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Savage Fighfing Snarl

s TV.

Litting of Freeze Delayed

RCA Appliance Plans Shaped:
Air-Conditioner by January

By JOE CSIDA
NEW YORK, Sept. 29.—RCA
Victor's long-rumored plans to
t inte the white goods and
ﬁenmu appliance businesses came
into sharp focus this week, with
president Frank Folsom (who de-
arted last week for Europe)
aving behind the announcement
that the company's first product,
a room air conditioner, would hit
the market in January (see ad-
Inining story), and Board Chair-
man David Sarnoff tipping off the
fact that at least some of RCA’s
products in the home appliance

Winchell Gefs
ABC Radio-TV

Lifetime Pact

NEW YORK, Sept. 29.—Walter
Winchell vesterday was signed to
a lifetime contract by the Ameri-
can Broadcasting Company which
pactad him as radio and television
performer and consultant. The
dzal may well make Winchell the
highest paid individual performer
in the business, His current con-
tract assured Winchell of at least
625,000 annuvally, and the new
terms are certain to be even high-
er, with estimates hitting over
$760,000.

The new contract, which makes
Winchell exclusive with ABC for
the remainder of his life, puts to
dan end trade talk that other webs
were pitching for his services.
These rumors have cropped up
perindically and, in their after-

(Continued on page 13)

World Series
To Help Stem

NEW YORK, Sept. 29.—It will
be a2 New York World Series and
stem cafes and legit houses are
loaking forward to one of the big-
gpest weeks starting Wednesday
(3} when the Big One is supposed
to begin. At this writing the
Yanks are in. The Dodgers and
the Giants may have to go into a
play-off. But even that will help
rather than hurt the theaters and
clubs.

It i= estimated that more than
100,000 extra people will flock
into town to watch the ball
games. And the greater majority
of these—the
any rale—will be ripe candidates
for clubs.

The only branch of showhiz
that iz not expected to benefit
frgm the World Series is the
combo houses and straight pie-

ture theaters. It is expected that |

those unable to get tickets will
watech television. Night business,

out-of-towners at |

field would go all-electronic in
the near future.

Between the prexv's present
down - to - earth, practical mer-
chandising action, and the board
chairman's egually. practical
“dreams" for the near future, lie
2 vast amount of pro-and-conning
on the part of the rest of RCA's
manufacturing and merchandis-
ing executives. Exec Veepee and
General Manager of the RCA Vie-
tor Division Walter Buck: veepee
in charge of consumer products
Joe Elliott, veepee Charlie Odo-
rizzi, record division veepee Paul
Barkmeier, home instruments
general manager Henry Baker,
and many others have for months
kicked around the best approach
for the company to take in mak-
ing its entry into the white goods
and home appliance fields.

Present thinking is still divided,
and roughly embodies two main
approaches,

(1) The company should go into
the new fields, slowly, item by
item, and build its streneth in one
appliance category, before mov-
ing on to the next.

(2) The ecompany should hold
back, and eventuallv, when the
materials and Iabor situations
permit, should hit the market
with a number of products all at
the same time,

May Be Test

While imminent introduction of
the home air conditioner would
(Conlinnwed on page 16)

Novelist Into
Big League TV

NEW YORRK, Sept. 29 —General
Artists Corporation this week be-
|gan pitching a new 320-minute
dramatic TV package, to be nar-
rated, edited and occasionally
scripted by novelist Louis Brom-
field. Several Bromfield works
are among the first 13 to be done,
including some new yarns written

xpressly for TV,

Theme of the series, which has
no title as yvet, will be human in-
terest Americana. Show will sell
for about $16.500 live and will
utilize fresh faces rather than
name talent.

Wheels in Trouble
If Bill's Adopted

WASHINGTON, Sept. 20,
state shipment of roulette wheels
| i3 prohibited under terms of a re-
vised bill' reported favorably this
| week by the Senate Interstate and
Foreign Commerce Committes. Tho
bill =pells out the ban on shipment
af roulette wheels in a elarification
of an earlier draft of a bill SpOn-
sored by the Senate Special Com-
mittee Investigating Crime. The
bill was given a hearing last. week.
The measure amends the present
Johnson Aet * which - bans inter-
siate shipment of gaming ma-

however, Is expected to pick up.ichme&

Inter-|

=

| experimentation and

By MAURIE ORODENKER

CAMDEN, N. J., Sept, 29.—RCA |
Vietor will enter the home air con- |

Ru-|

ditioning field by January.
mors have been running high in
the trade for many months that
the company was turning e air
conditioners and electrical appli-
ances. However, announcement
by Frank J. Folsom, RCA presi-

dent, carries no comment on thel

reports concerning eleetrical ap-
pliances and concerned itself only
with room air conditioners.
Folsom said that, after extensive
testing, the
company has approved three de-
signs ‘and specifications which will
be manufactured for RCA Victor
by the Federes Quigan Corporation
of Buffalo., All the wunits will
carry the RCA Victor name. Man-
ufacturing will be done entirely
by the Buffalo firm, RCA Victor
(Continued on _page [6)

WALL ST. BIBLE

BLOSSOMS INTO
TALENT TIPSTER

NEW YORK, Sept. 20 —An
unusual type of talent adver-
tising appeared in an issue of
The Wall Sireet Journal
this week. A 40-by-1 inser-
tion placed by Robert Me-
Cann, Allentown, Pa., inden-
tifving himself as a distrib-
utor of factory-built homes,
told producers to wake up
and get on the ball. “Most
of wou have been sound
asleep, There's a star in your
midst!" it said. “The star is
Maurice Fitzgerald, and he
lives at the Lambs. Don't
send for him! Go te him and
get him,” the ad warned. “For
years he's taken big audiences
by storm. . . . He'll steal the
show!”" On the preem of
“Actors’ Hotel" on WIZ-TV
here Tuesdav (25) one Mau-
rice Fitzgerald played an un-
employed Shakespearean actor
(see full review this issue).

Midwest Name Band

Picture Is in Flux

Jurgens, Howard, Welk, Kassel, Krupa
Give Way as New Men Gain Popularity

CHICAGO, Sept. 20.—The forth-
coming fall-winter band season

| may produce more drastic changes

mn the popularity of names and
semi-names in the Midwest than
the terp-skedding business has
seen in the past five to 10 vears.
Major reason for the anticipated
blossoming of a lot of new interest
in semi-name callber orks is the
fact that a number of established
hatoneers won't be in the lush
Midwest territory during this pe-
riod.

Musie Corporation of America
will not have four of its standard
names in the territory from now
until perhaps next spring. Dick
Jurgens has notified the office that

PASTORAL N. Y.

Slickers Go
For the Old

Square Dance

NEW YOREK, Sept. 29.—-Ddd
as it may seem, this blase town
is probably the most square.-
dance conscious in the country,
At least caller Ed Durlacher had
over a half-million people prom-
anading, dosey-do-ing and
swinging their partners in the
city's public parks. Durlacher
and His Top Hands have
been supplying the musie
and calls at the square dances
in four public parks in the city
each week and Thursday-night
sessions in the State Park at
Jones Beach, L. 1. Tallies for the
season had the square dances in

(Continued on page 15)

he will be oul on the West E‘uatsl
0
spend time with his frau and their
new son and has. given the office
no definite time as to his return,

indefinitely, Jurgens wants

(Continued on page 14)

Best Channels

& Frequencies
Wanted by All

“Devil-Take-Hind"
Stance Shown by
Big-City Outlets

By BEN ATLAS

WASHINGTON, Sepl. 20. — In
‘a new threal to the television
[reeze lift, the Federal Communi-
cations Commission's current
“paper” hearing on TV alloca-
tions has turned into the wildest
scramble in histo for the re-
maining v ery-high-frequency
channels. Of more than 500 briefs
filed so far at FCC in the latest
stage ol its allocations proccedings,
roughly three-fourths represent

prospectors in quest of v.h.i
channels in substitution for ultra-
high-frequency channels whick
had been allocated to their com-
muniiies under FCC's proposed
plan.

The seramble has come into
being guietly but at such a fever-
i1sh pace that industry as well
as FCC engineers see little chance
to head off oral argiments in
wholesale numbers despite origi-
nal hopes to wrap up the pro-
ceedings with written presenta-
tions, With hundreds of addi-
tional briefs yet to be filed befare
the Commission closes the book
on the present stage, a jigsaw
E_littern has aiready been shaped.

city after city, TV prospectors
are showing marked coolness to
w.h.t. allocations proposed by FCC
for their communities, and are

(Continued on page 4)

NOSTALGIC YOCKFEST

Burly in a

High-Hat

Rocks Boston Bastion

BOSTON, Sept. 20.—Where's
Flugel Street?

Patrons of the Howard Athen-
aeum (the Old Howard) had that
question answered in no uncer-
tain terms at the Friday mid-
night show last night by Phil
Silvers, Joev and Herbie Faye,
Jack Albertson, Jack E. Leonard
and many others returning in
nostalgic mood to one of the last
bastions of burlesque.

For two hours these stars
trouped thru the hoary grind
gag routides that had given some
of them their first start in show
business and proved to a mixed
audience of theater folk and reg-
ular customers that thevy had lost
none of the rapid fire delivery,
the keen sense of timing and
pacing that brings elemental
yvocks out of elemental humor.

The audience itself was as
much a part of the show as the
performers. Present in Col. Al
Somerby's emporium were How-
ard Lindsay and Russel Crouse,
apike Jones, Bretaigne Windust,
Jack Donohue, screen actor
George Murphy, Johnny Mercer,
the cast of “Top Banana" and its

press agent Bill Doll who

dreamed up the stunt.

The first appearance of Silvers
set off a salvo of applause that
didn't stop until the ancient
structure (formerly a lepit housze

(Continued on page 4§)

The Ray Story:
590 to $1,750

NEW YORK, Sept. 20.—Johnny
Ray, singer who was practically
unknown a few months ago, will
go inte the Copa some time be-

| tween February 1 and May 15,

Ray sang around Akron about
five months age for $90. He then
moved to Detroit's Flame Room
for $110. He was caught there by
Bernie Lang, disk jock promoter,
brought to Danny Kessler, of Co-
lumbia’s a.-and-r. staff who put
him on an Okeh label and he
started to move. His *“Whisky

(Confinued on page 45)
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Billboard Backstage

If vou listen to disk jockey
programs at all, vou must have
heard various renditions of the
pieces, “What Is a Boy?" and
“What is a Girl?" These 1tems
inspired Pat Chamburs of WFLA,
Tampa, Fla.,, to turn out “"What
Is an Announcer?” We felt it
was such a good bit of work,
we're passing it on to you here
in full:

WHAT IS AN ANNOUNCER?
By Pat Chamburs, WFLA
Tampa, Fla.

{With apologies to A. Beck)

Between the innocence of an
engineer and the dignity of a
janitor, we find a loveable mon-
ster called a radio announcer.
Radio announcers come In as-
sorted sizes, weights and colors,
but all announcers have the same
creed . . . to fluff unnoticed as
many commercials as possible in
an eight-hour watch.

“"Radio announcers are found
everywhere — under turntables
hanging from antennas, swinging
from typewriters, climbing into
sound effects racks, running
around studios, or jumping
to attention at the approach of a
program director.

By JOE CSIDA

“Their relatives love them,
sponsors hate them, continuity
writers tolerate them, engineers
ignore them and the distance be-
tween them -and the listener
protects them.

