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Belle Baker, a smash hit in the old Palace days, sporting a mink jacket, glances at the ancient handbill
in booker Dan Friendly's hand. Standing, lelt to right, are Joe Smith and Charlie Dale, who used to frac-
ture them as part of the Avon Comedy Four. Pointing to the bill is Clitf (Ukulele Ikel Edwards, whose
tencr and vke strumming was always a show-stopper. Here they are all together reminiscing about the old
days and readying their acts te go on at New York's Palace for a two-weeker starting May 18 to commemo-

rate the First anniversary of the return of flesh to the big house. From the looks on their faces nobody's
fighting about billing.

www americanradiohistorv com
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Tax Bill Delay
New Threat to
Showbiz Cuts

House Groups Mull Issue

WASHINGTON, May 13.—The de-
lay of the House Ways and Means
Committee in getting the excise tax
§ bill to the House floor is posing a new
threat to enactment of showbiz cuts
tentatively approved by the commit-
tee, Sponsors of cuts have long been
aware of the definite possibilify of a
presidential veto, but have figured
chances to lick one excellent. How-
ever, if the bill is not cleared for the
White House prior to 10 days before
adjournment, it can be killed by a
nocket veto with no chance to over-

ride.
timetable for reporting
the bil was criginally May 1. Now
two weeks past that date, the group
is still bogged down. Under the Con-
gressional anization Act, ad-
iournment is set for the end of June.
Eﬁm can extend the session if it
but with elections coming up in
he fall, will make every effort to
meet the target date. That leaves little
time to get the excise bill out of the
use committee, thru the House, out
(See HOUSE DELAY on page 54)

: ]ih"lﬂlill.‘ll Tootlers Rap Tax

WASHINGTON, May 13.—Joseph
Hawaiian delegate to the

ise of Representatives, put in the
: 1l Record ‘this week a
letter from  Honolulu Local 677,
_ Federation of Musicians
w for repeal of the 20|
cent nitery tax. The lztier termed

- tax “discriminatory, and 1he
of unemployment®of thousands
usicians thruout ithe country.”

—

=
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TV ENTERS SELLER’S MARKE

Aliresco Fees Holding Steady;
Outdoor Ops See No Price Drops

By Jim McHugh

NEW YOREK, May 13.—Amuse-
ment ops in outdoor show biz are
holding to the price line in effect last
year, which is to say that the top
prices paid by a flush public in the
postwar years. again prevail. Altho
only a sparse sampling of business
has been garnered to date, principally
because of considerable inclement
weather, the reaction of amusement
seekers has been such that the pos-
gibility of major across-the-board
price cuts no longer exists.

Gimmick deals, involving cut prices
on special, and usually otherwise dull,
days again will play an important
part in park promotion, and to a
lesser extent within the carnival in-
dustry. The moppel trade will be
favored, as always, by most carnivals,

 parks and fairs with special days and

tariffs that will give the youngsters
a fair shuffle for the bucks they'll be
holding. A number of parks last
season made a mid-week pitch for
increased adult patronage with spe-
cial prices for rides. This maneuver,
a rehashing of the bargain formula,
will be continued and perhaps gain
added impetus as the funspols seek

NAB To Extend
Its Code to TV

_ WASHINGTON, May 13.—The Na-
tional Association of Broadcasters
(NAB) is planning to extend its
radio code to television, it was re-

vealed here last night (12) by NAB.

Prexy Justin Miller and his new

psidekick, General Manager William

B. Ryan. The NAB's top brass dis-

Irclnsed that an industry committee

(See NAB's TV Code on page 49)

ukes Give Oldies

to maintain pgrosses wilh Increased
patronage.

Early Reports Good

Tip-off on the season's prospects is
the reporied placid accepiance of
price scales by alfresco patrons. To
some ops this has been taken as an
indication that the habit of paying
top prices has been ingrained in the
American public. To others it means
a stable economie situation and a
casually content public aeting with
the assurance inspired by steady in-
Comes.

Altho unique unto itself, and for
this reason not to be construed as a
barometer, the Ringling circus this
(See ALFRESCO FEES on page 54)

‘S. P.” Advance
Sale Hits L. A.
All-Time High

See 500G Take for Stand

- HOLLYWOOD, May 13.—An all-
time high in advance ticket sales for
Los Angeles was racked up for
South Pacific, which opens here May
22 under auspices of the Los Angeles
Civie Light Opera Company. Two
box-office locations in different areas
of the eity took in a hefty $83,000
the first day tix went on sale. No
mail orders were taken, with seat
sales limited to no more than six ork
or 10 balcon: seats per customer.
With season tickels included, total
(See “S.P,”” ADVANCE on page 51)

Big Play

Friendly’s Enemies

NEW YORK, May 13. — The
- Palace figures to make a couple
of extra I:iur.'ks during the two-
anniversary show out of
,cutting off the agents' cuffo list.
Ordinarily reps, particularly
those with acts on the bill, get
an okay from Dan Friendly.
Sometimes they take their
friends or their families in,
During the snniversary Friend-
ly gave orders that no more
agents get in on passes, If they
- want in they'll have to buy a
ficket just like the customers.
(More Palace annlversary
nows on Page 44.)

box hits which diskeries stated were
available. '
The survey asked a natlonal cross-

section of operators two questions:
(1) How many favorite or old time

d pjuke box hits did you order afte
, | seeing these lists (n The Bﬂlﬁﬂdfﬂgmﬂp’t

See Jukes Giving Oldies on page 13).

WINS To Oust
Participators,

DJ’s Come Fall

NEW YORK, May 13.—Disk jockey
and audience participation skows will
be dead as the dodo on WINS, New
York, after the baseball season., The
station, which long has specialized
in just such airers, will give the
whole batch the heave-ho come fall,
according to John Bradford, newly-
appointed program director.

*The disk jockey as we know him |

today,” said Bradford, “is breaking
down the program structure of AM
radio. No man can sustain himsell
three and four hours a day. By cut-
ting WINS record shows into quar-
ter-hour segments and alternating

dignified announcer voices, we'll|M

build better program structure and

obiain better musical balance.”
Bradiord's new programing con-

: will undoubtedly have direct
(See WINS To Boot on page 12)

Time Ration
Ma){ Affect
Advertisers

NBC, CBS Filling Up

~ NEW YORK, May 13.—A new era
in  network television, featuring a
“seller's market,” is seen looming up
on the fall horizon. Products of this
situation are likely to include strict
rationing of time to advertisers,
stringent conditions laid down by the
webs before bankrollers are permit-
ted to sign for shows, and even the
possible cancellation of some spon-
sors by webs in order to make room
for others which it believes more stra-
tegically important for the network
to get on the air.

Already faced with this situation
i1s NBC, which has only the 8 to 9
p.m. period Thursday available for
fall sale, and has three of its regular
AM bankrollers bidding against each
other for the time. Among these is
said to be Lever Bros., which is about
set to refurn to TV with an hour-long
variely show., Meanwhile, NBC this

(See NBC'S TOO FAT on page 5)

AGVYA To Pin

Rasslers, Trip
Op Terp Tutors

NEW YORK, May 13.—Among the
minor items to be taken up at the
fortheoming American Guild of
Variety Artists (AGVA) convention,
to start in Philadelphia June 5, will
be the organizing of wrestlers and
dance studio teachers.

The wrestlers organizing campaign
was started-on the West Coast when
a group of the grunt and groan man-
agers asked AGVA to front for them
for two reasons. The first was that
they wanted-a cut on TV casts. The
second was that the tug and moan
lads were basically actors, even if
they didn't work to music, or i they
did, didn't know one key from an-
other,

The teachers who work in dance
studios, hotels and summer (or win-
ter) resorls and give exhibitions also
will be sought as members,

Fifty-three delegates have been
elected to the annual AGVA confab
from all over the country. They are:
Leaw Myers, Baltimore; Jack Edwards,
Larry Lawrence, Boston; Leahy
Paige, Buffalo; Bert Davis, Dick Gale,
(See AGVA TO PIN on page 43)
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Truman Unit
Seen Okaying
Liquidation

Result No Surprise

WASHINGTON, May 13.—With
Attorney General J. Howard Mec-
Grath having dealt the Freedom Fair
a mortal blow last week (The Bill-
board, May 13) in ruling against a
proposed private corporate set-up to
run the fair, the National Capital
Sesquicentennial Commission’s execu-
tive committee this week (10) form-
ally voted to scrap the fair. The
full commission under President Tru-
man is expected to concur officially
in the liquidation unless a new last-
minute move for revival of plans
gathers strength.

Proponents of the storm-tossed
Freedom Fair got just a faint glim-
mer of hope this week-end when the
general accounting office advised the
sesqui commission that the commis-
sion can legally spend funds to see if
industry will finance an exposition.
John L. Handy, president of a New
York management firm, a commission
consultant, came forward with a re-
quest that the survey be undertaken
without delay, and he declared that
a poll he has already made shows in-
dustry is willing to spend $45,000,000
on the Freedom Fair.

Proponents Still Hopeful

Best guess currently is that the
full sesqui commission will perform
final obsequies for the ill-starred
fair as soon as President Truman is
able to attend a session, but exposi-
tion proponents figure that their
chances for reviving plans for an ex-
position will be improved if the com-
(See Freedom Fair Dealt on page 54)

Richards Plea
FCC Headache

WASHINGTON, May 13.—Federal
Communications Commission (FCC)
is expected to reject a plea made this
week by Hugh Fulton, counsel for
G. A. Richards, that the hearings on
renewals of the three Richards sta-
tions he started from scratch. Mean-
while congressional outbursts against
FOC for probing the case are growing.

In a petition to the Commission
this weels, Fulton declared that the
death of hearing Examiner Fred
Johnson, who was handling the case
involving KMPC, WGAR and WJK,
makes it imperative thaf the hearing
start over again. The record of the
hearings conducted by Johnson is in-
sufficient, Fulton said, for new Ex-
aminer James Cunningham to pick
up where Johnson left off,

An important part of the hearings,
Fulton s=aid, is the “demeanor” of the
FCC witnesses. He added that from
a written record, Cunningham will
be unable to evaluate the credibility
of those who have already testified,

On the floor of the Senate, Senators
Homer Ferguson (R., Mich.) and John
Bricker (R., Ohio) took FCC to task
for attempting to probe the political
beliefs of Richards. The subject came
up when Ferguson spoke against the
President’s reorganization plans which
would give FCC Chairman Wayne
Coy additional authorily over the
Commission.
WJR. Detroit, for a record of excellent
public service.

Previously the Commission had
been attacked in the Richards case by
Sen. Styles Bridges (R., N. Hi'} and
Reps. Anthony Tauriello (D, N. ¥.)
and Harry Davenport (R, Pa.).

Both senators lauded|&
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kre ec]om Fair Dealt Final Blow

3-Dimension, Color, Black-Whit; |
Are in TV’s Future, Says Andrea

NEW YORK, May 13—Black and
white, color and three-dimensional
television were outlined this week as
the “three-phase development” of the
TV industry by Frank A. D. Andrea,
president of the Andrea Radio Cor-
poration. Andrea's predictions on
color and three-dimensional video
were made during the showing of
the company’s line of six new video
sets.

The veteran radio-TV manufac-

Flanagan Tour
Chalks Up Hefty

Scores for Week

NEW YORK, May 13. — Ralph
Flanagan’s ork, taking to the road for
its first concentrated one-nighier
tour, racked up an imposing one-
weel score card which included a
seasonal record for the Ritz Ballroom
in Bridgeport, Conn., Sunday (7).
With the trade's eyes trained closely
on the band following - its Frank
Dailey's Meadowbroock six-weée k
break-in date, Flanagan set out into
the hinterlands via New England and
Pennsylvania.

On May 5, Flanagan played a
Union College prom for a flat guar-
antee and drew 1,724 couples at $7.20
per and May 6, 2,926 couples at $5.00
per on a flat date for Dartmouth
University. On May 7 Flanagan
topped the seasonal mark at the Ritz
Ballroom in Bridgeport with attend-
ance of 3,054 persons at $1.50 per
person for a percentage Eross

2,248 as the leader’s share. On May
8 the band opened Whalon Park, an
outdoor ballroom in Fitchburg, Mass.,
to 1.478 people on a cold night and
took out $1,847 for Flanagan's share;
Symphony Hall in Boston followed
May 9 before 1,103 persons with the
leader taking out $1,375. On May 10,
Flanagan worked a promotion in
Allentown, Pa., and came out with
heavy percentage money by drawing
1,909 people at $1.65 for advance
tickets and $2.00 at the door. On
Friday (12) and Saturday (13) Flana-
gan played a two-day school dale for
Virginia Polytechnical Institute for
a guaranteed $4,000 figure,

The band is being sold on promo-
tion dates for $1,000 against 60 per
cent of gross on midweek dates and
€1.250 against the 60 on Friday and
Saturday Jjobs.

turer, celebrating his 30th year in the
industry, stated that the recent RCA
announcement of the three-color
direct view picture tube "has cut
the time for the advent of commercial
color television in half” He pre-
dicted that “within a few years"
color television will be “accepted by
:._.t_':;e public and purchased in guan-
i :!"*"

3-Dimension TV

On the subject of three-dimen-
gional TV for home use, Andrea
stated that when color is in accepted
use, third dimension will follow
within a period of five years. “I saw
third dimension TV,” he said, “in a
more or less make-shift fashion down
(See 3-Dimension, Coler on page 41)

“Bride” Owners

Charge Pirating

HOLLYWOOD, May 13.—Packagers
of Bride and Groom, John Masterson,
John Nelson and John Reddy, filed a
$250,000 damage suit against KLAC-
TV, charging the station’s Wedding
Bells show “plagiarized, pirated and
converted to its own use” ideas origi-
nated by B and G. Three Johns claim
they have a common law copyright
(B and G was first aired November
26, 1945) and maintain that . over
£5.000,000 was spent in developing

(See “Bride” Owners on page 49)

BLS Reports New
Showbiz Building
Lags Behind ’49

WASHINGTON, May 13. — Tho
new construction activity is breaking
all records, new showbiz buildings are
lagging 12% behind last year, the
Bureau of Labor Statistics (BLS) re-
ported this week. For the first four
months of the year, all consiruction
was up 20% over the same 1949
period.

New construction in April was up
n4c, over the preceding April, but
showbiz construction was down 16%.
Starts on new amusement bullding
for the first four months of this year
totaled $68,000,000 as compared with
£77,000,000 for January-April, 1949.
April showbiz construection amou
to $16,000,000—identical with March,
1050, figures and off $3,000,000 from

April, 1949,

HOLLYWOOD, May 13.—NBC-TV
Coast execs will unveil three technical
developments designed 1o vastly im-
prove beaming of kinescope record-
ings and specifically aimed at selling
NBC, New York, brass on Hﬂ].lywn-ud
originated kines. Included will be a
unique type of control board ampli-
fier, a new projector lamp, and spe-
cially perfected resistors. All the
elements, it is claimed, have been
proven in technical labs and are
uaranteed to hypo Ppix definition
clarity and optical gualities ‘bernnd
anything now in use. The gimmiﬁelgjsj
under wraps for several weeks,

be unveiled within a month to a sé-
lected audience of agency and press
‘reps, to be followed by an intensive

local ad campaign.

