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This trio of gloom chasers have reason for their merriment, It's that RCA Victor disk which warbler
Hank Snow (center) recently cut and which promises to duplicate the outstanding success of Snow'p
“'Marelage Vow.”" The ncw relcase, which Harry Stome. genceal manager of WSM, Nashville, is loathe tor

relinquish, is “"With This Ring § Thee Wed'* backed by “‘I'm Moving On.”" Ovcrsceing the congratulations 3
iy Steve Sholes, Victor 3. and r. excc in charge of hillbilly disks. Snow, who dcbuted In Canada as the f -
Singing Ranger in the mid-1930's, waxed for Victor's Canadian label in 1936, In 1944 he came to the ']

States, warking on various stations and going recently to WSM, noted country music station. He writes for
Hill & Range and has penned such tuncs as *My Mother,”" “Little Buddy’ and “Erznd On My Heart.”
Snow is booked thru the WSM Talent Bureau under the personat management of Bab Ross.
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PETRILLO’S BITTER PIPE

AFM Wooing
Video Film
Packagers

On Individual Basis

NEW YORK, May 27.—American
Federation of Muskclans (AFM).
which heretofore has not permitted
its members to record for TV film,
is now making individual deals with
TV package companies Involving use
of music on video. The AFM national
office, queried on the matter, an-
swered "'no comment.” It is known.
however, that several such individual
deals have been set, each of these
incorporating the AFM's royalty
philosophy. That is, a payment to
Samue] Rosenbaum, who is trustee
of the union’s record royaltv fund.
Deals already closed by AFM in-
clude one with Gene Autry, who will
supply CBS-TV with tilm. and an-

(See AFM Wooing on page 7)

To Jolt 4 TV

$5,000,000 Networking

Fees

Webs This Year

NEW YORX. May 27.—The four
television networks wiil spend close
to $5.000,000 for networking fees dur-
|ing 1850, according to authoritative
estimates made this week. This does
| not Include the cost of audio eircults
used in conjunction with transmitting
the video signal, which is networked
via coaxial cable or micro relay fa-
cilities maintained by the American
Telephone & Telegraph (AT&T).

The largest network fees are being
paid by NBC, which has the largest
amount of TV business of the four

webs, NBC's estimated 1930 circuit
bill will run to around $2,100,000.
CBS Is figured for $1,260,000, ABC
for $840,000 and DuMont for $630,000,
a total of $4,830,000.
Allocation Plan

AT&T rates are $35 per mile on an
eight-hour day basis for straight use
of web facilities and $25 per mile
under the facilities allocation plan.
In addition, AT&T pools its income
from the four webs on the allocation
(See WEBS' $5 Million on page 8)
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Congress Stymies

Fed. Theater Plan

WASHINGTON, May 27.—The plan
for federal sponsorship of a national
theater movement is stymied for this
session of Congress, but advocates
are prepping for a drive early next
session to be launched with a gen-
eral conference of theatrical interests

So you get back, officially, and the
minute hand and the bour hand creep
around, ard the days pass, and pretty
soon, if you're golng to. you've got to
do that Backstage. A few weeks ago,
doing the one about how glad you
were to be back and how nice the
RCA Victor guys were, was pretty
easy. Something to say, just say it.

But now what? Maybe you can do
a chatter thing.

The William Morris Agency

is

in the nation's capital next January. | pitching Tonv Martin at both NBC
Sparking the drive for the thea-|and CBS for TV. with the former web
trica] world will be the Amencan'havmg the inside track, natch, on

National Theater and Academy |
(ANTA) and Actors Equity (AE),
while congressional impetus is to be
(See Congress Stymies on page 48)

account of Martin's atfiliation with
RCA Victor Records. Prediction
(genius-type): The right kind of a
{show built around Martin will be

Deadline Time in Dixie,
Or Get Up That First Column |

By Joe Csida

great 'cause he’s one of the few real
showmen left. . . . There's a rumor

ter New York West Side clubs and a
competitor over in Jersey. The W.S.
joint's a fire trap, say the Jersey fel-
las, so the West Siders claim you golla
watch out for weaknesses in the
“George Washington Bridge. . Bob
Hope and his writers had an excru-
ciating bull fight bit written into that
big TV show, with Hope skedded to
play the bull fighter; Frank Sinatra,
| himself, and Bea Lillie, Ava Gard-
ner. Smatra wouldn't go for it.

So you read over what you've got.
Hmmf{f! What are you, a Winchell
{See Billboard Backstage on page 47) |

1st Data on 3-Speed Nales

188 Million
Disks Made
Since 1948

AFM Reveals Figures

NEW YORK. May 27.—The first
suthoritative figures on commnarative
sales figures of 78, 45 and 33 r.p.m.
records will be made public by the
union st the American Fcderation of
Musiciens (AFM) convention the
week of June 5. The report indicates
a total of 188,435,054 disks of all
speeds were produced at a retail
value of $150,601,631.

Prexy James C. Petrilio’s report
will show that from Dccember 8, 1948
(the date of the lifting of the disk
bin) to December 31, 1949, records
ai the three speeds were produced in
the following amounts:

A total of 177,771,476 78 r.o.m.'s at
8 reteil value of 3132 544,665,

| Missouri Maestro
Tells Old Master
They’d Be OK Pair

WASHINGTON, May 27. — Ever
since maestro Arturo Toscanini chat-

ted with President Truman and RCA
Board Chairman David Sarnofl here
Thursday (25), just before the Tos-
canini-NBC Symphony concert in
jam-packed Constitution Hall, the
capital has been hearing various ver-
sions of the conversation that took
| place among the trio. Inasmuch as
newsmen were out of earshot during
the conversation, the guesses as to
what was said have been diverse. But
it was learned that the brief chat
reached a lively point when Sarnoff
told President Truman that Toscanini
thad just returned from a successful
tour of the nation. Mr. Truman ig
quotcd as having sald laughingly, “'I
fust got back from a tour myself—
non-political, too.”

A lot of high government brass was
in thc colorful audience which was
topped off by the President and his
(See Misgour! Maestro on page 19)

'AGVA Tightens
Talent Tariff
In Borschtville

NEW YORK. May 27. — Resort
lhowb using talent were hit by an
ultimatum by American Gulld of
Variety Artists (AGVA) to cither sign
the code of fair practice by June 3 or
no more acts until they do.

AGVA's Vic Connor has been dick-
ering with the hotel associations rep-
resenting the biggest talent buyers
in the Catskills for the past two
weeks, and finally the hotels were
told that June 3 would be thc dead-
line for agreements,

The new code calls for the lol]nw-
ing: All performers to be considered

tractors, If a show is booked as a|
package then the package producer
will be considercd the employer. All
performers shall get [irst-class trans-
portetion from the point of origin, to
and from the spots where shows are
to be performed; to and from the
place of residence and back to the
(See AGVA Tightens on page 44)';

feud brewing between one of the bet- |

employees and ot independent con-|

Showblz Hits
Lowest Ebb,
He Tells AFM

TV the Question Mark

NEW YORK, May 27.—Painting a
sombre picture of decreased employ-
ment opporfunities, James C. Pe~
trillo, president of the American
Federation of Musicians (AFM),
states that show business has reached
its lowest ebb since the depression
days of 1929.

The AFM prexy, calling upan all
| AFM locals for unity and courage
during this critical period, gives this
analysis of the status of the enter-
| talnment field in his president’s re-
port which will be delivered to the
AFM delegates who will assemble at
lhe Rice Hotel, Houston. June 3-11,

for the union's 53d annual con-
.ventlon

The report, taking cognizance of
| employment inroads caused by the
Lea and Taft-Hartley acts. states that
| (See Petrillo’s Bitter Pipe on page 13)

KSTP-TV Secans
'Murder Trial
In Minn. Court

MINNEAPOLIS, May 27.—KSTP-
TV this week pulled what is belleved
to be a first in TV history when it
took its telephoto camera inside a
|Glencne Minn.. courtroom to phote.
graph a murder defendant testitying

in his own behalf. The episode oc-
curred during the second degres
murder trial of Albin Shetsky, for-
mer Minneapolis bar operator, who
late Thursday (25) was acquitted
|of the 1045 gun slaying of Albert
Schne der, labor organizer. in the
Casa Blanca night club which Shet-
sky managed.

Cameraman Dick Hance was per-
mitted into the courtrcom with his
equioment by District Judge Joseph
J. Moriarty, of Shakopee, Minn., pre-
| ciding jurist at the five-week trial
The KSTP-TV telephotographer shot
2s Shetsky testified and filmed the
dafendant’s breakdown into teers
while recounting cvents leading up
to the shooting.

Pictures were chot Tuesday (23)
and were telecast that same night on
IKS’I‘P -TV. A rcbroadcast followed

at 7 p.m. the next day. NBC-TV
used portions of Hance's tilm for
lnauonal telecasting.

In This Essue
e "‘“ﬁ‘%“‘"c%:‘rr ‘%

Nuriesque ... .....
Carniy

e ] nehnnn »
Eﬁ e & ExEos\llnnl €6 n o-Telev!
Geners! Outfoor ., ﬁinﬁl -ng 23 ﬁ ﬂ
o1l of Hits..20 Films ...

a v,

Mumic
The Rillboard Maln Office: 2180 Pnn-(;nlon Bt.,

Cineinnatl 22, O. Subscription Rate: a ysar

$10. Entered as second class matter June 4, 1897,
-at Tost Office, Cincinnati, O, under

Mareh 3. 1879. Coa.vruht 1950 by The Billboard




]

GENERAL NEWS

The Billboard

June 38, 1950

Fall May Bring Tint TV Rule;

Freeze May E

WASHINGTON, May 27.—In thei
wake of the Federal Communications |
Commission’s (FCC) long-protracted |
wind-up of the color TV hearing|
Friday (26) after nine months and
10,000 pages of testimony, the gen-
eral guess among FCC brass is that
a decision on the controversial issue
will not be forthcoming bcfore miad-
Scptember. Cross examination
reached an unspectacular conclusion
Friday afternoon, and the record cf
the hearing will be finally closcd|
July 10. After that the Commission'

Night Biz Lost
$75,000,000

Due to Taxes

nd by Winter

will begin the job of deliberating
the issue while trying to keep pace
with other major business, including
TV allocations.

Under the Commisslon’s current
timetable, June 268 will be the dead-
line for major color protagonists to
file replies for the hearing record,
and July 10 will be the final dead-
line for all parties to file statements.
Meanwhile, en June 53 the FCC is
scheduled to start the common car-
rier phase of TV allocations. FCC
chairman Wayne Coy has already
confirmed reports that the Commis-
sion intends to issue a decision on
color TV prior to handing down
findings on TV allocatlons and lift-
ing the freeze.

Little Hope by FCC

Coy has made it clear that the|

Commission has little hope for lft-

ing the freeze much before the cnd |

of the year. and the current outlook.‘
(See FCC Meay Set on page 42)

Dog on TV Sked;
So What’s New?

NEW YORK, May 27. — The first
instance of a lelevision program's
being built around a dog is reported
in the works, via World Video. The
star of the program is to be Morgan,
the same bassett hound who appears
on A Couple of Joes over ABC-TV,
Joes is also a World Video package,
and Morgan, who has got terrific pub-
licity breaks, is owned by Dick Gor-
don, of the package outtit.

The new show is to be a kids’ pre-
gram, the idea being to have Morgan
nudldon the moppets’ own pets. Win~
ners will get slabs of liverwurst.

Hamid-M’rton

Arena Dates
Gross 841G

AFM Asks 20 Per Cent Repenl UNESCO Conf ab Season To Break Million

NEW YORK, May 27.—The Ameri-
can Federation of Musicians' {(AFM) |
battle against the 20 per cent cabaret
tax is pointed up in the union presi-
dent's report in an analysis of the|
dimishing income of cabarets and
ballrooms from 1947 thru 1949. The;
summation estimates that daollar vol-}
ume in the niteries and fterperies|
dropped about $75,000,000 from thel
year ending June, 1947 as compared |
with the year ending June, 1949, This|
figure is based on a 22.3 per cent|
drop in tax collections made in the|
same periods. |

Prexy James C. Petrillo makes note
of the fact that this dollar velume|
drop “has happened in a period when
spendable-income has heen on the up-
grade, while the cost of Uving has|
remained fairly stable.” 1

The drop in dellar velume has

(See 20% Tox Bite on page 12?) [

Seen in U. 8. Census;

’39 Gross Doubled

WASHINGTON, May 27.—The na-
tion’s amusement spots took in $2,-
208,147,000 in 1948, Census Bureau
announced today (27) on the basis
of preliminary totals from the busi-
ness census. Tho this figure was more
than double tha $998,079,000 gross:
for 1939, the preceding ccnsus year, |
the increase in the amusement take
was less than the three-‘fold gain in
dollar volume registered by all retail,
wholesale and service trades.

The official count on the number of
amusement establishments was listed |
by Census at 49,607—an Increase of
4,680 over 1939. These enterprises
employed a total of 331,625 workers,
full and part time, during the work
week ending November 15, 1948, The
:gz_;nparable flgure for 1939 was 223,- !

[}
1

In dollar volume comparison, thej
amusement recelpts were approxi-l
mately equal to thosc for such busi-|
nesses as hotels, men's furrishings
stores, and the wholesale meat trade,

To Urge Gobal’

Customs Treaty

WASHINGTON, May 27.—The cur-
rent meeting of the general confer-
ence of the United Nations Educa-
tinnz), "Scientifie, and Cultural Or-
ganization (UNESCO) at Florence,
Ital», is expected to take up a pro-
pased pact wiping out cusioms datles
on disks, sheet music, films and tran-
scriptiecns when consigned tio ap-
proved institutions, including radio
and TV stations. The global copy-
rigiht treaty woroposal, however, is
behind schedule and unlikely to come
beforc the group this session

The customs treaty is considered
certain to receive a UNESCO okay,
since the international group pre-|

Disk Tax Down, Admish Up

WASHINGTON, Msy 27.—!Internal
Revenue Bureau excise collections in
April showed gains for admissions and
radlio sets and parts, but declines for
cabarets. disks and c¢oin machines,
The admissions tax brought in §1,088,- |
329 more than in April, 1949, and|
coin machine receiots were up $20.473, |
while the set levy showed a bare in-|
crease of $5,927. Tax collections were |
off $298,232 for cabarets, and $15,487
for disks. \

Internal Revenue Bureau excise|
collections

April, 1950 Rpril, 1844 |
Admissions 527,513,189 526,424,880
Radios-Phonos . ... 4,008,782 4,002,058
Cabarets .... 3,290,258 3,589,430
Disks R 5> 590,365 605,862
Coin Machines..,.  297.757 277.204 |

| dates set for Richmond, Va.,

NEWARK, N. J, May 27.—At 10
indoor winter and spring dates this
year the Hamid-Morton Circus
bagged a record total gross of $841,000
to better the previous mark set last
year by $37,000. Added to the grosses
of two outdoor dates staged in Flori-
da last winter and two more outdoor
and
Baltimore next month, the total will
soar wecll over the million-dollar
mark.

Col. Robert H. Morton, co-owner
with George A. Hamid of the Shrine
and police-sponsored circus enter-
prise. said the increased gross ac-
counting for the notable $84,000 aver-
sge was remarkable in view of the
generally reported decline in spend-
ing affecting many other showbiz
enterprises. A considerable falling
off in gross as compared to 1949 was
noted n only two cities, Milwaukee
and Buffalo. The $8,000 tumbla reg-
istered in Buffalo was due to the con-
(See H-M Areneg Dates on page 52)

N. Y. To Probe Showbiz Pay

NEW YORK, May 27.—A probe of
showbiz minimum wages by the State
Minimum Wage Board will get un-
derway June 7 at 2 pm. in the Bar
Building. 42 West 44th Street. The
first public hecring will be devoted
to the film industry. Labor and
management reps will be called in
to present their case. Appointed by
Industrial Commissioner Edward
Corsi, the board of employers, em-
ployees and public will study con-
dftions existing in all branches of
the amusement industry before mak-
ing wage recommendations. Corsi
will issue a minimum wage order
for the entire industry if he believes
one is needed.

Truman Needle,

Revive D. C. Sesqui Planning

Trade Groups

Individual State amusement totals | WAS{;“NG]T%N. l'l:&aytz?"——sundre-
are still pouring out of the agency. |sisting burial, Washington’s Freedom
The increase In dollar volume over { Fair idea zoomed this week into the
1939 for most of them approximated |spotlight of an open row between
the 1()!}).l xlver ];:nt rxi}a‘ for tr}:e é\ahon lnt)cal tiadc groups._{{roponents oit the
as a whole, rin e week, Census  storm-tossed exposition were voicing |
lfsted the !ollmvixfg States and their | hope anev;' that the cantrt;lve'rsy(mayl
1948 amusement reccipts: Arizona, | become clamorous enough to force
$9,263,000; Minnesota.p $35.798.000 | the capital to stage the fair after all. |
Towa, $30,380,000: Kentucky, $27.-! The Nations]l Capital Sesqui-Cen- |
073,000 Oklahoma, $23,658,000;|tennial Commission, which originally |
Georgia, $24,908,000; Tennessec, $26,- | planned to meet this week to write
962,000; Mlchlgoan. msao.oo% ;gés- fints to tmengp?;lt‘mn,e’gelenﬁd 'I';:s
consin, $35,756,000, iana, $49,732,- | meeting tentatively ton week, The
000; Nebraska, 515.692.000; Washlng-i delay 1s recognized as favoring pos-
ton, $36.547,000; West Virginia, §20,- ! sibilities for revival of the exposition
765,000; Mississippi, $11.269,000; South | plan, altho the hope is still seen as
Carclina, $12,398,000; Marvland, $39,- | slim.
$83,000, and Oregon. $21,988.000. The controversy over the fair flared

into the open after sputtering on
scattered fronts for months. Presi-
dent Truman, ex-officic chairman of
the sesqui commission, who last week
had deplored the failure of local busi-
ness to support the exposition idea,
came out at his press conference this
week (25) with a challenge to local
business either to get behind it or
take full responsibility for its doom.

Mr. Truman's latest asscrtion fol-
lowed the stand taken by Carter
Barron, executive vice chairman of
the sesqui commission, who has
blamed “obstructionists® within the
commission for the {fair's setback
(The Billboard, May 27).

Prospects for the Freedom Fair
(See Truman Needle on page 52)

Legion Show

Sets Ex-USO,
G.L’sfor2 Yrs.

Will Tour Country

NEW YORK, May 27.—More than
two years' work will become avail-
able for ex-USO and former armed
forces performer personnel in & show
planned to start in Los Angeles next
’ fall and which will move east to play
other key cities.

The show, tentatively tagged Red,
White and Blue, is being sponsored
by the American Legion, which has
| already put up $300,000. It will
be produced by Owen Crump and
Leroy Prince, former writer-pro-
ducers with Warner Bros.

The format calls for two 16-person
lines, male and female, a 28-person
choral group of mixed voices, about
eight standard acts and top names.
The latter will be used for spot dates
in key cities when available. The
music for the show (it will not have
a book) will be written by Dave
Rose, who will also be tha eonductor,
(See Big Legion Show on page 44)

New Tax Plan
To Exempt Tips

WASHINGTON, May 27.—Tips to
entertainers, waiters and others
would continue to be exempt from
Soclal Security taxes under the terms
of the new Social Security measure
officially reported to the Senate this
week by its Finance Committee.
The report disclosed that the group
voted to eliminate a House pro-
viston which would have counted tips
as part of earnings subject to Social
Security levies, The finance commit-
tee said the provision was rejected
because "the change would introduce
administrative complications.”
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BAB-NAB SPLIT SEEN DUE IN 51

Busy Day

NEW YORK, May 27, — Art
Henley, who heads the writing
staff on the new Anchor Hock-
ing TV show starting Monday
(29), is also emsee on the Press
Box broadcasts over WMGM,
New York. Saturday (3) Henley
is marrying Janet Radskin, of the
Musical Artists management of-
fice, and she'll be a guest on
Press that day.

Looks llke a busy day for the
Henleys.

NBC Seeking
Bartlett for
Fisher Post?

NEW YORK, May 27.—NBC s
understood to be trying to set Prof.
Kenneth Bartlett, head of the radio
and television department of Syra-
cuse University, as successor to
Sterling Fisher. Fisher, for years
manager of NBC's public affairs and
educatlon department, resigned this
week to assume direction of the
Japanese editlon of Reader’s Digest.
He will headquarter in Tokyo.

Bartlett is rated as onc of the top
men in his field, and lately was hailed
as being one of the first college radio

heads to get his school into television. | departure for Coca-Cola. The soft|come available September 1, accord-
Bartlett set a deal with WSYR-TV|drink sponsor usually programs late ing to info given the video webs this
in Syracuse, whereby the school's|afterncon or at night, but skedded |week by American Telephone
facilities will serve as the station’s|the Downey program early in the|Telegraph. Accordingly, NBC, which

studios, giving the students the ad-
vantages of actual telecasting.

Fisher, who once taught in Japan,
is said to be getting $30,000 annually
from the Digest.