“Announcers are truth with a
voice, wisdom with a record in
its hand and the hope of the
future with a commercial in its

pocket.
“When you concentrate, an
announcer is an inconsiderate

bothersome intruding jangle of
noise—a clown! When vou have
time on vour hands and want to
be entertained with interesting
speech, he's a bore. When wvou
want soft music, he plays some-
thing loud and fast. And when
vou're in the mood for something
peppy, bright and loud, he always
gives you a slow, sirupy sweet
waltz.

“A radio announcer is a com-
posite: he has the voice of a
horse, the courage of a Casper
Milquetoast, the imagination of
an insect, the shyness of a poli-
tician, the lungs of a barker, the
audacity of a steel trap and all
the energy he -can get from Dr.
Caldearter’s Little Vitamin Pills.

“He likes fan mail, a day off,

_Washin

WASHINGTON, Sept. 20.—Off
the record, Federal Communica-
tions Commission staffers are In
a dither over population shifts
revealed in the Commerce De-
partment’s recent official report.
The shifts raise havoc with FCC's
proposed TV allocations blue-
print which is based on the pre-
vious census, Inasmuch as the
commission's avowed object is to
distribute channels as fairly as

possible thruout the nation on the
basis of widest population and
area coverage, the latest census
report i1s just one more headache
for FCC'ers already up to their
ears in even tougher complica-
tions over TV allocations.

Jukes' Copyrife Bife
Won'l Down Easily . . .

Stage is now set for a roaring
battle next year on legislation to
end juke box exemption from
copyright rovalty fees. Represen-
tative Joseph Bryson (D., S. C.)
who this week introduced the
latest and most important bill on
the subject, plans to give the
legislation an airing in the
House Judiciary Sub-committee
on Copyrights and Patents, which
he heads. American Society of
Composers, Authors and Pub-
lishers 15 strongly behind the new

By BEN ATLAS s

girls, comic books, his wife, his
family, golf, fishing, girls, comic
books, an occasional kind word
with a light pat on the head,
girls and comic books.

"He's not much for water in
any form, working an extra day,
words with more than three syl-
lables nor Jan Garber.

“Nobody else is so early to rise
nor so late to get to bed. Nobody
else gets s0o much fun out of trees
and dogs and time signals.

“An announcer is a loveable
wacky HReal George character.
You can lock him out of your
workshop, but you can't turn off
vour neighbor's radio.. You can
get him out of your study, but
you can't get him off the air-
waves. Might as well give up.
He's here to stay in many forms
—+tall and short, thin and {at,
neat and sloppy, beautiful dulcet
tones and sgueaky squeals, spon-
sored &and sustaining, alive or
half dead, good and bad.

But when you come home at
night with only the scattered
ieces of your hopes and dreams,
e can mend them like new with
those six magic words—Music on
this program was transcribed.”

gton Once-Over

bill, altho the Society so far

_hasn't been demonstrating as it

did when Senator Estes Kefau-
ver hoppered a stronger bill amid
ASCAFP plaudits some months
ago., Refauer bill was pigeon-
holed because its provisions were
considered too tough to be ad-
ministered. Bryson's proposal is
a toned-down version.

Takes More Than Hol
Quip for Big Thaw . . .

End of the TV freeze is no
closer toeday than it was a few
months back when so-called
speed-up procedure on allocations
was adopted at FCC. That's the
sad truth acknowledged privately
by Eammm!;:mn engineers who've
been scanning allocations briefs
Pﬂmmg in by the hundreds from
the industry. Few FCC'ers are
surprised by the size of the pile-
up of written testimony, which
will mount a lot higher before
the November 26 deadline. But
practically none foresaw the

heatedness of the dog-lighis
among TV prospectors for the
last remaining very-high-fre-

quency channels. Wisecracked
one FCC'er: “Some of the red-hot
arguments are virtually burning
the paper they're printed on, but

"

they're sure not thawing the
freeze."”

Senator William Benton's (D.,
Conn.) bill to create a National
Citizens' Advisory Board on
Radio-TV mow has a counterpart
in the House. HRepresentative
Kenneth A. Hoberts (D., Ala.)
ﬂrnpged a companion measure in
the hopper this week, with no
prospect for committee action this
session. . . . FCC’s doctrine that
broadcast stations are protected
from political libel may finally
get statutory support thru an
amendment to the Communica-
tions Act. Bill backing the doc-
trine was quietly introduced this
week. . . . TV and movie cameras
were hustled out of the big hear-
ing chamber this week during
testimony by Democratic Nation-
al Chairman William Boyle, Jr.,
before the Senate Committee on
Expenditures in Executive De-
partments. Senator Clyde R.
Hoey (D., N. C.) chairman of the
investigating committee, said the
chamber wasn't big enough. . . .
question of administering salary
controls for big-name entertainers
is flooring Salary Stabilization
Board. Altho the board's indus-
try advsory committee will de-
liberate with show folk at a New
York City confab on October 22,
solution 1s many months off.

Picture Business

HOLLYWOOD, Sept. 28 —
“Movie-a-Week Club,” a new de-
vice to spur theater attendance,
will get its trial run in the Los
Angeles area starting October 15.
Basically, plan works on the two-
for-the-price-of-one merchandis-
ing gimmick which has been used
successfully in other fields but
never before tried on wide scale
at the theater b. o. “"Movie-a-
Week Club,” a firm composed of
five members, will offer theater-
goers a book of 52 theater passes,
each allowing the bearer free ad-
mission to a member theater pro-
vided he or she is accompanied by
a paying adult. Those admitted
free of charge will have to pay
only the federal entertainment tax.

Books containing the 52 passes
will be sold at $2, figured as “mem-
bership fee" for belonging to the
club. Persons will not be re-
stricted to attend the movies only
-once a week, but can go as often
as they like and may own more
than one book in a year's time at
the $2 per pass book charge. Club
in the meantime is lining up ex-
hibitors who will go for the two-
for-one scheme. Theaters will not
be charged for lending their name
to the list. According to Si Na-
thenson, Movie-a-Week's secre-

By LEE ZHITO

tary-treasurer, plan is getting fa-
vorable response from theatermen,
Drive for houses was launched
only two days, but, according to
Nathenson, more than a dozen
neighborhood houses have indi-
cated their desire to participate in
the org, throwing open their thea-
ters to the pass holders provided
each brings a paying patron. Club
intends to line up theaters in each
of the town's far-flung communi-
ties. Participating houses will dis-
play club emblem informing book
holders where passes will be ac-
cepted.

“Movie-a-Week Club” _labels
Greater Los Angeles as “Chapter
1, with the hope of spreading
plan once it's firmly footed in this
market. Planners visualize na-
tion-wide org as soon as it gets
rolling here. Greater percentage
of the $2 charge for the pass book
will be spent in an ad campalgn,
utilizing radio and black and white
media. Pitch to exhibs is it's bet-
ter to fill two seats at the two-for-
one price than none at all. Fur-
thermore, exhibs will get some
coin out of the free pass holder
thru concession stand sales. Plan's
high-flown aim is to rekindle the
movie-going habit, with e¢lub
founders feeling two-for-one mer-

L

chandise system will pull book
holders away from their TV sels
and bring them back to the thea-
ters. Theater drive is being aimed
at the neighborhood houses, hard-
est hit of the exhibs.

So far, none of the approving
exhibs have asked for restricted
use on the passes whereby high
attendance week-end nights would
be kept free of pass holders. How-
ever, club will allow week night
only restriction provided partici-
pating exhib agrees to accept
passes at least filve nights per
week,

Tossed in with the passes are 52
“erities' cards," whereby the pass
holder fills in his opinion of the
ple. Club feels this system will
provide it with wvaluable informa-
tion on the type of pix the public
wants. Org will pass along this
info to the producing companies,
Only resistance reported to the
plan is from the big chain thea-
ters. “Movie-a-Weelkk Club,” a
California corporation, is headed
by Paul Herdos, prexy. Dan Lund-
berg is public felations wveepee,
Don Murray is membership vee-
pee, Paul Abbott is exhibitor re-
lations wveepee and Nathenson,
secretary-treasurer. All have held
posts allied to the p!ef industry,

Set NY Hearings

For Showfolk
On Pay Control

WASHINGTON, Sept. 20.—In a
move to work out a program of
“fair treatment” for professional
entertainers under federal salary
controls regulations, the Salary
Stabilization Board's industry-
talent committee will stage a for-
mal conference in New York on
Monday, October 22, it was an-
nounced here this week. The New
York conference was scheduled in
the wake of a preliminary confab
in New York earlier this week by
the special committee headed by
Rov Hendrickson.

The October 22 conference will
open at 10 a.m. in the Bar Asszoci-
ation Building at 42 West 44th
Street. Iits deliberations will af-
fect talent getting salaries from
the stage, TV, radio or screen.
The Hendrickson committee said
that all persons who want to pre-
sent oral or itten statements at
the upcoming conference should
send written notifications by 3
p.m.,, October 10, to Joseph D.
Cooper, executive director of the
Salary Stabilization Board, 1042
Federal Security Building, Wash-
ington 25, D, C.

The Issues

The conference will seek to
clarify STB regulations in an ef-
fort to determine the following:
Specifically how federal salary
controls affect professional talent;
whether any exemptions @apply
under regulations; and how the
procedures may be made self-
administering through co-opera-
tive efforts on the part of the
‘ndustry and government. On
this latter point, a spokesman for
STB said that “all indications
point to a workable system being
developed because of the co-
operation already hemg demon-
strated by the industry.’

The spokesman added that STB
is stressing ‘“fair treatment” for
professional talent under the reg-
ulations, and hopes to arrive at a
schedule of equitable interpreta-
tions.

The Hendrickson committee
will culminate its industry-talent
conferences by making recom-
mendations to the board. The
committee’s list of talent in its
field of interest is as follows:
(1) actors and actresses; (2) extra
talent, including dancers; (3) pro-
ducers and associate producers;

(Continued on page 48)

Lonesome Lovers

In New Pastures

HOLLYWOOD, Sept. 29 —Lov-
ers of the airlanes—radio’s “"Lone-
some Gal" and TV's "The Conti-
nental"—this week found new en-
tertainment media for the verbal
drippings. Metro-Goldwyn-Mayer's
production chief Dore Shary as-
signed writers to pen a screenplay
skedded to be one of the studio’s
biggest 1952 productions to be
based on the life of "Lonesome
Gal." Either Lana Turner or Ava
Gardner will get lead part. KNEH's
TV personality, "“The Continental"
{Renzo Cesana) was signed to a
long-term disking pact by Capitol
Records. Latter's platters will be
similar to his tele seg, wherein he
will whisper sweet nothings to a
musical background.
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London
Dispatch

By LEIGH VANCE

LONDON Sept. 29 —Post-mor-
tems on Tallulah Bankhead’s "Big
Show,"” heard over the British
Broadcasting Corporation air last
week, continue divided in their
verdict. One school ealls it
“blowsy, averdone and obwvious.™
Another says it was “slick, sophis-
ticated, satisfactory.”

First blow-up came a few days
before the program went on the
air when Britain’s fireside com-
mentator, Wildred Pickles, backed
dcw.:’n because, “the seript just isn't
me,

Said he “One of the script writers
dropped into my show for half an
hour, made a few notes, and went
away assuring me he had my style,
But when the script came, it was
hopeless. All the laughs went to
Tallulah. What was left was im-
possible. [ had only agreed to ap-
pear subject to approval of the
seript.™

Counterblast to this came from
Goodman  Ace, who wrole the
show. In an article published by
The Daily Express before “Big
Show' was heard, he poked gentle
fun at Pickles and several other
British radio artists.

