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The Three Suns (Artie Dunn, Morty Nevins and Al Nevins, with top NBC announcer Ben Grauer between
the brothers, 2s pictured here} have been beaming ever more brightly for the last decade. This shot shows the
commemoration of the trio’s 10th anniversary with a special broadcast out ot the Hotcl Roosevelt, New York
(wherc they concluded 3 two-month repeat engagement July 1), The tall gent in the dark suit, handing Morty
a 10th anniversary scroll, is Tom McCray, National Broadcasting Company's manager of West Coast AM operations
(till rccently he was web's national program director), Others, aiding and abcetting the proceedings. L. to r. beyond
McCray, are enginecr )im Hackett, program manager Jim Kovacs and staff announcer Roger Tuttle. In addition
to top locations and theaters, the hot Suns are active on RCA Victor disks (with '"Coin’ Fishin',” coupled with “‘So
Tall 3 Tree,” and “Moarianne,” backed by "“When the Salnts Come Marching In.” plus an imminent *'Your Favorire
Hymns'® album), transcriptions and TV (they recently guested on £d Sullivan’s “Toast ot the Town™ stanxa),
Croup continues te be handled by Herb Kessler and booked by Music Corporation of Amecrica.
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CLASSTUFF ON TAP FOR TV

TV and Disk Springboard

For Greatest Number of
Acts on Way, to Stardom

Billboard Round Tabs Most Promising Newcomers

NEW YORK, July 1.—The woods|
of show business are teeming with |
potential new stars—that's the main |

It also appears that just as video
is pounding to the forefront as a star
maker, as reported in last week's is-

Inference to be drawn from an in-|sue, so is it in the forefront in
vestigation of the new talent situa-| developing talent on the verge. TV,
tion In New York, Chicago, Holly-| as fllms have done in the past, is
wood and other key cities completed | drawing on all branches of showbiz

this week by The Billboard. Altho
showmen each year bellyache that
they can't fill roles, book spots or
get the right emsee—facts would in-
dicate that there is today a solid
supply of young performers on the |
verge of hitting stardom.

Sinatra and Ken
Murray To Buck
NBC Sat. Revue|

NEW YORK, July 1.—CBS-TV this |
week decided to sbandon Saturday|
night sports events from Madison
Square Garden and to fight the pow-
erful NBC-TV Saturday Night Revue
with Frank Sinatra, Ken Murray and
Sing It Again. Leading the pack for
the Garden rights is DuMont.

CBS-TV is committed for $125,000
for its Garden deal. If and when a
new TV web buys the rights, CBS

to fill its insatiable talent needs.
Close after TV in this funetion arc
phono records and pop films.

Herc's Line-Up

While it may be risky to crawl
out on a limb to select the most
promising of the future-book erop,
it would be a good bet that the fol-
lowing will wind up listed in the
future book of stars:

Fran Warren, Eilcen Barton, Toni
Arden and Theresa Brewer, whose
biscuits have been among the best
sellers in the gal vocalist field; Paul
Tripp, Mr. I. Magination of tele, one
of TV's best kid shows, who just
signed with Columbia Records; Jack
Haskel, Dave Garroway's person-
able young vocalist; Jerry Lester,

HIHInENBnnuanninnsme

BILLBOARD
BACKSTAGE

By Joe Csida
SHMEINUINH R RN

That the swap plans offered by
Mercury, RCA Victor and London
(turn back $1 worth of old 78 r.p.m.
stock for every $3, or in Victor’s case
$5, worth of 33 or 45 merchandise you
buy) is meeting with something at
least a little bit short of total enthu-
siasm is indicated by the following
communique from a

(IO RIS
NI

chucklesome
dealer in Carlisle, Pa.

“We have been deluged with stu-
pendous, sensational, terrific summer
inventory offers from the major, in-
between and minor record companies.
The offers, summed up roughly, want

us to furn in one 78 r.p.m. record for
!tive new 33 or 45 we purchase. With
our tremendous 78 stoek we would
lonly need approximately $56,138.79
| (See Billboard Backstage on page 46)
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‘Juke Box Push
For New Speec

Disks in Works
NEW YORK, July 1.—A campaign

to further public aceeptance of seven-
inch records thru juke boxes has been

a veteran who's apparently finally|jaunehed by the Rudolph Wurlitzer,

found himself in tele, as witness|gperator who steps down his new
Cavalcade of Bands and Broadway |78 r.p.m. machines, It was authorita-
Open House; Gene Rayburn and Dee | tively learned this week. The phono-
Finch, whosc daffy WNEW, New|graph manufacturer in turn will give
York, anties won ‘em a brief spot|such operators free slow-speed con-
on ABC and who are due back 'on|version kits.

