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Radio Stirred By NBC Plan:

Some Love It, Others Angry

Education, Standard Sheet
Music Business in-Big Boom

NEW YORK, Oct. 13.—Educa-
tivnal and standard sheet musie
15 having its best sales splurge in
{eﬂni. according to various pub-
ishers, jobbers and printers who
are closely connected with that
phase of the business. The rea-
sons are various. The fall season,
with schools opening around the
enuniry, always registers an up-
bt in educational sales. But the

Union Dues Up,

Some o 100%

By BILL SMITH

NEW YORK, Oct. 13.—A dues
hike up to 100 per cent will preet
members  of American Guild of
Varipty Artists November 1. The |
murdest hit will be the small ace-|
tors and chorus people. The per-
formers in the upper brackets will
b wvirtually untouched.

New dues scale will be as fol-
lows: Initiation, $100 (present fig-
ure s $50). Chorus initiation will
be $50 (present Ngure. $25). Dues
for chorus will be $24: it's now
$12. All performers earning $500/
or less weekly will pay $36 a year; |

resent ficure is $24. Those work- |
ng for $500 to $P00 will pay $48;:|
oresent bite is $32. Those in the
21000 to $1.999 brackets will pay
$60; current rap is $48. All those
in the 52000 class and over will
pay $100. the same rate currently
in effect.

The major ;}Jlush for this sharp
inerease in the lower brackets
came from Victor Connors, AGVA
national rep, who is virtually the
top man in the union today. Dues
and initiation increase was okaved

(Continued on page 4Q) |

Dallas Fair Off
To Lead on 50

DALLAS, Oct. 13.—Spurred by
perfact fall weather, State Fair of
Texas thru Wednesday (10) was
far nhead of its record-breaking |
1860 run in beth attendance and |
oy

Thursday's. attendance results
wele expected o pare down the
hig lead over last vear because
Dullas Dav, one of the fair's hig-
pest, came this year on Wednes-
day. Last vear it was Thursday.

Uay-by-day altendance compar-
tsons with '50 follows:

1951 1950
Saturday (B)..... 161.256 147,582
sunday (7). ...... 189,175 173,500
Monday (8)...... 47,791 52.6827
Tuesday (9)..... . 52,084 45,368
Wednesday (10)..176,885 47,898
Totals .... ...} 627,191 446,976

Fair opened Saturday FE}_ with
holt Texas weather which broke
(Conginued on page 48)

By PAUL ACKERMAN

current hype in sales is too
marked to be considered just the
normal fall upturn. Rather, it is
apparent that the general educa-
tional and stundard field is show-
ing the effects of long promotion
and effort on the part of various
ETOUpS.

The school systéms, thruout the
country, for example, are adding
mare and, ynore music periods to
the Cuswicyla, Simultaneously,
an inC-asging number of schools
have heen gradually obtaining
Iarger nyusic budpgets, resulting in
larger: o|pyses, more teachers and
grefaler nypchases of sheet musice,
Indivigiyal publishers, sensing the
greale, stability of the educa-
|:h_|1L.i1| and standard field, have
2R utting more merchandising

rersit-iait Infict. the returns

have been so good thita humber
of pop publishers, who have here-
tofore allowed the educational
potential of their catalopgs to lie
dormant, are now moving Lo en-
ter the field strongly. Prime ex-
ample is E. H. (Buddy) Morris,
who has retained Phil Lang, for-
merly with Mills Music, to acti-
vate an educational wing, (See
separate story.)

Another long-range factor in
the educational field has been the
American Music Conference, pro-
motion wing of the National
Association of Music Merchants,
which for years has campaigned

TV Sports Lid
May Be Lifted

NEW YORK, Oct. 13. — Two
separate actions this week
pointed to an end, after this sea-
son, of the “experimental TV
plan" which currently limits tele-
casting of college football games,

These are the Federal govern-
ment's anti-trust action against
the National Professional Football
League, and the decision by major
league baseball clubs to remove
all AM and TV restrictions on
airings in the territories of minor
league clubs,

The latter action was accom-
panied by the two leagues divest-
ing themselves of all power of
negotiation” for broadcasts, these
rights now reverting to the indi-
vidual teams themselves. The
grid loop, on the other hand, in iis
by-laws, prohibits airings in the
territory of any other league team
which is plaving at home or ainng
an awayv-{from-home game with-
out permission of the home club,
visiting clubs and league commis-
s10ner.

Azgistant Atworney General
H. Graham Marison, in filing the
suit, said the action was brought
to clarify the position of AM and
TV with regard to sports, and said
other suits would likely follow
should thls be' successful. Inas-
much gs the NCAA's limited tele-
casting plan never gained actual
approval of the department’s anti-

(Continued on page 6)

for the increased use of musical
mstruments in schools.
Publishers are loathe to give
comparative figures on sales of
educational music, but they have
revedled enough to indicate the
boom is really on. Bill Wiemann,
for instance, of Music Publishers
Holding Corp., states that busi-
ness for the past September was
35 per cent above the same month
last year. Wiemann emphasized
that his figure represents strictly
educational and standard busi-
(Continued on page 13)

TV IN FOR SOME
MONKEY SHINES

NEW YORK, Oct. 13.—In
search of new occupations to
spice up their video roster,
“What's My Line" producers
this week asked The BRBill-
board’s burlesgque editor
Charlie Uno for some tips on
available strip tease talent,
In addition to run-of-the run-
way fan dancers, Uno advised
there are gals who disrobe in
wine, water and oil. For dou-
ble human interest he noted
one fem who features a twin
strip routine with a pet mon-
key. While gal goes thru her
paces, the monk doffs his own
apparel. At least half of this
act, opines Uno, would be
great for television.

AM Radio

Growing

In Spite of Video

Stations Now Number 2,300 While FM
Declines; 500-Watters on Increuse

By BEN ATLAS

WASHINGTON, Oct. 13—
Launching of new AM radio
stations in the nation is quietly
booming ﬂEﬁﬁitE gloomy sooth-
saving that the year 1951 would
witness a decline. The number of
new licensed and operating stand-
ard broadcast stations has been
climbing uninterruptedly since
February at the rate of nearly 10
a maonth. The groundswell has
brought the latest count of li-
censed and operating AM stations
virtually to the 2300-mark {for
the first time in the industry's
history.

At the Federal Communications
Commission, the flow of applica-
tions from AM prospectors shows
no signs of drying up, even tho
interruption-free spectrum space
has long been at a premium, and
most of the new stations have
been squeezing into pint-sized
communities.

The new horizons turning up
in the face of speculation about

CRESCENDO

$150 to 35C
In One Year
Of Warbling

NEW YORK, Oect. 13.—Dollar-
and-cents value of success spiral
scaled by canarvy Rosemarv Cloo-
nev and singer Tony Bennett in
1951 was noted by comedian Jan
Murray this week.

Last vear Murray paid both
performers a flat $150 each, when
they guested on his TV show
“Songs for Sale.” This year he
gigned both warblers up again as
part of a package show for his
Capitol Theater date in Washing-
ton, D, C,, Thursday (138). On the
strength of their cwrrent hit re-
cording artist status, price on
each has sky-rocketed to a weekly
$3,500.

www americanradiohistorv com

TV's“inroads hgye been unspee-
tacular, compared with gains in
the number of gging stations in
previous years, bus the net rise
has been sgignificiang]y steady
Alszo, there have been 'ﬁlrikingi;r.:
fewer deletions this Yaar than
had been generally pre=oiad In
addition, the—=ausiry h&- bhaat
carving out fresh horizons 1o 5
self in  increased wattage 1:_
going stations this year, as well
as finding room for new stations.
In the last three months alone,
(Continued on page 6)

But No One s
Indifferent fo

New Proposals

. Those for It Like
Minute Man Plan,
Spot Sales Leeway

NEW YORK, Oct. 13 A
nation-wide survey of National
Broadecasting affiliates, made by
The Billboard this week, revealed
that station reaction to the NBC
plan for reshaping its radio net-
work operations falls into three
broad categories:

(1) Stations who like the plan,

from fairly well to extremely
well "

(2) Those who oppose it, from
mildly to violentiy.

(3) Affiliates who simply feel
they do not yet know enough
about it to form a conclusion
either way.

_ That the plan has stirred vast
interest, however, in all quarters
of the industry, was made clear
by a number of important meet-
ings which official NBC an-
nouncement aof the project has
sparked.

Walter Damm, of WTMJ. Mil-
waukee, has called a meeting of
NBC affiliates in Chicago for 10
a.m. Thursday (18). On that sama
day, the Affiliates (all webs)
Committee, formed as a result of
the Columbia Broadcasting Sys-
tem rate cut last July, will meet
at 5 p.m. in Chicago. The Nation-
;_I Association of Hadio and Tele-
Hff_ltiun Station Representatives

=

duled 8 meeting for Monday
{Continued on page 4)

FRACTURED YIDDISH

One Man's

By JOE MARTIN

NEW YORK, Oct. 13. — The
writing of parodies and special
material can be a lucrative busi-
ness. It has attracted talented
folk—Abe Burrows s one—who
have jumped from that field into
relatively high show-business po-
sitions. One man, however, has
been writing parodies for more
than 20 years, but only as a hobby.

Louis Markowitz, who admits
to doing “quite well" as a printer,
still keeps his hand in show busi-
ness by writing Yiddish language
versions for Banner Records of
the current pop hit tunes. Hand
Louis Markowitz the words and
music to a pop like *The Thing,"”
“Come On-A My House,"” “Love
Is Such A Cheat,” “"Never Been
Kissed” or "Goodnight lrene"—
and out comes a Yiddish version
loaded with humor, satire and

even philesophy. Lately, Marko-
!'l.l.'itf. has turned his hand to writ-
| ing pop material in English, but
under the oven pame ol Sleve
Carol

It-all started Jo 1914, when
Markowitz was & theatrical re-

Living Ig

Another Man’s Hobby

porter and cartoonist for a Yid-
dish language newspaper. After
serving in the Army during
World War I, Markowitz returned
to find his job filled. He turned

{Continued on page 14)

Red Probe Hits
Radio Industry

NEW YORK., Oct. 13.—The Mc-
Carran Senate Internal Security
Committee this week was npne-
ported to have subpoenaed about
40 radio directors, actors and
writers to appear at a closed ses-
sion in Washington Oclober 24
The McCarran committes has
moved back to Washinglon from
Hollywood, where it investigated
communism among film industry

personnel.
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Billboard Backstage

Persistent reports from Berlin
re-emphasize the tremendous job
done by the Radio Corporation of
America and the Columbia
Broadeasting System  (particu-
larly the former) with their tele-
vision showings in the German
hot spot. RCA had two large
theater-size TV screens, plus
100 nineteen - inch sets pick-
ing up black and white TV shows
from a transmitter erected by
the company. CBS had five color
TV sets scattered around town
and telecast tint programs. Be-
ftween them they did a most fab-
ulous job of selling Berliners on
America and democracy as op-
posed te communism and the
U. 5 5 R. The Economic Co-
gperation Administration Propa-
ganda films were featured a good
deal of the time, sandwiched in
between such stand-out enter-
tainment as an American com-
pany doing “Oklahoma,” via the
RCA hook-up.

The papers have been full of
reports about the tremendous
turnouts for these videocasts.
What hasn't been detailed is the
fact that three and four hundred
people would stand before the
store windows in which the RCA
sets were on display for hours
before showtime, patiently wait-
ing for the programs to begin
each day. ore important, al-
most a half million of the blue-
shirted East Berlin kids (whom
the commies have been organ-

Washi

WASHINGTON, Oct. 13.—
Swivel chairs have been squeak-
ing nervously in Pentagon offices
of a lot of Navy brass since
Justice Department slapped its
long-expected antitrust charges
against pro football this week for
restricting telecasts. Navy nabobs
went into a quick huddle on the
suit's forebodings for National
Collegiate Athletic Association's
stoutly encouraged Naval Acad-
emy’s support of the NCAA pact
and are blushing under not-so-gen-
tle ribbing from fellow-Pentagoni-
ans, especially West Pointers.
There's no doubt that Justice will
lower the boom on NCAA's pact
if the suit against the football
pros is a winner.

John Ford Urges

Movies Mary TV . . .

Film Director John Ford. who
stopped off here this week to
regale a “"Movietime U. 5 A
luncheon audience, wvolunteered
a candid view on Hollywood's
courtship of TV, The hard-boiled
director suggested that Holly-
wood without more ado should
marry the girl. “I'm blue-print-
ing a television film myself as a
tryout,” he said. Incidentally,
Ford scored a hit in his talk to an
assemblage that included Com-
merce Secretary Charles an;ws';
and Federal Security Admi-*
trator Oscar Ewing. 'g;“ ﬂ?i
average ﬂmeriua:h'.ld 8

hitching his pants . g .-,11-'!-:-:’;&1‘::

prove how awvr""

By JOE CSIDA

izing into a Red Youth Movement)
sneaked across one or another
of the 142 streets marking
the East-West border to see the
telecasts, To do it, they thumbed
their nose at the commie co

guarding those streets, and while
two or three of them at a time
were grabbed, the remainder of
a group of thirty or forty would
scamper thru. it wouldn't turn
out poor propaganda, the com-

mies would have shot a flock of [be

them, but as it was they just gave
a handful their lumps, while the
half million squeezed thru and
got a load of what the West was
doing.

All this leads up to a thought,
simple to state, but extremely
complex to execute or even ini-
tiate. But this Backstage is in the
nature of an arrow in the air. It's
written with the hope that some
live government official, - some
far-seeing industry leader will
pick up the arrow and run with
it.

Senator Mundt, are you read-
ing? General Sarnoff, got a min-
ute? General Clay, you busy
right now?

Radio Free Europe, Radio Free
Asia and the Crusa&e for Free-
dom are wonderfully worthy and
necessary projects. But how about
using television to help do a job
of selling what a free people have
to sell? How about using the
medium with the maost tremen-

dous impact of anything yet de-
vised by man?

Certainly it's impral:tical to

consider usi TV in the same
broad, Uver-:fl way the Crusade
for Freedom and the Voice of
America (vou should excuse the
expression) is using radio. But
how about picking out just one
spot—the single spot in the world
where we've got a real problem,
the biggest problem of all—may-
Iran, maybe Egypt, maybe
Berlin. How about pici:ing out
this problem spot and concen-
trating a television job in that one
spot? That's not imErﬂctital. RCA
and CBS just got thru deing it in
Berlin, in a very limited way. It
was no tough trick. RCA's Dick
Hooper and his crew set up the
operation from scratch and in
record time. CBS's Pete Gold-
mark and his people found the
going similarly smooth.
A concerted, combined all-
industry, government effort could
zet it up in any one spot—maybe
even two or three—with no trou-
ble at all. And with any kind of
smart handling a most vital con-
tribution toward solving any
problem, achieving any honest
end could be made.

Only one thing—if we do it,
let’'s not dump it into the lap of
the State Department and the
Voice of America. At least not
until VOA proves it can do its
present job a lot more efficiently
than it's done it up to now.

ngton Once-Over

By BEN ATLAS

leaving here for the American
Legion convention in Miami
where I'm going to get a little
high.”" Adjusting his sun-glasses,
he added: "“As for politics, I'm at
the bottom of the ladder; I'm a
State of Maine Republican who
voted for Harry S. Truman, and
I'll vote for him again.”

RCA Chieflain Coy on
Paramouni Color Tube . ..

Radio Corporation of America's
top engineers haven't E-'EE]%EPETH-
mount's new TV color tu ﬂ%et.
according to Dr, E. W. Engstrom,
RCA veepee. Sole RCA  staffer
who's witnessed the widely pub-
licized Paramount tube S0 far,
says Dr. Engstrom, is a minor en-
gineer who hasn’t se<n much of
RCA's color., “Naturally,” re-
marked Dr. Engstrot With a sly
smile, “not having Seen ours, he
can't tell how Pavan.ount’s tube
compares.” . . . (FONgress is guiet-
Iy ‘but Effﬂﬂ%i..re]y _applying the
economy ax to radio-TV person-
nel in non-gefense agencies along

2. Most pay rolls have
the Pﬂtm{l%d at Ieasi-25 per cent.

B cpers Slash has hit Federal Se-
cur‘"f Agency, political target of
- congressional bloe of Dixie-
crats and northerm Republicans
cold to FSA Administrator Oscar
Ewing's national medical plan.
FSA's office of the administrator
was forced to fire its TV-radio

consultant in New York and lop
off two thirds of its information

staff in D.C. .. . Pile-up of TV al-
locations briefs at FCC mounted
to a thousand this week, and
they're still pouring in. . . . Su-
preme Court 15 due fo hand down
a decision on transit radio's writ
for appeal from lower court ban
on commercials on bus and
streetcar radio. Fate of nearly a
dozen transit radio outlets with
%1 million investment is in the
balance.

055 Direclor Sez
Yes, No_and Maybe . .,

_ Office of Salary Stabilization
is no less confused than showhiz
on the agency's jurisdiction over
professiondl talent earnings. 0SS
Executive Director Jozeph D.
Cooper at a press conference this
week attempted to define his
agency's area of control. Re-
minded that he had spelled out
0OS5S5S's jurisdiction in a recent
press release listing 15 talent cat-
egories, Cooper denied ever hav-
ing seen the release. When a
huddle with staffers revealed that
his okay was on it, Cooper said
the okay was an “"unfortunate
slip." Subsequent huddles with
legal experts, all during the press
conference, changed Cooper's
mind. “It's unfortunate,” he an-
nounced, “that I called the press
release an unfortunate slip.”
Meanwhile, it's anybody’'s guess
as to just what OSS is supposed
to control. »

Picture Business

-

HOLLYWOOD, Oct. 13.—Value
of personal appearances to boost
the b.o. has long been recognized
by film showmen, but picture
makers have never before gotten
behind the star p.a. plan to so
great a degree. Studios today
realize that pix demand higher
geared selling, both in buildin
takes for individual films as w
as bolstering public acceptance of
Hollywood's product on an in-
dustry-wide basis. Twentieth
Century-Fox is the latest to set
up star tours, timing p.a''s with
the release of films. On the all-
industry side, the Council of Mo-
tion Picture Organizations' high-
voltaged “Movietime, U, 5. AX
campaign is leaning to a great
degree,. on pic celebs’ p.a’s to tell
Hollywood’s story to the public.
Latter, of course, differs from
studio-sponsored tours in that the
personals aren't staged in ticket-
taking theaters, but rather before
public and ecivic proups. This is
aimed at bringin LESE current
movieland pitch above the level
of the bo. and on a basis of
Hollywood's contribution 1o Amer-

By LEE ZHITO

dcan life and culture.

Power of the pic star p.a.'s on
a world-wide plane can be seen
the recent American Federation
of Labor’s plea to Hollywood to
provide top names for overseas
missions against Moscow. AFL is
waging an international battle
against Red-dominated unions in
the countries this side of the iron
curtain to block the Kremlin from
further infiltrating free unions
and swinging world labor into
the Commie camp. Leaders of this
AFL, world movement feel that
the prestige of Hollywood "stars
wnuJ:i go a long way in swaying
foreign labor groups fto
unionism. Screen. Actors’ Guild
has indicated it would co-operate
fully in providing picture names
as long as the overseas junkels
won't confliet with actors’ work-
ing schedules.

Moviemen Fear
Refaliation on TV . , .

Fear of exhibitor retaliation
which has been stalling some of

the bigger studios from swingin
to more TV film activity was evi-

in|dent this week here in % federal

courtroom where Republic Pic-
tures prexy, Herbert Yates, was
testifying mm the TV film rights
suit Roy Rogers has liled ag t
Republic. Yates indicated that his
studio has seriously considered
going deep into TV movie mak-
mg, but the biggest stumbling
block has been the great concern
over possible theater exhibitors’
reaction. The exhib still remains
any studios’ only important prod-
uct buyer, and if a studio gets
theater men against it, it may as

free| well quit the field. Since tele's

rise and the growing decline in
the picture b.o., exhibs have made
themselves heard with mountin

intensity against the release o

theatrical films to TV and the par-
ticipation in TV wvia special tele
film production. This explains to
some degree why picture com-
panies have formed subsidiary TV
film firms so that the studio name
would not be associated with tele
film wventure.

'Congres_ Nears

Final Action on
Excise Tax Bill

WASHINGTON, Oct. 13.
Broad excise tax exemptions for
the amusement industry survived
in & joint House-Senate conference
committee report which was
handed up this week for final
action on the tax bill in both
houses. The conference report as-
sures ballrooms of exemption
from the cabaret admissions tax.
The bill also exempts non-profit
fairs, concerts and operas from
admission tax payments. In addi-
tion, the conference version of the
tax bill wipes out an earlier pro-
posed provision to impose a with-
holding tax on copyright royalties,

The bill goes along with previ-
ous versions in refusing President
Truman's request for a hike in the
admissions’ tax, anld it provides for
only moderate hikes in several
other excises in defiance of the
Treasury Department’'s demand
for stiff increases. Excise in-
creases include a penny on ciga-
rettes from 7 to 8 cents, and $1.50
a gallon on hard liquor. The 15
per cent tax on radio, TV sets and
rhonographs is unchanged.

$30 Mil Voice
Cut Up to HST

WASHINGTON, Oct. 13. — A
$30 million slash in the State De-
partment's global information set-
up. which includes the Voice of
America came closer to being
written into law this week after
the House voted approval of a
conference committee’s version of
an appropriations bill for financ-
ing State, Justice and Commerce
departments for the current fiscal
year. The bill slashing the VeiCe
outlay 1?' $30 million passed the
Senate Friday (12) and was sent
to the White House for Presid €nt
Truman's signature.

The Voice slash, previously aP-
proved in earlier versions in the
House and Senate, was kept. 1N-
tact despite revisions made e.5€-
where by the Joint Senate-jrouse
Conference Committee WVhich
cent the bill back to tne House.
The latter body approved the
measure this week without a
word of discussion of the Voice
slash, which had been
recommended originally by the
House Appropriations subcommit-
tee headed by Rep. John J.
Rooney. The subcommittee as-
sailed the Voice operations as in-
ept, bungling and extravagant
and the view was supported in

charges by several members in
both houses,

Albert Wade
Dies at 82

NEW YORK, Oct. 13.—Albert
G. Wade, 82-year-old founder of
the Wade Advertising Apgency,
died Wednesday (10) at his home
in White Pigeon, Mich. Born in
England, Wade founded his
agency in 1909 and held control
until March of this year, when a
grandson toock over. x

Index

-,
Burlesgue .......ccovnasanas
Carnival ..........

. 42
. 06

B4y o 1 S e e R a2
Classified Ads .......c000000. 62
Coin Machines ........000... 70
Fairs and Expos.......... s
Final Curtain. .......cocnu... 47
General Outdoor ............ 48
Honor Roll of Hits. .....c00... 22|
Legitimate ... .visasssenaness 38|
Letter List ....cco0unalevea... BB
Tt 42
Merchandise ................ 62
MUsSiC .....covvevnccnnsonnnns 12
Musgic Charts .....0cievesanes 22
Music Machines .....e0eeness T2
Night Clubs ......cvvuvuur... 40
Parksand Pools. .......c0vn.- 51
Pipes for Pitchmen, ... c0v0... 66
Rinks-Arenas .....seeosescess 45
Roadshow-Rep .....ovveuuns. 46
Ruutes iiiiiiiii EE RS R AW Eﬂ
Salesboards .....cecenveeeeas B0
W-Rﬂdiﬂ mmE R RN R EY AR R 4
Vandevilla .. .c.ccvcnccsscones ;U

1

v’maing Hachine. -I‘iililili.l

a L "
VAVVE S IAATRISIAM S IAISSTAITATIAILNIATAYAAIAT A &1

London
Dispatch

By LEIGH YANCE

 LONDON, Oct. 13,—Every year
since 1947 Britain has held a
Royal Film Command Perform-
ance which the roval family at-
tend bringing with them $3 mil-
lion ($3,000,000) worth of free
publmlt}r to the epic chosen. Orig-
inally, the idea was to run Amer-
ican and British films alternately,
but to avoid last year's ill-feelings
over the choice of ““The Mudlark,”
the committee of 11 announced
that this year's choice would be
the best film “from any country.”

Among such choices as "Qut-
cast of the Islands,” "Carrie"
and “No Vulture's Fly" the com-
mittee has selected “No Vultures."
Producer Harry Watt commented,
“This is like a dark horse winning
the Derby.” . . . Other producers
feel that if the committee is going
to play safe every year, the whole
project should be dropped. "If
they haven't the guts to pick the
best . . . then let's forget the
whole thing."”

Super Fesfival Hall
Takes Mose Dive .. .

When the government planned
Britain's South Bank Festival and
announced the building of a super
Festival Hall {or concerfs and
rallys, Londoners thotight that at
last they would have a musical
center worthy of the city. Last
week South Bank Exhibition
closed down amid a fanfare of
farewell, but, the sponsors had
planned a series of concerts to
continue the hall on a regular
basis. First to appear after the
run of the Festivuf was 1the Bel-
gian National Orchestra, but at
the last minute the show had to
be cancelled. Three days before
the concert only 300 seats of the
2,201 were zold, about $250.

Why was the response =o poor
—after the hall was three quar-
ters full for the recent visit dur-
Ing the Festival of the Danish
National Ork., Admission re-
mained reasonable—from 49 cents
to $2.10. Over $800 was spent

{C’f’nﬂﬂme& dn page 46)
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Paris
Peek

ANNE MICHAELS c—

PARIS, Oct. 13. — The Mars
Club gave an opening night party
recently to announce the re-
turn from St. Tropez of Quenton
Foster and Ray Taylor. From the
news that reached Paris they
could have stayed at the Rivicera
resort indefinitely, so greal was
their success. e team was
booked into an expensive nilery
named The Cave but when they
arrived the space problem of
working with a piano was so acute
that Ray Taylor bowed out of the
act and arranged the music flor
the two guitarists that accom-
panied Quinton Foster during his
15-minute turn. When the show
was over they made for another
cabaret, The Staircase, where
Sandra, also a Mars Club alumnus,
was holding down the fort, and
sang on into the morning hours.
Now back in Paris, they have
added some new songs to their
repertoire with topnoteh Iyrics
written by Leon Judson. Two es-
pecially good are "Formidable”
annd “What Does It Cost in Dol-
lars?" Taylor goes fo America
for a three-week vacation in De-
cember and when he returns the
team hopes to open a club of its
own. With the following they have
in Paris, plus the additions gar-
nered on the Riviera, there should
be no worry about patrons.