¥, ... I've been told all England
listens to him (Pickles), he wrote,
then quoted a list of people who
said, vyes, Pickles was the most
popular man on radio, but they
personally didn’t listen to him. “In
America," Ace finished, “he would
be a phenomenon—the most popu-
lar unlistened-to man on radio.”

That didn't exactly help smooth
matters all over the country. The
people who actually do tune in to
Pickles tuned in to Tallulah with
chips on their shoulders,

But they were mostly [ull of
praise for her when it ended. Also
for Fred Allen, George Sanders,
Beatrice Lillie, Jack Buchanan
{who stood in for Pickles) and all
the other artists.

Says the BBC: "It was an inter-
esting experiment.”

legifers Doing Well

Despite Yacalions . . .

~ August is the big holiday month
in Britain as in most countries.
But tho most Londoners tryv to get

(Continued on page 48)

Paris
Peck

PARIS, Sept. 29.—Jean Cocteau
last week withdrew from the Nice
Film Festival the color films he
has made on murals at St. Jean
Cap Ferret. He explained that the
films were not yet completed,
then announced to the organizers
of the festival that he will no
longer work on professional
films, as he feels they are dying,
and in the future will devote any
film making he undertakes to
non-professional movies. The an-
nouncement gave rise to specula-
tion that the withdrawal of the
films might have something to do
with the fact that, of the 120 con-
testants from 28 countries, many
of the entrants were professionals,

"Fabre’ Film Preem:
La Roche Suifors . . .

French premiere soon for the
Franco-American production of
“Monsieur Fabre,” Pierre Fresney
starter. The film, written by Jack
{(“*Tobacco Road") Kirkland, and
produced and directed by Dia-
mant-Berger, deals with the life of
the famous French entomologist,
Jean Henri Fabre. As an aid to
the picture, the French pgovern-
ment opened up Fabre's villa and
laboratory to the film company.
3 France Roche and Jacques
Remey, in search of authenticity
for their script of the Bernard
Blier film about a Parisian matri-
monial agency, signed up in sev-
eral real ones. Remy reports he
was entirely unsuccessful, but
France Roche received six pro-
posals. She's declined them all
however; she's married.

Of Garbe, Winlers &

Squeezebox Men . . .

Greta Garbo flew into town the
other day under an alias, and in a
shroud of secrecy, well hidden
behind huge black glasses and
uncombed hair. Somehow one of

(Continued on poge 48)
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THE BILLBOARD

GENERAL NEWS 3

Hadacol Show Flop Is
Still on Gripe Agenda

NEW YORK, Sept. 28. — The
Hadacol fold will bring together
a flock of creditors Tuesday (2),
at a meeting here, to discuss wavs
and means of getting some of the
dough which they claim is owed
them.

In the meantime charges of
"lt’s—?'nur-fault: like-hell-it-1s, it's
your's” continue to fly to and fro.
The American Guild of Variety
Artists' Jack Irving, Midwestern
director and assistant adminis-
trative head, phoned from Denver
and flatly accused talent offices,
gpecifically the William Morris
Agency and Music Corporation of
America, of having fallen down on
their obligations. They in turn
said the fault was AGVA's.

Irving said that MCA had
booked Dick Havmes and Roch-
ester for 55,250 and $1.000 a day
respectively. But actually, Irving
said, MCA had made deals which
gave the office larger cuts—*and
Haymes' check bounced.”

MCA denied Irving's state-
ments and said “We are one or-
ganization that works on a
straight 10 per cent.” Further-
more, MCA said, “AGVA couldn't
collect a bond from Hadacol if
we hadn't helped them do it. In
any event, we collected Hayvmes'
money and have already paid
him, while AGVA is doing a lot
of talking.”

Morris Stands Pat

The Morris office refused to
reply to Irving's charges. It is
known, however, that the office
is talking about starting a suit
against Hadacol and has asked
AGVA to join. AGVA has re-
fused to assist the Morris of-
fice, claiming that it had fallen
down on its agreement

with | advertising executives

the entire projected 50-day junket,
said that he intends to file suit
early next week against Sen. Dud-
ley LeBlane, former owner of the
vitamin formula firm, for about
$20,000 owed the two entertainers
on the 15 days of the pact which
were not played. This would be
the first civil suit filed against Le-
Blane for non-payvment of talents’
zalaries on the tour.

Tony Martin, - Houston agent,
who fronted a 12-piece ork during
the tour, said that he has about
£8.000 coming to him and his side-
men for the fulfillment of the pact,
but that he was told again this
week that the money will be paid.

It's understood that LeBlane
started a 10-day Louisiana guber-
natorial race sweep thru Louisiana
today, with a troupe that included
Sharkey Bonano's Sextel. As late
as Wednesday, Bonano said he had
the American Federation of Mu-
sicians' okay to go on the junket.
LeBlane will do three shows daily
in three different towns during the
tour.

Chi City News
Bureau Seeks
Alumni Roster

CHICAGO, Sept. 29.—The City
News Bureau of Chicago, famed
“*school of journalism,” where
many outslanding newsmen.
radio, television, showmen and
received

AGVA in failing to file contracts | their early training, is seeking to
or notify it of dates mntractedlcnmp‘.lete a roster of its “grad-

for.

uates” in connection with the

Irving cited the cases of Car-| Chicago Press Veterans Associa-
men Miranda and Milton Berle, | tion annual dinner, November 3,
for whom the Morris office was  which this vear will honor the

gaid by Irving to have collected
checks “in excess of the agreed
upon salaries, kept them in their
pockets and, when they started
to collect, discovered they were
no good."”

Berle was to get $9,000, said
Irving., He claimed that the check
turned over to the Morris office
was for $9.500. Miranda was to

et $20,000. Her check was for
21,000, which was turned over
to the Morris office, said Irving.
Both checks were no good, said
Irving. “But if we had been no-
tified in sufficient time, and when
there was trouble, we'd have done
something about it.”

Denny Plans Suit

CHICAGOD, Sept. 29.—Interested
parties were still awaiting pay-
ment or loot, owed on the Hadacol
All-Star Caravan contracts, when
The Billboard checked warious
showhiz sources Fridav (28). Jim
Denny, chief of the WSM Artists’
Bureau, Nashville, who put coun-
try music singer Hank Williams
and comedienne Minnie Pear! on

sgqpT o
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old “alma mater."
Some 1,800 have been grad-
uated from the CNB, once called

' the City Press Association, since

it was founded in 1890. Efforts
to contact those who have gone
into allied wvocations are being
made in an attempt to compile as
complete as possible a roster of
men whao started their careers on
the naws pgathering organization,
“Vets" are asked to send their
names and present connections
(Continued on page 48)

Review
ICE FOLLIES OF 1952

(Opened” Thursday, September &)
Pan-Pacific Auditorium,
Los Angeles

Iee revue produced by Bhipstads and John-
Eon, Direclors: Frances Claudet, Mary
Jane Lewis and Stanley D. Kahn Execu-
ilve director, P. K. Von Egidy, Company
manager, K. J Heim. Blage manager,
B. J. Lundblad. Musical director, Wal-
ter J. Rudolph. Costumes designed by
Helen Rose. Props and settings designed
by Fernando Carcer. Emsee-vocallst, Paul
Gianmon,

CAST: Pat Anabele, Marlene Ashe, Bar-
bara Basslne, Miary Lou Beaodry, Susanne
Beddor, Phyllis Bobyk, Bill Boyle, Eleanor
Boyle, Bill Cameron, Charlatte Cameron,
June Carruthers, Barbara Chase, Ginger
Clayton. Joyee Comrie-Palmer, Pdllyanna
Crawlord, Marle Crimmins, Joan Dembeck,
Pat Deurlong, Jackie Duclos. Ed Dunigan,
Osear Dussaull, Dolopes Dwyer, Richard
Dwyer, Trudl Eggers, John Elliott, Olav
Ericsen, Barry Clorman, Dolores Grijalva,
Werner Groebll, Jeanne Gross, John Had-
lich, Terry Hall, Les Hamilton, Marjorie
Havenick, ¥vonne Hruby, Marjorie Hutchl-
f0n, DMane Jacobson, Carolyn Johnson,
Fran Kellogg, Ron Kinney, BStephanie
Kirby, Vivienne La Favette, June Larwill,
Mildred Leduc, ¥Yvon Ledue, Harris Legg,
Phyllis Legg, Irene Maguirs, Shirley Mat-
teson, Hans Mauch, James McAnany, John
Meldanlel, Dick Mershon,
vier, Marlepne Miller, Virginia Moarrizon,
Walter MMuoehlbronnér, Joan Mulvey, John
Mulvey, Daorathy O'Brien, EKay Peterson,
Montel Philips, Allee Quesey, Jovee Hadis,
Joan Roberts, Bud Robinson, Pally Ruby,
Betty Schalow, Joanne Scotvold, Jovee
Scotvold, Lols Secreto, Pal Bhanahan, Eisie
Simmons, Chris Shelly. Phil Skilllngs, Jos
Sullivan, Marilyn Ruth Take, Bibhy Tate,
Joan  Thilbert, MNaoml Thompson, Nancy
Travis, Sy¥bil Ann Yolk, Aja Yrzanova,
Jim Waldo, Brenda Watson, Gerrl Wilber
and Beverly Woodley,

Year aftér year Eddie and Roy
Shipstad and Osecar Johnson light
(Continued on page 47)
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RADIO

Crosbys, Serious, Charming, Hit
Freedom Trail for Youth Crusade

“Crusade"” isatranscribed
show, aimed at in-school children
designed to apprise the young-
sters of the evils of Communism
and of methods to combat them.
The sponsoring agency, the
Youth Crusade for Freedom,
asked school superintendents
thruout the country to avail the
voungsters of suitable listening
facilities and to plan rallies fol-
lowing the broadcast. The agency
operates Radio Free Europe and
Radio Free Asia, stations which
beam broadcasts to folk behind
the Iron Curtain. .More money
is meeded for additional broad-
cast facilities. Listeners are told
that 3 cents will purchase one
brick for the building of such
facilities, $100 purchases a micro-
phone, ete. School classes mayv
contribute to whatever extent
they are able.

By PAUL ACKERMAN

The choice of the Crosby fam-
ily to pet over message of De-
mocracy is most fortunate. Crosby
himself has become a symbol of
Americanism, is loved by the
general populace. Further, he and
the Crosby wvoungsters make the
show an entertaining half-hour
—entertaining, that is, while still
delivering with impact the pro-
gram’s story.

Gary Talks

The format has Gary Crosby
doing mogt of the talking, point-
ing out highlights in the lives
of school children in Communist-
dominated lands. Kids, who, were
they given a chance, could be
just as happy and free as Ameri-
can youth. Once in awhile Bing
interposes to bring up a fresh
point. An interesting segment of
the show is Gary's interview with
a lad who escaped from Munich.

The tone is serious vet wvery
informal, and frequently a com-
plete change of pace is secured
by Bing, or Bing and one of his
children, singing a ditty.

Nobody in the broadeasting
field is guite as adept as Der
Bingel in establishing a rapid and
close accord with a radio audi-
ence. He does this on “Crusade,”
creating an atmosphere of ur-
gency and charm.

RADIO—Reviewed Friday (28).
11-11:30 a.m. EDT. Presented via
the MNational Broadcasting Com-
pany in co-operation with the
Youth Crusade for Freedom.
Casi: Bing Crosby and sons Gary.
Dennis, Philip and Lindsay. Pro-

ducer. Tom Bennett. Scripl.
Wryllis Cooper.