the web in the fall; Frank Fontaine,| Designed to spead slow-speed

may take a loss, since neithcr Du- | Probably the outstanding single up-
(See CBS MAY BE OVER, page 7)1 (5¢ce MOST PROMISING on pagce”l4)

gospel by reaching into typical juke
(See BOW 7-INCH JUKE, page 104)

Musicals and
Pulitzer to
Soap and Beer

Buyers. After Thealer Guild

NEW YORK, July 1. — Television
| sponsors this weck were digging into
{the till for hecavy cash to sponsor
‘three of the biggest, most elaborate
and prestige-filled video series, which
| for sheer class material should mateh
Eany yet to hit the cameras. Involved
| is the purchase by Sehlitz Beer of all
Pulitzer prize material, the contract-
|ing by Procter & Gamble (P&G) for
| Bernard Schubert's series of nearly
60 Broadway musical shows and the
sctamble between U, 5. Steel and the
N. W. Aycr Agency for video rights
to Theater Guild dramas.

{ The Pulitzer material purchasc by
Schlitz was set thru Young & Rubi-
cam (Y&R), with Carl Ackerman,
dean of the Columhia TUniversity
| graduate sehool of journalism, admin-
| istrator of the awnrds. Schlitz will
| pay the school $1,000 weekly for the
Privilege of getting rights to the in-
dividual properties involved. A ceil-
ing price, not divulged, will be
charged for rights to each separate
property. Included is all the prize-
winning material since the awards

| (See CLASSTUFF -‘FOR TV, page 7)

All Major Pic

Producers Set

Comic Book Rap Am’t Funny

P. O. Move Will
Cost Stars $$$
-And Promotion

By Junc Dandy

NEW YORK, July 1.—Comle books,
which have been bringing in plenty
in royalties to top-name film, radio
and TV actors, are heading for a
serious setback whiech may threaten
their very existence. That threat is the

—Will Travel

NEW YORK, July 1.—Will
Mahoney, who recently did a
two-weeker at the Palace, (47th
and Seventh Avenue) goes into
the Roxy, 50th and Seventh,
{with 100 per cent billing) July
7. When the Roxy date was
made, Mahoney turned to his
agent, Charlie Yates: “Charlie,
cah you get me the Metropole
(48th and Seventh Avenue) to
break my jump?”

possibility that some of the books—
specifically those based on the lives
or adventures of top names or pro-
grams—may be deprived of their see-
ond-class postage franchise. Should
this step—now under consideration
by the U. S. post office—materialize,
it would mean that comic book pub-
lishers would have to pay five times
their present rate to mail the mags.
In many cases this would make con-
tinued operation impossible.

U. S. authorities have been investi-
gating the comic book situation for

TV Ad Programs

HOLLYWOOD, July 1.—“If you
can’t fight 'em, use 'em,” is the axiom
to be followed by movie makers in
harnassing tele’s salcs powers to hypo

. Th 1 gic %rostscs. ’A lsutrvcg by The Bi‘It-
i : oard of major lots shows all studios
n “IS ss".e, definitely hopping aboard the TV ad
Bgtgue - 2 Musc Machisas .13 bandwagon. Studios vary in the de-
T e R ubs ....... 31} arees to which their tele plunge has
B Lo ] ipes for Pitenmen 93 | advanced, but all agree the medium
ik 3 | RadioTelevision ... 3|is ideally suited to bcat the drum on
'l uriain ..... - 3
Cenera! Outdoar .. .43 coming attractions and are experi-
fonor Noll of Hits. [ menting how to best utilize it.
Yotier List Columbla, thoroly sold on TV's
Shofflehoards 108 | sales potency, soon will launch an

e M Shcime it | experimental saturation eampaign on
o
The Billbourd Maia Ofice: 2180 Patterson | 1I0IIgWood's scven tele outlets for

Street. Cincinnatl 22, OBo. Subscription Rate: | the 711 Ocean Drive pic (The Bill-

One year, $10 In ©
{ Countrtes,  20.

Entered &85 gecond class

5. A. and Canada. Forelgn| (See PIX TURN TO TV on page 8)
the past two months. The question in- | mstter June 4. 1897, at Post Office, Cinclnnati, | ——

I Bt Ato. mb Hen| T by The’ Bilboats Publihing Company.
Howdy Doody, etc.—are actually edi- |
torial in nature, or whether thcy‘_ro submit coples of any agrecments,
advertising and promotion material  royalties or otherwise, which they
instead. If the P. O. rules that they're  may have with movie studios. pack-

City “Peep Show”
Peep-In Results in

I

the latter, that's all.