:ll'll and Noles on
People & Produclions . . .

Juliette Greco about the busiest
cabaret star in Paris. El Greco
| appears at Carrere's, swank right

bank club at midnight and 1 a.m.
| She is due on in the show at Rose
Rogue. . . . Looks as tho Josephine
Baker has finally made up her
mind as to her plans for the com-
ing winter. Miss Baker left this
week for a niﬁht club engagement
in New York equipped with a
wardrobe from Balmains and a
new song by husband Jo Boullion,
titled “Fruits and Vegetables.”
Milton Mezzrow, apostle of pure
jazz and author of the book, “"The
Rage of Life," lgln!-'ing on the lef*
: {Continued on pnge 46)
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U.S. Looks for Help

On Wage

By BEN ATLAS

WASHINGTON, Oct. 13.—Seek-
ing to clarify Office of Salary
Stabilization jurisdiction over tal-
ent earnings, 0SS Executive Di-
rector Joseph D. Cooper an-

nounced this week jurisdiction
extends over earnings of all pro-
fessionals receiving more than 75 |
a week, provided thev bargain as |
individuals with emplovers for |
pay. Acknowledging that this
broad definition leaves many
loop-holes. Cooper said he looked
to the October 22-24 New York
talent industry panel to study this
problem

Cooper indicated the agency's
difficulty in determining whether
certain professionals actually bar-
gain as individuals for pay or
whether they are represented col-
lectively by unions. The latter
group comes under Wage Stabili-
zation Board control rather than
0OS55. Such persons as dress and
dance extras, who must receive
minimum pay set by a union, but
who negotiate individually for
work, which is often at pay above
minimums, are one group the
panel will try to classify.

Cooper also said that his
agency may have a *“difficult”
time if there is a trend in the
entertainment world to move
away from salaries to pay by fees,

Equity Faces
Red List Move

HOLLYWOOD, Oct. 13.—Equity
Council next week will weigh
a resolution calling for the actors’
union to go on record opposing
emplovers blacklisting thesps
found to be affiliated with Red
orgs, Committee named to present
the resolution consists of Philip
Loeb, Sam Jaffe and John Rand-
dolph. Resolution ealls for Equity
to oppose blacklisting of enter-
tainers on the basis of race. color,
creed and political beliefs.

Sidney Blackmer, member of
the Fquity Council now on the
Coast. told The Billboard he
wolld po along wholeheartedly
with the resolution’s references to
race and religion, but would op-
pose it on the matter of polities,
This, Blackmer said. would mean
that tolont unions would protest if
a radin sponsor would dismiss
Paul Robeson. .

“T don’t think any Communist
woild help make a sponsor’s prod-
uct salable.” Blackmer said. “and
similarlv. 1 am opposed to indi-
rectly pressuring emplovers 1o
hire personz known to belong to
subversive groups.”

Blackmer said he wants the real
liberals to be protected in Equity.
but he doesn't want that to go to
a degree where radicals would
bencfit. The resolution. he feels,
should he rewritten.
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‘ica; Hyman R.
' Guild of Musical Artists: Mortimer

Problems

which do not come under 0SS
control. He added that “we will
give as much latitude to employ-
ers as possible."”

“We probably can't have gen-
eral enforcement," he said, “but
we'll pick out major violators and
ga after them hard.”

Talent industry representatives
who will attend the N. Y. panel
include: Charles H. Tower, Na-
tional Association of Radio and
Television Broadcasters; William
C. Fitts, Jr., Columbia Broadcast-
ing System; George Heller, Asso-
ciated Actors and Artists of Amer-
Faine, American

B. Wolf, Radio and Television Di-
rectors Guild; T. R. Jackson, rep-
resenting wvarious g writers
and composers; Charles H. Horn-
worth, American Hotel Associa-
tion; Evelyn F. Burkev, Authors
Leap,qn of America; Omar F. Eder,
American Broadcasting Company:
John Dales, Jr., Screen Actors
Guild; Richard Murphy, Screen
Artists Guild: Adrian MeCalman,
Artists Managers Guild; Charles
Boren, Association of Motion Pic-
ture Producers; and a representa-
tive of the Screen Directors Guild
of America.

Iokyo
Mushi Mushi

By RALPH KRZYZAK

TOKYO, Oct. 13—The signing
of the Japanese Peace Treaty in
San Francisco was received
guletly here. Many night club ops
had made plans for elaborate floor
shows and fireworks, which were
scotched when the chief of police
issued a statement putting a ban
on all parades, demonstrations
or any signs of rejoicing. Hit
badly were novelty makers, who
got stuck with a big stock of
papers flags and friendship ob-
jects.

Extremely humid weather dur-
ing September kept the folks in
mountain and seaside resorts. And
Tokyo was made to look extra
somber by the curtailment on the
use of electricity because of the
extended drought. Even at this
diate might clubs are on a summer
sked because of the electricity
shortage, which means closing at
11 p.m.

Menuhin's Tokyo Concerts
(omplete Sellouts . . .

Yehudi Menuhin's first two
Tokyo concerts were complete
sellouts. Specs were asking three
times list price. Menuhin's sked
calls for 18 concerts in Japan at
$1.000 each plus expenses. But
the Japanese government will not
allow other foreign artists to
work here for dollars. Tokyo has
no theater with a seating capac-
ity greater than 3,000

Air Corps "Holiday”

Te Starf Touwr . . .

U, 8. Air Corps produced a
show here last month entitled
“"Airmen's Holiday,” which will be
given a 30-day tour of the Ko-
rean battle fronts. A song-and-
dancer, “Holiday" has moments
of real brilliance. ‘Cpl. Theodore
Le Brasseur of Fitchburg, Mass,
and Cpl. Alfonso Gonzales of
Vacaville, Calif.,, get most of the
honors with their slapstick. Capt.
Alvin Downing directs the music
and does & couple of piano solos,
and a good job of vocalizing is
turned in by Cpl. Lionel Cham-
berland, of Quebec. Lt. Col.
Lionel Layden put the show to-
gether,

A number of film distribs in
Great Britian, France, Italy and
the U.S. have put in their bid
for “Rasho Mon.," the Japanese
film that copped first prize at
the Venice Film Festival last
month. Most surprised of all was
Daiei Studios, producers of the

(Continued on page 44)
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TELEVISION

A format consisting of Shriner's
foHisy humor; a plot about small
town people commented upon by
Shriner, using the technique em-
ployved so well in the legit “"Our
Town,"” plus a couple of genuinely
amusing commercials with Shrin-
er as the salesman, kicked this
series off in good style, The stu-
dio audience yocked it up at such
lines, “People back home who
heard I'm going on television
have started buving sets. It's
something when you realize we
don't have a station back home."

As a stand-up story teller, the
comparison between Shriner and
Will Rogers becomes inevitable.
Like Rogers, Shriner too slouches
in and out, and in a shy manner
describes his home town folks.
Those who got “drunker than
skunks,” or sheriff: who “didn't
know the meaning of fear—or
many other words"; the postmas-
ter who was the best informed
man in town because he read ev-
ervbody's mail. These and others
were part of the Shriner routines
in cafes, and are apparently

By BILL SMITH

Corn on the Cob, Kindly, Folksy:
~ Shriner’s the Name, of Indiana

GENERAL NEWS 3
[
Reviews
Shriner humor. In the middle

equally successful on TV.

The sketch has Shriner describe
certain people: the librarian who
uses a quill to write love stories
that never see print; Mrs. Brooks,
whose grandfather founded the
town; Alice Brooks, her daughter,
who is in love with the Hanson
boy against the wishes of her
mother: Hanson, Sr., a self-made
man, who doesn't want his son to
marry a town girl: and the barber,
Al, who listens to the problems
and comments on them. Owver
and thru it all, Shriner saunters
thru in “invisible” fashion, dryly
observing the characters and
making his remarks in affable
fashion, 5

The dramatic plot is stereo-
typed. tho the solution of the love
problems of the two young people
was unusual if contrived. The
supporting actors did fine jobs,
tho some of the performances
could stand less overacting. The
sets by Romaine Johnson were
appropriate to the story, and gave
it plausibility.

The commercials were gems of

commercial, Shriner, via a film,
was taken thru the Cleutt, Pea-
body plant. He said: “When I see
how much trouble and time Ar-
row spends in making shirts, I
wonder if they can’t go out and
buy them cheaper.”

In the final ecommercial,
Shriner, commenting on the fit of
an Arrow shirt on a store dummy,
observed: “That shirt fits beauti-
fully. If wyou had three flellows
pinning up your shirt, it would
fit ton."

TELEVISION — Reviewed
Thursday 11. 9-9:30 p.m. EST.
Sponsored by Clueti, Peabody via
]hmuri:an Broadcasting Caom-
‘pany-TV thru Young & Rubi-
‘cam. Producer-director. Ashmead
' Scott: associate producer. Keith
Brown. Writers. Roy Cameron,
| Arthur Stander, Herb Shriner.
| Cast, Herb Shriner. Lenka Peter-
| son. Peggy Allenby. Biff McGuire,
Eda Heineman., Joseph Sweeney
i and Paul Huber.

ARENA

Crooner Vaughn Monroe tried
walking on in a street suit as the
feature attraction of the World's
Championship Rodeo at New
York's Madison Square Garden
for the first few performances,
which started Monday (8), but by
mid-week, he was making his en-
try on horseback in two-gun cow-
boy attire. The audience paid
scant attention to his clothes, but
liked his singing.

Monroe will be the rodeo
name thru the end of the run,
Sunday (21). Altho he has one
Western movie to his credit, the
crowd veslerday afternoon (12)
seemed to get as much kick from
his straight pop tunes as from his
cowhand numbers. Out of the six
selections given, three were West-
erns, while all were songs famil-
iar to Monroe record grabbers.

Husky physically, he made a

By TOM O'CONNELL

good appearance entering on a
docile nag and, half-circling the
arena before joining his orchestra,
who were dressed as if for a reg-
ular date, he went thru a few bars
of “Racing With the Moon”
Rodeo announcer had provided a
short introduction and Monroe
immediately belted out “Mule
Train,” assisted by the company's
male vocal group, the Moonmen,
“Cool Water” followed, with both
the Moonmen and Moonmaids,
fem singing foursome, assisting.
Applause picked up strongly for
“Ghost Riders in the Sky," and
the crowd got with it on side-
man Zigeyv Talent's blow-top
Eenqlitiﬂn of “Maharaja of Maga-
OF.

Monroe switched tempo with a
soothing “Because of You" to fair
reaction, and finished on top as
the group paraded thru “Sound

Vaughn Monroe Twirls Fast Lariat,
Capturing Rodeo With His Vocals

Off." His horse was brought forth,
and the singer trotted off after
another gquick circuit of the gar-

den.
6 in 16 Min.

The switch from street garb to
cowhand came with Wednesday's
matinee (10), and the crooner ex-
perienced a bit of difficulty that
was smoothed out by Fridayv. At
the beginning of the week, Mon-
roe worked an eight-tune 21-
minute stint that never dragged,
but by Friday he was moving in
bang-bang fashion, six songs
being given in about 16 minutes.

The company was spotied in
box formation on entrance, with

{Continued on page 46)

Vaughn Monroe; Reviewed
at World's Champion Rodeo at
Madison Square Garden., New
York.

TELEVISION

The Sinatra show stacks up as
the most formidable competition
NBC's Milton Berle “Texaco Star
Theater™ has yet encountered,
In every sense the CBS parties
involved played it smart: (1) _H:.r
featuring a bevy of top recording
and music names they figure to
appeal to the teen-age mob Si-
natra himself is calculated to at-
tract most readily; (2) in utilizing
this talent, not simply along vocal
lines {tho there was an abundance
of highly entertaining song sell-
ing). the show figured to sell itself
solidly to adults who just want
some relaxed general entertain-
ment, and (3) in setting up such
comedy and comic-dramatic bits
in a completely at-ease, informal,
almost non-pro style, as delivered
by the singing names, they built
an appeal directly opposed to the
brash, slam-bang, hard-punching
aura generated by Berle.

Sinatra, himself, has become an
amazingly polished performer, as
distinet from a singer. He dis-
F]ajmd. on this stanza, a truly pro
ight comedy style, and an au-
thoritative, pleasant facility for
emseeing the proceedings. He, the
writers and producers are wise,
too, in building hits on a let's-
kid-Frankie-boy basis. Thus, the

difficulty he encountered in gel-

wwWw americanradiohistorv com

By JOE CSIDA

ting into his own show, the con-
stant ribbing he took thru the
stanza, all wins him audience sym-
pathy,

The showmakers would be well
advised to continue on this rib-
Sinatra kick.

SINATRA KNOCKS
BERLE OFF 18%

NEW YORK, Oct. 13—
Frank Sinatra knocked nine
points off Milton Berle's rat-
ing Tuesday (99 when B5i-
natra’s new show premiered
on CBS-TV and caused an 18
per cent drop in Berle's share
of audience, a special Trendex
report revealed today.,

Sinatra’s kick-off hit a
Trendex rating of 134 and cut
Berle’s Trendex rating from
344 on Tuesday, Oclober 2,
to 45.4 on the 9ith, At the same
fime, Berle's share of audi-
ence dropped from 87.2 to 71.2

per cenl. Sinatra’s audience
was clocked at 21 per cent.
The Trendex measurement

was conducted in 16 of the
largest markets, all multi-
station cities.

Uncle Milt May Lose Many Nephews
If Sinatra Show Keeps Kick-Off Pace

Frank's own wvocalizin ha
fallen off in effer:tivenesgs. thi
what he's lost in voice he amply
compensates for by the self-con-
fidence, poise and over-all song-
selling showmanship he employs.
Perry Como and Frankie Laine
ran virtually neck and neck. each
in his own style, in the warhle
department. nd the Andrews
Sisters trio chirping is still un-
matched by any fem group.

In the comedy and comic-drama
bits, well written and well staged,
all the singers gave the constant
impression they were enjoying
themselves, and consequently the
viewer enjoved the proceedings,
too, CBS's only problem. and it's
not a small- one, is to maintain
the fine pace set by this apener.
If they're- able to. Uncle Miltie
figures to lose plenty of nephows,

TELEVISION—HReviewed Tues-
day (9). 8-9 p.m. EST. Sponsored
(15 minutes) by Ecko Products
thru Ludgin Agency via CBS-TV.
Producer, Max Gordon. Associate
producer, Marlo Lewis, Director,
Jack Donahue. Writers, Arnold
Auerbach, Al Schwartz, Howard
Snvder. Hugh WEEI.:I-::I:. An-

 iiim



www.americanradiohistory.com

4

THE BILLBOARD

TELEVISION-RADIO

Communications to 1564 Broadway, New York 19, N, Y.

OCTOBER 20, 1951

AFFILS HOWLING MURDER,
BLAST AT NBC'S REVAMP

See Radio ‘Given Away’ to Advertiser,
Harm to Stations, Industry Hardships

NEW YORK, Oct. 13. — Affili-
ated station opposition. from
mild to wviolent, to the National
Broadeasting Company plan for
reshaping the radio network oper-
ation {The Billboard, Oct. 13 is-
sue) is coming from some of the
web's most important and influ-
ential member stations, a survey
of affiliates by The Billboard,
conducted this week, reveals. Un-
like member stations who are for
the plan, or non-committal (see
other story this issue) affiliates
opposing the plan declined to be
directly quoted, for obvious rea-
S0MS.

Several important affiliates,
however, view the plan as the
first siep toward another down-
grading of radio generally

“NBC is permitting the adver-
tiser to buy just 75 per cent of the
full continental network in dollar
costs, with no specifications as to
which stations must be used, or
other guarantees,"” =aid one im-
portant affiliate. “What's to pre-
vent the advertisers, six months
from today, from demanding that
the requirement be dropped to 63
per cent. And when the TV freeze
thaws out, and there's further
video penetration, what's to pre-
vent a further reduction in re-
quirements to 50 per cent. Every
fime that happens, a few more
stations are hurt.”

Said another affiliate: “"Compe-

TIME TABLE

Breaking the
News Takes
Lotta Care

NEW YOREK, Oct. 13. — Many
National Broadcasting Company
affilinted stations are upset over
and all are curious regarding, the
timetable the web has set for fa-
miliarizing each of the stations
with the full details of the NBC
blueprint for reshaping the opera-
tion. At the moment it shapes up
as follows:

Early next week (Monday or
Tuesday, 15 or 16) the web will
mail to each affiliated station a
fully detailed report of the plan.
This report will not, however, go
into the question of an upward or
downward rate adjustment, or the
option time change suggestions as
fﬂ.me apply to the individual out-
els

The operation for breaking the
latter two items to each individ-
ual station has not yet been final-
ized. The basic responsibility for
this job, of course, lies with Carle-
ton Smith, station relations vee-
pee, who has already discussed
the plan with a few affiliates. The
web recognizes, however, that
Smith will need plenty of help to
give each station its own story,
before November 28, when the
NBC Affiliates’ convention, In
Boca Raton, Fla., gets under way.
NBC is shooting for that date, as
the time by which each affiliate
will know exactly how the new
proposal affects him.

NPA Ponders
Metals Request

WASHINGTON, Oct. 13—The
National Production Authority is
preparing to announce whether it
will give the radic and television
breadeasting industry a reclassifi-
cation permitting firms to secure
more than their present quarterly
allocation of two tons of steel and
200 pounds of copper.

The National Association of Ra-
dio and Television Broadcasters
requested the reclassification after
newspaper and publishing enter-
prises recently were permitted 25
tons of steel, 2,000 pounds of cop-
per and 1 ﬂﬂﬂ pﬂunds of aIummum
per guarter, - . i<

tition will force other networks to
meet NBC's new challenge. More
and more network radio will be
‘eiven away to the advertiser,

and more and more the stations |

will take the beating.”
“A Quick Buck”

Protested a third, and one of
the web’s long-time staunch sup-
porters: “I can't understand why
the radio network of NBC must
make an immediale dollar at the
risk of seriously damaging radio
as a whole, as many phases of the

new plan seem to do. WNBT (the |

web's New York owned-and-op-
erated video outlet) will net close
to $4,000,000 this vear.
lot more than many radio affili-
ates put together will earn. I
don't see why NBC can't take
reasonable losses on the radio
network operation until such a
time as they can evolve a plan
which constitutes no risk of
down-grading radio generally.

A number of affiliates pointed
out that station revenue from the

NBC PLAN ---
OK OR KO??

NEW YORK, Oct. 13. —
Harold (Preacher) Essex, vee-
pee and general manager of
WSJS, Winston-Salem, N. C,,
and a station member of the
Basie Econdmic Study Group
which evolved the NBC plan
for reshaping the web opera-
tion, told The Billboard the
following this week, re reac-
tion to the plan:

“I haven't heard too much
screaming to date. Mayvbe
there won't be as much as
anticipated—or perhaps the
boys haven't gotten up off the
canvas yet.

That's a |

network has been on a constant
decline since the peak year (for
most stations) of 1948. Several
pointed out that their web checks
today were only 40 per cent to 50
per cent of what they had been in
'48. In this connection one station
manager said: “"We have never
discounted network service, and
we want the network to stay in
business and operate profitably.
But there comes a point at which
it's better for a station to operate
without a network, and any seri-
ous reduction in our network rate.

(Continued on page 47)

DEAL DYES

Irked Client
Cancels CBS
Sunday Slot

NEW YORK, Oct. 13.—Tintair
this week continued its running
battle with the Columbia Broad-
casting System when it decided
not to program Sunday evening,
5:30-6, on the radio web. The
advertiser allegedly had been
committed to a 13-week cyele on
CBS and the web is extremely
unhappy over dissolution of the
deal. "Somerset Maugham Thea-
ter” was to go into the radio slot,

Martin Strauss, head of Tintair,
has been fueding with CBS ever
since CBS-TV pre-empted the
sponsor's Wednesday-night slot
last season. Relations between
the video network and Strauss
further deteriorated because of
differences during Tintair's spon-
sorship of the Sam Levenson

|Ehﬂw. Cecil & Presbrey are the

agency.

NEW LOOK OR OLD HAT?

Rivals Sneer at NBC
“Revolutionary” Note

NEW YOREK, Oct. 13.—"New
look™ of the National Broadcast-
ing Company’s blueprint for radio
is pretty “old style,” according to
execs of the three other networks.
When asked to comment on
NBC's new formula, the webs
were In general agreement on
opinion that press hoopla is much
ado about little or nothing in the
way of “revolutionary” new plan-
ning for broadcasters.

A Columbia Broadcasting Sys-
tem spokesman thinks NBC will
have a tough time carrving out
its projected station rate adjust-
ments, since some of the NBC
affiliation contracts have two

J. Fairbanks
To Reissue 2
Film Programs

HOLLYWOOD, Oct. 13.—Jerry
Fairbanks will reissue the former
“Bigelow” and *“Silver” theater
films under the “"Hollywood Half
Hour” program tag. Pix are sked-
ded for immediate release.

Re-edited and retitled., series
will be made available to regional
and local sponsors for first-run
rights in 30 areas and reissue play-
dates in the others. Such plavers
as Virginia Bruce, Chico Marx,
Diana Lynn, Don Defore, Lee
Bowman, Barbara Lawrence, Ann
Dvorak, Gig Young, Pamela Brit-
ton, Nancy Kelly, Ward Bond and
Beverly Tyler are featured in the
films.

Shows “Bad
Guy,” "Double Feature,” "Minor
Incident,” “Wedding Anniver-
sary,” “"Kerry Fallon's Birthday,”
“Make Your Bed,” “Wedding
Morning,” “Papa Romani,” “His
Brother's Keeper,” “Walt and La-
vinia,” “Coals of Fire,” “Closeup”
and "Lady With Ideas.”

chosen include

more vyearsto run. However,
CBS concedes that, if NBC is suc-
cessful in its rate revisions, CBS
will have to follow suit to stay in
competition.

Spokesman was also of the
opinion that a sponsor buving
only 75 per cent of NBC's total
gross network, would, in effect,
lose the 10 per cent discount
granted him when he purchases
a full web.

NBC’s new option time plans
were brushed aside as "unimpor-
tant,” since CBS considers its
present option timé set-up with
affiliates satisfactory. At present,
the spokesman added, CBS is
keeping its affiliates happy via
permission to sell a nne-minute
spot announcement on all sus-

(Continued on page 47)

|

BASIC WOC, WCSH, WDEL

NOT ON “PRIMARY" LIST

NEW YORK, Oct. 13.—The Billboard learned this week
that among the National Broadecasting Company affiliated
stations somewhat seriously and negatively affected by the
network's plans for reshaping its operations are WOC, Daven-

port, la.; WCSH, Portland, Me,
These three stations were formerly
stations,

Dela.
list of basic “must buy"

and WDEL, Wilmington,
on the web's
Under the proposals in the

new plan, they are not included in the 40 to 50 outlet group of

Primary NBC stations.

Oddly enough, managers of the three stations were not
nearly as outspokenly opposed to the over-all NBC plan as

many another affiliate.

William Rines, managing director of

the Portland affiliate, told The Billboard that he approves the
plan generally, altho there is a good deal about it which he
does not vet understand. He definitely believes the plan re-
quires considerably more discussion before any part of it is
accepted. He feels that WCSH may actually benefit by a
general revlcw of the rate situation since the station increased
its power some time ago but got no increase because the
Columbia Broadcasting System rate cuts had been made just

about that time.

Rines saw some opposition to the NBC requests

for

changes in option time. He felt the Minute Man idea was a

good one.

Ralph Evans, public relations head of WOC, Davenport,
told The Billboard that the Palmer interests do not like the

suggested changes.

He said that manv factors other than a

cold formula enter into a determination of the value of a sta-

tion to an advertiser.

WOC was one of the first stations

in

Iowa to go on the air, and is a highlyv respected and influential

part of 1ts community.

Clair McCullough, president of WDEL and the Steinman
stations, said he found it difficult to follow NBC's reasoning
regarding the Wilmington outlet. McCullough puinted out that
the area has the highest purchasing power per capita of any

town in the United

tates, and he certainly could see no reason

for downgrading the station in any wav.

Minute Man Plan,

Spot Idea

® Continued from page 1

Favored

{15) to determine how the plan
may affect affiliates repped by
NARTSR members.

Typical of comments from NBC
affiliates who like the NBC pro-
posal are the following:

George Burbach. general man-
ager, KSD, St Louis: “As a result
of study we made of NBC's pro-
posed new operating policies, we
are favorably impressed. I1 offers
stations several innovations such
as the Minute Man plan, one-
minute spots, and other services
which should make radio adver-
tising even more attractive to ad-
vertisers and affiliates. After
study of specific markets, it may
be advisable to make some ad-
justments in the new rate struc-
ture. Affiliates should enthusiaz-
tically support the plan and do
what they can to make it a
suceess.”

Eugene Hill. general and com-
mercial manager, WORZ, Orlan-
do, Fla.:

“These off-hand views are more
opinion than reaction because we
feel the plan is evolutionary—
not reactionary—nor, for that
matter, revolutionary, as it has
been termed in some quarters.
NBC's forthright appraisal of the
changed situation and realistic
approach to the problem it has
created should come much closer
to delivering fair-priced merchan-
dise to the advertiser than any
major medium is doing today.
Furtherrnnre. the rates and sta-
tion groupings offered will enable
| advertisers to make much greater
utilization of radio's No. 2 asset,

|Morency Group Busy on

Two-Front War in Chi

NEW YORK, Oct. 13.—The Af-
filiates' Committee, headed by
Paul (Fritz) Morency, WTIC,
Hartford, Conn., which was born
as a result of the Columbia
Broadcasting Svstem rate cut last
July, has swung back into action
on two fronts. AC, with Morency,
Clair McCullgugh (the Steinman
stations) and Ed Kobak (consult-
ant) carrying the ball, met with
the Association of National Ad-
vertisers' group Monday (8). ANA
spokesmen were Paul West and
Duke McElroy, ANA brass; Wal-
ter Lantr, of Bristol-Myers, and
Bill Smith, of Lipton Tea.