LEGITIMATE

Ann Sothern’s Neat Finesse Wins
Raves in Diverting, Subtle Farce

“Faithfully Yours"—a comedy
about an amateur psychiatrist—is
just what the doctor ordered! It
unfolds as a funnv, excellently
playved farce that is both diverting
and fully enjoyable. There is an
abungance of action, clever dia-
log and nuances (by no means
hidden) that can't be prescribed
as “exactly for the kiddies.”

Ann Sothern, who returns to
legit ranks in this opus, has a role
that is tailor-made for her subtle
comedy-playving. She breezes
thru her assignment with a fine
understanding of the character.
In direct contrast to her support-
ing players, she presents a mas-
terpiece of underplaying that not

By SID GOLLY

alone points up the situations to
their highest degree, but almost
brings a feeling of credulity to a
character that even the author
did not expect the viewers to
believe.

The ladies will be especially
delighted with the gowns and
suits that Miss Sothern displays,
as they express less staginess
than the customary Hollywood
clothes, but are, nevertheless, ex-
tremely fetching. Thev'll be most
intriguing to those fems who no
longer hear themselves described
as “svelte,” as Miss Soth#rn is b
no means any longer in the sil-
houette of Maizie.

Robert Cummings, while over-

shadowed by Miss Sothern’s fine
plaving, is, nevertheless, fully at
home in his part of the harassed
husband, who hasn't the faintest
idea that his happily married
wife is trving Lo effect a cure for
his “obsessional neurosis.” He i1s
particularly engaging in the
scenes where three gal friends of
his wife try to seduce him {at his
wife's request) in order to rid him
of his “illness." Since the gals

“Faithfully Yours"”; re-
viewed at Shubert Theater,
New Haven, Conn., Wednes-
day. September 26.

(Continued on page 46)

VAUDEVILLE

Sugar Chile Boogie Is Rhythmic;
“So What?,” Yawns London Ciritic

We come, by the shortest route,
to Sugar Chile Robinson, current-
ly topping the bill at the Palla-
dium. Don't get me wrong. He
seemed a likable enough little
boy, even if I did suSpect him to
be just a day or so older than his
published 12 years. But when
yvou pot down to it and listened
hard, his playing of boogie-
woogie with every part of his
anatomy wasn't much above
average.

His entrance was impressive.
The Skyrockets held a chord, and
out of the depths of the stage
there rose a cream colored piano
apparently (from where I was

By LEIGH VANCE

sitting) playing itself. The Sugar
Chile's head couldn't be seeen un-
til the instrument came to rest
near the proscenium.

He played with exuberance. He
beat his tiny feet to a rhythm all
of his own; and, after 10 minutes
straight playing, he said his little
piece with comedian Ben Warriss
with clarity and charm.

But once you got used to the
idea of a button-sized boy of 12
(or maybe ,a day or so older)
playing the Palladium—what was
there?

That, obviously, was what
Val Parnell had asked himself.
Changing his usual plan, he

evened out the first and second
halves of the show so that the
Chile wouldn't “be expected to
hold the stage for 45 minutes all
on his own.

And here was our old (almost,
it seems, our oldest) friend, Max
Bygraves, leaning confidentially
over the microphone to tell us
nasty things about his pianist.

This is the fourth time Max has
appeared in the West End and, in

Sugar Chile Robinson: re-
viewed at Palladium. London.,
Monday, Sepiember 24.

{Continued on page 44)

TELEVISION

Lee Tracy,
Credibility

The polished playing of Lee
Tracy should project “The Amaz-
ing Mr. Malone" into the TV pic-
ture with both feet. The veteran
trouper has never been more dy-
namic than in his handling of the
attorney-sleuth role. Consequent-
ly, what 15 unbelievable, a com-
posite Sherlock Holmes and Clar-
ence Darrow who horses around,
becomes easy to digest.

Bulwarking him was a produc-
tion so slick that any holes in the
scripting were concealed. Episode
delineated the murder of an un-

www americanradiohistorv com

Sock Support Bring
to “Amazing Malone”

By LEON MORSE

savory character and the struggle
to rescue Malone's client from the
police. Involved were a black-
mailing loan shark, a hot tem-
pered businessman, and the
murdered man’'s wife, who was
supporting her sponging brother.
Topping the strong cast was the
sock performance of Roper De
Koven, as the slain Orsatti. Only
on a few minutes before his hasty
demise, De Koven registered with
a portrait of a wvicious hoodlum
turned businessman that was
noteworthy for its realism.

Audrey Meadows, in another
showy role, as a Southern secre-
tary, matched her many phyvsical
charms with unusual acting abil-
ity. Writing her into the script
as a regular would not hurt the
show. Others in the cast—Joseph

“The Amazing Mr. Ma-
lone”; reviewed over Amer-
!Ig%u Broadcasting Company's

web, Monday night, -
tember 24. Sep

(Continued on page 12)
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TV FREEZE LIFT SNAFUED
BY CUT-THROAT FIGHTING

It's Big Cities Vs. Small, VHF
Vs. UHF; All Ignore Educators

e Continued from page 1

bidding to get v.h.f. channels
away from other areas, usually
less thickly-populated communi-
ties,

In some cities, a1 number of
existing radio broadcast interests
have united in their requests.
Medium-sized and pint-sized cities
are engaged in bitter dog-fights
over v.h.f Each bid has touched
off chain reuetion in other af-
fected areas. Complicating
matters, the wvarious opposing
demands show practically no co-
relationship, leaving FCC with
the headache of either trying to
resolve the mass of conflicts or
implanting a final nationwide
ﬂlllm:'atinns plan without further
ado.

Typical of what is happening
iz the case of Buffalo. The FCC's
proposed allocations plan author-
izes v.h.f. channels 4 and 7 and
w.h.f. channels 17 and 23 for Buf-
falo, with v.hi. channel 2 going
to neighboring Niagara Falls. A
request for drastic revision of
FCC's plan was filed by three
Buffalo corporations—"The Buf-
falo Courier Express” and Sta-
tions WGR and WEKBW. They
asked FCC to take channel 2
away from Niagara Falls and take
channel 9 from Toronto. They
asked that these two v.h.f. chan-
nels be given to Buffalo, along
with the ones proposed to be
allocated there. The Buffalo group
proposed thal Niagara be given
a uh.d channel—59 or 62. As
for Toronto, the Buffalo group
suggested that it be given chan-
nel 8 which would be taken away
from Owen Sand, Ont. The latter
would get channel 3 which would
EE taken away from little Orvilla,

nt.

No Education

The Buffalo group's plan has!|

touched off a wviolent chain re-
action not only in Niagara but
in communities in a radius of
geveral hundred miles, besides
gtirring the wrath of educators

eree

who have discovered that the
Buffalo proup makes no provision
for reservation of an educational
TV rchannel, contrary to FCC's
rule that, wherever three or more
v.h.f. shannels are assigned, one
%f‘f therr should be for educational

Ithaca has come into the fray,
bringing the fight to such a
frothy pitch that it has ocea-
sioned the first request to go be-
vond presenl paper procecdings.
Cornell University, which oper-
ates WHCU in Ithaca and wants
to launch a TV station on v.h.i.
channel 3, has asked for a chance
for oral argument.

Cornell asks FCC to do the
following: Change the assipnment
of WREN-TV at Buffalo from
v.hi. channel 4 to 2, pulling 2
away [rom Niagara which could
have a uh.d channel instead:
move v.hf. 4 from Buffalo to
Rochester for assignment to
WHAM-TV there in place of
v.hf 6 (FCC has proposed to
move WHAM-TV from 6 to 5):
assign v.hif. 3 to Ithaca. Ro-
chester, of course. has countered
with arguments of its own, with
no end in sight for the final re-
buttal.

Even frothier is the Philadel-
phia story. Under originally es-
tablished FCC allocations, TV
channels 3, 6, 10 and 12 wenl
to Philadelphia, The FCC subse-
auently deleted channel 12 from
Philadelphia and substituted a
u.h.f. channel. The commission
alsn proposed to assien channel
7 there, which was originally al-
Tocated to WDEL-TV in Wilming-
ton, now operating on that chan-
nel, and in its last proposed allo-
cations, FCC assigned channel 8
to Lancaster, Pa., and channel
12 to Wilmington, Del, with
WDEL-TV shifting from 7 to 12

"We Wani 12."

“*Ths Philadelphia Daily News”
Televisign Company (WIBG), and
the City of Philadelphia, the

Educators Swamp FCC
With TV Channel Bids

WASHINGTON, Sept. 280—Edu-
cational institutions have applied
to the Federal Commumications
Commission for more than 250 TV
channels, well over the 200 pro-
posed to be reserved for them
under the FCC's allocation plan, a
survey of briefs on file at the FCC
revealed this week, With scores
of others still to be heard from be-
fore the November 76 filing dead-
line, the joint commitiee on edu-
cational TV anticipates that =cores
more will file plans.

On the basis of testimony filed
s0 far oy educators, their station
construction costs range from
$106,000 to $400,000, while annual
operating budget estimates run
from $18,000 to $300,000. These
estimates are running considerably
below those of commercial sta-
tions. In some instances educa-
tional groups state that they plan
to make use of ready-made educa-
tional films and other economical
programing rather than subscribe
to high cost coaxial cable services.

Educational TV briefs filed with

Confinue Study
Of Baseball TV

WASHINGTON, Sept. 20.—Jus- | F

tice Department plans another in-
formal conference with profes-
sional baseball legalists after a
preliminary confab here this week
which explored the controversial
question of restrictive telecasts.

Department spokesman  said
that the confabs will determine
whether a formal probe will be
launched. American League's at-
torney. Ben Fiery, and National
League attorney, Louis F. Car-
roll, met with Justice officials.

the FCC so far have come f{rom
more than 130 cities, colleges and
school systems in New England,
the Middle Atlantic States, the
Great Lakes States and the North-
ern Midwest States. Groups in
these areas, from which the FCC
first invited testimony, have pe-
titioned the FCC to make perma-
nent the B5 educational TV chan-
nels proposed by the commission
for their States,

Joint Commitiee on Educational
Television will face a shift in its

line-up as the result of President
Truman's nomination this week of

Telford Tavlor as administrator of
the small defense plants adminis-
tration. Taylor has directed JCET's

campaign and has served as its
general counsel.

Claims Laid
At FCC Door

WASHINGTON, Sept. 20—
Theater interests controlled by
Fanchon and Mareo, Inc, in a
petition to  the Federal Com-

munications Commission charged
that the proposed merger of Para-
mount Pictures, Inc, and the
American Broadeasting Company
would permit the merged com-
any to supply TV broadcasts to
1te Hollywood area theaters in a
manner that would subject other
theaters there to “unlawful” dis-
criminations.

In another charge the Hawley
Broadcasting Company, Reading,
Pa., claimed that the Eastern
Radio Corporation, also of Read-
ing, is seeking a permit for an ex-
perimental TV station that could
be easily turned into a commercial
slation. so that it would have a
head start in the race for ‘com-
mercial TV facilities.

Pernnsylvania Broadeasting Com-
pany (WIP, Philadelphia) and
Philadelphia Chamber of Com-
merce want channel 12 back in
Philadelphia. Various suggestions
for substitutions elsewhere have
been made by one or the other
of the group, with one alternative
proposed for assigning a uhd
channel to Lancaster instead of
its present v.h.l. channel, despite
the fact that Lancaster has had
a TV station since 19480—WGAL-
TV, on channel 4.

The Philadelphia case could
knock the current proceedings off
it balance, in the judgment of
some FCC'ers, inasmuch as it not
only involves a challenge to a
going station in Lancaster, now
operating on a v.h.f. channel, and
a going station in Wilmington,
but it also involves a channel
which has already been in a pre-
freeze hearing and which is now
proposed to be shifted (channel
12, Philadelphia).