The joke in the situation is the in-
terpretation, expressed to The Bill-
board this week by a postal official,
that any kind of a royalty arrange-

ment between a publisher and a per- |

former would constitute “using the
medium for advertising purposes.”
Since virtually all comic book pub-

lishers using show business person-|

alities pay the latter 5 per cent or

| agers, sponsors, networks or per-| Chan.ges, B.O. Plug
sonalities. {

Comic book publishers are up in|
arms about the situation, since busi-| NEW YORK. July 1.—After view-
ness has been bad this year, espe-|ing the premiere of Michael Todd's
cially In TV areas. and it looks as| Peep Show at the Winter Garden
tho the radio and TV personalities | Wednesday (28) (see legit review
might supply the necessary shot in|thls issue) license Commissioner Ed-
the arm. However, Allan Adams, cir-| ward T, McCaffrey found certain
culation manager of Fawcett Pub-|items of thc mammoth burly specta-

lishers, had a confab with post of-

more in royalties, this interpretation | fice officials in Washington last week,
would Inevitahly put the whamola and is slightly more optimistic about
on many such dcals. | the situation. His impression is that
In line with this, the official said the authorities are inclined to be
that publishers have been asked to| (See COMIC BOOKS on page 8)

- aibdidame =

cle too hot for public consumption.
After a two-and-a-half hour con-
ference with the producer and his
attorney Thursday afternoon (29),
the commissioner adjourned the
(Sag City “Peep Show" on page 44)
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U. S. Calms Showb

Rules Out Curbs
Unless Korean
Fighting Spreads

WASHINGTON, July 1. — Amid
tension of Korean hostilities, Wash-
fngton high officialdom is taking a
*keep calm” attitude on possible re-
vival of emergency priority programs
affecting the amusement industry.
Officials of the Commcrce Depart-
ment and the National Security
Resources Board (NSRB) empha-
sized that, for the present, no step
is being taken to revive these pro-
grams. The agencies, however, are
in readiness to restorc a standby

emergency system if  hostilities
spread,
Mobilization plans now being

drafted are only to be used in the
event of full-scale warfare, it was
explained. A Commerce Depart-
ment spokesman said for the present
no drastic effect on the mnational
economy is in prospect. Currently
the amuscment industry along with
other industries is feeling some af-
fects of the nation's stepped-up arms
aid program in tightened steel sup-
plies for construction and manufac-
turing, but no steel allocation pro-
gram is contemplated for the present.

One direct effect on the inter-
national situation on the amusement
industry, however, is a threat to the
excise tax-reduction bill which went
to the Senate after House passage
this week (sec secparate story). If
hostilities spread, higher taxes and
continued emergency taxes would be
in prospect,

Officials point out that there is
at prescnt no law giving the Presi-
dent the power for rationing, priori-
ties, travel cuts and other attendant
procedures.

N.Y. Gets Ready

NEW YORK, July 1. — Sey-
mour N. Siegel, head of WNYC,
New York, was appointed chair-
man of a joint-communications
board this week, as New York
launched a full-scale organiza-
tion of civilian defense activi-

es.

Siegel will set up the city's
emergency ecommunications sys-
tem.

Pay or Play, Sez
Copa to Martin

NEW YORK, July 1.—Tony Martin
has been charged with breaking his
contract by the Copacabana which
has asked the American Guild of
Variety Artists (AGVA) to proceed
against him to the tune of $34,500.

Case goes back to November 28,
1948, when a deal was made for Mar-
tin to work the Copa in February,
1947, for eight weeks for about $7,000
a week. Instead of staying the eight,
Martin asked to be Jet out after three
weeks due to a radio commitment,
and agreed to play the additional five
before March, 1948.

The Copa contends it has repeated-
ly asked Martin to come in but he
has not given any satisfaction, His
objection, charged the Copa, was his
refusal to play three shows,

Under AGVA’s play-or-pay rule,
an operator who doesn’t play a T
former is llable for the full salary,
On the same basis, a performer who
doesn't play is liable for the amount
gle op agreed to pay him, said the

opa.

Korea Hyps Radio;
TV Admits Limits

NEW YORK, July 1.—Decvelop-
ment of the Korean situation as the
top news story this week focused at-
tention on radio and television as
news medlums. TV exccs were
forced to admit that, insofar as spot
news coverage was concerned, TV
could offer only stale stuff in the
way of stills, augmented by com-
mentary and newscasts,

Radlo, on the other hand, went
into Korean coverage with both feet,
beating all other media via news-
casts, commentaries and broadcasts
from Tokyo. At the same time, all are
on a full wartime operational basis.
Of all the webs, Mutual scemcd to
have the cdge in the number of pro-
grams devoted to aspects of the Far
Eastern situation.

Increased interest in AM news-
casts was reflected both by listeners

and sponsors.

