weeks, since last week the
diskery announced the signing of the
British conductor, Sir Thomas
Beecham, who has also been a Victor
exclusive in recent years.

Congo Disker

WASHINGTON, Jan. 7. — A
visitor in the Belgian Congo is
anxious to buy U. S. recording
equipmient and is also interested
in securing a U, 5. market for
recordings of Congo native
chants and drums, the Departi-
ment of Commerce said this
week.

The disker, Albert Patou, Boite,
Postale 594, Leopoldville, Belgian
Congo, wants to receive from
U. S. manufacturers catalog and
price quectations covering re-
cording equipment for pressing
copies from masters at an an-
nual production rate of some
250,000 disks, recording blanks
and masler gum lac disks (10-
inch and 12-inch, 78 r.p.m.).
Patou “prefers” to receive cor-
respondence in French, Com-
merce added.
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Fl]UR’I‘H ANNUAL
MUSIC-RECORD
POLL

IN WHAT has come to be generally
recognized as the music-record in-
dustry’'s most authentic and exhaus-
tive tabulation of song and record
popularity, The Billboard this week
for the fourth consecutive year pre-
sents its recapitulation of its weekly
music popularity charts, thus tabbing
the year’s top songs, records and
artists. This is the only industry poll
based on reports submitted each week
for the entire year by thousands of
juke box operators and record dealers.
All told more than 200,000 song and
record mentions or votes (mailed to
The Billboard weekly by operators and
dealers thruout the year) have been
tabulated by machine to present this
summary of favorites {or 1949,

The full results of the poll speak for
themselves, and no effort is made to
editorialize or qualify results. How-
ever, it must constantly be borne in
mind by readers that this is a sum-
mary of votes by dealers and juke box
operators for the calendar year only.
A top record or song that reached its
popularity ratings prior to January 1,
1949, but maintained its popularity
well into 1949 will obviously not com-
pare in this poll to songs and/or
records whose entire popularity cycle
(rise and fall) occurred within the
calendar year. Similarly, songs
and/or records that reached popularity
in 1949 but are still high in the polis
asof January 1, 1950, will not compare
favorably.

Outside of this necessary limitation of
the tabulations, The Billboard presents
these polls with full confidence that
here is the most accurate gauge of
song and record popularity available
anywhere in the world.

* * %

THE YEAR’S

A recap of over 130,000 mentions of songs by America's
record dealers when filling pop chart questionnaires
thruout 1949, This tabulation was made without regard
to the artist recording songs. In other words each time
a dealer listed a song title to identify a best selling
1| record, it counted in this tabulation for that particular
song title.
POSITION  RECORD WRITER PUBLISHER POINTS
1. Riders in the Sky
Stan Jones . Mayfair 6308
2. That Lucky Old Sun
Smith and Gillespie Robbins 8267
3. You're Breaking My Heart
Genaro and Skvlar Algonquin 6051
4. Crmamg Down the River
Beadel! and Tollerton Henry Spltzes 6778
2. Some Enchanted Evening
Rodgers and Willlamson CYEY
Hammerstein
6. Again
Newman and Cochran Robbins 4378
7. Forever and Ever
Franz Winkler and Malla Robbins 4103
Rosa
8. Mule Train
Hy Heath, Johnny Langs Y al§ Disney 3508
and Fred Glickman
9. Room Full of Roses
Tim Sperncer Hill and Range Songs 3462
10. Sll ing Around
PP Flovd Tillman Peer, Intl. 3186 "
11. Far Away Places -
H Whitney and Kramer I aurel 31563
12. I Can Dream, Can’t I?
Irving Kahn and Chappel 31560 (|
Sammy Fain
13. Someday _
Jimmy Hodges Duchess 2088
14. Jealous Heart
Jennie Lou Carson Acuff-Roae 4870
15. A Little Bird Told Me
Harvey O'Brooks Bourna 2797
16. Baby, It’s Cold Outside
Frank .Loesser E. H. Morris 2674
17. Buttons and Bows i
Liyingston and Evans Famous 22861
18. Don’t Cry, Joe
Joe Marsala Harms, Ine, 2061
19, Careless Hands
Bob Hilllard and Cart Melrose 1926
Blgman
20. **A” You're Adorable
Eaye, Wise and Lippman Laurel 1782
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FOURTH ANNUAL MUSIC-RECORD POLL

s & W accurding to

RETAIL SALES

b

| THE YEAR’S TOP POPULAR RECORDS

. « . according to

JUKE BOX PLAYS

{Gordon Jenkins Ork, Btardustere—Decca)

RECORD, ARTIST & LABEL @ POINTS © POSITION ® RECORD, ARTIST & LABEL ° PCINTS

Riders in the Sky ................ Y 6023 1 Riders in the SKy .. ..vvuvnernnnneennresss 8529
(Vaughn Monroe Ork—RCA Victor) {Vaughn Monroe Ork-—RCA Viector)

That Lucky Old Sun .........c0c0nvanee..0dD7 2 AlLittle Bird Told Me ..........c0 00 . . 2240
(Frankle Lalne-—Mercury) (Evelyn Enipnht & Stardusters—Decca)

You’re Breaking My Heart . ,.........0 ... . 4377 3 Forever and Ever ...... R S A 20283
{Vie Damone—Mercury) (Russ Morgan—Decca)

Some Enchanted Evening ............000.. 4002 4 Slipping -Around .. ..eieseesveenveminese 3265
(Perry Como—RCA Victor) {Margaret Whiting & Jimmy Wakely—Capitol)

Slipping Around ........ o000 nvennes.3127 l = That Lucky Old Sun ........... SR & 3257
(Jimmy Wakely & Margaret Whiting—Capitol) {Frankie Lalne—Mercury)

I Can Dream, Can I?..............c... ... 3055 6 Cruising Down the River ..................4894
(Andrews Silsters, Gordon Jenkins—Decca) iRuss Morgan Ork—Decca)

Cruising Down the River ........... S 2833 m Cruising Down the River ..................4219
(Russ Morgan Ork—Decca) (Blue Barron Ork—MGM)

Alittle Bird Told Me .........cci00uvnaans 2562 [o | Some Enchanted Evening ................. 4033
(Evelyn Enight & Stardusters—Decca) 3 (Perry Como—RCA Victor)

Mule Train ......... e §ie ey e O D You're Breaking My Heart ............... ..3900
(Frankle Lalne—Mercury) gh (Vie Damone—Mercury)