While details of the meeting
were on the hush-hush side, gen-
eral tenor of the meet was regis-
tration of a protest by the AC
members against the ANA prac-
tice of taking the information and
data supplied ANA by radio
{much more than the same stuff

re——eesaaewLa oo clal ictory com

from printed media) and utilizing

same to crucify the air medium.

The AC also attempted to
straighten out the ANA boys on
the misuse of certain radio fig-
ures. For example, ANA members
repeatedly refer to Hooper and
other rating figures as radio cir-
culation—while actually radio
circulation, calculated in the same
sense as magazine and newspaper
circulation, is about 96 per cent
of the nation's 46,000,000, radio
homes,

General feeling on the radio
gside was that some progress had
been made. The AC’s next meet,
at which the current NBC plan to
reshape its network operations
figures to come in for some study,
is scheduled for Chicago October
18.

flexibilty, and still preserve its
No. 1 asset. coverage.
Opporiunity
“WORZ AM and FM feels this
offers an unparalleled opportun-
ity to emphasize changed wvalues
in its Orlando, Fla., market,
Despite a 34 per cent pﬂpulatmn
increase since 1947 when it went
on the air, the peculiar and grow-
ing importance of FM listening in
the interference- clogged rural
areas at night, the upswing in sets
(Continued on page 47)

RTMA Prexy
Sees ‘51 TV
Sets Off 5 Mil.

WASHINGTON, Oect. 13,
Radio-Television Manufacturers
Association President Glen Me-
Daniel this week predicted that
estimated 1851 output will reach
between 5,000,000 to 5,250,000 TV
sets as compared to the 7,400,000
produced in 1950. He added that
a rather sudden change from an
over-supply to a shortage of the
more popular models of both tele-
vision and radio sets could occur
in the near future, possibly even
before the end of the vear.”

Some 4,000,000 TV sets have
been produced during the first
nine months of this wyear, Mc-
Daniel said. August shipments to-
taled 156,015 sets as compared to
117,862 shipped in July. McDaniel
said that neither color TV nor
ultra high frequencies will be so
widespread in the immediate fu-
ture as to threaten obsolescence of
black and white receivers.

Philly TV in
Midnight Dedl

PHILADELPHIA, ©Oct. 13.—
Last remaining segment of the
11 pm. to midnight time on
WPTZ was sold to the Pure Drug
and Chemical Company of Ches-
ter, Pa., thru Lohmever-Adleman
Advertising Agency here. On be-
half of its No-If foot health aid,
sponsor takes the 11:40 to mid-
night period-on Thursday nights
for the showing of “Laurel and
Hardy" comedy movies.

Late evening hour is now com-
pletely sold out from Sunday thru
Saturday. Other sponsors in the
time bracket include Old Reading
Beer, Arthur Murray Dance Stu-
dios, Valley Forge Brewing Com-
pany, Camel Cigarettes, Grey-
Ftunu Wines and Schmidt's Beer.
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Color Prestige Series

Sought for

NEW YORK, Oct. 13—The Co- |
lumbia Broadcasting System this
week was negotiating with top
name producers to use their tal- |
ents for special hour-long color
shows to begin shortly in the 1:30- |
2:30 Sunday afternoon slot. Al-|
ready committed are Hudﬂlph|
Bing, general manager of the Met,
and Otto Preminger, film and
legit producer. Under considera-
tion as Bing's contribution is a
color version of the enormously
successful “Die Fledermaus,”
which he produced last wvear for
the Met. This opera 15 now on
the road.

Newssfand TV-er
To Pair With
Celanese Show

NEW YORK, Oct. 13.—A TV
adaptation of “Newsstand Thea-
ter” this week was regarded as a
top prospect to alternate with the
high-budgeted "“Celanese Thea-
ter” dramatic show wvia the
American Broadecasting Compa-
ny. The web currently has
“King's Crossroads,” group of
film shorts, inked in for the 10 to
11 p.m. time next Wednesday, but
ABC toppers are known te feel
that another prestige dramatic
stanza is needed for the alternate

weelks when “Celanese” is not
airing.

Altho there iz some talk of
reviving “Pulitzer Prize Play-

house,” which Schlitz sponsored
via ABC-TV last season, this 1s
regarded as a second choice, be-
cause of the problems that series
had in securing clearances of
properties. “Newsstand,” which
15 a highly-lauded AM series on
ABC, has this greatest TV buga- |
boo licked, however, since it has |
access to stories by top-name
writers from the files of “Col-

lier's,” "“American" a nd” “Wom-
an's Home Companion” maga-
zines. Radio  wversion recently

pulled coups wvia adaptations of
James Michener and James Jones
stories, and was renewed follow-
in% 26 weeks on the alr.

nasmuch as ABC is seeking a
high - powered, big - budget dra -
matic opus to swing with “Cela-
nese,” it is kindly disposed
toward publicity potentials of
“Newsstand,” which probably
will take on the title of “Great
Fiction Theater" for its TV ver-
sion. In addition to offering a
major vehicle for name perform-
ers and writers, series would get
heavy promotion by Crowell-
Collier wvia the magazines from
which the yarns are culled, and
from which material is selected
and cleared with the active coop-
eration of the editors.

ABC Worry:
Features Vs.
Shorts on TV

NEW YORK, Oct. 13.—There's a
hattle brewing al the American
Broadeasting Company over the
video audience merits of feature
films as compared to shoris. ABC
film buyer Nat Fowler, who sides
with shorts, sparkled the spat
when he bought Sterling Televi-
gion's “King's Crossroads™” {(Carl
King) and slotted the short sub-
ject film series as an alternate
for “The Celanese Theater” In
WIZ-TV's Wednesday night 10
o'ciock period.

Altho the Sterling series pulled
high ratings during a test run
over WOR-TV here last spring,
some ABC programing heads are
dubious about the appeal of short
subjects in a prime evening time
period and are pulling for fea-
tures as a replacement. Conse-
quently the package's initial
may be its last if audience reac-
tion fails to bear out Fowler's
faith.

The ABC exec bases his posi-
tion on contention that short sub-
jects are cheaper, newer and gen-
erally better quality than the
usual run of video feature films
today. As a case in point, he
notes that “King's Crossroads”
includes many 1950 and 1951
films, some of which have re-
ceived Academy Awards.

CBS Sked

CBS is using as bait the fact
that while color telecasts won't
hurt the properties at the b.o. it
will give these names some oX-
perience in a new medium. It is
entirely conceivable, therelore,
that “Moon I[s Blue,” the Prem-
inger -directed Broadway  hit,
might go before CBS color cam-
eras. And there are any number
of Broadway properties that also
might be acquired for such tele-
casting.

The program would present
varied forms of entertainment—
musical, wvariety, dramatic and
ballet. CBS figures that beside
the publicity pay-off, such pro-
graming will stimulate audience
interest. The web undoubtedly
will make a special eflort to con-
centrate color viewing at points
of heavy traffic to assure maxi-
Mum coverage,

From the adveriiser's point of
view, however, unless CBS can
distribute enough color sets to get
more than a token audience,
value of sponsorship will be quite
limited. This is evidenced by in-
ability of CBS to sell its color
football to clients even tho the
games being presented are of a
top nature and unavailable on
black and white.

“Voice” Ups
Polish Casts

WASHINGTON, Oct. 13.—Seek-
ing to cut down a time lag 1n
news programs originating from
New York, the State Department’s
“Voice of America’ this week em-
barked on a series of Polish lan-
guage broadcasts originating in
Munich.

The program consists of Eastern
European news and special fea-
tures, supplementing the “Voice's”
standard Polish language program
from New York.

SORRY, WAGA, -
AN OVERSIGHT

ATLANTA, Oct. 13.—When
TV's newest station, WLTV,
here, debuted, The Billboard
erroneously stated that it was
the second station to operate
from thia city, The fact of the
matter is that it is the third
gtatinn, the other two being
WSB-TV and WAGA-TV. Qur
apologies to the latier video
outlet which was not men-
tioned.

B&K Garrick
To Serve as
Video Studio

CHICAGO, Oct. 13.—The Gar-
rick Theater, a 1,300-seat- Loop
movie house which has been dark
since August, 1950, will be re-
modeled into an audience iele-
vision studio by Balaban & Katz,
owners of the theater and of TV
Station WBKB here.

B & K hasn't definitely decided
to turn the house over to tele-
vision. The present wooden floor
will be replaced by concrete, the
stage will be widened, control
booths will be built, and the place
will be redecorated. However, it
will be suitable for use as a movie
house, and WBKB will have to
show it can produce as much rev-
enue as films would bring in.

WEBKRB execs are confident
they'll get the Garrick, They have
tentative plans for five shows
which could use the place. One
would be the morning hour-long
“Creative Cookery,” which they
may feed to the Columbia Broad-
casting System.

WEBEKB now operates in cramped
guarters in the State-Lake build-
ing in the Loop. The Garrick ren-
ovations are expected to be fin-
1shed within three or four months.

l

OLD RADIO STILL

BIG

Advertest Shows TV

Losing Pri

NEW YOREK, Oct. 13.—Radio
has forged ahead of TV as the
actual source of news in televi-
sion homes, according to a study
just completed by Advertest Re-

Green Light

Given Excess
Tax TV Relief

WASHINGTON, Oct. 13.—A

joint House-Senate conference, in !

its final report this week, ap-
proved relief to TV stations from
excess profits taxes along the
lines championed by the National
Association of Radio and Tele-
vision Broadeasters. The commit-
tee provision, which is expected
fo stand in the final tax bill
headed for passage in Congress,
whese radio operations are offset
by TV losses,

In computing excess profits
taxes, such firms will first deter-
mine radio earnings, exclusive of
TV, and the assets used in the
radio business, exclusive of TV
assets,

The average rate of return for
radie alone is then computed.
Secondly, the firm applies its TV
assets to the averape rate of re-
turn for radio, and from this fig-
ure the companv's enlire average
net income for a base period is
computed,

8 New Affils
Go to Mutual

NEW YORK, Oct. 13.—In wake
of its recent programing deal
with Metro-Goldwyn-Mayer, the
Mutual Broadeasting System has
acquired eight new affiliates.

Stations are KLFI, Lafavette,
La.; WIRO, Ironton, O.; WEVE,
Eveleth, Minn.; KIFI, Idaho Falls,
Idaho; KLIX, Twin Falls, Idaho;
KWIK, Pocatello, Idaho; WEKHM,
Jackson Mich, and EKIUP,
Durango, Colo.

me Place

search. The study found that al-
tho in 1949 TV ranked second
behind newspapers in TV homes,
it now ranks third, behind both
newspapers and radio. This, says
the “study, is not due to any ad-
vance in popularity by the latter
two media, which have remained
about the same percentagewise,
but because TV's percentage has
dropped.

In terms of announced prefer-
ences, people in TV homes had
radio and video about on a par.
TV viewers take in an average of
1.74 different news shows per
week now. Loeally, the coverage
of WPIX is most preferred among
TV outlets, just as it was in 1949,
Second place has been taken over
by WCBS-TV, which has replaced
WNEBT, now third. Some B per
cent of respondents labelled TV
newscasts generally as poor or
very poor, but more than twao-
thirds rated the shows good or
very pood. Equal viewing of TV
news shows was noted among all
educational levels.

"Federal

Macy-Tire
May Fuse

NEW YOREK, Oct. 13.-—Trade
aoracles foresaw a new TV net-
work in the Mutual Broadcasting
System's eventual future this
week, as result of announced
plans to eponsolidate the TV and
radio interests of R. H. Macy &
Co., Inc. and General Tire & Rub-
ber Co. Pact, involving more
than %20.000,000 worth of radio-
TV -properties, will undoubtedly
have a direct bearing on imme-
diate events for Mutual, by
strengthening the web’s position
in a predicted forthcoming strug-
gle with NBC over affiliates. (See
story elsewhere in this issue.)

Consolidation, pending okay by |
Communications Com-
mission which will be sought in
60 days, will invest in one oper-
ating company the radio and TV
properties of Macy's General Tele-
radio Inc, and General Tire, with
capital stock owned by both out-
fits—General Tire holding the
majority. Deal was made by
Macy's Jack Straus and Thomas
F. O'Neil, veepee of General Tire
and prexy of Thomas S. Lee En-
terprises, Inc., operator of the
Yankee and Don Lee Networks.
(General Teleradio and the Lee
firm are shareholders in and af-
filiates of Mutual.

The consolidation agreement
comes as something of a surprise
to the trade, following a report
that Metro-Goldwyn-Mayer had
recently bid $5,500.000 for the
Macy radio and TV interests.
MGM has reportedly been trying
to buy up Teleradio for the past
two years, and their final bid was

Par Firms fo

Have Say af
ABC Hearings

WASHINGTON, Oct. 13.—Fed-
eral Communications Cemmission-
er George E. Sterling this week
accepted the late appearance of
several Paramount firms in pro-
ceedings on the American Broad-
casting Companv-Paramoun! Pic-
tures, Ine., merger case,

The firms are Paramount Picture
Corporation; Paramount Tele-
vision Productions, Inc., and Para-
mount Communications, Inc. Mean-
while, theater companies owned by
Fanchon & Marco, Ine., this week
appealed a decision by Commis-
sioner Sterling barring their inter-
vention in the merger proceedings.
The theater companies had charged
that the proposed merger com-
pany's TV projects would be “in-
jurious” to small firms.

WGAR Racks 30
Clients in 30 Days

CLEVELAND, Oct. 13—Aver-
aging a new account a day for
Sepiember, WGAR, here, had ils
best 30 days of business since
January, 1951, Among the new
sponsors at the station were Ana-
cin, General Electric, Gulf Oil,
Italian Swiss Colony Wine and
Trend. John B. Garfield is the

sales manager.

Grocers Plan

NEW YORK, Oct. 13.—0n the
heels of the networks’ announced
plans for big merchandising ae-
tivity on local retail levels this
fall, the National Association of
Hetall Grocers 13 readving a
540,000 weekly network TV show
for January. Co-ordinated Ad-
vertising Corporation, here, is
packaging the hour program, and
15 currently dickering for time
with two networks., Show will go
to the web which offers the best
co-operative plans for helping
merchandise the series.

Lester L, Wolff, prexy of Co-
ordinated Advertising, specializes
in food merchandising and pro-
motion for more than 63,000 gro-
cers, For the past yvear and a ha
he has tested a “master” natio
merchandising plan, via a group
of local grocery chain promotions
on radio and TV, including local
packages on WPIX; WOR-TV;

VWY A1 Ear o mm e admmss e
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Show on Co-Op Basis

WINS; WMCA; and WHIL, Long
Island,

In addition to 69,000 Retail Gro-
cers, Wolll represents 2100 Raul-
ston Food Stores; 250 Associated
Food Stores; 437 Manhattan Qual-
ity Food Stores; Sunrise Markets;
Pioneer Grocery Stores; and the
Diamond K Chain.

Wolff's shows are supple-
mented by extensive merchandis-
ing programs. Wollf keeps a min-
imum of fwo men assigned to
each account as roving merchan-
dising and promotion service su-
pervisors. Time costs on shows
are shared by markets and food
product outfits on a co-op basis,
and participants are not required
to make a set amount of buys. All
the programs are produced by
Wolff and Charlotte Armstrong,
who have ticketed a radio version
of the forthroming network TV
series for production next year. 1.

Merger
MBS-TVY

supposedly upped considerably
from their original offer, which
Macy's board of directors rejected
as “too low" the first time around.

Radio and TV stations involved
in the new company include
WOR, AM and TV, New York;
WHNAC, AM and TV, Boston;
KHD, AM and TV, Los Angeles;
WEAN, Providence; WONS, Hart-
ford; KFRC, San Francisco; KGBH,
San Diego, and the Yankee and
Don Lee Regional radio networks.
Details of plan are still undevel-
oped, but they will not involve
any change in present operations
or personnel of the constituent
companies.

$$ ALLOTMENT

GF to Shell

Out §3 Mil for
Rogers Series

HOLLYWOOD, Oct. 13.—Gen-
eral Foods will spend $3,000,000 on
Roy Rogers TV {ilm series In one
yvear. This was revealed by Wal-
ter Craig, Benton & Bowles radio-
TV veepee, in testimony this week
before Federal Judge Peirson M,
Hall, who is hearing the Roy
Rogers vs. Republie Pictures suit.
Rogers is suing his former film
studio in an effort to block Republic
from releasing his theatrical fea-
tures to television in a precedent
setting court battle that may well
determine from here on out the
availability of Hollywood's pic-
ture backlog for TV.

Craig testified that of the $3.-
000,000, General Foods intends to
devote a full $1.000,000 to adver-
tising and promoting the Rogers
series.  Appraximately $700.000
will be paid to Rogers for his film,
with the remainder going for time
and other talent. According to
Craig, sponsor will pay Hogers
$18.000 per TV film for 30 weeks.
During an additional 14 weeks
(bringing cycle to 44 weeks),
Rogers will be paid $11,000 for
second running of films selected
out of the original 30 weeks' sked.
This brings Hogers' toial take to
$£604,000, with the cowboy relain-
ing ownership of the pix after the
initial runs, HKogers and wife,
Dale Evans, will get $1,500 for the
radio series (part of the combined
radio-TV deal with General
Foods) out of a package cost of
approximately $3,500.

Kathi Norris
Signs 7 Clients

NEW YORK, Oct. 13.—Kathi
Norris, who this week moved over
to WABD, New York, from
WNBT, already has seven partici-
pating bankrollers signed, with
more expected next week in her
11 a.m. to noon time across the
board. :

The clients include: Dolly Madi=-
san Tee Cream (104 participations);
Eastern Division of A&P (39 par-
ticipations); Seabrook Frozen
Foods (participations thru ke oo
ary 5, 1852); Personal Products
Corporation for Co-Ets; Libby
Pre-Cooked Chicken (26 partici-
pations); Princess Place Mals
{eight participations), and Golden
Blossom Honey (eight participa-
tions).

AVC Pulls
Qut of TV

HOLLYWOOD, Oct. 13—0One
of the fattest tele bankrollers,
American Vitamin Corporation, is
pulling out of TV until it read-
justs its ad sked, dropping both
the Spade Cooley show and
“Frosty Frolies,"” both on KTLA.

“Frolics" 15 ariginaled by KTLA
for stations on the American
Broadcasting Company's tele net,
Firm earlier lopped three shows
[rom KLAC-TV. Cooley show
budget is estimated at $5,000 per
week, while “Frosty's" national
figure is pegged at $20,000,
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LOCAL TV DOES IT

Vitamins Splurge
To Terrific Payoff

By LEON MORSE

NEW YORK, Oct. 13.—In the
short space of a vear, primarily
thru the use of intensive local TV
progaming and spots, the Vita-
min Corporation of America has
achieved nation-wide acceptance,
This spring the company, which
was then producing 500,000 Ry-
butol vitamin gelucaps a day,
tripled its production capacity,
doubled again in early fall, and
now is making 4,000,000 gelucaps
a day which are being sold as fast
as they are produced.

Vitamin's advertising budget,
most of which goes into TV and
secondarily into radio, has been
upped from $500,000 in 1950 to
about $2,000,000 this year at its
current rate of spending. When it
is considered that there are not
many more than 25 advertisers
who spend $3,000,000 yearly on
one product, the Rybutol record is
all the more spectacular.

The sponsor buys local pro-

ming in the large cities, and

en, if the shows click, moves
them to other cities on kine. The
Lorraine Cugat Show, which orig-
inated on V.ECA-TV, Los Angeles,
is being moved into New York,
San Franeisco, Chicago and Min-
neapolis. “Texans Have Talent,”
which started at KERLD-TV, Dal-
las, is slated for showing in San
Antonio and Dallas and plans are
in the works to move several
other local shows to other cities.
Advertiser also uses sporls pro-
graming on a local scale: the
Chicago Cubs were sponsored this
summer over WBKB-TV.

Penny-Ante Budget

The programs are put together
for practically nothing—5$230 to
$1,000—handled by a trouble-
shooting production staff main-

NBC's Early A.M.
Show Postponed

NEW YORK, Oct. 13.—The new
early 7 to 8 a.m. morning TV show
has been moved back to a tee-off
date between November 15 and
December 1 by the MNational
Broadcasting Company.

The stanza, which probably will
feature Dave Garroway, originally
was slated for a November 1 bow,
but studio space shortages have
been the main factor for the post-
ponement as web execs continue
to try to dig up facilities.

Show was beginning to shape
up this week, with plan now call-
ing for a small ork and one or
two singers as well as the various
personnel who will handle the
news element of the program.

Prestone Buys
More Grid TV

NEW YORK, Oct. 13.—Contin-
uing its accent on sports sponsor-
ship, Prestone this week pur-
chased the initial half hour of the
Sunday afternoon 12:30-1:30 foot-
bkall film, “Take Another Look,”
on the Columbia Broadcasting
System’s TV web.

Red Barber and Mal Stevens
will handle the commentary on
the show’s highlights of the pre-
ceding day’s pigskin clashes. The
deal runs for seven weeks, and
begins tomorrow (14). William
Esty is the agency.

tained by Harrv B. Cohen, the
agency for the client. Since the
stations get their full rates for
time, there is a minimum prob-
lem in finding time periods.
Where Rybutol doesn't find a lo-
cal show to its taste, it buys video
spots or films.

To do a specific merchandising
job in a territory (as for example,
Los Angeles) Rybutol pow it
on and bought 600 radio spots and
100 TV spots for the LA . cam-
paign only.

The Vitamin Corporation, now
that it has entrenched itself lo-
cally, expects to buy a filmed
video show sometime this fall
and place it on a local basis.
Morton Edell is the president of
the Vitamin Corporation of
America.

SAIL THE SEA
FOR YOUR TV

MILWAUEKEE, Oct. 13.—
Lake freighters plying the
Great Lake waters are on the
way to being completely
equipped with television re-
ceivers, according to a recent
survey. Pittsburgh Steam-
ship Company boats engaged
primarily in transporting
ore, report that the nature of
their cargoes have no bad ef-
fects upon their TV reception. |

Only difficulties are en-
countered when the ships sail |
out of the range of TV sta- ]
tions. Normally, however,
reception iz top grade, and
the range is greater than it is
ashore.

Practically continuous re-
ception is enjoyed thruout
Lake Erie, with most chan-
nels to chose from. Lake Su-
perior is almost completely
out of viewing range, with
southern half of Lake Michi-
gan scanning gaining an ex-
cellent rating.

Defense Ad Budget
Is Axed by Congress

WASHINGTON, Oct. 13.—
Liegislation wiping out Delense
Department’s appropriations for
radio-TV advertising is awaiting
Prezsident Truman's signature as
the result of Senate concurrence
late yesterday (13) of a House-

assed bill. At the same lme
Emadcas.t interests led by the Na-
tional Association of Radio and
Television Broadcasiers began
mustering forces for a strong cru-
sade to restore the cuts next
SEe5510M,

A %3 million curtailment of
radio-TV-sponsored shows an-
nually is estimated. NARTB of-
ficials expect that the crusade for
restoration will be strongly bul-
warked by newspaper publishing
interests which also face heavy
losses from liquidated advertising
budgets in the Defense Depart-
ment appropriations bill _

President Truman's signature 15

RADIO: THERE SHE GROWS!

AM Stations Now Number 2,300
But FM Declines at Same Rate

@ Continued from page 1

nearlv a dozen stations won
authorizations from FCC for in-
creased power, while the commis-
sion issued 27 licenses in that
period for new AM stations, and
an additional 11 construction per-
mits. Four stations got cancella-
tions of licenses and deletions of
call letters.

Significantly, FM stations have
been declining at a rate almost
equal to AM’s gains. The number
of FM'ers dropped from 703 at
the year's start to 656.

Practically all of the AM
expansion this year has been

Pacey Heads ABC
Public Affairs Dept.

NEW YORK, Oct. 13.—John W.
Pacey last week was set as direc-
tor of the American Broadcasting
Company's public affairs depart-
ment. He has been serving as
acting director for about two
months, and prior to that had
been head of the web's publicity
department.

Pacey first joined ABC as trade
news editor in October 1945.

taking place in small cities and
lesser hamlets. The Midwest,
Far West and South have shown
biggest gains. The trend has been
toward 500-watters or better in
small communities. In Wisconsin,
for example, the roster of new
construction permits and licenses

Beer Account
To New Agcy.

PROVIDENCE, Oct. 13.—The
Standish ad agency this week vol-
untarily relinguished the Narra-
gansett Brewing Company ac-
count, ending a relationship
which started 46 years ago. The
agency is liquidating at ghe end
of this vear, with two principals
retiring and its president, Myles
Standish, devoting his time ex-
clusively to his outdoor advertis-
ing interests in the future.

The account i moving to Cun-
ningham & Walsh, New York, on
December 1. L. H. Martineau, ra-
dio-TV director for the Standish
agency, also moves over to the
C. & W, staff.

See Lid Lifting on
Limited Sportscasts

@ Continued from page 1

trust division, and since its re-
strictions are regarded as about as
severe, if not more so, than those
of the pro gridders, it is highly
likely that some action would be
forthcoming should the restric-
tions be continued next season.
Althoe some tradesters believed
that this might also mean moves
against theater TV exclusives of
events such as boxing bouts, Mor-
ison this week denied that theater
TV entered into the matter at all,
provided rights were secured in
open bidding.