Rate Is Okay
But Silver May
Nix “Theater”

NEW YORK, May 27.—An unusual
instance wherein a sponsor may can-
cel a television show despite a more
than satisfactory rating has cropped
up in International Silver's Silver
Theater, which airs on CBS-TV.

The problem involved is that the
silversmiths feel that, irrespective of
the rating, the still limited tele cir-
culation does not provide sufficient
consumer exposure, especially in
view of TV costs. As a result, if the
program is canceled. media with na-
tional circulation will be usad in-
stead.

Young & Rubicam {s the agency.

KTLA.KECA-TV
Going Daytime

HOLLYWOOD, May 27. — Para
mount's KTLA and ABC's KECA-TV
will expand to daytime skeds this
1al], thereby bringing Los Angeles’s
seven tele outlets into competition.
KFI-TV and KLAC-TV spearheaded
local video's invasion into sunlight
hours some months back. Last week
KTTV (Times-CBS) followed the lead
to become the area'’s first net-owned
station to expand to daytime.

Next to move into daytime will be
KTSL, which intends to kick off its
new sked next month. Station will
devote early afternoon hours to
housewife segs and disk jockey fare.
KNBH has skeddéd its daytime move
for September, going on acroes-the-
board from 9 am, tv 1 pm,

| AGVA Talent Show

CBS Pockets
12Million New
Summer Biz

‘ Wrigley, Carnation Buay

NEW YORK, May 27.—CBS this|
| week wrapped up $1,870,000 worth
of new radio business. Wrigley's gum |
purchased 38 half-hours of time for a
summer splurge; starting July 97
{Carnation condensed milk bought
| the 10:30-11 a.m., Saturday morning
stanza for its new Hollywood Party,
|and Coca-Cola will program a new
Morton Downey show in the same
! slot starting October 7. When Downey |
| comes on, the Carnation seg will move
to another time. [

The $1,000,000 Wrigley campaign |
will run for seven weeks from the |
middle of June until about the first|
week in August. This means that the |
chewing gum manufacturer will pro-{
gram about flve shows each week.
The purchase is to cost the difference |
between each show's commercial and
sustaining price, plus time charges. |
Wrigley has a new TV show slated
for debut in July on CBS-TV, and
sponsors Life With Luigli and Gene|
Autry on CBS radio.
| The early time slotting marks a

morning to remind the super market |
| shopper to pick up Coca-Cola for the
| week-end.

| Carnation s already on CBS on
| Sunday night with its Contented
| Hour. The product Is said to be mull-
|ing a dip into TV sometime before
| the end of 1950.

'Rexall To Bankroll

YORK, May 27—A deal was
P this week whereby Rexall
l would assume sponsorship of an hour-
long television program built around
talent-members of the American
Guild of Variety Artists (AGVA).

NEW
ending

Stale Champagne

NEW YORK, May 27i—The ||
Billboard inadvertently spilled
a bottle of champagne on CBS- !
TV producer Barry Wood's
brow a week or so ago. Seems
that in reporting his promotion
to exec producer status, Wood
was referred to as “Barry
Moore,” who is reportedly a
swamp dredger in the Ever-
glades and not involved in this
at all

So anyhow Wood, who had ||
been under a performer-direc- ||
tor deal with CBS-TV, is now an
exec producer, Barry Wood, that
is.

Under the terms of the deal, which is
handled thru Music Corporation of
America, AGVA’'s welfare fund will|
get $2,000 per program. I

Rexall agency is Batten, Barton,
Durstine & Osborn. |

NBC May Sean
“Sat. Revue” All

From NY in Fall’l

CHICAGO, May 27. — Indications |
are that NBC's 2l%-hour Saturday
Night Revue will originate entirely
from New York next fall. Heretofore,
the first hour of the show originated
at the Studebaker Theater here, with
the remainder from New York,

The reason for the switch is that a
fourth westbound network channel
from New York to Chicago will be-

&

wasn’t too happy with the Chicago
treatmnent on Rewue, will shift the|
entire project east,

Revue returns late in September
and has been completely sold out
commercially. |

Amoco May Buy

Murrow on CBS

NEW YORK. May 27 —Altho a'
deal has not yet been signed, CBS|
this week looked on the verge of|
closing with Amoco Gas and Oil to|
sponsor its ace news commentator, |
Edward R. Murrow on the AM web.;
Murrow airs across the board at|
7:45, but is being canceled by his|
present sponsor, Campbell's Soups.

CBS has had several other offers
for Murrow, with Amoco leading
the pack via a direct order |

NEW YORK, May 27. — Raiston
Purina Company, one of Mutual's
largest and oldest accounts, this week
canceled out on its two MBS pro-
| grams, Billings involved are slightly
[ in excess of $1,100,000 annually, gross.
[ The programs canceled are Check-
{erboard Jamboree, starring Eddy
| Arnold, and the Tom Mix show. The
Mix show, which is owned by Ral-
ston Purina, has been on the air 16
years.
| Cancellation to a large degree is
based on television, a representative
|of the Gardner Agency, which han-
| dles part of the cereal and feed com-
pany account, said this week. Indica-
| tions have been, it was explained, |
that television is cutting into the AM
| kid audience, with the result that|

| Ralston felt it advisable to direct|fourth largest spender, topped only| of

|its cecreal budget into spot an-
| nouncements.

MBS Loses Million as Ralston
Drops Out To Enter TV in’51

The account, however, !s not bow-
ing out of radio. The Eddy Arnold
show ¢ to become a transcribed
series and will be spotted on about 10
50,000-watt stations and 30 lesser-
powered stations. It will continue to
advertise Purina chows. A program
format change will add guest stars to
the Arnold—Jamboree show. pro-
duced by Bill and Charley Brown.
Ralston cereals will use spot an-
nouncements only.

Present attitude of the sponsor is
that it will hold off on television until
the medium affords wider distribution
and circulation and chances are it
will be late in 1951 before Ralston is
using video.

Ralston,

in 1949, was Mutual's

by Miles Labs, Phillp Morris and |
Jahns-Manville.,

!

! Many stations—especially
| ones—are NAB members because as

Called .Result
Of CBS Walk,
ABC Attitude

Miller Letter May Be Clue

NEW YORK, May 27.~The likeli-
hood that Broadcast Advertising Bu-
reau (BAB) will be divorced from
the National Association of Broad-
casters (NAB), possibly by April
1951, is increasing steadily, The di-
vorce, if it materializes, will stem to-
a large degree from the recent resig-
nation of CBS from NAB. and the
impending departure of ABC.

One of the strongest indications
that BAB may be set on its own il
a letter sent by NAB President Justin
Miller to NAB directors a week or
so mgo, urging them to consider the
BAB problem so that it may come
up for action at the June NAB mect-
ing. Actually, if BAB is to be autono-
mous by April, 1951 (BAB's fiscal
year expires then under the budget
it draws from NAB), the wheels will
have to be put in motion within a
month or so.

NAB Meets in Aogust

The reason for this is that NAB
district meetings start in August and
i£ Maurice Mitchell, director of BAB,
is to campaign for funds amon radio
stations, it almost certainly will have
to be during the August-November
span of district meetings. .

NAB now supports BAB with a
$200,000 annual budget. about $30,-
000 of which is returned to NAB via
BAB income, However, the depar-
ture of ABC and CBS is cutting
NAB's income by about $85,000 an-
nually and forcing drastle economy
moves, zlready under way under the
direction of NAB Generl-al }\tdalnager
Bill Ryan. Simultaneously, it is be-
coming apparent that the $200.000
BAB load may not be feasible in view
of NAB's increasingly perilous posi-
tion

There is considerahle industry sen-
timent to the effect that BAB would
find willing support among at least
500 U. S. radio stations who could
finance it on a $250,000 annual budget
basis by signing up for $500 each. A

| similar methed was used to launch

Broadcast Music, Inc. (BMI).
The basic problem confronting the
NAB board, however, is not the

| question concerning its ability to

continue financing BAB. That ques-

| tion is whether, by divesting ftself of

BAB, NAB will not, to a consider-
able measure, be decimating itself.
smaller

now set up, NAB mempe‘;shlp is a
prerequisite to BAB participation. It
they can join BAB separately, how-
ever, it is virtually certain they would
resign from NAB.

Big Problems

Thus, NAB's board faces a two-
headed problem, aggravated by pres-
sure from some stations for even
greater BAB activity, impossible
under present financial arrangements.
But if BAB is set on its own, NAB
will almost certainly suffer an in-
come loss which will reshape the or-
ganization to a major degree. Further
revenue loss, were it to occur, would
inevitably lead to elimination of a
number of NAB departments, leav-
ing it to function primarily in the
legistative sphere. Under these cir-
cumstances, the NAB's present mem-
bership drive, just launched, may be
pivotal importance in assuring
NAB enough Income to oontinue
along its present lines.
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CBS-TV Mulls Anti - Berle
Bait Via Circus, Whodunit

NEW YORK, May 27.—A circus
or a whodumit will be used by CBS-
TV as competition for Milton Berle’s
solidly entrenched Tuesday 8-9 hour|show prove an anchor around which
on NBC-TV. CBS-TV has an option | several other ‘programs could be
on the Hamid-Morton Circus and | built—thus opening up this valuable
also is considering ite current sus-lbut untapped network time—but
tainer, The Trap, with Alfred Hitch- |CBS-TV would be able to deliver a
cock as producer-director. network, something it is not certain

The first, and more probable con- | of doing weekday nights.
tender, is The Trap. Nash will get| Whichever program goes in {o com-
tirst crack at this package. The ma- bat Berle, it will start -early this
jority of CBS-TV programers believe | summer in a move to build its audi-
that .2 whodunit will offer Berle the | ence before Bearle returns next fall.
toughest competition. Thinking is that either program is

The circus would be programed | certain to get a rating while Berle is
remote from whichever arena it is|off and may retaln a good portion of
playing. It would also use an emsee | its audience next fall.
such as Bert Lahr or Ben Blue. Here,
CBS-TV execs feel, their major pitch |
will be directed at the kid audience. |

The show's price—11G—is figured to | Streibert SayS
be a strong enough inducement to nab | " s
Indie Film Men

a bankroller with venturesome spirit.
WooTele Trade

If The Trap goes opposite Berle,
the intention Is still to go after the

HOLLYWOOD, May 27, — Ted

Streibert, head of WOR-TV, New

York, left Hollywood this week-end

O S 1 Bl k‘?,fller preliminary conflerences with

|§ | film execs on tele pic plans. Streibert

n aies oc sz2id nothing definite had been set but

HOLLYWOOD, May 27, — Public | indicated that indie film studios are

bidding on the estate of the late|“at last getting down to bras=s tacks

Thomas S. Lee, including the Don |on video™” and are interested in doing

Lee Broadeasting System, has been|business with the tele industry. By

officially opened. Ben H. DBrown. early fall. Streibert felt. there should

public administrator of the estate.|be considerable activity In this di-

young televiewing crowd by slotting
the Hamid-Morton show Sunday
afternoon. Not only would such a

Don Lee Estate

declared that he was open to receive | rection, with the indie pic producers
“afy bids at any time” and antlci- | coming in ahead of major studio com-|
pated immediate negotiations with Petitors. I
several interested parties. At the To pave the way for improved re-
same time, Brown revealed that Don | lationship between the two industries, |
Thornburgh. head of Philly’s WCAU | Streibert disclossd a plan to give|
and former CBS West Coast veepee | motion pic producers special rates
had been retained by various at-|and other concessions in purchasing|
tornevs involved in the estate ta make | tele time. He felt that film men should

Brief and Important
Last«Minute Digest of AM-TV News

NBC May Put Buffalo Bill Series on TV
NBC last week was considering programing a new show titled
“Adventures of Buffalo Bill” for both AM and TV. The hali-hour
Western show is being packaged by Mark Gooedson and Bill Todman,
who secured the rights from the Cody Family Assoclation. Program's
merchandising angles are such that the Goodson-Todman combo has
already leased the rights to Martin Stone Associates.

Ford Okays “*TV College” for Fall, Seeks Hiatus Sub
The Ford dezlers last week came thru with a renewal for Kay
Kyser's “TV College of Musical Knowledge,” The program will take
a hiatus from June 29 to October 5, but Ford is looking for a low-
cost package as a replacement. The show is on NBC-TV Thursday
evenings 9 to 10.

Van Camp Takes Tuesday, Thursday NBC-TV Quarter Hours
Van Camp Foods last week picked up two quarter-hour slots on
NBC-TV, Tuesdays and Thursdays, at 7:30 p.m. The show will prob-
a}l:lycfe?!ure John Conte, currently in the legit musical, “Arms and
the Girl.”

Motorola Hikes Ad Budget to $15.000,000

Motorola will triple its advertising budget for 1850, going up to
$15,000,000, Ellis L. Redden, director of advertising, reported last week
Agencies which will handle accounts are Gourfain-Cobb, magazine
advertising in consumer, farm, trade, export, other publications, and
miscellaneous activities; Warwick & Legler, newspapers: Ruthraufl
& Ryan, radio and TV. Roger Brown, Inc., will handle public rela-
tions. Horton & Henry; Florez, Inc., Detroit, and Petzinger, Dechert
& Kielty, of Chicago, will produce sales training programs.

Stanton on Five-Week Vacation From CBS
Frank Stanton. president of CBS, left for Hollywood Friday (26)
and will not be back to his New York oflice for about five weeks. He
a:d (I:\lrs.tStanton are taking a month’s motor vacation after a week on
the Coast,

Richards Hearings Start Over june 5

The Los Angeles hearings in the G. A. Richards case will begin
again, starting June 5, Federal Communications Commission (FCC)
said last week in announcing an okay of a Richards petition requesting
the L. A. proceedings start “de novo™ because of the death of Hearing
Examiner J, Fred Johnson. At the same time, FCC announced ex-
tension of temporary licenses unti]l September 1 for Richards stations
KMPC, WJR and WGAR.

Mars Buys ABC Time for Milkvy Way
Mars, Inc., Chicago, in behalf of its Milky Way candy bars, will
sponsor a five-minute, Monday thru Friday program over the coast-

a study of the Don Lee empire and | be allowed lower rates under an ad-
vertiser classification system akin to
newspaper rate costs. Such rate
breaks, Streibert feels, will encourage

evaluate the holdings. Thornburgh
arrived on the Coast this week to
begin his assignment

Among Yidders who will attempt
to buy the Don Lee web (five o-
and-o stations plus affiliation con-
tracts and real estate) are Ed Pauley,
millionaire oilman: Music Corpora-
tion of America (MCA): Col. A. L.
Lintner. New York and Alaskan
financier, and the investment houses
of Dean Witter & Company and
Blyth & Company. Lewis Allen
Weiss, board chairman, and Willet
Brown, president of Don Lee, will
not be among the bidders, having
bowed out because the price is too
steep. Bidding will start at about
$9,000.000, with selling price likely
to run vvell over 511,000,000.

MCA's position am.ng bidders was
the subject of much trade specula-
tion. Insiders hinted that the talent
agency was merely fronting for CBS
on the bidding and not actively in-
terested in operating the web, CBS.
on the other rand, was said to want
only the Don Lee KTSL tcle station
here and would resell the radio hold-
ings. Without a local video station.
and unhappy with its tic-up with
The Los Angeles Times's KTTV, the
network would pay a healthy price
for Don Lee’s coveted Channel 2 out-
let.

Kills 3% Levy Plan

On Pic Commercials

HOLLYWOOD, May 27.—Califor-
nia State Board of Egqualization
dropped plans 1o levy a 3 per cent
tax of fillmed tele commercials, it
was disclosed this wecek by the Los
Angeles Chamber of Commerce. End
of the 1ax thrcat was hailed as the
beginning of increased tele pic com-

forcetully demonstrate its vast sales
tmpact. -

He favored a standard three-minute
trailer, desigred and created solely
for tele, which would be given special
exploitation and handling by video
ops, Plan, he said, was agreeably
accepted by many film men here and
will be worked out with National
Sereen Service in New York.

While in Hollywood, Streibert lam-
basted film producers for ignoring
tele. He advised the industry to “wake
up” before I1t's too late to get together
with video. “Picture producers”, said

their eyes to television, Hollywood
complains about the drop in box~
office receipts. Actually, television
could be the best medium of ad-
vertisement that pictures could have”,

CBS Buys 15 Acres
For Coast TV City

HOLLYWOOD, May 27.—CBS last
week bought Gilmore's Island, a 15-
acre tract at Beverly and Fairfax,
for over $2,000,000, to serve as the
site for its multi-million dollar
Hollywood television c¢ity. Grounds
are currently being held by Gilmore
Stadium, local sports palace.

CBS will raze the stadium and
break ground in July, 1951, Engineer-
ing and architectural surveying will
occupy net's attention for the next
year, after which CBS will launch
its ~ “from-the-ground-up” building
program, adding structures as they
are needed,
I New site is axpccted to serve as
production headquarters for CBS's

trailers and would enable tele to more}

Streibert, “ere deliberately shutting|

mercial production here since consid- | tele net as well as the location for
erable film biz has been diverted to|its own tele station when it trades in
other Statcs because of buyers’ fears its 49 per cent partnership in KTTV
. of undue tax expense. for an outlet of its own.

| to-coast ABC network, starting Monday. September 18. The business
! for 52 weeks was placed thru Leo Burnett Company, Inc

| agency.

6lin makers to_produce better tele| McNeil Libby To Drop “Auctionaire’™ at End of Cycle

Libby McNeil & Libby last week dropped “Auctionaire.” effective
' at the end of its current cycle sometime in June.
ABC-TV Thursday evenings 9-9:30.

The program is on
J. Walter Thompson is the

| Truman Names Sterling for Second FCC Term

{  a member of the FCC was sent to

| Truman.

The nomination of George Sterling to a new seven-vear term as

the Senate last week by President

WPEN’s ‘Musitone’
| Bucks Philly Muzak

PHILADELPHIA, May 27.—In an
effort to make its FM adjunct pay
off, WPEN, local independent outlet.
has made a serious inroad in the
wired music business by offering its
own FM-relayed music st a lowl
figure of $20 per month. Hitting at
stores, factories, offices, restaurants,
shops, banks and industrial estab-
lishments, WPEN calls its ‘FM-re-|
layed music system ‘'Musitone.” |

No installation charges are in-|
volved, since the station offers the|
regular FM airings. Willlam Caskey,
of the station’s sales staff, has been
placed in charge of the Musltone
development which threatens to cut
in heavily on the wired music set-
ups here. For the music service,
WPEN programs a full day of
planned recordings on its FM station,
with the service limited to the 50-
mile radius of the station.

Independent WIBG, which is
linked with Muzak and other wired
music installations, haz bad its
WIBG-FM serve as a test for use of
FM instead of the more costly tele-
phone wires.

Denies Rumors

Of McGee Exit

HOLLYWOOD, May 27.—Reports
that Jim and Marion Jordan (Tibber
McGer and Molly) would retire from
radio were riduculed by those close
to the comedy pair. Altho show has
vet to be renewed for next season
by Johnson's Wax, it was belicved
in top quarters that renewal was
“almost certain.”” In the event that
Johnson’s drop thc scg show will,
nevertheless, resume giring in Sep-
tember. since Fibber is now owned
by NBC and would air under the
web banner. Net spokesman said
they had several prospective bank-
rollers on the hook.

As for tele, no word has been
received on the outcome of the
Fibber and Molly tcle film test made
here several months ago. Both NBC
and Needham. Louis & Brorby
Agency, which “andles the account.
were rcported “very hoppy with re-
sults under the circumstances™ but
reluc.ant to commit the comed. pair
to video because high cost of
maintaining both radio and tele
versions.

Show bowed out of radio for the
season this week, with Fibber re-
minding listeners that “we’ll be back
fn September’ altho making no men-
tion of the present bandroller.
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kvs Viion AFM Wooing TV Packagers ?

SAN FRANCISCO, May 27.—Vice- |
President Charles Graham, of the
San Francisco Seals baseball club.‘

&

>

last week protested failure of KYA
to terminate its major league broad-
cast a half-hour before the local game
started, as decreed by radio’s agree-
ment with baseball. Graham lodged
his complaint against KYA with pres-
idents Will Harridge, of the American
League, and Ford Frick, of the Na-|
tional Leaguc. The game in question
was played a weck ago, Saturday
13).

Instcad of ending its broadcast at
1 pm, KYA remained with the
Liberty Network until the Brooklyn
Dodgers-Boston Braves game finished
at 1:25, Pacific time. That was only
five minutes before the Seals-Oak-
land game started. Gil Paltridge,
manager of KY A, said he rcalized the
agreement had becen violated. “We
stayed with the broadcast because we
have rcccived too many complaints
about cutting off before the games
were completed,” he explaincd. Pal-
tridge declined to say what the sta-
tion's policy would be in the future.