The chain reaction on the Phil-
adelphia scramble has brought
i, among others, the city of
Binghamton. FCC had proposed
to assign v.h.f. channe! 12 and
u.h.f. channels 40 and 46 to Bing-
hamton, with 46 reserved for
educational TV. WNBF-TV in
Binghamton now operates on
channel 12. WKOP, Binghamton,
has proposed v.h.[. channel 7 for
Binghamton, along with the
others in FCC's allecation plan

And in Ohio

The crazy-quilt pattern is ap-
parent in cily after city. In
Indianapolis, FCC has proposed
to allocate v.h.f. channels 68, 13
and u.hf. channels 20 and 26,
with 13 for non-commercial edu-
cational TV. Ohio State Um-
versity, at Columbus, has asked
FCC (o delete 13 from Indian-
apolis and Huntington, W. Va,
and delete 12 from Clarksburg,
W. Va. Object of the deletions
w::-ui:lz be to give Columbus chan-
nel 12

Net result of Ohio State's pro-
posal would be to increase the
number of v.hi. assignments at
Columbus from three to four;
decrease the v.h.i. total at Indian-
apolis from three to two (even
tho Indianapolis’ population is
bigger), cut Huntington's v.h.i's
from two to one, Clarksburg's
from one to none.

All of the cities involved and
a few others besides are pitching
into altacks on the Ohio proposal
with more than usual vehemence.

Daily Newsreel

Packaged by
NBC Film Unit

WASHINGTON, Sept. 29—
Theater newsreels may be in for
their toughest competition in a
smart, new, fully-scored daily
newsreel, the first of its kind,
launched this week by National
Broadcasting Company.

In a demonstiration here, NBC
said its affiliates have first crack
at buying it, but the film is avail-
able to independents as well. It
runs 7% minutes on l6mm. film
which is scored with on-the-spot
words and sounds plus narration
and music.

Francis T. MecCall, director of
TV news and special events, said
the package can be received at
TV stations anywhere within a
day afler the editing. The opener
here included some good shots out-
gide the Senate hearing probing
Democratic National Chairman
William Boyle, Korean war shots
and coverage of the New York
State  boxi commissionership
transfer. NBC officials said they
expect that special events from
the West Coast will eventually
be sent by cable to New York for
filming and inclusion in the day's
newsreel.

www americanradiohistorv com

EDITORIAL

A Simple FCC Decision

This newspaper has never taken the side of the big guy
versus the little guy, or vice versa. We endeavor to call them
as we see them. And tho it's patently difficult to see anything

too clearl ;
with the

in the complex situation developing in connection
ederal Communications Commission’'s proposed tele-

vision channel allocations, see adjoining story, one point seems
fairly clear: In a few cases, big city ‘nterests are attemptin
1o have smaller town operators of video stations, with %H_g
channels, knocked off those channels so that the big cities
involved may acquire additional VHF channels.

Those broadcasters in the smaller towns, presently op-

erating VHF stations, took a

gamble guite some time back.

They invested their money, time and effort in the television

business and worked hard to

develop successful station o

erations. They contributed tb television's phenomenal growth.
Many of them have excellent records of public service despite
the fact that it would have been extremely easy for them to
sit back and pick up web offerings.

The big city operators who missed the boat, for whatever
reasons, by not applying for, or acquiring, VHF channels in

their cities when same were

availanle, mayv be expected to

continue 1o stop at nothing short of murder to grab VHF

channels now,

The FCC has many difficult problems to solve in connection

with the allocation proceedings,

freeze. But cases such as those

the dificult. The decision must
one.

money, time and effort to build

and the effective lifting of the
referred to here are not amon
be a eclear-cut and uneguivoca

A broadcaster who took his gamble and invested his

a VHF station in a smaller city

cannot be pushed around to accommodate a big city neighbor
who decided to play it cautious and see how TV developed.
No fanecy engineering recommendation, no socap-boxing 1o the
effect that the larger populace must be served by an exira VHF
station, can camouflage the injustice which would be done if
the foresight and courage to build,

ROGERS FIGHTS
VIDEO RELEASES

Republic Says Linda Firm
Okayed Distribution Deal

HOLLYWOOD, Sept. 20 —After
10 days, Roy Rogers Friday (2B)
completed his side of the case in
his suit against Republie Piclures,
with studio presenting the defend-
ant's side starting next week in
the cowboy thesp's fight to block
from TV release his theatrical fea-
tures produced by Republic. By
deposition, Federal Judge Peirson
M. Hall aceepted testimony by Ar-
thur Marquette, of the Sherman-
Marquette Advertising Agency, in
which the agency exec stated
@uaker Oats had spent $2,500,000
in advertising using Rogers he-
tween August, 1848, and May, 1851,
and, according to Marquette's
deposition, the sponsor was inter-
ested in getting the cowbay for TV,

However, Marquette said, fear that

Rogers' old theatrical pix would
be released to TV made the spon-
sor unwilling to risk using Rogers
via video.

Herman Selvin, attorney for He-
public, brought out that Linda Pic-
tures (production firm composed
jointly of Rogers, Hepublic and
National Theaters' booking agent,
Edwin Zabel} made a production-
distribution deal with Republic
whereby Linda granted Republic
TV rights to all films. It was fur-
ther developed that Rogers' Screen
Actors’ Guild contract with Re-
public also included tele rights.
Selvin also pointed out that TV
was well known as an entertain-
ment medium when Rogers' pact
was made with Republic and gen-
erally recognized by people in pic-
tures as a means of showing films.

Du Mont Clears
15 Stafions For
Show vs. Berle

NEW YORK, Sept. 20.—Some
15 live stations have been cleared
thus far by the Du Mdnt network
for Curtis Publishing Company’s
new panel show, “Keep Posted,”
which tees off in the B:30 p.m.
Tuesday slot on October 9. Trade
interest is keen on how the show
fares in getting live outlets in
this time slot, opposite Milton
Berle, since the Columbia Broad-
casting Systemn also will be at-
temptiing to line up stations for
its costly Frank Sinatra TV opus,
which will originate on the Coast.

Batten, Barton, Durstine and
Osborn is the agency for the
Martha Rountree package, which
15 subtitled “The Big Issue.”

In view of this, Selvin asked why
Rogers waited until 1950 to first
bring up his anti-TV stand against
Republic.

Fred Sturdy, Rogers' attorney,
sought to develop that theater-TV
was looked upon as the logical
evolution of film exhibition in
| theaters and that reference to T‘l.i‘
|in earlier Rogers’ contracts with
| Republic were naturally implied to
refer to theater-TV and not home
means of pic showing

Liggett-Myers
Skeds 'Dragnet’
NBC-TV Version

NEW YORK, Sept. 29 —Deal was
virtually set this week for Liggett
& Myers to put “Dragnet” into the
9 p.m. Thursday slot on the Na-
tional Broadcasting Company's TV
network., This would be a video
version of the AM show airing for
the sponsor’s Fatima brand.
Whether the TV show will go for
| Fatimas or for Chesterfields is not
vot decided.

Chesterfields, wmeanwhile, was
preparing to expand its coverage
still further, following its recent
buy of the NBC 7 p.m. Sunday TV
time for Bob Hope, Jerry Lester
and Fred Allen. The tobacco out-
fit is moving back inte spot radio,
via extensive local buys in the
Mew York market, including a big
buy on WNBC. This may herald
a major return of the cig com-
panies to spot radio.

KRON-TV TOP
OUTLET USING
TELESCRIPTIONS

HOLLYWOQOD, Sept. 20—
With the addition of Bonnie
Kever's "Design for Leisure”
seg, San Francisco’'s KRON-
TV this week became nation's
top user of Snader Telescrip-

tions, Bay city outlet hit its
peak with nine and three
guarters weekly hours of

Snader film shows, nosing out
Detroit's WWJ-TV, which cur-
rently programs eight and a
guarier hours of the musical
short shoris.
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‘Saturday Night Problems
Plague CBS-TV Brass

NEW YORK, Sept. 20.—The
programing brain trust this week
at the Columbia Broadcasting
System’s TV division was putting
its weight behind a concerted
effort to hypo the web’s Satur-
day night line-up. The effort is
gald to stem from an upcoming

Welles' Series
To Be Aired
In 18 Countries

NEW YORK, Sept. 29.—Some
17 countries besides the United
States will air the waxed Orson
Welles radio series, “Lives of Har-
ry Lime,” on a commercial basis,
according to Welles, who this
week was interviewed by a brace
of trade press representatives
via transatlantic services of the
British Broadcasting Corporation.
The series, being peddled by
Lang-Worth, also will be sold b
stations in Canada, New Zealan
Australia, South Africa, Hong
Kong, Singapore, Jamaica, Trini-
dad, Bermuda, Germany, Bel-
gium, Holland, Italy, Sweden,
Spain, Brazil and Israel. Also,
Britain and France will air it on
a non-commercial basis,

When asked his opinion of Brit-
ish television, Welles paused sig-
nificantly, and then said: “An
international silence on that
question!” Welles added that he's
very anxious to enter production
in TV upon his return to this
country, around Christmas, but
has no firm plans as vet

FTC Threshes
Out Color TV

Issues Again

WASHINGTON, Sept. 28.—Col-
or TV battle was fought all over
again during a three-day Federal
l:h.isdE %:Tﬂmigsiﬂn confab heg

wee shape up a propos
_ draft of trade pmctg:e rules for
the TV industry. Needled on all
sides on whether ads for Colum-
bia Broadecasting System color
pictures should specify CBS'
12%-inch screen limit, Richard
=alant, CBS attorney and color

rt, insisted that the limit is
nﬁy temporary, and gave hope
for a larger color screen before
long.

FTC will stage another confer-
ence with TV indus represent-
atives within a month. A public
hearing on the proposed draft
probably won't be scheduled un-
til early next year. Key issues
being threshed out are proposed
rules governing advertisements
on how present TV sets may be
adapted or converted to color:
how reprocessed or rebuilt TV
picture tubes may be defined;
and whether all types of TV sets
and their various characteristics
should each be defined in the
trade practice rules.

‘Crocker’ Show
Skedded for
New ABC Slot

NEW YORK, Sept. 29.—Gen-
eral Mills this week was reported
to have bought the noon to 12:30

p.m. period Saturdays for a TV
show via the American Broadceast-

ing Company. Altho the stanza
will be called the "Betty Crocker
Show.' it is to be a variety type
stanza, incorporating dramatic
bits. Thus, the first show, on No-
vember 3, is planrﬁng a scene
from Eugene O'Neill's “Ah,
Wilderness."

The time slot opens up after
October 13, when B. T. Babhitt's
“Two (iirls Named Smith"” exits,
as one of the three Weintraub
Agency shows being dropped,
Sale Lo General Mills enables ABC
to keap programing its early Sat-
urday hours. Dancer-Fitzgerald-
Sample is the agency. General
Mills this week also optioned the
11:16 to 11:30 a.m. strip on the
Columbia Broadcasting System
web for a show not yet selected.

decision from Budweiser on
whether the Ken Murray show
will be renewed on CBS-TV at
the end of its 13-week cycle this

year.

The client, believes that
Murray, now on Saturday at
8- p.m. is on an -island, sur-
rounded by programs that do not
contribute sufficient audience in-
terest in the face of the National
Broadcasting Company’s Satur-
day night powerhouse attractions.
Indications are that the Sammy
Kaye show for Lambert Phar-
macal at 7 p.m. will be revamped
and that Sylvania a half hour
later will either be persuaded to
shift “Beat The Clock” or buy
another show.

After 3 p.m.