The baseball rule change is not
expected to enable airings of ma-
jor league games in territories of
other major league clubs. With
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right of negotiation now in the |
hands of each club, none is ex- |
pected to set off a TV battle, |
altho nothing prevents them from |
doing so. However, both Mutual |
and Liberty radio webs now will |
have to negotiate individually |
with the 16 teams for 1952 rights, |
instead of with the two leagues. |

| population 4,622; 500-watter

the last few months included: a
500-watter in Prairie du Chien,
in
Monroe, population 6,182; 1kw in
Beaver Dam, pulation 10,356;
250-watter in ggarta, 5.820; 250-
watter in Menomonie, population
6,582,

Last month, several of the new
licenses went to larger cities, in-
cluding Richmond (pop., 193,042),
where a new kilowatter has been
launched; Williamsport, Pa. (pop.,
44 355), a new lkw station; and
Salem, Ore. (pop., 31,000).

Biggest month of the year for
AM station license gaing was
April, when the net increase in
licenses and operating and con-
struction permits was 25.

Anfi-Theater
TV Bill Pushed

PHILADELPHIA, Oect. 13.—
Three Philadelphia members of
the Pennsylvania State Legisia-
ture this week initiated a move
to require theater owners to pay
heavy license fees before they
could charge admission for the-
ater large-screen TV of sports
and other events. Representatives
Edward J. Conway, Francis K.
Muldowney and Miles W, Lederer
introduced a bill compelling pay-
ment of $2,000 license fee for the

right to exhibit a commercial
telecast.
Failure to obtain the license

would subject the theater owner
to a £5,000 fine or a six-month to
one-year jail sentence in default
of payment. Bill came about as
a result of a resolution adopted
earlier by the City Council asking
the State Legislature to legislate
against admissions by theaters for
large-sereen TV shows.

TV-PITCH THE STRONGEST

Video Plugs Beat Radio’s;
Mag Proves They Read Less

NEW YOREK, Oct. 13.—A sur-
vey of television viewing habits,
just completed by Good House-
keeping magazine, indicates that
64 per cent of TV viewers pay
more attention to video commer-
cials than they do to radio plugs.
On the other hand, 5 per cent said
they pay less attention tp the
tele pitches, while 28 per cent
sald there's no difference, and 3
per cent made no reply.

The survey questionnaire was
sent to 1,915 subscribers of the
magazine in 22 TV rcities who are
serving as a voluntary panel. Re-
plies were received from 1,403
(73 per cent). Of these, 57 per
cent own tele receivers. Among
the 43 per cent of non-set owners,
more than half watch some TV
each week, and only 47 per cent
see no tele shows at all. Non-
owners view an average of 1.7
hours weekly,

Among set owners, 33 per cent
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owned their receivers between one
and two vears, and only 12 per
cent less than six months. Effect
of video is seen in that the follow-
ing percentage of set-owners have
cut down on the listed activities:
moviegoing, 70 per cent; reading
magazines, 33 per cent; reading
books, 47 per cent; reading news-
sports events, 35 per cent;: home
entertaining, 9 per cent; going
out, 47 per cent; radio listening,
82 per cent; playing cards, 40
per cent.

Further development of these
figures shows that of set owners
who have had their receivers from
one to two years (the largest
group), 20 per cent now do more
entertaining and 65 per cent do
the same amount, 75 per cent go
to fewer movies, 38 per cent now
read less magazine fiction, and 20
per cent read less magazine ad-
vertising than before they had
their sets.

seen certain for the bill since a
veto at the present late stage of
the congressional session would
jeopardize departmental outlavs
for the current year. Ligquidation
of the advertising outlavs ecame
as the climax of eriticism by some
lawmakers that several of the
radio and TV shows failed to
benefit military recruiting.
NARTB has contended, however,
that recruitment has been strongly
aided and that the newly approved
legislation would restore the De-
fense Department's discarded pol-
icy of relying wholly on con-
tribution of free air time and tal-
ent, a policy which NARTE two
vears ago had successfully demon-
strated was “inequitable.” NARTE
is readying to go to bat again with
additional facts and figures.

The legislation specifies that not
a penny of the Defense Depart-
ment's appropriations can
used in recruitment advertising,
including sponsorship of radio and
TV shows by the Army, Navy and
Air Force, This ligquidation
clause was contained in a section
earmarking $10.950,000 for ex-
pense outlays. The slash will not
affect shows already committed
to take the air, or on the air, but
will preclude new contracts. Un-
der Defense Department’s dis-
tribution of funds for this purpose.
$3 million have been designated
for annual expenditure. including
$1 million for use in the wvarious
military districts, a third of which
iz used by the commands for radio
commercial spots, another $750.000
for nationwide web programing
and $50.000 to $100,000 vearly on
special spots for recruitment.

Crosley Film
Stanza Draws
Station Mail

CINCINNATI. Oct. 13.—The suc-
cess of “Family Theater,” WLW-
T's program of first-run television
maovies, has brought ir quiries from
TV stations in New Orleans. Min-
neapolis, Omaha, Louisville, Svra-
ruse and Philadelphia seeking de-
tails on the format employed by
Crosley on its recently instituted
TV film seg, Crosley Broadcasting
Corporation executives announced
today.

According to Crosley officials,
“Family Theater,” on the night the
series opened, attracted B3 per cent
of the TV viewers in the Cincin-
nati-Davton-Columbus area. The
popularity of the late-evening
movies with Cincinnati audiences
was further uncovered in a survey
made this week by the Crosley Re-
search Department. Of those con-
tacted, 82 per cent reported watch-
ing late movies on a more-or-less
regular basis; 88 per cent stated
that they were aware of the fact
that WLW-T was showing {first-
run TV films.

WPTZ Signs 8
A.M. Newscast

PHILADELFHIA, Oect. 13.—
What i1s believed to be the first
early morning sponsorship of
a television newsprogram is
claimed by WPTZ in announcing
the sale of its 8 am. news strip
to the Tom Thumb Donut Corpo-
ration of Philadelphia.

Account placed by Abner J.
Gelula & Associates, loeal ad
agency, and calls for the local

baking concern to take over the
five-minute, Monday thru Friday,
news show starting Monday (15).
Period features live news and
overnight sports results, and is
one of three such strips televised
during the Ernie Kovacs' “3 To
Get Ready” record show running
from 7 to 9 a.m.

Joe E. Brown

Inked by CBS

NEW YOREK, Oct. 13.—The Co-
lumbia Broadcasting System has
signed Joe E. Brown to do a video
series this season. The web is
building a kids' program for the
comedian, which is slated to go
into the Sunday morning network
line-up.
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ANOTHER YET!

Son Lindsey s
Latest Croshy

On Decca Wax

NEW YORK, Oct. 13.—The per-
petuation of the Crosby clan, on
wax at least, apparently is one of
the kev long-range projects of the
Decca diskery. Bing, the pater
Crosby, has been the catalog
mainstay of the company for
many vears. Owver a vear ago the
diskery induced Papa Crosby to
put his eldest lad, Garv, in the
groove and they fared gquite
healthily with a pair of platters.
Last year Decca put Bing and his
four sons together for a special
Christmas waxing,

Last week the diskery imposed
on der Bingle once again to make
a wax soloist of his voungest boy,
12-year-old Lindsey. Lindsey, ap-
parently on the theory that he
didn't have to depend on the old
man for help, made two sides all
by his lonesome with the help of
John Scott Trotter's accompani-
ment and a chorus of kids of his
own age. The platters he cut are
for Christmas; the coupling's titles
are “"That's What I Want for
Christmas” and “Dear Mister
Santa Claud” The latter tune is
an original written by Sol Meyer
and is based on an idea of five-
yvear-old Richard Raskin.

Decca’s Rady
Pacts Field

With “Uncle”

CHICAGO, Oct. 13. — Decea
Records this week pulled a switeh
on the currently popular pattern
of inking network TV kiddie show
characters, when Cy Rady, Decea
kidisk chief, signed and exclusive
waxing pact with Marshall Field
& Company, and CNC Productions
here for the character, “Uncle
Mistletoe.”

The Decca deal differs from
those made by other diskeries be-
cause “Uncle Mistletoe” iz the
principal character on a local TV
seg (WENR, 5:45-68 p.m., Monday.
Wednesday, Friday), and gets no
viewing outside the Chi area.
Rady got the okay on the deal
from the big department store
here because the Field store owns
the show outright.

CNC Productions, composed of
Johnny Coons, the actor who does
the “Mistletoe” wvoice: Bill New-
ton, who does illustrations on the
show, and Ray Chan, who writes
the kiddie segs, will do the illus-
trated sleeve singles for Decca
with the Marshall Field okay. The
two-year Decca pact puarantees
the trio four sides the first vear.
First disking will ecarrv Coons
doing the song, “Uncle Mistletoe."
with an original story on the {lip.

CNC Productions, which had
the “Panhandle Pete and Jenni-
fer” show sustaining on NBC web
for 10 months before its demise
six months ago. are peddling a
new kiddie package,
Puffer.” thru Jack Brow. TV pack-
age salesman in the Frank J. Ho-
gan office here.

OPS Confinues
Vinyl Ceilings

WASHINGTON, Oct. 13—
Manufacturers’ ceiling prices for
polyvinyl chloride resine used in
making phonograph disks will
continue at the same levels estab-
lished in the price freeze last
January 26, Office of Price Sta-
bilization announced this week.
The new order, effective October
15, exempts the resins from con-
trol under CPR 22 and places
thf_-m under the general celling
price regulation.

The polyvinyl chloride industry
produced 315,000,000 pounds of
material at a value of $117,000,000
during 1950, it was announced.
The resins covered in the new
OPS order include polymer orco-
polymer whose main constituent
15 vinyl chloride in the amount of
not less than 50 per cent by weight
and which is a raw material in-
tended for further processing, in
the forms of resins, latices, color
master batches and compounded
resins In powder or granular form,
but not films, sheets, rods, tubes,
plastisols or applied costings.

PUBS NO. 1 PLUG
IS U. OF M. BAND

NEW YORK, Oct. 13—
While the educational music
publishers have no disk
jockeys to worry about, the
pubbers do have a “No. 1
plug" on symphonic band mu-
sic and arrangements. The
best plug in the educational
music business is said to be
the University of Michigan
symphonic band. The U. of
M. band and the university's
music department are com-
bined in the operation of mu-
sic clinics, recordings, ete., and
are considered to be the best
showcase for symphonic band
music. Once the U. of M.
playvs a work, hundreds of
similar bands will usually or-
der orchestrations and’help to
promote the piece.

Gordon Maps
Formula for
Laine Show

NEW YORK, Oct. 13. — Max
Gordon, who moved from legit to
television as producer of the new

“Prolessor |

' Frank Sinatra show is working on

a format for a new TV opus to
star Frankie Laine. Laine last
Sunday (7) started his first star-
ring radio show, The chanter has
also made three musical films for
Caolumbia Pictures.

The Laine radio show is spon-
sored by the United States Army
over the Columbia Broadeasting
System network from 4:30 to 5
pa. on  Sundays. Laine also
guested Tuesday (9) on the open-
'img show of the new Sinatra se-
ries for CBS.

Big Upswing Felt in Standard
& Educational Sheet Music Biz

Many Publishing
Sales Booming in

@ Continued from page 1

Houses Report
School Field

ness, not popular. Mills Musice,
one of the pioneer pop firms

in the educational field, reports
business is better than at any
time during the past two years.
Others are even more optimistic.
Dave Kuperman, of Kuperman
and Del Gurcio, music printers,
states printing orders for educa- |
tional items have jumped up 300
per cent as against recent years.
“If it were not for this business, |
music printers would be twid- |
dling their thumbs right now,”
said Kuperman.
By Leaps & Bounds

Music Dealers Service, leading
jobber, stated the field is growing
“by leaps and bounds.” tracaablel
not only to greater music aware-[
ness on the part of schools but|
also to better merchandising by
publishers particularly in the pro-
duction of new method books,
studies, choral works ete. The
big increase, says MDS, has been
on band and orchestra method
books and chorals.

Kuperman points out that
much work has been done by
publishers on re-arrangements of
standard numbers to simplify
them for school orchestras and
bands. An example of the type.of
merchandising being done is the
flock of jumbo note books being
published by Charles Hansen
Music Company. Notes are en-
larged, fingering is easy, and
the books are collections of
waltzes, Latin-Americana, chil-
dren's songs, spirituals, hymns,
Stephen Foster melodies. Orders

NEW YOREK, Oct. 13.—Capitol
' Records' sales brass, including all
of the firm's regional managers,
. gathered here this week for a
five-day semi-annual sales meet-
‘ing which was highlighted by a
'resume of the early results of the
‘diskery’s fall anticipation pro-
pram and a statement of its
' Christmas merchandising and ex-
ploitation program.

| The diskery's plan to re-align
its regional setup, particularly in
the eastern territory, which was
predicted in The Billboard fwo
'weeks ago, was outlined during
the meetings. The plan calls for
subdivision of the eastern region,
' which has headquartered in New
| York, into three separate regions.
In addition to New York., the
eastern area will be sub-divided
'so that new regions will be built
with Boston and Philadelphia as
hubs of sales areas.

Capitol’s Christmas merchan-
dising program will be pegged
mainly on package merchandise,
with two albums serving as the
leaders. Diskery is pinning major
hopes on a Walter Schumann
package, “Christmas in the Air,"
and on a Les Baxter album,
“Sacre du Savage.” Five kidisk
packages will also be high-
lishted and these will be aided
by the diskery's continuing Bozo
exploitations. Diskery will also
use its longhair line as seasonal
exploitation matter, with its rec-
ordings of Tschaikovsky's "Swan
Lake" and “Nutcracker Suite”
ballets as the chief items.

The report made on the Cap
fall anticipation program, which

Capitol Execs Map
M'dising Bally Plans

Re-Alignment of Regional Setup Also
Discussed at Five-Day NY Sales Meet

June Keegan Fourth

Newie for Decca

NEW YORK, Oct. 13.—Decca
Records this week inked its
fourth new fem chirp in the past
two months, June Keegan, a 16-
vear-old singer. Miss Keegan
was put to a contract as the result
of her work on the Paul White-
man TV teen-age show.

Other new singers inked by the

diskery of late include Jane Wy-
man, Delores Gray and Roberta
Lee.

ran thru the months of August
and September, informed the
gathering that the diskery had
gone 5 per.cent over the quotas
originally drawn for the project.
The program covered some 500
items in the Cap catalog and was
pegged on an advanced billing
gimmick. The program offered
no other incentive deals such as
additional return privileges, etc.

{Continued on page 45]:

on each of these items this week
have been for 5,000 copies. "
Wiemann, talking of the busi-
ness hype, pointed out the chief
task was still up to the individual
publisher. Promotion in the ed-
ucational field is even tougher
than in pops, he said. You need
ecight times the staff as in pops,
and merchandising of the mate-
rial is a business in itself. Help
from buvers in stores is inade-
guate, he added. It takes seven
vears for a store buver to learn
catalog—all of which puts the
burden on the publisher. Most
promotion, he added, 15 done via
field men. Warners has seven on
the road constantly, attending
conferences, calling on schools,
ete., for 45 weeks of the year.
Chappell, too, attributes the
boom season to individual pub-
lisher effort, such as direct mail,
work by field men, attendance at
conferences, etec. The Big Three,
noting that business is consider-
ably up over last year, states the

Pluggers Push
Pension Plan

NEW YORK, Oct. 13.—A com-

mittee representing members of |

Music Publishers Contact Em-
ployees will meet soon with a
commitiee representing music
publishers to renew talks relative
to a pension plan for the profes-
sional men. Contact men brass
sent out a letter requesting that
the pubbers’ committee name a
date next week. Prior to the past
summer, contact men worked out
a plan providing for their org to
make a contribution equal to that
made by pubbers for the creation
of a pension fund. The contribu-
tion would be a percentage of the
contact men's salarv—the mini-
mum of which is $75.

Publishing houses that are film-
affiliated already have a pension
plan for employees, and this is re-
garded in some gquarters as pro-
viding an out for indie pubbers.
Contact men's union, hnwevfer,
states it is not adverse to any in-
dividual pension plan worked out
by film pubbers, just so that all
professional men are taken care
of. Contact men's execs state the
union's plan would be workable
with a participation of 75 per cent
of the pubbers.

JAZZ PAYS OFF

Norman-Bull Coast

Concert Gross 15G

HOLLYWOOD. QOect. 13 —Close |
tao 7.000 jazz enthusiasts jammed |
Shrine Auditorium Friday (3) for
the Gene Norman-Frank Bull|
fourth annual Dixieland Jubilee, |
ringing the till to the tune of
$15,617. Nine bands paraded
across the stage, marking this
shindig as the most successful of
all Dixie events here. Highlight
of the Jubilee was the reforming
of the old Bob Crosby Bobeat
band. House was scaled at a 53.60
top.

For Crosby's sidemen, it was
old-home week, Under the
Crosby aegis were Charlie Tea-
garden, Zeke Zarchy, Ray Linn,
Warren Smith, Ted Vesely, Moe
Schneider, Eddie Miller, Matty
Matlock, Willie Schwartz, Chuck
Gentry, Stan Wrightman, Phil
Stephens, Nappy LaMare, MNick
Fatonl and special solos by Jack
Teagarden, Billy Butterfield, Bob
Hagpgart, Ray Bauduec and Jess
Stacy. Butterfield and Haggart
were flown to the Coast for the
concert.

No matter how wvou liked yvour
jazz, vou were bound to have
found a favorite among the par-
ticipating orks. Supplementing
but in no way taking a back seat
to Crosby's band were Kid Ory's
Creole band, Rosy McHargue's
Ragtimers, Turk Murphy, Eddie
Skrivanek, Banjo Kings, Fire
House Five Plus Two, Pete
Kelly’s Big Seven, Pete Daily and

WwWww americanradiohistorv com

f"ﬁlﬂham}r Bound,"
'Rapg," “Bluin’ the Blues," "“South

a finale with the more than 60
windjammers slugging it out for
honors.

All the immortals were
played—"Aunt Hagar's Blues,”
“Marvland,” “Jazz Me Blues"

| Dixieland One-Step,” “St. James

Infirmary,” “That's a Plenty,”

"12th Street

Rampart Street,” “Fidgely Feet”

rand “Johnson Rag,” to name a

few. If one man has to be singled
out as ‘ops (applause-wise), then
it was Pud Brown, who drew a
thunderous hand for his solo-sax-
ing on “Johnson Rag" with
Daily's outfit. Joe Bleeden.

g

educational and standard field is
showing the effect of long pro-
motion. Items published five and
six years ago are beginning to
pay off now, it was stated.

Herbert Marks, E. B. Marks
topper, stated all serious and
semi-serious music is selling very
well. The season started earlier
than usual—in July. He attri-
buted the overall trend to various
things, primarily the new ap-
proaches to education in schools.
The Middle West particularly, he
pointed out, is making great
strides in the teaching of music.
Orders from colleges, conserva-
tories—so called private orders
as compared with dealers’ orders
—are growing.

Credit Educators

G. Schirmer Inec., stated music
enrollments are growing. Arthur
A. Hauser, of G. Ricordi and Co,
and president of the Music
Education Exhibitors Association,
gsaid much credit must be given
to the music educators, altho pub-
lishers have anticipated the needs
of the field. He added that busi-
ness is considerably ahead of
other years, but the saturation
point has not been reached by
any means even tho music in
schools has attained its maturity

As indicated, pop pubbers are
champing at the bit to get into
the business, and those in it are
endeavoring to expand and pro-

mote. It's a rough struggle for a’

newcomer, however, inasmuch as
catalog, special staff and consid-
erable financial assets are re-
quired. Leeds Music, a relative

(Continued on page 16)

Morris Names
Lang Education
Catalog Topper

NEW YORK, Oct. 13.—With the
appointment of Phil Lang as gen-
eral manager, Edwin H. Morris
has launched a full-fledged educa-
tional department, using tl'!e
White-Smith catalog as the basic
framework. ]

Lang, who has been with Mills
Music for 12 years and is regarded
as instrumental in Mills' ascend-
ancy in the educational field, plans
to utilize material out of the
Morris pop catalogs for educa-
tional purposes, in keeping with
the modern trend of using pop
songs as the point of departure in
instructing. Lang, who is a well-
known brass band arranger, has
also arranged for Morton Gould,
Alfred Wallenstein, the Boston
Pops and wvarious radio and TV
shows. He has done orchestra-
tions for such legit shows as
“High Button Shoes,” “Two on the
Aisle," “Make a Wish"” and others.
He also writes original composi-
tions for the educational field.

Lang will be aszisted in the
educational venture by Michael
Cimino, sales manager for the
Morris holdings. The White-5Smith
library is a venerable educational
catalog of Bostonian origin, pur-
chased by Morris a decade ago.
Lang savs that his principal en-
deavors will continue to be in the
band field. He says that the band
field weighs about as importantly
as the two other educatisnal
groups combined—the chorus and
the orchestra, to which he will
also devote considerable effort.

H. Miller Gets Help From
M. Miller in Mdse. Deal

CHICAGO, Oct. 13.—The one-
man crusade against some of the
merchandising tactics used by
mail-order disk packagers on
radio, started by Howard Miller,
local free-lance d.j. (The Billboard,
October 19), is continuing, with
Miller this week petting an assist
from Mitch Miller, Columbia’s
a.&r. biggie,

Miller flew in Monday (8) and
conferred with Ed Benkert, sec-
retary of Local 10, American Fed-

eration of Musicians, here, regard-
ing making an appearance on
Miller's show to talk about the
mail-order disk packagers. After
explaining to Benkert the purpose
of his visit, the AFM chief agreed
to drop for the first time a 10-
vear-old musickers' union ruling
which bars AFM-ites from mak-

ing gratis radio appearances.
Miller, in his interview with

the d.j., pointed out that in many
{(Continued on page #3)
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MARKOWITZ MAKES HIS MARK

Peerless Parodist Puts Pops
Into Folksy, Catchy Yiddish

® Continued from page 1

to the printing trade, and opened
a business printing sheet music
for the top Yiddish tunesmiths of
the day who would publish their

own songs and sell copies at the
Yiddish theaters in which their
music  was being performed.
Markowitz printed sheet music for
such cld-timers as Louls Gil-
rod, David Meverowitz, Sholem
Shmulowitz, Jacob Jacobs, Sholem
Secunda, Isador Lillian, Maolly
Picon and Joseph Rumshinsky.
“Gay" Parody

Some 20 years ago Markowitz
was called mm to write his first
parody of an English language
hit. The hit was “Gay
Caballero”" as recorded by Frank
Crummit. Markowitz turned out a
Yiddish vérsion for Columbia
Records' artist Pesache Burstein,
and called it “Galitzianer Cabal-
lero.," Since then Markowitz has
written over 100 of the parodies,
and for such names as Molly
Picon and Menashe Skulnick. Cur-
rently, he confines his activities to
writing for Sevmour Rechtzeit
and Mirriam Kressyn on the Ban-
ner label.

According to Markowitz, the
ideal Yiddish parody stavs close
to the meaning of the original
English version and also close to
the phonetic sound of the English

Capitol to
Move Offices

NEW YORK, Oct. 13.—Capitol
Records has acquired new space
*for its local headquarters, which
now also includes the diskery's
national sales offices. New office
will occupy ground floor space in
the new Mutual Life Building on
Broadway and will face 55th
Street. Offices currently are in
the Fisk Building. Cap will move
to the new location on or around
the first of the year. Diskery has
? ltﬂ-year lease for 5,000 square
eet,

lyrics. Prime example, he says, of
this type of parody was on “South
Of The Border." Yiddish Janguage
version written by Markowitz was
“Sol Is' A Boarder.”

Markowitz has also ‘written

both words and music for Yiddish
language musicals staged here,
has written special material for
many acts, and has teamed with
Sholem Secunda on show tunes.
His printing firm handles pro-
grams for both Yiddish and Eng-
lish theaters. Markowitz also
spends much leisure time in paint-
ing. "I had the good fortune,” he
says, "to sell one of my paintings
to the Manichewitz food people.
It was called ‘Haym Solomon At

VEEP SOUNDS
OFF ON MUSIC

HOLLYWOOD, Oct. 13.—
Vice-President Alben C. Bark-
ley displaved interest in pop
music this week during a
Demo rally at the Palladium
and posed an interesting ques-
tion regarding "Tennessee
Waltz.” KMPC's Johnny Grant
gnared an exclusive by taping

the Veep for his afternoon
platter show.

Barkley =aid his favorites
were “My Old Kentucky
Home," “Wagon Wheels"” and
“Tennessee Waltz.” He added
that he failed to see how the
fella in the song could lose
his gal in such a short time.
“What kind of a man was he?"
queried the Veep.

Services,” and they used it on a
Yiddish calendar for distribution
to the public.”

MONEY BACK

Utah Symph

Makes Tix |
Sales Offer |

SALT LAKE CITY, Oct. 13.—
An unconditional guarantee of
“satisfaction or your money back"”
was offered to spur the sale of
season tickets to the coming Utah |
Symphony concert series.

A full cash refund at the box
office if they do not like this sea-
son's concerts was offered ticket
purchasers today by David S.
Romney, managing director of
the symphony. Romney made the
offer because he believes more
people wouid be strong sym-
phony boosters if they gave
the::_melves a chance to hear the
music.

“You have to see it first hand
to get the full measure of enjoy-
ment,” he points out. Ticket sales
already are near the 2,000 mark,

Romney reported.

Casual Dafes
In Helty Gain
For Local 47

HOLLYWOOD, Oct. 13.—Casual
engagements for the first nine

months of the year are up more
than $32,000 as compared to .the
same period last year, according
to Al C. Meyer, financial secretary
of Local 48, American Federation
of Musicians, Number of jobs for
the span increased from 3.220 to
3.491. With three big months re-

| maining, volume is expected to top

last year's figure of $563,433.30 and

possibly the 1949 tally, $565,-
243.98. Volume peak, since the
union's advancemen! fund became

effective June 1, 1942, is $667.-
632.97, in 1948,
The 1950 wvolume for nine

months is $402,130.64 as compared
to the current $434,677. Casuals

do not include singles or doubles. | : : .
December in particular is always C. C. Moskowitz, veepee-treasurer

heflty.