FCC Plea Asks BMI Protem

WASHINGTON, May 27.—A peti-
tion asking the Federal Communica-
tions Commission (FCC) to put on
temporary status all licenses held by
officer-members of Broadcast Mu-
sic, Inc, (BMI), pending an inquiry
into BMI, was filed Wednesday (24)
by Kenneth Davis, a Washington law-
yer and mining engineer. Davis ap-
pended to the petition a copy of a
complaint filed by him last Friday
(19) with the Federal Trade Commis-
sion (FTC) in which Davis asked lor‘
immcdiate FTC proceedings to de-
termine if BMI is a “monopoly” (The |
Billboard, May 27). |

Writers in Strong Beef Vs.
New CBS “Political” Clause

NEW YORK, May 27.—A new
clause entitling CBS to canccl writ-
ers’ contracts on grounds involving
moral turpitude has evoked a storm
of protest from members of the
Radio Writers' Guild (RWG). Union
mcmbers votcd unanimously tp ask
the union to take action to get CBS
to delete its new “sanctity” clause.
The writers’ beef is based on that
the CBS clausc, as worded, could be
used to cancel a contract with a
seribbler whose political opinion dif-
fered from that of the network.

The contested CBS clause prohibits
writers from “insulting or offending
the community or any organized
group thereof™ and permits cancel-
lation on the ground of moral turpi.
tude.

RWG execs met with CBS this
week to register their squawk, with
the web agreeing to delete the dis-
puted clause provided the union
could get agencles, advertisers and
packagers to take the responsibility
for any difficulties arising out of
what the web seems to think would
be guestionable behavior.

‘Writers point out that in 25 years
no instance warranting such action
ever has taken place. The “offend-
ing the community” clause, they
argue, would curtail creative scope
enormously, since some segments of
the citizenry, crackpot and other-
wise, get offended pretty easily.

The American Federation of Racio
Artists (AFRA) has had some com-

plaints from its members about a
similar clause in actors’ pacts but
has not yet decided on any action.

Coax To Add 13
Markets by Fall

NEW YORK, May 27. — Thirteen
more television markets are sched-
uled to join the inter-connected net-
works by next fall, adding that num-
ber of stations to the affillate totals
of CBS and NBC. Latter, with 31
inter-connected affiliatcs as of June
30, when Johnstown, Pa., starts serv-
ice, leads in TV station totals.

New citles in addition to Johns-
town will be Charlotte, N, C.; Kansas
City; Davenport, la.; St. Paul; In-
dianapolis; Huntington, W. Va,;
Bleomington, Ind.; Louisville, Nash-
ville, Omaha, Atlanta and Greens-
boro, N. C. In addition, a new chan-
nel between New York and Chicago,
westbound, becomes available Sep-
tember 1, for a total of six channels,
of which four will be westbound.

At the same time a number of sta-
tions are tying themselves into web
facilities by constructing their own
micro-relay systems. Huntington.
W. Va, is tying in with Cincinnati.
and Nashville with Louisville.

Deals Set °
Individually,

But Denied

Officials Won’t:Comment

. {Continued from page 3)
other with Snader Telescriptions Cor-
poration, Coast film operator.

The royalty payment is on the basis
of 5 per cent of the statlon’s hourly
nighttimc ratc, for each station show-

ing the film. Scale, in thc case of.

the Snader-AFM pact, calls for musi-

| clans to be pald at the rate of $39.90
| for three hours; $78.80 for six hours,
| with leader gctting double. It is ex-

pected that the royalty clause
eventually will pyramid into a fund
involving millions of dollars of musi=
cian income. Snader was represented
in New York by A. Walter Socolow,
who negotiated with AFM.

Package companies in New York
report that the AFM, when queried
this week, were definitely amenable
to making individual deals. Some
packagers, of course, have been mak-
ing TV film spots all along, using
big ukes, sweet potatoes and har-
monicas, instruments the AFM does
not recognize.

Meanwhile i! was ascertained that,
as of press time, the long-projected
industry-wide pact had not yet been
signed. The joint film-TV commit-
tee. chairmancd by Ernest Della
Ossa, NBC exec representing TV in-

{See AFM Wooing on page {2)

WOR sells everything

0 almost everybody

from Maine to
North Carolina...

small wonder that WOR's daytime audicnce during April 1950 was the greatest
for that month in the station's history.*

small wonder that WOR sells everything from Broadway plays to toy planes.

small wonder that WOR sells more goods for more people to more people,
more often, than any other station in the United States,

* based on Pulse New York Reports ~ 6:00 AM — 6:00 PM,
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Audio Circuitl
Cost Extra to
Coax Charge

Rebate Plan Sore Point

(Continued from page 3)
system and then, when it is found
that more than the authorized $35 per
mile has been paid, rebates to the TV
nets. NBC and CBS are highly
critical of this plan. on the ground
that if one of the other webs, which
use less time, does go in for some
overtime. these overtime payments
are credited to their fees and in-
crease their rebates disproportion-
ately.

There I& a possibility that the total
outlay for video networking may ex-
ceed present estimates, in view of |
increased web facilities to become
available at the end of the vear (see
separate story). But with TV already
paying a $53,000,000 facilities rap at
its present limited stage, it becomes
increasingly apparent whv the net-
works themselves look rather glumly
on coast-to-coast television. There's
an awful lot of territory west of
Omaha, and the relatively few mar-
kets make the value of a costly TV
plck-up out to California somewhst
debatable. Besides; ask the nets,
who's gonna pay the bill?

Senators Scratch AM|

Horse Race News|

WASHINGTON. May 27. — The
Justice Department bill restricting
the broadcasting of racing ncws was
approved by the Senate Interstate
Commerce Commitiee Friday (26).

In line with Federal Communica-~
tions Commission (FCC) recommen-|
dations, the committee narrowed the
bill's original broad ban against
broadcasting “gambling information"
in advance of races by specifically
banning broadcasts of odds. scratches, |
welghts., jockey changes, and prob-
able wirners. Such data rcould be
broadcast after the race has started. |

|

l
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Brief and Important
Last=-Minute Digest of AM-TV News

Borg-Warner Shops for TV Comice
Borg-Warner Refrigerators last week began shopping for a TV
program to star a name comic. J. Walter Thompson is the agency.

Frank Luther Sets Deal With Doll Maker

Frank Luther, who does a kid show on NBC Saturday mornings
and records for Decca, last week set a deal with Lainee Doll Company
whereby the latter will merchandise dolls based on Luther's radio
characters. The singer also picked up a summer renewal from his
sponsor, Maltex, first time the hot cereal outfit has stayed on during
the warm weather,

New World, Stages Merge, Ready Tele Drama Series
Burgess Meredith’'s video movie firm, New World Films, last week
merged with Motion Picture Stages, Inc.,, New York TV film studio.
Meredith and his New World partners, Mac Kriendler and Barnet!
Gellagber, have been named stockholders in Stages, and the actor
will participate in management as a veepee. Right now the outfit
is readying a 15-minute drama series tagged “Stars of Tomorrow,”
featuring Meredith, and has scheduled a joint production service deal,
“Spotlight Theater,” with producer Jack D. Trop for next month.

AFRA Files Second Arbitration Case Against WMGM

The American Federation of Radio Artists (AFRA) last week filed
its second arbitration case in recent weeks against WMGM, New York.
The union claims that the station’s recent firing of eight of its an-
nouncers is a violation of its contract. Meanwhile, the other arbitra-
tion is slated to be heard next week. The union’s position there is
that WMGNM paid three free-lance disk jockeys staff fees which was
contrary to a contract it had with them.

Philly Stations Announce Major Exec Changes

Several major executive changes at Philadelphia stations were an-
nounced last week. Halph Minton resigned as promotion director of
WIP, Mutual link, having created and held that post for the past
six years He leaves June 30, with Sam Elber, publicity director for
the past five years, taking over the desk. ... Dave Kaigler, head of
production at WCAU-TV, resigned to become television director for
the Adrian Bauer Advertising Agency here. He will continue as a
member of the station’s artists staff, particularly for his Sunday after-
noon kiddies show. lLeaving WCAU is newswriter Ralph Paskman,
heading for Frankfurt, Germany, as a broadcaster for the American
Forces Network.

Piped TV for British Homes
Piped TV to homes is the latest industry development in Britain,
the Commerce Department reported last week. Plans are under way,
the agency said, to send television into Bristo]l homes by wire on a
closed circuit. Reception is claimed to be free of all interference and
nearly as good as close-range reception from Alexandria Palace, Lon-

on. ... A master receiving station is to pick up programs at Sutton
Colc:ﬁeld. Birmingham, and redistribute them over wire to Bristol
receivers.

Consolidated Cigar Buys “Clothesman’

Consolidated Cigar Corporation, New York, last week signed to
sponsor DuMont’s video detestive series “Plain Clothesman,” begin-
ning Wednesday (31). Under the new sponsorship, the Wednesday
night feature moves into a new time period from 9:30 to 10. Trans-
American Broadcasting & Television Corporation packages the show,
in co-operation with DuMont. Agency on account is Erwin Wasey
Company.

Winchell To Use Stars as Summer Subs

Walter Winchell will use top name talent to replace him during
his six-week hiatus on ABC. The columnist generally fills by using
news commentators, but this season is going after performers like
Frank Sinatra and Dinah Shore to fill his 15-minute slot. Hudnut is the
SpORSOT.

National Home Institute Gets First Sponsor

_The Home Federal Savings & Loan Association has signed as the
Inittal particlpating sponsor of the National Home Institute program
series on WMAQ, Chicago. The quarter-hour programs are heard
gpngys tlhru Saturdays at 6 am. and 12:30 p.m. Agency is Advertising

ivision, Ine.

Chi’s WENR-TV Goes to Morning Programing

WENR-TV, Chicago, initiates morning programing June 5 with a
two-hour, five-day-a-week chit-chat show with Kay Westfall and Bob
Murphy, Show will run from 11 am. to I p.m. Murphy says he will
ring a gong “when anything important is about to happen,” so house-
wives can stray from receivers.

STOCK. |
&)
ROLL TICKETS
One Roll....$1.°
Five Ral Y
Yen Rol

Fifty Rol

Rolte,

Double Coupons

. ¥. G DoublePrice.

N ST, Chiey| No C.0.0, Ordars
Phita. Accepted.

KTLA BOOSTS RATES 259%,

HOLLYWOOD, May 27. — Para-
mount’s KTLA will bost its rate card
by 25 per cent, effective Thursday
(1). Current time buvers will be pro-
tected for an additional 26 weeks.
This is station’s first rate hike this

o

i

| will
| Friday nights 9-10 beginning Septem-

2 Accts. Buy,
1 Extends for
CBS-TV Fall

Sked Shifts Due

NEW YORK, May 27.—CBS-TV
this week racked up two sales and
persuaded a sponsor on an zliernate
week schedule to go weekly in the
fall. Embassy Cigarettes bought the
Tuesday evening 89:30-10 slot begin-
ning July 11 for The Web,; Magnavox
alternate with Ford Theater

ber 15, and Toni will go weekly with
its Toni Twin Time show in the
Wednesday night 9-9:30 time in Octo~
ber. v

The Embassy show occupies the
Suspense slot until the fall when it
moves into the 10:30-11 p.m. spot on
Tuesdays. The low-budget show is
being done in affiliation with the
Mystery Writers’ Association, which
will supply material. The reslotting
of this program also will mean that
on Tuesday nights televiewers will be
seeing whodunits from 9:30-11 p.m.
Suspense, 9:30-10; the new Ammi-
Dent mystery show, 10-10:30, and The
Web, 18':30-11.

Ford Sitch Studied

The Magnavox purchase of the
alternate week slot with Ford deesn’t
mean that the car company will not
go weekly in the fall. Execs at
Kenyon & Eckhardt, the agency han-
dling the program, claim that the
problem is now bei studied, Evi-
dence, however, is that Ford may con-
tinue its present schedule in the fall
because of high TV costs and the fact
that the present set-up is producing
adequate results. But if any change
is made, the sponsor may ask CBS-TV
for a new time slot.

The Toni buy will start Stopette
shopping for a new time peried on
CBS-TV. Stopette, sponsor of What’s
My Line? currently shares the slot
with Toni, but also is interested in
programing once a week come
autumn.

K&E Okays Pic Test
Of Ford TV Theater

HOLLYWOQQOD, May 27.—Kenyon
& Eckhardt Agency has been given
the green light to make several film
test airers of Ford Television Theater
preliminary to a possible large-scale
switch from live to film production,
After several months of debate, agen-
cy execs blueprinted two hour-long
pix to be produced here this summer.
If talent, costs and quality measure
up to desired standards, next season’s
Ford Theater will be divided equally
between live and film.

Budgets, exclusive of talent, will
run between $10,000 and $14.000, de-
pending on whether made on 16mm.
or 35mm. and if shol using regular
studio technigue or the Jerry Fair-
banks “minicam’ system. Biggest ad-
vantage, however, will be the store-
house of talent unleashed for Holly-
wood fllmings, since it has been no
secret that the agency has been hard
pressed to entice Hollywood names
:g New York for lve stints on the

ow.

year and marks its third since going
commercial three years ago. Rate
card change will up outlet’'s Class A
h urly charge from $60C to $750.
KTLA has continued to hold the top
rung in the local TV rating ladder,
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THANK YOU
PROFESSOR!!

THE NOW FAMOUS WOODBURY
COLLEGE IMPARTIAL SURVEY
SHOWS THAT WHEN ASKED . . .

“WHICH STATION DO
YOU USE MOST?”

KILAC-TV

WAS MORE POPULAR THAN FIVE OTHER
STATIONS IN THE LOS ANGELES AREA

BASED ON A SURVEY OF 3000 TV SET OWNERS
IN THE 16 ECONOMIC DISTRICTS OF LO5 ANGELES

*ASK YOUR KATZ AGENCY REPRESENTATIVE FOR COPIES OF THIS SURVEY

THANK YOU
MR. SPONSOR!!

IN THE MONTH OF APRIL

KLAC-TV

HAD IN EXCESS OF 1850 ADVERTISING

UNITS A UNIT OF ADVERTISING IS A SPOT —
» + « LA PARTICIPATION OR A SPONSORED PROGRAM

LOGK FOR THX SPONSORS...
THAT'S WHERE THE LISTENERS ARE

KLAC-TV &85 13
J AWM ™ CHANNEL
HOLLYWCOD, CALIFORNIA

* REPRESENTED NATIONALLY BY KATZ AGENCY, INC., NE¥” YORK
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{ Murder at Midnight

Review;d_?:/it;n_day -(22)7. 9:30-10 p.m

EDT. Sustaining via MBS, Fraducer,
Louis G. Cowan: director, Anton M.
Leader; iriter, Bafe Blau. Cast: Llon

Clark, Betty Caine, Raymond E. |shnson
Alney Alba. Will Geer. Organ. Charles
Paul,

Murder at Midnight, an effectively
scarey airer, convcys much of the
genuine eeriness of the co'd Witch's
Tales. css tensue-in-cheek
than the currsat run of pun-
full spook shows, the series
is dead serious about its ghost
stories, which should appeal
to dialers who like their hor-
ror stuff straight.

The initial broadcast was a super-
natura!l yarn tagged The Line Is Dead
Teeing off with a corpse’s resurrec-
tion at a funeral, the Poe-styled plot
centered around Albert, an intro-
verted archaeologist with a tricky
ticker and an understandable fear of
being buried alive. After several nar-
row escapes from the casket, he con-
trived to have a telephone line in-
stalled to ‘his home from his ever-
ready coffin, and madc his frightened
frau promise to stay by the phone for
a year after his death, just in case he
needed to give her a ring. He finally
kicked off in a jealous rage, after ac-
cusing his wife of still being in love
with Oliver, an old beau and fellow
archaeologist.

True blue, the missus waited all
alone by the telephone, until one day
Oliver showed up and claimed that a
couple of years ago Albert had walled
him up in an old Aztec Temple and
left him for dead. Horrified, the merry
widow walked off into the sunset with
Oliver, leaving Albert six feet under
and a jangling phone,

\ Pace-wise, the story built up to an

awful letdown after Albert’s se\:ond[

demise. The climax would have
packed more punch if the scripter had
given a glimpse of Albert’s futile
dialing in the coffin. The acting was
several notches above the usual mur-
der drama thesping, and organist

Charles Paul’s mood music for may-
hem was true to type. June Bundy.

SELAN’S
World’s Largest
Creators of
HAIR STYLED PIECES
Write for
FREE CATALOG

Write for our FREE
CATALOG and
WHOLESALE
PRICE LIST on lat
est style Hair Pieces.

,

HAIR GOODS CO.
32 N. State St.

Depl. 1,
Chicage 2, lllinols

® Watsrfalis g Braids
@ Chignons @ Page-
beys @ Top Curls
o Switches @ Trane
formation ¢ Wies
® Toupasss.

Made from your negsve or pholo
Unsyrpdssed in quality at any prce.
N NEGATTVE CHARGE~ NO EXTRAS
24-HOUR SERVICE ON REQUEST
Bx10's: 37.99 per 100; 355 pes 1000
Fam Madl Photos (527 336 pes 1000 - Postcards 523 pes 1000
Soorried Enlazgements (30x40) 3385
(No Negatve Charge on 2 or more)
Made by ). J. Kriegsmann, The Man Whose
Photographs Grace Bifhoard’s Covers

(At C’ y Plara 10233
= 165 West 45th St.
Q;tggr hfv{' ew York 19, M. Y.
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Dealgnatea Television Beview

Wendy Barrie

Peter Poiter’s Party

Reviewed Thursday (11}, 10:45-11
p.m. EDT. Sponsored by A. Hollander & |
Sons thru the Grey Advertising Agency |

Guest, Jeff Clark.

Wendy Barrie’s ncw late evening!,
local show is a fey 15-minute airer |
patterned after her network serics |
and, as such, it's bound to
provoke the same vidlent|
audiencc reaction, both pro
and con. La Barrie is a cross
between Peter Pan and Eva
Tanguay, and her undisguised
delight in her own lack of inhibitions
has a contagious fascination for some
video fans. She's an incorrigille cut-
up in more than one sense of the
word, tho, and her gay banter is often
more biting than tongue in cheek. In
her treatment of guests she treads
a thin line between satire and sheer
sadism.

However, Miss Barrie was in a gay
mood when caught, (she’s finally
landed a sponsor), and consequently
her feline traits were somewhat
sheathed during an interview with
Jeff, Clark, radio’s telegenic Hit
Parade warbler. Clark bore up re-
markably well under the actress’s
unique <old interview technique (she
both asks and answers most of the
questions.) He also turned in a ter-
| rific rendition of When You're Danc-
|ing while Miss Barrie clutched his
?hand over a table and muttered ad
!lib bon mots between choruses.

Miss Barrie pitched Hollander &
Sons at every opportunity, and it's
difficult to understand why it's taken
her this long to get a sponsor. Her
obvious relish for selling should pay
off in results. Right now she’s far too
lavish with her plugs, but familiarity
should soon breed -control.

June Bundy.

Press Box

EDT. Presented by the Dairymen's League
thru the Bariow Advertising Agency via
WMGM, New York. Producer-director-
scripter-emsee, Art Henley. Guests, Al
Capp, Mr. and Mrs, Edward Conley.
Fritzi Scheff and Clyde Pangborn.

WMGM's Press Boxr is nothing
more than an interview program.
And like others of its kind, its suc-

cess is directly dependent on
TRCS the caliber of its guests, Fortu-
B-8% nately, the interviewees chat-
.5l tered on interestingly, With
‘h Art Henley widing -herd, they

included Fritzi Scheff, Mr.
and Mrs. Edward Conley, a couple
distinguished for being able to live
together for 35 years; Clyde Pang-
born and Al Capp.

The Conleys, especially, were
funny. She related in a cute voice
how she nabhed “the dude” from the
city, marrying him only two hours
after they met. Her reply when he
rrcposed to her was, “Ask Ma, ’cause
I just obey orders.” Now he’s taking
them. -

Henley was spotty as emsee, He
is plainly not trained for the work.
and showed it In his phrasing.  But
after breaking in his manner, it wore
better.

The program’s title is misleading
as thc show merely originates in a
| restaurant called the Press Box, and
actually has nothing to do with the
fourth estate.

Dairylea comrercials stressed the
vitality to be derived from milk and
the product’s freshness.

Leon Morse,

via WNBT, New York. Director, Alfred | director, .
M. Scott; writer-producer, Martin Good- | Potter and Bob Moon. ‘Cast: Peter Pot.
man Associates; emsee. Wendy Bagrie. | tor. emsee; Bob Moon. Aileen Stout, Ray
l Erlenborn and guests.

\

Reviewed Monday (15), 11 p.m.-
midnight. Sustaining via KTSL (Don
Lee), Hollywood. Producer, Peter Potter;
Elbert Walker; writers, Peter

Don Lee's latest attempt at block

programing, a late evening, unre-

hearsed, five-a-week seg, augurs

much in the way of futurc

profits, Disk jockey Peter Pot-

ter, a lad of considerable local

stature earned in radio, will

i3] undoubtedly make the tele

transition successfully, In the

preem telecast all the sins and fluffs

of new shdws were committed. Never-

theless, the germ of mass appeal, late
evening programing was evident.

