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2-Speed Disk Trend Grows;
Dealers’ Confab Looks Big

AGYA-Agents
Battle Is Hot
And Rough Now

Each Side Shouts
Defiance; Issue
May Go to Court

NEW YORK. July 26 — What
' lnew to be & bitter fight was
last week when  Artists
presentatives As: .ciat.on voled
“to:stand firm sgainst the Ameri-
&n Guild of Varlety Artists for
*;g‘;und nir; the issuanc of fran-
- s ¢ iis emergency meeting
¥Thursday ‘2%) al the Astor Hotel,
battle i the outcome of
'VA's convention last month
flwhen delegates ve 'd to cancel
LAGVA's contract with ARA as
fof September 10 and to refuse
}::“moxniza all wgents' from
ia) date 0 Agenls seeking new
~wal frarichisas would

to apply direct toc AGVA.

pass the requirtemen®; and

).

r

\7 N

to live to th:. union‘s
" the .. get their frinchises
»¢ mo charge T * charges its
yBambers 350

*“RA, representing all the ma-
talent otfizes and muny Indics
over the countrv. said *hat

allroom Ops
Eye Test Suit

o HOLLYWOOD. July 28 —The
Juestion of whet'.er a ballroom op
jlegal recourse in the event

t< band fails to show for a

# nighter ise:ing cev}:‘teruolsa ndqit
provessed i the U. S, dis-

- wouft'here. Al Fanelll, n.usic
- x—ckn% veleralwand pxl'o-
maeterat Rock Springs. Wyo., orig-
sdnelly  filed the suit March ga

Tex Beneke, Jaeck Fina,

r Music Corporation, the old
Haynes munagement office

R Music Corporation of Amer-

_Wm. Hpyn-s handled Beneke dur-
“thif the period involved in the sult,
R le Nf&"hooks both bands.

... Fanalli glleges “pt he entered
ﬁntav'erbnl agrasw -nts with MCA
?ﬁpm;,nxighmr dates on Bencke
jw‘!'b\u o/sember ¢ and Decem-
Foet 8, 1050, re rctively, callin

Ypr Bliwke o clay at Rocl
% . {Con* G wun 2 14
by, e
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56 Web Coverage Will Be Different
No Pool, No “Gavel-to-Gavel” Pitch

CHICAGO, Julv 28.—Here's a
Took into the *58 conventisns from
network chiefs of '52 coverage.

Bill MecAndrew, NBC: “We
won't give s{mnsors a blank check
next time. 1 think the price will
be much highet. The two national
| committees will have to do some-
thing  to stop those dreary
speeches They'l)
when tnev get home. No impor-
[T . AT S
minutes

"I'd llke 1i» see a program
Umited, say. to three a day, with
a couple of houts in the daytlne.
and three or four at night.

“Next time we wan!-to drop the

ol. There's no reason for it.

ere’s plﬂlt& ‘of room far four
cameras on the floor fron: each
nelwoark.”

Charles Underhill, ABC: "In
1956 we'll have beller communica-
tions. I'd like o see one big news
and control room., We'll have
more cool interpretation. We'll

assigning apecific stories and

gavel to gavel coverage. If the
parties are smart, they'll wark out
the program with television, sets
precise schedule, and keep to it.”

Sig Mikelson. CBS: *1 doubt

éﬁ“ £L);.! 7""\’) -

to do, but is 1t economically feas.

hear p!eu(y1

operale more like a newspaper— of

ible? Conventions can be con-
trolled. They have to be Filicen
ininules is the right length for a
speech. We'll want'one buge con-

Educational TV
Diven Figst 4
Permits by FCC

WASHINGTON, July 26 —First
TV educational construction
mits were authorized by the
eral Cnmmunicsticms Commission
yesterday (23] for four non-com-
mercial stations, des¥lte a pitched
battie over the initial construction
j-permit to the Kansas State College
Agriculture and Applied

Sclence befora the college has suf-
ficient funds to bulld or operatc
the station. The other three grants
went to New York State Univer-
|sity lor stations at Atbany. Buf-
| falo and Rochester.

The FCC notified the Lindsey

Il we'll see gave! to gavel cover-| Hopkins Vacationzi School of the
nge agsin. [ suppose it's important| Dade County Board of Public In-

{Cortianed o0 prge 4)

Fea! | i

trol room for the next one. Also,
no pool. We never wanted ft*

Leonard Reinsch, TV director
for the Democrats: “We'll want a
dilferent ‘platform arrangement.
We should raise the speaker's
platform, making it an island, cut-
ting out background movement.
Gavel to gavel coverage is foolish,
It doesn't add to the sum total
knowledge of the viewers.

“Everyone went overboard on
this one. Thev don't need a couple
of squadrons of commentators. Pe-
litically, speakers at both conven-
tions learned that short. well-pre-
pared spceches have better im-
pact than lengthy, old-style ora-
tions, unless you happen to be like
the gfcp. and there aren’t many

¢ Bim."

Ken Fry, radlo snd TV diractor
for the mocrats: *"The broad-
casters will have to meet us half.
way. We can't make a Hollvwood

roduction out af the convention

he speakors themselves will real.
lze that shortsr

Healthy Fall
Sales Season
Is Forecast

Billboard Survey
Shows New Trends
In Music Fieid

By NEY CEHMAN

. NEW YORK, July 28 - White
it may no doubt be a number of
years before the situation is com-
pletely resolved, the record in-
dustry is headine toward s two-
spced (45 and 33% r.p.m.) busi-
ness at a fairly .rapid clip. Tha
slightly more than half of distrib.
utor and dealer unil sales are still
on the 8 r.p.m. specd, the doliag
sales of the two newer speeds
combined has already passed the
dollar volume of 78's. gven more
significant is the fact that both
d;sxrlbr}qu and dealers agree that
@ ooend 1.0 : T Jdat
ater rate than 788 thus far

LA Videa City
Sets Gala Bow

HOLLYWOOD. July 28. — To
herald Lthe opening of its multiv
million dollar Television City here,

lumb’s Broadcasting Svstem will
stage @ ymammoth coast-to-coast
TV show loaded with top name
showbiz personalitie: *hat may run
a full two hours CBS Programe-
ing Veepee Hurry Ackerman is eur-
rently mapping plans for the shuw
which is Icntalrvely rkedded fac

(Continued on paye 4)
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necded. We needn’t
folks back home will.”

Al five agreed that Chicago
was ideal for the convealian,
There wasa't a single complaint
against the amphithealer, the Hil.
ton, nor the city ltself. All want
to came back until some other
cily can match the facilities.

spcec) are| fes
tell them. The >
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Billboard Backstage

s week's issue and next are
¢ good examples of the ex-
we try " to give Billboard
«rs. In the Music Department
week is a_ special section,
shed in conjunction with the
al convention of the National
siation of Music Mcrchants.
itures, as it has for the past
years, the most exhaustive
al survey made in the music.
d field. Not only did the
donnaires ret d by deal-
nd distributors reach an all-
high this year, but the
wdents apparently took
‘et pains than ever before to
gden themselves of facts and
ions about conditions in their
stry, "
«d the survey statistice and
e3 benetit this year, too, from

painstaking and|§

most

cghtful attention in interpre-
n and analysis onc could
ibly give them. The analyti-
ind interpretive job was done
time esround by one of our
er guys, Nev Gehman, who
»d us not too many months
and who has proved the pro-
jal tower of sirength in the
ic Department.

By JOE CSIDA

| any music-record industry parti-
cipant would learn more from &
| perusal of this speeial
than he could learn thru all other
sources of printed information
[ combined. And, in addition to the
| usual trend. opinion and factual |
| data found in this section this
week, there is a special section
within the section, commemorat-
ling the 10th annlversary of one
of the most aggressive and pro-
gressive companies in the record
business.

I'm talking about Capitol, of
course, who literally leapcd from
. a standing start In 1842 to a posi-
| tion as one of the four major disk
| makers in the world in a start-
| lingly short tlme. The stary of
Capltol is, to an intriguing de-

1
g

I would lay cight to Yive that|past several

section | in common with television, the

| singers all have

ree, the story of the last 10 years
in the recprd business. easily the
most exciting and productive dec-
ade in the industry's satire his-
tory.

Whether you're in the recovd
business or not, | believe you'll
enjoy reading *“The Recofd Dec-
ade'” In the Music Department.

And next week, as our house
ads have been proclaiming these

issues, we give you
the Auditorium-Arena Review
These monster show places have,

fact that they draw upon every
phase of show business for attrac-
tions. Circuses and rodeos, ice
shows and bands, top comics and

slayed the big
capacity auds and arenas. And
the line-up of :geciul articles and
features cook up bg ouldoor
editor Herb Dotten and his staff
will make absorbing reading for
anyone in the entertainment in-
dustr{y.

Before the year 1s _out therce
will be, as there arc all thru the
year, many othcr special sections
on many phases of show business.
All of these serve as virtual en-
cyclopediac for the flelds with
which they're concerned. All of
them are practically useful to the
people in the fields covered. All
of m make interesting reading
for anyone In any part of the
amusement business. And all of
them represcent our way of trying
to give you that something over
and above complete coverage of
show world news, critical re-
views, and weekly seivice fea-
tures.

I

|
1

%
I

Legit Line-Up

A. McDon.ldhepnsfdenl of
Scenery Suppliers' Associa-
met this week with
dborg., agent of Local 829,
\ic Artists Union, and other

>tiators in an effort to
ghien out a dispute which
ed last June over the

n's demand for a 10 per cent
¢ increase plus a 4.7 per cent
.of-lving hike under a new
ract. Eighty scenic artists in-
‘ed in stage and TV g.mduc-
s are atfected Ly the disagree-
&. Martin Rarback. official of
rict Council 8, Brotherhood of
iters and Decorators, acting as
isor i.. the negotiations, cx-
n? a speedy settlement of the
e,

W EQUITY RULE
LPS PLAYWRIGHTS . . .
he Playwrights Company got
reak this week when Actors’
ity eazed up its recent drastic
ngs on employment of alien
srs in regard to the import of
ast for Trial of Mr. Pick-
k.” the project having pre-
ed the union’s new regula-
1. Such troupe, however,
st be here prior to August 16,
en new rules become effective.
s is & tough deadline in which
rush over a cast of 26, which
ckwick” calls for. Play-
ights, therefore, will Import
nut 10 ginyen. recruiting the
t here. Seta will be redone lo-
ly, and a rosd break-in will
cede the Stem bow skedded
September at the Plymouth.

<O CIRCUTT

RE FOR WEEK ...

VYext week's silo circuit fore in-
des “The Happy Time” with
scha Auer, ple Cities (Bing-

hamton. N. Y.) Playhouse.

“Heartbrcak House” with Bea.

Arne |trice Straight and Phillp Bour.

neuf, John Drew (Easthampton,
N. Y.) Theater. . . . “Lady’'s Not
for Burning,” Putnam County
(Mahopac, N. Y.} Playhouse. . . .
“Remains to Be Scen” with
Jumes Rennle, (Westhampton
N. Y.) Playhouse.... “The Man"
with Dorothy Gish. Grist Mill
(Andover, N.'J) Playhouse. . . .|
“The Student Prince,” Music
(Lambertville, N. J.) Circus. . . .
{*The Youngest” with Peggy Ann
Garner and Roddy McDowall, Po-
cono (Mountainhome, Pa.) Play-
house. . . . “Luck of Caesar,” a
new play bf George Alan Smith,
Valley (Holyoke, Mass.) Players.
|...“Road to Rome™ with Mary
| Merris, Robin Hood (Arden. Del.)
| Thealer..., “The Silver Whistle”
| with Josaph Wiseman, Westches-
!ter (N. Y.) Playhouse. . . . "Glass
Menagerie” with Dana Andrews,
McCarter (Princeton, N. J.) The-
ater.... “The Hasty Heart” with
John Forsythe and John Dall,
';Westpon (Conn.) Countiry Play-
ouse.

‘CAMER. . "WAGON'
WILL NOT RE-OPEN . . .

" Am A Camera” will not re-
open on Broadway, after all. Ac-
cording to anagement announce-
ment, ‘he comedy-drama will
start a national tour about Sep-
tember 1 11 Detroit. Replacments
must be nd for William Prince.
Martlr Brooks and Catherine
WiL' -d. who will not take to the
{Toad. -Another switch this week
iy i #¢ decision to cancel the re-
opening of “Paint Your Wagon™
’at the Shubert oi. August 4. A
national tour for the musical is

.now tentatively set to start in

| for lawyer role. A weck's tryout

may be available. Also, a substi.

This leaves only two of Lthe four
vacationing productions set for a

Washington, D. C., in mid-Sep-
tember. Star Eddie Dowling has
a run-of-the-play contract, but
may decide not to tou:r. In that
event his predec~ssor, Jim Barton,

tute is slated for Tony Bavaar.

Stem return. “Mrs. McThing” def-
initely comes back to the Moros-
¢0 Scptember 8 and "Polnt of
No Return" religh‘= the Alvin
Augu 1

PREPARE SEQUEL
TO “BAGELS &k YOX .. .

2’ Feockmsn and John Pransky
are propping a sequel to their last
year's Yiddish-English revue,
“‘Bagels and Yox.” New edition is
called “Bageis and Minx of 1953"
and skeds a Stem opening at the
Hcliday in mid-November. Jack
Durant has been signed for the
top-siot and Murray Rumsey will
do Jyrics and tunes. ... Lawrence
{Theater Gulld) Langner has sau-
t.ored a new light comedy, titled
"Once Married. Twice Shy.”
Langner wants Clarence Derwent

iz sct for Westport (Conn.) Coun-
try Playhousc September 1. .
Hiram Sherman is signed for an
important supporting slot in the
forthcom...g Beile Davis revue,
*Two's Company.” Jerome Rob-
bins will do the dance patterns.
Rehearsals are set for September
' B clair, who de-
buted _ere five years back in
“The Winslow Boy,” will appear
with Margaret Sullavan and Alan

.| Niles and Nadynne, dance
The Fennla has been fea-

Helsinki Offers
Funspots, But

Has Few Takers |

* HELSINK], Finland, July 26. —
Plenty of amusement spots of all
categories operating here during
the holding of Olympic Games,
but the great influx of visitors of
the past wecks is reported to be
spending very little moncy.

There are some cxcellent long-
l.air concerts and theatrieal offer.
ings in the government-operated
establishments of the city, but the
commercially operated amuse-
ment spots are generally prcsent-
ing run-of-the-mill shows. some of
which arc quite good but not up to

the standard of similar est:blish- |

ments in the big cities of Den-
mark, Sweden and Norway.
‘The reason for the few big-time
imported acts working here is
largely due to the rcluctance of
suc acts to accept contracts.
There :¢ ns to have been consid-
erable confusion as to how much
money an act would be permitted
to take or send out of the country.

| Also there were well-founded ru- | Brigne,

mors of shortage of living quar-
ters and high living expenses.
Hotel reservations have been hard
to get all over Sca..dinavia this
summer but probably not much
more difficult to obtain in Hel-
sinki than in Stockholm or Copen-

hagen.
Several big-time acts, such as
th: Bernar Brothers, Delta

Rhythm Boys and Patricia d'Or,
are playing, or have recently
playcd, dates here and have been
taken care of both financially and
in living quarters. Practically the
entire cast of the China Olympia
Revue, a big-time vaude show,
was provided tr. ~sportation from
Stockholm to Helsinki, and all
arrangements for rooms were han-
dled by the management of Stock-
holm’s China Theater.

The only outstanding show here

|is the China_Olympia Revue at

the Kansaan Theater. This revue,
a big-time .aude show, has been
produced by the operators of the
China Theater in Stockholm and
is skedded to run until August I7.
Re‘rue opened on July 3 with a
program of 10 acts, but only 8 few
of the acts are set for the full run
and several additions and replace-
1 nts are scheduled.

Plushicst cabaret in town is the

Brunnhuset, which uses top lalent,
but other night spots, such as the
Fennia, Hungaria, Lucullus and
Brando Casino, also j ravide enter-
toinment and dancing. American
acts playing thc Brunnhusct this
season were Chuck Brown and

Rita, comedy bar act (April), and

duo
(May).

turing J.  Baron's (English) bal-

let troupe. Principal revue house

is the Red Mill, which caters prin-
cipally to Finnish trade.

Circus Sariola season in Hel-
sinki opened on June 15 and con-
tinues thru August 3. Sariola has
the best established cirk in Fin-
land and uses excellent grade of

Webb in Terence Rattigan's

“Deep Blie Sea."”

! ple _1_:(

talent. Current bill fcatures a cou-
Circus Scbumann horse
s presented by Ussin, and

By LEE ZIITO.

10LLYWOOD, July 26. — The
don’s lheater exhibitors who
ically have been fighting the
Itle of the box office with TV,
s week reeled under the blow
it the federal government was
ing with the TV industry by at-

oduct for showing on television
itions (sce Washington story).
S. this week filed an anti-trust
tion against the majors, seeking
enfoin from withholding rclease
theatrically produced fcature
ms from television. Of course,
e unprecedentcd action has yct
have a court hearing and ruling.
swever, the nature of the gov-
oment’s action is enou, 1o give
« already jittery industry a bad
se of migrane.
Exhibitors thrucut the country
we ealled upon the majers to
sgc a last-ditch fight in their de-
nse,
hibit

or, who already has been
sing_his

battle over audience

ith TV's old movies, could be put
it of business overnight If cur-
nt feature film productions were

be made avzilable for free of

It stands to reason that the

Picture Business

|

charge vicwing over TV.
t

and industries.

Earller Iin the wecek, as if in an-|to kecp looking at TV all the time
ticipation of the government ace{any more than they will spend all
npting to force major producers|jon. Mctro-Goldwyn-Mayer's vece- | their
4 distributors to release their|pee in charge of production, Dore| up to the movie Industry to take

| Schary, told a Hollywood ad club
| meeting that MGM has no Inten-
|tion 1o either produce TV film
product or make available for TV
relcase any films from its vast
backlog. Unwillingness to release
features, Schary said, has a duat
cause, irst of all, if Meiro were
to attempt to turn over {is films
for TV release, it would be ¢aught
on the reefs of legsl problems.
Secondly, the studio feels such re-
leasc would hinder the box-office
take of its stars’ newer releases.
He then told of an actor who had
burned out his b.-o. poientlal by
having particlpated in TV,
Schary claimed that the TV
problem is not quite as acute as It
appears, altho he admitted it was
the primary headache of the mo-
tion picture industry today. He
eatd that an intelligent approach,

But| coupled with hard work, can over-
then. the case is far from over,|come a good measure of the diffi-
Possibly by the time it has been|culties brought on by TV. The
settlcd in the couris, time Itselt|industry, Schi
will have evolved 2 solution with|to over-estimate the power of TV
a little help from both the movie{in kecping audicnces out of thea-

|

ary said, has tended

|

ters. People, sald he, aren't going

time in a movic house. 1II's
a slice of their non-TV time, he
indicated, and this can be achieved !
only by giving them the type of
movie enlertainment that would
draw them to the theaters.

There can be no comparison in
entertalnment quality between the
two media, Schary said. Said he:

"“Telcwision” has pot yet becn
ablc to put on its screens anything
to match the cntertainment offered
by motion pictur. _and it will be
a long timc¢ before it is able to do
that “I think when it Is done,
motion picture makers will put it
op the screen for them. I do not
believe that anybody yct knows
anything sbout what the eventual
answers will be concerning alll-
ances between TV and motion pic=
tures. I think the alliance will
come in the future, but when, bow,

in what form is anybody’s guess.”

the Meteors, flying trapeze, Other
good acts in the line-up are the
Two Geltners, contortionists; Wal-

iton and May, trampaoline; Gerd

Brothers, jugglers:
act; Alzinis,

arus, Risley
trampoline;

Warell

London
Dispatch

By LEIGH VANCE

LONDON, July 26.—They say
London will see "Porgy and Bess™
around October 6 with a cast
which includes William Warfield,
Leantype Price and Cab Callo-
way. If "Porgy” is a hit hcre pro.
ducer Blevins Davis will put on
“Carmen Joncs.”

The Crazy Gang. Jack Hyllon's
lunatic comedy team. wil] have
the honor of epening the Carlton
Cinema’s new live secason. Hylton
bought the picture house a few
months ago and was rumored to
be planning an opening  there
with Carol Channing in “Gentle-
men Prefer Blondes.” Then Joe
E. Brown was supposed to be
coming over with “Paint Your
Wagon." The Crazy Gang spe-
cialize in marathon runs. If the
home tcam get in there first, no
one else will play the Carlton for
a year or two, that’s for sure.

ICE CIRCUS
HAS TRYOUT ...

Tom Arnold’'s *“Ice Circus of
1982 opened for its tryout in
on last week. Produced by
! Gerald Palmer. with choregraphy
by Beatrice Livesey, the piece
{ stars Gloria Nord and is sched-
| uled to move in to Wembley for
the Christmas show. One high.
light is the Two Mazurs, who put
a new zip into their high.wire act
over the ice.

Round London “Night Life™
iz «till running at the Chiswick
Empire, to be followed next week
by George Eirick in uciny
Karen Greer, Max Bacon, George
Martin, Roger Carne, Don Phil-
ippe and Marta, Billy Banks and
the Two Kellys.

“Scoir De Paris” is at the Chel-

sca Palace, starring DeYong and
Dclysia. Peggy Leslie, Sam Kemn.
Gaye and Van and Dunn and
Grant.
_ At the Shepherd's Bush Empire
is “Mr. Gulliver Comes to Town.”
with Roy Dexter and a team of
midgets.

At the Wood Green Empire i
Refgle Dennis with Jon Gresham,
Valita and Aldino, Rondart, Ber-

(Continued on page 116)

|

Paris
Peek

Nty ANNE MICHAELS e

PARIS, July 28 As the
weather gets hotter and hotter,
the ‘“‘real Paris” leaves the c¢ity
and spreads itself out thruout
France. It is really impossible tn
|tel) wherc in all of this coun(ry
|is the center of entertainment
during the summer. Almost cvery
tov. 3 or village of note is com-
peting with each othcer to gather
in tourist trade by festivals of
music, art, drama or [lilms. e
| Theater National Popilatie has
moved down tq Avignon for the
summer and premiered a new
Gerard Phi!irpe play - starrer
called “Loreaccio” which will go
into the company’s repertory
when it takes off on a fall tour
thru Europe and back into Pars
rome time in November.

and Dolinda, hand to hand; Li|x1x ENM PROVENCE

Siau Than, Chinesec acro; Three |ENDS WEEK . .

Alx en Provence just ¢losed its

BROADWAY
SHOWLOG

Performance Thrae

Iuly 26, 1952
DRAMAS

Tt Fow Poster. 10-28, 'S ne
(Bariymere]

The Male Acimal 4.30, '$2 101
(Nuse Rov)

The Meon Js She. PR R R
Heary Witler]

MUSICALS

Cups and Datis 12-25.75¢ &9t
Aotk Sieeesd

New Faces of 1952 318, '52 a
(Royate)

A Night in Venue . 5-26, 32 i 3
(Jesps Beach Marime Stadiem)

Pal Joey . . . o 1u 851 2w
[Broachwrst)

South Pacific .....ovecnn. # 7,789 1.35¢
iMapeaLic)

Tee Kino and 1..0.coneno. 309, °8) 58¢
iS1. Jemes)

Top Banara sarieesns.1202,°50 30V
(Winter Rerien!

Wish You Were Hereo .. ... 628,52 3
Timoerial)

(Continued on page 116) |

week of the biggest music festival
Ithat France sponsors during the
year, specializing in Mozart op-
eras, and . troducing into France,
the Mozart “Don_ Juan' before
bringing it up to Paris. The Riv-
|jera, in a desire to irport Amer-
fcar money - spending lourists.
went 'l out for “Texas Week.”
Altho each Chamber of Com-
merce poured money galore into
this publicity project, especiaily
|Cannes which staged a gigantic
barbeqrie for 800 persons, we
doubt if they really got their
money's wo.th.

Firstly, and most noticeable, was
the Inck of any real genuine Tex-
ans except for six girl models
which Harris' department store
brought over, and who kept .urn-
i'g up incassently. Secondly, the
press coverapge was poorly organ-
ized, and most of the name news-
paper people found th 1
without invitations. wiiile those
who represented only themselves
wer: + dl lists. The gala eve.
nings w .re well done. but no one

{Continucd on page 116,
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Washington Once-Over

Ry BEN ATLAS

WASHINGTON. July 26.—Con- |bring up more powerful guns in
gressional leaders prefer not 1o|fighting the blackoul.
discuss this, but they're distressed |legalist is already suggesting a con-

aboul prospects for n furjous bat-
tle next session over TV coverage
of Capitol Hill Congressional
wheelhorses are aware that they
won't be able to bottle up the row
a8 neatly as they did last session.
The Chicago showdown on TV-
radio coverage of the national
politieal conventions has brought
the issue out of the closed-door
conference rooms where it had
been locked up in the last Con-
gress No matter which party
wing control in November, the
leaders will be committed fo let
the publie in on their delibera-
tlans. That wrs something they
spparently didn't fecl obliged to
do last session when Speaker Sam
Rayburn interpreted the House
Tules as banning TV and radio
from committee hearings. The
blackout in the House became a
% precedent for several commitlees
on the Senate side, 1nd there's a
strong chance that it will become
standard custom on Capitul HIll
unlese an airing takes place as
soon as Congress convenes.
Right now, because of what has
happened in Chicago, the dope-
sters are figuring and radio
a3 having a betler than even
chance to regain their coverage
rights. At least haif a dozen Jaw-
makers will race to the hopper
with bills to admit TV and radio
to House committee ) ~urings. A
raft of bills aiming to that were
left on the House Rules Committee
shelf when Congress adjourned.
On the Senate side, Sen, Pat
McCarran's proposal for a statu-
tory bas on TV coverage of hear-
ings died, too, and, altho it's
likely to be introduced in the next
Congress, it will be countercd
with a flock of bills proposing ex-
actly the opposite.
Some of the Icaders are being
esunscled strongly to keep the
issue off the floor of either cham-
ber. Only way they could accom-
lish that, however, would be to
ume to an understanding on an
srpretation of the rules before

xt Congress convenes. They
I4 have to sel up standard
procedures for TV-radio -over-
if they d. that, they would
piobably give TV and radio =
£0-uhead, but they would spell out
conditions under which TV would
be restrained, such as when a
comunittee chairman himself or by
vote of his comnlttee decides that
a witness’ protest against being
televised is justified. For a whilc,

there wns a strong chance that!

clarilication of this would comc
from the courts. That still re-
mains a possibility, but there's
nothing immediately in view
What's certain is that theve'll be
no all-embrucing court decision
in time to affect the opening of
next Congress.

Sure to pack a lot of weight will
be the numerical increase in TV
stations by th. time th) next Con-
gress starts The industey will
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One Hill

fab between Congressional and in-
dustry representatives on & set of
ruler governlng TV.-radio cover-
age. One thing that's generally
recognized is thul TV will alter
some of the prevailing customs
in Congressioal hearings. Chair-
men will be required to show
more zceal to prevent hearings
from becoming circuses where
lawmaiers, withesses and legalists
vie for the eye of the TV camera.
That doesn't mean there’ll be no
room for showmanship. Con-
gressional commitice hearings, no
matter how dull, ¢an't help but
pack a little dramas, and there's
hardly a single lawmaker on Capi-
tol Hill without at icast a lttle
flair for hamming. s the tele-
viewing public be revuised, dig.
nity will have to be a byword,
Judging from the performance of
the Kefuuver anti-crime hearings.
that's something to which both
and the Jawmakers wre willing to
subseribe

Until something louder, longer
and lustler comes along, the 1952
Democratic National Convention
wil go down In television history
us the week-long wingding which
introduced the great American
public to era of gaslight politi-
cal manipulations. brought to the
forc for the first time so that all
could sce and wonder. And while
the country as a whole had had {ts
first politi¢cal convenlion TV cover-
age a tew wecks ngo during lhg'

for the Democrats to put on a show
which heretofore only a handful
of politicos, cooped up in smoky
hotel rooms, bad witnessed.

Unlike the Republicans, the
Demoerats were consistently TV
conscious, snd their every move,
it appeared to the viewer, was
keved to the cameras which were|
constantly trained on lhem in the
large Amphithealer Arcna, the
studios located in the same build-
ing but much more secluded, and
even in their meetings and cau-
cruses which were held in down-
town hotels and the famous Stock-
yards Inn,

As was to be expected, most of

Rome
Round-Up . e o

. | nedworks in their coverage of this

By SYD STOGEL week's three-ring circus. Too, each
(This column appears once each of the three TV webs ran nhout
month.) the same race as they did in their

|

|

initial start. In capsule form, the
ROME. July 26.—Due to the following i3 how e‘;:zh performed: |
abominable heat, show business The American  Braadcost{ng

Is taking a terrific licking this
summer. Air conditioning ﬂ stall
a rarity in Italy and the result s
thal many of the big movie pal-
a3 and all the legit and muskcal
houses have pulled down the
shutters until September faor lack
of customers. The only people
[imaking muney these davs are the
soft-drink stands, the open-air
night  ubs, the beaeh resurts and
|Rame’s roofless opera at the
Baths of Carsculla, which is
packed night after night with
music-hungry tourisls. The heat
| has even slow.. down movie pro-

duction and many of the pictures | panying chart ar¢ sclf.explanntory.
—like Paramount’s “Roman Holi-  They were gathered by monitoring |
day” and others—are being shet | the gavel-to-gavel coverage of all
at night when the temperature three network: from the openiny
drops a bit. !clnmnr Monday, until the comple-
MAKE THIS NEWS . . . |

tion of
AMERICAN “NAMES" the elD_I!h sesslon Friday
Milton Berle came ints town

at 6:13 p.m, C
for a ~ w days but the sweltering

It clearly displays the pattern

followed by each network and this
weather got the best of hiin. After
a few days he oozed out of tawn,

reporter ecan sunstantiate that all
commenting: “Now | know what

networks did an outstanding job»
in the face of what at limes ap~-

lhey mean when they talk about

“Dante’s Inferno'l™ | . . Sophie

peared ta be impossible eonditions
Tucker got in some sight.seeing

Company supplemented Its cxcil-
lent background covcrage with a
cansistent run of news Mashes which
rave lts listeners the jump on|
many of the important happenings
af the weck, both at the convention
und its national affalrs,

The National Broadcasting Com-
pany azain proved a constant per-
former botb In presenting its lis-
teners with I|he facts behind each
maneuver, and iIn covering the
;wer-nll picture of this wild [ather-
ng.

Figures Tell Story
The figurcs listed in the aecom-

By NORM WEISER

a strong addition, but offered sev-
eral peculiar angle shots until a
backdrop was adgdcd to eliminate
the action to the rear to a great
extent. Too, the stand obviously
was Bot too secure and on a num-
ber of occasions viewers must
have thought their sets were
getting  convention-happy. But
over-all, the addition was an ex- |
cellent one.

There were fewer plck-ups out-
side the convention site, in con-
trast to the Republican meet
where much of the early action
came from the Loop hotels. Thus
the three networks could concen-
trate on getting their special
coverage at the Amphitheatre,
and made the most of it at all

The lelcprompter was used only
twice in the period monitored
once by Governor Dever and
again.by Sam Rayburn. the per-
manent chairman. Both men had
leng hy speeches to deliver, and
asked for the device.

Program Pattesn

The program pattern which each
network ghad blocked out far
ltself was evidenced before the
convention was a half-hour old
Each had its anchor men on hani:
ABC. John Dalv and Elmer Davis:
CBS, Walter Cronkhite and Doug- |
las Edwnrds, and NBC, Bill Henry
and Clifton Utlex. And sup-
plementing lhem were strong
groups of reporters and com-
mentators, performing every type‘
ob in lhe books then coming

ack for more.

A closer supervision of com-
mercials was obvious, and none
of the wcbs was puilty., where.
ever possible, of interruoting the
more vital cvents to sell their
sponsor’'s products.

Thus, the usual opening on CBS
was a pick-up of either Cronkhite
or Douglas with a quick resume
of past events and a forecast of
what v:as to come, then a quick
seque into Its commercial, then|
back to the pool for the opening |
of the session. ABC opened on
either Daly or Davis then a com-
mercial, and return to the pool. |
NBC usually had Bill Henry or
Richard Harkness on hand for its
open'mf. followed with its eom-
mereial, the Into the Lusiness at
hand. {

From that point on, at each ses-
sion caught. it was a case of who|
£ot there first with the mostest
on the special events.

Pros and Cons

While there was ronsiderable

“talk” in the covernge of this

ABC, with its 47 special events

in the pesiod covered brought to
its listeners only those pick-u

sround Rame. paid a visit to her

friend Gracie Fields at Capri and

then left for p.a’s in London. . . .

convention, the very nature of the
gathering made this imperative,
for instead of n convention of

which were vifal at the timc.
NBC telecast 35 special shows.
using a bit more tisne in the F_j-

!

|day coverage of President Tre-
man’s trip to Chicagzo to boost its
total 1o 3 minutes, 11 seconds
CBS, using its strong news flash
system had 78 special previews
during the week.
Soverage Changes

In this ‘.emocratic network

Producer | 0overage, there were se eral {m-

Cholly Knickerboeker (Igor Cus.
$inl) came in for a honevmoon
with the new Mrs. Cussini, and
El Zorocco’s John Peronn s va-
entioning at Tvrea. . Mrs. Joe
E. Brown and her daughter were
granted a private audience with
| the Pope Expected In Rome
|soon are Doris Day,

been signed for
Third Woman,"”
shot in Zome.
Festiva! author
that C arlle

the lead in “The
which will be

Venice Film
fes are hoping
Chaplin will persnn-

main, to be inadequate because of
the which was usually heard
in the background on thuse occa-
sions when the TV prople were
allowed to go to the various dele-

atly attend the flick fete this gations for thew broadcasts.
year, . Roberto Rossellini| The new plutform, bulit so that
|hopes lo pack up his famfly in|pool cameras eculd get hend-on

Noven.ber and

leave for J
and Indla to ma e

shots of those on the stand, proved
ke some pictures.

ersonalities. as was the Repub-
fean meet, this was one of is.
sues, and use they were so |
complicated, it required the com- |
plete coverage of competent au-
thorities to keep the viewing au-
dience abpeast of the events.
That they were, and the live au-
diemce in the arena was in a con- |
stant state of confusion, attes's to
the job which was doic.

While balloting is one of the
most important functions of sueh
a gathering, this wetivity, espe-

cially on matters of prucedure
can deathly. This again proved
one of the weaknesses of the

Demo coverage. but not because
the webs did not try. Commen-
taries were used copiously, and
when State delegutions were be-
ing polled, as was frequently done
here, the off stage voices of the
TV quarterhacks from thelr va-
rious bootns took over

Another weakness wos  the |
methald of tallying the results in
the roll calls. NBC's use of a se-
ries of cash registers, with only |
the figures super-imposed ove
the poel picture, was a good
thought, but didn't quite make

| pale

Webs Continue Coverage Pattern
But Eliminate Earlier Mistakes

the grade, especially where half-
votes were cast. CBS also used a
super-imposition, with changes
being made by hand. While this
whas usually accurate, it was laba-
gious, and thus lended to lose
intercst. ABC used several meth-
ods, the most elfective being the
actual posting of the State-by-
State vote, as it was cast, on a
giant blackboard. Totals were not
attempted on each vote, but were
super-imposed at intervals, and
were usually on the button.
TV Impression

This year the televising of the
ovations piven candidates as they
were placed in namination at
both conventions was probably
a great novelty to most Ameri-
cans—but after the first few such
demonstrations, the viewer began
t0 lose his appetite, not only for
the cxcitement, but even for the
people involved.

Here, as in the pollinf. {he net-
works attempied to ill in with
off-picture voices describing the
events, and cven deviated to news
reporte, and in some ¢ascs, Ipe-
cial pick-ups, but always they
returned to the scene of the wild
marching and music. In re-
spect they did at least one serv-
ice; they unveiled thc faect that
ofien thesde ovstions ore partlcl-
pitted 1n by the same people,
carrying a different banner each
time, and that the ovation coines
not only from delegates, but from
the very raliters where the guests
of the meet are seated.

These ovations, however, pro-
vide onc of the few points of in-
tercst for the live audience be.
causc they are splashed with brii-
liant colors and flaming banners.
But they definitely fail to register
as strongly with the TV audience.

All-in.all, coverage of this con-
vention, like Its Republican
counterpart, while leaving many
things to be desired, never-the-
lesgs must be adjudged a success
from the results achieved on the
nation's screens. That the politicos
were impressed 13 known and
they will undoubtedly make great
use of this medium in the months
immediately ahead as the two

, nominces, Adlal Stevenson for

the Democrats, and General Eis-

enhower for the Republicuns,

bring their campeigns to the pub-
T,

It nlso is certain that the net-
works. now that the confabs are
over, will slart work immediately
on their pluns for coverage of the
actual election come Neovember.

8Special Events

Following is a rundown, session
by secssion, of the special proe
grams which the three networks
used (o supplement their cov-
erage of the convention.

onday, Morning Session:
11:48-11:32 a.m. to the Conrad-
ton for a caucus coverage—
the first program alter the initial
gavel, away from the arena. This
one »erved to set the scene for
coming fireworks. Web re.
turned to the hotel a few minutes
iater for a second two-minute
pick-up.

12:12 pun. Emest K. Lindley,
ABC commentator, in a three-
minute coverage of the vital civil
rights question. Lindley is a clear,
concise analyst, and this was the
[irst coverage of the subject dur-
ln? the session.

2:54-12:58 p.m. Puul Harvey,

] a special interview with
Jimn Farley, discussing the eam.

n. Harvey, usually a dre.
matic pemunaﬂly proved well-
versed in the national scene in
this four-minute bit.

2 p.m. Richard Harkness, NBC,
in a specinl commentary on the

zpeech delivered by Sen. Paul
r | Douglas, spoke for three minutes.
IThis was a{égn‘t‘l. solid explana-

nilnued on page 5)

g Paransunt’s Idea of using
Q)

. *
(Coutinuea D ic C F Gavel-to-Gavel
emocratic Convention Facts Gavel-to-Gave
SuBJECt POOL AxC c8s N3C
» Total pool time* ......40 hrs, 37 min., 37 brs.. 55 min., 38 hrs, 30 mlo, 37 hrs., 27 min.
eVI w n 30 sce 55 sec. 15 see.
Special event pick-ups. . ” 47 28 5
Tota; eveni Lme. 2 hrs. 44 min 2 hrs, 7 min, 3 hrs, 11 min.
% 35 scc 13 sec.
Record Reviews .............108| Commercial time due. . 2 hrs, 43 min. 2 hrs., 43 min, 2 hrs, 43 min,
Classical Reviews .., Total commercial time 2 his, B min,, 1 hr, 43 min., 2 hre., 9 min,
Legit Reviews ..... use A S 58 sec. 1 see. 45 sec,
Night Club Reviews. ., t Admiral Westinghouse Philco.
Radic Reviews ..... 102 2

Television Reviews ...,
Vaudeville Reviews

ps. .
STabulations are complete 'n of &:13 pm, (DT, Fridm, Sy 25, ted of the eighih sevsion
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One Exec

All Media

NEW YORK, July 26—Young
& Rubicam this week decided to
revamp its basic manner of buy-
ing media. The revolutionary new
system is to have onc execulive
resoasible for the buying of me-

to Handle
for Y&R

follaw is Benton & Bowles i is
believed it instalied the co-ordi-
nated media-buying method at
the insistence of Procter & Gam-
bie, one of its clients.

| On a practical level, Y. & R

dia in all fields—radio, TV, news-
papers, magazines, outdoor, eic.
The traditional agency practice is
to have agency specialists for me-
dia pwrchasing. They {unction
only in one dcranmenl such as
newspapers, radio, TV, ete.

will assign the majonity of its
media buyers to handle several
accounts, but no assignments
have been made, as yvet. Anthony
{Tony) Geohegan. is vecpee and|
production, at the agency,

CREDIT LIST
FOR DEMO TUNE

NEW YORK, July 26. —
At the opening session of this
week’s Democratie conven.
tion._ the tune “Don’t Let 'Em
Take It Away" was intro-
duced as the offlicial Demo-
cratie song for the political
campaign. The music was
writlen by Bernie Wayne and
the lyrics by Robert Sour,
director of publisher relations
for Broadcast Music, Inc.
Tenor Phil Regan kicked the
song off for the delegates.
Tune is published by Merid-
ian

The new method is expected to
make for urecater efficency and
co.ordination in the purchase of
media for one account. I is felt
that with the growth of TV and
the consequent problems of pur-
chasing and clearing time. the old
system did not function too well.
The only other agency which
Is using the method Y. & R. will

$300,000

® Continued from page 1

| struction in Miami that it would
withhold its application for am
educational TV station on Channel
2 in Miaml until it could act uponl
a requcst for 3 new site and high-

Station WTVJ. Under terms of|
a lease, WTVJ will makc its TV|
| transmitter facilities available to|
the educational organization at a|

NEAB Grant

To Go for rental of 51 a year, as soon as il is
. 0 R T A S

Radio Series vz o

sas State llege of riculiure |

NFEW YORK, luiy 26 The| and Applic%o&iincc, lh(‘gcgmmls.
$300,000 grant to the National As- |sion took note of the fact that
sociation of Educational Broad- | “funds for construction of the sta-
casters from the Ford Foundation |tion will require legislative ac-
is being extended for the produc-|tion.” But the FCC said it had
tion of five sets of radio program| decided to authorize construction
series for broadcast over the|of the stalion anyway, because
NEAB fapc network of 127 sta-|State edurational institutions often
tions. Several shows have been |must get legislative appropriations
completed. One, “The Jefferson-|ta carry out (heir educational TV
inn Heritage,” will make its radio | programs. It cmphasized that the |
bow here over WNYC September | action “in no way affects or
4 changes our established ponciesl
The profect is being handicd by ! With respect 10 the financial show-

a special adult education commit-| ing requlired in connection with
tece of NAEB. Members of the  #Pplications other than those for|
group are George Probst of the ! Teserved non.commercial educa-

Universily of Chicago, Parker tional channels.”
Wheatley of Lowell Institute Co-
operative Broadcasting Council,
Richard B. Hull of Jowa State
College. Harold McCarty of the
University of Wisconsin and Sey-

mour N. Seigel. president of
NAEB and dircctor of New York
City’'s Municipal Broadeasting
System.,

The first program in the “Her-
ftage” series stars Claude Rains
as Thomas Jeflerson. The script
is by Morton Wishengrad and
Milton Geiger, with musie by
Vindimir Sclinsky, who con-
ducted a (5-piece orchestra and a
16-voice choral group. Frank
Papp directed the show.

Programs in thc various series
will be half-hour or full.hour
shows dcpending upon the sub.
Ject belng dramatized.

Categories

The four main series categories
are “The American Heritage,”
“The Nature of Man,” “Inierna-
tional Understanding” and “Pub-
Jic Affairs." 3

A fifth series is scheduled to be
produced as a joint conterprise of
thc NAEBRB, the British Broadcast-
ing Corporatlon and Canadian
Broadcasting  Corporation. All
programs wiil be available to
NAEB, CBC, BBC, United Na-
tions io, Voice of Ameriea,
Australian Broadcasting Com-
pany and All-India Radio.

World Waxes
Yoting Pitch

NEW YORK, July 26.—Another
campaign designed to encourage
Amcrican volers to cast the bal-
Jots, titled “Ger Out the Vote,”
has been blueprinied by the
World Broadeasting System. This
eampaign which is alrcady being
rushed to World subscribers will

tie in wilh the “Register and
Vote" drive fashioned the Na-
tional Association of Hadio and

Television Broadcasters.