Mever told The Billboard that
while some members have com-
plained that business is off, these
figures tell the true story. Rea-
son for the increase might mean
that work is being spread to in-

TY-PHONO MERCHANDISING:

Manufacturers Prepare for
Continuing Major Sales Push

NEW YORK, Oct. 13—That the
TV industry is getting set for a
major and continuing sales, pro-
maotion and merchandising push is
becoming evident these days as
companies on all levels are re-

jaligning their sales and merchan-

dising staffs, advertising budgets
and, in many cases, reviewing
their distribution relationships
with other levels of the industry.
In recent days, such firms as RCA
Victor, Motorola, Hallicrafters,

| Bendix, National Electronics and

General Electric have all
switched key personnel. Distribu-
tors and dealers too are active in
manpower market.

Apparently many tradeslers
have come to the realization that

'not even such factors as price,

stvle, quality and possible short-

rages will be enough to maintain
;sales. This thinking persists de-

spite many delinite signs of a
pick-up in sales across the board
and across the country. For the
dealer able to participate in the
big sales pushes coming up by en-
larging his sales and promotional
efforts, the results are expected to
be excellent. The dealer who can

‘Walker Gets

MGM Renewal

NEW YOREK, Oct. 13.—Frank
Walker, for five years prexy of
MGM Records, has been renewed
to retain his position at the helm
of the Loew’s, Inec., disk operation.

As has been the custom for the
past few wvears at this time of
yvear, a point when Walker's con-
tract comes close to its annual ex-
piration date, there had been
trade speculation that the MGM
topper was about to be replaced.

of Loew's, Inc,, made the formal
announcement of Walker's re-
newal.

clude more tootlers or that wind-
jammers are getting higher moola
for jobs.

do little more than hope that some
of the activity will reach his shop
15 also expected to gain from the
hypo in sales activity.

Most trade observers strongly
believe that the manufacturers
will continue to promote heavily
on a continuous basis instead of
the usual seasonal promotions.

Bloch Signs
Up Lawrence

NEW YORK, Oect. 13. — Band
Leader Elliot Lawrence this week
signed a8 personal management
pact with Rayv Blorh Associates.
The deal calls for the Bloch of-
fice to handle Lawrence for radie,
TV and films. The pianist-orkster
still retains his agreement with
Joe Glaser, whose Association
Booking Corporation will continue
to rep Lawrence for work outside
of radio, TV or films. The Law-
rence ork will econtinue to fulfill
bookings set bv Glaser.

The Bloch office is readying
both a radio and a TV package
for Lawrence in addition to sell-
Ing his talents as a radio TV con-
ductor., The Lawrence ork cur-
rently records for the King label

Lincoln Schedules
Sun. R.&B. Shows

HOLLYWOOD, Oct. 13. — A
flesh rhythm and blues package
bows Sundav (14) at the Lincoln
Theater (2.000 seats), with blues
deejay Hunter Hancock emseeing
maore than an hour's entertain-
ment. Initial show has Big Jay
McNeeley and King Perry's ork.

Hancock, who airs his radio
programs on KALI (Pasadena)
and KFVD, will have both pro-
fessional and amateur talent,
audience participation and gim-
micks for kids. Lincoln Manager
Jack Chazen set the show for 4
p.m, every Sunday, with 60-cent
top. House will pay the nut, with
Hancock having final okay -on
talent.
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FORECAST

I'LL WAIT FOR YOU

FLASH!

BAN ANTONID ROSE
and

BULLY urhrm TOWN
Martin
Grady M.

TO BUILD SALES &

Published in the Interests of Decca Dealers and Music Oporntun Evarrwharn &

TO BUILD PROFITS

" THIS WEEK'’S
BEST SELLERS

Your guide to the top
records based on actual sales

DECCA “BEST BETS”

Your guide to the hits of tomorrow

based on actual sales

THIS WEEK’S
BEST SELLERS

Your guide to the top
records based on actual sales

Children's Songs (Two .'Flt‘tﬂ

Guy Lombardo
Baal Baal Black Sheap-Farmer In The
Dell= Goes The Weasel=Three Blind
Mice — Hickory Dickory Dock — London

Bridge—Lazy Mary-Ten Little Indians

2T800%
Cold, Cold Heart Louls Armstron
Because Of You 2781

" The Closer You Are

Lot The Worry Bicd Worey For ?r' e
Both from RKO Picture i
“Two Tickets To Broadway”  27781%

River Of Gold
Gll Huston and Victor Young
They Call The Wind Maria

From Musical Production :
“P.l.lnt Your ‘H":nn 2TB21*
J u:'.“" Walcott and Marie
“Jerse
Bay ‘A Prayer 1

She's Dynamite In Blue Dungarees 46370%

It's Hard To Be Loved
Stubby and the Buccansers
I Was The Last One To Know 4E1T1*

I'm A Man Of Experience ﬂh:rllul::ﬂll.ui
Peach Tree Boogie

Laura Tiny Davils and Her Orchesira
How About That Jive 4824ge

*Also available in 45 RPM
{add prefix 9’ to record mwmber)

www americanradiohistorv com

POSITION POSITION
LAST THIS
Ta POPULAR
WEEKS WEEKS
D COUNTRY K D FOPULAR |
2. | AND 30 TO SLEEP AGAIN
17 | PEACE IN THE VALLEY 14573 Long Ago Dick Haymes n* 5 |1 GET IDEAS 27720%
VWhers Could | Go Bul To The Lard Red Foley P A Kiss To Build A Dream On
3| BLUE mt: Guy Lombardo 2rTT6" Lowis Armstrong
9 | COCK-A-DODDLE DOO 46349 5. 4. | BE MINE TONIGHT Lina Romay and
SUGARFOOT RAG SQUARE DANCE Red Foley | cHiu—ciiu Guy Lombarde 7ML 6 [SMOOTH SAILING 76
1. 5. | pappy A e P Love You Madly Ella Fitzgerald
11 | PRECIOUS LITTLE BARY 46338" Carioca * % coT HER OFF MY HANDS 7762*
Hey La L Ernest Tubb NOTH
e . » S, "“’-;.'fp?; Me rl,"f-r:“",f,,uﬂ No Eileen Wilson a7TTAr ‘ I Ran All The Way Home Mills Brothers
9 | I'M WITH A CROWD BUT 50 ALONE 46343" 8. 7. | THE FROZEN LOGGER
The Weavers 2TT26* 14573"
Rose OF The Mountain Ernest Tubb Darling Corey 9 |PEACE IN THE VALLEY
" 14, B. BORROWED ANGEL o Where Could | Go Bui To The Lord Red Faoley
24 | JUST A CLOSER WALK WITH THEE 14505" MY EVENING PRAYER Anitn e Sngnes ey IR P
Sieal Away Red Foley 9. | TEMNESSEE BLUES
e : ¢ COE. GO AR Eileen Wilson 27761% Powder Blus Don Cherry
SIXTY MINUTE MAN & e mlrﬁumut.:"m r.!'hﬂg :.;Tm 27755+ b &1 nnu-: ::;:nrt :HH'I' OF A 27742t
Hardratk Gunter énd Raberta Les CHANC
L T1. | BLUE VELVET Arthur Prysock eyl I'm Lucky | Have You - Ink Spots
7 Ve whkote o8 SRkiin 48357+ : THE MORNINGSIDE OF THE MOUNTAIN -
Jesus And The Atheist Red Foley — 12. | CALLA, CALLA Ronnie Gilbert 27799 16 “gﬂ%—f You IT666
RELA RIMBA reath
463571 — . Gloria De Haven ond Guy Lombardo
& | I'LL MEET YOU IN CHURCH SUNDAY MORNING b Rt el S Roberta Les 27792+ —=
GET DOWN ON YOUR KMEES AND PRAY
Biil Mon - 4. | SIN 27794 11 |IN THE COOL, COOL, COOL OF THE EVENING
sl JEALOUS EYES Al Morgen i Miste Cristofo Columbo
2 | CHERDKEE BODGIE 46356 - 15. | DIXIE Red Foley 27810% Ring Crosby and June Wymaon
| WISH I'D MEVER SEEN SUNSHINE A A s lcides warim ik v 27670°
dimmis Dearvis COUNTRY When The Saints Go Marching In
| *DOWN YOMDER 45355 Tha Waavers
‘. Horss Hair Boogie Spode Cooley . .| sn"':::" AND UMION Hank Garland 45358 25 | on TOP OF OLD SMOXY 755
Across The Wide Missouri
—_— 2. | | WANHA PLAY HOUSE WITH You
SEPI A SLOW POKE Roberto Les 27792 The Weavers and Terry Gilkyson
—_ 3. | BORROWED ANGEL 27597
5 | PEACE IN THE VALLEY 14573 MY EVENING PRAYER Anita Kerr Singers 2776T* 8 | BALLIN' THE JACK
On The Riviera . Danny Kaye
Whaere Could | Go But To The Lord  Red Foley == . | SEwAT OF SORNGW
10 | PLEASE DON'T LEAVE ME 27404* SPOAR GOATED LOVE i : 6 | BLACK STRAP MOLASSES a7740°
4, 5. | DETOUR How D'Ye Do And Shokes Honds
THREE HANDED WOMAN Lovis Jordan Address Unknown Foy Willing 456365* n-. Kaye * Jimmy Durante
oy T yman ¢ Groucho Marx
& |HIS EYE IS ON THE SPARROW 48227* i Red Fo 27810*
Miiky White Way ATARAMA JUBILEE ey 15 | SWEET VIOLETS 27668*
Sister Rosatta Tharpe and Marie Knight S‘EP]A Lonely Lintle Robin Jane Turzy
® | CASTLE ROCK rTe*
’ ' 1. 1. | TRUST IN ME 8 | VALENTING TANGO 2751
& m.ji#ll‘uh.g-fh N 48230* 4., 1. “lmﬂ LOVE The Starlings 48241* & | SWEETHEART OF YEST ¥ 27719
y Song ERDA
Sister Rosette Tharpe with Sam Price Trio -— .| MY EﬂEtEl-l;IﬂHI ] Marie Knight 48233 MARY ROZE Guy Lombarde
*Alo available in 45 RPM (add prefix 9" ¢ rd LB 4, | CHEROKEE BOOGIE *Also available ]
s ! ) P '@ reco & Joey Thomas ABTI6 o "H‘;I in 45 RPM (odd prefix "' te record
** Another Decca ‘Best Bet’ mokes the ‘Best Seoller *Alye available in 45 RPM (add prefix 9-* to record numbar) ** Another Decca "Best Bet' makes the ‘Best Seller
list this wesk! list this week!
Always, Always Victor Young Tennessee Moon =
SINGL ES I Remember You, Love H‘!I.P Les “Carrot Top™ Anderson ALBUMS

MOONLIGHT MUSIC

by
Russ Morgan and His Orchestra
"Blusic In The Morgan Manner™
Instrumental
A-BET 8276 DL 536%
§i15 53.75 $3.00

“BOUND TO
BE COPIED

=CANNOT
IE TOPPED™
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SWING AND

SAMMY

SWAY WITH

Breaking
for a
HIT
from
Coast

coupled with “l EA LO U s EY Es“

Columbia

78rpm 39567 33%arpm 3-39567 45rpm 4-39567.

Listen to SUNDAY SERENADE on ABC {Rudmj

vx e SN TEIOVR, |

THE SAMMY KAYE SHOW
on CBS-TV, 7 P.M., Saturday, EST

for Listerine and Pro-59 Toothbrushes

Columbia e Records

First, Finest, Foremost in Recorded Music

"Columbia,” “"Maosterworks,” @D ([ Reg. U. 5. Pot. Off. Marcas Registrados

www americanradiohistorv com

Decca-U Talk Cues Thinking

® Continued from page 12

other show business fields. RCA
Victor, Columbia, Capitol and
MGM are examples. These disk-
eries, too, have proved that it has
not yet been possible to lick com-
pletely the slack selling periods
despite intensive advertising and
promotion drives. Decca has al-
ways believed that come summer,
it 15 almost as tough to sell disks
as _overcoats.

With this philosophic back-
ground, the diskery has on vari-
ous occasions entertained the
thought of a merger with radio or
television manufacturers. It was
figured that with the diskery's

could be used to better the posi-
tion of the company's artists.
Failing a manufacturing tie-up,
then, a film programing TV deal
seems a natural, particularly
when the future of film on TV
seems assured.

Some ask the question: Why is
Dececa trying it with TU-I? It has
been pointed out that both organ-
izations have the same bank, the
First National Bank of Boston,
and that Serge Semenenko, vice-
| president, could have been instru-
mental in acting as liaison on the
projected deal. What is more to
the point, however, is the fact

merchandising know-how, strong | that U-I has a successful history

and stable progress could be
made to smooth out the rough |
spots in the disk sales picture. |
However, Decca would never
make sug:h a merger except on
one condition—that Decca control
the company.

To date, a deal such as outlined
above, with a TV or AM manu-
facturer, has not materialized.
But failing such a deal, the aver-
all philosophy would neverthe-
less hold true, and Decca could
easily train its sights on the type
of deal which is now being
bruited.

Such a deal — with Decea in |

control of the companv—could
conceivably stabilize over-all in-
come. Instead of a manufactur-
ing affiliation there would be a
film programing set-up. From
Decca’s point of wview, the film
programing venture would be

chiefly for the purpose of provid-

ing and selling films to TV.
Decca, of course, would not write
off whatever revenue could be
derived from motion pictures as
such. But the chief opportunity
would be to jump inte TV full
force, with facilities, talent, pro-
duction know-how, etec.

Such a TV f{film programing
venture would not be completely
alien territory. The diskery is ac-
customed to working with talent,

both contractually and art.‘:stma'lr:
ly. It could expand into TV pro-
in fact,

duetion naturally, and,
the two mediums, TV and disks,

‘of cashing in on low-budgeted

films. For a wventure by Decca
'into TV, this kind of know-how
‘would be invaluable, owing to
sky-high TV production costs and
the belief on the part of sponsors,
agencies and networks that costs
must be pruned.

Meanwhile, it is interesting to
note that Decca brass, while not
denyving the negotiations, insist
that what has appeared in print
thus far is far from the truth. It
is alzo notable that regarding the
November 1 date, Decca has
stated: “"We are a long way from
anvthing taking place.”

Meanwhile, some tradesters feel
that the whole deal could blow
over as the result of the stock
market fluctuations which have
toccurred since the deal specula-
(tion began to make the publie
' rounds. Both Deecca and U-I
stocks have been making un-
called-for rises on the market and
' both have been hitting their highs
for the vear. Decca has hit 11
'points and U-I has gone over 14,
'advances of about per share
since the rumors first started
about two months ago.

The rise in the per share price
‘of the U-I stock, unless a book
'[unlue deal is being made, would
raise the cost of Dececa of any
' gizeable block to $500,000 or more
over what the U-I stock was trad-
ing for when the diskery alleg-
edly made its initial considera-
‘tions in the matter.

Big Upswing in Music Biz

- C‘nntimmf_{ from page 13

newcomer in the field, is now
tremendously pleased with the
way the educational facet of its
husiness is payving off. But the
‘nitial costs are hard to take. This
is particularly true in view of the
fact that on many eduecational
and standard items, there are vir-
tually mo mechanical rovalties
and no performance monies.
Evervthing depends upon sheet
musie. On the other hand, some

publishers make up as many as

40 and 50 editions on a single
copyright, and this mass volume
pays off. Examples are the var-
ious band, orchestral, choral and
other arrangements of Mills' “'Star
Dust," The Big Three's "Deep
Purple,” etc. This material, as

compared with pop sheet musie, |

is non-returnable. The profit mar-
gin is not as great as in pop sheet
music, which a pubber c¢an print
for two cents and sell for 22 cents,
but it is stable and durable. A
school's glee club, for instance,
may have 200 voices and orders
accordingly. ;

Examination of costs are in-
teresting. Imitial print order for
a large size concert band work
runs approximately 51,000 for
1,000 copies. Putting out an op-
eretta costs a publisher 4,000 to
55,000, and sometimes more. Pro-
duction costis, to put out the basic
sheet music and professional cop-
ies for a pop tune, run to slightly
over $200. This 15 figured as fol-
lows: $25 for a piano arrange-
ment; $30 for plates; $40 for title
blocks and cuts for the covers;
$30 additional if a new title page
is bought; $45 printing cost for
2,000 copies and $25 for 2,000
professional coples.

Dance orchestrations on a pop
run to about $470 roughly. This
is figured as follows: $175 for the
arrangement; $100 for autograph-
ing, and $200 printing bill for
2.000 orchcstrations. A pop voeal
arrangement for male and female
voice costs about $150, which
covers the arrangement and the
printing of about 150 copies for
professional use.

Pop publishers, while manag-
ing to stand the production cost
of pops, find the going difficult
in the educational field, as a com-
parison of costs above will show.
However, alert pop pubbers are
increasingly developing the edu-
cational potential of their copy-
rights even tho such publishing
houses are not yet set up to enter
the educational field on a {full

basis. The Howard Richmond
pubbery, for instance, publishes
choral arrangements, band ar-
rangements and instrumental
' solos on “Good Night, Irene,” and
'has eight or nine band arrange-
ments of most of the firm's hits.
The pubbery, however, does not
'merchandise this eduecational ma-
terial itself. Rather, selling agen-
'cies are licensed. Thus, Charles
'Hansen handles Richmond's in-
strumental solos. Nat Tannen has
the agency on choral arrange-
'ments. Hal Leonard of Wisconsin
|is the agent on band music.

Alexander Invades

® Continued from page 12

Association is holding its annual
convention here November 6-7 and
Art Talmadge, of Merc, has ar-
ranged to send special invitations
to all visiting dancery men to
spend the evening at the big Ara-
gon show, digging the new band.

The competitive, wyet healthy
condition of the band business, was
evidenced further by the an-
nouncement that McConkev Art-
ists’ Corporation has set its first
20 date one-night tour on Henry
Busse, who recently joined the
office. Starting at Fort Leaven-
worth, November 9, Busse waorks
thru the Midwest to the Rainbo
Ballroom, Denver, where he does
three days, starting November 30.
Tour is the second big band swing
set by McConkey recently. Office
booked Russ Morgan thru the Mid-
west and East on 30 dates before
he opened in New York.

Specialty Adds 3
To Talent Roster

HOLLYWOOD, Oct. 13.—Spe-
cialty Records' talent ranks were
expanded to a total of 24 artists
Rhyvthm and blues diskery inked
exclusive pacts with Lil Green-
wood, Jesse Thomas and Willard
MecDaniel. Threesome will cut a
minimum of 12 sides a yvear.

Label’s prexy, Art Rupe, did
four sides with each artist, and
will release a pair in October.
Miss Greenwood was backed by
Roy Milton, Thomas by his ork
(5) and McDaniel, a thythm see-

tion.

e —
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A Winning combination

with their ﬂ{f

Hit Ballad!...

“THERE'S ALWAYS ROOM AT OUR HOUSE"’

COLUMBIA 39595
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A HITS and a MISS

and

"LONG AGO

Decca 27731 (78 RPM) and 9-27731 (45 RPM)

www americanradiohistorv com

Life and

® Continued from page 12

Deals of “Life”

mas"—plus something called “Up
and Down Mambo.Y

How, the question presents it-
‘self, do three of these songs get
enough live plugs each week to
appear among the most played
tunes in the country, along with
“Too Young,” "Because of You,"
and "Stardust?” How does a
song like “On the Motor Boat"”
rate No. 15 in performances
?m-:gng all the songs in the coun-
ry?

Recording?

Investigation will show that
there is no recording on a major
label by a major artist of any of
these songs. There may be a
minor artist on a large label rep-
resented, but the record, if any,
is fabulously obscure. Sheet mu-
sic sales are minimal. If they bore
any proportion to performances,
they would consistently be re-
ported the jobbers in the best-
seller lists. But they retain
their anonymity here, too.

Are these tunes performed on
commercial shows, either radio or
TV? Rarely, if ever.

Their sole existence is over the
remote radio sustainers, usually
after 11 o’clock at night.

Why do the small batoneers
who thrive on these late wires
with such avidity and unflagging
regularity? The Billboard doesn't
profess to know,

However, curiosity prompted
us to look into Life Music, and
here is what we found.

A man named Barney Young is
apparently the proprietor. He
has a small office at 1650 Broad-
way, at which it took several tries
to locate him. Phone calls, during
business hours, were usually
taken by an answering service,
altho on one occasion a fem voice
called us back sayving that she
was Mr. Young's secretary.

Some Questions

However, when we finally did
see Mr. Young in his office, at
3 o'clock one weekday afternoon,
nobody other than himself was
in sight. He declined to tell us
anything about his business, or
how he obtained the plugs each
week with unfailing regularity.
He also declined to tell us who
had recorded the tunes and on
what labels. He also declined to
say whether he had a well
known band leader as his part-
Er, or, indeed, if any partners at

He refused to comment on our
query about a deal he is reported
to have had with a major record
company whereby the date and a
guaranteed number of pressings,
were paid for (not by the com-
%.Emy}, with the following artists:

na Mae Carlisle, Bob Chester
and Vincent Lopez. He refused
to tell us about his arrangement
with Broadcast Music, Inc.

*For Young does have an ar-
rangement with Broadcast Music,
Inc.,, which BMI says is “not es-
sentially different” from arrange-
ments with other publishing af-
filiates, However, several years
ago, BMI tried out a plan which
was unofficially dubbed the “in-
centive plan.” 15 was a form of
encouraging small BMI publish-
ers by paying them a definite
gsum, usually reported as $48, for
each network plug. (BMI main-
tains that the amount was never
fixed at any definite sum). The
plan was dropped when the plugs,
concentrated largely on the late-
hnqr remotes, began to mount up
in impressive totals. Apparently
some bandleaders seemed very
willing to plug tunes for whic
the publisher got something like
$£48 per plug. At any rate, BMI
sodn dropped the incentive plan.

Is It So?

Could it be, however, that
Life Music, for some reason, is
gtill on this plan, the sole pub-
lisher to enjoy,the incentive ar-
rangement? Could it be that the
remote batoneers see wunusual
merits in tunes published by a
publisher who gets a fixed sum
from BMI for each plug?

Many BMI publishers today
wish—out loud— that they could
get on some such footing.

The network plug at BMI is
rated at 6 cents per station. If an
average of 50 stations carry the
shot, the publisher would be
credited with Many music
men wonder how Young is able
to persuade band leaders on re-
motes to play his tunes so con-
sistently if he receives in the
vincinity of only $3 a plug from
BMI. Some suspect that he may
be getting as much as $12 per
plug from BMI. With such ex-
tensive ﬁgr-pi'il[g capital, it is rea-
soned, his orts to persuade
orksters to play his tunes figure
to be as successful as the Peatman
sheet actually shows them to be,

(Of course, there are quite a

few BMI pubbers who get the
“guarantee” deals, which pay
them as much as four times their
actual performance earnings, but
they are usually required to
spend this money on some sort of
professional or promotional activ-
ity. Young's operating expenses
are not apparently stringent.)
Ranks No. 4

Young reportedly is the fourth
ranking BMI1 publisher in Net-
work plugs, accounting for more
than 10 per cent of BMI's live
shots. He also is reportedly taking
$30,000 out of BMI for one quarter
this year.

A BMI official once told The
Billboard: "We have to make a
showing in network plugs. We do
very well on local shots with
records. This is probably as good
a way as any as making a show-
ing."” During the past two vears.
when queried as to how long Life
would be continued on whatever
plan he is on, the BMI exec would
say each time:"They're just fin-
ishing out their present contract.”

Rival Orgs
License Tune

NEW YORK, Oct. 13.—"Never"
the Robbins plug lune from “The
Golden Girl,” forthcoming 20th
Century-Fox flick, is being non-
exclusively licensed for perform-
ance by both the American Society
of Composers, Authors and Pub-
lishers and Broadcast Music, Ine.,
the Mrst split-licensed tune to e
handled by an important ASCAP
house,

Number was written by Lionel
Newman, who is signed to an ex-
clusive BMI cleffing pact, and El-
lictt Daniel, an ASCAP member.
Althe the tune is published by
Robbins, Newman's share of the
performances will be paid by BMI,
with Robbins and Daniel collecting
from ASCAP. In the case of sta-
tions carryving blanket licenses
with both ASCAP and BMI, there
will be no clearance or credit
problems. However, quite a few
stations are on a per-program ba-
sis with ASCAP and blanket with
BMI. One such, WTIC, Hartford,
Conn., has taken the position that
it can play any tunes even par-
tially licensed by BMI without
paying ASCAP, ASCAP has a suit
pending againsgt WTIC, which
could resolve this problem. How-
ever, most stations will have no
obstacles to programing the tune.

The number has been waxed
across the board, with Victor re-
leasing a sound track verszion done
by Dennis Day for the movie, and
purchased by the diskery from the
flick company.

Ella Fitzgerald,
Decca Renew

NEW YORK, Oct. 13. —Elm
Fitzgerald, for 15 years a key re-
cording fixture of the Decca disk-
ery, this week signed a renewal
contract with the firm which will
keep her with Decca for at least
another five years. Leonard W.
Schneider, exec veepee for Decea,
Eznnuncgfh I'.:f rgl;:&wal deal. E]l_;;

gan wi e ery origin
as the vocalist for the late Chick
Webb's orchestra. She currently
is on tour with the "Jazz at the
Philharmonic"” coneert troupe.
There had been some trade talk
that the thrush would leave Decca
to take a deal with Mercury thru
Norman Granz, who is the JATP
impresario.

Pat Lombard Joins
Gen. Artists Corp.