17 Ji.tters

Far East Crisis
Muddles Excise!
Tax Bill Future

WASHINGTON, July 1.—Fate of
the exeise tax bill affecting the
amusement industry is wrapped up in
the press for Congress adjournment
and the uncertain international situa-
tion tollowing the overwhelming ap-
proval given the measure by the
House this week.

In passing the bill by a 375-14 vote, |
House members gave only cursory at- |
tention to the Korean developmems,|
with the thought that the situation
may be clear by the time the Senate |
takes up the bill, House leaders
figure the Senate will defeat the
measure if a full-scale war is in
prospect.

With congressional lcaders still|
hoping for adjournment by the end of

{See KOREA WAR on page 46)

Godirey, Bewails Lack of Uke

Tuning Standard on Sheets vs,

NEW YORK, July 1.—According to
Arthur Godfrey, music publishers are

Colonna Carries
Legion’ s Banner

HOLLYWOOD, July 1.— Comic
Jerry Colonna has set a tie-up with
national headquarters of the Ameri-
can Legion whereby gagster will be|
plugged as the Legion's “roving am-
bassador of good will.” Colonna will
promote the org's forthcoming na-
tional eonvention, slated for Los An-
geles in October. He embarks on a
personal appearance tour next week
during which he will headllne vaude
bills in Washington, Buffalo, Atlantic
City, Miami and Chicago.

In each city the Legion will boost
Colonna's personal appearances with
local tie-ups and special clvic atf.irs
which Colonna wili headline. Deal
will be climaxed in October when
the Legion names Colonna as its
“convention guest of honor!' Local
Legion posts are pledged to promote
Colonna's appearances via special ra-

dio and theater tie-ups.

foullng up a very good thing by fail-
ing to utilize a standard tuning sys-
tem for ukuleles in marking uke
chords on sheet musie. Godlrey,‘
whose TV and radio efforts jn behalf |
of the instrument have been a factor
in bringing it back to favor, decries,
more in sorrow than in anger, each
pubber using a differcnt tuning basis
in printing uke chords. {

In an exchange of letters with Syd |
Foley, of the Smith-Foley pubbery,,
the radioman advocates an A-E-C-G
tuning system as being the easiest,]
most natural and most playable—but |
failing the A-E-C-G, he urges pub-
bers to get together and use one uni-
versal tuning system

Godfrey Pens Notes

“I have been teaching this method
of tuning and playing on television
. « . and 1 have been hoping that you
publishers would soon put the chords
back into sheet music, but 1 am heart-
broken to know that you are going
back to the old confusing way of tun.
ing the instrument,” he wrote to
Foley. In a second letter, after the
pubber had informed him that the
industry might resist a switch to &
single tuning standard because of the

(See GODFREY BEWAILS, page 12)

Juke Ops Plan

Object to Copyright Change

AFM Fight,

NEW YORK, July 1, — Juke box
operators, alarmed over the resurg-
ence of musieian demands for me-
chanical performance rights, are lay-
ing plans for an all-out fight against
the move urged by James C, Petrillo,
president of the American Federation
of Musicians (AFM), at its recent
convention in Houston (The Bill-
board, June 17).

With federal legislation already
being mulled to support the mu-
sicians’ demands (The Billboard, June
24), opecrators fear passage of such
a measure would strengthen the hands
of those seeking to amend the Copy-
right Act to remove the specific ex-
emption against royalty payments
now enjoyed by coin phonographs.

Operator plans emphasize welding

a strong alliance between their own
national committee, the Music Op-

erators of America (MOA), and
phonograph manufacturers. And pax-:
adoxically, they view the American|
Soclety of Composers, Authors and
Publishers (ASCAP), long-time op-
ponient, as a potential ally in the early
stages of the fight.

Sidney H. Levine, MOA national
counselor, explained this week that|
ASCAP is expected to oppose Pe-
trillo’s move since they have no wish
to share the royaltbkitty. Assuming
the accuracy of this interpretation,
according to Levine, ASCAP might |
conceivably line up with the juke box
industry to stall AFM’s bid for royal-
ties.

ASCAP yesterday (30) refused di-
rect comment on Levine’s prediction
on how interested parties might align
themselves when and if an actual
(See MOA Draws Bead on page 104)

leffers Draft
Renewal Paect

For Royalties

Form Covers Pre-’32 Tunes

NEW YORK, July I.—Songwriters’
Protective Association (SPA) is
readying a renewal contract high-
lighted by a mandatory sllding scale
for sheet music royalties and a
formula for advances calling for an
outright payment, or bonus, plus an
advance against royalties, an SPA
spokesman revealed Friday (30).