Jealous Heart .......covvvevinnnnnensnss 2357 :I Powder Your Face With Sunshine ..... e o0e 3289
(Al Morgan—London) 10 {Evelyn Enight—Decca)

C:l‘lliﬂillg DUWII I]lﬂ Rh"El.' ¥ o8 8 B oE OB OB B o8 B B B B 8 B 8 -2332 . l l Again --------------- W & 8 8 & B OB W B ¥ & B W « 0 3“99
{Blue Barron Ork—MGM) I (Gordon Jenkins Ork—Decca)

sﬂmﬁdﬂf |-|nlrl||--lqtq-|1h411t1';l-|-il-+2132 12 Sl]IIlE[lEIF """""" e B RO O W R TRATEaR ""29{]“
(Vaughn Monroe—RCA Victor) (Vaughn Monroe—RCA Victor)

'Agﬂill --------  m om o ®o®R WA bli!lll_lilll"iiﬂl?l 13 Mll]ﬂTI'ﬂi]l_.. llllll (TO N IO I B RN I I B R B e 21'37
{Gordon Jenklns Ork—Decca) (Frankie Lalne—Mercury) ;

Forever and Ever. .. ... o0 o e e 1878 14 Room Full of Roses ...... oo sovresnnsas . .2736
(Russ Morgan—Decca) . {(Sammy EKaye—RCA Victor) -

Fﬂrlﬂ’ﬂr ﬂlld E‘Terll-l-llllllll!l!!llllllllllﬂﬂl 15 ICﬂnDrﬂalﬂ‘l {:a“,tl?"**"*"" """ "*"2566

- {(Perry Como—""A V' tor) ' {Andrews Slsters & Gordon Jenkins Ork—Decca)

Do’ €0y JOB i s s viiess 1806 16 I Careless Hands ....... PR PRIPP - ¢ { .
(Gordon Jenkins Ork—Decca) (Bammmy Kaye—RCA Victor)

Room Full of Roses ..... A NPRPLTRAI o | 17 | Forever and Ever ..... § SR R e v 2458
(Bammy EKaye—RCA Victor) (Perry Como—RCA Vicior)

Far Away Places R -, 5 lﬂl Buttons and Bows . ......c0iiennernesssssn 2413
(Bing Crosby, Een Darby Cholr—Decca) (Dinah Shore—Columbla)

BI.I“.ﬂ]lB ﬂlll'.l H“WE ------ 8 ¥ "W E B § % & 8 F B 4 1-14'?2 19 Sﬂ' Tirﬂl """""""" 8w TR RN L LR B e o L 2163
(Dinah Shore—Columbia) ] (Russ Morgan—Decca)

Gﬂl‘l'f’ﬂ? B_ﬂ}f i-IllllllllililililllllililIllIIMT 2” ﬂ“ﬂﬁlu“B“ﬂltﬂﬂhi“ﬂ.......;...q.. """ '*'2163
(Bing Croshy—Decca) il (Kay Eyser Ork-—Columbia)

Red Roses for a Blue Lady . ...............1271 21 Don’ Cry, Joe ...ivcvivvannsnonsceionses2llI
(Vaughn Monroe—RCA Victor) (Gordon Jenkins Orlk—Decca)

So Tired .......000000 e SRR T TS89 22 Some Enchanted Evening ..................1963
(Russ Morgan—Decca) - (Bing Crosby & John Scott Trotter Ork—Decca)

PﬂWdﬂl‘YﬂllrFﬂcﬂWiﬂlﬁuﬂﬂhinﬂ.ra;#;u;-';ulzaa 23 R““m F“ﬂ “f R“Eﬂ lllli!l-llllli'+Ir-'ir"]-94‘1
(Evelyn Enight—Decca) (Eddy Howard Ork—DMercury)

Baby, It’s Cold Outside ............ RSIGPISSN: 1 & { 1 24 Jealous Heart ....... R S 1933
{Johnny Mercer, Margaret Whiting—Caplitol) (Al Morgan—London)

Whispering Hope ............... AP | | . i | 25 Lavender Blue ............ 000 iiiicunnnnn 1338
(Jo Btafford & Gordon MacRae—Capltol) (Sammy Kaye Ork—RCA Victor)

Maybe It’s Because . ....ovuveeeeeres i 1079 206 Room Full of Roses . ...........00 .. c0sssn 1491
(Dick Haymes—Decca) ) (Dick Haymes, Gordon Jenkins Ork—Decca)

Careless Hands ......cconvvseatssvavnnssns 1012 27 Far Away Places ..............0000n. ... .1408
{(Sammy Haye OrE—RCA Victor) (Margaret Whiting & The Crew Chiefs—Capitol)

“A” You're Adorable ............0c00000s ... 976 23 Someday ....... S Ve .-+ 1400
(Perry Como, Fontane Sisters—RCA Victor) (Mille Brothers—Decca)

The Hucklebuck .........c.00iiriiiinnirins 907 29 I Don’t See Me in Your Eyes Anymore ........ 1377
(Tommy Dorsey Ork, Charlle Shavers—RCA Victar) {Gordon Jenkinsg & Stardusters—Decca)

1 Don’t See Me in Your Eyes Anymore.,........908 | 30 My Darling, My Darling ...... i, R R 1372

(Jo Stafford & Gordon MacRae—Capitol)
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THE YEAR’S TOFP POP ARTISTS

togeiher with iheir 10 best records

.+ » according to

JUKE BOX PLAYS

——

ARTIST, RECORD ® POINIS ® DOSITION © ARTIST, RECORD ® POINTS

Vaughn Monroe (RCA Vietor)............ 10370

Riders in the Bky (6022) e Someday (23182 e Red Roses
for & Blue Lady (1271) e That Lucky Old Sun (550} « Mule
Train (172) e Vienl Su (G0) e Dreamy Old New England
Moon (31; e And It Still Goes (18, ® Busy Dolng Noth-
ing (16} @ In My Dreams (14) e Songi Not Listed (34

Perry Como (RCA Vietor).. . ..............9202

Bome Enchanted Evenling {4002} e Forever and Ever (1331}
e “A" You're Adorable (876) e Far Away Places (705) e
Ball Ha'l (584) e Let's Take an Old-Fashloned Walk (3113
e Glve Me Your Hand (145) e Pussy Cat Song (142 e Blus
Room (128) e I Wanna Go Home (126) e Songs Not
Listed (342