The World serics features the
Jesters  singing eatchy  tunes
created 1o increase voling. The
eampaign is considercd especially
appropriate for civic groups, busl-
Dess tirms, trade unions and sim-
ilar organizations, World e¢xeccs
elaim.

Commissloners Robert Jones
and Rosel Hyde opposed the ne-
tion. Jones said the college should
show itself financially able to
build and operate the station be-
fore i1s application was granted.

yde claimed that even the col-
lege’s own State board of regents
has not finally approved construc-
tion of proposed statien. “Funds
for construction will require fur.

FCC Grants Permits
¢ For Educational TV

ther board approval cven before
the vequest is submitted to the
Legisiature,” Hyde declarcd, Altho
the application gives the osti-
maled cost of construction as

er power and antenna by Miami.$362,624 and the cost of the first

year's operation as $332,800, Hyde
said no slegs have been taken
toward establishment of a con.
struction budget. Hydc expressed
the view that educational ap-
plicants should Riven “every
reasonable consideration,” but he
pointed (o commission rules re-
quiring n{iplknnu to show the
are “legally, technically and fi.
nancially qualified,” and declared:
“l1 question whether granting ape
plications under the conditions
presented in this case would be
consistent with the commission's
own responsibilities.”

The Albany station wiil operate
on Channel 17, with antenna
height 1410 feet ahove avcrage
terrain; the Buffnlo station on
Channcl 23 with antenna height
@830 feet above average terrain, and
the Rochester station on Channel
2], with antenna height 700 feet
above average lerrain. TV non-
commercial educational applica-
tions are still pending in Lansing
Mich.; Columbin, Mo.; Houston:
Berkelcy. Calil, and Syraeusc and
New York Cil{v Port Arthur Col-
Icge, Port Arthur, Tex., and Loy-
ola f!nivcrsity_ New Orleans. have
tiled rcquests for TV stations on
commercial channels. TV applica-
tions for commerelal operation,
meanwhile, continucd to roll in,
with a total of 877 recorded at the
end of the week, 410 new applica-
tions and 267 amended.

iNAME EMPHASIS

- CBS Maps Splash Bow
 For Coast Tele City

e 1

| s

| mid-October when the nct’s new of the newly opencd Television

tele facilities go into operation. City. Initial studios in the CBS
Plans have not as yet been crys- project will be opencd by mid-

Contined from poge

|

| tallized, but show, as li's shaping
up, will take at icast one hour of
coast-10-coast time and may well
run to a fnll two haurs. Ncarly
all the 1op CBS personalities will
be represented, along with ftop
names from the motion picture
colony, Ackerman is working on a
format that would tie n all the
personalities into the single show,

Currently under consideration is|
a means whereby cach artist will|
recrcatc onc of his or her top per-|

\

formances. Net s expeeted tof
level plenty of ballvhoo in the di-
rection of this event to fully ac-
quaint the nation's vicewing public

4N's Commend |
Dayton Indie

DAYTON. July 28 —Local sia.
tion WHIO-TV was commended
by the American Association of
Advertining Agencies this week
for being “the first television sta-
tion to adopt the customary 2 per
cent discount on national adver-
1 tising.”

In a leitcr to WHIO-TV. Frank
G. Silvernail of Batlen, Barton,
Durstine & Osborn, Inc, and
chairman of the AAAA commit-
tee on radio and TV broadcasting,
cxpressed the association’s hope
that ‘“this Jcadership will be fol-
lowed in Lhe TV industry just as
the cash discount has been adopt-
ed by majorities of other media.”

The AAAA cxee pointed out
that ™several TV stations have
| variations of the 2 per cent cash
| discount, adding a penalty for late
payment or making other dis-
counts contingent on promp! pay-
ment."

In connection with the simul-
tanecus adoption of the plan by
radio station WHIO here, Silver-
naii said nearly a score of other
radio broadeasters have adopted
the cash discount in the past six
months. The 4A’c has been cam.
paigning for the 2 per cent dis-
count in radio and television for
some tinic

1

NEWS CAPSULES—COAST-TO-COAST

Bert Parks to Emsee “Double or
Nothing” Over CBS Video Network |

NEW YORK, July 28. — Bert
Parks will be emsee of “Double
or Nothing” next season when it
makes its video debut over the
Columbia Broadeasting System's
TV web. The program will be
sﬁonsmd by Campbcell Soup in
the 2:30-3 p.m. time period Mon-
days, Wed‘;nudnn and Fridays
beginning October 6. Waiter

eefe remains as emsee on the
show on radio.

FCC APPROVES
WCUE BUOY

AKRON — The Federal Com-
munications Commission has ap-
proved the purchase of 30 per
cent of WCUE, here, by the
Heberich, Hall, Harter Company
of Akron, The deal was consum-
mated with the sale of stock for
$30,000 by George K. Stroupe. No
changes are 10 be made in per-!
sonncl. ]

KELLOCG'S BUYS
CBS STANZA ...

NEW YORK — Kellogg's this
week bought the two rcmnlnlnﬁ
quarier hours of ‘“‘Housc Party,
which will be telecast by the Co-
lumbia Broadcasting System's TV |
web nex{ season. The program |
will be slotted 2:43-3:13 pumn.|
acroas the board and will also be |
sponsored by Pillsbury Mills, |
Lever Brothers and Green Giant,
LEAL MAY BUILD
NEW STATION ...

SAN ANTONIO — Manucl D,
Leal has been authorized to con-]

| 10TH

struct a new standard broadcast- | station pointed with pride to two| for WCBS August 1

Ing outlet here. The station would
operate on 1250 kilocyeles and
have a power of 500 watts during
the duytime only. The station
will be the third to broadcast lo.
cally in Spanish and English.
Programing will emphasize
sports and news. Construction
will begin immediately. Leal was
formerly a partner in KIWW,
ere.

JACK PART BUYS
CHUM SHARE. ..

TORONTO — Thirty-nine per
cent of CHUM, herc, has been
bought for $100,000 by Jack Part
from E. A, Byworth. Part and
By worth were partners in the op-
eration with R. T, Fulford,
WGFM GOQES
INTO BLACK ...

WASHINGTON—WGFM. here,
becomes one of the first FM sta-
tions to go into the black. The
station has been on the plus side
af the ledger since March accord-
ing to 1ts fhst quarterly report
issued by Leonn Loeb, siation
manager. Its March, April and
May net was $1,048, After three
years of losses, station stockhold-
ers asked Loeb to take over. He
institluted drastic retrenchment
measures.

WSNY CELEBRATES
BIRTHDAY ...

SCHENECTADY — WS NY,
local indie, here celebrated its
10tb " anniversary, July 15. The

Billbonid awards plus  others
| from the Freedom:s Foundalion
|and the National Safety Council.
WSNY's revenue has jumped lD,
per cent for the yvear ending June
30, 1952 over 1951

WCBS-TV PLANS
2ND BILLBOARD ...

NEW YORK—WCBS TV, heve,|
will have its second biliboard
sgectuculnr in the Broadway area
shortly. Douglas Leigh will build
its spectaculer diagonally oppo-
site the Radio City Music Hall, &
top traffie location. The [first
sgeclaculnr is now functioning on
the northwest corner of 46 Strect |
and Seventh Avenue. The deal
exchanges time on the TV statlon
for the plugging of Flamingol
orange juice, a product owned by
Leigh. |
RELIGIOUS TV
OFFERED AT YALE ...

NEW HAVEN—An expcrimen-
tal course in relizious television, |
the first of its kind, will be of-
fered this fall by the Yale Divin-
ity School here, which pioneered
religious communications training |
for radio six ycars agoe. In co-
operation with New Haven sta-
tion WNHC-TV, the course will
include lectures and serminar dis-
cussions as ‘well as actua! lab-
type work at WNHC-TV. How-
ever, students will not take
in regular programs on the air.

Rev, Everett C. Parker will

" (Continued on pape .i)l

Qctober with construction to con-
tinue on additional facilitles. Struc-
ture occupics the Gilmeore Jsland
acreage at Beverly snd Falrfax
avenues, Los Angeles

ABC Lines Up

Sponsors for
"0z and Harriet’

NEW YORK, July 26. — The
American Broadcasting Company
continued this wcek to line up
sponsorship and time slotting of
the AM and TV versions of the
“Ozzie and Harviet series.
Signed this week for 20 slernat-
ing weeks of sponsorship of the
radio and filmed TV show was
Lambert  Pharmacal Products.
Earlier, Hotpoint, Inc.. had pur-
cAhBa.Eed the same package from

The net, however. is now at-
tempting to set the video version
in @ time slot acceptahle to both
sponsors, with Hotpoint said to
be balking somewhat,

The radio series will be a:red
Fridays, 9-9:30 p.m., EDT, begins
ning ber. The video shay
will be filmed in Hollywood b
an cstablished TV {ilm producing,»
firm. Ncgotintions arc currentl
underway with decision on
company 1o get the show to b~
determined next week. v

The web, it is agreed, will havk,
fittle difficulty in making a deal
with sponsors for TV time slot-
ting since the show is considered
to be one of the hot new propes-
ties in video.

Bill Harrington
To Be WNEW
Singing Deejay

NEW YORK, July 26. Local
indic WNEW has signed Bill Har-
rington as a triple.threat singing
decjay. He plays the piano, ac-
cordion and records. The ex-"Hit
Parade” vocalist will take over
the station’s noon to 1 p.. daily
spot, when Bob Hniymes deparis

Altho Haymces’ WNEW contract
still has two years to ro, statlon
manager Bernice Judis released
him to WCBS for a lucrative flat
sum plus rcenlage deal which
runs thru the length of his WNEW
g:cl. The Harrington show will

styled along the same live-
music - and - platters line as the
Haymes opus, with Roy Ross and
his orchestra providing live back-
ing for Harrington's warbling
stints.

Jergens Buys
CBS, TV & AM

NEW YORK, July 26 —Jergens
this week purchased an altermate
weck slot on the Columbia Broad-
casting System's TV nctwork for
sponsorship next season. It has
given up options it hcld at the
Nationnl Broadcasting Company's
TV web on Knte Smith's daytime
show and on “Blind Date.” The
Program has not been selected.

The same client was also near-
ing a deal for a buy of a half hour
of radio time on the Columbia
Broadcasting System's radio net-
work. It is believed Jergens will
sponsor a musical show on CBS
radio. Robert W. Orr iz the
agency.

e e — e ——
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Nets Tighten Demo
Conclave Coverage

® Continued from page J

Clifton Utley in news flashes.

8:51-8:34 p.m. Leo Chernc, for
NBC, in an interview with Walter
White on eivil rights.

Drew Pearson in a onc-minute
commentary at 8:56 pan.

ABC in an attempt to pick up
an advance from Vice-President |
Barkley, had Agronsky outside Lhe
Amphitheater, but he was unsuc-

|

|

tion of Douglas’ talk on the war.

2 p.m. ABC. Paul llarvey, this
time wilh Franklin D. Roosevelt
Jr. discussing the civil rights is
sue for four rminutes

2:03 2:05 pm. John Cameron
Bwayze makes his first appear-
ance of the session in an wler-
esting coamentry on the events

to dalc.
. 2:07-2:08 pm. NBC presented

a floor interview with Go\.‘emor‘
Talmadge on the possible walkout
of the uthern States. An ex-|
cellent bit of timing and program-
ing. but reception was not too
rood. 5

2:15-2:30 p.m. Ted Malone. on
ABC, in the first inlerview with
Estes Kefauver's wife and father
from the presidential studio. Ma- |
lone proved adept at leading bath
of the guests along In the inter-
view

Monday. Evening Session:

§:3)-8:36 p.n. Ernest K. Lind-
ley in a discussion of the hap-
penings to date, agaln well han-
di

|

Floor Intearvicw

8:32-8:36 p.m. CBS in a special
program ol newg flashes by its
commentators. This type pro-
raming was to prove a hiilte of
&m web's week-long coverage

8:34-8:36 p.m. N reporter in- |
terviewed Jaumes C. Petrillo,
president of A F.M. Petrillo, as

usual, an lnteresting personality
whe later went Yo the rostrum to
lead the ork in a number
Third Sussion

Prior to the 12:33 p.m. call to
order, ABC. in a quick bil of
thinking, had Harvey on the con-
vention floor, and Austin Kip-
linger at the caucus at the Conrad

ilton covering the credentials
committee’s hot sessions. This
was one of the best special events
to da CBS and also |
using some top-drawer camers
work, covered the caucus head-
quarters in the pre-gavel period.

12:36-30-12:48 pm.: Merle

|

|

Mueller. NBC. covering the cau-)

cus, inferviewing guests.

12:36-12:40 pun.: Buff and Mike

Wallace, CBS interview team,
make thexr debut in the
monitored period, ia a conversa- |
tion with Congressman Kennedy.
This type commentary means
little in the coverage of such an
event.

12:41-12:47 p.m.: Lowell Thom-
as, making his first appearance

during a regular session. in a
commentary. Well versed and
connected, Thomas ¢ould improve
his appearance wilh a looser |
attitude.

1:17:30-1.22 p.m.: Paul Harvey,

ABC. In Interview with Cong. E
Cellar of New York Harvey cut
in on speech to get this interview.
Results were not worth the
cffort

1:27:15-1:2945 p.m : Tom Casey,

ABC reporler. scored a beat by
being the first TV mun in the |
Stevensan for President hesdquar-
ters al the Conrad-Hiiton. De- |
scriptions  were  well handied
but bit could have been more
forcefully f a representative of
the eandidate had been available

Good Intorviews
1:45-1:48 rm. CBS in some in-|
teresting delegate !nterviews from
the floor, while ADC, with Martin

Agronsky carrying the ball and
N with Clifton 'i.fuey. also were
talking with delegates, Good com
mentators prove they can make
delegates talk facts,

1:32-2:05 pm. ABC in interview
with delegate Senator Hollund, of |

Flomds, on civil rights problem
Byron Rash gets {o facts quickly|
and drawi more from his subject.

2.09:45-2:18 p.m. Both NBC and
CBS returned to the Conrad Hil
ton for coverage of the Creden-
tials Committee mect.

2:20-2:30 pm, NBC conlinued
its coverage of the Conrad Hillon
caucus. interspersing commen- |
taries by its team of reporters

Tuecsday, evening session: |

8:45-8:47 pru. Drew Pearson on

ABC reporting on his poll. This
bit of programing was good on
Pearson’s own show, but didn't
score too well during regular cov-
erage.

9:98-10 pm. CRS Interview on
civil rights with Delegate Maury
Maverick. |

10:09-10:10 p.m. NBC Interviews
with delegates io civil rights.

10:31-10:37 p.m. CBS again re-
turned to the Conrad Hilton cau-|
cus center. Thesc programs cav-!

ering the credentials mcollng]~mlomution is raised in 8 memo- |lar

were o1l well handled, des
poor lighting conditions. Good co , at 10:12 p.m., and NBC at
operation m politicians was 10:17 pm. Both used speeial news
noliceable, Web cut in at 10:38(bylletin supers for first time Bal-
for news from convention by Wal-|znee of the evening speclal events
ter Cronkhite, then returned to|were ail interviews |
the caucus | Marathon
Wednesday Session | Thursday’s session, whieh lasted|
12:44-12:48 p.m. ABC’s Taylor a to'al of 13 hour 54 minutes and'
Grant In_ interviews with dele- 30 seconds, was jammed with
gates. 12:56-1 p.m. Martin Agron-|special events, mosl of them held
sky. for NBC, in floar interviews. |during the 20-minule demonstra-
1:19:20-1:1:40 p.m, ABC in spes
cial report from California cau
cus. Another very good bit of tim
ing and progranmun

cessful. One of the commentators
Pite | noorest showings.
CBS

| candidates placed in nomination
During the day ABC had 13
| special shows plus Lhose during the

1:46-1:47 pm. C in floor (n- ovations: CBS 8, plus some cxcel-
terviews. Timely topics which!lent news programing, and NBC 5,|
were hurt by reception, but maintaining its ozer all cover~

1:18:30-1:55 p.m. ABC interview |age of the convention proper
with Blair Moody, sponsor of the| Hilights of the marathon were
controversial pledge amicrdment. | the introdueing by NBC of its cas':

1:56-2:30 pun. NBC’s Utley in- | register tolalizers in the balloting
lerviewing Maury Maverick on on ibe seating of Virkinia and the
unseating of his (Maverick's) dele- | fire, which broke out at 1:32 a.m,,
eation. Ulley, while late in gelting | and in which Peter Cloherty, ~t
to Mavcrick, provided one of the Conn., made a namc for himself
best interviews with the Texan.|by using a mike to gulet the nearby
. 2:39-2:41 pun. ABC and NBC in | erowd. -
joint interview with Georgia del- Concluaion
egation. These joinl cfforts, with| Speclal programin
all webs involved at ome time or centrated on the Presid

Friday con-
ent Truman

another. were all strong, with no|trip from Washinaton 1o Chicago.
fight to se¢ who could do the most ' with NBC devoting (8 minutes to
taiklng the Washington embarkation, and

Wednesday, Evening sezifon: all webs covering the arrival in

8:38:8:41 pm. NBC on with!Chicago at 3:08 p.m

ASCAP Wins First
Telecaster Round

A,:JEW YOSE:"\T‘ J'ulyf %8 The: randum which was presented to
erican ciety o omposers, | | P ns
Authors and Publishers won the "¢ €Wl by ASCAP counsel in
fist round in its legal skirmish
with the telecasters when United
States Dustrict Judge Henry W
Goddard his week uphetd a mo-
tion by ASCAP that the telecast-
ers be required to furnish de-
tatled data repgarding station op-

erations and income

This dota is deemed by ASCAP
and the courts as necessary and
helpful to the determination of a
per program license. The motion
that the stations furnish this data
bad been contested by some 50-
odd stations comprising the All-

A sweeping examination of 'I'V|
stations.
| The memorandum pofnted out |
that, “It may well be that differ- |
ent tvpes of licenses may have to
be offered to different stalions.”
in view of the different Lypes of
station operstion.
May Be Heard
In view of Judge Goddard's ac.
tion on the ASCAP motion, it is
{Continued on page §8)

suppori of tiie ASCAP mation lorI

NEWS CAPSULES

Bert Parks

to Emsee

“Double” Over CBS-TV

©® Continued from pepe 4

head the course, assisted by Da- |

vid Harris, WNHC-TYV production
chief. Studies undertaken will in-
clude the nature of communica-
tion of the Christian faith, with
special emphasis on TV, use of
mass media by phiiosopliles op-
pased to Christianity; analysis of

television and the subjects fitled
to telecasting: creative writing,
and community onalysis for ef-
tective progranung.

P1X OF SAUCERS,

BRAING REWARD ...

NEW YORK—WPIX is tryin,
to Lill flylnr saucers with gol
for the Jirst cameramen on its
crews at the Yunkee Stadium and
the Polo Grounds that snap the
aerial phenomenon. The first
crew to pick up the flying disks
will divide $500 betwecn them,
while individual cameramen in
the newsceel division will get a
$100 cash prize for actual footapge

l which can be telecast.

TAPE IS WASTED
ON VEEP
CHICAGO-—Vice President Al-
ben Barklev's over-night change
of hearl about running for Presi-
dent left a lot of useless tape n
its wake, with commentators
forced (o shelve any taped inter-
views pertaining to his candidacy.
Murtha Deanc. the WOR-Mutual
commenlator, was hit particu-
larly hard, because her Monday
nught interview-tapes included a
chat with Mrs. Barkley, who
conflidently explatned how she
planncd to decorate lhe White
House, and another with Jim Far-
ley, a strony pro-Barkley man.

MUTUAL USES
PRESS CAR ...

CHICAGO — Mutual press di-
vector Frank Zuzulo was the only
network flack covering the con-
vention in an official press car
this week, via a special promotion
deal with the Willys auto outfit.

Mutual pressmen toured 1he
eity in a special 1952 Willvs to
pick up round-the-city coverage.

Igdustey TV Per Program Com-
mittee, a group whose protraeted
negotiations with the Society for

CBS-TV SCHOOL C

LICKS

a per program lcensc had broken |
down many months sgo.

On July 18, 195! the stations
petitioned the court to fix “rea-
sonahle fees” for proposed per
program  licenses to perform
ASCAP music. This recourse fo
the courts stems from the Con-
sent Decree of March 4. 1941, and
the final decree of March 14. 1950, G
which provides thut the music-
u;u]ﬁ‘be offered sulll oplion:l form
o nse (olher than the blanket i :
license), and that in the event this ?;uug, i{‘h;h:c:g:;{:q%::znf“::&?n
optional form cannot be ncgotl- | BY) Woos, CHY T news dircctor
ated, the courts may be asked to House Speaker Sa Rayburn |
determine the fees managed p:'ith the :lnid ula}:- "‘fl'rV
Goddard's Ruling make-up expert, to prictically

Judge Goddard's ruling on the  eliminate the glare from his bald

AP request that the felecast. | head, and, following the advice of
ers be requived to answer five  the experts, he reluctantly agreed
sets of “interrogatories” means |10 give up his favorite white suit
the following. The stations will [and led the Democratic conclave
provide detailed data as to their | in dark coat, trousers and tie. But
program aperation, their gross|Rayburn balked at giving up
billings. their rate and discount|white shirts, which he was told
structure and their use of musie. | reflect light into the eamcra lens

The data will cover a lotal of |and Causc distortion. I ecan't do
eighl weeks during one year in|that,” he said, “I've always wora
the past  The eight weeks will be| White shirts.”
broken up. so that the survey of | The veteran chairman,
the slation operation will cover | nearly 10 y0ars’ cxperience in pre.
the four quarters of the ycar. with | siding over the House of Repre- |
two non-consecutive weeks taken|sentatives, stil) got a lesson in
as the sample in each quarter. mannerisms and geslures as ¢ TV

By this method, ASCAP and|platform speaker. He was told to

P

|
|

WASHINGTON, July 26 —
raduates of Columbia Broadeast

ing Company -TV Couching Scheol
tor Candidates did themselves

after

the courts betieve they will ob.- | Use vigorous, but not wideswee
tain a cross section of one-year's | 'INg. gustures, and on a monitor
operation showing seasonal fluc- | scrren ghced near-by he could
tuations. The data will also in-| See for himself that wide sweeps
clude detailed information as to| 9f his arms were completely lost
Program format, types of musie, | 20 close shots. Rayburn also »oted
whether sustatning or commer- [that moving from side to side
cial, source of music, production |*ometimes put him out of the
mcthods (lve, film, etc.). camery eclllwsl-"her. The s};‘beak'c‘-r
anket Li expressed some concern when he
Dt Hgsnis learned that cameras would wan.
Onc of the five interrogatories der over the chairman's location
would contain Information de-|cven while someone else was de-
Siinﬁhm 5"0'{'4'?”‘3‘ the S'B‘l;"”l livering a speech, and that dis-
woul ave paid for its musie if it '1an| cameras equi with 1
had had a blanket license (which 5 e et ket

5 scopie lenses often showed close-
ASCAP and the telecailers nego- | up of platform celebrities. “Can‘t
tiated several years ago, prior o

a man cver have a minule to re-|
’emhrr)kmi; on the per program |lax® he asked
inssle).

M:s. Georgia Neese Clark. firgt
The possibility that more than | woman treasurer of the United
oue type of per [mgrnm lcense | States. another pupll of the CBS-
might come out of all this mass of | TV school, removed the white col-

and cuffs on her carefully

Grads Do Themselves |
Proud During Confabs

chosen gray silk dress, and sewed
on pink enes for her conveniion
address.  She also stayed away
from sparkling Jewelry and wore
onlly pink earrings ta match Lhe
collur' and cuffs. Mrs. Clark se-
lected her outhit after trying on
seversl dresses before the school's
TV cameras. Since the Demo.
crats’ keynote speaker and tem
parary chairman, Massachusetts
Gov. 'Puul Dever was a “cerres-
pondcence™ pupll, Wood sent him a
list of Irstructions complied from
lessons given Speaker Ravburn
and other pupils like Senators Wil-
liam Benton (D, Conn.,) Robert
Kerr (D., Okla.). Irving Ives (R.,
N. YJ), Edward Martin (R, Pa),
land Rep. John Kennedy {D. Mass.).

Zuzulo is bringing the press-
buggy back with him, and plans

| to utilize it on a similar basis in

Manhattan.
“HOPPY" OFFERED
ON LOCALIL BASIS .,.

| NEW YORK—Charles Michael-
son, Inc,- has been appainted
Eastern sales distributor for the

tions which were held for the audiences available to religious K “Hopalong Cassidy” radio tran-

scription series, and will market
the forme: network program on
a city-by-city basis thruout the
! East. is marks the first time
“Hoppy ' has been offered to ad
| wﬂi'sm on a local sales plan,

| ROBBINS PROMOTES
RITA FMLM
NEW YORK — In conjunction
with {ts world premlere here of
Rita Hayworth's first st-prin-
e¢as flicker, “Affair in Trinldad.”
{July 30, Columbia Pictures has
nade a tie-up with Fred Robbins
new ali-night TV show on WOR-
TV. The promotion centcrs about
@ “Rita rrayworth beautiful legs
contest,” which Robbins will run
on bis show thru August 5. The
rats will audition on his program
every week. In relurnhColumbh
18 running a special “All Night
Show’ movie trailer at the Vie-
torta Theater, along with special
display posters in the lobby and
plugs for bbins in theater's
! newspaper ads.

! WLIP TO TAPE
OLYMPIC INTERVIEWS ...
NEW YORK —Harry Novik,
| general manager of WLIB here,
i8 taping special interviews with
American athletes, while attend.
ing the Olympies in Finland this
mon: The tapes, which tnelude
{ all-Negro stars particlpating in
the Games, will be aired over
| WLIB here.

| THE RESTLESS PEOPLE AND
| THE REVOLVING DOOR ...
CBS flack Harry Feecney leaves
for a two week vacation in Nar-
rowsburg, N. Y. this week. . . .
Carroll H. Marts, zales manager
of the Midwest division of Mu
tual. has been named manager of
Midwest operations. Virgil Rei-
ter. MBS uccount exec succeeds
Marts. While Ted Steels takes
a week’s vacation, his daily two-
and-a-half-hour video show an
WPIX, New York will include the
following guest emsees: Russel
Swan. Gery Morton. Johnny An-
drews. Mort Lindsey, Florian Za-
bach. and Leo De Lyon.... Sey-
mour Siegel, WNYC's head man,
and Wiliam R. Trau. director,
tadio~TV division of the Town
Hall, will speak on “Radio in
Stimulating Community Action”
at the New School far Social Re-
search. Tuesday 29) ..
|R. R. Gibon,

George
ex-merchandis-
ing manager at Walt Disney Pro-
| ductions, has joincd Gever, New-
ell & Ganger, Inc.. New York,
marketing director.... Paul S. -
Dixon. comptroller of the Radio
Service Corporation, named na-
| tional sules manager of KSL. Salt
Lake City.. Lindaey Nolson. ex-
director of tootball for the Lib-
erty Broadcasting System. has
been appointed assistant director
ot sports for NBC. and David M.
Camerer, direclor of sports pro.
gram development for McCann-
Erickson. has joincd the same
web as co-ordinator of the NCAA

football TV coverage.

|

Prudential N
Could Cue a

NFEW YORK, July 26. — Pru.
ntial Lifc Insurance Company
this week purchased the alternate
10-10:30 p.m. Saturdays. slot on
"Your Show of Shows," which
will continue to be telecast over
the Natlonal! Broadcasting Com-
pany’s TV network next season.
The Prudentlal! sponsorship,
which starts September 6, will be
shared by Lehn & Fink, onc of
lasl scason’s sponsors.

Trade observers ctaim that the
Prudental buy is significant be-
cause it.indicates that the insur-
anee companies believe the me-
dium now national in
coverage. Mutual of Omaha. the

o! Bob Consid is the
other Insurance firm currentl;
using videe. Both the Metropoli-
tun Life Insursnce Company and

de

BC-TV Buy
New Trend

the Equitable Life Insurance
|Company are shopplng for TV
stanzas, with other gianta in the
business almost certain to follow
the trend

Prudential sponsored an hour
dramatic presentation over the
Columbia Broudcasting System's
TV web scveral seasons ago. Aft-
ler its cancellation the firm did
not kmmedistely return to TV be-
cause it was felt thal insurance
agents in areas without video re-
sented the advantage that was
being given their more fortunate
TV-located brothers. With & na-
tion-wide microwave relay real-
ity. Prudcntial now believes that
TV will answer the needs of a
larger number of lta agents, in
addition to sclling its services.
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FCC Changes Score
Of Video Channels

WASHIMGTON, July 28. -|Polan ’ndustries, which applied
Minimum mileage separntion re- for operation of a TV station on
quirements set up the Federal Channel 33, had secured a trans- |
Communication Commission’s TV | mitier site which wc1ld be morc |
aliocation plan forced the change than the required 60 miles from
of a score of UHF TV channel as- Pittsburgh, altho the two cilies are
signments this wee.., over the oft- only 57 miles apart. Channel 33
repealed objections of Commis- was removed from Youngstown
sioner Robert Jones, who has and Channel 21 added, while |
consistently held that “oroper use Channel 21 was deleted from !
of the separation factor” cou'd Warren and Channel 67 added.
have resulted dn the allocation of | Injtial Cowmission action on
iwice 8s many statlons. Even the other contemplated channel
July 11 grant of a construetion | changes included the delelion of
permit to the New Britain Broad- |53 from: Wilmingion, Del, and
casting Company for operation on | the addition of 83; the deletion of
Channel 30 st New Britaln, Conn,, |16 from” Elberton, Ga., and the
was h_1d up when it appeared that addition of 24; the delction of 21
Channe! 30 was less than 75 miles from Fort Wayne. Ir.d., and the
from the assignment of Channel| addition of 69. the deletion of
15 to North Ad~:is, Mass., the 33 from Lexington, Ky. and the
minimum FCC required spacing addition of 65; the deletion of 40
to protect against pictere image | from Fall Rlver, Mass., and the
interference, addilion of 68; the deletion of 15

Most applicants for the disputed | from North Adams, Mass., »nd the
channels indicated that they|addition of 74; th.: deletion of 41
merely would shift their applica- |from Lima, €., arnd the addition
tiong from the former channel to|of 73; the deletion of 45 from
the new one designated by the Allentown, Pa, and the addition
Cnmmission. Channel shifts were |of 67; the deletion of 37 from New-
made in Baltimore, and Harris- (berry, 8. C, and the addition of
burg and Reading, Pa., because,|70. The FCC also declared that
according to *he Commission, the!there wnuld Le no immediate pro-
seslgnment of Channels 18 and | cessing of applicatior.s on related
33 to Baltimore and Harrisburg, channel assignments in Allcn-
respectively. with a separation of town, Pa, 39. Greenville, S. C.,
68 nules, and the assignment of 23; Lima, O. 35; Winchester, Ky.,
Channels 30 and 5 to Baltimore 37; Cincinnati, 48: New Londcn,
argd Lebanon, Pa. respectively, Conn, 26; Fort Wayne, Ind., L7;
with a separation of 72 miles, did ' Wilmingion, Del., 59 and Green-
not meet the prescribed standards | ville, S. C.. 23
for nn assignment tcparation of

TV MEMBERSHIP
OF NARTB 90

WASHINGTON, July 26—
TV membership role of the
National Association of Radie
& Television Broadcasiers rosc
10 90 out of the 109 TV stations
operating thruout the nation,
with the addition of KRON-
TV, San Francisco, and
WOOD-TV. .Grand Rapids,
Mich, NARTB President
Harold Fellows announced this
week.  Both stations began
operation in 1949,

“Yoice” Airs
Conventions
0f GOP, Dems

WASHINGTON. July 26.—For-
cign audienccs from England to
Hong Kong heard Voice of Amer-
iea broadcast on the Republican
and Democratic conventions and
“asked for more,” “Voice” offieals
reported this week. Each conven.
tion day, "“Voice" representatives
from threv different foreign areas
made speeial recordings in Chi-
cago convention highlights.
Morday, recordings were made in
the langiages of South-East Asia,
German and Turkish; Tuesday, in
l:"lreb‘rew‘ Japanese and Polish;

Radio Re-Captures

Nighttime

NEW YORK, July 26. — Radio
re-c red an impressive S5eg-
ment of its nighttime audience in
10 major TV cities this year, ac-
cordir.g t1 a recent survey made
by the Colurdia Broadcasting
S -stem’s radic network research
staf?. The radlo sets in use in
these TV homes soared an aver-
|ape of 28 ner cent in thesc cities

i
|
I

from 6 to 11 p.m. all thruout the
w % The st.i ‘cs compared
April 1952 with April, 1951,

| The increases range from 36 per
cent in New York to 1 per cent in
Philadelphia. Other ¢ities such as
Cicveland, Los Angeles and Chi-
| cago racked up gains in TV homes
¢! 30, 25 and 23 per cent respec-
|tively. Boston and Detroit also
were high on the list of citics that
lifted radio listening 23 arn. 24 per
cent in 7 home

The survey also points out that
by including eight TV markets In

Audience

have excluded these siations, he
would have reduced his audience
18 per cent, but his talent and
time charges wouki have been
sliced by only 8.7 per cent.

SRT Off Sales
Block; Broaden
AM Ad Service

HOLLYWOOD, July 28—Jerry

ng. head of Standard Radio
Transcriptions, next week will un-
veil a new plan for the handliog
of his transcription library, follow-
ing this weck’s brecakdown In
negotiations for Associated Tran-

a radio network line-up, one ad- | ccriptions to buy out the Standard
vertiser had a cost-per thousand Library (The Billboard., July 286),
of $3.87 as comprared to & $4.32|King told The Billboard that the
cost pe: thousand without the TV |transcription library has been with-
stations. He reached an nudmnte’ drawn {rom sale and isn't available
of 856,000 homcs on these eight|for purchase by anolher trans-

75 miles for UHF c!.nnels 15
channels apart. The Commission
d clared: "Such assignmcnt,
therefore, appear in the table of
assignments by error and must
be corrected.” ‘The FCC refused |
to consider the action ot appll-!
cants for Channels 15 and 30 in|
Lebanon anc Raitimore in secur- |
ing antenna sites which would be
more than 75 miles apart. It de-
clared: “A minimum seperation
must be met on a city-to-city basis
as well as on a transmiticr-site
basis.” Channel 30, therefore, wus
deleted from Baltimore and Chan-

FCC OK's P. R
Tele Station

WASHINGTON. July 26.—Con-
struction of the first TV station
in United States terricwries was
authorized by the Federal Com-
munications Commission this
weck at San Juan, Puerte Ricc
The construetion permii.  was

, in Yugoslav, Hun-
garian and Russian; and Thurs-
dav, in Spanish, Italian snd
French, rdings of regular
network  broadcasts also were
used, and straight reports of the
gmmdmgs were piped from New
ork in various languages.

In addition to the language
specinlists, the “Voice" sent a su-
pervisor and two engineers to the
conventions, along with commen.
{ator Raymond Swing. for soe-
cial factual commentarie “To
| better help other nations under-
stand America’s ‘Democracy in
Action,'” the D. C. bureau of the

nel 60 added: Channel 33 was re- |awurded to the El Munda Broad- | “Yoice” contributed a series of
moved from Harrisburg and{casting Corporation for operation | jnterviews with farm, labor and

¢ anpoe. 55 idded, and Channel on Channel 2. At the same time | pusiness

55 was taken from Reading and
Channel 33 added.

Channel changes also were
ordered in Youngstown and War-

the Commuission summoncd for
hearings Jose R.mon Quinones
and the American Colonial Broad-
casting Corporation. both of whom

leaders, showing how
these groups participated in the
conventions by appearing before
| both Degiocratic and Republican
| Platform committees to make

ren, O, despite the fact that lhe‘stek TV opecration on Channel 4| their views known, "Voice” of-

Eye Tokar As
"Luigi” Megger

HOLLYWOOD, July 26.—With
the TV cast of “Life of Luigi” sel.|
Columbia Broadcas ‘ng Svstem's
continuing search for the show's
director will eause it to fly New|
Vork’s Norman Tokar to the Coast|
for interview with an eye to as-|
signing him to the post. CBS pro-|
graming veepee on the Coost,|
Harry Aekerman, will huddle with
Tokar next week, at which time
a decision will be reached for the
show's directorial assignment.

Show was bought by General
Foods and will air live from Holly-
wood starting September 22, filling |
one of the net’s strongest-rat
time slots, Monday night half-hour

in San Juan,

Alsc called for hearings were
applicants  for iwo Honolulu
channels: Islund Broadcasting
Company and the Advertiser Pub-
lishing Campany, Ltd., who want
to operate a station on Chan-
nel 4, and the Pacific Frontier
Broadcastmp Company, Ltd, and
Royaltel, with applications pend-
ing for operation on Channel 2.

ARB Steps Up
TV Coverage

WASHINGTON, July 26—The
American Research Bureau an-
nounsed this week that il is be-
ginlng regular TV rating coverage
on three more cities, which brings
its total to 13 cities covered in
regular momh!r reports. The new
cities are Cincinnati, Dayton and
Columbus, O. Studies include pro-
gram ratlings for all TV stations

immediately followiny “I Lowe|ln the areas, audience breakdown
Lucy.” Cast as it now stands in-|by men, women and children and
ciudes J. Carroll Naish, ‘Alan Reed, | viewers per set. ARB reports aie
Mary Shlpp, Sig Rumann, Ken now beilng pub.shed for Boston,
Peters, Jody Gilbert and Jpe Forte. | New York, Philade phia, Balti-

Mack Benoff will serve as pro- more, Washingion, Cleve.ard, Chi-
ducer and head writer with Loucago, Detroit, San Francisco and
Derman as scribe. 1Los Angeles.

 Profitable TV Audience lexclusive with

GALTV

LANCASTER, PENNA.

Quly TV slotion in—only TV station seen—
it this farge, rich Pennsylvania market otea.

Cloir R. McCollough. Pres.

Represented by

ROBERY MEE
Chicago $en Francisco

KER ASSOCIATES
New York Los Angeles

ticals reported “a tremendous in-

terest” in the conventions ever-

seas, with heavy broadcasts and

front-page coverige particularly

demanded in England, Franec,

:l;’:ly and the Scandinavian coun-
es.

Owens Group
‘Ankling KTLA
\For KNXT Slot

HOLLYWOOD, July 26.—Harry
Owens and His Royal Hawallans,
whieh took the TV plunge a few
years back on Paramount’s KTLA.
will switch to Columbia Broad-
casting System’s KNXT in Octo-
ber. United Alrlincs, whieh bank-
relled Owens on KTLA last sea-
son, I¢ following the “Sweet Laii-
Janl” batoner to his new siation
affliation.

Owens group will inelude Hilo
Hatti, Na Pua, Prince Kawohl and
the Eddie Bush Trio, all partici-
pants in the Owens KTLA show
last year. Owens originally came
TV-ward whiie appear:ng at Occan
Park’s Aragon Ballrcom with
KTLA doing a remote pick-up of
the pineapple show from the danc-
ery.

WCBD to Slot
Em Kimbrough

NEW YORK, July 286.—Contin-
ulng a revamping of fts program-
ing structure, WCBS, here will

|slot Emily Kiiabrough in the 4185

4:30 p.m. across-the-board strip.

|She will wark .vith veteran an-

nouncer Harry Marble. They are

to replace Tomm, Riggs who

joins WAPI, Bir 1gham, Ala
The -atation

Cook for Bob Haymes, a s
other programing plans on tap.
Lester Lewls Associates set the
Ilimbr: % desl.

t
s ations at a cost of $1.86 per
thousand. Were this sponsor to

C & P Attempts
’To Get Dunhill
(Cig Account

NEW YORK, July 28 —Cecll & |
Presbrey this week was making a8
concerted effort to take the Dun-
|hill portion of the Philip Morris
cigarette account away from the
Bic Company. An advertising
campaign to ¢cost about $3.000,000
for the first year has been pre-
pared by C. & P. for Dunhill
Much of the budget would be
spent on TV, if Philip Morris &
Clgm,;any Ltd. buys the presenta-
tion.

C.&P. had some of the Philip
Yorris daytime radic busi

scription firm.

King also disclosed that Stand-

ard will henceforth make available
for sale to non-library subseribing
| statlons jts Standard radle ad-
vertising service. This service,
which herctofore amounted to disk
reieases every few months, will
now go on a monthly disk re.
leasing schedule. Lee Hart, form-
erly of the Broadcast Advertiking
Bureau, who served Standard last
year on a special fee basis, has been
apposnted as a full-time staff mem-
ber of the firm to head up the ad-
vertising service. Already in re-
lease is a disk sdmed for Scars-
Roebuck sales campalign with simi-
lar commercial disked drives in the
works for future Issuc. Diska will
also bear down on scasonal cam.
paikns aimed at providing stations
with recorded sales aids.

In addition, Standard wil) retain
its sound effects library as apan
from the e.l. music library.

In the past, the Standard radio-
advertising service was avajlable
as part ol the packagc with the
music library to Standard’s sub-
scribers.

| b Jost it when the eigarette ac.

count canceled some of its “hy-

time shows, With king-size ciga-

'N:ws racking up phenomenal

sales, C.&P. evidently fels that it

is time that Philip Morris & Com-

pany, Lid., put sonie of its adver- |
tising weight behind its own|
Dunhill king-size product which,
so far, has not been exploited in|
the same aggressive Mmanner as

the Philip Morris brand

Citrus Group
‘Buys "Happy'
'For 4 Outlets

ALL AT SEA

S. S. Courier
Takes "Voice'

On Voyage

WASHINGTON. Julv 26.—The
Voice of America’s first seagoing
broadcasting station, the U, &
Coast Guard cutter, Courisr, is

| stop ing off at Tangier, Gibraitar,
| Na rﬁ-s ltaly; Piracus, Greece,
and the Island of Rhodes this

NEW YORK. July 26. — The
Florida Citrus Cnmmission this
week purchased "Happy's Party,” |
the first network program to be
originated from Pittsburgh. The
kiddie show will be telecast, via
WDTV, to WABD, New York,
WNBW, Washington, and WXYZ,
Detroit, in a Saturday morning
slot, beginning September 6
| The half hour puppet show f{ea-
tures the adventures of “Happy.”

It was ¢reated by Ida Mae Stilley
and is currently on WDTV under
local sponsorship. J. Walter
| Thempson is the agency for Flor-
t ida Citrus.

Elheater Tele
Hearings Set

WASHINGTON, July 26
{ Hearings on the engineering a
accounting phases of theater T
| were advanced from January

1953, to October 20 1952, by the
Federal Communications Commis-

month on its initial assignment as
a floating relay base for programs
in Near East and Iron Curtain
languages, the State Department
announced. The 338-foot Courier
recently returned from s six-week
test cruise in the Caribbean,
where, the depariment said. its
medium-wave  transmitter  was
heard clearly thruout the Carib-
bean and its two short.wave trans.
mitters as far away a¢ Europe and
New Zealand.