The renewal form, being studied by
the association’s couneil prior 1o sub-
mission to pubbers, is designed to
apply to tunes copyrighted prior to
1932, the year of SPA's inception.
The association will tackle a second
renewal form, covering post-1932
ditties, after the one currentiy under
consideration is wrapped up with
the pubbers

Patierned on '47 Form

It was learned that the contract
is patterned substantially after the
1947 torm (applying to the first
period of copyright, currently used
by the great majonty of pubbers).
Of the 51 clauses in the 1947 contract,
43 have been retained intact in the

(See Cleflers Draft $§ om page 13)

Israeli Officials

To Meet On Tax Pacts
WASHINGTON, July 1.—U. S and
Isracli tax officials will mcet in the
next couple of weeks to lay the
groundwork for the latest pact im
State Department’s long scries of
double tax treaties.

Expected to be developed is a treaty
for the avoidance of any possible
double taxation on incomes of enter-
tainers and others working in bpth
nations during a tax yecar. Similar
pacts with nearly a score of nations
have already been negotiated by State
Department.
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RED AM-TV INSUE TO FORE

N.Y. AFRA in
2-Front Move
Vs. “Blacklist”

Execs Told To Fight

NEW YORK, July 1.—The Ameri-
can Federation of Radio Artists
(AFRA) New York loeal will move
ahead on two fronts to eombat the
so-called “blacklist” of performers
alleged to have Communist leanings,
A resolution passed at a member-
ship meeting here Thursday (27)
authorized union execs to proceed
with steps to fight the problem.
AFRA will meet with the Radio and
Television Directors’ Guilld (RTDG)
and Radio Writers' Guild, the two
other unions primarily concerned,
to initiate and implement action to
eliminate its practice. The AFR
national board thru its local board
also intends to meet with agencies
and networks to examine the matter
further,

By a narrow margin the local

»

membership killed another resolu-|

tion which demanded insertion in
AFRA contracts of a clausc stating
“the use or practice of any form
of blacklist of any member of AFRA
shall be considered an unfair labor
practice and a violation of the con-
tract.”

Mcanwhile membership gave fts
views on new contract demands.
AFRA's present pact with webs winds
up In October. Members want hgles
in the transcription code stopped up.
in addition to higher transcription
rates.

Excuse the Talk

NEW YORK, July 1. — Red
Barber, CBS sportscaster who
airs the Brooklyn Dodgers base-
ball games over WMGM, and
WOR-TV, New York, Wednes-
day (28) aired a lengthy apol-
ogy to his audience. The reason
was that in an embroglio be-
tween the Dodgers and the plate
umpire the night before, some of
the mutual exchange of pro-
fanity was picked up by the mike
and broadcast. Altho the Giants
weren’t involved this time, they
had figured in a similar instance
carlier in thc season.

Barber, in response to wired,
mail and phone protests, not
only expressed regrets over the
incident, but scored those in-
volved.

SAG Asks Nets
Speed TV Pacts

NEW YORK, July 1.—The j}uris-
dictional fight between Television Au-
thority (TVA) and the Screen Actors
Guild (SAG) this week flared into
the open again when SAG called on
the networks and the TVA to speed
contract negotiations for performers
in live TV shows. Meanwhile SAG
agreed to stipulate that such ncgotia-
tions are to be without prejudice to
any of the groups iavolved to enlarge
the scope of negotiations after a hear-
ing now before the National Labor
Relations Board is scttled.

SAG also advised the networks that

labor claim and advised the TVA
it would agree not to regard the move
as a precedent. The film actors de-
clared “Therc are no strings to this

Washi.n gton
Pushes Probe;
Moves Ahead

Trammell Talk Approved

WASHINGTON, July 1. — Amld

| mounting Congressional Hill interest

in legislation to expose communistic
intiltration attempts in radio and TV,
| Chairman Niles Trammell, of the
NBC board of directors, told a gradu-

| it would waive any right to bring a|ating class of the Federal Burcau of
| charge that it would bring an untair, Investigation (FBl) National Acad-

emy here yasterday (30) that the
broadcast Industry is “alert to the
| danger” of subversive activities.
| Delivering the principal talk at the

. L ] ]
Kaye Flles Sult jo“erv" and “we would appreciate a|graduation ceremonies, Trammell de-

. ;’;iceigé.?c:!‘ °,¥\$"ﬁ‘mmm:g§t;£x& Jo 80| clared: “We welcome the assistance
On CBS Pll‘aCV | ndded its offer was not made co;nin-'d 115 sutfiorlefd. agetci it el

