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NBC Operation Stem-to-Stern
Revolutionizes Old Routines

Effects fo Be | For wHom pem sums ToiL : ChCl nge in Network

Ads Keyed to Baseball All .
Felt Thruout Snafued by Whirling Tizzy |[RGdio Is Complete

BroﬂdCﬂSﬁng NEW YORK. Oct. 6—The|kees (in the World Series), while|  Everything From Basic Web Set-Up to

weird baseball situation this|Chesterfield has been strin ing . . .
week not only threw all New | with the Giants all the way, Ever OP“ﬂ“ TiITIE, Prugrummg REEh“PEd

. York and the nation into a tizzy,|since Leo Durocher's club pro- 1 o L &
REP'EEHSH'DHS SI.H'E but had striking repercussions|jected itself into the pennant By JOE CSIDA ?ﬁ:&rgﬂﬁr .ﬁﬁ-ﬂm P ks
1 among two leading tobacco com- |serap. Camels wound up out in NEW YORK, Oct. 6.—The Na- :

Amung CDI‘I‘IPE!‘I"’QI’S, panies and their ad ngencies.i]uft field along with Manager | tional Broadcasting Company Fri-| (1) The present NBC ‘network
T'V, TI'III'ISEI'IPI'IUI'IE Chesterfields and Camels, peren- | Chuck Dressen and the rest of the | day (5) revealed in broad outline, minimum structure is wiped out.
nial rivals in the weed field, both Dodgers when, at 4:10 pm.|and in some phases in specific de-| This consisted of 29 basic stations:
NEW YORK, Oct. 6.— The ef- | had extensive ad campaigns pred- | Wednesday (3), Bobby Thomson's | tail, its plans ‘to reshape network | another group of basie supple-
fects of the National Broadcasting |icated on the baseball race. The | dramatic homer won the National | radio. The plans, originally dis-|mentary stations, individually
Company blueprint for reshaping astounding baseball turmoil League flag for the Giants. closed In substantial measure in| @vallable with the basic network;
network radio (see story in col- | caused frantic last-minute chang- The Esty agency, on the prem- The Billboard (September 22 and|@nd still other of the web's total
umns 4 and 5) will be manifold es under the preatest pressure at | ise thalt the Brooklyns could not October 6 issues), are lkely to|of 171 afliliates in & number of
and will be felt thruout the indus- | the agencies, Cunningham and | possibly blow a 13 1-2 game lead, | have the maost far-reaching effect supplemmta_r:.r groups which were
try for years to come, in the opin- | Walsh for Liggett and Myvers  had made TV film spots and pre- | on virtually every phase of rar:IiI:l!"-'"-"‘“lﬂ"?"“‘-h with the basic network
~fon of many competent trade ob- {Chesterfield) and William Esty|pared considerable printed ad | since the original formation of the only in geographical clusters or

a  Servers. for R. J. Reynolds (Camels) copy based on endorsements by | first network (NBC) 25 vears ago. | combination of clusters.
There is little doubt, for exam- | . Camels went out on a limb |such Dodger luminaries as Preach- In essence, the purpose of the Replacing this structure will be
le, that the Columbia Broadcast- | with the Dodgers (in the National |er Roe. Billy Cox, Car] Furillo, |plan is to “make network radiols new  set-up, ellminating the
: E‘F System, the American Broad- |League play-offs) and the Yan- (Continued on page 12)  completely responsive to current aforementioned classification of
] casting®Company and the Mutual network outlets. The new strue-
ting System will have to | ture will be constituted of 40 or

make eventual re-adjustments of | - e 30 stations, called a “primary”
- (Continued on page 4) O S O IrSt In group. This list of deluxers has
has not yet been quite completed,

but stations were selected on the

(]
' ™ ® basis of 18 separate, carefully cal-
r culated factors—such as radio
I Oa r I Onor 0 homes, coverage, audience circu-
(Continued on_page 4)
weeks for Tour NEW YORK Oct. 6.—Broadcast| Tune is slotted in third place this|five BMI tunes made the Honor

Music, Inc., this week grabbed five| week, having' moved up frem| Roll at the same time This show- samm Ka e

of the 10 positions on The Bill- :-'-v'-,'ﬂ.rulh_ |§HH. nowever, was cspecially strong | y
. board’s Honor Roll, of Hits—in-| Hemaining two are “Come On-A | in the hillbilly ciategory. The tunes|

: rena USIC | eluding the first, second and third | My House™ (Duchess), novelty in| were “You're Breaking My Heart"

slots. This is the highest hit peak |sixth position, and “Sin" (Algon-| (Algonquin), “Someday  You'll]

: the licensing agency ever attain-d|quin), ballad in ninth place. Want Me To Want You™ { Duchess), | rosses

NEW YORK, Oct, 6,—The g1ant | gsince itg formation in 1941. The Heretofore, much o BM1's Honor | “Room Full of Roses™ (Hill &

Nat “King” Cole-Sarah Vaughan- current showing is all the more| Roll success stemmed from songs| Range) “Jealous Heart” (Acuff-|

Duke Eillington ork arena pack- significant inasmuch as four of the | originating in the ~ountry or| Rose) and “Slipping Around"™ . -
apge piled up net takes totaling |five BAI tunes are legitimate pop|rhy¥ythm and blues field. ( Peer International), I'Il 00
$128,153 for the first two weeks of sangs. “Because of You", pub-f A check-up of the Honor Roll During April of 1050, three

trek completed Thursday (4). | lished by BMI and in first place,|during the past three years indi-| BMI tunes were dominant: “Chat-
The package, which in addition 10 |is 5 ballad Ditto “I Get Ideas"|cates the following: tanoogie Shoe Shine Boy," “Dad-| NEW YORK, Oct. 6.—Orches-
the headliners features seven acts | (Hil| & Range), in second place.| In 1948, there were no BMI|dy's Little Girl" and "Cry of the|tra leader Sammy Kuave has
and a line of girls, opened weakly | “Cold, Cold Heart” (Acuff-Rose),| tunes on the Honor Roll at all Wild Goose.” There were no out- grossed more than $750,000 to
in the Boston Garden on Septem- | which started as a country tune,| uniil the end of the year, when standing developments otherwise. date on his “Sunday Serenade
by 21, for a three-day stay. But, [diq well via the Hank Willlams “Hair of Gold”, and “You Were| In the beginning of 1951, “Ten- Books of Poetry,” a two-volume
faming out of Boston, the tour | MGM recording, but is now enjoy-| Only Foolin’" “appesred. they| nessee Waltz,” “The Thing” and|collection of poems which Kaye
: {Continued on page 14) |Ing far greater success as a pop.| wWere licensed by both the Ameri- | (Continued on page 13) (Continued on page 5)

| can Soclety of Compesers, Authors

and  Publishers and BMI1. In 1849, |

EDUCATORS SOUND OFF 'ty cisnr o | B ig Union Setback

INTERNATIONAL
- Yell at Record Men: 7y PREMIERE  |(5ets Y_ipes, Pro-Con
| fMore M USIC, Plea S(—:"r gty i hld card - inian. for_all périormers| Avsi ol A eciated Actors and

international telecast will , : : !
take place Monday, October |WEich Henry Dunn, of the Ameri- | tonomy; in fact, it was an inter-
NEW YORK, Oct. 6.—The disk|from record catalogs, with disk-| 15, when the National Broad- |C30 Guild of Variety Artists, WDEIHHHUHET of its own, paying dues to
# needs of music educators—how to|eries making no replacement; (2) casting Company lensez a 15 E;J hﬂlve stumped fu_r at the recent| enother international. &nd, as
‘Better the service of diskeries to|present trend is in favor of the minute visit with Britain's |&American Federation of Labor such he hu1r1 a perfect right to
schools and teachers — were de-|adull market with too little em-| Princess Elizabeth and her ranvention, was stymied by a com- (Continued on _page 37)
Bated with considerable enthu-| phasis on good children's ma- roval cunﬁu:'id[rum Windsar, E&:L‘*—"“ of people, according to
slasm 5 week by reps of msjor|terial: (3) long-play records were! Ontario, Canada, at 10.15 a.m. . J
and il‘lftllilf' diskeries :mriplﬁimkﬂf:menic-nllml iﬂﬂi’lt"‘ﬂlglﬂ?rl for school use,|] EDT. Roval Canadian tour He charged that Pat Somerset. DAHLIN . YOUR

for the Music Educators' ?{:ﬂinnnlinwing to length of play and lack| will be picked up thru NBC's of Screen Actors’ Guild, was all|

Conference. The conference, a de- | of playing equipment: (4) educa- Detroit affiliate, WWJI-TV, set to challenge him and the HALOIS SHOW’NG

partment of the National Educa-|tors claimed that. owing to the| and the web is working to- “works were in to shut me up.” e !

Hon Association of the United emphasis on entertainment In r.i15h.-| '-.'p_';u-d _hm'mg the show car- The arguments against the one- NEW YORK, Oct. 6.—Tal-
Stules, has a membership of | eries’ repertoire, the music educa- ried live Iu:r_e coast-to-coast. carc. speech was that it was that lulah Bankhead, who's been
23000, of whom 16,000 are active tors were being forced into a nar-| Program line-up will in- uf a local taking matters o the| taking an unmercifil kidding
teachers in schools. Its president | rowing  lield of educational pro-| clude separate addresses by convention  without first taking most of the baseball sesson

Is Marguerite -B. Hood, who pre-|graming. The range of avatlatle| the royal couple, and a hu- the issue up with the interna- -
sided at the session, which was at-| selections for educational use was man-interest view of Princess tional James C. Petrillo, prexy for_ her ‘Furk East magazing
tended by reps of RCA Victor,|termed limited. Elizabeth inspecting the US.- |af the American Federation of| @8rticle last spring pr-;:d!c:mg
Decca, Capitol, Mercury, Chil- Diskery Answers Canadian border. Governor of | Musiclans, was asked for his help,| how the New York Giants

gren’s Recard Guild and others. Y P M Michigan and Mayor of De- but stated to Dunn that the la-| Would win the National
The conflab took place at the Hotel m}*:lfkl;{l:'ﬁl___ '--Ilfuflla::;-h __Jf?ﬂiﬂiﬂ,‘i troit will also be on hand for cal-first-going-to-the-international League prutmnt—ll{rh alt a
staller Wednesday (3). w:ilfl:'l- g "'H":i'i [‘. Ité‘H' ‘i;ﬂﬂdhﬂiﬁ-kﬂ i.’ telecast, along with Canadian rule was & good argument. Hmr_-d “-h[-‘;“d l.lhi?' Jurﬁ!h;_.;-
T B s b, b o ; S icials. 's Winds \ andies ha roppe
Edueators presented a number was staled the new speeds are officials. Canada's Windsor ra Before Dunn left for the Coast. oy ) imap th‘ -

of squawks. To wil: here to stay, and that it is unwise, gin H;::“'?;:{‘ ?KI;]TI; E’Lii:ug?gg he was informed that this objec- laugh. If you can call Tallas
g40 Many records sultable as|economically, to produce on old D PEUgtam Sk Yy lion would arise and was also sepulchral bellow a laugh!
cadon material Gre LiﬂIEtl:"d.j {E-'un::l'.ul.l.ﬂ.l'. on Pﬂﬂi' 13} Erulldfﬂ'ﬁlii‘lﬂ Eurpurﬂlluil. U-H 4
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Billboard Backstage

uivalent of
inning
pennant clinching home run
against the Brooklyns is coming
up with a clean beat on an im-
portant story. And our radio-tel-
evision reporters {(Sam Chase,
Leon Morse and June Bundy)
with a Durocher-type assist from
me, slammed that kind of a homer
in the past couple of weeks. One
of the best puarded secrets in the
radio-television business in vears
has been the National Broadecast-

To an editor the

ing Company’s plans for reshap- ‘as another variation of previous

ing network radio. Work on the
project started “way back last
summer” and began to come to a
head about mid-September. No
trade paper or daily had a whis-
per of it.

We picked up small rumblings
early in September and started to
chase people involved. When you
lalked to an NBC executive about
it, the reaction was as follows:
Said exec turned pale, mumbled
something about having urgent
business elsewhere, and vanished.
When yvou talked to 20 NBC key
men about it, the reaction was the
same, only multiplied by 20. The
NBC affiliated station people in-
volved had obviously been threat-
ened with repeated Iron Maiden
treatments if they so much as
breathed a word about the pro-
ceedings. At least I would swear
to that on the basis of the reac-
tion we got from them.

Nevertheless, three weeks ago,
mn the September 22 issue, we
page-oned a piece about the plan.
We said two major faceis of it re-
volved around an adjustment in

By JOE CSIDA-

each individual station's network
rate, either upward or downward,
and a change in present network
option versus station option time.

In that same story we said that
key portions of the plan revolved

around extraordinary network
sales efforts, and presentation of a
number of new program plans.

Second Round

Then last week, in the October
6 1ssue, we did a follow-up story,
with a few additional facts, Like:
A plan which can be interpreted

attempts to get into the local spot

sales picture ... on new network
shows especially produced as
frameworks for such multi-spot
advertising. Some of these, we
satd, would feature present NBC
radio and/or TV name attractions.

We indicated that the network
would be willing to take as little
as 25 per cent of the money such
spots brought and let the stations
take the other 75 per cent. NBC

still hasn't said how much it and |

the stations will get, but our cur-
rent “guess” is 80-20 per cent.
Pretty soon the fiews will be re-
vealed and we can see how close,
or how far off, we were.

But if vou're interested in this
type of utterly immodest tale,
turn to the storv on page one this
week in which the NBC plan, as
officially announced, is detailed.

| See how many of the important

and some not so important ele-
ments we missed in our Septem-
ber 22 and October 6 pieces.

Not Even Gould
The story could easily be just

about the most important single
radio story in years. And The
New York Times' Jack Gould,
who beats our ears off with un-
happy consistency on some im-
portant stories, didn't have a
word of 1it. Neither did any of our
colleagues on other trade papers.
If yvou're a little annoved with us
for this unabashed bragging, face
it—vou wouldn't be mad at Bob-
by Thomson if he said he felt
pretty good about hitting that
Branca pitch into the saats last
Wednesday, would you?

But to get serious for a wind- |

up: we think the NBC plan is one
of the finest jobs of studving a
complex and fantastically diffi-
cult industry problem, and pre-
paring an all-embracing master
plan to meet that problem, that
we have ever seen. There mayv be
aspects of it which will prove un-
welcome to many people.

A number of stations, for ex-
ample, may hate NBC for it and
transfer that hate in a small way
to us for these words. But how-
ever the plan ultimately evolves,
it does, in our opinion, represent
one of the all-time great efforts to
resolve in an intelligent, coura-
geous manner a group of ques-
tions that sorely needed resolv-
ing. It may yet turn out that the
radio industry as a whole will
owe ‘the NBC and affiliated sta-
tion people who developed the
plan a real vote of thanks.

Aside to Bud Barry: next time
you promise to write me a Back-
stage piece, please Keep your
word, vou bum!

Washington Once-Over

WASHINGTON, Oct. 6.—Is his-
tory repeating for Commissioner
Frieda B. ennock of Feder-
al Communications Commission?
The lady commissioner, whose
federal judgeship nomination has
been held up in the Senate Judi-
ciary Committee since June, had
a cheerless wait three vears ago,
when her nomination to the FCC
was bottled up until the wind-up
of the Congressional session. Two
Republicans — Senators Owen
Brewster of Maine and Kenneth
Wherry of Nebraska — chival-
rously maneuvered a floor vote
which resulted in the Democratic
nominees confirmation
15 minutes before the gavel fell
for the final adjournment.

Truman Wants Help *
On Security Info . . .

White House insiders are hint-
ing that President Truman will
invite a huddle with a delegation
from radio-TV, newspapers and
magazines on thorny problem of
handling security information.
Despite the President’s stout de-
fense of his security edict, he's
reportedly concerned over wide
interpretation of his remarks at

!=

this week's news conference as
imposing voluntary censorship.
President’s aides say creation of
an emergency information coun-
eil of industry representatives
serving in an advisory role may
be the outcome. . . . National
Association of Radio and Tele-
vision Broadcasiers hopefully
sees  possibility of a national
trend in Michigan State College's
recent eschewing of a non-coms-
mercial educational TV channel.
The college has originally asked
FCC to assign VHF channel 10
in East Lansing for non-commer-
cial educational TV, but Ilater
petitioned the Commission to as-
sign the channel on a commereial
basis so as to bring network
programs to the East Lansing
area.

Kefauver Amends Sell:
Senators Are Human . . .

Representative Joseph Bryson's
(D.S.C.) new bill, toning down
Senator Estes Kefauver's pro-
posal to extract copyright rowal-
ties from juke boxes, got a com-
panion measure in the Senate this
week. The new Senate bill's
author is Kefau¥er. . . .Capitol

By BEN ATLAS —————

' Ireland. . .

Hill press got a chuckle out of
Senate Foreign Relations Com-
mittee's boner in this week's
press release announcing creation
of a subcommittee on the North
American Regional Broadeast
Agreement treaty. The proposed
ct, which mvolves the US.A.,
i:ltln America, Canada and some
Caribbean istands. was described
in the committee announcement
as having three signatories—the
U.S., Great Britain and North
Hecent visitor at office
of Dr. Luther Evans, Librarian of
Congress, was Herman Finkel-
stein, counsel for American Soci-
ety of Composers, Authors and
Publishers. Topic (vou pguessed |
it} was global copyright pact. .
Honors for perseverance went to |
a Senate page boy who was sent

from the chamber to give mes- |

sages to a couple of senators one
day this week. The lad hunted
everywhere for the solons, and
finally followed a trail to a dark-

ened inner room of the Senate |

Interstate and Foreign Commerce
Committee where he found his
missing senators ec{:ractically glued
to a TV set tuned in to the World
Series.

Picture Business

HOLLYWOOD, Oct. 6—There's
theater TV hope for the smaller,
slim-pursed exhibitor, according
to Rear Admiral T:mnth},r O'Brien
(retired), director of Skiatron
Electronics & Television Corpora-
tion. The Admiral, here for hud-
dles with picture executives, told
us that the Skiatron system, trade-
named Theater-Vision, will bring
theater TV equipment to exhibi-
tors for a mere $5,000 as com-

pared to estimated costs ranging
imrn £20,000 to $35,000 of other
systems.

Member of the Skiatron board
said the firm's theater equipment
is portable, thereby saving cost
on permanent installations re-
quired by the RCA and the Swiss
20th-Fox systems. He said Skia-
tron differs from the others in
that it uses an ulirasonic cell
‘while both RCA and 20th-Fox em-

loy a complete electronic system.

is, he said, permits Skiatron
to utilize independent light
sources (arc or mercury vapor
lamps)=to bolster the light inten-
sity of the image, thereby deliver-
ing a brighter picture. Screen
size, aimed at the smaller houses,
measures 10 by 15 feet.

According to the Admiral, Skia-
tron will seek to capitalize on its
system’s lower cost, driving in par-
ticular for the small exhibitor or

By LEE ZHITO

for any theater owner who doesn't
want to sink too much money into
TV egquipment. System was de-
veloped in England during the
early "30's,. agd had a six-month
tria] run at Two London houses.
In 1941 it was demonstrated at
New York's Rialto Theater. Since
then optic autherity Brian O'Brien
(no relation) has developed
changes in the svstem permitting
increase in light intensity. He
anticipates another demdhstration
in New York within 90 days. Once
the Federal Communications Com-
mission gives the green light to
theater TV, and provided Skiatron
gets FCC's approval, firm will be
able to deliver egquipment within
a few weeks. Manufacturing con-
tracts, he said, have been made,
pending FCC's blessings.
Exhihitors also stand to gain
from Skiatron's home box-office
system, tagged Subscriber-vision,
according o the Admiral. If a
current theatrical release is shown
to home viewer via Skiatron, local
theater exhibitors showing that
film will get a slice of the home
take. Plan is similar to the Para-
mount Telemeter system whereb
theater men will be able to cas
in on the home box-office. Skia-
tron will use I%unched plastic
cards similar to IBM perforations
and can be also converted to a

coin-box system similar to Tele-
meter. This phase of Skiatron's
operation is also pending further
tests and FCC approval.

One of the top picture produc-
ing plums of the decade was
Eruc'l-md this week by Stanley

amer when he acquired the
long sought picture rights to the
life story of Franklin D. Roose-
velt. Mrs. Eleanor Roosevell was
repped by the Sam Jaffe Agency
in the negotiations. The late
President's wife will eollaborate
in the film's preparation. Film
will bhe added to Columbia's re-
leasing schedule, but won't go
into production until at least
1955, 10 years after the Presi-
dent's death.

Why was the film industry
first to be iInvestigated by the
House Un-American Activities for
Red infiliration? Hep. Donald L.
Jackson (R. Calif.) explained it
to us this week. According to

the congressman, a committee|
member, Hollywood was the
easiest to investigate, for the pic-

ture indust is about the only
one in which 95 per cent of ac-
tivity and personnel is concen-
trated in a single community. This,
he said, facilitated the congres-
sional investigation, for it saved
piecing together otherwise scat-
tered facts.

Ny americanradiolistory conmy

Radio, Legit
Also in Line
For Red Probe

HOLLYWOOD, Oct. 6.—Prob-
ing light of the Commie hunting
House Un-American Investigating
Committee will hit showhbiz facets
other than the motion picture in-
dustry, acording to committee
member Rep. Donald L. Jackson
(R.Calif.). Congressman told The
| Billbpard that the committee
||:1]un5 to look into some recently
| developed leads in radio and TV,

‘and possibly legit, at a future
date. However, Jackson said if
probe does develop it will not be
along the full industry lines as
(carried on in the picture business
Investigation.

Jackson indicated that the film
inguiry has been completed for
the most part, with some loose
ends velt to be wrapped up by
additional hearings in E:‘?ashingtc-n.
Among these will include the re-
call of Columbia Pictures' Pro-
ducer-writer, Sidney Buchman,
who will be asked to name per-
sons he knows to be members of
the Communist party. During
hearings here last week, Buchman
admitted to having been a Com-
munist party member in the past,
but said he was no longer a party
member. While he spoke ﬁEEl}'
of his own party activities he re-
fused “most respectfully” to name
co-party associates. Buchman did
not resort to the constitution’s
fifth amendment, but stated it was
against his own conscience to turn
informer. Reeall is prompted as
a result of his attorney making a
point of a lack of guorum (due
to Jackson's temporary absence
from the hearing), which could
block possible contempt action.

Committee's full investigating
forces will swing away from
showbiz, Jackson said, and will
now concentrate on the defense
mdustries.