NBC To Unveil 3 Seeret Gimé
To Shoot the Works on Kine

Behind the disclosure of “gperation
kine" is E:alfeud whéﬂ:wha! been
for sev vears between
and New York. All efforts by Coast
execs to sell their kines to New York
have fizzled. Resistance by home
toppers has been so strong that
one coast-originated show
Lee) is kined for Eastern consump=

kine. Hollyw
the only possible way 1o develop good

office | . A, Bruns
s only |, A

Is a nitery required to

pay a
cabaret tax to Uncle E»iu'.l:l‘p‘i::jr :

lovely lady singer merely stands
by while her voice comes off

a recording? Absolutely not.

for the Bureau
Revenue. But if the wocalist
moves her lips, the club pays.

The T-man's opinion wWas
rendered off-hand in eomment-
ing on a report that thrush
Holly Brooks, at the Allerton
Hotel cocktail lounge, Cleve- '
land, keeps her lips still when
she plays recordings of her
voice, accompanying herself at
| the same time. The Internal
Revenue operative here said no
tax bite would be authorized as
long as the lips deon't move,
but if they do the singer be-
comes a “pantomim3 enter-
| tainer" and the 20 per cent tax |
is in effect.

The T-man added wryly ihat
male personnel of the Bureau's
Cleveland office “will probably
FEE]‘.! their eves glued to Holly's
ips."

US OK’s Plan
For Global
Cop_yrights

Reply Sent to UNESCO

WASHINGTON, Msay 13. — Afler
weeks of intensive study of the global
copyright questionnaire by
the United Nations ucational,
Scientific and Cultural
(UNESCO), State Depariment
weel released the official U. S. reply,
which calls for the drafting of a global
pact containing no reservations,

U. S. declaration of policy Is being
(See U S OK’s GLOBAL on page 15)
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Brief and Important

Late Summer |
jColor Decish

Freeze-Lift by Winter

Wﬁﬂﬁ)ﬂ May 13. — Chalir-
man Edwin €, Johnson, of the Senate
interstale and Foreign Commerce
ommiites, predicted Friday (12) that
he Féderal Communications Commis-
lom {FCC) can issue its decision on
yolor TV by late summer and lift the

freeze with an allocations decision
wometime after late November. John-
gon: said that his eonjecture is based

Last«Minute Digest of AM-TV News

- =

Levenson Near Set for CBS AM Panel in Fall

Comic Sam Levenson, who has scored in TV guesters, was virtually
set by CBS last week to star in a radio panel show, The stanza prob-
ably will be built for him by Irving Mansfield, to tee off this fall,

‘Ford Decision Due on Kyser’s “TV College”

Ford dealers are expected to decide by Friday (19) whether to
renew Kay Kyser's “TV College of Musical Knowledge,” on NBC-TV.
Insiders claim that the hour-long musical program in shaky because
of its rating and heavy cost.

Blatz Reported Dropping “Duffy’s Tavern”

Unconfirmed reports last week had Blatz Beer virtually set to
drop “Duffy's Tavern" after this season, The brew firm is said to be
prepping entry into video this fall,

“Blind Date’ To Shutter June 8
Esquire Boot Polish last week canceled “Blind Date” on ABC-TV

advice personally received from
€hairman Wayne Coy.

iCcC

__ Tﬁ&hﬁel dates estimated by John-

O] 1 line with reporis which
pave previously stemmed unofficially
irom the » but Johnson's state-
nent, ney eless, constilutes the
drst confirmation in high quarters
ppecifically that the Commission has
igreed to hand down ifs color TV de-
prior to issuance of new alloca-
ions; even tho the FCC has officially
Wrapped the two issues in a single
iocket bundle, The commission is
-xpecied fo issue a clarifyving state-
ment of its own along this line in ad-
Johnzon SeesLate Summer, page 40)

Billy Rose Turns
Down NBC Bid
‘or 1-Hr. Show

NEW YORK, May 13.—Billy Rose
ais week was reported to have turned
ow fat offer from NBC to produce
TV extravaganza. The
being primed the net-
york fo go into the 8 to 9 p.m. slot
itindays, opposite the Ed Sullivan
oW which currently domi-

SN R SRS L e —  Tpmwe T W

Bnﬂe-r is said to -hawz- deliberated
- for some time before inform-

ig NBC President Joe McConnell
bout his.n

0se’s turn-down is sald to be the
Etter than $1,000,000 annual grass of
dﬁ%‘iﬂ! panjandrum ﬁgm I'E:

ario enterprizes, includi his
?} ~club, theater lﬂé dnuﬁ}ls!papl_fr
it -. m““h: “i‘t. tﬁum? 'I:I'l-lEh. wiho

ﬁBC Woos Benny?

NEW YORK, May 13. —

R )
118 3

ﬁaﬂu decision, Basis :l.'w:u"P

agency,

AFRA Weighs Retaliation on
The American Federation of

man ig on vacation. Station
operation forced the slashing,
however.

ing summer hiatus
time vacancies for its accounts.
any specific client in view for the

nﬁ_w :Dll':l.tl‘af:t now that Bendix is
strung by
REKO pact.
tele versions of the show:.

Brecher and leased exclusively
answer before moving in, but
several prospective bankrollers

Gilford, Kline,

packaging field last weel with
and produce live and film video s

initial property is “Marshall

Brazil Readies Move Into TV

is expected to
will be Radio
Loaf Mountain.

Thursday evenings, effective June 8.
starring Alene Francis has had a rough

was contemplating ‘4 mmediate retaliative action"
New York, for firing eight of its nine staff announcers,

be in full operation by the
Tupi. The transmitter is to be located on top of Sugar

The longtime video sustainer
road in TV, Emil Mogul is the

WMGM Firings

Radio Artists (AFRA) last week

against WMGM,
The other mike

's_position is that major changes in its
It plans to hire eight new announcers,

Weintraub Eyes Summer Vacancies, No Tenants

The William Weintraub Agency, New York,
plans in wvarious

; 15 currently survey-
radio markets {o size up likely

However, the agency denies having

summer air spots.

Pabst May Put New Head on TV “Riley”
Video version of “Life of Riley"
fall, with William Bendix in the title
the tele series with Jackie Gleason in top role, is reportedly eyeing &
available.
anti-video film deals, has tele righ
Pabst has another option due in
"Riley"
to NBC. Network is waiting for Pabst's
1s prepared to peddle show to one of
should Pabst pass it up.

Schlichter in TV Package Field
Max Gilford, Hollywood showbiz attorney, branched into the tele

formation of new firm to packape
+ tanzas.
screen writer Wally Kline and Harl Schlichter, radio writer,

may return to the airwaves next
role. Pabst Beer, who bankrolled

Bendix, formerly ham-
ts under terms of new
June for both radio and
package is owned by Irving

Associated with Gilford are
Firm's

' _ of Gunsight Pass,” live Western series
which recently aired on ABC's KECA-TV in Hollywood. :
preparation is a situation comedy series tagged

Also in
“36th and Olive,"

Brazil is preparing to move into TV, the U. S. Comm _
ment said last week. The first station erce Depart

is set for Rio de Janeiro and

end of the year. Operator

Best Summer Biz
In Yrs, Seen hy MBS

NEW YORK, May 13 —Summer
‘biz outlook at Mulual is the best in
|years, with a number of regular ad-
‘vertisers skipping hiatuses and re-
'maining on the air for the first time.
With the exception of Juvenile Jury,
‘Wwhich leaves the air in late June,
‘the web's Sunday p.m. commercial
Une-up will continue intact thru the
JSummer season.
__First-time summer stay-ons include
| The Shadow, which will also be un-
der the full national sponsorship of
the Grove Company for the first
: v True Detective Mysteries and
Nick Carter. Other sponsored sum-
pmer airers include Hopalong Cassidy:
Gulf Oil's Lanny Ross show and
Camel Cigarette’s new five-minute
summary of major league baseball
| Bames following Mutual's dally Game
of the Day. The last namead serieg
is now sold out on 265 of Mutual af-

| filiates,

In addition, Mutual's entire roster

Hope Gets TV
Okay Hard Way

NEW YORK, May 13.—Bob Hope
this week was reported having trouble
getting the consent of Lever Bros. to
do a third TV extravaganza for Frig-
idaire. Hope's radio bankroller vvas
said to have given the go-ahead sig-

nal reluctantly for the comic's sec-
ond video stanza May 27, but the
prospect is he may have even more
difficulty with follow-up video com-
mitments,

Lever Bros, also recently refused
Hope permission to do a dayfime radio
series.

of commercial commentstors are
scheduled to continue broadeasting

‘thru the summer, including Gabriel
{Heatter, Bill Henrv, Frank Edwards,
Fulton Lewis Jr., Cedric Foster, Cecil
Brown and Bill Cunningham.

ME” WOE
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No Time Free;

Who Gets Air
Or the Gate?

CBS Filling Up, Too

(Continued from page 3)
weelk sold One Man's Family to Man-

hattan Soap Company, o go into the
7:30 p.m, Saturday slot, starting early
next month. The recent Hoftra Study
is believed to have had considerabls
influence on both these bankrollers,
CBS is gradually nearing a similar
saturation point and may also arrive
there by fall. However, with NBC
‘preparing to hang out the s.r.o, sign,
the web now is faced with the weird
poser of having orders actually on
hand for 11 half-hour periods which
it cannot fill, Some of the bankrollers
queueing up for TV time are of a
type NBC cannot afford to offend,
having had long AM histories with
the web, Some of these are reparded
as pgood for continued AM relations
besides adding their TV business.

Potentials Potent

Potential customers for NBC video
time ineclude Buick, for a 60-minute
show, with at least two hours of
total time desired by General Motors
(GM) divisions. Cigarette outfits
walting ftheir turn include Camels,
Chesterfislds and Lucky Strike.
Luckies wants to simuleast its Hit
Parade show, and plans to go every
week with the Robert Montzomery
dramatiec series, instead of airing al-
ternate weeks, as at present. Chrysler
Motors wants in, with its strike situa-
tion now settled, Cities Service Oil
Company, Schlitz Beer, Kelvinator,
Van Camp Soups and Campbell's
Soups also are potential customers,

NBC can ill afford to put off such
big broadcast time buyers as Lever
Bros. and Procter & Gamble (P&G).
P&, the biggest radio spender of
all, has only one show, Fireside
Theater, now on the air, compared
with its huge AM saturation coverage,
and is expected to plunge deeply into
TV in the fall.

Smaller Acconnts

Of smaller stature than these giants,
but with dollar bills each worth just
as many cenls, are such bankrollers
as Jergens, Ponds, Revlon, Burling-
ton Mills and Eversharp, Where all
of these can be put in the evening
schedule is now simply bevond NBC's
ability to projectl.

Talent problems, too, are in the
offing, altho it is conceivable that
each piece of talent requiring a show
can be set with a sponsor wanting a
show. However, some sponsors re-
main touchy about building their own
shows. At present NBC is faced with
digging up time for such slalwarts as
Jim Jordan (Fibber McGee), who is
planning a Fibber and Molly TV film
series: FEddie Cantor, who has de-
cided to make his TV bow; Fred
Allen, who indicated he is ready to
face the cameras. and William Ben-
dix, who has just obtained clearance
from his film company to play the
video lead in Life of Riley.

CBS Developing

While a similar situation is develop-
ing at CBS, it has not yet reached the
crisis stage. That web still has more
open time available for the fall. One
reason Is the difference in approach
of the two nelworks, with CBS con-
centrating largely on huuse-gnult
packages and NBC emphasizing
names and glamor wherever possible.
The upshot of the sudden switch,

(See NBC's Woe on page 10)
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Little ﬁnity
In Standards
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Of Lensing

BB Survey Reveals Flaws

NEW YORK, May 13.—A survey
made by The Billboard this week of
television's big league baseball cover-
age indicated, if nothing else, the
striking lack of unified standards of
lensing. Divergent techniques of
camera placement, number of cam-
eras, number and type of commer-
cials, and number of announcers,
with some simulcasting and some not,
«tand out boldly.

The Cleveland Indians, for exam-
ple, have found mo means of getting
a camera behind home plate. On the
opposite extreme, the Brooklyn
Dodgers coverage by WOR-TV, New
York has seven cameras out at the
ballpark every day with four cover-
ing the game proper, one under the
stands for special live commercials
and two for pre- and post-game pro-
grams,

Four big league cities are covered
by only two cameras each and these
cpam to be sufficient for the desired
result at Cincinnati, Boston, St. Louis
and Philadelphia. Virtually all the
remaining cities use three cameras
each.

Innovations are comparatively few
this year over last. WPIX, New
York, uses a split screen on occasion
when there is a runner on first
WOR-TV, handling the Dodgers, has
introduced a camera at the dugout,
to get field~-height shots,

A number of gpames are simulcast,
including those of Cincinnati, Cleve-
land, Detroit, both Philadelphia clubs
(See TV Baseball Rough on page 10)

KSD-TV To Cover

Browns, Cardinals:
Co-Ax to Memphis

ST, LOUIS, May 13.—KSD-TV will
telecast a number of Cardinals and
Erowns home games this season, the
exact number being indefinite at this
time. It is expected maximum will
he 30 games of each team. Two
rameras are used in overhanging box
on second tier of Sportsman’s Park
between home and first base; one
sportscaster does audio.

Angle is very good for coverage of
entire playing field, gives excellent
close-ups of play at home and first
bage particularly. Falstaff Brewery
sponsors Browns games, Some of
which will be sent by co-axial cable to
Memphis, as was home opener. Lens-
ing got raves in Memphis, which saw
big league ball for first time. Griese-

dieck Brewery sponsors Cardinals
Sponsors get dozen or B0

TaImes.
voice and sight plugs per game.
Abie Morris.

3 Cameras, 2 Voices
Solve WXELProblem

" L !. -
Keeping Fans’ Sanity

CLEVELAND, May 13.—Cleveland
are being telecast
this vear by WXEL, a new station,
which has ended the schizopherenia
the fane seemed likely to suffer from

baseball games

last season.

Last vear
sereen, but
WXEL solved

No Pirates TV

PITTSBURGH, May 13.— The
Pittsburgh Pirates baseball club
and video Station WDTV, sole
tele outlet here, both emphatic-
ally reaffirmed this week that
there will be no baseball tele- |
casts this season. The Pirates had
no TV coverage last year either.

This leaves Pittsburgh the
only major league city not hav-
ing baseball on television,

most viewers watched the
listened to the radio.
the problem by making
(See WXEL'S BASEBALL, page 10)

WWJ Zooms
Coverage With

35 on Sked

Heilmann Gab Wows Em

DETROIT, May 13.—With 35 base-
ball games scheduled for telecast over
WWJI-TV, Betroit, this year, basic in-
novation is the first use here of the
Zoomar lens, mounted right back of
home plate in a position believed
unique in big league parks. An 8 by 6
foot section of the backstop screen
was replaced by plexiglass to make
this possible. Two other cameras are
used, 25 feet toward first base and
15 feet toward third base; all three
are dropped in boxes mounted below
the second deck.

Camera follow-thru on the ball was
very good by the second telecast, and
nearly all the real action was caught;
(See WWJ Zooms Coverage, page 10)

Hub Sees OO0 on
WNAC-WBZ-TVY

BOSTON, May 13. — Television
baseball broadeasting in Boston is an
odd thing because of considerable
doubling up (or sharing) of sponsors,
games aired,
nouncers between the two stations,
WBZ-TV (NBC and Westinghouse)
and WNAC-TV (Yankee and Mutual).

