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AFRA Demands Transcription
Rate From Library Services

Claims Commercial Plugs in Musical
Packages Violate Original Deal’s Aim

By Leon Morse

NEW YORK, Oct 2B.—The
American Faderation of Radio
Artists (AFRA) i= demainding that
transeription. library services
henceforth pay radio artists mak-

ing disks for libraries the same
fees as those making commercial
transcriptions. The move which
would figuratively end the library
service category in the contract.
means af increase in fees impo&si-
ble to ecalculate and would hike
station fees for libraries tre-
mendously. Libraries would now
have to pay a repeat fee each time
pne of their disks is played instead

45 R.P.M. Disks
Set For Solid
Ride on Jukes

By MNorsian Welser

CHICAGO, Oct. 28.—With the
introduction of the first exclusive-
Iy 45 r.p.m. =elective juke box by
the J, P, Seeburg Corporation, and
with all othér major phonograph
firms either now selling adapters
or prepared to produce them
“when the time is ripe,” the new
speed disks will make their first
important dent in the music ma-
chine field before the yvear is oul.
But despite the promotion which
will. be given the 45 platters and
plavers, nperntnrs are assured their
investment in the 78 r.pm. ma-
chines and records will be £ fe-
guarded for some time to come.,

Specifically, there are now two
phonographs avaiab’ to op-
(Continued on page 85)

Sinatra Puts
MCA on Nofice

NEW YORK, Oct. 2B — As a
result of the difficulties he has
Lbeenn having with his CBS-TY
show, Frank Sinatra this week
gave MCA notice of its dismissal
as his sgent. The singer f{eels
that he hasz not potten adequate
video reoresentation 1from the
firm. the result of which was

{Continued on page 54}

of being able to play them indefi-
nitely,

The revolutionary demand has
resulted from AFRA’s claim that
library services now put their
shows together for commercial use
and. in fact, advertise them for
that purpoge. The present AFRA
contract with library services
states that they should be “limited
to musical recordings without the
inclusion of a commercial mes-
sage.” Song publishers, too, give
library services special considera-
tion; Their mechanieal royalties
are $10 per tune per year, whereas
the fee for commercinl transerip-
tions is 25 cente per pop and 50
cents for a tune taken from a film
or legit musical per performance
per station

The demand is =0 basic to the
union and so difficult for the li-
brary services to swallow, that
some feel it can be resolved only
thru a strike. Ustually the ally of
library services in any conflicl
with the radio artists org, the com-
mercial transcription firms this
time are standing on the sidelines.
They have found thal because li-
brarv services pay the union

Leait Workers
Eat Regularly
In Television

NEW YORK, Oct. 28.—Aside
from obviously providing employ-
ment for a steadily mounting ros-
ter of actors, expanding TV is
proving a commercial godsend to
another important facet of a
shrinking legitimate theater, Fred-
erick Fox, creator of the sets for
Max Liebman's Show of Shows
(NBT-NBC), savs that TV has
made jobs for 150 scene painters
and designers.

Loecal B29, Theatrieal Costume
Designers and Painters’ Union
(TCDP) which includes the set
designers, according to Fox, has an
active roster of about 200 de-
signers and 150 painters. Pre-
television, only 50 designers were

making a living in the theater, The |

rest were forced to seek temporary
employment in other fields. The
painter's work was seasonal and
with layoffs [requently not enough
to get them by. The result was a

{Continued on poage 51)

FODIECALLAMER'S SUNDIAL, MOOMNDIAL,
Moandiel Malines, ahc. WTOP, WTDOPRTWV,
Wuashinwten, D. €. Monday thru lil!urdﬂ

THE EDDIE GALLAHER BHOW, W-:I-T:-H,
Baltimore, Maryland, Manday thru Ssturday,
Perional Management; Tem Ahrena,

cheaper rates.  commercial tran-
gcriptions now cannol compete
against thege library services.

They naturally want to see .he
libraries paying the same dough
as they do to their performers if
used for the same purpose.

WITH CHEESE
OR SAUSAGE?

NEW YORK., Oct 28.—Vo-
calist Rus: Vincent, a pizzeria
proprietor in Hartford, Conn,,
*has been signed to an exclu-
sive recording contract by
Adam (nee Admiral) Records
Vincent was dizcovered by ac-

cident “when  Adam topper
Nick Carrane happened to
dine < in  his  eatery  several

weeks ago. The warbler cut his
first date last week

Adam also cut two sides last
week with Al Nobel, deejay-
warbler of KDEKA. Pittsburgh

CUFFO APPEARANCES
ON TV NIXED BY TVA

NEW YORK. Oct. 28.—All net-
works, agents and performers
working in all fields, who also
work In television, were notified
that, starting November 20, no {ree

LONGHAIRS LEAP

e

LP Gives Old
Masters New

Life on Disks

By Hal Webman and Bill Simon

NEW YORK, Oct. 28.—The long-
hair disk millendium has apparently
arrived, thanks to the many new
advantages presented by long-
plaving platters, The conzumer to-
day can make bhis selection from
the broadest repertoire in the his-
tory of the industry, In fact, it be-
comes mcmnsmgh difficult  to
name a quality work that hasn't
been recorded by one or more of
the 50-odd dizkeries pow produc-
ing classical LPs,

As a result, classical artists and
repertoire dnpartmcntﬂ have been
forced to place their operations on
a footing =imilar to that of pop

(Continued on page 16)

Porter's “Out of
This World” Hits
I15G First-Day Sale

PHILADELPHIA, Oct. 28, —
First-day window sale, Mbnday |
(23), for Out of Thiz World

racked up a cash take of over 15G.
according 1« Shubert Theater b.-o.

reporis,
Cole . Porter song-and-dancer,
starring = Charlotte Greenwood,

opens a three-week pne-Eruadwa_-,r
stand here November 4. 1f sales
rate holds constant the show will
be a sellout a week before bow=in.

www americanradiohistorv com

benefits on TV for any purpose
will be permitted.

The announcement, issued by
Television Authority (TVA), was
directed to all members of the ac-
tors' unions represented by TVA.
These include Actors’ Equity.
American Guild of Variety Ar-
tists, American Guild of Musical
Artists, American Guild of Radio
Artists and Chorus Equity, The
order was signed by George Heller,
TVA national executive secretary.

The performers involved in this
order were also advised they were

| being given sufficient notice to

{Contintted on page 54)

Payoffs, Chiselers Move Into
As Time Squeeze Grows

Freeze Heats
Worst Aspects

0f Competish

New Bankrollers

May Be Scared Off
By Throat-Cutting

B Sam Chase

NEW YORK. OcL 28. — Tele-
vision's inability to expand net-
workwise, because of the con-
tinued facilities freeze. may resull
in ecancellation o© commercial
ghows by a number of sponsors
wh~ a‘a beginning to sour on the
situation. The seemingly per-
petual freeze has resulted in so
many abuses thal advertisers are
beginning to feel that the risk and
bother are too great

The abuses are spreading. The
payvola, the scourge of the music
publishing business for years, is
now cropping up in TV. Sponsors
are fnding their programs—es-
pecially when on film or kine
—areé being butchered so stations
ean load up more heavily
spots, Advertising agencies are
being forced to send execs oul on
the road, not only to plead for time,
but to protect program interests
Sfations are rejecting network

{Continued on_page 4)

GENE, ROY ON TV RANGE

Range Rider Jocko &
Queen Dale New Pards

NEW YOREK. Oct. 28, Ever
gince Bill- Bovd (started panning
gold in multi<million dollar chunks
by ridin" down the old video trail
with a series of somewhat ancient
Hopalong Cassidy {ilms in his pack,
the cowboy kings have been clip-
petyv-cloppétying in hot pursuit.
While Gene Autry and Roy Rogers
have long been top hands and have
no trouble keeping the chuck wa-
gon well stocked, both felt that
the additional impaect of TV on all
other phases of thelr activity, and
particularly the lucrative mr_'ri:haq-
dise tie-ups area of operation, is
ga great that they have been mull-
ing and effectuating ways and
means of moving in.

Autry, of course, has already
rompleted 22 half-hour films for
video, and has four more in the
making. In addition to his own
video oaters, Autry is prepping an
additional series of video (films
buill around a new cowboy, whom
Autry hopes to build into the West-
ern bigtime, He is Jocko Mahoney,
ertswhile Hollywood stunt man,
who has doubled on the tough

tricks for many name sagebrush
heroes, Mahoney will get the build-
up as the Rider af the Range, 1n &
TV series produced by Autry in
conjunction with -Columbia Pic-
tures. If Mahoney makes it via

(Continued on page 10)

The Fabulous
Beard to NBC

NEW YORK, Oct. 28.—A new
radio comedy series starring Monty
Woolley was on the verge of being
picked up by NBC thizr week
Titled The Fabulous Montague,
series spotlights the antics of an
cceentric ham actor.  Nat Hiken

15 writer-producer.

Show probably will go into the
0:30 p.m. Sunday slot, which will
be wacated November 26 when
American Album shifts to ABC.

EDDIE GALLAHER RECORDOF THE WEEK,
n 2,000 Juks Boxes . , Popular Music Col-
umn, Sundayi. Wathingtan Paat

EDDIE _CALLAMER, :u:n:un‘r WTOP,
WTOP-TV. Wash. { I|HI'I'I'I'I'I..
Per, Mpt.: Tem Ahum, T E T s1., N.Y.C.
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&L JOLSOMN, BLACK
with the operalic

Billbonrd. Janusry 12
and those two words, Never ldle

spoken since his death last week

Never ldle

A few weeks ago The Billboard published a special souvenir

On page 1| of that special issue was this classified ad:

Addresi Billbaard, Elnclnnnt}. 0. (Fram The
That ad ran in the January 12, 1907, issue of The Billboard,
well as any. A million or more words have been written and
richly deserved tribute to a man who led a full and useful life,

He was a greal showman, a great citizen and a greal human
being. Show business and the world will miss him.

and advertisements previously
ng the past 56 years.

FACED COMEDIAMN
valte. MNewver idle.

1807,
, seem to sum up Jolie's life as

. They all add up to a vast and

RCA Grosses,
Profits Show
Big_Increases

NEW YORK, Oct. 28.—Net profit
sf Radio Corporation of America
{RCA) in the third quarter of 1850
bounced to $12,422,994, an increase
nf $8,449,856 over the same period
n 1949, according to a statement
his week by David Sarnoff, RCA
poard chairman.

The trend upward reflects strik-
ng changes in the AM and TV pic-
ure 4s compared to last year and
also indicates the great amount of
TV set sales.

Third-quarter earnings, after
harges and taxes, were equiva-
lent to 84 cents per share of com-
mon stock, as compared with 23
ents in 1949, The gsoss income
for the third quarter of 1950 to-
taled $146,957,033 as compared
ith $88,415,679 [for the same
quarter of 1949,

The nine-month gross income
lotaled $305,741,391, as against
275,673,666 for similar period of
1949, Net profit, after charges and
axes, totaled $33,384,637, com-
mared with $14,095,186 in 1840,
ommon stock earnings for the
ine months amounted to $2.24
ser share, as against 85 cents in
1949, :
In anaylzing the sharp rise, it
ay be pointed out that profits
pf the owned-and-operated sta-
ions of NBC, on the standard
sroadeasting level, are sharply up
his year as compared to last, Also,
V operations of the o=and-o.
putlets, in four out of five in-
ctances are now in the black. AM
etworle profits this year are
own, but TV network operations

ROCKY ROAD

Even Billy
Rose Finds
TV Is Tuff

NEW YORK, Oct, 28.—Produc-
ing a television show's no walk in
the park, said Billy Rose, after
putting three programs in front of
the camera. “But if T knew what
headaches were ahead of me, and
had it to do over again, I'd do it
again,” he said. |

Rose's deal with Hudson Motors
calls for a straight 39-week con-
tract with no options., “When they
spoke options,” he declared, “1 told
them to forget it." If the show gets
any rating and sells cars, Rose ex-
pects to ask for and get more than
the $15,000 at which the package is
currently budgeted, He puts it this
way: “There's a lot of loot in this
crazy business, Just because [ have
enough to live on comfortably is
no reason why I'll give anything
away."

Rose went on to explain that he
tried to bring his pitch in “on rub-
ber soled shoes.” He didn't want
to start competing with the big
musical and wvariety shows for
“hoxing cats and jugglers.”

Harris Terrifl

“# T wanted actors who could read
lines and could take direction”

he said, *1 think I have the best
director in the business in Jed
Harris, The gyy's Working 50 to

60 hours a--week and putting to-
gether a hell of a show, I thought
it would be a cockamania, It isn't.,"”

Rose alsp emphasized that name

i

AL JOLSON
May 26, 1886 — October 23, 1950
(See Final Curtain)

Billboard
Backsfage

actors, who realized they ecouldn’t
be hurt working on the Rose show
under Jed Harris, were now will-
ing to go o, “We've had some of
the biggest names call us to go on."

The use of performers to play
character parts out of keeping with
their experience started with
Jackie Miles. *“I knew Jackie and

ire up.
The record department is still
pperating at a loss,

-yy1ibe
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likke him,"” said Rose. “But it was
ded who caught him in Chicago
and who told me he was the lad to
play the hoofer in our first small
show."

§750 Top [or Actors

In putting together a dramatic
show, Rose doesn't have the prob-
lem of finding and bidding for per-
formers every other program has.
“There are a thousand and more
top actors available to us—and we
don't pay the biggest money in the
world, With $15,000 to play with,
we geldom pay more than $750,"
said Rose,

“SQure, I'd do it again,” said Rose,
“But 1 couldn't do it without Jed
in there,”

.Rose also threw a couple of
bouquets at the sponsors, “‘They
haven't interfered one hit, They've
told me they don't know anything
about producing a snew and have
glven us a free hand. That's the
way it is,. I don't tell them how
to make cars—I can't even drive
one. And they don't tell me how to
put on shows."

Even Repairs
May Be Barred
In Amuse Field

WASHINGTON, Oct. 28. — Ex-
tension of construction curbs to
cover repairs and maintenance on
showhbiz structures is being con-
templated by the National Produc-
tion Authority (NPA) which this
week (26) issued a ban on all new
amusement consiruction over
£5,000. Altho anticipated, the
showbiz order is the most sweep-

o

ing vet leveled at any industry by
the NPA.

The ban covers 44 separate types

{Continued on page a4)

GODFREY'S FACE RED

OVER COLOR

NEW YORK, Oct. 28—Arthur Godfrey this week got him-
self into a jam that threatened to have him eating crow by the
carload. On his Monday (23) simulcast over CBS for Lipton's
tea, Godfrey delivered himself of a few weighty remarks on
color TV, stating, “If I were you I wouldn't buy a television set
for six months so that you can have all the gadgets inside of it.
Don't worry about obsolescence,” he advised, "they'll find a way

to fix your set. Don't worry."

The following day the roof fell in on both Godfrey and CBS
who, reports have it, had tutored the personality in color TV.
Anthony (Tony) Geoghegan, veepee of Young & Rubicam, the
Lipton agency, called Frank Stanton, CBS prexy, and blew a
fuse over the Godfrey advice.
numerous protests from TV manufacturers, dealers and distrib-

utors who flooded Y&R with squawks. The bad public relations
that Godfrey had created for Lipton's made Geoghegan tell
Stanton that the sponsor wasn't paying the bills to propagandize

[or CBS, but to sell tea,

received."

Indications early in the week were that Lipton's would ask

Godfrey to recant his advice to the TV-lorn. At the last moment,
however, the tea brass reconsidered and decided that a retrac-

tion “of the opinions already expressed would tend to per-
petuate them and give them wider circulation than already

TV CRACKS

His action was preceded by

Berle Vs.
Godfrey iIn
Color Tiff

NEW YORK, Oect, 28, — Talent
is getting into the color TV {fight
in a big way, Last week Arthur
Godfrey made a strong pro-color
pitech on both his shows and landed
sponsor Lipton's and CBS in the
soup. (See other story in this is-
gue,) Slightly more subtle color
plugs were thrown in on the We
Take Your Word show, and in a
tintair commercial on the web.
In the former, Faye Emerson, try-
ing on a red feather hat, said: "I

wish color television were here

{Continued on page 54)
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TV FILM RENT
ON FEAST-OR-
FAMINE BASIS

By June Bundy

NEW YORK, Oct. 28.—Negotia-
tions between TV stations and fea-
ture film distributors have evolved
into a feast-or-famine rate-jiggling
routine during the last six months.
Video broadcasters in one-station
markets like Pittsburgh, New Or-
leans and Miami, can practically
name their price and are paying
as low as $25 a film. On the other
hand, TV programers in Los An-
geles, a seven-station ecity out of
bounds for the coaxial cable, are
paying $1,000 and up for flickers
which brought less than $300 a
Year ago.

Caught with its rates down,
WPIX, New York, stands to lose
one third of its $140,000 invest-
ment in feature film packages, ac-
cording to Ben Larsen, station
manager. A year ago last July

Continued on paege 3)

Freedom Crusade
Gets Big Air Plug

NEW YORK, Oct. 28.—The Cru-
sade for Freedom campaign, cli-
maxed this week with the dedi-
cation of the Freedom Bell in
Berlin, got heavy support from
TV-radio stations according to a
report made by Roger BErown,
whose" public relations outfit
TV and radio stations plugged the
Crusade via spots, interviews and

(Continued os page 54)

by Joe Csida

Don't think it hasn't been fun,
because we've got lovely dark hal1
moons under our eyes to prove it
has. *“It" means getting this first
issue of The Billboard in this
newspaper format to you, and
“we" mean all of us on The Bill-
board. The whole move, to begin
with, took the kind of slightly
pixillated derring-do of which
show business itself is made. Here
we'd gone along for 56 years, _it-
erally getting bigger and better (if
zooming ecirculation and ever
heftier advertising lineage are
criteria) almost week by week.