PROF. VIDEO

TV Actors Coin
Dough Coaching
Shy Politicos

| NEW YOREK, Oct. 6. — Actor
Michael Browne, who came east
| from Hollyvwood a year or so back
|to work on TV here, has found a
way to cut down his video ap-
| pearances vetl boost his income and
leave more time for his studies
for his doctor’s degree. BErowne,
| three months ago, began commut-
ling to Washington, where he picks

up from $500 to $750 every week-
end,

His duties are simply to tutor a
fow selected pupils in the art of
projecting their personalities via
TV. His students are some of the
nation's top political figures, who
are streamlining their personalities
for the newest and most potent
campaign weapon, Browne has
found.that some of the most sea-
soned campaigners were scared
stiff of the cameras at first, but
after a few coaching sessions they
tended to go hogwild in their en-
deavors to appear on any and
every panel show using politicos.
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london

Dispatch

By LEIGH VYANCE =

LONDON, Oct. 6. — .There are
48 theaters in and just around
London's West End. Take a look
at the list of shows running in
them and wyou'd think showbusi-
ness here was in a flourishing con-
dition. Favorites like "To Doro-
thy a Son” can run to packed
houses for over a vear, and even
weather a change of home with-
out taking too great a dip at the
box office. If a show folds in a
few davs or weeks, there's always
another stacked up on the provin-
cial eircuit ready to take its place.
Showmen's cry for a long time Has

been “"Give us more London thea-
ters. . . .M

But that's not the whole pic-
ture. British Actors’ Equity who
estimate the number of profes-
sional actors in Britain today at
10,000, place 3,000 of those as per-
manently unemployed.

The remainder are emploved
roughly in .this proportion: West
End, 1,300; provincial theaters,
1,000; opera and ballet, 1,000; rep-
ertory (stock), 2,000; films, radio
and television, 1,000,

But those figures do not give the
true picture. Many actors double
up for theater and (say) radio,
while many do films, at the same
time appearing on stage. One ex-
perienced middle-aged actor said
to me, "I'd place unemployment
at 60 per cent just now. A hand-
ful of people are constantly at
work in all media, but I've never
known so many competent actors
out of work. The prﬂfessmn is
woefylly overcrowded.™

When They Do Work,
It's for Peanufs . . .

And returns, while they are at
work, are hardly lavish, The
present West End minimum salary

which Equity's currently fighting

to up is $12.60. An average bit-

part London wage is %28, while-
small part players get arn‘u‘!‘fd I!SH

A good part brings in from %112
to $196. Stars may make anything
from 5280 to 5580 upward.

With the present cost of living,
this means actors must be in
steady work to live at all. This
competition you would think,
would bring the cream to the sur-
face. But does it?

Take the case of Edward Leslie,

28-year-old ex-Navy man who
took a government-sponsored dra-
matic school course after demob-
ilization. When I saw his first
puhllc performance I wrote: *
Here is an actor to bring llfe to
the theater. Here are presence,
personality and that wirility so
rarelv seen on the stage these days
Here, 1 forecast, is a star of the
future.”

That was in 1948, Last” week,
I saw Leslie again, playing in a
100-seat club theater for a token
salary of $8.40. In three and a
half vears, his total earnings from
films and stage amounted to $1,085
—or approximately $24 a week—
just $1.60 more than the average
wage of the country. This when
an actor has to have at least three
suits, a telephone, live where he
iz in easy reach of theaters and
the agents, and circulate among
showfolk to keep in touch with
what is going on. "“And that" says
Leslie, “is the hitch. I've never
had the capital to be ablé to kéep
up the social angle af the job™

Talent Is Okay, But
Partying Helps . . .

Talent, it seems, isn't everything.
I know at least 20 competent ac-
tors and actresses capable of
holding their own with the names
who head the bills. All they lack
is the social sense. An actor with-
out any talent at all won't get far,

however many theatrical parties_

he goes to. But if it's a choice be-
tween two actors of equal compe-
tence, nine times out of 10 it's the
Joe who's been seen around who
gets the part.

In three and a half yvears, Leslie
has had fairly steady work in the
provinces and in- the tiny eclub
theaters which pay coffee and
carefare salaries in exchange for
plaving shopwindow. He's had
spit-and-wink parts in three major
films, each of whose directors said
they were pleased with his per-
formance. He was given the juve-
nile lead in “Jacqueline,” a quickie
re-make of “Madame X," which

he hoped might bring him a few

life-giving notices. But at preseat
(Continued on page 3
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Taxes Register Gains Highlight D esitesws
In Amusement Fields ' —

WASHINGTON, Oct. 8. — Big
gains in yields from practically
all of IIncle Sam's amusement ex-
cises were chalked up in latest
monthly returns, the Bureau of
Internal Revenue has disclosed.
Increased sales in  phonograph
disks, phonographs, TV and radio
sels, and musical instruments are

Diskery Wanxes
Fat on Skelton

HOLLYWOOD, Oect, 6.—Capitol
Records’ recently formed record-
ing service will enjoy an estimated
$30,000 take for 39 weeks of wax-
ing Red Skelton's Columbia
Broadcasting System radio show.
Firm is currently pressing 75 plat-
ters per week of the show for vari-
ous sponsors under web's “Buy a
Slice of Skelton™ plan whereby
various sponsors ecan pick up the
tab on big national air shows.

Show is taped from its live per-
formance at the Guild Vine Stre-t
Theater with plugs for wvarious
bankrollers added later, Fifty
diskings of the show are for Bu-
lova's sponsorship in Canada, in
addition to Norge tapes for U, S.
use. In addition, 10 acetates of
various plugs are waxed weekly
for domestic use. Acquisition of
theiﬁkeltun show marks the first
major air show to be snared by
the recently formed recording
service subsid of the Coast diskery.

HI HO SILVER
AND---WHOOPS,
YOU BIG DUDE

NEW YORK, Oct. 6.—Radio
City’s Lone Ranger lost face
with thousands of youngsters
Wednesday (3) night when he
dismounted his horse to make
a speech at Madison Square
Garden and couldn't get back
on again.

The masked cowboy
mounted “Silver" backstage
and rode into the rodeo arena
to a triumphant round of ap-
plause. However, instead of
speaking from the saddle ala
Hop-a-Long Cassidy, our hero
elected to address the mike
from the ground; following
which the kids waited breath-
lessly for him to take a fly-
Ing leap up on “Silver's"
back, the way he does on the
air, Instead, the dude ap-
proached the nag gingerly
and promptly got his foot
caught in the stirrup, He fin-
ally had to be hoisted up
from behind by Tonto, and
rode off —black masked but
red faced—while the ecrowd
roared with laughter.
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reflected in the latest tax returns
which also indicate bigger pates
at legit theaters, concerts, cab-
arels and roof gardens.

The phono disk tax yield for
August totaled $518,711, a $224,832
jump over previous August. In-
creases almost as big in propor-
tion were shown in excise yields
for radio sets, phonographs, musi-
cal instruments and admissions to
theaters, concerts, ecabarets and
roof gardens, Declines were re-
ported for tax colleclions from
coin-operated devices, tobacco and
aleohol.

Amusemernt excise collections

were us follows:
Am't of
Aug,. 1951  Aug., 1950  Increase
Radis, TV,
Phonog'hs § 5,165,030 § 4,760,933 § 404,067
Phonaaraph
Records ., R8Tl 93,879 224 B3z
Musical
Tmstrum'ts, 592,647 &TH, 700 13,947
Admission o
Theaters,
Comcerts ., 34349136 31739518 2609518
Admissions Lo
Cabarets,
Roof Gar- ;
dens .. .. 4,205,533 3,919 455 365,867

Tax yield from coin-operated de-
vices was $5,491,842, a drop of
$711,269 from the previous Au-
%uat- Alcohol taxes fell $113,113,-
54, registering in August, a yield
of $200.565,940 while tobacco
taxes yielded $137,156,180, a de-
cline of nearly $10 million from
the previous August,

Rome
Round-Up

{This column appears once each
month.)

ROME, Oct. 6. — Despite the
rail and civil service sirike 10
days ago, increasing employment,
misery, rising taxes and other
economic woes (the dollar is now
worth 670 lire), night club owners
here insist they are more than
holding their own. The Casina
delle HRose awarded its own
Oscars to stage and film folk last
weel, and 3,000 paving customers
turned out to see Toto, Lea
Padovani and others win Silver
Masks for their work this past
vear. On the other hand,. the
town's other big club, Belvedere
delle Rose, is doing so-so biz
despite a good floorshow headed
by the Spanish dance team, Maria
Arenda and Ramon Almeda, and
Doreen Lundy, British Broad-
casting Corporation songstress.

Altho the Sistina Theater has
been headlining a fast, two-act
musical, “Mayvbe North, Mavhe
South,” for the past fortnight,
Rome's legit season really ground
into gear this week. . . . On
Wednesday (26} Renzo Ricci's
troupe, starring the popular Eva
Magni, opened at the Eliseo with
T. 8. Eliot's “Cocktail Party."...
The following night (27) at the
@Quirine sereen star Vivi Gioi
marked her return to legit after
an absence of several years. She
has the leading role in Elmer
Rice's “Dream Girl,” which is
being shown for the first time in
Europe. Incidentally, the Rice
play is directed by Broadway's

SecY. | Morton Da Costa.

Rome's new phone book came
out this week and we note that
among the movie firms is one
called the *“D0. RE. MI. Film
Company,” which is located at
Via Vicenza 5.

Milan Tops Rome as

Center for Legif . . .

Altho Milan's population is far
behind Rome's, 1t appears to be a
better legit town. While all the
Rome theaters were shuttered
this summer, the northern me-
tropolis had two or three plays
and a musical going on right thru
the heat. Compared to Rome's
two plays and one musical, Milan

{Continued on page 41)
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TELEVISION

Opera Taken Out of Mothballs,
Given Exciting Vitality by NBC

i

One Sunday last February, this
reviewer was much edified by a
new idea in TV programing—a
complete opera, with English
lyrics, and tailored not in the
fusty, centuries-old, opera-house
st¥le, but designed specifically
for television. The show was the
first in NBC's Television Opera
series, an adaptation of Puccini's
“zianni Schicchi,” a one-act
opera bouffoe,

On October 4, NBC-TV opened
this season’s opera series with a
handsome, live, one-hour produc-
tion of “Pagliacei,” done with the
same plasticity and suitability for
the medium as was “Gianni"—
and with the same behind-the-

By JERRY WEXLER

scenes principals, Again, stage
director Hans Busch, for his dy-
namic, live staging, and Town-
send Brewster, for his intelligent
English adaptation of the Italian
lyrics, deserve big bows for their
contributions to a fast-moving,
intelligible opera.

Under their ministrations, the
opera became what it was orig-
inally intended to be—a play
with music. The play may be
comedy or tragedy; but, in any
case, it should have dramatic val-
ues comparable with the musie.
Traditionally, the stale acting,
ancient costumes, tired sets, in-
different direction of the usual
opera performance at the Met

have been borne by musie lovers
as the inescapable penalty
charged for hearing the great
music.

“Pagliacei” was set here in
secenes rather than acts, with
equal emphasis on plot advance-
ment and music. The sets were
varied and believable, the cos-
tumes simple and suggestive
rather than fancy and literal. The
performers kept moving, and so
did the camera. Close-ups were

{Continued on page 11)

NBC Television Opera The-
ater, reviewed over NBC-TV
Thursday night, October 4.

LEGIT

~ UTA Hagen Rededicates “St. Joan”
In Brilliant Webster Fashion

According to the records, it is 28
vears since the Theater Guild
sponsored the introduction of Ber-
nard Shaw's “Saint Joan” to
Broadway. In 1938, Katharine
Cornell revived it under her own
aegis. Now the Guild brings it
back again, restaged by Margaret
Webster and starring Uta Hagen.

Aside from the fact that this re-
vival is a magnificent piece of
theater, long tho it is (opening
night's running time ran a bit
over three hours), it is added
proof of the timelessness of some
of the old maestro's notions.
the early twenties, Shaw was dis-
gusted with humanity's unlearned
lessons from the first world war,
On its revival, 13 years later,
Hitler was readying a second
holocaust. And today, with a
world sitting in an armed truce,

By BOB FRANCIS

the Shavian arraignment of stu-
pidity, greed and cynical hypoc-
risy is just as potent.

For this reporter, “Saint Joan”
15 one of the sage's most engross-
ing plays. It has all the expected
barbs of sardonic wit, but never
has he written more poignantly
meving lines than Joan's rededi-
cation of herself to her ideals
after the disastrous coronation in
the Rheims Cathedral, nor a more
pathetically dramatic sequence
than when, deserted by her
“voices,"” she cowers before her

In |judpges at the prospect of the

stake. The epilog, a dream fan-
tasy 25 years after her death
when her enemies and backslid-
ing friends admit their errors, but
still concur that they would
likely burn her all over.again
if she came back, is a wonderful

sample of biting Shavian satire.
It is something that everyone in
these times should want to see
and think about.

Hagen Wonderful

Whatever over-all values the re-
vival has, however, it stamps Uta
Hagen as one of our most bril-
liant actresses. Shaw's Maid is
a test for the best, calling for a
start as an ignorant, brash young
girl, and building to a maturity
spot-lighting every emotion from
mystic courage to despair and
resignation. Miss Hagen's perfor-
mance is absolutely brilliant
thruout, one of the best in this or
any other season, and she richly

(Continued on page 40)

*St. Joan,” reviewed at Cort
Theater, Thursday, October 4.

NIGHT CLUB

Hayes-Healy, Mata-Hari Subtly
Wow Waldorf's New Empire Room

The old Wedgwood room has
had a face lifting and is now the
Empire Room. New lighting has
beenn installed, including a spot
directly over the dance floor; the
decor is wvellow with trimmings
of white and gray. The major
change is a new entrance at th:
west end of the room instead of
the center doors.

The opening show of the season
has sure-fire performers — Peler
Lind Hayes and Mary Healy plus
Mata and Hari, The latter does
two shows; the former works only
the supper show. The opening
night erowd, however, was so big
that there was no room for Mata
and Hari to do the first show.

By BILL SMITH

Both teams are top grade and
hoth fit the soignee room like the
proverbial glove. Hayes and Miss
Healy were in perfect command
all the time. Hayves' underplaying
to his wife's, Miss Healy's over-
plaving makes for a combo that
gets the most out of comedy, play-
ing it broad for vocks and subtle
for the titters. The act consists
of some new and some old ma-
terial: the former vas a satirie
impression of “The King and L"
a very funny sketch tho it appar-
ently needs a better finish. Pre-
coding that the couple ran thru
their *Movies Are Better,"” “Peony
Bush" and the noisy male customer
commenting on the singer, Miss

Healy, who warhles out front.

The major portion of Haves and
Healy's material has been caught
before, as recently as at the
Riviera a few months ago. But
old or new, the couple's timing is
so skillful, selling style so engag-
ing and looks so refreshing that
catching them again and again is
a genuine -leasure.

Mata and Hari
Mata and Hari did two numbers,

both the epitome of subtle satire.
(Continued on page 38)

Empire Room, Waldorf-As-
toria Hotel, reviewed Tuesday,
Oclober 2.

RADIO

It's Fey & Cuckoo, and Wally Cox
'And WNEW at Self-Satirizing Best

In search of new and imagina-
tive disk jockey programing gim-
micks loeal New York indie,
WNEW, kingpin of the deejay
gtations, has gone far afield for
cuitable subjects during the last
few years ranging from Freudian
interpretations of popular songs to
a “real gone” Manhattan hillbilly
session. Having exhausted these
more likely subjects, the inevita-
ble finally happened and

9| hit upon self-satire, via a "diskless
38disk jockey,” one Wally Cox,

WWW americanradiohistorv com

By JUNE BUNDY

night club comic and TV per-
former.

Musically speaking the show is
a regular cuckoo corner, with
music boxes, piano rolls, bird calls
and assorted bells setting up a
discordant clamor that even Spike
Jones might hesitate to duplicate
over the air. In fact, it's quite
possible that Jones would find it
difficult to recreate such authentic
audio atrocities, However, the
“miusical”™ portion of the 15-minute
show is mercifully brief.

Cox himself iz a curio of rare

charm. As a disenchanted deejay,
the comedian projects the whim-
sical bumbling humor of a young
Benchley., His fey line of nasal
nonsense may be a bit too elusive
for the average listener, tho, so
the Cox series will probably shape
up as more for trade kicks than
commercial possibilities.

RADIO—Reviewed Sunday (30)
10-10:15 p.m. EST. Sustaining
via WNEW. New York. Producer.
Dick Pack. Writer, Bill Kaland.
Emsee, Wi.l]r Cox.
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NEW TRADE PRACTICES
SHAPED IN NBC REVAMP

Radio Web Structure, Programs,
Option Time, Puyments Altered

[ ] Cnn!mued from page 1

.

lation and the economic impor-
tance of the station’s market.

Three of the present group of
29 basic stations will not be on
the new list of primary stations.
Represented in the primary group
will be stations in non-TV -s
well as in TV markets. NBC main-
tains that this new primary group
represents the network'’s top-rank-
ing facilities, delivers basic nation-
wide coverage, represents the most
important U. S. markets and of-
fers circulation in these markets at
the lowest cost per thousand.

The remainder of the web's sta-
tions, at present classified as “basic
supplementary” and “group sup-
plementary,” will be reclassified
into a consolidated supplemental
group. This group constitutes im-
portant supplementary coverage to
the above-described “primary”

Eroup.
The “Premiums"”

To the primary and consoli-
dated supplemental group will be
added a third category of what
the web calls “premium” stations
{the equivalent of Columbia
Broadcasting System’s “bonus”
_outlets). At present, the web has
just one such “premium’ outlet,
but Station Relations Veepee
Carleton amith is already beating
the bushee to line up as many
more as possible, as rapidly as
possible. The network hopes to
add approximately 100 such pre-
mium outlets in a reasonably short
time.

Advertisers will get these sta-
tions strictly for free. The network
will pay such stations nothing for
carrving shows, the accepted
theory being that such outlets get
their value out of the deal by hav-
ing top programing made available
to them.

(2) Not only is NBC reaiiﬁningl
its facilities, but along with the
realignment, affiliates will be asked
to agree to have their network
rates adjusted either upward cr
downward, depending on what the
web calls “objective rate making
factors” including, of course, tele-
vision penetration, consistently ap-
plied.

Charles Denny, exec veepee of
the web and mastermind of the;
over-all reshaping project, said
about the rate adjustment: “While |
upward or downward revisions are |
indicated in the network rates of
moast stations, the formula indi- |
cates an over-all network rate
which is substantially equal to the|
present rate aclw:rnsers pay for
the total NBC netwo

Rate Changes I

‘New rates, of course, will be in-
dividually negotiated with the sta-
tions. Denny said, however, that
some stations in the present 63
television markets will actually
have their rates adjusted upward.
“We were surprised to find,” the |
exec stated, "how many stations!
have been underpriced.”

(3) The network is also elimi-
nating all existing requirements |
which prescribe which stations or
combination of stations an adver-
tiser must include in national net-
work orders.

The only rondition an advertiser
must meet to buy web time in the
future will be that the minimum
purchase of network option time is
a web of continental stations which |
represent 75 per cent of the gross|
cost of the total continental net- |
work for the periods offered. In|
station time periods, there will be |
no formal minimum requirements
at all exeept that the neiwork or-|
dered must be of a type and size
satisfactory to NBC.

Within the 75 per cent web op-
tion time framework, an advertiser
may choose the particular facili- |
ties he needs to enable him to|
tailor a network to fit his over- n.u
media and marketing pattern.
presenting this phase of th
changr: Denny said that both HHC;
and its stations planning and ad-
visory committee believe that HBC-
stations can stand on their own|
merits withoul the artificial pro-
tection of a “must buy” proviso.

New Option Time

(4) The new plan envisions|
important changes in network. vs.
station dption time periods, On|
weckday evenings, NBC proposes!

to change petwork option time J,'uri;

Eastern and Central zone stations
from 8 to 11 p.m., New York time,
to 7:30 to 10:30. On weekday
mornings the web proposes to add
9:30 to 10 a.m., New York time, to
its present 10 to 12 noon periods.
The network is also suggesting
that one hour of option time on
Sunday morning be thrown in.

The network hopes to achieve
these changes (many of which
other webs like CBS already op-
erate under) by January 1, 1852
It also hopes to add another half
hour of option time on weekdays
{9:15 to %30 am. and 12:15 te
12:30 p.m.) and to change after-
noon pption time in Easterm and
Central zones to 2 to 5§ p.m,, in-
stead of the present 3 to 6 p.m.
The web would like to achieve
these last changes by October 1,
1852, if shifts in afternoon com-
mercial schedules can be worked
out by that time.

The network does not propose
to change present option time pe-
riods in the Mountain Zone except
to add the 10 to 11 Mountain
Standard Time period to the pres-
ent Sunday schedule.

Pacific Sked

In the Pacific zones, the web
proposes new morming option time
periods on weekdays of 9:45 to 12
noon and 12:15 to 1 p.m., Pacific
Time. New weekday evening pe-
riods of from 6:30 to 9:30 p.m.,
Pacific Time, are also- proposed.
Both changes are planned for Jan-
uary 1, 1852, These Pacific
changes, say NBC, are due to the
mixed schedule of live and repeat
shows.

Along with the changes in fa-
cilities, um requirements,
and option time, the NBC plan also
involves new sales and programing
approaches:

{(5) On the sales side, the web

'is simply following.thru on tan-

dem, one-shot and other selling
plans, making it easier and more
palatable for all types of adver-
tisers to profitably utilize network
radio. Much of this phase of the
plan was revealed at an earlier
press conference unveiling the
web's fall selhng plans, and treat-
ed in detail in another story in
this issue. “The Big Show,"” for
example, can now be bought on

|a one-shot basis for a total time-

and-talent cost of $21.600. Fif-
teen minutes of the big one can
be had, one-shot, for $12,900. Much
of the web’s unrestrictive, fiercely
competitive new sales piclure
stems from hard-hitting Veepee
End General Manager Jack Her-
ert.

A second Iimportant evening
show, similarly available, is the
Bill Gargan "Barrie Crane, Con-
fidential Investigator.” The who-
dunit time-and-talent half-hour
cost for the full web is $17,590-

Program Deal

(6) The program piece de re-
gsistance of the new structure is
tagged “The NBC Minute Man
Plan." Under MM, stations will
be supplied web programs on a
“pay as vou sell” basis, with 119
one-minute daytime and early eve-
ning availabilities provided for
sale by stations in the body of MM
programs designed for that pur-
pose.

MM program line-up at present
is as follows: Monday thru Friday,
12-12:45 p.m., a Kate Smith show;
Monday thru Friday, 12:45-1 p.m.,
a Hollywood interview-chatter
show with a name star, as yvet not
selected; 1-1:30, an undetermined
disk jockey show with a name per-
former spinning the platters; Sat-
urday, 9 to 10 am., “Howdy
Doody” (the effort here is to bring
kid shows back to the eminent
position they once held).

Evening MM shows will include
the following: 6:15-6:30 p.m., Bill
Gargan narrating three-to-four-
minute short, short stories; E:Eﬂ-i
6:45, a Bill Stern sports round-up;
6:45-7 p.m. a Kaltenborn news
show.

