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Ray Anthony and his high flying aggregation wing in via Sky Cosch for their Hollywood dcbut at rhe
Palladium, Ocrober 10. On hand to grect the batoner and band arc fim Conkling, Capitol's veepec in charge
of artist-tepcrioire department; Capitol L. A. Branch Manager Voylc Gilmore, Chicago's Disk Jockey Ted Travers

Station WIND}, and Fred Benson, Anthony's personal manager Anthony, among Capital’s top band sellers
is currently climbing with his diskings of “Nevcrtheless, * backed by "“Habor Lights.” and s expected by Cap to
soar with his new relcase, “Harlem Nocturne.*
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Pra.publication sourvenir “"dummy”’ ¢opy of The Biliboard with
1ta new, mudern, tablold-size newspuper formut avallable now.
Contatns interesting, umusing «nd nostalglc news sturies of
the smusement Industry taken from old files

o TAe¢ Bilidbvard dating back tu 1894, Write for

yuur FREE cupy roduy! Address The Blliboard.
2160 Pattersun St., Clacinnatl 22, Ohilo

_What's in a /' SLOGAN?

" Two years'ago. when planning for The Billboard’s
o new. modern. tabloid-size newspaper format.
1t wag also dgrided to institute a new slogan. The
one selgptedr”THE AMUSEMENT INDUSTRY'S
- LEADING NEWSWEEKLY was chosen
because it best fits the facts:

® The Billbcard serves more branches of the amusement in-
o ~~dustry than any olther publication in the amusement feld.

& @® The Billboard has more paid circulation {57,533 ABC aver-
+ age net paid weekly) than any other publication in the
*  amusement field.

® Advertisers buy more space for more monsy than they buy
in any other publication in the smusement field.

® The Billboard is distributed on more newsstands and has
more newsstand buyers than any other publication in the
amusement field.

® The Billboard publishes more news about the indusiry
and has a larger news gathering organization than any
other publication in the amusement field,

@® The Billboard is s NEWSWEEKLY . . . "the homefown*
newspaper of the amusement Iindusiry . ., for 56 years ...
since 1694 . . . the oldest publication in the amusement fisld.

il

* THE AMUSEMENT “INDUSTRY'S LEADING NEWSWEEKLY - 25 CENTS

New Corctume_ For Pil'kna

Beginning with the November 4 issue,

MORE Billboards to MORE Readers---Faster!
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Industry Cites Problems

WASHINGTON, Oct. 14, — Color |
v remains mired in a murky mess
unieations Commission’s (FCC)- fi-
al approval of CBS standards this
week (11). Major developments on

OWS?
1. Predictions were being made in

Iﬂdustry circles here that fewer than
1
:cted nationally by the time the FCC|
rows to demands for new hearings
ext year on “compatible” color sys-
ems, with RCA contlnuing as CBS’s
hicf antagonist, and with the FCC
En its report this week having itself
spened the door wide to such hear-

2. FCC legalists are confidently

peculating that court challenge of
the Commission’s color decision won't
tie up the standards “for very long,”
hut FCC'ers were also viewing the
revpect of an indeflnite paralysis of
‘lor TV due to upeoming lengthy
roceedings on brackets switeh stand-
rds and because of the open hos-
tility voiced by virtually the entire
t manufacturing industry against
rinss-scale production of color sets
.nder CBS standards.

P. R. Campaign Ahead

3. To allay econfusion among sect
lealers, the Radio-Television Manu-
facturing Association’s (RTMA) TV
committee, at a special meeting in
New York Monday (16), will seek
to outline a public relations cam-
iPaign based on continued emphasis
of black-white TV sets.

4. RTMA Prexy Robert C. Sprague
in a statement yesterday (13) pre-
dicted that *“a satisfactory commer-
cial color system which is compatible
with the present black and white”
may become available “in the not
too distant future.”

Viewed as outstripping the threat-
encd court test as a delay factor in
color TV is the protracted nature of
the upeoming hearings on brackets
standards, and the FCC's own elear-
cut invitation to the industrv to con-
(Sce MONOCHROME on page 7)

Nero Goldmark

NEW YORK, Oct. 14 —Thurs-
day (12) was a busy day at
CBS. Newspapermen, magazine
writers, manufacturers, adver-
tisers, ageneies. et al, were
calling the web to discuss vari-
ous aspects of the Federal Com-
munications Commission's
(FCC) decision in favor of the
Columbia field sequential sys-
tem. The joint was really on
fire.

Many of the requests could
best be answered by Peter Gold-
mark, CBS's engineering top-
per, who is generally credited
with having developed the sys-
tem. Goldmark. however, was
not available. He was tied up,
playing celo with a chamber
music group somewhete in Con-
necticut,

-

HO'LL WIN

Obstacles to ’ BB Newsmen in Whiskers Find
‘olor Still | Stores Sell Color Down River

‘ NEW TYORK, Oct.

n the wake of the Federal Com-| Were
the Washington fron: iere as fol-| vey of 15 TV stores t

iBi

00,000 eolor converters will be mar-|

(

14 —Potential
TV set buyers who shopped stores
here Thursday (12) got plenty of
anti-CBS color pitches from set sales-
men. Customers were being told that
color videocasts would not be avail-
able for years—estimates ranging
from one yeur to five years. In gen-
eral, the department storc salesmen
better informed and gave
stronger sales pitches than did inde-
pendent storc salesmen. These are
some of the highlights of a spot sur-
‘en by three
ilboard reporters this week.

Each store was shopped as tho the
' reporter wanted to purciase a new

TV set, but was worried about wait-
ing for the “new color sets” Traflic
in most stories was heavy, but Thurs-
day was a2 holiday and most New
York department stores are open un-
til 8 p.m. on that day.

At a 42d Street Davega Store. the
shopper was told, “The converter is
| a large, clumsy thing that would ruin
the look of your living room.” The
salesman’s strongest pitch was based
on “look what you'll miss by waiting
—even for a year.” A salesman at
Morarch-Saphin insisted there would
be no colorcasts for five years. "It's
tough enough for manufacturers to

(See BB Newsmen on page 46)

For additional details in the eolor-TV simation see stories in
Radio Scction and Radio-TV Merchandising Section.

Is Biggest Ever

Thru Expo Gate

DALLAS, Oct. 14.—Largest single
day gate in the historv of anv annual
exposition loomed here for the State
Fair of Texas today (14), with two
college football games, offering three
of the nation’s *‘first ten" ranking
teams in the 75,347-seat Cotton
Bowl, expected to send the day’s
gate count to over 300,000,

Present record, set Labor Day at
the <Canadian Natlonal Exhibition,
Toronto, is 283,000, Previous high
here is 276,984, chalked up last year
on the corresponding day.

Texas, as Usual,|

Capital Cartoonist
|
i

Caper With Color
x

WASHINGTON, Oct. 14—Cartoon
subject in two of Washington’s news-
papers Friday (13) was color tele-
vision. The cartoons, however, came
up with widely different views. The
Washington Post, which shares
| ownership of WTOP and WTOP-TV
| with CBS, had an editorial page
cartoon by Herblock representing the
eolor decision as a rainbow in ‘the
sky. But The Washington Star, owner
of WMAL and WMAL-TV, had a
Page ] cartoon by Gib Crocket show-
ing FCC Chairman Wayne Coy and
John Q. Public leaning on opposite
sides of a cobweb-covered TV set

Matince Cotton Bowl game today |labled “FCC Color TV Ruling.” Coy
brings together Oklahoma, ranked|Wwas saying, ‘Now you can see it
third in the country, and Texas, rated lm color, John " John Q. Public was
fourth. while the night contest will | answering, “All I can see is red.
have Southern Methodist, ranked sec- |

ond, facing Oklahoma A. & M.

Day‘s gate count will wlden the
nttendance lead current expo has over
previous record-holder. the 43 run.
Thru Thursday (12), sixth day of the
{16-day event, attendance was 64il,-
772, a3 compared to 626,120 to the
same point last year. Fair cxees estl-
mate that the total gate will hit 2,-
223,000, which would eclipse last
year’s 2,047,510 count for n new rec-
ord here.

‘ Business In virtually all segments
of the fair was zooming in the carly
days of the event. South Pacifie,

| which opened In the aud to a $325,000
advance, played to capaclty or near

| eapacity. Ditto Ice Cycles of 1951.

| FCC Clips Station

ing the license of WTUX, Wilming-
ton, Del, becausc the station alleg-
edly broadcast horse racing data that
assisted bookies, the Federal Com-
munications Commission (FCC) this
week (12) iIssued s stern warning
that a ‘“record of poor performance”
is decemed by the FCC as “a better
indicator of what may be expected
in the future thar the applicant's
promisc to reform.”

The Commission’s revocation order
{See WTUX Loses License, page 11)

[Movie Chain Tries Kiddieland;

Experiment Costs B. & K. 250G

TOLEDO, Oct. 14. — Balaban &
Katz, major motion picture theater
chain, will enter the outdoor kiddie~
land business next gpring with a siu-
gle funspot now under construction

Kiddicland.

Henry Stickelmaler, Chicago, chie?
of Balaban & Katz’s Great States
Theaters subsidiary, has been placed
in charge of the project, Contacted

here. Spot will be ecalled Maumee |

this week In Chicago, Stickelmaier
described it as an experiment and

siressed that the firm had “no future’

plans” regarding kiddielands.
However, he indicated that B&K
would cxpand its activities in the
ficld, a new ome for the firm, if the
Toledo cffort comes up to expecta-
tlons. At this time, he said, no tenta-
tive cxpansion plan has been drafted
{See Movie Chain To Try, page 62)

In Tut-Tut on Bets
WASHINGTON, Oct. 14.—Revok-|

[

“PEACE”?