After 9 p.m. the next two half-
hours are filled by Faye Emerson
and Robert Q. Lewis for Pepsi-
Cola and American Safety Razor,
respectively. Some juggling for
these two programs is in the
cards. Both Pepsi and Miss
Emerson are said to favor an
evening earlier in the week.

If these difficult switches can
be made, the following talent and
shows are likely to move into
Saturday night: “My Friend
Irma; Sam Levenson; Garry
Moore, shifted from Thursday
night,- and,” as a long shot, per-
haps Frank Sinatra. All this jug-
gling, however, will not be easily
accomplished because practically
all of the CBS-TV network time
is sold out.

NBC-AFFIL MEET

Spot Sales Idea, New Programs,

Merchandising Follow-Thru Discussed

NEW YORK, Sept. 29. — De-
layed only slightly- by the cere-
monies in Princeton, N. J. (Thurs-
day, 27), celebrating Brigadier
General David Sarnoff's 45th an-
niversary in radio, which exec
veepee Charles Denny and station
relations veepee Carleton Smith
attended, the meetings between
National PBroadcasting Company
radio network brass (including
Denny, Smith and Hugh Beville,
H. T. Sjugren, Norman Cash and
Dave Adams) and affiliated sta-
tion members Jack Harris, Bob
Thompson, Harry Bannister and
Harold Essex resumed here Fri-
day (28). This is the Economic
Study group trying to determine
a proper re-evaluation of the ra-
dio network-station relationship,
and set plans for a healthier busi-
ness for both (The Billboard, Sep-
tember 22 issue).

While all parties concerned
continue to treat the proceedings
as tho nothing less than the an-
swer to the atom bomb were be-
ing developed, The+ Billboard
learned from reliable sources that
no real finalization on any of the
major propositions had been
reached.

The affiliates have been tre-
mendously impressed by the
overwhelming exhaustiveness of
the studies made under the direc-
tion of NBC research and plan-
ning director Hugh Beville, which

not only pinpoint the effective-
ness of each individual station
over a span of years, but further
break down in every conceivable
manner the markets served by
each of the affiliates. Thus an
up-to-the-minute appraisal of the
importance of each market on the
basis of population shifts in re-
cent wvears: the standing of the
market as to the percentage of
national retail sales volume done

Set Gala Preem
For Cincy Airer

CINCINNATI, Sept. 29.— Al-
ready s onsored by Bonded Oil,
Burger Brewing and local Pontiac
dealers on a tandem basis, “Fam-
ily Theates” will kick off Mon-
day (1) over WLW-T here with
a Hollywood-style premiere fea-
turm%liurgm Meredith. The in-
itial fi of the six-night-a-week
local film series will be “The
Story of GI Joe."

Leading civie, industrial, news-
paper and TV personalities will
pass before the WLW-T cameras
on debut night. While Meredith
is here he will puest on four of
the station's shows.

in the area today against previous
years; as well as such obviously
important items as TV's impact
on each market constitutes the
over-all study. These, the affili-
ate members of the group con-
cede, are facts and figures which
are formidable and indisputable,

The questions of re-adjusting
station wvs. network option time
and of re-adjusting rates stations
are to receive on network shows
are still in the give-and-take talk
s_tages.

Tho, as has been indicated, no
official confirmation was forth-
coming The Billboard also
learned that a major portion of
the discussion revolves around
new methods for meeting and
beating competition from other
radic networks, as well as from
newspapers and magazines.

Here too, however, there is sta-
tion reluctance to go along all the
way. At least one of these plans
can be interpreted as another
variation of previous attempts on
the part of NBC (as well as other
radioc networks) to get into the
local spot sales picture. This plan
calls for NBC emplovees to hit
the road and sell 30-second, one-
minute and two-minute spots for
affiliated stations, on new net-
work shows, specially produced
as attractive frame-works for
such multi-spot advertising. It is

(Continued on page 48)

AM

WODEL

The E-52 Players, dramatic group
of Delaware, present a scene from “The Importance

of the University

of Being Earnest,” one of their featured productions.
During the past season, presentations by this talented
dramatic group were only part of the University’s TV
schedule. The series also included, **Visit with Esther
Alderman” and “Home and Garden Highlights,” produced
in conjunction with the Agricultural Extension Service;
and “Baseball Clinic" conducted by the University Athe.
letic Department,
For the 1951-52 season, WDEL-TV, in cooperation with
a faculty committee, has scheduled a greatly expanded
series of University telecasts,

The University of Delaware telecasts are but a few of the
many local features carried by WDEL-TV in an endeavor
to meet the public needs of the communities it serves.

WDEL TV

TV Represented by
L8 ROBERT MEEKER ASSOCIATES ¢+ Chicago + Los Angeles + San Francisco + New York
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Wilmington, Delaware
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Merch

andising Plans Set by Nets

To Spark Lagging Sales in Radio

NEW YORK, Sept. 20—In a
move to spark new life into lag-
ging -network radio sales, the
webs are readying big merchan-
dising plans on retail levels de-
signed to help affiliates woo ad-
vertisers, via special local pro-
motions and tie-up gimmicks.
Coming on top of the networks’
recent excursion into the multi-
sales field (tandem, pyramid and
like operations) the new innova-
tion indicates that the networks,
more t]!}m} ever, are adopting the
hard hitting, earthier sales tools
of the magazine merchandising
bovs. .

Altho merchandising tie-ups in
radio are far from new (WLW,
Cincinnati, and other local sta-
tions have utilized them most ef-
fectively for years), merchandise
thinking on a network level was
largely inspired by the recent

General Foods
Mulls Program

Change on CBS

NEW YORK, Sept. 29.—The
Columbia Broadcasting System
this week, it was réported, asked
General Foods to replace “It's
News to Me” with a stronger
show on its TV web, Program,
now in the important 9730-10
Monday evening slot, hasn't the
power to withstand its competi-
tion, according to CBS-TV.

General Foods will probably re-
place its present show with
“Claudia,” which it recently ac-
quired. “Its News to Me” may
be moved to a marginal time.
Also at CBS-TV, the Embassy
Cigarette program, “The Web,"”
Tuesday, 9-9:30 p.m,, is not in too
strong shape. Client may be per-
suaded to put more dough into
the package or to replace with
another more polished program.

Colgate Reviews
Two CBS Video

lime Segments

NEW YORK, Sept. 29 —Colgate
this week renewed its 11-11:30
davtime strip on the Columbia
Broadcasting System's TV net-
work., Client also renewed
Wednesday, 9-9:30 p.m., on the
webh.

Altho indications were that Col-
gate would shift its TV business
along with its radio business to
the National Broadcasting Com-
pany, which acquired the daytime
half-hour radio strip, the adver-
tiser decided against putting too
many of his eggs in one basket.
Present Colgate show in the day-
time strip on CBS5-TV is “Strike
It Rich,” but the sponsor is said
to be looking over other packages
of the same nature. “Strike [t
_Rich™ is also in the nighttime
spot on CBS-TV, but probably
will be replaced shortly by a more
pretentious program.

|atest Benny
TV Plan Is for

6 or 8 Starfs

NEW YORK, Sept. 29—Jack
Benny will do six or more TV
shows this season despite reports
he would limit his activity to not
more than four stanzas. Opening
Beénny program is set for Novem-
ber 4 via Columbia Broadcasting
Systemm and will originate from
Hollywood, as will all the comic's
efforts. It goes into the 7:30 Sun-
day slot regularly occupied by
“This Is Show Business,”

Altho the dates of his other ap-
pearances are not yet set, it is
believed Benny will be on once
during every month of the com-
ing season except February and
May.

success of the National Broad-
casting System’s flag ship WNBC
“Operation Chain Lightning”
which manager Ted Cott launched
here with much hoopla last April.
_ Cott’s plan was built to bring
in added hillings from food prod-
ucts thru a promotion tie-up with
a group of top New York super
market chains. In return for
gratis radio mentions and special
store promotions, the chains
agreed to give preferential dis-

Program Bally
Planned by NBC
Is Heaviest Yet

NEW YOREK, Sept. 29.—The
National Broadcasting Company
radio network is backing its
nighttime fall program line-up
with one of the largest audience
promotion and co-op advertising
campaigns in radio history. A
total of 750,000, lines of newspaper
space, over 300 full standard-size
pages, will be used, along with
over 200 on-thelair announce-
ments for sponsors each week of
the campaign. In dollar cost (in-
cluding air shots) the promotion
runs to better than the $12,000,000
the web and its affiliates ex-
pended last yvear. Plan was de-
veloped by the web's ad and
promotion team, Jake Evans,
Pat 5Steel and Clyde Clem.

The radio network goes into

{Continued on page 48)

play treatment to WNBC food ad-
vertisers. Package ($1,500 weekly)
was sold to 10 advertizsers with 26-
week non-cincellable contracts.
The promotion proved so success-
ful that Cott is now setting up a
similar tie-up with local drug-
store chains to snag more drug
product advertising.

ABC and CES

Shortly after the ‘“Chained
Lightning” operation started, the
American Broadcasting Com-
pany s outlet here, WJZ, set up a
similar grocer merchandising d?zﬂl
with food packager Bob Bories
on: the Herb Sheldon Show. This
week, WCBS (Columbia Broad-
casting System’s Manhattan out-
let) introduced “WCBS Super-
marketing,” based on the same
merchandising angle and involv-
Ing tie-ups with some of the same
chﬂms_part}t::patmg in the WNEBC
operation, including A & P; Bo-
hacks; Grand Union; King's;
Food Fair; and Shopwell.

The WCBS plan, developed by
general manager Carl Ward, calls
for advertisers to contract for a

(Continued on page 48)

Lanza Switches
Show to NBC

HOLLYWOOD, Sept. 28 —Mario
Lanza will switch his Coca-Cola
radio show from Columbia Broad-
casting System to National Broad-
casting Company, effective Oc-
tober 8. RCA Victor Hecords’
tenor will be slotted in the 10 p.m.
(EST) slot, joining back-to-back
with the Boston pops series to
round out the net's Monday night
music block.

‘BIG SHOW' BLUES

" Staffers Tell Troubles
In Taping Paris Stanza

NEW YORK, Sept. 29.—Any
producers thinking of originating
a radio stanza overseas had
better count on a mess of
unexpccted problems. if the ex-
periences of Bud Barry, Dee
Engelbach and the rest of the
“Big Show" group are any cri-
terion. The London taping of the
first show of the season, which
15 skedded to air on the National
Broadcasting Company tomorrow
(30) night, went off fairly smooth-
ly, but when the company tried
to whip together the second show
in Paris, things really happened.

One of the milder episodes
was that which musical director
Meredith Willson had with the
Parisien tootlers hired to work
the show, Willson, whose corn-
ball Iowa accent makes even his]
English difficult to understand at
Limes, had an almost insuperable
language barrier to surmount in
trying to get the orksters to play
his music the wayv he wanted it.
On top of that, they got the idea
that they were hired only thru
the dress rehearsal, which was to
break at 8 p.m., and all had hired
out on other dates for later in the
evening, at the opera, in clubs,
ete. It was pure inspiration that
made Willson call them back as
they were leaving, to make sure
they understood they had to re-
turn and play the show itself.
They screamed, but he managed
to get them back.

Then there was Willson's ex-
perience with a temperamental
(zallic male singer. He was un-

happy with the choice of number |

Willson sugpested. So he brought
a record he had made and plaved
both sides. Willson, an agreeable
fellow, told the warbler to do
either number he pleased, where-
upon the Euy‘ changed his mind
again an said e preferred
Willson's number. When Willson
pulled himself together and the
contract was set, the singer de-
clared that everything was now
fine-except for one item—time of
the show's airing was unsuitable
and he wouldn't be able to make
it, unless the show shifted to an-
other time. He wasn't used.

