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Grid Telecast
Peace Proposal

Given to NCAA

Ayer Agency ldea
Would Curb Some

Games for Survey

By SAM CHASE

NEW YORK, June 28.—A com- ||

promuise proposal iz reported o
have been submitted to the Na-
tional Colleginte Athletic As=ocie-
tlon by the N. W. Aver ad agency,
which would permit exhaustive
surveys 0 be made of the effect
TV has on football attendance
without necessitating the netional
reslriction of network telecasting
The Aver plan will come up for
actibn Thursday (28), when NCAA
officials meet to make 2 f{ipal de-
cision on alternative suggestlions
made by interested parties: A sim-
{Continued on page &)

Big Clubs Up,
Smallies Off
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WASHINGTON, June 23.—With
warm blessings froam Chairman

NEW YORK, June 23.—Local|
cafe bir has taken 8 complete
turn-aboul from last vear. A vear
ago the major cdlubs, Latin Quar-
tar, Cops and Riviera, were hold-
ing their own, but the smaller East

Side spols llke the Blue Ange!
Ruban Bleu, ete., were booming !
Todav the Copa, the Latin Quar-
terand the Riviera are doing what
amounts to a turn-away businese

(Continued on _page 35)

BB SEES COLOR,
JUST SEE P. 3

NEW YORK. June 23.—The
firs! commercial color telecast,
tranamitied vig the Columbia
Broadeasting Sysiem and

ponsored by 18 advertisers,
is previewed on Page 3 in

-y
L7115

izsue Since the colorcas! was
aetusily transmitted Monaday
(25) from 430 to 0130 pm
whern this issue of The Bill-
board was alresdy on - the
tralns, bound for subscribers
and newsstands, [ive stoff
memnbers attended over 10
hours of rehearsals of the
show In arder to give readers
a comprahensive preview of
the historic telecast. In next

weelk's 1ssue the show as Irans-
mitted will be reviewed.

-.num.lr:.' sel

'.:-t'.d insure its observance
|i@sle.™

| sung in French,

Wayvne Coy, of the Federal Com-
munications Commission, and
Chairman Edwin C. Johnson (D.,
Colo.), of the Senate Interstate
and Foreign Commerce Commit-
wee;  the nation’s TV broadeast
up machinery Fri-
|day (22) for preparation of its
| first industrv-wide T"n.’ “standards
_rf seli-regulation” to “improve the

aracter of television programing
ol good

In the wake al an enthusiastic

2 Jo Bakers

By Columbia

NEW YOREK, June 23.—Colum-
bia Records is sel to release two
glbums bv Jasephine Bakeér, whose
retirn this past winter created a
furor in nlght elub and theater.
Both albums will be 1ssued on
3315 .and 45 speeds, with several
ginglex [rom each to be pressed
on 18

Waxingz for the two Baker al-
bums were originally issued on the
French Columbia label, the two
sides are from the label's Maxster-
works catalog, First album hits the
stands immediately, a second set
it due the first week In August.
Latter waxing will consisl of
American pop tunes of the 1030's
and will be called

Changonnes Americaines.
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Oufdoor Season Equalling
h Postwar Spending Era

Dates Paying;
Circs, Carnies,
Parks Prosper

all-day confab here, nighlighted by
vordial and sympathetic talks from
Coy and Johnson, Prexy Harold E,
Fellows, of the Mational Associa-
tio of Radio and Television Broad-
casters, began selecting 3 commit-
lee Lo draft an initial proposal of
TV program standards for submis-
,;jif_:l!{l o an NAHTEB meeting next
adl,

Fresh evidence of 3 new ern of
harmony between governmeni and
the TV Industry was conspicuous
at yesterday's session. attended by
103 TV Industry leaders repre-
sgnting 85 of the nation's 107 video
statlons, High significance was
ditached by the group to comments
from both Coy dand Johnson, not
only encouraging the industry to
speed its self-regulation but also

MCA Cooks New
Pot of Flesh

- NEW YORK, June 23.— A majar |
effort to beat the doldrums in then- I
ter business thru a revitalized flesh |
booking program has been cookad
up by Music Corporation of Amer-
iea, which it hopes will give empty
hnu::.e; a shot In thé arm, apen
plosed houses and bring out at-
tractions that haven't been seen
live In a long time.
The basic idea is to put togelher
{(Continued on page 39}
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TV Sets Self-Policing Plan
To Watch Morality 6' Morale

giving warm encouragement to the
industry to take Edvanmgn of
the Ford Foundation's overtures
toward making eduecstionzal pro-
grams available to commercial TV.
Both Coy and Johnson pointedly
quoted from consultant James W
Young's recent disclosure of the
Foundation's plans on this score.
FCC chairman tossed kudos Lo
the group for taking the m:luﬂve]
in staging the code meeting In ad-
vince of the Commission's setting
a date for its long-proclaimed
future canfab with the industry
on programing.
Coy putlined a seven-point pro-
gram for TV standards, including
{Continued on page 4)

Add Mayer's
Exit Dossier

HOLLYWOOD. June 23.—With-
in 10 davs Metro-Goldwyn-Maver
will officially announce the resig-
natiny 3 Louis B Maver Maver
at that time is expected to disclose
his new affiliation He will re-
main-in the picture industry, and
if a deal currently in the works
cryvstallizes, will form a company
af his own Mayver's rezignation
becomes eflective Aupust 31

He's expected to leave the studio
he helped found with & pretty
bonk roll under his arm &s a re-
sult of a unigue profit=sharing ar-
ratgement he had with Loew's,
Ihe. Maoaver has reportedly turmmed
an dntrigued eve to TV

Basic Factors of
Nation’s Economy
Help at Half-Way

CHICAGO, June 23. — With a
much better than usunl debut un-
der their belts, outdoar show busi-
ness operators are entering the Lig
time midsummer season with a
definite, il reslrained, feeling ol
optimism. By tradition the cir-
cuges, carnivials and independent
units begin their annual treks in
the Deep South about mid-April
and work their way north thru
cold, rainy, unpredictable climate,
.:I.HELI'.IT‘I-E the box office and total
take as the weather goes,

Excepting the lush postwar
years, 1946-'48 (when dollar-load-

{(Continued on page 47)

IV's Hottest
Tint Race On

NEW YORK, June 23.—Caolor
television demonstrations and an-
nouncements swung into high this
week wilh three major factions
maklpg moves opposed lo the Co-
lumbia Broadeasting System (Fed-

{Continued on page 10)

VICTOR REACHES
TO THE STARS

NEW YORK., June 23.—A
new wrinkle in record albums

if in preparation at RCA Vic-
tor. Package will be a musi-

cal horoscope, tentatively
titled Horoscape Suite Cov-
ering every sign of the Zodiag

with a musical composition, all
strung together as a compre-
nensive whole, suite was writ-
ten by Dewey Bergman, who
also wrote the narrative. The
package will be a three-disker
with two lunes on each slde,
or 12 in all. A 30-man or-
chestra and eight voices fea-
turing Sally Sweetland, under
the direction of Bergman, will
record the suite, with Wash-
ington disk jockey Eddie Gal-
lagher doing lhe narration.
Bergman and Hugo Winter-
halter are presently putting
finighing touches to the ar-
rangements. The album is
scheduled for September re-
lease,
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Billboard Backstage

— B JOE CSIDA

ting stories of bust-ups is
vs somewhat unpleasant.
such a story involves a group
g-time friends as well as
pes  associates it becomes
more 0. And I just got
doing such # plece for the
Denartment this week It
ns Dave Kapn's exit as head
b popular artists and reper-
Hepartment of Decea Records.
nown Dave for many vears,
t back to 1034, the vear Decca
d, and T joined The Rill-
I knew his late brother,
and I've known Milt Rack-
Decea’s president, and Len
ider, the company's execu-
jce-president, and practically
the Decca guys for many

| now, after 17 vears, Dave
ving the company. I know
o Dave, as to his brother
Decea was the fulfillment
aream. Twentv-eight vears
as kids, thevy talked about
g their own record company.
had a little record shop in
go in those days. And finally,
plenty of serambling and
ng, they made it, In 1934,
Decca was born.,  Milton
il was right in on the hirth
ca, too, Rack and Jack and
amd Steve (the late E. F.
g), with some loot advanced
R. (Ted) hewis, who owns
bn Hecords, pUtYwazing new

to the then sick record in-
s

The stories of their early strug-
gles are many, some riotous, some
grim. And they clicked finally
and set great new patterns which
contributed substantially to the
rebirth of the record business. Now
Steve is dead, and Jack.is dead,
and Dave. the last of the Kapps.
is leaving Decca

I have said often before, ver-
bally and in print, that Milt Rack-
mil is one of the ablest execu-
tives in the record business. [ still
believe he is. I have also remarked
on many an occasion, and In print,
that Len Schneider is one of the
industry’s most knowledgeable vet-
erans. And 1 retain that opinion.

I have no doubt that Decca will
continue to prosper. WNor do 1
doubt that Dave Kapp will find a
readv outlel for his proved tal-
ents. But it is regreitahle that
Rack and Len and Dave could find
no other way to resolve their dis-
agreements than to sever the re-
lationship. Dave's departure, In
my book, marks the end of one of
the most exciting stories in show
business history

Five BB-ers Cover
(BS-TV Colorcas! . . .

Tho we've got a box on page |
about it, and an {.ntroduction to
the Highlight Revicow which further
explaing it, T c-un't help Backstag-
ing a bit 2'oout a little caper our
guys pulled off this week to beat

Washii

ASHINGTON, June 23.—Sen-
nterstate and Foreign Com-
e Committee is quietly plan-
to shelve Sen. William Ben-
(D., Conn.) bill to create a
al citizens’ advisory board on
TV programing. At [first
to the proposal, the commit-
as turned ice-cold. Benton has
trving to sell the bill as an
t to the Federal Communi-
s Commission's proposed
ation of eduecational TV
els. But Committee Chair-
Ed Johnson (D., Colo.) isn’t
on all-out reservation of edu-
al channels either. “You
define what you mean by
ption,” the committee chair-
says. “There's good educa-
and there's bad—for instance,
was an educator who taught
r Twist how to steal™

Connally Red-Faced
ESCO Oversigh! . . .

2re were chuckles aplenty in
enate Monday (18) when Sen.
Connally {(D., Tex ), rhair-
of the Senale Foreign Rela-
Committee, sheepishly rose
icked the august body to con-
nominations of U. S, delegates
e Paris Conference of United
s Educational, Sclentific
Cultural Organizations. The
SCO conference had opened
very day with the yet uncon-

ngton Onc

By BEN ATLAS——

| over the tube

|
one of our standard bugaboos. We
go to press Saturday in order (o
gel the paper on trains, planes and
trucks to subscribers and news-
stands Monday morning. Thiz puts
vz In an awkward poszition when-
ever an Imnoortant event is sched-

uled forsMonday. Such an evenl
certainly is Columbia Broadcastin

System’s lirst sponsored ::'n]:_':ri:r_-EE
which took place Monday (25 'y

was obviously impossible f“i"us
lo review the show Monday: and
still get it in this issue. So [

' '.1IrE Df

us took turns covering v._.:
. arious
phases of the show's rehears 1. at

the CBS studio at 109th SLI‘E‘E't and
Fifth Avenue Paul Ackerman gq,m
Chase, Leon Morse. Gene P [ ;45

1
L ]

and yours truly then m _iched
tnt-n:.ﬁ and turned oul a rf.,p .. cen)
preview 1

I've got a hunch that
be too far off, having given wvou
a pretty accurate piclvure of what
the show actually we = like coming
We vre catching it,
along with the rcsst of the press,
as shown on M.iondav., and will
have the oproortunity of checking
ourselvec.inen. The check-up re-
vircw of the show as transmitted
will be in the next issue And I
think maybe our rehearsal ap-
proach may even give vou a few
oxtras in the way of interesting in-
formation and sidelights that we
naturally couldn't have gotten just
catching the finished show on a
]rﬂne-iver. Anyvhow, we hope vyou
like the rehearzal-preview effort.

e-Over

firmed delegates already partici-
pating.

FCC Job-Hoppers Are
|Hit by Senale Measure . . .

Move is growing on Capitol Hill
to enact a Taw discouraging gov-
ernment job holders from hopping
into  private emplovment where
they can use influence in their for-
mer “federal agencies. Federal
Communications Commission job-
hoppers are singled out as goats
of a bill by Sen Ernest McFar-
land (D., Ariz.). majority leader.
Altho McFarland’s bill iz side-
tracked at least temporarilv, a
tougher bill by Sen. Pat McCarran
{D., Nev.) appears to be getting
support, McCarran's bill applies
ta all government agencies

Census Fiqures Indicale
Pending Showbiz Boom . . .

Census Bureau =ees bigrer hor-
iimn_s for amusement industry as
nation’'s population econtinues (o
zoom. Population by vear's end
will surpass 155 million, an ad-
vance of a million over current
fipure and a jump of 2% million
ovVer a vear ago. . Commissioner
Frieda Hennock of Federal Com-
munications Commission, wha's
awaiting a balky Ser-‘~ Judiciary
{ Commitiee’s confirm. .on of her
federal judgeship confirmation, got

a  back-handed compliment this
Iweek from Sen. Edwin C. Johnson
{D., Colp.). Citing Miss Hennock's
oft-stated view that the airwaves
“belong to neither government nor
industry but to all the people™
Sen. Johnson remarked drolly,
“Frieda's been wrong on many
things, but in that sta‘ement she's
absolutely right.” When FCC
announced its long-expected re-
newal of Station WBAL's license
this week as final climax to its
Blue Book challenge by newsmen
Drew Pearson and Bob Allen. a
commission insider quipned. At
last the book is closed ™

Walter Currie Joins NPA
' As Weiss" Top Assistant . | .

Walter J Currie, erstwhile of
Standard Brands and Aveo Manu-
facturing Company, moves into
strategic spot as right-hand man
to Lewis Allen Weiss, civilian re-
gquirements boss at National Pro-
duection Authority Abiah A,
Church joing the legal staff at Na-
lional Association of Radie and
Television Broadeasters August 1.

When Federal Trade Commis-
sion staged a conference this week
on four trade practices for TV sets
industry, Commission Chairman
James M. Mead proclaimed it “the
| most important meeting of its
kind ever held by the FTC."

—

LLYWOOD, June 23.—Until
settles its own color prob-
_movie makers are out to
in on their ability to offer
-hued product in an effort
re -the ticket buyers. Sur-
prove that color continues
liver top b. 0., and altho even
1 pictures may have lost
of their pull in theaters,
e only slight when compared
e beating some black and
¢ products have been getting.
ently in production are 12
using color, Always auick
ch the market's pulse, Tech-
or's Dr. Herbert Kalmus this
called for an industry-wide
prsion to color film, Kalmus
d to make the Technicolor
g5 available to other lahs via
gl licensing arrangement or
have the Technicolor firm
finance expansion of its own
to make color processing
ies available to 35 studios.
ually, movie producers have
I gain in converting to color
is time. First of all, they
ash in on a bigger box office
me when the color product
le to withstand TV's inroad
the theater audience. Sec-
, the product now being

B LEE ZHITO

Picture Business

made would be suited for future
zalé to TV, for by then, tele will
have perfected its own color sys-
tern and color film produect will
be at a premium

U-1 1o Exploit Produd
Via Television Medium . . .

Universal - International will
seek to further utilize the TV
medium as an exploitation tool
for its productions, according to
an order by ad chief Dave Lipton.
U-1 will gervice TV stations with
Movie Star Album, package con-
sisting of a five-minute bi-weekly
program. Each show will be de-
voted to the life of a movie thesp
and will consist of 20 stills and a
transcription .of the artist’'s voice.
New service was started as a re-
sult of the studio’s suceess with
Hollywood Picture Flashes, a simi-
lar program package dealing with

film news. Both are prepared
under supervision of U-I's Bob
Rains.

Production Moles

And Casting Assignmenis . . .

King Bros, are plan: ing a large-
scale saturation ca.d; iign in the

' 14 Southern States for their Drums
in the Deep South, which deals
| with the South's heroism in the
| Civil War. Pic was {irst financed
| by the stock issue for which a per-
mit was granied King Bros. by the
| California Commission of Corpora-
tions in 1849, . . . George E, Stone’s
first screen role in over two and
a half vears will be in A Girl in
Every Port CArthur Kennedy
joins James Stewart in Bend of
the Snake at Universal=Interna-
tional. . Meet Danny Wilson,
now under wav at U-I. was
scribbed by Don MeGuire who had
been harboring the idea for more
than flve years. , Moss Hart
will do the screenplay for Hans
Christian Anderson, the Danny
Kave pic at Samuel Goldwyn. .
An original varn about Grover
Cleveland Alexander has been
snagged by Jack L. Warner. .
Carson MeCullers' play, Member
lof the Wedding, is getting a film
treatment by Ben Maddow, for
Stanley Kramer. Play won the
Donaldson and New York Drama
Critics Circle awards as the best
Broadway legiter of 1950,
Renzo (The Continental) Cesana
hooked a role in California Con-
guest, at Columbia,

we won't |
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House M=asure

Keeps Showbiz
lax Exemptions

w!a_EIIING'-Tl:}N. June 23.—Sen-
4% Finance (lommittee starts de-

London
Dispatch

Ry LEIGH VANCE

LONDON, June 23, — Busiest
day came to the Festival of Britain
this week with attendance clocking
over 15,000 an hour. At 5:30 a.m.

werating ne_xt week on tax legis-
lation in thie wake of the House's
passage lale: yvesterday (22) of its
Ways and Megns Committee's hill

sharply : scalengy _down President
Truman’s propostu <y hikes in.
amusement eXCISes. ~hg e
version keeps intact the y, 3o~
tee's provisions for ﬂweer‘-ingiy
broad admissions tax exXempi ..
to numerous showhiz activities, ..
cluding ballrooms, lnﬂnpruﬁt orks
and agricultural fairs.

The bill, as approved by

House, exempts ballrooms an,
dance halls from paying * n
per cent cabaretl tax; a

from the admish tax all a \‘u-
tural fairs run by nonprofit g., .\ s,
continues the 10 per cent tax on
disks, phonos, TV sets and mu-
sical instruments, altho the Treas-
ury Department had asked for a
boost to 25 per cent. The bill
also limits the admissions tax 1o
the aetual price of an admission
ticket. rather than to (ke stated

{Contitued on page 45)

Cast of 1,200
For Detroit’s
Festival Play

DETHDIT. July 23.—Goal aof ca-
pacily attendance—175.000 neople
in 11 nights, July 11-23. at the
17,000-zeat University of Detroit
Stadium-—has been set [cr City of
Freedom, keystone musical show
of the year-long celebration of
Detroit's 250th Birthday Feetival,
by the producer-writer, Rev Dan-
iel A, Lord. With a record of 31
plays and pageants without a box-
office flop, Father Lord is taclkling
his toughest assignment here with
a personally directed promotional

campaign that i= hittine an all
i'mn'lfs.
With a cast ot 1,200 Cirty of

Freedom is providing a showease
for the large pool of local talent,
=0me new in stage experience, but
largely professional — Jack Gan-
sert, the dance director, formerlv
of Sadler's Wells Ballet, found nver
half his 450 applicants had night
club experience., Lack of little
theater, musical and similar or-

fContinued on page 43)

Fanny Brice Leaves
$2 Mil to Family

HOLLYWOOD, June 23. — Bulk
of the late Fanny Brice's $2 000,000
estate was bequeathed to her two
children and (hree grandehildren,
The will. dated July 29, 1840, was
filed this week for probate in Sn-
perior Courlt, A codicil of April
23. 1951, left $1.000 1o Mis= Brice's
secretary, Mrs, Marion Alienberp.
Jamaica, N. Y. Remainder of the
ectate is in trust with the Union
Bank & Trust Company. Abe Last-
foge]l and Leo Spitz

The comedienne'’s brother Lew,
and sister, Mrs, Carolyn Russak
Saul. will receive $40 a5 week each
for the rest of their lives, Miss
Brice's children will alse zet an
annual payment of 215 per cent of
the trust for 20 vears and S3.000 a
vear thereafter,
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lines stretehed half a mile outside
main entrances. By closing time
figures scaled a record ftoial of
120,578. Ower on the south bank
of the Thames, where the exhibi-
ticn stands, attendance was 87,7589,
a little above average.