CBS Maps lts
“Operation
Rainbow”’

Hope for Pot o' Golid

NEW YORK, Oct. 14.—While the
television industry at largc was pooh=
poohing the practical benefits of the
FCC color tclevision decision favor-
ing the CBS field sequential system
to either CBS or the consumer, (scc
other stories this issuc) Columbla
brass was quietly laying plans to
“win thc color peace. now that we've
won the war,” as one spokesman put
it. Tho Bill Paley, Frank Stanton,
Adrian Murphy, Joe Ream, et al. are
playing their cards close to the skin,
The Billboard lcarned thls week that
the CBS blueprint for operation rain-
bow shapes up as follows:

(1) Plans for getting receivers on
the market:

This breaks down into a two-
pronged effort. One objecctive is to
get receivers into the homes, the
other (and thls will probably come
first) is to get receivers into key
publiec demonstration locations such
as department stores. class hotels,
top-ranking clubs, cte. For getting
both types of receivers designed, pro-
duced and distributed, a set of al-
ternnte (Iif Plan A dvesn’t work,
we'll try B, ete.) plans are being
worked out. CBS prefers to have
presently established set manufac-
turers produce and sell the receivers;
but if no action is forthcoming from
such manufacturers on a completely
independent basis, CBS will probably
underwrile to a certain degree the
investment of some such manufac-
turers. As a last resort, and only if
no indepcndent manufacturing activ-
ity develops under any cireumstances,
CBS will organize a manufacturing
eompany, for which a $50,000,000
stoek issuc will be floated. Prexy
Stanton has said on previous occa-
sions that a number of Wal Street
houscs have already queried the net-
work on such a move.

Could Manufacture

‘While CBS has never manufactured
equipment before, it is not a total
stranger to the manufacturing fra-
ternity. It already is in partnership
with Remington Rand, in the manu-
facture of industrial television cam-
eras. Three large set manufacturers
are customers of CBS via sponsored
shows on the Madison Avenue net-
work. These are Magnavox, Syl-
vania and Westinghouse,

CBS execs have been having quict
meetings with large and small set
manufacturers for some time now,
and it is known that at least two
major sct makers are giving serious

(See Web Plans Big on page 7)
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BIZ BACKS FREEDOM DRIVE

Editorial i

All-Out as Usual 5

Slowly but surely, as demonstrated by the lead story on this
page, show business is stirring into full life in the fight against Com-
It is heartening, and typical of show business and its peo-
ple, that mobilization ecfforts like the Crusade for Freedom, and
Theater for Freedom, are in the making.

It is nice to have The Billboard singled out for mention, as it
was by Alan Corelll at the Crusade for Frecdom mceting, for havlnj
contributed jn some small measure to helping in the anti-Commie

Full Slipport
For Crusade
Rally Is Set

Wayne Heads New Org

NEW YORK, Oct. 14.—Two moves
were launched this week to marshal
the full force of the entertainment
industry in the fight against Com-
munism. TFirst was a meeting held
at Alan Corclll's Theater Authority
officc Friday (13). Meeting of top
artists and show business union exccs
was addressed by Brace Conning, co-
ordinator of the entertainment in-
dustry for the New York City Com-
mittee of the Crusade for Freedom.
Conning outlined plans for a mid-
night rally to be held Tuesday (17)
at the Majestic Theater, at which
some 1,700 members of the amuse-
ment industry would gather ‘4o as-
sert their opposition to Communism
and to affirm their belief in the

sacredness and dignity of the indi-

vidual.”

The rally had the full support of
TA, it was pointed out by Corelli,
who also addressed the meeting.

(See Industry Backs on page 51)

Fed Anti-Red
Board Ready

For Action

No Appeal to D. J.

WASHINGTON, Oct. 14, — Amid
showbiz's efforts to pursue a sane,
non-hysterical and demaocratic course
to block Communist influences, it was
indicated here that the nation's first
Subversive Actlvities Control Board
will be appointed and become opera-
tive soon after President Truman re-
turns from his Pacifie confab.

With the attorney general’s present
blacklist of subversive organizations
viewed certain to be kept intact un-
der the new set-up, Justice Depart-
ment officials are taking the position
that the list will continue to be an
official guide to private industry in its
auest to expose and uproot Commu-
nism. The new Subversive Activities
Control Board is expected formally
(See Fed Anti-Red Bd., on page 51)

News Review
American Legion’s |
‘Red, W hite & Blue’
Only So-So Show

munism.

action.

But most gratifying of all

full support.

and Mady Christians, to name just two, tock a forceful, all-out stand
against their accusers, and reaffirmed their cagerness to join the
pro-Amertcan, snti-Communist Crusade for Freedom drive.
and all of show business, arc demonstrating once again that, when
the chips are down, the amusement industry can be counted upon for

is the manner in whieh Jean Muir

They,

Pledge

HOLLYWOOD, Oct. 14.—Fol.
lowing is the text of the pro-
posced Motion Picture Industry
Council's (MPIC) loyalty oath:

“In echo of our soldlers as
they take their oath upon in-
duction, I affirm that I will bear
true faith and allegiance to the
United States of America and
that I will serve them honestly
and faithfully against all their
enemies whomsoever,

“I hold Stalin and the Soviet
Union responsible for the war

orea.

“I support the resistance of
the United States and the United
Nations against this act of im-
perialist aggression.

“History having proved that
Marxism, Leninism and Stalin-
ism lead inevitably to totalitar-
ianfsm, 1 repudiate their teach-
ings and program, as I do those
o{u. every other form of dictator-
ship.

'U.S.Treas.Plans
More Talent Use

WASHINGTON, Oct, 14.— Addi-
tional plans for using performers in
the winter savings bond campaign
were developed by Treasury Depart-
ment this week amid indications that
the agency will have a long list of
additional volunteers from the show
world.

Stage, nitery, outdoor and radio-
TV performers can enlist their tal-
ents by writing to John W, Snyder,
Secretary of the Treasury, Treasury
Department, Washington 25, D. C.
Flicker folk are being recruited thru
a special Hollywood committee.

The Treasury Decpartment has de-
cided that most of the long-range

LOS ANGELES, Oct. 14—By the
time Red, White and Blue concludes |
its break-in run here at the Para-

touring will be done by movic names
whose expenses will be picked up by
‘the Hollywood committee. To avoid
(See U. 5. Treas. Plant on page 52)

.Richards Case May
Really Be Ending

HOLLYWOOD, Oct, 14. — Federal
Communiceations Commission (FCC)
hearings of the G. A. Richards case
| will overshoot its closing target and

mount Theater and goes on tour, the | move into the middle of next week
show will have to be boiled down to|for the wind-up. Examincr James
a fast-moving revue hypoed with|Cunningham asked both FCC Gen-
more to catch eye and ear, Of course, | eral Counsel Benedict Cottone and

with the American Legion behind the | | Richards’s chief counsel,
show, it's bound to fare better at the

b. o. than it could hope for as a pri-
vate venture. Show's opening
timed with the Legion convention

in Los Angeles, and during the first

week is expected to play to sr.o.

Revue's chief problem noted at the |
(See American Legion's on page 53) |

is

Hugh Ful-
ton, to try to close the Los Angeles
phase of the KMPC case by today
(14). However, Cottone's prolonged
cross-examination of KMPC Program
Director John Baird, believed to be
last of the station's witnesses, post-
poned the hearings' end. After Ful-

| (See Richard's Case on page 53)

Mankiewicz Out
On Limb as Red
QOath Tears SDG

HOLLYWOOD, Oct. 14.—Is. you is
or is you aint a Commie? continued
to be the primary theme of the vari-
ous screen guilds as the orgs last
week wrangled over the neced for any
form of a non-Red oath that would
please members. Hottest battle raged
within the ranks of Screen Directors’
Guild (SDG) with its Academy
Award winning prexy, Joe Man-
kiewicz, risking possible withdrawal
[ from office by his opposition to ink-
|ing the org's previously approved
| loyalty oath. C. B. DeMille led the
| anti-Mankiewicz drive, claiming that
t no loyal American should oppose such
| an oath,
| SDG's prexy, however, contended
that he had already inked a federal

{loyalty oath to comply with Taft-
|Har‘uey. but was opposed to a unlon
taking it upon itself to questlon the
| loyalty of its rank and file. Man-
kiewicz is against the org blacklisting
lts own members and thereby deny-
-ln: them the right to employment
because they refuse to take the oath.
SDG’s board of directors favored tbe
DeMille faction, and if Mankiewicz
retains his anti-oath stand he may
be deposed from his top chair. Loy-
alty oath was passed while Man-

Will Run as Indie

NEW YORK, Oct. 14.—The Com
munist issue erupted again in
Radio Writers' Guild with the resig:
nation of Erik Barnouw as a mem:
ber of the Eastern Region Counc!
Barnouw's letter of resignation
Veepee Sheldon Stark, read:

“Dear Shelly:

“I am writing to resign as a mem
ber of the Eastern Region Counci
effective at the  same time as t
terms that are about to expire. M,

(See Barmouw Quits on page 53)

ACLU Blacklis

Probe Near En

NEW YORK, Oct. 14.—The in-
vestigation instituted by the Ameri-|
can Civll Liberties Union (ACLU)
into the sources and workings o
published black lists (The Billboard
September 30) is scheduled for com-|
pletion within a month, according|
to a spokesman.