But we weren't quite happy.
Things were settling into a little
kit too much of a rut With an
Audit PBureau of Circulations
count of over 57,000 readers, we
were being a little hard-pressed to
maintain our deadline and still get
the paper to the people fast. So,
after plotting and planning for al-
most two years, we deiiied 10 do
it. Then the fun began.

Prexy E. W. Evans and Larry
(Gatto and their cohorts in Cincy,
abetted no little by Co-Publishers
Bill and Rog Littleford, started
hunting new production facilities,
Clarence Latscha, Maynard Reuter
and Haps Kemper took on the job
of making some sense out of ad-
vertising readjustments which
would be necessary. Bernie Bruns
and his battery of circulation ex-
perts began cooking up large
batches of direct mail and other
devices to inveigle new thousands
to try the paper in its new dress.
Brother Andy Csida and Jerry
Franken (who took a leave of ab-
sence as TV-radio editor to become
the top flack for the switch) com-
bined to spearhead a promotion
and publicity drive to let all of
show business know about our
changeover.

Maybe Some Jitters

In the meantime this scribbler
and all the department editors and
reporters cooped themselves up to
try to hatch some exciling new
editorial features. If you've been
alive in the past six to eight weeks
you must have felt, in some man-
{(Continued on page 50)

Washington
Once-Over

by Ben Atas

WASHINGTON, Oct. 28.—Look
for a new and important front to
flare up soon in the TV allocations
battle which holds the answer to
the multi-million dollar question:
When will the TV freeze be lifted?
Altho the main battlefront has
been presumed to be at the Com-
merce Department Auditorium,
where the Federal Communications
Commission (FCC) is staging a
long-winded hearing on its TV al-
locations plan, signs of an even
frothier conflict.are beginning to
cloud highly secretive confabs be-
tween the State Department and
embassy row.

The stofy, which State Depart-
ment’'s striped-pants genitry have
been politely trying to keep smoth-
ered, is simply this: When, as and
if the PCC gets straightened away
with U, S. industry folk on an
upstairs-downstairs TV allocations
plan, will the U. S, have to reach
an agreement with Canada and
with Latin-American nations on
inter-American frequencies under
the FCC's allocations scheme. Al-
tho international formalities are
still in the Iuture, State Depart-
ment has been getting broad hints
of unrest in current “sounding-
out" diplomacy.

Envoys of Mexico, Cuba and
Canada have been particularly
irate about the FCC plan. They've
told our striped-pantsers that the
Commission’s TV allocations blue-
print will have to be drastically
revised, with some sections of it
completely scuttled, before ihe
plan will fit into their TV schemes.
State Department officials don't
profess to know much about tele-
vigion, but they recognize woe-
fully that any obstinacy along em-
bassy row could indefinitely pro-
long the freeze.

THIE‘! n.khl!-ﬂd

An excess profits tax is the first
item on the congressional session,
which will get under way soon
after the November elections.
Such a tax would hit any showbiz
corporation which might have
made a mint in the last year or so,
but the tax would also be likely
to swell indirectly radie-TV in-
come. Form of the tax has not

{Continued on page 54)
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Negroes, NBC
Talk Posers
In Broadcasts

Industry Improves
Situation; There’s
Still Work Ahead

NEW YOREK, Oct. 28.—Broad-
cast problems concerning the Ne-
gro national community and their
relationship to networks, NBC in
particular, were hashed over this
week in a meeting between NBC
executives and representatives of
the Negro press and several major
Negro organizations. Consensus of
the lengthy session seemed to be
that, altho improvement has been
made in treating Negro problems
and portraying them on the air,
there is still room for gain.

The meeting was called by NBC,
in favor of a general RCA policy
initiated last year by John West,
then with RCA Victor and newly
named NBC West Coast wveepee,
in which RCA sought to improve
public relations with the Negro
community,

Some 40 Negro editors attended,
as well as representatives of the
Urban League, the National Asso-
ciation for the Advancement of
Colored People (NAACP) and the
Afro-American newspapers, Jo-
seph Baker, RCA's Negro public
relations adviszer, was the meet-
ing's moderator.

NBC Policies

Stockton Helffrich, NBC's direc-
tor of continuity acceptance, re-
ported on the network's policies
concerning referencés to Negroes
in scripts and lvries, pointing out
for example, that “darkie,” “curly
hair"” and “kinky head" are forbid-
den. Ernest De La Ossa, NBC per-
sonnel director, stated that of 2,000
employees, some 30-odd are Ne-

GARROWAY'S 1
DOWN, 3 TO GO

CHICAGO, Oct. 28.—Having
four autos didn't do Dave Gar-
roway much good this week,
The comedian walked out of a
restaurant in time to see some-
one driving away in his con-
vertible.

GGarroway ran to his nearby
apartment garage, but by the
time he had decided on which
of his three remaining cars
to use for the chase, the con-
vertible and thief had disap-
peared.

groes. He admitted that there
was considerable room for increas- |
ing the ratio, but said that NBC |
had encountered difficulties in get- |
ting properly trained Negro stafi- !
ers., He cited NBC's urgent need
for TV technicians as an example,
but said none could be found, at-
tributing this te discriminatory
practices by schools.

Other speakers included Lester
B. Granger, of the Urban League, |
who reported on progress heing
made in urbanizing Southern Ne-
groes; William J. Gibsom, editor
of the Afro-American newspapers, |
who discussed gains made in the

fight against discrimination, and |
Svd Eiges, NBC veepee, who asked |

the editors to call on NBC for
more service than in the pasl.

There's Still
Dough for AM
Where TV Isn't

ABC Cashes In on
The Void by Pitch
For Those Co-Op $$

NEW YOREK, Oct. 28.—Many
national advertisers who left the

| ranks of network radio sponsors to

bankroll TV shows still have cash
on hand to bankroll radio stanzas.
The rub is that these funds basic-
ally are allotted to national spot
radio, mainly in non-TV areas.
In a move to get some of these
firms, ABC this week was lining
up a new co-op splurge.

The 8 to 10 p.m. period Wednes-
davs is being turned over to co-op
agirings, starting November 15,
with the second half-hour going
to Edward Arnold's Mr. President
show, being shifted over from
Sundays. The entire show will be
taken on tour, playving before
smaller-city audiences all over the
country. Thiz drive in non-tele
areas is expected to bring in 1
advertisers where national outfits
do not pick up the tab.

The 9 p.n. period has not yet
been set, but probably will be
filled with Rogue's Gallery, who-
dunit, with Paul Stewart likely
to get the lead role which formerly
was played by Dick Powell and
Barry Sullivan.

The 1 to 2 p.m. slot also is to be
turned over for co-op use, with
Mary Margaret McBride's 1:15 to
1:45 p.m. chunk the bulwark of the
line-up, when she kicks off about
December 1. The preceding 15

| minutes is filed with Buakhage's

Washington commentary, sold co-
op. Following Miss McBride, prob-
ably, will be a new 15-minute
show with Walter Kiernan,

Agency Tangles With Murray,
Someone Blew Top in a Hurry

NEW YOREK, Oct. 28.—A dis-
pute between the Arthur Murray
Dance Studios and Dorland, Ine.,
here over production policy on
Murray's DuMont network TV
show has resulted in the Murray|
account returning to Ruthrauff &
Rvan. The latter agency had been
with the dance king for 29 years.|
Dorland announced its resignation |
from the account Wednesday (25),|
but Murray said he gave the outfit

notice by mail Tuesday (24).

In resigning thke account, Dor-
land aimed a blast at “amateus
advertiser meddling,” accusing
Murray of imposing “overburden-
ing interference upon all personnel
associated with the show" and
citing “the heated resignations" of
scripter and director because of
Murray's “refusal to permit pro-
fessional improvements to be made
on the program.” Deorland also
accused Murray of “cutting camera
rehearsal time to an impractical
number of hours—submersion of
big-name talent in a welter of|
Arthur Murray material” and:
making the show “a one-hour|

sales message.” E

Dorland also took exception to
Murray's plan to split the hour
telecast into two shows, with an-
other sponsor taking over the
latter half, describing i* as an "ill
advised"” move which “would auto-
méatically reflect discredit on us.”

Murray Goes On
Meanwhile, Murray has gone
ahead with the two-show plan for
Sunday (28). The U. 5. School

of Learning, a mail-order musical
instrument course, is picking up

the tab for the last 30 minutes,
which will feature a musical
charade contest between Arthur
Murray teachers and a group of
Conover models. Bill Stern will
emsee the new stanza.

Altho Dorland’s resignation
called for four more weeks of
billing, Murray said he is turning
the account over to Ruthrauff &
Ryan Monday (30). He sald he
anticipated the possibility of legal
action but would insist on the
change anyway.

Lach Scott, Lee

NEW YORK, Oct. 28.—Ability
to offer top-name talent a “pack-
age deal”™ involving appearances
on several programs, has enabled
Batten, Barton, Durstine & Os-
born (BBD&O) agency to line
up a réegular roster of luminaries.

With some 20 top AM and TV
network shows coming out of
BBD&O, plus the reputation of
payving well and offering good sur-
rounding production, the word in
Hollywood, especially, is that a
star seeking to pick up some guick
tax money need only make a trip
to New York and swing a deal at
BED&O,

Usually, the stars coming in get
at least two cracks at the agency's
shows. Sometimes, however, a star
can do much better for himself.
Within the past couple of weeks,

Kuklapolifans
May End Up in
CBS-TV Nef

NEW YORK, Oct. 28.—Indica-
tions this week were that the tal-
ent battle between CBS and NBC
may soon be stepped up again,
with Burr (Kukla, Fran and Ollie)
Tillstrom the prize. Tillstrom's
two year contract with NBC lapses
in June, 1951, with the web to be
given first refusal before any new
arrangement with a rival net is
arranged.

ing with Tillstrom, but the puppe-
teer claims that his current pay
is “pathetic in comparison with
many shows" and that the net will
have to up his stipend “consid-
erably."” CBS is hovering in the
wings ready to match the NBC of-
fer.

MOOCHERS CAN
LOOK FORWARD
TO SLOW WEEK

NEW YOREK, Oct. 28.—For
the benefit of gate crashers,
free loaders, moochers, and
other drink ecadgers, The Bill-
board herewith presents a
aartial list of next week's
cocktail parties. This feature
will run whenever the number
of parties and the combined
thirst and hunger of the free
loaders warrants. Cuffo artists
are asked not to call The Bill-
board for further information:
try Weather 6-1212 instead.

Tuesday (1)—Bert Parks,
Club 21, 5 to T p.m. Courtesy
Young & Rubicam and Gen-
eral Foods.

Wednesday (2) —DuMaont
luncheon; 12:30, Music Room,
Hotel Biltmore. Courtesy Du-
Mont TV network,

Thursday (3) —Walter
Kiernan lucheon; 12:30, Tools
Shor's. Courtesy Walter Kier- -
iedli.

Sorry,

kids—it's a slow

weels,

NBC has already started dicker-

Bowman, Jane

for example, Zachary Scott has
turned up on no fewer than four
of the agency's productions: the
Robert Montgomery TV stanza,
Celebrity Time, Cavalcade of
America and Armstrong's Theater
of Today.

Lee Bowman turned up on three
shows, hitting the Montgomery-

BBDO Offering Stars “Tour”
Of Agency’s Own Top Shows

Wyatt Among Names Playing “Cirk"”

opus, Cavalcade and Theater
Guild and then was booked into
HBIE's Saturday Night Revue, on
which BBD&O has two sponsors.
Jane Wryatt got a crack at the
Montgomery = show, which with
Theater CGuild is the ageney’s big
lure. She collected as well, for a
turn on This Is Showbusiness.

TV's Film

Rentals

Feast or Famine

One-Station Towns Get ‘Em Cheap,
Big Cities Fork Over Heavy Sugar

® Continued from page 2
The New York Daily News station

shelled out that amount for a two-
year contract on 13 A movies and
36 Westerns and action films, buy-

ing two of them outright (Pygma- |7

lion and Major Barbara) and the
rest on percentage agreements.

Stuck With O0ld Rates

At that time WPIX based its
rates to other stations on the num-
ber of sets in each area, ranging
down from $1,000 a film in New
York to $90 for Albugquerque, N. M.
Chicago and L. A. were both
tagged at %300 a flicker. The
Western package, of course, went
for considerably less—835 up to
5100 apiece. Since then, rates for
comparable quality films have
risen terrifically, but WPIX's con-

Vaude Comic
Gets CBS Pact

NEW YORK, Oct. 28.—CBS this
week signed comic Frank Fontaine
to a network contract for his ra-
dio and TV services. Fontaine will
begin his web chores by guesting
on the Jack Benny AM show, and
then wvisit some of the other net-
woark packages.

Meanwhile, CBS-TV program
department will begin work on a
video package to feature Fontaine.
The comic, a long-time nitery and
vaude fixture, moved up the show-
biz ladder rapidly after several
sock stints as a guest on various

TV shows.

tracts are at the old reduced rates.
As a result, the New York video
outlet has failed to recoup more
than two thirds of its original in-
vestment, even tho the series has
been carried about 75 times in 40
. 8. TV markets and has had
three complete sponsored run-
thrus on WPIX itself.
~Name-wise, Masterpiece Produc-
tions, New York, is generally con-
ceded to have the most important
group of A American movies, with
a feature package including the
Academy Award winner Stage
Coach, Jack Benny's To Be or Not
To Be; Alfred Hitchecock’s Foreign
Correspondent and Long Voyage
Home, and History Iz Made at

Night, with Jean Arthur and
Charles Boyer.
Better Range
Masterpiece’s prexy, Jules B.

Weill, who owns the movies out-
right and seldom deals in per-
centages, has managed to keep his
rates up to date. The A package,
which has played 42 markets since
last January, sells from a maxi-
mum of $1,250 in New York down
to a minimum of $125 a Tilm.

Weill's Masterpiece series has
had as many as seven runs during
the last two years in L. A., but, for
most markets, he thinks five runs
is about par for a five-year period
until the freeze is lifted.

Associated Artists Productions
this week reportedly made a down
payment of $100,000, plus a per-
centage of the rental profits for a
parcel of old Douglas Fairbanks
Sr. pictures—20 silents and two
talkies. Associated will supply
special musical backing for the
former.

Philip Morris Yanks
CBS-TV “Sports Parade”

NEW YORK, Oct. 28. — Philip
Morris Ithls week summarily
yanked its Bond Street Sports Pa-
rade off CBS-TV before its sched-
uled Wednesday (25) show. The
move was made because, follow-
ing the International Boxing Club
(TBC) fights, the program could
not be put on in its entirety as
there was no way of knowing how
long the bouts would run.

In the five weeks the program

was on, one show ran 14 minutes, bill.

another 8 minutes and another
only 60 seconds. Two programs
never even got on. To cope with

Robert Hall Revamping Plain
Pipe Racks for AM, TV Spots

NEW YOREK, Oct. 28 —Robert
Hall Clothes, the retail chain be-
lieved to be doing the biggest spot
radio job in its field in the nation,

| this week was revamping its radio
‘budget for 1951 with a view to-
ward cutting out a healthy chunk
| for its first important TV spot
| campaign, The clothing chain is
{sald to believe that in 10 im-
| portant markets TV is catching
up so rapidly with radio audience-
wise that itz entrance into the
medium cannot be postponed any
longer.

While the advertiser's radio spot
technique aims at saturation, in

=

e

video Robert Hall doesn't think
that the method is necessary. The
several factorz which have in-

fluenced this decizion are the cost
of TV, roughly four to one over
radio; the fewer spot availabilities
in video and the belief that TV is
S0 strong an advertising medium
that saturation is unnecessary.

Robert Hall will spend sub-
stantially more than $1,000,000 for
gpot radio in 1950 on more than
170 stations and intends to up its
radio budget in 1951. It has the
heaviest spot radio coverage in the
New York area.

Wiy americanradiohistor@ o ==

Radio has spearheaded the ex-
pension of Robert Hall into the
largest family type clothing chain
in the country. In 1945 it had 28
units; it now has 96 units and will

add an additional 12 more loca-
tions during 1951,

The feeling of Jerry Bess, vee-
pee in charpge of radio and TV for
Frank Sawdon, Inec., the client's
advertising agency, is that the use
of radio is reaching the point
where it may not produce an up-
ward curve of results, Thus TV

is lmmlx:ﬁ larger and larger in
Robert Hall's thinking.

these problems, the sponsor worked
out an arrangement with Rex
Marshall, the announcer, whereby
he would get one fee for standing

by and another for going on. Film
was also rented with one fee for
not being used and another, to be
paid by the foot, when it was em-
ployed.