In all the foregoing shows, three
one-minute annnuncements may
be sold by the stations in each 15
minutes of entertainment, except-

(Continued on page 12)

IT HAS JUST BEGUN

All Industry Will

Feel Repercussions

# Continued from page 1

one kind or another, stemmipg
partially from the NBC blueprint
and partially from the still-shap-
ing evolution in the industry
brought on by TV. Such further
re-adjustments, along with the
rate-reduction-and-increase, and
the station reclassification aspects
of the NBC plan, will unguestion-
ably spark the greatest number
of network affiliation switches the
industry has seen in vears.

The NBC plan, too, is expected
to draw heavy fire from National
Association of Radio Station Rep-
resentatives’ exec Murray Grab-
horn, who has been wvehemently
outspoken against all previous
network proposals which seemed
to encroach on the local station
spot sales picture. Whether any
protest Grabhorn or the NARSR
may make will have any bearing
on the success of the Minute Man
section of the NBC plan is a moot

point.

TV SPREADS WEALTH

Roach Lot Hums
With 6 Video Pix

HOLLYWOOD, Oct. 6.—Thanks

to TV film production, the Hallfil

Roach lot is now operating in the
black. Lot is currently humming
with six telepix series in produc-
tion (Abbott and Costello, “Amos
'n’ Andy.” “Beulah,” *“Trouble!
With Father,” *“Racket Squad.”|
and “Mystery Theater”). With|
Roach participating in pmdu::tinn.f
of (latter) two while others are|
made by firms leasing space.

Roach lot was leased by the |
government for service film pr-:-—'
duction during the war. To get'l

Ch'field Weighs
Program Shift

NEW YORK, Oct. 8.—Chester-
field probably will cancel Sunday
evenings 7-T:30 on the National]
Broadcasting Cnmpanir ™V web!
and stay with its newly acquired
Thursday night 9-8:30 slot on the |
same nelwork, according to trade |
reports. Plan was to program |
Bob Hope, Fred Allen and Jerry |
Lester in the Sunday spot and
“Dragnet” on Thursday, but the
client probably will move his
comedians to Thursday and forget
about the mystery show.

Should Chesterfield -program
sundays, its show would be IE!]—E
lowed by “This Is Show Business,”

a Lucky Strike presentation 7-
1:30 p.m. on the Columbia Broad- |
casting TV web, in the one-station |
markets. Jack Eenny also is slated |
to do six programs in the Lucky
Strike slot later in the season =0
Chesterfield's comics would be
faced by top competition im-
mediately afterward.

Promoters Draw Up
Du Mont Fight Cards

CHICAGO, Oct. 6. — Buxing|
promoters from seven cities met

here this week-end to draw up
'plans for a series of Monday

‘night fight cards which would
| be offered to the Du Mont net-
'work. The common bond of most
of the promoters was opposition
'to the International Boxing Club, |
which has a near-monopoly on
ilghters and cards.

The cities represented were |
Eh}::agﬂ Milwaukee, St. Louils,
Minneapolis; Kansas City, Mo.; |
Pittsburesh and Los Angeles. Irv

 Schoenwald, promoter in Chicago

and Milwaukee, was making ar-
rangements. Altho impetus for
the meeting seemingly came {rom

|' TV, the Du Mont outlet here.

the promoters themselves, The
Chicago Tribune was busy be- |
hind the scenes. Their interest
came from ownership of WGN-

The tentative plan was to draw
up a regular card of Monday
night fights to be offered to Du
| Mont, with a set fee for each
| fight, regardless of the caliber
(of the fighters. The best name
'the group might offer would
| be Harry Matthews, a top light
heavy controlled by Jack Hurley,
a friend of Schoenwald.

Most of the promoters were
going into the meeting convinced
that they couldn't get along on

fights, Blatz' “"Amos 'n" Andy,”

ivised there, unless the decision is

boxing cards withoul television.

www americanradiohistorv com

it back into shape for civilian
m use, firm was granted a
$1.500, 000 Reconstruction Finance
Cﬂrpﬂrauﬂn lecan. Hal Roach Sr.
told The Billboard loan was taken
on the basis of a five-vear con-
tract with Walter Wanger Pro-
ductions with the Wanger firm
agreeing to pay a total of $350,000
EH vear for the use of the lot.

FC money was used to mod-
ernize the lot’'s sound stages with
the hope that rental money from
Wanger would automatically pay
off the government debt.

Wanger firm, however, folded
leaving Roach holding the RFC
bag. Earlier this wyear, Roach
sold his interest in approximately
200 “"Our Gang' comedy films for
$200,000. Sale of these assets,
plus mounting TV films ecoin
helped lot clear up other debts
totaling $300,000, m addition to
trimming down RFC’s 4 per cent
loan to $1,250,000. Tele pic activ-
ity on the lot, according to Roach,
allows lot to carry itself with
sufficient coin left over to con-
tinue payments on the govern-

ment loan.

The NBC blueprint also makes
it glaringly obvious that tran-
scription producers and packaging
firms, such as Frederick Ziv,
World, Lang-Worth and others,
are In for some of the most
rugged competition from NBC
(and conceivably from other webs
to follow) that they ever dreamed
of in their wildest nightmares. In
the past several weeks, just be-
tween the MGM-Mutual program-

arrangement, and the pro-
pase-d NBC Minute Man plan, the
electrical transcription firms are
faced with the prospect of having
a substantial load of new, big
name programing fare dumped on
the market to stations at prices
the transcriptich men will be
hard pressed to meet.

See Stahilization

Some observers, particularly
SPAC committee members who
participated in drafting the NBC
proposal, and NBC brass., are
hopeful that the most beneficial
effect of the plan will be a real
stabilization of all radio rates at
a sound level. In this same area,
NEC Exec Veepee Charles Denny
made it abundantly clear that he
considers the plan a firm and un-
shakeable answer to the recent
effort of the Association of Na-
tional Advertisers to bring about
a further downgrading of radio
rates. Said Denny of the rate ad-
justment phdse of the plan:

“The approach reflects televi-
sion selectively by markets and
in accordance with the degree of
television saturation in those mar-
kets where it is a factor. It also
reflects the varying effects of tel-
evision in the evening, afternoon
and morning. We have taken tele-
vision fully into account, but we
reject the assumption that the ex-
istence of a television set in a
radio home eliminates that home
from evening radio circulation.
Such an assumption is contrary to
the facts. Reduced to its logical
conclusion, it holds that when all
radio families in a station’s area
are equipped with television the
station's rate should be zero. Such
a position is opposed to the inter-
ests of advertisers because it
would lead to the economic de-
struction of the fadio medium
which they need and can continue
to use to great advantage.”

Some of the effects of the NBC
blueprint, of course, cannot be an-
ticipated. But there is general
agreement that 1t will have tre-
mendous and lasting impact on
many phases of the industry, pos-
sibly even some on TV.

COLD BREW IS HOT ISSUE

Salt Lake Affiliate of

CBS Nixes

NEW YORK, Oct. 6.—Hopes
were slight this week at the Co-
'lumbia Broadcasting System that
it would be able to offer its beer
clients wvideo coverage in Salt
Lake City. Acting under orders
from the owners of the station,
the Church of the Latter Da
Saints, KSL-TV, the CBS-TV pri-
mary affiliate, has refused to ac-
cept beer advertising.

This means that the Pabst

hlitz' “Plavhouse of Stars,” and
udweiser's “Ken Murray Show,"”
all of which were expected to be
shown in Salt Lake City begin-
ning next week, will not be tele-

reversed. CBS-TV is, however,
tryving to get KDYL-TV there, to
make room on its crowded sched-
ules for the programs.

The management of KSL-TV
had accepied orders from the net-
work for the programs, according
to the trade, in the hope that the
owners would not interfere.
When the elders of the church
learned the sponsors were selling
beer they advised the network
that they would not carry their
shows. The maiter may be
brought before the board of trus-
tees of the church to affect a
reprieve,

The TV station’s radio adjunct, |

Beer Shows

KSL, at one time would not ac-
cept cigarette advertizing on
Sunday.

CBS Angles

| TV Seg for

Eve Arden

HOLLYWOOD, Oct. 6—Colum-
bia Bmad:asi:ing System Program
Veepee Harry Ackerman this week
started contract negotiations with
Eve Arden prior to her participa-
tion in a TV film version of her
"Our Miss Brooks"” radio series.
Pilot reel is skedded for rolling
some time next month with Col-
gate (radio sponsor) getting first

refusal on the tele pic series. Web

is also preparing test reel of the
"'Ph:llp Marlowe"” whodunit, also
to be shot some time next month.
"Marlowe" leads are now being
tested.

Completion of the “Miss Brooks"
and "Marlowe" telepic series will
give CBS four major shows on
film. Weh currently is filming
“Amos 'n" Andy"” and the Lucille
Eall—Dem Arnaz show.

i @ F F CH i » W
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Du Mont's “Story” Vs.
Berle in Station Pitch

NEW YOREK, Oct. 6.—The Du
Mont TV web this week decided
to switch its news quiz program,
“What's The Story?" to the 8
p.m. Tuesday slot; opposite Mil-
ton Berle, starting next week
(9). The reason for the move is
to strengthen the line-up and get
wider station clearances. With
the mnew “Saturday Evening
Post" commercial stanza, “Keep
Posted," in the 8:30 p.m. slot,
the web has picked up a consid-
erable number of new outlets,
and the new “Cosmopolitan
Theater" airer from 98 to 10
rounds out a potent sked.

The Columbia Broadcasting
System, meanwhile, is still seek-
ing to line up stations for its
Frank Sinatra wideo program,
which also is in the 8 to 9 period
Tuesdays.,. With Berle ecarrving
a maximum load, the battle for
the remaining outlets 1n this

COAST TV HYPO

CBS Hikes
Show Sked
Via Sinatra

HOLLYWOOD, Oct. 6.—Colum-
bia Broadcasting System will in-
crease its number of Hollvwood
TV originations when Frank
Sinatra moves his hour-long show
here permanently on November
20. Sinatra will air six more segs
from New York prior to making
the Coast switch. Also boosting
the web's three-and-a-half-hour
Hollywood origination will be the
six Jack Benny tele shows, all to

time slot is one of the hottest of
the season. The American Broad-
casting Company also has a com-
mercial stanza in the 8 to 8:30
slot, in “Charlie Wild."

CBS-TV Shifts

Daytimers for
More Strength

NEW YOREK, Oct. 6.—The Co-
lumbia Broadcasting System’s TV
programing department this week
was juggling some of its daytime
video schedule to come up with a
sironger line-up. Tentatively
scheduled so far is Arthur God-
frey, 10:15-10:30 am., to be fol-
lowed by Steve Allen in the 10:30-
11:30 slot. Godfrey will be fHimed
and probably sponsored by Lever
Bros. As other sponsors join, his
video program will be lengthened.

The important 3-4 p.m. strip
may be filled by Mike Wallace and
Buff Cobb, man and wife combina-
tion which has scored on CBS color
TV. *“Bride and Groom," now on
Tuesdays, 3:15-3:30 p.m., will have
to be shifted around to clear the
3-4 strip.

Sign Hauser -
For ABC Segs

NEW YORK, Oct. 6.—Nutrition-
ist Gavlord Hauser this week was
cet ina new 15-minute TV show,
which will be bankrolled by the
Minute Maid frozen juice firm
from 1 to 1:15 p.m. Wednesday via
the American Broadeasting Com-
pany The web will sustain the

be aired from here, starting No- show on Fridays, and is currently

vember 4,

tions, web's Coast wing is also ac-
tive in TV film production, with

; |seeking a bankroller for both a
In addition to live show origina- |

Monday and the Friday edition of
the stanza. :
starting date is October 31,

two telepix now in production and | Agency for Minute Maid is Ted

2 pair in the hopper.

L

Bates

‘Enterprises.

DROP PIX; GET
ORDERS ANYWAY

NEW YORK, Oct. 66—
Ironic outcome of “March of
Time's" recent decision to
drop motion pictures for TV
is that theater owners are
now asking the firm to re-
issue some of the old flickers.
“March of Time" execs are
currently screening early
reels to determine which of
the oldies will make the re-
issue list.

POEMS PAY
Sammy Kaye

Grabs 750G
On 2 Books

@ Continued from page 1

IT'S OFFICIAL NOW

has read on radio and TV. Since
1942, more than 250,000 volumes
have been zold, making it the best
selling book of poetry on the
market today.

Sales - are channeled thru
Kaye's own Serenade Publishing
Company, headed by Dave Kren-
gel, manager of Sammy Kaye
Distribution is han-
dled by Baker & Taylor; direct
contact with book stores; and
direct mail. Latter is responsible
for bulk .of sales since Kave
plugs the book via his radio and
TV shows. Altho he doesn’t men-
tion the book itself, he does invite
listeners to write in for free
copies of poems read on the air.
Requests, which are followed up
with direct-mail brochure pitches,
average 2,000 a week, with a high
percentage of subsequent bpok
sale returns.

Kaye also merchandises the
collection thru a special Victor
album of poetry *“Dusty Manu-
scripts” and a “Sunday Serenade”
background music album for Co-
lumbia. Altho there is a restric-
tion against the use of the book
alone on radio, disk jockeys
across the country have set up
poetry-music sessions by utilizing
the book and albums together.

WASHINGTON, Oct. 6—Sen.
Edwin C. Johnson (D. Colo.),
chairman of the Senate Inter-
state and Foreign Commerce
Committee, this week formally
placed in the Federal Communica-
tions Commission’s TV allocations
hearing record his proposal that

the FCC instead of making hard-
and-fast reservations of educa-
tional TV channels should re-
guire TV licensees to make avail-
able a certain amount of program
time for educational purposes.
Altho the senator has proffered
this syeggestion previously in cor-
respondence with FCC and in
public remarks, this was the first
time he placed it in the commis-
sion's hearing record.

The senator declared in his
brief that his plan for ear-marked
educational time on commercial
stations in lieu of wholly reserved
educational channels is based on
conclusions drawn from the “very
sound and realistic approach” ex-

esed earlier this year by J.

ebb Young, Ford Foundation's
TV consultant. Johnson stated
that by licensing commercial TV
stations to give “appropriate” time
to educational programs,” edu-
cators will hawve all the advan-
tages inherent in this new art
with none of the terrifying bur-
dens which fall upon the tele-
casters. The senator indicated
he has no objections to educators
seeking TV channels but he is
opposed to wide-scale reservations
where channels will lie fallow.

He emphasized that average
estimates for TV stations con-
struction range from $200,000 to

run about $£1,000 a day. Educa-
tional institutions, he declared,
are already having “a most dif-
ficult time meeting their routine
responsibilities, let alone assum-
ing new burdens."” The senator
asserted that he was not suggest-
ing that any educational group be
precluded from applying. for a
channel so long as they demon-
strate financial qualifications.

“What I want to avoid is creating

=

$500,000, and that operation would

Johnson’s TV Ideas
On File With FCC

a 'dog in the manger' situation”
he stated.

Johnson requested that the FCC
should allocate five v.h.f. channels
and two u.h.f. channels to Den-
ver where FCC's proposed alloca-
tions plan calls for four v.h.t.'s
and two uh.f's. Johnson's brief
urged that one of the wh.f. chan-
nels be reserved for educational
TV. The commission's plan calls
for use of v.h.f. channel for that

urpose. Johnson proposed that

enver get its fifth v.h.f. chan-
nel from either near-by Boulder
or Colorado Springs.

Johnson's brief was among
more than 125 which poured in
this week, bringing the total so
far to well over 600. Four-fifths
of this week's briefs constituted
rebuttals, most of them involving
battles for wv.h.f. channels (The
Rillboard, Oct. 6) and eschewing
FCC's proposed u.h.f. allocations
for the particular communities af-
fected.

RESEARCH

Polers Say
83% See
Cincy. Show

CINCINNATI, Oct. 6.—Eighty-
three per cent of the TV audience
here were tuned in to the first
program of WLW-T's “Family
Theater” Monday (1), according
to the research department of the
Crosley Broadcasting Corporation.
Another figure the statisticiens
came up with was that 43 per cent
af the sets in use in the area were
tuned to the program.,

The late-hour sponsored show
will, unveil top film product irs
cluding such movies as “Street
Secene,” “Rain™ and “Dragnet."
Only six minutes of the first pro-
gram was devoted to commercials,
another factor thal made Ipr great
audience receptivity.

T S ey e e W S, 7 i TS|

WOR-tv channel 9 New York,s greatESt tv Spﬂrts Station

programming The World Series, Brooklyn
Dodgers, All-Star baseball game, boxing, wres-
tling, collegiate basketball, pro and collegiate

football highlights, bowling . . ,

Monday Boxing, IBCbouts from St. Nicholas Arena. '--’%'
"Tuesday Boxing from Westchester County Center. |
Wednesday Wrestling, from Ridgewood Grove.

Basketball, from Columbia, Fordham and o

. St. Francis College . . . from their own
gyms (in December)

*Thursday
Friday
kSaturday

Wrestling, from Jamaica Arena.

Boxing, from Ridgewood Grove.

Boxing, from Sunnys.ide Gardens.

These top-premium sports availabilities guaranteed against
preemption ... at a cost any sponsor can afford.

e
ot

expands its 1391 fall schedule!

The station whose main events on Tuesday, Thurs-

day and Saturday attracted a 41% larger audience:
than the Madison Square Garden events during the
1950-51 season now brings you the strongest sports
line-up ever seen on any tv station in New York.

write, wire or phone

~ WOR-tv

4 channel
at 1440 Broadway, in New York

*Bouts under the supervision of one of the greatest promoters and matchmakers in the fight game, Joe McKenna.
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SUPER RADIO PITCH

NBC Radio Blast at Papers,
Mags & TV (Including NBC-TV)

NEW YORK, Oct. 6. — The
latest instance of radio rolling up
its sleeves, taking a strong of-
fensive and slugging out at all
competitors is the National Broad-
casting Company radio network
sound-slide ﬁlrn gales presenta-
tion tagged “This. . . Is NBC.
Most interesting aspect of the
pitch is that it slams out not only
at newspapers and magazines and
at television in general, but at
NBC television. °

Thus, in one phase of the pres-
entation, showing what $22,000
will buy, the presentation makes
these points: (1) 22G will buy a
half-hour evening TV show on just
15 of the' largest NEC-TV sta-
tions, delivering about 5,252,000
people, (2) Same 22G will buy a
two-color full page ad in “Life,”
delivering 5,747,000 people, (3)
Ditto 22G will buy a four-color
half-page in 19 of the Metro Sun-
day supplement papers, delivering
1,316,000 people, and (4) same
22G will buy nighttime half-hour
on the full NBC radio web and
deliver 7,794,000 people. Point
here is that the radic network sells
itself as the number one adver-

tising buy, but flatfootedly states |
that Metro Sundav supplement |

and “Life" are better buys than
TV, at least on the basis of num-
ber of people delivered.
Similarly the presentation in
an “out of every 25 passers by" sec-
tion points up the fact that not only
NBC radio, but Mutual, Coalum-
bia Broadcasting System and the
American Broadcasting Compa
radic webs catch more out of eac
25 passers-by than does NBC tele-

vision. Out of every 25 passers-| -

by, says the pitch, 4 read “Life"
magazine; T read the Metro Sun-
day supplements; 8 watch NBC
television. Against these 8, which
watch NBC video, the radio sister
web points out, 12 people out of
the 25 listen to Mutual: 14 listen
to ABC: 17 listen to CEE and 19
listen to NBC radio.

Further tear-down of TV (NBC

SHARPE DEAL

Dickers for-

Several New
Video Deals

NEW YORK, Oct. 6.—Packapger
Don Sharpe this week came into
town to finalize two deals and
to spur negotiations for several
of his other properties. Sharpe

and otherwise) as competition is
found in the NBC radio pitch with
the emphasis laid on the fact that
25 per cent of all television sets
are in just two markets, and that
half of all video receivers are in
Jjust seven markets. The presen-
tation further stresses that, even
in TV markets there are more
homes with radios only, than there
are homes with both radio and
television sets.

Jones Agency
Loses 2 Accounts

NEW YORK, Oct. 6.—Two ac-
counts of the Duane Jones Agency
tRis week made other advertising
affiliations. The Biow Agency got
the Hudson Paper Napkin account,
and the J. T. Bonomo Enmpany
moved to the Weintraub Agency.

Hudson Paper Napkins current-
'y sponsors “Bride and Groom"
over the Columbia Broadcasting
| System’s TV network; Bonomo
was on TV locally,

In all respects, the presentation
is one of the hardest hitting, sales
packed pitches ever set up by radio.
It runs 31 minutes, and features
pro announcers like Ed Herlihy,
(George Hicks, Ray Barrett and
Ken Reprieff, as well as virtually
every name performer on the NBC
radio network (Martin and Lewis,
Bill Cargan, ete.), plus NBC radio’s
own toppers, notably veepee and
general sales manager Jack Her-
bert.

It also outlines on a dollars-
and-cents basis one-time buys
{(“Big Show™), tandem deals, etc.,
which the web has been pitching
even more aggressively. Presen-
tation was tossed at the trade press
Thursday (4) by exec wveepee
Charles Denny.

It was dreamed up by ad and
promotion manager Jack Evans
and produced by sales promotion
supervisor Hank Shepard, assisted
by Bob Hitchens., Directed by
Jack Cleary, the show has special
music composed by Bernard
Green, art by Walt Van Bellen,
film prnductmn by Ed Antonioli,
and graphic art by Phil Hirsch.
Program and documentary se-
quences were written by Howard
Merrill.

CHI INDIVIDUALISTS

CHICAGO, Oct, 6. — Chicago
has great individualism in its
video viewing, the Videodex
study for Eepiemher shows. Stop-
ette's “What's My Line?” was the
top rated show here during the
week surveyed. And D. Connors’
late evening weather reports over
WNBQ -ranked among the top 10
four days out of the week. It
wasn't on the other three, having
been shoved out by the San Fran-
cisco peace conference Wednes-
day (5) and Friday (7).

Columbia Broadcasting System
shows had a slight edge over the
National Broadcasting Company
in Chicago. CBS offerings were
in first place four days of the
week, against three for NBC, and
most of the shows that placed
were on CBS.