The special investigating commit-
tec, hcaded by writer Merle Miller,
probing into both right and left wing
listings as the result of recent con-
troversies inspired hy such sheets as
Red Channels. The findings will be|
unfurled at a special press conference.
It hasn't been decided whether or
not these findings will be published
by ACLU.

Currently the committee consists of
three investigators and six volunteers,
The latter are donating their services.

-qalbe
Billboard
The World's Foremost Amusenén:

Weekly

Founded 1894 by W. H. Donaldson

kiewicz was in Europe and resulted
in a flare-up when the org's prexy|
returned to find the matter had gone‘
thru sans hiz knowledge.

Screen Actors’ Guild (SAG) has|
passed a voluntary loyalty oath which |
(See Mankiewicz Out on page 53)|

Equity Straddles
On Blacklistings
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NEW YORK, Oct. 14. — Actors’
Equity Counci! took action Tuesday
(10) on the four-point anti- black-{
listing plan recommended by the|
membershlp at the union's quarterly
meeting September 22.

Courneil rejected the resolution's|
first point, which called for forma-
tion of a committee to pass on mem- '
bership complainls of intimidation or
blacklisting on the ground that such
a committee in essence would be-|
come a screening board. Jt was agreed
that members always have direct
access to the Council for the airing |
of any legitimate complaint. |

Point 2, which asked a united front
by all enter!ainment unions against
all attempts at blacklisting, was re-
ferred by Council to the parent body, |
the Associated Actors and Artists of
America (Four A's). The interna-
tional board of the Four A‘'s met

(See Equity Council on page 52) |
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TV FINDS ITS PLACE IN SUN

Afterno on’s
Line Forming
For NBC,CBS

Dozen BR's Ready

NEW YORK, Oct. 14.—Prodded
Into action by eeveral factors, ex-
pectations this week were that spon-
sors now are on the move into day-
time TV in a blg way. Trade prog-
nostication 1s that the afternoon video
schedules of two networks—CBS-TV |
and NBC-TV—will be s.rr.o. by the
beginning of 1951, with nenrly a
dozen major bankrollers stud yin
the field for early action.

The catalyst creating the demand
for afternoon TV time has three main |
components. The difficulty in clear-
ing video stations at night blueprints
a simllar problem during the day for
advertisers who don’t move quickly
enough. Prime time franchises are
available now, but six months from
now the story may be different. And
the competitive picture, with General
Foods, Procter & Gamble and Gen-
eral Mills already set for daytime,
hypos the TV activity of advertisers
trying to sell the same kind of prod-
ucts.

Lever Bros., Kelloge and Pillsbury
are expected to make their moves
before many weeks have passed. In
addition, Swift Is close to purchasing
three half hours, probably on CBS-
TV. Others shopping actively for
afternoon TV time are Colgate, Bab-
bitt, Standard Brands, Borden's,
Toni, Kraft, Campbell and American
Home Products. Many canners would
already have been in the medium had
not the war created a scare situation,
which now secms to be passing.

Two additional major factors are

the rapidly mounting TV audlence|
and the relatively low time costs. The |
grown 30 per |

video audience has
cent in the last six months and spon-
sors who buy immediately will have
rate protcction when time costs ad-
vance, as they are bound to.
Opcrating againet this optimistic |
picture is the fact that daytime vidco
programing on an
level has yet to be developed. While
{Sec Afternoon’s Line on page 11)

Philly Booze Assn.
To Pay Tax on TV

PHILADELPHIA, Oct. 14.—The
Philadclphia Retail Liquor Dealers’
Association has decided to pay up
some $36,000 of delinquent amusc-
ment lcense fees from taprooms
equipped witih television sets. The
decisfon follows an unsuccessful four~
‘vear fight to invalldate the $120 an-
nual tax jmposed in 1846 and re-
- pealed by the 1949 Legislature. The
battle originated in Dauphin County
and was carried to the U. S. Supreme
Court, which upheld the State’s right
to collect an estimated $6,000,000 in
back fees from restaurants and tap-
rooms showing television thruout the
State,

Oficials estimated that the average
payment for the tax here will be $200
per member. There are 1,807 local
establishments subject to the tax.

entertainment |

News to Truman

WASHINGTON, Oct. 14.
Because President Truman Is re-
putedly a radio listencr in the
early morning hours, Station
WRC here is schedulmg a spe-
cial broadeast of H. V. Kalten-
born for 5:30 a.m. cach Tues-
day and Thursday.

Declared WRC: “In view of
the Prgsident’'s past imitation
of the well-known commenta-
tor’s volce. the program s timed
for the White House ear as well
as others.”

NBCRidesGravy
*Tram as 0&O’s

Reap Big Moola

NEW YORK, Oct. 14.—One of the
morc pleasant notes at the NBC

(18-21) will be the news that the
web’s owned-and-operated stations
are in the black in a big way. The
TV o.-and-o0.’s, particularly, are going
to make a substantial eontribution
to the chain’s eoffers. They will turn
in a gross profit at ycar’s end ot
between $1,500,000 and $2,000,000.
WNBT, for example, will rack up a
heftier gross in 50 than its AM sis-
ter, WNBC, ever turned in, in ils
palmiest days,

The only one of the web o.-and-o.
video outlets which will report in
the red wiil be KXNBH, Holivwood,
and this condition is attributed
strictly to the Hollywood situation.
Stations there, of course, arc not web-
linked by cable yet, and the local
competition for business is so fierce
that even the chain outlets find them-
selves virtually giving away time and
| cut-rating show prices to keep run-
ning.

Court Holds Decish
On NBC Dismissal

Plea in Dorland Suit

NEW YORK, Oct. 14—The New
York Supreme Court this week re-
| served its deelslon on NBC’s motion
|for dismissal of Dorland., Ine's
breach of contract nction against the
| network. The advertising agency is
suing the web for damages of $19,890,
charging that NBC sold Richard Dia-
mond to Rexall Drug in violation of
a previous agreement made for the
Dorland agency to secure a sponsor
for the show.

According to the ageney’s com-
plaint, Dorland made a deal with the
Helbros Watch Company, prior to
December, calling for the wateh firm
to sponsor the Diamond scries for a
year at 510,200 a week, beginning
last March. However, Dorland al-
leges the deal was so heavily pub-
llcized that the show became a valu-
able property, and NBC sold the
series to Rexall for $5,000 more than
called for under the Helbros pact.

License fees in other parts of the
State are proportionately lower, tax
being based on the liquor license fee,
which varies with the population of |

affiliates convention at Greenbrier |

NBC Sets Parley

WHITE SULPHUR SPRINGS,
W. Va,, Oct. 16.—NBC's owned-~
and-operated stations next week
will hold their first mecting
since their reorganization into
a major network division this
vear. Sessions will be held Oc-
tober 20 thru 22, following the
NBC convention here this
weelt, with Veepee Jim Gaines
discussing plans to bring the
o.-and-o. division into abso-
lute paritv with NBC°AM and
TV divisions. Sessions will lay
plans for sales, financing, pro-
graming and promotion for the
coming year.

Mext weelt’s issue of The
Biltboard will carrv complete
coverage of the NEC conven-
tion.

|
|

Int’'nat’l Milling,
GM Buy on CBS

NEW YORK, Oct. 14—CBS this
week made two sales—one to General

Milling. General Motors purchased
for its Old=mobile division the 3-3:30
slot Sundav afternoons beginning
either November 19 or 28. The pro-
gram will be the General Motors
Junior Choir, composed of 300 chil-
dren of its employees. D. P. Brolher
is the agency.

International Milling, for its Robin
Hood Family flour division, bought
the 9:35-10 a.m. time across the board
for a Middle Western network of 29
Stations, Eddy Arnold will enter-
tain beginning November 6, H, W.
Kastor & Sons is the agency,

Levenson on
Before Benny

| XEW YORK, Oct. 14.—To fill the
| vacant 15 minutes caused by the de-
chsxon of Jack Benny to do a 45-min-

ute stanza instead of a full-hour

| show, CEBS-TV this week signed comic
'Sam Levenson. The humorist will
| preem Saturdayv evening (28), 8:45-9

in 2 one-man program, and will prob- |

ably do three more shows during the

scason, matching Benny’s schedule.
The producer-director-writer will

be Irving Mansfleld, who first dis-

| covered Levenson in his This Is Show |

Business seg on CBS-TV.

‘Mansfield Takes
On Sinatra TV,

NEW YORK, Oct. 14. —D:ssatis-
fied with its Frank Sinatra show,
CBS-TV this week installed one of
its top producers, Irving Mansfield,
to take over the program reins. The
show preeined Saturday (7) night.
Maristield replaces Paul Dudley, who
will now meg the Sinatra radio disk
show,

The web not onlv has an invest-
ment of 300G for Sinatra’s yecarly
satary to consider, but the program
is one of its chief hopes of denting
the strong hold of NBC-TV's Satur-
dny Night Revue on the TV audience.

Bill Paley intervened directly.

[

Motors and the other to International |

lNBC Mornmg
Plan Shaped

For Jan. Bow

Video Soapers A-Foamin®

NEW YORK. Oct. 14.—Daytime
video plans for NBC-TV were jelling
this week, with thc network plan-
ning to move into a three-hour morn-
ing schedule in addition to its
projected afternoon line-up. Target
date for the full six-hour daytime
operation to be airing is January 1.

Time periods to be cmbraced are
from 10 am. to 1 pm. and, after
a two-hour break for local shows,
from 3 p.m. to 6 p.m. Web toppers
already are mulling plans for the
morning session, and it is regarded
as a certainty that daytime scrials
will get a heavy play, at least on an
experimental basis, in that bracket.
The afternoon line-up is already
pretty wcll set, with Ransom Sher-
man lending off, followed by~ Bert
Parks and the Kate Smith show.