NBC Bolsters
Sports Saff

NEW YORK. July 28 — The
National Broadcasting Company
strengthened its sports staff thia
‘eek in preparation for the Na-

nd | tional Collegiate Athletic Associa-
v i tion foorball coverage on televi-
12,|sion_next fall. NBC Sports direc-

|t¢  Tom Gallery named Lindsey
|Nelson as assistant director of

sion this week. The Motion Pic- sports. and David M. Camerer as

|

ture Association of Amerjca, Ing,

and the National Exhibitors The- | coverage.

just  recently | ater Television Committee had re-

dropped : “argnret Arlen an%P}:Al | quested a speed-up in FCC action director for the Liberty Broad-
i

co-ordinator- of the NCAA TV

Nelson was .rmerly football

on the theater-TV issue. Hearings casting System, while Camerer

on all ot|
commission emphasized, w
gin January '2.

r phases of the 15;\:6,::: wa. most recently director of

McCann.Erickson's spor's devel-
opmen* program.
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Your Lucky Strike Hlt Paraide

presents to all‘our friends during our
Y
8-week hiatus a special summer service! 'h::" Luek,, 5, il

ON RADIO ~“Your Hit Parade™. .. tarving - ON TV—“Your Mit Parade™. .. starring

Guy Lombardo sad his Rayal Canadrans, - Weyy Eileen Wilson, Snooky Lanson Dorothy

Beck va the air Fridey. August 29 7 1b Collios and Raymond Seott. Back on (he
ois Saturday. August 30.

See your Lucky Strike Hit Parade Summer TV replacement

“ASSIGNMENT: MAN HUNT® = |

Saturdays at 10:30 P.M., NBC Television Network & “’%’frr . \/

(N. V. Tieme)

Thxa Oone

imiimay

ﬂ_




TELEVISION-RADIO

THE BILLBOARD

AUGUST 2, 1952

NLRB

Edict Separates

Unioners, Free-Lancers

WASHINGTON, July 26.—De-|
spile a vigorous dissent pointing
to “exiraordinary conditions” in
the TV industry, the National
Labor Relations Board ruled this

Styles felt that TV’s “extraordi-
nary conditions” have brought
about “unusual, shifting and con=-
tusing employer-employee

rela-

Wweek that part-time TV performers | lionships” which should’ be eon-
can't !ﬂlﬂ 8 union of full-time sta- | gidered. They eriticized what they
g‘;‘r:‘:.'::é“'“l’;‘t: g;ig;:’_‘é‘:‘\;;:: sald was *a sterile adhcrence to/
Station WEWS-TV, Cleveland, in|form and precedent by NLRB.™
limiting the union to full-time | The NLRB majority held that
E:’}ﬁ’:ﬁi n«:(g:ﬂ:fﬁ::i r:;lc;;:;‘WEWS controls only the mechani-
by some 50 advertising agoneies. cal details of lhe free-lance per;
Dissenters John Houston and Paul | formances. and since NLRB foun,

TV FOR CANADA
SANS SCHEDULE

TORONTO, July 26 —Tele-
vision in Canada will be seen

| here for two weeks without
any offieial schedule. Tt wil]

| be 2 matter of just tuning in
at the right time, according
to CBS officials, who said
they will be TV-ing the Ca-
nadian National Exhibition at
unannounced times. TV here
is officially scheduled to get
Bnderwly shortly after Labor

ay.

SURVEY SHOWS

CBS, Affils Still Off

On Rate-Cut

NEW YORK, July 26 — Last
week’s meetings between Colum-
bia Broadcasting System brass
and the CBS affiliales committec

Agreement

board} that the cut will .be
| worked out on the basis of » new
| discount structure, with card rate
remaining about as at present.

| headed by George Storer wound
| up with the fina) decision still to
be made. The affiliates’ group
(Storer, Vic Sholis, Hulbert Taft,
Ken Brown, Ssul Haas, Ray
Herndon, Bill Quarton, Tke Loun-
berry, John Putt and John Fetzer} |
| will hold snother meeting in Chi- |

SHARP AIM

CBS-TV Exec

CBS Woos |
Chesterfield
And Coca-Cola

NEW YORK, July 28. — The
Columbia Broadcasting System's
radio network is romancing Ches-
terfleld and Coca-Cola, both of
which have indicated they wish
to buy network time next season. |
The soft drink client would like
fo return Andre Kostelanetz and |
his ork to the air waves. Coke
however, has already bought Fri-
days 8:30 pam. on the National
Broadeasting  Company's  radlo |
network presumably to continue
the sponsorship of Mario Lanza |
h might buy out Lanza's contract
and install Kostelaneiz there or
else purchase new time st CBS
for him,

Chesterficld has been offered
the strong Wednesday 9-9:30 p.m.
time by CBS for Como 18
would mean the cigaretie spon»l
sor would precede Bing Crosby
who s (o be spansored by Gen-
eral Electric in the following half

v

Wi BT Tests New
Space-Use Idea

NEW YORK, July 26, — In a

Weintraub Axes

full-time workers were not suf-
ficiently interested in the union
it dismissed the petition for an
clection. Houston and Styles argued
that: “Because these specinl con-
dilions, peculiar to the television|
Industry, do not conform with the|
tamiliar  type of cmployer-em-
ployee relationshlp  ordinarily
found in other industrics, the
majority denies the performers
any opportunity to enjoy the €ol- er en
lech?vc l;!argninln: pruc:dudrels
which the Act was designed to
encourage.” Considesring what they | NEW YORK, July 26. — Be-
called “the unusual characteristes” | tween April, 1051, and April, 1952,
of the TV Indusiry, they said the the size of the American TV mar-
record showed “sufficient control | ket increased 28 per cent with the
by the station operator 1o justify addition of 3,350,000 new televi-
collective bargaining between /s8lon homes. The greatest in-
WEWS and all the actors who work | Creases ook place In the North-
in its studies.” cast regi.n, in major cities, in
| homes where the head of Lhe fam-
lily had some college cducation
land In homes with large families.
These ar~ some of the high-
lights of the Market Research
Corporation of America survey
jreleased this week. The survey
|was based on MRCA's national
|consumer panel of some 4,200
families.

American TV
Market Is Up

More Personnel

eago, Tuesday (29), and CBS ex-
ecutives will then once again
meet with the affiliates.

CBS is still adamant about the
cut in nighttime rates, and there
is an increasing poygsibility that
{(as pointed out in The Billboard
more than a month ago) the p.m
cut will be accompanied by day-
time tncreases. There is also still
a distinct possibility {as_reported
in last week's issue of The Rill

| ANOTHER USE

Coin-Box TV
Seen Aid to
Telethons

HOLLYWOOD, July 26 —Back-
ers of Telemeler, always eager to
further the enuse of pay-ag-you-
see TV, this week came up with
still another reason why the home
box-office lele set would be nice
have. For example, the giant

|to
According to the survey, there | Bing Crosby-Bob Hope telethon

In Radio and TV

NEW YORK, July 26.—The
William Weintraub agency this
weck fired several more employ.
ees in_its radio and TV depart-
ment. In all cases persons dropped
were minor execs and secretaries.
Diamissals followed loss of one of
the agency's biggest accounts—
the B T. Babbitt Company. About
20 employces 2t Welntraub were
let out about a mont. ago

Both Kenyon & Eckhardt and
Young & Rubicam recently fired
a number of people in radio and
TV. The Y. & R. move was made

fare now 14,588,000 TV homes —
one oul of every three families in
the country. Other statistics dis-
|closed in the panel survey were:
less than 4 per cent of the TV
families llve on farms; about 6
per cent live in small towns and
villages, and 75 per cent of all
video families are in the North.
cast and North Central areas of
the country, and that heavy in-
creases occurred in families with
older children.

RCA Shatters

move o gear its production facili- [to make for more efficient func- |

ties to mect the special needs of
local TV programing,
tional Broadcasting Company's |
flagship here, WNBT, will begin
a four-week “assembly line pro-
duction” test August 4, during
whieh time the station will air all |
of its strip shows from one studio.

Heretofore WNBT programmg!
has shifted around from studio to
studio with each local show
treated separately, s la web pro-
grams. This floating opcration
with constantly changing crews
b considered  impractical for
WNBT's one set-across-the-board
local shows, and statlon expects |
the new operation will save both

e and moncy.

NBC is turning over studjo 3.C
{which it leases from WOR.-TV)
to WNBT, and assigning special |
crews to work exclusively on the |
local shows. BT plans to air
all of {ts strip shows from there,
mcludin% one full hour series;|
two half-hour shows; twe 15.
minute airers; five 5-minute pro-
grams and one 10-minute strip.
Week-end shows will stil] be han- |
dled via network studios. If the |
test proves successful the local
studio operation will be contin-
ued on a permanent basig, tho not
necessarily from the WOR-TV
studio.

tioning of its department, after

the Na- |the ageney had decided to concen- |

tratc on the purchase of outside
packages. K E recently
signed Kellogg cereals, one of its
top accounts, especially in radia
and TV. It thus found itself
ov - rsiaffed.

‘Gooiﬁﬁilfce fo
Produce-Direct |

All Records in
Sales Volume

NEW YORK, July 26. — The
Radio Corporation ©f America
and its subsidiary companies hit
an all-time record volume of sales
of products and services during
the first six months of 1952, ae-
cording to a statement released
by RCA President Frank M. Fol-
som. The $305,838,000 half-year

re. |

raised more than a miltion dollars
In pledges but collected onty $200,~
000 in the countable stuff

Now, if you had a coin box af-
fixed to the nation’s telesets, say
Telemeter execs, and the viewers
were emotlonally moved to dig
into thelr Jeans. instcad of & pcom-
Isory note. they could plusk their
| dough right into the coin box and
|Messrs. Crosby and Hope would
|have dragged themselves out of
the TV studios knowing that the
million bucks was real dough and
not in intangible pledges This
in cffect, could be n pay-as-you-

pledge system as wel) as pay-as-
you-see.

[

|volume ped last year's peak
figure by $3 505,000

| Net earnings for the corpora-
tion during the first hal! of this
| year rcached $11.300,000, or 70
cents per share on common stoek.
The latier figurc compares with
02 per share paid in the first
half of 1851. Dollar earnings last
year in this period were $15,703,-
000. The drop in ecarnings is ac-
counted for by n heavy ncrease
in federal taxes during the sec
ond quarter of 1852 The cost of
operations also increased in this
period for RCA.
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For Berle Show RADIO APPRECIATION NIGHT

NEW YORK, July 26.—Good- |
man Ace and his staff will pro- |
duce and direct the “Texaco Star |
Theater” next season. The vet-
eran radio gagman will be paid a '
lush stipend by Milton Berle and ues
Texaco for his services on the
stanza g .

With Ace weking the production KANSAS City, July 26.—In a|
reins, indications are that Berle g00d-will effort to build attend-
will switeh the comedy emphasis, | ance for minor league basebalt, |

1

WHB Drive Bolsters

Attendance

major league games in cities far
away."
In addition to regular spots

Sketches will get a stronger play | radio station WHB here is gomg | (urging listencrs to sce the game

and a downbeat in the eurrent jat g edb‘frllln:ark&:hn::; .Llf,'. ‘g:;
| sponsored broadecasts, station

| variety format is presaged.

Your Top TV Sol

“Wilmington

es Opportunity

. Delaware

In the Morket which has highest

income per famil
Represcnled by

y in the couniry.

ROBERT MEEKER ASSOCIATES

New York San Francisco

Chicago  Los Angeles

| all out to promote games of the
Kansas City Blucs, both at home
and away.

Maost recent WHB effort was a
10-day promotion for "Radio Ap-
preciation Night™ at Blucs St--
dium July 18, which pulled a rec-

| ord American Associatbon paid al:
tendance of 16,593. Previous
campaigns by WHE helped the
| Blues win the Ameriean As-
socigtion 1952 opening-day al-
tendance trophy with a total of
| 14.456 pald.

1 Altho WHB is a Mutual Broad-
casting System affiliate, the sta-
tion broadeasts all Blues games
at home and away, instead of
Mutual’s “Game of the Day™ sc.
ries. In line with this anti-network
policy angle, Don Davis, WHB
presid said, “Organized base-
ball must do two things to build
attendance: get the young gener-
ation back into parks with

Y games and stress local base-

|ball and local particlpation ra-
ther than encourage, except at
World's Ser.

ushed the “Radjo Appreciation

ight™ event via special newspa-
wr advertising tie-ups with Joca)

HB advertisers, qnnnnl ap.
pearance stunts by WHB sports-
casters at the park and various

| tvpes of give-aways.

The latter fncluded give.aways
of colored decals of major league
players to first 2,000 youngsiers
in the park, a group photo of the
1852 Blues team to the first 2,000
men and 2000 autographed
photos of WHB sportscaster Larry
Ray to fem fans.

| The Kansas City station also
co-operates with WAVE, Louls-
ville, 1o promote attendance for
| all games between the Blues and
the Louisvillee Calanels, with
{WHDB's Ray and WAVE sports.
' caster Don Hill staging on-the-air
contesta lo see which announcer
can build the Dbiggest stadium
crowd for “Radio Appreciation

ies time, listening to| Night.”

To Pinpoint
New Biz Pitch

NEW YORK. July 26 —The
Columbia Broadeasting System’s
TV network this week aimed s
sales sights in the direction of
advertisers who have not used
video and those who have been

" |sparse users. with the' appoint.

ment of Edward Shurick as man-
ager of sales development. Two
of the groups expected to be the
subject of high-powered blan.
dishment by Shurick are the com-
mon carriers (railroads, bus lines
{and air lnes) and trade associa.
|tions (for instance, the Tea Bur-
cau). Both groups have the nec-
| essary finances to meke use of
the medium, but so far, have not
been sold sufficiently on the
medium,

Shurick will also draw a bead
on advertisers whose competition
has been active In TV. He comes
to TV with a strong sales and re-
search baeckground. having been
active at the CBS radio web in a
1Jp level post for many vears be-
fore he switched to CBS.TV
Shurick also 1akes over as head
of TV research at the network
sueceeding Loren Myers .Ir. who
moves over Lo Free & Peters as
manager of TV sales promotion

CBS-TV has had notable suc-
cess in attracting new clients to
{ts network, one of its most out.
standing new sponsors being the
Aluminum Corporation of Amer.
ica

ARB Figures
Rafe Garroway
Ist 6 Months

NEW YORK. July 26. — The
National Broadcasting Company
completed the first six months of
Dave Garroway’s “Today” show
this week. with the early-morn-
ing program 33% per cent sold
out to 15 national sponsors ay of
July 21.

During this six-month penod,
American Research Bureau fig-
ures (January to June, 1952, 7-9
a.m.} reveal that the show aver
aged a 3.9 rating; reaching 634,-
000 homes and 1,326,000 viewers
dai Average audicoce compo-
sition was 45 per cent women; 24
per cent men;, and 31 per cent
children. “Today™ Is currently
<arried over 38 stations, reaching
74 per cent of U. S. TV homes

Burns Cigars
May Go TV

NEW YORK. July 26.—Robert
Burns will probably venture into
network TV next season. The
cigarmakers are now choosing
betwecen time on two top videc
networks, and are expected to
make a decision shortly. Law-

rence Gumbinner is the agency.

WWJ
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?dhp 10 TV Shows
Each Day of the Week
in CINCINNATI

... According to Videodex Reports

{323.000 TV Sote*
Paael Size 400)

W) vu. Scripev-Nownrd Radle, fac L. ABC S oUW
WYRC Ride, Coatidadl, [A. ......eecees 00 St . .CBS
ww-r venin.. Comsley roadcastim Corp.... ... . L 119

Videouss reperts monthly on sach of 20 major markety, baiges pudahing & soathly Aatienal
eorwadt report Daid o daft 63 MASES IR the 20 mactets It hay plsed Slrin lo 3 wial of 7,700
TV hemes. The ¢ity reparts (2 thoie markcts, taen the fing seven dapy of axch morth, comsia
the rating far every 13-mlnie Segmet of ewry pragrar from sign-en to Egved. The extiny for
-any shom boagee dhan 15 min en U obteiwed by meesgeg the 18- minute ratiem.  Tee too 10 shomy
s8¢k 53y 18 a0y OF 1N 20 MAN2TS KrY Cetsrmised by Comcaricg U doecape 23N

'l"O]" rated show in Cincinnati duriog June was the Walcott-

Charles championship bout. Earnmg a S1.9 rating, the
ftaht was followed elosely by “I Love Luey” with a §0.5. Of
particutat interest was the sirength shown by non-network
shows. The non-net programs were shut out ouly on Friday,
but took the Nirst three positions on Satwdays. and two or more
spats in the *‘top 10" on Sunday, Monday, Wednesday and
Thursday. In general. most ratings were down considerably
trom Ihe January period this year. Aversge for the top-rated
show each day was only 37.2 despite the big fidures racked up

® Share of Total
Audience
Radio vs. TV

in CGINCINNATI

.« . Accarding te Puise Roperts
May-Jene, 1952

R R TS S AT

® Jop 5 Radio

TN

For Revleses and Rating: of Songs and

Records Sew The Billdoard Music Pop

wlarity Charts (Musie Section).
PR ——

Sho Ws

=

Each Day of the Weel

in CINCINNATI

(287.870 Rodio
Families*)

..+ According to Pulse Reports

7 PM. 10 Midnighe

by I Lave Lucy” and the ehampinnship fight. National Broad-
casting vompany walked off with 28 pirces, non-networic shows
accounled for 18 places and Columbia Broadcasting System
programs were listed 10 times in the “top 107 rosters.

On~ of the best showings macs was lhe rise of the oon-
network “Midwestern Hayride on WLW-T front fifth spot to
trat position on Saturday. Even so, the rating increase for the
show was slghily under 3 poimts. ™I Love Lucy.” remalndng
in irst place on Mondays. lacreased its rating by almost 10

points Videodex and
L 52 SIGHON TO SIGNOFF ey .
L LK w | Pulse Studies of
20 38 1 WHATS MY UNEL ....Bs ... 9301000 . wee .10 LOS ANGELES
(.. @9 .20 SXRION NB( 9:00 930 . wiwl .. 280
2 M3 3 coMexY ununm "D‘m 11;32 ago w%r 200; *
9 . ..15.2 _._.% ROCKY KIXG OETECTIVE.DyM ... 8.00- 330 . W(PO.... 193
11T S pLANDOEKAN - OyM . B30 900w . isg|  VOP 10 TV Shows
S 8200 PARADE MBC 400~431  wwr 140
N o T Kocel 5.0 800 wwt 140 Each Day
Sy — .1 SUPER CIRCUS .. ....ASC 400- 500 w(RO 13.6|
— — JLU8. WD Bilt HICKGE Non Hef 530- 600 WK 130| ... Accerding to Videwdes
9 RED RYDER MonNet . 12.00- 100 WePO 120 4
8 156 10, GENE AUTRY .. 88 6:00 630w 17 A
HONDAY Top 5 Radio Shows
160011 LOVE LY 08s 8:00 830 . wx 50.5
233 2 TALENT SCONIS o 730 300 wx 237, Each Day
3 ne 3. ROBERT MONTGOMERY  NB( 2:30- 9:30 wWwT 280
— —_ 4. FOREIGN INIRIGUE. .Mon-Net. .. . 8:30- 9.00 wERL .. 180 v« s According to Pulse
il — .5 BONING FROM EASTERN s
bSO O eB 9001000 et id3
BT WL WO 700730 w4 Share of Total
0. 000 ... B Wi SAID THAR..... WBC .. . 9:30-10.00 . .WWT.. . . 143 i
ke _g. #:lnsmm il N8 |}|:gaczz‘;nuo AM. wm;' :s; RAl:’dlecce TV
— .. — ... 10 THE BIG PAY NBC :00- 2 WiW- i
= — . 10. CARTOON CARNIVAL. “omMet 5:30- .00 wwr 7 adiovs.
TUESDAY <. . According te Puise
43 - 239‘ I’ t:nl\'rgmé ﬁéﬂ" HOUR NB ::%ov :-45 W1 28.7
13. IRESID TER N3 :00- 83} wiw.T 218
DS Touo st AT MG 00 80 WWI 257 FOR FULL
SIS AL ¥ 30 9: WLW- 248
g = S.WHREE CITY FNAL Nankel 10001015 wiwt . i60| INFORMATION
e = ... b LIFE 1§ WORTH LIVING .Quk 1.00- 730 weep 157 , .
e 1. 808 CONSIDINE 18 9:4510.00 . WLW.T 15.2 ::"' sl radio and telavision
—9 - |{1 !1 %&ggg g‘, . %l;% l‘l,%.d) m:& 1%0 :o::'nulom n’:';::"u\o:‘;‘;;‘e:
: : W .13 ]
6 183 10. BEULAN AR 830709 weep. | l423| factor Svhichs, et .'"',".: '"’:'
WEDNESDAY subseribe ta part of or the tli
2 22411 1. GODEREY & FRIENDS . .(BS 1.00 800 WRRC . 282 serviees of tha resaarch organiza-
kl ™ § :l‘lnlslrli.!ml;u'!l:gg:( Non Net 9:00 10.00 LG 250 tions leaturad or. these 3.
BOuS. po LB BODAOND . W .. 0] e ety Sh e
4 198, . 4 THE RAME'S THE SAME. AB( $30- 7.90 187]  INC. 15 West 46th Srrest
3 :;?"'"{,E Is’ BICH. . Non Aot :gg g-ao WCPO 115! MNew York ’
] HE Gt e 30. Wek( 9 '
L 68 TN TR 300 900 WWT (28 e e 5
- HOMECOMING ... MBC . 6:00- &30 .. wiwT 23] CRANAMRESEARCH. INC. 343
- 9. MYSTERY THEATER. Ko Net 8:30 9.08 . WCPO 125 S
70120 .10 NEWS 2 WEATHER Nonset  10:00.10-15  WXeC U] paatasthetARN el telmitenty
THURSDAY REAU, Natlomsl Press Bullding.
cos =1 CRAMPIONSHIP FIGHT. . NBC . 9:0000:05 .. WINT .. 519]  Waskingran o o lonE
il — ... 2 ORAGNEL ... .. .....MBC . .. 8:00 $.30 ... WIWT A
; gu 3 ;Iou BET VOUR LIFE. . NB( rog T30 w273
B gy (5., 830 9.00 WKl 180 B d S ff
§ et S amos owoaor s 130 soe w12 DU gel‘, ta
YRR b mg%‘nlrlv‘gft No ha |3:;&-|ng LLWWT 187
) o Met 30- 800 . WIWT 148 C SI h
6. 208 .8 LONE RANGER ... . e 1o e alGuts oug
- 'z :7;0 lfm;v#m " n:c( %t: vl:oo CWIwT 123
= . RUTH LYON ave. 100 12-00 AM _WLW.T 94 D f Sh
FRIDAY erense ow
. 250 1. CAVALCADE OF STARS. . Duk 9.00-10.00 . wpQ 23 B CF
- - 2. MY FRIEND 2MA . 7.30- 8.00.. . WKRC, 1.7 ,t”a‘.‘\ﬂ?ﬂ?ﬁ' '{‘:,fc?'mf “S%-
I3 3. THE BIG STORY. . MBC 8:00- 830, .. WIWT 158/ fenee Department to  drop fts
4. 4. BOXING .. _KB( 9:00 9:45 Wiw-T 155| weekly rndlo program, “Armed
2 ...5. TWENTY QUESTIONS. . DwM 7:00- 7:30 WEPO, 14.0| Forces Review.” after its broad-
E — 7. b. (AMPBELL PLAYHOUSE NAC 3:30- 900 ... WIW-T.....110] cast ywsterday (25). For mote than
A — 1. RUTHIYONS FIFTY CLUB. NBC. . 11.0012:00 KM WIWT. .. 10.4[ 52V oar tho program has been
s 164 g 8:30- 9:00. ... . WOPO. 103 public serviee feature of the
— = . 1.00- 2.30 ... WWT 102| Mutual Breadcasting System. Also
S Y 230900 | WIRC.. .. 10.0| dropped as a result of recont cuts
backs is & monthly newslelter lor
] 16.9 ... 1. MIDWESTERN women broadcasters called “De-
HAYRIDE Hoa'Met 3:00- 9:00. . 19.6| fense Newa for Women ™
_ 28 BALL ... ... NonNet.. . .. 2:00- 4:30 143| Two TV-radio productions wilt!
e L3 WRESTLIMG ... Nomed. ... 10:00.12:15 .. ..13.0| be_retained, “Time for Delense,”
—_— 4. YOUR HIT PARADE ... NSC . 9:30.18:00, 12.0|a Monday evening program over
4 .S, ALL STAR PEVUE. | N8C ... 7.00- 3.00. . 11.7|the American Broadcasting Com-
6 6. TV TEEN CLUS...... ABL . . 7:00- 7:30. 112| pany's radio neiwork, and “Penta-
—_ 7. DELMONT STAXES NB( L 330 400 . .. 100| gon-Washington,” which s shown
’ 7. MEWS & WEATHER. . .Mos-Met, ... . 10:00-10:15 10.0| Monday nights over the Du Mont
- 8. SOMGS FOR SALE. .....(BS.. :30 10.00 9.7| TV network. Botb are writlen and.
- 9. COCO'S CimcuUs ..... Nondel . .. :30- 4:00 92| produced by the Defense Depart-
Ry 'u';..' SHILIK ED McCONNELL. .CBS .. 10.30-41.00. 82| ment's TV-radio branch, with
< inate
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TELEVISION RADIO AUD
%ol Mo Su
Tow  Tasl el
Aud Asd
SUNDAY ..595....405
MONDAY ..515.. 425
TUESDAY ..552.. 448, 452
WEDNESDAY 55.7... 443 .. .480
THURSDAY | 610....390....459
FRIDAY ... ..590....410... 4338
SATURDAY . .. 63.2. ..368 ...443
6 AN. 10 6 PM. |
MON.-FRI. . 286....T1.4. .. ‘27.8‘
H 6 AN, 10 Midnight i
ENTIRE WEEK .. 44.5. ..555 .. 333
]

\NEXT WEEK

time donated by the networka.

3 SC traq

WY

fOTAL | WKRC o

to Mew York, whicy 8 maathly.

Wiy 3 Crovisctior of taomn pre-sekected by 3 madtied are: sacpling methed.
& TV | reorts, 8,200 harws are Intervewed in pach maret.  Ralngs v reported by ‘15-mimar seementy

455 tem 6 2m. to mwind each day for mm cetiry week. Ewniep ralisgt are baed o4 400 hown
435 exr marbpl Monday-Frijay daylime ratings are Based on 1,000 hemas.

50,000 watly . Ind. wLw veroo. 30000 watty. .. ..., NBE
250 wails vss WAL .. .aeaeee - 5000 walls .. A8C
5,000 waits [+ 13 o

Pulie rsdic wrveys Sre condurted 18 13 maskels o moorts wr lswed bi-morthly emcopt

Information 1o ebtaiaed by the personsl Imerview roiter methed

In the bi-menthly

ASEBALL took d of the Cinelnnati audience's atten-
tentlon according to Pulse. The rational sport accounted
for the top spots on Tuesday. Wednesdoy and = ciday nights.
Saturdoy and Sunday aflternoons. As a rgsult. WCPO made
the best showing during the latest rating period. Stalion WRT.C
took top early show honors during the week, garnering four
of five places with a combination of news reports, Arthur God-
trey and “Judy and Jane” Ralings. in general, were down
from November-December of 1851
’ HIGHEST
W -Dec. 51 7 PM 10 17 HIDNIGH! Qe WA
Ya A SUNDAY mTING
20001330 L0 AMOS N ANDY,
DORIS DAY (8§ 1.30- 300 WKRC 104
3 120 (. BERGEN MLARTHY (B$ . 8.00- 3:30 WERC 100
1 138 3 LK BENNY (85 1:00- 7:30 WKRC. ... 998
.4, THEATER GUILD HBC 8:30 9:30 ww 94
- 5. HARRIS-FAYE SHOW NBC 3:00- 8:30 Taw 35
HONDAY
[.... 100 1 LUX RADD THEARER. MISC (8§ 9:00-10:00 WERC ... 10
e, 1 | (. THE TELEPHONE MOUR . .NBC 9:00- 9:30 ww 10
- - 3. SUSPENSE ..... 14 3:00 830 WKRC 85
- w4 NIT PARADE. BASEBALL Mon-Net ... . B.00-10:00 . WCPO . 83
4 T80 4 BANDS CF AMERICA 185 9:30-10:00 . WKaC ... 8.3
Tueshay
1. BASEBALL, MISC. HodiRel . B:00-11.00 wePoo .. 118
? $s .2 FIBBER McGEE AND MOLLY . NBC 9:30-10:00 wiw .15
1 9.8 ....3. 508 WL K8t 9.60- 930 Wiw . 8%
.. 4. EODIE CANTOR. WHAT §
MY LINE 5 ....10:00-10:3¢ 1L, IR 53
—_ - .S, BARRIE (RAIG MR 8:30- 9 00 WLw .55
WEDNESDAY
p— 1 BASERALL Nos Nel 8:00-00:45 .. wWCPO ... .12
3 840 ....2. HALLS OF IvY RL 3:00- 8:30 wiw .8
1 8.5.....3. YOU BEV YOUR LIFE NBC 9.00- 930 ... Wlw 60
b 13 4. OREAI GILDERSLEEVE N§( 3.30- 9:00 ... MW 58
2 33.....4 BIG SIOWY NED 9:30-10:00.... .WW..... 58
THURSDAY
4 10.....1. HALLMARK PLAYHOUSE. FBI »
IN PEACE AND WaR . .(BS 9:30- 9:00 ... WKRC..... 6.5
[} 80 2. DRAGNET NBC 9:00- 9:30 ... WW .83
2 ... 18.....3 COUNTERSPY B £:30-10.00 wiw . 60
- - 3. NEWS. MUSIC. BOXING
M Non Mel 10:0010 30 Wit 8.0
3 T3.....3 FAINER KNOWS BES! NBL 3.00- B30 wiw 0
- 3. OPEN HOUSE Non et 3:30- 9.00 wiw ... 60
FRIDAY
- .. 1. BASEBAU Kar Net 8:70-10:30 WCPO 83
2 7.5.....2. OTIE ARD HARRIEY ABL... . 9.00- 930 WAL, 65
’ — . ...3. FRANK EDWARDS BASE
BALL 10:30:0:43 wePo. ... 63
- -_— 4 COLONY TEIME, BASE
BALL .. Noo Het 10:45.91.00 . wCP. . ... 8.0
1 T8 ... 4 THIS 15 YOUR FBI. .. ... . ABL..... B:30- 9:00 WAL ... 80
SATURDAY
| 6590 1. GANG RUSTERS 9:00- 9:30 WIRC 63
2 6 3% .2 BROADWAY {§ MY BEAT
SIARS IN THE AIR .. .(B% . 9:30-10:00 WXRC (X4
3 5.5 ... ). GENE AUTRY 8 $:90- B:30 WKRC 53
- — .. ..4 SIARS IN THE AlR,
WATWORKS (8 10:00-10:30_ .. WKRC. ... 50
ciee =5 TARIAN (83 $:30- 9.00. ... WKRC.. 41
— .....5 MIDWESTER® HAYRIOE = N& 8:00- 8:30 w43
**Coupss with Football
$AM.T N
MONDAY-FR'3LY
T TS5, 1 NEWS—MCCARTHY _ Moadel ... 00:00-11:05. ... wxel. ... .7
3 6.8.....2. ARTHUR COO¥REY .. 88 10:00-11:00 WXRC .63
3 63 3. NEWS—HeCARTHY Men-Re! 12:00-92:45 . wXe(, ... 6.1
1 1.8 4 MDY AND JANE Ket 1054130, . weC. ... (1]
. - 4 KA PERKINS .88 18- 1:30. .. wieC, 80
SATURDAY
s L OBASEBALL L Meoel. . 2,00- 4:30 . .W(Po 18
—_ - .2. MAKE BELIEYE BALL-
ROON s Hon Net . 10:00-12.00. ... WCKY. 5.5
— —_ 3. GIVE AMD TAKE Lo(BS. . 18:3002:00. . ... WERC 48
H 58....3. SCHOOL TODAY ...ABC 9:00-10:30 Wikl 43
- — -5 N . .Noo Nt 12:00-12:15 . WIKY 45
- — ....5. WAT PARADE “Mer Nal 6:15.7.00 . WY | .. 4§
- - 5. SPACE PATROL ABC 10:30-31:00. Wl L 4
- —— S NEWS e HowMet. . . 6:00- 615 .. wOkY. .., 4s
SUNDAY
st =L f 1. BASEBALL oo NonMet ... 1:30- 830 W(PO. 133
- — .....3. BASEBALL ©. MORGAN.NoaKet . . '8:30- 200 .. .W(PO.... . 738
1 83 .. .3 DUR MISS BROOKS . .,.CBS... . .5:30- 1.00 . ‘ﬂ? .83
4,085 .4 MAKE BELIEYE BALL t £
ROOM ........... Nentet. .. 10:0012:00 . WY, . 45
e 74.....4 MY FRIBD IRHA, Tk 1
PEMENRER WHEN ... .CBS..... 6:00 830, . WRRC ..., 45
*Basad o4

U. 5. Consys Rodle Cwaerbip of 1950 and
mae of familles In Cnclamafi. Matr wdi
lexdl. Uine), Campbell Coumty (Xy.). Nostos Coat

Cemew

opalilen Ared inl

Sal Masagement 1951 esi
sy (inGnseli, Homitton Counly
. (ly) and Deerbern Conly (lad),

tanes e,



10 TV-FILM THE BILLBOARD AUGUST 2, 1952
~ The TV indushry's only reter-
THE BILLBOARD TV- F I I m D irecfory :“

. Vldeodex Ratlngs of
Syndicated TV Films

and markets In

which they

are currently appearing

Rahngs Show

'Audience Drop

In TV Films

Listed beiow are curvent TV film series {n each of the program tu"lﬂ"ﬂ NEW YORK, Juiy 26. — The |

indtcated. Scries in oiher categories will de covered in the nest three (arues. |
When a show appears tn & city on which Videodex issues indwidua! 7eports.
fhe show's Videodes rafing 1o given, along with the rating of the previous |cover syndicated films

|

| Videodex rotings this wzek on
current TV film series once
in

i
thc {

$now and the thows on opposition stalions at tha same Sime. An asterixk (¢) | Western documentary, quiz. mis-

indleates that the show was mof feiccast in fhat ity during the Videoder | cellaucous and rel
reporiing petiod. Two gaterteks [*°) indicate that Videodez does not currently ‘rl

report on those ofties trdiridually. tho 18 plans $6 m the near future.

& F
»
ST s, aé 2
$! ) ) P i i3
Series Wame = 3° -4 e 3 - 3
WETT—Goiobers. Nandyean ..
WEIL—Gearge Walth, fews 18
WESTERN PITYSBURGH (1 stationl
WOTY, 8:304,
Jum Videodes Rarieg . ............245
The Buster w“h s
Cerabbe Shaw.30...26. .. Show: EZ Credit Vi .........19.0
Dt #ilm Vilen Corp. 5’“":"'1': ?;}“;f’;“ .
CUSERUISENIE (S June Videoder Satem ... %05
: Videcoen Mating of
Cisco Kid . .30...78.... roa Shew: Sy fown. ..%6.3
11 statien)
Oat.: Zie Talexhion Produclroms
ATUARTA (3 statioms) WSPD, 3.9:30, St
WACA, 7-7:30, Trer.
Jona Vibrodcs Ratim .ooieiiaisne tarf:  Vdtatltatigicl
Vdoodty Rotheg of Prec. Stcw: — NI i
Prec. Show: S:0M CU ...eiieuaiias 22| WASHINGTON (4 ¢ stigms)
Cppmition Shows, 7.7:38 WNBW, £.30.7, Sve.
WER-T¥—Traxe Star Theatsr ... st Vavoors Rati
Vigezces Ratnp cf .

WLYY — Fitm o s
BALTIMORE (3 statiomd
wEAL, 7-7:30, Toes.

Juer Videods Ratimg ...... cesennann 122
Videoden Ratles cf
Proc. Shoms Esio Repoeler ...oeiyyion 33

Opoetition Shown, 0.0:38:
AWAR—Sun npn Kews, Hgh Scheal
Crars .. .

WhAN—Biy
BUFFALD 1 . )

WREN, 5-5:15, Sat

Juae Vieeodes Rucing . .

Videodex Razirg of

Prec. Shom Beimoal Stakes ...
CHARLOTTE (1 siaiivn)

WBTV, 6630, Ty,

Sumt Vidcodex Rating ............

Videcats Rating ot

Prec Show: Lncie Bucahet
CHICAGD (4 statigns)

WENR, 2-2:30, See.

A Visesges Rning

Juet Videodes Retiag .. .............165|Ing points in such one-station

Prec. Snew: Moy Regers
Oppesition Stows, 430
WILCanVWeoh ia Religion
WMAL-Tows Meeting
WIDP—Sae It Now

levenings to attract a children’s

us catego-
same film=, in most |
instances were checked dunng|
May and appeair.d in The Bill-
L.ard issue of July 5. A eompari-
son of the ralings carned by th
TV films shows in 1y with thc
current list of June ratings points
up the drop in audience which all
shows (live and film) expecrienced
in June.

With Western shows wsually
siatted in '.te afternoon and early

audience, this category of film
programs showed a morked de-
cline as warmer w . ather and sun.
shine battled TV “.r the kids.
Comparative ratings show that
programs in multi-station markets
Suffered more than did those in
the single station cttiu For exe
ample, “Cl.co Kid" picked up rat-

markels as Charlotte. N. C.. and |
~uis, and held its rating 1n |

Palmburgh The show dropped

..132|%cveral rating points in multi.
| station markels in some cases, but | OLD PASHIONED Q:

Lo 147
|

. 58

increased Its share of the audicnce
in Atlanta.

“Hopalong Cassidy”
“Hopalong Cassidy” films

The

ALSO CURRENTLY SHOWING IN: Ames, om- | appear to have followed the same |

Nrnion, Biemingher, @loomi
Erie, Grand fapdy, Mousien,
aaptis

ngicn, Des Moines,
Greemsdoro, Inc:

Jackseemilie, Johastran, Kalamaios,

Kasgas Gity, Lancaster, Laming, Memghls, M

ori, Mlancapotis-S1 Povl, N

leanms, Werfolk, Phosmin, Drevidece, Rickoond, | With healthy ratings

Rochester, Saa Dwgs, San

1agy, Seatrle, Syracuse, Utk

The Gene

Autry Show. .30. .

Divt.; (BS Teleulsmn Film
[

ALLAS-FONT WORTH (3 aatiens)

WEBAP, 5 30-6, Sem.
Jese Viscoses Rating

tw Hawn, New Qr

Fram uco, Schonec

.52

Saie

WARNING

WARNING
Check distributor for availabi
listed heres may be available in the immediate or
near future, regardless of markets in which they
are now being shown. Query distributor promptly

e WAR

on any film in which you are interested.

ty. Any of the films

NING

Videatox Rating o
Cromltion Shows, 2-213¢:
WBKB-—tuduilry en Parsde,
Publie Sthos)
wuao—wo-ww len

LX
.20

7

June Vioeodex Raling
Videotsx fsting of
Pree, Show: Super Clras ..

PRTTTTT TNt X}

Coporition Shews, 3-5:90:

CLEVELAND (3 siatwet)
WHBK, §-6:30, Sat.
Jeme Vierodex Riting ........e00... 128
Videadar Rating of

Prac. Shewr; Kl Carmn . .ooyiiuniee. $9
Cppesition Shows, §:4.30:
WEWS — FIIh ...ooiiiinnnns 1.4

WXEL—Hail the Chome Looiensenans: 10
COLUMBUS (3 statwnm)
WBAS, 8:30.6, Sat
Jure Yidrobes R3IMG ..oiiiisiien. 128
Vigeedex Rating of
Pt Show 2.Gun Plaphewse ..
Opporition Showa, $:34-6
WIVN—Surs of Tomorrow, Flim......
WAWE — Weathing ,
BALLAS-FORT WORTH (3 stadions)
WBAP, B48:30, Tues
Jore Viseodex Ratim ............... 282
Videoden Rating of
Prac. Shom: Temsco SI- Y'.c(n
Cppcsition Shown, 8.8
WEAA—F esice mum oo 140
KRLO—CAD Sportilight Soorts Review. 3.6
DAYTON (2 statiemc)s
DETROIT (3 statieas)
WXYZ, 7-7:30, fri.
Jurw Videotex R2UM ..o.ooviiiinn.. 82
Videsdes Ruing of
Proc. Show' Sty Erwin ... oiiiennnn. 47
Oppes tTA Sheay, 7.7:30:
WWo—Saoris Clesss .
WIBK — Mimg .
WIWAUKEE O totiom)®
PHILADELPRIA (3 statioes)
WCAY-TY 7.7:30, Fri.
Jum Vidrodex Rating
Vidvodnr Reting of
Prec. Show: TY Newd ..oioqqaeevecse 2A
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WB2.Tv, 1.2, Sat.
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¥ deoers Ratimg cf
P Shew: Wastern Film
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BUFFALO 41 slathom)
WOEN-TV, 34, Set,
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stronger In one-station or two-
station cities than in multi-sta. |
tion areas. The show ame in
in Pitts.
burgh and Buffal for example. |
The pattern was similar for
“Range Tider.”