WGN placed mostly by virtue
of feature films, tho Du Mont’s
“Cavalcade of Stars” and wres-
tling placed also. A complete list
of top 10 shows each day of the
week in September according to
the Videodex September report
follows:

Sunday (9)

will deliver prints of two filmed Videodex
video programs already bought . Rating
by the National Broadcasting| ! Whats My Line, .
Company for syndication. They | , phiee’ ™ Plars :
are the hf,]; -hour mystery, “Dan- | ™ house. NBC 00 WNBQ 30.4
gerous gignment,” featuring | 3. Celebrity Time, ]
Brian Donlevy, and the half-hour | , S05 i owr, 9:00 WBEEB 6.2
Western, "Texas HRanger,” star- CBS . . 7:00 WEEB 24.8
ring Craig Stevens. 5, E“"“ﬁ“ﬂ Phn:.r-lr

The packager is also dickering | &F Tee) 0. ....10:00 WBEB 23.2
with both the Columbia Broad- | ¢ comedy Hour -
casting System and NBC-TV for (Cantor—NBC),.... 1
the TV services of Rosalind Rus- | 3 Gimer Tuinero .. 1145 WBKB 14.0
gell. Miss Russell is willing to do 3. Btars of Tomorrow $:00 WGN &2

3 i 1 ¥ . Weatherman,

8, Tighitime half hour either live |14 Bt ... 10 wnna
with the American Broadcasting Monday (10)
Company to make a half-hour TV | 1. Talent Scouts, CBS. T:30 WBKER 338
dramatic show out of the current | ? L% Video Theatre, _ @ 0 .0
network radio program, "Defense | 1, summer Theater, 3
Attorney,” which stars Mercedes CES . 9:00 WEKEH 1202
McCambridge. She would be| * I::::er::t:[ “r?!ﬁﬂgﬁffi 830 WNBQ 18.1
featured on TV also. 5. Lights Cut, NBC.., 8:00 ENBQ 141

profitable TV Audience exclusive with

WGAL-TV }

-

CHANNEL 4

LANCASTER, PENNA.

Only TV station in— only TV station seen—
in this large, rich Pennsylvania market area.

'Repre:em‘ed by

ROBERT MEEKER ﬂSSﬁCIATES
San Froncisee Chicoge
A STEINMAN STATION

Naw Yaork Los Angeles
Clair . McCollough, Pres.

Mixture of Shows Rate
High for September

Videpdex

Rating
. Motion Plcture

Academy (Bkyliner). %:30 WEN LEA4
7. Weatherman,

D. Connors.......- ‘l'ﬂ'm WNBGQ 14.1
A Horace Heidt, CBS, §:00 WBKE 13.3
8. Crusade in the

Pacifle ..... . B:30 WENR 2.0
10. It's Hews Lo Hl.

CESH .... . B3 WEBEKE 54

Tu:ldﬂ' (4) -
1. Fireside Theatre,

MRO- e B:00 WHNBQ 270
2. Cirele Theatre,

HNEC , . 3:306 WKBG LB
" 'P:I‘t"lildﬂ'il TI'I.IZITJBH

L2 T R ST 2-34 WKRG 22.B
3. Juvenlle Jury, NBC. 7:30 WNBG 2.4
4. Danger, CBS.. 00 WRKB 21.1
5. Buspense, CHS,..., §:30 WBEEB 190
¢ Original Amateur

Hour, NBC......... 5:00- WHBGQ 1849
7. Thentre of

Romance

iEternally Yours)..10:00 WOoN 169
8. * President

Troman, CBS...... 8:36 WEEER 154
g, Wenlhermi.n

D, <CTonnors, d0cad WHBG 153

10. Star of the thnr
CBs | . 168 WBEB 9.4

® The mmhlned nrbmm rating for Presi-
dent Truman, WHNBG and WBKB Is 38.2.

Wednesday 13)
1. Goaifrey & Frlend: =

cBg | . 7:30 WEBEB 38.6
2. Break the Ha.nt

NBC . 0 WHBR 20.3
3. !I'.rn!'t. "l'"h" Theqlu,

NBC . £ . B:0 WHNBG 8.1
4, The ‘i'l"rh I:'E.E- ...... f:30 WHER 17.8
5. Birike It Rich, CBE. #:00 "WBEE 17.3
fi. Pahst Blue Ribibon )

Bonts, CBS......... 3:00 WHEE 17.1
7. Freddy Martin,

NBC casnsas 0230 WKHBGE 132
8. Fﬂ.mng C‘Irr_'le

Thenlre (Corridor

of Mirrorsy........ 0:30 WM 112
9. Feature Film

iBlonde SBavage}.... T:00 wWEGN 10.3
10, Wrestling, ABC.... 8:30 WENR 8.0

Thursday (6)
. Wayne King, NBC.. 5:30 WHNBG 24.8
2. Amos 'n' .H.]'.'I.I:Ij

CEE . . 1:30 WHEB 260
31, Big T-n'ln E'EB . 8230 WHEB 24.8
4. Muartin Kane. NEC. B:d WHBQ 215
5. Racket Squad, CBES, 5:00 WEEB 20.9
6. Meel Corlies

Archer, CBE....... i:060 WEHEE 149
7. Btarlight ".['IJEl.t:re1

CBS . e ) WHBEEB 16.9
B. Wuthermnn_

D, Connors. .cossens 10:00 WHBQ 149
B, ‘I'rusurr Hen in

Actlom, NBC ....... T:30 WHBQ 14.0
10. Blind~ ’ﬂ'lte ABC... B:30 WENR 116

Friday (T}
1, Man Against

Crime, CES.. . T30 WBEER 285.8
2. Cavalcade of ﬂtl.na.

- 9:00 WoH 2a
3. Mama, E'BH ........ T:00 WHHEEB 225
4. Film Firsts, CB8... 8:00 WBEDB 21.0
5. The Big Btory,

NBC Soii. 400 WERBG 0.1
& Aldrich Fum:llr

HBC .iccivvsssnnsas 8230 WHNEG 14.8
T. Courtesy Hour., ... 10:00 WENR 145
B, 'I"l'ents qwumm.

T o | WGoN 137

El?l.]t:ld: p:l'

Bports, MBCO...... g0 WHNBG 137
5. Community Theaire

iLadies Crave

Excliement) .ocawes 10: 00 WGM 126
18, Crime Photog-

rapher, CBS........ §:{ WBEE 1.0

Saturday (8B)
1. Hit Parade, NEC.,, 8:30 WHEBG 3.8
2., Your Bhow of

Bhows, NBC........ 8:p0 WHBQ 2R0
3. Een Murray, CBE.. T:00 WEEE 174
4. All Star ]“"rut..

NBC cessssssss To00 WHBQ 138
5. I:irlnd lequu L1000 WHREQ 168
8 EBongs for Bale,

CBE . .csscscaananss = WEEE R0
8. TV Tren l':n:n ABC., T:00 WENR .77
8 Video Playhouse, ., Jo:d0 WENR 7.8
9, Wrestling, DuM, ... 20 WGHN 48
1. The Show Goal

On, UBS.icsessenss 100 WBEB &8
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EDITORIAL

NBC's

Radi

10 Offensive

For some time now, broadeasting organizations, both on the

network and local station level,

have gone thru the motions of

a technical separation of their radio and television operations.
In a few cases, the intra-company competition between the
AM and TV wings has even become fairly interesting. But the
most dramatic example to date of a parent company’'s radio

division slugging out a compet

itive media, including TV and

that specific parent company’s own TV, is the National Emad-
casting Company-sound-slide film radio presentation “This .
is NBC." (See story in adjoining columns.)

In effect, in at least one phase of the
sectlon,

of every 25 passers-by"

reaches more than 100 per cent

goes so far as to state that more than 100
are reached by CBS radio than by NB

resentation, the “out
NEC radio not only claims it
more people than NBC-TV but
er cent more people
E—T‘U and that both

Mutual and ABC radio reach more people than NBC-TV. Smart
advertising buyers, of course, will listen to the video side, too,
and raise such questions as “impact on people reached,” etc.

Loud & Cocky
But the fact remains that over at NBC the radio guys

have gone on the offensive. They're saying in a big, loud, cocky
voice that radio is the best advertising buy around, not ex-

cepting NBC television.

On the program side, the situation is much similar, with
the NBC radio program veepee, Bud Barry, having stolen a

solid hunk of the thunder to
customed, with

hig "Big Show"

become ac-
European promotion.

whil:h video has

This latest example of radio’s move over to the offensive,
after the too-long period of an almost sickening defensive

stdand, is heartening.

It bodes well for the future of radio and,

indeed, of all advertising media. The stronger and more aggres-
sive the competition all around, the more solidly and rapidly
will all the media develop as great advertising services.

NARBA Off

Till '52 as

Committee Studies Pact

WASHINGTON, Oct. 6.—
The proposed North American
Regional Broadcast Agreement
treaty, which has wide implica-
tions for clear channel stations in
the U. S., is definitely on the
Senate’s hold-over list until next
vear as the result of creation of a
Senate Foreign Relations subcom-
mittee this week to study the pro-
posed pact. The proposed agree-
ment, strongly opposed by the
Clear Channel Broadcasters As-
sociation and most of the leading
farm organizations in the nation,
has been awaiting action in the
Senate Foreign Relations Com-
mittee since last spring. The pact,
opponents have pointed out,
threatens the future of a number
of the nation’s largest stations in
New York and other key metro-
politan cities,

Because of this, Chairman Tom

| Connally (D. Tex'.l LEikhe. Senabe :E}rst(-rn. which for years has been

Foreign Relations Committee, has
been opposed to dellberatmg nnl
the pact until his committee has
cleared the deck of pressing bus-
iness. It was learned that mem-
bers of the newly-created sub-
committee on the NARBA pact
agreed to take the assignment of
studyving the pact only on con-
dition that they be given unlim-
ited time for their deliberations.
This wipes out any lingering pos-
sibility for committee action be-
fore 1952. The new subcommittee,

Hennock Gets

FCC Support,
Seen Winning

WASHINGTON, Oct. 8.—The
Senate Judlmar:,r Committee is
nearing the end of its closed-door
hearings on the nomination of
Commissioner Frieda B. Hennock,
of the Federal Communications
Commission, to a federal judpge-
ship. In two more davs of hear-
ings this week, the committee

heard strong testimony in Miss
Hennock's support. The testi-
mony came from FCC Chairman
Wayne Coy, Vice-Chairman -Paul
A. Walker and Commissioner
Robert F. Jones. Additional sup-
port included testimony from the
FCC bar association.

It was learned that Miss Hen-
nock has informed the committiee
that she has requested appear-
ances from-a number of out-of-
town witnesses whose testimony
will answer objections raised by
opposing witnesses at last week's
closed-door sessions. Also, Miss
Hennock is expected to take the
stand. With congressional lead-
ers shooting for an October 20
adjournment, Committee Chair-
man Pat MeCarran (D., Nev.) has
indicated that he hopes the hear-
ings can be completed next week.
That will leave little time for
floor action, but Miss Hennock's

purterﬂ are convinced that her
p nomination will get
u{miumauun this session.

headed by Senator Theodore F.
Green (D.,R.1.), includes Senators
Bourke B. Hickenlooper (R.Ia.)
and John J. Sparkman (D. Ala.).

BLACK AND WHITE

CBS Evades

Color on Two
Film Series

HOLLYWOOD, Oct. 8.—While
other TV film producers are turn-
ing to color stock with an eye to
hued tele, Columbia Broadcasting

thumping for color TV, is sticking
to black and white production on
its two film series (“Amos 'n’
Andy" and the Lucille Ball-Desi
Arnaz show) and intends to hold
to b. and w. stock on two series
(“Our Miss Brooks" and "“Philip
Marlowe") now in preparation.

CBS Programing Veepee Harry
Ackerman explained the parodox
by stating that color experts have
vet to develop a color film stock
that can equal in quality live col-
creasts. Tests on existing color
films have not passed CBS stand-
ards and web will hold off on
switching to color filming until
decision is reached on preferred
film or new film coating is devel-
oped.

Another major reason why CBS
15 avoiding color film at this time
te the fact that b. and w. dupes of
color negatives do not deliver as
good a pic guality on present day
TV as original b. and w, negatives,
Understood that economics also
enter into the picture, with CBS
as-all producers, avoiding upping
costs with color stock at a time
when budgets are kept to the
bone.

LONG SHOT

6,550-Mile
Trip for
Hour Show

NEW YORK, Oct. 6—For the
first time, TV will bring a piece
of talent 3,000 miles across the
Atlantic Ocean from England for
a one-shot dramatic assignment,
when Pamela Brown stars in
"Susan and God"” on the “Celan-
ese Theater” Oectober 17, 10-11
pm. The grugram i= on the
.ﬁmencan roadeasting Com-
pany's TV network alternate
weeks.

Miss Brown will receive a free
round-trip airplane ticket ip addi-
tion to an unusually high stipend
for her work. The actress was
featured last season on Broadway
in Christopher Fr; s “"The Lady’s
Not for Burning.” It will be her
debut thesping stint in video.
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JUSTICE IN JEOPARDY?

Ford Motor Rep Raps
Public-Hearing Video

DETROIT, Oct. 6. — An all-out
condemnation of televising of
hearings, such as that of the Ke-
fauver Committee, was made
Monday by a spokesman for the
Ford Motor Company at the con-
vention of the International As-
sociation of Industrial Accident
Boards and Commissions at
Greenfield Village in Dearborn.
“I should prefer that millions of
people be denied the benefit, of
televised participation in con-
gressional hearings than that the
processes of justice be jeopardized
or that the essential rights of the
individual be denied,” William
T. Gossett, wvice-president and
general counsel of Ford, said.
His remarks were given special
significance by his reference to
the company’s important position
as a sponsor, noting especially
the Ford sponsorship of the first
United Nations General ﬁ.ssem-
bly broadcasts two wyears ago.

Gossett made out a strong de-

TV UMBRELLA

Rain Won't
Stop Pabst
Fight Sked

NEW YORK, Oct. 6.—Pabst
Beer this week worked out an
arrangement to have a stand-b
ﬁﬁht ready for its October 1
elecast of boxing on the Colum-
bia Broadcasting System's TV
coast-to-coast web so that, in the
event its major bout, in-an out-
door arena, is rained out, it won't
be caught without an umbrella.
Bex Layvne and Ezzard Charles
are due to hammer away at each
other under the skies from Forbe
Field in Pittsburgh on'that date.

Pabst, however, has a Terry
Moore-Ray Barnes match ready
for telecasting from the Olympia
Arena in Detroit in case of rain.
A camera crew will be at each
match. The Barnes-Moore fight
will take place in Detroit regard-
less of whether it is telecast, but
it gives the sponsor insurance.
_ This arrangement would make
it possible for Pabst to telecast
other big outdoor fi hL-s which
the client so far has id
to buy because of the pusslhi‘lity
of inclement weather. Since
Pabst has to make time com-
mitments, were an outdoor bout
to be cancelled the company
would be left with a large facil-
ities bill and no program.

Carter Sale
Bolsters ABC
Sat. TV Sked

NEW YOREK, Oct. 6. — The
early Saturday TV lineup of the
American Broadcasting Company,
which seemed about exploded
when three Weintraub agency
clients canceled out recently, got
another shot in the arm this week
with the sale of the 12:30 to 1

Jn. slot to Carter's.» The deal
ollows last week's pacting of
General Mills for the noon to
12:30 period for the Betty Crocker
variety show.

Two agencies will split billings
for Carter’s: Ted Bates, and Sul-
livan, Stauffer, Colwell and
Bavles. No show has been se-
lected as vet, altho a decision is
expected shortly.

Humphrey Column
Goes Syndicate

HOLLYWOOD, ©Oct. 6. — Hal
HUmphre_v’s radio-TV column ap-
pearing in The Los Angeles Mirror
will be made available to other
new&papors by the Mirror Enter-
prises Svndicate effective Novem-
ber 15.

Humphrey, a former staffer of
The Billboard, has been penning
radio-TV - commentaries in the
Norman Chandler tabloid for more
than a year.” Column marks the
first TV svyndicated newspaper fea-
ture to originate on the Coast. It
'ﬁviﬁabﬂl sold on a thrice-weekly

a

tailed case against televising
court pro ings, citing the tra-
ditional assumption of innocence
of the accused and- “his right to
privacy . . . Sstronger than the
right of the public to be enter-
tained or even instructed. . . .
Something other than justice
could readily take hold of the
imaginations of witnesses, law-
yers, jurors, and even judges."
He brushed aside technical im-
provements, such as elimination
of extra lighting and camera
noise as less important than the
effect of the unseen audience
upon the participants.

Pearson Says
Senator Acfion
Slashes Income

WASHINGTON, Oct. 6.—Col-
umnist Drew Pearson testified
here this week that his income
from his network radio show had
been cut I:-:.r $150,000 a year by an

E!rar_-;-* of Senator
.l'nseph R cCarthy and 10
others to destroy his reputa-
tion. Pearson made the assertion
during pre-trial hearings on his
$5.1Gﬂ,l]l]ﬂ libel and damage suit
against -.:-Carth:,r and e 10
others.

Pearson said hls radio income
dropped after McCarthy allegedly
?wked a fight with him at the

ashionable Sulgrave Club last
December, when MeCarthy in a
Senate spee-ch attacking Pearson
called for a boycott of the com-
mentator’s sponsor. Pearson's
counsel is radio attorney William
Roberts. Radio lawyer Louis
Caldwell is counsel for The
Washington Times-Herald,
which is owned by Chicago
Tribune publisher Robert
McCormick, who is among those
named in the suit.

Fanchon-Marco

Ruled Out of
ABC-Par Case

WASHINGTON, Oct. 6. — Com-
missioner George Sterling of the
Federal Communiecations Commis-
sion, in an initial decision this
week, denied a request by Fanchon
and Marco, Ine,, owners of thea-
ters in St. Louis and California,
to intervene in the proposed
merger of American Broadcasting
Company and Paramount™ Pic-
tures, Inc.

Fanchon and Marco had charged
that the proposed. merger would
subject Hol®Wwood theater owners
to “unlawful" discriminations in
the struggle to secure theater-TV
facilities,

Eckoware Bliys
Part of Sinatra

NEW YORK, Oct. 6.—Eckoware
this. week bought the first 15-
minute segment of the 8-9% p.m.
Tuesday Frank Sinatra show over
the Columbia Broadecasting TV
network. The client is new to
network TV, :

The sale of Sinatra even before
his first -telecast Tuesday (9)
makes the network optimistic
abolit bucking Milton Berle and
the “Texaco Star Theater.” More
than 20 stations have been
cleared already for Sinatra whose
first program from the Coast will
be November 20.

FCC Okays WPIX

Duo-Power Boost

WMGTﬂHl ':'Et. E-.-—WPIE|
New York, was among several
more TV stations granted permis-
sion by the Federal Communica-
tions Commission this week to in-
crease transmitting power.

The FCC approved WPIX's
power hike from wvisual 3.6 kilo-
watts, aural 2.5 kilowatts to visual
| 200 kilowatts, aural 100 kilowatts.

DOUBLE SHOCK
TO JANET KERN

CHICAGO, Oct. 6. — Janet
Kern, TV columnist for The
Herald-American, twitted the
papers this week with the
charge that one of them had
reviewed a TV show before it
was *on the air. She called
it shocking.

The next day Miss Kern
blushed prettily in print and
offered her apologies. She
had read The Billboard's re-
view of the radio “Mr. Dis-
trict Attorney,” and had as-
sumed it was the TV show
which came on the air after
The Billboard's deadline.

Latex Drops
Second Seg

~NEW YORK, Oct. 6.—Interna-

tional Latex Corporation, which
last week dropped the Saturday
morning edition of its “Fashion
Magic"” TV show via the Colum-
bia Broadcasting System, this
week followed thru by axing the
remaining 30 minutés, Tuesdays
3:30 to 4 pm. Foote, Cone and
Belding is the agency.

The sponsor now is reported
looking into the possibility of
buying the sole remaining gquar-
ter hour of “Songs for Sale” via
CBS-TV.

N. Y. TELE SCHOOL DAYS

Education Bd. to Test
Program Over -WPIX

NEW YORK, Oct. 6—The local
Board. of Education this week de-
cided to program a thrice weekly
TV educational program over
WPIX, here, which may be just
the start of an organized plan for
teaching thru the medium. Titled
“The Living Blackboard,” the
show begins Monday (15), 10:15-
10:30 a.m. and will be programed
mguhﬂcﬂ. Mondays, Wednesdays
and Fri g thereafter.

Preaentaﬂnn will be directed
at junior high school and high
school wyoungsters confined to
their homes because of illness.
Subjects to be taught are science,
literature, vocational information
and world events. The program

Telekon to Film
Ads With Music

DETROIT, Oct. 6.—A new firm
called Telekon Films has been
formed by Fred Dayve and Donn
Preston, both Detroit musicians, to
produce film commercials for
video, specializing in the musical
side of the business.

Preston, who was formerly with
the Jam Handy Organization, is
also well known as a musical ar-
ranger.

is to be a supplement to the
school kids' home study. Tests
may be given on the subjects
covered.

The Board of Education is
watching to see how well the
program 1s received by local stu-
dents. Its success undoubtedly
would cue expansion of teaching
on TV here. Edward Stasheff,
veteran TV producer, now work-
ing at the Brooklyn Technical
High School will supervise the
program which will use regular
teachers in the New York City
achool system.

NEW IDEA FOR
WLW-T !NCOME

CINCINNATI, Oct,
WLW-T persﬂnnel were sur-
prised recently when a man
walked into the lobby at Cros-
ley Squhre and asked the re-
ceptlionist for a bus ticket to a
nearby town.

After some explanation it
developed that the man had
seenl all the busses parked out-
aid~ the station which had
brought people to WLW-T
Suows and mistaken the sta-
tion for a bus terminal.
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DOES JUST THAT!

“Television,

www americanradiohistorv com

says the national advertiser, “is af-
fecting AM radio."—Yes, we agree—but, HOW
MUCH?—WHERE?—TO WHAT EXTENT?

In the WLW Merchandiseable Area, WLW, with
television going full blast, delivers advertising im-
pressions at a LOWER cost per thousand than
any other radio station—combination of radio sta-
tions—newspapérs—national magazines—any TV
station or combination of TV stations .
lowest cost per advertising impression in “1/10TH

@ lot of poople — a lot of people OFTENI!
AHD A‘I' LOW cosrm |

OF AMERICA"—virtually the same cost per
thousand in 1946 (before television).

The whole study is completely and graphically

explained in WLW's latest analysis of “1/10TH

OF AMERICA" (WLW's Merchandiseable Area),
entitled “WHAT PRICE PEOPLE?"

Our national offices are currently presenting this
outstanding fact-packed film. If you have not had
a showing, call or write one of our offices, and a
date will be arranged.

. your

(WLW)

THE NATION'S STATION
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RCA Color Tests Stir
Early FCC Plea Spec

WASHINGTON, Oct. 6.—0On the
eve of the Radio Corporation of
America's unfolding of its latest
color TV to the Federal Commu-
nications Commission and other
government viewers here next
weelk, speculation increased over
the possibility that RCA will ad-
vance its timetable for a formal
petition to the FCC to adopt RCA
standards. HCA's heavy newspa-
per promotion for its color in New
York City and the corporation’s
elaborate program for its “unoffi-
cial” demonstrations to govern-
ment viewers here starting
Tuesday (9) have also stepped up
speculation over RCA's plans.