Jim Britt, Tem Hussey, Bump Had-
ley and Leo Egan cover the games
for both stations which share the
games equally, and both sponsors,
Naragansset Brewing Company, of
Cranston, R. L, and the regio
Chevrolet dealers. Both stations use
the same equipment set-up: A stand-
ard four-lens camera at home plate,
(Hub's WNAC-WBZ-TV, page 10)

equipment and an-|5

nal | behind home plate

Philly Stations Test To See
If TV Cuts Baseball Grosse

PHILADELPHIA, May 13 —Phila- | varied positions give the viewer
delphia promises to provide a real distorted picture of the field and
test of whether television hurts base- | make it difficult to follow the play
ball grosses. Altho television stations The present arrangement, wil
originally planned to go without base- Preston Stover and Cal Jones han
ball this year, three local stations fell | dling the cameras, has been us
in line almost at the start of the sea- | since 1947.
con and are carrving only the day| The same announcer also serve
games, doing 92 of the season’s 154 sach station, with the Phillies ban
games. With no video for the night dled by WCAU's Bill Campbell, whil
games, only radio play-by-plays, the | the Athletics’ games are play-by
box office is being watched by all played by WFIL's George Walsh. Th
the clubs with special interest. Three | announcer calls plays from the pre
stations, WPTZ, WCAU-TV and | box working with monitor set, :
WFIL-TV, not only split the game | nouncers or cameramen never iden
schedule, but also co-operate on the | lLfy their parent station, each Serv
pick-ups. ing the three stations alike. Cameral

WPTZ, Philco station, handles all | beam the pictures from the*ball par)
the camera work. It uses only two (See Philly Stations Test on poge 10

cameras, with a high camera in the

press box between, nome pae e WT TG Coverag :
Like 49 Wit
Wolff.McDonal

special television booth hanging {rom
the upper deck of the grandstand and
WASHINGTON, May 13.—Cove
age of the Washington Senators ba

suspended over home plate. Fhilco

cameramen, starting baseball pick-

ups in 1941, have experimented with
games by WTTG is about the same
last year, with Bob Wolff handli
six innings and Arch McDonald thre

various camera and locstion com-

binations. However, they claim that
The two also handle radio in rever
ratio. Howard Williams fills in ©

WCPO-TV, Hoyt

Give Reds’ Fans
Solid Coverage/ e s s sommeian o

out superfluous details of h}ﬂﬁ&i 3

CINCINNATI, May 13.—Television |be seen on the screen. cDona
coverage of the Cincinnati Reds who had handled radio play-by-p!
baseball games in all phases stacks

here for more than a decade,
up virtually the same as last season, showing great improvement in
with the exception that WCPO-TV | handling over last season wh?:d h
has the sole ex on the TV rights this | radio experience seemed 1o g
<eason instead of splitting the eover-

him to do teo much talking. 3
age with WLW-TV, as was the case Camera coverage 1s € % '1‘:13
last year. g

few plays
Mike Bowdon, who directs the

WCPO-TV telecasts of the Reds'
games, still employs only - two
cameras, one located in the upper
randstand directly behind home
plate for the stock catcher-batter-
pitcher shots, and the other, Zoomar
equipped, stationed on the field just
beyond first base.

L
-

Sponsored by |
(See WITG Coverage OR Page :

Chi Baseball
TV Top-Note

Camera work is
top-notch, with the baseball sharp-
ened camera lads cramming as
much interest, action and n as
two cameras will permit. Shots from.
are the weakest,
due to a lack of a proper camera sta-
tion, which makes it necessary 10

shoot thru the back-stop screci. While | direct
(See WCPO-TV and Hoyt, page 10)

On Popularity
NEW YORK. May 13.—Television

has become more elaborate and ex-
pensive than ever this year. It also re-
mains one of the most popular local
items on TV. The Yanks and Glants
once ngain are covered by WABD
and WPIX., respectively, but WOR-
TV has replaced WCBS-TV in han-
dling the Dodgers. On the microphone
side, Dizzy Dean’s exXcursions into
Arkansasiana highlight a lternate
games of the Yankees.

The World’s Champs siill get the
highest price in baseball for rights,
in the neighborhood of £400,000 for
the season, with the Dodgers g¢ a
paltry $75,000 or s0 less. However,
the Bums probsbly have the most
cameras ever assembled for
by one staticn at Ebbets Field each

Baseball Puis Squeeze Play|:::

coverage of baseball In New York

remotes

NY TV Area

no fewer than seven on
hand. Of these, four cover the game
proper, one is under the stands for
live commercials and tWo are used on
pre- and post-game shows.

WPIX has {wo cameras on the first
baseline and a Zoomar behind the
plate, as well as & commercial camera
under the stands for the Giants. The
vanks are covered by two cameras
behind the plate and one between
home and first, When Dizzy
doesn't cover, Mel Allen and
Gowdy simulcast
AM outings. Russ
Harwell handle
as they do on
when one is on
TV. The same is
Comnie and

(See Squeeze Play

in

day, with

L]
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Bankrollers

Switching to
O1ld Medium

Answers Budget Problems

NEW YORK, May 13.—A boom is
developing among franscription and
library firms due fo the fact that
more and more national advertisers
 moving Into TV, As a result
ghey are supplementing their cover-

age, especlally In non-video cities,
fhwith top-grade wax shows in their
distribution areas.

With the majority of their adver-
ising dollars consumed by TV's high
psts, many advertisers are finding
such coverage the best answer to
budget problems. They do a big job
for less money and retain flexibility
ot guaranteed by network radio.

Bordens Exit

Among the advertisers to exit web
AM In favor of wax are Bordens,
whose local and regional billings are
2xpecied to be in the vicinity of 82.-
100,000 this year Standard Brands
whose Chase & Sanborn and Tender-
peal Tea products were pioneer radio
network accounts; Wildroot Com-
pany, for many years a substantial
etwork account, and many others.

ese accounts are not in TV but
they are shopping,

The postwar development of the
ticaler tie-ins by national products
has been another factor responsible
for the increasing use of wax on
i local or regional level. Ford,
d ' ) I‘lgﬁll;, Ch%v;i!er, De Soto
; ow e, whi is enterin
200 markets in its new radio ca,mﬁ
Paign, have jumped their total ad-
- fﬁg billings considerably by this

The caliber of the transeription

Rogers in Toni’s
Summer Spree?

NEW YORK, May H-E;I'l?;lﬂ home

.I—.- BRPERal —amlf p lgahi

FPlurge In summer daytime radlﬁ
thll“ekwasaubutsetwith

s first, The firm was said to be al]

but committed to of th
Buddy Rogers mmfﬂu ABS.
lor ab a dozen weelks during the

'mmﬂuﬂﬂamm

:m&m‘ﬁan t-qﬁip.m,gf
." ) 1 en .]ﬂ ﬂnl?
from 3:45 to 4 _ Toni’ agen
& Cone & » s

.l

and library programing, in addition,
has become so high that advertisers
are virtually being assured an audi-
ence., They are using proven prop-
erties, which give them an equal
level not assured by local live
stanzas,

Frederic Ziv Company, undoubt-
edly the top transcription and library
firm, is gaining new clients for such
veteran shows as Ronald Colman,
Cisco Kid, Guy Lombardo, the Men-
jous, Boston Blackie and Easy Aces,
Harry Goodman is picking up steam
peddling Red Ryder, Ted Lewis,

Jackie Cooper, Jerry Colonna and
Dale Evans, The library firms have
also revamped their operations so
that the programs offer more than
music and so spots can be sold to
sponsors, Ziv -is marketing Dick
Haymes, the Lynn Murray Singers,
Hay Bloch and a new show called
Forward America, starring the late
Walter Huston,

Some web affillates are swinging
over to transcriptions after ousting
their network sustainers, These say
1t is easier to sell spots and partici-
p-tions on such programs, thus de-

00M BOOSTS AM WAXERS

riving revenue from the previously
unproductive time. WFIL, Phila-
delphia, and the Yankee Network
are two AM operations who have re-
cently swiltched to transcripfions,

To cope with the increase in busi-
ness Ziv has made 14 sales appoint-
ments since the beginning of the
year. It now has three new divisions
in the Southeast, Southwest and
North Central. This kind of total
sales’ coverage means that the tran-
seriplion firm poes out and sells
sponsors without waiting for the sta-
tions to do the job,

The smart buy is

e

RADIO....or TV

% .:WII.I. IT

BE?

in WLW-=land!

i

#iHY BOTH?  COVERAGE

_+  DOMINANCE «  PENETRATION = IMPACT .

Television’s tremendous

growth has resulted in a decline
in radio listening. But this decline has been OFFSET
an increase in the total number of radio homes.® And when

by

TV enters a radio home, the total viewing-listening activity
1s more than ever before . . . thus increasing the adver-
tiser's opportunity to selll

oo

£ WHY WLW?  DOMINANCE

o

e

COVERAGE

« + » 13,404,000 people . ..

States. Yes, WLW is still far ahea

coverage since 1946,

listeni
with 257 other stations.

The Nation's Station delivers 20 million home hours of

listening per week in an area comprising 330 counties
4&] nmﬂs 1/10 of the United
I

ln-llll

. COVERAGE—In four weeks, WLW reaches 80.7% of
all radio homes in WLW.Land—an increase of 25% in

DOMINANCE—WLW enjoys 16.6% of all radio
in its Merchandise-Able area ...

PENETRATION—The average radio home in WLW.

tion together ., ..

competing

Land listens to WLW 'S5 hours and 27 minutes per week
« » « more than the four leading competitors combined.

And when you put coverage, dominance and penetra-
HAT'S IMPACT!

Furiﬁfr, on a cost-per-thousand basis, WLW delivers
advertising impressions as lower cost than five combinations
of the best local stations in 21 major markets, The savings
you realize by using WLW, if invested in WLW.Tele-
vision, will result in an additional audience and will
protect your AM advertising dollars in metropolitan TV
areas against the inroads of television.

Cincinnati; WLW-D, Dayton; and

cities,*

W STON? B
gt '.\... o g g I
#EEIEV { e *GN e

= 1 ~— e ™, . i -

The three micro-wave-linked Erualf%fmiuns‘—-WLWT.

W.C, Columbus—
have an average share of Audience of 52.5% from 11 A. M,
to 11 P, M. seven days a week. Compare this to an average
of 28.5% fur-ﬂ:e other five TV stations located in these

RATION = IMPACT » COVERAGE s DOMINANCE 0

And look at the market. It's the 2ND LARCEST TV
MARKET IN THE MIDWEST .

MARKET IN THE NATION.

As for costs, WLW-Television has the sccond lowest
cost in the midwest—as low as 16¢ per-thousand-set owners,

. » 6TH LARGEST TY

=

** AUl WLIW-Television
Videodexs

%licill summer discounts are available

' For complete i-}fnrmnﬂon contact
any of the WLW Sules d_ﬂ‘iﬂ-l in

Hollywood, Cin H
Deytonor Columbag.”

* Al WLW data based on Nielson
; Feb.-Mar., 1940

Reports, April, 1950

= p— = _._}\:. . T 0 - 'Je',.-a{.‘:f B
_IMPACT == COVERAGE »

based om

through September to advertisers on both
W, The Nation's Most Merchandise-Able Station, and on WLW.-Television,
the most dominant television operation In the natio

n's Oth largest TV market.

WLW-Television
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Radio, TV Are U. S. Defense
Dept.’s Best Secret Weapons

WASHINGTON, May 13.—The U. S.
Department of Defense apparently 1s
convineed that in radio and television
it has one of its best ¥secret weapons.”
Already the second most prolific user
of the airlanes, ranking only behind
the Voice of America in amount of
programed material, the department’s
radio-TV branch brass hals are map-
ping wider and bigger use of broad-
casfing. Much of the credit for sue-
cesses scored thus far, the department
foels, is the result of unification of
the armed forces’ efforts in a single

radie-TV department, headed by
Charles E. Dillon. -
Major defense department air

shows are: Time jor Defense, a weekly
half-hour radio series every Tuesday
starting at 10 p.m. over ABC; The
Armed Forcez Hour, weekly TV series
over NBC video web Sunday, 5-6
p.m., and the weekly script series,
Defense Report and Defense News for

Women. On April 18 a new series of
interviews called Primer for Defense
was incorporated into the Time for
Defense show.

Time Documentaries

Time for Defense is highlighted by
unique recorded documentaries bring-
ing to the radio audience, often as
first-timers, actual reports of develop-
ments on new weapons (within the
realm of releasable facts) and modern
methods of combat training. Program
has drawn national attention by ex-
ploits such as the opener when the
audience heard a paratrooper re-
porter, by means of a 12-pound bat-
tery-operated tape recorder strapped
to his waist, describing his experi-
ence from the time he bailed out of
a plane until he hit the ground. On
another occasion, a marine lieutenant
described a helicopter rescue while
dangling from the end of a cable
after being lifted by the copter from
the Potomac River. Still another was
5 tape-recorded description given by
a passenger in a pilotless radio-con-
trolled drone in a power dive from a
height of 15,000 feet to within 2,000
feet of the ground.

One of the headline-making broad-
casts was Major Wes McPherson's
documentary of underwater explora-
tions by the army's deep-sea divers at
Fort Eustis, Va., a broadcast which
revealed for the first time the dis-
covery of one of the frigates that
went down in the famous Revolution-
ary War sea battle that was climaxed
by the Yorktown surrender. Show's
supervisor and writer is Stanley Field,
while Capt. Mark Meranda, who was

Hew lully aviomeiic sguipmanl
sures lodhiul REPRODUCTIONS, of
kighaal quality and wnifermily

FAST DEPENDABLE SERVICE
LARGE- QUANTITY FRICES

LMALL- QUANTITY DRDERS

EACH Ioo

IN LOTS OF

il Lawni Fogna in Lorper Ceanfibes

Send for FREE SAMPLE and Price Lisl

REPRUUUCTU PO BOX 186! Dept C

MEW HAVEN.CONN.

an actors’ agent in Hollywood before
the war, is the show’s director.

The Armed Forees Hour TV series
has featured realism, such as the per-
formance of the navy's demolition
team Frogmen from a swimming pool
adjacent to the WNBW-TV studios in
the Wardman-Park Hotel here. Show
has presented some first-time show-
ings of film from the defense depart-
ment's private stock. Future pro-
grams will deal with deep-sea diving,
service customs and traditions, or-
dnance and air history. Co-producers
are Major Bob Keim and navy Lieut.
Ben Greenberg.

Tele Awaits
NLRB Action
On Talent

NEW YORK, May 13.—Altho it has
met twice with Television Authority
(TVA) and has a meeting scheduled
with the Screen Actors' Guild (SAG)
Tuesday (16), the video networks,
agencies and packagers are actually
marking time until the National Labor
Relations Board (NLRB) clarifies
which of the unions is to have juris-
diction over video talent. Both labor
orgs already have filed with the
NLREB, but the SAG has called for a
regional hearing on the Coast, while
TVA has asked for nalionwide hear-
ings. An NLRB decision is expected
shortly.

SAG demands from web producers
of motion pictures are not known, but
some guidance can be obtained from
its unconcluded TV contract discus-
sions with Hollywood video fillm out-
fits. The Coast TV filmers balked at
SACG demands for reuse fees for films
and asked discussion on the issue be
postponed for a year. SAG, however,
has made video movie makers agree
to pay the theatrical Alm minimum
scale of $55 a day. Producers making
pictures for exhibition on TV and in
theaters must alse bargain separately

With 600G Suit

NEW YORK, May 13.—A $600,000
damage action was filed in New York
Supreme Court this week by o'k
leader Fhil Spitalny sgainst Michael
Curtis, film producer, and Warner
Bros. Pictures (WB). Spitalny asked
for an order compelling the defend-
anis to allow him to examine their
books and records. The suit involves
the use of the title, style and format
of Spitalny's radio show Hour of
Charm, which Spitalny charged Cur-
tis and WEB appropriated for their
film, My Dream Is Yours.