Viden execs at NBC are anvious
to develop a TV soap opera linc.up
which will make a major impression
on the industry, and perhaps set the
pattern for this type of show. With
Procter & Gamble already contracted
with CBS for the first commereial
TV soaper, NBC exccs are most eager
to see that thev corral their share
of futurc business.

Onc NBC topper said that develop-
mnent of a daytime serial pattern with
a suitable line-up of shows will likely
be the next big projcct tackled by
the network.

A potentially difficult problem aris-
ing out of the NBC daytime move
is its effect on local stations, many
of which have profitable stanzas in
the morning periods. WNBT, New
York, for example, will have some
of its prime time pre-empted. On
WNBT, the 10 to 11 a.m. period cur-
rently is held down by the Kathi
Norris show, regarded highly not only
'aq a money-maker but as an audi-
| ence attraction.

Gambling Set-Up
Nipped at Zenith

CHICAGO, Oct. 14—A gambling
operation in which employces were
| acting as bookmakers at Zenith Radio
| corporation plant on Chicago’s West
Side was broken up this week. E. F.

McDonald Jr., president, estimated
some 5,000 employees lost $354,000
a year, betting an average of $2,000

day.

Zennh itself hit a good parlay in
breaking up the ring. They not only
saved a good hunk of payroll, but
they got bales of publicity in Chicago
papers. Story was given banner Page
1 play in all papers.

McDonald acted six months ago
after complaints from employces’
wives. He planted three privatc de-
tectives to gather data, Thursday
(12) Chicago cops pinched a news-
stand operator in front of the plant
while he was taking a bet, and simul-
taneously Zenith announccd firing
of undisclosed number of employees
involved.

For News About The

the town.
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Hubbard Credited With Kayo
Of Drake From NAB Post

WASHINGTON, Oct. 14, — Tradc | Hardesty to the new station relatlons
¢lrcles here are crediting Stanley E.| directorship.

Hubbard, prexy and gencral manager |

of KSTP, Minneapolis-St. Paul, with
having forced the ouster of Melvin
E. Drake from the job of chief of the
National Association of Broadcasters'
(NAB) new station relations depart-
ment, barely a few weeks after Drake
had been named to the job by NAB
General Manager William B. Ryan.
The NAB has kept officially silent
on the fracas, but in broadcasting
quarters here it is reported that Hub-
bard gave the NAB virtually an ul-
timatum to withdraw the Drake ap-
pointment or face a mass withdrawal
of at least half a dozen dues-paying
NAB members. The NAB lost little
time in fulfilling the terms of the ul-
timatum, and Ryan appointed Jack

3 Sponsors
To Film Trial

Hour Dramas

NEW YORK, Oct. 14 —Three spon-
sors this weck decided to film a few
trial hour TV dramatic stanzas in
Hollywood. Schlitz will employ a
third production crew, probably
headed by Frank Woodrufl, to film
The Raven at the Jerry Falrbanks
Studios. The film will be for its
Pulitzer Prize Playhoute series on
ABC-TV. Young & Rubicam is the
agency.

Magnavox will ilm one hour long
dramatic show and Ford two in the
near future. Both programs are
produccd by Kenyon & Eckhardt on
CBS-TV alternate wceks and wiil

Drake’s appointment to the NAB
job had been announced by Ryan
September 12. Drake was formerly
veepee and station manager of
WDGY, Minneapolis-St. Paul. The
| directorship of the slation relations
| department had been vacant since
{the death of B. Walter Huffington
July 13. On October 5 the NAB is-
sued a release announcing the ap-
pointment of Jack Iardesty to the
station relations directorship. The
NAR’s announcement of Hardcsty's
appointment made no reference to
| Drake, altho in the September 12 an-
nouncement, Rvan had stated that
Drake was to report “immediately”
and would spend “about a month” in
the NAB's Washington and New York
offices “before going on the road.”

Ryan, himself, as well as all other
top-level NAB-ers, have becn gbsent
from Washington for several days.
running a cirenit of district mcetings
and membership campaigns. The
naming of Hardesty to the new job
has met with gencral approval. Har-
desty has come along fast in the NAB
since joining last summer as assistant
publi¢ affairs director.

According fo reports in broadcast
circles here, Drake drew fire from
Hubbard and several other NAB
members after declining to go along
with an agrcement made by other
Minneapolis-St. Paul stations on cop-
I ing with a union contract there.

|Faye Emerson TV-er

‘May Get Revamps;

'Pepsi Also Eyes AM

NEW YORK, Oct. 14.—~Faye Em-

BRIEF AND IMPORTANT

be handled by the Hal Roach Studios. | erson’s CBS video show for Pepsi-
Robert Wolf, veepee in charge of the [Cola this week seemed headed for
agency’s Coast office, will supervise.!some changes. The sponsor, mean-
Not only will these filmings give the | while, is expected to reach an carly
live crews & breather, but the filmed | dccision about a radio series.
shows can be retelevized with the| ‘The Emerson stanza, Pepsi offlcials
payment of additional fees. This has believe, is now rigged to gain best
already been done by the Silver|results in the smaller cities, where
Theater which is to be reshown on|the beverage needs its sales hypoed.
CBS-TV shortly under a new titie— [ Chances are gucsts of bigger name
The Bigelow Theater—as it has been| value will be utilized in the future.
leased by Bigelow. The sponsor’s agency, Biow, has nar-
e rowed down the choice of a radio
airer to some hall-dozen shows.
Again with thc smaller market in
mind, the programs are all keyed

Johnson’s Hunts

to the wholesome Americana ap-
Al . }10 “’ S proach, via drama or situation
9 cornedy. g

NEW YORK, Oct. 13+—Johnson's| — R
Wax this week was shopping for two ‘ Mlltllal Mﬂy NOt Gct

shows—one for radio and another for
Sub for Schechter

TV. ‘The company’s last radio pro-
gram was Fibber McGee and Molly,
but indications are that a less cosily| NEW YORK. Oct. 14.—It's doubt-
package is desired. (ful if Mutual will replace A. A.
The advertiser has never had a net- | Schechter, veepee in charge of news,
work TV program. Needham, Louis! special events and publicity, who iIs
& Brorby is the agency. resigning from the network at the
end of this month., Schechter's de-
partment will probably be split up
among other execs, with ncws, spe-
clal cvents and sports under William
| Fineshriber, program veepee, and
N publieity delegated to Bob Schmidt,
vision took the rap this week || directar of advertising promotion and
for a drop in thc net profit | research.
earnings of R H. Macy & Com- || 'Before the war Schechler headed
pany, Inc, for the year ended §/p NBC's news department, and is
July 29, 1950. Altho nct sales || credited with having organized that
increased 4 per cent over sales || petwork’s radio news opcrations. e
of the previous year, Macy's an- || hs not announced his future plans.

hual report showed that net || L s o
|Wolf Elected Prexy

protit was 5 per cent less.
Of Keystone System

Jack Straus, Macy's prexy,
attributed the drop to the high
costiof TV op?lrations in con- :
ncction with the corporation's || :
radio and TV subsidiary, Gen- CHICAGO, Oct, 14.—Sidney t{‘]’
eral Teleradio, Inc., which oper- || Woll. Chicago attorney, was clecte
ates WOR-TV in New York president of Keystone Broadcasting
The report noted that imcons System at a special meeting here.
was lifted by the sale of TV |Noel Rhys and Joscph Bayer were
ciected v.-p.’s, and Arthur Wolf, sec-
| retary-treasurer.
Sidney Wolf reported to stock-
| holders that the net now has 402

TV—-Ouch!

NEW YORK, Oct. 14.—Tele-

station WOIC in Washington
last spring.

Albert and Margo Cut *Dear Botts” Test for NBC
Eddie Albert and his wife, Margo, last week cut an audition record
for NBC. The program is the adaptation of the “Dear Botts” "“Eartk-
worm Tractor” stories from the “Satevepost.”

Longines Buys CBS-TV N. Y. State Net for Elections

Longines last week purchased the CBS-TV New York State Net-
work for election results November 7. Vicior A. Bennelt is the agency

W ABD Signs Chevvy Dealers, Hair Tonic Accounts
WABD, New York, last week pacted two bankrollers for sports
cvents, Chesebrough, for Vaseline Hair Tonic, bought the 10:30 to
11 p.m. portion of the Saturdey might evenis from Madison Square
Garden on a 25-weck basis, joining DuMont telesets as co-sponsor. The
New York Chevroiet Dealers’ Asociation signed to bankroll three foot-
ball games, October 14 and 21 and November 13,

Sinelair Buys Local AM-TV Ads Across Country

Sinclair Refining Company is buying radio and TV advertising
on local stations -across the country to supplement its fall newspaper
campaign on the new super-power Sinclair gatolines. Plugs contracted
for include full sponsorship of radio news, football and entertain-
ment programs in 17 major markets, 3,575 radio spots in 19 cities, and
TV spot announcements in_Washington, Philadelphia, Chicago and
Detroit. Morey, Humm & Johnstone, Inc, New York, is the agency
on the account.

NAM Offers TV Neicsreel
The National Association of Manufacturers (NAM) Jast week
offercd a 15-minute TV newsreel—-“Indusiry on Parade”—to various
stations around the country. The short is being produced by the
NBC-TV news department, with G. W. (Johany) Johnstone supervis-
ing for the NAM. A, Maxwell Hage. formerly of MBS, has beer
added to the NAM's radio and TV department.