Figures given out in Parliament
for the first few weeks of the whole
Festival were: May 4 and 5, first
two days. attendance, 80,034; take
£38 640, TFigures for the five fol-
lowing weeks were:

E=t. Provisional
Allendance Take
217,860 £141,120
425,363 £2268.520
298, 664 S158.480
223,474 175,280
352,956 £1570.200

Sherek Drops 986 in
Guiness Hamlet . . .

Henry Sherek's much criticized
production of Hamlet. in which
Alee Guiness came up with a new
interpretation of the character. is
coming off in a couple of weeks.
Thiz brings Sherek's loszes over
the past six months to around
£98 000, of which he provided
228000 of his own money. The
rest was put up by the benevolent,
bumble-footed Arts Council.

But Sherek is not dismaved.
Says he: “Hamlet was worth doing.
We opened cold and several things
went wrong on the first night
Later the show picked up. Bul
by then it was too late,” He has
plap: for several new shows [or
ihe fall

Shill Makes News al
Last—He's Dead . . .

Reuben Maurice Shill, the show-
man who spent a lifetime in the
business with never the warming
heat of those bright lights to =spur
him on, made the headlines this
weelk at last. But he didn’t know
it, He was dead

For a Luton carnival he agreed

iContinued on page 45)

Pi;ris
Peck

By AT ROSFTT

PARIS, June 23 —General elec-
Hone were held last week and a

trur of the sidewalk *:n:"E_ﬂ put-
door altractions, clubs and ‘hn:la-
tere showed all were doing tne

gsual Sundav land-office business
A fair near Pont Neilly had lines
a block long wailing to see VAaTious
aftractions One barker. an old
srey-headed woman pitching for
a conch atiraction, had to have the
help of the local police to keep
the nox office from heing mobbed
Tickels for this were 7 cents. Two
af the swimming pools we wvisiied
were mobhbed, The Racing Club of
France had the biggest dav it has
had in yesars Club business thru-
nal the town wae excellent, with
thealers reporting good houses
Final returns indicated that the
Commiies had lost a little ground
in Paris, but had gained thruout

ihe hinterlands., Buginess at the
various places of amusement
proved that the people of Paris

were mueh more interested in fun
fthan in politics

U. §. "Rhythm Gals" Paid;
Maxwell Shindig . . .

The <seven American girls
stranded with the Hollywood
rhythm exiravaganza here are be-
ing paid in full, a representative of
Jerry Medrano reports, The unit
will leave July 2 for tour of Italy
and Southern France., Jean Pascal
iz back in Paris and is set to re-
rord & number of tunes of his own
composition in French, German,
Spanish and Halian. He made a
hit in England as a-crooner, work-
ing under the name of Nick
Power, on TV and club dates,
Margaret Russell has been signed
by Jack Denton of Melodie Fran-
cis Day to do a number of trans-
lationg of French tunes into Eng-
lish. . . Entertainment tax on
music hall shows here amounis to
26.25 per cent, . Maj. Helen
Baker, special service entertiain-
ment officer in Munich, is getting

{Continued on page 45)
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By DENNIS McDONALD

NEW YORK, June 23.—From
196 in the coffers in 1946 to a
resent $100,000-a-yvear operation;
rom a one-room office in former
xec Secretary Breen's apartment,
the purchase of the old Guild
heater marks the growth of
the American National Theater and
Academy in the past five years
From an 11-year period of obscur-
ity beginning in 1935, when the
org received its federal charter,
ANTA has, during the past season
on Broadway, become one of the
most controversial organizations in
the legitimate theater.

It has been lambasted in the
press and sharply criticized by
people in the trade. Perhaps the
most outspoken antagonist of the
organization has been George Jean
Nathan in his New Yeork Journal-
L American column, tho Vernon Rice
. in The New York Post and Robert
Sylvester, Daily News, as well as
. practically every other columnist,
has from time to time taken pokes
at ANTA or raised questions as to
its operation.

A full statement of ANTA's pur-
pose is made in its charter: “The
presentalion of theatrical produc-
tions of the highest type; the sti-
mulation of public interest in t:e
drama as an art belonging both to
the theater and to literature and
thereby to be enjoyed both on the
stage and in the study; the ad-
vancement of interest in the drama
thruout the United States of Amer-
ica by furthering the production
of the best plays, interpreted by
the best actors at a minimum cost:
the further development of the
study of drama of the present and
past in our universities, colleges,
schools and elsewhere; the spon-
soring, encouraging and develop-
ing of the art and technique of
the theater thru a school within
the National Academy.”

A brief history and a resume of
what ANTA has done will per-
haps clarily for some whether or
not it has fulfilled or is fulfilling
these purposes.

The charter was written by J.
Howard Reber, Philly lawver, and
introduced into United States
Senate by Senator Wagner of New
York, and into the House by Rep-
resentative MceLaughlin of Ne-
braska. The corporate body of
ANTA became official on July 5,
1835. There has been much con-
fusion in the trade as to the org's
origin, such as talk that the char-
ter was personally granted to Rob-
ert Breen, or that it was originally
granted to the University Plavers,
Actually Joy Higgins, a founder of
the University Plavers, was also
a corporaite member in the ANTA
charter, but the two groups were
entirely separate. Breen didn't en-
ter the ANTA picture until 1946
with the adoption of the Breen-
(Robert) Porterfield Foundation
Plan, which outlined operating
methods and provided for funds,
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1935-1946

The period from 1935 to 1046
was hardly fruitful. From 1933 to
1939, the government-subsidized
Federal Theater, a reliel project,
was in operation, and ANTA nad
funds to compete. Following the
closing of the Federal Thcater,
came World War II; so it wasn't
until 1946 that ANTA really
started. It became apparent, then,
to such corporate members as Leo-
pold Stokowski, Katharine Dexler
McCormick, Otte Kahn, Ann Mor-
gan, John Hay Whitney, Col. C.
Lawton Campbell, Mary Stewart
French and A. Conger Goodyear
that it would be necessary to have
the theater itself in back of the org
to accomplish its purposes. Vinton
Freedley was elected president in
that year, and ANTA started mov-
ing. Whether or not ANTA has
been moving in the right direction
is a point open to much discussion.

A look-back over the last five
vears highlights the following in-
formation: In 1946, the org started
out with $618.24 in its jeans, and
by October of that year the kitty

{Continued on page 42)

LA Home Show
Top Expo Lure:
Nets 12% Gain

HOLLYWOOD, June 23 —Sixth
annual Home Show, which shut-
ters Sunday (24), is expected to
rack up an attendance mark of
157,617 for the 1l-day run. This
tops last year's high figure of 130,-
832 and 1948 and 1940 attendance
totals of 111,195, and B1,309, re-
spectively, As of Fridayv afternoon
(22) over 120,000 persons had been
counted, with Saturday and Sun-
day, usually strong days, vel to go.
Last year's show netted approxi-
mately $100,000, with the current
affair ahead about 12!'% per cent
over the 1950 net.

Tup: altendance record for one
day since the show began in 1946
was set Sunday (17), with 19,895
pald admissions. Officials expected
to break that mark over the week-
end. Event is sponsored by the
construction industries of South-
ern California, Los Angeles Cham-
per of Commerce and co-bank-
rolled by The Los Angeles Times.
Entertainment includes two daily
shows, three on Sunday, featuring
Russ Morgan's ork, Judy Canowva,
Jerry Builders, Home Show Queen
Linda Peterson, Helen O'Neill
Dancers (12), Lang Dancers, Re-
Eina Day and Paul and Paulette,

This year’s prices have been
upped 20 cenls, from 60 to 80 cents,
and $1 to $1.20,

Stem Tests for
Film Tryouts

NEW YORK, June 23. — The
latest of Hollywood pre-production
deals is independent motion picture
Producer Joseph Kaufman's plan
to use Broadway as a try-out spot
for his films by launching two mu-
sicals, The Lady or the Tiger and
The Queen of Sheba. The screen
treatments are already in the bag,
but Kaufman wants to try his ma-
terial out and, at the same time,
increase the value of the proper-
ties, Broadway openings call for
late in the 1951-'52 and 1952-'53
seasons,

Kaufman is here now, with Di-
rector David Miller and Writer
Frank Partos, to talk over Sudden

Fear, a Joan Crawford film vehicle.
Arrangements are also being talked

over with MGM for release of his
Pandora and the Flying Dutchinan,
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COLORCAST, SPONSORED

Preview of “Premiere” Sees CBS
Gang Making the Rainbow Blush

By PAUL ACKERMAN, SAM CHASE, JOE CSIDA, LEON MORSE, GENE PLOTNIK

“Premiere,” a wvideo wmilestone,
the firgt commercial coloreast, ts
previewed by the above-listed
quintet of Billboard staffers rather
than by a single staffer, simply be-
cause the show was put on the air
Monday (25), 4:30-5:30 pwm., a
time when this issue of The Bill-
board was on trains all around the
country on the way to newsstands
and subscribers. Each of the five
Billboard staffers listed caught one
phase or another of the show's re-
hearsals. which ran virtually day
and might from Thursday (21) al-
most up to show time Monday.
Next weelk's Billboard will review
the show as seen on the tube Mon-
day (25).

Comprehensive coverage of Pre-
miere’s rehearsals indicated that
the show would be generally well-
received, and suffer only from the
same deficiencies as such “all-star"
conglomerations are heir to. These
plus, possibly, a few additional
shortcomings inherent in attempt-
ing to execute a round-up caper of
[ this kind, with 18 commercials yet,
and in celor, must still be consid-
ered in its experimental stages,
programwise.

Certainly if the blood, sweat and
total disregard of ulcers dispensed
by Executive Producer Fred
Rickey, Director Frances Buss, as-
sembled wvideo and audio techni-

cians, and even a substantial por-
tion of the membership of the
International Alliance of The-
alrical Stage Emplovees (prop
men), not to mention the per-
formers means anything—Pre-
miere should have been a very
much okay show.

Fave Emerson, for example,
gandered herself on the monitor
during a run-thru of her bit, and
noted the high-pressure status of
her circulatory system of remark-
ing: “Hah, look how red my face
is.” Rickey answered: “I told you
to keep out of the sun." Miss
Emerson, whose monochromatic
allure obviously figures to be, and
is highly intensified in natural
color, had a little difMiculty with
the Metropolitan Museum of Art
and Museum of Modern Art paint-
ings which she discussed in her
turn. Hung on the wall fat was
Renoir's By the Seashore, which
Faye persuaded Rickey to remove,
In its place was substituied a wall
i:;;lece which looked like a barome-

|

Miss Emerson also felt that a
picasso on another set was jarring,
but as the rehearsal progressed
she betame increasingly pleased
with the effect and settled for it.
Miss E handled her lines, describ-
ing the paintings, with her usual
charm and sophistication. Under

the blistering studio lights, the
Pepsi-Cola bottle on the table in
front of the couch to which Faye
retired looked particularly invit-

ing,
18 Ad Men

On the day of Miss Emerson's
rehearsal, no less than 18 agency
men were around the already clut-
tered studio. All, of course, were
purely intent upon seeing that
their clients’ products were prop-
erly presented. Sam Levenson
was to do a bit with Miss Emerson,
but on Friday he was ill and didn't
show. Monday, if Levenson work-
ed, it was expected that color
wouldn't at all hurt his homey,
gracious humor, nor add to his
visual appeal to any substantial
degree.

Ed Sullivan, working with Cora
and Bil Baird and their puppets,
sweated thru a briel routine in
which he complained of being
tired. The puppels recommended
that he should be a wooden man,
which cued a puppet tune called
You, Too, Can Be a Puppet, with
Baird deing the boy wvoice and an
unbilled young lady the girl. In-
nocuous and charming, it was,
even in rehearsal, and the Bairds
did their usual excellent job im
running wooden boy Clyde and
wooden girl Mirabel thru their

{Continued on page 8)

LEGIT

“17" a Sentimental Journey Back

To ‘07, But Just a Faded Nosegay

Thirty=-three years have rolled
by since Willie Baxter first came
to life on the stage of the Booth
Theater. Now he is back, just
around the corner at the Broad-
hurst, his adolescent, puppy-love
antics embellished with song and
dance. Despite a notable combina-
tion-of show-wise talents engaged
in his musical rejuvenation, it must
be reported that the result is no
more than moderately amusing, It
has, however, more than sufficient
virtues to predict it mildly popu-
lar summer fare.

Seventeen makes its bid on the
basis of pure nostalgia—the revival
of a dear, dead, never-to-come-
back, white-flannels-and-stiff-col-
lar era, when young love danced
on the lawn and parents had no
worries about hyped jalopies and
juke joints. Perhaps it was easier
to remember 1907 back in 1918.
The world hadn't changed too
much in a decade and the Jazz
Age hadn't got ils start. Booth

By BOB FRANCIS

Tarkington wrote of his young-
sters with insight and tenderness,
and it was pleasant to smile back
at them.

But the breed is harder in 1951.
No teener today would stack
shingles for 6 cents a thoosand or
go into a mental tailspin because
he owned no white tie and tails.
The new generation has sterner
things to concern it. So somehow,
even with its considerable charm,
Sevenleen revives as a somewhat
faded nosegay to be kept as a
sentimental souvenir under a glass
bell on the mantlepiece.

However, with the craft that
has gone into it, Seventeen couldn't
be a bad show, Sally Benson has
kept clese to the flavor of the
originial Tarkington book, and
while some of the situations dre
cloyingly dated, there &zre still
plenty of chuckles in the script.
It boast some pleasant melodies

and the lyrics fit the mood and|
period. Seventeen aims to be sweet

and charming from beginning to
end. There is no situation or word
containing the slightest innuendo.
If it gets over-sticky occasionally,
at least it is song-and-dancewise
unique in this day and age. In
addition, Stewart Chaney's sets
make it one of the loveliest pro-
ductions this wear, and David
Fiolkes has dressed the cast-with
fine period imagination.

Young Fresh Cast

As must be In a varn about
adolescents, the cast is predomi-
nantly young, some of them ob-
viously short on big-time ex-
perience. However, they have the
ardent freshness which uesd to be
evident in some of the old George
Abbott musicals, and Hassard
short and Richard Whorf have
whipped them intoe a stout com-
bination for ensemble playing.
Same applies to dance patterns set
for them by Dania Krupska which

{Continued on page 43)

TELEVISION

A. 'n" A, Kingfish, et al., Tickle
New Generation With Antic Hay

Marked by flawless easting,
high-powered, rib-tickling comedy
writing and production which
pushes the best the films have to
offer, Amoz 'n' Andy seems des-
tined to equal its radio career on
television. The loving hands of
creators Freeman Ggsden and
Charlie Correll are manifest in the
way the program springs lustily
to life bringing to splendid fruition
their vears of patient nursing. The
program, a triumph for its produc-
ers, should do equally well for
Blatz Beer, the sponsor.

Taking a dog-eared situation,
The Misplaced Letter, the initial
stanza relied as much on charac-
ter as on situation, and was paced
to perfection. It also was replete
with one laugh after anolher.
Kingfish, general executive and
factotum of the Mystic Lodge of
the Sea, found himself the object
of the frenzied affection of a matri-
monially inclined suitor.

Involved was a chase down an

SeEemmmsssmsaaesa-al | VN I StO® cOm

By LEON MORSE

alley, with EKinglish and Andy
finally winding wup underneath
garbage can lids, the bachelor
girl's umbrella-whipping of a law-
ver employed by Kingfish, and her
renting a room at Kingfish's home
and continually missing him by
seconds as thevy both raided the
icebox. Continually stalking Kings
fish thruout was his jealous wife,
Saphire, who provided *he last
scene a8 she made the dictaphone
blow out while she slammed her
misunderstood spouse.

Tim Moore, with his comic horse
face and equally comic ponderous
delivery, made Kingfish a wvivid
and memorable wvisual character.
apencer Willlams as his derby-
hatted partner in crime, Andy,
matched him laugh for laugh, New
York actor Alvin Childress was a
patient and forebearing Amos. In-
dicative of the casting magic was
the fact thet every one of the
parts, from tne most to *he least
important, was played equally

well by actors and actresses who
seem to have entered the skins of
their roles.

While undoubtedly some Negroes

may be offended by the fact some
of these characters seem shiftless,
there is nothing in the situa‘‘on
comedy to offend any but the most
extremely sensitive. The majority
of televiewers, however, should
laugh with Amos 'n' Andy, not
only at them.

Blatz commercials were not in-
cluded in press preview showing,

TELEVISION — Reviewed at
press showing Thursday (21).
Presented Thursdays, 8:30-9 p.m.
over CBS-TV. Presented by Blatz
Beer via Weintraub. Producers,
Freeman Gosden and Charlie Cor-

rell. Seripters, Joe Connolly and
Bob Mpss. Cast: Tim Moore,
Spencer Williams, Jester Hair-

ston, Alvin Childress, Roy Glenn,
Vincent Townsend, Corny Ander-
son and others.
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SELF-REGULATION MOVE
OPENED BY TV INDUSTRY

Fellows To Name Code Committee;
Morality, Morale, Kids Stressed

® Continued from page ]

aid in eivic improvements, promao-
tion of educational and cultural
opportunities, integrity of news,
fairness of presentation of contro-
versial issues, zeal in promoting
community labor relations and in-
terracial understanding, whole-
some entertainment inoffensive to
family audiences, reliability and
good taste in commercials,

Asked by D. C. legalist Leonard
Marks whether his  suggesied
tenets were based on the FCC's
controversial radio Blue Book, Coy
declared: "1 have carefully avoided
using that term—'Blue Book'—be-
cause it has been so little under-
stood and so bitter a subject of

TV Color Fight

Recalling Disk
Speeds Batile

WASHINGTON, June 23.—The
Federal Trade Commission and
Federal Communications Commis-
sion registered growing interest
this week in the latest phase of
the battle of color TV which
threatens to surpass in heat and
confusion the disk speeds war
between Radio Corporation of
America and Columbia, As the Co-
lumbia Broadcasting System and
RCA readied to unleash rival color
demonstrations to the public, the
issue of public confusion came
squarely before the FTC in the
presence of FCC representatives at
FTC's preliminary conference here
Thursday (21) on fair trade prac-
tices for the TV sets manufactur-
ing, distributing and retail in-
dustry. The conference was the
initial step preparatory to FTC's
drafting of a final code of fair
trade practices for the industiry
early next year.

Issue Flares Up
The color issue flared at the pre-
liminary conference when Prexy
Glen MceDaniel, of the Radio-Tele-
vision Manufacturers’ Association,

proposed that the FTC's code for|

the industry, in embracing tenets
for ethical advertising, should .in-

for CBS color
clearly inform the public that there
will be a material loss of picture

{Continued on page 18)

Spike Jones To

Do 5 NBC-TV
Shows: 400 Per

HOLLYWOOD, June 23.—Spike
Jones, who last year vowed he
would restrict his zany TV talents
only to video films and proceeded
to produce two pilot films on his
own, was lured this week by
MNational Broadeasting Company
lucre to do five shows next season.
Jones will receive $40,000 per
hour-long seg. The $40,000 price
is the saiwe as Jones got for his
single Colgate show last season.

Under terms of the NBC paper,
Jones will do his first show out of
New York, September 16, and is
free to do the remaining from New
York, Chicago or Hollywood, pro-
vided transcontinental facilities
have been completed. This will
allow Jones to fulfill p. a. bookings
on the road and still do his TV
shots.

To date, Jones' 30-minute films,
produced at his expense at Fair-
banks Studios (estimated $60,000),
remain on the shelf. According to
Ralph Wonders, Jones' managur,
films may be linked inio a theat-
rical feature. This, however, is
considered unlikely in view of the
fact that the Screen Actor's Guild
and other theatrical film unions
are bearing down on this practice.

debate,” Coy went on to declare,
tho, that his suggestions embrace
some of the principles espoused
by the Blue Book without incorpo-
rating Blue Book methods. At
this juncture, he made it clear thal
the FOC had no wish to establish
a Blue Book for TV, altho both
Coy and Johnson in the course of
their remarks reminded the group
that steps toward fostering good
standards might be taken by the
government should the industry
fail or decline to regulate itself.