Also, there was the appearance
of the fabulous Josephine Baker.
Despite all the talk that preceded
the taping of the show, Miss
Baker wound up with the
impression that, even tho no
cameras were around, the pre-
gram was to be aired via NBC's

television network. So she went
into a lengthy routine-that lasted
a full 17 minutes, including a
change of costume on the stage
and a complicated dance routine.

broadcast on WIBK,
When Goodman Ace asked herq

SPORTCASTER--
BUT THIS ONE
IS NO PLUMBER

HARTFORD, Sept. 20 —
Jack Smith, WDRC sports
commentator, has an early-
morning show from his sub-
urban home, His listeners
have learned to understand
that on the Smith show there
will be certain background
noises of domestic origin
The other morning, however,
a distant but persistent me-
tallic bang occurred over the
air.. The noise continued for
several mornings. Finally,
one listener realized what the
sound was. He showed up at
Jack's front door in working
clothes and with his tools.
“That noise on your show,"
he said, “is driving me nuts.
I'm a plumber. You've got
an airlock in your lines. I'll
fix 1it!"

Pulpit’ To
Be Simulcast
Over WIBK-TV

DETROIT, Sept. 29. — A Sun-
day morning program that has the
combined support of each of the
three major groups of religious
denominations is being launched
tomorrow (30) by WIBK-TV, as
“Detroit Pulpit.," Co-operating
groups are the Jewish Community
Council, the Catholic Archdiocese,
and the Detroit Council of
Churches, representing practically
all Protestant denominations.

Unigue feature will be the real-
'istic division of speakers’ appear-
ances—with a different speaker
each Sunday— in proportion to the
population strength of each group,
instead of upon the conventional
basis of token, equal division of
time. Result is expected to be a
better balanced serving of the
public interest. Other unusual fea-
ture i1s that all denominations are
co-operating in this joint religious
aclivity, tho each will appear upon
different programs.

Show of the same title has been
radio af-
filiate, for a year, and will con-

how this would register with a tinue to be simulcast in the new

radio audience, she suggested
that Tullulah Bankhead dub in
a step-by-step account of her
antics. Needless to say, a goodly
chunk of Miss Baker's appearance
was snipped out of the final tape.

format. “Detroit Pulpit” is sched-
uled for 8:45 to 9 a.m., and is to be
followed by “Lamp Unto My
Feet,” Columbia Broadcasting
Svstem religious feature, for a
half-hour. v

A COOL $5600,000°

That's Cowan’s Score
For 16 Shows on Air

By SAM CHASE

NEW YORK Sept. 29.—When
the new “Cosmopolitan Theater”
program bows in on the Du Mont
TV network next Tuesday night
{2), it will bring to 16 the number
of radio and television produec-
tions awring each week under the
banner of packager Lou Cowan.
One of the top operators in the
business, Cowan's annual program
billings, for taient and production
alone, mow run to about §5,.-
600,000. -

The debut of “Cosmo Theater,”
sponsored by Drug Stores Tele-
vision Productions, also gives
Cowan the remarkable number of
four stanzas on the air each Tues-
day, something rare for packagers
apart [rom the soap opera field.
In addition, each show airs wvia
a different web. Besides “Cosmo™
in the 9 to 10 slot on Du Mont,
Cowan has Bill Goodwin in the
3:30 to 4 time for General Elec-
tric on the National Broadcasting
Company, the "Mr. Mercury”
radio show from 7:30 to & for
General Miils on the American
Broadcasting Company and
“Battle of the Boroughs” for
R & H beer on WCBS-TV. -

610 on Payroll

To maintain this operation,
Cowan now has 610 people on his
payroll in New York and Chi-
cago, including full casts of each
of the shows, office staff, sales-
men, technicians, musiclans, pro-
ducers, Yete. His local office re-
cently moved into & flashly du-
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plex penthouse set-up, and it is
likely that Cowan may soon open
Hollywood offices as well.

Apart from his Tuesday sked,
Cowan’s shows include: Sundays-
“Stop the Musie," radio; Mondays
-Bert Parks TV, and the Paul
' Winchell TV show: Wednesdays-
Bert Parks TV: Thursdays-Bill
Goodwin TV and “Stop the
Music" TV; Fridays-"Quiz Kids"
TV, Bert Parks TV, and “"Down
You Go" TV, Saturdays-"Pet
Shop" TV, “Animal Clinic" TV;
and "Quiz Kids' radio.

DOLLARS, INC.

New Premium

~ Firm Serves
Radio Qutlets

WASHINGTON, Sept. 29.—A
new gimmick to stimulate mer-
chandising thru radio advertising
has been launched here by Radio
Dollars, Inc,, in a copyrighted
premium plan which will “fran-
chise” only one station in each
community. Advertisers buying a
minimum of radio time will be
authorized to give Radio Dollar
coupons to their customers in the
same proportion as the customer's
purchase. The customer then
saves up his coupons to be turned
in to Radio Dollars, Inc., for more
than 100 nationally advertised
items such as gas ranges, deep
freezes, refrigerators, hosiery and
electric appliances.

The new corporation is headed
by Ben Strouse, veepee and gen-
eral manager of WWDC here.
Strouse said the plan “provides
local radio stations with the first
opportunity to get into the pre-
mium business and to offer top
guality, nationally advertised

premiums to their local sponsors.”

Stores participating are sup-
plied with a Radio Dollar emblem
containing the franchised station’s

call letters, as well as a special

catalog displaying the nationally
advertised items available. The
stores identify themselves on the
air as “Your Radio Dollar Store.”
The stations publicize both the
items offered as premiums and
the names.of participating adver-,
tisers. Stations that have signed
up include WWDC; WARL, Ar--
lington, Va.; WITH, Baltimore;
and WLEE, Richmond.

Actors Status
Employees In
Puerto Rico

WASHINGTON, Sept. 29—
Part-time actors who work as
little as 16 hours a ¥ear for the
company can take part in union
elections and have the same union
representation as other persons
employed by Colgate-Palmolive-
Peet Company for ite four pro-
grams in Puerto Rico, the Na-
tional Labor Relations board
ruled this week.

In order to guarantee the talent
for its Puerlo Rican programs,
Colgate, with main offices In
Jersey City, maintains a staff of
regular and part-time employees
in Puerto Rico. _

In another decision this week
NLRB ordered elections among
emplovees of stations KFMB,
KCBQ, KBG and KSDO in San
Diego, Calif, to determine
whether they want to be repre-
sented by the National Associa-
tion of Broadcast Engincers and
Technicians, CIO, or by the Inter-
national Brotherhood of Electrical
Waorkers, AFL.

Mennen Plans

To Drop 20 ??

NEW YOREK, Sept. 28.—Men-
nen this week was close to drop-
ping “Twenty Questions” on the
Du Mont network, Fridays 8-8:30
p.m. The advertiser has its new
agency, Kenvon & Eckhardt,
looking at packages.

NEW YORK, Sept. 20.—The first
of the new Paramount TV receiv-
org, equipped with the new Para-
mount tube, are due to reach the
market for public sale within four
weeks. They will be marketed at
first thru a single outlet in New
York, which tradesters believe will
be Hearn's Department Store.
Hearn's is part of the City Stores
chain, oresident of which is Her-
bért Sehwartz, who also is on the
Paramount board of directors.

When mnational distribution of

the sets is desired, City Stores
also may place them on sale in
its outlets in other major centers.
These include Philadelphia, Bos-

Para TV-Color Sets
To Go on Sale Soon

ton, Trenton, Memphis, Birming-
ham, Louisville, Miami, New Or-
leans and Oakridge, Tenn. The
Paramount sets will be equipped

| to receive color broadeasts of the

Columbia Broadcasting System.
Meanwhile, the CBS5-Columbia
color sets hit the markel yester-
day, with a big co-op advertising
splurge. However, the retailers in
New York seemed uncertain as to
how to play them. Some, like

| Namm's and Abraham & Straus,

stressed demonstrations for the
public via airing of the CBS color
grid coverage. Others, like Hearn's,
Gimbel's and Davega, pushed sale
of the sets themselves.
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N. Y. RADIO-TY SCORES

7-Day Count Shows CBS Outlets
Lead Radio (Sept.), TV (Aug.)

Independent
Stations Not
InTVY Top 10

NEW YORK, Sept. 20 —WCBS-
TV led five days out of the week
the Videodex study of New York
evening tele viewing for the top
10 shows for the seven nights dur-
ing the first week of August
shows. And the other two nights,
the Columbia Broadeasting Svys-
tem station was a heavy con-
tender. On Tuesday, when WNET,
key outlet of the National Broad-
casting Company, carried six of
the 10 top shows, with its “Fire-
side Theater” in first place, WCBS-
TV had the shows in second, third
and fourth place in close order.
And on Friday evening, when
each of those stations counted
four each in the first 10 places,
CBS shows came in first and
second.

Only indie station to place in
that week's sweepstakes was
WPIX, the “New York Daily
News™ station, with the Yankee-
Washington game Monday night.
WOR-TV and WATV had no rep-
resentation among the daily lead-
ETS. .

The Videodex survey covered
thows on from 7 p.m. to sign off.
The complete listing of the top 10
for each of those davs in New
York appears on this page.

Fellows Names
New NARTB
Committees

WASHINGTON, Sept. 29. — At-
tendance at district area meetings
of the National Association of
Radio and Television Broadeasters
are running far ahead of last
year's, NARTE announced this
week. Total attendance at seven
district meetings, which are only
half those scheduled, is 642, while
total attendance for all of 19050's
confabs was only 600.

Chief drawing card at the meets
has been NARTE President Harold
E. Fellows, who promotes plans
for “employing radio to sell radio.”
Fellows this week announced ap-
pointments to remaining NARTB
standing committees, with chair-
men named as follows: By-Laws
Committee A. D. Willard Jr.,
WGAC, Augusta, Ga.; Convention
Committee, James D. . Shouse,
WLW, Cincinnati; Membership
Committee, Craig Lawrence,
WCOP, Boston, and AM Radio
Committee, Glen Shaw, KLK, Oak-
land, Calif.

NARTB's Kansas and Oklahoma
district passed a resolution disap-
proving a presidential order ex-
tending security rights to all fed-
eral civilian agencies voicing fear
of needless and dangerous censor-
ship spread.

Plots Methods
Of Sponsorship

WASHINGTON, Sept. 28.—De-
fense Department bigwigs are
planning a top-level confab Mon-
day (1) on methods for sponsoring
radioc and TV shows, A spokesman
said the conference will probably
result in plans seeking a non-ex-
pense arrangement for two im-
pending radio recruiting programs
featuring singer Frankie Laine and
sports announcer Bill Stern. The
upcoming confab is the result of
recent Capitol Hill criticism of
Army Air Force arrangements to
spend $689.469 on the Laine and
Stern shows.

The Defense Department's cur-
rent budget requests for upcoming
gspending on recruiting calls for
an outlay of $1,000,000 to be di-
vided among the six Army Com-
mands for radic and newspaper
ads, and an additional $339,000 to
be spent by the Navy to put to-
gether radio shows. Plans made
some time ago called for the Laine
program’s starting October 7 over
the Columbia Broadcasting System,
with Stern to start December 1
for 26 weeks on the National
Broadcasting Company.