Show relies on guests, gimmicks
and guffaws, with music totally ab-
sent. As head man of the clambake,
Potter introed various celebs who
paid court at his opening, promoted a
couple of fairly funny stunts and <cre-
ated much nonsense. One gimmick,
unoriginal but nonetheless effective,
called for home lookers to identify
baby pix of celebs and phone ‘in cor-
rect answers with first winner re-
ceiving loot. Another stunt featured
batoner Frank Devol baking a pie
fromn Maggie Whlting’s rccipe as told
by Jack Smith, Devol’s deadpan
comedy. always, delightful, brought
hefty yocks, Similar off-the-cuff
stunts were used, setting a pattern
for future telecasts. .

Assisting Potter were comic Ray
Erlenborn and announcer Bob Moon,
with platter whirler’s real-life secre-
tary. Aileen Stout, lending charm and
beauty. Erlenborn’s takeoff on a home
ecopomics tele teacher, designed as a
running gag, didn't make the grade.
but the comic is nevertheless poten-
tial top talent. Moon, good-looking
radio gabber, had little to do in the
opening seg and needs to be inte-
grated into the proceedings,

Show's ace is Potter’s personality.
Disk whirler is riot only good looking,
but possesses a modest and sincere
delivery coupled with a folksy, Mid-

Reviewed Saturday (6), 2:30-3 o.m..= (See Peter Potter's Party opp. page)

It’s Hebrew to Me

That Young Couple

Reviewed Sunday (23), 4:30-5 p.m.
Sponsored over WBZ.TV, Boston, by the
Gas companies serving greater Boston,
Producer, Al Hartigan: assistant dramatic
director, Albert Marre: writer, Ruppert
Pray; agency, Harold Cabot. Cast: Jan
Farrand, Robert Fletcher, Thayer David,
jerry Kilty, Peter Temples Doris Hackney,

That Young Couple, New England’s
first full scale live dramatic show on
television, is a domestic comcdy with

- a regional flavor, It's aiso a
g soap opera that’s a cut above
the avecrage, since more at-
tention is paid to the develop-
mecnt of character and because
of certain elemcnts of satire.
Seven to 10 actors of Cambridge’s
famed Brattle Theater Company are
employed in each show, a separate
episode in itself, but one of a continu-
ing series on That Young Couple.

Some standard Ncw England char-
acters are employed. The young
couple is typically suburban; the wife
(Jan Farrand) a sort of scatter-
brained Blondie; thc husband (Robert
Fletcher) a kind of vague Dagwood.
Thc wife has a ruggedly individualis-
tic uncle from Maine. The husband,
on the other hand. has a typically
austcre New England employer and,
in turn, the boss has a domineering
mother who is always interfering with
his business.

Incidents® in the various episodes
involve the usual things which 'subur-
ban couples encounter in radio fic-
tion: Old love letters, conflicts with
the boss, or a rich uncle, Action is
lent to one show or another with a
“rug cutting” spree or a session of
boogie at the piano.

Altho each .episode is complete in
itself, the scriptcr and commercial
writers still have not solved the
problem of timc. In several shows,
the story has come to an end, leaving
far too big a segment to be tadken up
with hastily rung-in commercials,
credits and cast line-ups, until it be-
gins to look like the opening of a
movie and its eternal screen credits.

Since the seried is sponsored by the
gas companies, some commercials are
naturally woven into the script —
scenes with kitchen appliances, in
particular. Thus the long pitches,
which often .break up a show and
annoy viewers, are generally done
away with. But the trick could be
used more often, Otherwise, the
sctipts are cleanly written, and of a
wholesome quality which is certajnly
acceptable in most homes.

Bill Riley:

Main Street Music Hall

Reviewed Sunday (79, 5:15 p.m. EDT.
Sustaining on WLIB, New York. Producer-
writer, Heidy Mayer; director, Al Arkus.
Cast: Peter Frye, Heidy Mavyer, others.

This is a pretty elaborate job for
an indie outlet to take on for itself,
but it's a really interesting project
entertainly done. The aim of
the program is to enable lis-
ieners to pick up a smattering
of basic Hebrew words, along
with entertainment about the
life, history ¢nd music of Is-
rael. Peter Frye, legit director, who
recently staged Born Yesterday at
Tel Aviv, led off by relating some
amusing anecdotes concerning the
problem of coming up with a suitable
iranslation of the second act curtain
line, namely, “drop dead.”

This afforded opportunity to telt
what several loose translations into
Hebrew are, and their strict mean-
ings. The entire show moves along
informally, with pleasant chatter
among the cast members, all of whom
use an occasional Hebrew phrase fol-
lowed quickly by an English trans-
lation. Taken this way, learning a
language can be painless. There were
a couple of Hebrew songs, wHich also’
were translated, and some historical
background about Theodore Herzl,
founder of Zionism. Another clever
touch t teach a few words wa: to
have a newsboy cry out some head-
lines in Hebrew. Altogether, this is
a worthy pubserv project, carried off
excellently. Sam Chese.

Reviewed Sunday (30), 2:30-3 p.m.
Sustaining via CBS AM network, Pro-
ducer, Robert Ray. Director, Oliver Dan-
iel. Music, Alfredo Antonini and ork.
Talent, Bill Tabbert.

CBS may have a new radio-TV
singing personality in Bill Tabbert,
juve lead in the smash South Pacific.
He is not just another crooner,
TR but gives out with a sound of
1%“: his own,' However, if he is
F, fxl not to go the way of numerous,
“S mismanaged radio properties,
proper showcasing is a neces-
sity. Putting Tabbert on a half-hour
program with only Alfredo Antonini
and his ork for support is not enough.
The format makes for a lack of
variety. Perhaps the addition of
a female vocalist and a few guests
might create a greater impact. And
for still an extra dimension, scripting
that made Tabbert into a personality
might -clinch thc job.

In addition, Antonini’s ork, while
a musically sound aggregation, is
primarily one for concert music.
Several times on the show caught
the ork covered up a great part of
Tabbert’s voice. Less reliance on
its brass or a smaller unit might
be the answer here.

Tabbert, in spite of everything, did
a fine job on several selections, no-
tably My Foolish Heart and Te Amo.
Antonini’s best was a selection of
the ballet music from Gayne.

Leon Morse.
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Cliche Club

Reviewed Wednesday (10), 8:30-9
p.m. EDT. Sustaining via ABC. Producer,
David Yellen; director, George Wiest:

script editor, Vera Lawrence; emsee, Wal- |

ter Kiernan, Guests: Carol Lynn Gilmer,
Agnes Rogers, Edward Hill and Frederick
Lewis Allen.

ABC’s Cliche Club is just that,and
in more ways than one. Format has
listeners and a panel of experts both
trying to discover the cliches
in $tories related by emsee
Walter Kiernan, But this type
of program has been so over-
used by the medium that it,
too, has grown cliche.
the show does ‘make an at-
tempt at variety thru the use of music
and short cliches, the proceedings
were dull. The cliches themselves
were not funny and the cleverness
was not sustained for the full half
hour. Whatever lightness was dis-
played ocriginated from Kiernan,
whose comic touch frequently as not
wisfired. In addijion, while the panel
was bright, it was not sharp or witty
enough to bolster the sags in the
program.

But ABC’s program execs may well
re-examine the show's premise.
Cliches are the coin of everyday con-
versation. Song writers know that and
act accordingly. However, the major-
ity of the radio audience is unaware
of the existence of cliches or they
wouldn’t use them, hence there’d be
no such animal. To expect them to
be interested in a program, the con-
tent of which they can’'t appreciate,
is asking a great deal. In other words,
as the Hollywood producer said to the
esthetic writer, “How'll it do in the
sticks?” Ngt very well, gathering
from the initial run. Leon Morse.

Mr. and Mrs. Mystery

Reviewed Wednesday (10), 7:15-7:30
p.m. EDT. Producer-director, Harvey Mar-
lowe; script, Frank Wayne. Cast: John
and Barbara Gay and Frank Hewson.

Mr, and Mrs. Mystery is comic strip
TV. There is an air of the juvenile
connected with the entire production.
John and Barbara Gay, the
good looking young couple
who play detective, look most
of the time as if they were
trying to find out who took
the waste paper basket out of
the teacher’s room.

But they were dead serious about
trying to find the killer who placed
the spider on the back of Mrs. Goh-
zalez’s neck. They sat about their
office trying to figure out the riddle
with books piled high about them
and when they acted it was to peep
into windows. And whoops. when
they got an idea. they were off to
Argentina before the director could
say dissolve.

The first rule of any show is that
it should be believable. "'But Mr. and
Mrs. Mystery is far from that. Per-
haps it is the fault of the casting,
perhaps the fault of a weak script
and perhaps the fault of WOR-TV's
spit and gum programing concept.

The records which passed for music
constantly sounded like Wagner gone
mad, with harsh soaring climaxes
which, instead of complementing the
action, detracted from it.

The camera work was adequate.

Leon Morse.
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NEW HAVEN. CONN.

Treasury Department Open
House

Reviewed Monday (15}, 10-11 p.m.
Sustaining on NBC-TV,"Producer, David

Brief and
Last-Minute Diges

Important
t of AM-TV News

evy; assistant, Larry Puck; director, Ro-
land Gillett; music, Archie Bleyer; em-
sce, Arthur Godfrey. Government person-
alities, President Harry S. Truman, John
W. Snyder, Paul G. Hoffman, Frieda Hen-
nock, Justice William O. Douglas, Harold
Stassen, Admiral Forrest P, Sherman,
Jimmie Doolittle. Talent: Paul Winchell,
Joan Edwards, Jerry Colonna, Perry Como,
the Fontane Sisters, Sid Caesar, Imogene
Coca, Marguerite Piazza,

With Arthur Godfrey moving over
to NBC for the occasion, the launch-
ing of the Treasury Department'’s

bond drive was signalized by

v | an h8ur-long combination of
| sales pitches for bonds and en-

Manager Ted Cott moving the th
out of the 11:15-11:30 p.m. slot and
Concurrent with, the move, a new 1

son’s p.a., Marvin Drager. The mov
up of the Carson show, which will
time on stations other than WNBC

Benny guest shots, is juggling two
show of his own, plus a guarantee
Picture offer by 20th Century-Fox

| tertainment, The pitches came

from a collection of digni-

taries, mainly from the gov-
ernment, while the acts included Paul
Winchell, Joan Edwards, Jerry Co-
lonna, Perry Como and the Fontane
Sisters, Sid Caesar and Imogene Coca,
and Marguerite Piazza.

Each of the notables, after some
chit-chat with Godfrey, followed by a
personal appeal for bond buying,
“sponsored” one of the acts, a l1a God-
irey’s Talent Scouts CBS show. God-
frey was handicapped by poor pac-
ing, which had him overspieling and
dragging out interviews at the onset
of the show and rushing them thru
the mill in the last half. Only at the
beginning did Godfrey flash any of
his own style br personality.

Of the talent, the Caesar-Coca duo
scored roundly with a routine typical
of their Saturday Night Revue stuff,
pantomiming the difficulties of trying
to teach a woman to drive a car.
Colonna did an off-the-beathen-path
comi-tragic act on an organ grinder
whose monkey would not part from
him despite tough times. Winchell,
as usual, was tops in the ventrilo-
quist field. Miss Edwards did an
okay job warbling and playing piano
on I've Got You Under My Skin.
Como and the Fontanes did a relaxed
rendition of Hoop-Dee-Doo. Miss
"Piazza again unlimbered her potent
soprano to good effect, with some
visual calisthenies working - behind
her.

The climax of the show, which in
total effect was a bit ragged, were

take the CBS offer.

George Janda -has joined Pete

leaves public relations firm of O'Re

Morris will film a TV version of i

vision. The society writer-lecture

derbilt’s wife.

Workers has been signed by WG
FM and TV stations. The contrac

Continuing a series of recent
Glenn Snyder, of WLS, Chicago,
executive personnel: Warren Midd

promotion director at KMOX, St.
directly with WLS Sales Manager
production of sales material; John

g SHORT SCANNINGS

brief addresses by Treasury Depart-
| ment Secretary John W. Snyder and
| President Truman. Sam Chase.

|

with .George Biggar in the creati
mercial programs and ideas.

Kent Patferson, formerly with ABC, and more recently in WOR sales,
has joined WCBS, New York, as an account executive. . . Charles
Grant Jr. appointed assistant advertising manager for Pan American
Broadcasting. . . . Judah Katz, media director for Hirshon-Garfield, Inc..
appointed supervisor of radio and TV time buying. Robert F. Lewine,
ex-veepee of Cine-Television Studios, is new radio and trlevision director
for same agency. . . . Kellogg’s thru Kenyon & Eckhardt, is* buying the
“Howdy Doody” program on 29 stations beginning Tuesday (6). Cereal
firm will plug Rice Krispies Tuesdays and Thursdays, during the 5:30-to-
5:45 p.m.time period. . . . Buddy Basch is penning a TV column for the
new True Movie and Television magazine, which hits the stands August |
15. . . . Bonafide Mills is dropping the’ “Bonny Maid Versatile Varieties”
NBC video show for the summer effective June 30. They'll resume spon-
sorship September 1. -

Ted Streibert, WOR prexy, returned to New York from the Coast
Saturday (27). ... Nat Fowler, director of film for ABC, is recovering from
& recent operation. .. . Leonard Carlton named radio production director
of Kenyon & Eckhardt, Inc. . . . Donald Shaw switched to TV division
of ABC stations department. . . . Jerome C. Robinson promoted from
casting director post to production supervisor of “The Big Story” on NBC
TV. ... Musical director Hank Sylvern signed to conduct and compose
Score for CBS's new science-fiction drama “Beyond Tomorrow.” .. . Andy
Wiswell, Associated program service.veepee, treks to Chicage June 5 to
cut more sides by Frankie Masters.

Willard Schroeder, former head Hf WINS, New York, succeeded
Stanley W. Barnett, as general manager of Station WOOD, Grand Rapids,
Mich., Monday (29). ... Charley. Stookey, farm editor of KXOK, St. Louis,
celebrated 21 years in radio last week. . .. Joe Weed named new national
sales rep for WOI-TV, Ames, la. . . . Oliver Percival and Nettie Smiley,
ex-continuity chief for KVFD, Fort Dodge, Ia., have joined the continuity
staff at KFAB, Omaha. . . . The Packers super markets chain, thru the
IV)V. B. Doner Agency, has bought Ziv's transcribed “Cisco Kid” on WXYZ,

etroit.

Gregory Murphy Jr., last week (22) joined the Atlanta sales staff of the
Katz Agency, Inc. . . . Joe Pyne, ex-WVCH, Chester, Pa., has snagged
announcer post at WHAT, Philadelphia. . . . Colin M. Selph, former Muzart
exec, is new sales veepee for KPIX-TV, San Francisco.

Dave Kimble, member of the sales promotion department of WMAQ,
Chicago, for the past three years, last week joined WBBM-CBS, same city

as sales promotion nranager.

CBS, 20th Century-Fox Biddi

Comic Frank Fontaine, who caught on fast via a couple of Jack

character, but studio withholds radio and TV rights.
General Artists Corporation agent handling Fontaine, hopes to per-
suade the studio to give in on radio, thereby permitting Fontaine to

has an extensive library. A TV show is also bei

April 1, 1950. Under terms of the contra
technicians was reduced from 4% to 4 y
increased from $70 to $80 per week.

WLS Shuffles Executive Personnel

assistant who recently returned to the

Mindy Carson Set for New Build-Up at WNBC

Mindy Carson is set for a renewed radi

o build-up, with WNBC
irp’s three-a-week 15-minufe airer
into the more desirable 7:45-8 time.
ocal promotion on the show will be

developed, with the station press department working with Miss.Car-

e does not affect the network pick-
continue to be carried in the later

ng for Fontaine

offers. CBS wants Fontaine for a
of 10 shots on the Benny program.
would build Fontaine into a flicker
Harold Jovien,

Janda Heads AM, TV at Petesch, Hecht & O’Connor

sch, Hecht & O'Connor Ad Agency

in Chicagoe as administrative head of radio and TV productions. Janda

illy, Doty & Sommer.

Philip Morris Drops Option on CBS-TV’s “Ben Blue”’
After virtually deciding recently to buy the '“Ben Blue Revue”
‘from CBS-TV, Philip Morris last week reversed itself and let its op-
tion drop. It is believed the decision was due to the fact that the ciga-
rette sponsor has a number of other TV properties on hand. Philip

ts Horace Heidt show and perhaos

a video version of “This Is Your Life.”

Vanderbilt Packages His Travel Pix for TV

Cornelius Vanderbilt Jr.. is packaging his travel films for tele-

r has been traveling for years and
ng built around Van-

WGN Signs With IBEW for AM, FM, TV
A new contract with the International Brotherhood of Electrital

N, Inc, Chicago, covering its AM,
t covers .an 18-month period from
ct the progressive schedule of
ears and the starting scale was

personnel shifts, General Manager
has announced a realignment 'of
leton, former WLS sales promotion
station from the post of sales
Louis, heads a staff now working
C. M. Freeman in the creation and
Drake has assumed new duties in

over-all station and program promotion, and, in addition, will work

on and development 'of new com-

gPETER POTTER’S PARTY

(Continued from opp. page)
western drawl which lookers will tind
enjoyable.
| Settings were ‘designed around .a
|musical motif and featured mock ups

record players. disk albums, etc.

Cameras, however. never clearly es-
tablished these props, with most of
the action centered before dull and
uninteresting drapes.

Alan Fischler.

2%
2750

There is no better salesman than a wall- planned
clear cut, pleass attractive pnw.pm

, Your message across! Dur photo reproductions

“will SELL YOU ar YOUR PRODUCTS. ied customers
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‘and price hst upon request .
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I
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188 R’ii]]ion
Disks Made
Since 1948

AFM Reveals Figures

(Continued from page 3)
Also 7.330,785 45 r.p.m.'s at a re-
tail value of $5,599,560.

Also 3.332,793 33 r.o.m.'s at a re-
tail value of $12,457.405.

Total, 188,435,054 records at a re-
tail value of $150,601,631.

The source for these figures is
.not given. However, if they have bezn
compiled from diskery reports to the
music performance trust fund, then

_——————————— ———————————

15T DATA ON 3-SPEED

MUSIC

Communications to 1564 Broadway, fow York 19, N. Y.
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SALES

|

“Summer Blues” Is
| Even Bluer; Sheet,
:l Disk Biz on Rocks

’ NEW YORK, May 27.—Tho “those
summer slump blues” gets a revival
| each year about this time, current
|record and sheet music sales figures
| seem to bear out the contention of
some tradesters that the 1950 drop-
off is sharper than in most recent
years, Santly-Joy's My Foolish Heart,
probably the top tune of the day, did
a little less than 10,000 copies last
week., and on Tuesday of last week
Robert Music’s If I Knew You Were
[Comin’ I’'d’ve Baked a Cake sold no
sheet music copies at all.

The top selling record for the
major diskeries in .the past week,
| too. hovered around the 10,000 figure.
In strenger market periods No. 1 disk

AFM Wooing Packagers
 Of TV Film Productions

(Continued from page 7)
{terests, and Hal Roach Jr., repping
| film makecrs, were in sassion yester-
‘day. TV spokesmen, however, said
this was an intra-industry confab,
| with no union execs pressnt.  They

industry pact would wait upon the
termination of the AFM's forthcom-
| ing convention, June 5-11, in Houston.
| AFM's decision to conclude pacts
|on an individual basis, rather than
keep this field closed to musician em-
ployment, is indicative of the federa-
tion’s current philosophy, namely—
cash in on all possible work. James
C. Petrillo, AFM chief, in his report
to the AFM convention (June 5-11,
Houston), indicates that employment
has seriously decreased. This is true

three qualifying factors must be borne | 9f majors would be hitting around | Such an extent ‘that the AFM now

in mind: Diskeries do not contribute
to the trust fund for disks on which
AFM musicians do not perform. A
considerable quantity of LP’s and
some shellacs in the dramatic, edu-
cational and historical fields. there-
fore, would not be counted in the re-
port. Second, reissues of records cut
prior to the AFM-disk industry
agreement of 1943 are also contribu-
tion-free. Quite a few LP releases
come under this heading. Last, a scat-
tering of diskeries are operating ‘with-
out AFM license. and do_not report

to the trustee. This would raise the|

total, largely in the 78 r.p.m. cate-
gory. Contributions, to the AFM or
“royalties,” as Petrillo will call them
in his report, amounted to $1,666,726.

Total earnings of leaders and side-
men in recording work, exclusive of
royalty payments to leaders, was $2,-
428,763, Total number of sessions, in-
cluding overtime, was 4,578, in which
17,360 masters were cut, Taking part
were 1,141 leaders and 8218 side-
men—sidemen earning an average of
$250.16 per man for the 13-month
period.

Transcription royalties to AFM
were $61,752, Leaders and sidemen
earned $2,199949 in transcription
work, exclusive of royalty payments
to leaders. Number of men engaging

in this work is not given, but there |

were 27,820 ‘“man appearances” and
4,967 “leader appearances."

MecConnell Pres.

Of Philly AFM

PHILADELPHIA, May 27, — In an
election hassle which saw the largest
turn-out of card-holders in the his-
tory of the local, Charles McConnell,
former musical contractor for the
Earle Theater, became the new presi-
dent of Local 77. American Federa-
tion of Musicians. Over 2,000 of the
local’'s membership ©of some 5,000
voted. McConnell won out over in-
cumbent Frank P. Liuzzi by 1,069 to
939 votes. Liuzzi had been president
for the past 12 years, and McConnell
was defeated in previous attempts to
unseat him.