Sqitalny claime he is sole and ex-
clusive owner of all rights to the
Hour _uf Charm and that it was ap-
propriated for the picture without his
consent, Curtis and WB, in their
defense, denied all allegations.

Martin & Lewis
Cut the Nut On

Tele Showings

HOLLYWOOD, May 13.—The up-
coming Martin and Lewis tele show
will be peddled from paper, mark-
ing the first time NBC-TV here has
felt secure enough to by-pass tried-
and-true film or Kine auditions. Web
programers feel that the Martin and
Lewis talents are well known to all,
needing no further showcase other
than sample script and presentation.
Thus, web reaps a savings of several
thousand dollars required to produce
auditions.

Sample script, penned by Charlie
Isaacs and Hal Goodman, has been
okaved by web tele program topper
Norman Blackburn and will be un-
veiled soon to several prospective
bank-rollers. In addition, kine clips
of previous Martin and Lewis guest
shots on such stanzas as the Milton
Berle show will be edited for perusal
by any sponsor who may want a sec-
ond glance. <

Show will be peddled for approxi-
mately $15,000 per half-hour frame.
Talent will include varlety acts in
addition to the comedy team, with
Dick Stabile's ork providing musical

for film's use in each medium.

backgrounds.

Brief and

Last-Minute Digest of AM-TV News
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3 New Secret
Gims on Kine
All Are in Proven Class

{Continued from page 4)
To support their arguments, they have
pointed to shows launched by other
webs, such as the CBS Ed Wynn and
Alan Young stanzas, neither of which
has set the world on fire.

Situation reached a crisis six
months agoe when several Eastern
agency execs visiting Hollywood pub-
licity agencies knocked Coast kines
and asked "Why talk about kines when
NBC guys in New York don'lt even
have a kind word to say about their
Coast brethren.” Word of this got to
Sid Strotz, NBC Western division
veepee, who flew to New York for a
showdown with home office tele men,
Reportedly ironed out to his satisfae-
tion, Strotz returned home thinking
that kines would be treated more
kindly.
Last week, however, NBC tele top- |
per Pat Weaver, here for a visit, de-
clared again that tele's future would
depend on live airings and that Kines
weren't up to snuff. He further added
that Hollywood video won't begin to
roll until 1952, projected date of
coaxial cable launching from coast
to coast. Privately, Wazaver's pro-
nouncement was met coldly here. Re-
action was one of confusion, since the
exec's statements were contrary to all
hopes and aspirations of Hollywood's
plans.

Realistically, it is argued that fac-
tors other than program content make
the coaxial ecable neither completely
practical nor desirable, The three-
hour time differential, lack of suf-
ficient Western markets, and terriffic
cable costs will discourage full-scale
cable airings save for top bankrollers.
Coast-to-Coast cable charges were

Denver are vast stretches of un

as in radio, the “delayed transeri
time dif-

ference between coasts.

effect “reverse thinking By prov-

originated kines

KTTV, CBS and Warner Bros.' o
program director, 1o join 1
weel as manager of television o
tor for Ruthrauff & Ryan, and

and for Morse International

Paul Lukas’s TV “Intrigue”
CBS last week was reported
adventure series

a regular slot if
formerly titled “The
packaged by Roger Kay.

Thursday nights, The William
show for the zipper outfit.

Tidewater Oil Plunges
Tidewater Associates
plunge into TV and signed to §
Hollywood” airer on the D
from 10 to 10:30 p.m.

Moss Hart

{all being produced by West
TV with “Answer, Yes or No" on

Chevrolet will again sponsor
ear August 13, The 15-minute
rmme of the derby,

¢ a summer replacement, with
it clicks during the hot weather
Cheater,” is getting a new {ag,

Conmar Weighs BBC Variety for
Conmar Zippers reportedly plans to expand its TV coverage with
additional outlets, on the basis of its current experience wi Cafe

Continental,” the BBC video variety film aired over
H. Weintraub Agency

Into TV With _
0il Company Thursday (11) took its initial
onsar Putman

ont web,
Lennen & Mitchell

To Host Hooker Dramatic

Moss Hart will play host in a new hour
+ o Hooker. The playwright
NBC-TV for the same

Chevvy To Sponsor Soapboax Derby on CBS Again

Smith Ankles to WCAU-TV Program Director Post

Thomas Freebairn Smith, with

20 years in AM and TV, has left
utlets in Hollywood where he was

the staff of WCAU-TV, Philadelphia, next
erations, _
oote, Cone & Belding,
in New York.

was also radio direc-

Smith
in Hollywoed,

Mulled by CBS

et to take on the Paul Lukas TV
an eye to giving it
period. The stanza,
“Intrigue.” It is

TV Expansion

WNBET, New York,
handles the BBC

“B’way to H'wood”

‘s “Broadway to
beginning Wednesday (17)
is the agency on the account.

Hour in Fall

dramatic ﬁam:eﬂ?ﬂm

packager.

the Soapbox Derby over CBS this
’h:w wﬁl originate in Akron, the

fixed at between $50,000 and $75,000
per hour. Between Los Angeles and
lated land, making for mldmﬂh
waste in coverage via cable. Thirdly
p-
tion® or kine will become
practice to make up for the
In launching new technical devel-
opments, Hollywood NEBC wanis fo
ing their claims of new and improved
kine qualities in beaming New York
Gotham will install the same set-up
for coaxial
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featuring a different top comic each
week. Talent line-up tentatively
would inelude Bob Hope, Eddie Can-
tor, Fred Allen, and Martin and
Lewis, among others.

Idea Is to bufld a permanent com-
edy slot similar to NBC's Saturday
Night Revue series airing from New
York. Comics would rotate stints
, 50 that each gagster wolld do about
one shot monthly, thereby not inter-
iﬁﬂng with any of their regular tele

OWS.

Bankroller, possibly a beer or oil
firm, would foot the entire bill, with
estimated nut for talent running
$20,000 weekly. Series will probably
originate live over the NBC-TV East-
networl.,

Drive Vs. Racing
Info Nixes WJLB
Pact After 3 Weeks

. DETROIT, May 13.—Racing infor-
tion has disappeared from the local
| ves as the direct result of a
campaign against race dope by the

after WILB had bought Trans-Radio
F'ress service on racing on a wvear's
contract, and only three davs of race
Programs were aired before John
Lord Booth, station owner, decided
o eliminate the service, The result
was that the station bought back its
contract at a considerable price,

l Racing information was given at
half hourly intervals but was care-
fully controlled to avoid any possibil-

of use as a bookie service. In-
ormation was held back for a mini-
um of two races before being broad-
ast. Only the winners, plus second
nd third ‘places and prices were
, With scratches, jockeys, and
r information purposely omit-
1 Trans-Radio Press told the sta-
on management that its handling of
2 race track information was the
leanest in radio.

' The program was sustaining during
its brief life, but was slated to be
sold to local car dealers. Booth's
riginal idea was that the information
hould be carried as a matter of public
iervice because of popular interest,
nuch as at least one local paper de-
jended its coverage of the same fisld
is legitimate news. However, when
18 issue was openly raised, it was
:f ded that the special position of
fadio in the communications field
justified the elimination.
i

i

Bistros Unfit for
ﬁgM Chatter Origin,
Sez Ontario Board
(@ 0

Control Board of ﬂnﬁﬂlgh:.!tm lhtil.:
Weele moved three radio shows cut
€ pight clubs  The boar is ban-
ling all personal interviews for radio

=

¥ R R!

_ Rick Campbell's
the downtown Brown
‘Bob Kester.’s Luncheon
Zoncord Tavern.

ade Using
Top-$$ Comics

HOLLYWOOD, May 13—NBC is

currently cooking plans to launch a
super “comedy cavalcade” TV series
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[“Double or Nothing” Has Double

T'rouble: Carneval, Maher’s Suits

NEW YORK, May 13.—There was
double trouble this week for Double
or Nothing, veteran radio quiz show,
In New York, State Supreme Court
Justice Kenneth O'Brien granted a
motion for examination of NBC, the
William Morris Agency (WM), and
Ward Wheelock, ad agency for Camp-
bell Soup, preparatory to trial on
a suit instituted by Charles Carneval.
In Toronto, however, econtinuation
was refused a temporary injunction
against airing of the show over
CEKEY in a suit against the sponsor-
ing Campbell Soup Company brought
by Maher's Reliance Shoe Company.
The New York suit has actor-

Nestles Buys Up
“Mr. L.” for Fall

NEW YORK, May 13.—The Nestle
Company, Inec., this week purchased
Mr. I. Magination from CBS-TV for
next fall. The kid program, jointly
owned by Norman and Irving Pincus

and CBS-TV, will remain in its 6:30-
7 Sunday night slot when it goes com-
mercial,

writer Carneval, also known as
J. C. E. Carneval, claiming in his
suit that he and the WM agency en-
tered into an agreement in November,
1946, whereby he was to submit an
idea and script for a give-away show.
The complaint alleged that he had
previously copyrighted such a show
the preceding year and presented it
to WM in revised form under the
title American Sweepstakes which,
he alleged, WM in 1947 incorporated

substantially in its version of Double
or Nothing.

Counter Action

Carneval is demanding $250 for
each show aired, plus an injunction
and accounting of the profits derived.
The defendants filed response, asking
dismissal, alleged that Carneval's pro-
gram and script were nither new,
original nor unique and were not
copyrightable. They also claimed that
broadcasting of his format would
have been illegal in New York and
other States.

The Canadian suit had Maher's
charging prior to the title, since it
had copyrighted the title in that
country in 1840 affer gaining rights
from the show's originator, Rai
Purdy. The shoe firm, which oper-
ates 60 shoe stores in Canada, said
continued airing of another stanza
with the same title by Campbell's
would cause eonfusion. Maher's show

Doherty, Clifford & Shenfield is the
agency.

is on CFRB.
The presiding judge, however, felt

P. Morris Buys
“Mike” as Sub
For“Your Life”

NEW YORK, May 13.—Philip Mor-
ris this week bought Allen Funt's
Candid Mike to replace Ralph Ed-
wards's This Is Your Life for 13 weeks
this summer., The show is on CBS
Tuesday nights 9:30-10. The agency
is Biow.

This will mean that the cigarette
company will be sponsoring both
Candid Camera on TV and Candid
Mike on radio. One out of six inter-
views filmed is usuable on the widea
version of the program, while three
of the remaining five will have the
sound track taped for the radio ver-
sion, making the latter a low-budget
operation.

Philip Morris also purchased the
Thursday evening 10-10:30 slot from
CBS-TV for a new program. The
bankroller has optioned Ben Blue for
the new time, but still is considering
a TV version of Horace Heidt. A de-
cision will be made by Mavy 19,

otherwise. The opinion was that one
person could not be given “the ex-
clusive right to such a well-known
English phrase even tho that pur-
ports to be in connection with radio
broadcasting.” The decision was for
refusal of continuation of the injunc-
tion on the grounds that there is
“little likelihood of the plaintiff's
shoes being confused with the de-
fendant's pork and beans." Two dif-

ferent :hows with the same title thus
will continue to air in Canada.

"
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Boston Garden Op Bans TV,
Sez It’s “Poison to B. 0.”

BOSTON, May 13.—Walter Brown,
manager of the Boston Garden, told
The Billboard this week, "1 will not
televise anything out of the Garden
while I still have my sanity, and
you can quote me on that., 1 pre-
dict that, within two wyears, neither
the Boston Red Sox nor the Boston
Braves will televise any more games."

Adding that “television has ruined
minor league baseball” Brown
pointed out that a 40,000 Atlanta gate
drop in baseball was laid to tele-
vision. Hockey is televised out of
the Garden by the Boston Bruins,
but Brown claims hockey televises
poorly and doesn't hurt. Brown said
that all sports promoters in the
Boston area were agreed that video
broadeasting of events was a direct

___,nysihﬂd of committing financial sui-
cide,

“T've been accused of being against
anything that doesn't mean a dollar
for the Garden,” Brown said, “but
regardless of that, it is plain common
sense that television doesn't help
any sports or show event, and those

WITG COVERAGE

(Continued from page 6)
mercials are about the same as on
other shows by the same sponsor, One
sight plug is used after each inning,
and the sporiscasters toss in sound
plugs on double plays and homers
for which free smokes are donated to
service hospitals,

Video rights to the games were
bought by Chesterfields in a pack-
age deal along with radio rights and
exclusive rights to the ball park's
billboards, The total sum was un=-
disclosed but is reported to be
$150,000. Club Prexy Clark Griffith
last week =zaid he would ban TV after
this year because gate receipls are
down. Ben Atlas,
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who say it does are plain nuts,” He
pointed to falling attendance at all
sports events which were and are
being televised. Only sports Boston
gets on video now are the home base-
ball games of the Braves and Red
Sox, and wrestling from Chicago.
Brown has been consistently out-
spoken in his thesis that television
is not good for the gate. Recently,
he told a meeting of ring operators

from the U, S, and Canada that video
was poison for the b.o.

WCPO-TV AND HOYT

(Continued from page 6)
picture comes up sharp, the filtering
thru the screen serves as somewhat
of a mental hazard to the looker-in.
To handle the commentary for the
simulcast (WCPO also has the ex on
AM for the Reds' games) the station
has one of the most accomplished
baseball spielers in the nation in
Waite Hoyt, former American and
National League pitching star. Im-
mensely popular with local fans,
Hoyt's abundance of baseball savvy
garnered by actual experience, his
resonant voice and his deftness for
ad libbing in a pinch make him a
stand-out in his field. His stock rose
immeasurably during the last World
Series when local fans were made
to take their baseball “without the
Hoyt's magic verbal continuily weav-
ing.

Again sponsoring the WCPO simul-
cast is the Burger Brewing Company
of Cincinnati. Commercials are well
handled and kept within bounds.
Opening commercizal is a stock intro in
film and sound. A film plug with
commentary is spotted ¢ the com-
pletion of each ful] inning. At the
end of each half inning the Burger
name is superimposed on the field,
with just a few words for the radio
listeners. All in all, a solid job.
Bill Sachs.

PHILLY STATIONS TEST

(Continued from page 6)
to the transmitter of each station
carrying the game by micro-wave
relay.

Ball games this year have only two
sponsors. Last year Camel ciga-
rettes made a third. Alternating
game for game, Atlantic Refining,
thru N. W. Aver, and Ballantine Ale,
thru J. Walter Thompson, are again
footing the bills. Ayer Agency holds
the wvideo rights, and while figures
are not disclosed, rellable reporis have
it that each club rates het:ween
$30.000 and $50,000 for the rights.
Stations sre paid a flat fee on a per
game basis, regardless of the number
of games to be carried this season. It
is understood that the time charges
will find “better than" $100,000 split
among the three stations.

Each sponsor gets four regular com-
mercials, never over a minute each,
to each game. In addition, there iz
a sight plug every inning as the
camera flashes to the scoreboard
which carries sponsor identification
which is emphasized with a vocal
plug. Moreover, announcers weave
commercial descriptives with the
plays, such as calling it a White Flash
strike out, a Ballantine hit or an At-
lantic homer. Maurice Orodenker.