Senator Johnson concurred with
Coy that the FCC “has leaned over
backward to avoid censorship” in
recognition of the tradition of free
enterprise. The senator voiced be-
lief that the industry does not need
censorship “and has no cause 1o
fear” its imposition.

Coy, answering questions from
the floor for nearly an hour after
finishing a prepared talk, advised
the group that TV should nct hqve
the same “"code” as the motion ple-
ture industry because, he said,
“there is a major difference inas-
much as television comes into your
home.” In answer to a question
as to whether educational pro-
graming must be presented by or
for educational institutions, he re-
plied that the FCC's definition of
such programing requires such
origins. He warned that the TV
industry would be wise to avoid
broadening this definition because
“when you breocaden the definition
you also broaden the problem.”

Both Coy and Johnson stressed
that the government plans to take

“Big Show”

Shifts; RCA
Buys Harris

HOLLYWOOD, June 23.—Radio
Corporation of America will pick
up the tab on the AM version of
the Alice Faye-Phil Harris show
next season, it was learned this
week, Under next season’s sked.

a “tolerant” atiilude toward the
young and growing TV industry,
but they advised the broadcasters
to lose no time in coping with the
problem of programing. Robert D.
Swezey, veepee of WDSU-TV, New
Orleans, a member of the TV
board of NARTE, opened the ses-
sion by declaring: “It's up to us
to take & cold, objective look at
television programing. Are we
right? Are we wrong? If we're
wrong, lel’s correct it ourselves.”

The code commitlee, to be
named shorily by NARTEB Prexy
Fellows, is expected to give serious
study to a draft of a WNational
Broadeasting Company TV code
which was read to the gathering by
Charles Denny, NBC executive
veepee, The NBC code covered
children's programs, crime and
mystery dramas, news, contro-
versial public issues, religion,
charitable campaigns and contests
(see separate storv).

The code committee which Fel-
lows will appoint was urged in a
resolution adopted late yesterday
to concern itself particularly with
the effect of TV programing on
the welfare of the family “with
particular reference to children.”
| The committee is authorized by
' the resolution to consult with gov-
]ernment and industry groups, civic
groups and public groups. The
committee was also instructed to
develop research and studies not
only of the “day-to-day program
problems of television, but with
the broader aspects of its effective-
ness a5 a mass medium; its impact
upon public morals and morale;
tits effect upon the welfare of the
family and the individual mem-
bers thereof, with particular refer-
ence to children; its coniribution
to the cultural progress of the
nation, and iis influence for good
upon the behavior patterns of
American sociely and the society
of nations.”

—_ — q-

TV FREEZE, CODE,

EDUCATION ,‘

RAZZLE-DAZZLE WASHINGTON

tance to the TV broadcast industry took place fast and furiously

WASHINGTON, June 23 —Developmentzs of major impor- 1

on the Washington scene this week, clarifying further the shape
of things to come. Among oulstanding developments were the

following:

1. Fate of the TV freeze depends on the Federal Communi-
cation Commission’s industry conference Thursday (28),
conference will determine whether the FCC will shortcut the
city-by-city TV allocations proceedings skedded to start July 9
or whether the [reere-lift will

That
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have to wait until 1952 with

certainty of a court challenge of the allocationz plan after that.

2. The TV broadcasi indusiry is on a code-drafting expedi- |
tion for “‘self-regulation” of programing. Industry members who |
conferred here this week got hearty blessings in their task from ‘
Chairman Wayne Coy, of Federal Communications Commission,
and Chairman Edwin C. Johnson, of the Senate Interstate and |

in this issue.

Foreign Commerce Commiltee,
of the start of an era of harmonious government relations.

3. The drive by educators for all-out reservation of channels |
faced a new chill wind, thiz time from the direction of Senator
J ohnson, who encouraged the Commission to consider commer-
cial telecasts of educational programs.

All of these developments are dealt with in detailed stories

who gave renewed Iindicalion

New NBC

Code Sets

Ethics for TV, AM

Murder Mellers Banned Before 9 P.M.:
Backdrop Plugs Okay for Video Shows

NEW YORK, June 23.—The new
code for AM-TV program stand-
ards revealed this week by the
the National Broadcasting Com-
pany eliminates certain limitations
previously invoked and, at the
same time, establishes new pro-
hibitions in the video field. By
and large the new ABC code is re-
garded as the most all-embracing
st of regulations in effect in the
industry.

New phases of the code include
those banning any indecent expo-
sure via TV costumes; banning
lewd or indecent movements in
dances in video; forbids presenta-
tion of dope addiction in any fa-
vorable light, and extends all code
provisions to studio warm-ups,

Insofar as advertisers’ commer-
cials are concerned, NBC is con-
tinuing all regulations previously

Tele Freeze May Thaw
At FCC-Industry Meet

WASHINGTON, June 23. — In|proposed city-by-city alloiment of

Harris will have sufficient time to!the wake of action by Federal | TV channels is legal, and whether

bieyele [Irom

'show on Columbia Broadcasting

clude a rule specifying that ads gyciem to his own seg on National

adapters should

Broadcasting Company. With NBC
dropping Hedda Hopper, The Big
Show's hour-and-half seg along
with Harris-Faye and Theater
Guild on the Air programs will be
moved up a half hour.
Harris-Faye, which for years
immediately followed Benny, will
now have a 30-minute respite.
NBC will surround Benny with
two half hours of The Rig Show,
putting the middle half-hour di-
recily against the comic instead of
the last half hour, as previously.

iweek ruling outl any possibility
i for a partial lifting of the TV freeze
1“at this time,” next Thursday's
{28) confab by FCC with industry
lsp-nkesmen on the gquestion of le-

allocationz plan offers the last
chance for finding a short cut to
the current allocations proceed-
ings. Unless that short cut is found,
the freeze is sure to continue until
well into 1952,

The upcoming Thursday con-
fab, which could become an im-
| portant turning point, will center
lon the question whether the FCC's

gality of the agency'’s proposed TV |

the Jack Benny Communications Commission this the FCC has a legal right to re-

zerve educational TV channels.
The Federal Communicalions
Bar Association will try 10 make
a strong case against the city-by-
city scheme which the Association
insists is unlawful and would be
hailed into court if the Commis-
sion goes thru with it as a final al-
locations plan. The bar association,
which will be represenied by
Leonard Marks, will argue that the
allocations should be based on the
order in which applicalions are
filed, rather than in rigidly allol-
ting channels {o communities
{Continued on page 10}

Educators Can't Foot TV Bill;

Waste of Channels--Johnson

WASHINGTON, June 23.—In a
strong caution against all-out res-
ervation of educational TV chan-
nels, Chairman Edwin C. Johnson,
of the Senate Interstate and For-
eign Commerce Committee, vester-
day (22) advised the Federal Com-
fhunications Commissieh that TV
“is far too valuable as a national
resource and much too intricate
and delicate a process to be allowed
to waste away thru idleness, lack
of funds and inexperience.”

Then senator's view, the strong-
est vet voiced by him on the issue,
was included in a lengthy com-
munication which is expected to
pack great weight at the FCC,
which already has begun to show
signs of some abatement in its
original enthusiasm for substantial
reservation of educational TV
channels (The Billboard, June 23).

Johnson's statement reached the
FCC as the influential senator was
voicing a similar attitude on still

another front—in &an address to
vesterday's (22) conference of TV
broadcasters sponsored by the Na-
tional Asscciation of Radio and
Television Broadcasiers (see sep-
arate story). Johnzon 1old the
conference that he read with “high
interest” the recent news of Ford
Foundation's readiness to foster
educational programing on com-
mercial TV siations should com-
mercial TV demonstrate willing-
ness to afford time and give proper
co-operation. Johnsen encouraged
the TV-ers to grab the opportunity.

Not Widespread

In hiz statement to the FCC,
Johnson emphasized that he was
“not opposed o the usze of televi-
sion frequencies for educational
purposes per se,” but he advised
strongly against widespread res-
ervation of such channels, He
warned that TV broadcasting is a
costly operalion and he declared
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that relatively few edupational in-
stitutions are affluent enough to
engage in the frill. Johnson sug-
gested that the FCC should require
commercial stations to zet aside
time for educational programes.

The senator declared:

“The past few years have strong-
l¥ demonstrated the superiority of
television as a form of communi-
cations and its effectiveness in con-
veying the most elusive of all com-
maodities—thought. No thinking
and observing person questions the
real role television can play in
education. However, a serious
guestion arises as to the manner in
which television can best be em-
ployed and harnessed in behalf of
education now. There has been
some intense drum-beating thru-
out the country, designed to stam-
pede the Commission into reserv-
ing channels for non-commercial
educational purposes. In theory,

{(Continued on page 10)

in effect, but at the same time has
added some new eclements, These
exclude from the list of acceptable
products “intimately personal
products which are not accepiable
conversational topics in mixed so-
cial groups.” Also, laxatives and
deodorants are not accepted unless
the copy and program are handled
in good taste.

The new NBC code goes into
much greater detail than its three-
vear-old predecessor on time com-
mereials for video programs, but
the network does not go so far as
to set up separate time allowances
for AM and TV. Instead, the long-
established commercial limite for
AM are continued, as they were in
the old code for TV, while certain
regulations are set up to clarify
whatl Is to be considered commer-
cial time.

Excluded from the commercial
time category, essentially, are bill-
boards opening and closing shows,
as are stationary backdrops or
props in TV showing the spansar's
name, trademark, slogan or the

(Continued on_ page 9)

Pontiac Mulls

20G'R. Digest’
Video Series

NEW YORK, June 23 —Pontiace
this week was mulling a buy of the
lop-budgeted Reader's Digest
package from Masterson-Reddy-
Nelson. The 320,000 weekly pro-
gram would feature dramatiza-
tions of Reader's Digest articles,
most of which would be factual,
but a few fiction pieces taken from
the book condensation fealure of
the magazine.

It is known that Pontiae likes
the program, but at this time is not
decided whether uncertain condi-
tions would make such a purchase
risky. Pontiac has several times
been close to going network TV.
McManus, John & Adams is the
agency.

IT WOULD TAKE
GOLD DUST NOW

NEW YORK, June 23.—As-
sumption of publicity chores
at Mutual Broadeasting Sys-
tem recentlv by Dick Dor-
rance recalls that vears agn,
when Dorrance was flacking
for WOR, New York (and
MES’s outlet here), he started
the famous story about the
guy who had carborundum {fil-
ings in his teeth and could
pick up broadcasts thru ‘em.
In the Dorrance version, he
only heard 'em at nighl—
when his bed spring acted as
an antenna. Althe Dorrance
started the thing strictly as a
gag—on & hungry, no news
day—the story gained wide
circulation. It still crops up
now and then and has become
part of radio’s apocrypha,
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WASHINGTON, June 23.—Con-
erence of TV broadcssters here
riday 223 broke igto enthusiastic
pplause when Sen, Edwin C.
ohnson (D., Colo.), chairman of
he Senate Inter-State and Foreign
ommerce Committee, told the
oup' “I see little wrong with
American television—I like tele-
vision. I'm a fan from way back;
I'm a radio and television fan,
and I'm not ashamed to admit it.”
When the applause subsided, John-
son added smilingly, “I get a lot
out of it—and I like the adver-
tising. too.”

Chairman Wavne Coy, of the
Federal Communications Commis-
sion, got a big hand also for some
kudnes he tossed to the TV in-
dustry. Cov coupled his kudoes,
however, with a report on com-
plaints he said are coming to FCC
from people displeased with TV
procrams.

“People complain of excessive
commercialism, of pitchmen who
palm off shoddy merchandise, of
“hait" advertising, of the failure
of advertisers and ever some sta-
tions to answer complaints, of poor
taste, of excessive nudity, of crime
and horror programis, of lotteries

WKRT’S CP STINT
TOPS BIG TOWN

CORTLAND, N. ¥. June
93.—A 24-hour marathon on
behalf of the United Cerebral
Palsy Campaign by indie
radio outlet. WKRT netted
$7,000 for the drive. On the
basis of per capita reached,
this is regarded as a higher
figure than that attained by
Milton Berle on his recent web
TV marathon stint, since the
station’s listening area has but
18,000 people. Bill- Griffiths
and ‘Howard Cogan stuck oul
the full-time at the station’s
mierophones and telephones.
WKRT's top flack, Ernie
Simon, ballyed the operation
as a “snowball in June,” while
station Owner-President
Leighton Hope said that it
exemplified small town radio’s
answer to big town TV.

NCAA Will Not
Act Against
Penn Opponents

NEW YORK, June 23.—National

Collegiate Athletic Association
will take no action of any kind

CALLING ALL PROGRAM CHIEFS

NEW YORK, June 23.—An ap-
peal for co-operation with Ameri-
can soldiers in Korea from U. 5.
radio stations was received Lhis
week by The Billboard. The G.L's
wanl to launch a program called
Voices From Home, and the Armed
Forces Radio Station in Japan has
appealed to The Billboard to ap-
peal in turn to American broad-
casters to get the show going.

Sgt. 1st Class Leland Ray
Briehm, chief announcer at AFRS,
Kyushu, wrote that as a psycho-
logical boost—the actual recorded
voices of members of soldiers’ fam-
ilies—ran't be topped. He noted
that a current AFRS show, Home-
town Mailbag, featuring letters,
wires and telegrams from home,
caught on immediately and now
brings the radio system 1,000 let-
ters weekly from those back home.

Sgt. Briehm also declared that,
As 500N Aas a tﬁmsr:ripiiqn is re-
ceived from a U. S. station, each

.soldier involved in a message on

the disk will be advised when his
particular message will be broad-

cast. All AFRS, Kyusha, needs is
the transcriptions. 4

Security regulations provide the
following procedure: Transcrip-
tions must be 3315 r.p.m. acetates,
Blank space must be left between
each message, Messages should
not exceed 3 minutes; shorter mes-
sages are preferable.

It is vital that on recorded mes-
sage identify any unit location, ad-
dress or troop movements. Naval
vessels may be identified but not
located. The nature of the outfit—

Official Films
Hypes Activify

HOLLYWOOD, June 23.—Fact
that Official Films will soon fire
the starting gun for hypoed pro-
duction activity at its recently ac-

(Continued on page 46)

Korea G.l.'s Want "Voices,"
U.S. Radio Can Supply ‘Em

i.e,, artillery, infantry, eic., may
be disclosed, as for example, "For
Pfc. John Doe, somewhere in
Korea with a quartermaster com-
pany."

Just before the actual recorded
message begins, the person making
the recording should give the com-
plete mailing address of the person
for whom it is intended. This
should include rank, name, serial
number, unit, ete, for example:
“For Sgt. Joseph Doakes (and use
middle initial if he has one}, RA
12345678, 500th Trans. Truck Co.,
APO 503, Postmaster, San Fran-
cisco.” 'This address, of course,
will not be broadcast., It is also
helpful if stations include a list of
all such addresses when mailing
the transcription.

When both sides of the platter
are filled, it should be mailed or
shipped to: Voice From Home,
Armed Forces Radio Services,
Kvushu, APO 3, Postmaster, San
Francisco, Calif.

Program directors, waddya
waitin' for?

and pive-awav schemes," he said. against any member school which
Coy gave the conference an|plays a EEhEﬂ‘%lEdrfnﬂthallT game i
analysis of nearly 1,000 complaints| With a school defying NCA’s ban -
received by FCC over a T5-day|on unrestricted television. This
period. Of this number, 255 dealt|was stated _definitely by a top
with advertising of alcoholic bev-|NCAA official this week in the
erages; 221 dealt with indecency,|course of private conversation |-
obscenity or profanity; 128 with|with interested parties.
false or misleading advertising;| Tt is believed that NCAA would
107 with lotteries and give-away|make itsell liable to suits as act-
schemes; 73 with crime and horror |ing in restraint of trade if it at-
programs: 47 with excessive adver- | tempted to take action against
tising: 36 requested more educa-|members which fulfilled contract-
tional programs and more classi-|ual obligations, whatever offense
cal music: 32 deal* with news com-|the opposing school may have
mentators: 22 with fortune telling: | committed. This also is believed

when you’re counting
costs in DETROIT
you can count -
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Briet bul important radio news

19 with refusal to grant broadeast |was permitted to row last week
time for expression of views, and |in the boat races at Marietta, O.
six were complaints against other
NBC Executives
of NARTB research, reported re-
sults of a log analysis showing that
20 per ent of the time on com-
6.2 per cent of this time devoted| NEW YORK, June 23 — Top
to educational, religious and forum |execs of the National Broadcast-
types of programs. ing Company met this week in a
" {ing personnel. The network has in
A"‘ (he{ks mind the strong liklihood of con-
gressional un-American investiga-
tions of radio and video along the
Since 1944, NBC has maintained
WHNAO, Up to 10Kw., an extensive screening procedure
of its own involving the use of
power from 5,000 to 10,000 watts, | on  employment records. This
WNAO, Raleigh, N. C, has in-|week's ,Eﬁ.ﬂng reviewed both the WWJ's average cost-per-thousand \
creased its air time to a full 24- | NBC policy and that set up recently
and now is the third most power- activities are to be given pri=- "
E:l.ll II]‘thlE't Ile‘] é’q-iilrth and South Sraant,e [‘:.Eﬂrings_ ¢ 4 . - . ‘
arolina. It's believed to be the| 5 0 oating is to be held serving 828,720 families is 14.5% \

21 with attacks on religious faiths; |to be the reason the Fenn cTew
tvpes of programs.
Earlier, Dr. Kenneth Baker, head e 2 -
Ponder Anti-Red ¢
mercial TV stations is devoted to Ii iES
“purely sustaining programs,” with Emplnyee Pﬂ ¢
move to establish a clearance pro-
cedure for acting-writing-produc-
same lines as those given the pic-
ture industry. :
On 24-Howr Slmll. ‘o | private investigative agencies as
At the same time it doubled its | well as 8 non-Communist affidavit
hour schedule. Station has been | py the radio actors union whereby "
on the air just over three years, |pe ormers accused of un-Ameri- listeners in the Detroit market \
only station in the two States
operating around the clock. shortly.

Kasper-Gordon Marks 21 lower than the average cost-per-thousand

Years With 4 Shows . . .

As part of its 21st anniversary
celebration, Kasper-Gordon, Ine,
radio transcription firm, is mak-

ing i spe]qiial package offer to March-April 1951 Pulse ratings).
small market stations, includin .

rTullease of four new waxed ﬂeriesg.r Dunham hh“ tll‘ﬂll‘!l‘i

e new shows are "“Today's

Song Toda s hotantr 2y s | Produdiens s TV Head . . .
of 260 five-minute stanzas includ- | Harrison Dunham, former
ing a hymn, inspirational poem |KTTV, Hollywood, general man-
and praver: “The Fur Fashion|ager. last week joined Commo-
Parade,” series of 39 quarter-hour |dore Productions as its tele head.
shows aimed at fur retailers;| Lranscription firm (“Hopalong
“Radio on Call,” series of eight Cassidy,” “Clyde Beatty”) .intends
15-minute shows selling radio it-|to invade the TV film -production
self to the community, and “The |field with Dunham at 1ts helm.
Adventures of Sunny Bear," Dunham's hop to Commodore in-

group of 78 quarter-hour stanzas |dicates temporary dropping of his .
for moppels. ' TV film syndicate plans.

Special Program Marks Red Goose Shoe "Kids"
Full-Time Shift of WMMB . . . For DuMont in Fall . . .

A special program of speeches| A kid show titled “Kids and
by local officials and audience in- | Company” will be aired over the
terviews in Riverfront Park, Mel- | DuMont video network next fall
bourne, Fla., highlighted the June | by Red Goose Shoes of the Fried-
24 shift of Station WMMB to full- | man-Shelby division of "Interna- o
time operation. WMMB, which |tional Shoe Company. The show
has been operating on 250 watts|goes into the 11 am. Saturday
at a frequency of 1050 kec., 7T a.m. |slot starting September 1. Mar-
to 7T p.m., has been given a Fed-|kets include New York, Philadel-

Short Scannings

Brief but imporfant video news

for radio time in Detroit (based on

FIRST IN DETROIT  Owned and Operated by THE DETROIT NEWS

Noticnal Representatives: THE GEORGE P, HOLLINGBERY COMPANY

fmociate Televivon Stotica WWI-TV

Bouic NBC Affiliote

eral Communications Commission phia, 'Washington, Pittsburgh,
okay to air from 6 a.m. to 11:15|Cincinnati, Dayton, Columbus,
p.m. weekdavs and B a.m. to 11:15 | Toledo and Detroit. Wyatt & This One

p.m. on 1240 ke. on Sundays. The | Schuebel will produce for the St.