"
NEW YORK. July 1.—Orchestra |
leader Sammy Kayc this wcek filed]
suit against CBS, Liggett & Myers,|
and Cunningham & Walsh, charging
them with pirating his original 1dea;
for a radlo or television program,
Kaye claims, in his suit in New
York Federal Court, that the show,
ABC’s of Music, was appropriated
from an idea he submitted to CBS
in December, 1949. CBS allegedly ac-
cepted the idea at that time, but Kaye
claims, subsequently appropriated
and sold it to Liggett & Myers. |
Kaye's idea was allegedly to have
a series of programs in which an em-!
see interviewed disk jockeys from all|
over the country. Kaye asks for $400,-
000 damages which, he claims, iIs the
reasonable value of the idea.

gent upon reciprocity,
Norge to NBC-TV in
Switch of Agencies

NEW YORK, July 1.—-Norge Re-
frigerator this week purchased the
10:30-11 Sunday evening slot on
NBC-TV, program to be selected.
Sponsor had an option or. Saturdays
7:15-7:45 p.m. on CBS-TV and the
web's Bert Lahr package, but both
werc dropped yesterday.

e buy, made thru J. Walter
Thompson's Chicago office, indicates
that the agency has won out over
Duane Jones in the fight to handle the
Norge radio and TV billings.

Webs Rising to Radio Defense

3 Grab Radox

CBS Pitches for
Jolson AM Spot

[ I

Partial Program
Autonomy Given

StudyDenying —————————— CBS-TV Flagship

DeathbyVideo

Huge Losses Disproved

NEW YORK, July 1.—Indications
of a decision by major networks to
ecombat overemphasis of research
claims charging, in effect, that TV
virtually eliminates radio in combi-
nation AM-TV homes, developed this
week as three of the four webs bought
& new study completed by Al Sind-
linger, head of Radox, Philadelphia
media measurement firm. Signifiecance
of the Radox report is primarily the
fact that {t analyzes radio listening
in a single group of TV homes over
a period of about a year and recveals
that the so-called stampede away
from radio isn't borne cut by facts.
Webs buying the reports are CBS,
MBS and NBC.

Sindlinger also has sold his report
to eight Philadelphia stations and
soon will offer it thruout the U. S.

The Radox report covers listening
and viewing in Philadelphia from
April last year until February, 1950.
Part of its contents was revealed ex-
clusively in The Billboard last April,
highlighting the importance of sec-

| week was trying to use ils powers of |
| persuasion on Al Jolson to get the
mammy singer to return to radio riext
season. If he should consent, Jolson
would be slotted into the Friday pic-
ture and thus become the anchor
around which the wcb would build'
its programing on that night. Friday
evening is the one night on which |
CBS, so far, has been unable to build
up a strong rating.

Several sponsors have also made
inquiries as to whether Jolson docs
work on video, Indlcations are that
he will, at most, handle one or two
large-scale shows of his dwn, aside
from occasional guest shots on CBS-
TV programs. The web has the singer
signed to a contraet for such radio
and TV guest shots,

ondary set listening in TV homes.
As brought up to date in the new
report, the Radox study is probably
the first research In AM-TV based
on a continuous study of radio habits
in homes which had telc receivers
morc than a year, It shows that

radio regains audiences in TV homes
after the first year of TV. *“Ola” TV
homes listen to radio 34 minutes, as|
an average, between 7 and 10 p.m.;|

(See 3 Grab NRadox on page 7)

NEW YORK, July !.—The CBS-
TV network this week declded that
its local video flagship, WCBS-TV,
would program betweern flve and six
hours a day beginning next fall.
WCBS-TV is expected to start its
programing at 10 a.m.; stop at 1 p.m.,
when the web takes ower; come back
on between 5 and 7 and return for

|its last programing stint for around

11 p.m,

The TV station hasn't worked out
its early-morning programing, but
the accent may be or service in con-
trast to the web's afternoon enter-
tainment emphasis. The usual kid
shows—Chuck Wagon, Lucky Pup,
etc.—are slated to return to the early-
evening time siots next fall, and if
Soundies are successful ir. their sus-
taining tryout, they will continue for
three quarters of an hour after 11 p.m.

Already set up on its executive and
sales side. WCBS-TV has added more
personnel. Mort Barrett was shifted
over from video network purchasing
operations to take over sales serv~
ice and two assistant CBS-TV net-
work meggers—Rod Mitchell and
Bill Paterson—have become produc-
tion supervisors at WCBS-TV under
Dick Doan. Bob Fuller will probably

for the station.

gation and enforcemcnt in helping
us keep broadeasting a vital force
in the service of the American
| nation.”

| Trammell's talk drew praise on
| Capitol RHill which moved closer
| toward probing communism in com-
| mupications and girded, too, for a
showdown on the Mundt-Ferguson-
'leon Bill requiring identification
| of Communist-inspired sponsorship
lof radio and TV programs. Korean
hostilitics have precipitated action on
anti-Communist legislation on the
Hill, and it was lcarned that the
| House Un-American Activitics Com-
mittee is now ready to cut short its
| hearings on the Mundt-Ferguson-
| Nixson Bill in order to rush a report
to the floor urging passage of the
' legislation,

Sen, Bill Upcoming?