Next week's color shows are re-
garded by the FPCC as strictly un-
official inasmuch as RCA has re-

CLIENT KICKS

Du Mont Show
Not Carried
In Home City

DETROIT, Oct. 6, — Execs of
the Kaiser-Frazer Molor Company
this week were Lhrestening to
move “Ellery Queen” off the Du
Mont Network because the show
is not televised in Detroit, the
home city of the car manufacturer,
Program, now on Thursdays, 9-9:30
p.m., was carried here last season
on WXYZ-TV, an American
Broadcasting Company affiliate,
hut sp far this wyear has been
frozen out. The other two TV sta-
tions here are affiliated Swith the
Columbia Broadcasting System and
the National Broadcasting Com-
pany.

Du Mont has tried to affect a
swap with ABC-TV in return for
carryving some of its shows on iis
Pittsburgh station, WDTV, but
nothing has been worked out. The
Kaiser-Frazer contract with Du
Mont runs until about the end of
the year and if the company does
not get any satisfaction, a renewal
on the web may not be forthcom-

Parson;’ in TV
Bow Via Ciro’s

HOLLYWOOD, Oct. 8.—Louella
Parsons, foresaking radio after
this season for TV, makes her
“first exclusive” tele report from
Ciro’s tonight when she covers
the annual photographers' ball via

1l.ri-:_:'leu:r film cameras. Miss Parsons
this week informed Woedbu

J:ergenﬁ. sponsor, she'll end their
six-year association because she
prefers to switch to the tele

medium. Sponsor did not accept
his first refusal on the movietown
chronicler’s TV talents, preferring
to retain her on AM.

Miss Parzons filed a request for
a release so that her TV filmed
geries could be peddled to other
bankrollers. Thirty-minute pilot
reel was shot last week by Dr,
Ferenz Fodor's Filmeraft Produc-
tions, same film which will lens
her coverage of tonight's photog
ball. Tonight's footage will be
edited down to a half-hour seg.
Tele version of show will be car-
ried by American Broadcasting
Company, which has aired Miss
Parson's radio reporis.

WIBK-TV Sells
Three Shows

DETROIT, Oct. 6.—WJIBK-TV
has sold a package of three dif-
ferent television shows for 13
weeks each to the Mever Jewelry
Company, thru the Luckoff, Way-
burn & Frankel agency. The for-
mat has been purposely given
maximum diversification—news,
sports and drama, to hit as many
different audience groups as pos-
sible. Shows are "Telenews

Weekly” and “This Week ine
Sports,” both International News
Service originations, and the
third is “Strange Adventure,’

Columbia Broadcasting System
syndicated mystery serial.

frained from petitioning for for-
mal demonstrations. RCA’s color
operations are in the category of
field testing. The Washington,
D, C,, field testing was inaugu-
rated a couple of weeks ago under
personal - scrutiny of RCA board
chairman David Sarnoff who
hailed it as a success (The Bill-
board, September 2%). Since then,
several tongressmen have
dropped in for a look-see at the
newest color on invitation from
RCA. No one at the FCC will be
surprised if RCA introduces a for-
mal color petition to the agency
next month or sconer, altho origi-
nally, in the wake of the Supreme
Court’'s upholding of the FCCO's
adoption of the Columbia Broad-
casting System standards, the
RCA move had not been antici-
pated before egrly 1952,

As it did during the New York
field tests, RCA is capitalizing
promotion-wise on the local color
tests. In ads appearing in all of
the newspapers here vesterday (8)
RCA asked TV set owners in the
Washington area to give their re-
action to RCA color broadcasts
when received on black-and-white
on their present sets starting
Tuesday (9). RCA stressed in the
ad that its color system is com-
patible with black-and-white TV.
The corporation declared that an
imncompatible system would mean
an outlay of nearly 1 billion ($1,-
(00,000,000) by present set own-
ers to adapt their sets to receive
even monochrome ﬁittures from
color broadeasts. HCA pictures
appear in monochrome during the
color tests.

AD EXCHANGE

Alternafes
Babbitt, Norge
Swap Plugs

NEW YOREK, Oct. 6.—A method
of achieving regular weekly impact
even with alternate week sponsor-
ship this week was figured out by
two clients, Babbitt and Norge, on
the nighttime Kate Smith Show.
The clients alternate in the last
half hour of the Wednesday 8-9
p.m. program on the National
Broadcasting Company TV web.

They will exchange plugs: one
week two of the three plugs on the
Norge segment will be for its line
of white goods and the third will
be for Babhitt. The next week on
the Babbhbitt segment two of the
three commercials will be for the
maker of the cleanser and the
third for Norge., Chances are if
the system works well, it will be
adopted by many other alternate-
week sponsors.

Gene King to
Paris ECA Job

BOSTON, Oct. 6.—Eugene H.
{Gene) King, program director for
Hub's WCOP since 1947, has ac-
cepted the post of director of ra-
dio in Eurcope for the Economic
Co-operation Administration, and
will leave Boston QOctober 18 for
his new headquarters 1n Paris, it
was announced today,

King, a native of New York,
came to Boston from WOR, New
York, where he was manager of
program operations. A radio vet-
eran of 15 vears, King's work as a
producer and program director
has earned him seven national
awards over a period of years
and, in addition, many commer-
cial credits. He has been active in
the field of public affairs broad-
casting.

WGAR Signs Live
Starlight 3 Show

CLEVELAND, Oct. 6. — Local
Station WGAR this week signed
the Starlight Trio for a daily mu-
sical series, In line with the out-
let's maximum live programing
policy.

T-e 15-minute show, which will
air from 5:30 to 5:45 p.m., features
Tom Armstrong as emsee and
Tommy Terrel on vocals. The trio
includes Norman Knuth, accordion
and organ; Rolland Bohne, Ham-
mond organ and plano; George
Kirker, guitar-bass-trumpet and

novelty vocals.

1up dissolves, fades,

o

POLICE HELP
CAR VIDEOS
IN DETROIT

DETROIT, Oct. §—New in-
centive to put television re-
ceivers in autos was unveiled
!I-‘Innda:.r (1) h:,r WXYZ-TV,

“Melodies 'n" Money,” to
run five nights a week at 5:30
pm. Tie-up was made with
the police department, which
wﬂ] spot five numbers of

“eourteous drivers” during
the day and turn them over
to the station. The numbers
will be shown on the air, and
drivers whp call in ﬂunng the
show, identify their num-
bers, and answer the key
questmn will get the current
jackpot, with the usual con-
solation prlze for losers. Musi-
cal background is furnished
by the Leonard Stanley Trio,
and Gloria Goode, vocalist,

SCHWAB GADGET

Video-Matfics
Cut Time, Cost
On TV Tricks

NEW YORK, Oct. 6. —
producer, Larry schwab and
Joseph Gidding have patented a
new invention, the Video-Matice,
designed to cut down on time
and expense involved in setting
) wipes and
other tricky camera effects for
video commercials. The padget
has already been tested on the
Ted Steele show over WPIX
here, and Schwab is currently
negotiating with " agency exec
Bill Berns for its use by Kenvon
& Eckhardt.

Based on the Houdini mirror
trick, the Video-Matic is a com-
pact 3 by 4 feet box affair with
itwo minature sets inside; sp con-
structed that the camera can pick
up a three-dimensional commer-
cial on one set, then fade or dis-
solve at any speed desired to
another with the flick of a
switch. The system can be
adapted tc any number of dif-
ferent sets, and is also designed
to pick up full-sized set views
via a simple wvariation “on the
mirror gimmick.

Credit to Credits

Schwab says the
which iz particularly good for
credits, cuts down on expenses
by doing away with elaborate
processing on films and eliminat-
ing profit-consuming time delays
on dissolves, etc.
simplicity of the one-man opera-
tion also makes it a good bet for
small-staffed video stations. On
live commercials; its principal
value is that it's practically fool-
proof on follow-thru, since one
camera can follow thru on a
variety of optical effects.

Point of Sale

The Video-Matic was originally
intended for the point-of-sale
display field, and Schwab and
Gidding have already started in
this direction, via a deal with the
Heidi Candy Company here. The
confectionery outfit rents Video-
Matics for window display pur-
poses ut $50 per set a week. The
fee for video use ha% yet to be
set, and Schwab isn't sure if they
will rent or sell outright to
agencies and TV stations.

Meanwhile, Betts & Betts have
contracted to manufacture the
sets, and Schwab plans to use
them on his own video show
“Lights Out” shortly. Engineer
Schwab has also invented a new
merchandising gimmick for bars,
tagged the Drink-a-Meter, which
he has sold to the Old Forrester
liguor outfit.

3d Quarter
Pub Royalties
Set by RCA

NEW YORK, Oct. 8.—RCA Vie-
tor's quarterly m}'ﬂ“j" statement to

publishers, for the period ending |h

Aupgust 31, 1851, is 5 per cent
above the previous guarter, but is
6 per cent below the third guarter
of 1950, -

Other major diskeries have not
yvet sent out third-guarter state-
ments to pubbers.
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WASHINGTON, Oct. 6.—For-
mal adoption of the first TV code
pf fair practices by the National
Association of Radio and Tele-
vigion Broadcasters TV memher-
ship is anticipated at the group's
upceming meeting in Chicago,
October 19. NARTEB officials, in
the wake of a two-day meeting
of the association's code drafters
this week, said they are strongly
hopeful that accord can be
reached in Chicago.

Already whipped into shape is
a tentative draft providing for
decent children's programs, ton-
ing down sex and horror, advanc-
ing “educational and cultural”
programs, decourous treatment of
news and special events and pre-
sentation of controversial issues,
and imposing time and frequency
limitations for spot commercials.
Also proposed in the current draft
is encouragement of religious
programing.

Altho major changes are fig-
ured likely in the present draft
even before the full meeting of
NARTB's members in Chicago
lat this month, the group Is
expected to stick generally to s
original aim to get a voluntary
code of decency in operation so
as to head off further criticism,
particularly from the direction of
FCC and Capitol Hill. NARTE

ment from FCC Chairman Wayne
TV |Coy and Chairman Edwin C.
Johnson of the Senate Interstate
and Foreign Commerce Commit-
tee in the move to set up a vol-
untary code.

Latest prod came this week
from FCC Vice-Chairman Paul
A, Walker who in a New York

MORE GRIEF

Now Hadacol
Is Cited on
Claims in Ads

WASHINGTON, Oct. 6—Mak-
ers of radio-advertised product,
Hadacol, were charged this week
in a Federal Trade Commission
complaint with “false, misleading
and deceptive” advertising of the
vitamin-mineral product as an ef-
fective treatment for curing scores
of ailments and dizseaszes. The
complaint cited the LeBlanc Cot-
ration, Lafavette, La., makers
of Hadacol, as well as Dudley J.
LeBlane, sales manager, and
Richard L. Brown, general man-
ager, and ordered the pair to ap-

ar at a hearing in Lafayvette,

ovember 26.

FTC charged that, contrary to
advertising claims made in news-
papers, radio commercials, and
letters and circulars, Hadacol is
of no value in the treatment of
cancer, tuberculosis, heart trou-
ble, ete. Commission brief stated
that “The dissemination of this
advertising may cause persons
suffering from the described
symptoms or conditions due to one
of the serious ailments listed
above, to delay obtaining proper
treatment, resulting in serious ill-
ness and even death.”

Fuzzy Quality
Seen Deterrent

To Theater-TVY

MIAMI, Oct. 6—Movie theaters
will not begin widespread large
screen television until the recep-
tion is up to the quality of a regu-
lar motion picture,’ declared
Mitchell Wolfson, newly-elegted
president of Theater Owners of
America, co-owner of the Womet-
co chain of theaters in Florida,
and president of WTVJ, local in-
dependent TV station, this week.

Eventually, he added, the

screens of every movie theater in
the nation will show some tele-
vision as part of the entertain-
ment program. He placed special
emphasis on the point that the
theater industry does not propose
to horn in on the free television
which fans see on their sets at
ome.,
Instead, he said, the movies
would present TV "broadcasts of
grand opera, New York stage
shows, sports events and other
forms of entertainment which
might not be available thru any
other channel.

has been given strong encourage- |

=—

TV Code May Go Thru
At NARTB Chi Confab

talk before the National Couneil
of Churches of Christ, praised TV
generally but added: "We must
honestly recognize that much of
what we see and hear on Ameri-
can radio and television has little
cultural, educational or spiritual
value, and some of it is positively
harmful.”

The code committee, headed by
Robert D. Swezey, WDSU-TV,
New Orleans, plans to confer
once more on the eve of the TV
membership meeting in Chicago.

Skelton Show

Preps Use of
Film Inserts

- HOLLYWOOD, Oct. 6. —Film
Inserts will be used in forthcom-
ing zegs of the Red Skelton show,
and if proved successful, canned
portions will be increased to a
possible 50 per cent of the show's
content. For the present. Skelton
will use a two to three-minute
film as integrated commercials in
the show's mid-spot. However, the
comic long has been TV film-con-
scious (show originally was
planned to be filmed) and if in-
serts click, use of film w#l be
gradually extended. Film medium,
Skelton feels, would lend greater
flexibility in achiewving comedy
effects.

Present purpose for the film
inserts is to prove integrated com-
mercials using Skelton. Film’'s
running time will give comic a
chance to switch costumes In
portraying his characters. In-
serts are shot on a [our-a-day
schedule by Ferenz Fodor's Film-
craft Productions. First shows
comic as a laundry hand who
after 15 vears is promoted To tub
No. 1, thanks to the sponsor’s
product. Insert to be used the
following week portrays Skelton
as a football coach whose rugged
team refuses to play for Ilear,
their uniforms will become zoiled.

While such sugar-coated plugs
could be possible via live TV,
Skelton feels the film medium
facilitates Ehanging locale  (he
considers this in itself an advan-
tage) in addition to providing the
costume-changing time. Inserts
start with the next Skelion show.

Skiatron Tests
Get Under Way

HOLLYWOOD, ©Oct. 6—Rear
Admiral Ttrnnth:.r O'Brien (re-
tired), board member of the Skia-
tron Electronic & Television Cor-
poration, told The Billboard that
closed-circult tests of Skiatron's
“Subscriber-Vision” (home box-
office system) are now under way
at New York's WOR-TV and that
before the vear's end station will
petition Federal Communications
Commission for a 90-day test of
the system in the New York area.
Trial run will be similar to the
Zenith Phonevision test made
earlier in Chicago.

O'Brien admitted he will be
huddling with pic execs, but re-
fused to =divulge whether his
present Coast hop is to acquire
pic product to help conduct the
test. He szaid tests will include
some fiim fare, but will also offer
sports and special events. Deal
is now under way, he zaid, for
tie-ing with major charities to
televise charitable events with
coin received from the tests to
go to the respective charities in-
volved.

Italy Promised
4 TV Stations

ROME, Oct. 6—Giuseppe Spa-
taro, Minister of Telecommunica-
tions, has indicated that by 1653
Italy will have four modern tele-
vision stations operating in north-
ern and central Italy. The four
video stations will be located at
Rome," Milan, Monte Penice in
the North and Turin,

At present, the only television
broadcasts in Italy emanate from
the Vatican City and Turin,
where a private group is operat-
ing a small station.
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ASCAP-TV Case
May Hit Court
In Six Weeks

Broadcasters Get
Counsel Assurance
On Per Program

WASHINGTON, Oct. 6. — The |

National Association of Radio and
Television Broadeasters, it was
learned this week, has received a
letter from its New York TV coun-
sel wvoicing assurance that the
battle of telecasters with the
American Society of Composers,
Authors and Publishers over per-
program fees is following an an-
ticipated course to date. The case
is expected to reach a hearing in
federal court in New York City
in about six weeks.

The letter from the New York
law firms, of Paul, Weiss, Rifkind,
Wharton & Garrison and Sprague
and Peck, attorneys for the all-
industry television per-program
committee, explained that ASCAP
has served notice of its intention
to examine before trial a number
of TV broadecast station owners
and other individuals. The TV
legalists explained that this was
one of several requests offered to
the court by ASCAP after a mo-
tion had been filed stating intent
to request the court to mnd:fy the
revised consent decree in ASCAP's
anti-trust proceedings.

The letter explained

ASCAP also asked the court to| Wl i1l

fix an interim fee pending de-|
cision as to a permanent reason-|
able fee and asked to be allowed,
in setting per program rates, “to
consider iIncome received by
broadcasters and telecasters from
spol announcements adjacent to
programs containing ASCAP mu-
sie.

Also the licensing society asked
that it be allowed to refuse per-
rogram licenses (o any station
aving a license with Broadcast
Music, Ine.

MGM Records
“Quo Vadis”
Sound Track

NEW YORK, Oct. 6—MGM
Records, which has enjoyved emi-
nent success with its soundtrack
albums from the parent com-

any's musical movies, will take
its first fling at marketing sound-
track recordings of background
music with the release of a pack-
age of Miklos Rosza's writings for
the MGM super-colossal §$7,000,-
000 job, “Quo Vadis.” Rosza con-
ducted the orchestra for the film
and album. Album covers eight
10-inch 78 sides and will be is-
sued in three speeds. Album will
be used for tie-in promotions on
the flick in connection with its
simultaneous test road showings
at the Astor and Capitol Theaters
opening November 15.

U-l Stock May
Go fo Decca

NEW YOREK, Oct. 6.—Negotia-
tions WhEl"'EhF Decca Records
would a-:-q[mre 125,000 shares of
Universal nternational were said
to be continuing this week by a
spokesman for the film company.
The deal, if concluded, would en-
tail transfer of the hu‘ldmgs of
William Goetz and Leo Spitz, op-
erating heads of Universal. The

{Continued on page 36)

Sam Wigler
Now Pubber

° NEW YORK, Oct. 6.—Sam
Wigler, veteran of 30 vears' ex-
perience &8 a music man, ankled
his post as professional manager
for George Simon's firms this
week to set up a partnership with
Otis Pollard. The new firm will
be called Pollmoor Music. Pollard
is a former singer and manage-

{Continued on page 36)

PLUS 4 OF 7
ON ‘HIT PARADE’

4

NEW YOREK, Oct. 6.—The
adjacent story details the
showing of Broadecast Music,
Inc., tunes on The Billboard's
“Honor Roll of Hits." On the
AM and TV “Hit Parade,” re-
spectively, Thursday night (4)
and tonight, BMI landed four
of the seven tunes, including
the top three places. No. 1
was “Because of You': No. 2,
*“I Get Ideas™; 3, “Come On-
A My House." "Cold, Cold
Heart” was in seventh spot,
About 18 months ago, BMI
landed four tunes on “Hit
Parade,” but never before that
did the licensing agency grab

the top three spots. Tunes
that time were “Jealous
Heart,” *“Chattanoogie Shoe
Shine - "Rag Mop" and

"“You're Breaking My Heart."

Xmas Campaign
Set by Decca

NEW YORK. Oct. 6. — Decea
Records is embarking on its an-
nual Christmas merchandising
and promotion program next
week., The program is pegged for
exploitation at the retailer level.
It will involve elaborate floor and
special tie-in mats. The promo-
counter displays, hangers and
tion will encompass, as well, a
drive in behalf of the diskery's

that | general catalog. Special emphas:s

be placed on the diskery's
“Lone Ranger” package, a Guy

| Lombardo album, a Gold Label

longhair, package and a Fred
Waring package.

BY NUMBERS: 1, 2,

3,6 AND 9

BMI Cops Five of Ten Top Spots

On Billboard’s

® Confinued from page 1

Honor Roll of Hits

“Roving Kind™
positions. During the months of
February thru June, “Goodnight
Irene"” and “On Top of Old Smoky"
scored solidly.

achieved high|pubbery of Howard S. Richmond

or its affiliated catalogs. Folkways

It was noted that,| Kind.”
with the exception of “Tennessee|

catalog, for instance, includes
“Irene,” “Smoky” and “Roving
As the Honor Roll has been

Waltz" an Acuff-Rose copyright, | running lately, there are usually

the remaining tunes come from the!
represented. Since 1949, however,

Harry Santly
To Bourne as
Pro Manager

NEW YORK, Oeclt. 6. — Harry
Santly this week was appointed
professional manager of Bourne,
Inc. His appeintment follows the
naming of Jerry Johnson to the
professional managership of ABC
Music, Bourne affiliate.

According to Sol Bourne, head
of the firms, the two pubberies
will be run as distinet entities,
altho for the present both are lev-
eling on “Unforgettable,” waxed
by Nat Cole and others. Ben Born-
stein continues in charge of stand-
ard activities, Eddie Shaw as Coast
rep for both firms. There are also
traveling reps for the New Eng-
land and Midwest areas.

Joe Santly, Harry's father, will
continue to operate Sanson DMusie,
in which Harry had been a partner
until he came over to the Bourne
post.

"We Want Music,”

Educators

Yell

Conference Seeks More, Better Items:
Diskeries Claim Repertories Adequate

® Continued from page [

speeds especially for the educators.
In the event the educators wanted
single selections—as many stated—
they were told to avail themselves
of 45 plavers.

With regard to repertoire, the
diskery men pointed out that never
before has there existed so exten-
sive a repertoire in all ecategories—
ineluding educational. Educators
were advised that an examination
of current repertoire would prove
fruitful, and that some disks re-
quested by the teachers were sell-
ing as low as 430 per year. Disk-
eries were adamant that they
would not manufacture disks
which would not make money.
However, :eps of teachers were
told to draw up a listing of what
they considered suitable material
and the diskeries would manufac-
ture whatever items they deemed
worth while.

. Mare Tot Stuff
Under the elassification of Cur-

rent Schooal Music Needs, educa-
tors stated they needed recordings
appropriate for children, including
new and appealing small master-
pieces of music literature, instead
of adaptations or transcriptions,
They also pointed to & need for
re-recordings of old disks not
available at present. Also stressed
was a need for new vecordings of
new contemporary material on all
levels, primary school thru college.

The abrupt discontinuance of
records makes it difficult to plan
long range teaching programs, it
was claimed. Another beef cen-
tered around the teachers' need for
single manual recordings. The
price of albums was prohibitive, it
was stated.

Diskeries stated they were work-
ing on improving the cataloging
of educational material, but held
their ground on most points, claim-
ing that repertoire was the best
in history; that they could not
dump the philosophy of commer-
elalism; but that co-operation with
educators, along the levels out-
lined, would be maintained.

Among diskery people present|

were George Marek and Betty
Martin. RCA Victor: Frank Luther,
Decca; Ben Deutschman and David
Hall, Mercury; Bill Simon and
Mariona Mandell, of Children's
Record Guild, and others.

no more than three BMI songs

there have been few weeks without
BMI representation.