. AM — 150 KILOCYCLEE — 500 WATTE
(Continued on page 46) (Continued on page 46)
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Football Telecast Peace
Proposal Given to NCAA

® Continued from page 1

ilar compromise proposal by the

National Broadcasting Company
also is expected to be made,
Should such a compromise be

adopted by NCAA, it would supply
that group with a face-saving de-
vice in wview of further possible
defections from its own plan.

Altho officials of the Ayer
agency refused to comment on the
reported plan, it is known that it
calls for selecting four to eight
markets which would be studied
microscopically this fall for all
sorts of side-effects of grideasting.
These markets would be of four
tvpes: 1) A major city with a ma-
jor college and a comparatively
long history of television; (2) a
emall town with a small college,
but a similar TV saturation his-
tory: (3) a medium ecity with aver-
age-sized college, but with TV
saturation reflecting the current
regional average, and (4) one city
specially designated to permit
study of video's effect on second-
ary schools.

Importance of the degree of TV
saturation in the cities selected
for study is that it permits definite
data to be gathered showing any
variation on TV's effect during the
“novelty” period of set-ownership,
when heavy usage of sets begins
and after a community becomes
saturated and no novelty factor
exists. Should eight marketzs be
utilized in this plan, these com-
munities could be hand picked
with these poin{s in mind.

It is quite likely that some lim-
itations on broadcasts would be
necessary in some or all of the
four to eight selected markels as
a means of getting full and con-
clusive answers to various of the
many current questions.” But the
plan would not necessitate restrict-
ing full-scale telecasting in all
markets, and those not under study
could carry as few or as many TV
airings as facilities and availabil-
ities permit.

Puzzlers

Some of the puzzlers which
could get answers from a thoro
probe include: What is the logical
policy for college football, live TV
locally only {(as in baseball), lim-
ited live web TV (as in NCAA's
proposal), a combination of local
and web TV (as in radio grid cov-
erage), or variations of these on a
regional basis? Within a com-
munity, it could settle whether
schools in a single TV area should
decide jointly whether or how
much TV airing there should be
while their games are played.

Other moot points which might
be resolved include:

Different effect TV has on large
colleges with heavy public sup-
port, small colleges with restricted
attendace, high schools and sec-
ondary schools and colleges up to
75 miles outside of cities compared
with those in town.

Whether TV can be done best
of major, typical sell-out games,
traditional (but not necessarily
sell-out) games, average games,
away from home tilts or all games.

Effects
Effect of television on attendance
at games of students, alumni, gen-
eral public and those who must
travel to attend. Effect on pre-
season sales, advance-game sales,
gate sales. Effect on the demand
for various seat locations, differ-
ently priced tickets, and on aver-
age price paid. Effect on attend-
ance of games in good weather

and in bad weather.

Most effective promotion to be

done along with live TV to hype
the gate. Likely effect of TV on

college activities including student

" THIS TIME

BIG AGGIE

relations, alumni relations and
public relations.

Comparison of public response
to all possible forms of TV cover-
age, including local live, regional
live, other-sections live, last half
only, later game from other time
zone, delayed, theater TV, Phone-
vision, etc.

Variation in effect on attendance
with larger heme TV screens, or
with coming of color video, if
ready.

Pay Formula

Determination of an equitable
formula of payment for rights.
How sponsors and AM-TV broad-
casters can hype interest of .the
public to attend games. Possible
use of TV to promote attendance
at all types of schools.

Other special studies could in-
clude the singling out of one school
to determine the effect on ticket
sale promotion of televising a ma-
jor home game, an average home
game and an out-of-town game.
Also, effect of big-city broadcasts
on schools located some distance
out of town, and effect of TV on
night games and high school
games,

The Ayer presentation also is
said fo suggest as a formula for
payment of TV rights, money
totaling twice the hourly station

rates of outlets
contest.

The one-hour rate for one sta-
tion in each of the 47 markets as
far west as Omaha is about
%£30,000. Figuring an eight-game
schedule, the total sum at twice
the hourly rate would be about
480,000, If all 107 stations now
on the air were used for eight
games, the right fee on this basis
would be about $1,000,000.

Hesearch studies outlined in the
Ayer proposal are reported to be
deseribed as simple and inexpen-

CAarrying each

sive Lo do. Colleges in the test
regions would co-operate, using
their own atiendance figures,

breakdown by tyvpe and price of
ticket, pre-season sales, advance-
game sale and gate sale. Also
surveys taken in the stands at
games either before the games or
between halves. Audience studies
from the AM-TV industry and
questionnaires also would be util-
ized. Weather studies also could
be made simply., To finance these
projects, grants could be made to
the schools chosen to co-operate
with the studies. With the schools
themselves handling the projects,
there would be none of the criti-
cism leveled at outside groups, and
no suspicion of private axes to
Erind.

HOLLYWOOD, June 23.—RHe-
guest from Leblane Corporation's
radio director, George Dupuis, lo
all stations carrying Hadacol bill-
ing that commercials be canceled,
this week siirred speculation that

RIGHT DOPE

WIP Records
FBI Raid on
Narcotic Ring

PHILADELPHIA, June 23.—
Tape recordings revealing virtu-
ally every facet of Philadelphia’s
narcotics trade will be broadcast
over WIP here Friday (29) in
what is believed to be the first
broadcast of its kind ever aired
anywhere. The hour-long show
show will use tapes made by
WIP staffers accompanying fed-
eral agents in a round-up of dope
peddlers and snowbirds., .

Varner Paulsen, WIP producer,
and John Facenda, newscaster,
were assigned to agents of the
Federal Narcotics Bureau under
Joseph Bransky, distriet super-
visor. Afier extensive briefing,
the round-up began one morning
at 5 o'clock, with the machines
recording develoepments for the

next eight hours.
Included in the coverage are

sequences of peddlers pushing the
hops, the crashing of doors as the
agents raided hasheesh heavens
and the protests of peddlers pro-
claiming innocence. There are
also interviews of addicts taking
the eure or those completing the
process as well as with wvarious
government and civie authorities
on steps necessary to curb nar-
cotic sales.

lvy League
Slow To Drop
Penn Games

NEW YORK, June 23.—Despite
the threats of ivy league colleges
to cancel next fall's games with
Penn yvesterday (22), no notice of
cancellation had been received by
Penn as of the close of business.
The ivy league schools, which are
supporting the National Collegiate
Athletic Association ban on un-
restricted television, also are
known to be antagonistic to Penn
because the latter Kas rounded up
powerhouse elevens.

The only cancellations to date,
however, have been in the pages
inI the daily gazettes.
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Leblanc Asks Recess
On Hadacol’s Blurbs

the Hadacol firm will either change
hands or abandon present adver-
tising methods. Letter asked that
Hadacol blurbs be stopped as of
Sunday (24) for 30 days.

In his letier, Dupuis stated:
“You may have heard rumors that
several offers have been made to
buy the Leblane Corporation.
There's nothing definite on this.
Should such a sale be consumated,
the corporation will continue un-
der virtually the same manage-
ment and the same promotional
and merchandising methods em-
ployed in the past will continue.”

Feeling here is that a sale is
about to be completed. hence the
money-saving move. Dupuis' ex-
planation of the stop order is that
Hadacol's present copy is not get-
ting desired resulis. A period of
30 days will be needed to change
copy and get it to stations. Hada-
col is a large spot buyer.

ACTOR PLAYS

|FATHER'S LIFE

DETROIT, June 23.—Edwin
Matus, actor on WWJ, found
himself rehearsing for a fa-
miliar role for the Thursday
(21} Mark Adams Show. The
character was a Hollywood
leading man of silent days,
who turned out to be Kal
Matus, his own father, now
special events chief for Jam
Handy Organization, commer-
cial and video film producers
here.

Fort Industry
Stations May
Drop 'Suspense

DETROIT, June 23.—The possi-
bility that the three Fort Industry
(George Storer) video stations
would cancel Autolite’s mystery
Suspense, existed here this week,
following protests by the Fort
management to the Columbia
Broadcasting System. The three
outlets are WJIBE-TV here,
WWPD-TV, Toledo, and WAGA-
TV, Atlanta.

According to the report, Fort
Industry protested about the show
once before, on the grounds that
its horror content was too potent.
The stations are said to be taking
the position that the show is not
serving public interest. It's be-
lieved, tho, that action may be de-
laved pending the rtart Tuesday
(26) of a new documentary ap-
proach on Suspense, in which the
program will go into a semi topi-
ral format at regular intervals.

Since all three stations have
more than one web affiliation,
cancellation could mean loss of the
scarce time by CBS-TV.

General Mills Buys
Color Half-Hour

NEW YORK, June 23.—The Co-
lumbia PBroadcasting System this
week sold its first half-hour color
television program to a sponsor
when General Mills picked up the
tab on the first regularly scheduled
show—The World Is Yours. Gen-
eral Mills will bankroll the initial
show in the series Tuesday (26),
4:30-5 p.m

WCEBS-TV, meanwhile, sold color
station breaks to Mutual Life,
Phoenix Aristomat, O'Cedar Cor-
poration, Bulova and Wembley,
Inc. They are all 13-week deals.

TV Drives AM Sponsor
To Seek Midnight Slot

NEW YORK, June 23.—As in-
dication of the extent fo which
radio advertisers may go to avoid
strong video compelition is given
in reporis circulating this week
that a beer sponsor wants to bank
roll @ Duke Ellington program from
midnight to 12:30 a.m. The identity

TVA Votes in
Dues Measure

NEW YORK, June 23.—Tele-
vision Authority this week took a

step toward  putting itself on a
sound financial basis when the
membership at a meeling here
Thursday voted a six-month tem-
porary dues structure. The 1iele-
vision artists' group, however, did
not decide for a final dues set-up,
deciding to go into the matter in
more detail at its first convendion
which will probably be held in

New York around the end of the
vear.

Beginning August 1, TVA mem-
bers will pay dues on a guarterly
basis for yearly earnings: $9 for
earnings up to $2,500; $12 up to
£5,000; $15 up to $10,000, $20 up
to $20,000; $25 up to $50,000 and
$40 over $50,000. The initiation fee
was also raised from $25 to $100.
Television talent must pay quar-
terly dues even if they only work
one assignment.

The convention will also try to
draft a constitution.
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of the would-be midnight brewer-
advertiser is not known. .

However, it is authoritatively re-
ported that the National Broad-
casting Company got the inguiry
from the account this week, with
the network in turn asking its
affiliates if the time iz available.
The peried involved, of course, is
station, not network, time.

Not in years has any radio ad-
vertiser bought network time at
so late an hour. Most notable ex-
ample of this kind was the three-
hour dance band show sponsored
by National Biscuit Company
many vyears ago, but this “show
started earlier in the evening. On
TV, brewers and Anchor Hock-
ing currenily sponsor Broadway
Open House from 11 p.m. until
midnight on NBC.

The Ellington show, if sold, will
be transcribed.

ABC Splits Web

AM-TV Set-Up L
Right Down Line

NEW YORK, June 23. — Fou
new divisions will be set up with
the American Broadcasting Com
pany, effective July 2, separati
the AM web, the TV web, the AM-
owned stations and the TV-owned
stations, This is in line with moves
made within the web over recent
months, splitting radio and
functions down the line.

Vice-presidents in charge of the
four divisions will be: Ernest Lee
Jahncke Jr. for the ABC radio
network; Alexander Stronach Jr.'!
for the ABC television network;
James Connolly for the ABC-
owned radio stations and radio
spot sales, and Slocum Chapin for |
ABC-owned television stations and !
television spot sales. |

The division is carried down to
regional levels by the appointment,
in Chicago, of James L. Stirton
as director of the ABC-TV web of
the Central division, and Edward
G. Smith as his radio counterpart.

On the Coast, Ernest Felix recently
was made acting manager of the
ABC Western division, with Donn
B. Tatum as director of television
and Francis Conrad as director of
radio.

The co-op sales department is
to split with Ludwig Simmel the
manager of the AM side and
George Smith the manager of TV
sales.

Five administrative departments
of the web will continue as in-
tegrated AM-TV service  groups.
Thes=ze include the special service
department headed by Veepee-
Treasurer C. Nicholas Priaulx; the
public relations and research, ad-
vertising and promotion depart-
ments under Veepee Bob Saudek;
the legal department under Vee-
pee-General Attorney Joseph Al
MecDonald: the news and special
events department under Veepees
Tom Velotta, and the general en-
gineering department under Vee-
pee Frank Marx,

A similar division is in the
works, also, at the Columbia net-
work.

Frigidaire TV
In NBC Works

NEW YORK, June 23 —Frigi-
daire this week was cooking a deal
with the National Broadcasting
Company to buy a half hour of
television time for a new top-
budgeted variety stanza. The pro-
gram would use top-comedy names
in an effort to get a rating com=
parable to last year's Comedy
Hour.

Frigidaire was frozen ou! of the
Comedy Hour for next fall when
Colgate bought the entire 44 weeks
of the stanza. Frigidaire had spon-
zpored one show a month, alternat-
ing with Colgate, Foote, Cone &
Belding is the agency.

Set Martin, Raye
As Winchell Subs

NEW YORK, June 23. — Tony
Martin and Martha Rave this week
were set as the first two summer
substitutes for Walter Winchell
when the latter takes a wvacation
this summer from his American
Broadcasting Company radio show
for Warner-Hudnut. A number of
big name showbiz characters are
to be pacted for the other vacant
slots,

Winchell's subs will handle the
commentator’s gabbing chores,
mast of which will be angled espe-

cially to pitch for the Damon Run-
yon Cancer Fund. :

Hal Roach Studio on Talent
Drive for Tele Productions

HOLLYWOOD, June 23.—Hal
Roach Sr. this week told The Bill-
board his studio will soon launch
g drive for name talent in an
effort to build an artist stable
for TV film production patterned
after the system developed by the-
atrical motion picture studios.
Roach said plans call for the crea-
tion of a talent pool from which
the studie could draw for forth-
coming preductions.

Negotiations are currently un-
der way with talent agents for the
acquisition of talent, he said. Hoach
gaid he's interested only in estab-
lished personalities. Pacts would

[t
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permit artists to continue regular
theatrical screen work, but will
assure Roach personalities will be

available for his TV film produc-
tions.

In the planning stage at present
are two one-hour program series,
each to be broken up indo 15-
minute segments. Dramatic hour
will be broken up into four dif-
ferent episodes, Similarly, a one-
hour kiddie show will be composed
of four different guarter-hour

filmed so as to complete the story
in a 13-week cycle,

episades, with each of the episodes .

|
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RADIO PROGRAM POPULARITY
BY TYPES---1946 VS. 1951

NEW YORK, June 23.—Following is a breakdown showing
radio program popularity by tvpes, comparing average ratings

by program types in 1948 against those of 1851. Figu

are

average ratings for evening sponsored once-weekly radio shows
of 25 minutes or longer. The 1946 figures are for the January-
February period, analyzed via the coast-to-coast method of the
A, C. Nielsen Company, which then covered 63 per cent of U. 5.
radio homes. The 1851 figures are for the week of February
4-10, with the Nielsen surveys now effective for all U, S, homes.

1946 Avg.
Type Rating
General Dramatic ..... 11.8

Comedy-Variety ......16.9
Situation Comedy .....15.9

Mystery Drama . ..o00. 13.2
Variety-Musical ...,,..11.3
Quiz & Aud, Part..... 10.4
Popular Musical ...... B.7
Classical Musical ...... 7.9

1851 Avg. Avg. Gain

Rank Rating Rank or Loss
4 11.7 1 S R |
1 11.5 2 —5.4
2 11.4 3 —i.5
3 10.3 4 —2.9
5 ¥ 10.2 5 L
6 10.0 6 — 4
7 7.0 7 —1.7
8 6.7 8 —_1.2

PABST & GILLETTE MAY
HOLD TV BOXING BAG

CHICAGO, June 23. — Altho
Pabst and Gillette will carry the
Wednesday and Friday night cards
of the International Boxing Club
next season under the same ar-
rangement as last winter, the IBC
and theater television are in ex-
cellent position to push theater TV.

IBC's only obligation is to supply
fight cards on those two nights.
They can save the cream of the
fights for other nights and put
them in the theaters, Thus the
IBC is in position to use the

COMEBACK

Andy White

Experts on
Encore Seg

HOLLYWOOD, June 23.—J. A,
(Andvy) White, founder of Colum-
bla Broadcasting System, has come
out of retirement to become one of
the three experts on KNX's Encore
Night, a Tuesday midnight feature
devoted to collector’s records.
White relates anecdotes about the
artists whose records -are playved,
and what at first began as a one-
ghot deal has snowballed into a
permanent job for the retired net
gxec,

Show is emseed by Jim Haw-
thorne; who departs from his zany
anties long enough to act as mod-
erator on this weekly program.
Highlight of the airshow is the
post-disk discussion between White
and other experts, with the former
relating a seemingly inexhaustible
fund of recollections of his ex-
periences with the disk personali-
ties. Prior to White's post as CBS
prexy, he was an exec of Columbia
Phonograph Company. In later
years he sold his interests to Wil-
liam S. Paley.

ABC May Audition
Two New AM Airers

NEW YORK, June 23. — Twa
new radio series are under con-
sideration at the American Broad-
casting Company. One would fea-
ture comedy writer Lennie Sher-
man playing the lead in a situation
comedy he would script himself.
Sherman would play the timid lad
type of character. Show may origi-
nate from the Coast,with an audi-
tion probable in the next couple
of weeks.

Another possibility is an adap-
tation of the book, Parole Chief,
penned by David Dressler. Show
would dramatize eriminal cases
with Dressler appearing fore and
aft wilth cogent comments on
criminals and the parole system.
This also is a candidate for early
audition. It's a John Loveton
package, and may also get a TV
treatmendt.

ASCO RINGS
WCAU BELL

PHILADELPHIA, June 23
—One of WCATU's oldest ad-
vertisers became of age this
week as the American Stores
Company signed contracts re-
newing its air advertising ex-
clusively on the station for
the 21st year. Contract, signed
by Willilam H. Eden, v.-p. of
the food chain, renews the
daily quarter - hour ASCO
Rings Your Bell show slanted
for the housewife, Henewed
binder was snagged by John

S. DeRussy, general sales
manager of the WCAU sta-
tions.

Wednesday and Friday cards to
build up fighters, and when they
are ready for a pay-off scrap or
championship fight, schedule it on
a Tuesday or Thursday, bar home
TV, and sell rights to theaters. An
example of this can be =een in the
Bob Murphy-Jake La Motta fight
Wednesday (27). Murphy has
been’ given a huge build-up on
Pabst and Gillette cards. Interest
is at its peak for Wednesday's
fight, but fans will have to pay
to see it, either at the stadium
or in theaters.

Truman Gibson, secretary of the
IBC, as happy as anyone else about
the Louis-Savold pay-off, thinks
that it will be two years before
theater-television is a serious
threat to home television—with
the exception of the top bouts. He
also doesn't think that the next
vear or two will see any action on
the idea of putting up large TV
screens in stadiums for direct tele-
casts of fights in other cities.

NEW YOREK, June 23.—Almost
half of the families living in 15
major markets own automobile
radios, according to a survey just
complete by The Pulse, Inc. In
the first actual study of its kind—
previous estimates as to auto set
ownerships have been mostly pro-
jections—Pulse found that 45.5 per

ABC Tightens
TV Schedule
With 2 Sales

NEW YOBRK, Junc 23.—Two
more video sales were racked up
this week by the American Broad-
casting Company. The Cory Corpo-
ration, manufacturers of coffee-
makers, bought two 15-minute
chunks of the Don Ameche-
Frances Langford hour-long day-
time strip. The Kreisler Corpora-
tion, which recently dropped the
Kreisler Bandstand Show, and the
8.30 p.m. Wednesday time along
with it, has signed to bankroll a
new show at a new time slot,

The Cory buy is for the 12:45 to
1 pm. period on Tuesdays and
Thursdays, and marks the first
time sale of the Ameche-Langford
show. Effective date is October 2.
Business was placed thru Dancer-
Fitzgerald-Sample Agency.