On the Senate side the legislation
is expected to come up for an early
vote in the Democratic policy com=~
mittee, with the bill already approved
by the Scnate judiciary committee
and the Republican policy committee.
Approval of the legislation by the
powerful Democratic policy commit-
tee would probably assure its passage.
Some congressional leaders say that
even if the majority party's policy
commitiee is unable to rcach a de-
cision the measure is sure to get thru
both chambers. Under this legisla-
tion, registration of subversivc or-
ganizations would be placed under
the jurisdiction of a special commis-
sion, with thc attorney general re-
taining authority to compile lists. Any
organization on these lists would be
required to identify itself as Com-
munist-affiliated in any radio broad-
cast or telecast which it sponsored.

Talk of a congressional probe on
infiltration attempts In radio and
TV has mounted steadily since the
Korean outbreak after having bcen
sparked by a Secnate npproprlat&ons
sub-committee’s recent disclosure of
secret testimony by FBl Director
J. Edgar Hoover (The Billboard, June
17). Hoover in that testimony de-
clared that some Communlst fronters
have gained entry into radio berths
and that one front organization has
been monitoring programs and en-
gaging in protest campaigns against
anti-Communist commentators.

Trammell in his talk before the
FBI class yesterday also harkened
lto Communist infiltration attempts,
| saying that “several years ago Com=~
| munists In the United States were
| directed to infiltrate the various
media of public expression—the press,
broadeasting and the movies—with

“new” TV homes 14.8 minutez be-|take charge of publicity operations!the alm of slanting them to serve

(See Wash. Pushes Probe, page 7)
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BASEBALL GAMEN TV ON WANE?

Beefs, High
Rates Slice
Sports Video

Hot Potato Local Headache

NEW YORK, July 1. — Next sea-
son may find telecasting of big league
baseball games at ebb tide. A com-
bination of disencbanted e¢lub owners,
squawks from the minor leagues, sky-
rocketing chargcs for rights and regu-
lar network daytime programing
seems likely to cut sharply into the
number of clubs whose games are
now aired. This season all major
league teams but the Pittsburgh Pir-
ates are having at least part of their
schedules scanned.

Latest complication is the definite
emergence of regular daytime broad-
cast skeds by CBS and NBC, both
due to tee off this fall. The CBS
programs will commence at 2 p.m.
and gradually work back to 10:15
am. while NBC plans to begin its
operations at 3 p.m.

Local Question

The start of these shows will toss
the hot potato of continued baseball
coverage squarely into the laps of lo-
cal station managements, Altho the
webs will urge affiliates to pick up
their sunlight stanzas, the decision
#till will rest with each outlet. The
liklihood is seen that most will de-
cide to derrick their diamond cover-
age in favor of the network shows,

Basls of this decision is likely to
be a careful analysis of the long-
range financial potentialities of each
deal. Altho a station retains all re-
ceipts from local sales and gains but

(See Baseball Game on page 11)

Hammond, Bess Die;
Industry Is Shocked

NEW YORK, July 1.—The radio
Industry was shocked this weck by
the deaths of two prominent execu-~
tives here. Herman Bess, identified
with New York stations since 1825,
was found dead in the basement of
his Newark N. J., home Thursday
(29), and Charles Hammond, NBC
vice-president in charge of AM ad-
vertising and promotion, was found
dead in his car near his Chappequa,
N. Y., home Friday (30).

Bess, 53, probably transacted the
sale of more time than any other man
not associated with a network. After
his early association with such sta-
tions as WODA, WAAM, WGCP and
WAAY, he was a partner in Bess &
Schilling, one of the first agencles
set up wholly to specialize in radio.
He later was sales vice-president of
WNEW for many years, and since has
been associated with WMCA, WLIB
and since last October, with WPAT,
Paterson, N. J., as vice-president and
gencral manager. He is survived by
his widow, Mollie, and three sons,
Jerry, John and Herman Jr,

Hammond Dics

Hammond, 41, was a Cornell
graduate and worked as a journalist
on the New York World, New York
Post and Literary Digest. In 1841 he
joined the Bureau of Advertising of
the American Newspaper Publishers’
Association as director of promotion.
He joined NBC in 1943 and became
the network’s advertising and promo-
tion director the following year. In
October, 1947, Hammond was named
a vice-president, He leaves his wife,
the former Rosemary Sistrom, and
two daughters, Mary Louise, 8, and
Deborah, 5.