The BMI foothold on the pop
lists has stirred up quite-a bit of
Lindy's speculation. The Stem
second-pguessers feel that the strong
BMI showing with songs of a legit
nature provides firm evidence that
the EMI publishers can hustle and
promote in the same league with

Christmas Drive
Is Launched on

Columbia Disks

NEW YOREK, Oct. 6.—Columbia
Records this week launched a
three-r onth national magazine
advertising campaign for its Mas-
terworks and selected Christmas
merchandise. The schedule in-
cludes a series of double-truck
spreads in Time, Newsweek, New
Yorker, Atlantic Monthly and
Harper's. According to Albert B.
Earl, advertising manager for Co-
lumbia, the campaign is beamed
at a select readership, with the
total circulation reﬂthed exceed-
ing 45,000,000.

In addition to the copy and the
illustrations, which are photo-
graphs of recording sessions and
singers in various roles from the
recorded operas being merchan-
dised, the ad contains a coupon
offering all comers two free 7T-
inch LP records. One is an ex-
cerpt from the Metopera “Pag-
liacei™ waxing, the other a sam-
pling of the new “Porgy and Bess"
recordin

Colu

%m dealers are being
provided with easel displays
showing the complete three-
month schedule and reprints of
the ads. The agency is MeCann-
Erickson.

Marks Pubbery Files
Test Suit Vs. Capitol

Precedental Case Hinges on Question
Of Pre-1909 Mechanical Royalty Law

NEW YORK, Oct. 6.—The E. B.
Marks music publishing firm this
week took the rare step of bring-
ing to court a dispute with a
major diskery when it filed suit
against Capitol Records in South-
ern District Court here this week.

The issue is whether mechani-
cal royalties are payable for the
Les Paul disking of “In the Good
Old Summertime,” a pre-1909
copyright. The outcome of this
case is expected to be preceden-
tal, since the question of mechan-
ical rovalties for pre-1%09 tunes
has never been definitively
decided (The Billboard, Sep-
tember 15).

According two the complaint,
filed by Abeles and Bernstein, the
song was written in 1902 by
George Evans and Ren Shields
and assigned to the Howley, Hav-
iland & Dresser pubbery in
1902. Both writers died before
the first renewal period. E. B.
Marks obtained the renewal
rights in 1930 from their widows;
The complaint refers to Capitol's
failure to pay royalties as “in-
fringing the renewal copyvright.”
The Billboard story of Septem-
ber 15 indicated that one of the
chief bases for action would be
the contention that the renewal
creates a new mechanical right,
regardless of whether the tune
was originally copyrighted before
the 1909 law, which established

i WWW americanradiohistorv com

the 2-cent rate and the non-
exclusive recording feature.

The action asks an injunction
against further distribution of the
record, - the yielding up of the
masters, an accounting of profits,
damages and costs.

top ASCAP pubbers, particularly
in view of the key position radie
deejays play in the current pat-
terns of exploitation,

ASCAP-ers See
Peak Earnings
Last 4 Months

NY Wing Estimates
3d Quarter Loot
Close to 3 Mil

HOLLYWOOD, Oct. 8. — Last
four months of the wyear are ex-
pected to boost American Society
of Composers, Authors and Pub-
lisher earnings for 1951 to well
over $10,000,000, last year's record
total revenue, From January l-
September 1 ASCAT took in $9,-
318,643 for its rovalty fund, it was
revealed this week at the Society's
semi-annual conclave at the Bev-
erly Hills Hotel. Of the 500 Coast
members, 360 attended.

Confab, described as “relatively
calm,"” was attended by the So=
ciety’s top brass and marred only
by the untimely death of fellow-
member Frank Grey (see other
story). Honorary Prexy Gene
Buck told the gathering that there
are approximately 2,304 ASCAP

(Continued on_page 36)

Thompson Ork

Dates Looming
Large in N. W.

HOLLYWOOD, Oct. 6. — En-
trance of Dary] Thompson as
band buver on the Coast and in
Canada has virtually opened the
Northwest territory to sock ork
routing. Thompson, rexy of
Western Amusements, Ltd, Van-
couver, B. C., is now buying a
minimum of 14 dates in that area
and working closely with Van
Tonkins, who also takes his own
bookings. Tonkins promotes all
Thompson's one-nighters. As
Thompson's plans to extend op-
erations into other Western States
gell, the Northwest area looms as
a lucrative one.

In former days,

bands could

secure locations only in key
MNorthwest cities like Seattle,
Portland, Vancouver, B. C., and

Spokane. The time to be had,
however, didn't make up enough
dates for a complete tour. In most
instances, promoters hesitated
upon booking too many orks, as in
the case of a poér draw, promot-

(Continued on page 36)

Mercury Preps Fall,
Winter Record Push

CHICAGO, Oct. 6. — Mercury
Records here his week took a
series of important steps to
strengthen itself internally for
thﬂ forthcoming fall-winter rec-

ush. Biggest deal worked
uut v Art Talmadge, exec v.p.
in charge of a.&r., involves tak-
ing over the entire catalog of
Sittin® In, the New York r.&b.
diskery, along with 1ts owner,
Bobby Shad, who will act as
Merc's new r.&b. chief.

Shad brings into Mercury over
200 masters, about 60 of which
have never been released before.
Mere, which has had trouble get-
ting an r.&b. catalog together,
except for singer Dinah Wash-
ington, who has scored consist-
ently, i1s giving Shad a free hand,
with a heavy budget set up fur
promotion and inking new ar-

tists. Shad will spend much of
his [irst six months with the
Chicago firm on the road, cutting
sessions and contacting impor-
tant r.&b., sources among d.j.'s,
juke ops and retailers. Shad
already has worked out artists’
pacts with Memphis Slim, for-
merly with Miracle and Premium,

and has worked out a new pact
with Big Bill Broonzy.

In order to give Talmadge more
time to spend in artists' relations
and promotion, Nook Schrier,
veteran arranger for bands like
Tiny Hill and Eddy Howard, has
been inked as Midwest musical
director. Working with Talmadge,
Schreier will schedule sessions,
select studio musickers and work
out arrangements for sessions.
Merc has inked a slew of Midwest

(Continued on page 36)
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Tunes P.D. Here, Tied Up
Abroad, Create Headaches

By JERRY WEXLER

NEW YORK, Oct. 6.—Because
of the disparity between Ameri-
can and European copyright laws,
many of the foreign tunes picked
up by American publishers for
adaptation are in the public do-
main in this country and pro-
tected abroad—a situation often
fraught with unsuspected com-

lications. :
; When an American pubber
finds such a European melody,
his first thought might be that it
is his, rovalty-free, and that he
will have to pay royalties only
to the writer of the English lyric.
However, two important consid-
erations then crop up. First, such
tunes are invariably copyright in
Canada by the European owner,
and since virtually every Ameri-
can network broadeast includes
at least one Canadian outlet, it
becomes almost impossible to
clear the American version for
network shots, Second, film
synch rights in the new version
usually are worthless, since any

IRONIC FATE
Grey Passes

As ASCAP

Honors Dead

HOLLYWOOD, Oct. 6—It was
a case of “the show must go on”
Wednesday (3) at the semi-annual
meet of American Society of Com-
posers, Authors and Publishers.
Conclave, at which the assemblage
heard an exec committee report,
want on for over four hours be-
fore it was learned by the gath-
ered crowd that a member, Frank
H. Crev, had died in the lobby
of the Beverly Hills Hotel, where
the confab was held.

As the dinner-meeting got
under way ASCAP Coast Lialson
Wolfe Gilbert was called outside
and informed that Grey had passed
away. Returning to the room, Gil-
bert confided in Sigmund Rom-
berg and the pair decided to keep
the news until the meeting was
concluded to spare several mem-
bers from shock.

Grey, 68, had been an ASCAP
member since 1921 and cleffed over
100 overtures and piano works in
addition to “Sue Dear” and “Mati-
nee (Girl” musicals.

Ironic touch is that while the
gathering took one minute of si-
lence in reverence to departed
members, Grey was dying outside
the room.

MGM Records
Five Artists;
Maps 5 More

HOLLYWOOD, Oct. 6. — MGM
Records is in the midst of one of
its busiest recording periods. Coast
. exec Jesse Kave completed disk-
ing sessions with five artists and
is working on immediate dates
with an additional five. DBesides
the recording whirls, Kaye is pro-
cessing five upcoming Metro mu-
sicals for possible album fare.

Slated to slice sides are Billy

Eckstine, Monica Lewis, George
Shearing, Lionel Hampton and
tyro warbler Victor Marchese.

Label recently etched David Rose,
Debbie Reynolds, Bob Wills, Caro-
lina Cotton and Cindy Walker.

{Conlinued on page J36)

Haynes Preps
450 Miller E.T.'s

HOLLYWOQOD, Oct. 6. — Don
Haynes, Glenn Miller's manager
for many years, has formed Miller
Transcriptions, Inc., and is pack-
aging 450 15-minute transcriptions
made by the late orkster on his
various air shows. Processing of
audition platters will be concluded
this week and sent to radio stations
for open-end participation. With
Haynes in the corporation are
Phil Brown and Bernie Tabakin,
Price of the package is not yet set.

Of the 450 airchecks, 251 com-
prise full treatment of tunes never
before etched by Miller. An addi-

{(Continued on page 36)

Hollywood producer who buys a
tune wants assurance that it is
free and clear for the entire
world.

No Foreign Income

There is a third, more obvious
drawback involved: the adapted
tunes may not be performed or
sold outside the United S5tates,
and a good chunk of income 1s
thereby lost.

Foreign publishers have been
learning these ins and outs and
have been insisting on hefty par-
ticipation in American adapta-
tions of their tunes. f course,
when these tunes are in the
public domain here, anybody
may do with the number what he
pleases without reference to the
European publisher—but then he
can't get network shots, synch
pavments, or foreign income.

United States copyrights law
affords 28 years of protection
plus 28 years renewal. Outside
the United States, protection ex-
tends during the life of the com-
poser plus a number of years,
usually 50. Hence most of the
situations whereby songs are free
and clear here but protected
abroad.

Mavpole Musie, thru its attor-
ney, Harold Orenstein, recently
concluded a deal with Boosey
and Hawkes and the estate of
Sergei Rachmaninoff which could
establish the pattern for future

cases. The tune involved is “If
You've Forgotten Me,"” a pop ad-
aptation of a theme from Rach-

maninoff’s Second Symphony—
p.d. here, protected elsewhere.

B & H Terms

Terms give Boosey and Hawkes
the right to copyright the work
in their own name for the rest
of the world. The tune is copy-
right under Maypole Music in the
United States. There will be a
mutual exchange of royalties.
However, Boosey and Hawkes
have the right to make all
picture synch deals, including
American flicks.
synch income goes to Maypole.
An additional proviso gives May-
pole every right in Canada that
usually accompanies copyright
ownership, with the difference
that Boosey and Hawkes does
own the Canadian copright.

The pact, thus, is a series of
compromises whereby the high-
light rights and interests are
cross-arranged between the orig-
inal and the new publisher to the
best advantage of each.

Because the principals have
failed to outline some such ar-
rangement before the release of
the song, quite a few recent pop
tunes of European origin have
occasioned, if not serious loss of
income, at least considerable an-

{(Continued on page J6)

One-third of |

Cole-Vaughan-Duke
Package Wows ‘Em

Start Dull in Boston, Then Grosses
Zoom Even in Dates Following JATP

@ Continued {from page |

has proved one of the hottest
grossers that has played this ter-
ritory in quite a while.

The package followed "Jazz at
the Philharmonic” in almost all
of its dates. which 15 considered
quite a tough obstacle on any pop
concert route in view of JATP's
powerful gate attraction each
vear. JATP, incidentally, cleaned
up on its Eastern trek, playing 13
sell-outs in 14 concerts. JATP
fipures were not available at
press time.

The Cole - Vaughan - Ellington
package, designed for arenas and
auditoriums, runs a. nut of about
$24.000 per week, thus requiring
tremendous grosses for both pro-
moter and entertainer to come
out on the jaunt. Originally, the
tour was booked for three weeks
as a test of its potency, with
future dates pencilled in but sub-
ject to cancellation.

The box office comeback, after
its Boston beating, provided the
go-ahead for a full booking run
on the package. It now is being
set up into the late part of No-
vember and will grﬂbablr run
thru the South and part of the
Midwest, but will not go West of
the Rockies.

Carnegie High

ackage set an all-time
money ﬁigh for Carnegie Hall on
September 28. Running two
shows, and with Fire Department
permission for 100 standees each

The

show, the package netted about
$17.000 for its efforts for the
night. The anticipated high for

the tour is expected to be hit on
Sunday (7) when the troupe trav-
els to Montreal to play The
Forum, a 15,000-seat house, twice
in the day. The house already
reports an advance of $14,000.
The grosses, after taxes, follow:
Boston Garden, September 21-22-
23, $18,000; Memorial Auditorium,
Worcester, September 24, $8,460;
Rhode Island Auditorium, Provi-
dence, September 25, $10,480; Ar-
mory, Troy, September 26, $5,400;
Mosque Theater, Newark, Sep-
tember 27, $8,620; Carnegie Hall,

Pact J. Green
As Ork Front

NEW YORK, Oct. 6.—Johnny

Green, head of the Metro-
Goldwyn-Mayer movie studio
music department and a com-

poser of considerable stature in
the popular field, will become a
full-fledged recording artist for
the flickery’s disk affiliate, MGM

(Continued on page 36)

New York, two shows, September
28, %17.000; Municipal Auditori-
um, Norfolk, Va. September 23,
two shows, $14,348; Mosgue,
Richmond, WVa., September 30,
two shows, $13,009; Colosseum,
Baltimore, October 1, $8,500;
Arena, Philadelphia, October 2-3,
$18.341: Arena, New Haven, Oc-
tober 4, $7,000.

D. J. RIDE FOR
KOREAN G.1.'S?

HOLLYWOOD, Oct. 6.—
One of this town’s most air-
minded disk jockeys, WMPC's
Johnrly Grant, this week re-
vealed plans to fly to Korea
to tape interviews with GI's
and have them request a song
for their relatives and/or
friends. Grant expectis to get
the nod from Washington and
will make the trek either next
month or in December. Tape
will be played on his after-
noon show, now aired In sev-
eral Midwest cities.

The spieler recently re-
turned from a week-end trip
to the Camal Zone where he
and a dozen other personal-
ities entertained troops, Be-
fore the Korea flight, he will
play a Midwest base and pos-
sibly go back to the Canal
Zaone,

Decca Hypes
DJ Promotions

NEW YOREK, Oct. 6—Decca
Records is continuing its effort to
effectively increase its disk jockey
promotion coverage in the field.
The diskery, which was one of the
late starters in deejay exploita-
tion on a saturation basis, this
week added its fourth field man,
Frank Kurleman, to operate out
of Cincinnati and eover the South
primarily for country disk promo-
tion. Mike Conner, Decca’s ex-
ploitation chief, made appoint-
ment on a visit to the diskery's
Cincy and Nashville branches.
Other Decca deejay field men
work out of New York, Chicago
and Hollywood.

Artie Mogull

Joins Dorsey

NEW YORK, Oct. 6—Artie
Mogull this week was appointed
professional manager for Tommy
Dorsey's music firms, the Dorsey
Brothers and Embassy pubberies.
The firms had been inactive for
several months. Mogull was for-
merly associated with Eddie
Kassner, and has done free-lance
disk promotion and personal
management.

Dorsev leaves for a one-week
trip to Paris Monday (8).

Deejay Miller Blasts
Mail Order Tactics

New York Better Business Bureau Gets
Complaints on Radio Platter Sellers

NEW YOREK, Oct. 6.—An attack
against some of the merchandis-
ing tactics used to sell disk pack-
ages via mail order on radio was

launched this week in Chicago,
when Howard Miller, a top disk
jockey, loosed a seven-minute
blast against the spielers’ sales
pitehes. Miller let go Sunday ]!31}
during his 11:05 p.m. to midnight
show on WIND sponsored by
leading disk dealers. At the same
time, the New York Better Bus-
iness Bureau disclased that it has
been receiving complaints from
buyers of the disk packages. The
BBB has discussed the complaints
with both the package owners,
merchandisers and radio stations

carrying the sales pitches, in
hopes of eliminating further
complaints.

Miller's “open letter” to his

listeners pointed out that some of
the pitches made for the mail
order packages were “misrep-
resentation” because the pitch-
men played records by name art-
ists on majot labels and then
often led listeners to believe they
would get the very same records
in their mail order packages.
Disks are actually close copies of
the hit platters. Gimmicks used
to sell the mail order packages
include such phrases as “How
would vou like to have this hit?"”
and “You get this very same

song.”
BEB Complaint

Jim Spear, exec at the New
York BBEBE, told The Billboard
that complaints were handled by
the organization by writing to the
producers or sellers of the pack-
ages and the radio stations. In
every case, he said, the mﬂ? out-
fits agreed to refund the purchase
price to the complaining customer,
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but further - investigation often
dizelosed that the customer didn't

get back the cost of handling,
postage and cod. charges.
These charges, in one instance,
said Spear, ran to B3 cents on a
“£2.98" package of records.

Stations contacted by the BEHBBE
have explained that it is either
impossible or very difficult to re-
strict the use of hit disks on disk
jockey shows selling the mail
order packages. Stations, how-
ever, have promised to try to
“clean up” the commercial copy
s0 that listeners can clearly un-
derstand what they will get for
their money.

NAMM Sets

'52 Program
At Conference

NEW YORK, Oct. E.—_The
1851-'52 program of the National
Association of Music Merchants
has been planned and ar:twaj;ed
as a result of a two-day meeting
of the NAMM executive commit-
tee held in Chicago. The com-
mittee set dates for the director’s
mid - year meeting, discussed
regional conferences, approved
chairmen for six committees and
organized a new membership
NAMM also tentatively approved
a streamlined schedule for next
vear's convention and trade
show., This action was taken
partly as a result of sug_gestmris
made by exhibitors at this years
Chicago trade show.

Mid-Year Confab

The director's mid-year Fneﬂ-
ing was set by the NAMM's ex-
ecutive committee for February
20 and 21 in New Orleans. A
regional conference will be held
in Atlanta on February 11 and 12,
while Texas members will be
polled on their wishes for a con-
ference in that area. In the fu-
ture, regional conferences will be
set up upon wishes of territorial
groups. .

Chairmen were named as
follows: Oliver H. Ross Jr, ad-
vertising: Earl Campbell, legis-
lative; Thomas J. Holland, mem-

bership; George H. DBeasley,
sales training; Emert 5. Rice,
trade practice; P. Avery,

tuner-technicians, and William N.
Herleman, membership promo-
tion.

The executive committee also

pave tentative apprm:al to a
“etreamlined”  convention pro-
gram for next year. The plan

'was to space business Ssessions

and luncheon meetings so that
attending dealers would have
more time to wvisit exhibitor
booths.

“Flahooley”
Side by Cap

HOLLYWOQOD, Oct. 8 —Capitol
Records, seeking to regain its esti-
mated $20,000 outlay on the ft:]::'lelrl
“Flahooley” Broadway show, 1s
releasing a single side from its
original cast album featuring top-
eelling thrush Yma Sumac. Cap's
£20.000 investment in “Flahooley”
is figured at $10,000 as an advance
on disk royalties and ditto sum in
cost of recording-producing the
original cast album. According to
Cap Artist-Repertoire Veepee
Alan Livingston, “Flahooley” al-
bum sales have given the diskery
some returns on its outlay. Liv-
mmgston expects sales of Sumac
zingle to more than make up for
the investment.

latter to be released is “Birds”
fexpected to be the sales winning
cide), backed by *“‘Nagala’s La-
ment.” Diskerv's original pact
with “Flahooley's"” producers gave
Cap the right to release singles out
of the album in the event the show
folded within 60 days of iis
launching. Multi-registered pipes
of Miss Sumac has been respon-
zible for making her “Voice of the
Xtabay" album tops on the label's
album sellers.

WASHINGTON, Oct. 6.—Mak-
ers of musical instrumenis may
somewhat offset the reduction in
steel, copper and aluminum allo-
tated to them by exercising more
flexibility in the usé of ihese
scarce materials, the National Pro-
duction Authority announced this
week. In a new order, M-47B, to
succeed M-4TA, the NPA permits
manufacturers to shift their pro-
duction for any calendar quarter
from one product to another prod-
uct of the same general groupn.
Materials may be channeled into
the production of items for which
there is the highest demand, the
NPA said.

Now Effective

The new order, effective Oc-
tober 1, continues to prohibit the
use of copper or aluminum for

Production Shifts May
Offset Metals Scarcity

any ornamental or decorative pur-

pase, and forbids the use of greater
guantities or better grades of the
two materials than is necessary
for functional or operational pur-
poses. NPA approval is reguired
when the manufacturer wishes to
use materials allocated for a cer-
tain item to make another product
for which he has no allotment, or
which he has not sold since June
30, 1849,

The NPA has announced that
fourth guarter 1951 llecations to
manufacturers of musical instru-
ments and other consumer durable
goods averaged about 58 per cent
of the carbon steel, 54 per cent of
the copper and 46 per cent of the
aluminum used during either the
last six months of 1949 or the
first six months of 1950.
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KEYS TO SUCCESS

Tannen’s Country Tune
Catalog Rings Big Coin

NEW YORK, Oct. 6.—In an
unobtrusive way, Nal Tannen's
Kevs Music has become the
Northern nerve center for country
musie, with representation for
some 30 country pubberies. Trade-
sters opine that Tannen ships
more music from his headoguar-
ters on West 5d4th Street here, in
the red brick building that houses
Rosalie Allen’s Record Shop, than
some of the gaint catalog firms.

Tannen this week completed
arrangements to act as selling
agency for Ridgeway and Van-
guard, firms in which Pee Wee
King is interested. He also made

"School Opera”
Done by Wilder

And Sundgaard

NEW YORK, Oct. 6 —Schir-
mers has commissioned Amold
Sundgaard and Alec Wilder to
write what the trade calls a
*school opera,” that is, one which
is plavable by amateur groups,
with wvoeal and Instrumental
ranges limated for easy perform-
ability. The work, under the
working title "The Lowland Sea.”
is near completion. Most of the
dialog is to be spoken, with music
for “punctuation.” There are also
a number of set songs.

The commission was inspired
by the success of "Down in the
Valley,” written by Sundgaard
and Kurt Weill. Created for the
same purpose, as a school opera
for amateur performance, the
work is reported to have had
more than 1,000 performances,
with 9,000 complete scores and
16,000 choral parts sold. Most of
the tunes in “Valley™ are public
domain. The songs in “Sea" are
all originals, many of them in
pop tune form, and Schirmer's
may exphoit them pop-wicse,

Except for a few gratis tryv-out
performances by selected groups
to afford the writers to iron out
the bugs, a performance fee will
be charged any group wishing to
put the opera on.

CAPAC Turns
License Vise

TORONTO, Oct, 6,—The Com-
posers, Authors and Publishers
Association of Canada is tighten-
ing up on the licensing of music.
Evidence was completed this
week and judgment reserved in
a8 suit brought by the CAPAC
against the Kiwanis Club, which
operates the Casa Loma, tourist
attraction and site of manv social
functions. CAPAC =zeeks £450 in
copyright fees which it says is due
since the income from the oper-
ation of the castie does not fully
lie within the law which exempts
those organizations whose income
poes {o charitable or educational
PUrposes,

Harold Manning, counsel for
CAPAC, claimed the activities of
the club were not charitable, “but
mercantile.”