The Kreisler deal is for the 9:30
p.m. Friday time on alternate
weeks. This time formerly was
occupied by Pulitzer Prize Play-
house., which Schlitz has canceled
out of its 8 to 10 p.m. period. Kreis-
ler still has not firmed up with any
show, but is due to make a deci-
sion momentarily, with the new

series to tee off July 27.

cent of families in the surveyed
areas are car-sel owners.

Coming at-this particular june-
ture of unrest and change in the
broadecasting industry, Pulse's auto

survey is particularly important.|a

It shows that the radio audience is
considerably larger than home-
only statistics would indicate, Since
much of America is constantly on
the automotive go, it reveals a con-
siderable audience that tefevision
can never reach, since auto TV sets
are already outlawed in many
areas.

If the Pulse figures are pro-
jected on a natiomwide basis, it
would mean a total auto set figure
below the 19,000,000 generally es-
timated. This is based on the
Pulse average of 45 per cent against
the estimated total of 36,000,000
U. 5. cars.

Individual markets surveyed,
with the set ownership in total and

SCALPEL, RADIO,
SUTURE, SPONGE

WEST PALM BEACH, Fla,
June 23. — As recent rating
services have noted, radio lis-
tening is done in some of the
oddest out-of-home places.
Take the case of a loeal nurse,
whose husband was inter-
viewed by Pat McGuinness,
staffer of WINQ, West Palm
Beach, after six months in
Korea, Duty prevented her
sitting by a radio to listen, so
she toock a portable set into
surgery and listened while as-
sisting in a hernia operation.
The patient is deoing well, the
nurse is happy and the rating
services now have a new place
fo look for those uncounted
listeners.

NEW YORK, June 23. — Ragio
dramatic shows have, over the past
five wyears, become the favorite
listening fare, A special study,
made by The Billboard from statis-
tics of the A, C. Nielsen Company,
shows that while general dramatic
shows in 1946 were only the fourth
ranking program type pu-
larity among eight different kinds
of stanzas, they now stand at the
head of the list.

Even more significant, perhaps,
is the fact that, of all the progam
types, only the dramas have regis-
tered an increase in the average
rating, and this was confined o a
.1 figure, Every other type of show
fell off, the smallest loss being the
4 drop sustained by quiz and au-
dience participation airers over the
five-year span, and the largest the
5.4 average loss of comedy-variety
stanzas, which in 1946 were the
most popular radio air fare.

There's little doubt that TV's
growth had much to do with the
descending rating averages. How-

Grove Bows
Out of “Cry”

NEW YORE, June 23.—Grove
Labgratories this week was al-
lowed to move out of its deal te
sponsor the new Bing Croshby En-
terprises’ TV film series, Cry of
the City. While the deal was al-
ready firm, Grove, currently tan-
| gling with the Federal Trade Com-
| mission, asked permission to bow
out because it may have to revamp
its entire copy pitch, a time-con-
suming operation,

The collapse of the film series
also means that the American
Broadcasting Company's TV web
will lose a half hour of time which
it had expected to be sold. Cry
of the City is budgeted at between
$12,000 and $14,000 a picture.

Strike Breaker Hit
By $500 TVA Fine

HOLLYWOQOD, June 23.—Tele-
vision Authority this week levied
the first fine in its history when
by order of the Los Angeles board,
Del Moore was ordered to pay $500
for crossing a TVA picket line
and sirike-breaking. Moore served
as emsee on Songo, musical bingo
show which remained on KFI-TV
ﬂespite the TVA strike at the sta-
iomn.

Show last week left KFI-TV a

ever, it is a source of major sur-
rise that dramatic shows should

e least affected, a situation guite
the opposite of that expected by
most tradesters, With TV dramas
supplying the visual as well as
aural element, it was deemed likely
that AM dramatic shows would
gradually disappear, but this has
not been the case.

One reason for this situation is
believed the potency of AM in en-
abling the listener himself to vis-
ualize dramatic situations, instead
of handing them to him ready-
made., The imagination still is re-
garded as stronger and more ef-
fective than any TV set yvet built.
This is an element behind the rise
of science fiction shows on radio,

The Play’s the Thing on Radio,
Drama Leading All Show Formats

with this type of drama regarded
as still to reach its full growth.
Situations arising in such shows
could not, for the most part, be
presented convincingly on TV short
of expenditures for sets and effects
out of line with most budgets.

Apart from the strong stand
being made by radio dramas, other
program types seem to be retain-
ing their relative positions in the
declines reflecting the general AM
trend. The 1946 ratings were taken
from the January-February sur-
vey of that year by the coast-to-
coast Nielsen service, covering 63.7
per cent of U. 5. radio homes. The
1851 figures are derived from the
February 4-10 report, reflecting all
U. S. radio homes,

-~ NEW YORK, June 23. — Radio
iz now the sole major amusement
field where untried talent can get
sufficient training to bring out their
potentialities, according to Lester
Gottlieb, Columbia Broadcasting
System radio program head. He
pointed out that vaude, the once
sovereign spading ground for the
greats of show business, is largely
dormant; that legit, a shadow of
its former self, at best, creates
primarily dramatic personalities;
that niteries mostly exist on names,
and that the other more mechani-
cal entertainment adjuncts—movies
and television—had too much in-
vested to risk untested properties.

Gottlieb cited the fairly recent
emergence of disk jockeys into a
respectable talent pool and their
consequent segue into other as-
pects of the business as proof of
this thesis. Such names as Arthur
Godirey, Robert Q. Lewis, Steve
Allen, Henry Morgan, Jack Ster-
ling and Freddie Robbins began
as platter spinners, and some are
still at it. Among the newer crop
are CBS-TV's Mike Wallace and
Jim McKay, NBC-TV's Ernie Ko-

month prior to completion of its
eyele as a result of TVA pressure,
moving to KTTV. H. L. Heck
Agency was placed on TVA's un-
fair list as was Moore. TVA's un-
fair listing of Heck expires Sunday
(24), forcing him to lose one
week’'s biz, as start of the show on
KTTV was held up until Monday
{25). Moore will be permitted to
go on only if he pays his fine.
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Radio Only Avenue to
Stardom, Sez Gottlieb

vacs and CBS-AM's Gene Rayburn
and Deen Finch,

= Gottlieb asserted that the web
continually monitored deejays in
smaller cities and was now con-
sidering Gene Elavun, WTOP,
Washington, and Johnny Hicks,
KRLD, Dallas, for shows. He
maintains tha' the only way that
network radio ean survive is on
new ideas and new personalities,
and that because its risk was small
—the price of an audition record—
it was receptive to any and every
idea that could be turned into
dollars.
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45.5% of Families Have Car Radios
In 15 Major Markets, Pulse Shows

in percentage of families, are lisied
below. A total of 1,000 interviews
per city was used in the study,

Familien Percend

With With

Metropolilan Car Car
res Radino Families Radia
AHanbs . ....00044 1, %00 172800 4089
Birmingham ...... &§700 15%.200 41.%
Batton  ....cinsee 288,300 878,800 Ia
Buffale ...co0e0ee. 130,400 311,000 44.5
Chicego ..... Né. 700 1,547,900 46,3
Cincinnatl  .......130, 291,500 4.9
Detrail . ...0000.-301,700 860,900 £a.3
Los Angsles ...... 057,900 1,456,600 58.%

Minfeapol -

St Paul ........ 1.8000 350,400 4!,1
Mew Orlsans ..... 81300 05400 L
Philadelphia .....300.600 1,054,400 28.6
Richmoend ........ 43,500 71,600 a7.4
8. Louls .........234,800 491,200 47.9
San Francisce ...350,%00 TIRADD 47.4
Washington, D. C..151,200 413,100 3i.é

5 of Top 10
Are TV Airers
For First Time

Nielsen Reports
Berle Show Heads
Both AM-TY Lists

NEW YORK, June 23.—For the
first time, five of the top 10 shows
in terms of total U, S. audience
reached are television stanzas, The
first May reports of the A. C.
Nielsen Company show that the
Milton Berle program, which in
April became the top audience
show, both AM and TV, has re-
tained that position.

The five video shows which are
among the top 10 sudience snarers
are Berle, Philco TV Theater, Col-
gate Comedy Hour, Fireside The-
ater and the 10 p.m. portion of
Your Show of Shows. )

The 10 stanzas, along with their
total U. S. homes reached, are
as follows:

1. Milton Berle, NBC-TV ........

1 Lux Radie Theater, CBS-AM..4,377,008
3. Ehll.::n ;-nuur,cril;&fnv Eﬂmu
- ar argen, CRBS-AM ...ii0- M

B R oy EBS-AM ... B/EY1,008
& Colgate Comedy Hour, NBC.TV.5.050.000
7. Firaiids Th.."r'- NMBC-TV --I'l-‘r“"“
8 Show of Shows, NBC-TV .....4A74000
9. Waller Winchell, ABC-AM ....4,861,008
10, Ames 'n* Andy, CBS-AM ,..... 4,735,000

Schick Buys
CBS TV Slot

NEW YOREK, June 23.—Schick,
Inec., this week purchased the Tues=
day night 9-9:30 slot on the Co=-
lumbia Broadcasting System's TV
network for a program as yet un-
selected. The time is now occupied
by Camels, which recently can-
celed Vaughn Monroe.

While no program selection has
been made, indications are that
the sponsor will put in a drama
stanza. Kudner is th- agency.

Sweetheart Renews
‘Family’on NBC-TV

NEW YORK, June 23 —Sweet-
heart Soap this week renewed its
purchase of the BSaturday night
7:30-8 p.m. slot on the National
Broadcasting Company's TV web
for One Man's Family.

The renewal is indicative of vi-
deo’s s.r.o. state because the spon-
sor tried valiently to come up with
a more preferential time slot, but
emained anchored to Saturdays
ecause none could be found. A
recent study by Sweetheart proved
that sales impact is lost by Mon-
day, when stores reopen, with the
result that the sponsor searched
for another time period. Duane
Jones is the agency.
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Edward Arnold,
Storyteller

RADIO—Reviewed Monday-Fri-
day (18-22), 10:25-10:30 p:m. EDT.
Sponsored by General Mills via
American Broadcasting Company.
Producer, Boh Jenning. Director,
Ted Toll. Writer, Clarence Hericko.
Cast, Edward Arnold. Announcer,
Ed Le Fevre.

The increasing number of five-
minute radio shows indicates that
this type of stanza mayv well come
into even greater prominence as
bankrollers seek economical ways
to make use of the mass praperties

of the medium at low cost. This|

particular show, Edward Arnold.
Storyteller, airs across the board
in the 10:25 to 10:30 a.m. slot on
ABC, and seems a likely invest-
ment by General Mills, airing it
in behalf of the cereal, Kix.

Naturally, the show is aimed at |

the housewife, and as such is not
too heavy in approach or content,
The format calls for Arnold to open
with a bit of philosophy, make way
for a commercial, tell a human
interest varn, again bow out for
a plug, and wind up with another
piece of philosophy, It's amazing,
but the show seemed to have an
impact far bevond the five minutes
scheduled. With the two plugs it
serves much the same purpose as
a standard 15-minute airer for the
bankroller,

Old Philosapher

Arnold's opening gambit was
that praver depends less on elo-
quence than on earnestness, Hig
closing line was that the best way
to teach a child is to follow the
same path yourself., In between,
his human interest tale concerned
& fireman with a large familv, des-
parately in need of housing. He
planned to bid on a house offered
for sale by the city, but was an-
eEered io learn that the winning
bidder would have to move the
house. As a spite move, he bid %1,
and won the house since no one
else wanted the expense of moving
the house. Upon winning he found
he also acquired a ot right next
to his firehouse,

The material s innocuons
encugh to offend nobody. In fact,
just a bit more bite could be in-
jected. Arncld's stvle is full and
mellifluous. He may
appeal for the hausfrau, but he
does offer geniality., And
do need 3 change of pace.

Plugs were rendered okay by
Ned Le Fevre, Copywriter had a
field day with alliteration. Prod-
uet was deseribed s tiny, tender,
terrific, and again as tender, tasty
Kix. Listeners alsq were advised
l'.u_ “get a new kick out of breakfast
with new Kix." Sam Chase.

Special Delivery

TELEVISION

Reviewed Mon-
EDT over NBC-

day (18) 8-8:30

TV. Sponsored by Noxema thru
Sullivan, Stouffer, Colwell o
Bayles. Producer, Albert Me-

C!eery; director, David Crandell;
technical director, Heina Ripp.
Cast: June Havoe, Rusty Lane,

Charlotte Knight and Richard Mae
Murray,.

Misery seems to be the only
merchandisable commodity in the
minds of TV script editors. Special
Delivery, the story of g fem psy-
cho’s night of horror, was without
point, without a realistic solution
and without much to recommend
it except a certain Nervous, wrack-
ing intensity which is much better
left in the Psychiatrist's office.

e initial drama in the Cameo
Theater summer series told of g5
jealous wife who mailed gz lettep
to her father-in-law, falsely ac-
Cusing her husband aof murder.
After a subsequent reconciliation,

the main body of the story was |

concerned with heor attempts to get
it back. Among the devious tan-
Eents described were her efTort to
bribe a mail carrier, to wrest it
from a postal emplovee and finally
to fly in the plane ecarrying the
letter. Returning home in a state
of near collapse, she learned thru
a phone call that the letter had
been lost, This pseudo-ironie
conclusion, however, still left her
naive husband with a case on his
hands,

Film Hoke
~ While the accomplished produc-
tion contained numerous reward-
ing close-ups highlighting the ef-
fective Cameo Theater technigue,
there were a few touches reminis-
cent of the hokey film treatment of
semi-psychotics. One such was gz

whirling cardboard digk intended |

to indicate the scrambled brains
of the female. It was totally un-
necessary. The show began at a
semi-climactic point in the story
and then switched into the initial
Program credits. This mouse-
enticing technique is an effort to
arrest immediate televiewer's at-

Juvenile Jury

TELEVISION—Reviewed Tues-
day (19), §:30-9 p.m,, EDT over
NBC-TV network, Sponsor, Min-
nesota Mining & Manufacturing
Corporation for Scotch Cellophane
tape. Agency, Batton, Barton, Dur-
stine & Oshorn, Producer, Barry-
Enright Productions. Director, Dan
Enright. Moderator, Jack Barry.
Cast: Charlie Hankinson, Dickie
Orlan, Ronnie Mollucco, Laura
Mangels, Mai-Lan HRogoff.

Filling in, fot the summer, the
second half of the Berle time slot
on Tuesday night, this familiar
moppet quiz-panel opus is in its
first regular video series. There
is apparently no reason why the
show shouldn't be as suceessful on
TV as it's been on radio. Format
still calls for kids to write in or
appear in person with a problem.
Solution is supposed to come from
the mouths of the babes on the
standard panel, It’s cute all right,
tho' it comes close to being cloy-
ing, wo. Emsee Jack Barry han-
dles the whole affair with re-
straint, the kids ranging from
somewhat dull to ultra-precocity,

For one viewer, however, the
entire thing brought to mind the
frightening size of the list of video
shows using children. Seems, these
days, as tho the problem is not
“what will television do to chil-
dren,” but what the moppets are
going to do with television.

Commercials were both live and
filmed. In addition to the SpOn-
| sor's usual pitch in which the vari-
ous uses for cellophane tape are
graphically shown, Minnesota Min-
ing has evidently decided to start
selling its own brand npame
"Scotch.," Each mike is hidden
behind a replica of the plaid tape
dispenser; the kids ecome on thru
the hole of a giant-sized replica of
the same gadget, and the drop
behind Barry's podium holds a
giant photo of the dispenser. It
all would have been fine—even
the little quiz in which the kids
are asked to spot uses for the
lape on a pre-school age model—
aside from the horrible thought of
pasting it over her mouth, The
sponsors decided to call this part
of the commercial a “tape it easy”
quiz. Enough is enough.

Joe Martin.

Joe Adams Presents

TELEVISION — Reviewed Tues-
day (19), 9:30-10 p.m, Sustaining
via KTTV, Hollywood. Directed by

John Claar., Cast: Joe Adams,
Mauri Lynn, Hi Hatters. Guest:
Stan Kenton. Musie: Joe Adams’

ork (13).

Negro disk jockey (Station
KOWL) Joe Adams kicked off
what appears to be a promising
Seg, As is the case with most plat-
ler spinners hopping to TV, Adams
handles patter easily, and aside
from first-night jitters seems to
be suited for tele. Adams fronts
a8 li-piece band, sings and acts as
emsee.

Mauri Lynn, a so-so thrush, han-
dles a few tunes with the ork, and

the Hi-Hatters, tap duo, display
fancy stepping. Stan Kenton ap-
peared in an interview with Adams
and then soloed with the ork on a
Kenton arrangement, Despite the
talent, the show was saved from
boredom only by unique camera
work and sharp production ideas.
Program opened with a silhouette
of the band sidemen who are
brought into full dimension when
spollights are turned on. Camera
work was handled expertly,

Adams’ chief fault is a tendenecy
to slow down the show. He talks
too much and says little. Further-
more, the show should drop or trim
the long them:z song at the start
and close, With proper attention to
these details this seg should soon
become sponsor worthy.

Lee Zhito,

tention, but, in this case, only con-
fused, because the action was too
short and too intense.

The program did offer, however,
a gripping performance by June
Havoe as the chaotic wife. She
wis well supported by Richard
Mae Murray as the suffering hus-
band, and Rusty Lane as the re-
calcitrant poestal employee,

The Noxema commercials gave
televiewers the benefit of a life-
guard’s sunburn-preventien
knowledge. The fem pitchwoman,
however, was more convincing,
even i her beach experience was
| muore limited, Leon Morse.

-

Premiere

(First Commercial Colorcast)

viewed Thursday (21) and Friday
(22) in rehearsal. Telecast Momn-
day (25), 4:30-5:30. Originated
WCBS-TV and beamed to WMAR-
TV, Baltimore; WNAC-TV, Boston;
WCAU-TV, Philadelphia, and
WTOP-TV, Washington.
sored by Chesterfield, General
Mills, Lincoln-Mercury, Longines-
Witnauwer, Pabst, Pepsi-Cola, Wil-
liam Wrigley: Revlon, the Lipton
Division of Levers; National Bis-
cuit, Toni, Monarch Foods, Proe-
ter and Gamble for Duz and Tvory
soap, Tenderleaf Tea and Chase
& Sanborn divisions of Standard
Brands, Aunt Jemima Cake Mir
division of Quaker Oats, Best
Foods and Rit products. Agencies;
Cunningham & Walsh . Batten,
Barton, Durstine & Osborn: Dan-
cer, Fitzgerald & Sample; Kenyon
dr Eckhardt, Vietor A. Benneatt,
Biow, Ruthrauff & Ryan, William
H. Weintraub, Young & Rubicam,
McCann-Erickson; Foote, Cone &
Belding, Weiss & Geller, Benton

& Bowles, Conmipton, J. Walter
Thompson; Needham, Lewis &
Brorby; Sherman & Marquette,

Earle Ludgin & Company. Super-
vised by Jerry Dan zig, Producer,
Fred Rickey: associgte producer,
Frances Buss., Set designers, Paul
Sylbert and Michaol Baronoff.
Guests, William 8. Paley, Frank
Stanton and Wayne Coy. Talent:
Arthur Godfrey, Sam Levenson,
Faye Emerson, Ed Sullivan, Robert
Alda, Isabel Bigley, Bill and Cora
Baird and marioneltes, Patey
Painter, Garry Moore, Durward
Kirby, stars of the New York City
Ballet (Tanaguil LeClerg, Edwina
Seaver, Diana Adams, Jilliana,
Nicolas Magellanes and Ferdinand
Moncion), Ork conducted by
Archie Bleyer,

@ Continued from page 3

antics with The N. Y. Daily News'
columnist and Town Toast master,

The telprompter was much in
evidence during the Sullivan-
Baird and other rehearsals, and
np doubt came in handy on more
than one oceasion Monday. Sul-
livan rather summed up to The
Billboard reporter the performer’s
concern over this historic show,
“1 hope I don't come out plaid,”
he said. On the monitor at re=-
hearsal he didn't.
per and smooth,
Tact.