NEW YORK, Oct. 13.—Pat
Lombard will join General Art-
ists Corporation’s New York of-
fice staff on October 22. Lom-
bard will work as a general agent
in the agency's band and act
departments. Lombard's last
agency association was with the
William Morris Agency. He was
head of that agency's Chicago
band wing and was moved to
New York at the time the Morris
office began its shuttering opera-
tion of the ork de ment. He
left the agency when the band
wing closed to take a senes of
talent-buying posts with mid-
western hotels.
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Oberstein to Coasl
On New Talent Hunl . ..

Eli Oberstein. in his ise as
pop recording boss for King Rec-
urt!ljs. heads for the West Coast
next week for a two-week talent
trek. Last week Obie arranged a
deal to use warbler Dick Brown
on the King label as a house
singer. Brown will be used as
vocalist with several of the orks
on the label and will be groomed
in that manner for his own niche
as a solo waxer. Brown last waxed
for the Jubilee label.

Arnold Shaw Weds

Mrs. Joseph Schillinger . . .

Arnold Shaw, manager of Leeds’
Duchess catalog, took the plunge
Thursday (11). Shaw fractured the
hearts of all the Leeds beautles
by marrying Mrs. Joseph Schil-
linger.

Coral Records
Signs Dorothy Shay . . .

Coral Records last week signed
Dorothy Shay to a term recording
contract. Miss Shay formerly re-
corded for Columbia Records and
is noted as the "Park Avenue Hill-
billy." She will do mainly spe-
cial material waxings for Coral

Lawhorn Cashes in on

Jazz in Oregon . . .

An experiment billed “Jazz in
the Afternoon” paved off for
promoter Ray Lawhorn on Sun-
day (7), when more than 1,200
E.ilEd into the Playhouse Theater,

ortland Ore., to hear his assem-
blage of top jazzmen at $1.35 per
copy. Lawhorn, himself a side-
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LEON RENE'
PUBLICATIONS

21248 W. 24th 51
Los Angeles 18, Calif.
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NAT COLE'S Ef
New Release L'
“UNFORGETTABLE™,
Capitol 1808 {
ABc music conr. |

WESTERN MUSIC PUBLISHING CO.
69320 Sunset Bivd. Hollywood 28, Calif.

146 W. 54th 51,

Music as Written

man, said he hoped to take the
group, some 15 tootlers and vocal-
ists, to Seattle, Wash.,, and Eu-
gene, Ore., for concerts. The
downtown house was filled
nearly to capacity by these per-
formers, a top selection from
among men working local spots,

Jack Robbins

Sings a Sad Song . . .

Jack Robbins, back last week
from a deejay tour thru the Mid-
west, reports that the largest

Kresge store in Detroit closed
down its sheet music department.
Robbins bemoans the ever-dwin-
dling outlets for sheet music and
would like to see Music Publishers’
Protective Association square up
to the issue and take action. In
Chicago Robbins sang tunes be-
hind the counter of a Kresge store
on State Street, with songwriter
Marty Bloom playing piano for
him. HRHobbins would like to see
teams of songwriters tour the re-
tail outlets across the country
with the old-time demonstrations.

New York
Decea Records

15 rushing its

Gold Label series recording of|
Brahms' *“Quintet in B Minor,"

featuring clarinetist Heginald Kell
and the Fine Arts Quartet of the
American Broadcasting Company,
to have the set on the market in
time for tie-in promotions with
the quartet's fall season concert
appearances in and around the
Chicago area. . . . Decea cut its
first pop session with Deolores
Gray, co-star of the legit musical,
“Two on the Aisle” . . . Same
diskery also cut its first sides
with thrush Jeri Southern with
Tutti Camarata doing the back-
grounds and also made its initial
wax under her new contract with
June Hutton, whose hubby, Axel
Stordahl, did her arranging and

L conducting,

MGM Records has scheduled

 four new albums to go into its

10-inch*° LP *“Popular Classics™
series on the diskery's mid-Oe-
tober release. Previously the
MGM longhair wax has appeared
on a sporadic basis, but, beginning
with the new issue, the classies
will be released regularly on a
monthly schedule. . ., . RCA Vie-
tor Records threw a cocktail party
for deejays and press at Toots
Shor's Thursday (11) to present
Vaughn Monroe with a gold reec-
ord, indicating a million sale, of
his theme, "“"Racing With the
Moon." It's Vaughn's fourth gold
disk, . . . Capitol Records held a
cocktail party Monday (15) in
honor of Les Paul and Mary Ford.
who open at the Paramount The-
ater Wednesday (17) on a show
with Frankie Laine. Cap's party
is being held at the Hampshire
House here.

Audrey Williams, wife of top
country artist Hank Williams,
{'uins her husband on the MGM
abel as a solo recording artist.
She previously had made a duet
with her hushand, who was billed
under his nom-de-recitatif, Luke
the Drifter. . . . Frankie Laine has
been booked for concert dates
early in November. November 2
he works Tusecaloosa, Fla, and

|| November 4 he plays New Or-

leans. If details are worked out,
the singer will sandwich-in Dallas
November 3. . . . Cisco Houston, a
local folk-singing wvet who re-
cently signed a deal with Decca
Records, has changed his name to
Gil Houston for his recorded bid
for fame beyond the borders of
Greenwich Village.

Marshall Robbins is doing disk
promotion working out of Los An-
geles. Among his first accounts
15 Don Cherry. . . . Sen. Fred
Morit., counsel for the contact
men's union, s domg English
lyrics to a number of Puceini

CAPITOL
RECORDS
90012

MNew York 19, N. Y.

| melodies on commission of G.
| Ricordi Company. The works are

due to go into the public domain
soon. . . . Harold Desfor, publicity
director for RCA Vietor, was to
arrive in Hollywood Friday (12)
to flack for the annual conven-
tion of the Society of Motion Pic-
ture and Television Engineers.
. . . Sam Wigler and Otis Pollard
have changed the name of their
pubbery from Pollmoor to Poll-

| sam Musie.

Norman Granz's “Jazz at the
Philharmonic” troupe, with Ella
 Fitzgerald, will give two shows at
Taft Theater, Cincinnati, October
20. Others slated to appear with
the troupe are Gene Krupa, Oscar
Peterson, Flip Phillips, Illinois
Jacquet, Bill Harris, Ray Brown
and Hank Jones. . . . Harold F.
Oxley, Hollywood, recently visited
Don O. Robey. head of Peacock
' Records, and T-Bone Walker, for
‘whom he is agent, in Houston.
Robey, prexy of the entertainment
| service bearing his name, has com-
pleted a series of dates featuring
Louis Jordan's band and vocalists
Valli Ford and Fatman Smith.

Chicago

The big Record Week promo-
tion, started by d.j.'s Jim Louns-
bury and Howard Miller here (The
Billboard, October 13), has spread
thru the industry with Art Tal-
madge, of Mercury, as record man-
ufacturer chairman. Herman Forst,
of Hudson-Ross, is co-chairman
representing juke ops and record
retallers. In addition to Ralph
Marterie's band, Don Cherry and
Johnny Desmond, the line-up for
the dance-concert November 5 in-
cludes Pee Wee King and His
(rolden West Cowboys, featuring
Hedd Stewart: Tennessee Ernie,
with a possibility that Les Paul
and Mary Ford., Georgia Gibbs,
JI..EE Monti's Tu-Tones ond a Co-
| lumbia artist participating. Night's
proceeds will go to a charity ef-
fort. Distributors here are mak-
ing up a $500 record collection as
a door prize.

Clarence Lejcar, oldest son of
Ben Leicar. op of the Melody Mill,
Riverside. Ill., is confined to the
Berwyn, I1l., hospital, after he nar-
rowly escaped losing his right leg
in a construction acecident. Young
Lejear i1s active in manaFement of
his dad’s terpalace. . . . McConkey
is putting its first orks into the
week-long location date at Shen-
pard Army Air Base. Texas, with
Don Reid opening November 3:
Leo Pieper, January 2, and Ray
Pearl, January 16. . . . Tony De-
santis. op of the Martinique here,
is confined to his home with ul-
cers, bul expects to return to
work soon.

Philadelphia

Grimes Music Publishers here
have become the sole selling
agents for Superior Songs Pub-
lishing Company, taking over the
three songs published by the lo-
cal firm, "“0OI' Jake,” “Thru the
Years"” and “Just How Lucky You
Are” . . . Norman Granz, who
overflowed the Academy of Music
last month with his “Jazz at the
Philharmoniec,” returns the jazz
concert to the Academy for a
Thanksgiving night repeat. . . .
Afier eight vears with the =zame
sidemen, Billy Kretchmer, clari-
net-playing owner of the Jam Ses-
sion, after-dark spot. brings in
Fats Wright at the 83 and Steve
Davis on bass ... Frankie Adams
is back in action with his revived
Saphire Record Company. He also
gets the Hed Caps to record "Un-
der the Stars,”” the number he
wrote some time ago in collabora-
tion with maestro Victor Hugo.
. . . Dottie Malone leaves the ca-
nary spot with Chuck Gorden at
Wagner's Ballroom to join up with
Bernie Cummings. Set to take
over the Wagner bandstand is
Johnny Austin, making it a re-

turn trip to the terp temple.

Milwaukee

Thrush Leis Costello, appearing
with the Ray Pearl ork at the
Schroeder Hotel Empire Room,
and Bill Darlow have cut a disk
that has been adopted by the Na-
tional Restaurant Association as a
theme song. Title is “Pass the
Meat and Pass the Potatoes.”...
Appearance of Woody Herman
aggregation for one nighter at
George Devine's Eagles ballroom
netted about $5,000 toward the
building fund of 5t. John's Cathe-
dral high school here, his alma
mater. ... Connie Baxter, appear-
ing at the Towne Room with the
Dante Trio, recently completed 58
weeks at Chicago's Blackhawk
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Restaurant with the
Twenties"

“Roaring
troupe. Connie has

been inked by Television Produc- |

tions, Inc. to handle vocal chores
on the Singer’s Sunday afternoon
WTMJ-TV stanza for the next
three weeks. ... After close to 11
vears of 88 work on local radio
stations, Wally Behl has called it
quits to open a tavern on the
north side of town. ... Ken Keck
recently packed his Hammond or-
gan and made his way out to try
1-1'::-1 luck in sunny California bis-
ros,

Dave Waldman's ork inked as
house band for the recently
opened ballroom in the Patton
Building, ... Local 8 prexy, Vol-
mer Dahlsirand, was presented
with a watch by the Downtown
Asgociation for his civie contribu-

li—*i’em
mance.” added to MGM's “Lovely |

tions. ... Banjoist Ken Harvey is
showing signs of improvement in
his battle with a serious ailment.
Harvey is now a patient at the
 Goldwater Memorial hospital in
New York.... Olympic Restau-
rant, Lawrence College rendez-
vous in Appleton, goes on a jazz
kick each Wednesday night when
the Jimmy James crew of side-
men take over.... Bert Hansen,
bass fiddler with the Tommy
Sheridan Trio, became the daddy
of a baby girl, August 21.

Hollywood

Abe Diamond, of Diamond Rec-
ord Distributing Company, has
been named I:r{: Bibletone Records
exec Don Becker to rep the line
on the Coast. . . . Northwest Tempo

formed Vita Records that the lat-
ter's disk on “They Say™ is over
the 10,000 mark. . . . Four-Star
topper Bill McCall leaves in three
weeks for New York to huddle
with Broadcast Music, Inc., re-
garding performances. . . . Les
Brown plays the University of
Arizona (Tucson) dance Novem-
ber 16. . . . Abe Olman due here
the end of the month to outline
plans for Lion Music, a Robbins
Feist and Miller affiliate. . .

Tempo Prexy Col. Irving Foage®
15 in Vienna in the middle of
three-month junket aver the Con
tinent. . . . Fogel will return early
in January. . William Lavs
will score WB's “Carsen Cityv.”
the Lucille Norman pic. . . . Billy
May, whose diskings are being
released nationally by Capitol
once cleffed kid tunes for the plat-
tery. He also fronted a full ork
for Nellie Lutcher's latest “Birth
of the Blues,". . . Denise Darcel
eut “T Dont Know Why" for
Metro’s "Young Man In a Hurry.”
The Jerome Kern-Dorothy
perennial, “A Fine Ro-

to Look At ... Bruce Humber
stone will meg “She's Working
Her Way Thru College" at War-
ners. . . . Max Steiner is scoring
“Room for One More” at Warners.
. . . Ginger Crowley, ex-Horace
Heidt chirp, checks in at Warners
for a minor role. . . . Al C. Mevyer,
Loecal 47, AFM, financial secre-
tary, back after an illness of sev-
eral weeks, . . . Georgie Stoll will
score Metro's “Glory Alley.” which
features Louis Armstrong and

as tootling roles.
Detroit

Hoberi F. Calder. who owns the
Studio Record label, is adding a
music publishing sideline, forming
the Fergus Music Company. . . .
The Sam Kart Trio, ]ateﬁr of Prov-
idence, moved into the Sapphire
Room at the Wardell-Sheraton Ho-
tel, replacing Mr. and Mrs. Duke
of Melody, slated for a South
American tour. ... Vince Mackey's
orchestra is new at Thomas Edge-
water Inn in Windsor. . . . Shangri
La 15 offering customers four dif-
ferent orks weekly—Marion Green
Guartet, Thursday thru Sunday:
Andy Carle. rumba specialist;
Monday: Cecil Gates, Tuesday.
and John Sadrack. polka special-
ist, Wednesday, . . . Andy Blaine,
former wvocalist and trumpeter
with Sam Donahue, and now
fronting his own band, and Jeel
Nash, Eianist. have been signed
by Park Avenue Music Publishers
on recording contracts.

Toronto

Norman Granz' “Jazz at the
Philharmonic” group packed the
house at Massey Hall. . . . Bill
Butler, newest dance band in the
city, introduced Frankie FEagan
as vocalist at Columbia Hall. . .
Lanny Ross played a week at the
Casino Theater. . . . A ftriple-
barreled music week is planned
beginning November 1 with the

distributors in Seattle have in- |

Jack Teagarden in acting as well |

local appearance at Massey Hall
of Stan Kenton's Innovations
Ork, followed by George Shearing,
and Billy Eckstine, November 2
at the Mutual Street Arena. Bring-
ing the week to a close, Louls
Armstrong and his All-Stars come
in November 3 at Massey Hall
In addition, Pee Wee Hunt will be
at the Colonial Tavern all that
week,

Larry Mann left Station CHUM
recently after six years spinning
platters, to take a TV spot In
Rochester. . . . Sid Bechet opened
to big reception at the Colonial
for what is believed to be first
return engagement on this side of
the Atlantic. . . . Ellis McLintock
and his quintet returned to the
Cork Room. . .. Noro Morales and
his quartet have the spotlight at
Club One Two., . . ., Lanny Ress
goes into the Casino Theater for
one week, . . . Mart Kenney has
reopened his ranch at Woodbridge
for winter patronage, . The
| Starliners keeping things hopping
at the Plaza Room. Ethel
| Smith goes in for two nights at
| the Brant Inn. . . . Moxie Whitney
and his band have returned to the
Roval York hotel after summering
at the Banff Sprines hotel. Betty

don are still handling vocal chores.
. . . Jack Leonard is appearing
with the Merrymakers Trio at the
Coneord. . . . Frank Palmer and
the Holiday Music Makers are en-
tertaining at the Hoeliday, after
| Billy O'Connor and his group
moved over to the Silver Rail.

Climbing Fast!

OH HOW |
LOVE YOU
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mm ”fw! The sure-fire hit from France

"DOMINO™
DORIS DAY =

with PAUL WESTON and his Orchestra
and

“if That Doesn’t Do It"”

Vﬂﬂ.ﬂ. COLD HEART
WHILE WE'RE YOUNG
TONY BENNETT
39445—4-359449
BLUE VELVET
SOLITAIRE
TONY BENNETT

39555—4-39555

GAMBELLA

HEY, GOOD LOOKIN'

JO STAFFORD
FRANKIE LAINE

39570—4-39570

| WON'T CRY ANYMORE
BECAUSE OF YoU
TONY BENNETT

39362—4-39362

SN
L eaous Bes

SAMMY KAYE
39567—4-39567

DOWN YOMDER
WAY UP IN NORTH CAROLINA
CHAMP BUTLER

39533—4-39533

MY LIFE'S DESIRE

SHANGHAI
DORIS DAY
39423—4-39423

CASTLE ROCK

DEEP NIGHT

FRAMK SINATRA
HARRY JAMES

39527—4-39527

IF TEARDROPS WERE PENNIES

I'M WAITING JUST FOR YOU
ROSMARY CLOONEY
39535—4-39535

SWEETHEART OF YESTERDAY

BELLE, BELLE, MY LIBERTY BELLE
GUY MITCHELL

39512—4-39512

‘-R "‘x\
ﬁ&\\‘%

R"‘\-x

%x

WEEKLY CHECK LIST OF BEST SELLERS
FOR DEALERS, OPERATORS, JOCKEYS

(Based on actuval sales figures for week ending October 12th)

iﬁ\“ﬂ-__——’________________ﬂ

L

WHEN
REACHING FOR THE MOON

CHAMP BUTLER
39546—4-39546

JEIEBEL

ROSE, ROSE, | LOVE YOU
FRANKIE LAINE

39367—4-39361

COME ON-A MY HOUSE
ROSE OF THE MOUNTAM
ROSEMARY CLOONEY

39467—4-39467

LONGING FOR YOU

MARY ROSE

SAMMY KAYE

39499—4-39499

| WISH | WAS

MIXED EMOTIONS
ROSEMARY CLOONEY

39536—4-39536

| RAN ALL THE WAY HOME
v JUST A MOMENT MORE

SARAH VAUGHAN

39576—4-39576

MY TRULY, TRULY FAIR

WHO KNOWS

LOVE

GUY MITCHELL

39415—4-39415

WHAT IS A BOY
WHAT IS A GIRL
ARTHUR GOODFREY

39487—4-39487

SARAH VAUGHAM

39370—4-39370

GOT HIM OFF MY HANDS
KISS ME GOODBYE, LOVE

DORIS DAY

39534—4-39534

* % K K * ¥ *x K * * K ¥ H K K * * K *

..k

ME AND MY BROKEN HEART
LET OLD MOTHER NATURE HAVE HER WAY

CARL SMITH
20862—4-20862

ALWAYS LATE
MOM AND DAD'S WALTZ
LEFTY FRIZZELL

20837—4-20837

BLUE YODEL MO. 6
TRAVELLIN' BLUES
LEFTY FRIZZELL

20842—4-20842

IF TEARDROPS WERE PENNIES
MR. MOON
CARL SMITH

20825—4-20825

MY BABY'S JUST LIKE MONEY

| WANT TO BE WITH YOU ALWAYS
LEFTY FRIZZELL

20799—3-20799—4-20799

THERE'S ALWAYS ROOM AT OUR HOUSE

| CAN'T HELP IT
GUY MITCHELL
39595—4-39595

ONCE
NEVER

TONI ARDEN
39577—4-39577

MOM AND DAD'S WALTZ
LA 14AT's WHAT | WANT FOR CHRISTMAS

TOMNI HARPER
39571—4-39571

78 rpm 39596 * 45 rpm 4-39596

-H:l"-"

Tr:r-:ln Marks °

www americanradiohistorv com
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MY ROUGH AND RODY WAYS
LULLABY YODEL
LEFTY FRIZZELL

20843—4-20843

IF YOU'VE GOT THE MONEY
| LOVE YOU A THOUSAND WAYS

LEFTY FRIZZELL
20739—3-20739—4-20739

THERE'S NOTHING AS SWEET AS MY BABY
LET'S LIVE A LITTLE
CARL SMITH

20796—3-20796—4-20796

SHINE. SHAVE, SHOWER
LOOK WHAT THOUGHTS WILL DO
LEFTY FRIZZELL

20772—3-20772—4-20772

THE WEST VIRGINIA POLKA

SUNNY SIDE OF THE MOUNTAM

WILMA LEE AND
STONEY COOPER

20861—4-20861

WHEN | GROW TOO OAD T0 DREAM

| LOVE YOU TRULY

MNELSON EDDY,
JO STAFFORD

5-G—3-5-G—4-5-C

ALWAYS, ALWAYS
THERE SHE GOES

PERCY FAITH 39556—4- 39556

THE GLORY OF LOVE

AND 50 TO SLEEP AGAIN
FAUL WESTON
39569—4-39569

I IEI -ﬂ'.ng U 5 Fm! ﬂﬂ' Murun lul
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Popularity Charts

HONOR ROLL OF HITS

The Nation’s Top Tunes

fhe natlen's 10-fop tumes, THE HONOR RODLL OF HITS B detesmined by a2
gorentrfie labulabsen of woriee degreet of eaCh tond'y popularity i measured Dy Gareey
featwrer of The Billboard™s Musie Ppoilarity Chart Based oa renorid  received
theipiEs 10, 11 and 12

Week Week
Last This

I. 1. Because of You

By Arthor Hammersiein and Dediey Wilkindoa—Publithed by Broadcasi
Music 1BEMI)

RECORDS AVAILABLE: L. Baxter, Cap 1493; T. Bennett, Col 393462; Bob
Croaky, Coral G0A48; 6. De Haven-G. Lombarda, Dec 37666; J. Desmond, MGM
10947; J, Peerce, ¥ 10-343%; R, Barber, Mercury 5643; E. Becker-E. Light Orig
Reminglon B-25005; T, Smith, Uniled 104; E. Butterfield, Coral &05&1; L. Arm-
sirong, Dec 27006; Cowboy Copas, King 3244,

ELECTRICAL TRANSCRIPTION LIBRARIES: Cocoamut Grove Ok, Standard:
Chaick Foster, Larg-Werlh; Vimcent Lopez, Thesaurus; Mindy Corson, Asiociated;
Eilly Wik, Standard.

2. | Get Ideas

By Sanders and Dorcas Cochran—Published by Hill & Range (BMI)

RECORDS AVAILABLE: L, Armatrong, Dec 27720; 7. Martin, ¥V 20-4141
Pegoy Lee Capito! 1573; E. Light Ork, Remington R-25003.

ELECTRICAL THANSCRIPTION LIERARIES: Guy Mitchell, Associated

3. Cold, Cold Heart

By Hank Willlams—Published oy Acutf-Rose (BMI)
RECORDS AVAILABLE: T. Benneit, Col 39449; T. Foniane, Mercury 5693;
M. Williaems, MGM 10504 Eileen Wilson, Decca 27761; Fontaime Sistiers, V 20-4274;
L. Armstrong, Dec 27816,

ELECTRICAL TRANSCRIPTION LIBRARIES: Leon Payne, Lang-Worth

{. (s No) Sin

By George Hoven and Chester Shull—Published by Algonaguin (BMID

RECORDS AVAILABLE: Four Apes, Victoria 101; Four Enighis;, Cap 180&;
E. Howard, Mer 5711; A, Prysock, Dec 27769; B Willlams Quartet, MGM 11066
5 Kaye, Gol 29567: A Morgan, Dec 27794

ELECTRICAL TRANSCRIFTION LIBRARIES: Dean Hudsom, Lang-Worth

5. Down Yonder

By L. Wolf Gilbert—Published by La Saille [ASCAP)

RECORDS AVAILABLE: C. Butler, Col 3953E: H. Carmack, Dec 4638627 J,
Fingers Carr, Cap 1777: L. (Piamo Roll} Cook, Abbey 15083; 5, Cooiey, Det
45355 F. Martin, ¥ 20-4267; F. Pelty Trio, MGM 11057; Eddie Smith, King
GEG: . Watts, Mer 5695, 6. Willls, ¥ 21-0420; W. Walie, Rich-R'-Tone 1022;
Dol Wood, Tenneiiee 775 The Honky VTonks, V 20-4284,

ELECTRICAL TRANSCRIPTION LIBRARIES: Dean Hudwon, Lang-Worth,

6. World Is Waiting for the Sanrise

By Erpest Seirtz & Eugeme Lockhare
RECORDS AVAILABLE: P. Botkin, Decca 27730; L. Paul-M. Forg, Cap 1748,

ELECTRICAL TRANSCRIPTION LIBRARIES: Allam Jones, Lang-Worth; Hed
Michels, Lang-Werth; Bertrand Hirsch, Lang-Worth; Cote Gles, Lang-Wortkg
Joe Sodja, Lang-Worth: Manhattan Nighthawks, Thessurus; Johnny Guarnierd,
Thesaures; Matty Maiweck, Standard. .

7. Loveliest Night of the Year

By Paul Franci "“Webster and Irwing Aaronson—Published by Robbins (ASCAP)
From the MGM film “"The Gresi Caruso.™
RECORDS AVAILABLE: A PBlyth, MGM 30352: P, Faith Ork, Col 39192;
M, Lamza, ¥ 10-3300; H, O0'Connell, Cap 1408; A. Shelton, London S37; E
Smith, Dec 27583; F Waring, Dec 27507 B Hart, Merit 307; & ®umz-E. Light
Ork, Remington R-25006

ELECTRICAL TRANSCRIPTION LIBRARIES: Fren Darlan, Standard; Bill Milla

Ork, Standard; Shep Tields, Lang-Werlhi Menlca Lewls, World: Chock Foster
Lang-'Warth

RECORDS AVAILABLE: D. Haymes Dec 27731 P. Page, Mer 5704; Al
RECORDS AVAILABLE: F. Allison, ¥V 20-410%; P. Andrews, Dec 27569 1.
ELECTRICAL TRANSCRIPTION LIBRARIES: Jerry Gray, Standard; Dick Jurgers
[ASCAP)
Five Biloe Flames, Col 39407.

Stevens, V 20-42083: M. Whiting, Cap 1784,
Ardeny Col 3%271; N, (King) Cole, Cap 1449; J. Desmond, MGM 10930; R. Hayes,
4 Ork, Associated: Bob Eberly, World; Teny Pastor, Lang-Worthy Gould and Silans
Culumbi: 395?0- '.'4-395?0} From the Paramount film, *“‘Here Comes the EI’P.'!“."
3 ®
c °I u mbl u ﬁD R ecor s ELECTRICAL TRANSCRIPTION LIBRARIES: Cocoanut Growe Ork, Standard.