HUB’S WNAC-WBZTV

(Continued from page 6)
a Zoomar single lens camera at first
base. Last year both used three
CAMEras. .

So far as plugs are concerned they
are scattered thruout each broadcast
so as to be unobtrusive, and the spon-
sors have made it a policy to always
sacrifice the plug, voice or sight for
the game—something unusual and
heartening in TV. About 20-odd sight
plugs (from brief films to scans of
{the sponsor's scoreboard) are used,
and 30-odd voice plugs (from game
identification to regular commercials).

| month. Among 1

L ': ' R |

TV, Kayo idle
NEW YO 13.—Arrid 1

(AW YORE, May 18 —rid

theT‘VﬂreﬂhnnIShgu'Arh. he
product already bankrolls 15 minute:
Satur
a kine

Color Bo:ﬁ Score

WASHINGTON, May 13—
The current box score on the
Federal Communications Com-
mission's color TV hearings:

Ten thousand pages of festi-
mony, 60 volumes of printed
records, plus 450 exhibils. The
hearing itself is in its ninth
est con-
tributions to the hearing record
from the witness chair was that
of David Sarnoff, chairman of
the RCA board of directors. His
testimony, in two days last
week, runs to 300 pages in the
hearing record.

of the radie version on CBS:
day nights. On the basis of
of the show, its TV s
regarded even greater, -
Meanwhile Arrid Is also mulling a
cancellation of ils Jimmy Fidler pro-
gram on ABC Sunday evenings.

SQUEEZE PLAY
(Continued from page 6)

who shuttle belween the WABD mike

and thoss of WMEH.,M
Dodger coverage year has
swilched camera positions, with

Zoomar near first base. Cameras are
at first, third, home and beside the
Dodger dugout near first. Latter hs
added good close-ups of pitchers, bu
also drags in non-paid commercia
for a shoe polish which has a sign
left field, something being remediec

by using another camera for coverageg
of the pitcher. All outlels are doinf)
top-grade coverage Jjobs,

WOR-TV uses three film plugs pl
live scoreboard plugs after every i
ning for Schaefer Beer besides {
wsual u:nlﬂar spmsn; Plt!%‘l&m Yﬂmkl ﬂs ‘
eight r audio plugs, five !

commercials and four to five Ballan-§
tine Beer trade-mark slides per game,

the latter superim on the fleld
Gilants get four silent Alm plugs with
audio tmml thhi uﬂ;i p-'-lcardm each
rpame, plus red , plugs
lensed under the stands, and nu

WWJ ZOOMS COVERAGE

(Continued from page 6)

the Zoomar is already broken in for
swift work in_special plays in most
parts of the field as well as fouls into
the stands. Especially siriking was a
beautiful close-up of a disputed steal
into third. However, over-all "cov-
erage was disappeinting in the portion
of field visible when two or more men
were on base, and experienced fans
lost track of the men on, in the con-
ceniration on a particular dramatie
angle, Continuity aside, more frequent
cut-ins in really distant over-all fleld
views are desirable,

Harry Heilmann, ex-Tiger star,
knows the game and players like his
own skin, and carries the whole audig
load with complete competence unas-
sisted. Simulcasting to a special net
of some 20 radio stations, he doesn't
let the listener lose a thing,d nrt!‘d
throws in significant data to aid the io salls - st arfleld
casual listener and delight the cog- ST JI5E0 - 5?.,.. Chase.
noscenti. He doesn’t need help to do n

the job.

Commercial format for Goebel | wyp'S BASEBALL

Brewing Company is very flexible
by contract, with a proviso that no
plugs shall interfere with action cov-
erage. Three formal commercials are
used, in second, third and fifth in-
nings, others tassed in as the develop-
ment of the game permils, Some are
film presentations, others are done
live by Heilmann himself, with the
aid of an animated gadget, Brewster
the Rooster, which is the Goebel
trademark. Camera shows him giving
with the commercial right in the box
at the field. He's located in the eamera
box on the first base line, a position
that appears very adeguate and closer
to the scene of action than his spot 90
feet up in the air in the press box
last year. Actual camera pick-up is a
nice piece of direct sincerity in the
commercial. Haviland F. Reves.

Dudley. The station uses &
cameras, as did WEWS, the Seripp:
Howard outlet that did the shows st
vear. Placement of cameras has on
at the home plate end of the photog
rapher’s gallery opposite the firs
base foul line, one in the . bo
and one at the plate end of ralle
along third base foul line,
Coverage is good, but still to &
solved is some way o place a camer
behind home plate without interferin
with the view of paying customers,
The result is a lot better view o
the game than anyone had over tee
vee here last year. And commercia
—{or Standard Brewing :
half the games and for Atlas Hadi
Stores (Phileo dealers) the other hal
~ | _gre held to 40-second visuals afte

-

CHI BASEBALL TOPS

(Continued from page 6)
ment as last year: Two on press box
ramp in back of third and one lower |.
in back of third base line. Latter
uses special mirror arrangement for
getting shots inside dugout.

WBKB's sponsors for Cubs games
are Chrysler Dealers of Chicago and
Atlas Prager Beer. Verbal commer-
ciale are limited to about six 25-
second blurbs per game. In addition,
Chrysler uses two 45-second films and
three slide announcements of about
10 seconds each. Aﬂci.n also has three
one-minute film pitches.

Joe Wilson handles volce assign-
ment on all WBKB baseball telecasts.

Cy Wagner,
" contest

NBC'S WOE
ot fon e
fin

;ﬁﬁlﬁ 000 monthly and likely to hit

hver $16.000,000 in 1950

web will i:l:l“ to ex

radio . .
the audience-magnets, and let

names, abotrt “i_m' .. .

the other webs worry
proving” the medium.

.I'h“mﬂ- "
locate on

ork seems to be adequate.
s H Bill Riley,

up on ABC
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BillbBard
Ust s

Designates Radle Review

Around the Circui

Radio ahd Tel;:vision
Program Reviews

e e e -

Dealgnates Televislon Review

Fl'

Brief and Important
Last=Minute Digest of AM-TV News

The Trap

Reviewed Tuesday (2), 11 to 11:15
m. EDT, Sponsored by L. Sonneborn
ons, Ine,, for Amalie Motor Oil thru
icks & Greist Agency over WCBS-TV,
ew York. Producer-directar, Byron Paul:
st, Steve Ellis and Guy Wallace: guest,
any Janiro,

Amalie's latest TV effort in the
ay of a local show is this weekly
ports item, featuring Steve Ellis
and lf}ujr Wallace. Obviously
-2 | done with a minimum of pro-
@) duction effort, it nevertheless
F]IN proved palatable, if no revolu-
tionary epic in the TV art
r Show touches on a few sports,
jkes a bow in the direction of the
ual and presents an interview,
the opening stanza, with boxer
pny Janiro.
Ellis and Wallace are exuberant
pung men who fortunately are con-
ped to 15 minutes. I the show were
v longer they might tend to be
erpowering. Stanza opened with
rundown of major league baseball
ores, something which could be
ipped on a weekly program. Also
ncellations and night games se-
rrely limited the number of scores
¥ could offer, Following this
me a group of short squibs about
rious sports. The interview with
niro brought out the startling fact
at Tony, altho only 22, has earned
er $200,000. In a bit of hﬂl‘sEplﬂ}’.
allace imitated Rocky Graziano,
niro's last opponent, showing the
bek's  jab  method, while Tony
monsirated his hooks on Ellis, who
rcked them apily.
Show wound up with Wallace simu-
ting a pitcher with men on bases,
d Ellis interpreting the new balk
e. In all, the stanza proved in-
rmal, easygoing and fairly humor-
g'h!ti 111: bit gl?vtj:hanldked. The boys
e a make something
L of this show. Sam Chasze.

Hands of Destiny

Reviewed Friday (28), 8-8:30 p.m.
. Sponsored by New York Chevrolet
slers’  Association thru  Campbell-
ald via WABD, New York. Director,
ank Bunetta, 'W'rilru. Lawrence Men-

and  Charles Speer. Music, Lew
hite, m’t: ang g::{k, Siutdhg White,
es Malonay, Ri nders, Ray
\derick, Frederick Draper.

2L

SIANINE

and

o3 | considerably broadens the
@® show’s script scope, coincides
i:“ with the series’ bow as a co-
4 mp:hnw under local sponsor-

ship of the New York, New
and ﬂntﬁi::uﬂm Chevrolet

1 line with the public’s current
for Scleuce fistiny. et Fmres:
centered |

[
I8

[Sey
=

ale

|

Reviewed Saturday (6), 9-10 p.m.
EDT. Sustaining via the CBS-TV net-
work, Producer, Frank Heller., Director,
Yul Brynner, Original script and adapta-
tion, Hugh Pentecost., Music, Fred Feibel.
Sets, Leo Kerz. Cast: Wright King, How-
ard Wierum, Larry Fletcher, Dorothy
Sands, Cara Williams, John Hudson,
Richard Boone and Boris Marshalov,

CBS-TV has faken the televiewer
another Ilong step forward, The
medium moved ahead on its profes-
sional ways in drama early this sea-
son when the production qual-
| ity improved to the point
where it matched many films.
Now, with the presentation of
the second of the dramatic
series, which CBS-TV ecalls
The Trap, video is offering more ma-
ture entertainment of an original na-
ture.

Title Lonely Boy, the opus tells of
a teen-ager on the verge of a crack-
up. Neglected by his father, a night
club owner, and shunted from prep
school to prep school, the kid has no-
where to turn. Only the headmaster
and his sister offer him the slightest
sympathy. The crisis comes when a
hard dame, who is blackmailing his
father into marriage, sadistically al-
lows the boy to think she is interested
in him. His neurosis grows when he
learns the truth and her subseguent
murder almost pinned on him.

Hugh Pentecost's taut writing was
imaginative, steadily accentuated the
suspense, and explored the characters
and relationships on more than a
superficial level. Production, direction
and camera-work were of similar
quality.

The acting was consistently good.
As the boy, Wright King called for
superlatives, Never hysterically neu-
rotic, as many bad actors are, he
played on a key of inner torment, The
others — Howard Wierum, Larry
Fletcher, Dorothy Sands, John Hud-
son, Richard Boone, Boris Marshaloy
and Cara Willlams—were egually
good, The beautiful Miss Williams,
with her stagey style, should Erow
into quite a TV luminary.

Strangely enough, the organ, some-
times an irritant in radio, seems to
have found its metier as a mood
heightener in TV, Leon Morse.

the, the saucer set was darned choosy
and ultimately decided to by-pass
war-forn earth in favor of another
planet location. By that time Joe
Public had labeled the professor a
erackpot, so he and his wife joined
the saucer safari into space.

Ingenious Production
Production-wise the airer was
easily one of the most ingenious
dramas ever staged on video. Parts
of the script were unnecessarily
padded with trite melodrama, but
the story struck sparks with its open-
ing shot of shimmering space, a
pulsating “talking” light rav effect
and a powerful close-up of the pro-
fessor's distorted face at the ocli-
mactic point of “brain contact” with
the light men. Unfortunately, tho,
with the exception of Bruno Wick as
the professor and Richard Sanders as
the “voice of a flying saucer,” all
acting wasn't on a par with the pro-
duction,
The Chevrolet commercials fol-
a varied pattern, including a
conventional-type film clip of new
models and an imaginative animated
take-off on the headless horseman.-
The latter was positively pun-happy.
(Le. “I lost head over Chevrolet
ity my lid over the servy-
fce . . . and you get a head with

Block Drugs Buys “Quick as

Huddle on “Truth” Renewal, Possible Shift to TV

Henewal negotiations between the Compton Ageney and Ralph
Edwards, owner of “Truth or Consequences,” began in Hollywood last
week-end, with fate of the show to be decided Tuesday (16). In Holly-
wood for talks with Edwards were Lewis Titterton, radio-tele chieftain
for Compton, and Gail Smith, manager, radio and tele department.
Procter & Gamble (P&G) productions, Among possibilities rumored
by sources close to the bankroller was shelving of the radio stanza
in favor of a tele showing, beginning next fall. Should P&G switch
to tele, biggest problem to be settled would be whether Edwards would
be permitied to peddle the AM version or be obliged to drop the radio
stanza. Price factor will also be important, since the AM show now
costs approximately $13,000, Also to be settled is whether show re-
mains on NBC or switches to CBS.

Los Angeles Times Hops Radio-TV Wagon

The Los Angeles Times, powerful morning daily and the last
anti-radio holdout, swung over to the broadcasters’ side Sunday (T4)
with the launching of a daily radio-tele page and column to be edited
by Walter Ames, Thus ends a cycle of radio-press feuding which for
yvears made Los Angeles one of nation's worst spots to snag cuffo
publicity for radio and video shows, The Times is the last of five
downtown dailies to join the trend started over a year ago when The
Mirror, afternoon sister publication of The Times, cracked the anti-
radio ban with daily column.

Western Radio Network To Expand Programing

Hollywood-centered Western Radio Network, regional skein
launched several weeks ago by Allen Miner's Theatrical Productions,
Inc., last week disclosed plans to go into programing other than base-
ball. Miner said the network, which now includes 12 California sta-
tions, with four more joining next month would become a talent net
featuring live Hollywood shows., Programs will be fed to affiliates
via leased lines and transcribed for sale outside of California markets,

KTSL, Hollywood, Skeds Daytime TV Plunge

Don Lee tele Station KTSL, Hollywood, will plunge into daytime
video within six weeks., Outlet will kick off in early afternoon, five
days weekly, with programing to include special housewife-appeal
stanzas, disk jockey sets and similar low-budget airers. Station thus
follows the lead set by KFI-TV and KLAC-TV, which are veterans
in the daytime video field. KNBH, NBC's local-owned tele outlet,
recently revealed plans to go daytime in September.

WINS Denies Its Up for Sale

K. T. Murphy, business head and co-manager of WINS, New York,
last week issued a general denial of recent trade rumors that the
Crosley Corporation still has the station on the sales block, He
added that sales have shown a big increase lately and Crosley has
authorized an expanded budget for additional newspaper and trade
advertising to plug the station's new programing and sales set-up.

Kudner May Get Piece of Lever Business

Indications last week were that the
with some of the Lever Bros, business,
Lever was well acquainted with Kudner
he was with Ruthruff & Ryan.

Kudner Agency may wind up
but the product's undecided.
TV topper Mike Kirk while

Bisquick Hunts Daytimer for Singing Star

Bisquick last week was shn{lping for a daytime across-the-board
stanza to star a singing personality which the General Mills product
has not yet selected. No web has been chosen.

CBS Signs Joey Adams, First for “Rate Your Mate"

CBS last week signed Joey Adams to a contract for his radio and
TV services. The diminutive comic's first chore will be ‘“Rate Your
Mate,” one of the new CBS sustainers.

NBC-TV Cuts Kine of Morgan’s “Talent Hunt"

NBC-TV this week wasg cutting a kine of a new Henry Morgan
vehicle called “The Great Talent Hunt." Formerly an old MBS Mor-
gan radio show, the half-hour program will concentrate on screwball
talent. Arnold Stang will be included in the cast.