RE ADJOINING
TV-AM STUDIES

NEW YORK, Sept. 29—
Studies in the adjoining col-
umns, showing the top 10
television shows in New York
for each of the seven days of
the week, are made by Video-
dex and Pulse, Inc.,, respec-
tively. They must not be
confused, nor related to each
other. To begin with, the two
research organizations use
different technigues in gath-
ering data (Videodex uses
diaries; Pulse employs per-
sonal interviews), and the
studies cover different pe-
ricds. The Videodex TV
study covers the first week
in August, and thus repre-
sents the summer season;
while the Pulse radio study
is for early September, when
some fall shows were return-
ing.

KNBH Pacts
West Coast
Jazz Spots

HOLLYWOOD, Sept. 20.—
KENEH (NBC) is moving out of
the studio and into entertainment
spots I_nr programing, Station this
week inked with one of the two
major jazz spots here, the Oasis,
for a weekly hali-hour remote,
The NBC affiliate recently began
televising a 30-minute show from
the Palladium. Nitery, now the
only local one housing a tele pro-
gram, also signed with NBC for
three weekly 15-minute shows' on
the regional net.

Both programs are sustaining
and will originate the beginning of
October, Deal was set by the club’s
praisers, Jo Brooks and Jules Fox,
who instigated one of the first tele
shows from any nitery in the coun-
try at the Red Feather three years
ago, The NBC (KFI1) show is in
the 10:15 p.m. slot and will feature
Lionel Hampton on the initlal
broadcast. KNBH is still working
over plans and it is possible the
set will be on Sundays.

While no other eafes use re-
motes, the Aragon, Palladium and
Santa Monica ballrooms all have
tele spots.

TV Exec Hits
Theater Policy

WASHINGTON, Sept. 29. —
Charging that Samuel Pinanski,
retiring president of the Theater
Owners of America, has a “public
be damned” attitude towards ex-
clusive theater telecasts of the
Robinson-Turpin and other major
fights, Jerome W. Marks, chair-
man of the Fair Television Prac-
tices Committee, declared Thurs-
day (27) that the public “natural-
ly resents boxing promoters and
theater owners joining together to
sgueeze greater box-office returns
through depriving both radio and
television audiences of any partic-
ipation whatever in major pub-
lic events.”

Meanwhile, the Justice Depart-
ment is continuing its several
weeks' old investigation of the In-
ternational Boxing Club, charged
by the FTPC with “monopoly”™
operations. FTPC has formally
complained against restrictive
boxoffice telecastis.

“Joe Palooka™ All
Set for TV Filming

NEW YORK, Sept. 38.— Roger
Carlin this week pacted Joe Kirk-
wood Jr. and Kathy Downs for
the roles of Joe Palocka and Anne
Howe for TV film series based
on the Ham Fisher comic strip.
Maxwell-Carlin Productions will
begin shooting on the Coast about
January 1.

Scripts will begin getting the
okay next week for the series,
which will run 30 minutes for
once-weekly showing,

‘| ber shows,

Drama Plus

Whodunits
Win for CBS

NEW YORK, Sept. 29.—WCBS
carried a majority of the top rated
radio shows four nights out of the
week, a Pulse study of radio listen-
ing in New York early in Septem-
And, out of the total
number of shows that placed
among the top five their respec-
tive days, WCBS had more than
any of the other stations, just a
shade less than a majority.

The complete listing of the
top evening shows in New York
each day of the week, according to
Pulse, appears on this page. A
majority of them are in a drama-
tic format, and most of those are
mysteries,

The only indie station that
placed a show among the daily
toppers was WNE with its

“Make Believe Ballroom"” record
show.

Top rated segment in town that
period was President Truman's
speech from the Japanese peace
treaty conference at San Fran-
cisco, with the “Lux Radio The-
ater” and Walter Winchell follow-
ing,

WEFIL Sets 614
Hours of Sat.
Night Music

FPHILADELPHIA, Sept. 29 —In
an all-out campaign to woo the
Saturday night stay-at-homes
away from their television sets—
even 1If for only part of the night,
and particularly to get those con-
tent with only radio, WFIL has
radically revised its program
schedule for the big week-end
night to make it a continuous
round of music. From 6:30 p.m.
to 1:00 the next morning, it's a
complete variety of musical styles
—for the most part via recordings.
Only break in the music and song
will be a 10-minute interlude at
midnight to allow for news and
late sports results.

The Saturday night six-and-a-
half hours of music starts off at
6:30 p.m. with a 30-minute RCA
Victor platter package, “Stars Re-
view the Hits.," From T to 8 it's
two 30-minute sessions of Western
music starting with “0Old Chis-
holm Trail,” an ET from the World
Program Service, followed by the

Eddy Arnold show, a sponsored
ET for Ralston-Purina.

Biggest musiecal spot is slotted
between 8 and 10:30 p.m. and
given to Jeff Scott, who was re-
cently added to the station’s d.j.
staff. A participating stretch
tagged Jeff Scott's "Music Room,”
puts particular emphasis on the
Jazz classics from Scott’'s personal
library and his own extensive li-
brary of taped interviews with the
musical greats. Next half hour
offers the only live music, picking
up from the ABC network the
Buddy Weed Trio at 10:30 and the
New Yorkers unit at 10:45.

“Valley Forge Stardust Time,”
one of the town's top d.j. shows
with Bob Horn handling the wax-
es for Valley Forge Beef, carries
on the recorded music parade
from 11 to midnight. Following
the 10-minute interlude of news
and sports, Marge Weiting, fem
d.j. also recently added to staff,
comes on at 12:10 until 1 a.m. with
her participating “Street of
Dreams" record spin.

FCC Puts Off
Theater Vide

WASHINGTON, Sept. 20.—
Bogged down with TV alloeations
for months to come, the Federal
Communications Commission this
week announced deferment of
hearings on theater TV until next
February 25. The already once-
deferred hearing had been sched-
uled for November 26.

Under the latest deferment, in-
terested parties are given unti
January 25 instead of October 26
to file witness lists and testimony
subjects.
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N. Y.S TOP 10 (AUG.) VIDEO
SHOWS, TOP 5 (SEPT.) RADIO

Videodex Videodex
Rating Raling
Sunday (5) 4. The Web, . .......000....WCBS 158

1. Toast of the Town... WCBS 385 O. Btrike It Rich.,........ WOBES 137

2, Philza TV Playvhouse [ WNBET 28.0 f. Stars Over Hollywood. WNBET 11.8

3. What's My Line........WCHS 188 7. Camel News Caravan..WNBT 8.1

4. Go Lucky...............WCEBS 11.8 8. The Early Bhow........ WCBES 174

5. First Run Theater... WARD 108 8. CBY News..........i.... WCES T4

6. Celebrity Time..........WCBS 104 |Ll0. Adventure Playhouse... . WABD B3

7. Leave 1t To the Girls, WNBT B.D

B, Bunday News Special,,, WCBS 7.6 Thursday (2)

9. The Late Show......... WCBS 6.4 15- %{lm}: Ihg Allen........WCBS M8

0. T e ORE - . Racket Squad..........WCBS 21.0

R laert Hoves w mt 3. Ford Pestival...oiioavas WHNBT 303
Monday (6) 4. Treasury Men In Actlon. WNBET 160

1, Talent Scouts.,........ WORE 6.0 8, Crime Pholographer.... WCES 159

3, Lights Out..............WNBT 1I1.5 6. Amas 'n" ADd¥......... WCEBEE 151

1. Bomerset Maugham PR S R | SR S WIOBE 100

Theater ..............WNBT 176 | & Camel News Caravan....WNET 8.4

4, Cameo Theater.......... WHBT 14.0 B, Blind mm....._.a..._,..w.m B4

5. Summer Theater........WCBS 133 |10 The Early Show........WCBS 8.0

6. Baseball Yankees z

ve. Washington. ....... WPIX 110 Friday (3)

T.CBE NeWE.....ivesssas weps 9.3 | 1o Man Against Crime... WCBS 183
Horace Heldt...........WHBT i 3L Pm PIrsts ... .cciiiaes WCHES 185
Came] News Caravan. WHHT 83 J. Cavalcade of Stars....WABD 1318

8. Pantomime Quix....... WCBS 84 | 4. Live Like a Millionalre. WCBS  11.8

§. Captain Video..........WABD 68 | 5 Baitle Reporl.......... WHBT 10.8
TV's Top Tunes....,...WCBS 68 6 Twenty Questions,.....WABD 8.e
It's Mews to Me........WCBS @8 | 7. 11 pm News...........WCBS 6.6

10. The Early Bhow........ WCBS 6.6 . mn'“'” g;“E No Humu...ggﬁg ::
: [ T e e e ;
Tuesday (7) 8. Camel News Caravan. WNBT B4
1. Pireside Thenter....... WHNBT 4.4 10, Front Page Detective. WABD B.0
2. Pilm Theater of
the AIf........0000... . WCHS 210 Saturday (4)

J. BUADENEE .o rrssbssss-MoBS M0 1. The Show Coes On....WCBS 149

T T R SRR R CES 158 2. Bongs for Sale.......... WCBS 130

5 Original Amateur Hour, .'WHBT 168 d. Wonderful Town........ wCBas 116

f. Circle Theater..........WNBET I4.8 4, Budwelser SBummer

7. Cavaleade of Bands....WABD 13.1 TRERERT e WCHEE 102

8 Juvenile JOr¥.......... WHET 10.4 The Late Show..........WCBRBE 162

g, Came]l MNews Carsvan. 'WHBT 5.3 5TV Teen CIub..cvvinase. . WIS B8

10. Meet the Prest......... WHNET 8.0 6. Beat the Clock........ WrCBS l.=

T, Midwestern Hayride. .. WNBET 6
Wednesday (1) 8, Manhung e WNBRT 83

1, Godfrey and Friendas, WCBE 110 f. Bammy Eaye ,.._....... WCERS 4.3

2. Eraft TV Thester.... WNHNBT 1213 Deuble “'C"' Ranch ... WNBRT 4.3

3. Break the Pank....... WNBT 18.7 10. The Late, Late Show ., WCES am

Pulse Pulse
Ratings Ratings
WOBS, 913010 ..vversasrsnnnns 5.0
Moalay (10) 3. Your Hit PRIRde, ....ccascseniss
1. Lux Hadio Th!l.l.l!:r, WC'.B-H. ﬂ-lﬂ..ul wWaRe 10-10-30 ... Rt 4.8
2. Godirey's Talent Beouls, ,.... R Ben
4. FBET In Peace and War, .....:v..
s T e St s L B | oo, Ak L 4
£ e Lone Ranger, , T:30-8.., B. .

4 Bk Hawk Show o ' 10-10:30. 8.3 Counterspy, WNBC, 9:30-10,...... £7

b. Suspense, WCBSE, 8-8:30 ......... 5.6 Friday (7)

Tuesday (4) i E:T_ Lnn; Ranger, w“.{zél 7;[5?9. o gg
3 i 5 I8 Your FBI. WJE, B:30-9 .. 5.

1 Prosident Tromen [S1 satlons) B2 | 3 Man Caties X WHBC, :36-10 .. 48

3. Meet Millle, WCBS, 9:30-10 ..... 50 | % Sereen Dicectors” Playhouse, ...

4. Big Town, WNBC, 10-10:30 ..... 5.0 WHEG, B8 soviis.iassipedions il

5. Make Belleve Ellll.'ﬂﬂl, rrrrrrrrr Make E‘E‘“.IZ‘?EI Bi“fmm. amEmsEEEE

wnlw. E|:3'|:IrT ________________ 'I-. WHEw E'.HI-T O R I B R ‘i
Wednesday (5) Saturday (8)

1. The Pat Man. WJZ, 8:30-8 ...... 6.0 1