§. And So to Sleep Again
FRANK'E . lo ELECTRICAL TRANSCRIPTION LIBRARIES: Denny Yaughan Ork, Associated.

Mer 5599; D, Vavghan, Coral &0393; V. Younmg Ork, Dec 27368; T Moody,
King 977; L. Arcaraz Ork, Vi45)51-5480; 5 Jones, W Z0-4209° L Hope, Aladdim

Lang-Worth

“"GAMBELLA" -
] .
(The Gambling Lady) ~ 10. In the Cool, Cool, Cool of the Evening

RECORDS AVAILABLE: L. Brown, Coral bOS25: F. Carle, V 20-4180: Bing
Crosby-J. Wyman, Dec 27678; V. Damose, Mer 5670; A. Lund, MGM 11025;
W.IE!LNIE!G = The title ;HMHHTEILIE 1l:II:milr-!lTS“ u:: lﬂmnli'l‘l::!d trade-mark :u mmﬂ; |15qu
rnn MUSIC THAT 5!"“5 THEM . e Tu Tnu! ?l':e H::flﬂl.l’d"i :mmtimrs?::lr!r t:!rtr or 'iIr]I MTEHI, The Hft;.h:mmlll‘-ﬁ:mﬂmuﬂr, H'H' 'I’uh:

. . By Joe Martala and Sumny Skylar—Published by Paxton Music (ASCAP)
By Sid Lippman and Sylvia Dee—Published by Jefferson (ASCAP)
:uupled with 3103; E. Light Ork, Remington R-25003; Homer and Jethro, V 20-4290.
« « . By Johnny Mercer and Moagy Carmichasl—Published by Burke-Van Heirsen
D, Mariin, Cap 1703; J. Stalford-F. Laine-P. Weston Ork, Col 29466; C. Powell-
and permission will be Immediately granted.

Trode Marks “Columbia,” “Marterworks,” @D, @ Reg. U, 5. Pat. OFF. Marcas Regirirodss
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DEALERS'
OPERATORS!

DISC JOCKEYS:

E Week Ending Hot Sellers based on
P FAST! OCTOBER 20, 1951 Actual Sales Reports
COMING U
78 45 ]
pm  rpm A
"ANGRY,” "DON'T TELL HIM WHAT'S HAPPENED TO ME" |
ROV SRI +onvnvimeniicimmsmanmmyaensemnys —1796—F1796 _ ,'
"UNFORGETTABLE,” "'MY FIRST AND MY LAST LOVE" !
Nat “King~ Cole oo iniaamiaiiis —1808 _F1808 A NEW, DIFFERENT NELLIE...
“FAT MAN BOOGIE," "MY SILENT LOVE" Billy May. ..... —1794 —F1794

“HEY, GOCD LOOKIN',” "COOL, COOL KISSES™

Tennessee Ernie and Helen O"Connell .......... —1809—F1809 5
"DEEP NIGHT,” "WITH ALL MY HEART AND S0UL" 1
U T M O i —1810—F1810

“LET'S LIVE A LITTLE,” "1 DON'T WANT TO BE FREE"

Margaret Whiting and Jimmy Wakely ........... — 1816 —F1816
W’@ FULL ORCHESTRA)

Conducted by Bi].]-? Hay under a full head of steam

El X
N E—— s o

‘BIRTH OF THE BLUES"

coupteasin] WANT T BE NEAR YOU:snare1sscasomrr | 0 et

“THE WORLD IS WAITING FOR THE SUNRISE,” “"WRISPERING" HOW DO YOU WANT YOUR “DEEP NI GHT'"?
Les Paul and Mary Ford ..........cccivennen. — 1748 —F1748

“DOWN YONDER,” "'IVORY RAG" Joe “Fingers” Carr. ... 1777_F771 s‘ﬁ\“ﬁ then it's :“Sﬂﬁ‘; then it's
“JUST OME MORE CHANCE," "JAZL ME BLUES"

Les Paul and Mary Ford ..................... —1825—F1825 ] : 5
"BECAUSE OF YOU,” "SOMEWHERE, SOMEHOW, SOMEDAY™ R AY A “ T “ o " Y s | J A H G A R B E R s

L8 BAXIOE oo v wvmivmmmmmmmmem ey vane —1760—F1760 :

“KNOCKING ON YOUR FRONT DOOR," "GO AHEAD AHD 60" ‘““DEEP NIGHT" ‘““‘DEEP NIGHT”
]il‘l‘llﬂ'l_l' LB s R T A TR — 1709 —F1709 coupled with ' coupled with

"I[HI “WHE." "'H-MIS H’f EIIII." Hﬂf "Hing" Elﬂﬁ ..... ._Hal'.I'—FHl? MW ITH ALL MY HEART AND SOUL*™ “"COFT SHOE SHUFFLE™

“(IT'S NO) SIN," "THE GLORY OF LOVE" The Four Knights.
"KISSIN' BUG BOOGIE," "WOMAN IS A FIVE LETTER WORD"

'IED&—HEIJE TR ORPM MO, 1810 ¢ 45 EPM NO. FTHIO To BPM MO, 1448 * 45 RPM NO, FI.’.H

Tennessee Ernie ........ — .—1T15—F1775
"HOW HIGH THE MOON," "\'r'.&i.llll AHI} WHIHI.IH EI.IIH T T ) ' .; . = I #'“53- 5 re ¥ -
Les Paul and Mary Ford .......c0vvvvvnnnnnns — 1451 __F1451 A ‘% i ¥ W B N e | i e
(7] o " b gt S Epﬂ&ﬁ '::Z:'.:-' ‘ .- g e L e e e
FOR rﬂuvw'i Hlllﬁ:;r 5 W?THE LOO-EE-SIANA L ;_ﬁ:_ﬂ-__a._-;f;% s ﬁﬁ*jf, e MM$ e e
e Voices of Walter Schumann ............... — L=y =
AH N .HE ¥
"] GET IDEAS," "TONIGHT YOU BELONG TO ME" *i: v g . . H}G L EHUM_, e
i S e B e e e e —1573—F1573 5 ¥ T o1
B | N\t BAXTER /o0 A AT
5 s Boh Eme ntn, i . i | s IR
Foln S . .._---+..I:, 'y %2 | Begaghal y o *J . o 3. ‘.§ a e II i
— w E s T E n " & _‘/—? : .n.rl -:.r-l 1. :‘..' -.“I 2 nday's e it UNGLE =iy bl: ; LO T E-lhl_lq 5 '

| POPULAR | T8o= 45=
e —

“HUB CAP ROLL,"” "TRUCK DRIVERS RIDE" Speedy West. . 1805 _F1805 JUNE CHRISTY and DADDY  en e 210 frnes P e v~
“DONE ROVIN',"" "FAITHFUL FOOL” Merle Travis. . ...... —1800_F1800 STAN KENTON i:>esv. | STREET OF DREAMS o igeidieolll
"LOVE THIEF," "HOW DO YOU FEEL!" Hank Thompson...—1745—F1745 | | = BRBECIIED < i e e
“I WANT T0 BE NEAR YOU,” “THE COCKER SPAMIEL" S bl s g R S ) ey
o ﬂ?ﬂ e I;l':;a":m N —=HE B T LEs pauL and JUST ONE MORE CHANCE e
Skeets MADONAID . ......................... —ATH—FT . ZaxrTone | -SBEE MEBLUED trore
"TEMMESSEE BLUES,” "ROCK ALL THE BABIES TO SLEEP” . BOB CROSBY and | NEVER WAS LOVED BY ANYOME ELSE
o e S —1783—F1783 i~ GISELE MacKENZIE ' SAn ;“;} l:;“ em—— 1636 #Y
"BLACK STRAP MOLASSES.” "LOVE AND DEVOTION" i - &

Tex Williams ......ovvvvenennnnns cesnasess—IT00—F1700 il JAN GARBER I JAZZ PIZIICATO ~ CHMANCES ARE D  Fisw
nm .nl mlhu njiuu'i “"H" - wed Ha Crvisssirn = jSewmeidd Wam 1 ki By Camaial] —
Ramblin’ Jimmie Dolan ..................... —1720—F1720 i BOB EBERLY ONCE ~ MY HEART STOOD STILL mitimim.. |1es riens

“I'M A DO-RIGHT DADDY," "TAKE YOUR TIME, MAMA" i MEAN TO ME o e
Eaon Chappel .o smnmiiiainnaiii i — 1756 —F1756 NELLIE LUTCHER =i 3 1029 Fl1829
"msﬁlm O R Y AN AN AT S LET THE WORRY BIRD WORRY FOR YOU
TCH" Boots Faye and Idaho Call ......... oo — 1112 HTT2 e

A ROOTIN' TOOTIN' SANTA CLAUS

| WAS SANTA CLAUS AT THE SCHOOL HOUSE
Y0GI YORGESSON (FOR THE P.T.A.) 1831 Frem

B L E T re— THE CHRISTMAS PARTY

RAMBUN' JIMMIE DOLAN | THAT LAST LOVE LETTER — UNTILIDIE | rism
DEUCE SPRIGGENS ___| WHISKEY, WHISKEY ~TIPPEY TOEIN' WOMAN 1555 _ris33

CLIFFIE STONE =" THE GRUNY SONG -~ BORED OF Enuuﬂnu

il By L] Pl L 1] i ] i
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0T D 8 0 860 0 0 a0 0 0 A0 O VR0 00000 6 TR LR

® Records Most Played
by Disk Jockeys

« « « Based on reports received October 10, 11 and 12

Records ficted here in numerical order are plaved over the greatest nomber of record  shows.
List ie based on replies from weekly survey among disk jockeys thruout the country. Unless shown in this
chart, other available records or tunes listed here will fe found in the Honor Roll of Hits, Music
Popularity Chart, Part 1. (F) Indicates tune is from a film; (M) Indicates tune ks from a legit musical,

POSITION
Weeks | Last | This
o date| Week | Week

14 1 1. BECAUSEOFYOU ...........T.Bemneft...............
Col(78)39362; (45)4-39362;
(33)3-39362—BMI
d 5 L W aaseagaaameE Huward ............
. Mercury(7815711;  (45)5711%45—BMI
9 2 3. WORLD IS WAITING FOR THE
SUNRISE ........... .. L Paul-M. Ford ......
...... Cap{T81LT48; H!i:ll-' 1748-—ASCAP
i1 3 4. (OLD, COWD HEMH.,.,.....T T e PR
Coll78)39849; (45)4-39449;
(3313-39449—BMI
20 T 5 JGETIDEAS .......eovvve.LoMarlin....... R e
: A, VITEI20-4141; (45)47-4141—BNII
10 6 6. BECAUSE OF YOU . sk BaNIRE ononenisi
. Cap(78)1493; (451F-1493—BMI
4 8 7. ANDSOTO SLEEP AGAIN. . ... P Fae ..................
HtHurﬂ?H]ETﬂﬁ- HSIE'J'DBI-’IS—AE'IMF
3 15 B UNDECIDED .........0on.... Ames Brothers-l. Brown .......
. CorallTE160566;  (45)9-60566—ASCAP
5 16 9. SN .......... .......m.ler A{esh Alheﬂs .........
] . Victaria 101—EMI
g8 9 10 DDWHY[I'HDEE-”......,..DEIWM .................
.. Tennezseel TBITTS; 145!45 TI5—ASCAP
5 18 11. IGETIDEAS ......... I (00 ([ (1) e pu e
e .n-:ummza.- (4519.27720—BMI
16 4 12. COMEON A-MY HOUSE .......R. Clooney .................
Col{7HI39467; (45)4.39447;
(33)3- 39457 —BM]
2 21 13 EMUNCAIER . vevsevarmiini Y.DamOne .......oiheinsiei
Mercury(TB)5698;: (45)5698X45— ASCAP
5 — 14, | GET IDEAS . FLEE T
I:.EPE?H]JEFE HSIF 1573—8BMI1
26 10 15. LOVELIEST NIGHT OF THE YEAR. I'-'I lama ...................
.VIT8110-3300; (45149-3300—ASCAP
d — 15. BEH]IJH.........”..”.;.P.Pa ..................
; Mrr:uryi?ﬂlﬁhﬂf :45:5&!H45—5Mt
2 M 115N ..... IS RN 4 1 | 115 11| [ P ey o
_____ VIT8120.4280; (45)47.4280—BM]
7 17 18, BECAUSEOFYQU ...........J Desmond .................
... MGMITAIL094T; (451K-10947—BMI
11 30 19. LONGINGFORYOU .......... V.Damone . _.........oo0000s
- Mermury(FEISES5:  [45)5655445—ABN]
1 — 19. TURN BACK THE HANDS OF
TME oo visssariwss b I s s
- TR 20=-4257: MEM'.I' 429 ASCAP
2 27 21. DOWN YONDER ............ FHarhn ................
VITBI20-8267; (45)47.4267—ASCAP
1 — 21. HEY, GOOD LOOKIN ....... ot Stafford-F. Laine ...........
Col(78139570; (45)4-39570;
(33)3.39570—BMI
128 13 8 NI o Do BTN s s
 Dec{78127618; (4519 E?hlE—ASEAF
1 — 24. DOWN YONDER ......... .E_Flngmh (7|7 A Tcts T
co....CaplIBI1TTT; (ASIF-1777—ASCAP
21 10 25. TOOYOUNG ............... Nat (King) Cole ..............
= Cap(7B)1440; (45)F-1449—ASCAP
1 — 25. KISSES SWEETER THAN WINE. . Weavers ... ... .............
..... Dec(78)27670; (4519-27670—BMI
2 30 27. BHABIMBA . ............. P. Munsel ......
...... VITRI20-4255; (45)47-4255—AMI
1 — 28. WITH ALL MY HEART AND SOUL.P. Como .........ccovvunuas
VITHI20-4269; (45)47-4269
1 — 29. CASTLEROCK ...... : FSmahaH James ...........
Col(78129527; (45)4-29527;
(33)3-29527 —BMI
2 0 RO STOME - .cisassainas Pa B0 oo cvvasivanas
VI7BI20-4268; (45)47-4269—ASCAP
1] — 30. MEANDERIN ......... R Hunrna et eenans
VITEI20-4271; (45)47-4271—ASCAP
4 — 30. OVER A BOTTLE OF WINE ....T. Hanln ................
... V(TE)120-4220; (45)47-0220—ASCAP

® England's Top Twenty

POSITION
Weeks | Last | This

Lo dale | Week |Week Emglish American
10 1 1. TOD ¥OUNG . . - | | TSR | : | {5~
@ 2 2. TULIPS AND HE-ﬂ-THEH vesraaisnsssdiim Fleldy Lot J. J. Robbim & Sem
T L | 3. SWEET VIOLETS .. ...csswsesansssE W, Morris, Lid. .. ..E- H. Maorris
13 3 4. MY TRULY, TRULY FAIR ...........08h .....c.c.00aeeacSantly-Joy
14 7 5 TOO LATE NOW .....cinnumus S — New World oovnvvisiss Feist
9 5 B, CHRISTOPHER COLUMBUS .......c.. Campbell-Connelly ...... hrmerbcan
11 b Jo UNLERS ..o iiaiaa - vnresess s FFANCES DAY .. veaisee - BOUME
1 9 8, LOVELIEST NIGHT OF THE TEAH coFrancis DAy ..oo..es .. o Robbing
3 1 0. BECAUSE OF YOU . .cvvssvronsnsssDIBH oyononsssnssens Broadeait Muslc
53 16 10 SHANGHALI .....ceimemenmsscssnsss Harms- Cunmilr. Ltd .- Mdvance BMusic
0 10 11, A BEGGAR IM LOVE ..uceccucinices Cinephonic . v n s+ o o@AEHY-Joy
18 13 J& WWORY RAG .o..vescewissmeaasys<NBE Ml'.il:ﬂii-ﬂs ......... Ardmare
20 12 13, WITH THESE HANBS voBe KRSEREr, LU aivinn Een Eloom
18 8 14, MY RESISTRANCE 15 mw ......“..Hﬂl‘rli DR —— [T
A1 15 15 BE MY LOVE .........ocecseccssasFrongi DOy ..........Robbine
4 19 16 KENTUCKY WALTZ saswnssnrns s dWREIR. L aaseneesaPERE  Internalional
17 14 17. 1 APOLOGLEE ....:ass sassscnares WICLOFIE yoiaanenns s rawion
4 17 1B. THERE'S MO BOAT LIKE A ROWEODAT.Bolirm® ....eseessssss.BO0Fm8
1 = I AN o s e N e S L e e s b A TR
33 18 20. GOOD LUCK, GOOD MEALTH, GOD

HLEEE I:.uu -r--r--llrll--rl-l--l‘!--ll'l-l-‘-unll- '-illlllllllllllnmmuugn

VOX JOX

By JUNE BUNDY

Gab Bag

“Except for Mercury, haven't
had a stack of comp waxings
since the flood, of jazz, that is.”
—Dennis Murphby, KIND, In-

dependence, Kan. . . . “What's
happened to the good uaht}
of Capitol BRecords? ately

shipments come in that break
with normal handling. Records
sorta crumble."—Bob Laverty,
KWSD, Mt. Shasta, Cahi. . . .
“Orchids to Capitol, Mercury,
RCA, Columbia and Coral!
Phaoey to MGM and Decca!”—
Stew McDonnell, WIMS, Michi-
gan City, Ind. . . . “Had a lot
of fan mail comment on yvour
top tunes (30), which I played
in numerir:-al order. Please keep
this up.”—Bill Smith, KEWN,
West Memphis, Tenn. . .
"Roses to RCA and Columbia,
I get plenty of disks from them.
But that's all. I need some rec-
srds!"—John Utley, WFMY,
Greensboro, N. C. . . . "How
about giving our boy Jim Mec-
Carthy a big ‘thank vou' from
the boys of WRCS."—LaVerne
Watson. WRCS, Akoskie, N. C.

.+ “We're on a ‘more music
and less vak-vak' pitch here,
and I find I can get around 25
complete sides (or 28 to 30 par-
tial sides) during a standard
two-hour morning show, with
15 minutes of that time used for
five-minute news and sporis
spots. That’s why I would real-
Iy like to hear how many sides
other morning deejays pla:,r
during a similar time period.”
—Chaz Harris, WJHP, Jackson-
ville, Fla.
Gimmix

Adaptation of a short-wave
relay  system will permit Ted
Bryant, KRLC, Lewiston,
Idaho, to do a record remote
from a downtown street loca-
tion, the beach, mountains or
driving about town in KRLC's
station wagon. System should
be in operation by late fall.”
. . . Don Thurston, WTWN, 5t.
Johnsbury, Vi, has a special
flashback seg for his show on
which he recalls important
news events of speecific dates
and spins hit tunes of that year.
. . . Joe Vincent, WHOS, De-
catur, Ala., plays disks by art-
ists who are related to other
recording siars. . . . Marjorie
Hughes and Pop. Frankie Carle,
Bob and Bing Cresby, Bob and
Dick Haymes, etc. . . . Alan
Curtis, WFGM, Fitchburg,
Mass.,, gave free records of
Perry Como's “Rollin' Stone”
(personally autographed by P.
C.) to first few listeners zend-
ing him a “lock of hair and a
stone.” Gimmick, which
stemmed from Como's ex-ca-
reer as a barber, drew “fast and
heavy response.” . . . G. Bris-
toe Bryunt, WJLB, Detroit,
sparked a terrific mail bag for
his early morning show, via a
platter-giveaway gimmick for
earliest post-marked letters. . ..
Gordy Thomas, WTMJ, Mil-
waukee, reaped reams of news-
paper copy when he broadcast
nis “Top o' the Morning” show
directly from the Washington
Trark Zoo Mongey Island. . |
Robb Thomas and Bob (Ceffee-
head) Larsen, WEMP., Milwau-
kee, are stars of station-spon-
sored bowling team tais season.

Sponsor Talk

Ted (Sleepyhead) Johnson.
WXYZ, Detroit, has =old an
hour of his time (midnight to 1
a.m.} across-the-board to Hot-
point Appliances. . . . Amerl-
can Vitamins Associates have
bought both o©of Bud DBrees'
shows (12:15 p.m. and 8:15 p.m.)
over WPEN, Philadelphia, in
their entirety. . . . WMCA,
New York, has inked MacLevy
sSlendernizing Salons and Mon-
arch Wine Company as spon-
sors for Ted and Doris Steele’s
morning show., . . . Fatima
Cigarettes 15 buying 13 weeks
with Larry Wilson., WNOE,
New Orleans. . . . Copeland
Pork Sausage in for a 52-week
deal with Pat McGuinness,
WJINO, West Palm Beach, Fla,
. . «» Jon Farmer, WAGA, At-
lanta, has snagged Betsy Ross
Bread ind a drug store chain
as new advertisers.

(Continued on page 78)
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® Best Selling Sheet Music

. + Based on reports received October 10, 11 and 12

Tunes fisted are the national best sheet misic sellers. List |5 based on reporis recelved each weck
from &0l the npation's sheet music fobbers. Songs are listed according to greatest number of sales;

(F] Indicotes wne is 8 film; (M) Lndicates tume |8 in tegit musical; (i Indicates tune is svailable
on records.

POSITION
Weeks | Last | This
todate| Wesk | Week

16 1 1. BECAUSE OF YOU(F) (R).......... eessneny...Broadast Music
8 4 2, COLD, COLD HEART (R) .....0vvvvevnnnnnnenens... houff-Rose
15 2 3 FEEFIDEAS AR oo mmmsmv sy Hill & Range
23 3 4. LOVELIEST NIGHT OF THE YEAR (F) (R).................Robbins
4 5 5. DOWN YONDER (R) ....vvvvvivinnennnnnsnnnnass. ld Salle
& o & HYMASINR oamspanpimaaeatas .. Algonquin
6 T 7. TOO YOUNG (R) ..... e e .. Jefferson
T & 8. INTHE COOL, COOL, COOL OF THE EVENING !ﬂ (R). Burhﬂ ‘."an Heusen
14 9 9. SWEET VIOLETS (R} ..).0revrrnrrvonnnsnnnssonss E. H. Morris
12 11 10. SHANGHAI (R) ...... . Advanced
3 12 11, AND SO TO SLEEP AGAIN (R)........ e S T Paxton
2 14 12. TURN BACK THE HANDS OF TIME(R)........covvene.....Choice
f0 13 13. MAKE BELIEVE () (R) ..... R eeswna i Nams
9 10 14. LONGING FOR YOU (R) ......ovvvvvvvnnnnnnenns.... ludlow
o 15 “YOULL - KMOW B AR .. comvvvnssmmevminianiimisi Chappell

® Songs With Greatest
Radio Audiences (ACl)

Tumes flsted have the greates: avdipnces on programs heard on nebwork stations n New York,
Chicage and Los Amgeles. List 75 based wpon Jehn &, Peatman's Audience Coverage [ndex. The index
it projected upon radio logs made avallable to Peatman’s ACI by the Accorate Reporting Service in
Mew York, Radio Checking Service in Chicago, Radia Checking Service In Los Angeles. Listed are the
top 30 {more. in the case of tiest tunes  alphabetically  This music checked is preponderantly
fever &0 per centl alive.

{Fi Indicates tune fram o Alm; (M) Indicaled tune Is from & legitimate musical; (R) Ipdicates
tizme 15 avallable on records. In each instance the Ticensirg agency controlling performance rights on the
iune B Indicated.