Gordon Jenkins (Decca)...................8950

I Can Dream, Can't I7 (3055) e Again (2171) s Don't
Cry, Joe (1806 e I Don's See Me in Your Eves Anymore
(P05 @ Room Full of Roses (749) e That Lucky Old Sun
(117) & Dreamer's Hollday (48) e M:avhe You'll Be There
{41) @ Blueberry HIll (34) @ Tell Me Why (25) e Songs
Not Listed (28

Frankie Lane (Mercury) ...................8319

That Jucky Old Sun (5557) e Mule Traln (2549) e Now
That 1 Need You (187) e Rosetta (22) e Georgin on My
Mind (12) ® You're All I Want for Christmas (&) e Tara
Talara Taln (7} e Don't Do Something to Someoue Else
(2) ® I Cet Sentimental Over Nothing (3}

Russ Morgan (Decea)..........covvuen....6903

Crulsing Down the Rlver (2833; e Forever and Ever
(1876) » So Tired (1249; e Bunflower (512} e You, You,
You Are the One (139) e That's My Wenkness (5681 e Now,
Now, Now Is the Thne (50) @ Charley My Bov (34) e Bar-
room Polka (51) e She Wore r Yellow Ribbon (27) e Sougs
Not Listed (64

Margaret Whiting (Capitol)................6045

Slipplng Arcund (3127) e Baby, It's Cold Cutside (1170)
e Far Away Places (732} o A Wonderful Guy (328) & I'll
Never Slip Again (266} e Forever and Fver (1811 e Wedding
Bells (52) e Let's Take an Old-Fashioned Walk (38) e
Dreamer With a Penny (30) e While the Angelus Is Ringing
{25) @ Songs Not Listed (89}

Yic Damone (Mercury),.......cooocvvu.v....5750

You're Breaking My Heart (4577 @ Agaln (510 e My Bolero
(208) & Four Winds and the Seven Seas (12081 @ Through &
Long and Sleepless Night (120) ¢ Why Was I Born: (97)
I Love You So Mueh It Hurts (5) @ You Was (41 e Fur Away
Places (11 e SBusy (1)

Bing Croshy (Decea)......................53606

Far Awny Places (1585) e Galway Bay (1447) & Some En-
chanted Evening (875) & Mule Traln (658) e Ricders in the
Sky (170) » Ball Ha'l (167) e White Christmas (118} e
Careless Hands (1111 @ Dear Hearts and Gentle People (92)
® S0 in Love (B6) e Songs Not Listed (287 T

Sammy Kaye (RCA Victor) . ................4796

Room Fuil of Hoses (1789) e Careless Hands (1012 »
Lavender Blus (T08) e Four Winds and the Seven Seus
{361) @ Powder Your Face With Sunshine (2571 e Baby,
It's Cold Outside (249) o Dime 5 Dozen (80 e Klss Me
Bweet (07) e Down Among the Sheltering Palins (47
Rosewood Spinet (38} o Songs Not Listed (187

Evelyn Knight (Deeca)....................4362

A Little Bird Told Me (2562) e Powder Your Face With
Bunshine (12331 e You're So Understanding {192 o Brush
Those Tears From Your Eyes (81) e Butfons and Bows (61}
@ It's Too Lale Now (46) » A Wonderful Guy (40) & One
Bunday Afterncon (31} e How It Lies, How It Lles, How It
Lies (24) @ Everywhere ¥You Go (21 ¢ Songs Not Listed (70}

Andrews Sisters (Decea)...................3668

I Can Dream, Can't I7 (3055) ~ Pussy Cat Song (180) e
Cuanta Le Gusta (84) e Weddin' Dav (57) e Now, Now,
Now Is the Time (50) e Merry Christmas Polka (34) e
Charley, My Boy (34) e The Wedding of Lill Marlene i28)
® She Wore a Yellow Ribbhon (27 e Oh, You Sweet One
(21) @ Sungs Not Listed (68)

Jimmy Wakely (Capitol),.................3542

Slipping Arpund (3127) e I'li Never Bilp Around Again
(266) @ I Love You So Much It Hurta (75} ® Wedding Belia
(68) @ One Has My Name (13) @ T! the End of the
World (2)

1

g

=
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Russ Morgan (Decea) . .o vennnssresss. . 14720

Forever and Ever (5283} e Crulsing Down the River (4884
e So Tired (2168 o Sunflower (1337) o You, You, You Are
the One (295) o That's My Weakness Now (234) e Barroom
Polka (163 & Now, Now Now Is the Time {123) « EBlue
Christmas (38) e Again (38) e Songs Not Listed (147

Vaughn Monroe (RCA Vietor).............13033

Riders in the Sky (8529) e Somieday (20007 e That Lucky
Old Sun (1022) e Single Saddle (191) o Mule Train (109) »
Dreamy Old New England Moon (98 & Vienl Su (7T) @
Grlgolette (33) o Melancholy Minstrel (14 » What's Wrong
With Me? (1297 e Songs Wot Listed (673

Perry Como (RCA Vietor) . ...............11633

Some Encnanted Evening {4033 # Forever and Ever (2458)
® Far Away Places (13273 & “A” You're Adorable (1229) =
A Dreamer's Holiday (756) e 1 Don't See Me in Your Eyes
Anymore (617) e Ball Ha'l (444} e Let's Take an Old-
Fushloned Walk (188) e Give Me Your Hand (116} e Bluse
Room (80 & Scongs Not Listed (3829

Gordon Jenking (Deeca)..................11003

-

Agaln (4009 e 1 Can Dream, Can't 1 (2566, « Don't Cry,
Joa 12115) o Room Full of Roses (1481) o I Don't See Me in
Your Eyes Anymore (1377) o That Lucky Old Sun (139) e
Maybe You'll Be There (84) @ A Dreamer's Holiday (49) e
Blueberry Hill (25) e Maybe Ii's Decause (24) e Songs
Not Listed (33)

Evelyn hknight (Decca).......o.vvvveen...10348

A Little Bird Told Me (55401 e Powder Your Face With
Sunshine (3289) e Brush Those Tears From Your Eyes
(510% & A Wonderful Guy (228) e You're So Understanding
(2081 e 1t's Too Late Now (168) e Buttons and Bows (136)
¢ Be Goody Good Good to Me (105) e Everywhere You
Go (63) e One Sunday Afterncon (51) & Songs Not Listed
(50