Anmong the dommcnlavs mmw.
“Crusade in Euro; rew al
1 =ng 4] in Buﬂ..lo tho the May
rating in that city was 47. "Kings ' ¢
Crogsronds” pickcd up ratings
points .. several eities and held
v in others. Since the show was
most of*sn pragrnmed in the eve-
ning. itdidnt ar  r to suffer the;
heavy competition from the sun.
“Moavie Quick Quiz, showing at
varied times in the cities checked, |

|either increased it audience or |

reta'n. 1 its rat’ags in most areas.
“Stranger than Fiction” in the
miscellaneous category, aiso held
:r well in comparison with its
ay ralings
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WANQ—Meet Press, Nall o Fame
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CLEVELAND (3 Matiom}
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Vidroder Rating of
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WEWS = Flim 12
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ship W2iches - e 24
COLUMBUS (3 natiems]
WIVN, 3.4, Sen.
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Videoser Rating cf

Prec. Snow: Red Ryder ........
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Hatl of Fame ...,
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esness 39

Enqlaering Yawr LHO ... ..ou.... 14
DALLAS-FORT WORTN (3 statiem)
WFAA, 8.5, Sn.
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Viseaden Rating of
Peec Show: Wik DUl Hised ........194

Oppotitien Shews, 5-¢:
KRLD—8ig D Jomberes,
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WRBAR—Sir Cun Theates, ™ Tan
DAYTON (2 statlcm)
WLw.D, 2.3, Sut.
June Videodes Rating
Videogea Rating ot
Prac, Show: Layy Jim Bap o..,
Oppesition Show, 2-3¢
WHIO <~ Basedal)
DETROIT (3 statwms)
WV, 4:30.5:30, Sua.
Am Vigeates Rating ..
Yideoden Rating of
Prec. Show: Meel UAW.CID ...,
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oIV Statmn Film Buyers Pic/r

Outstanding Films fmo! produced specifically for TY) shown
on local stetions iost week, us selected by the storices TV

fitm beyers ond reported im

iltboord's weekly zwrvey

:raung pattern by showing up | THE MAN FROM MOROCCO

ETH EATRICAL
ABROAD WITH TWO YANKS 16mm Frature
Peerless Productions. Inc.. 729 7th Ave. Ne\: )“crk City
nnmz ROONEY y 16mm. Peature
Peerleas Producetions, ine, 728 7¢h Are, New York Clty
BLUEBEARD rama 16m| Fruture
Motion Pictures for Television, §55 Madison Ave., Nnr York City
| BURY ME DFAD AMyn Frature
Motion P!cluru for Television, 55 Hadhon Ave., Nex York L‘lly
CAPT. Adventure Feature
Unity Teln:laion 504 Broadway, New Yors (my
CHALLENOE {1 Feature
Motion Pietures for ﬂk!‘won &55 Afadison Au New Yorl: cuy
CHARLIE CKAN IN JADE yatery Peature
Motion Pictures for rm-umm €55 Madison Ave., New Yort (‘II'
CHINA'E LITTLE DEVILS Adventure Frature
Monogram Pigtures, ¢376 Sunaset Blud.. Hollywood
DETOUR Mystery 16mm. Peature
Motion Pictures jor Telerision 855 Madison Ave., New York City
DUKE OF WEST POINT Adventure fmm Feature
Peerless Produ:nmn Inc., 728 Tth Ave., Ncn Y’ort City
ETERNALLY YOURS Comed! j@mm Feature
Mastcrpicce Productions, 43 West 45th St., Nm York City
$2ND STREET Lead 18mm. Feulre
Motion Pictures for Television, €55 Madison Au New Yoﬂt Ccly
FOREMAN WENT TO FRANCE Atventure 16 Feature
Witliams Productions, fnc.. 1041 N. rarmom Ave., llnllvwood.
HELLBOUND ama 10mm, Feature
Du Xunl Network, Flim Departinent, 315 M-aban Ave., New York
INTRIGU 16mm. Festure
anm Productions, 773 7th Ace, New Yofk (.'lly
KING OF THE TURP Drama 16mm Feature
Peeriess Produetions, 729 7ih Ave. New York Cily
LAST OF THE MOHICANS Adventure 16mm. Feature
Peerless Produetions, 729 7in Ave., New York City
LIGHTHOUS! Dremasa 18m: Feuture
Motion Pictures por Televirion_ €53 Aladho- Ave., New vorl L‘".
MAN IN A DING! dventure 164 Feature
Snader Telntmplknu Sales, 229 W. -lld 5t.. New York
MIRACLE OF MAIN STREET Smm. Fecture
Commonwealih Film Ca.. 71° 7th Age, New York City
NINB Feature
Du Mont Network Fim Depertment, 515 Madison Ave., New York City
L Musical 18mm. Feature
Motion Pictures for Televuion, 653 lmﬁwu 4ve.. New York City
POT Q' usienl smm. Feature
Commonweali? Fiim Co.y 732 Tth Ave., New Yark Olty
THE BATTLE Feature
aotion Pletures for Telecision 655 Madison An New YML City
THE CHASE rama 18mm. Peature
Commonwenlth Film Co., 732 7th Ave.. New York City
Adventure 18mm. Pesture
Atics Television Corp.. 13 W. 44th St. New York City
TOMORROW THE WORLD Drama 18mm. Feature
Qualtty Fums, ine., 1040 N_ Las Palmas, Holiywood a3
TRANS-ATLANTIC MERRY GO ROUND  Comedy 16mm Peuture
Commonuenlth Flims, 723 Tta Ave. New York City
TRIGGER FINOERS Pu;aet 16mm. Feature
| Unity Telemlnn 1508 B:oadwep, New York Cit:
TROC Music: 18mm Feuture
“vn Plrtum for Trktinvn €33 iadigon An Nrw Vork thy
UNDER THE RED ROBI Drams Frature
Sn:dc: Telescriptions Snlcs. 229 W. 42d St., New YDrA CllI
WINTE! Feature
Standard Television, J07 S. Hill Si., Lot Angciea
YANK IN ROME Drama ismm. Feuture
Unity Television, 1501 Broedway, New Vork City
OTH ER
ENTURES IN LIVING Educational 1emm. Series
Sfrfllﬂ' Teterusion Corp )16 W. 57N 8t New York Cl!u
BEHIND THE TODRIST CURTAIN Documentary mm. Feuture
Save the Children Federation, 80 8th Ave., Neiv York cuy
DOVERNH!NT 18 YOUR BUSINESS Educational émm. Frature
hers. 12 E. 44th S, New York City
I'l' IIUST NE' HAPPEN AGAIN Documentary 16mm. Peature
IJ 8. Army Corps of Engtneers, Omalis, Neb.
LEARNING BE CHERISHE! Educallonal 10mm. Feeture
D«Msm\ Coilege, Dagidaon N. C.
LURAY CAVERNS Travel 16mm, Peature
Lurod Cﬂvtnu Corp.. Luray, Ve.
REBELLIO! Juvenite ldmm. Peature
Telecast }'ll!!u 112 W. 48th 8€, New York Ctly
REPINING OIL FOR ENLROY Educational 10mm. Feature
Shell O Co., 824 S. Michigan, Chicago, il
STORY OP Oi. JOE Document, 16mn. Peuture
Motiom Pictures for Televiston. 453 Modizon Ave.. New York City
THE XKID DOWN THE BLOCK Documentary 16mm. Peature
Maryknotl Fathers, Maryknoll, New York
PINIS! RAINBOWS Edueatl 16mm. Peature
Jm Hondy Orgarization, 930 Penn Ave., P(u:bwgh Pa.
VATICAN-POPE PIDS lous 18mm. Peature
Film Studios of Chicago, 135 S. LeSaile s: Ch!:a'o
g, 3,
2, ¥ 2 3 .
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NEW YORK (7 statiovs)
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Jore Yideoder Raiing [T 2]
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Prec. Stwar: Hewdy Deody ........... 2.2
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PR (% 1

I T  t ¥ J
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s 90

WASHINGTON (4 aiatieest
WHOW, 1:2 Sue
vt Videodex Raling .
Videodrx Riting 6/

Prec. Showt Junior Rewws ..ooooenenn. 32
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WAL-—0!? the &b
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tady, Sesttle, Syracuse, Tulsa.**
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Dist.; €8S Tetavision Film-Sples
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TV 7.7:30 Ses.
Jeae Vidrodes Rating ..
Vioeodex Ratimg of

Prec. $how Big Phctwre ooiisiiiass T

Oppasition Stew, 7.9:30:

WNAC—Geow AUy ..ovi.s ceresises TS
BUFFALD @ suation)

WBEN.TY, 1-1:30, Sea

oe Vioeodey Rating . ....ooioiie. 250

Proc. Show: Frst 100 Yeawy ....e e B
CHARLOTTE {3 staiiem)

WEBIV, 6630, Fri

June Viceodrt Rating ...

Vineodex Raging of

Frec. Show: Mavie Quick Gl ...o0 11 Y
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CLEVILAND (3 ustises)
WEWS. 6-4:10. Sur

Jume Vedeades Rolimy et
Viaroses Aating of
Prec Shos: Swoer O ... s $0-7

Oppnrten Swws. §-4:30:

LO5 ANGELES (7 mstioms)®
IHILADELPHIA (3 slatiers)

wrYZ, 7-7.30, Sat
Jose Videosss Ratieg .. ...... i 07
Votesdex Rating o
Prec. Shom: KR Carser 118

WEIL—Geoge Waish, Newt & Wealhwr
WCAY—Sammy Kapr 13
PITTSBURGH (1 station)
wory, 3.5:3, Sn

Nre Yoeodes Rabvg ..ol HIK )

¥ sexign Retog of {

Pret. Shew' Beiment Staves 172
ALSO CURRENTLY SMOWING IN: Houstem, I»
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Famous
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[ DOCUMENTARY ]
Crusade in
Europe 20...26
L. 19th Comury Far

BUFFALO () stmiea)
waln-fv :30-10, Mor

Moe Viseodr Raling a9
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P Swom. | Low Loty (38
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Pacific ....30
DAL : The March of Time
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‘ King's
Crossroads . 30 . 104.
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ATLANTA (3 sestiam:
WLTY, 78 Sen
June Vroeoder Rating 37
& &Seware Cowrt
Oppottion Snews, 78
wil—Camety Wow
WALA —Sor-Jar Shows sse
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WaAM. 5.9, Sua
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Vascadza Rating o
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WBAL—Covscd; Hour
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Qsl: United Taitvinan Pxramg, lac
ATLARTA (3 suntiams
WLTY, 10-10:15. Wed
dast Viserdes Retiog
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Orpriitine Sazas, 10-15:15:
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Opposirian Show. $:43 .7,
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See
In Anti-Tr

WASHINGTON. July 26 —Top-|
notch feature films heretofore un-
avallable to TV audlences will be
released in great numbers, the
Justice Department declured this
week, if it is auccessful in its suit
to force 12 motion picture produc-
ing and distributing companics to;
halt what the department charged
is “sn unlawful conspiracy in re-|
straint .of trade." The department
filed the anlitrust complaint in
the Federal District Court in Los
Angeles. charging the 12 com-
panies with a “conspiracy to re-
strain interstate commerce in

teature films of 18 millimeter|

width,” which the companies re.
f;urd:d as compeling with estab-
ished motion pieture theaters. It
claimed that “persons living in
theaterless towns or in institu.
tions which prohibit their Inhab-
ftants from visiling theaters, have
been denicd the opportunity Lo see

other than outmoded feature
films.™
Atl. Gen. James McGranery

said the suit was filed as “part of
the coolinuing program of the
anti-trust division to prevent busi-
nessmen and others from combin-
wng te place restrictions upon what
the general public may see on
television scts” Namcd as defon-
dants were Twentleth Century-
Fox Fim C ration: Warner

|

t Suit
safd by acting Asst. Att. Gen
Newell A Clapp, to be lesz castly
than standard 35 millimeter films
and do not! reguire expensiv.
cquipment or speclul safcty pre-|
cauvtions. The Dcpartment com-|
plaint charged that the 12 com-
panies. with the assistance of The-
ater Owners of America. "Have
| maintained an intricate system
to police and enforce,” the license
restrictions imposed upon exhibi-

tors of 16mm. fealure [ilms, and!

| “have blacklisted or bayentted
exhibitors who disregard such re-
striclions.”

Top Pix for TV CBS to Shoot

uspense Film

NEW YORK. July 26 —The Co-
lumbla Broadcasting System this
week contracted  with  Carvel

FILMAKER'S BLAST

Yates Wants Out From
JD Anti-Trust Action

HOLLYWOOD, July 26 —|

quainting jtself with all the facts

Films to_shoot ils new suspense Arcusec by the U. S. Justice De- |befose filing suil. Yates svemed

drama, “Tangsers,” al s local

partment’'s  anti-trust action

particularly wked by the furt that

studios. The series will fealure| against Hollywoad's major produc-| Republic was ineluded ns a de-

Tom Helmore and will

PTO- ers and distribuiars, Herbert J.|fendant, altho §t has been the only
{duced and directed by Jack Gage. | Yales. prexy of Republic Pictures, | major to inake its feature flm

“Tangicrs" s the first of the blasted the government for not ac- | preduct available for TV release.

creations of the Eastern program-
fng operation of CBS-TV to be

ishot on film, Should it click as

strongly as some of the Western
Bim shows owned by CBS-TV, it
would naturally mark a greater
swing toward lilming in the East.

THEATRICAL ON TV

NEW YORR. July 26—Thc
American Broadc-utiaf Com-
pany’s o&o oullet here, WIZ-TV.
begins a five-hour program of
feature films on Saturday, Au-
gust 2, similar 1o the threc-and-a-
half.-hnur show now being tele-
cast on the station Sunday after-
noons from

The program,

Brns. Picturea. Ine.; Warrer Bros. |pm, EDT, will show four con-
Plctures Distributing Corporation: | secutive feature films eacl, Satur-
RKO Radlo Pictures, Inc.: Repub- day afternoon. The apening pro-
e Pictures Corporation; Rgpub)ic‘ gram will present “Club Havana ™
Prod , Tne.: Columbia Pie-|with Tnm Neal and Margaret
tures Corporation: Screen Gems,| Lindsay: "Rogue’s Gallery.” wilh
Ine.: Universul Pictures Company. | Frank Jenks and Robin Ravmond;
Ine.: United World Films, Inc.:|oThe Missing Corpse,” with J.

Inc, Named as a co-conspirator Tv FILM |
PURCHASES

was Theater Owners of America,|
“Time for Beany” has been sold

Inc. referred to as a trade associ-
ation of the large American mo-|
tion picture theaters.
ito WIBK.-TV, Detroit, for spon-
sorship on a participaling basis
to WEWS. Cleveland, for

Sixteen milllmeter films were

New TV-Film fo

Bally Plastics
sponsorship by Amster Brewing
y as lcs ‘(gor:pany - Hollywood Tcle- c

lvision Productions. Republic Pic-

NEW YORK, July 26.—Mara-|iu cs subsidiery, sold a total of
thon TV Newsreel Company here| 134 cheatrical films to three dif-
this -veck completed a 15-minute | ferent TV stations. Included in
public_relations film for the Lu-| {he sale were 52 Westerns and 17
mite Division of Chicopec Mills. | ‘Red Rider™ films to WXYZ-TV,
Msrathon headman Konstatin | Detroit; 13 Westerns to WOOD-
Kalser will shortly distribute the | TV, Grand Rapids, Mich.; and 52
fim 1o TV slations across the features .0 WKRRC-IV, Cincin-
country on the same gratis-play nati. . . . Van Camp Sea Food
basis used tn distribute Mara- bought the "Hopalong Cassidy'’

thon’s “Pov.er ta Fly.” the United |
Aircraft industrial flicker.

The new Lumile film (whieh
concerns the plastic ficld and car-
ries no commercial copy except
in the title credits) was shot here
and on location in Westchester,
N. ¥.. Baltimore, MiamL New

theutrical series for sponsorship
on KNBH-TV, Hoilywood, for|
summer telecasting.  Fipm  will |
{sponsor the "Cassidy” TV film
serics (o be relcascd thls fall, . ..
William F. Broidy Productions
|sold 26 half-hour films in the
| “Wild Bi)l Hickok" series to Ra. |
dion Audizioni Ttalia, Italy.

i

Jersey and India
-
Quick

1

Takes

{

New York

PSL.TV, Irc. this week named
| ‘enny Reiner as vice-president
ir charge if sales with PSI presi-
dent Paul White announci _ that
Reiner would soon name a Chi-
cago divisional manager and
€ -Ltle the exisling sales staff....
Joseph F, Huards, veepee of AV
. Libraries, Ipc., leaves for
Chicago to attend the convention
sessions of the Natinnal Educa-
tion Associalion and National Au-
dio-Vizual Association. Jack
Webb starts shooting th first of
47 new “Dragnet” films August
11 st Republic Studies, Holly-
wood. Jack Robinson is in charge
of castlng. ... Signed to script the
Dick Collier “Cuckoec College”
series this weck was §1an Dreben.

.. Rey Engel has becn signed for
s featured role in the "Battle of
Chief Pontiac” TV film series. ..
Guild Films is handling distrib-
ution for the "Invitation Play-
bouse™ and *Dream It Up’ series.
.. . Nat Winecoif. formerly with
Arcna Slars, is now handling TV
film production co-ordination in
Mexico for the American firms.
. . . Standard Television is now
handling TV distributior. of “Di-
ary of a Chambermaid,” thcatri-
c:f film starring Burgess Mere-
ditb and Paulette Goddard. . . .
Helen Wesicott has been signed

itn star in one of the "China|
Smith” series being filmed in|
IHollywood by Ed Lewis

Hollywood

Vet radlo actor-announcer-pro-
ducer Van Des Autels, following
completion of roles at 20th Cen-.
{ury-Fox and Universal, last week
was set for the part of & hznvi
in "The Devil’s Bog." one of Jac:
Cbartok’s “Lone nger” scries.
& McCall, prexy of
Screen Writers' Guild, was signed
by Screen Gems to seript “Life,
|l..|berty and Orin Dooley” for the
Ford series, . . . Gil Ralston b
putting finishing touches on the
four 30-minute “Cavaleade of
America"” TV {ilms completed for
the Du Pont series, ., . Filmeraft
Productions is expanding its Mel-
rose studios to be ready for fall
| shooting skeds. Facilities will be
| in addition to Filmcrafl's recently
| acquired ine Street Filmarte
Theater. . William F. Broidy
is due back on the Coast Tuesday
{28} from an Eastern sales trip.
S Kaufman winged bac
trom a tour of Guild Films' sales
offices, arrivinF Saturday (26). ...
Bing Crosby Enterprises - sol
initia] TV rights to 13 half-hour
“Royal Playhouse” films to Radio
Italy. Films will get Italian Kick
off in January wilh Italian aclorx
dubbing native dialog onto the
soundtrac!

WJZ-TV Skeds 5-Hour Ik WM Paper

Feature Film Program

Edward Bromberg, and “The
Flying Serpent,” with Hope
Kramer and Ralph Lewis. The
new show, ""Saturday Playhouse.”
will be offered tn sponsors on a
participating basis. The Sunday
program is sold out.

MEXICO CENSORS
FLICKS ON VIDEO . ..

MEXICO CITY — Mution pie- |
tures for TV use are being cen.
sored here in order to prevent
the showing of films considered
unsuitable for children from be-
ng teleeast before 9:30 pm. Cen-
sorship §s by Miguel A, Pereyra,
TV communications chief of the
Ministry of Communications and
Public Works.

WESTERN STATIONS
ADD FILM SHOWS. ..

LOS ANGELES — Stations in
the West adding ncw theatrical
film shows include v
here and KOB-TV, Albuquerque,
N. M. Thc former station is now
running three consecutive full-
length features beginning 7 p.m,
on Mondays, while KOB TV
recently added the Louis Weiss
ompany’s 13 thealrical fllms
which star Wallace Ford, Lyle
Talbot, Leo Carillo and others.

Girard-Dorso
Megging Team

HOLLY ¥YO0OD, July 26—
Wilham Morris this week signed
an cxclusive fiv:-year pact with
the production team of Bernard
Girard and Richard Dorso, Con-
tract calls for WM to rep the co-
producers for both TV and the-
atrical films. As previously re-
vealed by The Billboard (July 26
issue), production pair of Girard
and Mor3o a weck ago severed its
aftiliation with Bing Crosby Fn-
terpiises to set up 1ts own office |

Said Yales:

“We are advised of a rovern-
ment suit against some motion pic-
{ure companics, including Repub~
lic, claiming m conspiracy in li-
censing pictures o television sta-
tions  We do not know of and
have never been a purly to any
conspiracy 1o refuse to serve pic-
tures to telcvision siations.

“Republic has made available,
thru Hollywood Television Serve
ice, a wholly-owned subskiisry, its
pietures for television for the past
12 months, We now have 5 con-
tracts with television stations and
we are serving approximately 40
muarkets out of the cxisting 63 We
are making every eflort to sell \he
other 23. These 40 murkels serve
approximately 85 per cent of the
present potential television sudi-
ence

“We cannot understand our be-
ing Included In such a purporied
conspiracy. No representalive of
the Decpartment of Justice bas
visited RepubMce or made any ef-

at Motion Picture Center. {forl to learn the true lacts from

NEW SERIES AND FIRMS

Dral was closed following a!us In this matter”
turning independent producers ol |
flims for theairieal rclease |
This week Girard and Dorso, in |
1 gal firm of Y-and‘. Rosenth:l,
Norton & Miller. sepped the fo-
dueers in the story dcal Pro-
page book explaining motien pic-
ture filming technique in non-
technical langunge was ssued
under wuy with releasing orgs to
tuke over handiing of the feature
film
book was writien by Charies Cur-
ran, president of Times Squarze.
Among the features of the Cur-

Consolidated Starts to
Syndicate New Series

NEW YORK, July 26.—Consul.
idated Television Productions this
week staried to syndicate the
new “Steve Donovan, Texas
Ranger” series of half-hour ftilms
The pilot fiim is coplete and i
belng screened, The series of 26
films stars Douglas Kennedy

“BLINKY” SERIES
READY SOON . ..

NEW YORK — “The Adven-
tures of Blinky,” combined live
and marionetle film series for
children, is being readied for fall
release by Murray King. The 15-
minute Him series iy the creative
and scripting work of Lacille
Emerick.

13 ART FILMS
ARE READY . .

HOLLYWOOD — Thirteen
quarter-hour films in the “Art As
You Like " series have been
completed by Fullerton-Morrison
Productions with narration by
Flovia Drazy. Fumed in color,|
the scrics will tell the stories of
wortd-famous  palntings.  Tal-|
madge Morrison is the producer, |
wlith James Fullerton as produc-
tion manager. The sgeries will!
eventually total 52 films.

“JUDGE"” SERIES
IS IN OFFING . .
MEXICO CITY Maurice |
Duke and Alberto Lopez are co-|
producing a half-hour series,
“Judge Bean," for Tele-Voz Com-
¥ at Churubusco Studios here.
he series will go into production
late in September with film star
Chill Wills set in the title role.

“PROFESSOR™ TO BE

|

d| FILMED IN MEXICO. . .

HOLLYWOOD — "The Profcs-
sor,” a film series package owned
by the American Broadcasting

mpany, will be filmed in Mex-
ico City by Simmell-Meservey
TV Productions, Ine. Joseph

meeilng vesterday between WM/ et

head Abe Lastfoge., Girard and -

Dorto and WA agent John Beck. | NON-TECHNICAL

Co.prnducers intend to remain in P. T h .

association with Berman Swarte, b

bought “Jennifer.,” the Virgima s xp alne

Meyers Cosmorp * an mag stery |

fc. adaptation ' a theatrical fea- I H d k

ducers will _oon start prenaring

the story for film production,

lining up a produetion sked 30 as

not to contlict with TV film as-
| this week by Times Square Pro-
ductions, Inc., a lecal tilm %r:
duction ¢company. Titled “The
Handbook of Motion Picture
ran tome are a glossary of motion
picture terms, wipe chart, cost
tables, unlon pay scales. speeifi-
eation forms, film conversion ta.

the TV tilm feld in addition to

ture lilm. San orton. of the
NEW YORK, July 26 A 54

signments. Negotiations are now
Technique for Businessmen.” the
bles, flow charts and explana-

|"TANGIERS™ . .

Schildkrautl stars in the series.
Edward Simmell will produce
and direct, while Arnold Philips
will write the scripts.

OPERETTA SERIES
READY IN FALI ..

NEW YORK — Two series of
operetta and musical ballet films
will be rcady this fall thru the

. M. Grattan Company and
Hoffberg Produclions. Both series
will be fitmed in Europe. Grat-
tan's {ilms will be one-hour oper-
ettas, while the Hoffberg films
will be half-hour ballet films and
quarter-hour symphonic musicals
(For full detalls see separale
story.)

CARVEL TO SHOOT

NEW YORK — Carvel Films
will shoot the Columbia Brnad-
casting Svstem’s new suspense
drama. “Tangiers.” Tom Helmore
is fcatured in the films. (For full
details see separale story.)

tions of the various techmiques
employed in producing films for
television und other purposes.
Very complctc in the variety
of topics covered. the handbook
should be of interest to business
executives planning to have mo-
tion picture films produced for
their tirms or products. The non.
technical approach ta  filming
makes the handbook an egasy-to-
understand reference work.
Joe Maitin

“11th Hour"
Gets Sponsor

NEW YORK, July 26 — Best
Foods this week signed 10 sponsor
the entire “l1ith Hour Theater”
feature film program on Satur-
day nights over WNBT here. The
pact, which goes into effect in
mid-September, marks first ime
the full-length movie series has

n sold on 8 onc-sponscrship
basis.  The apency is Benton &
Bowles

Aug. Camera

HOLLYWOOD, Juiy 28 —Jcrry,
Fairbanks wlll start cameras roll-|
ing on his "Hollywood Thea!ef"{
half-hour anthology series some
ume the latter part of August
Show will run 26 reels Pilot reel
produced eartler this ycar was first
offered for sale to a nationat spon-
sor. However, Fairbanks has de-
cided on syndicating the series
and slceadv has commitments from
22 markets. He eslimates that 30|
markets will be sold by the lime
scries goes into production,

“Theater” will be ready for
showing somc time in October.

|

Kick-Off

For ‘Hollywood Theater’

Production budget averages $17.500
per half-hour reel and will fea-
ture established Nlm names Sid

fRogell, Fairbanks veepee in charge

of production. will supervise pro-
duction of the serics.

Fairbanks told The Bilthoard
that th. frm is eontinuing to .
strengthen 1ts sales org end has
added three salesmen to cever
Pennsylvaaia, Ohio and the Scuth
bringing lis siaf? to 10. TV fm

|sales siaff 1s Kept separate from

the sales force that handles the
firm’s commercial films
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WOWING ‘EM ALL NIGHT

Television—Radio Reviews ~ Robbins Gimmicks Lift
Meet Your Match Hallmark Summer Welcome Travelers Live WO R-Tv DJ Show

RADIO — Reviewed Tuesday Theater '(13"3'9930—. n"gl‘;;d s?‘o‘::‘odr:qyi #y JUNE BUNDY then viewers sent in more than
(8). 9.9:30 p.m.. EDT. Sustainind ~TELEVISION —Reviewed by Procter k-rGh:mblo via National _ The new General Tirc-Tom 1,000 messuges thru Western

th i i : e i i : :
go.mpn:y.Na}”‘:o%‘jc.?’.oagf:::l‘:a gundlf S’s)i’ lt:iui)l:ao ;;né EDT. Broadcasting Company thru Biow. 3'1:(:;1“:-;’;\.:1:“2:15 “;?rlag;'{s. ?er;;?:nsdurnng the two all-night
Herb Moss. Quizmaster, Jan Mc - c’:::":":? NY’, a T‘.Brr d“e:_mg Inc. Producer, Myron GoldBﬂ; Heretofore on thee dull and un-  Current contests include scav-
ray. Announcer, Wayne Howell. il talione oadcasting Manager. Les Lear. Director, Ba ! g er hunts: & “bringin peaplel

e Company TV thru Foote. Cone & Cunningham. Writers. Frank Bar- !Maginative side. the Manhattan enger ll’l . o Wi

-1:; Noatj ;B deastin Belding. Devised and directed by ton. Wally Olson, George Ander- »“3‘l0"h(‘u;\de'r the inde-gus gf prl;0~ :r‘!u:(é:::«;::sleime‘l‘erfmoroopen%
c e "hl onal "‘?,“hl‘“r.‘ 5 Albert McCleery. Writer, Harold son and Frank Wait. Cast: Tommy graﬂ\ L‘b ef Harvey Marlowe) :5 ook er G T thetoindiotaad
$ :"'?'ﬂ:rrwm;ﬁzmsn\:vrrr' theﬂ B'gb c.new :::n: :-u ;:cc.uex;.. c}:.‘n;‘. Bartlett. emsee. and guests. lf:g‘ rye . l;?:‘mhfdvgtl;o ;:r{‘;:nllcl; & '-,vM_‘t‘e ror“ Mosgar. ‘coatest
Hope Show in this fast. breczy ,l,r:; Mc;dzrrn;l? S;::cery Da:is. This show has come a long way speculative. important “first” in Latter, probably thc sexiest give-
new quiz program. In fact it I8 Johpn Graham. Robert Bolger. slnce its inception five ycars ago the TV programing field. includ- away gimmick to hit video yet, is
onc of the funnicst quiz shows t0 Gordon Clark. Grant Sullivan, 20d now, with a letter-perfect ing Warren Wade's same-play- based upon the need of Robbins

come along since Groucho Marx, peter Pagan, Monte Banks Jr. formula. is about to makc the cvery-night-for - a. week series. canine pal. Morgan. for female
due to the bright. sharp emseeing gon: e jump into vidco. However. the “Broadway TV Theater compantonship. Dog owners have
of comedian Jun Murray. Filling in for the summer. in telcvision and radio shows, while Newest and most exciting (from been trotting their fem pets down

i place of the dramax hosted py following the identical format, will 2 commereial possibilities angle) to the station all week. so Rob-
thi[;lka%dllre‘:cecgztl"fig?paﬁg;xshsggv' Sarah Churchill, will be this se- differ in several rcspects. The AM is this series. TV's first live all- bins can interview them in front
depends less upon the guestlons ries handled by Albert McCleerv, version will continue to be taped night TV show. with deejay Fred of the camera and ask viewers to
asked than upon the repartee be-  Who brings to it his “Circle The- 3 day prior to actual broadcast, Robbins at the controls for 31 and < vote for their faverite mate_v
tween Murray and the contest- ater” style of economlical settings While the TV show will be shown | a half hours a week Monday thru The sad-faced Morgan, of course,
ants. And Murray has the fresh- and penchant for effeetive close- live in an afternoon slot. Latter Saturday. WOR-TV deserves ¢an't sav anything about it, but if
ness, ~* and uninhibited brash- UPs. The initial outing generally show will emanate from an NBC credit not only for taking video's 10oks can kill, Robbins isn’t long
ness to muake the contestants €ame off in a highly successful | theater in Chicago, while the for-| first live all nite plunge. but for for this world. b
speak out obout (hemselves, and Manner mer will hold to its Hotel Sher- launching it as a nightly feature, Wednesday's guest agenda in-
T T S U el Titled “The Legend of Josiah ™an site. rather than playing it safe on a .cluded pianist George Shearing
nocent statement, and turn it into Blow.” the story was very much _The show caught revealed a| weekly “trial” basis. Rating re. and Broadway composer Harold
a healthy luugh. The repartec. as in keeping with the Independence PTogram which would have been| sults and sponsor reaction should Rome. but here again Robbins
caught on this show. betwcen (hé Day week.end being celebrated. Just as good for television as it serve as an accurate barometer Wwas at his best in an interview
quizmaster and the contestants It dealt with one infantryman “3$ o radie. Tommy Bartlett. for ather live all nite TV opera- With a Judo expert and a fem
was probably rehearsed. but it Josiah Blow, in the Revolution- 3‘;’; f“l"l:' 3"““‘""9""""3‘:!?": 'r\‘:,"; tions across the country. pu,lr_i;‘l. ive, Juda teadhes
was verv amusing. ary War. who was forbidden BY |had apviously been seleted  with he [sesies)madofite debutiSac iy oy Aemonatrated attewihaldsian

Depends on Contestants ‘;s;&:‘i‘f;::f';‘g“’;:, f';’,'\" going i'; great care, in excellent fashion. nocaY "u'ﬂ't' ‘:w'o 'f’a”h(:‘“"h Yo Robbins. then added the prover-
A show of this type, of course.| celebration plr’\adch; € ONeINaliSiories were all different. cover- B € B i€ 8 bial insult to injury by remarking

¢ nee of orders, rynner. Georgia Gibbs., Jack | E s - &S

depends upon the contestants as Blow set off -a giant fire k ing praectieally the entire gamut Carson. ete.) “What's your name? Fred.” To
weli as the emsee for humor. If yhich bl hi 8 ~nh : craﬁ);; of emotions and, beeause the peo- y . complecte the picture he kept re-
the ones on this stanza were any g e h ewpnim Eightlinto - | ple who told them were carefully | Paradoxically the glamour in- peating the name and address of
indication. Murray has nothing fo ’nc‘t;‘ erc. he found lh?l many led thru their paces by Bartlett. terview segs of the show were. if his studio, reminding Robbins
worry about. One entrant was a g g, OFiginal concepts of the there was considerable sincerity anything, its weakest spots. and giernly “Don't forgel the plug!”

Founding Fathers had undergone in their voices obbins didn't really hit his In bet i
; : terviews and gim-
m":e::r ;z:gi‘gz’; p:i\;‘:zr“)';?f:f changes which made him wish he  'One impressive faetor is the stride until he entered the gim- mxck:)?b‘::i;ncmldren ofgprwucgf_
He explained how he had pre were back in his own era type of giveaway used on this mick, guests and contests fields. director Hank Leeds) Robbins
sented a concert of Eskimo songs, Troubles show. The gifts are suited to the Judging by the first few hours of goreened Snader musical films,

i First, his own eitlzenship was individual case, Examples in. Wednesday's program (23), the with Ginny Simms and King Cole
f"]‘:c::;‘i:rfa“;\';‘aei’;g":‘;‘;"{‘{t’};:f doubted. and he was dragged off | cluded the gift or a home freezer series is happiest when following  featured durimg the first ghour.
in stitche; A housewife m Y to the immigration burcau's de- and a set of silver to a pair of radio’s regular disk jockey format  Fiim programing is light for first
tioned thal she had married ;: portation center to be sent back newlyweds: elothes and food for with emphasis on active partici- three hours and heaviest from 4
catzeYsheihadlsevenib olt: ec & where he came from.” His opin- |an impoverished widow of a pation by viewers. Latter stunts to 5 a.m,

K t 3 “"‘ T “"" and ion caused the inspectors to say sharecropper who had been ac- played such havoc with the phone Production thruout is on the
our ?ns ers an o ;med o w.;vc he “talked too much about free- ecidently killed: a silver moncy company Saturday and Monday simple side. keyed to the show's
out of her crowded home hen dom and equality: he must be a clip Tor Charles Coburn. the film that the show's lines were vanked general air of Wnformality. B6D-
asked where she and her husband dangerous radical” Sinee there actor. and & rocking chair for a out Tuesday and Wednesday. and | Bins 15 a good natured. show-wise
had moved. she replied. “We was nowhere to send him. they barber who had recently suffered Robbins had to communicate with &

dtdp t move. he moved In with asked him to name his place, and a stroke Norman Weiser. viewers thru telegraph. Even f:,‘,s:e]:oﬁ' ‘,‘\;’;ﬁﬁym‘;ﬁuﬁm{o
us Blow chose Korea. There he stand up under the hours.

The quiz part of the show is sought a letter written by the . . Series has landed two partici-
rather orc aary. Murray selects a soldier-boy friend of a lovely pation sponsors since it went on
contestant. who in turn picks an French lass who was to have been e I m ev I ews the air—Val Worth (rebuilt Elec-
opponent. Euch is asked questions  deported because said friend was trolux Vacuums) and the T. A. A,
an: (:e wir;lm-r receives a prize, ;mses'l‘ng and his leucrovouchmg a TV set service outfit
and the right to choose another for her never came. Of course, e .
opponent. Questions range from he located the letter, only to be Meet the VICfIm INStrumenrs Of the The A“-Nighf Show
easy to difficult. and the jackpot blown back into his own time. “The Tattooed Arm’’ Orchestro

;;‘em at l:he end is a toughie. But hThc drnma.l done sans all but _ __ r IR 1 TELEVISION — Reviewed
's 1s the unimportant section of the most simple settings. was| ~ TV FILM—Rcviewed at special| TV FILM—Reviewed at special Wednesday (23) midnite-5 a. m.
the program. The Important and highly effective except in the screening. A 15-minute mystery screening. Produced by British Monday thru Friday: 11:30 p. m.-
funny part belongs to Murray and | brief Korean battle sequence, and geries. produced by Sterling Tele- Information Service. Producer- 6 8. m. Saturday. Participation
the unabashed contestants.” Tho even that was not too bad. Biff vision Company, Inc. Producer- | director, Muir Mathieson. Musical sponsorship via WOR-TV, New
“Meet Your Match”ds skedded as McGuire as Joe Blow was a director-writer, Theodore Ritter. conductor, Sir Malcolm Sargent. York. Producer-director, Hank
a summer replacement, It is charming and convinelng hero.| Cast: Michael Sivy, others. Dis- Music, London Philharmonic Or- Leeds. Emsee, Fred Robbins.
strong enough to stick around Christine White was an appealing | tributed by Sterling Television chestra. Distributed by Sterling | Guests: Harold Rome, George
thru the winter  Bob Rolontz. figure as the little French girl.| Company. Inc.. 316 W. 57 3treet. Television Company, Inc.. 316 W, Shearing, others.

The remainder of the cast also New York City. & Street, New York City.
= was excelient - — - — e LA
cenvine 8 WY Commercials or Hallmark| This 15 -minu;‘e §rerxes (c\ér; p "lnsgt—)um_enu of :hc Orichcslra"
oy cards continued to stress their rently making the TV rounds) is a 20-minute classical music Q k B
N . P”OTOSINIDAY[ quality in m: field Th? sm—:: offers comparatively high caliber film, featuring Sir Malcolm Sar- ua er uys
-

Sam Chase low budget and *modest sales harmonic Orchestra. Film {(avail-

was off to an excelient start. production values in view of its gent conducting the London Phil- S . C B
trip on CBS

b 5000 et
¢ S @ 1008 (sts . e price. Package combines murder, able as a single item if desired)
A 1199 u W Q iz Kid mystery and suspense films in is included in Sterling's “King's .
0 100831 ot iwsomer NIV usz RKids varying plot interpretations of Crossroads,” a series of integrated Radlo web
COPY NECATIVE. B=210 31 25 — -~ the title theme, “Mecet the short subjects with specially | :
POSTCARDS. 75¢ . Television — R jewed Mon-| Victim.' filmed narration by Carl King NEW YORK. July 26.—-Quaker
Suplrvilon o0 ¢amev <1y (21}, 9-8:30 p.m.. EDT. Spon: | Show reviewed. “The Tattooed Sterling also plans to use it in a Qgas this week bou, ht the 3:50-4
sored by Crosley Division. Avco Arm.” is a suspense yarn, center- | new series of musical films. “Con- p.m. strip on the Colgumbia Broad
Manufacturing Company, thru ing about New York City’s China- | cert Hall.” which will be distrib- | Bycis System's radio network
Benton and Bowles. via National town distriet Colorful exteriors. uted to TV stations this fall. or u_\gun‘ Jemina's Home Folks.”
Broadcasting Company-TV. Di- filmed in the original locale. and In view of its high ecaliber mu- Be, ir;ning Setember 8, the m"‘.
tector. Den Meier. Producer, Jay film clips (ocean liner. New York sical content, and surprisingly sicgl variety show will replace
Sheridan. Quiz - master, Joe harbor. cte) gave film an inter- €asy-to-understand narration by Cedric Adams. Price Rob,‘:,son
Kelly. Panel: Joel Kupperman. esting semi-documentary flavor,. Sir Malcolm Sargent. this Brit- & Frank is the agency.
Patricia Conlon. Frankie Vander- and suspense is heightened by ish Information Service film -
ploeg. Sally Ann Wilhelm. Har- provocative closeups of the should be a valuable adjunct to "
vey Dytch. Guests: Lauric Miles  largely Orienta! cast. Latters’ in- | most education TV film program-
and Gale Dytch. | scrutable features and a fast.|!ng schedules—of cqual appeal ronrl e ac
- — - — moving editing job go a long | to discriminating aduits and “chil-
Thor 3 amazing infant and teen- | \ay toward making film’s rather | dren in the 915 age group. |
age intellectual giants, the Quiz| nelodramatic plot seem plausible,| Following the title theme, the . ]
Kids, continue their fortnightly | With brief exeeptions, *Arm* | conductor introduces each section | 0 e 0
st.nmer class-room sessions to the | ytilizes a dollar-saving narration | ©f the orchestra separately via
usual mental consternation of this | tachnique thruout. opening with | Benjamin Britten's composition |
reporter. Emanating as the pro- | the cynical tough-guy “vietim’ | ’Variations in Fugue on a Theme| NEW YORK, July 26 —Ironrite,
gram dnes from Chicago. it was (nicely underplayed by Michael | by Purcell™ The film could have | Inc...this week renewed its spon-
more or less natural that most Sivy) being grilled by a hard- | used more tmaginative camera sorship of "“Hollywood Screen
of the subjeet matter of quizzer eyed Chinese. Flash-back se.| Work. Music - wise tho . @with|Test” on the American Broad-
Joe Kelly's Monday (21) questlons | quences then reveal that it all| famed British conduetor Muir |casting Company TV network,
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G had to do with current Democratic | started aboard ship, when Sivy | Mathleson as producer-director). [with the half-hour dramatic tal-
convention didoes. promised to dellver a letter to| it Is above reproach. The British |ent audition show scheduled to
he ppets, as usual, were| Chinatown for an alling Chinese | Information Service has a similar | return to video screens on August
KROM-A-TONE POST ( practically never thrown for alpassenger. Before the f(ilm is|film available for TV, tagged |25 in the Monday, 7:30-8 pum.,
i ARDS | loss. In faet, to hear 16-year-old | over, Sivy is bopped on the head | “Science and the Orchestra,” | EDT, time slot. The show started
5 ot [D10008) Joel Kupperman. aging veteran of by a man with a tattooed arm: | Which fcatures the same dlstin- | jts summer hiatus in June.
line a.".'.'n.iuz:‘t,":. iy 123:":;:..; Quiz  Kid sessions. mentally I picked up by a pretty '‘China | 8uished cast lnnc~uJJ. Brooke, Smith. French & Dor.
ESmauDesiall depeut nes CO.D || compute a potential candidate’s Tl and generally knocked une Bundy. |rance, Inc., handles the Ironrite
PIoS g bn reaue delegation majority via square | ground by a gang of self-ap- Rew— account. Lester Lewis produced
HAMILTON PRINTING C0. || root (or maybe il was eubc), was | pointed hatchet men. Dod e to Joln the show, with Neil Hamilton also
Rox 83, Hamilton. Ohlo slomﬂerélng which \Iv([x)ueld have The tattoo turns out to be a g returning as emsee
stunned even Nationa mocratic - | {
Committee Chairman Frank Me- secre:dl‘ m{:ﬁ‘:;‘:’;?o‘:’.:s:d ‘gt‘rei:uf‘:‘ welss & Ge"er ® & & & & 0 © o O
Kinney. . y NECh:
o¥o Y 1 A nally exposed as a dope seller,| NEW YORK. July 26.—Bruce
# 1,000 POSTCARDS —$19.00 Symbolic Merits who used Sivy as a dupe to|Dodge. Kenyon & Eckhardt, Ine, "’"e".,.-inq adSs.=-"

Likewise, the dahate on the)smuggle his contraband past cus- | TV cxce, leaves that agency next
symbolic merits of the elephant|toms. Surprise finish unmasks|week to head the radio-TV de- sy pou v ff lo
and thc donkey as respectively | Sivy’s sinister interrogator of the | partment of Weiss & Gelier. Chi- THE BILLBOARD
Ptﬁhcld by a pair of 8-year-olds,| opening scenc as a U. S. narcoties [¢a70o. Dodge will operate out of
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Night Club-Vaude Reviews

Palace, New York
(Friday. July 25)

Capacity, 1.650, Price range. 55
cents-$1.80. Four shows daily,
RKO chain booker. Dan Friendly.
Producer, Dave Bines. Show
played by Jo Lombardi's ork.

Even if the rest of the current
bill was run-of-thc-mill. which it
Is not, from this pew the presence
of Will Mahoney would more
than make up for it. It may be
eheer nostalgla. but when the
maestro hauls out the xvlophone,
straps the mallets on his feet, and
stamps oul “Stars and Stripes
Forever’ — that’s old-fashioned
vaude at its best. This reporter’s
only beef is that he has stopped
his wonderful trick fall routines
in connection with it. A whole
new generation has grown up to
laugh at them all over again.

It's pleasant to rcport. too, that
Mahoney can make a mistake.
His current opening pitch, a com-
edy patter song about a gal with
a poodle cut, is strictly cold tur-
key. But he straightway redcems
himself with his old punching-
bag-tap routine and his hilarious
sight gag wherein he scissors the
costume of a serious fem concert
artist.

Incidenu% his newest Stooge,
Courtney Wright, a statuesque
brunette of eye-popping propor-
tions is a solid asset from any
angle, projecting just the right
bewildered innocence to point up
Mahoney's clowning. Their wind-
up with a novel bell-ringing box-
ing bout rhythmed to e Skat-
ers’ Waltz” is a sock finish Some-
body ought to get smart and pick
Mahoney for his own TV show.
He has the mellowness and the
warmth to sell himself in any
living room.

Strong Spots

The bdill is strong in at least
three other spots. Tapsters Mage |
and Karr are back to open the
show. The gal and boy are supe- |
rior steppers and register sharply. |

They should. however, beg the .

management for better lighting.
The Parks trio (two men and a
(Continued on page 114)

Saddle and Sirloin,
Studio City, Calif.