The importance of the suit's
oing in favor of CAPAC was
emonstrated recently when there

was a threat to stop all music
being plaved at thd London
Western Fair.

Fair Collections

CAPAC had a Supreme Court
of Canada decision which gave it
the right to collect copyright fees
from fairs, particularly that of
London Western Fair. The fair
opened this fall “without first ob-
taining from us a license to per-
form certain copyvright musie,"”
spid Bill Low, general manager
of CAPAC.

An injunction was then ob-
tained by CAPAC against the fair
which stopped all forms of copy-
right music from being performed
at the fair. The papers were
served on the fair at 8 p.m. on the
second dav, and a few hours later
the whole matter was settled. The

Western Fair was then allowed to,

proceed in its performance of the
music.

Low said that most of the other
Canadian fairs had obtained lie-
enses, and “any that haven't will
be ted to the fullest limit
of the law.”

| Western Musie:

|a similar deal with Martin Block

Music, with Jimmy Wakely, and
15 negotiating for the agency for
a Tennessee Ernie-Cliffie Stone
pubbery.

Among the pubberies for whom
he acts as agent are Frank Musie,
owned by Frank Loesser; Lois,
J. & C. and Armo, affiliates of
King Records:; Glenmore, owned
by Russ Morgan; Gene Autry's
Red Foley's
Grannywhite Music; Joe Dia-
mond’s Forrest Music; 4 Star, a
subsid of 4 Star Records, and
many others. He is also Eastern
representative for Acuff-Rose.
Among the tunes for which Tan-
nen is now handling distribution
of sheet music are “Ceold, Cold
Heart” “I'm Waiting Just For
You," “Slowpoke,” and other
country, and band pop hits.

Az Keys Music, Tannen has a
guaraniee deal with Broadcast

Music, Inc., and the performances
of his own copyri are on a
continuing upbeat. Tannen left|

Bourne, Inc, some three years ago
to establish his own pubbery,
after he became interested in
country music while on the road
for Bourne.

GAC, Johnson
Talk Contract

HOLLYWOOD, Oct. 6—Gen-
eral Artists Corporation is nego-
tiating a five-year contract with
Jay Johnson, ex-Stan Kenton vo-
calist. Singer's initial booking is
Chuck Landis’ Tiffany Club, Fri-
day (12). This is Johnson's second
round of pa's. His first try was
several yearsz back before joining
Kenten, He will also try his hand
at pic work. His club act was put
together by Nick Castle.

Johnson broke in the band busi-
ness with Boyd Raeburn and fol-
lowed with hitches in the Bobby
Sherwood and Tex Beneke orks at
the Tiffany. He'll be backed by
the Irving Ashby Trio and sup-
ported by other acts. Ashby is the
former guitar player with the
King Cole Trio.

Bob Allison, manager for Ken-
ton, June Christy and the Four
Freshmen, is handling Johnson.
Gene Howard Associates will pro-
mote the warbler.

Doye Odell Inks
Intro Disk Pact

HOLLYWOOD, Oct. 6.—Ex-
clusive and Mercury Records
Western warbler Dove Odell ink-
ed a year contract with Intro Rec-
ords, paper calling for a minimum
number of eight sides. Label, a
subsid of Aladdin, has three-
vear options with the singer-
guitarist and will cut an inntial
four sides early next week using
a five-piece pick-up band.

Also contracted by the new
Western diskery were Pete Pyle
of WSM, Nashville and Earl
(Grandpappy} Davis, WBOK, New
Orleans. Intro chief, Fleming
Allen, left Friday (5) for Nash-
ville to record the pair. Diskery's
talent roster includes Tommy
Duncan, Andy Parker and the
Plainsmen, Terrea Lea, Jimmy
Walker, Eddie Hazelwood and
Curly Wiggins,

Allen told The Billboard that
Intro may close its talent ranks
and concentrate on the nine art-
1515 already acquired. It is Allen's
plan to get underway heavy pro-
motion with these artists and
possibly one or two additional
names when the opportunity pre-
sents itself.

Texas U. Drops Mass
Name Band Bookings

AUSTIN, Tex., Oct. 6§.—Local
night club owners and operators
will face less University of Texas
competition this season with the
announcement that there is to be
a curtailment of the bookings by
the Student Union here at the
University of Texas.

In the past the Student Union
has sponsored the local appear-
ance of bands. The group is drop-
ping this, due to the fact it has
lost money because of lack of in-
terest on the part of the student
body to attend the dances.

The only time that any large.
name band is to be brought in
will be on certain specific ocea-
sions when a good gate is assured
the affair.

NO ROOM FOR
BLUE AT WCTU

NEW YORE, Oct. 6.—When
Blue Barron was touring
Georgia a few weeks ago, his
trumpet man and demon rec-
ord exploitation specialist,
Harold (Dracula) Green,
pulled a king-sized faux pas
in Atlanta. As soon as the
band hit Atlanta, Green head-
ed for the nearest radie station
with a package of records un-
der his arm to exercise a little
charm on any available disk
jockeys. His eye caught a
large sign reading *WCTU,"
and he bustled in and asked
the receptionist, a prim, el-
derly lady, who her chief plat-
ter spinner was. “Young man,”
she observed stiffly, “T don't
know where you think vou
are, but this is the Women's
Christian Temperance Union,
Have a leaflet.”

2 Chi Jockeys
Prep Record
Promotion Wk.

Designed as Good
Will Gesture to
Disking Industry

CHICAGO, Oct. 8.~—~Local d.j.'s
Howard Miller, free-lancer, and
Jim Lounsbury, WIND, are setting
plans for a record promotion weelk
which they hope will set a pattern
for similar efforts across the coun-
iry. Wishing to repay the efforts
of all segs of the disk business for
the promotion they've recejved
from the supply of good disks
available to them for their shows,
Miller and Lounsbury have cooked
up a plan to project the week of
November 4-10 as Chicago Record
Week.

_Boys, working with local record
distributors, are planning to stage
a number of events, with the big
show slated for the Aragon Ball-
room November 5. Mercury Hee-
ords has definitelv contributed
Ralph Marterie's 17-piece band for
the evening, while Decca is flving
in Don Cherry. Tentative artists
representing otker labels include
Johnny Desmond, MGM; Hose-
mary Clooney, Columbia; Marga-
ret Whiting, Capitel, with other
labels yet to be heard from.

The evening's dancing and 90-
minute show will be handled by
Bill Polk, ex-GAT one-night
booker now doing free-lance pro-
motion. The show-dance will cost
$1.50 per person and it's expected
to jam the 6000 capacily Karzas
terpery. Loot collected at the
door will go 1o defray promotion
and artist expense, contracted by
the diskeries in bringing the art-
ists in. Lounsbury and Miller are
currently enlisting the aid of fel-
low d.j."'s, juke ops and record re-
tailers in putting over the drive.

TV-PHONO MERCHANDISING

Upward Sales Trend Gives
Hope of Market Stabilization

NEW YORK, Oct. §—TV deal-
ers are beginning to believe there
may be a shortage of merchan-
dise by the end of the vear or
early next vear. After months of
hope, prayver and some activity on
the part of manufacturers and
distributors plugs governmental
edicts, the predictions of a sta-
bilized market and subsequent
shortages are beginning to look
like solid thinking. From coast to
coast retailers are experiencing a
pick-up in sales which many
thought would never come.

Now that sales are definitely
increasing, manufacturer inven-
tories and production are decreas-
ing while the gévernment
continues to siphon off basie
materials at a faster rate; it 1s
beginning to look like the TV
business may even take on the
aspects of a seller’s market. While
a good portion of the sales being
made these days are based on
somewhat eased credit restric-
tions, price and promotions, even
the most conservative retail shops
are selling more sets faster than
they have done at any time this
year. Talk about UHF, color and
other new developments no
longer seems to keep customers
from buying TV sets. In many
guarters it is believed that the
public has heard so much, but
seen so little, of the new develop-

 ments that money for immediate

purchases is loosening up con-
tinuously. ;

Tho TV set sales would, in nor-
mal market times, pick up in the

Hank Williams
Inks Pic Pact

NEW YOREK, Oct. 6.—Hank
Williams, who has been one of
hottest oatune artists on wax the
past two years, signed a five-year
movie deal with MGM pictures,
parent company of the MGM disk
diskery which records him. Wil-
liams is one of the regulars on the
“Grand Ole Opry"” show. Frank
Walker, MGM Records' prexy,
represented the flickery for the
inking of the singer,

Molina-Dega Execs
Trek East to Set
Up Gotham Office

HOLLYWOOD, ©Oct. 6—Bill
MacDonald and attorney Al Pearl-
son were slated to leave for New
York to set up Eastern offices for
the Molina-Dega Agency. It was
not definite whether the pair
would absorb another agencv, go
into partnership with a Gotham-
based outfit or establish a branch
of their own, After January I,
Molina-Dega will be known as
Consolidated Artists Corporation.

If expansion plans are carried
out without difficulty, MacDonald

Sked Four Bands |
For Pasadena Aud |

HOLLYWOOD, Oct. E.—Fnur[
orks are skedded to highlight the
month of October at Pasadena
Civie Auditortum. Bands are J’Ldal
Leecnard, Friday and Saturday|
(5-6); Bob Mohr, Ociober 12-13;
Mark Carter, October 19-20, and]
Bob Keene, October 26-27. Bands|
are reportedly getting scale.
Other events next month in-
clude a Spanish concert, Burton
Holmes {ravelogs, a sacred music
affair and various civie functions.

Burtnn\Teen-Ag'e
Revue for Camps

HOLLYWOQOD, Oct. 6.—A T0-
minute musical, packaged by Al
Burton, this week was p-eted by
Associated PBooking Corporation
and set for the San Diego Naval
Training Center, November 25.
Revue, tagged “Young and Will-
ing,” features a cast of 21 teen-
agers and was bought with an
eve on Army camp dates. It is
being peddled for approximately
$1,000-%1,250.

Highlighted in the musical are
the Adrian Adorables (6), Aura
San Juan, Barbara Luke, Shirley
Barton, Nancy Lee MeCollum,
Professor Lamberti Jr., the
Ramettes, Darlene Paulson, Tony
Lovello and Bobby Crocker’s band.
Shows will be emseed by sither
Burton or Eddie Ryan. Bud Barton
is associate producer.

will huni for talent to boost his
already-solid stable. Inked exclu-
zively are Chucho Martinez, Perez
Prado, Ada Leonard, Lorraine
Cugat, Carlos Molina, Luis Arca-
raz and the Las Tres Diamantes.
The booking agency, which &t
presenl operates from the Coast, is
co-owned by Molina and Mace-
Donald.

Former partner Igor Dega was

bought out recently by the current
OWIers.

Portiand Symphony
Signs Guest Stars

- PORTLAND, Ore., Oct. 6—The
signing of six guest artists for the
1951-'52 Portland Symphony sea-
son, which opens with a concert
here Monday (15), was an-
nounced this week by James
Hart, manager.

Soloists signed were Helen
Traubel, Metropolitan soprano,
October 29; Jan Peerce, Metro-
politan fenor, November 12: Jos-
eph Szigeti, violinist, December
10; Solomon, pianist, January 7;
Maran Anderson, contralte, Feb-
ruary 11, and Rudolph Firkusny,
pianist, March 3.

Conductor James Sample be-
gins his third year with the ork
to open a season comprising abodft
35 concerts. The orchestra has a
budget of $150,000 to be met from
contributions and box office re-
ceipts. Hart said $90,000 would
be raised thru concerts, tours and
subgidies, the remainder thru
contributions.

wwWw americanradiohistorv com

fall of the wyear, the current in-
crease In sales is much betier
than had been expected by most
tradesters. In the meantime, pro-
duction figures for the month of
August showed that the TV in-

dustry had turned out less seis

that month than in any month in
the last year and a hall

Coast Tours

Mapped for
Duke, Satchmo

HOLLYWOOD, Oct. 6.—Coast
and Northwest junkets are bemg
mapped for Duke Ellington and
Lcuis Armstrong to frame their
shedded locations at the OQasis.
Ellington is slated for the jazz
nitery January 14 with Satchmo
preceding on December 18.

Associated Booking Corpora-
tion's initial one-nighter for
Ellington is Pomona (Calif.) Clare-
mont College, January 12 for
£2.500, Present plans are to bring
Ellington thru Canada and down
tc Southern California with Arm-
strong kicking off here and work-
‘ng up thru the Canadian area.
Orksters will be routed via West-
ern Amusements' Coast loop.

ABC this week set Jack Tea-
parden for Metro's “Glory Alley.”
Salchmo i1s already cast in the
film for an acting-tootling role
and this marks the second recent
pic the pair worked together,
other being MGM's “The Strip.”
Teagarden will do thesping as well
as play the trombone.

Patti Page
Pays 4G
To Troupe

NEW YORK, Oct. 6.—Who was
it that said show business Is a
thankless business? Patti Page
upset theorv to the tune of over
$4.000 this week when, in appre-
ciation for their contribution to a
sucecessful five week tour of Loew
theaters in the East, she paid her
troupe a bonus of a full week's
zalary. The event took place on
her closing day at the Loew's
house in Syracuse.

Patti, who bought her accom-
panving show for the trek on
which she got something like
210,000 against a split of the
grosses, had Guy Mitchell (he got
$3.000 per week), comic Jay
Lawrence, the Don Henry Trio
and Mary and Ralph Carnevale, a
dance act. They played Milwau-
kee, Pittsburgh, Providence,
Rochester and Syracuse. Pattn
continuzes her tour with Mitchell
hanging on but with different ac-
companying acts. She's currently
at the Capitol Theater, Washing-
ton, D. C

Decca Acquires
Ayres’ “I'll Wait”

NEW YORK, Oct. 6.—Decca
Records has secured a mas-
ter made by ClfT Ayres of a dit-
iy called “I'll Wait for You" from
the Jubilee diskery, which is op-
erated by Jerry Blaine, The disk-
ing has stirred some noise in this
sector.

In addition to acquiring the mas-
ter, the diskery also made a re-
cording deal with warbler Ayres
The deal was made for Ayres by
Joe Diamond, who represents the
singer.

Melodi Puts Danish
“Kate” Hits Into Album

COPENHAGEN, Oct. 6—The
smash hit scored by the Damsh
version of Cole Porter's “Kiss Me,

1Kate” at the Norrebros Theater,

has resulted in a local record firm,
Melodi, making up an album of
song hits from the show.

Six hit tunes sung by Pzaul
Bundgaard and Hedvig Volmer,
smging leads of the show, with
accompaniments by Bruno Jubel-
sky's orchestra from the Norre-
bros, !ila\re been pressed and placed
on sale.
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as “The Gal'They'd Like to See,”
Cincy AFM Local 1 " by Company C-440 at Camp
Re-Eleds Sidell Prexy . . . ° ® ~ 'Eﬂbﬂ'ﬂ?{ Emgei'hewnrkﬁﬂ in a
actad camp show over the week-end. . ..
Robert L. Sidell was ﬂl Py M u s I c a s r l tte “ Cantor Mose J. Silverman, of Chi-
residst Ufllﬁml- 2 c*:‘,ﬂ‘;’;i, cago, sliced an album of religious
natl - Tuesday  (2), Sidell had songs, “Songs of My People,” for
) . * ex is scori
been asistant to the late Oscar . ] ; | u h of 2 ™ .. Metro
Hild, and succeeded him as prexy | p.t i French Mamed a one week flying trip to Paris. |expanding its capacity of the iﬂiﬂéhﬁéigggiﬂﬂlﬂin oS i
of the 1,300-member union after ... Freddie Schaeffer and an all- | Caribbean Room from 65 to 100\ "o o ™"§r &0 will work with
the latter's death about a year | AMP Pub Diredor . . . girl band will take over the po- |persons and is keeping :

ago, Sidell also is managing di-
rector of the Cindinnati Summer
Grand Opera Association.

Don Weavers Open New
Rustic Ballroom . . .

The Rustic Barn Dance, new
ballroom, has been opened by Mr.
and Mrs. Don Weaver at Harrison,
Mich. The policy will feature
square as well as round dancing,
operating Wednesday, Friday and
Saturday mnights. The Drifting
Troubadours have been booked
for an indefinite engagement at
the new spot.
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Stop—Look-Listen
NAT COLE’'S

New Release”

Capitol 1808

o
ABC MUSIC CORP.

798 Tth Awve Mew York 19, H. Y.

Says

CROSBY

WESTERN MUSIC PUBLISHING CO.
4920 Sunset Blvd, Hollywood 28, Calif.
Mew York 19, N Y. &

1446 W. 54th 5¢.

Richard F. French has been ap-
pointed director of publications
of Associated Music Publishers,
Ine., wholly owned subsidiary of
Broadcast Music Inc., by M. E.
Tompkins, AMP president.

Evans Buys Toronfo
Promenade Shop . . .

Ownership of one of the best
known record music stores in
Toronto, the Promenade Music
Shop, has been transferred to its
manager, L Evans. In the
deal, Gill Low sold out to Evans.

Neww York

Ben Selvin, general manager of
southern Music, is scheduled to
enter Roosevelt Hospital Wednes-
day (10) for minor surgery.

Boston deejay Norm Prescoit
married Elaine Shumrack at Bea-
con House® in Boston Saturda
(6)....RCA's Steve Sholes left
Saturday (6) for two weeks of
country and blues recording in
the South—one week in Nash-
ville, one in Atlanta.... Esoteric
Records has released an LP re-
cording of a “poetic play for
naked dancers” by William But-
ler Yeats, .with music by Lou
Harrison. Title is “The Only Jeal-
ousy of Elmer,” and the recording
stems from an experimental per-
formance at Reed College in Ore-
gon.... Ralph Marterie, in town
visiting the deejays, guested on
the Perry Como TV show
Wednesday (3).... Goddard Lei-
berson, exec wveep at Columbia
Records, left Friday (5) for a two-
week visit to England. .. English
pubber Reg Connelly will be here
in November, and will discuss a
mutual exchange deal with Larry
Spier, who recently set up his
own pubbery.

George Lee, who came to New
York when Bobby Mellin closed
his Hollywood office several
months ago, will return to the
Coast next week to reopen the
branch. Mellin, riding on *It's
No Sin,"” changed his mind about
Coast representation when the Los
Angeles plugs failed to material-
1ze, . . . Ted Brooks, country gui-
tarist who developed on the Bama
label, has been signed to a Decea
deal, and several of his Bama mas-
ters, including “The Hot Guitar,”
were turned over to his Hew wax
masters. . . . Muggsy Spanier will
bring his Dixie erew into Nick’s in
Greenwich Village here for six
weeks, with a two-week option.
He opens October 14, . . . Georoe
Pall, former flack for Frank Dai-

ley’'s Meadowbrook, left the mu-

sic-band business to take a job
as a whiskey salesman in New-
ark, N. J. . . . Arthur "Guitar

| | Boogie™ Smith was in town last

week for a pair of MGM record-
Ing sessions, which were super-
vised by MGM topper, Frank
Walker.

Tim Gayle is handling press and

disk exploitation for Decca artist
Jane Turzy.

Tommy Edwards, whose MGM
diskings of “Morningside of the
Mountain™ and “It's All In The
Grame’ have stirred an interest in
warbler, has been set for several
playdates. Sunday (7) he plaved
the Community Chest Drive
in Buffalo, Monday (&) he opened
at the Hi-Hat nitery, Boston, for
a week. Late in November he
will work a week each at the

| Seville Theater, Montreal, and the

Casino Theater, Toronto.... The
Whipoorwills, vocal group which
worked the Frank Sinatra TV
show and has worked in a pack-
age with comic Ben Blue, will re-
cord with Milton DeLugg for MGM
next week. Same diskery made
gides with the former Johnny
Long wvocal group, The Beach-
combers.... Mr. and Mrs. Tom-
my Dorsey left Monday (8) for

RECORDS
+24658

dium at Frank Dailey’s Meadow-
weeks, sharing 4he bill with Al
Morgar® Ork is from the midwest
and is the first all-girl crew to
show in the East for dance dates
since the Ina Ray Hutton days.

Chicago

Herb Pauley. for years opera-
tor-owner of the Turnpike Casino,
Lincoln, Neb,, has notified book-
ing offices that H. J, Nourse has
leased the operation and is respon-
sible for all dates after October 1.
. . . Francis Conway, veleran one-
night promoter at Sauk City, Wis,,
has leased a ballroom in Madison
for the winter. He intends to
concentrate on Madison, but will
also promote in Sauk City, . . .
Harry James broke bones in his
hand durirf a softball game
plaved at Appleton, Wis, Sep-
tember 18, but he had the hand
bandaged and played the full
one-nighter for Cooney Esler at
Nightingale Ballroom, Kaukana.
Esler reported that James did
right well even if his right mitt
was encased in gauze and ad-
hesive.

Jimmy Martin, local distribber
who handles Sharp disks, has
inked Cathy Cole. nitery single,
to the waxery, and Elaine Rodg-
ers and Danny Parker, local radio
warblers, Sharp has added Su-
preme Distributing, Cincinnati,
and Midwest Distributing, St
Louis and Kansas City. . . . Earl
Glickman has organized a mnew
diskery here, Vocalise Records,
which™ will release foreign lan-
guage material on LF's. First re-
lease is an album of Jewish poetry,
done by Dina Halpern, legit ac-
tress. . . . House and Garden mag
will carry 28 pages of editorial on
music in its December issue. The
National Association of Music
Merchants is wurki?_lg ﬂuﬁe}y] with
the publication on the special mu-
sic promotion. . . . M, R. Winkel-
man, who opened a resort ball-
room at Crystal, Mich., this sum-
mer, intends to work week-end
one-nighters during the winter.

Al Trace, the orkster-songwriter,
is going into personal management
in addition to his other chores. He
is handling Lola Ameche, Mer-
cury thrush. MeConkey Artists,
which books Miss Ameche, is set-
ting her thru the Midwest. She 1=
currently at Towne Room. Mil-
waukee. . . . Don Reid is back on
the bandstand at the Balinese
Room, Galveston, Tex., fq'i'!nwmg
three weeks in the hospital be-
cause of a ruptured appendix. . . .
Bill Bailey., couniry music pro-
moter, together with Ted Browne,
veteran music man, is reactivat-
ing Standard Musie, a BMI a?—
filiate.