Sylvania Picks Up ABC “Game of Day” for Fall

Sylvania Electric last week was reported looking ahead to the

fall by pi hﬂzi up ABC's “Game of the Day” football broadcasts.
Kenyon & Eckhardt is the firm's agency.

a Flash’ Two Days Weekly:

Block Drug last week was reported to have bought “Quick as a

Flash" on ABC two days a week starting September 19. Block would

Ei;.-k up the 11:30 to 11:55 a.m, show Tuesdays and Thursdays over the
asic web and five groups. Cecil & Presbrey i the agency.

w

Barry Moore Upped by CBS

CBS-TV last week upped Barry Moore to executive-producer

status, The former singer previously worked under a combined direc-
tor-singer-producer contract. Donald Davis, of World Video, is also

being considered by CBS-TV for the same kind of berth.
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3 Big .Firms
Set Pace on
Tapering Off

To Ease Dealer Burden

By Jerry Wexler

NEW YOREK, May 13.—A move to
curb the wvirtually unrestricted num-
ber of record releases is afoot in the
disk industry, with RCA, Victor,
Decca and Capitol setting the pace.
The tapering off may be only par-
tially stiributed to the anticipation
of a summer letdown; the prime fac-
tor at this time is the clogging of
sales channels from factory to dealer
with the heaviest inventory in record
business history.

The diskeries, taken aback by a
gerious sales drop in the past two
weeks—one major reports that its
volume fell 50 per cent in that period
—feel that a cut In the number of
weekly releases may be the way out
of the woods. The dealer's burden
would be lightened (a burden further
complicated by the necessity of carry-
ing a three-speed inventory), permit-
ting him to concentrate on a few disks
at a time, and also enabling him to
purchase those disks, where until
now his cash has been tied up in
overloading inventories.

An RCA spokesman pointed out
that the policy of whole-hog releases
is bound to produce a sirong quota
of “stiffs," and that while the hit
disks look good in the charls, the
myriad flops are a terrific drain on
the hits’ profits. It has been decided
at Victor, therefore, to return to the
policy of three or four pops a week,
and a de-emphasis on special re-
leases designed for purposes of
coverage of hits on other labels,

The situation at Victor will be
camplicated by the commitments to
arlists, both to the recent graduates
from the Bluebird label, and the
established Victor performers, It
muy safely be predicted that, to hew
to the line of fewer releases, the
ertist roster is in for a trimming.
The Bluebird roll call now consists
of one name—Lucy Ann Polk, who
is being kept as a sort of token raison
d'etre for the label. Victor is al-
most, but not completely, convinced
that the 49-cent record is a dud, and

(See Curb on New Disk on page 41)

MCA Grip Ships
OnN. Y. Waldorf

NEW YORE, May 13.—Music Cor-
ration of America's (MCA) grip on
and buying in the Waldor{-Astoria
Hotel here was just about thoroly
snapped this week when Joe Glaser’'s
Associated Booking Corporation
(ABC) wirtually succeeded in snag-
ging the mid-summer five-week
period on the Starlight Roof for Phil
Spitalny and his all-girl aggregation.
Last week Willard Alexander broke
thru with bookings for Sammy Kaye
and Vaughn Monroe (The Billboard,
May 13). Glaser has had the date
confirmed by WMerriel Abbott, who
books the Hilton chain, but it still is
in abeyance pending the cancellation
and rerouting of the Spitalny itein-
erary as it currently stands,

If tMe necessary date shifting is ac-
complished, and Glaser believes it
can be, Spitalny would go into the
roof spot July 27 for flve weeks. This
will mark Spitalny's first location
}ob here in many years.

MUSIC |
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NEW YORE, May 13.—Presiding
at a hearing for a new trial in Chi-
cago Federal District Court in
the Shapiro-Bernstein wvs. Miracle
Records case, Judge Michael L. Igoe
Friday (12) turmmed down Sidney
Wattenberg's request to act as ami-
cus curiae in the suit when he learned
that Shapiro-Bernstein was a mem-
ber of the Musie Publishers' Protec-
tive Association (MPPA), for whom
Wattenberg is acting. Judge Igoe
also turned down the game bid on
the part of the Songwriters' Protec-
tive Association (SPA), whom their
attorneys, John Schulman and Wil-

Day, Col. Feud
Still Smoldering

HOLLYWOOD, May 13.—Feud be-
tween Doris Day and Columbia Rec-
ords continued to smolder this week as
Marty Melcher, agent, denied reports
that all had been patched up. Mel-
cher, far from happy with Columbia,
said he had offered to buy back Miss
Day's contract from plattery. How
much said contract was worth to
either Melcher or Columbia was not
stated.

Melcher admitted that Columbia
had made *“fabulous concessions” to
Miss Day, but it was still not enough
to satisfy him. Among Columbia's
concessions was an agreement fto
triple la Day’s guarantee, Melcher
said, however, that he wanted a firm
10-yvear deal at $100,000 yearly plus
allocation of $15,000 annually for disk
jockey promotion. Demands, Melcher
admitted, were mighty stiff and un-
likely to be mel

The alternative would be a swit_r:h
to another label, probably RCA Vie-
tor, which has been romancing the
thrush. Meanwhile Melcher real-
istically recognized existing pact and
said he would not halt further Day
diskings.

Herman, Gastel
Part Company

HOLLYWOOD, May 13.—Baloner
Woody Herman and Personal Man-
ager Carlos Gastel have parted ways
after a two-year association. Accord-
ing to Gastel, the batoner is still
clearing up his md{;.!:;l:fdnﬁss I::ulr gs
former managers, arb, ren-
burg and Vallon, This left slim pu:k-
ings for Gastel, who claims he wasn'l
making expenses in handling Her-
man, despite thle fact r‘th:}n the Herd
was taking in plenty of coin.

‘Hizr:mm:!;g was the first established
talent property to join the Gastel
siable. All others were picked up by
the p.m. when they were still in the
non-name bracket and built into
names. Tho Gastel says he and Her-
man parted amicably, the p.m. con-
tends he will stick to his former
policy of building properties rather
than acquiring ready-made names.
Latest to join the Gastel stable is
Meynard Ferguson, youthful high-
fiving trumpeter currently featured
on tour with Stan Kenton's Innova-
tions in Modern Music concert tour.

Ferguson and has set the aggregation
with Capitol Records, Ferguson will
go into rehearsals following con-
clusion of the Kenton ftour next

maonth.

l

MPPA, SP A File Brief Seeking
Copyright Preservation in

Chi SB-Miracle Records Case

liam Klein, sought to enter as amicus
curiae along with MPPA.

Judge Igoe did rule, however, that
Mort Shaeffer, Shapiro-Bernstein's
counsel, would be permitted to enter

of his client.

Wattenberg, before he was ruled
out, told the court that he was seek-
ing to appear for that part of the
Igoe ruling holding that the release
of a phonograph record “before se-
curing a statutory copyright consti-
tutes a dedication to the public do-
main." Wattenberg stated that this
would affect the waluable property
rights of many publishers and song-
writers.

The Igoe decision in-faver of the
defendants, Miracle Records, has be-
come a music business cause celebre,
not because of the main portion of
the decision, which ruled that the
bass figure in the tune Yancey Spe-
cial was in p. d., but because of his
obiter dictum which might jeopardize
thousands of recorded tunes (The
Billboard, April 8 and 29).

The MPPA-SPA brief, entered by
Shaeffer, points out that not only
will thousands of works be thrown
inte p. d., but that *insurmountable
difficulties will be interposed to the
preservation of copyrights in works
yet to be created.”

The brief argues that Judge Igoe's
statement that release and sale of a
record “is as much a publication as

production and sale of sheet music,”
with no “practical distinetion” be-
tween the two is basically wrong.
The MPPA-SPA reasoning is as fol-
lows:

(1) No question of dedication
arises until publication, since the
owner is protected by common-law
copyright until that point.

(2) Even upon publication, the
owner is protected unless he fails to
have imprinted a notice of copyright
on each “copy” of the work offered
for sale.

(3) A musical composition is not
published until it Is reproduced in
written or printed form; a record is
for auditory communication only and
is not a publication.

(4) The United States Supreme

(See MPPA, SPA File on page 15)

Mellin Sues On
Similar ‘Mamas

2

NEW YO May 13.—F to
obtain a Htﬁxiﬂhﬂﬂ with Mills Music
of his claim that the Mills tune, I
f’ ﬂ"mituv glu "Bobby Mellin "“meahh

ama 3,
zz.ftt'ln Federal District Court this
Arth Eﬂrﬂm o Adm:l-
ur names gs

ants Mills Musie, songwriter Floyd

Sal H and the
m]ﬂdﬁ% Columbia

ul

Gastel is building a 15-man ork for | righ

the joint MPPA-SPA brief in behalf]

C;E To Limi
New Longhai

Old Classicals Stay on 78

HOLLYWOOD, May 13.—On futx
classical releases, Capitol will
to only 45 and 33% r.pum. ve
avoiding 78 mohl]cf! unless
a demand for the speed. Diskes
reports its longhair wares have bes
mounting in sales, but consumer I
terest seems to center only on t
new speeds,

Capitol, however, will confir
make available on 8 r.p.m. its class
cal catalog released to date, and Wi
continue to do so as long u.ﬂu. 1
mand exists, Some of Cap's mul
popular classics, as its Erna Sack #
lease, endn:.rﬁlli ai wide sale om |
r.p.m. and, therefore, will confix

p all three
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to be pressed on
Diskery will also

eases promisin nd
Capitli}l's decision to "’-|
future 78 r.r!:.m. classical & Iy
the first indication that 45 and 333
r.p.m. is cutting into the old speedl
market, [

ASCAP Sets |
Election Slate

. NEW YORK, May 13.—The e
tion slate for the American SOCIE
of Composers, Authors and Fully
lishers' (ASCAP) board of appes

was set last
ings of the publishers’ and wril
nominating committees, Three

i Take pl

i 4
B t
L] . 1

|

(10). 0
be filled by representatives from |
popular music field, and one In
the standard field. -

In the publichers' division, pop .
cumbents Max Mayer and To M
valando will be ]
Santly and Abner x|

cumbents Abel Baer and FPe
N A e Tacurest 10
las Moore is sed by Gena Dral
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"To Run for 802 Presidenc

° NEW YORK, May 13.—Willie Fein-

berg, one of the founders of the Blue

" Ticket of Local 802, may emerge from

~ retirement from B02 affairs to run for

presidency of the local under the

aegis of the administration's opposi-
tion—the Unity Party.

The Feinberg boom gathered steam
this week following the exit of Al
Manuti from the Unity Party Mon-
day (8) and was the talk of the local
at musicians' headquarters here,

Manuti, who announced to the press
that he had ankled because Unity
Leader Max Arons and Campaign
Manager Lee Grant “are conspiring
to secure the support and endorse-

- ment of a group in the union generally
- regarded as pro-communist,” actu-
ally left because, according to in-
formed local sources, he refused to
step down ds unity candidate to yleld
to Feinberg. Manuti had been of-
fered the chance to run as secretary
instead, it is reported, but rejected
l‘; this and huffed out.

- Cauens Planned
. Unity has a caucus session planned
. for Monday (15), at which, according
. to observers' expectations, Feinber
. will be drafted to enter the lists in a
_ drive to unseat the Blue Ticket in
“next fall's elections. Unity is going
outside its party limits in drafting
Feinberg, it is understood, because of
a desire to select the best possible
candidate on a non-partisan basis.

~ Added to the news of Feinberg's
. feporied re-entry into B02 affairs are
- rumaors of a three-way split within
~ the administration Blue Ticket, with
- Secretary Charles Tucci’s clique
‘aligned against a group headed by
|L Veepee Sam Suber, and 3 third fac-
‘tion made up of recording and tran-
ﬁ:ﬁﬂi‘;ﬂ gn%nr J}lﬂﬂnnp! aet:id trial
i ] ea alfe reported ready
'“11:: trt;'unsfer Eh the Uni*t:;t Bl:'_lart:.'. The
~intra-party ism repo ly leaves
~local Prexy Dick McCann Jost in the
* shuffle, Numerically, Tucci has the
 strongest party following in the Blue
~disintegration. Suber is fighting virtu-
~ ally a lone battle, Manuti who claimed
~ that he wallked out with heavy Unity
- support, despite the fact that the
] of Max Arons, Henry
Frank Garisto, Irving Bloom
remains intact, is

" out by his lonesome. Unity
to be tremendously unified
and sirengthenad by the Feinberg
Manuti Is virtually without rt.
~He can scarcely expect a welcome
the Blue Ticket, gince he pub-
excoriated the administration in
on both your houses" blast,

2 A" ~ Strong Threat
~ The comeback of Feinberg, who
% lost an election, is the strongest

In Major Switch

| §
| YORK, May 13.—General
orporaltion (GAC) wil
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dertake a major p 1 change in
| f r,,,‘ﬁ nt -E?;;innnﬂ nﬁmﬁ
being  shifted back to the. agency's

Jikes Givin
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threat the current version of the Blue
machine has yet faced. Feinberg
came into the Local 802 exec set-up
in 1935, one of the Blue Ticket origi-
nals along with Jack Rosenberg, Max
Arons, Harry Suber and Sam Tabak.
This ticket came in on the eve of a
victory over the AFM national body
for local autonomy, In the many
gains—increased scales, insurance,
health and medical benefits, au-
tonomy, etc.—won under that rezime,
Feinberg was regarded as deserving
as much credit as Prexy Jack Rosen-
berg. Known as a workhorse and
top-notch negotiator, Feinberg latet
fell out with Rosenberg over union
issues, and rather than oppose a life-
long friend, resigned, He joined
General Artists Corporation and sub-
sequently branched out as a labor
consultant to both unions and man-
agements. NBC was one of his
clients,

Following the death of Rosenberg
and the withdrawal of Feinberg, the
stalwarls of the original Blue Ticket
began to drop out of the party. Harry
Suber joined the mnational office,
Arons went with Unity. Rabak left

E | the union to go into private business.

The return of Feinberg into 802
affairs would complete a historic
cycle,

Mercury Loses
4G to Langford

CHICAGO, May 13.—Mercury Ree-
ords will have to fork over $4,300 in
royalty claims to chirp Frances
Langford, following a decision by
Judge Michael L. Igoe in District
Court here Friday (12). Judge Igoe
ruled that the local diskery could not
subtract recording session costs from
a minimum yearly guarantee as pro-
vided for in the Langford-Mercury
pact.

Mayer Goldberg, Mercury
counsel, contended that- Miss
ford had agreed to a contractual pro-
vision whereby Mercury was to
finance the first $700 recording cost
for each two sides which were cut,
with any amount over that sum per
two-disk session to be taken from
her royalties if she agreed
session beforehand, Gol
out that Mercury had paid her, ac-
cording to agreement, gﬂﬂﬂ for each
of 16 sides she cut, making a total
of $3,200. He produced expendi-
lure figures for the various sessions,
showing that Mercury expended ap-
iarugumatel:.r $6,700 over the $700 per

imit two-biscuit sessions, I'Ess
Langford was %uaranteed a mini-
mum pact of $7,500 per year for the
one year she remained with Mercury,

Counsel for Miss Langford con-
tended that the excess recording ex-
gznditure could be subtracted only

rom royalties earned by Miss Lang-
ford and could not be taken off a
minimum guarantee,

Busse, Coral
Sign Papers

NEW YORK, May 13. — Veteran
orkster and noted trumpeter Henry
Busse this week inked g recording
paper with Carol Records, the wholly
owned of Decca Records.

Busse, who is remembered for his
disking of Hot Lips, as well as his
work with the famed Paul Whiteman
s s sk G4 e ok Do
years ' i or v
Records.

leg:-il
Lang-

to the
berg pointed

| continue it thruout the summer.