The feature is copyriohted 1947 by the Office of Fesearch, Inc., 3470 Broadway, Mew York 31,
H. %, HNo reference may be made te amy of this material except in trade papers; mo other use s
permibbed: o radio broadcast wbilkZing this [nfermation may be aleed.  Infringement will be presecited,

Brd So to Sleep Aeain (R), . oeerinensansnssnmsnnsncssosnanasnssssassnssass PEEO—ARCAP
Be Mine Taenight (R} .., .. e e e e S s e ) Peer—HM1
Becavse OF You (F) (R)...... s esdErhesmessaarennsnmeesnsees Broadcast Music—BMI
Bela Bimba (R} .., ... A e B R B e T oot B A e ST o e Goday—BMI
Belle, Belle, My Liberty Belle (R}, ...ccicessvassiniosnssnisanasnnnsnsss s Duford—ASCAP
Cara, Cara, Bella, Bella (R}, ...icvvvacrsrannns e i e B R T g Sansan—ASCAP
Cold, Cold Heart (R} (... . . iiiecisoariinratnsvassnnsnnisssssssnnssssssAcuif-Rose—AMI
Come On-B My HOus# ARY. .. oi i umssnnssasissssntsmerdrronssssssssssnsnass;dichese—BMI
BB NN oo i bt A o i 0 8 o i e o B R o Al e Hill & Range—BMI
i s T o e o o o s S e T La Salle—ASCAP
Getting to Know You (M) (R). ..o errnnennrnnananacnscrnnnnsanennsssos Willlamion—ASCAP
Ghost of & Chance (R), . .. ....ivecnnnes L i o N s Mills—ASCAP
Gor Her OFf My Hands (R}, L e e e e R e s o LTI SRR
| Bed Tdeas (RN, ... ... .iiiiiennnnnnnnse PR Iy el o T Hill & Range—HM]
I Love ihe Sumhuru- al ‘rnur Bmile (R}, . Crem A s s e e ae s s e iohnstone-Montei—BMI
In the Cool, Cocl, Cool of the Ewening {R}' ,,,,,,,,,,,,,,,,,,,,,,,,,, Burke-Wan Hewten—ASCAP
It's All in the Game (R} ... ........,.... B R T ek i e A Witmark—ASCAP
Leweliest Night of the Year (F) (R). ... r v isniniarasmsmeisdssssisninss Rabbins—ASCAP
Maybe It's Becamse (0 Lowve You Too Moch) (R). .. .eeriesinninsinnissssinsnass.erlin—ASCAP
1 LR R R D N e P e e ] Rogers—ASCAP
Moming Side of the Mountain (R}, . .. ...vecvcivrenanrsosnsavansnnsssssas, REMick—ASCAP
My Direhin . DIrBE . o v m i o s s s dod i BB W e e e G e R e B Life—BMI
Out O Breath (RY ... ..ovvvuees e e R e g ). Valapdo—ASCAP
Pretty Eved Baby [R). ... ....i6cicominsnannarnensnnasnnsnnsnnnnnssssss. PICONC—ASCAP
Bhamgal IR e L A e S e e A e e e e el - WS TR
Toa:. Yelng: OB e s a ol sk e T e e o e et i Jefferion—ASCAP
While Yeu Danced, Danced, Danced (R). ....covvivoninsscnsssnnssnnsssnssnss-opitzer—ASCAP
Wonder Why (F) (R}Y....._ ... ..... e e T D L T e . - Rabhipe—ASCAP
World Is Waiting for the Sunrise (R, ... cccuuininnans L B e Crawford—ASCAP
Wou' |l Bnow (F) CRY. oo onosivnsonss SR O i A R i et Chappell—ASCAP

® Songs With Most
TV Perfor—ances (RH Tele-Log)

The FRicharg Himber |EH Tele-Lag & bated on the mnnltﬂring ol afl programs felecast by the
American Broadcasting Company, Columbia Broadcasting System, DuMont and Natlonal Broadcasting
Company network station: in Mew York and Chicago. Polnt totafs are derived in the following manner:
Ewery time a tong Ix performed on @ sustaining show, Instrimentally, it recelves a credlt of 5 points;
when perigrmed vocally an a Sustiinse it receives 10 points: when done frdtrumentally on 8 commercial
shew UL recéived 15 points and, when dane wvocally on a cormmercial ghow it gets 20 poinis

iWeek of October 4 to 10D

1. Bespute of You—BMWI b O T o o e e B . wiiE ]
roE e [ ey T R R B P PR e e | | o7
3, Too Young—Jefersan ., T e R o R 20 M AR 100
4. Shanghal—Advanced R Y e e L A e el St R e L e ] - 1
e I S B s e i e i o b e b e o A e e e . b0
h— wﬂnd!f Whj'_ﬂﬂhbins‘ IIIIIIIIIIIIIIIIIIIIIIIIII IR R R R R R E RN RN NE RN NN N 5“
7. In the Cocl, Coal, Cool of the Evening—Paramaunt. ., .. .. Rt e e s R
L o o R R gy b SR P I S 40
Q. I'm I Love Agaln—Crawlord, . oo v vsresnaesnsss s e L . 40
10. 1 Whistle a Happy Tune—Williamsen, .. .. . . = wow B0
11, Old Solt Shoe—Shapirg. .. .. vue cenicnesnnns eseas - . LR T 1
12, World Is Walting For the Sunrise—Crawford. ... .o0eus . i wea B0
13, Dawn  Yerider—Peer . ") I e T Yl e asses
14. A Ghost of @ Chaner—Mills. .. ......... N e e e Ty .
15. And 50 10  SheeD AOai— PR O o s s i e e s s s ALk e R e ke ee e s e neem e 2D
16, Belle, Beile, My Liberty Bell—Onford. ... covuvrsrrsorsnansennssasssnssssasssnnsanss S0
1?- ':ar'au Ear&l EF'”'“- Et“'n '53munnd-drir-1rir-r---r----r----.-..-----.-.---------..-.- IL'!
]'H' E:'IEIII Eﬂ:ﬂ HFart_n'cull.‘Hm'-'l-"l-l-"-!lFlI'll'-‘l-r-lr-ll-ll-llll--|---r---------------- Eu
]:'q- Eﬂmf Cn=& rﬂ! HDUEE“DHEFIH!. S R R e o ol i i o o o ol o :u
'?n'- DET.I:II.EI"—HI” ﬁ REI"IH IIIIIIIIIIIIIIIII T F A R R R SRS BEE zn
I T e s T P e T A sansnes OO
22. How High the Mw—thamll i A R R s PR O T Py 20
Ell c-'a“ EEE“ rﬂu—F‘EIS" llllllllllllllllllllllllll IEEEEEE NSRS NEEE S ENE RS ELEREE RN Eﬂ

24. 1 Love the Sunshine of Your Smile—Johnstone-Montei. . ou...
25, I'm-a Fogl 10 Want You—Barion. . cveeeosves
Zb. 1T Wish 1 'Wi—~United. .
ﬂ" JEIEHI—EMI T LR R R R R N I B O O I I O I O e Eﬂ
Eﬂr L'D"!hﬁt ‘Hlﬂhl' n[ “E TEEF—"H'uhh:ﬂsl---u---rllrlflrl+|||ii--l-i--i ------- AR mE N e R Iﬁ
H" “nrn[w 5‘[’! ﬂ lll“ erlaln—mm‘lm LE R EREEREEERE SRR RS RN R R E R EEE NN EREFEEEEFE™ TR 3]
3“"‘ Hr .I-rur,.' Trui.r Fa”\_ﬁiﬂl'u'---llFl'l'l'l‘-ll‘ll'lI+I+Iill"llllilili‘--iri-i‘l--l--rl z‘u

LEN LR EREE NN 2“

L st R E R LN LN ERERENENREELREEERNERE®:STEE}R®EH;S] Eu

(AR ERENERENSN]

FRsAENESAERERFEFEGFRATEARERERdRad e nnd s i ddINEREReE EH
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the aufum's
oufstanding

new ballad

In a

sensafional
interpretation. ..

YoueE  *
FORGOTIEN ME

coupled with - .

-

| Still Keep Dreaming™ o k

78 rpm 39584 45 rpm 4-39584

o

= -nw,_......ﬂ’ e a.-f,; i

m Marks "'Cnl'u-hu," "Mu-ﬂmrh," @D, @ Reg. U. 5. Pat. OF. Morcas Mm
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THE BILLBOARD MUSiC PO

pularity Charts

SR 0000

® Best Selling Pop Singles

Wecords listen

"« « « Bosed on reports received October 10, 11 and 12

are Uhos 4elling oest in the matlon’s top wolume retall record stores.  List B based

wpon The Billboard's weekly surery among The 1,400 largest dealers, representing every Important
market! area  Survey returns are weighed according to size of market area  Fecords listed rumerically

pccording (o greatest salen  The

"B gide of each record 8 also listed.

POSITION
Weeks | Last | This
Lo dabe | Week |Week
18 1 1. BECAUSEQFYOU ...........T. Bennett .. .....
I Won't Cry Anymore (78139362; (45)4-39362;
; (3313-359353—HMI
13 2 2. COLD, COLD HEART .........T.Benneft .. ..........
While We're Young ColiTEI3944%9; (45)4.29445;
[33)3-30449—BMI
A 3 3 ) GEIUBEAS L cvieneviats MM seossniesiianies
Tahiti, My Island vee. MITEIZ1-4141;  (45)47-4141—8MI
10 4 4. WORLD IS WAITING FOR THE
SUNRISE .......000000es L. PaulM.Ford ...........
Whispering . .Cap{TRI1748: (45)F- 1?43—A5EAF
5 7T 4 SN .......cconvisenensssb Huward ......
My Wile and 1 .« Mercury(T8I5717; 45)5711XA5—EBM1
6 5 6 SIN. ...................Fnurﬁmsfh Mherﬂ .......
hhnu Moo k . Wigtoria 101—EBMI
28 6 7. LOVELIEST NIGHT OF THE YEAR. M. lanza ...... T S
La Donma E Moblile ,NMITEI0-3300; (45)49-3300—ASCAP
8 12 8. DﬂWH"I’ﬂHDEE.........“ DEIWuud ............
Mine All Mine « . Tennessee(TRVTTS; (45M5-T715—ASCAP
3 9 9 TURN BACK THE HANDS OF '
MIME ....... REr ey X Fsher ...............
I Can’t Go On Without You .- WITHI20-4257; 1‘.-¢5H?-IET-—-A5EAF
10 10 10. WHISPERING ..............L Paul o ot an RS
Warld Is Waiting for the Suarkse ..., .. Cap(78)1748; (45)F-1748—ASCAP
12 11 10. BECAUSE OF YOU ...... ool Bakap cose
Unless eere-s..CaplTBI1493; (45)F-1493—BMI
5 14 12. AND S0 TO SLEEP AGAIN......P. Page ............
Write Me One Sweet Letier Mercury{7TBI5706; (45)5706X45—ASCAP
16 8 13. COME ON A-MY HOUSE .......R. Clooney ...........
Rose of the Mouniain Col(78)3%467; (A514-39467;
(33)3-3044T—BM]
L T | PN DRI 1 1 1|+ | || [V
1 Don't Beliewe in Tomorrow wew oo WITEY20-A280; (45)47-8280-—BMI]
3 17 15. UNDECIDED ..... v eveeesess Ames Brothers-l. Brown .......
Sentimental Joorney . - Coral{TBM:0566; (45)9-60566—ASCAP
6 21 16. IGETIDEAS ..............L Armsfrong ............
A Kiis to Build a Oream 00 ...... Dec(TRIZTTZO0; (45)9- miﬂ—-—ﬁm
16 15 17. SWEET VIOLETS.........eea. D 5I'mra [ e e
If You Turn Me Down « VITEIZ0-4174; HEHT-HT'H—HEI-F
28 13 18. IﬂI}?WHE.........L.....Hﬂ ﬂ:ing] Cole ..........
That's My Girl ..Cap(7B)1449; (45)F-1449—ASCAP
4 18 19. DOWN YONDER ............C. Euﬂer .......
Way Up In North Carolina Col(78Y39533; HEH 3?‘1533-
{33)3-39533—ASCAP
2 21 20. BLUEVELVET .....ccancuuse]. Boennelt ... ...........
Salitalre Col(78)39555; (45)4-39555;
(33)3-39555—BMI
2 30 21. IT'S ALL IN THE GAME T B o s s
Al “Dwer  Again . MSBMITEN1035; (45)K-11035—ASCAP
12 16 22. DETOUR ...... Tt Pig:a
'::":;’1- Gonna Shoe My Pretly Little H!r:ur‘_i'ﬂﬂ}'jﬁ-ﬂi.- (45156B2XA5—BM]
I — 23. DOWN YONDER ........0...J. (Fingers) Carr .............
oy Rg ... Cap(7811777; (45)F-1777—ASCAP
1 — 24. DOWN YONDER ............F. Mardin ... ...ooviviinnnns
Take Yer to Jamaica v WITBI20-426T:  (A5MAT-926T—ASCAP
3 22 25. COMEON-AMYHOUSE ...... M. Kalz ..........c.ovvvnns
Goumd OHF 00 .. Capi7TE)17EA; (45)F-1TB8—EMI
2 28 26. OVER ABOTTLEOFWINE......I. Martin ..................
Your' Il Koo v e oo VITE)Z20-4220; (A5)AT7-4220—ASCAP
3 M 21, CAMLACALEA .. .vvvviiaes Yo DOMONE | . oiviiensnesinns
It's & Lemg Way (From My House Mercury{ TBIS698; (45)5698X45—ASCAP
o Your Heuse)
1 — 27. HEY, GOOD LOOKIN .........). Saftord-F. Laine ...........
Gambella Col(78139570; 145)4-39570;
GEI}EHS?D—EMI
6 — 29. SMOOTH SAILING ..........E Frt:gemld e
Love You Madly DEEE'H}EH:?L (45)9-27693
16 20 30. SHANGHAI ........0eenees:D. DarF Wes!un .......... S
My Life's Desire Col{78)39423; (45)4-39423;
. (33)3-30923—A5CAP
1 23R Y ssoanivsesrsseisa D e v s e
Powder Blue "o ,u:-—.#'.famf.lﬂ, l45:-! Z7618—ASCAP
3 26 30. IN THE COOL, COOL, COOL OF
THE EVENING - ........... .. Bing Crosby-J. Wyman .........

Misto Cristofn Colombo o= Dec(TRIZTATE; (45)9-276T8—ASCAP

® Best Selling (lassical Titles

e b Best Selling 3313 R.P.M.
1 1. The Great Corose, M. Lanza, RCA Vieter Ork, C. Calliniecs, esnductor. . .. ... VI33ILM-1127
— 2 Verdi: La Traviata Compiete Opera), L. Albanese, G. Cehamowsky, P. Dennis, J. Garris,
R. Merrill, J. Moreiand, A. Mewman, J. Peerce, M. Steliman, NBC Symphomy Ork
ana Chores, A, Tosconind, conductar, Wilhousky, director. . .............¥(33LM-6003
F 3. Leoncawalla: Pagliacel, A. Lociene, R. Tucker, G. Valdengo, T. Haward, €. Harvout,
Metropolitan Opera Assn. Ork, F. Clewa, Alder, director.......uovus.....Col{33150L-113
3 3. Gershwin: Poroy & Bess, L Winters, G Williams, I. Matfthews, A. Long, W. Cales
man Ork mnd Chorts. . ...cevucnnnninarsnnasnimnsnnsssnnss ik e Coli33)5L-162
— 5. FRimsky-Korsakow: Scheherazade, San Francisco Symphony Ork, P. Moptewr, comductor
EEEEEEEE TSRS EAEEE RS R R R EEEEE AR R R R R \rmllrﬂ‘lﬂ'ﬂz
Best Selling 45 R.P.M,
1 1. The Great Carusa, M, Lanza, ACA Victor Ork, C. Calllnlcos, eonductor... .. V{a5YWDM-1506
2 2 Rimiky-Korsakow: Scheberazade, San Francisco Ermnl'rum Ork, Plerre Blonteux, con-
deelr eep... i pesassssssesensansrsnsnnens oI9S WDM-S20
3 8. Techaikovzky: Huu:rm:h:r 5|.rlvtl.-, E l:lrrrland;r, conductar, Fhll!delph]a Ork. ... V45YWDM-1020
5 & Toast of New Orleans, M Lanfa, RCA Victor Ork, G Callinices, conductor. . V{45PWDM-1395
5 &, Caruso (Teeasury of Immortal Perlormances),  E. CaEMSO. . .0 ereecnsnsensss WIAIWCT-11
= 4. Rechmaninef: Copcerto for Piamc and Ork No. 2, A. Rubinstein, SL Louls Sym-

pﬂw uﬁ --lil-lIllili-lll'lI'III'III-II'II-IIIIIII'III‘FI"-"'-I'-'vtﬁmnm'lu?ﬁ

DEALER
DOINGS

New and Chatter

Byhoff Bros. Becord Shops
have a spanking new shop on
Bridge Street in downtown
Brooklvn. . . . Renee Manola,
Carlisle Radio & Television
Company, Carlisle, Pa., who

- admits to being “tonservative
toward the 45 and 33 speeds,”
has decided to set up a large,
new 45 r.p.m. department.
Leonard Oxenberg, formerly
advertising manager for Bar-
tels’, one of Philadelphia's
leading disk shops, has been
named to a similar position at
Raymond Rosen & Company,
RCA Victor distributor in the
territory. Charles Kuder re-
places Oxenberg at Bartels. . .

Hudson-Hoss has taken over

the Dewvale, Inc., shop in Chi-
cago to make the fifth store in
the H-R chain. . Al Mevyer,
Town & Countrv Music, West-
wood, N. J., reports that busi-
vness for the first nine months
of this year was 5 per cent
ahead of the same period last
yvear., Increase is attributed to
45 and 33 sales. . . . A.M.G. at
the Sears Roebuck Company
store in Richmond, Va., thinks
Columbia should get a plug for
quick action on deliveries out
of the Richmond, Va., distribu-
torship. . Barb Lewis has
moved the site of Barb's Mel-
ody Shop, St. Johnsbury, Vt
New location offers more space
and is in a location with
greater street traffic. Lewis
also sends thanks to country
and western artists Doc Wil-
liams, Chicee and the Border
RHiders for the co-operation
during a personal appearance
in the area. . ., . Triangle Mu-
sic, Waukosha, Wis.,, reports
“never had a better summer
than the past one.” . Par-
reca & Santini Fecord Bar,
Philadelphia, Pa., claims that
nine out of 10 customers will
make an immediate purchase
if the clerk puts on a hit disk
while wrapping up the original
purchase. . , . Rouff Furni-
ture. Endicott, N. Y., which
claims to be the only shop han-
dling LP records in that city,
says it will stop buving Co-
lumbia records until the manu-
facturer stops selling to price-
cutting dealers in New York.
. . . Another dealer with the
same thought is A. H. Thorpe,
Randy's, Inc., Atlanta. Latter
writes “if somebody does not
stop that LP price-cutting in
New York, the rest of the deal-
ers might as well guit carry-
ing LP records.” . . . Ficke's
Appliance & Hadio Company.
Tulsa, Okla,, still thinks that
the excess number of releases
1s the major beef about the
record industry. . . . Varsity
Hecord Shop. Dallas, is of the
same opinion on releases. . . .
Gene Highland, Richmond Rec-
ord Shop, Richmond, Ky, is
looking for information about
a record ecalled *“Birthday
Cake.” . . . Tower Drug Store,
Sacramento, thinks that the
RCA Victor merchandising
scheme proves that dealers
who have shunned both play-
ers and records in the 45 r.p.m.
speed are “cutting their own
throats.” Nick Lomakin,
Lomakin Musie, Pittsburgh,
thinks Billy May will be the
band of the year.

Philly Symph
Renews Pacf

NEW YOREK, Oct. 13.—The
Philadelphia Orchestra, one of the
leading American svmphnnyf or-
gankations, has been committed
to a long-term renewal “contract
with Columbia Records. The
Philly crew has recorded with
Columbia since 1943, and has ac-
cumulated with the diskery a
catalog of more than 100 titles.
The orchestra is under the musi-
cal direction of Eugene Ormandy.

Deal was completed by Colum-
bia's executive veepee Goddard
Lieberson, prior to his departure
for a short European trip.

www americanradiohistorz cont

te The Billboard's weekly dealer survey.

POSITION
Weeks | Last | This
Lo date| Week |Week

G, Trendle

a3

—
a

P. Colvin-B. May

o

M. Bilanc
M Blanc-B, May _.....

. Wilion

Y
B B B &2 oo w & w
wi

M Blanc
76 -
. B Boyd-A, Clyde-R. Brooks, .
G. Trendle ..
22 & 14 LITTLE RED CAEEUSE iDm- H'tcml:t
Sparkie-R. Carter & CBS Ork
T = J4.

rEAE raTErEAE AT EES F LI

BOZ0 ON THE FARM (Two Records)

TWEETY'S PUDDY TAT TWOUBLE (Two Records)

10. FERDINAND THE BULL {[Irle H‘-E:nrdl'

10. WwOODY WOODFECKER'S PICNIC (Two Recordsh

10. HOPALONG CASSIDY AND THE SINGING BANDIT (Two Recerds)

® Best Selling Children’s Records

. + « Based on reports received October 10, 17 ond 12

Records listed are those records selling besttin the natlon's retail record stores (dealers), according
Records are Hated according to grealest tales

12 1 1. ALICE IN WONDERLAND {One_Record)

K Beaomont-E, Wynn . ....cueses cwanes s VITEIY-43T: (45)WY- 43'-' (33LY-1
a8 2 2. CINDERELLA (Two Records)

. Wood: & Others ....... ki SWITRIY-399; (45IWY-399
22 4 Z LONE RANGER, WOL. 1 (He B!-I.'ﬁm!i Lhe Lmle Ftlnqtr.! !ﬂ'rl-t Record)

G Trendle ., ......o..... AR e = e Dec{TRIK-29; (45)1-152
45 4. TWEETY PIE (Dne Record)

M., Blanc-B. May .......conesenssscsssss.CAplTBICAS-307T4; (45)CASF-3074
q B HENERY HAWEK (Dne Record)

W BRG Te rar Cerpa Capl{THICAS- .’rﬂ‘?ﬂ, {45)CASF-3098
22 5. LONE F\‘AI".IB-EH VOL. 11 (He Find: Sitver) (One Recard)

. - Dec(7BIK-30; (45)1-153
............. Cap(7BIDEX-3076; (45)CEXF-3076

............. Cap{781DEX-3102; (45)CBXF-3102

BUGS BUNNY MEETS HIAWATHA (One Record)

.. Cap(TEICAS-3072; (45)CASF-3072
.............. Cap{T8ICAS-3095; (45)CASF-3095
Can{TRIDES-3091; (45)CESF-3091

CaplTBICBX.3058; (451CBXF-3058; -(331HX-3059

10. LONE RANGER, VOL. IV (He Htrp!- the Colomel's Soa) (One Record)

camennesess DRCTRIK-32; (45)1-155

.................... Cal{TEIMI-105; (45M4-105
LONE RANGER, WOL. II1 {He Finds Dan Reld) (One Record)
TR 1) | e e e

wesansnsassnanen. GAp(TEIK-31; (45)1-154

® Best Selling Pop Albums

« + + Based on reporfs received Ocfober 10, 17 ond 12

Is statistically accurate,

M. Lanza-RCA Yicior Ork.

W o e

0. Day-J. Smith-P. Weston ...

L
o @ p o P oA @B ppE

ON MOONLIGHT BAY (Four Records)

RICH, YOUNG AND PRETTY (Four Recordd)
J. Powell-0.Darriens-F Lamas
NEW SOUND, VOL 11 (Three Records)

Fnm e R R E P E PR R R R

L. Paul-M Ford .. ... ...00000.
7. VOICE OF THE XTABAY (Four Fl!-ﬂ:urds.l
Yma Sumac ., .. ;
10 GLENN MILLER anur Itemrdsl
Glenn Miller .. ....

NEW SOUND, VOL, 1 (Three Records)

Becavss all iabels are not wsued on afl speedy |t s GiFficull 1o canduct & pop Blbum sureey that
Furthermore ceparate [mwenbory systems make it almost impessible for Lhe
average large dedler to fifl cwt The Billboard’s pop chart guesiionnaires 4o & comparison may be
drawn betwesn thelr 33 pop afbem saces and thelr 45 pop Blbum_sales.
no longer sttempting to show comparative sales volume between 45 and 33 pop albums.

Therefore, The Billbaard I

i i Best Selling 333 R.P.M. |
I L SHOW BOAT .
Original Cast-K. Graveon-A. Gardner-H. Keel | . MGMITRIMGM-B4: (33VE-559
2 & MARID LANIA SINGS SELECTIONS FROM “THE GREAT CARLSOM
M Lanza-RCA Wictor Ol .. ... .cccesnsssnrnsessas- - VITBIDM-1506; (33}LM-1127
3 3. ON MOOMLIGHT BAY
D. Day-J. Smith-P, WeSton ..covvsccssnssssanssess COIITAIC26T: (33)CL-6186
4 4. NEw S0UND, VOL. Il
hu PHI‘H- F“ﬂ R T R N A R N E AT R N R R E AR CBPHEJECH-M T331H'ﬂ'ﬁ-
5 5. KING AND I
Driglnal Cast .., ......... semmsmsmasssssmessnssss  DPCLTRIDA-BTE: (37)1DL-9008
& 5. RICH, YOUNG AND PRETTY
Ja me“'n mﬂim'F I.ﬂ.l'l'l!! EEE AR e ME“ITE‘ME“'H: {331"‘“
7 1. VOICE OF THE XTABAY
?I'I'I' Elm md EdEpERasd A RaEEEnE BEGEEEE nE BE R L .Eﬂ#ﬁﬂiﬂﬂ-!l‘l: ‘33]"':"
B B. SOUTH PACIFIC
Mary Mariin-Erio Pinza i oo« Col{TEIMM-B50: (33IML-4180
9 9. CARMNEGIE HALL JAZZ EHH[:EFIT 'lmL l nnd !I
a Eﬂﬂmﬂ llllllllllllll 'l-'-l‘ll-l"l-l-l-l-l!-ll-!lI'Fl-l-rl-lrl—-mlr-33ﬁlr'lm
= 10, NEW S0UND, VOL. I :
L PN i ciascaaian b an e ihd hn dssins s b Cap(33)H-226; (TBICCN-226
Best Selling 45 R.P.M.
SHOW BOAT [(Four Records)
Original Cast-K. Gravsen-A, Gardner-H. Meel .. ... ..., MGMITEIMGM-B84; (45)K-24

MARIO LANZA SINGS SELECTIONS FROM *THE GREAT CARUSD" (Four Records)

wonmnsnnsssssas VITHIDM-1506; (45VWDM-1506

cerssesasssnsss.COITBIC-267; (45)B-267
...... cennsnnsvens MGMITEIMGM-86; (45)K-86
samuwnnnsnssssassCAp[TEICCN-286: (45)CCF-2B6
. Capl7BICD-244; (45)CDF-244

sssssssssnsnnsnsensssWABIP-148: (ASHWP-148

L Paul ..... - n=-CAPITRICCN-226; (45ICCF-22%
7 AMERICA'S FM"I:IIFL'ITE HAH‘EHEE iFnu-r I’Iemnl.r.:-

Cities Service Band of Americd .....ccccvemicransnnanss YI(TAIP-315; (45)WP.315

& 10, SOUTH PACIFIC (Seven Records)
M. Martin-E. Pipza . ..... e S T T evesens-COTRIMM-B50; (45)A-B50
i 90-100 TOPS
B (’ 4 I R . 80-89 EXCELLENT
assica eviews 70-79 GOOD
40-69 SATISFACTORY
0-39 POOR

HIGHLIGHTS FROM CAVALLERIA RUSTI 32
CANA—Jussi  Bjoerling-Zinka Milanow "
Robert  Merrill-Beston  Pops . Ork-Arthor
Fiedler, Cond.-RCA Victor Ork-Frieder Weissman,

Con. (1-12}). HIGHLIGHTS FROM 1 PAG-
LIACCI — Licia Albanese-Robert  Merrlll-Jan
Peerce, Leonard Warren-RCA Wictar Ork-Erich

Leinsdorf, Jean Paul Morel-Frieder ®Weissmann,
Cands,
Wictor (33ILM-1160

While the more erudite disk and opera fans may
cansider thiz *  muoch af a pelpourrl, mamy will
c<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>