Eddie Hubbard, the d.j., will
eontinue in the 10-11 p.m. slot
over WIND, ‘even tho Chester-
field dropped the show when Hub-
bard resigned to go free lance.
Hubbard, who worked the show
for the ciggie sponsor for siX
years, will continue on a partici-
nating sponsorship set-up starting
October 6. Spot is the oldest con-
tinuous d.j. shint, manned bg{ .,?;I:.i
man for a single sponsor, an :
considered a top disk plug. WIND
exeps inked Hubbard to continue
when Chesterfield dropped the
show, . . . Sharon Pease, the mu-
sic paper columnist and piano
teacher, has rn}e:]i_scﬂ a new thir;:;
in-one piano folio on SIX P
ls?agdan?s for Buddy Morris Mu-
sic. . . . The Hyde Park Hotel is

GAC Sets 1-Night
Hilo Hattie Pkag.

HOLLYWOOD, Oct. 6.—General
Artists Corporation has entered a
new field for one-nighter gevenue.
A Hilo Hattle package is skedded
to play a date for the crew of the
USS Valley Forge Wednesday
(10) at Balboa Park Ballroom, San
Diego. GAC has provided talent
for other ship parties, some of
which take place aboard ship.

With Hattie are the Polynesians
(3) and Carlisle and the Beach-
combers ork (13). Ship shindigs
usually shell out between $850-
$1,000. The Valley Forge's budget
for this partieular affair is $1,700,
which also includes refreshments
and rental of the hall

At one time the agency aset
Tony Pastor for a vessel date, but
plang were canceled when the
ship got as far as Honolulu and
was called back to Korea for duty.

=
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broock on October 19 for four|. .

Frances Kincaid as entertainment.
. Pubbers Wes HRose (Acuff-
Rose) and Charley Adams (Ridge-
way) were visitors last week.

Detroit

Martin Kapuge is featured in
four new sides just released by
Zora Records—all Serbian
songs. . . . Rudy Vallee is sched-
uled to open Tuesday 9 at the
Hotel Statler Terrace Room, with
Steve Kisley's orchestra. . . .
Mary Tudor, organist, reopened
Tuesday 2 at Bagozzi's Everjoy
Chop House. . . . The Gotham
Trio moved into Rawson's, Wind-
sor, for a return appearance with
a new dance policy six nights
weekly. . . . Marion Wright. or-
ganist, is new at the Woodward
Avenue Brass Rail.

Hartford, Conn.

The Nick Grossi Trio is provid-
ing music at the Old Cn]ﬂm.r_Rea—
taurant, East Hartford, on Fridays
and Saturdays. . . Buddy De
Sarro’s Trio is playing at Friar's
Restaurant on Thursday, Friday,
and Saturday nights.

Hollywood

Pete Condoli left Don Haynes’
personal management and is con-
sidering turning thesp. . . . Bible-
tone Records’ promotion exec,
Don Becker, in town to plug Ken
Carson’s “The Lord's Been Good
to Me,” and set up record ex-
ploitation. . . . Carl Haverlin here
next week for a National As-
sociation of Radio & Television
Broadcasters conclave. BMI Di-
rector of Station Relationz Glenn
Dolberg arrived Saturday (6) for
the same affair. . . . Kagen Elliot,
High Time Records chirp, selected

ISR Pacts
Yan Kampen

HOLLYWOOD, Oct. 8.—Inter-
national Sacred Recordings this
week pacted Van Kampsen Press,
of Wheaton, Ill., to exclusively
handle its sales in all boock and
Bible houses in this country and
Canada. Van Kampen's minimum
vearly order is in excess of 350,-
000 platters guaranteeing ISR an
annual gross of $150,000. Deal was
set by Robert Van Kampen, com-

Hewitt.
rectly to the houses.

Contract becomes effective im-

ISR sending four. Van Kampen,
who built his org into a million
dollar outfit, is a director with the
Aluminum Company of America
and has other Midwest business
interests,

BMI, Peer File
Glenmere Inn Suit

cast Musie, Inc., and Peer Inter-
national filed suit in New York
Federal Court against the Glen-
mere Inn, Chester, N. Y. for
allegedly infringing on two of
Peer's copyrights by performing
same without a license.

The action, sgeeking an injunc-
tion and damages sustained, asks
not less than $250 for each claim.
Tunes, allegedly performed in Au-
tust, were “Prisionero Del Mar”
and “Tres Palabras.” .

Gordon Burdge Joins
ABC Corp. in Ad Post

HOLLYWOOD, Oct. 6.—Gordon
Burdge, former prexy of ABC
Eagle Record Company and Coast
rep for Majestic Records, is han-
dling advertising and promotion
for ABC Eagle Corporation, a new
local outfit set up to produce tele
sets. Corporation next week will
elect officers and announce fall
sules plans.

Eagle also will engage in the
production of a timer tube for
use in electric clocks. Corpora-
tion has no connections with
Burdge's defunct diskery.

Burdge told The Billboard he
is planning to reactivate his plat-
 tery. However, a Local 47, Ameri-
can Federation of Musicians,
spokesman tays Burdge has not
contracted the union for the is-

suance of a digking license.

folk |

‘up final preparations.
‘Savage took on Charlie Alpert
(as his p.m. , . . Palladium execs

Kathryn Grayson on vocals for
“Lovely to Look At" and coach
other talent for future produc-
| tions. . . . David Rose scored “Just
' This Once” at Metro.

| “The 5000 Fingers of D. T."
will be scored by erick Hol-
lander for the Stanley Kramer
| Company. Music incorporates a
‘conglomeration of rhythms from
| boogie to the waltz. . . . Nine of
the 10 cleffings in WB's “About
Face” were co-penned by Charles
Tobias and Peter DeRose. The
other tune was cleffed by Joel
|an and Paul Smith. . . . Vernon

| Duke-Sammy Cahn combo com-
' pleted “I'll Be Loving You" and

“Who Can Tell? for Warners'
“She's Working Her Way Through
|College.” . . . Denise Darcel cut
| “Mon Cheri” for MGM's "Young
|Man in a Hurry.” Ditty is an
| Earl Brent cleffing. . . . Mario
'Lanza’s next film, "“Because
| You're Mine,” gets underway next

' week. Joe Pasternak is winding
L] L] L Bnh

and praisers gave out close to
' 1,200 passes for Sonny Burke's
opening Tuesday (2).

THIRTY-TWO FEET

and

EIGHT LITTLE TAILS

i

pany topper, and ISH Prexy Paul |
ISR previously sold di-

mediately. Van Kampen sent six|
men info the field for promoetion,!

NEW YORK, Oct. 6.—Broad- |
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EDWARD KASSNER MUSIC (0., Inc.

16159 B'way

{)
New York, N. Y. )

PATTI PAGE

Mercury

LIONEL
HAMPTON

Docca

MABEL SCOTI

Swingtimo
LEON. RENE

PUBLICATIONS

2124 W. 24th 5t
Los -Angeles 18, Calil.
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TANNEN MUSIC, INC.

146 West 54 51, New York 19
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WEEKLY CHECK LIST OF BEST SELLERS
FOR DEALERS, OPERATORS, JOCKEYS

(Bosed on actual sales figureg for week ending October 5th)
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R

* _ + /
I
| x
' 1~ (0LD, COLD HEART MY LIFE'S DESIRE _ .
WHILE WE'RE YOUNG SHANGHAI X )~ ALWAYS LATE 1~ THERE'S NOTHING AS SWEET AS MY BABY
' TONY BEMMETT DORIS DAY MOM AND DAD'S WALTZ g LET'S [I'ﬂ A LITTLE
39449—4.39449 39423—4-39423 LEFTY FRIZZELL CARL SMITH -
I 1 WON'T CRY ANYMORE LLONGING FOR YOU * 20837—4-20837 ; 20796—3-20796—4-20796
BECAUSE OF YOU MARY ROSE 1~ME AND MY BROKEN HEART +~IF YOU'VE GOT THE MONEY
' TONY BENNETT - SAMMY KAYE x LET OLD MOTHER NATURE HAVE HER WAY | LOYE YOU A THOUSAND WAYS
| 39362—4-39362 39499—4-39499 CARL SMITH LEFTY FRIZZELL
I HEY, GOOD LOOKIN KISS ME GOODBYE, LOVE +~BLUE YODEL NO. 6 - s~MY ROUGH AND RUDDY WAYS
JO STAFFORD—FRANKIE LAINE DORIS DAY & TRAVELLIN BLUES LULLABY . YODEL
I 39570—4-39570 39534—A4-39534 LEFTY FRIZZELL LEFTY FRIZZELL
L~BLUE VELVET s~ CASTLE ROCK X ,20842—4.20842 20843 —4-20843
| soumame DEED MIGHT LMY BABTS IS LRE WONEY LOSHINE, SHAVE, SHOWER
TONY BENNETT . WANT T0 BE Y L
I SHEhE A 30527 4.39527 K e npdlidhed WITH YOU ALWAYS lEtI"l“ mm WILL DO
I 1SN L~ALWAYS, ALWAYS ; X 20799—3-20799—4-20799 - 20772—3-20772—4-20772
| KA s TRERE 3K 08 y#IF TEARDROPS WERE PENNIES J=THE WEST VIRGINIA POLKA
3 MR. MOON SUNNY SIDE OF THE MOUNTAIN
39567—4-39561 220 —Mira2300) * CARL SMITH W. LEE—5. COOPER
| »~pown vonper  boJEIEBEL : 20825—4-20825 20861—4-20861
WAY UP IN NORTH CAROLINA ROSE, ROSE, | LOVE YOU +*
I CHAMP BUTLER FRANKIE LAINE
L 39533—4-39533 39367—4-393617 * -
I 1~ WISH 1 WU 1~DEEP NIGHT
| o v s ¥ x
. 305454.39545 -
L WHEN »~MY TRULY, TRULY FAIR x
CHAMP BUTLER w1 * ARNETT COBB TALKIN
| 39546—4-39546 et 6823—4-6823 CHRIS POWELL |
L~(OME ON-A MY HOUSE 4~SWEETHEART OF YESTERDAY ¥ 1~0LD WOMEN BLUES 6818—4-6818
I ROSE OF THE MOUNTAIN Sl WL MY LS. et HEY, LITTLE GIRL :
ROSEMARY CLOONEY . X THE TRENIERS +»YOUR FOOL AGAIN
| 39467—4-39467 wid s m:%‘z—‘* 39512 6826—4-6826 THE SUN SHINES ONCE AGAIN
s~IF TEARDROPS WERE PENNIES i 4~ WHISKEY AND GIN ;
I 'M WAITING JUST FOR YOU WHAT IS A GIRL ¥ TELL THE LADY | SAID GOODBYE i
I ROSEMARY CLOONEY ARTHUR GODFREY JOHNNY RAY 6809—4-6809
. 39535—4-39535 39487—4-39487 &

‘ | ARTIST!
A GREAT | “prcopp;

"TONY ARDEN ...

“ONCE"
“ Coupled with . " no——
NEVER” |~

with Percy Faith and His Orch.
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Disk Jockeys...

‘Ghanks for the
greatest thrill

of our lives 1n
voting us the

“TOP GROUP”

n your

nnual Loll

Gratefully,
eorge Shearing

" fhe Touch of Genius. ...

.IIII" . L

GEORGE
SHEARING
QUINTETTE

Sxclusive MAGM Records

Personal !oinnugar JOHN LEVY Public Relations MIKE HALL
pirection SHAW ARTISTS (ORP. Record Promotion NAT LORMAN
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Popularity Charts

HﬂﬂﬂR Hlll.L UF HITS

geientific tabuilation o vwarious
featirés of The
Oecieber 3, 4 and 5

Lasi
Week

L.

Tr e Mnlh Hrg

The Nat:ons Tap Tunes

THE MONOR ROLL HITE.

la determined by &
popi oty a8 mEEuered By survey
Bazed om reporls  received

The matian's 10-iop (unes,

degress of e2ch song't

Billbpard's Muele Populority Chart

This
Week

1. Becanse of You

Fid By Arihir Hammersiein and Dudley Wilkinson—Published by Broadoast
Music (BMI) +

RECORDS AVAILABLE: L. Baxter, Cap 1493; T. Bennett, Col 393862; Bob
Crochy, Coral 60440; G. De Haven-B. Lombarde, Dec 27&66; J. Desmond, MGM
10947 J. Peerce, WV 10-3426; B, Barber, Mercury 5643; E. Becker-E. Light Ol
Remipgton R-25005: T. Smith, United 104; E. Butterlield, Coral &0OS&1.

ELECTRICAL TRANSCRIPTION LIERARIES: Coccanut Grove Ork, Standsnd:
Chuck Foster, Lang-‘Worth; Viecent Loper, Thesawrus; Mindy Carson, Associaied]
Billy Mills, Simndard.

2. 1 Get Ideas

. By Sanders and Dorcas Cochran—Published By HIll & Range (BMI)

RECORDS AVAILABLE: L. Armstrong, Dec 27720; T. Martin, ¥ 20-41413
Peggy Lee, Capitol 1573%: E, Light Ork, Reminglon R-25003.

ELECTRICAL TRANSCRIPTION LIERARIES: Guy Mitchell, Associated.

3. Cold, Cold Heart

. . By Hapk Williams—Puoblished by Acufi-Rese [BMI)
RECORDS AVAILABLE: T. Bennett, Col 35443 7. Foniane, Mercury 5493;
H. Williams, MGM 10904, Eileen Wilson, Decca 27761; Fonlaine Sisters, V20-4274,

ELECTRICAL TRANSCRIFTION LIBRARIES: Leon Payne, Lang-Worth

4, (It’s No) Sin

. By George Hoven and Chester Shull—Published by Algonquin (BMI)
RECORDS AVAILABLE: Four Aces, Victoria 101; Four Knights, Cap 1B0&;
E. Howard, Mer 5711 A. Prysock, Dec 27769; B Williams=Quariet, MGM 11046;
5. Kaye, Col 39567; A Maorgan, Dec 27794,
ELECTRICAL TRANSCRIPTION LIBRARIES: Dean Hudion, Lang-Wearth

9. Loveliest Night of the Year -

. By Paul Francls Webster and Irving Aaronson—Published by Robbins (ASCAP)
From ihe MGM film “The Greal Caruso”
RECORDS AVAILABLE: A, Biyth, MGM 30352; P. Falth Ork, Cal 39192;
= M. Lanra, ¥ 10-3300; H. O0'Camnell, Cap 1408; A. Shelton, London 937; E
Smith, Dec 27583; F. Waring, Dec 27507 B. Hart, Merit 307; A. Kunz-E. Light
Ork, Remington R-25006,
ELECTRICAL TRANSCRIPTION LIBRARIES: Fred Darlan, Standard; Bill Mills
Ork, Standard: Shep Fields, Lang-Worth; Monlca Lewis, World; Chick Foster.
Lang-Worth

6. Down Yonder

.« o By L. Walf Gilbert—Published by La Salle (ASCAP)

RECORDS AVAILABLE: C. Butler, Col 3953E; H, Carmack, Dec 46382; 1
Fimgers Carr, Cap 1777: L, (Piano Rall) Cook, Abbey 15053: 5. Cooley, Dee
46355 F. Martin, ¥V 20-4267; F. Petty Tria, MGM 11057; Eddie Emith, King
986; C. Watts, Mer 5695; G. Willis, ¥ 21-0420; W. Wolle, Rich-R'-Tone 1022;
Del Wood, Tennessee 775; The Honky Tonks, ¥V 20-4264,

ELECTRICAL TRANSCRIPTION LIBRARIES: Dean Hudson, Lang-Worth,

7. World Is Waiting for the Sunrise

. By Ernest Seltz & Evgene Lockharl

RECORDS AVAILABLE: P. Botkin, Decca 27730; L. Paul-M. Ford, Cap 1748

ELECTRICAL TRANSCRIPTION LIBRARIES: Allan Jones, Lang-Worth: Red
Nichats, Lang-Worth; Bertrand Hirsch, Lafig-Worth; Cote Glee, Lang-Worthg

Jo#  Sodja, Lang-Worth; Manhattan Nighthawks, Thesaurus; Johoy Guarnierd,
Thessurus; Matly Malneck;, Standard.

§. Too Young

. By Sid Lippman mnd Sylvia Dee—Published by Jefferson (ASCAP)

RECORDS AVAILABLE: F. Allison, V 20-4105; P. Andrews, Dec 2756%: T.
Arden, Col 39271: N. (King) Cole, Cap 1449; J. Desmond, MGM 10930; R. Hayes,
Mer 5599; D. Vaughan, Coral 60393; V. Young Drk, Dec 27366; C. Moody,
King 977; L. Arcaraz Ork, W{45151-5480; 5. Jomes, ¥ 20-4209; L. Hope, Alsddin
3103; E. Light Ork, Remington R-25003. .

ELECTRICAL TRANSCRIPTION LIBRARIES: Jerry Gray, Standard; Dick Jurgems
Ork, Associated: Bob Eberly, World; Tony Pastor, Lang-Worthy Gould and Silamo
Lang-Worth

9. Come On-A My House

. By William Sarcyan and Ross Bagdasarian—Published by Duchess (BMI)
RECORDS AVAILABLE: R. Clooney, Col 39467; R Mayes, Mer 5871; K
Armen, Federal 14001; E. Fitrgerald; Dec B1216; B. Keyes-F. Coombs Quintette,
Savoy 793 L. Prima, Rebin Hood 111; K. Starr, Cap 1710; The Three Sum,
V 20-4199; W. Saroyan-R. Bagdagarian, Coral; M. Katz, Cap 1788

ELECTRICAL TRANSCRIPTION LIERARIES: Vincent Loper, Thesaurus.

10. Sweet Violets

« « « By Cy Cohen and Charles Grean—Pulilished by E. H. Morris [ASCAP)

RECORDS AVAILABLE: T, Baker-E, Light Brigade, Remington R-25002; Janetis
Davis, Col 39488; D.-Brew-C. Parman Ork, Mer 5673; D. Shore, ¥ 20-4174; Jans
Turzy, Dec 27668.

(Mo Infermation on electrical tranzcription libraries svailable a5 The Bdliboard
goes to press.)

WARNING — e title “HONOR ROLL OF HITS™ Is @ registered trade-mark and the |isting of

the hits has beem copyrighted by The Billboard.

Use of either may not be made withowt

The Billboards comsent. Simply write or wire Publisher The Billboard, 15648 Broadway, New York,
and permission will be immediately granted.
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DEALERS'
OPERATORS!

DISC JOCKEYS:

Week Ending Hot Sellers based on
OCTOBER 13, 1951 Actual Sales Reports

_Jchmne uy.

rpm  rpm

"ANGRY,” "DON'T TELL HIM WHAT'S HAPPEMED T0 ME" _

MY s s T ek 17196 _H1796
"UNFORGETTABLE,” "MY FIRST AND LAST LOVE"

Nat “King" Cole ..... R B N 1808 __Fi808
"FAT MAN BOOGIE,” ""MY SILENT LOVE" Billy May — —17194__F1194
""HEY, GOOD LOOKIN',"” "COOL, COOL KISSES™

Tennessee Ermie and Helen O°Connell ~......... — 1809 __F1809
"(IT'S NO) SIN," "THE GLORY OF LOVE"

The Feur Knighls . .......cvivivviiesnnnasns —1806__F1806 3 2

Hit Affer Hit and here's More —

“FELLING ME YES, TELLING ME NO,” "DON'T FAM THE

FLAME" Peggy Lee and Mel Torme ............ __1738__F1738

A}
“UNDECIDED,” "JUST A MOMENT MORE" Ray Anthony..._ 1824  F1824 J UST o " E
MORE CHANCE"

"JAZZ ME BLUES"

78 rpm No. 1825 * 45 rpm Mo. F1825

- Fonqiigﬂgﬁ_.

=

E

[

., "THE WORLD IS WAITING FOR THE SUNRISE,”

“WHISPERING”" Les Paul and Mary Ford ...... 1748 _Fi748 e *
e W MARGARET JIMMY
"BECAUSE OF YOU,” "SOMEWHERE, SOMEHOW, SOMEDAY" v:
Les BAXEr .. ooooo o o N __1760__F1760 | m W”?A/ - W MI/
“KISSIN' BUG BOOGIE" “WOMAN IS A FIVE LETTER ' | |y
WORD"” Tennessee Emie ........ocovininns _1T15_FK775 78 rpm MNo. 1816 *« 45 rpm No. F1B14

. — ~ pair up for a smash hit on
"T00 YOUNG,” “THAT'S MY GIRL" Nat “King” Cole....__1449__ F1449 “w . .
r
"DOWN YONDER," "IVORY RAG" Joe “Fingers” Carr. ... {177 HIT1 LET’S LIVE A LITTLE o~ IDON’T WANTTO BE FREE

“HOW HIGH THE MOON,” "WALKIN' AND WHISTLIN

BLUES” Les Paul and Mary Ford ..=........... —1451_F1451 o -
"OKLAHOMA HILLS," “ASK ME! (BECAUSE I'M 50 IN LOVE)" /

Dinning Sisters.and Bob Crosby ............... —_1766__F1766
"JOSEPHINE,” "I WISH | HAD NEVER SEEN SUNSHINE®

les Paul and Mary Ford . .................... —1592_F1592
"(OME ON-A MY HOUSE," “SOUND OFF" Mickey Katz. ... 1788 F1788 A wew snthan Mamasy #ltbum! | 0 B NOW AVAILABLE IN 78 RPM ALBUM
“FOR ALL WE KNOW"' "WHOO-EE LOO-EE-SIANA" ) il . LES PAUL

Voices of Walter Schumann .................. —1593_F1593 ARTH“ R M u R RAY L6 nrw soonns Vol 1
“MAKE BELIEVE LAND,” "I'LL ALWAYS REMEMBER YoOU" : ¥ ™ v e ot ’

Nat "King” Cole ....vvevnerenanesnnnnennn i ITAT_FIT4T FAV“R"'ES - .
, DANCE SEY T e

W T LT OF Tl LY

RHUMBA—CHUY REYES & HIS ORIH. o o S :
FOX TROTS—BILLY MAY & HIS ORCH. st i e ol
I WESTERN & F OLK L___ WALTZES—FRANCIS SCOTT & HIS ORCH. ~ “wwwsscmrows v sucr sow e
. MAMEBO—THE RICO MAMBO ORCH. T BPe W0 SIS TR| = 45 @rw ) QMR = 13570 WP R LTHN O s BFw W0 COT-P9 48D 5510 BPW &0 @08
T8 o= A5 3=
“LOVE THIEF,” "HOW DO YOU FEELY" Hank Thompson. .. 1745_ F1745 =T
“YOU TRIED T0 RUIN MY NAME,” “ASLEED AT THE SWITCH" MT KNG (0LE 0. K, FOR TV fprinion Somer S s
Boots Faye and Idaho Call ..................._ 1172172 Comoe oy v bt | STILL SEE ELISA ' ri v oot o oo
VOGSO ot enn s _1764_F1764 WARGARET WHITING | LET'S LIVE A LITTLE P
“TENNESSEE BLUES,” "ROCK ALL THE BABIES TO SLEEP" aid JINNY WAKELY | ' DON'T WANT TO BE FREE .
TOX RIHEE +ov v e __1783__F1783 o
"GO A LITTLE L