Garry and Patiy

Ulcer-agitating qualities of the
show’s preparation were possibly
best demonstrated by Garry
Moore's several bits, He did a
60-second commercial jn which he
extolled the products of his regu-
lar monochrome sponsors. With
Patty Painter, Miss CBS Color
Television (who has worked hun-
dreds of these shows) placing the
seven items involved on g pedestal
in propr camersa position, the first
run-thru for the one-minute com-
munity plug took 80 minuies. And
It wasn’t right yet, Moore also
did a vegetable peeling pitchman

dling off-screen voice,
to be a show highlight.

Isabel Bigley and Robert Alda,
leads in the Broadway musical
smash, Guys and Dolls, did You're
Just In Love from Irving Berlin
musical, Call Me Madam. Male
viewers who haven't seen a lovely,
vivacious lass in full splendor for
some time found Miss Bigley a
brilliant eyeful. And the hand-
some Alda appeared likewise to
fem spectators. Alda's vocalizing
leaves something to be desired,
but his showmanship and charm
effectively camouflage this. Miss
B sings as good as she looks, which
is plenty. '

Promised

En]]-l,'l

Perhaps the most effective por-
tion of this pioneer commercial
colorcast was the ballet, performed
by members of the New York City
Center Company. Tanaquil Le-
Clerqg danced the lead role in
Havel’s La Valse, ably supported
by Jiliana, Edwina Seaver, Diana
Adams, Nicholas Magellanes and
Ferdinand Moncion. All these
terpsters, of course, are first-rate,
and miracles of direction were
performed by Choreographer
George Balanchine and Director
Rickey in achieving real dramatic
fluidity and impact under the most
difficult mechanical circumstances,
created by limitations of studio
space, confusion of light place-
ment, necessarily tough camera
work, etc.

Arthur Godfrey was not caught
during rehearsals, nor naturally
enough, were brass guesters Co-
lumbia Broadceasting System board

[ T -
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Meet the Press

TELEVISION—Reviewed Tues-
ayrla), B-8:30 pm. EDT over
NBC-TV network, Sponsor, Curtis
Circulation Company for the Sat-
urday Evening Post. Agency, Bat-
ton, Barton, Durstine & Osborn.
Producers, Martha Rountree and
Lawrence Spivak, Moderator, Mar-
tha Rouniree, Guest, Maj. Gen,
Patrick J, Hurley. Panel: Frank
Conniff, William White, Robert L.
Riggs, Lawrence Spivak.

The Saturday Evening Post
came up with a hot one for the
first of its Meet the Press video-
casts in the first half of the Berle
spot for the summer. Guest in-
terviewee was Gen. Patrick Hur-
ley, who was to appear before the
senate’s MacArthur investigating
commitiee the following morning,
If the show can continue to time
its guests like this, it should do
exceedingly well in keeping some
of the Berle audience which al-
most automatically tunes in NBC-
TV stations on Tuesday nights,

Show ran exactly as it has on its
regular  Sunday schedule. Co-
producer Martha Rountree handles
the panel and guest in her usual
self-effacing manner, Quizzers on
show caught were co-producer
Lawrence Spivak, Frank Conniff
(Neww York J ournal-American),
Frank White (New York Times)
and Robert Riggs { Louisville
Courier-Journal), Without excep-
tion, the questiong tossed at Hur-
ley by the newspapermen mir-
rored the general editorial stand
taken by each of their papers.
Thru it all, the General maintained
an air of dignity and diplomacy,
While nothing particularly dra-
matic was brought out in the ques-
tioning, the geners] public’s in-
terest in the China-Acheson-Rus-
sia-State Department fracas is
sufficiently high to be dramatic in
it=elf,

Mag's commercials were well de-
livered by Allyn Edwards. Piteh
was simply a rundown on the
various articles appearing in The
Post that goes on sale the morning
following the video show. Timing
of show and press date of the mag
18, of course, a natural,

Joe Martin,

chairman, William S, Paley, Presi-
dent Frank Stanton and Federal
ommunications Commis sion
airman Wavne Coy. It can be
safely assumed, however, that
Godfrey would be Godfrey, with
the additional impact of his car-
rot-thatch in tint. And it iz 3
matier of record that network
brass is merely g necessary stage-
wait on historie occasions of this
kind. Mesers, Paley, Stanton and
Coy figured to add considerable
class and dignity to the proceed-
ings, but little to the show's en-
tertainment valuyes,

Rickey, Buss Er AL

In addition to the difficulties
involved in handling commercials
on the show already demonstrated
by the Garry Moore episode, prob-
lems encountered with the Ivory
oap plug further indicate the
pamnstaking waork performed by
Rickey, Miss Buss and their asso-
ciales. A bar of the soap, when
placed on the pedestal, registered
on the momtor with the top of the
wrapper showings a lighter shade
of blue than that on the front of
the bar. Numerous lights were
shifted, the soap’s position was
Jockeved, and the camera moved
up, down and around, until finally
the color was caught even and
true., Then a faint shadow, source
undetermined, was detected on the
front of the bar More skull-
breaking effort finally solved this
one, too,

Froducts had to be constantly
shifted about, and the order of
their appearance changed, because
of their Var¥ing sizes and color
fones,

Over-all, Rickey, Miss Buss and
all hands can take bows for put-
ting together what promised to
be a sock show under difficult and
Pressing  conditions, CBS fully
jutilized‘ its previous experiences
in putling on experimental color
shows, carefully selecting subject
matter, talent, props and routines
which would best demonstrate the
vast additional impact of color-
casts over black and white, Thus
paintings, flowers, fabrics, etc,,
all were adroitly utilized to leave
no facet of color’s power undemon-
Slrated.

What the CBS'ers went thru is
probably best summed up by Vee-
pee Adrian Murphy's remark to
a Billboard reporter during a re-
hearsal. ‘“Now [ know,"” said
Murphy,

|

Durstine & Osborn,

Yideo Frolics

TELEVISION—Reviewed Mon-
day (18), 2-2:45 p.m. MST. Par-
ticipating over KDYL-TV. Pro-
ducer-director, Dan Rainger; Pi-
anist-organist, Larry Pruor. Cast,
Carrol Francis, Lee Sanders,
Guests, Famous O’Connor, Doris
Lee. Emsee, Eugene Jelesnilk,

Slotted alongside such big city
kines as Kate Smith and Miss Sti-
san, Eugene Jelesnik's afternoon
vaudeville series stands up well
with afternoon audiences, with ad-
ditional interest provided by well-
known hometown talent, plus an
cecasional sprinkling  of visiting
names,

The show centers largelv around
the emsee and his fiddle, and
Larry Prvor on the piano, with
acts generally brought on camera
with chatter between emsee and
pianist, or thru a camera switch
to one of twe alternate back-~
Erounds.

Chirper Francis
This show opened with chirper

| Carrol Francis, who sticks to pop=-

ular ballads and blues which ap-
parently she ecan do. The gal is
back in Salt Lake City to settle
for a while after a stint on the
Coast.

Spread thru the show were
Pryor in a workmanlike job on
It's Delovely and Lee Sanders,
who's voeal of If I Loved You
went over nicely, Sanders' smooth
voice and good looks make him a
good bet for video, especially with
the afterncon big fem audience,

Experienced showman Jelesnik,
now in charge of all talent. and
music director for the National
Broadeasting Company outlet here
In Salt Lake City, takes the brunt
of the camera time, and his ex-
perience stands up,

His feature offering of the aft-
Ernoon was a tuneful rendition of
the perennial favorite, Stardust.
A strong video assist in camera
work brought on a pleasant effect
when the maestro's fiddle was
superimposed over clusters of
painted stars. The fiddler garn-
ishes his musieal sequences with
the kind of schmalz and pash that
comes with long experience on
miles of cireuits,

Extreme Informality
The show is highly seasoned with
extreme informality. Guests who
wander into camera range do so
with a refreshing change from the
“I just happen to have it with
me," routine.

A pood example of this was
Monday's guest, Famous O'Connor,
well-known Waestern magician,
who did a hatful of tricks with
coins, pencils and other items
which normally are ecarried in a
man’s pockets,

Personable Doris Leo,
singer doing a stint in town,
“dropped by" to warble a bit
Other guests who have gone before
the Frolics cameras include Spike
Jones, American Society of Com-
posers, Authors and Publishers
chief Otto Harbach and Paula
Lynchner.

The show is well adapted to par-
ticipating spots, and it cOmpares
well with kine wvarieties which
come into this territory. Camera
work is neat and precise, offering
effects and composition adding
substantially to the wrappings.

Chet Spink.

blues

Peggy Lee Show

RADIO—Reviewed
7=7:30 p.m.
Company.

Sunday (9),
Sponsor—Rexall Drug
Ageney, Batten, Barton,
Producer. Louis

Melamed. Music, Russ Case agnd
orchestra. Cast: Feggy Lee, Mel
Torme,

Peggy Lee is one of the top three
or four fem warblers in the dodge
today, but her first show for Rex-
all failed to display her talents to
anything approaching the maxi-
mum. An artificial seript gave the
proceedings a patently spurious
air and not much of an assist came
from either Miss Lee or her prime
guest. Mel Torme. Hard to tell
whether it was because the so-
called badinage was just bad and
not of age, or whether the players
themselves failed to handle it prop=
erly. Chances are it's the first
named, since nothing is more atro-
cious than would-be light dialog
that bombs,

On top of that, Miss Lee was
saddled with an overdose of bal-
lads, giving the program a lop-
sided air, and dragging the pace,
She excels on rhythm and blues
tunes and certainly more of them
are needed, The spot with Walter
Kent, composer of the new legit
musical, Seventeen, lacked lustre,
too. The gimmick is a Peggy Pre-
views device, which is okay in cone
cept but didn't pay off in exeey-
tion. Jerry Franken,
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Vestinghouse Summer
Theater

TELEVISION — Reviewed Mon-
by (18). 10 to 11 p.m. Sponsored
| Westinghotge vig CBS-TV thru
‘Cann-Erickson, Producer. Mont-
mery Ford: director. David
essman : writer, Mel Goldberg for
# production, “Serewrball,” Cast:
iele  Foran, Cloris Leachman,
{ith King, Don Hamner, Rabbif
aranville.

Filling in for Studio One. this
ries will offer lighter dramatic
e during the hiatus period.
pening show was Sercmwball, a
1sehall comedy by Mel Goldbereg.
toatured some good attempts
y set atmosphere by simulating a
~owd in the bleachers at a ball-
ark, shots of a plavers’ bench
uring a game and a pitcher in
ction. That these were not totally
gecessfil mav be gtiributed to the
achnical difficuliies involved,
ather than lack of imagination
r courage.

The wvarn itself dealt with an
mmature man in  his
cho  suddenly decided that his
iitehing arm had regained the
wntency of a decade before when
i@ was a rising minor leaguer.
rerthwith, he wanted to leave his
oh as garage mechanie, and ac-
ually pitehed for the local team
yefore going to Florida to try aut
or the Yankees. Needless to say,
we failed, came hoe and went
hrit the same routine the follow-
ing spring.

Excellem {ast

Dick Foran plaved the quondam
flinaer. and gave the part a sort of
bovish dolt  treatment.
[eachman was excellent as the
jong-suffering wife. Don Hamner
was outstanding in his bit as the
mentally retarded catcher on the
local nine. Rabkit Maranville gave
authority to his role of the grizzled
Yankee coach whe thumbed the
basehall-nutty guy out of camp.

The show started slowly and
shakily, picked up steam after a
few minutes and sailed smoothly
until the end. The wind-up was
a real let-down, with viewers
doubtless expecting another act to
follow. The cloging shat had the
wife phoning to reserve railroad
tickets 1o the Arizona training
camp—round trip tickets. But the
line was not punched home, and
the show seemed left in mid-air.

Otherwise, commendation must
be given for the original attempts
noted earlier, Shows of this pat-
torn will likely ensure retaining
the hefiv Studio One viewing au-
dience until autumn. Commercials
for Westinghouse were delivered,
as before, by Betty Furness.

Sam Chase.

The Sports Spot

-T FLEVISION — Reviewed
Wednesday (20), 10:45 to 11 pm.
Susgtaining via CBS-TV. Producer-

director, Judsom Beliey; emsee,
Jim McKay.
This show, airing after the|

Pabst-sponsored TV fights, has a
resdy-made audience. Most of the
viewers who watch the bouts, un-
less Lhev turn off their sets im-
mediately afterward, are good
prospects to stay with a sport
show, However, the web has had
difficulty in developing a suitable
stanza in this slot, which formerly
was occupied by one titled fight
follow-up.

Show caught came afier the air-
ing of the Joe Louis-Lee Savold
fight pictures, which were geared
to run exactly 43 minutes. Result
was a well-rounded 15-minute
airer, emseed by Jim McKay, CBS
dizk jockey. He dealt with what
he termed the three biggest sports
stories of the week.

One, the victory of Ben Hogan
in the National Open Golf Tour-
nev, was covered by film, with
other film clips showing other de-
velopments in Hogarn's amazing
come-back since his accident a few
years ago. The flm clips were
good, and on the whole, McKay's
cHmiments were cogeni,

The second item was the win-
ning of the Belmont stakes by
Counterpoint, a major surprise to
followers of equine activity. Here,
tao, a film of the race was run off,
and an interview with the horse's
trainer brought out the fact that
Counterpoint has been known as
a “tough luck"” critter—up to the
time he won the $88,000 race.

Third segment involved base-
ball’s current wonder team, the
Chicago White Sox. Films here
showed various of the club’s
players, with pertinent comments
made bv Sox Manager Paul Rich-
ards, who maintained that his
team actually is better than its
detractors believe,

The program moved swiftly and
had good varlety of subject mat-

Cloris|

Author Meets the
Critics

Mel Allen’s Popsicle |
Clubhouse

TELEVISION—Reviewed Sun-
day (17), 11:11:30 p.m., EDT. Sug-
taining wvia WNBT, New Yorlk.
Producer, Martin Stone, Director,
William Harbach, Moderator, John
K. M., MeCaffrey, Guests! Ken
Kling, Dom Mankiewiez and Vir-
gilia Petersomn,

It is good to have Author Meets
the Critics back on TV again to
leaven the medium's usual diet of
boiler-plate mysteries and pre-
tentious wvariety extravaganzas.
Omn Lhe basis of the initial stanza,
however, the show must improve
considerably if it is to win the
gudiance il deserves.

The program's chief lack was

the failure of Emsee John K. M.

MeCaffrey to ride herd on guest
pundit Ken Kling, whose emotions
seemed to overpower his judg-
ment. Kling, a well-known racing
figure, attacked See How They
Bun. by Don Mankiewicz, because

the book dealt with the seamy side
mid-30's |

of horse racing, He took il as a
personal attack upon himself and
suggested Mankiewicz write an-
other novel giving the better side
of the sport. He even agreed lo
provide him with material. That
such an attitude is childish is ob-
vious, but not to Mr. Kiling, who
monopolized the conversation and
said little of any literary weight.

MeCaffrey Fails

It was MoeCaffrey’s responsibil-
ity, nevertheless. to make certain
she conversation progressed into
other more intelligent channels.
His failure to do what was needed
resulted In 3 program  which
failed to strike more than one un-
important note, In the few brief
exchanges between Mankiewicz
and Kling, however, the keen in-
tellect of the novelist was revealed.
Newspaperwoman Virgilia Peter-
son, the other pundit, made more
senae in her clearly and force-
fully expressed eriticism. This
tanky young lady has a personality
which could readily be ol use lo
other pane! shows.

The program's new feature had
the studio audience throw gues-
tions at the guests via McCaffrey
and a hand mike. This segment of
the stanza could be improved by
a more judicious selection of the
fuertes.

But withal the show's mental
stimulus and personal interplay are
certainly worth the televiewer’s
attention. Leon Morse.

Airline Honeymoon

TELEVISION — Reviewed
Wednesday (20), 8:30-9 p.m., CDT.
Sponsored by North American Air-
lines thru Loise Mark & Associates
via WGN-TV, Chicago. Producer
and writer, Martha Dean. Direc-
tor, Sheldon Cooper. Cast, Frann
Weigel, Tommie Thurston. Pianist,
Bernard Yuffy.

“Just another guiz show" is the
most charitable thing that can be
gaid about Airline Honeymoon,

and that's stretching it a bil be- |

cause this session was a little
slower than most. Three couples
participated in four kid games,
with the winners getting a one-
week trip to California.

The contest started with a cou-
ple setting a table while wearing
baxing gloves. It came off so-so0.
ext was an interminable en-
durance session in which the pi-
anigt played more than 30 songs.
Contestants merely lined up be-
hind the piano and tried to guess
the names Third gimmick was
answering questions about Chi-
vago, Fourth was moving rice
prains with chopsticks. Thi=z one
wss climaxed by an amazing shot
of the whole cast and guests on
their knees, and a rear-view pan-
ograma that lasted the time it took

Weizel to count 133 grains of rice. |

Rmeee Weipgel didn't have much
‘o0 work with, and produced ac-
cordingly. When the gimmicks are
so weak, good contestants might
help. But this show had three
middle-aped couples with no par-
tentar spark Actress Tommie
Thurston, as stewardess, projected
well with looks and personality.
Commercials were competently
nandled as a straight pitch by
Ralph Miller, general manager of
the airline. Jack Mabley.

ter. McKay proved a competent
emsee, who injected a minimum
of personal prejudice into the
nrogram. Perhaps & mite more
opinionating might strengthen the
show's spine. Camera work was
adequate, with the inclusion of
films a definite plus.

Sam Chase.

| portion of

'minute radio airers is this thrice=-

siele and dreamsicle.

'the midnight to 1 a.m. slot on KNX

‘Hawthorne flanks himsell with Ray

PADIO — Reviewed Wednesday
(20}, 5:55 to 6 np.m, Broadcast
Mondays, Wednesdays and Fri-
naus, Spomsored by Joe Lowe, Inc,,
vin Mutual, thru Blaine Thomp-
son  Agency. Producer-director-
commentator. Mel Allen,

Another of th; rash of five-

weekly sports opus for moppets,
[eaturing sportscaster Mel Allen.
This one airs via Mutual for the
ropsicle Tamily, with the plugs
nlss mentioning fudgsicle, cream-

Stanza caught was et'd pre-
vipusly in Boslon and featured, as
Allen’s guest, the Red Sox slug-
ver, Ted Williams, Despite all the
things said about Williams as a

| tarney.

surly, evil-tempered, unco-opera-

tive playver, on this show he was
anzelic innocence itself. Pmmpted|

hy Allen's questions, he advised |
yvourgsters to strive for a gm{!,'
cleas life and to keep in the best
phvsical econdition. He revealed
that his childhood idol was Bill
Terry, no choir boy himself, an
item which may prove of interest
to any psychiatrist interested in
dabbling with Williams™ psyvche.
The quickie interview consti-
tuted the entire entertainment
_ the stanza
vouthful sports fans if could prove
highly interesting and possibly

| spiritually uplifting. Allen himself

rendered the ecommercials and
stressed the free gifts available as
premiums to these who save the
paper wrappers in which the spon-
sor’s product are sold. The copy
was just a bit patronizing.

Sam Chase.

Anolher Listen

Brief criticism and comment re radio
shows previously reviewed in defail

Jim Hawthorne Show
Tuesday (193, KNX, Hollywood
Comic Jim Hawthorne, who holds

and for.

'gld, wise and scheming for his

Monday thru Saturday, sidesteps
his usual clowning every Tuesday |
night, dipping into the lore of
disk collectors’ items
aired must be at least 25 vears old. |

To add to the program's interest,

Avery, proprietor of a collectors’
record shop, and J. Andrew White,
a founder of Columbia Phonograph
and Broadeasting Svstem. White
knew showbiz topliners of yester-
vear and thereby adds considerably
io the program by filling in with
anecdotes concerning the wvarious
artists.