Wanted: New Plates

PHILADELFPHIA, May 13—
Manie Sacks, top talent chief at
RCA Victor, was just reminded
that the Pennsylvania auto li-
cense tags on the car that earries
him about is a bit embarrassing.
It's LP 33, which was plenty
cute when Sacks was tied with
Columbia Records and was ban-
nering the long-playing platters
at the 3315 speed. It ain't easy,
but considering his conneections,
it won't be surprising to find
Sacks changing his auto license
tags to read: 45 R.P.M,

802 To Appeal
WINS Decish

NEW YORK, May 13.—Local 802
will definitely file an appeal in an
effort to revise the injunction wh.ch
was granted Station WINS, 802 Vee-
pee Sam Suber told The Billboard
this week. The American Federation
of Musicians' (AFM) Local intends
speeding the filing of the appeal in
order to get the case before the New
York State Supreme Court prior to
the summer recess,.

The injunction granted WINS re-
strains' the Local from picketing,
listing of the station as unfair and
interferring with the station’'s busi-
ness and/or contractual relations,
The situation arose when WINS re-
fused to renew its contract with 802
when it ran out at the end of March.
The pact called for the station to
maintain a live musician staff of 10
tootlers. The injunction was granted

by the New York State Supreme
Court.

Allen to Dececa;
Nu, Nussbaum?

NEW YORK, May 13.—Comic Fred
Allen, eurrently on a lengthy hiatus
from radio, this week completed =z
recording deal with Decca Records,
Allen was inked to a term paper.
Definite plans for the type of wax
which the comedian will make have
not yet been compleied..

His signing, according to Dave
Kapp, veepee in charge of artists and
reperioire for the waxery, follows in
line with the diskery's poliey of re-
cording the leading names in show
business regardless of the nature of
the talent.

N. E. Spot Starts
Big-Name Policy

BOSTON, May 13.—The Frolies
Club, Salisbury Beach, about 30
miles outside of Boston, will start a
big-name policy June 23, and will

The club, a 1,200-seater, operated
by Frank Mulcahy, has been operat-
ing for the past three vyears with
small-budget shows. The inaugura-
tion of top attractions will he the
first in its history.

Spot, booked by Al Rickard out of
New York and the George Hamid
office out of Boston, will start with
Martha Raye June 23. The follow-
ing weeck (all shows to be one-week
dates) will have Frances Langford.
Sophie Tucker is due July 18, and
bids are out for Beatrice Kay, Tony
Martin, Dick Haymes and others of

g Oldies Big Play

f;einb'erg_May Pull Comeback

Aneient Pops
Still Strong,

Survey, Shows

Some Disks Hard To Get

(Continued from page 3)

(2) How much play are these old-
time hits enjoying on your machines
with counters?

Answers to the first question re-
vealed a market already existing.
and with perhaps a very strong po-
tential. Some operators, for instance,
ordered as many as 500 records in-
cluded in The Billboard list. Other
ops stated they ordered 350, 300, 250,
ete., the figure decreasing finally to
zero, Just how strong this market
might be, of course, cannot be as-
certained until diskeries make an
effort -to tap it with such old-time
recordings.

One jarring note, however, cropped
up in the survey. A number of ops
stated that, when they tried to order
some of the old-time hits, the disks
were not available despite the fact
that the diskeries listed them as
“available.” The ‘answer, it is be-
lieved, probably is that some of the
disks were available only in small
quantities, or only thru some dis-
tributors. To actually cash in on
the market, the diskeries, of course,
would have to remedy such a situ-
ation.

Negative Side
Here are sample complaints:
"1 ordered about 50 records, got
five. It is nice to know about them,

(See Jukes Giving Oldies, page 113)

RCA Maintains
Pub Squad Plan

NEW YORK, May 13.—The RCA
Victor popular artists and repertoire
department will maintain its pub-
lisher squad system under the new
regime of Charles Grean, The disk-
erv's a. and r. system will remain
basically the same operation it has
been for the past few months. Grean,
Hugo Winterhalter, Dewey Bergman
and Henri Rene each will continue
to contact the publishers previously
assigned them.

The tunes will be discussed at the
regular bi-weekly meetings as they
were previously and the pelicy of
unanimous agreement of the a. and r.
Buys will continue to prevail in the
selection of material.

London Expands

Camarata Duties

NEW YORK, May 13.—Tutli Ca-
marata, London Records' pop artists
and repertoire chief, has been ap-
pointed deputy chairman of the disk-
ery's board of directors. The an-
nouncement was made Friday (12) by
E. R. (Ted) Lewis, president of the
London Gramophone Corporation.

Camarata’s assumption of this
added responsibility spikes recent
rumors of a rift in the outfit and the
possibility of his ankling to one of tha
other major diskeries, He has been
with the British-owned company since

a like or bigger stature.

its inception here three years ago.
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Must Promote
Own Releases

In Hot Market

45°s Still RCA Baby

By Bill Simon

NEW YOREK, May 13.—Indie disk-
eries who have been riding the band
wagon on the new-speed disks—LP
and 45—and cashing in heavily via
the major diskeries' lavish promotion
of those speeds are now wondering
how long the free ride can last. Al-
ready there are unmistakable signs
in the LP field, where catalogs have
grown heavy and competition is get-
ting stiff, that the diskeries are being
forced to step out and plug their
wares rather than get lost in the
avalanche of releases now pouring
forth Irom Columbia, Victor and al-
most any storekeeper who owns a
tape-recording machine., When the
LP catalogs were small, almost any
item in the repertoire was easy to
sell, but now there are even com-
petitive versions of the same musieal
'i;l.*c;rk being offered by different la-

els.

In regard to 45 r.p.m., the situation
has not reached the same point, but
indies are already wondering how
soon they will have 1o begin parting
with their own dough., With Victor
carrying the heavy load wia several
million dollars’ worth of 45 player
and disk ads, the indies have played
opportunist and done little more than
make their demand items available
on the new disks, Since 45 disks are
single-play selections, mostly of
ephemeral interest, the buyers' choice
15 still limited to a comparatively
small repertoire. In short, it's still a
sellers' market on 45, and outside of
RCA Vietor, with its obligation to put
over the system, diskeries have not
been required to earmark funds for
ils specific exploilation,

Unquestionably, Victor and Colum-
bia dollars have indirectly spawned
and sustained a flock of small indies.
For several small, tottering longhair
labels, LLP has been their salvation.
With Ceolumbia’s co-opeération in ac-
tual production, several have been
nble to erase the stigma of poor qual-
ity engendered previously by inferior
shellac surfaces. Columbia even
handled initial publicity for some in-
dies who entered the LP fold. All
of the Initial expense of developing
the new systems, and the expense of
early commercial production, when
rejects sometimes outnumbered satis-
factory pressings—these were borne
by the majors. The indies left the
production headaches to the majors
and simply hopped on the gravy train.

To the indies producing pops, kid-
isks and other short-play material,
45 has meant plus business. Some,
cognizant of the heavy demand for
repertoire, have dusted off old 78
masters and given them new life via
dubbing thru echo chambers onto 45
diskse, In some instances, where
there are two competitive T8 r.p.m,
versions of a tune on the market, the
diskery issuing its cutting on 45 also
finds clear sailing in a new but siz-
able market.

The situation among LP diskeries
has become more complex. Such
catalogs as those of London, Capitol,
Mercury, Vox, Concert Hall, BETO
and Cetra-Soria are now important
factors in the classical business, either
from the standpoint of size or Sig-
nificance of particular disk perform-
ances. They can no longer afford to
just ride along while the giants, Vic-
tor and Columbia, slug it out promo-

DIES LOSING L
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King Coles Cut

“Mr.-Mrs.” Sides

NEW YORK, May 13.—Nat (King)
Cale's wife, Maria, a former thrush,
this week joined her husband and his
trio for a couple of duet slicings,

Maria Cole, formerly known as
Marie Ellington, did a pair of “Mr.
and Mrs."” sides with hubby Nat. She
at one time worked with such orksters
as Count Basie and Duke Ellington.

TD To Light Up

Casino Gardens

HOLLYWOOD, May 13.—Tommy
Dorsey will reopen his Casino Gar-
dens Decoration Day week-end and
will continue to operate it on a week-
end-only policy uniil June, when the
dancery will go to a six-day-a-week
sked.

Dorsey pulled the dance spot off
the sales block at the last minute,
when it was being peddled to its
former owner, Bernie Cohen, and has
decided to remain in the ballroom biz.
Irving Chezar, TD's New York office
manager, flew in last week to super-
vise preparation for the reopening.

At press time terpsery had not as
vel booked a band nor had TD named
a manager for the spot. Eddie Gill-
martin, who had managed the dancery
for the past three years, pulled up
stakes and returned to Chicago a few
weeks ago._ when it appeared that
terpsery’'s sale had been concluded.
Chezar told The Billboard that he
hasn't had sufficient time to study
conditions here to decide between a
name or local band policy.

“Fidelio” on Vox

June LP Sked

NEW YORE, May I3.—The first
complete recording of Beethoven's
only opera, Fidelio, has been sched-
uled for June release by Vox Rec-
ords. The work, cut by the Central
German Broadeasting Swvstem, with
Gerhard Pfleuger condueting, will be
released on three long-playing disks,
and will retail at $18.95. Vox licensed
the production from Oceanic Records,
an erican-owned indie.

Vox President George Mendelssohn
has also set a “Haydn series,” with
four works to be issued shortly. In-
cluded are two Haydn piano sonatas,
an oboe concerto and a harpsichord
concerto.

Mendelssohn has also completed a
deal with Neglected Masterpieces Re-
cording Company of ErEgland, Under
this pact, Vox will obtain the Cheru-
bini Requiem and Mass, both to be re-
leagsed in the fall

tionally. An indie issuing a Bach
disk, for example, must now guard
against gefting lost in the flood of
Bach releases emanating from a dozen
other longhair companies. When &
small company is able to come out
with a complete mass or opera, it must
now make an effort to call the product
to the attention of the buying public.
Companies are vying for air tln-uu-+ and
for distribution. 1n short, there's so
much repertoire to choose from, a
buyers' market now exists. Witness

an extreme illustration of this— the|®

current problem of dealers’ price-
cutting on LP's. : -

As one longhair indie pointed out,
“Columbia helped us thru the early
phase of LP—now we've made enough
profit from our first releases so that
we can afford to put some back into
exploitation of our own, &nd we'll
have to do it."

_— P ey N
. e i -

o, " 'Il_1'l;'q _ - .Lr:'-'_

e

] " - L
T

GR

A

AFM Old Age Pay Pitch Hit

Sharp Snag in

WASHINGTON, May 13.—The
piteh of the American Federation of
Musicians (AFM) to switch the
responsibility for Social Security pay-|
ments from the band leader to the:
location has run into a sharp snag ins
the Senate Finance Committee. ]
Around May 22 the group is slated,
to report out a revised version of the
omnibus Social Security bill, HR
6000, which--will reject House-ap-
proved language okaving the change,

As approved by the House, the
definition of employee would add a|
paragraph legalizing, in effect, the
old Form B contract of AFM, which
was outlawed by the Supreme Court.
The House language states that an
individual is an employee if he “per-
forms service for any other person

under a written contract expresslythe conferees.

reciting that such person shall have

complete control over the perform- p
ance of such seryice and that ELIEhH Rondo Setﬁ lll) .

person is an emplbyee.” This para-
graph was voted down by the Senate
committee.

Moy Keep Status Quo

Since the Senate usually goes along
with the recommendation of the com-
mittee on such points, it appears.
likely that the Senate version of the|
Social Security bill will keep the
status quo as far as present musician-
location Social Security procedure is
concerned. Thus, settlement will be
left to a joint conference of members
of the House Ways and Means Com-
mittee and the Senate Finance Com-
mittee, which will be called after the
bill passes the Senate.

This conference will have the prob-
lem of ironing out not only the dif-
terences in the employee definition
but thé many other differences be-
tween the Senale and House versions

Burton Debuts
Hometown Corp.

HOLLYWOQOD, May 13.—Fersonal
Manager Bill Burton, in partnership
with Jack Perrin and Mike Sukin,
this week formed a new Broadcasi
Musie, Ine. (BMI), pubbery, Home=
town Musie Corporation. Perrin re-
cently left Hill & Range Music, where
he served as Coast professional man-
ager. New firm will have two subsid
pubberies, Hnnimlcwn Songs, Inc., a

agiec Musie, Inc.

MFﬂirm‘s first ditty iz Birmingham
Bounce, which has been waxed by
Red Foley and Lionel Hampton on
Decoa, Tex Williams on Capitol and
Art Lund on MGM, among others,
Pubbery will headquarter in Holly-
wood.

Peer Int’l Files Suit
Against Pub, Diskery

NEW YORK, May 13.—Peer Inter-
national yesterday (12) filed an in-

suit against Dor-
Inc., pubbery and Abbey

Fln:lrﬂ1
ingement of
hfn,f:n I?pp'lﬂ# Around.

ot HR 6000.

% Decea Signs

1
!

\
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Senate Grou

It frequently happe
that the conferees of one body tra
off one point of wvariation to gr
approval of another, :

Hard To Guess

For that reasomn it is Impossible
guess what will happen to the defin
tion. The conferees’ decision is
most certain to be final, sinece accey
ance of a conference report by bo
houses is usually a matter of rou

The commiiiee wote represents
definite wvictory for a
vaude operators, who testifted-agair
the House wording, and a defeat 1
AFM, which supported the languaz
Had the committee okayed thecha
and been upheld by the Senite, &
matter could not be considered

European Deal

CHICAGO, May 13.—Rondo R¢
ords here, thru Nick Lany, has.«co
pleted a series of international d
e el
a Y.

Inc., the international band inst
ment manufacturers, ‘will press =
distribute Rondo wax in France a
ite colonial possessions thru its pl
ter subsidiary. Heimbrodt, T
Basil, Switzerland, will handle
Brassels, Belgitim, will peddls Ron

russels, um, | e
thru Belgium, the Netherlands a
Luxemberg. Lany has already
ceived sample exchange disks fre
the catalogs of Selmer and Heis
brodt. :

In recent artist inkings Eun.%l ;
added Danny Alvin, the vet Di
land drummer and his band; Arse
e e it iths, B

: the So m j :
and Chaﬂ:ﬁ Agnew's small dar
band.