In all cases the advertiser was
stuck with a considerable talent
No arrangemeni has been
made as to the eighi .weeks left
in the Philip Morris contract com-
mitment with CBS-TV. The web
will fill the time with a sustaining
sports show featuring John Derr.
Cecil & Presbrey is the agency,

WPIX TURNING
OTHER CHEEK

NEW YORK, Oct. 28.—Cov-
erage of Madison Sauare Gar-
den events by WPIX, New
York, will find the station de-
voling its major advertising
and promotional efforts to
gelting customers to attend in
person, rather than stay home
and watch on tele. A WPIX
exec this week said the out-
let's prime job is *4o fill those
18,000 seats™

This theme will be ecarried
via WFIX ads, slides, an-
nouncements, trailers and
other advertising, promotion
and publicity,

[EL:.
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BR's Buy Spots as Outlets
Fail To Clear Time on Nets

Situation May Develop Into Tug
Of War Between Webs & Stations,

NEW YORK, Oct, 28.—A num-
ber of important sponsors, who
might ordinarily be network tele-
vision clients only, are being
forced by accelerating eircum-
stances to buy time directly from
TV stations on a local spot basis.
By the same token, stations are
likewise causing furrowed brows
at webs by their mounting re-
fuzal to clear time for network
film and kinescope shows, Among

Station Snafus,
Butcheries Dog
Kine's Tracks

Multi-Spots, Wrong
Time, Omissions

Burn Bankrollers

NEW YORK, Oct, 28. — The
butchery of TV shows which must
play important cities via kinescope
route has proved so heavy that a
number of key bankrollers are
openly rebelling. Besides the
lessened impact from kine film,
they are het up about the repeti-
tion of snafus in outlving areas,
some of which are hard to believe
are unintentional and done only
thru innocence,

Some of the evils being faced
are double, triple and dquadruple
spotting practices by some sta-
tions; placing in wrong Ltime slots:
airing of the incorrect kine; omis-
gion of use altogether: elimination
of commercials; use of kine as a
means of selling local spot an-
nouncements and use only of por-
tions of a program, with key por-
tions cut out.

Spot Check, Ine.

Adverlisers and their agencies
have a tough time keeping up with
abuses, hf st top outfits are sub-
scribers to the service of Spot
Check, Inc., TV checking =ervice
operated by Hardie Frieberg,
which uses disabled war vets in
all TV cities to keep tabs on shows,
{Continued on page 11)

COAX CUTS THE

the bankrollers involved to date
are Bigelow-Sanford, A, C. Gil-
bert, Homa Wine, Pure 0il Com-
pany, Manor House Coffee, Arthur
Murray Dance Studios, Doeskin
Tizsues, Gold Medal Candy,
Sheaffer Pen, General Mills and
Procter & Gamble (P&G).

The stations' angle, in what may
develop into a real tug of war
with the webs, is based purely on
dg]lars and cents, and is found
predominantly in one-station and
two=-ztation markets thus far. It
derives from the simple fact that
if they turn down a film show on
a network basis, and the sponsor
needs the market badly enough,
the station will get the business
on a spot basis,. ©On a network
basis, liguring in the free hours
given the web, a station gets from
20 to 30 per cent of the sponsor's
fee; on a spot basis, it keeps about
70 per cent. The latter figure is
based on a 15 per cent agency
commission and 15 per cent sta-
tion rep fee.

Both the P&G and General
Mills business is in addition to
current web commitments on ABC
for the Beulah and Lone Ranger
shows respectively, both placed
thru Dancer-Fitzgerald-Sample.
It is known that several stations,
which refused te take the shows

Johnson Wax
Buys “Starlight
Theater” Show

NEW YOREK, Oct, 28 —Johnson's
Wax this week purchased Star-
light Theater, a CBS-TV package
now off the air, for slotting in the
8-8:30 Thursday night time to
alternate with Burns and Allen.
The slot is now occupied by The
Show Goes On, sponsored by Co-
lumbia Records, which had been
pressuring the parent company to
get out of its video commitment.

Johnson's expects to sign top
thesping talents to star in the
dramatic show. Needhan, Loulis
& Brorby is the agency.

BUCK

P

Video's Top Spotters

More Kine

NEW YOREK, Oct. 28.—Just how
the current coaxial cable set-up
prevenls important sponsors from
petting full returns on their heavy

TV investments is dramatized by
a special survey made by The
Rillboard. The inability to clear
live wversions of their shows in
kevy markets has a number of
major bankr u].lers who have hefty
investments in their TV shows up
in arms, But there's little fh
can do about it.

Hardest hit, of course, are spun-
sors on the DuMont and ABC-TV
webs, which is what prompted
those two networks to file their
recent complaint with the Federal
Communications Commission
(FFCC). However, CBS also has
had -its troubles in this direction.
At this moment the web has a
half-dozen “if* orderz for the
10:30 p.m. Tuesday period, the “if*
concerning the clearance of sta-
tions. Four is the best the net-

work reportedly has been able to|

do.

Few NBC Problems

There are few such problems
disturbing execs at NBC, but even
that network "has had a couple of
touchy time slots. The Garroway
at Large show for Congoleum, for
example, has 22 kinescope outlets
to 29 live, because it is bucking
CBS's Celebrity Time, which takes
only gix kines with its 30 live,
FPeter Paul's Hank McCune show,
on NBC, has only 12 live to 11
kine stations, while Armstrong's
Cirele Theater takes 10 kine sta-
tions, altho it has cleared 33 live,

At CBS, the expensive Westing-
house Studio One show is forced
to take 20 kine cities in addition
to its 31 live outlets; Its opposite
number at NBC, the Robert Mont-

Than Live

Eomery show, flso has 31 live
stations but has no kine cities at
all. American Tobacco's This Is
Show Business uses 29 kine cities
with it 23 live clearances, Ameri-
can Safety Razor's portion of The
Show Goes On uses 21 kine mar-
kets with its 15 live. Nash-
Kelvinator's Morton Downey show
has to take as many kine as live
jcities, with 13 of each. The
¥|$25,000 Prudential production,
Family Playhouse, is seen In only
12 rcities because owners of the

them shown via kine,

ABC Siwch
At ABC, Dodge's high-priced
ANTA program, Showtime, USA,
has only nine live outlets to its
27 kine, - Pharmacraft’s Chico

sponsor will not permit more on
that basis. Chrysler's Treasury
Men in Action has 16 kine cities
to its 20 live, Bendix's Chance of
a Lifetime takes 19 by kine to 14
live. And Phileo's hour-long Don
McNeil show has 10 kine cities in
addition to its 18 live,

At DuMont, the food stores'
Star Time production airs via kine
|in 17 cities, only 11 being cleared
live, Arthur Murray's big-name
variety show is seen live on four
web outlets, via kine on some 14
others, and has resorted to spot
buy (using the kine film) on an
additional 13. The drugstores’
Cavalcade of Stars and Cavalcade
of Bands shows have only 13 live
outlets each, with six more wvia
kine, Kaiser-Frazer's Ellery
Queen alrer gets a live outing in
only nine markets, iwo more hav-
ing been added via kine, altho the
sponsor frowns on its use,

properties used refuse to permit,

from the network, accepted them
directly from the agency on a spol
basis. They are in these cases,
however, paid only the same rate
they would get from the web, and
must also give the agency the
same long-time rate guarantece
given by ABC.
B-5 1o Spols )

Bigelow-Sanford, however, has
Zone over entirely into spot buy-
ing, Using the film features for-
merly aired over CBS by Inter-
national Silver, the carpet firm at-
tempted to buy time on the same
web. However, CBS reportedly
could clear only four cities, so the
spo: ar has gone out itself to
clear stations on a spot basis thru-
out the country.

A C, Gilbert, facing the same
problem, bought a 15-minute
film package tailored for it b
Transfilm, Inc, called Boys' Rail-
roadd Club, which tees off today
{28) on some 60 Etatmns all bought
via spot,

Homa Wine is supplementing
its NBC coverage for its film
show, Party Time at Club Roma,
with spot bays in cities NBC can't
clear, Roma, however, insists on
the same time slot in each city, so
is buying into competitive stations
directly opposite NBC affiliates
which say no.,

Arthur Murray, which airs live
on six DuMont web stations, also
has 27 kine outlets, many bought
on a spot basis, This deal is said
to have been made with DuMont’s
okay to give the sponsor & new
hour outlet and the chance to
make a kine of the show. This is
only one example of webs relax-
ing their ban on sellmg kines else-
where when they can't clear suf-
ficient stations. ..!Lnuther is NBC's
Who Said That?, bankrolled in
various markets by Pure Qil and
Manor House Coffee,

NO BULL! RADIO
SELLS LIVESTOCK

DETROIT, Oct. 28. — Radio
can do a quicker and cheaper
job of selling livestock than
the traditional auction sale,
farmer William W. Crapo, of
Swartz Creek, Mich., found
out. Crapo had 24 registered
Hereford cattle to sell, and
bought 10 spots on John Mer-
rifield’s Farm Story on WWJ,
Detroit, The first two spots
sold all four of the bulls, while
the rest disposed of the 20 fe-
males plus half a dozen other
. cattle he had not listed, at an
average price of $375.

Crapo iigured up that the
WWJI spots cost him an aver-
age of $5 a head to sell the
stock, while an auction sale
would have averaged 5100 a
head, and he got a valuable
new mailing list as a bonus.

Wi

road with candy under one arm

Ruthrauff & Ryan.

27, in addition to the nine live

up the cold hearts of the stallon managers.

YA GOTTA HIT THE ROAD
TO WOO TELE STATIONS

NEW YORK, Oct. 28.—Always a hardy perennial in the
music business, the song plugger is making his debut in TV
under another guise—the program plugger,
large number of one-station and two-station video markets,
agencies have begun to woo stations in those cities, when the
network carrving their shows can't make further progress.

Agencies now are sending their top sales execs out on the

Because of the

and flowers in the other to open -
Oné such agency is

Faced with problem of gelting kines on TV for ANTA'S -
Showtime, USA program for Dodge Motors, the agency-assigned
Veepée Tom Slater to hit the road, Armed with kines of the
program and a presentation, Slater covered the country from
one eénd to another and came back as happy as a suitor whose
proposal had been accepted, He had comvinced over 10 ABC

+ stations that the show would be the answer to all their Sunday
night programing problems, bringing the total of kine outlets to

outlets,

® Continued from page 1

film and kine shows in order to
get thr same business on a spot
basis.

These factors, among others,
find =everal bankrollers, who
entered the medium this fall with
high hopes and big budgets, tak-
ing another look at the entire
picture when their first cycles run

TVA Chief on
Tour To Seek
Strike Club

NEW YORK, Oct, 2B.—George
Heller, national execulive secie-
tary of Television Authority
(TVA), this week left for Chicago
and Los Angeles in search of a
big stick with which to club the
networks into submission,

Heller will ask that the TVA
membership in the two cities em-
power him to call a strike, and
thus follow the example already
set by the New York members of
the recently organized video per-
formers’ org. It is expected that
such an expression of support will
be forthcoming without any dif-
ficulty.

Tho the networks have now
agreed to pay TV entertainers in
accord  with the length of the
show, rather than one single fee
regardless of its duration, Heller
still intends to jack up the wage
offers made by the video broad-
casters, He feels that, only if he
has the power to call a strike, can
he convince the webs that the

must hike their salary proposals.
Indications are, however, that the
union and the TV netlworks are
not as far apart as might be sus-
pected.

Wisconsin Law

Stymies Pen

Firm's ABC Giveaway Shows

NEW YORK, Oct. 28.—Sponsor-
ship by Parker Pen Company of a
package group of several ABC ra-
dio ghows, as part of a big pre-
Christmas splurge, was stymied
thiz week by the opinion of the
Wisconsin attorney general classi-
fying radio giveaways as lotteries.
Parker had planned to pick up

the basic part of the deal, but since
the pen firm's headquarters is in
Wisconsin, it had to back down
from the buy as bad public re-
lations ig its own backyard.

ABC, meanwhile, will announce
at the beginning of Stop the Music
that no calls will be placed to Wis-
consin, and affiliates are being
urged to continue carrying the
show as “entertainment,"” preced-
ing its alring with the same an-
nouncement. However, Walter
Damm's Milwaukee Journal sta-
tions WTMJ and WTMJ-TV, will
not air either the AM or TV ver-
gions, and this week decided 1o de-
lete four other shows as containing
the same elements which caused
Stop the Music to be lﬂbna;}ed a
lottery.

New shows tossed olf are Cham:e
of @ Lifetime, Arthur Godfrey and
His Friends, Break the Bank and
What's My Name. Chance will be
replaced by the Wayne King show,

T AT, 3
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j gpart of ABC's Stop the Music as|
Marx show has seven live outlets|
and uses but 11 kine because the|

Sundays at 5; Name will be re-

at 7; Four-Star Revue will take
over for the Godfrey stanza at 7
Wednesdays, and Stop the Music's
TV wversion will be replaced by
The Show Goes On and Burns and
Allen,

Meanwhile, the ANM Stop the
| Musie was planning a hvpo in the
form of 580 exira pieces of loot
weekly, A new feature of the
show will be the *all-America
call,” which calls for two cut-outs
from the network by the 295 sta-
tions carrying the show, with each
outlet placing calls to listeners
within each station's bailiwick.
Except in Wisconsin, of course.

ABC Wooing Esquire
To Move ‘Camera’ Seg

NEW YORK, Oct. 28.—ABC this
week was reportied pitching at Es-
quire shoe polish to move its Hold
That Camerd TV show over from
DuMont. Esquire picked up the
tab only a few weeks ago, bul is
reported anxious to get more sta-
tions than DuMont has been able
to clear.

The show now airs at 8:30 p.m.
Fridays.

placed by Luxr Theater Mondays,

Payoff, Chisel Move.Into TV
As Time and Freeze, Squeeze

out, not too many moons hence.
They then will weigh the
migraines they are suffering with
the desirability of hanging thru
until the industry, with an assist
from the Federal Communications
Commission (FCC), can straighten
itself out.

MNasty Word
That nasty word, “payola,” long
a byword in the music business,

has begun to be heard openly in
the video market in recent weeks,
The position of the TV stations
vigs-a-vis the networks is the
strongest it has ever been, due to
the tremendous number of shows
fighting for airing in one-station
and two-station markets. Talk
is that some station managers can
be “persuaded” to air shows if the
right consideration is shown.

Elsewhere on this page, The
Billboard has rounded up various
aspects of the eritical situation
facing the TV Iindustry. These
indicate that a move is already
under way by important sponsors
to by-pass the networks entirely
in favor of getting their shows into
essential markets wvia spot buys.
They also show that some stations
are taking further advantage of
the situation by rejecting, for
what seem good and sufficient
reasons, programs aired over the
networks by film or kinescope, and
then turning up with the same
programs placed on a spot basis—
which means heavier revenue,

F].u-;_;nrﬁ Used
This difficulty in even getting

network affiliates has given rise to
such unique by-products as the
show-plugger, who makes the
station rounds seeking to plant his
kine on the air.

the story noting top-caliber shows
which must take meny i not
most of their cutings via kine.
Finally, even if a sponsor is
lucky (or smart) enough to get

he has no guarantee that he'll get
what he's paying for. Abuses or
kine showings have become 50
‘numerons that merely listing them
is a stagpering chore. '

Where, how or when the situa-

be predicted. But one prediction
is safe: Unless something drastic
happens socon—unless fires

video's biggest money year may
peter out before it has .run its
COUrse, 7

Agency, Brass Set
Discussion Over

'What's My Name'

NEW YORK, Oct. 28—Sullivan,
Stauffer, Colwell & Bayles has
called a meeting for Monday (30}
of the What's My Name? show
and the program’s packagers, Lou
Cowan and Ed Byron, to discuss
production problems which are
limiting the program’s impact,
The agency is acting for Speidell,
the sponsor of the Monday even-
ing 8-8:30 presentation which is
on NBC-TV,

The situation has deteriorated
g0 much backstage that few of the
prinecipals involved in the program
even speak to one another, At the
Monday confab the agency will
move to solve the problems.con-
fronting the show, or else take
drasiic actions.

kines, much less live shows, on.

Just how bad,
Y | the situation is may be seen from

a kine on the stations he needs;.

tion will be remedied cannot now:.

are
| lighted under the right "people—
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most popular programs

| N Hope you won’t mind our telling you something you’re

used to hearing by now. We hate to keep bringing
this up so often, but it’s 8 of the top 10 again, both
day and night, in the fall season’s first ratings*

All our top shows weren’t even back when these were

rated. Next time they’ll be in there too. C B S
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South America, Here Comes Video;
U. S. Firms Plan Latin $ Invasion

Cuba, Brazil Sked Two Stations; Mexico,
Three; Equippers Apply for Licenses

NEW YORK, Oct. 28.—A con-
siderable number of important
American advertisers who sell to
the Latin-American market are
already making plans to divert
some of the advertising funds into
TV stations opening up around the
hemisphere. Both Zenith and
Phileo are likely to make early
entry into this field, with other
firms considering such a move, in-
eluding Colgate, Procter & Gam-
ble, Sterling Drug, Westinghouse
and General Electric.

Seven tele outlets probably will
be airing before the year is oul,
including two in Cuba, three in

THEATER TV
WINNING NOD
IN CHICAGO

B&K’s Experiment
Draws Crowds, Okay

Notices in Press |

CHICAGO, Oect. 28 —Theater
television has recovered from &
dismmal start here four weeks ago
and now is getting better crowds
and a good press. Balaban &
Katz is experimenting with live
secreenings of Illinois home games
in the Loop State-Lake and the
South Side Tivoli.

The State-Lake's announced at-
tendance for the Illinois-Ohio
game, opening the season, was 900,
Wisconsin-Illinois drew 1,180, and
the Illinois-Washington contest a|
week ago, 14000 Tivoli has
straggled along with 280, 300 and
400, Admission is §1.20, and cus-
tomers car stay for the regular
movie,

Fush Theater TV

Bob O'Brien, secretary-treas-
urer of United Paramount The-|
aters, said he will push for 200
more theater-TV installations next
year, and hopes to bid for the
World Series. O'Brien viewed the
first half of last week's game at
the State-Lake, and the second
half at the Tivoli.