Show is conducted in informal
roundtable fashion, with Awery.
Hawthorne and White spinning
varns about former headliners, The
disks brings to life such notables
as Will Rogers, Fanny Brice, Billy
Murray., Moran and Mack, among
others. Occasionally, a really un-
usual disk comes up, such as the
only recording of Rudolph Valen-
tino's voice. As an added feature,
Hawthorne throws open the pro-
aram to collectors in the audience
who care to bring their favorite
disk.

Comments about the records and
the records themselves frequently
spur audience laughter which adds
to the show's appeal. Hawthorne
might improve the show by in-
creasing the platters and decreas-
ing superfluous patter,

Lee Zhito,

White Sox-Yankee
Ball Game

Wednesday (203, via WJIJD,
Chicago

When they're counting the people
who profited most from Lhe spurt
of the Chicage White Sox to first
place in the American League,
WJIJD, Chi indie, Announcer Bob
Elson and sponsors Sinclair Re-
fining Company and Goebel Beer
will be near the top of the list,

When contracts were signed last
winter for Elson to do & wire re-
creation of the Sox road games,
the Sox looked like strietly a sec-
ond-division team, attracting little
more than the usual pallid interest
of South Side fans.

The surge of the ball club has
made interest white hot, WJIJD
and Flson figure their audience
for road games is triple that of last
vear. Some folks are even watch-
ing the TV wversion of the Cubs
pames at home while listening to
Fleon's radio report on the Sox.
The pay-off is tremendous on the
WOGN-TV telecasts of Sox day
home games, and Elson's live
broadeasts of home games, but the
real sleeper was in the road games.

Elson has been announcing base-
ball since 1931 and can do a wire

of friendly advice to the youth
Platters!bj, T

after the firs* affair.

Another Look

Brief ificism and comment re fv shows previously reviewed in defail

Somerset Maugham

Theater

NBC-TV, Monday (11),
0:30-10:30 p.m.

Short is man’s life, and narrow
iz the corner in which he dwells.
This is the recurring theme on
which Somersel Maugham based
his story, The Narrow Corier.
which was adapted for TV by
Robert J. Shaw, scripter on such
redio stanzas as Mr, Digtrict At-
Shaw did a good job in
transposing the Maugham opus,
but the negativistic philosophy it-
self was responsible for the show
falling 4part at the end,

For two-thirds of the hour, ac-
tion and characterization was built
intelligently and tautly. In the
last 15 minutes, the entire produe-
tion seemed to fall apart at the
seams. The necessity of wrapping
things up by a wviolent death for
the protagonist was an unsatisfac-
tory climactic solution, indicating
that the problem set forth in the!
preceding portion of the story was
ton difficult for the author,
sdaptor or producer o ovVercome.

Strong Characler

The story concerned Fred Blake,
an Australian youth, and his two
encounters with females. The
first, a married woman, was too

sensitivity; the second, an unsul-
lied maiden on a tiny Pacific
island, was too young, immature
and impulsive The lad thus
blamed himself for two deaths re-
sulting from his amatory dalli-
ances the murder of the cuckold
by the deceiving wife in the first
place, and the suicide of the young
girl's fiance in the second. His
self-reproach, his feeling that all
he touches turns to evil, made for
strong character study.

All thiz was swepl overboard,
along with the youth, when
Maugham's story resolved things
partly by having him lost during
a storm as the ship he is on leaves
the island following the suicide
episode. The philosophy of the
show was presented in the form

King, playing Dr.
Saunders, a middle-aged physician.
This character, too, was running
away from life and himself and
wound up as ship's doctor to the
insensitive, gross skipper of the
keteh, on which the lad was placed
by his politically ambitious father

King's performance was the
stand-out, as he epitomized pa-
tience, understanding, warmth.
Harry Landers as the young man,
Fred, and Susan Douglas as the
icland maiden, Louise, gave per-
formances which went well be-
neath the surfaces of their char-
acterizations. Leslie Linder also
was outstanding as Erik Christ-
ensen, the bearded, gentle guicide.

Seenes Unreal

Settings, as in previouds shows
on this series, continued to exhibit
lack of originality and in a couple
of instances were patently unreal.
The mountain-climbing scene, i
which Fred nearly went over a
peak, only to be rescued by Erik,
lost all potenty because of this
weakness, with a peak painted on
a backdrop, and the fall back-
wards followed by Erik seeming
to pull Fred up out of space.

Wendy Barrie now handles Tin-
tair commercials instead of Joyce
Matihews., The plugs remain as
vulgar and irritating as any on
TV, Wendy's delivery, with & zort
of coy, between-us-gals approach,
probably has more effect on weak-
minded dames, particularly when
che said, “vou know 1 love you
anyway., but I'll love you more
if vou remember. . " And some-
day, a bolt of lightning may de-
siroy all involved, if they persist
in that abominable slogan, “Na-
ture isn't always right, but Tin-
tajr iz It ecan't be too soon,

Sam Chase.

Home Gardener
Thursdays, 10:30-11; WJZ-TV
New York
Television is the proper medium
for this program. Phil Alampi,
WJZ's farm news editor, has been

report in his sleep. On game re-
viewed, the third game of the
Kyanee series, he opened as usual
with a 15-minute sports chatier
show. He started play-by-play 15
minutes after the game began, but
was even with the play by the end
of the second inning. Elson stuck
close to facts, cued background
crowd noise and did a good clean
job of sustaining interest.
Jaclk Mabley,

W americanradiohistory com

presenting this tvpe of news and
garden show over radio and has
been doing okay at it, bul TV of-
fers much greater scope. The pro-
eram caught, for instanece. npened
with a discussion on the improve-
ment and maintenance of home
grounds—that is, proper land-
seaping for suburban dwellings,
It's a subject which is rertain to
appeal to every home owner and

svery prospective home owner.
This means most evervbody,
Alampi, using slides, easily re-

vealed common landscaping errors
such as the imbalanee coused on
home grounds by the wrong kind
of evergreens. This i= by no means
an insignificant subiect—for it so
happens that thousands of home
gwners have heen pgulled into nur-
chasing unsuitable and expensive
shrubbery by unscrupulous sellers
of nursery =tock.

Summer Manting

Show wuses guesfs and on this
orogram. presented Howord Tay-
lor, owner of Rosedale Nurceries,
who told of a new _horticultural
development whereby broad-
leaved everereens mayv be safely
planted in the summer, as well as
in the usual fall and sorine olant=
ing seasons, It was 8 very informa=
tive, briel exnosition. with Tavlar
illugtrating the use of snraving
equipment to retard transpiration
via the leaves. )

Alampi is aided bv a fem side-
kick. Ruth., who discusses mul-
ching, staking of plants and use
of fertilizers. The script i- chock
full of interesting dope Buf this
leads to one suggestion: Alampi
rovers so much ground that he is
forced to talk rapidly Readers not
too familiar with the subiect mat-
ter might
fast delivery. Suggest s'owing it
down, even at the risk of omitting
some,

Commercials are forthright
pitches for garden ilems.

Paul Arkerman,

“New NBC Code

® Con'inued from pane 4

product name. The billboard=, tho,
cannot run lonzer than 10 seconds.
This last provision clarifies a point
which has been debatabl=s for =ome
time, Nevertheless, NBC warns
sponsors that, if such backdrops
are “unduly obtrusive,” the time
they are shown will be counted as
commercial time.

In the crime program area NBC
eliminates officiallv its nnce sought-
for ban on murder mellers before
8 p.m. The web promulgated this
ruling some time ago to keep chil-
dren from hearing or viewing such
stanzas, but had dropped it on the
ground that, unless il beromes an
industry-wide proviso. NBC's ef-
forts are meaningless. The web
has now moved to minimize horror
aspects by declaring: “The use of
horror for its own sake 15 nol per-
mitted. Sound o visual effects
which would shock or alarm the
normal listener or viewer are not
emploved. Brutality or phyvsical
agony is not presented in detail
nor indicated by offensive sound
or visual effects.”

Early Deadline

On the operational level. the vast
difference between AM and TV
is shown in NBC's video provision
requiring submission of program
material (including stage diree-
tions) at leasi 13 davs before stu-
dio rehearsal—which could mean
more than two weeks before lele-
casl. The radio counterpart to
this regulation calls for submis-
sion only 48 hours before actual
broadcast.

NBC's new code also keeps in
force its “fading” procedure. This
provides that objectionable ma-
terial, if not deleted, will be faded
from the air, with a stand-by an-
nouncer to broadeast the web's
position on the deletion.

Reports that TV adverlisers who
exceed the preseribed advertising
times permitted would be billed
extra by NBC could not be con-
firmed this week-end. NBC's per-

mizzible commercial lengihs are
as follows:
Length of Advertising Message
Mot
Lengih  Programs Al Other
of Program Day & Programs
{Minutes) Night Before 6 p.m. After & p.m®
5 1:00 1:15 1:00
10 1:45 2:10 200
15 2:15 3:00 2:30
20 3.30 2:40
23 4,00 ?.50
3 4,15 3:00
a0 5.00 345
45 5,45 4:30
(-] 7:00 b.00

*These Evening Lime stapdasds aiso apply &
Sunday Television programi after 1 p.m.
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NY Stations Spurt Ahead on Use
Of Film Programing for Tele

NEW YOREK, June 23.—Local
video stations have increased their
film programing tremendously in
the last year, according to a recent
survey made by The Billboard,
Many of the TV outlets here which
early in 1950 were using practically
no celluloid, this vear have made

it the ever-inereasing nucleus of
their programing.

Among stations making the most
successful use of film this year
are WCBS-TV, WNBT, WOR-TV
and WPIX. Practically from the
time it began programing, WATV
has used film as the bulwark of its

TV-Color Sweepstakes
Is Hottest Race Yet

® Continued from page 1

eral Communications Commission-
approved) method.

Radio Corporation of Ameriea,
thru President Frank Folsom,
made known that, beginning July
9, RCA would begin a series of
New York field tests of the RCA
compatible, all-electronic color
television system. The publie will
be able to witness these field tests.

Dr. Allen DuMont Friday (22)
wired FCC Commissioner Wayne
Coy as follows: “Have just ob-
served the operation of {ri-color
tube in our own laboratory. For
the first time, I have seen color
pictures which I consider eminent-
ly satisfactory and practical for
home receivers. Recommend that
vou consider postponement of CBS
color until you have observed this.
Could show this to you Monday
morning if you wish."

DuMont was referring to the
RCA tri-color tube, sample of

sequently

patent on the RCA tri-color tube,

In Washington, in the meantime,
the National Television Syslem
Committee, which recently re-
leased and ad hoc committee re-
port on a new color television sys-
tem, has reorganized and estab-
lished nine new panels, Dr. W. R.
(. Baker, chairman, announced
this week following an NTSC
meeting in New York.

The organization is the first step
of the NTSC in carrying out the
program announced by Dr. Baker
in releasing the committee report
for the development of recom-
mended standards for an NTSC
color system,

Composile Syslem

The NTSC ad hoc committee re-
port, announced on June 4, out-
lined “the broad framework of a
new composite system of color
television.” The industry was sub-
called wupon by Dr.

which arrived at the DuMont Pas- | Baker to take part in the develop-

saie (M. J.) plant Thursday. He
also scheduled a press demonstra-
tion at the plant for Monday (23).
DuMont told The Billboard that
the tube showed a picture wvastly
improved over the RCA demon-
strations he had seen about three
months ago.

“T'm not quite sure whether the
excellence of the picture is due to
the fine transmitting equipment
we have, or entirely due to im-
provements in the tube,” DuMont
told The Billboard. “However,
take my word for it that this Is
the finest color picture I have ever
seen.” DuMont also told The Bill-
board that his firm holds a 1945

Tele Freeze

® Continued from page 4

which may never use them because
of lack of economic ability to seek
their use.

The Commission is facing a di-
lemma inasmuch as it must decide
whether to stick to its guns or
abandon the scheme in advance of
the July 9 hearing on the city-
by-city allocations, With hundreds
of witnesses scheduled to be heard,
and with educational groups push-
ing for even more channel reserva-
tions than were originally pro-
posed by FCC, the city-by-city
allocations hearing could run al-
most to October.

Coy’s Position

FCC Chairman Wayne Coy him-
self is predicting that the city-by-
city hearing will last "at least
two months and perhaps several
more."” Coy lately has been less
sanguine than ever in speculation
on lifting the f[reeze, which has
been in force since Seplember,
1948. The chairman stated re-
cently:

“If the Commission could issue
its (allocations) decision the first
part of January, 1952, and if it
allowed, say, 60 days for the filing
of new applications, it could begin
authorizing new stations sometime
in March, 1952. Applications which
are uncontested could be granted
first. Hearings would have to be
held in cases where the number of
applications in a community ex-
ceed the number of channels. Such
hearing cases would, of course,
tend to delay action considerably.”

The Commission, in issuing its
“third report” on allocations this
week, declared it had fully con-
sidered 700 comments and 400 op-
positions filed in connection with
the Commission's March 22 pro-
posed TV allocations plan. The
FCC stated in this week's report
that it has concluded it is "unable
at this time to lift the ‘freeze’ with
respect to considering TV applica-
tions for (1) operation on U-H-F
channels specified in the revised
table of assignments in the United
States and its territories; (2) in-
creased power for existing V-H-F
licensees and permittees in ae-
cordance with the above proposals,
and (3) V-H-F operation In
Alaska, Hawaiian Islands, Puerto
Rico and the Virgin Islands."

ment of the new color system by
producing and testing equipment.
This work, he said, would be co-
ordinated by the NTSC panels of
technical experts.

Appointment of Dr. Elmer Eng-
strom, vice-president in charge of
research, RCA Laboratories Divi-
sion, as vice-chairman of the NTSC
alsoc was announced by Dr.
Baker. Other NTSC vice-chair-
men are: D, G. Fink, of McGraw-
Hill Publishing Company, and
David B. Smith, of the Philco Cor-
poration.

The nine new panels and their
chairmen and vwvice-chairmen are

as follows:

Bubjeclive mapecis of eolor—Dr, A, N,
Goldsmith, New Yeork, ehalrman; D. E.
H¥ndman, Easiman Kedak Company, vice-
chairman,

Color system analysis—Fink, chairman;
A, G. Jensen, Bell Telephone Laboralories,
viee- pregident,

Color wides standards—A, ¥. Loughren,
Hazeltine Elecironles Cerporation, chalr-
man; W, T. Winiringham, Bell Telephone
Laboratories, wice-chalrman.

Color synchrenizing standards— D, E,
Harnell, General Eleciric Company, chair-
man; M, E. Briggs, Westinghoanse Elecirie
Cerporailen, rvice-chalrman,

Compatibility—Dr. I. E. Meble, Motaruola,
Ine,, ehairman; Rinalde Decels, Admiral
Cerporation, vice-chairman,

Field testlng—Dr. T. T. Goldasmith, Allen
B. DeMeoni Lahorateries, Inec.. chalrman;
G. E. Gusiafson, Fenith Badio Corporation,
viee-chairman.

Network—Frank Marx, American Broad-
ecanling Company, chairman; E. E. Shelby,
Natienal Broadeasting Company, vice-
chairman.

Co-ordination—Emith, Philea Corporation,
chalrman; 1. J. Kaar, General Elecirle
Company, wice-chalrman,

Definitions—Dr, E. M. Bowie, Srvivania
Elecirie FProducis, Tne,, chairman; M. W.
Baldwin Jr., Bell Telephone Laboratoeries,
Ineg,, vice=chairman.

entertainment and now offers
about the same amount as last
year, altho more is sponsored.

WOR-TY Ahead
WOR-TV has relied on film

especially this year and has made

it pay off. Comparatively con-
sidering the more than 83 hours 1t
programs, the station has sold the
maost film to advertisers. It's Bus-
ter Crabbe Show, which packages
the personality and his old films,
has been so successful that it is
being syndicated, and Crabbe in-
tends to start making his own TV
pictures.

WCBS-TV here has been oul-
standing for using movies of more
recent vintage, Iis newesl pur-
chase of a block of 20 Lippert films
will bring several American pie-
tures which were shot in 1949 be-
fore the TV audiences for the [lirst
time. WPIX has found its Night

Owl Theater so salable that it is;

weighing a film show even later in
the early hours of the morning,
The station also intends to collect
enough films featuring the same
personality and program them, as
for example & John Waune
Theater.

DARDY GOES TV
‘LONESOME GAL’

CHICAGO, June 23.—Dardy
Orlando, star stripper at Min-
sky's Rialto here, Wednesday
{27) will begin an across-the-
board show on WENR-TV
which is a sort of TV Lone-

gome (Gal, The station pot
sgueamish, however, about
the burly identification, and

changed Dardy's name for TV
purposes 1o Lucia Ferra,

The show, sustaining, will
air from 11:20 to 11:30, will be
aimed at men, and will consist
of chatter, records and a dance
or two by Miss Orlando. She
has made gues! shots on local
TV, is more literate than the
usual run of strippers, and has
terrific shape and loocks by
any standards.

1950-'51 COMPARISON OF PIX
\USE ON NEW YORK VIDEO

NEW YORK, June 23 —The following is a comparison of

the use of motion picture film by New York City TV siatlions for
this vear as against 1950. WABD, the DuMont station, did not

—

supply any data. Further details in story on this page,
Tots Number Hours of Perceninge Hours
Alr Time af Weekly Weekly Film Hours In Commercial
WOHS-TV Weekly® Film Showa Fllm Program Bked Film Per Wk,
1454 1 Megligible — —_ —_
L1 | h 15 1% 1.7 1]
WLE-TYV
1950 2Ly ] Ay . | Tl il
1451 B ) 17 b rLiR 1ty |
WKET
19540 My & 4 16.5 184 |
85 40 21 10 i A%
WOR-TY ]
1950 ;.3 Negligible e i — |
151 RN ] 4414 4574 ana
WFPIX B .
11540 B i i 1.8 I |
i R a0 ag i 4 1135
WATY
19154 0 iNo figores available) — —
1350 L1 120 Majurily

LEL] .5

in the case of WOR-TY where April

-"I.he first week In May, 1051, wos compared (o the same week in 1954, rxeepi |

I, 1850, was compared te this April 1.

TV COVERAGE ENDS STRIKE |

DETROIT, June 23 —Qutstand-
ing demonstration of the power of
television to serve the publie in-
terest was given the Detroit area
this week with the swift end of
the transit strike following tele-
vizsion session last Saturday (16)
of the city council hearing on the

issue,. Two stations, WJBEK-TV
and WWJ-TV, carried the hear-
ing, which lasted about three

hours, marking not only the first
video appearance ol the council,
but the first appearance of the
city's governing body dirgetly in
the two-month dispute, which had
tied up all public transportation
except taxicabs, for the area’s
3,000,000 population.
Appearance of strike leaders,

"Itransit systermn officials and Mayor

Albert E. Cobo before the cameras
for the first time gave the public
an inside seat at the dispute, de-
spite their personal stake in get-
ting transportation. According to
WWJI-TV, the ecounecil hearings
drew a larger audience than even
the Senator Kefauver hearings be-

Educators Can’t Foot TV Bills

® Continued from page 4

and at first blush, this proposal
shines with great luster. As a
practical matter, after close scru-
tiny, one cbhserves that the bright-
ness covers little ground and the

glitter iz only skin deep. Why is
this so?
¥ . . Reasonable estimates sub-

mitted to the Commission in vari-
ous proceedings reveal a range
anywhere from $200.000 to $500,000
for construclting and equipping a
station. A sum of $1,000 a day
or roughly $25,000 per month is
required for datly operations of a
television station at present.

“I was a member of the State
Legislature and governor of the
great State of Colorado before 1
was elected to the United States
Senate. Therefore, I can modestly

claim some familiarily with the
fiscal problems confronting the
educational institutions of Colo-
rado. Colleges and universities in
those days as well as at present

have little money to spare on
frills. ;
“Television iz the finest

educational tool of our time. How-
ever, television is far too valuable
. « . and much too intricate and
delicate to be allowed to
waste away thru idleness, lack of
funds and inexperience. I wanl
this medium to be available to the
people of Colorado now. I am
positive that neither the University
of Denver nor any other educa-
tional group will be ready during
the next 10 years to apply for a
i license and state that they are fit,

VIDEODEX CRIME STUDY

“Lights Out” Regains Lead for May
Over Bellamy in Neck-'n-Neck Race

NEW YORK, June 23 —Lights Out is the top rated sponsored mystery-crime show on television,
with Man Against Crime, the Ralph Bellamy starrer, running a close second, according to the Video-
dex National Report for May. The two shows have continuously run neck and neck, In the February
ratings, published in The Billboard's April 14 issue, Man Against Crime was in first place. In March,
Lights Out took the lead and in April it was the Bellamy show again.