{Wednesday, July 23)

Capacity, 150. Qpecator, Arthur
Lyon. Shows eve y 45 minutes,
siarting at 9 pom. Price poli. .
no cover or minimum. Publicity,
Bill Waters. Bookinc policy, non-
exclusive. “Talent budaet, SRS0.

Arthur Lyon searched for a nos-
talgic act to follow the successful
five-month run of the Duncan Sis-
ters, but couldn‘t come up with
another veteran, so he‘s settled
for the Chuck Miller Trio. This
vaude-type unit is versatile. mu-
sically and vocally. However, they
resort to the hackneyed record
panto for comedy, and it draws
from their main attraction.

Miller, who should get sonte disk
sessions because of his natural ap-
proach to a Bing Crosby style of |
vocalizing, does top impreshes of)|
the vocal biggics from Monrce to
The Groaner, His Bill Kenny
aping is so good it deserves wax|
perpetuation. Boys have an cx-
tensive library of top arrange-|
ments t> which the piano, drums)|
and bass comho give top treat-

ment. Mijller handles the solo vo-|

cals, with boys_often backing him

on harmony. Got good mitting
Johnny Sippel

Availoble soen

THE BOOMERANG

Americo’s newest comedy

|
4

Paramount, New York |

Wednesday, July 23) |

Capacity, 3.654. Price range,
55 cents-$1.60. Chain booxer,
Harry Levine. Show played by
Elliot Lawrence ork,

On paper the bill doesn't stack
up as a particularly strong one.
However. it plays beautifullv
with the headliner, Don Cornell,
almost tearing it apart with his
full - bodied Dbaritoning of his
Coral label hils. With the Martin
and Lewis “Jumping Jacks™ as the
picture, it’s a eineh that the lay-
out will do business.

Bill started off with the Elliot
Lawrence band belting out their
version of “You Toock Advantage
of Me” in helter-skelter fashion
for a rousing mitt, followed by
the Four Evans in their standard
two-spots and challenze dance
act. The parents-children hoof-
ology sold as capably as evcr,
warming ‘em up for Trudy Rich-
ards who followed.

Miss Richards, a stacked.
tanned, pretty blonde, teed off
with “1 May Hate Myself in the
Morning.” showing a good blues
styling, tho the opener wasn't a
happy choice. A brighter song
would've been more suitable. She
followed that with “I Waited A
Little Too Long,” and wound up

(Continued on page 11°)

London Palladium
(Monday, July 21)

Capacity, 2.422. Price range. 49
cents to $2.03, Two shows a night.
Chain booker, Val Parnell. Pro-
duc-r. Charles Henry. Show
played by Billy Cotton ork.

Guy Mitchell wasted no time |
getting to know the dicnce, but |
got right into it with ‘Belle, Belle,
L7y Liberty Belle,” accompanied |
by seven of the George (no rela-
tior) Mitchell Singers who
dressed the stage b:hind him.

He bounced on to a friendly |

r m the upper tiers occu-
pied by the more frenzied disk
erd fi. fans following a brisk
10-minutc warm-up by comedian |
Archie Robbins, who did an ex- |
cellent job. |

Mitchc!l seemed nervous,|
missed - few of his early tes, |
but came back strong when he
saw no one w&s throwing things |
at him. It's no picnic topping the

Palladium  bill  without being
cushioned by comfortable film |
rep over here.

“Show Us"

The majority of the audience
want to be enfertained. But
they'r not Il lied before they
stai. as th y are with top Holly-

Roxy, New York
(Friday, July 25)

Capacity, 5,880
rangc, 80 cents-S2.

scats.  Price
Four shows

| Legit Reviews

|

THE FOURPOSTER

{Reviewed Tharaday, July 24)

Barrymore Theater

A comedy by Jen de Jlerlog.
Jose Perrer. 5
Lumes by
manager.

daily. House booker. Sam Rauch. iives. Willam Fields and Walter Alford
Producer, Gae Foster. Show Presented by Playw:ights Company.
layed by R h Band Arnes eIty Fleld

playe Yy HRoxy nouse band, Michael Bursess Meredith

The big thcater has quite a
show backing the picture,
“Dreamboat.” It goes heavy on
production, has- a lot of flash In
its ice show, pulls heavy yocks
with Phil Foster a:z the Extra
Addcd. and finishes strongly with
Tony Bennett as the star

Bennett was  given plenty of
help. He was brought on with
a production, had his own rhythm
trio on stage, and was taken off
with a major production in which
the housc line, includ. 1 the skat-
ers. used king-sized blue hearts
for sight effects as Bennett
punched home his “Here in My

Heart” for a well-deserved big
mitt.

But if the Columbia Rccord
singer was ‘way ahead at the
close, his openine numbers had
him swimming upstream. His
opener, “Taking a Chanc~ on
Love” was just all right. His

(Continued on page 114)

CAPSULE (OMMENT

Herb Sheldon Show (TV)
WNBT, Thursday (17) 12:45.
1:30 p.m.. EDT,
Billboard radio-TV seribe

Sam Chase and frau Nancy

pulled a switch and guested on

the “Herb Sheldon Show"
every day last wcck. prior to
leaving on their first trip
abroad. Gimmick was that

Sheldon called In a staff of

travel experts to help the pair

plan every step of the Euro-
pean jaunt. On the show

caught (17), Sheldon staged a

fashion show for Nancy, via a

group of spceial “packable”

togs from DePinna‘s Fifth Ave
store.

Sam (who is taping special
reports on the Olympics for
the American Broadcasting
Company while abroad) took a
back scat to Nancy on the fash-
ion session. He spent most
of his time silently ogilng thc
pretty models, while his
equally pretty wife chatted
with Sheldon. Nancy Chase,
incidentally. displayed a gen-
uine flair for relaxed video
small talk.

.

- .

Meet Your Match (Radio),
NBC, Tuesday (8). 9-9:30
p.m. EDT.

is new quiz program is a

w r.mes. They have a sub-| fine summer replacement for

(Continued on page 114) | the Bob Hope Show. In fact it

is one of the breeziest and fun-

niest quiz type programs to

. come along since the Groucho

(augh' Agaln Marx stanza, due to the fresh

' and clever exsecing 6f comic

Jan Murray. Tho a suimmer

| replac it is strong enough

LATIN QUARTER. NEW; (o stick around for the new

YORK: Willie Shore, who fol-| season. (Sec full review this
lowed Jack Kannon, just about| Issue.)

fractured them with his highly |
commercial act. Much of Shore's
stuff is right off the cob. But it's
geared for universal tastes that|
makc it, and him, 2 sock yock-
puller whether in Whistle Stop,
Nebraska, or on the Big Apple in |
New York. Shore's basic formula
with- sight gags, vocal bits and
hilarious pieces of business that
keeps an audience in a ferment
of laughter.

To make the act more commer-
cial, Shore does an audience part-
Acipation bit that adds still more
to his comedy stature. His agility
in the dance department is awe-
inspiring, tho he never permits
his footwork to dominate the act.
In betwgen terp tricks, Shore
throws lines and that squealy
prop laugh that is always good
for responses. For a finisher he
does an exceedingly graceful Pat
Rooney dance, preceded by a
torrid Frisco mumber that gets
him  off practically a show
stopper. Bill Smith.

COMEDY MATERIAL
Bitly GlAson's F U

“The Original Show-8ix Go,
#Mes for $7.
s LTS nee

BILLY GLASON, 200 W. 5dth SI.. M. Y. C. 9, K. Y. DEPT. 88, CICLE 7-1130

for All Branches of Theotricals

N-MASTER

Fite”  (The Service of the Sters)
ALL 33 13SUES for $15.
in_with N NO

.
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Hallmark Summer Thea-
ter (TV), NBC-TV. Sunday
{6), 10.10:30. EDT,

is series, handled for the
summer by Albert McClecry,
zot off to an excellent start.

Featuring McCleery's economi-

cal use of scts and heavy cm-

phasis on close-ups, it aircd a

drama in keeping with the In-

dependence Day week-end on
which it was aired. (See full
review this issue.)

- . .

Quiz Kids (TV), NBC-TV,
Mgnduy (21), 8-8:30 p.m..
Quiz-master, Joe Kelly is

holding fortnightly summer

classroom sessions with his
moppet mental prodigies se-
curely on tne inteileetual
beam. The Monday (21) seg
based most of the questions on

current Chicago politico di-

does. The youngsters are a

solid salcs asset for a TV half-

hour, and the current format
is a natural for plugging all
models of Crosley radio and

vV receivers. (See full review

in this issue.)

L] .

Welcome ravelers (Radio).
NBC., Thursday {10), 9.9:30
am. CDT.

Show, which has developed a
IRE SR R YN Y P YT ]

On the opening night of “The
Fourposter' last October, this re-
porter failed to find much orig-
inality in Jan de Hartog's saga of
a couple’s marital ups-and-downs
over a 35-year span.
original concept of its premise
was that the author managed his
whole yarn in term of twao char-
acters a matter which he ac-
complished most successfully

But the success stemmed to an
even greater degrr - from the con-
tributions of 1wo fine plavers,
who under cannily fluent direc-
tion brought® a conversational,
conjugal bedroom piece to warm
and vibrant life. The triumphant
inter-playving of Jessica Tandy
and her husband, Hume Cronyn
was completely beguiling

This reporter observed at the
time that it was practically im-
possiblc to imagine any two play-
ers who could do mor for de
T"artog's marital conceit.

Take Over Roles

So with the Cronyns about to
start an cdition of “‘Fourposter”
on the road, Betty Field and Bur-
gess Meredith have taken over
the roles of Agnes and Michael at
the Barrymorc Theater. It would
be pleasant to report that the new
Agnes and Michael do a: least as
much for de Hartog's play as did
their prcdecessors.

Unfortunately, such is far from
tke case. Both Miss Field and
Meredith are players of stature,
but in their hands better than 50
per cent of the comedy becomes
shallow and unbelievabl. .

| _The reason isn't far to seek.

| Whereas Miss Tandy endowed the |
wife with a peppery temper and !

1a leavening sense of humor and
Cronyn’s husband likewise ex-
hibited a sensitive funnybone
even in his moments of utmost
bewflderment, the pair played
with such restraint that the char-
{acters became progressively en-
deariag.

But both Miss Field and Mere-
dith seem bent on reaching
strictly for laughs. In the couple’s
youthful sequences, Meredith has
a tendency 1o ssagger and mug
and Miss Fleld to go shrill at the
drop of a hat.

Opening Scene

The opening wedding - night
scer s, which was originally ten-
“er and touching, has b comc al-
most an embarrassing burlesque.
1t is only when middie age creeps

in that thc pair of them really Al

ome into their own and “Four-
poster” gets back on something

" its original beam. Thcy do
the last act excellently together.
| It is perhaps unfair to dwell on
performancc comparisons of rolcs
which have been stperbly
vecated and set. But personal
happy recollections of “The Four-
poster” will stem entirely from
the Cronyns and their part there-
in. They kncw how it ought to
be act. Bob Francis.

|
strong formula after five years
on the networks, will soon Fo
on video as well, using the
| sam€ format, but “keeping the
| shows completely separated.
Program reviewcd included
!

four carefully selccted gucsts
who were ably interviewed by
emscc Tommy Bartlett. Give-
aways are tailored to individ.
ual needs

. . 3
The AIll Night Show (TV),
WOR-TV, Wednesday (23),

Midnite-5 a.m.. EDT.

WOR-TV, New York has
really blossomed out within
the last few months, via some
frankly speculative, important
“firsts” in the TV programing
field.

Newest and most exelting,
from the standpoint of com.
mercial possibilities, in this
series (TV’s first live all-night
show) with deejay Fred Rob-
bins at the controls for 31 and
a half hours a week. Program
integrates live interviews and
TV audience participation gim-
micks with musical films and
news and weather reports. The
gimmick section of the show
carries the most audience in-
terest. (See full review this

issue.) i o
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ANGEL IN PARIS

(Opened Mondsy. July 21)
John Hancock Hall,
Boston

A _comedy in three acls by Guy PBollob.
Directed by Micharl Rosd. Denipned by
Louis QGalinis Lighting by Saki Ours.
Press sepresentstive. Renee Athley Cropin,
Presented by Nicholas . Russo in sere-

with Richard M, Waters

. Ruth Brady

... Rrneal Epstein

.. ..Charies Tolk

Zolyn ‘Taima
Gino Carpitert
Bally McMorrow
Conrad Jamezron
RITk  Alvo

.Austin Fairman

|

ciation
Mary Wetimsn
Alexis
Peter Channing
Carlolta Greene
Jacques .
Lady Bridee North
Prince Ancdre Dorans
ony Roland

8ir Charles Lester.

John  Trai Ray MscDonnell
Evelyn -Uona Massey
Rolinn Jurtin Shrader

Qn all counts, the negative ap-
plies to “Angel in Paris,” which
is having a trvout on the straw-
hat swing before heading for
Broadway and thc end of the
trail. It can be applied to the
seript, the acting (with the ex-
ception of Ilona Massey) and just
about everything else in thc com-
edy, but mostly to thc idca of
ever taking it onio the Stem. It
will have difficully making the
summer grade.

That Guy Bolion, whose exper-
ience in the theater has been ex-
tensive, should come up with a
new script like this is a ditle
hard to believe. According to ru-
mor, it came from the bottom of
the trunk where it had gathered
dust for 15 yecars as an English
translation of a Hungarian orig
inal. No wonder there's an Iron
Curtain.

The plot takes place in a Pari-
stan housc of assignation, and the
characters represent a high school
freshman's idea of the upper
crust. Most of them pcpper
enough ‘“darlings” ' ‘to their con-
versation to make Tallulah Bank-
head take cover. Angcl, a mys-
terious, exotic bloom, walks into
this sewer and is immediately at-
tracted by the subtle allure of a
Texas oiiman.

Later on, when she is in Eng-
land brooding about her adven-
ture into the land of love, this
Continental Babbit shows up in
the homc of her spouse. For some
reason, ull threc gel together
again in Paris for the third act. 1
suspect it is in order to project
such lines as: “I've just found out
how deeply a man can luff a
woman,” and “Come with me to
my little flat by the river.”

When caught, the actors had
been insufficiently rehcarsed and
directed. Miss Masscy seemed tp
know her lines, and is more beau
tiful than ever among the sham-
bles. The rest of the cast ad lib-
bed and fumbled at length. And
Mr. Bolton apparently got his
script confused with & previous
vehicle known as “Shooworn
ngeL." Bob Tavlor.

Quiz Kids

® Continued from page 13

Harvey Dyteh and Fpnkic Van-
derploeg, was meatier thinking
than most of the oratory ampli-
ficd from thc rostrum of the
Stockyards Amphiteater.
Incidentally, Harvey backed the
| clephant for a winner. Overal,
| the kids' fund of informalion on
! nlmost any subject seemed Inex-
| haustable. Invariably. one or an-
other can come up with the an-
swer. Monday's session tallied
Patricia Conlon the winner, altho
this reporter couldn’t figure ex-
actly why, since the whole class
scemed practically letter perfect
The program lends itsclf smart-
ly to the plugging of Crosley ra-
dios, via photos of the various
models which are awarded to
winners whose questions are used
on the seg. A commercial for
Crosley TV receivers was also
well pr d, but a mid i
| film plug for Shelvador refriger-
ators, with a fem cxplaining their
virtucs, scemed about as long as
a convention keynote speech. e
Quiz Kid segs build for solid
viewer interest. It secms a shame
| to handicap them with that kind
|of over-lengthy advertising.
{ Bob Francis

The TOr NOTES
Lotest Hits on
Reccrcdr §3088
Love of ANY

“My Old Thme Sweerheart™
Hear Them In Person ot
CASTLE INN, JENKINTOWN, PA

Wire

i JOLLY JOYCE

Phong
2008 v Dlde.

|
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TO ALL VARIETY AGENTS AND QGENTS'AA‘S“SOCIMIOH

Do Not Accept Any Franchises Directly From AGVA Under
Their Arbitrary Rules

ARA Membership—Over 550 Agents
Unamimously Voted For Unity

The ARA negotioted controcts with AGVA hove protected you for aver 12
years.

Agents must refuse to be reguloted without o foir negotiated agreement.

Agents connot be in o position to hove claims made ond processed ogainst
them without the bocking of o strong organization.

DON'T JEOPARDIZE YOUR INVESTMENT IN YOUR BUSINESS.

b A FREE FRANCHISE TODAY WILL BE EXPENSIVE TOMORROW

Full cooperation between ARA and AGVA os existed for aver 12 years is
necessory.

A Heolthy relationship of agents with AGVA must be reinstated in the in-
terests of AGVA, its members, and agents.

We wont now to negotiote o proper contract with AGVA.

AGVA wos required to negotiate since Jonuary, 1949 by the controct be-
tween AGVA ond ARA. ARA constantly requested negatiation.

% ‘Heolthy relotionship of AGVA ond its members with ogents ossociations
f will continue to creote additional employment for AGVA members ot mox-~
imum compensation and conditions to AGVA members.

f AGENTS AND AGENTS’ ASSOCIATIONS ARE VITAL TO THE VARIETY
} FIELD.

DON'T LET YOUR BUSINESS SLIP THROUGH YOUR FINGERS BY AC-
CEPTING A FRANCHISE DIRECTLY FROM AGVA.

WE INVITE ALL AGENTS’ ASSOCIATIONS AND INDIVIDUAL AGENTS
TO JOIN ARA NOW,

ke UNITEDLY YOURS,

ARTISTS' REPRESENTATIVE ASSOCIATION, INC.
1270 6th Ave. New York 2. N. Y.

P —

ENTERTAINMENT MANAGERS' ASSN. OF CHICAGO., INC.
203 N. Wabash Ave.. Chicago. illinois
inciuding—
CINCINNATI DALLAS EL PASO KANSAS CITY
CLEVELAND DENVER DES MOINES ST. LOUIS

ENTERTAINMENT MANAGERS' ASSN. OF PITTSBURGH. INC.
754 Century Bldg.. Pittsburgh. Pa.

MICHIGAN THEATRICAL BOOKING-AGENTS ASSOCIATION
900 National Bank Bldg.. Dutroit. Mich.

THEATRICAL AGENTS, INC.,. OF NEW ENGLAND
260 Tremont St. Boston. Mass.

NORTHERN CALIFORNIA THEATRICAL AGENTS ASSN.
580 Washington St. San Francisco. Calif.
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Franchise

Battle Is Joined

Issue

i

Atlantic City
Lights Fade

By AGVA, Agents s Show Spot

Irving, Katz Statements Attack

Decisions; Court
@ Consinued from page 1

e 1
AGVA’s stand had unified the
agents into a 100 per cent united
front.” Over 100 agents from all
over the country attended the
meeting. The Chicago contingent,
formerly a dissident group, prom-
1sed to go along with New York
in its fight with AGVA,

Jack Irving, AGVA head said:
“Ifs about time AGVA stopped
playing _interference for

sign omnibus_ contracts,

J

Fight Threatened

maybe |
for 10 years. If there's any trou-
ble, we'll go right into the courts, |
|We don't need AGVA. Besides we
|have the jobs.”

Irving replicd. “There's nothisg
to prevent us from booking our
own people. ARA's boast of a|
united front s blasted by the fact
that many ind. andents are ap-

the | plying despite tha phoned threals |

Clubs a Shode of
Former Days; Big
Hotels Drop Too

AT_.ANTIC CITY, Joly 26, —
What once used to be the

{brightest spot on the shore front |

is now only a shadow of Its for-
mer scll. Nitery activity bere has
been on the down.slide. with
even the beachfront hotel rooms
causing little more than.a ripple.
Only two rooms have shows of
ame calibre in a resort which

b used to find scveral dozen such
agents. Our job is to protect our ;of what will hap; n to them.
nigembers. W!: don’t want to fight (ARA hasnt a thing to offer but | POts- The top is the 500 Club,

with anybody. But neither are we
Roing to allow agents to flim-flam
nctors, break rules; and then,
when we ask ARA to discipline its
people, they do nothing about it.”
We are not angry ot ugents as
a group or as individuals. But we
want to know which agents are
king our people and under
what conditions. We intend to
sereen gll agents before we issue
any frionchises. ARA will not tel)
15" yw to run the union.”
2RA Reply
Jack Katz, ARA counsel said:
“All AGVA has done by its move
15 to solidify the ngents. We have
all agrced we will not deal with
AGVA directly. It AGVA thinks
they’ll tell us, ‘send ycur fran-
chise over by a messeng.r, you're
out of busine hey're more irre-
sponsible than we think.”
“Furthermore” said Katz,
"starting September 11, we will
no longer be bound by AGVA
rules, 8o we'll ha ¢ our people

Gale Show fo
Preem Aug. 29

NEW YCRK, July 26—Alan
Gale's show, due to preem at the
Celebrity Club August 29, will be
tagged “From Nowhere to Broad-
way.” But despite tae fact that
nobody’s been signed yet. a deal
has already been made to bring
the unit into th. Aonmte Crrlo
Hotel, Miami Beach shortly after
New Years.

The package will stay at the
hotel for 12 weeks and thercafter
will go in for a series of national
one nighters.

The formet will be a revue,
with sketches and srops currently
being written by Bobby Gordon
and other writers previously as-
socisted with the Milton Berle
show. Gale will wark in the
tirst show of the night: the pack-
age will take aver for the serond
and third skows without Gale.

RAY IS AIDED
BY TEAR GAS

BOSTON, July 286—A tear-
gas barrage scnt more than
1,200 persons erying to the
street as Johnnie Ray opened
at the Metropolitan Theater
here, July 19.

A container with the gas
was tossed into the audience
while the singer sobbed over
a mike during his fourth
show of the day. A stam-
pede to the cxits cnsued
Muny of the who fled the
theater so"cht refunds at the
boxoffice as n linc & block
long ond thrce persons wide
waite? for stuls. A dozen
person werce trested in the
manager’s office for shack
a ammetion.  Police
said they suspected a press
agent’s stunt.

Despite the fumes, it ap-
peared that th: Ray wails
were really coming from the
heart. An estimate, based on
the first three day’s business
in the 4,100 seat house, n-
dicated that Ray would gross
a glum $40,000 for the webk
stand.

fear. It's dominated by the big
offices. If ARA ° ants .o destroy
AGVA, the agents will all fall |
apurt. It'l be jungle law. The
small agents will be killed. The |
big ones can hold out a little
longer but they too will biced to
death. I*ll be a jungle code in a
business that is already bolngl
t [focated. |
“Agents havc no comtrol over
+ ors In the variety field except
thru AGVA. If thcy go to the
courts they won't get decisions for
months perhaps years. The |
jeourts are crowded enough.
Meanwh. what il] they play—
the judges?”
| This rule 10 stop dealing with
|agents organizations was not
ing’s plan, it was pointed out.
The AGVA convention of 1950
first_put it into cffect. The con-
vention of 1952, acting on mcm.
bers’ demands, implemented it.

Miami Niteries
SeemToBe

Doing Good Biz

MIAMI BEACH, July 26.—The
annual summer controversy of

|this year than last is on again. Is|
it is, or i3 it ain't, Is the big tople.
Nitery and hotel ops swear it
ain't, but everybody from the
Chamber of Commerce down to
transporiation officials declare it!
is.
The Five O'Clock Club and a
few of the hotel rooms on the |
Beach are playing to crowds;
across the bay in Miami. the Clo-
,ver Club and the Vagabonds
Club seem to be doing okay, but
| the off nights in Miami a )parent-
|ly are more frequent an the |
slim stanzas on the Beach side.
In addition to the Five
ieClock Tlub — where Harry
Richman has joined Martha Naye,
| who has ben doubling belween
| the club and a legit preseniation

now mmi
comber and El
Latin-type sho

Mamba (both with

week for Jordan’s annual hi-
atus); the Casablanca Hotel, pre-
senting Gracie Barrie: the Sans

Souci Hotel, offering Lenny Kent
and Chris Columbo, and Mother
Kelly's (no names, but strietly in-
timme-t,ype vocal snd instrumen-

tal acts
Clover Club
On the Miami side, Joe Adams
and Al Kelly moved {mo the Clo-
ver Club (23); and the Vagabonds,
backed by the Chandra Kaly |
dancers, continue to hold forth in

their own ‘g Jack Goldman, |
operator of the Clover, has
Adams booked for a fortnight who

will he followed by Jackie Miles.
The usual number of strip and
burlesque spots an both sides of
the bay continue in full swing
on their normaf
eration.

Therc seems to be enough cus-
tomers here this summer to go
around, but they're not the spend-
ing type which populates this
area in the winter. Also, the pa- |
trons are Saturday-night-cele-
brants—a ¢lub can be empty all
week and [ill up on weck-ends.

{
year 'round op-;
|

| To;

|a “Tropicana Revue,” with Stum

which had Al Martino for the
opening hollday week. The club
uses names on a one-week basis,
show includes Tip, Tap and
Toe; Four Jacks and a Jill; Pat
Camcron; Roseanne, and a line of
Lee Henderson Girls, with Pete
Miller's band and Freddie Baker
Quartet for the music. Mare
modest in its show offering, but
also with weekly cha nges to bring
‘em in. the English Tavern Room
of the Ritz.Carlton Hotel started
the season with Mary McCarty.
Others booked include Mary Naye
and Naldi and the Blackburn
Twins, with Ford Harrison for the
dance musie.
Side Streets

Side Street rooms using shows
include Max Olson's Club 15, with
Ve Earlson, Sharon LaRue, Sha.
ron and Pernay, Fran Carroll and
Cathy Mann, with Ralph Robert’s
band and the
The club had Tony Canzoneri and
Lou Neldon for the
week-cad, (In~identally, Ameri-
can Guild of Variety Artists
pulled the show here Saturday
{19) because Club 15 refused to
put up a bond.) The Paddock In-
ternational has  Buddy Mack,
Jackic Small, Billy Johnson and
mmy Gill’s band, The Jocke
Club has Kiki Hall, Frenchy Mar-
1in, Bubbles Kent, Perry Bruce,
Lew Lorraing, Ive Vine, Jacquie
Howe und the Three Bit: of
Rhythin.

At the class beachfront hotcls,
part from the Ritz-Carlton, only
the Scnator and Brighton have
shows. The Senator has the La
Vie en Rose Room, which oper-
ates apart from the Sun-'n'-Star
Roof where Joe Martin's dance
music is on lap. Brighton went a
bit more pretentious this season
with an ice show outdoors on a
rink erected near the hotel's
swimming pool. With admissions
scaled from $1 to $2 plus taxes,
the hotel offers a “Symphony on
Ice” revue starring Georg von
B“‘E“nlc Kenny mb, Bissel)
and Farlev and Essie Davis. At
the Brighton Punch Bowl, it's Joe
Stern’s dance music.

Other Biggles

Six other class hotels offer only

ance musie. The Mayflower

Roberts Is at the President, whie

ws), Bill Jordan's also has Johnny Jarvis' piano vo- | g
Bar of Music (wh:zh sl‘liutters nexi(calsand the terp tutoring of | Seattle when the former was the

Penny Davis. Jay Jerome is at
the Traymore, and the team of
Owen and Murray alternate with
Jose Poneira’s music and Gloria
Casper's songs at the Hotel Chel-
sea. Eddy Bradd's band is at the
Shelburne, and the Seaside Hotel
has the Lynn Brothers.

The biggest competition 18 be-
tween the Club Harlem and the
Paradise, which has come lo life
for the first time in years. Both
spots have hcavily.cast shows
run: two hours. Larry Steele
is back at the Hurlem with a
“Smart Affairs’ revue that in-
cludes Pcg Lcg Bates, the Four
Tunes, the Three Chocolateers
and Jlivette Mitler. The Pat:
has Clarence Robinson producing
n,

and Stumpy, Cook and Brow
Teddy Hale and the Princess
2 Harlem-styled show is the Chez
Paree’s upstairs Ebony Room and
Show Bar, with Apus and Estre-
lita lesding a show that takes in
Ludie Jones
Grace Justrus and Dusty Brooks
Four Tones supply the music.

¢

Georgie Kay Trio. |
July 4 holiday [

|

NEW YORK, July 26.—In

agents’ orgonization, Artists Represen
the actors’ union. Amcerican Gui

every actor working in the
AGVA paid-
be desi
Isn’t new. At
thru its delegntes,
The 1931 conventio
ilon re-
to the administration 1o put it
| Should AGVA refus
except a8 individuals,
without franchiscs. AG
Under such unfair action,
agenis would nol be
acty 10 exclusiv
fist,

able 1o

May Go
What is pernap
20 10 the courts 1o

manegement coniracts.

AGVA ha
ing with the union an
wollect his commissio
may well be the turning point

€ management contracts, whiie on the

ARA-AGVA TIFF WOULD
AFFECT VARIETY FIELD

the current hassle between the
tatives Association, and
Id of Variety Artists, practically
variets ficld will be affected.

up membership is about 10,000,
e 10 sever relations with official apents bodies
the 1950 AGVA convention,
voted averwhelmingly fo
n re-affirmed the stand; the 1952
alfirmied the stand,; the 1952 convention issued

the membership,
r such a divnorce
conven-
an order
into eff.

e to issue franchises to ARA members,
such agents would probably
VA would then mark them u

operatc
nfair
howevcr, agents holding exclu.

sive contracts with actors, could continue to book them. But

book other acts, or sign other
infair

to Courts

s mosi tmportant fs that agents may have to
collect commissions even on their exclusive

& said that an agent who is unfair has no stand.
d therefore the union will not attempt 1o
n for him. The

uestion of comnissions

in the whole quarrel.

Under the present sct-up if an actor doesn't pay his com-

rep hinted at 3 possible unoff|
former who owes commisslon
may not be able

he’s in commissinn arrears,

mission owed. and the arbitration boa

actor is forced to pay under pain of hi
_ARA reps hove said that the

| as it seems. Instead of going to
courts, tho they agree that court ac

to find work {rom any

rd so determines it, the
is being marked unfair
roblem isn't as complicated
GVA, they will go into the
tion may be slow. Onc ARA
blacklist of actors. A per.
e agent, said the ARA rep,
other agent, so long as

icial
to on

\CASE HISTORY—1V

Ray Credit

s Those

~ Who Helped Him Up

By JOE MARTIN

(This is the last in 8 ceries of
| articles on the show business
career of singer Jobnnie Ray,)

NEW YORK, July 26 —Johnnie
Ray_appears to be qQuite willing
| to give credit to many people who
helped him on his way up. Ray,
for example. makes it a point to
[say that the act of Bob Mitchell
and Jan Grayton got him his first
job in the East. He docsn't, how.
ever, supply many of the details
| surrounding whai was an ex-
tremely close relationship among
Ray, Mitchell and Grayton

It was Mitche)l and Grayton
who nursed him along for almost
a year. They introguced him to
agents, fed him. tzught him, re-
hearsed him, booked him, and in
| zenerat did what a staff of per-
{ sunal managers would do for an
oct. In ‘the winter of 1950, the
three were together and broke,
| Mitchell and Ray shared one lap-
| coal between them. Ray, inciden.
tally, worked often at this time
s a singing duet with Jan Gray-
ton. The act was billed as Jan
and Johnnic Ray, It was Jan
Grayton who read the original
personal management contracl
signed between Ray and Bernle
Lang. When she approved the
lwnuac\, Ray signed jt. It was
also the Mitcheli and rayton
{ combination which got Ray to
record the dubs later sent to Capi-

o ] Hotel has the Stan Jascn Tyio 1ol and Columbin Records.
o sprmie G“i,zf.ﬁﬁ‘p‘.'; Death. |plus Pedro Albuni's band. Bobby |

Fact 13, Bob Mitchell sent the
dubs to Dave Dexter at Capitol
Mitchell and Dex‘er had met in

‘Tough Going
At Crescendo

HOLLYWOOD, July 26.—The
Crescendo, Strip boite opened 10
wecks ago by Horry Steinman.
ex-Eastern club op. ‘with the re-
ported financial backing of Billy
;&-kulnc and his mentar, Milt Eb-
bins. was fighting 10 stay open al
Press time. Lecal 47 here had put
the King Cole Trie. who opened

adise | Thursday (24}, on a mght-by-niﬂhl[m

[ payment hasls. The American

that the club owed Champ Butler

| Dupair Trio. Alza coming in with | $900; Ella Mae Morse, $1,250, and

Pat Morrisey, $600. AGVA is
holding a $1,000 bond on the club.
Steinman told The Blilboard

and Connie Carroll, |that he was making every-effort |

to sfay open and said he had paid
|an AGVA acts in full

| emsee on the Pnlomar vaude bil}
which starred Peggy Lee Earlier
in this series of articles on Ray.
it was detailed that Capnal
i turned down Ray. The turn-down
came in the form of a letter ad-

{Continued on pene 19)

PERCENTAGE BLUES

| Philly AGVA
~ Raps Agents,
Hits "Mixing’

PHILADELPHIA, July 26—“A
clean collar and S110 are ajl you
|need in Pennsvlvania to become
a theatrical agenl,” declsred Dick
Joner, executive secretary of the
local "brasch of the Americon
Guild of Varicty Artists, blasting
the percenters and the State's De
partmer’ of Labor and Industry
which has charge of ficensing
agen’.. While e agents mey
| Fave little trouble in meeting the
State’s qualifications, they'll have
t a1 °- be"er t measure up to
an “G™A b- kin= franchise raid
Jones.

Jones sald the union inmends to
odopt a “get tough” pollcy. Be-
iween September 1 and 13, every
[agn-nl wilil be called in und must
lanswer the board's questions.
Jones revenled they had enough
ir ™ on hand 10 deny
franchise to wmore than half
mostly on charges of exorbitant
commissions and taking advan
tage of the acts

“In 1946 ' e verc only 33
agents in  Phia ~iphia,”  said
Jones. “Now tere arc 105 )i
censed agents and 120 bookers

! opeiate out of licensed of-
fic All told, there ar- 275
people making a comfortaSle liv-
ing out of 900 actors. That was
the figure we got a few manth:
thcre ar  wobably three
dozen more by now, as the situa
toh gets worse every day.

Jones said © union was goin
do its own olicing of the night
¢l.bs in an effort to curb “mix-

P | Guild of Variety Artists reported |ing." Altho the State Liquor Con.

trol Boa.d frowns on mixing.
‘It’'s no secret to anybody that
enforcement of the law is a huge
joke In Philadelphia. As o matter
of fact, mixing takes preference
|aser talent on the part of most
|nitery operators—which cxplains
why the town s overrun with so-
called “all ¢'*)  <hov'e” aai!
Jones
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SPA Launches
Constant Audi
0f Pub Books

Nearly 400 Firms
Ta Show Books in
Three-Year Program

NEW YORK. July 26. — The
Songwriters’ Protective Associa-
tion this week set a new policy
calling for a continuous audit of
publishers’ books ta check cur-
rent royalties due cleffers. This
is in addition to audit machinery
set up for inquiry into possible
past royalties due on malerial
placed prior to 1850.

The latter i in aceordance with
a recenl compromise agreement
on the long-standing audit con-
troversy between SPA and the
Music Publishers’ Protective As-
sociation.

Ted Gurian. SPA accountant,
will eonduct the “current” audit,
and
where from three to 12 publish-
ers’ bonks a month. It may take
up to three years to cover thc
nearly 400 publishers who are
mow signatories of the SPA basic
contract. First publishers whose
books will be scrutinized will be
those on whom wrilers have reg-
istered complaints. Others will
be chosen al random.

—

Vera's “Auf’
Sells Y2 Mil

NEW YORK. Julv 28. — Vera
Lvnn's “Auf Wiedcrseh'n. Sweet.
heart,” London's current hit rec-
ord, passed the half-million mark
in sales §n this country. Thursday
(24). In addition to the U. S.
sales, the disk has sold 250,000
copies in England and another
$0.000 in Canada.

The record is now the 1op-seller
in all three countries. Released
nine weeks ago in this countrv,
the disk first appeared .n twelith
place on The Billboard best-seller
chart two weeks later. In the fol-
lowing wecks it climbed rapidly
to the top where It has been for
the past four weel's. For the lagt
two weeks il has also been in
first position on the Honor Roll
of Hits.

In huilding the sales to this
mark, London has been in almost
daily touch with distributors As
a resull, no distributor has been
out of stack at any time, in spite
of the huge dealer demands for
the disk.

Of the half-million records sold
in this couniry 1o date, about
110.000—28 per cent of total—
have been on 45 rp.m.

|MELLIN HAS TOP |

HIT PARADE DUO

NEW YORK, July 26—
The Lucky Strike Hit Parade
{publigshed in American To-
bacco ad in The Biliboard
last week) revealed that Rob.
ert Mellin has the No. 1 and 2
lunes on the Parade. They
are “I'm Yours,” and “Here
in My Heart.” It is believed
that this is the furst time a
pop music publisher has ever

achieved thas. Only two other
l instances which come

{ mind are Rodgers-Hammer-
steln. who scored Nu. 1 and
2 with a pair of tunes from
“Oklahoma.” and Irving Ber-
lin, whu dittoed with a
couple of ditties trom "Anne
Get Your Gun.”

Music Biz Facing Good Year

Ahead: BB Polls Retail Field

250 to Exhibit, 9,000 to Attend NAMM

Meet; Stabilizing
& Continued {rom page !

This is the key finding |
of the Record Dealer-Distributer
surveys conducted annuaily by |
The Billboard. released concur-
rently with the National Associa-|
tion of Music Merchants Conven-
tlon. (For full details of this and
other survey findings see NAMM
Convention section this issue.)
This year's music merchants’ con-

this year.

NEW YORK, Julv 26 —Major
diskeries this week failed to issuc
elear-cut statements on whether
or not they plan to fair trade rec-
ords. But since the signing of the
new Fair Trade Act last Monday
(14) It has become increasingly
cleur that the allcged incomsist-
encies in the law (The Billboard,
July 26) will be seized upon by
some cut-raters to test the law
the courts should the price of rec-
ords indeed be fixed.

While the majors were still
huddling with legal staffers to
| explore doubtful sections of the
new law, in particular those af-
fecting interstate mail order
shipments, at cast one indic LP
|firm has taken definite sleps to
| tair trade its product. Cetra-Soria
| asserted it will sign its first deal-
er conlract in New York State
next wevk. Within two weeks,
predicted company cxecutive,
Celra-Soria records will be fair
traded i about 40 States

Other LP diskerles, with the
exception of Reniinglon. which
tast week said it too intends to
{make use of the law werc walt-
ing for thc majors to initiate ac-
tion. Their stand remained, let
the big boys show Lhe way

Trade Rumors

{n the current stmosphere of
Indecision. trade rumors persisted
| this week that at least onc of the
major fiems will fair trade by

‘| Septmber 1. Altho no officer of

| the top diskeries could be pinned
{down a definite statement,
there is cvidence that such steps
are being mulled with serious in-
tent

Sone observers. for instance,
! read such inteat into a stalement
| which appeared this week in a
| prospectus issued in connection
|with a ‘stock offcring by Decca

Printers and Lithographers
Deadlocked in Negotiations

NEW “'OR"Z, July 26—The Na-{s0 many pop publishers wmICRUNCHY WAX

tlonal Music Printers and Allled |struggling. He claimed the music |
Amalgamated | printers were trying to arrive at|
e li

Trades and the
Lithographers are deadlocked in
ncgotiatians for a new contract.
The printers feel the Wthogzra-
phers’ demznds are exorbitant,

rticularly coming at a time
when the pan pubtishing business
ts in the dodrums.

The lithographers demands in-
¢lude a raise of 3 dollars per man
per week; a continuation of the
escalator clause with regard to
the Cost of Livinz Index: higher
employer contributions to the
wellare fund, and three consecu-
tive weeks vacation with pay

While the two sides are dead-
locked, the lithoeraphers’ union
will not permil its men to work
overtime. This has excrigd con-
siderable pres e in the printers,
who currently are busy with mu-
sic books, band works and other
standard v 5.

Holding Line

A spokesman for the music
printers said that the printers
were trying to hold the line and
were loathe to pass on increases
to publishers, pr—icularly when

a sepatate contract
|thographers (scparate from that
| concluded with eommercial print-
ers) “We pay the same scalc as
the big oolor and commercial
houzes, whereas lhe latter get
much more for the.. work™ he
expla”ed.

The consecutl e three - weeks
vacatlon clause {s cuite a polnt of
< e, t orinters feeling that if
this co 1 be cnsed it would be an
important concession In addi* n
to an e. ~ ¢ vacatiun sked, print.
er are ruggestuig a 2-dollar per
men increase and disecntinuance
of the escalator clause based on
ihe cost of living index, and no
Increase on the w:lfare fund con-
tribution

In the necantime, i was re-
ported that G. Schirmer, Inc., had
upped Its printing prices. A
Schirmer cxee when contacted
dcglled the firm had hiked its
prices and blamed a competitor
for spreading such a story. He
would neither deny nor affirm
the report.

ith the li-

g

Diskeries Hedge on
Fair Trade Policies

Inconsistencies Seen Grounds

| X 4
e, e For Tests by Cut-Rate Firms

|
| Records. In an analysis of current
trends in the record business. the |
prospectus said:

“Price-cutting on packaged
merchandise (LP's snd albums)
was naccentuated early in 1952,)
causing the smaller local dealers
to cut down their purchases an
inventories. The recent cnactment
of new fair trade legislation
should tend to prevent a recur-
rence of such a situation.”

Conkling
Other tradestcrs recalled 8
| statement issued March by
James B Conkling. Columbia
president. It read, in part:

“Columbia Records fair traded
its LP phonograph records. We
|took legal action to cnforce our
falr trade contracts: and while
our case was in the courts the
cntire fair lrade program was cut|
down by the United States.Su-
| preme Court by the Schwegmann
decision. We are now unahle lo
enforce fair trading until Con-
gress changes the law.”

Meanwhile, certain mail ‘order
discounters were rated certain to
contest the new law. They
claimed the law, as written.
raised serious doubts whether the
fact is broad enough to apply !n’
mail shipments 1n interstate com-
merce |
Cap Readi
Cap Readies |

Garland Pact

]

HOLLYWOOD. July 26.—The
william Morris office
was about a week away from ink-
ing the much-sought-after Judy

{

Cariand to her first waxing paet vnlgis the continued dominance of

in several years.

The Morris exec said that pact
betwe n Miss Garland and Capital
would prebably be mnked late next
wWee

|

AIN'T SO BAD

NEW YORK. July 26
When E. R. (Ted) Lewis,

resident of Decca Record

"0., Ltd , arrives in this coun-
try in 2 few weeks, he will be
able to dine on stcaks and
other pedestrian fare rather
than vinyl and record mix al
| dente.

On May 2, three weeks be-
fore the introduction of “Aul
Wiederseh'n, Sweetheart” in
this country, Lewis wrote to
Harry Kruse, topper of the
London Record subsidiary:

“We have what sounds like
a Vera Lynn "it, Auf Wieder-
sch'n, Sweetheart. . . . Every-
one here thinks the record is
rcally worth taking a chance
on. Il it 1s not a hit, I will eat
the records myself when [
come over to New York.”

Last Thursday the record,
top U. S. scller icr the past
four weeks, passed the half.
million sales mark.

Factors Are Cited

cl;:e_npened today at ihc Hotel

New Yorker here.