I Brief and Important

CBS, NBC Baule jor Pigskin Classics on TV
CBS-TV and NBC-TV are engaged in a struggle for the Big Ten
football films to bc sponsored by Ford dealers next season in the Mid-
dle West areas. CBS-TV is offering a Sunday afterncon time, while
its competitor has Sunday nights 10:30-11 on tap for the football films,
Ford only wants 23 markets, only as far east as Pittsburgh.

Norge Buys Sunday-at-10:30 Slot on NBC-TV
N’orﬁ;evdivision of Borg-Warner last week signed to sponsor a new
variety show in the 10:30 p.m, slot Sundays on NBC. Stars and
exact format are yet to be set. The business was placed thru J.
Walter Thompson's Chicago office. The program will move into the
period now occupied by the co-op “Answer Yes or No."”

Bristol-Myers Reneres *“D. A.”’; “Bank’ Decish Due
Brisiol-Myers last week was reported having decided to renew
"“Mr. District Attorney,” which had faced cancellation because of the
possibility its TV costs might run too nlgh. A decision on the con-
um;:lnce of the same sponsor's show, “Break the Bank,” is expected
y.

Plymouth Junks Saturation AM-TV Summer Spree
Plymouth division of Dodge-Plymouth Motors last week junked
its elaborate plans for a saturation summer spree in AM and TV pro-
grams, The decision was made by the prospective sponsor after con-
sultation with its agencies, following pitches from all the webs.

CBS-TV Weighs Laine, Martin for Pepsi Spot
Frankie Laine, last week was being considered for the thrice-a-
week CBS-TV slot already purchased by Pepsi-Cola. The singer along
with Tony Martin, another sock recording artist, is being weighed for
the 7:45-8 p.m, slot Tuesdays, Thursdays and Saturdays come fall,

Eye Waterman for Gildersleeve Role
Radio character actor Williard Waterman is reported in line for
the title role of “The Great Gildersleeve” next fall. Watcrman would
replace Hal Peary, who bowed out of “Gildersleeve” to ink an ex-
clusive radio-tele pact with CBS. Waterman, a regular in the “Gilder~
sleeve’ cast, is being considered on basis of his vocal similarity to
Peary's Gildy.

NBC-TV Seeks Lease on Carroll Theater
NBC-TV is negotiating with executors of the Eaxl Carroll estate
for a long-term lease on the Carroll Theater-Restaurant, located di-
rectly across from NBC's Hollywood headquarters, Preliminary talks
have been held with NBC Vcepee Sid Strotx and network's New York
engineers are expected here next week to survey the site. Plant boasts
largest stage facilities on the West Coast, complete with revolving
stages, plus extcnsive backstage facilities and dressing rooms. Now
sct up as a theater-restaurant accommodating 1,000, spot can be con-
verted into a 2,500-seat auditorium, Carroll estate is asking $75,000

yearly rental for the spot on a 15-20 years lease.

Betty Furness TV’er Sets Record; Tests, Sells in Week
Some sort of record for speedy sale was set by the Betty Furness
TV show last week. The program was auditioned Wednesday (21)
and bought Thursday (29) by Best Foods, for Shinola and Rit, to air
on ABC-TV starting September 15, Fridays 10-10:30 pm. The pro-
gram v:'as originally telecast as an on-the-air audition for a diffcrent
account,

It's @ Lester Lewis package.

DuMont Plans Sales in Video
Marts Via Low-Cost Packages

NEW YORK, July 1. — In the face
1ot increasing splurges by NBC and

|
t

way, with kine exchange deals set

CBS to get high-cost name talent
into TV, DuMont—until the freeze is
lifted—will concentrate lts attention
on selling TV markets via low-cost
packages. At the same time, Mortimer
Loewi, director of the DuMont web,
said this week that DuMont will “sell
markets and price, not time.” This
is being interpreted as meaning that
DuMont will focus on a combination
of spot and network business, rather
than a straight network operation,
via delivering specific markets to TV
advertisers thru film or kine pro-
grams.

Loewl's disclosures came during the
course of an interview aimed at as-
certaining the DuMont  attitude

CBS and NBC. Loew! declared that
DuMont is committed to husbanding
its resources until there are both more
stations and receivers to warrant high
time and talent expenditures, which
means some time after the frecze has
been lifted,

The web's films already are under

up with the Don Lee net and WGN,
Chicago. In addition, Chris Witting,

asslstant network director, reports
that he negotiated some satisfactory
deals during his recent trip to the|
Coast with several Hollywood film |
companies to handle their produet on |

Take the Stand
'Order Looms for

Richards Again

‘ HOLLYWOOD, July 1—Question
of whether G. A. Richards will be
| forced fo take the stand in hi