State-Lake uses Paramount's
guick-drying film, with screening
running about 60 seconds behind
actual play.

On the first game the theater
lost the sound part of the time,
and the picture for most of the
second half. The picture was
fuzzy, and the whole affair was
a flop. But last week the picture
was clear and there were no me-
chanical failures. Audience was
enthusiastic. The Tivoli, using
direct-view RCA projection sys-
tem, had an excellent picture.

WNEW Hunts

Fem Jockey
For Sundays

NEW YOREK, Oct. 28—WNEW,
New York, Is looking for a dame
disk jockey to take over its Sun-
day night airing of Milkman's
Matinee, its midnight to dawn
platter show. That's the night
Art Ford, who does the show the
rest of the week, is off, with Dick |

Pack tryving to get a fem for a
milkmaid’s matinee stanza.

The search is part of a late
hour revamp Pack now has under
way., On the theory that the
10 to 11 p.m. slot represents a

Mexico and two in Brazil. In ad-
dition, a fourth Mexican TV sta-
tion application is in for Tijuana,
Just south of the California border,
and three more firms in Brazil are
eager to get into the medium.
Equipment manufacturers here
also are negotiating with TV li-
censees from Argentine, Venezuela,
Puerto Rico and Colombia.

First in Cuba
The first Cuban station, owned
by Union Radio, opened Tuesday

J24), with lots of hoop-la, and the

nation's president, Carlos Prio
Socearras, headlining the cere-
monies, The second, CMQ-TV,

owned by Cuba's top advertising
exee, Goar Mestre, will be air-
borne the end of November, on
time for the start of the winter
baseball season, and will air from
6 to 11 p.m. nightly. Both outlets
will carry the games, which are
plaved nightly and Sundav after-
noons, and are selling out $30,-
000 each for the season's rights.
CMQ-TV has a local beer and cig-
arette firm lined up to split spon-
sorship.

Films on Top

Both Zenith and Phileo, which
bankroll audience participation
shows on CMQ's AM outlet, are
planning to simulcast when the
tele station gets rolling. Cuban
retailers have some 15,000 sets in
stock, and most will probably be
installed by the end of the year.
Lack of trained servicemen is one
problem holding up installations.
The cost of sets is another, a 35
per cent import duty bringing av-
erage set costs to between $450
and $500, a big bite for the aver-
age Cuban citizen. Other sports
certain to be bankrolled are box-
ing bouts, jai lai and wrestling.

Use All UHF,

FCC Advised:
Strat’ Rappe

WASHINGTON, Oct., 28. —In-
dusiry pressure on Federal Com-
munieations Commission (FCC)
to throw open the entire ultra-
hima-frequency (UHF) band to
TV mounted this week as the
agency wound up a second week
of allocations hearings. Doubts
expressed about the feasibility of
stratovision also featured the
week's testimony.

Network officials and & rep-
resentative of the Communica-
tions Measurement Laboratories,
Inc., urged the Commission to turn
over 70 UHF channels to video,
rather than the 42 proposed by
FCC. These views echoed those
expressed during the first week
by Television Broadcasters Asso-
ciation (TBA).

William Lodge, representing
CBS, commented that the web's
tests of stratovision have heen
largely unsatisfactory. He said
CBS is finding the picture quality
poor in comparison with those tele-
cast from land stations. Similar
testimony was presented by Dr.
Thomas T. Goldsmith, represent-
ing DuMont. Goldsmith added
that the high cost of stratovision
facilities is a deterrent to the
medium, “Further experimenta-
tion is in order,” he said.

250G Castle Suit
Vs. Ed Sullivan

strong time for radio to
viewers away from TV, WNEW
is initiating an hour across the
board for jazz, to be spieled by
Al {Jazzbo) Collins. This is the
first time the station has scheduled
a regular jazz series, sticking to
strictly pop stuff otherwise,

Another change also may be
made in Music Till Midnight H'I!
to 12 pm.), via the addition of!
a commentator,

Bergen Film for TV

Edgar Bergen show will be
filmed by Jerry Fairbanks for

tele airing Thanksgiving Doy via |

CBS-TV as Coke's special turkey

day video show. Half-hour show |

will mark Bergen's first TV nct
appearance.

lure |

CHICAGO, Oct. 28.—Mrs. Irene
Castle Enzinger, former dancing
star, who now devotes her time
to her huszband and to the wel-

| fare of stray animals, filed suit

here for $250,000 against Ed Sul-
livan, charging he used an old
movie of her and her [irst.hus-
band, Vernon Castle, without per-
mission, CBS and Ford Motor
Company, Sullivan's sponsor, are
ro-defendants.

The suil charges invasion of
privacy and use of her property
without consent, Mrs, Enzinger
zaid she bought the film,
Whirl of Life, for sentimental
reasons after Castle's death in
1015, Sullivan borrowed the film
for a stageshow in 1936, and made
a duplicate which he used on TV
last March 12, she charges,

The |

e p g e o —

Programing in the Latin coun-
tries likely witl stress sports and
local shows, with American film
distributors able to count on heavy
business for Western flms and
cartoons. CMQ-TV is planning
a long diet of such films, and is
now deciding whether to air them
gilent, with a commentator ex-
plaining action, or to cut him in
over the English sound track. Typi-
cal time charges are likely 10 run
around $300 to $350 per hour, ex-
clusive of rehearsal time. A minor
complication in Havana is that
Miami's TV shows are received
there easily, and even New Or-
reans, 200 miles away, can usually

(Continued on page 11)

AFRA Preps
Strike Vote

On Pay Issue

Webs’ Counter-
Proposals Held
Unsatisfactory

NEW YORK, Oct. 28. — The
American Federation of Radio Art-
ists (AFRA), unsatisfied with the
counter-propesals made by the
networks, was this week preparing
for a strike vote at a membership
meeting Wednesday (1). Only a
better offer at a negotiation ses-
sion on Tuesday (31) will change
the score.

The wehbs have offered perform-
ers a 5 per cent hike for sustain-
ing and commereial shows, and
local announcers a minimum of
$100 weekly—and in the event
| they are making more now a $7.50
hike instead. These proposals are
| unacceptable to the union,

AFRA has asked that radio art-
ists receive sustainer-commercial
parity, be limited on doubling, and
that newscasters get higher fees.
For its announcers, the union asks
that the “onerous' recapture clause
be omitted from the contract. This
clause allows the web to take back
an amount of money eqqivalﬂnt
to the staff fees when ifs an-
nouncers are working a commer-
cial show. The webs are also ask-
ing that announcers work exclu-
sively for their affiliates.

Tho AFRA started negotiations
by endeavoring to work out one
agreement for its announcers in
the maijor cities, the webs have
refused to dicker on any such
basis. Confabs are now only be-
ing held for New York announcers.
AFRA, however, expects that,

POPULARITY BATTLE ON

Old Video Toppers
Skid in Ratings

NEW YOREK, Oct. 28.—The
entry of new high-powered video
shows this fall may be a great
boon to televiewers, but it's a ter-
rifie pain to shows which copped
top rating honors last season. A
special Videodex survey, made for
The Billboard by Jay & Graham
Research, Inc., shows every one
of the top 10 TV shows of last
April has taken a rating to tobog-

| gan this fall, dropping an average

of about 10.5 points each in the
October ratings. In fact, two of
these 10 have fallen below their
new opposition, while a third has
had its rating equaled. :

Both Stop the Music (ABC) and
The Goldbergs (CBS), which rated
seventh and eighth, respectively,
last April, have dropped below
shows pitted against them this fall.
Groucho Marx (NBC), with 27.6,
topped Stop the Music (27.5); Mu-
gical Comedy Time (NBC), with
24,5 is ahead of The Goldbe. js
(24.4).

Godirey Top Flopper
Stop the Music likely will find
the going even tougher in the fu-
ture, when the new CBS Burns

'and Allen show's ratings will be

felt. Ewven Milton Berle, who
dropped 7.5 points by October
without any additional tough com-

petition, will be up against a
rougher fight in the future, now
that CBS has added the expensive
Prudential Family Playhouse.

The two shows to take the big-
gest header were Arthur Godfirey's
two CBS stanzas, Arthur Godfrey
and His Friends and Talent Scouts.
Friends skidded 159 points, fac-
ing NBC’s potent Four-Star Revue,
while Talent Scouts dipped 14.3
points against wvirtually the same
non-stellar opposition it had last
spring.

Another big header was taken
by Ed Sullivan's Toast of the
Town (CBS), which fell 11.5 points
from its spring status. This new
rating was based on the battle giv-
en it by NBC's Comedy Hour, and
was noted an the basis of the
weakest rating of the NBC four-
ply star grouping, that chalked up
by Bobby Clark for Frigidaire.

Even ABC's Lone Ranger, which
had no real network opposition in
its 7:30 p.m. Thursday slot,
dropped 9.9 points from its spring
rating. Frank Sinatra's new CBS
show has already cut into NBC's
Show of Shows, with additional
Saturday night competition likely
to develop from DuMont's cover-
age of Madison Square Garden

events.

whatever pattern is set here, :w_ill
be applied to other important cities
thruout the nation.

Election Pitches

For Sponsorship
Made by NBC, CBS

NEW YORK, Oct. 28.—CBS this
week was pitching strongly to get
Chevrolet to buy radio coverage
of the election results on its fa-
cilities on November 7 in the face
of heated competition by NBEC.
The latter web, however, has been
unable to clear time after 11:15
p.m., and unless it can change
the minds of its affiliates, may be
out of the picture.

Barry Sets Deals
With 2 Film Firms
For New NBC Show

NEW YORHK, Oct. 28.—Bud
| Barry, NBC's AM program vee-
pee, this week set deals with two
| Hollywoed film firms fto use
| dramatized excerpts from new
films on the upcoming Big Show.
One was set with Warners for its
new film, Breakthrough, and the
other with Stanley Kramer for
Cyrano.

Jose Ferrer will play his Cy-
rano part on the first Big Show
airing. Frank Lovejoy, Warner's
new star, will do a bit from his
role in Breakthrough on the second
stanza.

— e el Ty i e
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HOW SHOWS

STACKED UP

ON APRIL TV AND NOW

NEW YORK, Oct. 28—Following is a breakdown of the

comparative ratings of
showing the difference
tober, The Videodex charts,

last spring's top 10 television shows,
between their ratings of April and Oc-

developed by Jay & Graham

Research, Inc., for The Billboard, show how the sironger
opposition this fall has cut into shows which formerly had few

compelitive worries,

Part |

Top 10 Shows and Ratings
{ April)

1. Milton Berle, NBC, 66.0

2. Talent Scouts, CBS, 54.3

3. Godfrey and Friends, CBS5,
49.6

4. Toast of Town, CBS, 46.5

5. Phileo Playhouse, NBC, 39.1

6. Kraft Theater, NBC, 38.4
7. Stop the Music, ABC, 37.8
8. The Goldbergs, CBS, 35.6
9. Lone Ranger, ABC, 35.6

10. Saturday Night Revue,
NBC, 346

Top 10 April Shows
and Fall Ratings

1. Milion Berle, NBC, 58.5

2 Talent Scouts, CBS, 40.0

3. Godfrey and Friends, CBS5,
33.7

4. Toast of Town, CBS, 35.0

5. Philco Plavhouse, NBC, 31.5

6. Kraft Theater, NBC, 28.6

7. Stop the Music, ABC, 27.5

8. The Goldbergs, CBS, 24.4

9. Lone Ranger, ABC, 25.7

10. Saturday Night Revue;
NBC: Jack Carter Show,
26.3

Show of Shows, 30.6

§ o — i —

B e T —,

Opposition and Ratings
{ April)

Command Post, CBS, 2.1
Court Corrent Issues, DulM, 1.1

Voice of Firestone, NBC, 9.5
Al Morgan, DuM, 6.9

Believe It or Not, NBC, 12.9
Easy Aces, DuM, 1.4
On Trial, ABC, 1.4

Supper Club, NBC, 16.3
Chicago Mystery, DuM, 4.2
Think Fast, ABC, 1.6

Fred Waring, CBS, 17.8
Windy City Jamboree, DuM, 4.2
Your Witness, ABC, 3.6

Toni Twin Time, CBS, 13.3
Plainclothesman, DubM, 9.7

Show Goes On, CBS, 11.1
Once Upon a Stage, NBC, 5.5

Filrmmn Theater, NBC, 8.3
Wrestling, DuM, 7.9

No network opposition

Ken Murray, CBS, 16.5
Dinner Date, DuM, 3.5
TV Teen Club, BC, 117

Part 1l

Current Opposition
and Ratings
Sure as Fate, CBS, B2
Court of Current Issues, DuM,

1.7
Game of the Week, ABC, 3.9

Voice of Firestone, NBC, 12.6

Al Morgan, DuM, 9.4

Mysteries of Chinatown, ABC,
7.3

Four-Siar Revue, NBC, 22.6
Film, ABC, 21

Comedy Hour (Frigidaire),
NBC, 24.2

Rhythm Rodeo, DuM, 2.1

The Ruggles, ABC, 6.6

Fred Waring, 18.4 =
They Stand Accused, Dul, 1.0
Film, Preface to Life, ABC, 3.0

Don MeNeil, ABC, 163
Starlight Theater, CBS, 12.0
Famous Jury Trials, DuM, 10.4

Groucho Marx, NBC, 27.6
Show Goes On, CBS, 127

Musical Comedy Time, NBC,
24.9

Wrestling, DulMl, 8.3

On Trial, ABC, 3.2

Mo network competition

Ken Murrav, CBS, 243
Country Styvle, DuM, 4.9
TV Teen Club, ABC, 10.8

Frank Sinatra, CBS, 19.5

Mad. Sq. Garden Rodeo, DuM,
15.9

Pro Football, Cleveland-Pitts-
burgh, ABC, 8.6

e [ o
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to a sales-minded ad manager

to an ad-minded sales-mmmger

apasbaivictory CEIMe

The new KATE SMITH SHOW
—("()S]S you less than !¢ per sules

demonstration inside the home

—costs vou less per
thousand women viewers
than the average full page
ad noted m leading

women's magazines

—reaches over 10 times more
homes than the average du}-‘lime

WOMan s program

THE KATE SMITH SHOW

on NBC Television

(Source: The U. 8. Television

Aundience. American Research Bureau,
Octvber 1-8, 195t}

|
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VIDEO GOES TO COLLEGE

Michigan U-WWJ-TV Sets

Courses Over Television

DETROIT, Oct. 28. — Formal | academic hour credits

university courses over television
will become a fact for the firsf
time November 4, over WWJI-TV,
according to Garnet Garrison, di-
rector of television for the TUni-
versity of Michigan (UM). ?ngw
program will include formal regis-
tration of studenls or listeners,
with award of a certificate of par-
ticipation at the end of the course.
Present plans do not allow formal

Editors Sluff
AM, Favor TV
Where It Ain't

Station Men See
Deliberate Move
By Publishers

By Jerry Franken

NEW YORK, Oct. 28.—Criticism
of radio editors who, altho they
cover the field in non-TV areas,
insist on devoting a major portion
of their columns to TV news and
comment, i3 growing. Major
gquawkers are managers of the
AM outlets in these cities who
argue that this sorl of coverage
by radio editors is comparable to
a local sports editor covering noth-
ing but cricket matches in Tas-
mania.

Position taken by t}:E broad-
casters is that a certain amount
of coverage should be given to tele
news, even if the daily involved
publishes in a non-TV area, But,
they argue, over-emphasis on TV
in such areas is dereliction of
duty by the editors, on the simple
theory that either readers can't
see programs being discussed or
buy sets—or if they buy sets, use
‘B

Statior managers, in some in-|

stances, offer the off-the-record
eomment that this attitude, in part,
may be traced to publisher pres-
sure, in a move to make it that
much tougher for their broad-
caster competitors.

In any number of instances, sta-
tion men say, persistent reference
to TV has stirred up “unrest” in
the ranks o local radio adver-
tisers, and evidences of discontent
on the part of listeners with the
lack of TV service,

Another charge made by sta-
tion managers is that some pub-
lishers may be figuring that, by
constant references to TV, they
will be able to stir up advertising
from set manufacturers and deal-
ers. In any event, the broad-
casters point to repeated instances
of a four-to-one and five-to-one
ratioc in favor of TV as against
radio in the columns and ask,
“What kind of news coverage is
this?*

CBS Sells
Galen Drake

To Sonotone

WEW YORK, Oct. 28—CBS-AM
this week sold Galen Drake to the
Sonotone Company for delivery
January 6. The commentator will
be on 2:30-2:45 Saturday after-
noons.

When Drake goes network he
will give up his 11:15-11:45 p.m.
Starlight Salute stanza on WCBS,
but continue with the 5-5:30 WCBS
seg for the Housewives Protective
League. On his late evening pro-
gram Drake will probably be re-
placed by Stan Shaw who used to
do Milkman's Matinee on WNEW,
MNew York.

Juicer Wants Qut
On G. Moore Show

NEW YORK, Oct. 28.—Nedicks
this week was trying to persuade
CBS-TV to allow it to escape from
its commitment to sponsor two
quarter-hours of the Garry Moore
Show, now on the web 1:30-2:30
p.m. across the board.