Sammy Kave (RCA VYictor)................8878

Rocm Fuli of Roses (2736) e Careless Hands (2476 »
Lavender Blue (1838) & Powder Your Face With Sunshine
(471} o Four Winds and the Sev  Beas (377) e Baby, It's
Cold Cutside (321) e Dime a Dozen (171) e EKilss Me Sweet
(138 & TDown Among the Sheltering Palms (112) « Love
Me, Love Me, Love Me (38) @ Songs Not Listed (188)

Margaret Whiting (Capitol) .. ..............8809

Slipping Around (5265) ® Fur Away Places (1208) Baby,
It's Cold Outslde (688) e I'll Never Slip Around Apain
(33G) » A Wonderful Guy {247 e Forever and Ever (210)
e Wedding Bells (142) @ Dime a Dozen {(103) e Dreamer
With a Penny (46) e Let's Take an Old-Fashioned Walk
{45) @ While the Angelus Was Ringing (20} e Songs Not
Listed (980

Frankie Laine (Mereury).......0evveu.....8234

That Lucky Old Sun (5257) e Mule Traln (2737) e Now
That I Need You (1361 e Bosewood Spinet (647 & Tara
Talanra Tala (2G) @ Georgia on My Mind (18) e I Get Sentl-
mental Over Nothing (14) e Don't Do S2omething to Some-
one Else (2)

Jimmy Wakely (Capitol)......... .........6363

Slipping Around (52656) e I'll Never Blip Around Apgain
focd) o 1 Love You 5o Much It Hurts (274) & Wedding
Hells (142 & One Has My Name (120} o Six Times s Week
and Twilce o Sundeay (18]

Bing Croshy (Decea) . ..........c.vvivn...0714

Some Enchanted Evening (10631 e Galway Buv (1220 e
Mule Traln (709} e Careless Hands (404) e Riders In the
Sky (391) e Ball Ha'l (3851 e Dear Hearts and Gentle
People {151) e White Christmas (119 » S0 in Love (65) »
Everywliere You Go (63 e Songs Not Listed (244)

Blue Baron (MGM) . . .............0c.c.....0131

Crudsing Dowl The River (4219; o Powder Your Face With
Sunshine (286) o You Were Only Foolin® (218) @ There'a
Yes Yes in Your Eves (1207 o Whose Cilrl Are You? (103 »
You'vre So Understanding (81) & Send Ten Pretty Flowers
to My Glrl in Tennesser (563) e Open the Door Polka (21)
® Sirawberry Moon (By e Ting a Ling (P) e Songs Not
Listed 12

Vie Damone (Merceory) . . ... .0, ....4948

You're Brenking My Heart (38005 e Apaln (735) e My
Bolero (961 » Four Winds and the Seven Seas (75), @ Far
Away Places (67) e Through a Long and Sleepless Night
(20) @« Why Was I Born? (24) & I Love You So Much I
Hurts (117 & Llllette (5) » Susy (6% @ Tour Was (5)

(Continued on page 22)

www americanradiohistorv com



www.americanradiohistory.com

16

MUSIC

The Billboard

Jonwary 14, 1950

‘The Billboard

Fourth Annual Music-Record Poll

. « » according to
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THE YEAR’S TOP RHYTHM & BLUES RECORDS