In another hotly contested race,
Romeo Cella, who was president of
the local before Luizzi held the seat,
beat out Frank Nicoletta and Charles
Guiskoff for the vice-presidency,

Guy A. Scola, who served as secre-
tary under Luizzi, ran on McConnell'’s
‘ticket and won out over union in-
vestigator Jimmy Perri by a vote of
1,089 to 918, In the other offices,
Harry Kammerer continued as as-
sistant secretary and Louis Schvon
was ge-elected treasurer.

30,000 to 40,000 a week, and the No. 1
song wou!d probably be salling 10,000

l copies a day, rather than a week.

20% Tax Bite
Cost Night Biz
| 875 Mil Loss

| (Continued jrom page 4)
forced many smaller clubs and dance
halls out of business, according to
the report, and consequently has put
tootlers out of work.

The AFM topper points out that the
“20 per cent tax is imposed only
where live entertainers are cmployed™
and proceeds to say that “it (the tax)
becomes a hardship tax which reacts
] heavily on musicians and other enter-

tainers.” He also claims that the tax
is an incentive to small marginal ni-
tery and ballroom operators to substi-
tute mechanized entertainment for
live music as a dodge against the levy
and payment of the 20 per cent bite,

Petrillp calls for repeal of the tax
on the strength -of the following
points:
| 1, “Any such means of revenue is
suspect when it shows very rapidly
diminishing returns.

- 2. “It dries up the source on which
it is levied.

3. “It adversely affects employ-
ment.”

The repgort shows the shrinking
| cabaret and terpery tax takes year
by year as follows: 1947, $63,349,-
836.46; 1948, $53.527,145.22; 1949, $48,-
856,660.14. Theater tax income has
varied only slightly in the same

iod.

Pubbers Sue
Havana-Madrid

NEW YORK, May 27.—Charging
that the Havana Madrid Restaurant
Corporation had infringed on six of
its copyrighted tunes, Peer Interna-
tional Corporation, and Promotora
Hispano Americana de Music filed
suit in U, S. Distriet Court Wednes-
day (24).

Complaint charges the defendant
gave public performance of Peer's
Babalu, Un Poquito de tu Amor,
Negra Leona and Te Quiero Dijiste
(Magic Is the Moonlight), and Pro-
motora’s Cuanta le Gusta and Sola-
mente Una Vez, since October, 1949.

Action seeks .n injunction, damages
sustained, but in no event less than
$250 for each of the alleged in-
fringements plus counsel fees.

{listens more carefully than ever to
requests for concessions in scale.

| HOLLYWOOD, May 27. — Louis
| Snader., head of Snader Telesctip-
tions Corporation, received word Fri-
day (26) that AFM had given him
the grzen light on production of 400
video-films using music, Snader said

ASCAP Settling

Foreign Pacts

NEW YORK, May 27.—The Ameri-
'can Society of Composers, Authors
and Publishers (ASCAP) hzs success-
fully renzgctizsted th2 bulk of its
foreign pacts in accordance with con-
ditions specified in the consent de-
cres, accordinz to Richard F. Murray,
ASCAP exec recently rzturned from

abroad. The acts are unilateral,
wherein foreign performing rights
| societies represent ASCAP abroad,

and ASCAP represents foreign soci-
| etics here. Murray believes the out-
look is excellent, and that no income
{will be lost from foreign fields as a
' result of the revised decrez. Societies
| abroad, he says, are doing an in-
| creasingly better job, The music
business in Europe isron the upgrade,
[ he belicves.

The ASCAP board was in session
late this week and is believed to have
already ratified those pacts which
have been executed. In any event,
ratification by the board is customary
and no delay is anticipated.

Decish Reserved
On Miracle Suit

NEW YORK, May 27.—Information
that Judge Michael L. Igoe had re-
served decision on Shapiro-Bern-
stein’stmotion for a new trial in their
case against Miracle Records brought
sighs of relief this week from the
music industry.

A report last week that the motion
had been denied—the result of a
court clerk’s error—had caused con-
siderable puzzlement and no little
alarm among pubbers, cleffers and
their organizations the Music
Publishers’ Protective Association
(MPPA) and the Songwriters' Pro-
tective Association (SPA). The clos-
ing of the case would have meant
that the MPPA-SPA brief on the
vital matter of the status of uncopy-
righted recorded tunes had come a
cropper (The Billboard, May 27).

The docket has been’ amended to
the effect that the plaintiff's motion
has been taken under advisement
rather than overruled. |

predictcd that signing of an all-over | making 100 pix monthly, involving a

| fits.
| Hollyiood and New York, with the

L has been tentatively set for Septem-

contract culminafes several months
of negotiations with Petrillo.

Snader ‘will produce 40 three-
minute pix monthly, with films
budgeted at $1,200 each. At full
production outfit will be capable of

total expenditure of over $500,000,
Flickers will feature bands, singers,
dancers, specialty acts, etc., all work.
ing on shorts designed for local sta.
tion use.

As “visual recordings,” sales price
will be based on market size and ex-
clusivity demands, with sales to be
farmed out to indie distribution ‘out-
Production will be centered in

first of series scheduled for release in
September,

Terp Ops’ Org
Sets Tentative
’50 Meet Date

CHICAGO, May 27.—The 1850 an-
nual cponvention of the National Ball-
room Operators’ Association (NBOA)

ber 26-28 at the LaSalle Hotel here,
it was announced last week by Otto
Weber, managing secretary of the
terp ops’ org., For the first time,
NBOA is sending out to its members
a list of questions thru which mem-
bers can suggest (1) what subjects
and possible speakers they would like
to hear at the confab; (2) whether,
for the first time in history, the con-
vention be closed to everyone, out-
side of actual and prpspective mem-
bers of NBOA, ‘and (3) whether night
sessions would be advisable, This last
question indicates that NBOA pundits
are cognizant of the fact that the ball-
room ops’' group is currently faced
with a maze of serious problems. In-
cluded are the 20 per cent cabaret
tax situation, the American Federa-
tion of Musicians’ attempt to switch
responsibility for Social Security and
withholding tax payments from th
orkster to the ballroom op and what
may be Broadcast Music, Inc.'s, next
step, now that negotiations between
the music licensing agency and NBOA
have been terminated.

In addition, Weber announced the
first of what may be a series of fum-
mer preconvention regional and State
meets, to be held June 18-19 at the|
Surt Ballroom, Clear Lake, Ia. Hank
Heimendinger, manager of the Surf,
is in charge of preparations, The|
opening day will be set aside for a
social get-together, while the follow-
ing day will be devoted to business
meetings.

Spitzer Handle
Martin’s Sales

NEW YORK, May 27. — Henry
Spitzer concluded arrangements wit!
Freddy Martin last week to act a
sales agent for the orkster’s musi
catalogs. Martin has two Broadcas
Music, Inc, (BMI), firms, Frema
and Maestro, and one American S
ciety of Composers, Authors and Pub:
lishers (ASCAP) firm, Martin Music.
Under the agreement, any originals
recorded by Martin in the future wil
be handled by Spitzer for sales and
promotion.

Among the Martin copyrights ar
such properties as Tonight We Love,
Cumane, Bumble Boogie and Pign
Portraits.
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PETRILLO’S BITTER PIPE

Education Disk
Deal Set by Col

NEW YORK, May 27. — Columbia
Records this week completed a deal
with Silver Burdett Company, of New
York. Chicago, Dallas and San Fran-
cisco, a leading publisher of educa-
tiona] and text books, for a series of
recordings of children’s songs to be
made from the pubbery's New Music
Horizons series. The Columbia move
marks the development of a digk in-
dustry wedge into the serious educa-
tional field, with Decca already in the
market via its deal with the Ameri-
can Book Company for a series of
kidisks based on elementary school-
song study.

New Music Horizons is a series of
music books zimed for grades one
thru six. They form basic study ma-
terial in 18 States’ curricula, and also
are used widely in independent school
training. The first six albums of the
Horizons disk series will be ready for
release in August. Disks will be
geared to follow the lines of study
outlined in the texts. The albums will
be made available in the Burdett
branch offices and will also be on sale
thru regular Columbia disk dealers.|

Hi-Tone Has 39¢
Standard Kidisk

NEW YORK. May 27.—A new line |
of 39-.cent children’s records. fea-
turing popular standard story titles.I
has been released by Signature Rec-‘
ords on its Hi-Tone label. The 10-
inch series, with unbreakable disks,
multi-colored labels and cellophane
packaging, will include such ma-
terial as Cinderella, Little Red Rid- |
ing Hood and similar evergreens in |
the mitial eight-disk releasc, Story |
titles will get preferentizal
over the artists.

Signature President Bob Thiele has

also set up a new arrangement with |

Fox Associates, of Los Angeles,
whereby the latter will manufacture |
and sell Signature disks on the Coast,
on a royalty deal. Pressings (78, 45
and 33% r.p.m.) will be turned out

at the RCA Victor plant there. l
|

Thiele will take off for Los An-
geles within three weeks to set up
distribs in territories that are stili

open. |

Engineer Develops

LP Slicing Process

NEW YORK. May 27.—~Bob Fine,
recording engineer with the Reeves
Studios here, has developed a new
slicing process for long-play cutting
which. it is claimed. removes the fre-
quency limitations which have been
common in LP recording. The new
method, known as the Reeves-Fair-
child thermo-dynamic marzin control
process, combines the margin control
grooving method with “hot™ stylus
cutting, a process developed by Co-
lumbia Records' engineers which has
been generally accepted by the trade.
. The Reeves-Fairchild svstem is
being used at Reeves Studios by Fine
for the processing of the Mercury
diskery's LP line, All future Mer-
cury long-play disks will be processed
in the newly developed manner,

NEW HAVEN, May 27.—The New
Haven Junior Chamber of Commerce,
which is the sponsor, announced this
week that the 1950 series of six pop
concerts, at the Yale Bowl, will
open June 2. Artists booked for this
summer, the announcement stated,
include Benny Goodman and his or-
céhhle_mm Hue; Scottﬁ Vivian Della

ess, Voorhees and
5 Danal Robert

billing |

|

|

Only Radio for

|

Radio Paid Musicians $13 Mil
In ’48, Films $11 Mil Less in °49

Dy Jerry Wexler

NEW YORK, May 27.—Prexy James C. Petrillo’s report to the forth-
coming American Federation of Musiclans (AFM) convention wil]l offer,
in addition to a general survey of emplovment prospccts and a portrait of
the deleterious effects of the Lea and Taft-Hartley laws on working condi-
tlons for musicians, an exhaustive breakdown of employment in all the major
musical fields except television (see companion story this issue).

Covered in detail are radio for the year 1948; motion pictures, 1848;
theaters, 1949; symphony orks. 1948-'49 season, and tramscriptions, Decem-
ber 4, 1948-December 31, 1849. A summary of Petrillo’s report on these
activitles follows, with the exception of the recording and transcription plc-
ture, which is described in a separate story.

RADIO

A comprehensive study was made of radio use of musicians for the year
1948. The radlo situation has worsened considerably since that year, with
employment falling off sharply on indie and network stations. Petrillo out-
lines in considerable detail the economic and legislative factors for the drop
(see other story).

In 1948, 430 stations employed 2,528 staff musicians and paid them a
total of $13,416,274 in salaries. Single engagement commercial broadeasts
used 192 leaders and 4,803 sidemen on 323 sponsored programs in a total
of 16,982 broadcasts. The salary bill was $7,177,246. A third type of radio
employment, local commercial work, paid $997,803 for musicians. This
amounted to a total income of $21,591,423 for the year. Radio earnings in
Canada and Hawaii added about another million and a quarter.

The 1948 survey includes an analysis of radio time based on the programs
broadcast over the four network key stations in New York City, compiled
from accurate reports. At WNBC live music used 31.3 per cent of air time;
live sketches and news (soap operas, quiz shows, etc., in which live inci-
dental music was used), 59.1 per cent; recorded music, 6.6 per cent, and
recorded sketches, 3.0 per cent. At WCBS 22.6 per cent for live music, 62.9
per cent for live sketches and news, 10.3 per cent for recorded music and

[4.2 per cent for recorded sketches. At WJZ 21.6 per cent for live music, 60.6

per cent for live sketches and news, 12.8 per cent for recorded music™ind
5.0 per cent for recorded sketches. At WOR 10.6 per cent {or live muslc, 72.0
per cent for live sketches and news, 9.8 per cent for recorded music, and 7.6
per cent for recorded sketches. The analysis covers 6,205 hours of air time

for each station.
MOTION PICTURES

Eight major studios in 1949 employed theilr own orchestras. Gross earn-
ings of 339 contracted musicians at these major studios was $2,530,072. In
addition to the contracted musicians, 3,681 tootiers were employed by the
majors, earning $1,093,243.

The independent producers spent $505,285 on musicians, with each

!producer guaranteeing a number of hours of employment. In New York

3,465 men earned $107,585 in picture work.

LEGIT THEATERS

Of 9,848 theaters in the United States and Canada having a capacity of
500 or more, only 475 employed musicians, and of these only 62 used musi-
cians on a 52-week basis. Vaude and presentation houses used 1,787 men
at a total salary of $2,597.838; dramatic and musical shows employed 1,414
men at $2,537,244; opera and ballet used 743 men at §768,300: burlesque used
153 men at $561,032; 22 organists were paid $81,171. Totals, 4,119 men earning
$6,546,586 in theater work,

SYMPHONY ORKS

During the 1948-'49 season 31 major and 119 secondary orks performed
in the Unlted States and Canada. The average regular season was 23.6
wecks. the average summer season 6.8 weeks. The average weekly minimum
scale for the regular season was $77.30. The report notes that it is difficult
to determine the exact cost of maintaining 2!l these symphony orks, but the
31 major orks cost $12,134,037 to operate. Seven cities, San Francisco.
Indianapolis, Baltimore, New Orleans, Buffalo, Los Angeles and Toronto,
help supprt their orks by either municipal grant or city and county taxes.

MEMBERSHIP

AFM membership as of April 1, 1950, was 239.777, an increase of 1,872
over the figure reported last April 1.

Pop Simon

NEW YORK. May 27.-The
Saturday Review of Litcrature
has added a new pop record sec-
tion to its Saturday Review of
Recordings supplement, which
is distributed monthly by retail
disk shops. The n:w depart-
ment is edited by Bill Simon,
staffer of The Billbogrd's Music
Department,

Monroe Summer

NEW YORK, May 27.—Following
five months of consecutive one-
nighters which were infrcquently
spiced for a onec-week theater en-
gagement, Vaughn Monroe will -ra-
cation his ork for an eight-week
period beginning July 12. Originally

this period was skedded to be a
complete layoft for the orkster and
crew, but a decislon to run Monroe's

run thru the summer months,

radio show thru the summer months,
made this week, will have the maestro
doing the weekly half-hour ciggie
session during the hiatus. The radic
show, im previous seasons, did no:

The orkster will return to action
on September 7, on which date he
will open at the Waldort-Astoria
Hote! here with his complete en-
lourage.

Showbi.z Hits
Lowest Ebb.
He Tells AFM

TV the Question Mark

(Continued from page 3)

the AFM is “sustaining blows from
all directions.” Jobs have fallem
oft 50 per cent in three years, it is
claimed. Specifically, Petrillo has
reference to bad business and conse-
quent unemployment in cafes, tav-
erns, balirooms, theaters, name bands,
local orks, radio and films.

Television, as seen by the AFM
chief, is currently a big question
mark. Whether the new medium
wil] replace radio as a field for musi-
cian employment he regards as a
moot point. He elaborates: *I am
speaking to you frankly and can give
you no encouragement for any em-
ployment of musicians in television in
the very near future. I cannot give
you that assurance. . .. I would only
be guessing, and this is too serious
a matter. . . . The television situa-
tion is the most complex that I have
yet had to deal with,”

TV Tends to Films

Petrillo's report states the prexy's
belief that eventually all TV pro~
grams will be made on films. After
talking with TV employers and pack-
age producers for two years, Petrillo
is of the opinion that no unanimity
of thought exists among them, and
that confusion is rife. Cnly one thing
is certain, Petrillo states, and that
is that TV is here to stay.

The AFM chlef's view of the TV
situation mirrors the protracted at-
tempts which have been made by TV
representatives and the AFM fo
stablize the industry, specifically with
regard t0 a contract covering musi-
cians on TV film. The AFM, months
ago, submitted a set of proposals to
a joint committee representing TV
and film interests. This set of pro-
posals included the idea of a royalty,
similar to that obtaining in the case
of records, The joint committee, co-
chaired by Ernest De La Ossa, NBC
exec representing TV, and Hal
Roache Jr., repping {ilm interests, is
known to have drawn up & counter-

roposal.

P l\«?eanwhile package eompanlu and
networks claim to be anxious to get
a scale worked up, as the lack of
one 1s proving a business obstacle.
Networks, for instance, claim that in
lieu of a coaxial cable, a full AFM
pact covering film-TV is a necessity
for good programing. Petrillo’s re-
port goes beyond this, inasmuch as it
indicates his belief that even with
the coax cable completely laid down,
TV programing will be primarily on
film.

With regard to general show busi-
ness conditions, Petrillo says: “1 wish
I were in a position to tcll you that
business will be good soon, but 1
can't.” He adds. “Patience we must
have—business might turn for the
best interests of the musiciang over
mght. Al I can say or do now is
wait for further developments.

Stating that the situation is dis-
couraging. Petrillo points out that
the AFM went thru other critical
periods, notably in 1928 when 18,000
musicians lost jobs in theaters. “We
came out of that okay, and we will
come out of this one also”’ he adds.

The president's report claims that
TV is keeping many people at home.
Another factor damaging the eater-
tainment business, he says, is the
20 per cent tax. Name bands, he

(See Showbiz Hits ‘on page 19)
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ASCAP, Film Reps Proceed

Cautiously on

NEW YORK, May 27. — Inlormall
conversations between flickery reps|
and the American Socicty of Com-'
posers. Authors and Pubhshars1
{ASCAP) on the all-important ques-
tion of licensing music for film per- |
formances have been taking place. |
but with little result as vct. {

The negotiations are in a brand-
new field for both sides, and both
sides are procceding with exireme
caution. Under the terms of the new
econsent decree, ASCAT msv no longer
license exhibitors, but may make ar-|
rangements with individual studios.‘
The studios have the nption of clear-
ing with individual publishers or with
the Society.

Hunt Simple Equation

The grapevine has it that flick
execs have been putting their heads
together for some simple arithmetic.
Since the ASCAP take from exhibs |
was in the vieinity of $1,250,000 a
vear, the flick people reason, this

figure may be used as a working |

stick in negotiations. ASCAP will re-
cover a percentage of this revenue
from live musie played in theaters.
Further, ASCAP will be saved the
bookkeeping expense of collecting

Allegro Inks Classical
Artists to Exclusives;
New Works on Disks

NEW YORK, May 27.—Several
classical mname artists have been
signed to exclusive recording oon-
tracts by Allegro Records. These
include Elisabeth Schumann, John
Brownlee, Uta Graf and Soulima
Stravinsky.

Miss Schumann. the noted lieder
singer, has already recorded an LP
program of Mendelsschn and Robert
Franz songs to be issued in July.
Brownlee, Mefopera tenor, has cut
12 Henry Purcell songs. Miss Graf,
a soprano, will do a complete Schu~
mann cyele, Stravinsky, pianist-son
of{ the composer, has been commit-
ting some of his father's works fo
wax for the first time. Included are
the Suite Italienne and Divertimento
for violin and piano, cut with R.
Tottenberg, which is already on the
.market. The Piano Sonata and Serc-
nade in A will be released this sum-
mer.
soprano Maria Kurcnko, will also be
released,

Allegro has rccently recorded an
abridged version of Purccll’'s The
Fairy Queen, which it plans to issue
in June on two 10-inch LP disks.
The work runs 52 minutes. It was
cut in Boston in conjunction with the
Fannie Peabody Mason Foundation
and features soloists, chorus and or-
cheastra.

Richard Moses is artists and repe—r-:
toire directer for the Allegro long-
hair line, which is composed ex-
clusively of long-playing issues.

Lincoln Going 45 With .
12 .Disks Set for Release

NEW YORK. May 27. — Lincoln
Rxcords, kidisk specialty line, is going
45 r.p.m. this week, Twelve disks are
set for the first release, with 12 more
to follow In August. All of the 45
titles. according to Lincoln President
George Rosette, are new material,
and will be issued simultancously on
78 r.p.m. disks. The 45's will retail
at 58 cents, while the regular 10-ineh
plastics are 49 cents. The small plat-
ters will be pressed in several colors
on transparent vinyl and will be pack-
aged in colored sleeves.

Horace Bloom, sales manager for|England,

License Talks

film performance moncy from indi-
vidual exhlbitors. Whatecver these
amounts come to, the flickerics rea-
fon. should be deducted from the $1.-
250.000. The resulting flgurc wil] be
Hollywood's obligation to ASCAP,
divvled up among the studios, prob-
ablv in ratio to the amount of music
they customarily use.