Not only does the client have
current distribution problems, but
the CBS-TV minimum network
requirements—20 siations—is too
strong a drink for Nedicks. Indi-
cations are that CBS-TV will give
Nedicks the out it desires. Weiss
& Geller is the agency,

A
| guarter century ago. While it will |

| of a research library, ete.

' courses wilk be selected on the basis

for such
work, following the precedent of
the usual adult education courses
given by the University Extension
Service, but the present initial
series is expected to serve as a
pilot for a plan for actual credit-
earning courses wvia video in the
future,

The UM-WWJI-TV education
program is the first formal course
in television, Previous programs,
notably one at Johns Hopkins Uni-
versity, while they have given
systematic  lecture series, have
made no formal attempt to enrnll
the listeners. The series is an ex-

periment along the line of pioneer
thinking in educations]l radio

be =erviced only by and thru |
WWJI-TV in Detroit at present,[
the program (5 to be made awvail-|

| able to other television stations i |
| other Michigan listening areas, and |

possibly  offered as
availability to NBC.

Program will run an hour on!
Sundays beginning at 1 p.m. Harry |
Bannister, WWJ-TV manager, has
guaranteed that the time will be
held available for the UM series
as long a= the university will carry
on, with some possibility of adding
other time if experience warrants.

Enrollment will be $2 for a 14-
week course in Man In Hiz World
—Human Biology, and $1 for a
seven-week course in Living in
the Later Years, Figure was pur-
posely set low to make it easy for
prospective enrollees to sign up
and determine the potential audi-
ence and interest in the course.
Enrolled listeners will receive a
weekly leaflet on the lesson of the
week, with reading lists and other
material that will not be available
to the unregistered listener,

Format divides the weekly hour
into three sections—20 minutes for
each of the two courses, followed
by a 20-minute tele-tour of uni-
versity activity — scenes on the
campus, special evenls, operation

network |

Other courses will follow the
present seven and l4-week series,
with a course on photography to
start at the end of December. Other

of experience gained in the first
lelecasts,

NBC FEATHERS
PAIR OF NESTS

NEW YORK Oct. 28—
WNBC, New York, which re-
cently set Mrs, Eleanor Roose-
velt as a daytime star, this
week hired another Hoose-,
velt. She is Edith, grand-
daughter of Theodore Roose-
velt, who will become pub-
licity assistant to Wini
Schaefer. DMiss Schaefer szuc-
ceeded Schuyler Chapin, now
on the sales staff,

Around WNBC, Edith Roose-
velt is referred to as the “He-
publican Roosevelt,”

Cottone Hifs
Fulton Moves

In KMPC (Case

Criticism of FCC
Hearings Reckless,

Sez Gen. Counsel

WASHINGTON, Oct. 2B.—Criti-
clzing Hugh S. Fulton, counsel for
G. A. Richards, for waging a pub-
licity campaign against the Fed-
eral Communications Commission
(FCC) with *a reckless disregard"
of facts during the Los Angeles
hearing in the Richards case, FCC
general counsel Benediet P. Cot-
tone late vesterday (27) declared

that “in the light of the cannons-

of professional ethies,” Fulton's ac-
tions “raised grave guestions.”

Cottone, recalling that he had
previously demanded Fulton to re-
tract “libelous and malicious as-
sertions,” issued hiz blast in an
eight-page statemen! which wound
up as follows:

“Mr. Fulton has ignored the de-
mands which 1 have heretofore
maﬁe upon him for retraction. In
view of the pendency of these
proceedings, whatever further ac-
tion is called for in this matter
must await the conclusion of this
case,”

Cottone declined to amplify
{Continued on page 11)

Short Scannings

Briel bul imporfant video news

Syndie Slides, Scripts

New wrinkle In tele show syn-
dication will be tried when Tele-
fex, Inc.,
of slides and seripts used on two
Los Angeles shows, Donna Fargo,
head of Telefex, feels shows would
have greater appeal if they use
local participants. Telefex spe-
cializes in rear projection slides

{and eguipment. Shows to be re-

leased in this manner include
KECA-TV's “Stop, Look and
Listen”" and KLAC-TV's “Tele-

teen Reporter.” Telefex intends
to create other shows, using this
process for national syndication.
Firm's equipment is used nation-
ally by ABC, and its rear projec-
tion slides have been used, in
addition to the above named
shows, on ABC's “The Ruggles.”
“SBandy Dreams.,” “‘Mysteries of
Chinatown,” “Hollywood Pre-
miere Theater,” “Marshall of Gun-
sight Pass” and “Chevrolet Thea-
ter.” -

Taxes on Tap

Two committees were prepar-
ing to pgo into action last week
to study the possible effect an
excess profits tax would have on
the TV industry. Following NBC's
lead in setting up such a group at
its Greenbrier convention, the
Television Broadcasters' Associa-
tion has named a similar five-man
body. Members include John A.
Kennedy, of WSAZ-TV, Hunting-
ton, W. Va., acting chairman;

Richard A. Borel WBNS-TV, Co- |

lumbus; George B. Storer, WSPD-
TV, Toledo; Jack ©O. Gross,
KFMB-TV, San Diego, and Her-
bert Levy. WAAM, Baltimore.

Williams Probes TV Pix

Elmo Williams, former REKO
film editor hired by Capitol Rec-
ords to head its tele-pix depart-
ment, this week left the diskery
on leave of absence. Williams is
currently traveling cross-country
for personal contact with TV sta-
tion men in an effort to discover
the type of film material they

GOLD ON THAT TV RANGE

Autry and Rogers Ride Hard; To

® Continued from page 1
tele, he will be pushed in films,
radio and via personal appearances.

Rogers Stymied
Rogers has been badly stymied

as far as getting his own films on
TV is concerned. A hundred one-
hour and five-minute full length
Westerns, featuring Roy, are owned
by Herbert E. Yates, of Republic
Pictures. Rogers has no piece of
them at all. Yates is fearful of re-
leasing the Rogers epics for TV
because he fears movie exhibitor
reprisals. Rogers, hims=elf, mean-

while, is loath to go into produc-|

tion of his own wvideo film series
because it is possible that their
value might be severly cut, when
and if Yates should decide to pile
the 100 full-lengith Rogers West-
erns on the video market.

Roy, however, doesn't intend to
let the video parade pass him by.

Betty Crocker TV
Saved for CBS
By Chi's WBKB

NEW YORK, Oct. 28.—General
Mills yesterday (27) finally set
its Betty Crocker film show as a
daytime TV feature on CBS. The
deal had been in the works for
several weeks, but was held up by
the web's inability to clear time
on WBKB, its Chicago affiliate.
The station finally agreed to take
the show on a delayed basis, =al-
vaging the business for CBS.

General Mills, if WBER had
not been cleared by the week-end,
intended to pull out of the CBS
deal and place the film in desired
markets on a spot basis.

The show will go into the 3:30
to 4 pm. time period on Thurs-
days, starting November 9, and
will add a second show at the
same time Tuesdays, starting in
January. Theagency iz Batten,

Barton, Durstine & Osborn,

He is planning to build the first
fem cowboy star in video in the
person of Dale (Mrs. Rogers)
Evans, In the works at present is
a TV film series called Queen of
the West, which Dale is making

with a company called Union Tele-
vision Corporation,

Helease of the first Autry wvid-
pic stirred considerable exhibitor

Goodyear May
Do CBS Drama
On TV in Jan.

NEW YOREK, Oct. 28.—With
Ceecil B. DeMille available to begin
work at the beginning of the year,
the probability is that Goodyear
will begin sponsoring an hour of
drama on CBS-TV Wednesday
evenings (89-10) in January. As
a by-product of that arrangement,
if it eventuates, the KEKudner
Agency, which submitted the show,
will snag the main portion of the
client’'s TV billings away from
Young & Rubicam,

The latter agency, however, has
not thrown in the towel, and this
week sent Everard W. Meade, its
director of radic and TV, to Akron,
Goodyear headguarters, to try to
sell the advertiser a big-time wva-
riety show. Goodyear may drop
the Paul Whiteman show on ABC-
TV Sunday nights (7-7:30) at the
expiration of its current cyvele.

Still to be cleared up, neverthe-
less, are DelMille's relations with
Television Authority (TVA), the
video union of which the American
Federation of Radio Artists
(AFRA) is a component. DelMille
is on AFRA's suspended list

WwWwWw americanradiohistorv cos

Build Range Rider and Cow Queen

indignation, but Gene
went before Allied States Exhibi-
tors' Association to plead his case.
His argument, and its seems to
have been well received by the
film men, is that (1) the TV films
actually help the Autry pictures
at the box-office by whetting the
kids' (6 to 60) appetites for West-
erns, (2) Western films never got
a break in the big cities in the first
place, and TV Westerns are dem-
onstrating that exhibs missed a
big bet by not playing them more

extensively in metropolitan cen-
ters,

The Autry TV celluloid is run-
ning around %17.500 per film in
production costs, They are cur-
rently sponsored by Autry’s radio
bankroller, Wrigley chewing gum,
on the TV webs, as well as by lo-
cal sponsors ln some markets,

Buddy Rogers Set
To Begin 5-Day
TV Series Soon

NEW YORK, Oct. 28. — Buddy
Rogers, who currently is doing
five AM shows on WOR, New
York, will shortly increaze his
chore for that station by doing five
IV daytime shows as well. The in-
creased load will require a com-
plete revision of his working sched-
ule, involving novel procedure in
recording shows,

New arrangement will e¢all for
Rogers to do his TV show live,
switch studios and then do his AM
show, The latter is now recorded in
advance, The AM show will then
be taped, with producer Nat Rudich
editing out loeal commercials and
then recording the show on wax
for syndication.

Meanwhile, Rogers's show this
week was bought by WIP, Phila-
delphia, to replace the Rudy Vallee
syndicated feature. It'll be =old
on a participating basis.

tries national release |

himsell

want. Capitol's “Bozo the Clown™
| series remains on the sales block.
Williams will return to Cap once
'the show is sold and further epi-
'sodes are needed to continue the
circus series.

 Tex, Jinx Sold Out

WNBT. New York, last week
fsold out its “Tex and Jinx" TV
‘show, airing nightly at 6:30, giv-
mg the station a sellout on iis
‘6 to 7 pm. “adult hour.” The
- shows, consisting of “Easy Does
It “Tex and Jinx" and two five-
' minute spots, one a newscast and
the other a weather report, were
| designed to compete with the
kid shows airing on other New
York TV statipns at that time.

Brains at Work

NBC last week moved ahead in
,its plans to set up a brain trust
to map its TV daytime serial fu-
ture (The Billboard, October 21).
Albert McCleery has been named
producer, and together with Caro-
line Burke, has been assigned to
this project. The web already has
been out making pitches at likely
sponsors for TV soapers,

' New Steele Pact

Ben Larsen., manager of WPIX,
New York, last week, tore up Ted
Steele's old contract aand pre-
'sented him with a new one at
| practically double his former sal-
arv. Steele's pact still had six
months to run, but Larsen said
the new deal was sparked by the
amount of business Steele has
brought in since he started his
across-the-board-three-hour-a-day
stint on the station last May.
Steele, who reportedly turned
down a big money radio-video
offer from NBC recently, has been
in the black on WPIX from the
beginning. His present participa-
tion sponsor package numbers 36
advertisers weekly, with a com-
bined gross of about §70.000,
Steele’s new contract gives him
Saturdays off.

In Blue Ribbons

Walt Framer. producer ol
| “Strike It Rich” on CBS, and
' Sumner RHRosenthal. merchandise

promotion expert, have formed
Show Promotions, Inc. (SFI). 1o
package “metwork caliber” audi-
ence participation shows for local
'radio and TV stations on a syndi-
cated basis. The SPI package,
which will be introduced on
“Times Square Holiday" and
“Yours for the Asking,” includes
script format, material, service
and gift merchandise for prizes.
The outfit will also provide prize
packages for existing shows, thru
its subsidiary, Prize Productions.

Meyers Resigns

J. Hobert Meyers has resigned
from NBC's legal staff to become
a partner in the Hollywood law
firm of Lillick, Gary & McHose.
Meyers, who leaves shortly, is
considered one of the foremost
authorities on copyright.

Spots

Pat Weaver, NBC-TV veepee,
is off to the Coast on a vacation.
He'll also gander {film studios
trying to get a deal on his new
dramatic series. . . . Jim Pollack,
formerly WPIX, New York, is
with the Henry Souvalne office.
. .. Kenneth Kear and Paul Maz-
tin are new members of the Ruth-
rauff & Ryan TV department.
Kear will be film and copy edi-
tor; Martin, TV art director. . . .
Edward Montagne, formerly of
Hollywood, is megging Halph
Bellamy's “Man Against Crime"
series on CBS-TV.

Peter Arnell iz the new pro-
| ducer of “Take a Chance,’' the
IHESI]E show featuring Don (Teeth)
Ameche. . . . Johnny Andrews
celebrated his 500th appesarance
last week on WNBT's “Easy Does
It.," Frankie Laine co-stars and
Alan Handley directs. . . . Clark
Dennis planed in from the Coast
October 29 and went on Ed Sulli-
van's CBS-TV stanza couple of

hours later. . . . Foley & Brock-
way is now repping Faye Me-
| Kenzie,

1]
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HIGHLIGHTS OF THE
HARBACH MESSAGE

NEW YORK, Oct. 28.—ASCAP Prexy Otto Harbach's letter
is not strictly a mollifying message to the members—it contains
some neal between-the-lines rebukes for the "Young Turks"
and others who stopped the Meyer plan. For instance:

“A committee had g plan

but it did not get unanimous

acceptance from a cross-section of members assembled to dis-

cuss it.”

And: “It {the recent distribution) shows what would have
happened to our members on anything approaching a 100 per

cent performance basis, which
anxious to vote for.”

some of our members seemed

“] Told You So™

Impfication in these statements is that the Meyer plan would
have avoided the severe and sudden reverses in the guarterly
checks, and that the 100 per cent performance plan which the -
yvounger elements in the Society originally plumped for would
have been far worse than the G60-20-20.

In effect, the missive implies, the wise old heads in the
Society were prevented from keeping things on an even keel by
the hotheads, who first wanted things 100 per cent performances,
and who then torpedoed the allegedly less hurtful Meyer plan in
favor of “the latest distribution (which) shows that there has
been too drastic a weakening of our distribution control. Call
it, if you will, the human element which we talk so often about.”

The letter concludes with expression of concern by Harbach
and the committee over the situation, and assurance of an all-
out try for “something at least approaching a solution.”

802 TO HUDDLE
ON AM-TV CUTS

500 Members Petition Confab
Over Critical Losses in Work

NEW YOREK, Oct. 28. — Upon
petition of more than 500 members,
Local 802, American Federation of
Musicians (AFM), has called a
special membership meeting ‘or
Monday (6) at midnight to thresh
over the critical employment drop
in radie and TV,

Both the exec board and the
rank and file are in accord on the
gravily of the problem, stemming
from staff displacement of single
engagements on commercial shows,
and the threat of records and tran-
seriptions to live music (The Bill-
board, October 21).

The radio and TV musiclans
have formed a committee and
formulated demands in a series of
unofficial confabs, They are going
to ask the exec board to draw up
a program in line with these
demands, to =zubmit the program
for membership ratification, and

then to present the local-approved
demands to Petrillo before he
opens negotiations with the net-
works,
pacts expire January 3l.

MNew Demands

The radio and TV tootlers -re
asking the following:

(1) Outlaw recordings from all
TV shows, This is the grand
gripe—the committee has marked
this one "“no compromise.”

(2) Plug the loophole in current
contracts under which staff musi-
cians can be and are exploited by
the networks on commercial jobs,
at a good saving to the producers
ane. a terrific loss in work to
single-engagement men and musi-
cians in toto. '

(3) Safeguard symphony orks
on the webs, The CBS dismissal
of its symphony ork is not only

= (Continued on page 18)

Europe Disk Trade
In Complete Switch

Rackmil Reports Continental Firms

Scheme To Land U.

NEW YORE, Oct. 28.—Decca
Records” Prexy Milton Rackmil,
who returned from a two-week
European business trip this week,
reports that an about-face has

occurred in the continental disk
markel. He reports that the
FEuropean diskeries now  are

hastily scheming ways and means
of landing American disk catalogs,
whereas as short as a few months
ago the situation was quite the
reverse,

Rackmil stated that the Euro-
pean diskers need the American
ties primarily because the United
Stlates is the only real major
disk market in the world today
and that the American markel is
an outstanding =zource of income
for the continental firms. He

Big 3 Pubs
Sign ASCAP

NEW YORK, Oct. 28.—Robbins-
Feist=-Miller, the big three pub-
beries, this week assigned tele-
vision rights to the American So-
ciety of Composers, Authors and
Publishers,

The big three was one of the
outstanding major pubbers who
held out apgainst the assignment
of their copyrights to ASCAP
for licensing.