o accﬂrding to

- JUKE BOX PLAYS

RECORD, ARTIST & LABEL ®

POINTS ® POSITION ® RECORD, ARTIST & LABEL ®

POINTS
The Hucklebuck ............ ¢0coneseenas 2815 1 The Hucklebuck ............... ... .. .. 1145
(Paul Willlams—Savoy) (Paul Willlams—5Savoy)
Trouble Blues i, .: v iiensm a5 dsiiaesedinee 2389 2 'Trouble Blues i en ives dawands S swilaams i 885
{Charles Brown-—Aladdin) {Charles Brown Trio—Aladdin)
Saturday Night Fish Fry ........... voonns s 1344 2 Saturday Night Fish Fry ........... ... ...... i1
(Louis Jordan & Tympany Five—Decoca) (Louis Jordan & Tympany Five—Decca)
Ain’t Nobody’s Business , . .......cevvuvesn. 1317 4 Drinkin® Wine, Spo-Dee-O-Dee . ..... ... ... ... 490
(Jim~- - Witherspoon—Supreme) (Stick McGhes & Buddies—Atlantle)
Little Girl, Don’t Cry .......¢c000nnnsnnses 1238 = Ain’t Nobody’s Business . ........ . 383
(Bull Moose Jackson—King) . (Jimmy Witherspoon—8upreme)
Tell ME Bo o o e e Ewaamvs S 1136 Little Girl, Don’t Coy .oconiin enmmsnn e swn 370
(The Orioles—Jubllee) G‘ (Bull Moose Jackson—EIng)
Drinkin’ Wine, Spo-Dee-O-Dee .............1010 C7 Chicken Shack Boogie (Amos Milbura—‘dsddin) . . . 360
(Stick MecGhee & Buddles—Atlantic) Tell Me So (Oricles—Jubilee) « v v v a0 v v o v v v v n v o 360
Hold Me, Baby ............... SR S e
{Am Milburn—Aladdin) a
Chicken Shack Boogie .............. Wi e Tk Bewildered .......... SRR R RS § RN 339
' {£ =28 Milburn—Aladdin) (Red Miller Trlo—Bullet)
Boogie Chillen” ....... o T v e e All She Wants To Do Is Rock................ 336
b (John Lee Hocker—Modern) (Wynonle Harrls—Eing)
Baby, Get Lost.......... T SN N 0 P 11 Boogie Chillen® ......cov0r0vqee0vvnnoanss 307
(Dinah Washington—Mercury) (John Lee Hooker—Modern)
Rockin’ at Midnight .........coc0vvvveses..024 12 Rockin’ at Midnight ..................c.«. 284
(Roy Brown—Deluxe) (Roy Brown—Deluxe) .
Wrapped Upin a Dream ..........c0ierenn. 518 13 Hold Me, Baby ..........cv0vnn v o282
(Do Ray & Me—Commodore) (Amos Milburn—aAladdin)
BEWﬂdEl‘Eﬂ R lirlllilllllliil15ﬂ3 14 BEWildErEd Lo B T TSR B A S = IR s e [ o R TR "’""255
(Amos Milburn—Aladdin) (Amos Milburn—Aladdin)
All She Wants To Do Is Rock ....vveusers..495 15 Wrapped Up in a Dream ........ . I,
(Wynonie Harris—Eing) . (Do Ray & Me—Commaodore)
BEEAREEE v sommnn s R s — L 16 Baby, Get Lost ........... BE e e R R .o 242
(Red Miiler Trio—Bullet) (Dinah Washington—Mercury)
Close Your Eyes ................ P 17 Pot lekﬂ;ukm .......... eve.220
(Herb Lance—Sittin' In) : (Todd Rhodes Ork—King)
Drinkin’ Wine, Spo-Dee-O-Dee. ........c0v...458 18 Broken Hearted .... s a0 A0S ESSERRE RS AL 218
{ Wynonle Harrls—King) (Bddia. Willlams—Suprema)
LR R ———T g2 |19 ] Close Your Eyes ......oovvuiiiiiin 217
(Roy Milton—Specialty) (Herb Lance-—Sittin' In)
Confession Bluea ... .......i¢iccicienns <. .. 409 Confession Blues ........... Pese ey .. 208
(Maxine Trio—Downbeat) (Maxine Trio—Downbeat) i
21 Deacon’™ Hop ........... .00 o R
Br?l::: gufiarted S s e cene 406 | Bz Tay MoNeilyBave)
Beans and Cornbread ...... e LN I e 186
D‘E‘HED]!EE Hﬂp B ow & @& ® & ® F & B F OB 8 W F N B OB A B & 0 EFWEWE .402 22 {me Jﬂrdﬂn—nﬂ'ﬂﬂﬂﬁ
(Blg Jay McNeely-—Savoy) 173
: ; ‘Blue and Lonesome ....... SRR e R W
In :ﬁm M;g:;i}lﬁ nf;ih:dﬂzghl. PR G- s ) @ (Memphis Siim—Miracte)
mos llpurn—a:sala -
D'Natural Blues .. .......cc0viiiiieiianes 159
B]“:q 1a|:t1|:]]:E 11‘4;:1;50:;‘1:%;;} ................ cvisas09D 24 (Lucky Millinder Ork—RCA Victor)
{ Memphis Slim—
Rooming House Boogie ................. ... 142
D’Naturaly Blues .............ooviiiiinnn, 391 @ (Asmos Milburn—Aladdin)
{Lucky Millinder Ork—RCA Victor) 134
. . A Little Bird Told Me . .......c0 s
Rooming House Boogie ......... 4 .00 cese 082 | 26 ‘Pauls Watson-—Suprere)
(Amos Milburn—Aladdin) 127
- It’s Midnight ........ S . =- R A o £
P":Tikgsrd T cerervaenan 371 27 (Little Willie Littiefield—Modern)
ooes ITE— ng
. Back Street ........ e g o e P 125
Snf::klngﬁ Acll*nm:] g s NS G e 318 23 (Rddle Chambles-Airacle)
Tt enaer— IO oI
Blues iJohn Lee Hooker—Moderiil. « « v v a4 = » » 121
® o E o® & B & B ¥ 8 OB 8 ® B 8 & B & & & 4 ® =5 & & 4 5 @ & # Sﬂﬂ Hﬂhn :
HﬂﬂghnBL::ﬁHmker——MDdern} 29 TEIE’E Hﬂ[l (Pee Wee Cravion—Moderri) « « v o = v 0 0w« 121
Cﬂlﬂ Slﬂw # H W ow Wom @ ® OB S E E AR AR RS E EOE OB OE oW -3{.5 39
(Louis Jerdan & Tympany Five- Decca) ___|
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ARTIST, RECORD o POINTS ® POSITION ® ARTIST, RECORD o POINTS

Amos Milburn (Aladdin) ........ R .11 | Amos Milburn (Aladdin) ................ 1283
Hold Me, Bab {HH} e Chicken Shack Boogie (751) Be- l Chicken Shack Boogle (360) e Hold Me, Baby (282) e
wilderad -:'EDﬁji @ In the Middle of the Night (399 S Bewildered (2556) » Rooming House Boogie (142) 9 In
® Rooming Boogle (382 Empty Arms Blues the Middle of the Night (116) ¢ Empiy Arms Blues (56
(2563) e Let's Make Christmas Merry, Baby (121) e Jit- ® Let's Make Christmas Merry, Baby (24) e It Took a
terbug Parade {(29) @ Real Prettyv Mamna Blues (21} e Long Time (22) o Jitterbug Parade (10 & A & M Blues
Drifting PBlues (1) ’ (9} & Songe Not Listed (7T}

Paul Williams (Savoy) ............... . ..2048 IE Paul Williams (Savoy) ..........c.........1233

The Hucklebuck (1145 & He Enows How To Hucklebuck
2N Bk AaNE SN0 TOop Sobm (A e, ST (36) & Walking Around (20) e Pop Corn (10) e House
How To Hucklebuck (37) e House Rocker (24) e 356-30 Rocker (6) e 35-30 {(5) e Waxey Maxie (2} = Spider
{21y » Waxey Maxle (7T} ® We're Gonna Rock (2) Sent Me (11

Charles Brown (Aladdin) ............ 0 e.2016 3 Charles Brown (Aladdin) ... ... G B A S 1143
Trouble Blues (2389) @ In the Evening When the Sun Trouble Blues (885) e In the Evening When the Sun
Coes Down (258) e Get Yourself Another Fool (133) Gﬂﬁ DGTHL: 1]}12{}1 '3 f::,Iet Y{:tursr%grit ﬁmthffa Faouol L{'i'm

' ’ . L) omesic ues I . s Nothin [ ] on
® Homeslck Blues (82) e It's Nothing {24) e Long Time Time (9) ® It's h‘nth(ing (5) @ My Time & Expensive (45
(23} @ I'll Miss You (T) e Ooh OQoh Sugar (2)

Lounis Jordan & T any Five (Decca)......2285 Louis Jordan & Tvmpany Five (Decca) . .......990
4 joapan)

Saturday Nlght Fish Fry (1344; e Cole Slaw (303) Saturday Night Fish Fry (511) e Beans and Cornbread
@ Beans Cornbread (170) « Baby, It's Cold Outside {186) @ Cole Siaw (7T0) e Babyv's It's Cold Outslde (54)
{123) @ Pettin' and Pokin' ‘{EE} e Roamin® Blues {71} e Pettin and Pokin' (43) e Every Man to His Own
#You Broke Your Promise (54} e Every Man to His Own Profession (34) » You Broke Your Promise (32) »
Professlon (30) & Daddy O (20 & Safe. Sane and Single Roamin' Blues {26} e Daddy © (13) e Safe, Sane and
{256 # Songs Not Listed (36 Single (12) & Have You GD{ the Gumption (8

Jimmy Witherspoon (Supreme-Modern)...... 1482 | . Wynonie Harris (King) ................. .. .093
Aln't Nobody's Business (1317) e In the Evening When ] gll ‘%hﬂ gzi.;‘m '{.‘{JT Do g.a Rgﬂk ‘ﬁﬂm .ﬂ Dﬁilﬂi%jll' ‘EF‘:%E?