Buhl Son’s Buys ‘“Jonathan Story™
Buhl Son’s Company, distributors, have vought “The Jonathar
Story,” video soap opera type production on fiirn, for Detroit Philco
%e‘%lye‘rzs.“§how will be aired Tuesday and 'I’hn.rséay afternoons ove:

Demby Hires Carradine for Video Series
The Demby Company., New York TV pachage outfit, has inkeg
Jahn Carradine to appear in a new video dramatic series. The low-
budgeted 15-minute package will be tagged “The John Carradine
Show” and programed on a three-times-a-week basis,

Broido Joins WNBT
Theodore K. Braido, formerly with the Adsel, Inc., agency, last
week joined WNBT, New York, as merchandising supervisor in charge
of the station’s new research project for Gimbel's. 'In addition to
conducting tests to measure TV's effectiveness in moving department
store merchandise, Broido will serve in an advisory capacity for all
future WNBT merchandising operations.

Folts Gets WILF', WLW.T Sales Post
Harry Smith, vice-president in charge of szies for Crosley Broaud-
casting Corporation, last week announced the appointinent of Harry
Folis as assistant S‘eneral sales manager for WLW and WLW-T. Folts,
who has been with WLW’s New York sales office since 1948, will be
in charge of nationai and spot business for AN and TV,

FCC Gets Up Steam for
Long UHF-VHF Session

WASHINGTON, Oct. 16. — The|to be hailed into court, FCC-ers 2re
Fedcral Communications Commis- | viewing in: allocations hearing with
sion’s (FCC) long-delayed hearing on|a puckish astitude summed up oy
the FCC's dawnstairs-upstairs TV |one Commission wag as “going from
alloeations plan was slated to get|the frying pan inio the fire.” Anciner
under way in the Commeree Depart- | wag has improved that by describing
ment auditorium today (16), with all | the FCC as now having “one foo! in
indications pointing to drawn-out|ilhe frying wan and another in the
procecdings lasting well into Decem- | fire.”
ber. A lengthy parade of witnesses, Lots of Pluns
including all the biggles in the TV | Nearly two scorg separate plans
manufacturing industry, as well as|of allocations are certain to be of-
the major trade associations and |fercd “w the Co:nmission as substi-
the major networks, is lined up in'tutes for its own before the allocations
readiness to pour out controversial | proceedings reaches a conclusion.)
testimony which may come close to| Scheduled as opening witness {1 thef
rivaling the record wordage piled up | Commerce auditorium, which wa:
in the color TV hearings. the scene «? all the lengthy color TV.

With the industry widelv disagree- hcarings. was the ad hoc commitiee
ing on the FCC's plan for ulira- hcaded by Edward W. Allen, Nex: on
high-frequency (UHF) and very- | the roster is the Joint Technical Ad-|
high-frequency (VHF) lelerision,'visorr Committee, followed by the
with the Commission facing the pros- | Television Broadcasters’ Association
pect of holding bracket switch hear- | (TBA). Opposition to TBA's proposal
ings on cotor TV (sec separate story) | has been filled by Bell Telephane
and with the color TV issue certain| Laboratories, Inc., and several others,
which consequently will be given a
chance to cross-examine TBA's wit-
nesses.

FCC Chairman Wayne Coy has al-’
ready volced hope that the hcminq
will be coneluded in time to ellow
dor lifuing of 1he TV {reeze by rext
June,

affiliated AM stations in small town |
and rural areas carrying their tran-|
seriptions. Wolf attribuied growth in
accounts to advertisers turning to
television, but using Kevstone net to
reach non-TV arcas.
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(BS'S “OPERATION RAINBOW”

Oh—What He Said! 1

WASHINGTON, Oct. 14—
Speculation on the ultimate va-
lidity of a court action against ||
the FCC color TV decision is
obviously a favorite topic in in-
dustry circles here. One fac-
tion, led by RCA, of course,
strongly intimates that there is
a great deal df merit to a court
test against the verdict. The op-
position (CBS), of course, refers
to any proposed or real court
action as the most obvious kind
of delaying tactic.

A small bombshell in this situ-
ation is the reported remark of
an NBC vice-presldent at NAB
Prexy Miller’s recent Broadcast
Advisory Council meeting. This
NBC veep is quoted as saying
that “Anyonc who thinks a court
action against the FCC dcceision
would have any chance at all is
crazy. The FCC acted completely
vi.'ithlin its rights and jurisdic-
tion.”

Monochrome
Is Still It, Say
TradeToppers

Color a Headache

{Continued from page 3)
tinue its experimental quest for a
compatible system.

It is seen as significant that the
commission pointedly referred to this
in three separate color documents
this week in fulfilling Chairman
Wayne Coy's statcd policy at the
commission’s executive sessions
which led to the commission’s latest
color report. In orders refusing RCA
a delay on the CBS color standards,
and in the latest color reforl. the
commission emphasized that an im-
proved and compatible color system
would get an airing from the com-
mission—1with Indications of accept-
ance if no serious dislocation of re-
ceivers in the nation’s homes re-
sulted, and if the system is better
than CBS's.

RCA On Spot?

RCA is expected to be consider-
ably on the spot when the time comes
for demonstrating any “lmproved”
system, for there is little doubt that
any color protagonist coming before
the commission with a new or im-
proved color system will have to
stand or fall on the commission’s
findings at that time. And, it is gen-
erally believed that this next “big
moment” will occur next summer,
a date singled out not only by RCA
in its already rejected petitions to
the FCC but also by FCC Commis-
sioner Frieda B. Hennock, who along
with Commissioner George Sterling
dissented from the F'CC's latest find-
ings for CBS,

Commlssioner Hennock, who early
in the color hearings had appeared
to favor the CBS system, flatly re-
iterated her position, originally stated
in the earlier proposed findings for
CBS color—namely, that a final de-
cision should be deferred until next
June 30 in order to allow time for
development of a possible compatible
system.

The dissent of Commissioner Ster-
ling is considered here as certain
to provide set manufacturers with
ammunition for blocking the FCC’s
demand for unlversal Incorporation
of brackets switches in all sets in or-
der to accommodate black-white re-
ception of CBS color signals.

Sees “Confusion”

Sterling emphasized that the FCC's
brackets standards concept had never
come out in the color hearings and
was tossed ‘‘as a surprise to industry
and was not based upon information
appearing in the record of this pro-|sheets and pillowcases of the outfit,
ceeding.” Citing "confusion™ ex-|thus making them a natural for tint-
pressed by manufacturers over thls| TV. Some time ago Revlon nail
phase of the FCC's findings, Sterling | polish and iipsticks said it was eager
stated that !neither the commission |to use color, since the delicate shad-
nor its staf has the necessary ex-lings of the products are blg sales
perience in the design and r7™»| points. No comment could be obtained
facture of TV receivers. b | as to this firm's plans, however.

Sterling’s strong dissent criticlsed |
the commission for imposing brackets |
standards on the industry without|surprise to many, is considered by
itself having the “know-how of pro-|some industry legalists as sure to be |
duction, ete.” Sterling also cited de- | advanced as part of the industry's
fense problems facing manufacturers|argument in any eourt challenge on
as the result of shortages of tubes, |the commission's findings.
resistors, elc., and he assailed as “un- It is believed unlikely that the
reasonable’’ the FCC’s demands. The | brackets switch question will be
Sterling dissent, which came as a| (See Monochrome Still on page 11)

SomeNod OneWay,
Some Another in
TV Rainbow Battle

NEW YORK, Oct. 14.—Sponsors
,:md agencies gencrally were slow to
react to possible early commercial
use of color video. Most outfits stated
only that thc subject was under study,
altho some indicated doubts that color
would have any immediate practical
application, at least insofar as their
own plans went.

Among the latler was a top exec
at the N. W, Ayer Agency, who said
that, in his opinion, the color pick-
up on any existing TV system does
not give true reproduction. There-
fore, he said, it would be necessary
to dyc or alter the color of a product
to have it received properly.

On the affirmative side, Martin
Straus, president of Bymart, which
manufactures Tintalr, a home hair
dye, was highly enthusiastic over
color TV prospects, His firm is cur-
rently allocating half its total ad
budget to introduce the product
via black-and-white TV over CBS.
Strauss sald that if color were com-
mercially significant now he would
plump 80 per cent of his budget into
it. As is, he intends to be one of the
#irst sponsors to latch onto part of
the CBS 20-hour-per-week opening
gambit.

Another spoasor likely to try color
shortly is Pequot Mills, which has
been use of TV with one-
minute spots. These films were made
in coler, and plug the varled-colored

CBS’s Big Three

NEW YORK, Oct. 14.—CBS’s
big three, as a result of the fa-
vorable FCC color TV decision,
are not Bill Paley, Frank Stan-
ton and Joe Ream. The guys
even the aforementioned ULrass
are pluggling for the man of the
year awards are engineering top-
per Peter Goldmark, Veepee
Adrian Murphy, and attorney
Dick Salant, of Roseman, Gold-
mark, Colin & Kaye (CBS's law

—firm). This is the trio which
rates all the bows for the CBS
color victory.

RCA’s 25,000
Voice Shouts
Vs. CBS Color

NEW YORK, Oct. 14.—RCA Viclor
today attempted to enlist more than
25,000 dealers on its side in the color
television situation by sending the
dealers a letter condemning the “in-
compatible, degraded” system adopted
by FCC and stressing the ultimate
superiority of its own compatible
system. The letter in full follows:

*“The decision of the FCC on October 11
adopting an  Incompatible, degraded color
television sysiem has created confusion and
upccstainty 1o the public mind. It 18 urgent
thersfore that you, with your direct and
intimate contaet with the public, take imme-
diste action in the interest of continuing the
progress and service of television for the
people.