S. Record Catalogs

points oput that the total record
business both in Enpgland and on
the Continent represenis between
15 and 20 per cent of the total
American business annually.
The Decca topper also pointed
up that the foreign manufacturers
currently need the American
catalogs as sources for information

{Conlinued on page 18)

The current AFM-web’

ASCAP MULLS REVISION
OF CLASSIFICATION PLAN

Changes Within

Framework;

May Get Justice Dept. Opinion

By Jerry Wexler

NEW YORK. Oct. 28. — Otto
Harbach, prexy of the American
Society of Composers, Authors
and Publishers (ASCAP), this
week sent out a-letter to writer
members to assure them that the
Society iz cognizant of the dis-
tfress  engendered thruout the
membership by the dislocations
of the 60-20-20 consent-decree

plan, (The Billboard, October
28).
The *letter indicated that two

possible amelidrations of the cuts
most writers took are in store.
One is the 12 per cent fund with-
held from the general pay-off for
catalogs “whose value . , . is not
reflected by . performances.”
The other is the increased survey
of performances (ASCAP's pro-
gram for logging key indie sta-
tions to get specialty and recorded
musiv inte the picture (The Bill-
board, October 7). However, as a
board member pointed out, the 12
per cent fund is not a relief fund,
but created for writers of tunes
which are important but don't get
heavy performances, As to the
expanded logging, it is expected
to have only a fractional effect
on the pay-off—the live com-
mercial network plug continues
to be the big yardstick,

Other Proposals

Various factions have been pro-
posing more radical. direct an

MGM 1ST WITH
SHOW ALBUMS

YORRK, Oct. 28—
MGM Records will be the
first disker: to actually hit

the stalls with an-album of
songs from the first two of
Broadway's major musical
scores of the new season,
Call Me Madam and Guys and
Dolls. Diskery has packaged
a four-disk album which will
contain the leading four songs
from each show, done by
some of the label's leading
artists — Billy Eckstine,
Johnny Desmond, Art Lund
and Russ Case's ork, with a
group of solo singers, in-
cluding Jack Carroll, Cece
Blake and Bonnie Lake.
Paclkapge iz being shipped
to be in record shops Mon-
day (30), and will first be
available in the long-play
medium, with 45-r.p.m.
albums to follow shortly.

AFM Takes in
Uke Players

NEW YOREK, Oct. 28.—Local
802, American Federation of Mu-
sicians (AFM), has extended its
jurisdiction to cover ukulele play-

immediate modes of redress.
Pinky Herman is pushing for a
reversion to the old plan until
something equitable can be
worked out. Writer directors say
thal no matter what, the old plan
will not be readopted, as a tem-
porary expedient or not Some
gquarters call for replacement of
the present plan by the Meyer
plan. discarded during negotia-
tions, Others call for retention
of the present plan with such
modifications as pegging the
“super dreadnaught” class at 1,000
points and keeping the differential
by reducing the rest of the “AA™
writers,

As the ASCAP prexy points
out, the Society is bound by the
consen! decree to use this plan,
which comes up for review in
three vears. None of the changes
described above can be adopted
without Uncle Sam's okay.

However, responsible spokesmen
indicate that the classification

Waxers Make
Counter Offer

i To AFRA Terms

NEW YORK, Oct. 28.—Diskeries
negotiating with the American
Federation of Radio Artists
(AFRA) this week put forward
a number of counter-proposals to
those suggested by the radio union.
Platteries, rather than settling
with AFRA on a scale based on a
rate per side, prefer a rate based
on 50 much per hour. Waxers
believe this would be a fairer
method of remuneration. Diskeries
also presented the thought that
there be two sets or rates or
minimums, a higher one for rela-
tively better-known singers, and a
lower one for general vocal work

(Continued on page 18)

committee may apply to the De-
partment of Justice for review in
the immediate future. It may
even be that the department was
sounded out informally this week
when ASCAFP reps visited Wash-
ington for the United Nations
Educational, Social and Cultural
Organization (UNESCO) copy-
right confabs. A meeting of the
writer board has been scheduled
for Wednesday to discuss possi-
bilities for remedying the inegui=-
ties.

"Madam™ Just

One Series of
RCA Mad Segs

Hutton for Merman
Sub Misses, All
Are Very Unhappy

NEW YORK, Oct. 28, — While
Call Me Madam will make nothing
but money for parent coi.pany,
Radio Corporation of America
(they angeled it to the extent of
£225.000, for which they Jot 35
per cenl of the stock), it has
proved a big pain in the wax to
the HCA Victor Record division.

To begin with, while RCA Victor
eventually secured the original
cast album rights (those rights
were not part of the $225,000
deal), they got all the cast except
Ethel Merman. As the show
turned out castwise il is, according
to most critics, 80 per cent
Merman and 10 per cent others,
This is calculated in the lrade as
giving Decca (which has Merman
under contract) a big edge in the
race for Madam album =sales.

In order to try to come out from
under, artists relations director
Manie Sacks then sold the record

(Continued on page 45)

OH, THOSE TEMPERAMENTS!

NEW YORK, Oct. 28.—The rise
of the music director-artists and
repertoire exec as an artist has
mushroomed Into a major trade
influence. The breed has been
credited with lifting the musical
' quality of the pop disks and with
'uncovering new talent. Also, and

Artist Disk Execs
Pep Up the Quality

al several top diskeries.

The several musical director
exec-artists have been serving as
springboards for new vocal as well
as instrumental talents. At Decca,
gsingét Don Cherry got his first
break via a couple of Victor Young
disks. Gordon Jenkins has used

ers. The New York chapter follows| very important, the rise of this|gueh new talenis as the Weavers,

many other locals thruout the|type of music man—exec and crea- | Ejleen
whiech have already|tive artist all in one—has created |

country
claimed the ukists.

Ia serious artists relations problem

Rodgers Charges TV Took
Liberties With “Small Hotel”

NEW YOREK, Oct. 28 —ClefTer
Richard Rodgers has asked his at-
torney, Howard Rheinheimer, to
investigate an alleged dramatie
use of the tune There's a Small
Hotel on the Sid Caesar TV show
without permission. Rheinheimer
has informed NBC of the alleged
misuse, which Rodgers says took
place on the Show of Shows two
Saturdays ago (14).

The musicomedy cleffer's action
is the first definite move toward
protection of dramatic rights in
tunes used on wvideo, tho music
tradesters say tunes are continu-
ally buin:g done on TV with a ram-

pant disregard for use limitations.
Under the blanket contract be-
tween the TV networks and the
American Society of Composers,
Authors and Publishers (ASCAFP),
TV'ers have only visual-voice
rights in ASCAP tunes. The pact
defines dramatic usage, for which
TV producers are supposed to ap-
ply to the publisher or wriler.

In practice, the webs have been
exceeding this grant, pubbers re-
port, and trick up tunes with cos-
tumes, scenery, production, dia-
logue, etec., without a by-your-
leave. A top ASCAP spokesman
told The Billboard the Society
knows of these violations, and has
been requesting the TV'ers to get
in line. How far the Society can go
in policing and enforcing the

= - i ——
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agreement nobody cares to say
now.

Bheinheimer, who represents
the eream af the production writ-
ers and estates, says he has had
plenty of complaints from his
clients on this matter, but Rodgers
is the first who gave him the green
light to do something about it. The
burden of enforcement will prob-
ably lie with the writers, because
pubbers figure to be indifferent to
the grand rights guestion; in fact,
the more production the tune gets,
the better the plug insofar as most
of them are concerned.

The Small Hotel case, it is re-
ported, involved not only using
the tune to advance a story line,
but an unauthorized change in the
lyric.

Wilson, Betiy Brewer,
{Continued on page [9)

Decca Skeds
Heavy TD Wax

NEW YORK, Oct. 28. — Decea
Records has set up a heavy record=
ing schedule designed to bring
Tommy Daorsey into the spollight.
The diskery is taking advantage
of the maestro’s extended wvaca-
tion to have him record both here
and on the West Coast in coming
weeks in double-dates with some
of the label's leading lights.

T. D. already has recorded with
Dick Haymes and Don Cherry. He
heads West early in November to
slice some sides with Bing Crosby,
and it is likely that he will also
share wax with the Andrews 5is-
ters,

Meanwhile, T. D. is recording
his first album as an orkster on
his own and is still making a
series of single diskings with his
own band.
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COLUMBIA GEARING TO
NEW INJECTION MOLDS

It's All Hush-Hush as Process
Gets Kicked Around by Experts

NEW YORK, Oct. 28
making every effort to keep any
word of the operation from leak-
ing out, Columbia Records is BEfAr-
ing toward a new method of man-
ufacturing its disks — the in-
jection molding process. In con-
junction with the M & W Com-
pany, a New Jersey development
engineering firm, the diskery has
developed an injection molding
machine made especially to manu-
facture disks, and is turning out
45 r.p.m. records by this process. It
is reported that they are investing
in several more such machines for
the production of 10 and 12-inch
LPs.

While Columbia execs remain
mum on all aspects of the venture,
disk engineers and execs of other
major waxeries admit that almaost

Grove’s 200G
‘Suit in Court

NEW ' YORK, Oct 28 —TIzzy
Grove's $200,000 suit against Joe
Glaser, of the Associated Booking
Corporation, comes to trial in Nev
York Supreme Court Monday (29).
Grove is represented by attorney
Louis Nizer, Glaser by Miller &
Miller and Emil K. Ellis, who was
added as ecourtroom counsel,

Grove alleges the $200,000 is
due him as his share of the man-
agement and booking fees on the
earnings of Billie Holiday and
Lionel Hampton sinece April, 1048,

— Thoall the majors have been experi-

menting with the new process, The
consensus outside Columbia is that
injection molding may some day
be the one way in which platters
will be produced, but the estimate
s that, as an industry-wide
method, it is from two to 10 years
away. The reason for this, thev say,

Flanagan Pens
Letter on
Morrow Sitch

NEW YORE, Oct. 28— Maestro
Ralph Flanagan this week mailed
to the music trade a letter on
“Why my managers { Bernie Woods
and Herb Hendler) are now man-
aging Buddy Morrow.” Piece was
notable in that Flanagan's ex-
planation points up the industry-
wide public relations approach
now being taken by a few of the
band industry's .qore progressive
thinkers. Flanagan says that
Woods, Hendler and himself had
to consider a wmajor problem;
would the aequisition of the
Morrow band, now getting an RCA
Victor build-up, mean a dimuni-
tion of the office's effort with
regard to Flanagan?

Flanagan answers the question |,

by developing the philosophy that
the band industry needs a Buddy
Morrow and other new talent if
it is ever to attain its gld popu-

(Continued on page 45)

Eckstine, Shearing

Tour Reaches 233G |

Sock Gross Hit With Only Two
Dates Left To Go Since Kick-Off

NEW YORK, Oct. 28, — With |ber

two dates to go and 34 promotions
under iis belt, the Billy Eckstine
concert tour with the George
Shearing Quintet has socked out
$233,243.49 in grosses since the
package kicked off in Los Angeles
september 15, :

On the tour, the Eckstine-Shear-
ing package racked up eight new
house records, and picked up per-
centage monies in three of every
four dates. Remaining dates were
mostly break-even jobs, with a
couple of omelettes thrown in. The
remaining concerts are skedded for
Carnegie Hall in New York Ar-
mistice Day, November 11, and
Uline's Arena in Washington No-
vember 12,

Record breakers included the
opening concert at the Shrine Au-
ditorium in Los Angeles Septem-
ber 15 where a take of $15,102.78
was accumulated; Rainbow Ren-
dezvu in Salt Lake City, Septem-

CRI Price-Cut
Suit Near Trial

NEW YOREK, Oect, 28.—Colum-
bia Records (CRI) suit against 10
alleged price-cutting dealers in
New York is now scheduled to
come to trial Thursday (2)., The
cases will be argued before Jus-
tice Wasservogel, of the State Su-
preme Court. At the preliminary
hearing Monday (23), the court
denied CRI's request for an injunc-
tion to restrain the retailers from

‘. selling below list prices, as es-

tablished under conditions of the
Feld-Crawford Fair Trade Act.

A unique twist was added to the
action when, in the course of the
hearing, one defendant, dealer
Sam Goody, introduced evidence
that Liberty Music Shop, local
class outlet, has sold Columbia
disks at a discount, Liberty is one
of the outfits with whom Colum-
bia set up the fair trade agree-
ment, Columbia, who, according to
a spokesman, “intends to carry this
price-cutting issue right thru to
s conclusion” immediately
slapped a summons on Liberty,

23 drew $8250.07: Chicago's
Civie Opera House, October 1,
$12,710.50; Arena, Torome, Octo-
ber 4, $9.891.24: Syria Mosque,
Pittsburgh, October 11, $10,689.00:
the Auditorium, Providence, racked
up $9,896; October 21 in the R.P.L
Auditorium was good for $8,733;
Boston's Symphony Hall, Oe¢-
tober 22, $8971.15, and Montreal's
Fé}lrum. October 23 pulled in 510,-
181.

thher Dates
Remaining September dates on
the tour ran as follows: Oakland,
Calif., $10,410.50: San Francisco,
$6,883.50; San Jose, Calif,, $4,-

 798.90; Sacramento, $4.636: Fres-

no, Calif,, $3992: Colorado
Springs, Colo.,, $3,400: Denver,
$6,383.50; Omaha, $3.221: Kansas
City, Mo., $6,737.50: Des Moines,
$3,100. Other October dates as

(Continued on page 19) vembér 17.

| Coast Friday (27) for a 10-day

lliness Cuts

{to ecancel three weeks of one-

is that important bugs in the proc- |

es2 have yet to be licked.
It is believed that Columbia and

its engineers feel otherwise; that

injection molding of all sizes of
LPs (and the 45 r.p.m.'s) is close
-on the horizon. If Columbia has
worked out the bugs, it isin a posi-
tion to be the first to make an im-
portant technological change in|
disk manufacturing, and to bene-
it accordingly. -

The machines, experts gay, cost
10 times the price of the present
compression molding machines,
but can be soon amortized because
of these features:

(1) Process uses polystyrene, a

(Continued on page 24)

Lubinsky Now
In Low-Price
LP Disk Field

NEW YORK, Oct. 28.—Herman
Lubineky, head of Savoy and
Regent diskeries, last week jumped |
into the low-price long-playing
disk field. At present he's re-
leasing several 10-inch Regent
platters to retail at $2, and a
$1.25 line will make its appear-
ance in two weeks,

Different price categories are
determined by artists’ econtracts
and whether material is in the
public domain (p.d.). The first
LF disks feature Strauss Waltzes,
a Christmas organ and chimes
collection, and an organ album.
Most of the material will be clas-
sical and semi-classical. Accord-
ing to Lubinsky, they will be
pressed on pure vinylite,

On Regent label, he will also
bring out a series of 30 45 r.p.m.
disks, to bow in early this month
at the low tag of 80 cents. This
line too will carry semi-classics
and standards. The $1.25 LP line,
to break at the same time, will
include 20 packages.

Lubinsky himself left for the

trip to record new talent.

Carle Junket

NEW YORK, Oct. 28.—Frankie
Carle, -stricken with a back ail-
ment, instructed his agency, Gen-
eral Artists Corporation (GAC),

nighters in order that the maestro
could return to the Coast for an
operation. Carle was operated
upon this week and currently is
recuperating in a Los Angeles
hospital.

He was due to complete a three-
week vacation October 27 and de-
part for & series of Midwestern
one-nighters thru mid-November,
Carle expects 1o resume work No-

'HARRIS RECORDS

“THE THING"

NEW YORK. Oct. 28.—Phil
Harris recorded a novelty ditty
written by Charlie Grean, head
of the RCA Victor pop artists
and repertoire department, and
tabbed The Thing.

Recording of the Grean tune
was noted as a relaxation of
the firm RCA policy that the
writings of the artists and rep-
ertoire department were not
io be considered for recording,
Fublisher bidding for the SONE
is heavy.

US Tabs Show

Vinyl Leads

In Plastics

WASHINGTON, Oct. 28—With
production of winyl
all-time high, the National Pro-
duction Authority (NPA) is so far
leaving untouched by priorities
the vital disk ingredient. Tho the
agency is readying a list of chemi-
cals to which priorities are soon
to be applied, vinyl is to be left
off, at least for the time being,

Commerce Department reported

(Continued on page 19)

resins at an,

Diskers Pay
30% More
In Tax Bites

Internal Revenue
Figures Justify

Trade Optimism

WASHINGTON, Oct. 28. — In-
dustry optimism over disk sales
Is on a firm foundation, according
(to tax figures published by In-
ternal Revenue Bureau this week,
which show that disk tax collec-
tions for the. first quarter of the
1331 fiscal year ran 50 per cent
above the same period last year.

Tax receipts for the July-Sep-
tember period totaled $1,565,876,
as compared with $1,010,1668 for
the same 1949 period. September
receipls amounted to $375,440—
an increase of $34,606 over Sep-
tember, 1949,

Since the disk tax is collected on
the manufacturer's price, the 50
per cent increase in returns is
strongly Indicative of a similar
gain in diskery sales. With Com-
merce Department reporting little
increase in dealer inventories,
most if not all the gain is the direct
result of higher customer pur-
chases of disks.

GOING CONTINENTAL

OldAmericanTunes
Get European Play

NEW YORK, Oct, 28, — 0Old
American standard tunes are get-
ling an increasing play in Con-
tinental countries. This much is
indicated by statements on me-
chanicals which have recently heen
received by a number of leading
American publishers. Thus far,
however, the money accruing to
American publishers and cleffers
from such sources—European disk-
eries—has been slim, owing to the
unfavorable rate of exchange. The
American pubbers, however, are
getting what might be called a
spiritual hypo just from getting
this tangible evidence of the popu-
larity of their old copyrights.