The eonsent decrce forbids ASCAP |

making a blanket deal with the film

Industry. requiring the Society to deal

with the separate studios. The sepa-
ratc studios may be expected, on the

| basis of the above ratiocinastion, each

to have an offering price in mind.

Onc studio is reported already to
have made a first offer, with ASCAP
finding 1t far too small.

Yankovic Gets
Columbia Push

HOLLYWOOD, May 27. — Frank

Cap Orders Tunes
ToFit Artists

I HOLLYWOOD. May 27. — Tunes
tailor-made to the artist were ordered
by Capitol Records’ artist-repertoire
chief. Jim Conkling. on behalf of a
Bob Hope-Margarct Whiting duet and
a novelty single by Jerry Lewlis. Both
disles are being rushed to release as
part of Conkling's intensified drive to
ploneer new material and de-empha-
cize random coverage of tunes already
cut bv other labels. Diskerv toppers
sce hit potential in both the Hope-
Whilimg duo and the Lewis novelty.

Promptcd by the feeling that Hope
has as vet to reach his disk sales
pealz. Conkling sought to utilize a
valuable talent property by commis-
sionin? Sid Robin to clef a ditty
=pecially svited to the Hope style.
He vaired the comic with Margaret
Whiting. who has been riding the duo
disk sales crest with her Jimmy
Wakelv teamings on Let's Go To
Church and Slipping Around. Tagged
Blind Date. tune attemots to con-
trast bov-and-girl thoughts of each
nther with their conversation. For
| Yerry Lowis. Cookling ordered Leon

Columbia Starts
Plugs for LP

Dance Diskings

NEW YORK, May 27.—Columbia
Records this week will launch a
major promotional effort to push the
diskery's long playing dance diskings.
The drive will focus on a new series
of continuous, ballroom-fashioned LP
dance diskings which have been
packaged under a scries to be known
as the “dance date” serles. The pro-
motion also will put the spotlight on
31 previously issued dickings but will
place kevnote emphasis on the initial
release of four 10-inch LP's in the
| “dance date” series.

Promotion will include a counter
merechandiser, with four bins for each
of the “dance date” disks on the first
release. which is due for June 5 ship-
ment. The new series will be plugred
on both of Columbia’s programs. the
const-to-const radio LP Record Pa-
rade a‘rer and the diskery's TV The
Show Goes On. The diskery's na-
tional publicity and local disiributor
promotion m<n are gearing for a
heavy campaign. The diskery also

| Yankovie will enjoy the biggest pro-| peber to write Breathless, a rapid-|is running a six-week distributer
| motional splurge launched by Colum- | fire tyrie fect done to the accompani-| salesman contest as an incertive to
bia Reccrds inimore than a year. The | ment of Pazenini’s Perpetual Motion.|draw concentrated werchandising of

| with thrush Deoris Day on a brace of

Fifteen Stravinsky songs, with |

drive will be timed with the polka-
master’s opening at the Aragon Ball-|
room here June 9. Joe Papp, record |
department head for the Ray Thomas
Company, Coast Columbia distrib, and |
Musjie Corporation of America
(MCA) have tied in on a campaign
encompassing retail stores, radio,
television, and other special stunis.

In addition to the usual store win-
dow display contests and similar gim-
micks, Yankovie will be featured in
poika tie-ups with the May Com-
pany fashion department, Store's
ready-to-wear promoters will push
“polka dresses,” giving Yankovic
liberal plugs and cross references. |
May Company muslc department will
also tie in with special store events. |

Yankovic will be given a whirl of |

sonal appearances in small California
communities. Local beer maker has
sct aside dough for special becr-
and-polka ads. Other promotion will
come from the swank Sunset Strip
Mocambo, where Yankovic will work
Thursday nights. Bistro now features
Firehouse Five Plus Two Dixie combo
and has gone all out to plug Charles-
ton. Owner Charite Morrison hopes to
repeat with Yankovie's polka terps
at the same spot.

While here, Yankovic will team

]disk jockeys, tele layouts, and per-'

disks, marking the flrst coupling of
the polkalizer and singer.

SPA To Host
Trade Confab

NEW YORK. May 27.—The Song-
writers' Protective Association (SPA)
is eponsoring a trade symposium

of stimulating sales of sheet meic
The confab, to be conducted by SPA
Veenee Charles Tobias. will be held
at the assoclation’s offices.

Invitations have bcen sent to lead-
ing publishers, disk jocizevs, tune-
smiths, Music Publishers’ Protective
Assoclation (MPPA) execs and ren-
rescntatives of the trod> press. All
but seven out of the 26 invited have
already indicated that they will
s+tend,

Kaye’s Pact Expires,
Victor Renegotiates

NEW YORK, May 27.—Maesiro
Sammy Kaye's contract with RCA
Victor has expired and at last revort
was in the process of renegotiation.

Kaye currently has three disks
riding high on the charts. These ar2
It Isn’t Fair. Roscs and Wanderin'.

Yankee Pops on

Skids in Europe

Due to Poor Lyric Translations

NEW YORK, May 27.—American
pop tunes have very rough slcdding;
in continental Europe, owing to in-|

inctance, does quite well in the Norsz
countries,
The exchange rate with respeet to

adequate translatiors of the lyrics.| Contlnental countries is also unfavor-
afg}‘;gﬁfg‘%ﬁh}% fwfg:?sr'sahr::d 0]{43;" | able to American pubbers’ operations,
?is, just returned from a seven-weel | With the franc pegged at 350 to a
‘trip  abroad, says the condition is| dollar and the Italian lira at 620 to a
most noticeable in the Latin coun- | dollar.
tries. Attempts to literally translatc| best opportunity for rcvenue for
| American ballads into French and, American pubs. Morris indicatles.
Italian, for instancc, generally are! France, he says. is strictly a perform-
failures owing to the colloquial and | ance country, there being little money
idiomatic differences in languages.iin shect music. The money situa-
Too, the structure of Continental tion is better in Switzerland and
songs varics notably from AmericanlBelgium,
tunes in that the verse is given em-| The record business in Europe is
hasis to such a degree as to approx-|increasing, Morris reports. with me-

Pcrformance rights offer the |

imate a long narrative, American
publishers. Morris feels, have a better
chance with novelties rather than|
ballads—the novelty element of a
tune often stemming from a sound
rather than a set of lyrics.

The Scandinavian ecountries.
offer

Iike
American pubs 2

the diskery, has ankled for another|better opportunity. The people seem-
position, and has been replaced by |ingly take more readily to American-

Charles Guggenheimer.

{1vpe tunes.

Hillbilly material, for

chanical revenues up. France is
greatly improvcd in this respect.

The Continent, musically, reminds
Morris of the United States a few
years back. Hot jazz and boogie
woogie, Duke Ellington and Woody
Herman, are popular. The band busi-
ness is dull, there also being a par-
allel with what happened in the
United States—viz: Vocals edged out
bands in popularity,

=

the new serics.

Music on cach side of the 10-inch
{lonz plays is continuous and covers
{ un to the full 15-minute running time
"o{ each face. Fach side spots four
full arrsogemeczts which are con-
inected by piano. chimes and/or
‘ceterle interlud2s.  Tunes er2 all
sturdy evergroens with vocals spctted
on a number ef the slicings. Fir<t
| faur disks feature the work of Xavier

! Wednesday (7) on wavs and means|Cuget. Les Brown. Tony Pastor and

Hal McIntyre

The distributor salesman contest
offers a total of §500 in prizes. vith
a $200 first prize. The contest run:
for six weeks,

; AFM Again Nixes
802 on E. Danzig

NEW YORK. April 27.—The in-
i ternational exec board of the Amar -
| can Federailon of Musicians (AFM).
fer the second time, reversed a Leeal
! 802 clecision against orkster Eli Dan-
2ig. clearing him of local eharzes
of monopoly and unfair practice

Danziz had bzsen interrogated bv
the exec bozrd of Jocal 802 last vear
fer allegedlv monopolizing, work a*
the Hotel St. George in Birooklvn
with the aid of a caterer, and bv
arder of the exec board. was barred
from working at the hotel fcr on=
| veor. The ban navir tcek effzel, as
| Dnzig rececived a s*av frgm the
AFM, which then ravarstd the local.
| The local then brcusht Danzig un
lagein on the same charzes. and
|amain erdaved him barrzd from the
hoiel [or a year. Panzig annazled {9
the Faedoratien a~ain, and last wee':
wa- ctear=d ¢=22 ri=ra en the grounds
that tha loczl's action was uncon<ti-
! tuticnal,

Folkways To lssue 2

Bela Bartok Waxings

NEW YORK. May 27.—Folkwa:s,
‘diskery producing the Eibnic librare

of authentic folk music, ha3 obtained
two collections of matrices cut by
the late Bela Bartok. One group
| features Romanian, and the othar
Hungarian folk music cut by nailve
| artists during various research o:-
'pedilions conducted by the greaat
composer musicologist in the 1930's
Matcrial was obtained by Ethnic's
music director, Moe Asch, from Bar-
tok's son, Peter. The sets will be
accompanied by copies of Bartok's

actual musical annotations. Each
package will include four 10-inch
plastic disks.

Harold Courlander, editor of the
Ethnic series, has recently cut two
sets of American Negro music on lo=-
cathon in Alabama,
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UNFAITHFUL ONE DECCA
| LOVE YOU BECAUSE 46213
LETTERS HAVE NO ARMS _ DECCA
I'LL TAKE A BACK SEAT FOR YOU 46207

DECCA 'COUNTRY AND WESTERN BEST SELLERS

Mo)a$a8o1.881-P-Pal  RED FOLEY Wirh The Oixis Dons pecca LET'S GO TO CHURCH [Mext Sundey Moralng)  DECCA WHAT PUT THE PEP IN GRANDMA DECCA
OLD KENTUCKY FOX CHASI RED FOLEY 48241 REMEMSER ME [When The Condle  RED FOLEY And 46135 HONRY TONKIN’ AUDREY WILLIANS 44233
Lights Ara Gleamingt JUDY MARTIN
CHOC/LATE 1CE bEcea Single Records 75¢ cach
CREAM CONE RED FOLEY Wilh The Dixe Dony 44234 CHATTANOOGIE SHOE SHINE BOY  RED FOLEY DECCA List Price
BIRMINGHAM BOUNCE RED FOLEY SUGARFOOT RAG RED FOLEY With Galter Solo 48208

By Haak “Sogerfeet’” Garlond
G4 MAMOU  MERYIN SKINER With The Sunihies Tris DECCA

LITTLE L0ZA LOU  NERVIN SKINER With The Dixle Dons 46244 SLOODSHOT IYEs U2 BUTLER Wim The DECCA
COYOTE BLVES Cons County Boyr 46231

LITILE BUFFALO BILL pEcea THE OLD FIDDLER LU NONEOE Asd Wiy BECCA
RC3ES STUDBY AND THE BUCCANEERS 48240 ALABAMA WALTZ Blur Crass Boys 48236

America’s Fastest Selling Records
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Stand-By, Bands Toot Sweet
After NLRB Test Case Win

WASHINGTON, May 27.—In the
first test of the application of Taft-
Hartley “featherbedding” restrictions
to vaude musicians, a National Labor
Relations Board (NLRB) trial ex-
aminer ruled "Friday (26) that the
American Fedcration of Musicians
(AFM) Local 24, Akron, has a legal
right to try to persuade the Palace
Theater to employ a stand-by orches-
tra. If the decision stands, it will
serve as a precedent for other musi-
cian-employer disputes.

In his ruling, which Is subject to
an appeal to the full NLRB within
20 days, NLRB Examiner William
Spencer staled that persuasion in
collective bargaining negotiations is
valid. He said a T-H violation occurs
only when a labor group *‘causes or
attempts to cause” an employer to
accept so-called featherbedding. ““The
board,” Spencer added, *“has con-
strued the language ‘cause or attempt
to cause’ as meaning something morc
than an Insistcnt démand in eollec-
tive bargaining.”

Thc original complaint was filed
last January by the Cleveland NLRB
regional office on the basls of charges
filed by Gamble Enterprises, Ine., op-
erator of the Palace and three other
flick houses and half-owner of firms
operating 30 theaters. Gamble charged

Mills Acquires
Wood Catalog

NEW YORK, May 27.—Jack Mills, |

chief of Mills Music, on Thursday

(25) inked a deal whereby he ac-|

quired the B. F. Wood Musle Com-
panv catalog. Earlier in the week,
on Monday (22), the board of direc-
tors of Wood okayed the sale at a
stockholders’ meeting. Terms of the

deal have already been indicated in

earlier isues of The Billboard.

The Wood catalog, rich in standard
material including choral. sacred and
teaching pieces, rounds out the Mills
collection of standard music. Only a
few months ago Mills took over the
American representation of Alfred
Lengnick & Company, Lid. Other
blocks of material in the Mills collec-
tion include the copyrights of the
Vanderslootmusie Publishing Com-
pany and Nicomede Music Company.
According to Mills, the Wood ac-
quisition is his largest yet in the
standard field.

Mills will run the Wood catalog as
a separate organlzation, with head-
quarters in Boston. The Wood per-
sonnel, numbering 10 people, will
remain. Nick Lang, sales manager
with the firm for 41 years, will be in
charge.

Mills will work on thc new catalog
tmmediately, his plans including re-
vision of some material. new title
pages. reprinting such material as is
currently out of print, setting up of
recordIng dates, etc.

Exec Upheaval
At L. A, Decca

HOLLYWOOD, May 27. — Los
Angeles sales office of Decca Records
was shaken up this week as two
execs resigned in suecession. Office
Manager Dick Quarg, veteran of 10
years with Decca, left early this week
and was replaced by Vic Guarnier,
assistant manager.

Guarnier lasted two days and he
resigned, with Floyd Huffine, sales-
man attached to the office and former
Deéca branch manager for the Pacific
Northwest, named to succeed him.
{igl.g:’ﬂne has been with Decea since

Lou Gilman, Decca Distributing
Company vecpee in charge of West
Coast, declined to comment on the
shifts other than to attribute them to
ordinary internal policy changes.

a violation on the part of Local 24
after AFM Chlef James C. Petrille
notified the Palace’s booking agent
that Roy Acuff's band would not be
permitted to fulfill an engagement
until the Palace and the union local
had reached an agreement. No
charges werc made against the
national AFM,

lusisted on Loeal Ork

According to the hearing examiner,
Local 24 was insisting that any agree-
ment must include a provision for
employment of an Akron ork during
cngagements of name bands. The
union did not insist that the stand-by
ork be paid for not playing, but
offered several suggestions as to how
it could be used, along with the name
band, including the playing of over-
tures and accompanying vaude acts.

The hearing examiner pointed out
that the Palace’s contract with its
| booking agent contained a clause
| which made the regulations of na-
tional AFM
Spencer, one of NLRB's top hearing
examiners, further pointed out that
AFM regulations ban traveling AFM
Imembers {rom appearing without con-
sent of locals and unless a local
house orchestra also is employed.

Spencer said that since the Palace
had voluntarily signed such a con-
tract with the booking agent,
theater therefore agreed that in hiring

{the Acuft band that Local 24's con- |

sent would be required. He de-
elared, “This theater having volun-
tarily agreed to the procedure which
resulted in the fallure of the Acuff
band to appear, it is difficult to see
how the cffectuation of this agree-
ment constituted an attempt on the

{See Stand-By Orks on page 44)

'SPA Hits 1,700;
Signs O’Keefe

NEW YORK, May 27.—With the
signing of Walter O'Keefe, thg Song-
writers®' Protective Association
(SPA) this week hit a membership
high of 1,700.

Among 21 new members admitted,

and show business figures as Eddie
| Cantor, Ralph Flanagan. Herb Hend-
| ler. Al Rinker, Al Fields, Harry Rose
| and James Morehead.

part of the contract. |

the |

part of the local union to causc the|

in addition to O'Keefs, 2re such music |

“Stags” at Bay

HOLLYWOOD, May 27. —
There’s a lot in a name, accord-
ing to Kay Starr’s manager,
Ha) Stanley, whose bcef over
Capitol’s tag on the songstress's
album is forcing the diskery to
pull back from release over 15,- ||
000 of the platter packages.

Title of Miss Starr's album,
Songs for Stags, brought a yelp
from the manager, who argued
it would lcad to damaging mis-
understanding. Diskery fails to
see a double m2aning, interpret-
ing the title to mean tunes for
males, but just to keep every-
body happy Cap will rename the
I| album a bland Kay Starr Sings.

\Gotham Buys

Miltone Masters

| NEW YORK, May 27. — Ivan
| Ballen’s Gotham diskery, of Phil-
| adelphia, has purchased the masters

|
|

|of the Miltona Record Company, of |
|Los Angeles. Approximately 300
| recordings changed hands in the
deal, Miltone, which specialized in
blues-rhythin and pop material, was
owncd by War Perkins and William
Reed. Perkins recently left for the
Far East to set up a disk-pressing
plant.

Included among the waxings were
| 27 spiritual sides by Prof. J. Earle
Hines, 12 sides by Roy Milton—in-
cluding R. M. Blues—and others by
Camille Howard, Little Miss Corn-
shucks and Jimmie Grissom. This
was Ballen’s largest mass master
purchase since he took over the
Gotham catalog from Sam Goody two
years ago.

Ballen has also made a deal with
Centrh] Record Sales, of Los Angeles,
to handle West Coast pressing and
distribution for his Gotham, DC, 20th
Century and Apex labels.

Gotham goes 45 this week, with
Ballen producing the small disks in
his own Philly plant. He's also set
up his own printing department te
produce disk labels and promotion
| material. The company recently en-
|larged its recording studio, adding
tape equipment, a Hammond organ
and Novachord.

Cotham has also added six new
artists to its roster (see R & B Blue
Notes column).

Opera World Up
As Bing Hires and Fires at Met

in the Aria

| NEW YORK, May 27.—\Vith opera-

tic circles stil]l reeling from the im-ip

pact of incoming Metropolitan Opera
Manager Rudolph Bing's initial fir-
| ing-hiring spree, the recent addition
of 10 singers, most of whom are new
to this country, is expected to start &'
new flurry of speculation in classical
| kaffee klatches,
| With Bing oft to Europe to hunt
more talent for his rcbuilding proj-
| ect, it was reliably learned that the
following namecs will appear on next
scason's roster: Marguerite Piazza,
| American lyric soprano,
| Fledermaus and several other works;
| Pacla Silveri, formerly with the
| British Glyndebourne and Covent
Gardens companies—an English Co-
| lumbia disk arlist: Beris' Christoft,
28-year-old Bulgarian basse, formerly
of La Scala, and an English Decca
(London) disker; Della Rigall, Ar-
gentine dramatic soprano—a La Scala
graduate; Hans Hotter, bass-baritone
of the Vienna State Opera, and inter-
retor of the title role in Mercury's

imported disk version of The Flying |

Dutchman, A Finnish dramatic tenor,
whose name could not be learned at
press time, has been engaged to take
over a share of the Wagnerian roles

for Der|

formerly handled by deposed mem-
ers Lauritz Melchior and Max
Lorenz.

It is the feeling in inner Met circles
that the find of the season is Victoria
De Los Angeles, 26-year-old Spanish
Iyric soprano, reported to be *the
greatest since Borl.” She records

|for HMV in Europe. F, Barbieri, a|
mezzo who records for La Voce Del|
| Padrone, the Italian affiliate of HMV |
and RCA Victor, has been signed for)
the roles of Eboli in Don Carlos and
Santuzza in Cavalleria Rusticana.
American tenor Brian Sullivan,
| who appeared on Broadway several
| years back in Street Scene, has been
advanced this year from minor roles
| and will star in The Magic Flute and
La Traviata.
| Karin Branzell, contralto with the
Met from 1922 thru 1943, returns to
the company this year for Wagnerian
roles. She recently sigrned with Rem-
ington Records (The Billboord, May
27

The new Met season Novem-
ber 6 with the revival of Verdi's Don
|Carlos, featuring Jussi Bjoerling,
| Zinka Milanov (returning after a

three-year absence), Jerome Hines,

| Barbieri, and Silveri,

Prexy Assures
Bright New Era
For ASCAP-ers

NEW YORK., May 27.—In a de-
tailed, intimate letter to the member-
ship of the Amerlcan Society of Com-
posers. Authors and Publishers
(ASCAP). President Otto A. Harbach
this week allayed fears arising from
the signing of the conscnt decree and
pictured the Society as entering upon
a new period in its history—a period
which might be termed “the dawn of
understanding.” The letter notable for
its literacy and warmth, traces the
Society’s history, terming the sue-
cessive periods as the era of organiza-
tion, the era of litigation. the era of
discussion—and finally the current
phase—the latter being marked by a
rapport with clients and government
agencies. Under the consent decree
the Society should go on to greater
service, growth and prosperity, the
ASCAP president states. '

“There remains now ohly the prob-
lems of our own internal harmony,”
Harbach says. Differences between
writers and publishers is being re-
duced to a minimum, owing to &
growing mutual respect.