It 18 elear that you ean continue to offer
RCA Victor television scle to the public with
complete confidence that the consumer will
be buying the finest set on the market
sets from which they will get years of
factory service mnd entertalnment.

“We belleve that the publle—the milions of
famllies who now own televislon seta and
the millions of oihers who are planning to
buy them—needs reassurance. By word of
mouth, by letter and by sdveriising. let the
people know these facts:

Six Points
1. Adoption of sn iIncompatible and in.
ferlor color television system as authorized
by the PCC in sclentifically unsound asad
agalnst the public interest. 2. In the words
of Brigadler Genersl David Barnof!f, chsirman
of board of RCA, 'No incompatible sys-

satis:

tem 3 good enoupgh for the Amcrican pub-
tic] 3. The public interest can only be aerved
by the adoption of standards whieh provide
for & colof television aystem that is fully
compatible with present black-and-white teld~
vision. thst requires no thanges whatever in
seta and inv no to present
owners of television sels.
"4 RCA has and  d
perd iy the 'y of sets with fully
compatinle, sl electronle. high definition sys-
tem of color televislon. This system, with &
sipgle tri-color Dpicturs tube developed by
RCA, has been halled as one of the outstand-
Ing aclentific sdvances in modern tlmes.
5. RCA will continue 1ts development of all
electronic color television to full commercisl
stature. RCA wil) demonstrats the progress
it i kd in the de t snd prove
that the sound future in color television ean
be built and will be built on bedrock prin-
eiples.

ted

“8. Mesnwhlle we shall keep falth with
the 8,000,000 ownert who have invested their
money in black-and-white sets. The present
outatanding progréam service o black-and-
white will be d, expanded

snd Improved for years to come.
(Signed) “Waltsr A, Buck,

'"Vice-President in cha of RCA Victor

Division, Radio Corporstion of America’’

Twenty-five thousand coples of this
letter are being mailed to RCA Victor
distributors who, in turn, are being
required to forward them to their
dealers. The letter is also being sent
to every radio and television station
in the country,

Web l;lans
Big Color
Campaign

Dickering With Mfrs.

{Continued from page 3)

| consideration to going into produc-
| tion on color receivers. One of these
| is believed to be Philco, tho obviously
no confirmation of this’ belief is
forthcoming from any quarter. At
the same time CBS has been work-
ing with major plastics and other
materials firms, devcloping inexpen-
sive color wheels and other such
equipment. One of these is the Mon-
santo Chemical Corporation, one of
the giants in this fleld.

The secming incongruity of the
anti-FCC, anti-CBS system state-
ments of thc manufacturers, and the
reports that some of them are seri-
ously mulling golng into color re-
ceiver manufacture, is explained by
the rimple logic that, if CBS's engi-
{neers, or the manufacturers’ own
| engineers or designers, can show them
a way to leap into color TV recelver
leadership andj/or make an honest
buck by producing and selling golor
receivers—few set makers would be
athe to make the move,

In addition to kicking the set prob-
|lem around with major firms,

|has also discussed it with such
smallet firms as Teletone, Starret and
Tradio Corporation.

| The matcrial shortages bugaboo,
| which has been much publicized,
my not, according to CBS's way of
reckoning, turn out to be the insur-
mountable obstacle to recciver pro-
duction it has been touted to be.
| Belief here is that the same ma-
terial shortages, substantially, wquld
apply to black and white production,
| and if the latter sets can be madc, 80
can color instruments. X

(2) Plans for programing: Obvious-
ly CBS is going to have to program
color on as incxpensive a scale as
possible the 20 hours weekly which
Stanton promised. It will probably
be forthcoming about December 1,
Programing for the most part will be
in the late night hours, and some of
the less desirable daytime hours.
Stanton has also said that these pro-
| grams would be made available on
the cable to afflliated statlons, tho
how many of these stations will pick
|up the colorcasts remains a moot
{See CBS PLANS on page 47)

TBA Head Sees
Color Gloomily

NEW YORK, Oct. 14—"“The public
cannot expect to sce a full-blown
color televiston service sprout over-
night,” according to J. R. Poppele,
prexy of the Television Broadcasters’
Association, Inc. Poppele noted that
only one of the 107 television stations
is now equipped to transmit color
images on the basis of the new TV
color standards.

The conversion to color is required
both in the studlo and the receiver,
said Poppele, He sald both will be
gradual, since ‘the number of color
television sets or convertors and
adaptors currently on the market are
less than 100.”

i!o
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KINES CAN CATCH

Videodex Study

Kinescoped Progrum Ratings Vs. Network Average
Table 1

Single-Channel Cities

Trick. Is In

Knowing How

To Slot ’Em

Videodex Shows Answers

NEW YORK, Oct. 14.—Despite the
continuing voeal chorus, eritical of
recorded (kinescoped) television
shows, 2 Videodex survey, prepared
this week for The Billboard by Jay &
Graham Research, Inc., shows that

kine shows not only can deliver large |
used wisely, |

audlences but, when
‘can be adapted into potent competi-
tive ‘.rograming. Adroit slottiag of
kines’ by stations has delivered a
potent share of audience when slotted
against live cable shows. The kines,
it is also noted, are casily adaptable
to block or mood programing.

The Videodex studies, which are
based on tihe diary system, find fre-
quent remarks entered in the diaries
which point up the distaste many
vicwers express against kinescoped
shows, as against live cable airings.
They also show, however, that a
kine show may draw higher ratings
than the network average for the
same. program, including liv airings
on the cable. Videodex h s found
that the effective answer to maximiz-
ing kine audiences lies in their in-
telligent use.

Kinescoped shows are parti ularly
effective, the study finds, in single-
channel markets. Table 1 (aceompa-
nying this story) shows some of the
many examnples in which kine ver-
sions of web shows gained ratinfs
well above their regular network
average. Since two-thirds of TV eities
still are single-channcl, this is of the
highest importance.

“Multi” Comnplex

|
In multi-channel cities, the prob-

lem is more complex. Here is where
intelligent slotting of a kine show
pays off. In Dayton, O., for example,
Inside Detective was aired on Sunday
night, opposite a local baseball game,
and reached 153 per cent of TV
homes, two-thirds more than its 9.0
per cent via live network Saturday
nights., In Cincinnati, a survey eve-
ning kine airing of Plainclothesman
drew twice the rating the same show
gained when tclecast network live on |
Wednesdoys. Table 2 shows more
examples of liine shows receiving rat-
ings comparable to, or higher than,
the average web rating, in multi-
channel citics,

Kinescoped mysteries have been

'EM--1F

Cities & Programs

\
[

Buffalo—Morey Amstcrdam

Parade of Stars
Faye Emerson .....
Pittsburgh—Glamour-Go-Round
Leave It to the Girls
Kraft TV
St. Louis—Quiz Kids ..

Videodex Videodex
Detroit (Thurs.) .....Wrestling (DuMont) .18.1 22.3
washington (Sun.)....Who Said That? ....... 9.0 9.8
Chicago (Sat) ......Famous Jury Trials ...,.. 5.3 8.2
[| Dayton (Tues.) ......Plainclothesman ...,...,.123 9.8
| Detroit (Sun.) .......Tin Pan Alley 5.3 3.0
| Dayton (Sun.) ......,lnside Detective I 1) 9.0
AUGUST
Detroit (Sun.)
5:30 pm. ........ Who Said That? ........ 94 7.8
Cleveland (Sun).
+..eves. Cavalcade of Bands ....16.1 15.4
. Cinclnnati (Sun.) )
2 Pine_Eebe o Famous Jury Trials .,,.10.1 8.2
|| Cincinnati (Sun.)
9pm............ The Ruggles ...........180 12.1
Boston (Sun.) L
1Wpm. .......... Hands of Destiny ,..... 23.2 10.0

Leave It to the Girls ...
Who Said That? ..... ci%ese nes

Milwaukee—Leave It to the Girls .......

Toast of the Town
Who Said That? .....

Videodex Videodex

City Rating Netw'k Avg.

(17 Cities)
R - .30.7 11.8
TETETrR——— {1 5 14.2
.18.8 9.8
..... o214 14.2
) 8.1
6.1
5.9
142
26.3
9.1
35.4
9.6

Table II
Multi-Chanuel Cities
JULY
Program Netw'k Rating City Rating

| used in the afternoon to obtain large
audiences. WJBK, Detroit, rcached
11.3 per cent of TV homes with The
Web at 3 p.m. Sunday. WCPO-TV,
Cincinnati, reached 10.1 per cent of
homes wit® Famous Jury Trials at
2 p.m. Sundays.