An example of what the Con-
tinent likes in the way of Ameri-

gan standards is illustrated in g re-|

cent statement by Publications
Francie Day & Hunter to Shapiro

Bernstein & Company, The state-
ment covers disk sales in France
during the first six months of 1950
and containg the following items:
Title of Tune &

Approx Age in Yra. Disks Sold
TR e T e e LT 50.000
Royal Garden Blues (30) ..,..,..49.500
Indioma (34) .............. e - - 11,700
Sweel Sue (22) ........... esea . 12,200
Demce With the Dolly (12) ... ... 2,600
When You Were Sweel

Sixtesn (50) ........... e e a e 17000
Johnny Peddler (12) ............ 24.400
Old Lamplighter (3%) .......... 22.000

Sunny Side of the Street (20)....47.100
Pennaylvania Polka (8] ....... . 13,142
That's My Weakness Now (20) .. 5.508
Too Fat Polka (3) .............. &0.000
Old Spinning Wheel (17) ......12.000
Prisoner's Song (25) .......... 2,012
These figures are returns on var-
(Continued on page 53)

JOCKS BOOT HOME DISKS

Chi MGM Distrib Calls
AM Best Sales Medium

CHICAGO, Oct. 28 — Zenith
Radio, the lbcal MGM disk dig-

tribution point, has found that
buying commercial radio time

pays the best dividend when it

LONGHAIR MILLENIUM HERE

Quality Music Hits LP Stride:
Diskeries Climb Bandwagon

® Continued from page | ]
record men, The major compan-
ies, as in their pop departments,
feel it necessary to “cover™ on all
popular standard works, such as
the much - recorded Beethoven
symphonies, Tschaikowski, eote.
And where once Victor and Ca-
lumbia had this field to them-
=elves, other companies, such as
London, Capitol and Mercury are
now competing with them on a
general catalog basis. A prospec-
five buyer of Beethoven's Fifth
Symphony, for example, can select
from five different LP versions,

New Waxing

The healthiest trend, perhaps,
has been in the introduction of
hundreds of works never waxed
previously, Here, as in the pop
field, the longhair diskers are
combing all possible sources in g
search for “firsts.” American disk-
ers and their agents have virtually
over-run Europe, digging into li-

= e AT

r e m— T —

braries, monasteries and- antique
heaps.

They've dug into radio tran-
seriptions, tapes, films and personal
acefate colleetions for anything
that can be put out here at a profit
on LP. Much has been mediocre
and bad—but a surprising amount
has been excellent.

-

Repertoire First

Name artists, except in the case
of oft-recorded staples, are perhaps
less important than at any previous
period. Today the diskers are sell-
ing repertoire, and only incidental-
ly introducing a wide variety of
new, talented performers. Many
of the indies, realizing they can't
compete on a broad catalog level,
have elected to specialize in works
of a particular composer, period,
style, or instrumentation,

Several indies have been natural
outgrowths of societies already
formed and dedicated to the pub-

| —

e . R T e —

www americanradiohistorv com

lication and performance of works
by a specific cleffer. Among the
latter are the Bach Guild and the
Rachmaninoff Society. The Haydn
Society is similar in its special de-
votion to previously unrecorded
Haydn works, but has also
branched out into “related” music
by Bach and Mozart, The Bartok
Recording Studio, operated b
Peter Bartok, son of the late Bels
Bartok, has quite naturally fea-
tured the latter’s works.

Similarly, several diskeries have
sought special recopnition on the
pasis of “completeness,” There are
projects afoot to cut the complete
set of Bach cantatas (Bach Guild),
the complete set of Schubert piano
sonatas by Webster Aitken (EMS),
the Mozart piano concerti {Vox),
all unrecorded Verdi operas (Cet-
ra-3oria), all known works of
Couperin (L'Oiseau Lyre). Here
the commercial advantage is gh-

(Continued on page 22)

—

comes to promoting records. Judy
Neilson, in charge of the MGM disk
divizion here, said that after ap-
proximately one year of com-
mercial disk jockeying by Howard
Miller on WIND here, sales for
the over-ail MGM catalog have
increased 30 per cent strictly on
the basis of the shows.

For years, logic has been that it
would be impossible to get plugs
from rival radio stations and d.j.'s
if a promotional budget were given
only to one radio outlet and one
d.j. Miss Neilson has found out
differently. When the Zenith
Radio execs here decided to try
paid disk jockey segs originally,
three radio stations, WI"TD, WCFL
and WJIJD were used, After three

{Continued on page 24)

King Sefs New

' Tag, "Federal”

NEW YORK, Oct. 28—Sid
Nathan, King Records prexy, at
press time”confirmed reports that
he would pat out a new label,
probably to be named Federal.
Nathan also stated he had signed
a deal with Ralph Bass, whereby
the latter would become artists
and repertoire exec for Federal.
Bass, who has severed his con-
nection with Herman Lubinsky's
Savoy diskery, was once with
Black & White, now defunct, and

(Continued on page 24)
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coupled with

A Crosby Christmas

GARY. PHILLIP, DENNIS, LINDSAY ond BING CROSBY
with JEFF ALEXANDER CHORUS and JOHN SCOTT TROTTER
and Miz Orchestra

 Salections include: THAT CHRISTMAS FEELING (Sung by GARY and BING)
© —I'D LIKE TO HITCH A RIDE WITH SANTA CLAUS (Sung by LINDSAY)=—
© = THE SNOW MAN {Sung by PHILLIP and DENMIS),

DU-T8E = One 10-Inch 78 RPM Deccalile® Record = Price §1.00
b -134 = Ome 45 APFM Unbreakaobls Hecord = Price 95¢
fe 27248 » One l0-inch T8 APM Hecord = Price 75¢

ol 1] bBle under normal usa

Frosty the Snowman and
Rudolph the Red-Nosed Reindeer

RED FOLEY ond The Little Foleys: SHIRLEY, JULIE and JENNY
Yocal with Instrumantol Accomponimant
K-23 » l0-inch 78 APM Deccalite® Record » Price 31.00
Chlldren's Set 1-132 « One 45 APM Unbreakable Record = Price 854
*Unbreakabls vnder normal usa

Christmas Cheer

" ANDREWS SISTERS, DANNY KAYE, GUY LOMBARDO, DICK HAYMES
s Vocol Choruges and Dusls with Orchesfro

' Selections Include: WINTER WONDERLAND—CHRISTMAS ISLAND—(ALL
G ] WAMT FOR CHRISTMAS 15] MY TWD FROMT TEETH—A MERRY CHRIST-
" MAS AT GRANDMOTHER'S HOUSE—MERRY CHRISTMAS POLKA—CHRISTMAS

CAMDLES~THE CHRISTMAS SONG (MERRY CHRISTMAS TOr YOU|—CHRIST-
. MAS DREAMING (A LITTLE EARLY THIS YEAR). J

# Four 10-inch 78 APM Records # Price §3.75

s « Price $3.15
;’:—__?'5; DL 5282 # 10-Inch Long Flay Mlerogreovra 7 abls Record » §1.05

All Album Records Availabls

NEW RELEASES —sincies

' Moirying bor Love

BING CROSBY
- Thae Besl Thing for You Decca 17250 and *9.27150
 (Bweet Angle) J AMDREWS SISTERS

- The Christmas Tree Angel

~ I'd Like to Hiich a Ride with Sania
A Bushel and a Peck AMDREWS SISTERS with VIC SCHOEN
e Guys and Deolls AND ORCHEITA Decem 27257 ond *9-17152
' Bit Down, You're Rocking the Boat LOUIS ARMSTRONG with
* . That's What the Man Said 5T OLIVER CHORUS
S \| Decta 27254 end *9-27254
Chase Me Catch Me Polka Y TED MAKSYMOWICI
“ " Stanley Stop Stalling Decca 45117 ond *9-45117
e [

g Cofies, Cigareties and Tears '/ CHARLIE “PEANUT" FAIRCLOTH
| Mississippi River Blues Decco 46271 ond *9-46171
" Nigh! Time Is the Right Time GRANT “MR. BLUES" JONEL
_ . Michigan Water Bluss Decca 40179 and *9-48179

" Everybody Talking ‘Bout Heaveg , THE FAMOUS BLUE JAY SINGERS
OF BIRMINGHAM, ALABAMA

----- Deccn 48100 and *9-48180

Decca 17151 and *9-17151

[4

......

Sy I

*Indicotes 45 RPFM Verslon

Ted Lewis—Volume 2
TED LEWIS and His Orchastra

Selections Include: MY SLUE HEAVEN—MY MELAMCHOLY BABY—BLUE
SEIES—CUDDLE UF A E CLOSER, LOYEY MIME=THE BEST THIMGS
IM LIFE ARE F J_ LOUS—KING FOR A DAY=SING YOU SINMHERS.
45 APM Unbreckabls Aecords » Price §3.35
Play Microgroevs Unbhreakabls Record = 31.85
vailoble as Singles.

All Al_bum Recordi

Andrews Sisters

Irving Berlin Songs
#il_ﬂ" Yic Schoen and His Orcherira

DER'S RAGTIME BAMD—I| WANT TO GO BACK
OM THE FARM)—HEAT WAYE—'WHEN THAT MID-
LEAYES FOR ALABAM'—SOME SUNNY DAY—HOW

Selections Include:
TO MICHIGAM (DO
HIGHT CHOO CH

MAMY TIMES. ¥
Dacex §-84 » 45 RPM Unbreakoabls Records » Prlcs 51.60
DL 5364 » 1 Long Play Microgroors Unbreakabls RAscord » 5185
{Alsa .'Il i HOMEWORE and ONLY FOR AMERICANS)

r

J
Ink Spots—=Volume 1

Selections include: IF | DIDN'T CARE—WHISFERING GRAS5—DO | WORRY?
—~JAYA JIVE-WE THREE (M
HEYER SMILE AGAIN~({It
COMES ALOMG.

DL 5058 « 10-inch Long Ploy Microgreovs Unbhreckable Record + §3.85
Alse avoileble in:
Decca A-4TT » Four 10-inch 78 RFM Becords = Price 53.75

Il Have te Do} UHNTIL THE REAL THING

Ink Spots—Volume 2

Salections inelude: WE'LL MEET AGAIN—MY GREATEST MISTAKE—I'LL
GET BY (As As | Hove You)—JUST FOR A THRILL—I'D CLIMB THE
HIGHEST MOUMTAIN—I'M GETTIN' SENTIMENTAL OVER YOU—-COQUETTE
=WHEN THE SWALLOWS COME BACK TO CAPISTRAND.

DL 53071 = l0-inch Long Flay Mlcregrecve Unbreckabls Recard = $21.85
Al avallable in

Decca §-5 = Thres 45 RAPM Unbreckcohls Necords = Price §1.80
Decca A-534 » Four 10-lnch 78 RAPM Bscords = Price $3.75

All Album Recards Availabla As Singles

SPECIAL RELEASES

Oh Babae! \
Who Cares \

LIONEL HAMFTON
Decen 27305 and *9-17305

Texas ve. Eenlucky RED FOLEY ond ERNEST TUES
Thes Lovebug Iich  with MIN EARL Decca 44278 and *9-46278

The Place Where [ Worshlp  RED with ANITA KERR SINGERS
(Is the Wide Open Spaces) Deccn 14337 and *9-143537

1 Haar a Cholr

Clenio por Clento Boricun X TRIO JOHMNY RODRIGUEZ

El Arrebals Decea 21374

*Indicoies 43 RPFM Version

................
............

L RO s
e T R S
e

e
e S

THIS |

DECCA

RECORD

Available on 35 HPHI-TE RPFM

27259 (78 rpm)
9-27259 (45 rpm)

i =:E':=: sfﬁiiﬁ“
EVELYN KNIGHT with
RAY CHARLES SINGERS

He Can Come Back Anyri Y

Eche, My Shodow ond Ms|—MAYRBE—I'LL |

He Wants To ca 27182 and *9-27182
So Long Sally
You're Not In My TOMMY DORSEY o
Arms Tonighe -\)euu 27210 and *9-27210

Music, Maestro, Please! TOMMY DORSEY with DON CHERRY
Strangers Decca 27247 and *9-27247

Thirsty For Your Kisses F

Nevertheless (I'm In Love MILLS BROTHERS

" With You) 27253 and *9-27253
Molasses, Molasses
(It's Icky Sticky Goo)
Santa Claus Got Stuck ELLA FITZGERALD
{In My Chimney) Decca 27255 and *9-27255
Patricia X RUSS MORGAN
The Winter Walcz Decco 27258 and *9-27258
Time Out For Tears INK SPOTS

Dream Awhile

Orange Colored Sky
Ching-ara-sa-sa

V' Decca 27259 and *9.-27259

DANNY KAYE and PATTY ANDREWS
ANDREWS SISTERS —DANNY KAYE
Decca 27261 and *9.27261

{ Remember Me)

I'm the One Who Loves You ERNEST TUBB
I Need Attention Bad Deced 46269 and *9-46269

Walking with the Blues §DDIE CROSBY and MERVIN SHINER -
Beloved, Be Faithful Decca 46273 and *9-46273

- el o el

Going Back to Jesus )y SISTER ROSETTA THARPE with -
Litcle Boy "How Old A% [You"  THE DEPENDABLE BOYS =
*and SAM PRICETRIO Decca 48177 and *9-48177

I'm So Crazy For Love
What Abour Tonight

| Decca 48183 and *9-48183

*Indicotes 45 RPM Version /|

......
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.....................
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Rackmil Says European

Plot To Land

® Continued from page 15

for the hits. The European pop
market currently iz patterned
along the lines of the American
hit lists, he polnts out, but the
recordings which sell on these hit
selections usually are local wer-
sions made in the native tongue.
Actually, enly about 10 to 15 per
cent of the total European market,
excluding England, comprises the
total record =ales of American-
made diskings. These are pri-
marily waxings of =such interna-
tional standards as Bing Crosby.

Optimistie Pose

Tho the European disk business
is in a rocky position, Hackmil
says that the continental manu-
facturers currently are sporting
an optimistic pose. They believe
that the market will begin fto
improve gradually as the posiwar
rehabilitation moves at an ac-
celerated pace. Meanwhile, current
wage standards and costs of lv-
ing are in such prohibitive condi-
tions as to make record-buving
a luxury. Rackmlil also believes
that the likelihood of the develop-
ment of the new speed disks on
the Continent will take quile a

while since the costs of new
instruments also would be pro-
hibitive.

Rackmil said that great turmoll
it extant among the continental
waxers in maneuvering for artists.

BOURNE
10 LIVE

“DREAM A LITTLE . |}
"DREAM OF ME” .

i Great Records!

CATHY MASTICE ....0000 ... Admirs
DIMAH SHORE ... 60085 Calumbin
G. GIRRE-8, CROFBY 0o COFRl
JACK OWENS Deice

FLLA FITIGERALD
LOUIE ARMETRONG .........08ccs

FRAMKIE LAIMNE .o MBEFEUPY
VAUSGHN MONROE ...... an Wlere

Words & Milsic,
815, Brandeay © r el

frfeit
NEY¥he

"S0 LONG

L=

. SALLY'

Perry Como P Vit
Jetnny Desmend .. ....... . MGM ||
Tommy Doriey. ......cocvuninns Dar ||
Jan Garbor . ... ... DO |
Eddy Heward. .. .......... Mer:
Curl Masey. . . Len ||
T e R R sl Lon
Denny Vaughan enean . omal
Paal Wathen. .. ............... Col ‘

OXFORD MUSIC CORPORATION

1819 Breadwiay Mew York 19, M. Y.

O

From M-G-M's Smosh Musical

“SUMMER STOCK”
arring Judy Gm-!:r .. n..ll.:'.mr

U. S. Catalogs

The better artists on the Continent
now consider only waxeries with
American outlets and are frying
to get out of deals which would
prevent their wax from hitting the
otates. DBusiest oulfit in the
continental recording studios is
London Records, which is building
a large backlog of longhair
matrices, according to Rackmil
Rackmil, who went to Europe
with Decca's classical artists and
repertoire man, Sy Rady, said he
had started the ball rolling on
several deals for the diskery's
newly inaugurated longhair line.
He said he wasn't certain that
these deals would materialize but
if they did they likely would not
jell for at least a month or so.

Waxers Counter

® Continued from page 15
and such actors a® are used in
narratives,

Diskeries also told AFRA reps
that they would be willing to
negoliate seales for work in the
pop and eclassical categories, but
not for other categories such as
hillbilly and rhythm and blues,
Also, diskeries told AFRA they
would be willing to recognize the
union’s jurisdiction in three key
cities, New York, Hollywpod and
ChicaFpn. In these cenlérs, =av
the diskeries, 90 per cent of their
recording s done.

A¥RA did not give any final
word on these propozals, but took
them under advizement. Union
is currently working on other
matters in connection with tran-
seriptions and live programs. How-
ever, another confab iz expected
fairly soomn.
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A very

a fine

TO THINK YOU'VE CHOSEN ME . . . Eddy Howard

tasteful rendition.”

SKITCH HENDERSON

WA @/ﬁfﬂm’j

MERCURY RECORDS, ~CHICAGO, ILLINOIS

a"'ﬁ-"‘@-’## e
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802 To Mull on AM-TY Cuts

® Continued from page 15
a blow at employment, but a
dereliction of the web in its duty
toward sponsoring cultural acti=-
vities, the musicians say.

“I]'.if:l' IIH'I.I-IEI

These are fe highlights, but
other issues may also be raised,
issues on which the membership
is not in accord but about which
certain groups feel strongly. One
is the great disparity in TV =cales
from local to local (the video rate
iz pegged at 95 per cent of local
radio scales). Some see this as a
threat to 802 work, envisioning
important TV shows shifling to
Keokuk or Pine Bluff to save on
the music nut.