Dissipates Worries

The letter seeks to dissipate mem-
bers' worries relative to the new
writer classification system. To the
new member whe prefers a division
of income entirely on performance,

| Harbach states in part: Writers are

not employees; therefore, they have
no assured continuous income or gov-
ernmental Social Security. The So-
ciety has been doing its best to enable
its members to overcome this defi-
ciency by Insuring relative stability
of income over a period of years,
rather than having the vioclent ups
and downs which would result from
payment on a pure current perform-
ance basis.

ASCAP's service to clients, Har-
bach points out, has two facets: First,
the use of new numbers currently
being popularized, and secondly, and
more important, the right to use
thousands of standard songs which
have become a part of the national
culture. *“The writer of today’s new
songs tomorrow will have a position
in the second group. Position in this
group, he points out, means such
security for the future as the Society
can promise. To take care of cases
in which the new method will cause
injustice, the government is in sym-
pathy with the Society’s use of up to
one-fitth of the 60 per cent fund.
This would be distributed according
to the judgment of the classification

committee,”

7 Pubs Hire
8 Contactors

NEW YORK, May 27.—Despite the
seasonal slack, eight contact men
have been hired at seven pubberies
within the last two weeks. They are
Sid Lorraine, as Coast rep for Nick
Campbell; Billy Walters, Coast rep
for Broadcast Muslc, Inc. (BMI);
Dave Kent and Mel Leeds as Coast
and New York men, respectively, for
Dave Dreyer; Abe Glaser for Leeds's
Coast staff; Ralph Smitman on the
Coast for E. B, Marks; Bernard Lang
for Maypole here, and Armand Baum
as Chicago man for Hill & Range.

Baum replaces Al Friedman in Chi«
cago. with Friedman going to the
Coast for Hill & Range.

NEW YORK, May 27.—The third
volume of Columbia Records’ I Can
Hear it Now is near completion. The
latest in the series which serves as
a recorded chronical of contemporary
history will cover a period from 1920
to 1933, Fred Friendlr is finishing
the research and editing job on the
new volume, and Ed Murrow will
shortly till in the oral running com-
mentary in similar style to the pre-
vious packages. _



June 3, 1950 The Billboard MUSIC 17

UNESCO Italy Meet To Urge o X
New Global Customs Treaty | 2 ;

. (Continued from page 4) [trcaty sinee it would mean an end| | SO“‘\‘
viously approved a similar treaty|to dutics on broadcasts canned S
limited to audio-visual materials. The | abroad and shipped to this country.| [ “g
latter pact has been signed by the| Newsrcels and films of an educa- S 0

U. S. and 15 other nations, and rati- | tional nature would also be duty
fication is being sought. State Da- | f{ree. Several bills to that effect are { me‘\
partment will send it to the Scnale | pending in Congress. but no effort| |

Foreign Relations Committee within | has been made to enact them.

the next few weeks. | There is no chance that the broader| = % Da“te
Radio and TV stations will get a|customs pact can be ratified by the

break from U. S. ratification of either | Senate this session. The outlook for

i ratification of the audio-visual treaty

\‘5 a little brighter, but its chances

ltr ami Pin-Up Hitl \""5 session _depend upon whether
GOD BLESS

/

/ Musie by
” PEREL PRADO

the Foreign Relations Committee ean a7
| get it to the Senate floor before ad- “ ~ g

| journment.
THE CH“—D The UNESCO Florence confab tyrles by
avby mulu |opened Monday (22) and will yun RAYMOND KARL
publishe until June 17. In the opinion of State ' ahd
Reeouled o Department officials, UNESCO's copy- CHARLIE TOWNI
Wolidsy w“-o"" right division in Paris will be un-
LLL Py Tadkle l.-lﬂa able to evaluate replies to its global
Larry D-rﬂ'“ {Mmer copyright questionnaire in time for a
”"C‘" Caston “("‘" report to the current UNESCO ses-
pes by ston. Thus, consideration of the copy-

consad ll"""""

§
g 11 mus‘CA

ANC. right question by UNESCO is ex-
A
BROADEC

pected to be deferred until its next
meeting tentatively slated for some-
time in September.

A UNESCO okay at that time
would set the wheels in motion for a
general meeting of international copy-
y M"SIC right experts in early 1951 to draft

A a glﬂmlh treg;y. 'I{,he ;:roposed tt:-ga!y
would then submitted for ratifica-
BOHRIE tion

T0 LIVE =
JO:188 AVAILABLE

“ARE YOU LONESOME FOR IMMEDIATE DELIVERY

TONIGHT"
On 78s and 43s. A eolorful plastie

by
|| kiddie single package. Bill Boyd
ALM:!?},AE?N (Hopolong Caseidy) doing “My
" | Horse Topper™ #SM1001 and “Billy
and the Bandit™ #SM1002.

Distributors, write or phone
GENERAL RECORD DISTRIBUTORS
1930 S. Siate St. Chieago, 11, ||
Phone Viciory 2.0546

Wateh
Out for NEW FLOOR SAMPLE

“THE | FORD AMERICOACH BUS
BASEBALL |3 "shrmmy: Sraedovors
Lyl Pt X

ceneral MUsic I IR S b

400 Modison Ave,, N. Y. C,, PL 3-7342 Phane: Michizan 1-0051

InMy 83 Year /
Qur first /VAII/A’AI

YOU HAVENT
[HANGED

by WL R WILLIAMS tter & [d love fo live in loveland —
This is the greatest compliment wecan
W[ KN“ pay the FAIR SEX. The melody is better
than Loveland 1 Has a KICK FINISH_.
Wil ROSNITER il B 2
173 West Madison St chicacg 2. ORCHESTRATION

S
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Fisher & McCarthy Sons Team Up for New Song
Back in the early 1820's, tunesmiths Fred Fisher and Joe Mc.
Cartliy, were one of the hottest clefling teams In the business. Now,
on June 2, RCA Victor will release Fred Warren's recording of “Cloudy
Morning,” a new tune written by their sons, Marvin Fisher and Joe
McCarthy Jr. Fred Fisher Music is publishing.

Names Cut Two London Sides for Cancer Fund
London Records recently cut two sides, grouping five of the label's
name artists. All artists’ royalties will go to the Damon Runyon Can-
cer Fund. Participants in the waxings were Teresa Brewer, Bobby
Waymne, Snooky Lanson, Clalre Hozan and orkster Jack Pleis. Tunes
cut were “The Picnic Song” and “Let's Have a Party.”

Bond, Rosemary Calvin Sign New Capitol 1-Year Pacts
Orkster Johany Bond and vocalist Rosemary Calvin. former MGM
diskers, signed 2 new one-year contract with Capitol Friday (26).
They’ll cut their first sides next month following a four-week engage-
ment at the Savannah Beach Brass Rail. Bond will record with an

enlarged band.

Dismyy Gillespie Reducing Ork to Sextet
Dhxxy Gillespia is reducing his big ork to sextet size to allow for
greater booking flexibility of the trumpeter's wares. He will break
in the sextet in the Glass Hat, a nitery near Wilkes Barre. Pa, this
week. The decision to work Gillespie with a sextet was made after a
couple of experimental dates were worked recently. The unit will
continue to be booked by the Willard Alcxander Agency.

Kanner Ankles to Fisher in Triple Capacity
Hal Kanner, formerly associated with Fred Waring and Hilde-
garde as musical arranger, joined RCA Victor warbler Eddie Fisker
as persorml arranger, conductor and accompanist,

Uke Records Cuts First Sides
A new diskery, Uke Records, cut its first sides in New York last
week, Outfit is operated by Sid De May, Lea Tully and Harry Martin.
De May was formerly a partner in Jubilee Records, Tully is a singer,
and Martin is a comic and uke virtuoso.

Gay Diskery Names Rainbow

The new Gay Records diske% has named Rainbow Records as its
national selling agent. Rainbow Prexy Eddie Heller is due to appoint
a new sales manager for the outfit. First artist group pacted by Gay
is the Vin Roddie pianola trio.

Chi’s Cafe of Tomorrow Goes 1o Semi-Names
Another major dance band location opens in Chicago June 23
when Al Vovos. operator of Cafe of Tomorrow, South Side bistro,
switches from a nitery to a semi-name ork policy, with two supporting
acts. Vovos, who has operated the casino as a nitery for the past three
ears, has booked Joe Sanders’s band to open a four-weeker, with
ay Pearl to follow for a similar period. The 550-seat spot will have
a CBS wire. Charlie Mitchell. publicity man who left the Music Box,
Omaha, last week to work for Lawrence Welk, is mapping out one or
two specialty nights for Vovos.

New York:

Jimmy Hilliard, Coral Records’ artists and repertoire boss, leaves for
a three-week trip to the West Coast Thursday (1). He will stop at Nash-
ville en route. . . . Lenny Lewis has joined Count Basie’s group as road
manager. The group is now at the Showboeat nitery in Milwaukee.
The Blenders, a new vocal group which is recording for the Decca label,
this week agreed to a booking deal with the Willard Alexander Agency.
The group is personally managed by Lee Magid. . . . Columbia Records
and the Feist pubb are collaborating on a promotion, which features
;‘qr;?oned doorknob pieces, to help hype Arthur Godirey’s slicing of “Gone

ishin'.”

Lou Comito picked up the Italian pop click, “Na Vota Cu Csi,” for
his Len-Art pubbery. The deal was sct with the De Lazzaro
Ttaly. . . . Peggy Lee and Bill Darnel go into the Paramount July 5. . . .
Mel Torme opened at the Fairmount Hotel in San Francisco Saturday (20)
for three weeks. ... The Hugo Malan ork goes into the Park
Lane, Buflalo, for three weeks starting Tuesday (30). . . . Bourne Music's
Pete Woolery leaves Wednesday (31) on a cross-country sales trip. He'll
return in mid-July. . . . Columbia Records is reissuing the Tony Martin.
Ray Noble disking of “I Hadn't Anyone Till You,” cut about 10 years ago.
The tune Is up for revival via the new Humphrey Bogart flick, “In a Lonely
Place.” . .. London’s decjay flack Harvey Geller returned last week from
a down-East tour. . . . Bob Anthony, former Glen Gray and Harry James
vocalist, unveiled his own band Friday (26) at the Mad House Club, River-
styx, Lake Hopatcong, N. J. The unit, featuring thrush Bette Barbour,
is booked there for the summer.

B8id Kornheiser and Buddy Morris left for the Coast Monday (29). . . .
Al Levine, of Capitol Records, is father of a six-pound boy. . . . Clark
McClellan, arranger for Alan Dale and Toni Arden, is buﬁ’ding a band
around trumpeter Jimmy Roma. . . , Nat (King) Cole’s trio opens at the
Crystal Terrace, Duluth, for the week of June 2. He goes into the Regal
Theater, Chicago, June 16. ... Nellie Lutcher goes into the New Orleans
Club, San Francisco, for two weeks beginning June 8. ... The Four Jokers'
recording of "The Little Green Man With the Big 'at Head” has been
purchased from the performer-writers by Apollo Records. Happy Goday
] publisbim; the song, which featurcs a linc about a “man from Mars with
fl_andy bars.” The makers of Mars candy bars are tying In on the promo-

on.

BMI threw a noontime shindig May 26 at Toots Shor's to honor the
recent appointments of four local radio execs, Dick Pack, WNEW's new
program director; Dick Swift, new general manager of WCBS-TV,; Ted

fubbery of |

| Cots, new manager of WNBC and WNBT, and Clarerce Doty. new generul
| manager for WJZ and WJZ-TV Other broadcasters at the luncheon in-
| cluded Don Hamilton, WOR; Ralph Weil, WOV; Norman Boggs, WMCA:
K. T. Murphy, WINS: Bill Moore, WBNX: Jim Gaines, NBC, and Bl
execs Carl Haverlin, Roy Harlow and Jim Cox.

! Tom Sheils, who handles the Modernaires and Clarke Dennis, has
signed Evelyn Knight for personal management. . . . Clipper Records has
expanded distribution, signing with Major in New York, Frumkin in Chi.

| cago, Fortune in Detroit, F. & M. in Cleveland, Miliner in St. Louis,
Schwartz Bros. In Washington, and Walls In Miami.

|
| Chicago:
| Aristocrat, local Llues and rhythm label, operated by lL.eon and Phil
Chess. is starting a new label, Chess, which will feature the same talent
roster. The fraters Chess intend to continue to press Aristocrat’s catalog.
Len Davis, ex-sales manager with Swingmaster, has joined Chess. Swing-
master, once operated by Negro d. j. Al Benson and Eomont Sonderling, of
United Broadcasting, has folded ... Dick Bradley. of Tower, is getting on
the dance bandwzagon. He inked Leco Pieper, McConkcy Artists Corpo-
ration ork, and Tony Papa, Des Moines territory ork. . . . Sam Maraolis,
head of General Distributors, has started his own label. SM Records. First
releases are two disks by Bill (Hopelong Cassidy) Boyd. Masters were
| purchased by Margolis from Frederick Lee, Minneapolis distributor. He
| is currently seeking distributors for the disks, whick are available on 43
and 98, . .. Arnia Prager, ex-sideman with Henry Busse, has joined Mc-
| Conkey Artists Corporation. as one-night man, replacing Henry Durst in
Chicagoe. . . . Ben Okum. v.-p. of the Michigan Automatic Pnonograph
| Ovmers’ As:ociation, and his partner, Allan Smith, in Okay Vending Com-
| pany, are setting up their own rccord distributing subsidiary, Mercury
Distributors of Dstroit. Al Asha will handle the new set-up. . . . Xavier
Cugat opens his first location job here in years July 7 thru 19 at the Edge.
lwaler Beach Hotel. Freddy Martin set on the Beachwalk August 4 thru
September 7.

Detroit: .

| H. O'Reilly Clint, writer of “I Want an Easter Bunny” and member
of the American Society of Compesers, Authors and Publishers. has
decided to go into the publishing business under his own name. Norman
| H. Magel, attorney who has collaboratad with hiim on some numbers, will
be legal advisor, . . . Alex McKinnon, former Tim Gayle vocal protege,
and William Fox, organist at WJIR, cut four sides for Schooner Records
| Tunes are “My Prayer” backed by “Is It I,” and “Heaven Is My Home"
backed by “I Love the Lord.” Company has lined up 17 distributors for
{ national release of it§ numbers.

Philadelphia:

Harry James, Phil SpinlnT Dinah Shore and Alec Templeton head
the musical talent for the Philadelphia Music Festival June 16 at Mu-
‘nicipal Stadium, sponsored by The Philadelphia Inquirer. . . . Sidney
Bechet, at the Rendezvous here, planes to Paris June 5 to work with his
hot jazz group. It's his 15th trip acvoss. . . . Russ Morgen to play the
lUniversily of Pennsylvania’s Ivy Ball. . . . Bll E:kstire slated for a
| return to The Click June 8. . . . Slim Furness celebrating the 20th anni-
| versary as leader of the instrumental-vocal The Keys unit. . ., . Maestro
] Chic Meci at the C. R. Club, placed hic “Say That I Can Stay™ song with
Famous Musiec. . . . The Keys and Buddy Greco team on the Loondon label
to wax “The Moon Is Riding High,™ written by a couple of local college
students.

|

| Hollywood :
Paul Weston and Bob Russell share adaptation honors in converting

| Chopin's “Etude in E Major"” to the ballad “No Other Love" (Disney Music).
Tune was recorded Wednesday (17) by Jo Stafford and is being rushed to
release. Flip side carries Miss Stafford's version of “"Sometime.” Georg>
‘Greelcy's Steinway figures prominently on both sides. . . . Aladdin Records
| expanded operations necessitated the Eddie and Leo Messner label to
|move from its Los Angeles site to larger headquarters in Beverly Hills,
. . . Harry Geller, Mercury's artist-repertoire topper, turned artist for the
first time on Merc wax, batoning a 36-piece ork and chorus, . . . Al Gayle
and ork intros new talent policy at Riverside’s swank Chi Chi Supper
Club. Deal was set by MCA's Henry Alper and Jerry Teitmamn. . . .
Mickey Goldsen has acquired rights for England and the Continent for his
Capito] Songs, Inc., of London, to three tunes: “Once Around the Moon,”
| Bob Hilliard-Carl Sigman cleffing waxed by Pe Lee for Cap last year,
from United Music Corporation; “Twisted Stockings” from Lutz Bros,
and “Greatest Inventor of Them AIll” from Herbert Music. Campbell-
Connelly manages firm in England for Goldsen. . . . Damita Jo is back
from Frisco p. a. to cut four sides for Discovery, then flies to Spokane for
a two-week stand at the Cugar Club. . . . Hal Sandack’s ork playing
special parties at Beverly Wilshire’s Mayfair Room. . . . Peer Interna-
tional's “Barroom Polka™ is being used in Australia by spot ops in a propa-
ganda drive against carly closing hours by bars. S'};dney’s Artransa label
gained pubber’s permission to change lyrics to suit the cause and is issuin,
waxing to fight tipplers' curfew. Russ Morgan's Colunibia version wit
the original lyric is also being released. . . . Art Rupe, Specialty Records’
prexy, is not conccrned over Joe Liggins’s masters for the defunct Exclu-
sive label. Rupe, who inked Liggins first of the year, is recutting his for-
mer best sellers (“Honeydripper'” and “I Gotta Right 1o Cry” are already
%n releaseuz‘ because the five-ycar limit on the Exclusive diskings expircd
ast month.

On the Sound Track:

| Buddy Morrls has the two forthcoming 20th Century flick scores by
| Harold Arlen and Raloh Blaine. They are “My Blue Heaven” and
“Friendly island.”” . . . Henry Spitzer acquired publication to the Viector
Young-Jack Ellioit tune, "Our Very Own.” Ditty is the title tune of a
Goldwyn flick. Score of the George Pal film, “Destination Moon,” com-
posed by Leith Stevens, has been set for record c¢xploitation. The Stevens
work will be waxed by Columbia for Its LP cataloz, while Capltol has set
| olans for a special kidisk version of the same material. Exploitation plans
call for a tie-up with picture’s release dates via plugging of albums in
theater lobbies, special newspaper ads and other cross-plugging devices.
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Showbiz Hits
Lowest Ebb,
Says Petrillo

(Continyed from page 13
claims, are in many cases unable to
get bookings owing to the levy. Or
it they do get bookings they must
take a substantial cut in their con-
tract, according to Petrillo.

Coneessionp

The critical times are reflected, ac-
cording to Pctrillo, in the fact that

Tax Tailspin

WASHINGTON, May 27—
Receipts from the disk tax are
continuing down from last year,
with April collections off $15,497

from April, 1949, Internal
Revenue Bureau reported yes-
terday (28). Totals were

$590,365 last month as compared
with $605,852 for the preceding
April. For the first 10 months
of the current fiscal year the
tax brought in $4,797,872, while
the figure for the same period
last year was $5,538,630.

both the natlonal office and locals
are being overwhelmed by demands
and requests for ‘‘concessions.” Mak-
ing the elaims arc band leaders, em-
Dloyers, officers of locals, agents. In
order to keep as many men working
as possible, the AFM's current policy
is to give such requests full scrutiny
so as to give musicians and deserving
employees as much of a break as
possible.

The AFM’s membership during the
past 10 years has grown from 137,000
to 240,000. Petrillo states that “while
we have made progress in the past 10
years in the number of men em-
ployed, the progress in employment
has not been enough to take care of
the growth in membership of over
100,000.”

How to get out of this depression
in the entertainment field, who are
the people in Washington and else-
where who can help musicians get
morc employment, are matters to be
aired with the delegates at the con-
vention, Petrillo states.

MISSOURI MAESTRO
(Continued from page 3)
wife. According to one popular ver-
sion of the President’s pre-concert
chat with Toscanini, Mr. Truman is
supposed to have referred wryly to
his own piano-playing and quipped
that “with my public relations and
your talent we could hold the entirc

population.”

BABY, WON'T YOU SAY
YOU LOVE ME

From 20th Century-Fox's
“WABASH AVENUE™®
recorded by

& BILLY BUTTERFIELD

london

NAT “KING™ €OLE ........Capitol
wore s e Admiral
v M G- M
weDetca
Colvmbia

Copitol

5 ROBBY colv

§ SILLY ECKSTINE ...
ELLA FITIGERALD
HERD JEFFRIES
RAY ROBEINS

LEO FEIST, INC,

Lrhc Hottest Man on lca)

COUNTEVERTSTAR

recorded by

Clrlhl—hl Anthony
Columb arh Jaffries
Cotal—Harry Babbitt
Dacca—-The Blendory
Dacea—Dick Haymes
Oecco—Artie Shaw
National—The Ravens
Yictor—MNugo Wintarhaiter

PAXTON MUSIC, INC.

1619 Broadway New York 19, N. ¥

Ballroom Ops
In Tax Victory

WASHINGTON, May 27.—The
official Scnate Financc Committee
rcport on the omaibus Social Se-
curity Bill (HR 6000) disclosed this
weeck that not only wcere ballroom
operators successful in persuading
the group to knock out a House pro-
vision swltching tax responsibility
from the bandicader to locations
{"he Billboard, May 20), but also
in climinating a provision that would
exempt civie (fraternal and religious
groups from responsibility for pay-
ment of Social Sccurity taxes on
musieians.