Somc stctions have begun to use
kine shows to build block or mood
| programing, or to air against selected
|hve cable oppcsition. WHIO, Dayton,
and WCPO, Cincinnati, have pio-
necred in such innovations. An ex-
ample is the use by both stations of
kine shows, mainly mysteries, to
compete with a variety of live web
shows. Sundays, WCPO uses Kine
versions of Insidc Detect.ve, Caval-
cade of Bands, The Ruggles, Plain-
’cluthesnmn, Hancs of Destiny and
| Famous Jury Trials, and Augast
this combo reached better than 50
per cent of the viewing audience.
WHIO’s Tuesday night sked of Hands
of Destiny, Inside Detective, Plain-
| clothesman and Suspense also main-
tained a significant audiencc sharc
ag:inst opposing live cable airings.
| "In single-channel cit’'s, partici-
|farly where the evidence mdxcatew a
| wearing off of TV's novelty, block
| programing of kine shows may be
the answer to maximum continuing
effectiveness of such shows. A kine
show can no longer simply be slotted
between two livc shows as a 'filler”

| without risk of losing viewers
STOCK TICKETS | yhery would be luss pedestrian natients SPECIAL PRINTED  ©
?:l:. :1:;]1',.. 1 ‘l‘:z: ¥ therw were more patient pedestrisns, » Cath With Order Prices: &
Ten Rolla £°00 £ 2000, s
Fifty Roll 20.00 T £ 4,000 2
100 Rolis ¥ 3 3 =
ROLLS 2,000 BACH « 10,000 . H
Doubla Coupony EAEveryieetsriztion S 30000, §
Double Prices H 10,000

Noc. 0.0 orsers | THE TOLEDO TICKET COMPANY |a 100,000 3
Bize:, Single Tkt., 12| 11416 Erie St., Toledo (Ticket City) 2, 0, 1,600,000 g

Viewer reaction is based on location
of a kine show, as seen from study
of several uses of The Web, which,
when aired live at 9:30 Tuesdays,
reached 16.3 per cent of homes in all
cities carrying the show.

In Toledo, the show aired kine on
Wednesday, and reached 32 per cent
of TV homes, following Break the
Bank and Kraft Theater, which has
ratings of over 40 per cent. In St
Louis, aired .3:30 p.m. Thursd:ys,
it scored 24.3 per cent following trot-
ting races (24.9) and Morey Amster-
dam (27.0). However, in Milwaukee,
at 10:30 p.m. Monday, it reached only
11.6 per cent, following Let’s Remem-
ber (18.2) and Quiz Kids (77.0).

UN Show Plans
World Stars TV

NEW YORK, Oct. 14—Two years
in preparation, World Passport, an
hour long TV showcase for the vari-
ous entertainment talents of the UN
member nations, is nearing its net-
work debut. Several prospective
sponsors have nibbled at the prop-
erty with a firm deal expected to
be concluded shortly., The program
would use some of the top entertain-
ers In the world such as Louis Jouvet
from Francc, Cantinflas from Mexico
and pcrhaps some of Italy’s La Scala
Opera singers, who would fly here
for the video stints

The UN, which will receive half
of the profits of the show, the State
Department, the Economic Co-Op-
eration Administration and the De-
partment of Commerce have endorsed
the program. The package is owned
by Famous Properties and Programs.

i

i
|

{ New

“Stay Western”
To Be Hoffman
Don Lee Piteh

HOLLYWOOD, Oct. 14.-="Let's
keep the Don Lee net in Western
hands,” is expected to be Les Hoff-
man’s (Hoffman Radio Corporation)
chief argument becfore the Probate
Court when he seeks its approval of
his $11,200,000 bid for thc radio-TV
emplre (The Billboard, October 14).
Earlier in the week, LA County pub-
lic administrator accepted Hoffman's
bid over its sole contender, General
Tire Company’'s (Yankee net) $10,-
525,000, Court will hear both bid-
ders Friday (20).

No matter how the bidding goes,
Hoffman will bear down on the fact
Don Lee nct should go to Western
money and point to his record as a
Western radio and teleset manufac-
turer. Money underwriting Hoffman
Corporation’s offer includes Western-
ers Ed Pauley, Bank of America,
Blythe & Company, with only New
York’s WOR repping the East. Fur-
ther, Hoffman said he would retain
net's present staff and has reached
agreement with its long-time npilot,
Lewis Allen Weiss, to retain the top
post. Purchase covers four AM out-
lets, onc TV and one FM station,
Hollywood hcadquarters. pacts
with affiliated stations and Mutual,
plus £5,000,000 cash reserve. Hoff-
man promiscd to rctain cstate intact
and that Hoffman Radio Corporation
would hold 100 per cent of net’s
stock, thereby dispelling rumors that
[he is fronting for other money in-
terests. After probate, new op will
have to get Federal Communications
Commission (FCC) okay.

General Tire can still up its initlal
bid by topping Hoffman's offer with
an additional 10 per cent above lat-
ter’s original figure. General re-
portedly will turn over Don Lee’s
tele outlet (KSTL) to CBS, which is
sans a wholly ewned-and-operated
video station. (CBS owns 49 per cent
of The Times' KTTV.) Court does
not have to decide in favor of the
highest bidder, but takes in consid-
eration qualifications of proposed ops
and picks the one it deems best suited
for estate’s future.
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BRIEF AND IMPORTANT

Stewart Switches From WSM 1o WSIX

Tom Stewart, director of publicity and promotion for WSM, Nash-
ville, joined WSIX, Nashville, Sunday (1) to head up the station’s
publicity, promotion and public relations department and take charge
of over-all program direction, Stewart has been with WSM for 15
Years.

Crosby Enterprises Looks for TV Film Ideas

Do you have a good TV film idea? Then let Bing’s brother,
Everett, know about it. As previously revealed by The Billboard,
Bing Crosby Enterprises (which Everett heads) is going into full-
scale production and syndication of TV films, and Charles B. Brown
was recently appointed director of its TV sales, Initial product for re-
lease will be the second run of the “Fireside Theater' series, which
Crosby produced. With hypoing of activity, Everett Crosby said that
what he needs most are good shows.. Firm is geared to either syndi-
c};:te series already produced, or film a series if it can find the right
show.

Hollywood Radio News Club Elects Anderson

NBC's Dave Anderson was elected prexy of the Hollywood Radio
News Club (RNC), org composed -of Southern California broadcast
newsmen. Other officers picked in RNC’s fifth annual election are
ARBC's Bob Garred, veepee; Betty Penny (free lance), secretary-
treasurer, and KFMV’s Bill Kenneally, assistant secretary-treasurer,
New appointments to the board of directors are KFWB's Al Gordon,
club's retiring prexy; CBS's Chet Huntley. ABC's Hank Weaver and
NBC's Al Downs, RNC was the group that originally filed its “news-
slanting” charges against station owner G. A. Richards early in 1948
with the Federal Communications Commission (FCC), a case now in
its fourth month’s hearing by that government agency,

Barry Gray May Sportscast Sunset Rasslin’

Sunset Appliance Stores, New York radio-TV chain, is negotiating
with Barry Gray to take over as commentator on wrestling telecasts
sponsored by Sunset. Gray is reported to be asking $500 per show,
with the chain starting its bid at $300. Gray now handles the mid-
night to 3 a.m, chatter show over WMCA, New York.

Richter Joins WKRC-FM Sales Staff

Edwin G. Richter Jr, has been appointed sales representative
for Cincinnati's WKRC-FM, Robert Bender, sales manager announced.
Richter was formerly local representative of the merchandising staff
of Life magazine and also with the Frederic W. Ziv Company,

Burns Assumes Sutherland’s “Kane” Megger Chores
4

_Frank Burns takes over the direction of '"Martin Kane" from
Eddie Sutherland in the near future. On Thursday nights over NBC-

TV, 10-10:30, the mystery video program has been directed by Suther-
land since its inception. Sutherland will make a dealer {ilm for Buick.

Wagner, Former BMI Researcher, Starts Own Service

Sidney N. Wagner, former director of research for Broadesst
Music, Inc;; has formed his own market counseling and research organ-
ization, Professional Marketing Services, The firm will provide a serv-
ice designed especially for business concerns that do not’ maintain
full-time marketing staffs. Wagner was formerly a market analyst for
Standard Brands and for Schenley Distillers.

ABC Separates AM, TV Sales in Chi

Robert McKee has been appointed sales manager for ABC's
central division AM sales department, and Jerry Vernon heads net-
work's TV sales department in Chicago. The move was the first in
a separation of'AM and TV sales. Both will work under Jim Stirton,
central division sales manager.

Gregg Heads WKRC Promotion Department

Frederic Greg1 has been named to head all promotion activities

of Radio Cincinnati, Ine,, which operates WKRC-AM, WKRC-TV, and

WKRC-FM, Cincinnati Transit Radio. He has been public relations

director of the three stations. A former newspaperman, Gregg had

lb’Ttetx:bwu}tl\ Seripps-Howard papers in Washington, Columbus, O., and
urgh. .

WXYZ Moves Bow Time Up Two Hours
WXYZ-TV, Detroit, ABC-owned outlet, is movjng its daily start-
ing time ahead two hours to noon, Monday thru Friday, with an all-
feature-film program, “Movie Matinee.” e station now has three
different film package deals signed, allowing a wide selectivity in ac-
tual ilm programing for any given sponsor.

Levin Wins $350 From Pullman for Unused Script

Mort Levin last week won an arbitration award of $350 from
Edwin Pullman, furniture designer, who decided to become a TV
gackager. Pullman commissioned a script from Levirn but then

ecided not to use it.

Jack Haddock Manages KBYR, Anchorage, Alaska

KBYR, Anchorage, Alaska, indie radio station, Is how under the
management of Jack Haddock, who joined the Alaskan station recently
following several years with CBS outlets in the San Diego, Calif., area.
He replaced Doug Sparks, who left the territory to do public relations
work for an Eastern flrm. Sally Monserud, local book store operator,
18 now traffic manager at KBYR,

flO-Mil-Plus Billings Spell

H. Weintraub agency here raked in
more than 10 times as much moola in
new radio and TV accounts this year
as last, The agency has pyramided
1949 radio and TV billings from less
than $1,000,000 to approximatcly $10,-
850,000,

The firm’s most recent coup oc-
curred last week when It snagged the
B. T. Babbitt account (Babo and
Glim), for radio and television, which
is valued at about $2,500,000 yearly.
Prior to signing with Weintraub,
Babbitt was with the Duane Jones
agency for 17 years.