1t is expected that aboul 9.000
people will attend the week-long
convention which Lhis year has as
its theme, “Music is Fun for
Everyonc.~ The anticipated reg-
istralion is slightl greater than
the number which altended the
show last year. About 250 tirms
allied with the music business are
exhibiting this year. Among vari-
ous groups of exhibitors the big:
gest gain over last ycar 15 in the
number of record, phonograph
and accessories manufacturers
showing their products. This year
87 such firms arc exhibiting com-
pared with last year's 43. Oddly
cnough. however, the convention
program does not include a ses-
sion of specific intcrest to record
dealers. _

All segments of the musi¢ in-
dustry are looking ahead to a
healthy fall selling season. In a
poll of exhibitors conductcd by
the NAMM, 94 per cent said that
they cxpected a sales increase
over fast fall. A number of fac
tors nccount for this optimism.
There will be more money in
consumers’ pockets to spend than

d: ever before. More people will be

working, and they will be earning
more than ever before. Retall in-
ventories are in a healthier state
than a vear ago when many deal-

| er stocks were bulgbng with mer-

chandise boaught in anlicipation of
shortages.

The expectation of growing sta-
bility in the various music mar.
kels 1s another jmportant element

roducing this favorable outlook.
t is hoped by many that the re.
cently enacted Fair Trade Law
will eliminate the chaos that has
plagued the radio-TV, phono-
graph. and disk markets during
the last year as a result of price-
cutting. Band instrumcnt makers.
piano manufacturers and set pro-
ducers are less concerncd with
the prospeet of metal shortages
than a year ago. The opening of
new TV areas is heartening to set
makers. he definite and acceler-
ating trend to a two-specd rec.
ord business adds stability to the
disk and phonograph outlook.

Trends in Record Business

The growing trend toward a
two-speed record market is only
one of 8 number of trends and
facts disclosed in The Billboard's
Fifth Annual Retail Record Store
Survey and the First Annual Ree-
ord Distributor Survey. The ex-
tent to which dealers presently
use scif-service and the definite
indication of &n i d tren
1n this direction are pointed up.
A less healthy trend is the dip

this week | taken in the average gross sale of

record dealers (n the past year.
The dealer survey further dis-

Vietor in service to the
dealer, as well as the improve-
ment of Capitol and Columbia in
this nrea,

Other facts and statistics of im-
portance to the disk industry con.
tained in the dealer survey in-
clude a percentage breakdown of

the retail record business by type
of music, the use of mail order
| selling and the status of shect
| music sales.
Dealer Credit Ratings Dip

The distributor survey shows
thal dealer credit ratings have
worsened slightly in the last year
while coin operator ratings have
remained firm. Average figupes
for the lurnover of record stoeks
are reported, as well as distribu-
tor thinking about competition
from mail order sclling and trans-
shipping. Also analyzed are the
problems faced by both dealers
and distributors. Headlining these
| are the greal number of relcases
being issued by manufacturers.

ASCAP’s Brass
0ff to Coast

NEW YORK, July 26. — Otto
| Harbach, president of the Ameri-
can Soclety of Composers, Author
and Publishers, sncrﬂermnn Fin-
gclslein. general counsel for the
oclety. head out to Los Angeles
this week-end for the July 31
meeting of the West Coast writers.
This meeting has been set to ex-
plain the proposed new distribu-
tion plan for the ASCAP writcrs,
as was done here last week. (The
Billboard. July 26.)
| In addition to Harbach and Fin-
kelstcin, wrilers Mack Davld,
George Hoffman. Stanley Adams
and Wolfe Gilbert will also be at
the Coast conclave. After the
meeting. it is expected that the
proposed plan will be sent out for
approval to all ol the writer-
members of the Society.
Finkelstein. after the Los An-
geles meeting. will atiend the In-
ternational Copyright Conference
at Geneva, August 18 thru Sep-
| tember 6. He will return Seplem-
| ber 12 in time for an Amcrican

Bur Association meeting.

Columbia Signs
Weston Anew

NEW YORK. July 28. — Paul
Weston, Columbis’s-West Coast
| pop a.&r. chief, signed this week

d|a new two-year pact with the

diskery. Weston, who has been
with Columbia since leavina Cap-
itol Records, handles all pop wax-
ings by thc firm on the Coast,
including cuttings by Frank Si-
natra, Jo Stafford, Frankie Laine,
Doriz Day and others

Recently, Weston was given the
additional duties of pop album
conception and development for
Columbia's West Coast talent.
The ncw termer was negotiated
by Jim Conkling, Coluinbia Rec-
ords topper.

Open House
Capitol Anni

NEW YORK, July 28,—Ca[inilol
Records will celebrate its 10th
annlversary by hoiding opecn
house at the tirm’s new olfices at
the "futual Life Building here, for

the dealers and distributors visit-|

ing lhe town during the annual
meeting of the National Associa-
tion of Music Merchants’ trade
sfow. In town for the hand-
shaking wiil be all the Capitol
execs, 1ncludin% Glenn Wallichs,
Bill Fowler, Lloyd Dunn, Alan
Livingston and Ge. Secke..
This Is only one of the many
events scheduled by the company
to mark Its 10 ycars in the disk
business. On August 1 the disk-
ery will be feted by the city
tathers of Scranton, a. (The
Billboard, July 26), where the
tirm's Eastern fabricating plant is
located. The diskery has sched-

to Mark

versary

uled various promotions on the
i dealer and consumer level to
puhlicize its 10th year, and has
set natonal publicity for the
oecasion

Brightest Year

This year has been onc of the
diskery’s brightcst so far. 1t has
come up with the million-scller,
“Wheel of Fortune,” by Kay
Starr, plus such linline platers
as Ella Mae Morse’s “Blackwmith
Blues” and Les Paul-Mary Ford's
“Tiger Rag” Capitol is now rid-
inF high with Nat Cole’s “Walk-
in My Baby Back Home" and
“_omewhere Along the Way,” “In
the Good Old Summertime’' with
Les Paul and Mary Ford, “Kay's
Lament.,” with Kay Starr, and
“Ttey in oy Heart” with Al Mar-
tino. (See Zapitol Tenth Anni-
versary section in this issue.)
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Colu

mbia

Merchandising Plan |

Kicks Off

Purchasers of Three-Speed Player
Attachments to Get Free LP Disk

NEW YOR ., July 26 —Colum-
bia Records this week will kick
off one of its 1 ost ambitious fall
merchandising 1 ns  to date,
when it unveils its new Three
Point Merchandising Program de-
signed to attract new customers,
satisfy the regular purchasers
and help the dealer merchandise
ths firm's wax.

The Three Poini Program,
which starts August 1 and will
last a limited time, works as fol-
lows: Tich customer who pur-
chases a Colt bia (hree-speed
player attachment during the
time period will receive a free
LP disk; every customer who
buys three Columbia LP disks
vl receive an  additional LP

sk at na charge, and all dealcrs
who purchase enough -merchan-
dise to participate in the plan will
receive a double sdvertising al-
lowance from the diskery to
spread lthe word about these spe-
cial offers.

The dis’.ery expects the plan
to provide a strong stimulant
toward <ales of its three-speed
plaver attachment and to create
many new record customers. As
with its summer promot..a plan,
where customers received one
free 78 r.pm. disk from a select
list with each two standard 78
rpm. waxings purchased, the
diskery will share all expense for
the free disks given away undcr
the new fall program. Time limit

Comell 3-City
Test a Success

CHICAGO, July 26—A three-
city test, with singer Don Cornell
as the bait, to see il a name chant-
er can draw payees into a ball-
room, was adjudged a success this
week, and the Aragon here, which
sct up the test, Is now casting
about for follow-up artists.

Test opened at the Aragon Fri-
day (18) with Cornell appearing
on the stand with Paul Neighbors
band. Al the end of the night a
box office count revealed 1,800 ad-
missions, despite a heat wave
which cngulfed the city.

On Saturday (18) Cornell ap-
peared at the prom in St. Paul,

again working wjth a house band, |Tights to the operetta and is not| to strengthen the

'lor dealer participation in the
plan will be from August | ta
September 19; for the customer,
the campaign will last till Oc-
tober 31.
Moechanics
Mechanics of the Three Point
Plan are as follows: Each cus-
tomer who purchases 8 (hree.
speed attachment wlil receive a
105 certificate, which he will fil)
out and return to the dealer to
receive his frce LP. (The free
disks will come from a list of 50
{Continued on page 108)

SAY NEW TUNE
REFERS TO HST

NEW YORK, July 26—
Music publisher Santly-Joy
and writer Bob Merrill are
getting a peculiar set of beefs
on the latter's new tune,
“Valkin® to Missouri,” waxed
on Columbis by Sammy
Kave. Tho there are no polit-
ical references in the tune,
same listeners are apparently
interpreting the lyrics to refer
to President Tru-
aan. The tune's chorus says:
“Poor tittle robin walkin',
walkm', walkin’ to Missouri,
He can't atford to fly. Got a
penny for a ¢ little robin
wall. walkin’, w-'kin' to
Missouri.” Verse lyric tells
tale of robin who “flew too
high,” “fell rtght into city
ways," etc.

Marks Music
Clarify “Sari

NEW YORK, July 26. — The
Edward B. Marks Music Corpo-
{ration this week filed suit in Fed-
jeral ¢ ¢ aguinst the National
Broadcasting Company and Ben-
ton & Bowles in an effori “to
elarify the clearance of dramatic
ghts with regard to the opereita, |
Sarl™ The suit, charging in-
|fringement, filed by Abeles &
Bernstein, asks for an injunction
and damages of not less than $250,
pPlus attorneys fees.

In this particular case the op-
|eretia had been performed over
“The Telephone Hour.” The casc
is ¢! considerable Inierest to the
music fraternity in that it touches
upon the question of who con-
trols dramatic rights.

It is the con ion of Marks
that the operetta “Sari” has been
performed many times — on the
stage and on radio and television |
— without proper payment to
Marks for this usage. Clearance,
aparcntly, has been obtained
from the estate of Henry W. Sav-
|age. The late Mr. Savage, in 1914,
| produced “Sari” in New York.

! Renewal Copyright |
Marks, who holds the renewal |
copyright on “Sari” has assign-
|ments from Emmerich Kalman,
the composer of “Sari,”" and the
late C. C. S. Cushing and E. P.
| Heath. The latter lwo men wrote
|the English words for the oper- |
| etta and their wives took out the
| copyright renewals. |
Marks, it is believed by Abelcs!
| and Bernstein, owns the dramatic

Suit May

“ Rights

mrgued that the Savage estale
cannot properly grant permission
for the performance of the oper-
etta. )

The “act that Marks is a Broad-
cast Musie, Inc, firm, and NBC

a BMI licensge has no bearing on |

the case. The reason is that a
BMI license can perform the
small rights. When the operetta
is done sm its entirety, the usage

(Continucd on vage 103)

Remington Adds
5 Opera Albums

NEW YORK, July 2f.—Rem-
ington Records will imtroduce
five cumplete operas during the
fall scason, bringing ta 10 the
number of complete operas in the
company's expanding LP catalog.
The new merchandise Includes
four of the popular favorites—
Aida, I Trovatore, La Boheme
and viata—as well as Der
Frelschutz. Each of the new opera
sets will contain three 12-inch
LPs and will sell for $6.57.

A new crosg-indexed catalog is
alse being readied for consumers,
according to Donald Gabor, hrad
of the low-priced diskery. Titles
will be cross-indexed in four
ways — alphabetically. by com-

| poser, by artist and numerically.

The Kayler Company in Phila-
dclphia has recently been pacted
'm's diswribu-

fronted by Jules Herman, and|being paid for them; it is also'tion in Pennsylvania.

drew 2.500, less than 100 under
the record set this year by Les
Brown.

Third stop was at the Terp Ball-
room, Austin. Minn., Sunday (20)
with 1,250 tickets sold.

Aragon will also contlnue its
olicy of beinging in name bands
or one-nighters and o¢casional
location stands, but will definitely
include appearances by leading
singers in its future “one-night
bookings.

Peacock Adds
Duke to Fold

NEW YORRK, July 28.—Peacock
Records has taken over the Mem-
phis-based r.&b. diskery, Duke
Records. The new Duke firm is
headed by Don Robey and Irving
Marcus of Peacock, and David
Mattis of Tri-State Recording.
Peacock will continue to issue
wax under the Duke label as well
as its own r&b. and spiritual
platters

Duke Records, tho a fairly re.
cent addition to the r.&b, pfatter
firms, has some well-known
artists in its line-up, including
Rosco Gordon and Johnny Ace.
Peacock, who has been strong in
the spiritual market for the past
few years, has recently brunched
out into the r.&b. wax field.

‘BLUE TANGO'
4TH ON ACI

NEW YORK, July 26.—
Thru a mechanica! error,
“Blue Tange” was omitted
Jast week fram ljstln& in the

HOLLYWOOD, July 28.—For the
first time in disk history, Capitol
Records is aitempting a nationwide
lisison campaign  between the
diskery, its branch reps and the
country's retailers and all thelr
sales personnel in a series of 120
regional snd local meetings which
will be held between August 13
and September 30. During these
meetings, reps of Cap's 42 distribu-
tors and branches will explain the
| forthcoming  fall merchandising
| program. Capitol is utilizing the
| more eomprehensive and expensive
| palaver with retailers because it
feels that the fall merchandise is

the strongest it has yet assembled
as a highlight of its 10th anniver-
sary fete.

Highlight of the meeting will be
the premier showing of Cap's pro~
motianal flicker, “Wanna Buy a
Record? (see separate review). In
| addition, ‘two 12-inch LP disks,
contalning explanatory comment
by Alan Livingston on the pro-
jeeted pop and kidisk fems, while
| Bob Meycrs will discuss the longe
halr packages. Disks carry cx-
cerpts from the various packages
in the fall release.

The fall release will be primarily
|an album push, including Capitol's
{first h.b. and Western LP, which

will contain a selection of the disk-
ery's top all-time hits; the largest
| collection of classical albums not
{ yet available on LF; a heavy con-
centration of the single disk CAS
packages, including the first mop~

Cap in Extensive
Liaison Campaign

Plans 120 Regional Sessions With
Reps, Retailers Over Fall Program

pet package by Jerry Lewis: and
what Cap considers its most diver~
sified selection of new Pop albums,
Cap intends 1o siart delivery on
the fall plan August 4. During the
next week, the firm is concluding
reglonal sales conclaves in St. Louis
and New York. At these meetings,
the promotion film is being run
while Gene Becker, Cap promotion
brass. and Mel Blane, versatile
character actor and Cap artist, are
presenting a comedy skit. depicting
the t¥pical salesman selling a retsil
account for the Cap branch sales
|

iBMI Canada
Goes Musical

TORONTO, July 26—Musical-
comedy shows have garnered the
interest of BMI Canada from
coast to coast. Besides the pur-
chase of publication rights to
“Timber,” a production in Van-
couver. Harold Moon, Canadlan
head, had negoliated the rights to
“Bonanza."

“Bonanza” was produced in lal-
ifax with the backing of Finlay
MacDonald, of radio station
CJCH, Halifax. 1t tells the siory

{Continucd on page 105)

{PARIS PREFERS

Latin-American Tunes Make
Grade in French Pop Field

PARIS, July 26.—Some Latin-
American tunes are finally mak-
ing the grade here and, as a re-
sult, the French pop record mar-
ket s “‘very good" for most disk
manufacturers. However, sheet
music men, even those with the
big hits, report a continuance of a
yvear-long slump with ne imme-
diate relief in sight.

A Blllboard survey showed the
No. 1 disk in France to be “Voy-
age a Cuba," the Irving Fields
compasition known as “Miami
Beach Rhumba” in America. As
| is the custom with most imports,
a French lyric was deemed a
|“must” to swing the exotic Latin
American melody into its top

!Lega

onfinged »

very likely' t'hat lhe:as_e_wlﬁ be | license ag‘r‘cemt;nt with ﬁua&q\;siiy of offering an salternate li- z &
heard in court this fall, ibly | Music, Inc., or any other organi- | cense form when BMI is not re- esting stir.

in November. Whatever
decides. a sizable chunk of|
money will acerue to the ASCAP
membership, for the fees decided
upon will

ualr_: 1, 1849,
ecse fees will be applicable
retroactively to the major part|
of the telecasting industry, repre- |
sented by the All-Industry Com-
mitte.
These mavericks never took out
ASCAP licenses, preferring to,
| wait for the per program deal in
order to compare it with the|
blankel. The latter license la held
| by the networks, their owned
operated stations and a smn.lll
| number of independents.
Points of Sensitivity

When the case is aired in court,
there will be several points of
friction. On some of these points |
the contesting parties have al-|
ready battled head-on.

For instance there will be the |
two critical points which ASCAP
fust presented to the court on
August 2, 1931, in a motion. In
this mola':)n the Scciety asked the
courts modify the amended
final form of the Consent Decree
50 as to (1) permit ASCAP to take
into consideration in its per pro-
gram rates the income received
by telecasters from sponsors of
spot adjacent to

chart “‘Songs With
Radio Audiences (ACI).” The
Mills tune should have been
in fourth place.

programs containing ASCAP mu-
sic, and (2) to permit ASCAP to
decline to grant per program M.
censes 1o any stations having a

| stands to galn in either event be

Judge Rules for ASCAP in
| Tiff With Telecasters

broadcasiers of telecasters.

court | zation owned or controlled by the ' quited to do so.

Prior to the ASCAP motion

preminence. There zre olmost 30
different versions on the Parislan
wax market today.

-nother top Latin American fa-
vorite here is the oldie. “Chno
|Choo Samba." It is clicking big
under the new banner, “Le Petit
Te~ot de Mexico.”

“Truly, Truly Fair”

Maving to & north-of-the-bor-
der vein, thc biggest American
success in and around Paris is
“Truly, Truly Fair.” Here, too. it
has taken French lyrics and
French artimts to trunsform the
hand-clapping melody Into a disk
bonanza.

“Pp " Padam.” EqQith Piaf's
latest hit. continues at a strong
pace. but mest music men fecl
that it will not overtake “Voyage
a Cuba” foi top honors. “Tire
L'Aiguille,” known as “Pretty
Bride™ on American wax, is also
in the Top Ten. 1, however, has
reached its peak and is moving
dowr.
| The rest of the pnp record
picture shows Frencheoriginated
tunes in the limelight with onc
exception — an Italian import,
“Luna Rossa.” causing an inter-

Otherwise, the following
French songs are gelling major

With regard to the immediately | calling for sweeping examination | attention in addltion to list men-

tioned, A S C A P|of TV station operalion, attorneys 11
tetroactive to Jun- :;!3&:2“.::‘,. (e ) that | for the telecast

the court hearing this fall would

ers and for ASCAP

| had tried to agree on the types

oned: “Grands Boulevards.™
Marie S'Promene.” “Un Gaming
de Paris,* "Va, Mon Ami Vn'

definitely arrange itself, there. | 8nd extent of evidence to be prc- and “Si Jamnis”

fore, inte lwo sections. One would
be concerned with whether the

| Society must be obliged to offer

a
of
obliged. Second, in the event it is
decided that ASCAP is obliged to
offer the optional license, then
the sweeping cxamination indi-

per program license in the face

regard to the “interrogalories™
will get underway.
Stands to Gain

Should the court hold that
ASCAP is not obliged to offer a
per program license, then a lot of
struggling will have come to a
strange, quick ending. In an
event, ihe Society figures |t
cause it will have stabilized its
relations with the TV industry.

Al this point, it is worth noting
the structural quality of the
ASCAP strategy with regard to
the telecasters and BMI. The
ciety has pending currently be-
fore the Justice Department in
Washington a complaint similar
to aforementioned: namely, that
BMI is in unfair competition with
ASCAP, and asking thai the Con-
sent Decrec be amended so that
ASCAP be relicved of the neces-

the fact that BMI is not so|rel

sented to the court. Judge Simon
| Ritkind and Stuart Sprague rep-
resented the telecasiers. Herman
Finkelstein and Theodore Kiend!

pped ASCAP. A memorandum
attached to the ASCAP motion
emphasized the necesslty for the

motiom, thus:
Objections

and | cated by Goddard’s ruling with! “The present motion is made

necessary because ot the meeting
{on June 19, 1952, Judge Rifkind

and Mr. Sprague informed Mr. s

Finkelstein and me (Ambrose
Cram, associate of Kiendl), that
they would not send the interrog-
atories to the petitioners (sta-
tions) except pursuant to court
order, and morcover, that they
had some objections to certain of
the interrogatorics. ..."”

| Rather than provide details of
| operations for eight wecks cover-
ing four quarters of one Kenr, the
telecasters wanted to have an
outside ageney survey one week
of the stations' operations—this
week to be a week in the future,
not the past. Goddard, In esscnce,
however, ruled that the ASCAP
interrogatorics, while perhaps
burdengome to the (telecasters,
were relevant and would clarify
rather than obstruct the attempt
to arrive at a fee.

Video Remotes

For Chis Mill

CHICAGO. July 26.—This city
will get its first TV remote Au-
ust 13, when the Melody Mill
allroom inaugurates a series of
13 v.-eeklr half-hour pick-ups
which will feature General Art-

ists Corporation bands. Series

will be telecast over WGN-TV
and wil] be made available to the

Columl‘;’Ia Broadcasting System's

web.

| Ben Lejcar, owner of the Mel-
ody Mill, set up the TV series,
| working with station reps and
| Russ Facchine. GAC radio-TV rep
here. The deal calls for sperial
time and line charges which will
m_ﬂproximate 8750 per show. A
|like amount for talent brings the
|total show eosts te Lejear to
$1.500.

. While the remotes were orig-
|inally planncd as sustainers b,
| Lejcar, plans now call for the 1

pPrograms 1o be offered for spon-

{Continued on page 10§)
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Ray Credit

s Those

Who Helped Him Up

® Continued from page 16
dressed 1o Mitchell at the Hotel

HOLLYWOOD. July 26.—Music| Berkshire in Detroit. Dated April

CUBLEHER Tunt Publishers* Cunl;c'. i‘m;ylnyee.'. are| 25, 1951. the lelt‘er )s.‘;: "};:ae. rec-
It . Somn. ‘wmes; Cas (0] sending out pledges of support 1o ords of Johnny (sie y that you
el L:d:,'u"' 'f'" 54  Secery Jamtes, Gap tn | thelr projected pension plan for|sent to Dave Dexter were for-
Nt & WD Ersent Tubh, O | both members and non-mcmbers‘ warded to me in this office be.
, e Alien De¢ (h| WHO are employed in ‘musle pub-|cause all new talent is handled
e ; e o | boties,  Bob Miller, prexs of by me. I have played the sec
Too O ta Cut the Wintard.. M. Pl 8 Clooae T | MPCE, is askung that pubbers ink grds and feel that Johnnie Ray
AmEmCAN Wrriy =" & : Besn Wortin. €op 1| )i Dicdies so that the PIUEECFS| has o defimite style and possibly
ARDWORE GROuP and union may gel ap indication| could fit in some rccord com-
—BEECHWO0D Lowdema Lonesome Bluet. . e aamet s awrane Leow Chaspet, €28 (| of the feeling of pubbers toward pany’s catalog, but at present 1
BREGMAN,  VOCCD, the plun. | fee! there is no place In our art-
CONM Bige & Semtimenisl.. .. .. Mills Bros -Sy Ofrer, Dec (n" The proposed pension pronra{nlnu' roster for him.” The letter
SMLET Is T Faie “ostie Jews, Lol 11| would Le handied by the Conti-| was signed by Voyle Gilmore for
Faollsh Meart - . .Oakie Jones, Cat 1| Nental Assurance Company under| Capitol Records.
AL Wi Y Were Were et Lombarte, Dec (9| ETOUP BnAUty contract, with a] “Mitchell and_Grayton, booked
Coimns Waskim, Dw 3| PEOSION committee of Ihe union tO}Rgy into the Flame Sho-Bar in
e ’ - ! aca 1| Eovern the operation of the plan. | petroit the firsl time he played
Allthe, Things Yeu, Az o Costd, | Certificales would be given to all d
Ove {»! there. It was in early 1951, an
L angaeonT Sevea Sitver Dellars. .. - v Morgan. | plan participants. Cost of the plan " |
] plan participa Plan | gay was one of five singers on a
o s Colemn Nowtins O (A1 51| be absorbed thru paymemls i which included Mabel Scott,|
oavs 01 Lawe a Liare .o, Lt Mage Catie, & [ of 3 per cent of an emplovee's| Cun Van Moon. Little Miss Share-
oneEvER Cot You On My Wind .. .Budty Morrow, RCA )| salary up to $100 per week. leen e? e
aus 101 Can't Wear the Paaty “ask P, RCA (N the workcr's salary is less, he|CTOPP 2
; Ray first met Al Green, Sho-
FAIRWAY Avtomatic MaMA . ........... .. e ODumet, Ca 0| would receive 3 per cent of M"’Bnr Y oncessionadre at this time.
FAMOUS There's 4 Clowd in My Valiey of Seashine.._. .Bob Mope- Jimany Wakely, Cap {p) actual salary. In order 1o par-| Tho Ray, Lang and others insist |
& Fourdegped Friemd ... ..c..... - -Beb Wope Jummy Wakety, Cap (p} lsldnnw. anan:’n‘;w!lee \:"wlg ‘%0‘ that Green never had a signed
The Live Oaa Tree. ... +oe Coy. ty 1| 3 PET CERL P A | contract as Ray's manager, it has
per week, and f he receives less. 3
FORSTER Dowe by the 0-WL0 Lot Loy, Cof 1 PO recetve 3 per cent of his| Deen disclosed lately that Green
FOX GROVP actual satary. The plan would did st one time have such s con- |
~—MOVIETONE Sing, Baw, St ety Draper, Mer (01 o0 R members who have| tract, but that the Detroit local |
GALLICH MUSIC Ding Dus Boogee ot 3 Flie Fitrgersld, Dec | boen members o year, while pew | 0f the American Federation of
CLENWORE Ve Lowe Me, Yeu Losr e .. Aux Morsan, Drc bl members would have to put in a Musicians told Ray the conc:-;_cd!
GOLDSEN GROUP one-vear wait before becoming| was not vahid because Gm;: 1
—ATLANTIC Sl Whes Were Filling @ Law.....ouo.can.Mille Beas Sy Oliver. () eligible, During this waiting pe- not -hold an AFM .ilcense. o unly
HILL & RANGE GROUP riod, however, the employer would evem.| the latter contract | :lﬁ e
—aLAMO The Greatest Sinner of Thew 11 Johaay Holiany, Cap (0] Start coniributing the deer centii hn(s)(s ;::ub'if\?ers:::hlg :ﬁlclmdyé
e A e e e 0 ar e may e the ke of the b s
Each Little Thing Reminds Me of You. _-Liyie Marge Coftin, Cot m'f&:‘;sed l(‘an S e mber recarded on the first Okeh date
Wasonse of 1 Resasy. : oo Bavby Wayen, Mer 0| L0 R G i he would have to pay| which never have been released.
-ST touts Sad. Sad A, _Omiie Teery, RCA [t} $6 per month. | They were a Ra onthl. "ShF
Lot My Head .- Dosste Tery. RCA 11| " The participant will retire at 65| Might Have At Least Said She's
—EWRNEST TuBs Se Mam Tomes...... ....Eenst T, D¢ W or upon the completion of hve Sorry,” ond a tune cal\e"i I'm
WoLLIS GROUP | years' participation if he started|Just a Shadow of Myself.
CroMwELL Handy Tosk Smeetheart . Gy vemsaso Dec (1| At the age of 60. The pdrticipant|  As for Ray's attitude about the
—QARTMOUTH Good for Nulhie®.. .. .M. Dietrn R, Ciooney. Col 191} iS guaranteed a mlnimm of 120 situstion in which he now finds
KELLEW s [0 - . Yom Baax, RCA (3] mORhlY pavments, and il the per-| himself, he is quite voluble an a
xewartn Cers Are Warching . Wistmralter-The Racrets, RCA | SOD dles betore the 120 paymcnis| number of topics concerning b.s
Lause o g e A Fasmp ey DR Ma AL made, his beneficiary recelves carecr and show business in gen-
- s b v (| the remainder af the sum. |eral. Heve are direct quotes from
FEA Releaie Me. . Pant} Paze-Resty Draper L a member becomes unem-| Ray on a varicty of subjects:
Fees TTac e L1 Wmtzrraner, KA )| gloyed or resigns from the union| Disk Jockeys: “I'm humble and
AN army Tum. WieteANiterThe Muckeis. RC8 19)| before retirement age or if the plan | gratetul for their help, but I don't
weLun Hesitation .. M. Wistertalter, RCA {p}| i terminated beforc retirement! think | owe anything to any Y.
wILLS How's 1 Dowl Shartey & His Band. Cap 0| age, the partieipant could: {a) re-| Nobody's given me any more
Qloe Tasgs ... . _Tery Samar, RCA (| ceive his full $ per cent contribu-|(han I've given them. In helping
WUSIC PUBLISHERS' tion in full, plus 2 per cent imter-| {5 build me. they helped o build
NOLDINE GROUP est; lmd (b) r&c:n;f p;nlr}l1 of hx: themaelves.™ o {
—WITHAR i o " 11| €mployers’ contribution, the exact; — The trade: “There are 100 many
new m;,, !r:. :':,'", ::. pestens o “‘: Helida, Cop ol o unt 10 be determined by the!nynocrites in the tradc. I'm not

e cf' L pension commlitee of thc unlon,
Rusty Ocaper, Ter 0| iy ihe plan mow contemplating
Oesn Wartie, C20 W} shay the participant would receive
Mk Peamp RC (0| 3¢ Jenst 25 per cent of what the
employer contributed. This per-

PEER INTERNATIONAL | Gotis Haw My Mooy Back.
RIDGEWAY Yoy Briom to Mr. ..

Nadaciilen Booqee. .

ROBAINS GROUP

—ROBBINS Twe-Faced Ciocka.ooooiinns _Ren Mien, % D] centage would be increased in fu<
—4EsT reee.Ael Lowry, Col p}| ture vears. -
_Boaby waye Mer ()] The employer's contribution
RACKLAND Prevow Ells Flugena, Onc oy | Will provide a pension of $30 per
RanER Mot Me in Yowr Heart., vo. A Lowry, Col (o} monlb' in ':lt:idlllnzla to which !h:
seten Sameone Else’ S member will recelve an amoun
i = w":ls:::.-;»m - ;-"‘ ::: l‘; ';:! graduated on the basis of hlow lr.mlll
VALLEYDALE Mt Julep, he participated in the plan.

. Fusdy Morrew, RCA )| o member was 25 years old when
he began, partielpating. he will re
teive the maximum $54.20, in ad-
dition to the $30 monthly, while
a2 member who bugins the plan
at 55, will recelve $9.70, plus the
$30 monthly. Thc plan, at present.
doesn't welgh past membership,
but this could be done In the fu-
ture by the pension committee. If
the mcmber dies before reaching
65. he would recelve his full 3 per
cent, contribution, plus 2 per ceat

® Jotal Sides for Week
Released by Each Label

(*Them toials da aat ncivie P.B. Foars)

Week Ending July 26

A

THYTH

interest, and a portion of his em-
cAsl i L LELLLS ployer's contribution. probably 23

CAPITOU 4 crierssmmaimsail® o mmss 4 pegcenl.
S i ¥ e The two pledges. one to support
COLUMBIA .. 6 . 4 a member participation and the
DECCA _.eeind 8 4 4 other a non-member participation
MERCURY ........ e aRia) | Bascanrr e i D e ' that the. pledke. Would

. - jerstan e v

:\CGAM ... .(No releases this w;ek) (No releases this a0t be binding untll 75 per cent

of the publishers particlpate, 75
per cent of the non-member em-
ployees participate amd the plan
is approved by the Bureau af In-
terns! Revenue.

NEXT-FIND THE
LOST CHORD

NEW YORK, July 26. — A

® Jotal Number of Sides
Released by Each Label

1°These totalt so aet inchede 9.0 Tames)

Jonvary 1, 1952, to Dafe

RHYTHM
guy named Genovese has
ot SOREA = AU | Hone it! The label copy of a
CAPITOL ..ieibtiesonaaddTh  cooovcenna 16 seed Rfv.digifom Vernangiee

ords of Danbury. Connecticut
“Cece Blake

cesesasen..120

.59

reads: sings

..54| “Our Love (Walts)", (Franz

1) Schubert's Unfinished Sym-

. . 8| phony, Finished by Geno
&< 89 vese”).

| happy with sume people Evrr{-
ohe now says they knew it would
happen all thc time—too many
| are tuking bows. As a result, the
ple who really did help me
ot pushed into the background.
|Some hate me because I finally
made it big. I feel sorry for those
people. There should be less talk
and more humility in the trade.”
The fulure: "We haven't begun
to scratch the surface of things 1
| hope to do and believe I'm ea-
Ipnble of doing. In addition to
!movies. Tve got big eyes for
legit.”
| Tmitators: “I get the biggest
kKick out of take-olfs on me—
particularly Stan Freberg's record
and the stuff that Jack E. Leon.
| ard and Sammy Davis Jr. do.”

| Singlng style: 1 appreciate the
| work ol Jats of singers I've heard
and met, but the greatest influ-
ence an me was a blues singer
| called Maude Thomas. I first
| heard her in Akron. She had the
same feeling about songs that 1
| had. T'd like to help her now. but
she won't send me her address
or dubs of her volce. Maybe she's
happy in what she's doing and
doesn’t want ta be a star. She
gave me confidence.”

Musicians: *] never could get
along wlith musicians. When
| worked with a trio, I'd usually
have trouble with the guys.
They'd tell me that | wouldn't
make it as a singer and I'd get
real mad and then we would
break up.”

Bob Mitchell, incidentally. ls
now pushing two new boy singers
—Amby Hughes and Bobby Linn
—in hopes of coming up with an-
other Johnnic Ray. Jan Grayton
is working as a single in upstate
New York and appears to be con-
tent with her lot. Neither seeks
out Ray and the old triumvirate
is, on the surface, still a happy
group, tho separated.

[ =

3 Coast Bands
Signed by GAC

HOLLYWOQD. July 26.—Gen-
eral Arlists' Corporation led the
band parade additions this week,
with the local Rockwell office
lalching onto three newcomers.
Diek Pierce, who has been jobbing
on thc Coast for several years,
is being xirded for the big time
via concert dates ~ the Coast
with Frankie Laine and a weck's
| engagement, starting August 1, al
the newly-reopened Paramount
Iwith the Nat (King) Cole-Betl
Sisters' package. Pierce who is
managed by George Grief, is front-
ing a M=piecer.

! Jerry Flelding. young musical
director for the Groueho Marx
shows, has put together another
t4-plecer which also fealures two
gal soloists and o four-gal vocal
group. In addition, Dan Tcrry,
who formerly had a mickey crew,
has formed a 18-piece crew. Both
of the lattcr bands will do one-
nighters on the Coast.

Ted Fio Rito, last with Associated
Booking, has inked with Lew and
Leslie Grade, Ltd., here. Hal Gor-
don, Grade band chief. now has
both Ike Carpentcr. who is in-
definitely at the Flamingo, ias
Vegas, and Fio Rito, indefintely
at the Ei Rancho Vegas.

MCA is booking dales on Buddy
Defranco, who has junked his small
combeo, to work with his big band.
The Defranco big band was last
with GAC

|

|
|

|

Fanelli Brings Suit

Over 1-Night

| e gntinued from 1

[ Springs for h'm D -ember 7. 1950,

while Fina was set for December
18 He alleges the agreement
called for a $1.00C puarantee
against a 50 per cent pelvilege
on Beneke, while the purported
Fins oral pact called for a straig t
$400 guarantee. Hec claims he paid
$500 devosit on Benehe and & 3255
deposit on Fina, Fanelll asks
$1,841.80 us specific 2amages for
the fatlure o” Beneke's band to
show, citing the following ex-
penses incurred: $118, radio
a ‘vertising;
vertising; $137.85, win(- w cards
and store banners; $1.000, loss of
profit; $60, cleaning hall, and $503
advanced to defendants. For the
Fina dale. he alleges the following
sﬂeclﬁc loss: $198, radio adver.
tising; $154.93, ncwspaper adver-
tising; $107.75, windaw cards.and
store banncrs; $1,070, loss of profit;
$60, cleanin: hall. $225, deposit.

£55.94 uewspaper ad- |

er Deals

In both instances. he is asking an
additlonal $5.000 genjral damages
for “embarrassment” caused by
bands’ (ailure to show,

In an answer to the Fanelli com-
piaint filed here July 15, the
Wasserman-Stein office cited the
fact that the booking office acts
us 9gcnt v representative for
the defendants and is “no party
|of the purported agreement.” They
also declared that they returned
| the deposits on both orksters be-
| tore Funelli filed suit.

The Fanelli litigation probably
will be watched closcly by bail-
room ops and booking offices, for
the subject of bands lailing to
play scheduiled dates and how
booking offices and orksters might
| be forced to Mve up to contracts
| has betn the subject of discus-
sions at each of the last four con-
ventions of Natiopal Ballroom
Operators’ Association.

T |
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Initial Waxin

NEW YORK, July 26.—Colum-
bia Records will take the wraps
off a “secret project” nexl week,
when it introduces the first
housc-built ork in the recent his-
tory of the company. First wax-
ings by the new band, built
around pianist Art Lowry by pop
a.&r. chief Mitch Miller, will be
shipped out to deejays and dis-
tributors within the next few
days. Initial release by e
lowry ork will consist of two|

records, featuring the. new Co-|
lumbia band on two g?p tunes |
and t1wo standards. ides are |

“Hold Me In Your Heart” apd‘
"Someone Else's Arms”  wil
singer Peter Hanley, *Down By

TO BERMUDA

RCA Takes

“netappers.

TWO BLESSED
EVENTS ON
LUCY CALENDAR |

HOLLYWOOD, July 26.—
| Lucy Ricardo (Lucille Ball),

gs Rec

the O-hi-0,” and "What Do You
Mean By Loving Somebody | leading chnraﬂgr in the “T
Else?” with the vocal group, The | Love Lucy” TV iilm series. ac-
cording 10 present script plans,
) will emerge as mother of a
The Lowry band has been ln, child some time next Janu-
the works at the diskery for the | ary. Since the real-life Lucy
last three months. It started| I3 anticipating a blessed event,
when Miller heard the pianist on| 'OW's planners  fgure 1t
some demo disks and sent for the | Would make it casier for all
musician. Lowry, who was born | concerned to work into the
in Brooklyn lin’t;ack of a3 record Suript (heflorthconingimathy
shop), has been leading his own "P_M' e .
ork locally since he left the serv- “Lucy” show stll has four
ice in 1945. He was pianist with | Dalf hours yet to be shown,
the Frank LaMarr, Ferde Grofe and with production expected
and other crews, and also fronted | 0 be temporarily stopped
a Navy band at Pearl Harbor, au:;::nd the lal'l)efr p:rl of Oc-
Norman Leyden did the orches. "Lu:Q“ = may l)\:we:;";: a matter of simple re-editing to
E:‘t;:;sa{:; I::jen:‘l{.owu disks, with} 5. g, |make it valuable for non-

s i P | theatrical release whereby it could
wWry crew s ng
SHIFTY DANCE

HOLLYWOOD, July 26—In a
colorful. humorcus, but alwavs
articulate manner, "Wanna Buy
a Record?” the Capitol Records’
promotional film, shows all that
goes Into the making of a record.
Productlon moves along at & mer-
ry clip, holding interest thruout
|its half~hour running time. Of
{course, iV's a carefully sugar-
conted plug for Capitnl Records.
Beyond that, it's a well-composed
educational Blm that will benefit
the industry as a whole by pro-
viding 8 elose-up glimpse of the
intricate multi-faceted  operation
of modern record manufacture.

As it stands now, the film is
aimed directly at record dealers,
the immediate purpose for its prep-
aration. However, it sheuld prove

'Capitol’s Promotional Film
‘Combines All in OK Sales Job

Blanc takes May to Capitol's Mel.
rose studios to show him how diske
are recorded. Here he obeerves
8 Dean Martin seasion as il's re-
corded on magnetic tape. Still
unimpressed. May is winged to
Scranton, Pa., where he is guided
thru the various steps In disk
manufacture and delivery,

Trade gogs., slapstick and a
touch of cheesccuke are tossed In
for the interest of dealers. Pro-
duction itself is on a professional
level with fine camerawork, gond
eclting and a well-writlen script
to lts benefit. Zhito.

Using Master
In Soundirack

| HOLLYWOOD, July 26.—For the
|first time in record history, a

{of Columbia al the recently ¢on-
ieluded distributor meetings held
in St. Louis and Atlantic City, to

Dealers on
Week Tour |musicnsnes waxine e

NEW YORK, July 26—On Sat. | push with the ork, starting spe-
urday (2), 150 record deslers from cial deejay and dcal=r promotion,

|

be sh before clubs, schools and
booked by the Willard Alexander gl e toye It
7 ’k 7
Gen. Polka

fraternal groups to stimulate rec-
office and will go out on the road ord sales
this. fall for the agency. Lowry
May Become
Prexy lke

co-stars Mel Blanc and batoner|major picture studio is taking a
Billy May, as well as trcating a masier and inserling Il as part of
number of other Capitol recording the musical soundirack of a forth-
artists who enjoy a healthy fol- coming flicker. Paramount Pie-
lowing among the nation's disk|tures has worked out a deal with
buyers. This utilization of names Capitol disks hcre, vhereby the
assures its chances of holding studio is inserting the Stan Ken-
non-industry audiences, especially ton recording of “Artistry in Per-

all over the country will embark
on the Empress of Bermuda for a
one-week erulse to Bermuda as
guests of RCA Victor, The vaca-
tioning Cealers were winners of
the record company's recently
concluded Bermuda Cruise Con-
test.

The contest ran from ‘April
thru June and was based on
dealer sales of the diskery's 101
merchandise, a graup of the com-
pany’s best-sclling records and
albums. The bulk of the items in
this continuing program are clas-
sieal, but other categories are also |
inciuded. Tho infor of the |
sales results of the contest has not
yct been collected from the dealer
Jevel, diskery sales of the 101
merchandise more than doubled
last vear's figures, according to an
RCA Victor exec.