Rondo which recently moved In
its own building here at 220 Loci
has added the following new -dig!
utors: ﬂckell: Musie, St. Lo N
cury Distributers,
Miami, and Bruce Distributors, N
York. \

Noro Mﬂl‘ﬁl

NEW YORK, May 13. — Lal

planist-composer-maesiro Noro
. m . A R " !
Morales previously '
MGM Records lﬂwwﬁ
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Stars” Re-Trcinkle |
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. NEW YORK, May 13. — Stars
Are the Windows of Heaven, a
Line m‘.“r ﬂubhd in !BET. |
has run an odd music business
: » Contrary to traditions
pf the song revival, this tune
roved a total loss on its first
ling, and in its 1850 guise,
sparked by several waxings, has
ucceeded in making the music
piks. The tune is published by
Pickwick Music,

I
AC Appoilits

svant a VeeP

HICAGO, May 13.—Jay S. Mec-
ikey, prexy of McConkey Artists'
poration (MAC), announced some
jor personnel revisions here this
Phil Levant, for the past two
location band booker with the
2, has been elevated to v.-p., and
A be in charge of the big band
partment, He replaces Henry
5, who starts at MCA here as
g-night skedder aboul June 20
evant will be assisted by John
0. In the New York office, Lloyd
Brie, office manager, will do big
i work, with Royal Smith taking
cocktail work exclusively. Clvde
dschun, Hollywood office chief,
added Hal Brown to handle big
small orks. Dave Bender, form-
with Midland Attractions, Kan-
City, Mo, is jeining MAC in that
to handle acts and bands. Me-
ey also has hired Charli e
1ell, promotion man at the Music
Omaha baﬂrﬂum_. to join the
ago office. Mitchell will either
88 agency promotion chief or
take over the one-night depart-
t in the Midwest.
- ntﬁne_haz added Bill Robins,
fronting the old Eddy Duns-
pr  band, and Fran McCarthy,
ner small band leader who has
irged to 10 men. The office is
’ booking 10 big bands,

ercury Sets

Denmark Deal

YORK, 13. — Mercu
longhair division has mnrg
master leasing deal with Tona
v of k, which is ae-
88" the largest independent
_Waxery in the Scandinavian
* und-er the g‘ﬁd-

- .'
ords

od a

U.S. 0K’s Global Copyrig

.Kidiéks a Pubbers’ Bonanza
AsS & S Sweeps Moppet Mart

NEW YORK, May 13.—Pop pubbers
are now focusing considerable attefi-
tion on the kidisk field, which in the
past six months has proven a con-
siderable plus market. Such pop hits
as Rudolph, the Red-Nosed Reindeer;
Peter Cottontail, I Want My Mama,
Choo'n Gum, Me and My Teddy Bear
and the Cinderella songs have swept
the moppet market and prompted an
avalanche of new issues from kidick
specialty houses, some of which differ
from the regular pop versions only in
their multi-color packaging and non-
breakable material.

The latest label to intrigue the
fraternily is Simon & Schuster’s
(S & S) Little Golden six-inch line.
This putfit, which originally set up to
issue malerial derived from its own
literary properties or from the public
domain, burst into the sights of Tin
Pan Alley several months back with
a remarkable sales performance on
several smal]l diskings of material
based on Disney's flick, Cinderella.

To produce pop material on disks
retailing at 23 cents, and show a profit,
it has been necessary for such outfits
@8 S & S to dicker with pubbers for
lower rates. In some cases, the diskery
has been required to make large sales
Buarantees. In most instances, it has
been necessary to prove to pubs that
the 25-cent market is a new market,
that the small disks are non-competi-
tive wilh the higher-priced disks is-
sued by the major companies.

S & S's artists-repertoire chief,
Arthur Shimkin, feels that the Cin-
defelru performance has proven that
point, If the sale of his disks has hurt
the sale of the major label versions,
it's not apparent in the best-selling
charts. S & S, he pointed out, arreed
with Disney on minimum guarantees
in January, and didn't receive the
signed licenses from Disney until
March. By that time, however, orders
had already exceeded the guarantees,
Meanwhile, RCA Victor's régular-
price version of Cinderella was top-
ping the best seller lists,

For the Little Goldefir line. these
disks have proven the “leaders” to
open new distributing channels and
chain outlets. The unprecedented
depth of the market can now be at-
tnbutqd to the tremendous quality
of junior-sized, cheap phonas sold at
Christmas time last vear. Most of
these phonos, according to Shimkin,
were purchased specifically for the
under-sized kidisks,

violin concerti. The Danish State| A,
: gy the result of dealer aceeptance,
is ﬂ;f Eﬂﬁfﬁsﬂr‘ indicated by sales and hyEEEp & S
lion on wi.n iﬁ questionaires, Shimkin is ‘“doing
-m : hﬂﬂlﬁ_ mﬁ“ﬂm* plenty of listening” to pop material,
' plano soloist Victor *|The regular fall release has been
s work is prominent in the cata-
H‘m’. j‘h‘ﬂ ~Wias 'Eﬁﬁﬂﬂﬂj’
éﬁg'clrnﬁegiﬁ Hall recital a s
in performances of peethovens|| YONZ Slides Plug

erlo, Both of which wil b6

| runs three minutes and

Tune on Tele

NEW YOREK, May 13.—One S0NE
publisher has taken a page from the
old theater song-slide technique to
plug his wares on television. Joe
Davis, who recorded his next plug,
In the Valley of Golden Dreams, with
Bob Houston, for his own Celebrity
Iabel,-wiuutglimﬂﬁamlnginn
st _I!lmsl:ntp,whit.-.hwﬂlhesent
gratis to all of the 87 TV outlets ex-

1

ate atrtpsh:g
dubbed the

scenic film from old reels,

onto the track

two printed lines

a time, The alone

; ini d seven seconds.

suggesting its use as a filler
a feature on variety shows,

obtained some appropri- | M

upped from six to 11 new disks, to
include tunes from The Wizard of Oz,
and such pop standards as Santa
Claus Is Coming to Town. To ride
the crest of this pop trend, samples
are being sent out as early as June,
with first shipments likely before Au-
gust 1.

S & S is also petling set Lo promote
the new material via radio plugs in
the fashion of pop diskeries. A 12-
meh LP transcription disk, carrving
the equivalent of 20 regular Little
Guolden sides, will be made available
gratis to distributors for jock push-
ing around July 1. Jocks will also be
serviced direct on request.

Kay Brown Inks
Mercury Paper

HOLLYWOOD, May 13.—Kay
Brown, 16-year-old Hollywood high
school songstress, was inked to a
Mercury recordiug pact by Harry
Geller, artist-repertoire chief. Geller
classes the girl as a find and claims
her flexible style points to a promis-
ing disk future, Geller inked a pact
with George Jay, Miss Brown's man-
ager. Her initial coupl'* iz being
rushed to market, pairing Razz-a-
Mazz-Tazz backed by Teasin’, Label's
other fem chirps include Patti Page,
Kitty Kallen, Madelyn Russ=ell, Dinah
Washington and Eileen Barton, whom
it shares with National.

Geller also inked the King Sisters,
giving label ils only non-Negro vocal
group (label already owns the Golden
Gate Quartet and Steve Gibson’s Red
Caps). Geller, who recently signed
Roberfa Quinlan in New York, told
The Billboard he's out to get new
talent and will prune some dead-
wood from his artist roster. Geller
leav.s Tuesday (16) for New York
to record the original cast of Broad-
way's Tickets, Please with the Hart-
mans (he acquired show’s exclusive
disk rights), and also har sessions
skedded for Eddie Howard, plus duet
sides wth Frankie Laine and Patli
Page, marking Laine's first dueting
on wax.

Moss Drops Action

Against Disk Firms

NEW YORK, May 13.—An infringe-
ment action brought by Ellsworth F.
Moss in Federal District Court in
Buffalo against Floyd Tillman, Peer
International Cerporation, Broadcast
Music, Inc. (BMI) and Decea and
London Records was dropped re-
cenlly following a motion made by
defense attorney Arthur Fishbein
?skmg dismissal on the grounds of
Improper venue,

_Moss had brought suit in connec-
tion with the tune, I Love You So
Much it Hurts, which he claimed
infringed on his unpublished copy-
right, I Fell in Love With a Dream.
He was represented by the Buffalo
law firm of Gunderman, Barone &
Wender.

Dominion th:ahue:s Can. Pair

TORONTO, May 13, — Canadian
usic Sales Corporation, Ltd,, music
publishers, has entered the record-
ing field with four new recordings,
using the Dominion label. The record-
ings feature Canadian artists and
Canadian tunes. On the first releases
are Gosele and George Murray, well-

ht Plan

Repl y.S ent
To UNESCO
Paris Office

Decision This Month?

(Continued from page 4)

forwarded to the UNESCOQ office in
Paris and copies are being malled to
members of the U. S. copyright panel.

Tho is has been known for some
time that the U. S. would support a
world copyright treaty (The Bill-
board, February 18), official filing of
U. 5. approval with UNESCO is ex-
pected to add momentum to the drive
for a pact. There is no more than an
outside chance that decision for or
against a trealy will be made at the
next meeting of UNESCO in Flor-
ence, Italy, late this month. De-
lay in returning the questionnaire to
UNESCO on the part of many na-
tions, including the United States,
makes it doubtful that a final decision
can be made before Seplember, when
UNESCO is scheduled to meet again.

Four-Month Delay

The tentative timetable set up last
summer would thus be thrown off
about four months. Assuming a ma-
jority of other nations goes along with
the United States in okaying the idea
of a global pact, UNESCO will prob-
ably call for an international conven-
tion of copyright experts ta be held in
early 1951 to draft a treaty. This
treaty would then have to be submit-
ted to the individual nations for rati-
fication, a lengthy process in many
countries, including this one, It is
considered likely that it will be 18952
before any substantial number of
nations become bound by a global
treaty.

In general, U, S. policy as outlined
in the reply to the questionnaire calls
for the treaty to be couched In broad
terms in order to secure as wide ad-
herence as possible, “Works to be pro-
tected."” said the U. S., “should not be
enumerated in detail, but should be
covered by a general phrase such as
tall literary, scientific and arhistic
works.' "

State Dept. Comment

Suggesting no reservations at all
on the part of this nation, State De-
partment said, "the introduction of
the principle of reservations should
wherever possible be avoided.”

Mindful of the fact that copyright
protection is stronger in some coun=
tries than in others, State Department
recommended, “the convention should
not provide that a State must grant
to works originating in any adhetring
State treatment ag favorable as that
given to works originating in any
other State.” If this recommendation
is followed, the U. S, for example,
would be free to give more copyright
protection to a high-slandard country
lilke England than to one like Turkey,
which, with its limited copyright
standards, could afford little protec-
fion to works of U. 5. citizens.

1. 8. Desire Outlined

The U. S. desires to keep interna-
tional copyright protection on a rec-
iprocity basis is further outlined in
other State Department recommenda-
tions to UNESCO. “The convention™
the agency said, “should not modify
any existing multi-lateral or bi-
lateral trealy except as may be spe-
cifically so provided in the conven-
tion or agreed to by the parlies to
such existing treaties." At another
point, State Department remarked,

“the convention should not be con-
strued to discourage continued or

known rar;fliu vocalists.

L -

(See U. S. OK's Plan on page 19)
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RCA Signs Two TV Sopranos

Two voung American saopranos have been inked to exclusive
RCA YVictor Red Seal recording contracts. The artists are 22-year-
old Barbara Gibson and 20-year-old Elaine Malbin, both of whom
have appeared in TV opera productions., Miss Gibson will make her
third appearance on “The Telephone Hour" July 24,

Theater Guild To Fete Richard Rodgers

The Theater Guild is throwing a party for tunesmith Richard
Rodgers May 17, celebrating the 25th anniversary of the opening of
his first musical, *The Garrick Gaieties” The Rodgers score
with lyrics by the late Lorenz Hart, was published by Edwa:_d
B. Marks Music, and included the hit, “Manhattan.” Screen comic
Sterling Holloway, who introduced the song in the original produc-
tion, is coming to New York to repeat his performance at the party.

MGM’s Second 45 Release Out About June 9

MGM's second 45 r.p.m. release goes on sale approximately June
9. It consists of nine singles, including Kathryn Grayson's “Jealousy,”
Lennie Hayion’s “Slaughter on 10th Avenue,” Kate Smith's “God Bless
Americg,” Hank Williams's “Love Sick Blues,” Billy Eckstine's "“Be-
wildered,” Blue Barron's “Cruizing Down the River,” Art Mooney's
“T'm Looking Over a Four-Leaf Clover,” Ivory Joe Hunter's "I Almost
Lost My Mind” and David Rose’s "Bewitched.”

“Old Man Atom™ May Explode as Sleeper

An off-the-beaten-track waxing of a tune tagged "Old Man Atom,"
released on ABC Records, created a stir in local disk jockey centers
and showed signs of working into a freak sleeper hit. Tune, a "narra-
tive on the atom bomb and a plea for peace,” was cleffed by Verne
Partlow and published by Bibo Music. ABC disking features the voice
of Sam Hinton, folklore authority and professor of oceanography at
Scripps Institute. By week's end, major diskeries were reported inter-
ested in the tune, with Capitol and RCA Victor bath scouting their
talent rolls fer artists most qualified to cut the unusual waxing. Side-
light to tune's rise was the fact that World Federalists, political peace
and "one world"” org, had climbed on the bandwagon to plug tune
thru its various chapters,

Kenton Sets Balboa Park Bowl Concert

Stan. Kenton will take over San Diego's (Calif.) 3,900-seat Balboa
Park Bowl for an “Innovations in Modern Music” concert June 2, night
before his Hollywood Bowl concert. Latter bash will serve as the cli-
max for Kenton's 77-dale national concert tour. Capitol Records and
Kenton's fack, Gene Howard, join promotional forces on behalf of both
concerts.

Maxine Sullivan Signs Exclusive Pact With Apollo

Thrush Maxine Sullivan has signed a new exclusive recordin
contract with Apollo Records. Miss Sullivan, who cut disks severa
years back for RCA Victor, Okeh and International, has not recorded
for several years. Apollo has also issued its first Jewish disk in three
years, featuring the Barton Brothers in one of their typical comedy
routines,

Modern Sells Hollywood Pressery to Mercury

Modern Records last week dropped out of the pressing end of the
disk biz, disposing of its Hollywood plant to Mercury Records for $78,-
000. Modern will henceforth contract with Mercury for Hollywood
pressings, augmenting Coast output with pressing facilities in Memphis
and New York. Plattery will vacate its present location for new oflices
in Beverly Hills. Modern has operated a completely integrated proc-
essing and pressing plant for several years, buying the factory lock,
stock and barrel from the bankrupt ARA record firo.

James, Kennedy Wow 2,200 in Georgia

Harry James and his band drew 2,200 to a concert and dance at
Macon Auditorium, Macon, Ga., Monday (8), despite hot weather and
non-air-conditioned building. Concert started at 8 p.m. and ran an
hour. Crowd especially liked the comedy numbers by Jimmy Ken-
nedy. It was the first time a pame org brought a non-musician
comedian for a concert-dance date in Macon. J. H. Waites Jr., Macon
booker, sponsored the date,

Gold Buys Hoffman-Livingston-Drake Catalog

Joe Gold, former Warner Bros. contact man, has purchased the
Hoffman, Livingston and Drake catalog. The pubbery, owned by
cleffers Al Hoffman, Jerry Livingston and Milion Drake, is affiliated
with the American Society of Composers, Authnl:;s and Publishers
(ASCAP) and includes the novelty "Fuzzy Wuzzy.

Young Peoples To Stage Lavish Free Outdoor Concert
A unique, lavish promotion for childrens’ records will take shape
an the Central Park Mall Saturday morning, May 20. Young Peoples'
Records (YPR), which is accustomed to lavish fu I-Spa e ad promotions
in popular national publications, is assuming the $5,000 cost of produc-
ing a free outdoor concert, built around material from YPR disks, The
diskery's talent, including Tom Glazer, George Rasely, Albert Grobe,
and Conductor Walter Hendl, will perform. Sets have been ﬁesilgmd by
package artist Ajay. and original chore ngfly is to be furnished by
Anna Sokolow and her dance group. 12-man ork will play.

RCA Mexico Chief Arrives in New York

Mariano R. Conde, RCA Victor's artist and reperioire chief in
Mexico, arrived in New York May 15 to look over the local market
for Latin material. His trip was planned as ﬂnrt of the new co-
operative program planned in conjunction with local Latin a. and 1.
head Herman Diaz and Frank Amar<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>