In reporting to the Senate that
the House-approved exemption for
such groups was voted down, the
committece said merecly that it re-
numbercd some of the sections of
HR 6000 “due to the elimination frcm
the House bill of a new section, 1412,
relating to the exemption of certain
non-profit organization from em-
ploycrs' taxes.”

The National Ballroom Operators'
Association (NBOA) had contended
that such an exemption would f_t
operators at a disadvantage in com-
peting with college frats in buying
bands beccause the frats would have
lcss cxpense.

The committee further reported
that it is in favor of keeping the
status quo as far as definition of
employee and cmployer is concerned.
The House scction on this point, said
thc committee, was designed to
change the ruling of the Supreme
Court which outlawed the Form B
contracts of the American Federa-
tion of Musiclans (AFM). “On the
basis of the overwhelming weight
of testimon;,' said the committee,
the section was dropped.

The effcet of the committee de-
cisions on both points is to keep the
status quo as far as ballroom oper-
ators are concerned. In the probable
cvent that the Senate okays the ver-
dicts, final decision will rest in the
hands of a joint House-Sen:te con-
ference to be called after HR 6000
Dasses the Senate.

Price, Carlton

Mercury Veeps

CHICAGO, May 27.— Morry Price,
for the past three years sales manager,
and Joe Carlton, recently added as
Eastern sales manager and a. and r.
partner to Harry Geller, were made
v.-p.'s of Mercury Records here last
week at a meeting of the firm’s di-
rectors. The board, which includes
Irvy Green, firm prexy; Art Talmadge,
v.-p. in charge of a. and r. and flack-

ery; Irwin Steinberg, treasurer; Mayer

Goldberg, legal rep for the fiirm and

secretary, and Ray Shcr, local busi-

nessman who is a hcavy investor

méhd!he firm, voted Sher to head the
ra.

Remalnder of the meeting was de-
voted to discussing Mercury’s finan-
clal status and planning for the firm’s
entrance into the vidco set manufac-
turing business (see other story in
the Radio-TV-Phono merchandising
section.)
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BILL FARRELL

/" M-G-M Non-Breakable 10704

’ H
(]

Qo8 0 M-G-AY

BLUE BARRON

and his Orchesiza

BILLY ECKSTINE

| WANNA BE LOVED

) P ARE YOU LONESOME TONIGHT
S ;.;'b[s'},;w' Penny Wise And Love Foollsh
ROSES #-0-M Non-Breshseble 10620

M-3-M Non-Brackoble 10684

Y
JOHNNY DESMOND The LYN DUDD

SINGERS
THE PICNIC SONG HOOP-DEE-DOD
I've Got A Heart Filted With Love Down The Lana ‘

M-G-M Non-Breohable 10703 i

M-G-M Non-brechable 10703
BILLY ECKSTINE
s SARAH VAUGHAN | 'VORY JOE HUNTER

v

YOU'RE ALL | NEED LSS
Leave Her Alone
SARAH YAUGHAN MM Nen-Besckoble 10660

and B“.LY ECKS"NE
DEDICATED TO YOU
M-G-M Non-Bceckable 10690

HANK WILLIAMS
WHY DON'T YOU LOVE ME
A House Without Love
M-G-M Non-Breckoble 1069

77 mem
records are better
than ever! ,
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HEADS or TAILS..

no matter which
side is up . . .

A

The Nation’s Top Tunes

Based on reports received last three cays of Week Ending May 26

The nation’s 10 top tunes, THE HDNOR ROLL OF WITS, 1s determined by & scientific tabulation of variows
degrees of each song's popularity as measured by survey features of The Billboard’s Muic Popolarity Chart

HONOR ROLL OF HITS

{Trade Mark Reg.)
This Week o P Last Week
y Aolon Kaedy
1. THIRD MAN THEME, THE s Y 1
trom the Carol Rerd film, “The Third Man"

Records avablable: D. Apollon, Mational 5104; Cate Vienns Quartet, Cott3311-444; ). Fields
Teio, ¥{78)20-3898, (45147-3222; H. “Sugoricot” Garland, Dec 46218; A, Xarss, Loo-
don, 5)b; G. Lombardo, Dec 24239; R. McKiniey Ork, VI78)20-370%, (45)47.3242;
A. Rey Cap(78)820, (45)F820; A, Ryerson Quintet, Coral 60168; E. Smith, Dec 24908;
M. Stackow, Mer $373; Z. Tusner Drk, Regent 173; W. Winternalter Col 38706; B. Pol-
fack Ork, Modern 203; F. Martin Ork, ¥ 20-3797; V. Young Ork, Dec 27040.

Elecirical tramscription libearies: Music of Mannattan, Tresaurus: Dick Jurgens, Associated;
Jerry Gray Ork, Standard.

BEWITCHED By Richard Rodgers and Lorenz Han 3
Published by Chappeld (ASCAP)

Records avatfable: J. August-J. Murad's Marmonicats, Mer 5399; Chuch Cabot. Atomic 1602

D. Day, Col 38898; Benny Goodman-Mefen Forrest, Harmomy 1012; L. Green Ork- Honey-

dreamers, V(7R)20-3726, (45)47-3726; G. Jenkjm Ork, Dec 24983: Andre Previn,

V 20-3617; Dave Rose, MGM 30120; R. Ross Ork, Coral 60182; B. Snyder, Tower 1473;

M. Torme-P. Rugolo Ork, Cap JO0O: C. Waiter, Liberty 231; B. Googman, Cel(83)1-642.
Electrical transeription libraries: Dave Rose Ork, Standard; Kay Armen, Assoc.ated.

3. MY FOOHSH HEART B¢ Vilor Young and Ned Washington 1

Published by Santiy-Joy (ASCAP)
From the Sam Goldwyn film, "My Foolish Heart”
Records available: M. Carzon, V(72)20-3681, (45)47-32p4; . Eckstine-R, Case Ork,
MGM 10623; R. Mayes-M. Miller Ork, Mer 5362; 15, Whiting-F. DeVol Orl, Cap 933;
H. Winternaiter Ork, Col(78)38697, (33)1-478; G. Jenkinr Ork, Dec 24810; J. McBee-
T. Carpenter, Varsity 263.
Electrical transcription iibrarles: Tommy Dorsey Ork, Standan.

HOOP-DEE-DOO By Frank Loesser and Milien Deligg &

Publishet by £ HN. Morris (ASCAP)

Records avallable: Ames Brothers, Coral 80209; P. Come-Tha Fomtane Sitters-M, Ayres Ork,

V 2.3747; D. Day-Meilomen-G. Wyle Ork, Col(78)3877), (33)1.59); R. Morgan Drk,

Dec 24386; K. Starr-F, DeVol Ork, Cap 980; M. Delugg, King 15037: F. Yanuowic,

Col 38799; Paulette Sisters-Marmony Beils Ok, Dana 2077; L. Duddy Singers, MGM
10702; L. welk Ork, Mer 5419; G.Wisniewski-Marmony Betls Ork, Dana 698.

{No information on elecirical transcription [ibraries available as The Biliboard goes ta press.)

SENTIME'"A[ ME By Jim Morehead anc Jimmy Cassin ‘
Published by Knickerbocker (ASCAP)
Records available: Ames Brothers, Coral 60173; R. Asthoay Ork-R. Deaniile, Cap 923;
S. Gibson, Mer 8174; K, Griffin, Rondo R-213; R. Morgan. Dec 24904; Ray-o-Vacs,
Dec 48131; B. Mays Quinter, Dany 2074; R. Vallee, v(78)20-3793 (45)47.3793),
Elecuical transcription Ilbrarigs: Dick Jurgens Ork, Asseciates

!\l

o

bl

By Sylvester Sprigato, Frank Warshauer anc Richard Mimber
6. IT SN'T FAIR Published by Words & Music (ASCAP) 7

Records available: B, Goodman Orl; Cap 8¢0; B. Harrington-3 Beaus ano 3 Perp, Coral
6015; J. Masine, Dec 24895; F. Miller, King 15034; F. Farrell, MGM 10637; 5. Kaze,
V(78)20-3609; L. Brown, Col 38735; R. Hayes, Mer 5382; Joey Nash, Happiness 103;
D. Washington-[. Stewart’s Drk, Mer 8169; AL White Ork, Varsity 261.

Electrical tramscription librarles: Dick Jurgens, Associated; Lowrence Weik Ork, Standad.

1F 1 'KNEW YOU WERE COMING I'D'VE BAKED & (AKE D) M Moffman Bob g

Merritt and Clem

wWatls
Published by Robert

{ASCAP)
Records available: E. Barton, Mer 8392 & National 9103; G. (sobs-t4 Kaminsky's Olixie-
landers, Coral 60169; E. Merman-R. Bolger, Dec 24944; 6. Strong, Cap 934; A, Trace
Ork, Col(78)28707, (33:1-493; Fontane Sisters-M. Ayres Ork  VIT3)20 3713, (45)47-
3713; A. Mooney Dri, MGM 10660, L. Polk-5. Martin Ork, Blueblrd{78)30-0027, (a5)34-
0027; E. Young-The Homesteaders, London 858, T. Cartyn Ork, Roaso 5005; H, Ashley-

Four Chords, Varsity 26).

Electeical transcriplion litraries: Al Trace, Lang-Worlh: Loweence Welh Ork, Standard

8. DEARIE By Hiltard and Masn 3

Published by Laure) (ASCAP)
Records available: R. Bolger-E. Merman, Det 24873; M. Eillen Quartet-B. Scotr, MGM
10654; H. Heidt Ork, Horace Hedt MM 122; M. Hoghes-H. Zimmerman Ork,
Colt78)38718, (33)1-543; L. Kirk-F. Warren, Vi78)20-369, (47)47-3220; G. Lembardo,
Oec 24899; J. Stafford-G. MacRae, Cap 8585 G. Yowne Ork, tomdin 609; H. Ashley-Four
Chords, Varsity 263.
Electrical transcription lidraries: Henry Jerome, ang-Worth

OLD PIANO ROLL BLUES, THE B rione 9

Published ty Leeds (ASCAP)

Records avaliable: E. Camor-L. KirlS. Kaye Ock, V 20+3751; E. Canlos, Bluebled 30-0010;

H. Carmichael-C. Daley-M. Matiock’s All Stars, Oec 24977; L. Cook-J. Dandies, Abdey

15003; J. Garber Ork, Cap 970: A. Jalson-Andrews Sisters, Oec 27024; Jubalslres,

Capi78)845, (45)F-045; B. Kay, Coll70)30773, (3211-59); F Scotember (Jan August),
Mer 5400; C. Steward, Coral 60177,

{No Information on electrical tramscription librarles availatie as The Giliboard goes to press.)

e
.

b

By John W. Green, Billy Rose amd Edward Meyman
10. 1 WANNA BE LOVED Published by Supreme (ASCAP)

Records available: 'T. Bennetl-M. Manning, Col (78138828, (33)1-64b! Andrews Sisiers-G.

Jeniing Ork, Oec 22007; B. Clark, Col 38491; B. Ecistine, MGI 10716; Fontane Sisters-

H. Winterbalter Ork, V (78320-3772, (45)47-3772; D. O'Brien. J. Garder Ork, Cap

(78)1044, {45)F1044; B. Cox-C. Mcbbs, Col 20279; R. itcKinley Dik, ¥V (78)20-343¢,
(45)47.4902; 0. Washington, Mer 8181,

{No Information on electrical transcription foraries 2railable as The Bilibcard goes i press.)

WARNING

The title “HDNOR ROLL OF HITS” Is m registered trade-mark and the flisting ¢f the Rity has
teen copyrighted by The Blflboard. Use of either may not be made without The Blliboard's consent.
Simply write or wire Publisher, The Blliboard, 38364 Oroadway, New York, and permission will be
immediately granted. "
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. 2 - _ 3 .
Thls Week 8 NOTE: All secords in this panel aro |istea siphadeticaily by song title.

+ « . indicates records which,

- according to actual sales, are
J recognized Mhits. The trade (s

5 4 urged to kecp ample stocks of these records

] on hand, or to reorder promptly when

i current stocks begin to approach the

...on RCA Victor St

. designates that record {3
Relicase 50-22

one of RCA Victor's “Certain

Seven” — among the leading
numbers on the trade paper best sell-
& - ing retail sale charts (week ©of May 27).
Ships Coast o Coast, Week of Juns 4 N QObviously, sure thingsf

11 © Chinese Mule Train
POPULAR Spike JOMES «.evsinecorisonnrsonansessesas 20:3741=(47-3741)° |
= © Count Every Star

| Here came the DANCE BANDS ageint | £ O NN —— vevmeeeeinee. . 20.3697—(47.3221)" 0
WAYNE rl:la? and His ORCHESTRA ‘7 9 Hl]l] Bee Doo
Saaetime 20-3796—(47-3796) 6 On [he 0||[Ll|]|||g T|d('
FRAN WARREN = , Perry COMO +veveeennesnnsenssennnsnnseenss20:3747—=(47-3747) ° 0
Cloudy Morning  20-3800—(47-3800) 9 It Isn’t Fair
E" come the DANCE BANDS againi | | ]lSlmmy Ty 20.3609—(47-3115) * e
n : 9 osnud
FRANKIE CARLE and lis ORCIIESTRA Rolph Flanagon «..eoeoeeeeieneeionneonaa..20-3721—(47:3724) ¢

Where Are You Gonna Be When the

aen S 7 00 IS @) Litdle Angel With the Dirty Face
- © Why Should 1 Cry

' Here.come the DANCE BANDS egoln‘lj iy
— . T T — L ....21.0300—(48-0300) * 0

VAUGHN MONROE and His ORCHESTRA
Quz Very Owa ™ 9 My Foolish Heart i
R : Mot (Chtson i rrrrr e teeens.20-3681—(47-3204) ¢

20-3808—(47-3808)
6 Quicksilver

HUGO WINTERHALTER'S ORCHESTRA

piod CHORUS ) Effon Britiiand [Rosalbe Mlsa oo chmikines ...21-015T7—(48-0168) *
Here Comes the Bride on a Pinto Pony 6 R“ses
20-4505—(9-Bo0my T PO, e 20T (TITS0Y L
BRADFORD and ROMANO Sons of the Pioneers «.ov.oeove... Cevaeeess21.0306—(48-0306)°

The Picnic Song
M-I-S-S-1-5-S-1-P-P-1
20-3808—(47-3808)
! Here came the DANCE BANDS agulnl'

MIGUELITO YALDES

6 valmr(;’g Martin ....ooouee PR T LY v +4.20-3755—(47-3755) 6 s
@

€& Wanderin’

Sammy Kaye .c.oceeveeeanes N

.. 20-36830—(47-3203)*

C:flypso Man « « « indicates records which

Hilton Caribe 20-3809—(47-3809) o have enjoy>d better than aver-
age initial consumer acceptance e

POP-SPECIALTY and stand an exccllent clionec of enter-
3 7 fng the top selling hit category. The
S1X FAT DUTCHMEN trade i3 advised o watch these records E

Shoemaker Polka
Midnight Waltz 25-1163—(51-1163)

COUNTRY

EDDY ARNOLD

Cuddle Buggin' Baby

Enclosed, One Broken Heart

21-0342—(48-0342
ROSALIE ALLEN and TIIE BLACK
RIYER RIDERS
Green As Grass
1 Wanna Sit 21-03483—(48-0343

| sacrep |

carefuily in order to maintain stocks con-
sistent with demand.

Start and Stripes Forever
Ralph Flanagan Ork ¢
S oo & 20-3762—(47-3702)* Y
An Ordinary Broom No. c Jockey Plck, Billbosrd, May

27, . . No. 3 Retallers’ E
Tony Martin & Fran Warren May 0 9. 3 Retallers’ Plek, Blllbosrd,

20-37TT—(47-3777) * Bonaparte’s Retreat
No. 1 Biliboard pick, Hay 27 issue. o Gene Krupa Ork 20-37¢8—(47-3765)*

I Surrender Dear }:lo. 8 Disc Jockey Pick, Billboard, May &

o Don Cornell, wikb Hugo Winterhalter I Don't Care 1f the Sun Don't
Gl o Shine

20-3776— (47-3776)°
Billboard pick, biay 27 i1saue. Tony Martin 20-3788—(47-3785)° :
Thanks. Mr. Florist No, 2 Retallers' Pick, Billboard, May 21, i

Vaughn Monroe 20-3773—(47-3773)* o I Wanna Be Loved

wd

Fontane Sistera-Hugo Winterhalter

ROY ROGERS and DALE EVANS . I e Retatiers. Pick. Bitbosd, Ork and Chorus 3
The Old Rugged Cross i Msy 27. . . No. 2 Operaters Plkk, Bul- 20-3773—(47-3772)° >
In the Garden 2!-0344—(48-034-}) bourd, Msy 21. No, ¢ Coin-Op Pick, Blllbosrd, May 21. N3

Yaugha Monroe's TELI. HER YOU LOVE IIER topped dealer re- W

RHYTHM-BLUES X orlers for week of ‘!lay 22. Yy johlnny ?rndford and Tony Romano's -

v § THE. PICNIC. SONG and M-1.S-S.I.S-S.LP.P.1 . , , Feankie Carla‘s :
jolglm\éhmcgnnﬁs THREE BLAZERS MAPLE LEAF RAGL '""!;Z on the populue Carle piane . . . Eddy ;:-
Arnold CUDDLE BUGGIN' BABY will be bi ]
Melody 22-0086—($0-0086 “ . — J

*43 r.p.m. eRtslog aumnbern

-«

The siars whio- make l::eh:r: RCA VIc @ R Records Gt A

RCA-VICTOR DIVISION RADIO COIPORA}ION OF AMERICA CAMDEN, NEW JERSEY

. T - Za
PLE roni i WW T < S 4
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Sheet Music

Based on reports received st threw days o Week Fnding May 26

BEST-SELLING SHEET MUSIC

funes listed are the nathonal best sheet music seilers.  List is baseo on reports received rach week
{rom afl the nation's sheet music jobbers, Songs are listed according to greatest number of sales;
{F} indicates tume is in & Rim; (0] indicotes tune Ls In leait musical; (R} indicates tune i3 availsble

on records.
POSITION
Weeks | Last | This
10 date | Week | Week Putilisners
10 1 1. THIRD MAN THEME, THE (F) R Chappelt
b 1 0 BEWITCHED (R) ..comeacomaesaas sesesasace s, Chagpell
13 3 3. MY FOOLISH MEARY (F) (R} .... vanea. . Santly-Joy
5 7 4. MHOOP-DEE-DOU (R} ..... " -..E. W Moren
7 ) %5] JOCONEIANONROLL, BUUES THEMIR). ... oo e + cunsmmanissaisissisines e Leetn
2 4 6. DEARIE R) _..... p— PUpp—— Lavred
8 8 7. SENTIMENTAL ¥E (R) .. ... .... . . Knickerbocker
4 120 8. T ISN'T FAIR (R) ......... P— ... Waords & Music
17 9 9. DADDY'S LETTLE GIRL (R) .... - PP — Beacon
12 6 20. IF ] KNEW YOU WERE COMING JD'VE BAKID % CAKE (R) . -Robert
2] 315 1= 0 WANRA (L) (€ S p— Suprems
5 13 12 LET'S GO TO CHURCH (R} ......... vvane. . Beechwood
17 11 13, MUSIC! MUSIC! MusiCt Ry ... civen. . Cromwell
1 — 4. STARS ARE THE WINDOWS OF HEAVEN (R) . .Pickwick
2 12 15. COUNT EVERY STAR R) .......... cesuanecores e e s Faxton

. ' ENGLAND'S TOP TWENTY

laimed by all \
! «s o @Ccclaime Y a as EeTTion
/ |'| a d \ Weels I| Last | This :
to dale | Week | Week Englich
/ 1S greOteSt recor \ 7 1 1. MY FODLISK KEART .............. Sun ..
\ 10 2 2. CHATTANGOGIE SHOE SHINE 0OY...Pik, Ltd.
/ & U 4 o i1+ [ | ] ] e ——— . Peier Maurice o
\ 19 3 4 JEALOUS HEART ................ E. H. Morris -
3 7 5. OM, YOU SWEET ONE ............. Southern civeen. . General Music
{/ \ 8 4 6 IF 1 KNEW YOU WERE COMING
1'D'VE BAKED A CAKE ........... Chaopelt <o Roberts
2 s 7. DEARIE ..... S Campoelt-Connely ... .. Laurel
\ 11 6 B FRENCH CANCAN POLKA .......... Connelly . ..Blossom Musk
L) 9 9. ENJOY YOURSELF . ..... «o .. Morris . . torris
I 4 13 10. THAT OLO PIANO ROLL BLUES .... Leros - . Leeds
\ 27 11 MUSIC MUSIC! MUSIC! .. . Leess, Lud, . . .Cromwell
19 9 12, DOWN IN THE GLEN ..............L. Wright Milts Music
2 16 13, ME AND MY SHADOW ..,. ..., Francis Day «.s,Bourne
6 )2 14, CHERRY STONES ... . . Jon Fiewas gl
3 18 14, LET'S 00 IT AGAIN <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>