The winning dealers makim:1
the trip will be wined, dined and
toured on the islunds by RCA
gig!or before returning 1o the

Promotion Can
Aid Dance Biz

NEW YORKX, July 26.—Let the |
public know where it can dance, |
and the problems that have beset
the band business in recent years
will'disappear, accordng to
Henry Okun, s...;an promotion
man. Okun, Who has handled the
New Jersey dance spot, Frank

actlons in federal court here this tunity to exploit the top sales po-

Shot in 16mm. Kodachrome, Alm
1. s flown out with the sales crew
NEW YORK, July 26 —Because When coupled with the film's in-
Remick Movtai | Sen. Robert A. Taft was stil] con-  lcresting subject materis).
0 yrair | ceded a chance to cop the Repub- In its ri\l:csrnt form, record :elll;
. . lica: inati [} j ers are for an enjoyable hal
File Separate Actions |l Somon o P hocacds hour during which they follow
NEW YORK. July 26 —Remick siraddled the political ene> and, R AR ol
1 - c
and Mayfair Music filed separate |thereby, perhaps lost the oppor- 4 " "og 4 T fecded together
by the anties of Blanc and M y,
Blanc porirays an over-zealous

wcmkﬂ?;‘ar%ing unlaﬁx{u%ttla‘sage of le;ﬂul from
copyrighted tunes. Remick's com-  release, g < -
plaint alleged that its 'n_‘lm_v, “Scp-| The company waxed a new ﬁ"l{mﬁ‘:ﬁ;e,::'."m‘:'u;h".’u.llﬁﬁg-
tember In the Rain” was per-|ditty by Will Sterling and Eddie uct. May, herelofore known only
formed without permission by the Gronet called, originally, “The a¢ a bam,;e,.armngpr revenls lop
Sky Top Hotel, Roscoe, N. Y, |Eisenhower Poika.” But to hedRe comedy pofential in his poker-
July 4‘“ Mnylmr charges that its(against the possible nomination of faced cnactment of the reluctant
tune, “T'll "Walk jone,” wag|Tafl and the rusultant deprecia- | disk buyer

given an unlicensed public per- [tion of the property, they and the | Action revolves around disk-
formance at the Fleishcr Hotel, | publisher, Cherio Musie, changed  buyer May balking at the inten-
Parksville, N, Y., July 3. the title to the “Genceral's Polka.” | sive sales piteh by dealer Blanc on
_ Both actions ask the usual in-|The label may yet be changed the basis that the platter price
junction and damages of not Jess |should the tunc show any sighs fs too high. To ghow the customer
than $250, plus attorney fccs. of catching.

a currenl disk

| all that he's getting for h.z money,

Music as Written

FINBURGH TO ver, for four days, starting August |days, then two weeks at Lake-
IRE. TO MIAMI |21, then gﬂm into Las Vegas, Nev., side Park, Denver, starting Au-
Lee Finburgh. president of Lee | August g MiC ﬁm State | gust 26.
Finburgh, Inc., this week an- ‘F:\ ir, Detroit, will star Martino | George Simen. of Simon House
nounced his retirement from the |and Les Peul and Mary Ford for arrives here in Seplember.
musie publishing business. Firm four dayve starting August 29. . Jimmy Van Huesen and Joknny
will remain intact under the di- [Hal M“"‘H‘ plays a week at the Burke duc in town in early Sep-
rection of Morton Browne Fin- |Feabody, Memphis, starting Au-  tember 10 sct rehearsals on forth-
burgh will live in Miami. gust 11, and has been for| coming show "Camival in Flan-
DEALER MEETING four weeks at the Roosevelt, New | ders” for which they are writing
1S CANCELED . . Orieans, sturtlng August 21, the score.... Supreme Records,
g gueotingy R4 iy DAPLE Dhadie AR, L0 e T L = ieicgy Webel g
Assoclation of Record Dealers, . - Aug! pire Recording, will be released

LEE
RET!

e LP diske, Waxings were

Dailey's Meadowbrook, on and canceled when the org was un-
off far the past decade has come | able to get hotel space. The cone
up with a technique of promotion | fab, to discuss the new Fair Trade
which he believes can set the | Act, will be held carly in August.
business back on a hecalthy foot-  VICTOR, DECCA WAX
ing. In a letter to the editor he |“2.FACED CLOCK" ...

ettt W Cocentte Chief B i o B
MCA Act Booker

writes: The Big Three's new tune,

“With uch concern and inter- | Two Foced Clock,” has just been
est, 1 have been reading in The |waxed by Pee Wee King's ork on
Billpoard abBout the campaign to |RCA Victor, and Rex Allen on
brlng back dance bands. There is [Decca Records. Ditty was picked
nothing wrong Wwith 1he band lup origlnally in Philadelphia,
business that can't be cured by [where it was first mm«f on
education in the right direction. [ Sydee Records. This waxing, fea- |
People dont have to be laught [turing singer Lew Bari. has been
how to dance, they have to be |+aken over by Jubilee Records for
told where to dance. They will|national release, Tune was writ.
gan:“e"m l‘l;‘,\o' S‘ﬂﬂd that has a |ten by two Philadelphians, Garold
~n en e average musi- (Saxe und Ruth Beifield. -
cian today may think a "beat” SERaee

HOLLYWOOD, July 28.—Plerre
Cossette, for the past three years
one-night chief for Music Corpora-
tion of America here, has been
clevaltcd to ehief acl booker for
the Stein office, replacing Bill Loeb,
who recently set up his own man-
nrgement office (The Billboard, July
12). Cossette is being replaced
by two men, with Henry Alper
and Hal Spector splitting up the
‘Western territory. That fact is in

thre

| formerly issued on Landia Rec-
| ords . Tetros Demetriades.
head of Stand:rd Records has
just returned after 10 weeks in
Europe. He brought back new
material for the label.... Debbie
Ishlon of Columbia Records on
vacation in Calfornia. . . . Song-
writer Bob Coleby now relaxing
| in Mississippl for a few weeks

|

Dolares Gray opens at the Pals,|

ladium, in London, August 4....
Chuck Muzphy, Coral
artist from Mongtomery, Als,
visited New York for the first
time this week.

Chicago
_Eddy Howard returned here in

rountry |

]
only & vegetable.

“Every dance spot in the coun-
try should have a good promo-
t'in set’ .. The same goes inr)
name bands when they arc on the

|

Wally Rose =

contrast lo MCA's recent Midwest time to attend the annual outing
one-night switch, where Henry | 0f local juke box operators July
Durst resigned with Jee Kayser 23, thed took off ta continue his
T ini to cover the territory One-nighter tlour. Outing rirew
alonc. Midwest territory long has Mmost of the acts working in Chi-
been considered a far more lucra- €ago iasl week. . .. Bill Polk, wha
tive area than the coastal zone, heads the local Willard Alexander
with MCA initiating two-man/office, lost his mother July 12.. .,
policy out of Chicago about three Tommy Reed set for the Oh Henry
| years ago. Ballroom. Willow <orings. I,

teur songwriters.

New York

Paramount is ex release
of tunes from the Bing Crosby-
Jane Wymen-Ethel Barrymor,
film. "Just Fer Youw” over a
riod of months to realize
greater cxploitation bencfit thru
disk plugs. Two ‘uncs from the

]

;musion" in the big Bing Crosby-
Boh Hope-Dottie Lamour “Road to
| Ball." The Kenton disking will be
the nueleus for t dance rouline,
| concocted by Charlie O'Curran,
studlo donce director. Deal was
worked out with tle approval of
execs of Local 37 here, who de-
manded thal musickers on the
original Kenton wax date for the
tune two years ago recelve regu-
lar three-hour (ilm seale for the
side. Scale for the film rights
ran over $900. Film righis to the
ditty were reccived from Leshe
Music, Kenton's ASCAP pubbery
with Mickey Goldsen. Goldsen
when contacted. said thal the Ken-
ton firm is having Its biggest year,
because of royaliies ccured 10 the
catalog, trom TV producers who
are using Kenton’s instrumentals
for ballel background

The Capitol-Paramount deal
opens a wide prospeeius lor turther
diskery-pic firm co-operation in
that if's understood that O'Curran
iconvinced Para exees that the Ken.
ton rendition of the Pete Rugolo
original is stronger than any sub-
sequent reading that could be done
by a studio crew.

LBM and H&R
’Tift Goes to
Higher Court

HOLLYWOQOOD, July 28.—The
| legal hassle betwecn Lutz Brothers'
Music and Hill & Range Songs
nver “Blacksmith Blues” has
moved from the jurisdiction of a
local superior court into the U. S
District Court, making the second
federal suit over the Ella Mae
Morse Capitol hit tune. Lutz
Brothers' Music alleges thal they
inked a pact January 8. 1952, turn-
Ing over the song. “Happy Pay
Day,” written by Jack Holmes 1o
the Abcrbach fraters firm, only
to learn the next day that the
song had been recorded wilh new
Tyrics under the monicker, "Black-
smith Blues” The Lutz firm
alleges that they acquired the tune
from Lyucda Music pubber Ken
Watkins. The H&R-LBM pact,
which is part of the cvidence filed,
shows that LBM was (o recelve a
$500 advance. two cents per piann
copy, plus 10 per cent of all me-
ehanica) and tilm royalties and per-
formance payments.

Previously, Watkins had fiied
suil against Holmes and H&R,
! secking a $100,000 judgment, on
the grounds that “Pay Day” was
turned over to nda Music
| January 23, 1949, by Holmes.

Warren-Leo Robbins score |

it's known from a recent Julcs

starting August 13. ‘| Shura-Tane to Market

- .
Dles |n East have slready been released with Stein appearance before James C.
8ix others to come aut by Septem- | Petrillo and the AFM executive
NEW YORK. July 26.—Wally ber 1....Columbia whistler Ered | board that the office has been
Rose. widely known recording dl-| Lowery is sending out personal-!| making extensive sludies of ils
rector and viee-president of the|ized tapes to 300 decjays across | band department and trade Is won-
Frank L. Capps Company, New | the country, the BBC and Armed dering if the MCA rescarch has
York, died suddenly Sunday (20) | Forces Radio Services to plug his showed that the Midwest is peter-
at his home here. Rose was the| plaiters. . . . Aoy Rogers. in con- | iogk out and that the coastal region
husband of Annctte Hanshaw, for-| junction with Famous Musie, has shows promise.
mer radio and recording artist,| formed his .wu pubbery, Para-|
.;:d hm;hé:-iﬂ-lsz?:mF:ngk Han«| mouni-Roy Rogers Music, to )bead-l
shaw, of nera orpora~! quarter in New' 1 Fi
s5n omce,, Oirc 3 rpora~iq l ew’ York. irst re-
Rose formerly was with Pathe,
Okeh and Columbla records as
recording director. He also was
president of the Sapphire Cilub,
which is composed of top record-
ing executives.

accounts as Las Vegas. Elko and
Reno, Nev, gambling spols using
lease will be “Roy Rogers’ Folio substantial act talent, from Loeb. In
of Western Songs.” Tuncs will in-|the San Francisco office, Diek
clude co-cleffings with wife Daie | Reinhart, of city jobbing, and Milt
Evans, Levy, of small unils. have ankled

Billy May is working his way the office, with San Franecisco of-
back to the West Coast. Band has|fice ehlef, Don Mulford, hiring a
been set at Lakeside Park, Den-/man to replace them.

Bobby Wayne making guest © >

earances v.ith local disk jockeys

etween every show at the -
cago Theater Jast week. . . . Joy
Kahler and her all-girl band made
their debut here at the Grove
Ballroom July 23, then moved to
Lake Delavan for a four-ce
stand. Band js booked by MCX

Cossette inherits such lmportant|and came here from the Hotel |

Muehlebach, Kansas City, Mo.
| Chanters ™11 X azd Ar-
{thur Lee Simpkins iB 1owr 10 ap-

r before the Democratic Na-
tional Convention. Simpkins,
|who was sold to the convention
thru tha W liam Morris c 2,
Plnned from_Californis w sing
| “The Lord’s Prayer.”

New Line of Needles

| NEW YORK, July 28.—Shura-
{Ton  Products next week will
begin tg market a ncw line of
| phonograph needles thru their
established distributors.  Finn
|which produces phonographs,
will bow the linc at the National
A »clation of Music Merchants
convention.

The line will include a packet
of 50 stecl ncedles for 78 rp.m.
players at a list of 25 cents. Also
to ge offcred is a 2 mili, all-pur-
pose osmium stylus to retail at
31 each. Display cards will be
prov' ded.

ota
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EDITORIAL

Now Is the. Time to Sell

In another month, the fall sell-
ing scason will be here again,
the time when record salcs start
moving upward to the Christmas
peak. For the record business it
marks the end of the tradi-
tional “surmmer slump.” By that
time manufacturers will have
disclosed their fall pltans. Great
care is put into these plans by
all. The reason is obvicus. The
four months from September
thru December are the best rec-
ord selling months of the year.
Last year 51 per cent of the
Year's business in records, sheet
music and accessories was donc
in these four months.

Thus for manufacturers, dis-
tributors and dealers a great
deal is at stake in the months
ahcad. Because of this it is well
to consider how good business in
general, and how gooed the rec-
ord business in particular, will

be.

Today the defense program is
the most dynamic factor in
American business. In providing
arms 10 defend the free nations,
our government will be spend-
ing ot an annual rate of
$52,000,000,000 during the falt.
Such o program must obviously
have far-flung effects. It means
full employment and high
wages. More people than ever
before will be working, and they
will be earning more than they
cver have before. Opposed to
these factors are the present tax
rate, an expected continuation
of the high rate of consumer
savings and an anticipated ever-

creeping upscard cost of living
But despite thesc levellng fac
tors. consumers will still have
more money loft to spend than
a year ago. This then is the gen
eral pattern for the over-all
business picture for the fall.
Now what about the record
business? A round-up of a num-
ber of the more important rec-
ord companies shows that these
diskeries (with the exception of
one which plans to meet last
year’s figures), are aiming for
sales increases of from § to 15
per cent over last fall. Distribu-
tors, as indicated in the [firs|
distributor survey conducted by
The Billboard are anticipating
an nveraj\e increase of 12.5 pcr
cent at their end. While there
may be some who are not over-
ly-optimistic about the fall pros-
pects, there are strong indica-
tions that the industry as a
whole can beat last year's fig-
ures by as much as lgpcr cent.
Three Favorable Signposts
Three fuctors im Pparticular
glve credence to this forecast. As
disclosed by both The Bill-
board’s dealer and distributor
surveys the imoportance of the
new record speed is accelerat-
ing at an ever-increasing pace
Already the two speeds com-
bined are outseiling the conven-
tional 78 ddllar-wisc. Tho the
importance of the 78 cannot yet
be discounted, the handwriting
is_definitely on the wall that it
will continue to fade as the LP
and 45 continue to become the

backbone of the industry. Thus
the record industry Is heading
for a new period of stability
after neatly five chaotic years
during which many former cus-
tomers as well as untold num
bers of potential buyers backed
away from records in a state of
confusion

A second favorabic sign is the
industry - wide promotion that
the Record Industry Assoclation
of America is planning to un-
loose In the next few weeks.
This will be the first time that
manufacturers will have coms
bined for the common purpose
of selling Americans on the idea
of recorded music. To conduct
a campaign of this sort and on
the leve, ‘hat il is, is casily the
most important decision vet
made by the association. Prop-
erly conceived and aggressively
excecuted, this drive can be an
important business stimulant
and fully justity the existence
of the RIAA

The third important ciement
m the triumvirate of favorable
sngn‘:osls is the renewed aetivily
at_the phonograph level. This
will serve to implement both of
the others. For the first time
both RCA Victor and Columbia
are wholeheartedly behind both
of the new speeds in their pho-
nograph produetion and selling
Tho* both have thrown their
weight bebind the new speeds as
far as records ure concerned.
each has concentrated in the
pasi, phono-wise. on the speed it
pioncered and introduced. The
new line of three-speed playcrs,
just introduced by RCA Victor
and Columbia’s three-speed at-
tachment, will add to the grow-
ing stability of the market. Both
can be counted on for their usual

high - powered promotions to
(an[inugs on page 112)

cave
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One of our BEST yet...

“LEARN TO LOSE"

RCA Victor No. 20-4850

.‘ “DANCING GIRL" e

“_ ‘1‘: o'~‘ Watch for the tunes \ s
GERE (| om oo
v , U_-
Mo \ "TOUGHEST MAN IN ARIZONA” oo

0, . ... Yopy [
/\ (to be released in September) / - \ 'k
EXCLUY A

@ S

MARSHARD MUSIC

RCAVicTOR RECORDS s oy
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*45” PRODUCTION SKYROCKETS!
Produciion of 45 rpm reconls shot up
five and one half tinues in the past

three years.

1953—70,000 “NATURAL ADVERTISERS"!

Today there are 35,0000 cain-operated 45 rpm
machines dispending music amil powerful “15” sales
appeals b the nation. 1933 expertancy—70,000!

“45" SELECTION LIST MUSHROOMS!

In $1949, RCA Victor’s Jist of “45” record
selections was 436. Today, it is 4,100—

over nine times the original!

*45™ TOPS IN POPS!

With a firm edge in popular and light
elassic ficld, nnit production of “45%"
in 1951 was fire times that of “33°.”

REVIVALS REVIVED!

Radio stutions (who rely morc on high
quality and surface 1aughness of 45°s”
each month) report iremendons new
interest in old tunes. This promises a
vast, self-renewing market.
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nd/ more.of i1

Only FoeA Vierero 6 can g yurth
remengbus adiértiong Syport-!

Notional Magazines

on the RCA Vietor “45" — they're vour ads —

Centivmaus, forceful advertiving in 1op nationsl specially designed for maximum local impact,

magazines 1o spark vour own campaign.

Nationol Television

Nutionully televieed shows bammer home up-to.
date sales messages on the “45” svstem—{for yoit.

National Rodio

Commercials on RCA VYictor spousorcd shows are
tailored fo hring customers inside your store.

Newspopers

Ask your distributor for current newspaper ad mats

Bonus offer

Exeellenl, proved consumer come-on. - Each pur-
vhase of any RCA Vietor “45" changer gives your
customer a choice of over $6.00 worth of “43”
albums at no extra charge, -

Point-of-sole

Your RCA Victor distrilhmor las window streamers,
counter displays and point-ofsale kits. Use themn
to roll up more store sales today.

fmbs

RCAVICTOR Records™=

RCA VICTOR DIVISION RADIO CORPORATION OF AMERICA, CAMDEN, NEW JERSEY

LY T

A —-(ﬂ T . 2 o R - - 4 £ & ity o
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BALTIMORE, MD.
General Dist. oo Inc
BIRMINGHAM, ALA.
Interstate Phonograph Record
Corp
BOSTON, MASS.
Mutual Dist., Inc.
CHARLOTTE, N. .
F & F Enterprises
(HICAGO, L.
Coral Record Dlst
CINCINNATI, OHID
Hit Record Dist.
CLEVELAND, DHID
Benart Dist. Co.
DALLAS, TEX.
Gramophone Enterprises
DENYER, COLO.
Pan American Record Supply Co
DETROIT, MHH.
Polomia Dist. (o
B PASO, TEX.
Sunland Supply Co.
GREAT FALLS, MONT.
Music Service Co.
HARTFORD, (OMN
Seaboard Dist. (o
HOUSTON, TEX.
Gramophone Enterprises
INDIANAPOLIS, IND.
Indiana State Record Dist
KANSAS CITY, MO.
Roberts Record Dist. Ca,, Inc.
L0S ANGELES, CALIF.
Modern Dist. (e,
MADISON, WIS,
Teil Music Dist. Co.
MIAML, FLA.
Stone Disl. Co.

MINNEAPOLIS, MINN.
tieberman Music Co.

NEWARK, N. ).
Cosnat Distributing Corp.

NEW ORLEANS, LA,
Gtamephene Enterprises
NEW YORK, N. Y.
Coral Records. I
OKLAHOMA (iTY, OKLA.
Gramophone Erlerprises
PHI\ADELPHIA, PA
Winthrop Company
PITTSBURGH, PA.

Standard Dist. €
PORTLAND, ORE.
Oregon Record Dist
ST. LOULS. MO.
Roberts Record Dist. (o
SAN FRAMCISCO, CAUIF.
toes Distributing Co.
SALT LAKE CITY, UTAN
Standard Supply Co.
SEATTLE, WASH.
Oregon Records-Dast. Co., Inc.

August 2,

AL KICKS-OFF THE FALL

CORAL 60804 (78 RPM
and 9-60804 (45 RPM

CORAL 60809 (78 RPM)

and 9-60809 (45 RPM) with Orchestra directed by RAY BLOCH

R ——

CORAL RECORDS

America’s Fastest Growxng Record Company

{ A rmdrediarr of DICTA MH')



CORAL RECORDS

America’s Fastest f;})wmg Record Company

{ A redeidiary of DECCA RECORDS. Dc)
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no. 1...and
still climbing!

ou oM THE Tim
SAY Goopgyg:

INDON

RECORDS

Other top
Vera Lynn

recordings
1233 PADAM, PADAM
451233 Y THE FIRESIOE
1202 BE ANYTHING
SLEEPING BEAUTY
1198 BLUE FOOL
A HOUSE 15 A HOME
N7Z  TUUPS AND HEATHER
431373 ONCE | LOYED YOU
189 cry
AND LOVE WAS BORN
N3 If YOU GO
451156 JEALOUSY
146 WISH ME LUCK
WEAL MEET AGAIN
1051 MY FRIEND THE ROBIN
DONT MAKE A MEMORY OF meE
1007 THAT'S HOW | REMEMBER YOU
WONDRIN AND WISHIN
P40 1| REEP TEULING MY HEART
DUET
[ 13 A RAINY DAY REFRAIN
IT'S SO EASY
746 CHRISTMAS TIME
0159 JOLLY JOLLY JINGLE
748 ACCIDENTS WILL HAPPEN
AND YOU'LL BE HOME
742 IT WAS NICE WHILE It LASTED
THEYRE PLAYING OUR SONG
0 VLL BUILD A DREAM HOUSE
GOLDEN SAILS ON A SEA OF 8IUE
9 CHERRY STONES
YOUR MHEART AND MY HEART
724 HOW CAN ) TELL
SAY IT ISN'T THE NIGHT
Ne OUR 10VE STORY.
1 NEVER KNEW | LOVED YOU
702 ON THE OUTGCING 1DE
30128 ONE SIDEC LOVE
644 STAY WELL
30098  THE LITTLE GRAY HOUSE
584 SO THIS IS LOVE
30018 SPEAK A WORD OF LOVE
581 TOO-WHIT! TGO -WHOO!
IS THE LITTLE THINGS
535 AULD LANG SYNE
THIS PERFECT DAY
3% EVERYTHING THEY SAID CAME TRUE
SONG OF SURRENDER
307 THROUGH A LONG AND SLEEPLESS NIGHT
A THOUSAND VIOLINS
480 YOUR MOM'S LIKE MINE
HOW GREEN WAS MY VAUEY
s YOU'D BE HARD TO REPLACE
MAYIN A WONDERFUL WISH
483 LET'S HARMONIZE (with Anne Shelron}
HOLLYWOOD SQUARE DANCE (Anne Shelton)
459 FOLLOW THAT SWALLOW
TO HIDE-A-WAY HOLLOW
NOW THAT | NEED YOU
426 DO ) LOVE YOU
ANOQTHER DAY
0 | DON'T SEE ME IN YOUR EYES ANYMORE
I'lh REEP THE LOVELIGHT BUANING
a7 LOVE FINDS A WAY
MY DREAM 1S YOURS
374 ONCE UPON A WINTERTIME
IT'S EASY TO REMEMBER
364 ONE SUNDAY AFTERNOON
LOVE ME
sy "M SENDING A LETTER TO SANTA CLAUS
M SENOING MY BLESSINGS
kb NEAREST THING TO MEAVEN
BREAK MY MEART
e LAVENDER BLUE
AGAIN
206 CHRISTOPHER ROBIN IS
o4 SAYING HIS PRAYERS
THE ROSARY
274 THE HYMNS MY MOTHER USED TO SING
DRIFTING AND DREAMING
232 THE SILYER WEDDING WALTZ
YOU'RE THE ONE | CARE FOR
2y TS A MOST UNUSUAL DAY
‘PUT YOUR DREAMS AWAY
E YOU CAN'T 8E TAUE DEAN
ONCE UPON A WINTERTIME
199 THE FLOWER SELLER
FAREWEIL TO ARMS
172 WHEN YOU AWAKE
SO RARE
ne 1L MAKE UP FOR EVERYTHING
AT THE CANDLELIGHT CAFE
107 WHEN YOUR HAIR HAS TURNEOD TO SIVER
HOW LUCKY YOU ARE
IPBSS  YOU'RE THE ONE | CARE FOR

HOW GREEN WAS MY VALLEY
PENTHOUSE SERENADE .

WHEN YOUR HAIR HAS TURNED TO SILVER
SO RARE

GOODNIGHT WALTZ

FAREWELL TO ARMS

DRIFTING AND DREAMING
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EDDY ARNOLD
On CBS Telewhion for Chetarfield
Monday. Wednesday and Fridey
7:45 te 8:00 pwm. EST

The Eddy Arnctd Show tor Punna Mills
on rdlo Cosst te Cont. Now In iy
itk yeor

T
pxclusive ﬂlNAG(Ml‘N

== A FULL TIME J0B”

20-9187-47-4787

2@ RCA VICTOR_RECORDS -
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Your NUMBER ONE record salesman salesman

OHNNIE RAY:

w97 ALL OF ME
A SINNER AM I

78 rpm 39788 - 45 rpm 4-39788

exclusciuely ox
oVumM g A¢

L.C SR

N
a3
&

Gy

GENERAL ARTISTS CORPORATION
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Pop Disks Bat 4.2 Average
On Hits, Or One in Each 25

| olumbia Scores12%
As Hottest Producer

Facts Based on Qutput, B8 Charts; Capitol
ercury, Victor, Decco and MGM Follo

1

tal Number of Sides
i I,?:l:ased by Each Label

v et
e i w1, 1952, 10 Date

NEW YOWE
ery pop disk hit the record indus-

...... try turns out, at least 24 other
..... S { recorded lunes fall by the way.
........ — { sWde. The unpredictable navure of
{ the disk business because of the
nabilily ta pre-judge the com.
mercial potentia! of tunes is
<learly pointed out by a comnari
son of the number of published
pop disk sides released by wix
major diskeries (Capilnl. Colum
bia. Deeca, Meccury, MGM an
RCA Victar) during the fimst s

Fewest Releases—
Most Hits!

means just one thing to you

WRNOVEp

and TURNOVER means . . .

Big Business -

. There's more coming your woy .. .
4 PERCY FAITH

OONEY an 8
e ROSEM?RJ Mci’:-m o Who Kissed Me Lot N o
Blues in thE

@ JONNNIE RAY oot sy Love
5 Cas. But I'®m Loaetom oY FAITH

Jen ;
i @ "t Kisced pe,

ETY PER! - ;
o TONY BENH " " c:. Could Maka Ma Smile Astia ® apy lowgyc ' the Mustarg o c,:EtARY CLOONgY

moses of Yertur :A and AXEL STORDAHL ::,:. o Nothin:
® FRANK S|NAT¢ Asvre-Te (P15t Bles! "“ o..-:: : ——

Rim Bam Baby AITH and ody Etgy Whar b, '"N-.

and PERCY F mor o A

[} Dol's DAT‘ Devotion ¥ Wake It $00®

My bLovs *

Trody bierle *Colvobes. ™ Mlutwmeria.” Q0.
Qo ¥ 208 garodos




Page 432y 1 e SR LI H o e No X s Yo Te The Billboard NAMM Convention Section.......ccciviviennnneas August 2, 1952

The "Popular” Vote
: from Coast-to-Coast . ..

i
m\ Records by

\;-\.F,,/

Uiy mmm

SEMERAL ARTISTS CORPORATION

\/W
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National Association of Music Merchants
1952 CONVENTION AND TRADE SHOW @ JULY 27-31, HOTEL NEW YORKER, N. Y. C.

Exhibitors

Schedule of Events

COMPANY ROOM OR BOOTHlSMAy
—— —_—
Accordion Teachers’ Guild, lmemancnal ............ Room 968 ’
Acvcordlon World .. e .Room 964 TIME
Aalnlmu American Corporation | ‘Rooms 847, 648 l;g,
Allen Organ Company ... < TDam. »
Aluminum Company of America . Ronm 851 10t00 A
Anerican Music Conference ...... Room M7
American Rawhide Mfg. Company ....... Room 546 11:30 AM.
Amencan Seciety of Piano Techmcmns . Room 938
Ampro Corpuration - .Booth 23
Amsco and Ashley Music Pub. Room 617 2:00 P. M.
Arthur Ansley Mi{g. Company Room 717|
Apex Electronic Sales Corp. Room 1082 $:30 P.M.
W. T. Armstrong Company Room 643 : o
Atlas Accordions, Inc. ...... Room 545
Audio Industries, Inc. ..... Rooms $§22, 923 | $:10 P. M.
Vincent Bach Corporation . ...Roam 518¢
The Baldwin Pianc Company . .Rooms 834, 835
g:nr';il‘emberg, ln&c nmi‘ 825, g}g|
ach Instrument Corp. ... ....Room
Beam Radlomcs COTRY . joy:ioms "Room 1050 Mom‘ Y,
Besson, I ...Room 82
The Bdlbonrd Publlshm. Compa .Booth § 9:00 AM.
Boetsch Brothers ... .. ......... .Room 942 0:00 AM.
Bomar Musical Instrument Co. ..Room 951 454
Bonvicinl Accordions ....... Room 970 12:00 Noon
Boosey & Hawkes. Ltd ....... .Room 623
gnmen l;{mno Corporation o ‘ .Room;‘:OS Bég J:00 P. M.
rilhart Musical Instrument orp0ralmn . om
C.Reunn & Son, Ine. ...........cierainenne ..Room 538 | 3:3 P.M.
Brunswick Division Radio & Televlslon [ Room 724 400 P. M.
Buegeleisen & Jacobsen, Inc. .......... Rooms 511, 512
Buescher Rapd  nstrument Co ....... Room 842 5:00 P. M.

Caldwell-Clements. Inc.

Tth Floor Foyer

ALY 27th

EVENT

Registration

Nationat Association of Musical Merchandise
Wholesalers' Executive Committee

National Association of Music Merchants. Inc.,
Board of Directors’ Annual Meeling

Natianal Association of Musical Merchandise
Wholesalers' Annual Meeting

National Association of Musical Mérchandise
Manufacturers’ Annual Mesting

JRY 28th

Exhibis: Open

NAMM Press Conference

Convention Opening Luncheon

Industry Trade Practice Crmmiltee Meeting
NAMM Advertising Committee

Ladies’ Convention Tea and Receptioa
Exhibits Ciose

Exhibits Open

NAMM Anpual Meeting of Members
(Members Only}

“More Profit Thru Shect Music”

NAMM-AMC Industrial Must. Clinic
{Members Only)

Exhibits Close

Exhibits Open
NAMM Store-Studio Clinic ‘Members Only)

National Associution of Music Merchants. Inc.,
Board of Directors’ Reorganization Meeting

Exhibits Close

Exhibits Open

NAMM Store-Studio Clinic (Members Only)
Tunet-Technician Fa=um

Exhibits-Close

Music Industry Banquet

PLACE
Ballroom Foyer, Second
Floor
Perlor “B™
Parlor “A”

Terrace Room

Parlor “A"

)
Panel Room

Grand Ballroom
Parlor “B"
Parlcr A"
Grand Ballroom

Grand Ballroom

Panel Room
Grand Baliroom

Grand Ba'lroom

Panel Room

Grand Ballroom
Panel Room

Grand Ballroom
The Waldorf-Astoria

LADIES' CONVENTION PROGRAM

Convention Opering Luncheon
Convention Tea and Reception

Luncheon and Fashion Show
($5.00 per cover)

Circle Line Round Manhattan Crulse
{52.00_per person)

Music Industry Baaquet

%.Ipehz]rl F:rn.wexrlh (CEIP., s meBs 1(:":& 6103;
apito] Records, INC. . ... ... ceiciiinirecnnncaiane, ooths 6,
Central Commereisl Industr.es Inc. Rooms T18. 720 MSDA Y, u y 29"
E. CRYESERVIN ,.0jo000000 8 st mes oo sa1a 0 ooms 509, 510
Chicage Musical Instrument Co. .. .. Rooms 611, 617, 614, 615 9:00 AM.
Louis Cirioni & Son AT .Room 967 3:30 AM
Clinton Radio and Phonograph Corporauon = Room 1048 ' .
Joseph H. Contin-Conlin Records . ............... Rooms 1054, 1058
Conn Band Instrument Division C. G. Conn. Ltd... Rooms 528. 530 2:00 P. M.
Connsonata. Div. of C. G. Conn, Ltd. ...Rooms 742. 743
Conover-Cable P1ano €0. ..........cocecemnreiiesceanes m 819 3:00 P. M.
Continental Music, Div. C. G Cohn, Ltd Rmms 532, 533. 5'14 533
Continental Music Piano Suppl) Dlvmon Div. €. G. Conn. |
Lt ..Room 817 Gl L
g:«céntdlnd;;lne! Inc 2 .Room 1M2
undy-Bettonev Co.. [nc ..Room 973
Dampp-Chaser Inc. o ..Room 518 M A ly 3 th
D'Andrea Menufacturing Co. .Room 517 DN[SD y w 0
The Danelectro Corporation ...Room 638 3:.00 AM.
J. €. Deagan, Inc. . Rooms 651, 741
Dean Electronic & Sales Company ...Room 1027 10:00 AM.
Decea Records—Coral Records — ...Booth 4 12:00 Noon
Pietro Deiro Accordion Headqudr!crs Rooms 504, 505
Duma Accordions e ot .Room 965
Allen B. Du Mont Lahs.. Inc. .East Room 6:00 P. M.
Duotone Company. Inc. ...Room 918
[g)é"ﬂv{"‘ Co:porntion o ...Room 941
en Toys. [nc . ...Booty 21
Edu-Craft Sales Corp. ....... ...Room 1063 ”’Uk.fn‘x ”l y 3”‘
Electro-Musie Accessories Co. ..Room 738
Elleclmnic Céentions Cal Inc. .. Room 93;. 9:00 AM.
ectrovox Company. Ine. .. *..Room 104
L. A. Elkingion .. y‘ . Room 603 10:00 A M.
Elsa Manufacturing Co.. In¢. . Room 1084 2:00 P. M
Enplie A ccordion Corp. o afe app.s dals gie sms1au aye oggss ifafers Room 522 - 3 Lo
Esquire Radio Corporation . ..Room 939/ 5:00 P. M.
Estcy Organ Corporation .. Rooms 738, 737|
Estey Piano Corporatior ... . - Room 324 7:00 P. M.
Everctt Piano Company ... .......... Rooms 840, 841!
Excelsior Accordions, Inc. ...... Rooms 520, 32t
Carl Fischer Musical Instrument Compan Rooms 514. 515
Fisher Radin Corporation " .Room 718
F. M. Industries. Inc. .. ..Booth 17
Folkways Records & Servire Cmpnra”nn Boolh 19
Emnﬂ; Am;n:‘n;qﬂrcﬁie Mfe Ccmpan; lm: ..Room 610
esse Frenc ns Piann D:v Rooms 836. 837
Frontalini Distributors ' Ra g: 818 | DATE & TIME EVENT
R. Galanti & Bro. Inc. 2 Room £48
General Electric Company ... Purlors E-G July 28—12:00 Noon
Giulietti Accordion Corporation -
Galbranson Music Shop ot 1‘:33: g-:l‘: Julyj3s—Re:0n P,
Gough Industries ............. Room 1039 Julv 29—12:30 P.M.
Grayline Enginecring Co. .. m 921
The Fred Gretsch Mfg Co ... .Rooms 501, ’)0'7 552, 853
Grossman Music Corporauen M, SN Rooms 620. 621 July 30— 2:30 P. M.
Gulbransen Compan, .Room 846
Haddorff Pianos, DI\ of C. G Dunn le P Rooms 852, 853 July 21— 7:00 P M.
Hammond Instrument COMPany .............. "Rooms 732. 733, 734 Gt/ SUst
Hardman, Peck & Company .....Rooms 203, B04 |

The Harmony Company .
Havgren Organ Company §¢
Bershman Musical Instrument Cnmpan\
Frank Holton & Company ...........
Hudson Electronics Corporalion

Ine.

PLACE
Grand Ballroom
:-and Ballroom

Starlight Roof.
The Waldorf-Astoria

Grand Ballroom
The Waldorf-Astoria

TENTATIVE

SCHEDULE OF MANUFACTURERS® EVENTS

l g ntﬂ Al}‘o‘xdlond:dnn&fnﬂuﬂng Con l

nternational Aceordion Mfg. Co. .........

l“set;:so& IF’(()’nd Comipany........ ...Room 822 DETENCLITIEE

'ackson Industries ... .. ...Room 7t4 s

Janssen Piano Co, Ine. Rooms 842, 843 July/27==43-U0NER:

G C! JEntinsi€o. . bt MRl roniaiotn s e esle wsrele Room 544 July 28— 7:;30 AM.

Jensen Industries, Ine....... .Booth 22

Jewel Radio Corp. . ...Room 707

l'%AK .h';uc;ca: %n«(rumm( Co. . ...Room 951 July 29—12:30 P. M.

ay Musical Instrument Co..

W. M Kimball Co. ... Roome 303, §33|  July 29— 5:00 B.M.
re: AIBhL Lid. .. ommignat 3 0sieme soh @usas Mgpie < o Room 950 — &:

Kohler & Campbell, Inc. Rooms B8, 827] ¥ 29— 870 P.M

Kralt ‘Brothers.,. . ..o m, e i bt ime o oo delorets s siaja 000 218 oom 905 July 30— 7:30 2. M.

Krekauer Bros. Rooms 828, 829

Kranich 8; Bach:w. s cornawesmbbasome sise s « 6o aleofis o a5 ojn Room 821}

Wwm. Kratt Co... .Room 830

G. LeBlane Couueenrnsnanans ‘Rooms 618, 6131 July 31— 5:03 P. M.

(_Canhmled on_page 44)

COMPANY & EVENT

Harmony Company Reception

Kay Musical Instrument Company Distribu-
tors' Breakfast

Steinway Centennial Lunchcon
Magnavox Company Reception
Frowtalini Distributors’, Meeting

Manufacturers' Associstion

Phonogra rh
Banquet

Winter and Associated Companies Reception

PLACE

Panel Room

Panel Room

Grand Ballrcom
Grand Ballreom
Parlor “."

Bill Miller's Riviera,
New Jérscy Shore at
George Wash. Bridge

Astor Galieries,
The Waldorf-Astoria
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NEW FIXTURE SENSATION!
ALBUM REVOLVER

FOR SELLING MORE 45 AND L.P. ALBUMS

Most universally

accepted type ALBUM

Dlsm.igvg MERCHANDISER in the

64 TO 80 ¢ U.S., availlable
1 for the first
SLENSE_ ___ time at only

49°

FO.B. Abardern, M.

e,

Automgtically stays open at 90°angle \
when not in usel Upper and lower seotions
rotate independentlyl

G5 TS

Fluid revolving
motioni

o

. BUILT FOR LIFE!

Handsome baked
enamel finishl Only one screw

to tightent

All steel con-
structiont 4ll
parts & connections
ppot welded}

MODR 4545
Displays 64, 45 rpm albums
Hgl. 247; Dwm, 25%"
Model 3345 displays 32. 45 rpm albums and 48 L. P albums. Hgl. 29%": Dam. 31%",
Model 3333 duplays 64 L. P, albums. Hgt. 35°; Diam. 29%".

Fits eny standard counterl}

THREE MODELS, EACH
AT THE ONE LOW PRICE!

PERRY COMmO

AND HERE IS THE SENSATIONAL NEW

— "~ Loose Record Revolver

A0 A T ] DESIGNED EXCLUSIVELY FOR 45 RPM SINGLE RECORDS.
g e il THE FINEST FIXTURE IN AMERICA AT THE AMAZING LOW

e
PATT! PAGE

g 1o g

EDDIE TISHER

DINAK SHOAE

MARID LANZA

= e PRICE OF ONLY
EMARY CLOONEY ' I
ppm. e Lo
el B . Model 800: 80 different
AMDACWS S15TERS —_— e selections -- 800 loose recordsl
i kj;"“""”i" Model 1200: 120 different

HUGO WINTERMALTER .;7-—~"_".': 3~ selections -~ 1200 loose records! e
~~“""‘"“ Y i 7 ! . w7~ Each slot holds TEN L5'si A

MILLS BRoTMEds R 4 i
;5—%., " eoael

FOMTANE Srgrens — WS —| Completely self serviceablel

JQ STAFFoRp

| Needs only 15%" tounter spacel

Gon,g ;Ay
Mg

A
KOiTGLAnETZ

| Gives you positive inventory controll
: All steel comstructioni

€00V adnoyg

FOUR ACES

™
€ WEaviws

Revolves easily on swivel basel

Bammered enamel gray finishi

EDOY wowmes

T e = ol Modern Devices, Inc.

424 Madison Avenue, N.Y, City, N.Y,

Model 800 {above) heids 800, 45's, 80 fitie strips. 15%" x 15% 123",
Modal 1200 helds 1200, 45's, 120 fitie strigs. 15%™ 1-15%" 1 33" Whes ordering be sure of specfy model number
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Retail Record Store Survey

THIS vear's survey marks the fifth annual poll of
record dealers conducted by The Billboard. In
making this year’s survey questionnaires were
mailed to 2.877 subscribers of The Billboard who
are classified as music-record stores. Tabulations
were based on 688 completed questionnaires that
were returned for a total response of 24 per cent,
an unusually high response,

A number of changes were made in this year’s
questionnaire in order to make the annual survey
by The Billboard an even more worth-while service
to the industry., The questionnaire therefore was
longer and more complicated than ecver before.
Questions designed to provide important industry
information were added for the first time. The
unusually high number of replies and the high
quality of the completed questionnaires reflect the
interest of record retailers in helping to compile
needed industry statistics and information. The
Billboard wishes to thank the many dealers who
took the time to complete the questionnaire, thereby
helping to make this year's survey the most exhaus-
tive to date.

In reporting the answers over-all percentages
are shown for the total number of dealers reporting.
These answers are broken down into dealers in
towns over 100,000 in population and stores in
towns under 100,000.

e

Number Question Page
£,
i'; 1. .. .Record Companies Which Give Best All-Round
4 SOTVICR e . (B b ate s[5 SToT o Yo e e TToTale ...36
:' 2....Record Companies Which Give Best and Fast-
5 est Delivery Service. ... RO B e e e 36
& 3... Record Companies Which Send Most Helpful
£ Salesmen ..........c.iiihenn, RS PEer Y. w35
4. .. .Record Companies Which Send Most Helpful
Release Sheets and Direct Mail................. 36

(-2

. .Record Companles Which Send Most Helpful

Window and Counjer Display Material...........36

..Record Companies Which Run Most Helpful

Advertising in The Billboard....... ISP 36
7....How Often Dealers Order Current Pop Records. ..... 37
8... .Sources of Biggest Help to Dealers in Buying
Records ..... ol s BRI POAr T T TOTITIIT . |
g 9... Breakdown of Retail Record Business by Clas-
SEECALION e 171 ALt (A YT e o LT varersrays 37
e
3 10. .. .Distribution of Retail Sales by Speed. ......co.cuu.. 37
11.:. Which Speed Has Accounted for the Biggest
Sales INCTease wue i bt A5 sEpals - sl »os i sloiak 37
12. .. .Most Improved Record Labels Saleswise by
i CIISSHICRHON' Lpiseesendsalonesreseenn Spere 38
’ 13... . Average Dollar Gross Sale. ..................c0eue. 39
i 14. .. .Comparison of Average Gross Sale With Last
Yiear, oo b gsnsa shsprn PARS b T T RO
15....How Much Dealers Use Self-Service........ [ e arerstond 39
3
o 16. .. .Dealer Plans to Add Self-Service Facilities...,...... 39
z 17....How Many Dealers Sell Records by Mail. ........... 39
]
- 18 .. .Dealer Plans to Extend Present Mail Order
ot Selling ............... BB I BT YD sl 39
19. .. .Dealer Plans 1o Start Mail Order Selling. . .......... 39
¢
3 20. .. .Industry Problems Faced by Record Dealers......... 40
¢ 21....Steps Dealers Bolieve Manufacturers. Distribu-
¥ tors and Dealers Should Take to Improve
i the Record Business ....................cc0.... 40
'!; 22....How Many Dealers Sell Sheet Music and the
Types They Sell............ O S Cr Care e b |
23. .. .Best-Selling Sheet Music by Type..........c.cov.... 41
.Most Improved Types of Sheet Music Saleswise . .... 41

E ...
» 25. .. .Dealer Plans o Add Sheet Music.,.................41
26....

When Music Publishers or Jobbers Last Visited
Dealers .....ccoovvinnnne B PP ) |
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QUESTION {: Which three recsrd companies give you the BEST ALL-AROUND
B o SERVICE! (Please list labels in order of imporiane.)