¥ ' po=-Leag-0-Dea | I & Grrandma ve the Mumbers
Eﬁlﬁrulfnci‘%e':ﬂ ?G:; SE'llﬂn? Elgnigﬂllin BRUEH VIR e Fap ® I Feel That Old Age Coming On (60) e T want My
' Fanny Brown (8) e Good Bockin® Tonight (7)

Bull Moose Jackson (King) ................ 1456 G RoyBrown (DeLuxe) . ...........oveve...083
Little Girl, Don't Cry (1238) e Why Don't You Haul Off Rockin' at Midnight (284) e Long About Midnight (98)
and Love Me (181} & Don't Ask Me Why (20) & Love Me rﬁ;.FDl'E Eiﬂ; in }}ihei] ]l.'fglﬁ-::;ins; {__f{.‘il [ _‘Euuﬁqﬁe HtE llﬁiidnklfggt-

' : ! @ n' Hig # Ralny Weather Les
Tonight (6) e I Can't Go On Without You (1) Miss Fanny Brown (11) e Please Don't Go (6) w» ﬁw&

Rockin' Tonlght (4)

The O;iﬂ:i! :Fl.:'l;hlll‘-ﬂ} --------------------- 1386 | John Lee Hooker (Modern) .................497
Tell } » A Kiss and a Rose (97)  Forglve =g K e .
and Forget (85) ® It's Too Soon To Know tﬂ:ﬂ S T Chal Boogle Chillen' (307) o Hobo Blues (121} e Hoogle Boogle
lenge Your i14) ® Lonely Christmas (14) e What (54) e Crawling King Snake Blues (15)

Are You Doing New Year's Eve (14} e Please Give My
Heart o Break (2)

Roy Brown (DeLuxe) ........ .00, 1308 8 \ The Orioles (Jubilee) .....................495
Rockin' at Midnight (524) e Long About Mldnlght (271) Tell Me So (360) e I Challenge Your Kiss (48) e It's Too
Bluss (1171 6 Boogie ab Miamight (87). & Gobd Raseia: Soon To Know (44) e A Kiss and a Rose (23) e Forglve
Tunlghi; (77} e Ridin' Hlgh {53) e Miss Fanny Brown and Forget (11} e Lonely Christmas (10} e Please Give
(19} o Judgment Day Blues (11) e Please Don't Go (7) My Heart a Break (1}

* Wynonie Harris (King)...................1224 9 Stick McGhee & Buddies (Atlantie) . ... ..... 490
All Bhe Wants To Do Is Rock (495 e Drinkin' Wine Drinkin® Wine Spo-Dee-O-Dee (4801
Bpo-Dee-0-Dee (458) e Grandma Plays the Numbers
164) # I Feel That Old A%g Coming On (51) & Good
n' Tonight (48) e I Want My Fannyv Brown (5)
Lollypopnp Mamsa {3}

John Lee Hooker {MIH[EH1) e e e e e s 1068 10 Bull Moose Jackson (l\itlg} i DR e il
Boogle Chillen' (628) & Hobo Blues (308 e Hoogle Boogie Little Girl Don't Cry (370) e Why Don't You Haul Off
{(#l) @ Crawling King Snake Blues (31) & Sally Mae (12} ‘%‘%%1#1?#3{’}1& (87) o Don't Ask Me Why (2) & Love Me

Stick McGhee (Atlantic) ................. .1010 11 Jimmy Witherspoon (Supreme-Modern)...... 423

¢ YT 5 M i Aln't Nobody's Business (383) @ In the Evening When
Irinkin™Wlae Spo-Dew-O-Deg (1010 the Sun Goss Down (30) & No Rollin® Bites (1) o Big

Fine Girl (2) & Jump Children (1)

Dinah “raghing{ﬂn (HIEI"L‘I.II'}"} T ¢ | | T | 12 Dinah Wﬂﬂhiﬂglﬂﬂ (hIEt'[‘l]I‘FJ‘ R T R ) 4{]1
Baby, Get Lost (650} e Long John Blues (177) o It's Baby, Get Lost (242} e Long John Blues (82) # You
Tunvﬂmn To Enn{:l.r (52) » Gugd Daddy Blues 'IEIH Laugh- Satisfy (40} e It'a Too Soon To Enow (14} o Am I Ask-
ing Boy (41% e You Satisfv (30) # Am I Asking Too ing Too Much (10) & Walkin' & Talkin' (8) « Good
Much (4) Daddy Blues (4) 8 Laughing Boy (3}

Billy Eckstine (MGM) ....................753 13 | Ivory Joe Hunter (King-4 Star)............. 349
Bewildered (237) e Caravan (131 e Somehow (04) Guess Who (81) e Jealous Heart (88) & Waiting In Valn
® What's My Name (56) » Blue Moon (52) & Temptation {:'if:-‘,i ® Landlord Blues (49) Blues at Midnight (34} e 1
(40) o Crying (36) e Everything I Have Is Yours (24) ke It (26) # Pretty Mama Blues (3)

L] and Soul [‘23} ® A New Shade of Blue {51[) °
Honps Not Listed (30)

Pee Wee Crayton (Modern) ................622 14 \ Red Miller Trio (Bullet) ............... .... 339

I Love You So (206) e Texas Hop _gﬂﬂﬂ] e Blues After Bewildered (330}
Hours (87) e Long After Hours (18) & Rock Island
Blues (15! e The Bop Hop (4)

Todd Rhodes (King-Sensation) ..............598 Todd Rhodes (King-Sensation) ..............297

Pot Likker (230) & Biues for the Red Boy (73) » Teardrops

Pot Likker (371) & Blues for the Eed Bov (199) Teardrops
{18} » Sportres Jump (4) ,

www americanradiohistorv com
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18 Wsm The Billboard January 14, 1950