Others deride this possibility,

and will be the TV mecca for
many reasons. A proposal may
be made ta allol a percentage of
the production cost of a TV show
for muslicians. Another would set
a sliding scale,

The concern of local musicians,
actually bordering on panic, 1=
| that they get a fair shake in the
| next negotiations. They want to
insure that Petrillo acls in their
declared interests, and are pre-
pared to fight for local autonomy
to get their duoe.

The webs, on the other hand,
figure to put up a stiff resistance,
and the prospect of a strike iz not

on the thesis that New York is too improbable,
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“T0 THINK YOU'VE CHOSEN ME”

THE MANY SPINS YOUVE BEEN GIVING

MY LATEST RELEASE

gl T P S

THE BILLBOARD PICKS:

TO THINK YOU'VE CHOSEM ME

ballad that sounds like money.

JOCKEYS PICK:

"A great Howard arrangement of

new ballad.”
TED STEELE

— -

"Eddy's best since Tr

Eddy Howard

Howard givet the hushed and vibrant trio trealment Jo o new Welus-Benjomin

FROM NEW YORK DISK JOCKEYS CON'E THESE GREAT COMMENTS:

o Eoch His Own.)"
JACK LACY

“One of the sweetest love songs in

the last ten yeors,”
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T‘ﬂ THipbe=* WUU'VE CHOSEMN ME . . . Edd‘r Howard
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“Senzationall’”

TED HUSING

NORMAN BROKENSHIRE o =.:=.'

HAS THE Hirs oN NON-BREAKBLE RECORDS

*
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MERCURY RECORDS OF CANADA LTD, TORONTO, €ANADA
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Eckstine, Shearing Hit 233G

[ ]

® Continued from page 18
follows: Battle Creek, Mich., $4,-
420; London, Ont., $4,949.36; S5t
Louis, $9,811.90; Gary, Ind., $3-
112: South Bend, Ind., $5,833;
Champaign, Ill, $5,506; Detroit,
$6,240.60; Mahanoy City, Pa., $5,-
029.60; Akron, $4,819.25; Buffalo,
$6,843; Cleveland, [7,890.84; Tole-
do, $5,000; Harrisburg, Pa., $5,875;
Baltimore, $6,100; Allentown, Pa.,
$3,826. All of the figures guoted
above are complele grosses in-
cluding taxes.

The Eckstine-Shearing package
was sold at prices varying from
$2,000 to $2500 per night, de-
pending upon the day of the week,
against 50 per cent of the gross.
Eckstine alone shared in the per-
centage monies and the singer

bought Shearing at a flat $750 per
night. Eckstine took out over §75,-
000 for himself after paying off
Shearing and another accompany-

ing jazz sextet on the bill for the
34 dates and stands a chance of
adding between $15,000 and $20,-
M mare for the remaining two
concert dates. The Eckstine-Shear-
ing Carnegie Hall bash, which is
being produced by Eckstine's per-
sonal manager, Milton Ebbins, and
is being sponsored by deejay Sym-
phony Sid, will be split into two
sessions, one in the afternoon and
another in the evening. House has
been scaled at $4.80 to $2.00 and
the combined take can come to
around $20,000. The Washington
bash is scaled to gross at capacity
£22 000.

Vinyl Leads

® Continued from pege 16
this week that total output of vinyl
resins amounfed to 34,376,000

pounds in July, an increase of some
2,000,000 pounds over June, but
off seasonally from the high of
37,662,000 pounds produced in
Mrsrth, which set the monthly rec-
ord.

Vinyl production has been in-
creasing steadily in the past year,
and demand has been keeping pace,
according to Commerce. Output
was hitting around 20,000,000 tons
in early 1949, but has now been
boosted to over 30,000,000 pounds
every month.

Vinyl, which a year ago was run-
ning neck and neck with alkyd,
polystyrene and phenolic resins for
the most popular plastic material,
is now well out in front, according
to Commerce statisties.

Artist Record Executives

Hyp Quality,

® Continued from page 15
Sandy Evans, Charlie LeVere, Joe
Graydon and Don Burke.

Secks Singers

Hupgo Winterhalter, while at Co-
Ilumbia last year, brought in thrush
Toni Arden. She has since blos-
somed as a recording artist on her
own as well. Winterhalter cur-
rently is looking for other singers
for his Victor work and so far has
used Peter Hanley on his dates.
Winterhalter too is aceredited in
many quarters for his efforts in
helping to mold newer talent. The
same holds true with Columbia's
Mitch Miller and Percy Faith.

Most of these musical director
exec-artists are long experienced
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Uncover Talent

arrangers, also capable of creat-
ing mat&nal themselves. Jenkins,
to date, has been the most success-
ful in this field. He turned out the
lyric ta Tzena, Tzena, Tzena and
has a long list of other songs which
he wrote. Faith has several origi-
nal efforts to his credit, while
Winterhalter has a couple of un-
released originals in the bins at
the MGM diskery which were
sliced about two years ago. Lon-
don Records' Jack Pleis, the lat-
5t addition to the exec-artist cir-
cle, is an accredited tunesmith.
5y Oliver, Victor Young and
Sonny Burke, all of the Decca
artist-recorder set, each Is a top-
flight tunesmith on his own. Capi-
tol’'s Frank DeVol also composes,
while Columbia’s Paul Weston has
a fairly sizable song going for
him at the moment, No Other
Love.
Crises

A number of serious artists re-
lations problems have cropped up
since the rise of the exee doubling
as artist. The crises occur in most
instances where the a.-and-r. mu-
sician has scored a hit waxing.
Aftermath of the hit results in
loud beefs from label’s other art-
ists, who claim that the exec-
artist cops the choice material for
himself. Talent also squawlks that
artist-exec disks pget better mer-
chandising and promotion than do
their own.

One artist-exec points out that
all of his recordings were made
after several of his top artists had
turned down the material which
he finally recorded. Another points
out the material he has used either
was taken from standard catalogs
or drawn from the rejected pile, It
also is pointed out that diskeries
sell what they can while they can
and the question of which artist is
being sold is of slight importance
to the salesman, distributor or
dealer.

The trade generally acknowl-
edges that the work of the artist-
exec can be credited with raising
the Egeneral level of songs and
Mmusic on wax.

__._.,._________,.
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KIDITTIES FEED THE KITTY

Pubbers’ Revenue Rises In
Bullish Tot Tallow Market

NEW YOREK, Oct. 28. — Pop
pubbers now stand to gain an in-
creasing amount of revenue from
kidiskeries. This has been in-
creasingly apparent the past year,
during which time the flood of
pop kiditties, starling with Ru-

dolph, put the tot market on a pop

turn-over basis. Several such
diskings soared to unprecedented
seven=-figure sales marks. This
pop-style activity could be par-
tially the result of the compara-
tively recent entry of several big
pop and Western artists to the kid-
die field. At any rate, kidiskeries
are on an unprecedented hunt for
suitable pop material. Pop pub-
lishers and writers, recognizing
the size of this market, are scram-

TD Mulling

Creation of
Booking Set-Up

NEW YOREK. Oct. 28.—Tommy
Dorsey, whose Music Corporation
of America (MCA) pact runs out
December 7, currently is mulling
the creation of his own booking
set-up. According to several of
T. D.'s representatives, the maes-
tro is not certain he will book
himself but he is seriously think-
ing of it.

Lending added substance to his
research on the matter, Dorsey
this week was huddling with an
ex-MCA one-night booker from
the West Coast, Lee Carroll. Car-
roll, according to reports, left his
MCA post specifically to take up
the T. D. booking chore. T. D.'s
business manager, Irving Chezzer,
would also be involved in the
creation of a booking set-up.

Tommy, who currently is on an
extended vacation, definitely will
return to the band wars around
the first of the year. It is likely
that he will kick off with a South-
ern one-nighter tour., His return
to action will be made regardless
of the outcome of his booking
plans.

Kenton$4,480
1 Nite in Cincy

CINCINNATI, Oect, 28, — Stan
Kenton ork, in a one-nighter at
Milt Magel's Castle Farm here last
Saturday (21), attracted 2,987 pay-
ees at $1.50 per copy to chalk a re-
sounding %4,480.50 gross, tax in-
cluded, a new all-time high for
indoor business at the popular com-
bination ballroom-nitery. Some 500
patrons were turned away, accord-
ing to Magel.

Band, set here by Chuck Camp-
bell, of the local General Artists
Corporation office, was in at $1,500
with a 80 per cent. Spending of
Castle Farm patrons averages
$1.20 per head. Thus with the profit
from the band and general spend-
ing, Magel racked up one of the
fattest night's biz in years. All-
time record at Castle Farm is held
by Guy Lombardo, who set his
mark in the spot’'s more spacious
cutdoor garden several years ago.

Campbell has Ralph Flanagan
going into Castle Farm November
4: Sammy Kaye, November 25;
Johnny Long, December 16, and
Woody Herman, New Year's Eve.

Dunham Opens
With New Ork

NEW YORK, Oect. 28, — Sonny

Dunham's newly reorganized ork |

will kick off a new full week name
ork policy at the Tustie Cabin in
Englewood Cliffs, N. J., beginning
November 3. Dunham goes into
the road house nitery for three
weeks with a couple of one week
options. The spot currently is dick-
ering to round out a schedule for
the remainder of the vear with a
Stan Kenton date a strong pos-
gsibility to follow Dunham Tony
Pastor iz virtually setl to round out
the vear [or spol

Spot will be operated by vet-
eran nitery op Bill Levine, Rustic
Cabin hasn't operated on a full
week sked in several vears., At
one time it was Frank Dailey’s
leading competitor for his Mea-
dowbrook operation.

bling to latch on. But most of their
efforts are still missing fire, ac-
cording to the diskers. The kidisk
head at one major diskery sald
his office has been busy every day
since January 1 with pop pluggers,
often numbering 10 a day. But less
than 5 per cent of the stuff is
remotely suitable.

Some indication ef the size of
this market is provided by a few

best-seller examples. Gene Autry's |
Rudolph passed the 1,500,000 mark |

last year, and shows signs of dupli-
cating that performance this year,

tho competitive versions by Bing!

Crosby and Red Foley are off to
promising starts.
400,000 to s Mil

Autry’s Peter Cottontail, a short-
season Easter-time entry, passed
400,000, A Little Golden disking
of Bibbidy-Bobbidy-Boo, from
Cinderella, did better than a mil-
lion, without cutting into the sale
of Victor's original cast album
from the Disney flick. Latter is the
diskery's top kidisk seller in years.
Me and My Teddy Bear, a Colum-

Moe Gale Has
Pubbery Again

NEW YOREK, Oct. 28—Moe Gale,
head of the Gale Agency, making
his second fling at the publishing
business, has set up a new firm,
Sheldon Music. The firm is af-
filiated with Broadcast Music, Inc.
{BMI). Sheldon, according to
Gale, will be a unique operation in
that it will specialize in special
material and will place emphasis
on recordings, promotion and pub-
licity. ’

A special type of staffers, dis-
tinet from the regular contact-man
variety, will be emploved to “find,
develop, and create such material.”
Gale, who feels that the “plug
type" operation is outdated, claims
the new pubbery will "“be as
highly modern as a publishing
firm can be."

Gale, whose agency recently
expanded its scope to include
film, TV and radio talent as well
as musical acts, has been gather-
ing hand-tailored material from
his properties for the last nine
months, with Sheldon in mind. His
first publishing operation, with
which he is still connected, was
Advanced Music.

MORRIS HIKES
POPS TO 40C

NEW YORK, Oct. 28.—Ac-
cording to publisher Edwin H.
(Buddy) Morris, the retail
price of his new pop songs
published after November 1
will be 40 cents. New whole-
gale price will be 23 cents, not
24, as previously reported
here.

bia pop by Resemary Clooney, did
well as a specially packaged, non-
breakable item after its initial
kick-off on the pop label. That
tune has now been cut by several
other kidiskeries. Two Front
Teeth, Bake a Cake, Woody Wood-
pecker, and Chooin® Gum have
also struck the moppet fancy. The
irend is not exactly new, but it's
never been evidenced on a com-
| parable scale. About a decade ago,
Three Little Fishes and Mairzy
Doats captivated kids from 2 to 80,

Simon & Schuster, a purveyor
of Little Golden disks, has followed
Columbia’s lead; and following the
success of its Disney titles, plans
an exfenzive pop program f[or iis
gix-inch 25-cent line. S&5 has
' made special deals with a hand-
 ful of first-line publishers for
' standard material from cartoon
i flicks. It has also selected zome of
its Little GGolden Book titles and
| commissioned pop songwriters to
create tunes based on the stories.
Among the latter are veleran clef-
fers Allie Wrubel and Cliff Friend.

Alec Wilder and Marshall Barer
are also cleffing as a team for S&S.
The diskery intends to turn its
tunes over to pop publishers, re-
taining a piece of each. The pub-

‘| ber is expected to plug for me-

chanicals and sheet sales, while
S&S will contribute a disking of
its ewn and special promotion.
This will include kidisk jockey
plugs and point-of-sale material
at a wide variety of outlets, zuch
as chainsg, disk shops, department
stores, drugstores, toy shops and
super markets.
3 Dispney Numbers

Among the kiddie standards
S&S plans to release are three
properties of Bourne, Inc.: Who's
Afraid of the Big Bad Wolf, Ferdi-
nand and The Funny Little Bun-
nies, all from Disney cartoons. The
latter will also be made into a
Little Golden Book. These disks,
to be released in January, will be
followed by eight double-face
disks of tunes from Disney's forth-
coming Alice in Wonderland, with
@ Continued on page 45

Rene Supervises
La Shore’s First
Date for Victor

NEW YORK, Oct. 28.—RCA Vic-
tor's West Coast artists and reper-
toire man, Henri Rene, planed in
from the Coast to supervise Dinah
Shore's first wax date for the
label, The thrush is skedded to
slice her first sides Sunday (29).
Arrangements are being made by
the Victor staffers, including Rene,
Huge Winterhalter and Dewey
Bergman,

Miss Shore likely will slice the
Merman part of Call Me Madam
for the HCA original cast album
Movember 6 and 7 prior to her
departure for England.

Miss Shore is considering a
jaunt to the Korean scene and will
most likely go over with Jack
Benny and company when he
makes the junket later this year.

NEW YORE, Oct. 28. — With
'the election race at Local 802,
| American Federation of Musicians
| (AFM), shaping up as very bitter,
Dick MecCann, union prexy, this
week axed rumors as to where
his sympathies lay.

In a letter to the membership
McCann, who has retired from the
presidential race, state. that his
withdrawal will not end his rela-
tionship with the union—which
he has served since 1932, nor his
esteem for the Blue tickel, “whose
outstanding leadership has made
Local 802 the powerful and out-
standing trade union organization
it iz today." MeCann concluded
by asking all members to re-elect
the Blue tlicket.

Meanwhile, however, it appeared
!uruhabte that at least four candi-
dates would run for the presi-
dency. These are the Blue's Sam
| Suber; Unity's Willie Feinberg;
tand two independents, Al Manuti
and Murray Stark. Manuti, once
with Unity, last year lost tlhe

McCann Backs Blue,
5 802 Slates Shape

election by a close margin.

Meanwhile, the coalition com-
mittee of Local 802 has asked
union members to attend a meet-
ing Thursday (2) at Nola Studios
for the purpose of nominating a
slate. The object ol the meeting,
according to a spokesman is to
“azsurg that the candidates are
the best that the entire union has
to offer, rather than only the best
candidates the tickets offer.”

Among those who have indi-
cated they would be *“honored”
to accept nomination on this slate
are Don Redman, Christos Vrio-
nedes, Max Senofsky, Lee Kuhn,
David Freed, Vincent Rifici and
Nick Rodriguez. These may be
nominated from the floor, it was
stated.

However, a spokesman for the
coalition committee stated that the
meeting is likely to support many
candidates on other tickets, but
would try to “offer capable and
trustworthy candidates in place
of those unfit.”

www americanradiohistorv com

RICHMOND LETS
BYGONES BE

NEW YORKEK, Oct. 28—
Howie Richmond has hired
Loring Buzzell as professional
manager of his newly acti-
vated Hollis Music, a Broad-
cast Musie, Ine, (BMI), affili-
ate. The first tune will be
The Roaring Kind, with a
Weavers-Jenkins Decca wax-
ing to launch it.

Hiring has a neat “turn-the-
other-cheek™ angle: Buzzell
has not only been working for
Mills Music, but is the son of
Sam Buzzell, Mills attorney
who has been active in the
pubbery’s suit against Rich-
mond over Tzena, Tzena. The
suit has engeridered consider-
able more acrimony than the

average Tin Pan Alley litiga-
tion,

VARIETY FOR VETS

Stars Plan

Dates atVA
Hospitals

WASHINGTON, Oct. 28.—Maore

than 300 stars in all fields of enter- |

tainment will make appearances
in "u-"gterﬂns Administration (VA)
huspl]‘.als during the 1950-51 sea-
son, 1t was revealed here by VA.
The slars range from Hazel Scott
to Jarmila Novotna, from Benny
Goodman to Jascha Heifetz,

VA revealed also that stars of
the Metropolitan Opera Company

have been taki i '
aking time“out between | ing a simplified international sym-

engagements and rehearsals to
perform for ill and disabled vets
in VA hospitals, Met singers who
have performed include Lily Pons,
Ezio Mascherini, Florence Quata-
rero, Robert Weede, Licia Albanese,
Eugene Conley, Salvatore Bacco-
loni, Herta Glaz and Itale Tajo.

The guest appeara