A complete list of sponsored TV mysteries appears below. This is one of a series, prepared from
Videodex studies and published exclusively in The Billboard. The series breaks down sponscred net-
work TV shows by program categories.

Hames Est,

No. of Videodex Reached Prod.

Rank Program Met Time Spansoe Agency™ Cithes  Rating®®  ({{)"s) Cest
1. Lights Out NBC Mon. 9-9:30 Admiral Kudner 43 300 2772 § 9,000
2. Man Against Crime CBS Fri. 8:30-9 Reynolds Esty 36 29.6 2839 9,500
3. Big Town CBS Thurs, 9:30-10 Lever R&R 26 28.0 2244 8.500
4. Martin Kane NBC Thurs. 10-10:30 U.S, Tobacco Kudner 60 27.4 3253 8.000
5. Big Story NBC Fri. 9-9:30 Pall Mall sSaC&B 371 222 2134 10,000
6. Suspense CBS Thurs. 9:30-10  Auto-Lite C&P 26 22,1 1835 7,500
7. Danger CBS Tues. 10-10:30 Block Drug C&P 22 21.6 1341 9,000
8. Ellery Queen DuM Thurs 9-9:30 Kaiser-Frazer WW I8 204 1439 7.500
9. The Web CBS Wed. 9:30-10 Embassy Cig. GN&G 32 194 1883 8,500
10. Treas. Men in Action NBC Thurs. 8:30-8 Bordens KE&E 18 182 13861 9.000
11. Charlie Wild CBS Wed. 9-9:30 Wildroot BEDO 44 173 1675 8.000
12. Crime Photographer CBS Thurs. 10:30-11 Carter SSC&B 12 10.5 404 7,000
13. The Plainclothesman DuM Wed. 9:30-10 Dutch Master EW 19 8.2 642 5,300
14. Rocky King, De'tive DuM Sun. 9-9:30 Emerson Drug BBDO 17 7.3 509 3,500

*The mames of advertising agencies for which abbreviations are used abeve are as foliows:

BEDO—Batten, Barton,
CEP—Cecil & Prechrey
EW—Erwin, Wasey

Durstine & Osbarn

GN&G—Geyer, Newell & Ganger
KAE—Kenyon & Eckhardl
Ré&R—Ruthrauff & Ryan

SSCAB—Sullivan, Stlauffer, Colwell & Bayles
W =—William Weintrash

ssRaling wsed b Videodex MNaikonal Rating, which b a rating projected against all TV seis In the markels in which the program i3 aculally tefe-

cast. Ratings a2 for May, 1951,

Detroit Transit Deadlock
Busts Up After Public Look

|

cause of the intense local inlerest,

After thinking matters over the
next day—a Sunday—the disput-
ants agreed to issue orders putling
 streetcars and busses bark in op-
eralion Monday evening. giving
the public serviee while most of
the issues in the dispute remained
about where they were when the .
strike started.

TY Credited

Mayor Cobo gave ielevision
credit as the decisive factor in !
bringing the long deadlock to a
speedy solution, by giving a pres-
entation to bolh sides of the case.
According to The Detroit Times,
“The union got a very bad reaction
to their presentation on television,
a_nd the city got a very good reac-
tion. From that point on, the steam
was gone out of the union ., . . it
did not take long for pressure to
develop from both sides”

Efforts to bring the principals
before television had been made
‘at inmlervals during the previous
two months, but the union officials
had declined repeatedly, Decision
of the council to hold the public
hearing gave the cameras a chance
to put the public forum on the air,
| with the strike doing a disappear-
| ing act practically the next work-
Ing day thereafter.

w:illljng and able to operate a tele-
vision stqtinn. It is my belief, as
I urged in my comments and on
many occasions since, that the
Commission could and should im-
| pose a condition in all television
Fl{cenﬂes that a certain amount of
(time be made available for educa-
tional purposes in the publie inter-
est as a sustaining feature. In this
| fashion, television ecan become
available for educational work now
without saddling schools with the
enormous burden and expense of
constructing and operating a non-
commercial station,

“The Ford Foundation, which
has displayed unusual and deep
interest in mass communications
and education by television (it-
self), recognized this recently, ...
_Johnson continued, “Itis my con-
sidered opinion that the Commis-
sion can best serve the public in-
terest and at the same time extend
exiremely profitable assisiance to
the educalional processes of this
couniry by imposing a condition
in each television license issued
which would require the availa-
bility of appropriate time for edu-
cational purposes.

“l am not suggesting nor should
any of my comments be in-
terpreted as precluding any educa-
tional group from applying for a
channel so long as they satisfac-
torily demonstrate they are finan-
cially qualified and otherwise able
to operate a station. What I want
to avoid is creating 'a dog in the
manger' situation.”™

NY TIMES PUBS
BIG TV SURVEY

NEW YORK, June 25—
The New York Times began
publication vesterday of a
series of seven articles, rep-
resenting one of the most
comprehensive surveys of tele-
vision ever taken. Under the
supervision of Jack Gould,
approximately 100 correspond-
ents co-operated reporting on
TV's effect on every stratum
of U. S. living, of habits and
activities.
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Good Biz Has
Col Reducing

Pop Releases

Bridgeport Adds 40
To Handle Current
Production Needs

NEW YORK, June 23. — Colum-
bia Records as of this week is cut-
ting down on record releases to &
bare minimum because, according
to Prexy Jim Conkling, the com-
pany’s production facilities, geared
for summer production. are being
pushed bevond expectation. The
Bridgeport, Conn., plant added 40
presamen last week to keep up
with the pressing requirements for
some 15 pops of currenl and recent
release, Conkling said.

Some eight records scheduled to
come out thiz week and next have
been postponed, as have general
pop releases, “until further notice."
This is not to be taken to mean,
that there will be no more pop re=|
leases during the summer, but
rather that the diskery will key a
sheleton release schedule in eo=1
ordination with the pressing sched-
ules at itz plants,

Amaong the disks which are keep-
ing the pressing plants busv, Conk-
ling ecited Frankie Laine's Jezehel
and Rose. Rose, 1 Love You.! Doris
Day'= Shanghait., Rosemary
Clooney's Come On-a Mp House,
Guy Mitchell's Truly., Truly Fair:
Tony Bennett's Becanse of You,'
the Frankie Laine-Jo Stafford
Pretti-Ened Baby. Miss Stafford’s
Somebody. Paul Weston's Morning

Side of the Mountain and Lefty
Frizzell's | Want To Be With You
Always.

Conkling said that eertain sides
by top artists which are already
in the ean will be releassed on
schedule and that the companwv!
might cover on a hit, but that the'
emphasis will continue to be on
creating rather than covering. New
recording will, in general, be held
to a bare minimum. He attributed
the pop upsurge to “Mitch Miller,
Sales Managzer Paul Wexler, some
good new artists—and luck.”

“17" LEGITER IS
PLATTER POOR

NEW YORK, June 23—
Last week The Billbeard car-
ried a yarn to the effect that
diskery a. and r. men have
become wary of show tunes.
Truth of this was pointed up
this week—with the case of
Seventeen. The musical legiter
opened Thursday night—wit’
no records having been set
Victor has the orignial cast
rights and is understood to be
readying an album, but other-
wise no activity at press time.
Lou Levy, Leeds chief, stated
that “Seventeen is paying for
the sins of some of the flops.”

PRICE NO OBJECT

Public Buys
Its Favorites

Despite Cost

NEW YORK. June 23.—Despite
price-cutling in several major ter-
ritories, the advent of a group of
low-priced record labels and the
recent slump in disk sales, a sur-
vey of The Billboord’'s best selling
pop records eharts for the past few
weeks points up the truth of many
diskers' statements that the public
will buyv a disk at any price if they
like what's in the grooves.

Six different disks retailing at
$1.16 have recently appeared on
Lthe best seller lists, Charts in this
issue have four 81.16 disks listed as

(Continued on pape 38)

Company Sefs
Heavy Waxing
Sked in East

NEW YOREK, June 23 —As part
of the West Coast diskery's an-
nounced piogram to emphasize its
Eastern operation, Capitol Recorc's
has set a heavy recording schedule
here and enlarged its local engi-
neering staff. At least 10 of the
label’s top artists will all be waxed
here by Eastern a. and r. chief
Dave Cavanaugh in dates skedded
for completion before July 4

Set for waxing in the East are
Dean Martin, Jan Garber ork, Kay
Starr, Ray Anthony ork, Mel
Torme, Helen O'Connell and Bob
Eberlv, the Martin and Lewis team,
Peggy Lee, Pee Wee Hunt and two
newlv signed artists being held
under wraps.

Local engineering stafl took on
two additional men and named
Frank Abbey to handle the dials
on waxing sessions, Abbey replaces

Clair Krepps. who resigned re-
!cently
Dick Linke, Capitol’s national

publicity topper, 15 due back from

Hollywood Mondry (25) along
with Eastern sales exee, Bill Hill

CLEFFING NS5SG?
TRY CARTOONIN'

NEW YORK., June ‘23.—
Southern Music is trying a
new switch on sheet music
covers., Cartoons will be used
on a few sheets as an experi-
ment. The cartoons will en-
deavor to illustrate the story.
line of the lyric. First such
item has already come off the
Southern presses. It's Clam-
hake Polka,

P.5.: Co-Writer Manny Banks
is a cartoonist and did the art
waork for “Clambake.” Figures
maybe this is a good side line
for hard-put writers.

Burgess in
New RCA Post

NEW YORK, June 23.—Jack
Burgess, New York field man for
the RCA Victor record division,
will replace Bob MacRae as
merchandise manager for the divi-
sion MacRae is transferring to the
post of assistant to Russ Little,
manager for the RCA Eastern
region (The Billboard, May 26).

Burgess has served the diskery
in both sales and a. and r. capaci-
ties.

Dave Kapp Winds Up Decca
Career; Palitz Takes Spot

NEW YORK, "June 23 —Dave
Kapp, popular artists and reper-
toire director of Deccag Records.
left the company this week.

The official Decca statement on

Gabor Tosses Bombshell:

10-Inch LP’s

NEW YORK, June 23.—Reming-
ton Records' President Don Gabor
this week tossed anoth:r bomb-
shell into the midst of the disk
business by announcing a new line
of 10-inch long-plaving disks to
retail at 79 cents. Dealers get the
standard disk business discount.
New label is called Pontiac and
will release 24 albums immediately
with another 24 readied for re-
lease within the next two moaths.
Trade was alsp buzzing this week
about the possibility that Gabor

Big 3 Launches
New Pop Subsid

NEW YORK, June 23. — The
Big Three publishing group, MGM
subsldiary, will soon activate an
additional firm, to be called Lion
Music Corporation, for the ex-
ploitation of pop and pop specialty
tunes. Rationale behind the maove,
according to Big Three head Abe
Olman, is to make available a
separate firm to house pop ma-
terial which can be given plug and
promotional attention without con-
flicting with picture commitments.

In the past Olman has been in
the position of having to by-pass
considerable pop, country, sacred
and rhythm material because of
the press of film schedules. Lion
15 skedded to begin operating in
about a month, and will be run
as a cseparate entity from the
Robbins, Feist and Miller fArms,
with a separate staff and budget,
Present plans call for two men in
New York and a representative on
the coast.

The Big Three have had non-
pic hits in recent years—Forever
and Ever, OQur Lady of Falima,
Lucky Old Sun, to name a few
gnd hope to Improve the op-

portunities to continue in this vein.

at 79 Cents

will enter the low-priced
gsingles field within » month

The Pontiac line wil® be nar-
keted in multi-color hard-cover
juckets. Each 10-inch disk con-
tains eight full selections of stand-

nop

ard tunes. Disk titles are in such!

categories as ovpsv, polka waltz,
organ, Irish, march and piano
music. No artists are feetured on
the disks, the sides were all cul
in the United States Several of the
albums are composed of sides pre-
viously issued on Gabor's Reming-
ton and Continental labels
Gabor's RHemington line of ciassi-
cal’and light-classical LP disks was
introduced to the trade a wvear
ago, Diskery also plans to expand
its Remingion catalog. On a recent
trip to Europe Gabor waxed four
compléte operaz and will
therr. at $2.19 per disk, packaged
in Il.-h.['EE or four-record sets as re-
quired by the length of the works.
Operas are Aida, Rigoletto, La
Traviata and [l Trovatore. Other
Remington disks skedded fo. re-
lease are Fledermaus Highlights,
(Continued on page 38)

BB’s M'Cluskey
To RCA Victor

NEW YORK, June 23.—Bob Mec-
Cluskey, with The Billboard’s ad-
vertising department for [ive
vears, leaves July 1 to take over
a5 sales promotion manager for
RCA Victor record division. Me-
Cluskey replaces Henry Onorati,
who recently accepted the post of
advertising manager with the
Aveo Corporation in the Crosley
radioc and television division in
Cincinnati

We sav frater ave atque vale.
But it’s really not as serious as
that. McCluskey will continue to
circulate around ‘his usual music
business haunts. It is believed
that Mac will not spiritually divest
himself from the Brill Building.

issue
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| Kapp's departure Friday (22) said:
“Milton Rackmil, president of
Decca, announced thal Mr. David
Kapp's contract with Decca termi-
nated today Mortimer Palitz will
assume the duties of head of the
popular artists and repertoire de-
partment Decca's other recording
departments—classical and chil-
dren's under Simon Rady; hillbilly
and race under Paul Cohen. and
the West Coast studios under Sonny
Burke—will continue as previously
constituted. All artists and reper-
lnire departments continue under

the supervision of Leonard W,
Sehneider executive vice-presi-
dent.”

Actually Kapp's conlract with

run Kapp told The Billboard he
' was leaving the company “pending
tan amicable settlement! of my con-
| tract.™

| Altho the development was not
funexpected it nevertheless came
as something of a shock to many
pubdishers, artists and other trade-
sters Somc Decca a and r stafTers
made no effor! to conceal their
disappointment and displeasure
over Kapp's exit, tho at press time
it seemed certain that none would
|resign as a result of the situdtion.

Key artists on the label gueried
by The Billhoord were reluctant
to discu=s the situation, considering
it “ver; ticklish.” Reports that at

Martin Tour
Set Before TV

NEW YOREK, June 23.—Maestro
Freddy Martin's itinerary, follow-
ing his wind-up at the Hotel Astor
Saturday (30), has been worked
out. He leaves town to make the

following dates: Oriental Ballroom,
Gallitzen, Pa., July 3: Lakewood

Park, Mahanoy, Pa., July 4; Cano-
bie Lake Park, Salem, N. H., July
6; Palladium Ballroom, Warwick,
L. I, July 7; Pleasure Beach Park,
Bridgeport, Conn,, July 8, and Fort
Devens Army Base, Fort Devens,
Mass,, July §.

On July 10 and 11 Martin will
be in New York to rehearse his
television program, which debuts
Thursday (12} over the National
Broadeasting Company's TV web,
sponsored by Hazel Bishop Lip-
sticks. Martin will try to work
one-nighters around New York,
coming into the city weeklv to do
the TV aircast. .

-

- —

wwWw americanradiohistorv com

Dececa sti'l has gsome two and hall |
yvears (until the end of 1953) to|

least one artist, Gordon Jenkins,
had asked lo be released {rom his
cantract, which still has a year to
g0, were not denied by Jenkins.
The fact is, however, that virtually

{Continued on page 38)

Capitol Records Plans Shift
Of Sales Office to New York

Names Fowler
Chief Exec of

(Gotham Qutlet

HOLLYWOOD. June 23.—In a
major organizational move, Capi-
tol Records will shift its sales
headquarters from Hollywood to
New York and will place Veepee
Bill Fowler in cherge of domestic
and international =sales, Fowler
will also serve as administrative
head of Capitel’s New York office,
thus pgiving the label an upper
echelon exec heading its New York
operations for the first time in the
company's history. Altho move be-
comes effective July 1, it isn’t ex-
pected to actually get under way
until early Sentember. Fowler will
be empowered to make policy de-
cisions in the East,

Fowler will take with him Paul
Featherstone, Western divisional
veepee of Capitol Records Dis-
tributing Corporation, who. will
handle special sales chores under
him. Bill Wardlow will also move
with Fowler, continuing his branch
operations’ duties from the New
York office Fowler joined Capi-
tol in 1944 and served the label a=
its treasurer as well as head of its
manufacturing, personnel and pur-
chasing divisions. He will continue
to supervise company's production
in addition to his newly acquired
duties.

Move has caused a major
realignment of Capitol's executive
strength. Floyd Bittaker, whao
headed label’s nalional sales since
the company's [ounding and was
responsible in setting up its sales
and distribution organization, will
serve as veepee in charge of Capi-
tol Distributing's Western division.
Bittaker received the initial nod
to take the New York top post, but

iContinued on page 38)

Way Clearing Thru
ASCAP-TV Impasse?

Negotiators Hint at “New Approach”
To Avoid Courts, Deadline Extended

NEW YORK, Juneg 23.—Indica-
tions this week pointed to a possi-
ble resoclution of the impasse
existing between the American
Society of Composers, Authors and
Publishers and the All-Industry
Televizion Per Program Commit-
tee. Representatives of the nego-
tiating parties met Wednesday and
Thursday and agreed to extend
the negotiating deadline for two
weeks bevond June 25. The latter
date represented the first exten-
sion, The original 60-day nego-
tiating period, called for in fthe
Consenl Decree, ended June 11.
As matters stand now, no suits
{asking the courts to set an equit-

able fee) may be filed before
July 9,

Secondly, key negotiating par-
ties indicated that a “new ap-

proach™ to a deal has been made.
The last attempt to reach a deal
on a per program contract foun-
dered some months back, with TV
committee claiming the Society's
demands were exorbitant. The
Society then s=ent to stations its
own version of a per program con-
tract, with an explanation of the
several courses open to stations—
such as acceptance of per program,
acceptance of blankel, recourse to
courts. The TV commiftee since
‘then has polled its stations, 1 ma-
jority of the latter backing the
committee by rejecting the ASCAP
per program deal. The TV com-
mittee, too, buttressed itz legal
front by retaining Judge Simon
Rifkind in addition to Stuart Spra-
gue, and raised a war chesl.
Beginning Anew

Now both sides, in a sense, are
beginning anew—indicating a de-
sire to achieve a deal without re-
course to the courts, A TV exec
stated the negotiations are “in a
preliminary stage." Any deal would
be dependent upon the okay of the

e —

stations and the ASCAP board.
Another TV exec stated the new
tack taken in the negotiations “de-
parts from the AM program deal
to this extent: Payment would be
based upon & reasonable relation
between the revenue derived from
the use of music by the per pro-
gram licensee to the revenue de-
rived by the licensee under the
blanket contract.”

In on the negotiations thizs week
were top ASCAP brass including
Herman Finkelstein, Jules Collins,
Dick Murray and George Hoffman,

(Continted on page 38)

Deejay Week
Set for Aug.

NEW YORK, June 23.—The first
annual National Disk Jockey Week
is scheduled for August 20-26. The
campalgn is being handled by pub-
licity man Eddie Jaffe, who is
working up a promotion blueprint
with diskeries, publishers and
other facets of the music business
The angle of the campaign will be
to bring recognition to the pro-
fession which has brought hap-
piness into thousands of homes

A list of jocks are already on &
committee working up plans for
festivities in different cities. They
include Joe Adams, Bill Anson,
Maurice Hart, Paul Masterson'and
Gene Norman, of Los Angeles;
Martin Block. Bob Poole. Fred
Robbins, New York; Paul Brenner.
Newark, N J.; Ed McKenzie, De-
troit: Bob Clayton, Boston; Ed
Gallaher, Baltimore. and Dick Gil-
bert, Phoenix.

The disk jock is also being
whooped up via the Maurice Duke
flick. Disk Jockey.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>