® Fourth Annual Music-Record Poll

THE YEAR’S TOP FOLK RECORDS

The Billboard

+ « «» according to . » « according to
RECORD, ARTIST & LAEEL ® PCINTS ® PCSITICN @ RECORD, ARTIST & LABEL | b PCINTS
[ﬂ"ﬂﬂifk Bl“ﬁﬂ ------- FY PR R E R T T Y "1‘132 Lﬂ\'ﬂﬁi'ﬂk Hl“Eﬂ ----------- T TR iltl}l?lﬁ
{Hank Williams & Drifting Cowboya- MGM) (Hank Wiliiams & His Drifting Cowboys—MGM)
Don’t Rob Another Man’s Castle . ,.....000.. 2270 Don’t Rob Another Man’s Castle . ,......00....981

(Eddy Arnold--RCA Vlictor)

I’'m Throwing Rice at the Girl | Love ,........1913
{Eddy Arnold— RCA Victor)

Slipping Around .........c0o0n0a0000004..1835

(I mmy Wakely & Margaret Whitlng—Caritol)

{Eddy Arnold —RCA Vietor)

S]ipping Arpllnd i:lili;lliIli-liiIlllllrliQSI
(Jimmy Wakely & Margaret Whitlng— Capltol)

I’'m Throwing Riee at the Girl 1 Love .,........824
(Eddv Arnnld —RCA Victor)

Wedding Bells .......c000000s cranesesas 1805 Wedding Bells ........... RO — 813
(ITank Willlams—MGM) - {i. 1k Willlams—MGM)
Candy Kisses ...........0000000000000000 1746 Why Don’t You Haul Off and Love Me?....... 807

(G-orge Morgan—Colnmbia)

Why Don’t You Haul Off and Love Me?...,..1361
(Wayne Raney—King)

Bouquel of Roses .....co000000000000s,:.1333
(Bddy Arnold—RCA Vietor)

1 Love You So Much It Hurts . ...ovvvnsne. 1332

(Jimmy Wakely— Capitol)

(Wayne Raney—King)

Tennessee Saturday Night ...........000....743
{Red Foley—Deeca)

OneKiss TooMany ..... 0000000000000 000i0.720

(Eddvy Arnold-—RCA Victor)

]L-'UTE Y'ﬂ“ S“ M“'Eh lt Hﬂﬂﬂ Iilllillill'ltl’ﬁaa
(Jimmy Wakely—Capitol)

Tennessee Saturday Night ... .....0000000.. 1219 One Has f?l? Name .....ovvcivinvnninonnnns 609
Red Foley & Cumberland Valley Boys—Decca) (Jir Weokely —Capitol)

The Echo of Your Footsteps .......0004...1190 Slipping Around ......00000000000000 PERERL It
[Ed_d-l‘r Arnold —RCA \r'lﬂtﬂl'} jErniest 'T'Hhh-—DEEEE]-

ﬂ]’ll_‘,‘ l’lﬂﬂ H‘IF Nﬂ,]]j]ﬂ ,_,....__‘,_..‘_.....,.1159 AHEmF“]lﬂfLﬂvﬂ ----------------- tlltl_,f‘l‘l‘TT
(Jimmy Wakely- Capltol) (Eddy Arnold—RCA Victor)

One Kiss Too Many . ....vv00s0s0s1000000.1086 Candy Kisses ,.....cci0000005 R T Rl T a s [
{Eddy Arnold—RCA Viector) . (Ceorge Morgan Columbia)

Slipping Around .......00000000000s 0000 955 The Echo of Your Footsteps ....... 00000524 .378
(Crnest Tubb- -Decca) {BEddy Arnold—RCA Victor)

Tennessee Border ........ TP o . 829 Then I Turned and Walked Slowly Away.....,,.300

{Re~ Foley—Decca) {Eddy Arnold—RCA Victor)

ﬂ.“ﬂ]"lFﬂ“ “fLﬂvE T E RN T A A Tgﬂ
J 1y Arnold—BRCA Victor) '

Tﬂ“ﬂEEEEE Hﬁl’l‘]ﬂr l:llllllliii'lllllll"l-l'll'iirw
(Red Foley—Decca)

=
&

BEEEEEEE R R ERE

Blues Stay Away From Me ........0000004. 738 Tennessee Polka .........000.00 - 1. 11
(Delmore Brothers—Eing) (Red Foley—Decca)

P’m Bitin’ My Fingernails and Thinking of You 625 13 I’'m Bitin’ My Fingernails and Thinking of You. .329
{Ernest Tubb & Andrews Blsters-—Decca) {Ernest Tubb & Andrews Slsters—Decca)

Please Don’t Let Me Love You .....v000000 510 19 Just a Little Lovin® . ... .0ivnnarvsnsssssass 2064
(George Morgan —Columbia) . (Bddy Arnold-—-RCA Victor)

Let’s Say Goodbye Like We Said Hello ...... 478 20 I’ll Never Slip Around Again ..........000...261
(Ern-st Tubb—Decca) (Margaret Whiting & Jimmy Wakely—Capitol)

l!“ NE‘FEI‘ Slip .Al'ﬂulld Agﬂin ------- TR E R R R 454 21 BI“EHS‘HIAWHFFNI“M'E ||u||||jr+|:lllli|245
{Jimmy Wakely & Margaret Whiting—Capitol) (Delmore Brothers—Eing) |

Candy Kisses ......cvnevrassassssssssnss 451 22 Have You Ever Been Lomely .......... vaa s s 240
(Red Foley- -Deoca) {Ernest Tubb—Decca)

Enndr m!ﬂﬂﬂ B8 o® @ ® N W B E FEE Y EEE WS FILNELEEREN 441 23' P]Eﬂﬂﬂn““,tltlHIEL“‘FﬂYﬂll 11-.&1:1!!1---&--239
(Elton Britt & Skytoppers—RCA Victor) {George Morgan—Columbia)

Then I Turned and Walked Slowly Away .... 437 24 Mind Your Own Business ,...,.... vassnrnssss 200
{Eddy Arncld—RCA Vietor) {Hank Willlams—MGM)

Slipping Around ..... R T S s 385 23 Let’s Say Goodbye Like We Said Hello .,....,..204
{(Toyd Tillman—Columbia) (Ernest Tubb—Decca) -

RD{I'I‘I'I.F“!] ﬂfﬂﬂﬂ-ﬂ'ﬂ ............. R 3?5 2‘6 (:Imﬂj' Eiﬂ'ﬁﬂ'ﬂ IlillllIilliilllllilil‘hil‘llilgl
(Georg2 Morgan—Coluizbia) Red Foley—Decca)