Additional radio and TV billings

Weintraub’s Success Story,

NEW YORK, Oct. 14.—The William

for Weintraub are estimated at $3,-
000,000 for Anchor Hocking Glags
Company's across-the-board TV show,
Eroadway Open House, on NBC; the
Blatz Beer account, 1$2,000,000;
Kaiser-Frazer, $700,000 for Ellery
Queen on DuMont, plus $250,000 for
radio and TV spots; Clipper Craft
Clothes, $40,000 for Stop the Music
on ABC; Airwick, $800,000 for Don
Gardner's news programs on ABC and
CBS and $400,000 for I Cover Times
Square on ABC-TV; Adam Hats,
$700,000 for the Drew Pearson radio
show; and about $100,000 in video
spot billings for Maidenform on CBS-
TV's Vanity Fair and Revlon.

TVA May Ask

NEW YORK, Oct. 14—Television
Authority (TVA) this week was ex-
pected to ask for the sanction of its
membegs to strike the video webs at
the next membership meeting Thurs-
day (19). Only a better offer from
the nets at the next negotiation ses-
sion, a day before the membership
conclavé, can prevent such a vote
from being taken.

After dickering for more than a
month with the telecasters, TVA
execs are-firmly convinced that it
will take more than words to per-
suade the employers to. grant their

emands. The differences between

122 Det. Theaters .
Using Video Plugs

DETROIT, Oct. 14.—-The movies
may fear television, but an unprece-
dented group of 122 Detroit thea-
ters—including a large majority of
the city's seating capacity—is using
video to promote their own business.
A $20,000 prize contest to stimulate
steady attendance was launched
Wednesday (11), with a series of 70
five-minute television periods booked
over all three local stations. A one-
minute sound-on-film commercial of
the contest is being used. The thea-
ters are also using 400 radio spots,
with newspaper space taking up the
balance of the $50,000 advertising
budget.

Promotional campaign was placed
by W. B. Doner & Company, with
Harold Sandelman of the agency,
former theater man, arranging the
details.

An Expert!

WASHINGTON, Oct. 14.—W.
Somerset Maugham, who starts
a TV series, Teller of Tales,
over CBS next week, told the
Woman's National Club, whose
luncheon he addressed here, that
he has never seen a TV show,

Member Okéy

For Strike, If Nets Hold Out

the negotiators are basic, The webs
have upped slightly their offer of $20
per show, regardless of length, plus
rehearsal fees, but TVA is asking a
minimum of at least $150 for a half-
hour show.

Indications are, too, that the webs
expect trouble and are gearing them-
selves for it. The TVA, however, has
taken a small step to mend its broken
Screen Actors Guild (SAG) fences by
giving up any jurisdictional claim to
video films. This at least assures the
organization that it will not be in &
hassle with its sister union, if trou-
ble should come,
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Four Star Revue
(Ed Wynn)

Reviewed Wednesday (4), 8 to 9 p.m.
EST. Sponsored by Motorola, Inc., thru
Ruthrauff & Ryan via NBC-TV. Prgducer,
Joseph Santley; production supervisor,
Pete Barmum; director, Doug Rodgers;
_music, Merle Kendrick. Cast, Ed Wynn,,
Ben Wrigley, M. Choppy, the errial
Abbott Dancers, the Hanneford Family,'
Edith Piaf,

The first of Wednesday night's
rotating comic shows which NBC is
pitting against Arthur Godfrey found
Ed Wynn getting the stanza
off to a rousing start. Danny
Thomas, Jimmy Durante and
Jack Carson will round-robin
with Wynn. Motorola picked
up the tab and will bankroll

the two succeeding Wednesday night
offerings, thereafter coming back
every third week. The show also
marked Wynn’s first live network
appearance and initial use of NBC’s
newly acquired Center Theater.

The entire show marked adroit

use of video, in terms of content,
cast and pacing, and was close to
the current maximum* potential of
TV variety stanza. On the show with
Wynn were the rubber-jointed Brit-
ish comic, Ben Wrigley; the French
chanteuse, Edith Piaf; the Merxiel
Abbott eight-gal dance troupe; Mon-
sieur Choppy and his living (fe-
male) canvases, and the Hanneford
Family miniature circus.

Wynn Still Master

Wynn, of course, remains a past
master at sight gags, not all of which
will please everyone, but most of:
which will please most people. Wrig-
ley’'s weird, ‘jelly-like walk was, in
itself, hilarious. Miss Piaf can torch
.a song better than almost any gal
around. M. Choppy’s drawings on
the backs of some luscious chicks was
pleasing to the connoisseur of comic
art as well as to the glands of the
average male viewer. The Merriel
Abbott Dancers showed some ex-
cellent routines that were somewhat
off the usual TV hoofing, and the
Hannefords made the entire stanza
something of an extravaganza, with
their bareback horsemanship.

Thru all the acts Wynn rambled
along, holding things together neatly
but unobirusively. Also very much
in the picture were his usual col-
lection of chesty gals, advertised
merely as his “assistants,” who
cabeG his props in and out and
looked pretty for the cameras,

’ High Grade Camera Work

The camera work, Incidentally,
was generally of high caliber, but
had some occasional low water
marks. One of these was in the sec-
ond routine of the Abbott dancing
girls, where some unfortunate cam-
era placement made some of the
tumbling routine seem clumsy.

Miss Piaf took top performance
honors on the preem with a strong-
meat torcher, Au Paradis, followed
later with her own La Vie En Rose.
The latter was delivered while
perched atop a small piano, which
in turn was balanced on a bicycle-
like arrangement which Wynn ped-
aled about the stage.

A routine commercial before the
body of the show was supplemented
with a wind-up plug featuring en-
dorsements from baseball's old re-

" liable, Tommy Henrich, and interior

decorator Barabara Schwimm. The
middle plug, however, was a real
Wynn gem, Involving a zany skit
in which the services of several in-
terpreters, each working a different
language, were needed to sell a Mo-
torola to a customer.

If shows of .this caliber are a
regular occurrence on the Wednes-
day NBC line-up, Arthur Godfrey
will have more than a little to worry
about. Sam Chasc.

Billbbard
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Designates 'Radlo Review

Radio and Television
Program Reviews

Designates Television Réview

Kate Smith Show

Reviewed Friday, {6), 4-5 p.m. EST.
Monday thru Friday participating sponsor-
ship, via NBC-TV, New York. Producer,
Ted Collins, Barry Wood; directors, Greg
Carrison and Alan Neuman; writers,
Dorothy ‘Daye, Ed Brainard, Al Gary; set
designer, Mabel Buell; music director,
Jack Miller; choregrapher, john Butler.
Cast: Kate Smith, Ted Collins, John But-
fer Dancers, Peg Lynch, Alan Bunce, Cliff
[Edwards.

By-passing the usual TV guest
shots and such that most radio per-
formers employ to get their ‘init\ial

video bearings, Kate -Smith

has plunged into television on

a full hour, across-the-board

schedule. Entertainment-wise

the show is one of NBC’s all-

purpose - specials, complete
with music, guest stars, ballet, news,
household hints and situation com-
edy. The latter, supplied by radio’s
Ethel and Albert, is so good that it’s
probably only a matter of time bel
fore a sponsor snaps ’em up for a
TV show of their own.

In spite of all the fancy trappings,
tho, the real charm of the pregram.is
best realized when Miss Smith starts
warbling. Wisely eschewing elabo-
ratc production backing, she deliv-
ers her numbers attired in a smart
but simple afternoon frock, standing
in front of a plain drop. The gal is in
wonderful voice—rich and clear ang
her personality conveys even more
womanly warmth on -video than it
does on radio. This wholesome quality
should carry a- lot of weight with
potential sponsors, since it. attracts
a sizable segment of housewives that
the planging neckline crowd never
touches. Miss Smith, who televises
amazingly youthfully, is relaxed and
happy in frogt of the cameras, albeit
a bit too coy at times on her emsece
chores. Her Hollywood news chatter
session is ya good idea, but if the
tired matertal on last Friday’s session
is any criterion, Lolly Parsons doesn’t
have anything to worry about.

Okay as Emsee

Ted Collins, Miss Smith’s longtime
radio associate, is just so much excess
baggage on this show. The gal han-
dles the emsee job nicely by herself,
and Collins’s heavily personalized
news commentary slows down the
pace of the program.

In the guest spot Friday, Cliff Ed-
‘wards supplied a nostalgic touch with
a uke-vocal on Singing in the Rain,
and the Golden Gate Quartet wfapped
up a couple -of spirituals with their
usual smooth harmony blend. The
John Butler Dancers pranced around
in a slow-motion take-off on silent
movies, which was neatly executed
tho strongly reminiscent of the Mack
Sennett ballet in High Button Shoes.

The video version. of Ethel and
Albert alone is enough to insure the
success of the hour. Script of show
caught, first in a series of 15-minute
episodes, centered around a domestic
crisis sparked by the futility of trying
to find a pencil. Scripter Peg Lynch,
who also plays Ethel, is one of the
best situation comedy writers in- the
business, and, her injtial skit was
strong on “human interest. She and
Alan Bunce furned in performances
of matching high caliber.

June Bundy.

Lux Video Theater

Reviewed Monday (9}, 8-8:30 p.m.
EST. Presented by Lever Bros. thry ).
Walter Thompson via the CBS-TV *web.
Producer, Cal Kuhi; director, Larry “Cold-
wasser; scrip