Just a Little Lovin’ . ....00o0ovrivnvarrnass 374 27 There’s Not a Thing ............. TP ! & |
{Ed-’r Arnold-—-RCA Victor) {Bddy Arnocld—RCA Victor)

1 Never See Maggie Alone ........... ..., 348 - Candy Kisses ...... v 00eivvaa00s0us vrses s 184
iFFenny Roberts--Coral) {Cowboy Copas—King)

T.kﬂ an Old c'ﬂld ’TII!I.‘:I' ﬂ“d Wﬂit NEEEEEER N 343 | 29 l N’E"F‘ET' E'E'E Mﬂggiﬂ Alﬂnﬂ' ------ TR EEE S NN l175
(L' 'la Jlmmy Dickens—Columbia) (Eenny Hoberts— Coral)

TEII]IE!BE«E P“’Ikﬂ.lilllll!-l!lillIlllllilﬂ'i m |30II E]ippingﬂrn“nd tf-illllliiiiillii-l-liiil]-?a

{Red Foley—Decca) {Floyd -Tll!mnn—ﬂulmphln}

L ]
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The Billboard

ARTIST, RECORD o

Fonrth Annual ﬁsic-l{ecord Poll

. + « according to

| RETAIL SALES

THE YEAR°’S TOoP

SELLING FOLK ARTISTS

. « » according to

JUKE BOX PLAYS

POINTS ® POSITION ® ARTIST, RECORD ®

Eddy Arnold (RCA Vietor) ...............10395

Don't Rob Another Man's Castle (2270} e I'm Throwing
Rice at the Girl I Love {(1913) # Bouguet of Roses (1353)
@ The Echo of Your Footstepa (1180) e One Kiss Too Many
(1086) » A Heart Full of Love (788)  Then I Turned and
Walked Slowly Away (437) e Just a Little Lovin' (374)
e There's Not & Thing (275) e C-H-R-I-3-T-M-A-5 (163)
e Sonpgs Not Listed (536)

Hank Williams (MGM) ...................6975

Lovesick Blues (4182} e Wedding Bells (1805) & You're
Gonna Change (295) & Mind Your Own Business (225) e
My Bucket's Got a Hole in It (180} e Mansion on the Hill
{122) e Lost Highway (1068) e Never Again {28) e There'll
Be No Tear Drops Tonight (18) # I'm So Lonesome I Could

Cry (3)
Jimmy Wakely (Capitol) .............

Blipping Around (1835) e I Love You So Much It Hurts
(1332} @ One Has My Name (1159) ¢ I'll Never Slip Around
Agaln (454) e Tl the End of the World (211) & Wedding
Bells (160) o I Wish I Had a Nickel (165) @ Someday
You'll Call My Name (61) e Bouquet of Roses (B) e
Tellin' My Troubles to My Old Guitar (8) e Songs Not
Listed (19) i

Emﬂﬂt T“]]I] (ﬂﬁcn) " ® & " & § L ] L ] [ ] - [ ] L] [ I - ® | I ] n - - 3478
Blipping Around (855) ¢ I'm Bitin' My Fingernalls and
Thinkin' of You (635) e Let's Say Goodbyve Like We Saild
Hello (478) & Don't Rob Another Man's Castle (221) e
Warm Red Wine (201) # Have You Ever Been Lonely?
(188) @ My Fillpino Rose (188) @ Till the End of the
World (177, & Blue Christmas (147} # Daddy, When 1s
Mommy Coming Home? (02) e Songs Not Listed (206)

George Morgan (Columbia) ...............3247
Candy Kisses (1748) # Please Don't Let Me Love You (610)
® Room Full of Roses (370) @ Rainbow In My Heart (248)
@ Cry Baby Heart (238) o All I Need Is Some More Lovin'
(B7) ® I Love Everything About You (43}

Red Foley (Decea) ., ..ovvvvevneiniineana. . .0123

Tennessee Saturday Night (1219) e Tennessee Border (829)
@ Candy Elsses (451) @ Tennessee Polka (334) @ I'm Throw-
ing Rice at the Girl I Love (124) #» Sunday Down in Tennes-
sed (42) o Two Cents, Three Eggs and a Postcard (40) e
I Wish I Had a Nickel (33) o EBElues in My Heart (30) e
Tit for Tat (22} @ A Man and His Dog (1)

Margaret Whiting (with Jimmy Wakely) (Cap) .2458
Slipplng Around (1835) e I'll Never Slip Around Agaln
(454) @ Wedding Bells (189)

Wayne Raney (King) ...........c0000....1373

Why Don't You Haul Off and Love Me? (1361) & I'm
Bquare Dab From the Country (7) e Jack & Jill Boogle (5)

Andrews Sisters (with Ernest Tubb) (Decea). .. 846

I'm Bitin' My Fingernalls and Thinkin' of You (625) e
Don't Rob Another Man's Castle (221)
¢..-;-|1|795

Floyd Tillman (Columbia) ........

Slipping Around (385) e I'll Never Slip Around Again (228)
@ I Love You 85 Much It Hurts (165) e Please Don't Pasa
Me By (11 » I Gotta Have My Baby Back (5)

Delmore Brothers (King) ..................740
Blues Btay Away From Me (738) o Stop That Boogie (2)

Little Jimmy Dickens (Columbia).............736

Take an Old Cold 'Tater and Walt (343) e Country Boy
(316} @ I'll Be Back a Sunday (50) e My Heart's Bouguet
{24) o A Bleening at the Foot . the Bed (3

Hank Thompson (Capitel) ....... L .

Green Light (187) e Whoa Sallor (154) e Tomorrow Night
(65) ® Humpty Dumpty Heart (49) » You Broke My Heart
(38) o 1 Find You Cheating on Me (22) & Today 13) »
Grass Le "5 Greener Over Yonder (11) & Soft Lips (8)e
Swing Wide the Gates of Love (7) @ "y Heart Is a Jig
Saw Puzzle (4%
= F &4 @ @ SM

Elton Britt (RCA Vietor)..............
Candy Kisses (411) e Chime Belis (69) » Swiss Lullaby (34)

Tenmessee Ernie (Capitol) ............... ...513

Mule Traln (222) e Tennessee Border (103) e 8mokey
Mountain Boogie (156) e Country Junction (31) e Antlcl-
pation Blues (15} e Blues, Stay Away From Me (8) ¢ I Got
the Mk 'Em in the Morning Blues (T) -

B G
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