TowNs OvER TOWNS UNOER
ANSWERS® §00.000 100.000 TOTAL
%

Eoam— Y

o000, ssipw piieid 100.0

¢ (Percentager bated on weighted woving: 3 points for finst plece. 2
polnts for second place. | poinl tor thind place.)

UESTI s+ Which three record companies give you fhe BEST AND FASTEST
QUESTION 2 DELIVERY SERVICE (includimg imitial erdess and reordess)! Please
list labels in order of importance).

TowNs Over TOWNS UNDER
ANSWERS® 100,000 100,000 Toiat

(1)1 [V O 1. e

S Percantages Laed On weighted scoring: 3 poents for FHet place, 2
pomnts for second place, L pont tor thed place. |

UESTION 3: Which three recerd tompanies send yeu the MOST HELPFUL SALES-
0 Es N MEN (Please list fabels in order of importance.)

TOwNs OVER TOWNS UNOER
ANSWERS® 100,000 100,000 TaTaL

TOTALS ... PR 1, [ [N S |11 [E—_— |
*|Percentages based on we-ghted wormg: 3 Points tor first place. 2
pomniy for second place, | point tor thed phace.)

o Which fheee record tompanies send you the MOST HELPFUL
QUESTION 4: RELEASE SHEETS, ORDER FORMS, eict (Please list labels in ordes
of importance.)

) TOWNS OYER TOWRS UNDER
ANSWERS® 100.000 100,000
%
A Vidor L PP b [ LR b
Capitol ... R 1 [f - 126
[olumbia . 238 y
Deea . I5.7. o .
Mercory 18 B ¥
MOGM .. EPp— 1/ T « 13
King ... Y S — 1.0 cooorrons e
Coral o crare e avemaRTara o s e e | .
Ofher Labels ... ... ... ...l 12D, v amisern
(1] f {1 [ A— 1000, ...

*1Pergentages basec on waorghted scoring: ] poents for 15at place, 2
pointa 1or s2cond piace, | pont tor third Risce.}

+ Whidh Ibree rewwd companies send you the MOST HELPHUL
OUESTION 5' WINDOW AND COUNTER DISPLAY MATERLALY (Please list labels
in order of imporfance.)

« Which Ihree record companies rus the MOST HELPFUL ADVER-
0“““0" 6: TISING in The Biltheard? [Please list fabels in order of imporlance.)

TOWNS OVER  TOWNS UNDER pr. '°:’:: o::“ '°‘m :::a -
ANSWERS® 100.000 100.000 TOTAL i - I a 3
% = % % %
RCA Viclor B R YIIOT . e cmeroiora o wraamaram amersroes [ 117 O— 268 R %1
Capibol .. we - S oo wome 7 Decta ... TP N e ) [ [T 5.1
SO § = - Gopitl s 23 3. B
oo {olumbia bt 0.1 I — 173
mev" 3 L JP— 13. " [ R — S4
london .. Mo . il S 9% o1s LI N apm 3. pmin e 3
King ... Other Labeh oo o awia'e  [© [ @ B RN S ]
Other Labeis - =L e
7 T —— TOTALS ......... i e $000.. corennnn- 100.0 100.0
P (Percentager bated on weighted scoring: 3 points for tirst place, 2 S(Percontages bated on weighted scoring. 3 ponty los first place, 2
points for weeond place. | pont for third place ) peinty 101 second place 1 pewnt tor third place.!
thirds. Columbia was next in the over- terinl, however, RCA Viclor Jed by

RCA Victor Leads in Dealer Service;

Tops in Five of Six Categories

RCA VICTOR leads aga:n this year as

it did last year as the label render-
ing the best over-all service to dealers.
RCA Victor's ):ad. however, in this
year's gurvey has been reduced some-
what due to the Improved standings of
both Capitol and Columbia.

This year six questions were asked in
this eategory of record company service
{3 deslers comparcd with four in pre-
ceding years. New questions were asked
about the record company supplylng the
most helpful window and counter dis-

play material and the best advertising
in The Billboard.

In ihe over-all totals of the answers
1o these six questions referring {o dcaler
ajds, RCA Vietor took first place on five
and was a very close secc d on the
sixth. Capitol eked out a first as the
label giving the best and fastest delivery
scrvice (up from third place last ycar).

It ted RCA Victor, however, by only
threc-tenths of a percentage point. Cupi-
10l also garnered two seconds and threce

all ctending with twe seconds, three
thirds and a fourth. Both of these labels
showed improvements over last year,

A year ago Decca led the fastest de~
Jivery category and also had two sec-
onds and a third. This year the label's
standing fell off to a second In the best
Billboard advertising classification and
fourths in th. other five categories.

Tho RCA Victor is best over all, the
standings in scveral of the categories
are very close, too close to name a clesr-
cut winner. In the question about the
tastest delivery, only 2.4 percentage
points separated the lop four firms, In
the questioha about the most helpfut
relcase sheets and the best display ma-

convincing marglns.

A comparison between the results of
the big and small dealers shows the
same basie breakdown, tho in several
cases the ranking of labels is somcewhat
different. These differences, however,
are 100 slight to be classed as significant,
It is interesting to note, nevertheiess,
that in all six cases a slightly greater
percentuge of small-city dealers voled
for RCA Victor than did dcalcers In Isrge
citics. The exact reverse huppened lo
Columbia.

There was a big drop from the four
major labels to other companies. Among
these latter Mercury led in cvery cate-
gory except best display material where
MGM, which merchandises its sound-
track albums with a considerable amount
of disploy materlal, was rated superior,

T T T e B L . T B P S Y T S NP AR T SV = e e e
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QUESTION 7: Mow often do yem order corrent pop records? {Check answer which
besi desaibes your ordering procedure.)

OUB"ON 8- Which twe of the lollowing sources of information are most help:
' fut fo you in buying recerds!

Towns over TOWNS UNDER

ANSWERS: 100.000 100.000 Tolal

Customer requests
Trade paper editorial leatures ... ... ..
Distributor / manufacturer release sheets . . .

Retord salesmen adrice
Own personal spinion

Aboul once 3 month ..

TOWNS OvER TowNs uxotR
ANBWERS: 100,000 100.000 ToTAL
% % “
Abowl once weekly ... ...l V) E RS ¥ S 589
About twica weekly ............ P— 307 1B o' ot 3.0
About twice @ month . ... ...l
Baily

Pop Record Order Pattern Varies, But
Most Dealers Order at Least Once Weekly

EALERS vary greatly in their buy.

ing habits, according to these an-
swers  Most dealers, however, order
pop records once a week. Some order
daily, while a few place orders only
about once a moanth. The bulk. how-
ever. order at least once a week. Of
the total dealers. 8¢.0 per cent order
daily, twice a week or at least onec
a week

Examining the dealers of the tweo
city-size groups, it is scen that 94.6 per
cent of the dealers in the large cities
order at least once a week. The figure
for the small-city dealers is 830 per
cent. An even greater differcnce is
seen when comparing the twa groups
on daily and twice-weekly ordering.

order pop disks at least twlee a week.
Only 27 per cent of the dealers in
smaller ecitles order with the same
frequency. One of the reasons for
this difterence ol course is that by and
large cities of more than 100.000 are
headquarters for distributors. thus af-
fording dealers there an apportunity
to ardetr frequently and get fast de-
livery.

Comparing this year's answers with
last.year's, dealer buying patterns have
remained fairly consistent with last
year’s results. It may be too early
to view this as a trend, but it is inter-
esting to note that a slightly higher
percentage of smallcity dealers re-
ported ordering pop disks at least once

lowl disk Jockay shows . ...
Coin operator suggeshons .
Other sources

Dealers Rate Trade Paper Features
As Top Guide in Buying Records

JUST as last year's survéy pointed
out that trade paper adveriisements
and editorial features led the way as
the most important sources of informa-
tion to dealers in buying records, this
year’s survey rcveals the same infor-
mation. One out af every three
dealers—33.1 r cent—stated that
trade paper editorial features or ads
were most helptul in buying records.
The grcat number of dealers who un-
solicitedly indicated in the last section
of the questionnaire reserved for com.
ments that The Billbourd was con-
stantly used by them as their most
important source in buying records
and in choosing which version to get
behind lends credence lo the belel
that it is The Billboard to which the
great bulk of dealers referred in an-
swering the trade paper sectlons of
this Question.

Second in importance ta dealers as a
source of buying information are lheir
manufacturers and distributors with a
combined rating of 24.9 per cent gar-
nered thru distributor and manufac-
turer release sheels and distributor
salesmen. Next come ecustomer re-
quests with 22.1 per cent. Tho first in
the list o the separate answers. thls
category falls to third place behind
the two Freviously mentioned combi-
nation of answers. Two other im-
portant sources —the dealer's personal
opinion and deejay shows—were men-
tioned by 8.3 and 8.8 per cent of the
dealers respectively

It is interesting to note that a con-
siderably greater percentage of large-
clty dealers depend on their own judg-
ment than do dealers in smaller towns.

]

Nearly half of the large-city dealers a week this year than last.

OUUHON Q: What per cent of your tetal record business for 1952 lo dale
was in each of the follewing classifications you carry?

Towns Over TOWNS UNDER
ANSWERS: 100.000 100,000 TOTAL
% % %
Wopular . .......leee bR . p— L L TUU—— 941

Classical .,

Infernational .. ..... NEPAp—— | [ RPN —  —7 |
Lalin American .. ... oSS e« « | | VPN .. A ————— 1.0
Hot ez ... ... Mo oifvem #s SRS FEEL | ———s | SR, 8

TOTALS Iy apile B 1000.......... 1000 100.0

Pop Disks Account for Half of Dealer Sales;

OUES'NON 10: Please give the percentage breakdown for your record sales in
eacth of the three speeds for 1952 (o date, showing both the
unit and dollar sales distribulion.

TOWNS ovER TOWNS UNDER
ANSWERS: 100,000 100,000 TOTAL
UNIT SALE % %

b 1L 5 SRR e ———— lS!.L
Srpm. L .
33 pm.

DOLLAR SALES
Bpm ...
4Spm. .
33pm

OUBHON "_ Comparatively speaking, which ol the three speeds has ac
tounted for {he grealest sales increase in your slore thus far

this year.

TOWNS OYER TOWNS UNDER

ANSWERS: 100.000 100.000
% %

B A ...534
346 201

|17 - i 4 i

: [1R} | L — 13
TOTALS ....... USRI [ 1 F— RN | 1 S

78 rpm Still Sales Leader in Units and Dollar,

Classical, Hillbilly and Kidisks Follow

HE answers to this question will be
interesting to all members of the
industry since figures about the record
business have been so sparse. Based
on the nearly 700 deaiers who partiei-
pated in this year’s poll. about half
of the average dealer's volume for the
tirst six months of this ycar came from
popular records. Another 18.9 per cent
of his business came from elassical
records. Country and Western ranked
third with 132 per cent of total. The
growing chfldren’s market accaunted
for slightly more than 10 per cent, while
Rhythm and Blues sales racked up 5.7
per cent of total saies. The Interma-
tional, Latin American and Hot Jaaz
categories together amounted to 29
per cent.

RO e

In comparing the-classifleation break-
down for the big and little cily dealers.
two differences are significant. Dealers
in cities over 100.00 depend to a
greater amount on Classical rccords
for an Important part of their volume
than do small-city dealers. Conversely,
Country and Western disks are far
more mportant to dealess in cities of
less than 100,000 than to dealers in large
cities. The statistical dlfferences
shown here confirm prevailing beliefs.
Small dilferences also show up in somc
of the other classifications, but the
really siganificant differcnces are ac-
counted for ln the Classical and Hill-
billy categories.

b TN e P

But Trend to Two-Speed Industry Is Clear

TKE answers to questions 11 and 12
deflnitely point up the ever.grow-
ing trend toward the 33 and 45 r.p.m.
speeds. While the conventional 78
speed still has the upper hand in both
unit and dollar sales. it I8 evident that
onl{ time can deluy the day when it
will be superseded by the new speeds.
Alrcady 78 rpm. has been pretty
much Nmited to the single speed
market—pop disks and the allied clas-
slfications. Long-play records, and to a
smaller degree 45 disks, have taken
over the classical field almost com-
pletely. In the single record categories
45 is clearly the coming speed.
Conventional specd records aecounted
for slightly more than half of the uniws
sold and just under halfl the dollar
sales for the first six months of this
year, with 45 r.pm. holding second
place in both units and dollars

SR T T Y

The story for the future is told ve?
clearly in the answers to question 12,
where 814 pcr cent of the dealers
reported the sales of 45 r.p.m. records
to have increased at a greater rale
than either of the other speeds thus
far this {enr. About a guarter said
that the LT's had shown the strongest
gains while only 13 per cent said their
78 sales had outpaced the newer
speeds. This trend to a two-speed
industry. noted in last year's survey,
unquestionably 15 quickening with the
production and sale of new phonos
providing the key to how much longer
the evolution to the new specds will
take. Certainly the Record Industry
Assoclation of America's fall reeord
promotion, together with the three-
;zpeed layer drives being mapped by
CA Victor, Columbia and others,
should accelerate this transition.
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u ] . As lar a5 your own sales are concermed, which label has shewn
0 B' 0" 12 the greatest sales increase thes far this year compared with 3
year ago in each ol the retord dassifications you carry!

ASWERS:  POPULAR RECORDS TOWNS OVER  TOWNS UNDER
100,000 100,000 ToTA
% % %
Columbla .....oineiiiineiniinnne 698, 0o 630 ..., 650
Lopt. s ocicleleicte are staeworalewars o LB sigarite oo 1940

B » FOTRprppenes & X
L AR 1 o
([ | j

TOWNS OVER  TOWNS URDER
MUWERS:  CLASSIAL RECORDS 100.000 100,000 ToIAL
%

L TR RS PP . & Jppp——
CRHIRBIR . cope wrarec oo s s o ciogore. X NP—
Reminglon .......occvvennenennnn B0

Gapitod ,e.vveiiinansnsannnns

casseanda

ANSWERS:  (OUNTRY AND WESTERN  TOWNS OVER TOWNS UNDER
RECORDS 100.000 100,000 ToTaL
(olumbia ........ o efoTels
" A VIO e o o o ciane
Deaa ... .
EABIO e wrerarererten aatonn

BTG qarers o vt o olors ararete s

TOWNS UNDER

(HILDREN'S RECORDS 100,000 100,000 TOTAL

Capitol
Colmubla .......c0uueen
Pefer Pan
Morwy ........
Mayfime ...........
Littte Golden Records ...........
Young Poople’s Racords . ........
(hildeen's Record Gusitd ... ...

rreevsessecTaansiserecseraan

117 1C SRR | X JOUURRR 1000........... 100.0

®
ANSWERS:  RKYTHM AND BLUES TOWNS OVER TOWNRS UNDER
RECORDS 100,000 100.000 TOTAL
% %

100D it

TOWNS OVER TOWNS UNDER
ANSWERS:  LATIN AMERICAN RECORDS 100,000 100,000 TOTAL
o e
R Vidor . .. i [ [ o
Columbia ....... (] 17—y 11.9
Decta .. 1t.9
[ J—— PO Dp——— | Jp— - 54
Merury . ... PPV — 42 ... ' POp— 45
COQE .ocnrwiore o b @wren etmwmTae Moo s LR T prpm—— | fr PYPpp— .38
Other 1abels igiditsssmnnbumtstsssin .2 ihiboniiss 00:0s bans pmnts i ik 82
TOTALS ....occinnonoan. TOOD. v . 100ND, . . .o o 1000
TOWNS OYER TOWNS UNDER
ANSWERS:  INTERNATIONAL RECORDS 100,000 100.000 TOTAL
% % 13
TR — ——— F ) —— SAS, contetos 531
Columbie ............ccce.. il o P20 g i - b, S— 2.6
| T RS — [ 1» [RSTmm— || Jp— ]

TOTALS «..100.0 e M it 1000
TOWNS OVER  TOWNS UNDER
ASWERS:  HOT JAZZ RECORDS 100,000 100.000 TOTAL
Mercury
Gpitel ...,
RCA Victor ...
Prasfige
(olumbia ., ..
Good Time Jazz =
| " . PP IPOS— [} [SUPppp— b X [ PRS—— 24
Rowsl . ..
Others ........ ol el o[oTe o S - 6.1

Columbia Rated Most Improved Pop and

proved c.&w. linc. RCA Vletor is the out o slight edge over King with Mer-

over-all sales leader in this category. cury within striking distance.

Hillbilly Line Saleswise; Victor Tops in Classics

HE purposc of this question, a new
one this ycar, wes to determine
which record line made the greatest
sales increase thus far this year in each
of the various classifications. The ques-
tion was not Intended to set torth the
top selling line but rather .he line that
bad shown the greatest sales improve-
ment. In many cascs, however, the win.
ning label is also top scller.

The answers show a clearcut winner
in each of the classifications except
Rhythm and Blues. Columbia, which
has been red hot this ycar, easily Jed
as the label which has shown the great-
est sales improvement in both the Popu.
lar and Country and Western catcgorics.
Columbia ia also probably the pop sales
lcader as well at the moment, but tho
Columbia was voted as the most im-

-

RCA Victor kcaded thre- classificar
tlons, with standout wins in Classical.
Internationa) and Latin American rec-
ords. Capito) had a two to one ratlo
over Victor in the Children’s ficld, and
Mercury with its Norman Granz series
was adjudged the most improved Hot
Jazz linc. Thc results in thy Rhythm
and Blues o tegory show Atlartic eking

O T R T TR R I e L LT T
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A study of the runners-up might be
indicative of what i3 in store for the
future. After the three leaders 1n the
R.&B, listings come Ohkeh, RCA Vietor
and Decca, revealing that the majors’
aceelerated drive in the hitherto indic-
dominated field is bearing fruit. In the
Classical area Remington was ranked
third, reflecling the grewth that this
low-priced label has made.
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doflar vatue!

What is the average record purchase per cuslomer in jerms of
QUESTION 13:

TOWNS OVER  TOWNS UNDER

ANSWERS: 100,000 100,000 TOTAL
% % T

Average gross sale ... | — {151 —— 24

year's ligurel

How does this pear's average gross sale compare with lasi
QUESTION 14: : e ’

TOWNS OVER TOWNS UNDER
ANSWERS: 00.000 100.000
Y = % %
About the same a1 lasd year ... . ... .. (1] SE—— 418
Smalles tham last year ... .. ... ..... __ SPp—.
Larger than last year . .. RikN
i oA 1000

Average Gross Sale Drops to $2.43,
Down From Last Year's $2.55

I)EALERS reported that their average

gross sale amounts to $2.43. Many
dealers, of course, reportcd a figure con-
siderably higher while others were well
under this figar>. The average record
sale per customer. however, is 3243
The varialions depend on two basic
factors. Dealers who speciatize in elassic
dizks with their higher unit per package
gost will normally have a higher aver-
age dollar salc Than stores which spe.
cialize in pop records and other single
disks. This difference is secn in.o com-
parison of the two dealct groups. The
other vuriation comes from the duffer
tng degrec of going after “plus” sales
(see speeial article) on the part of deal-
ers.

The average gross sale rcported last
vear was $2.35. Thus in the past year
the average sale has dropped 12 cents,
an unhealthy trend since it means that
more eustomers must be gained in order
to keep sales volume al the same level

This slight drop In the average gross
sale figure is confirmed by the majorlty
of dealers in Qucstion 14, three-quariers
of whom sald thele average dotlar sale
had efther dropped o1 was about the
same as last year. A comparison of
the lwo dealer groups s° uws that slightly
more of the large clty dealers reported &
drop than dic’ the small eity stores, pos-
sibly pointing up thelr greater depend-
ence on clussical disks where many
have had to rombat discount sclflng.

your operation.}

To whal extent do you rely en seli-service 0 cuslomers can
0“6“0“ '5: make their swn selection? (Chedk the answer that best describes

. Do you sell records by mailt H YES, which of the ollowing best
QUESTION 17: describes your record selling terriory by maill

TOWNS OVER TOWNRS UNDER
ASWERS: 100.000 100.000 ToTAL
% %

B o ... oo @ e oo a1 . JPOOS— 629

Yos ... 514 332 b1A]
(M Yes)

Soll paywhere by mail ..., ... —— 109 B p— 538

Sell wp 1o 150 mile radius. .. ........... 236, 4bbsoubebssd 5561 & ettt vt 4 38.1

Sall anly within dty shopping limits ... 58 .. .. ... ... Ll [T —— LA

TOTALS 1000 .. ... 1000 ... .. 100.0

TOWNS OVER TOWNS UNOER
ARSWERS: 100,000 100.000 TOTAL
3 % % %

About 50% seifservite ... ........... 8. vih - OB o, s pertroone 393
Almosl 100% selfservice .. .......... L R b [ L JOR———— 1.2
About 25% sellservice .. ... ... ..... I IO PR— L] i Spp—— 194
Loss than 25% sefsarvice. ... . ... 107 . ... ... 182, .. ....... 14

Wosellservite ... ................. B4 . .. . ... .83 . . .
TToTALs 000, ... 100, ... 100.0

, Do you plan 1o add amy more self-service wnits! (Answered by
0”5"0" 16: dealers whose self service facilities are about 50% or less.)

TOWNS OVER  TOWNS UNOER
ANSWERS: 100.000 100,000 TOTAL

[ % %

N AT LS1 ....55.0
& SUA S rpdediidn D6 .. ... 450

1960 ... 1000 . ... .. 1000

Growing Trend Toward Self-Service
Pointed Up by Dealer Answers

ELF-SERVYICE 1s a growing trend

all retail busincsses The most ad-
vanced probably is the grocery busines:
To try lo uppraise the ?mwing advance
10 sclf-service n the disk industey this
y:ar's survey asked dealers ta approxi-
mate what per cent of their present op
eration was set up on a self-service b :
and what plans they had to lacreasc
this method of doing husiness.

Nuturally there can be differences ot
opinion as to what does and what does
not constitute selt-service. Despite these
differences, the answers to these two
questions definitely point up the grow-
ing trend toward sell-service in the rec-

rd business (sce special artlele on self-
service).

Ot the total dealers 39.3 per cent re-
. +‘ed that ubout hall of their operation
was self-service while another 21.3 per
cent sald they ran their stores on almost
s complete sclf-service basis Thus i

S N S S s R

15 seen that six out of ten dealers claim
at_least half of their faecilities permit
self-selection by eustomers Another
194 per cent reported about a Quarter
of their set-up was seit-service and the
remaining 20 per ccnt sald less than 8
quarter or none.

The breakdown between big and small
city dealers shows a somewhat similar
pattern with respect lo self-serviee fa-
eilities.

Of the dealers who repcrted that half
or less of their facilitics veere set up tor
self-selection. 45 per cent said that they
had plans to increase the amount of
space devoted to self-service. The trend
to sell selection by customers scems
more pronounced among the big city
dealers, than their smaller ¢ity counter-
parls since 52.4 per cenl of the former
said they intend to increase these facil’-
tles compared with 42.8 per cent of the
small town dealers,

. Do you plan to exlend your mail-order selling! (Answered by
QUESTION 18: dealers who DO presently sell records by mail)

TOWNS OVER TOWNS UNDER
ANSWERS: 100,000 100.000 TOTAL
% %
| (I A— a9 LI SEG————— a3
(Lo [ 7T R e ———— 356 B § [ DR — 3
| LS P CNRSSS———— - Y , | S— - J—— ]
L1 1L - 1000........... 100.0. ... 1000

. Do you plan lo slart mail-order selling! (Answered by dealers
QUESTION 19: who DO NOT presently seli recards by mail.)

TOWNS OVER TOWNS UNDER
ANSWERS: 100,000 100,000 TOTAL
% %
[ T T L p— B95...... oty v 5
Dottt KBWW wstissmmisme sboonstmmbons 34 ([ BERPR—_— m4
Vo i e i o s 5 e 1§ NR— 4 irnrmocts ia 41
L[1]/11 J— 100.0 1000...........1000

Big City Dealers Lead in Mail-Order Selling;
Few Dealers Intend to Add This Feature

'PHO the trend towards salf-  sice
scems to be on thy increasc accord-
ing to the previous questions, the same
does nc° ippear to be true as far as
selling records by mail Is concerned.
At the present time 37.1 per eent of the
dealers ‘sl records by mail Th es
not neccssarily Imp'y discou~: selling
Whether all of these advertise or how
aggressively ‘hey merchandise this o~
gram is not known, but it can probably
be assumed that many of these do this
as & service rather than as a standard
part of their merchandising program
It is of interest to mote that a higher
percentage of large clty dealers sell by
mafl than dealers in small towns.

———

Of the dcalers whe scll by -all
slizhtly more than half sald they secll
anywhere Big city d-alers are ospe-
The bulk
of the remalning 46.2 per cent scll within

cially strong in this respect.

8 15( mile radius.

About for'- out of ten of the dealers
who presently seit by mail intend to
extend thelr efforts In &  di :ction
while the remainder are undecided or
satisfied with their present sct-up. Of
those who arc Rot selling oy mafl at
present snly .1 per cent !ntend to try
it, and more than two out of three have
no plana to start mall-order selling.

TS T R R
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OUBIION 20- Please number in order of impertance three of the following
preblems which you believe are mosl imporfan! lo record
dealers loday.

TOWNS OYER TOWNS UNDER
ANSWERS:* 100.000 100.000 ToTal
% % %
Too many releases .. ... .. .. 295 ... ... 0. cibe pdd bbb 312
Inventory problems arising
Irom stocking three speeds ... ... —{ TR (T ||| JS— )

Return privilege foo Jow . ..
Seneral lack of business
Discount mail order competibon .......
Poor dislributor delivery ..............
Teo many ditierent prices .. ... &
Poor sales help ... RO
Oher iproblems) acavemmermsie o meiset s Al msniomsions k& J—— 34

S tPeccentages baed on weighted scoring: 3 ponts for fust place,
2 ponls lor second place, 1 point for third glace.|

QUESTION 21: What steps do you think shesld be taken by manulacturers,
istribulers and dealers 1o improve and incease the record

businesst
TOWNS OYER TOWNS UNDER
ANSWERS:* 100,000 100.000 TOTAL
What Manufacturers
Should Do % % %

Fowor rolemses ... ............ 9t L47) T, JRN. ; i NS—— 534

Higher refum privilege .............. ¢ 1L JRp— LT —— 324

Slop price tutting ...

Reduce prices ... .....o..0ieeiea.s

Reduce mumbar of cover records

and duplications . ... ..oooeeeen I8 1020 L 18
Mors prometion ... .. ....iieeel... L/ —_— 1H00....... e [ 1§
[ "OR GUTL 1 1) WSS . gSmmemn) | |) Sesmecamm——— )}
livprove record quatily . ... ... ... 9.9, seqadisniin Sk o 465
Time deejdy and dealer shipments

BROEINET . o s vy Sa— i%.... p—— 1]
More and betler selling Aids ... BE7 ) [See— N—
Other suggestions ............coocuee. 7 TN T — L) A w— —_

What Distributors
Should De

Hers complete stocks ... y »

BeHer ordet handling ang paching ... .66 . ......... {2 J—m— | [ |
More helptul salesmen . ......... S (| IRSHORSRRSSN |} ASrppes—" L )
Beiter doaler w operation .. ..........
Betier back order system ... ...........T.
Beter syslem for returns and

defective merchandise _, . ..., 10
Slop price @wtting ......occiivinininan .60
Reduce number of dealers . ... ... ..., L

More records with guaranieed sales .. .....93............ 30 ... A0

More deejay co-oparafion ..., ... e . 1 |
Other suggestions .. ... ....oo.... e I NTTevevsmmrew £
Waat Dealers

Should Do

Betler selling ... ,...... NETSR— | ¥ J— ¥ |
Mere promolion emmp—_ | |7 J——— | | |
Shep price cutfing ... .ooiiiiiiee 1820 oo i M g rvmes suee . 133
Form lecal assadiations ,,...,..... 1134 mon 128w, orvooeena 1224
Shrems sall-sorviee LooLiiiiiiiiiinenne I3 i 10T el 108

Mare complete slocks ... ..ooviineeren 30 i 100l 83

Mainkin afiractive windews
ond store interlen . ..ooioiieiin A0l 3l B

By more warelully .. ooioiiiieiiiii 300l , )5 ISR S | |

*Sincs mary dedleny gave mote than ene aniwer in each of the thies categorion,
the percentages tolal more than 10O per cent.
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Inventory Problems Head Dealer Beefs;
Discount Selling Ranks Fifth

NVENTORY problems head the list

of problems at the dealenlevel, “Too
many releases.” “Inveniory problems
arising from stocking three speeds” and
“Return privilege too jow" accounted
for 87.3 per cent of the fotal votes.
These are all manifestations of the same
problem and point up sharply the grow-
ing trend of more careful buying on the
denjer level, A slightly greater percent.
age of small city dealers—88.9 per cent
to 63.1 per cent for their large city
counterparts — mentioned these threc
problems, possibly Indicnting the for-
mer's greater need to “lay it on the
line.” when ordering because they are
uvsually farther removed from the
distributors.

“General lack of business™ was
ranked fourth by ul! d=alers the big city
dealers gave greater weight 1o “Dis.
count mail order compelition.” The lat-
ter. ruther surprigingly, was in fifth

~place on the overall basis. A number of
olher rcasons were also listed.

Two definite differences are brought
to lighf by comparing the resulls of ihe
dealer groups. Large city dealers, un.
doubtedly because of their greater de.
pendence on classical records were
much more aware of discount mail
order competition. Decalers in small
cities. generally farther away from the
distributor headquarters are mure cog-
nizant of their delivery service from
distributors.

Fewer Releases, Faster Service,Better Selling
Top Suggestions to Improve Disk Industry

’l‘HE PURPOSE of this gueslion was
to find oul from dealers exactly what
their feelings are concerning ways of
improving the record business. This was
a blue-sky type of question; that is, no
categories were Included for the dealer
to check. Space was provided on the
questionnaire for a decaler to write
whatever he felt shauld be done on the
three levels. manufacturer, distributor
and dealer. The answers were tabulated
according to the specific dealer re.
sponses. Following that. similar 1ype
answers were condensed into the broad
categories that appear in the accom-
panying tables. The comments, op the
whole. showed a constructive attitude
on the purt of dealers. Since most deal.
ers had more than one suggestion, the
answers total more than 100 per cent.

On the manufacturer level more than
half of the dealers stated that one of
the things record companies should do
is. reduce the numbcer of releases. In
many cases dealers specified that this
need was particularly urgent in the pop
and classical ditk categories. The next
most frequently mentioned improve.
ment was the need for s higher return
privilege. A total of 32.4 per cent of the
deslers felt that the normal 3 per cent
was not sufficient. particuarly in view
of the zresi number of releases and
three speeds. About a quarter of the
dealers Jaid the blame for price eutling
in the laps of the manulacturers with
the large city dealers being particularly
vocal on this point. probably reflecting
thelr greater dependence on classical
sales.

A need for the over-all reduction of
disk prices was cited by 12.9 per cent
of the dealers, and 11.6 per cent be:
lieve that there are too many cover
records and title duplications. The lat.
ter applies especially 1o classical rec-
ords. This eategory actually iz closely
related to the too many releste group-
ing. More promotion was stated as a
need by 11.5 per cent with a consider-
able portien relating it to an industry-
wide record promotion rather than a
specific label. Such a promotion 1s being
planned for the fall by the RIAA.

Other frequently mentioned sugges.
tions for manufacturers inciude the de-
sirability of making all 78’s unbreak-
able (relating to the high degree of
breakage mentioned by dealers in re-

ard 1o distributor shipments); improv-
ng the quality of records, particularly
LP's; not shipping records to deejays
before dealers have them in stock; and
more and betler dealer sales afds.

Dealers also had a number of things
to say about their distributors. Topping
the hst, according to the dealers, was
n need for faster and better delivery
service from their distributors. Included
in this catlegory was [aster service on
special orders. Small city dealers were
particularly vocal on the score of faster

T NN T T T TR T S M T R RRET

deliveries, stating that they were con-
tinually at a competitive disadvantlage
because records avallable 10 large eity
dealers and being played by disxk
jockeys had not yet arrived in their
stares.

A quarter of the dealers belleve that
distributors should carry more compiete
stocks. The bulk of these answers re-
ferred specifically to having current
hits in stock while others mentioned
the need for more compicte stocking of
catalog items. Distributors should em-
ploy more helpfu] salesmen accord.ng
to 11.0 per ecnt of the deunlers. These
dealers want salesmen who are withng
and able to help them merchandise
their records. They are oppased to the
high-pressure tvpe of salesman inter-
ested only In writing orders.

Better handling of dealer orders was
mentioned by 13.4 per cent. This cate-
gory includes both the more accurate
filling of orders and better packing. On
this latler point, a number of dealers
pointed out that too frequently 78's und
4%'s are packed together with the re-
sult that ton often the 78 come in
broken. Better co-operation by disirb-
utors, referring particularly to equul
treatment to dealers of all sizes and the
holding of more dealer mectings, was
mentioned by 11.7 per vent. One out
of every ten dealers belicves that a
standardized back order system should
be set up by all distnbutors. Viclors
and Columbla’s present systems came in
for a considerable amount of praise

While dealers had much to sav about
manufacturers and distributors they
were equally vocal about other dealers
The need for better sclling on the part
of dealers. including the employment
and development of better sales help and
more concentration on sclling rather
than clerking was most frequently
mentioned A quarter of the dealers
seid more promotion was necessary at
the deaier level. Some of these specified
that dealer should concentrate on pro-
moting phonos since this was the way
of building their number of disk cus-
tomers. Onc dcaler mentioned that
every new phono sold meant an addi-
tional sale of $30 to $75 in disks per
year. Thied in importance came the plea
to stop price cutting, and another 124
Per cent xaid loczl associalions should
be set up to help combat indusiry prob.
lems and arbitrate dealer differences.
Other frequently mentioned suggestions
inciude additiona! stress on self.service,
more complete stocks, the maintenance
of attractive stares, both from the point
of view of displays and general neat.
ness and the need to buy carefully.

The three-level suggestions point up
one interesting comparison. Price cul-
ting was mentioned on all three levels.
Interestingly enough, dealers blamed
manufacturers and dealers cqually for
discount selling. Distributors came in
for comparatively little blame.

Ben—
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QUESTION 22: Do you sell shoet musit N YES, which types do yon sellt

TOWNS OVER TOWNS UNDER
ARSWERS: 100,000 100,000 TOTAL
2 % % %

Copolar, . iime aioladlod WP - F Ag—— X NPT 99
BINTRUT) ot sitmscrmmunt hereibia s 0 (R, L[ TS Qp——— 4.6
Folios

Instructional meihods

« Which of the different types ol sheo! muskc you carry showed
OUBIIDN 2" the gqrealest comparative sales maease during the pasi yoart

TOWNS OVER TOWNS UNDER
AKSWERS: 100.000 100,000 foral
% %

PO, su seromerontt ot os mmmranic i ANE. o T s 8.4 RR—— ).
[y RO ————" | & SRS— Blonee! 170
Mandard ..o L — 163, ... [ %)
Folles ........ R TR D R S 6 ¢ L[ Jt Rt S V6 roronm v o4 89
Clagsial ...... saBiePehitmertbah st ] L - .
| P —— oL T | 1 PO 95

QUESTION 232 Which type of shee! music is your biggest seller!

TOWNS OVER TOWNS UNDER
ANSWERS: 100.000 100,000 ToTAL
' % % %
[ (1 [ P e —————————— | R ———— | L)l JPYep— 810
Instructional .. ...oiiiiiiiiiiiia (LTSS ( agre— || ]

(lamsical
Standard
1.1 1, S ——

L[ LS — [ J——— 10010 c s pniemasnt 100.0

QUB]]ON 2 s: De you plan to carry sheel music within the next twelve months!
{Answered by dealers who do not carry sheet music at presenl.)

TOWNS QYER TOWNS UNDER
ANSWERS: 100,000 100,000 TOTAL
% % %
B v e e ieicteicie § 3 PR 1. [— i TR pe— )

« .When was the last lime a sheel music jobber or publisher ton-
GUBHON 26' tacted you to Iry lo get you fo sell sheet musict (Write approxi
male month and year.)

TOWNS O¥eR TOWNS UNDER
ANSWERS: 100,000 100,000 TOTAL
% % %
Heves ... nnaes oo oven oo Tor e L+ I F— e B35 genemaraia 60.5
Prior 16! 1951 o orng vammrersre o 198 e caneremrane « L[] ERI— 116
Juring 1952 ... .. .0 s sawawe o 118 civeconinm L X SORp— 139
During 1954

T[] TL SEESRE— | [ —

000, ... 100.0

More Carry Sheet Music Than Year Ago;
Popular Music Leads in Sales

’I‘HE percentage of record dealers who

carry sheet music is up slightly
from the figurc reported last year. Last
vear 48.3 per cent of deslers reporbed
carry at least one type of sheet music.
This year the figure has gonc up to
526 per cent. The increase is found
equally distributed among both large
and small city dealers.

Pop tunes continue as the 1ype of
music carried most frequently. All but
1) per cent of thc stores carrying
sheet music stock this type. Next in
line come standards, folios. instruc-
tional mcthods and classical followed

by the hig note editions and church
music 1t will be noticed that several
new categories have been added this
year in an effort to give dealers and
publishers a clearer idea about what
types of sheet music are carried by
record shops.

Among sheet music sellers the pop
category 15 far and away the sales
leader in most stores with instructional
melthods. classical and standards “far
behind. Pop music bas also shown the
grealest sales incrcase during the past
year according ta thesc dealers fal-
lowed bv instructional methods and
standards tunes.

Dealer Apathy to Adding Sheet Music
Spurred by Lack of Publisher Contact

"THE answers to question 22 pointed

out that nearly hall of the dealers
do not carry sheet music at prescnt
Of these dealers anly 8.9 per cent in.
tend to add sheet music within the
next year and another 135 per cent
are undecided

Tho these answers would scem to
indicate that few of these dcalers are
interested In carrying sheet music. this
attitude may result trom a failure on
the part of many dealers to realize the
additional profit to be had from sheet
music with & minimum of investment.

Pop sheet music for example can be
had on a 100 per cent return privilege
THe small space required for display
can result in a high dollar sales per
square foot rcturn. The fac. that the
great bulk of these dealers do not ce.
member ever be.ng contacted by a pub-
lisher or jobber and that only 13.9 per
eent recall Seing solicited during the
last six months would indicate thal with
a grcater effort on the part of pub-
lishers and their jobbers. many more
of thesc dealers could be eonverted to
sheet music stores of one type or
another.

e A SUMMER SMASH

AND NO' MAYSE ABOUT T ¥

; reanrc
"WATIRESS, Wh TRESS
and
THEY DON'1 KNOW
NOTHIN AT AL

Litste” Jonmy Deckar
Columbia 30576

|
e e [ JONGS, ML rontois 27t } His Westerm Trovhedewrs
TANNEN MUSIC, INC. SivERLY WS, caur. HAWTHORNE MUSIC CORP. | Fortume Record Dist.
V4 Wat 54 ST, Naw York 19 i l 1619 Qrsadway New Yorx 19, b, v 11629 Linwess Detroit 6, Mick,
At et {

Watch for . . ,

"SMOKEY
THE BEAR"

) HILL and RANGE |

A Great Record!

s»» SAMMY KAYE

"WALKIN' T0|
MISSOURI"

Burniug U'p the Jukes!!

"SHE WON'T TURN
OVER FOR ME”

Renewn 25002 X 45"y b/w

“CARELESS LOVER”
FLOTD COMPTON and
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The Atlantic Record Story:

Five Years to Top in R&B Field

Atlantic Roster Has
Top R&B Names

New York Aug. 1—With talent |
scouts constently on the lookaul
for new and top names to ad

Four New
Atlanfic Discs

|
|

day, ATLANTIC'S commanding

jead in the field makes them an

important factor in the mdust.ly
Herb Abramson,

prexy, declared that the tlear |

cut and conscientiously planned

policy which g\ndes the ATLAN-

5-Point Policy

Guarantees Top Distrib

lIlghl C&Op in

the Atiantie talent roster. lhe
diskery's roster today reads like
an R & B million-dollar 'dream
package.'

Topping the list Are such fine
arlists as RUTH BROWN, the |
country’s leading R & B.u\yhst:
‘THE CLOVERS, creators of a
:Ir:mendous new and successful

Just Issued

Foutmw releases, timed for the
current NAMM Convention and
| primed for August market. were
released b ANTIC this week

Set-Up

TIC operation is responsible for i The fabulous 'First Lady of
the label's success. Abramson Jogdﬁr}nvml a;:r’t:te:f;‘l::a Style, RUTH BROWN., leads this
) outlined the five point policy by in the blues field has gained him batch with a solid pairing of hot
ua | ecor s which Atlantic operates as: (1) ssures es the title “Boss of the Blues:|and torch. Ruth, treating the
D N e ot THE CARDINALS. youthful vocal
ie

facet of the R & d, (2) logi-
esl spacing -and hmxlmg of At
lantic releases to 'milk every hit
dry,’” (3) a distinctive recording
technique which provides an in-
imitable and distinctive thythm
and blues sound, (4) solid co-
operation between distribs and
home office, and (5) an awareness
of respormbﬂily to a loyal public
following which has learned that
the music they like best is on

In the five brief but colorful
years of its history, ATLANTIC
RECORDING CORPORATION,
headed by Herb Abramson and
Ahmet Ertegun, has soared to the
lead spot in the Blues and
Rh field. Statistical surveys
show that the youthful label cops
over 50% of all R & B hits and
grabs a large part of the totel
juke plays throught the nation’s Atlantic records.
R & B spots.

As of the end of 1951, ATLAN-

TIC placed six of its efforts on
mag's annual poll of best-|
selling R & B with three of the

S r s Mint Julep” and
Jjuke polls for 1951, four of t! e"Fool Fool Get

lantlc's  nati

successful  sel

tion for the
lantic’s distn’
pmy- rise,
top ten on t.he ‘most phyed' chart |
were Atlantic!
the Rhyihm and Blues |
tegment of the record mdunry
mncreasing in xmporun/:e every

maintain a d.
hour-to-hour

| bou Kreftz,

pleted,)
work t
bet in 4

HO'
tinve Wit
beipg -

deq
ﬁd} u
titles sho'
tofore, ra
proved to
so from

EC

&ios in ., GuIve v ety 8 live telecast withon

A well orgnrllzed and equitably
established liaison between

Atlantic Sales Company
spansible for the high degree of
efticiency with which the indie
handles distnibution.
tion,” stated Ahmet Enegun. veep
in charge of sales. *

sumer demand in time to catch
sales is THE important phase of
distribution thal can mnkz or |
break a record company.” 'FooL,

Ertegun, expressing apprecnaah-swgn

ATLANTIC strives to attain and

with its distribs.
It was also poig

1+ Who knows? This nay be the|ist
‘z:l be lhootin(p

rhythmic side of this new dise,
"DADDY, DADDY," with a ‘New
Orleans beat’ gives with more
than usual verve and bounce
Backing “DADDY" s “HAVE A
GOOD TIME,” a new ballad
which Ruth handles in a manner
reminiscent of her debut disc, “So

ng."” (Atlantic 973)

The CARDINALS. meanwhile,
come up with a rhythmic blues
coupling which showcases their
new styling and features their
recent addition, Lance Tarber
CARDINALS' offering s "SHE
ROCKS” backed with "THE
BUMP,” a pair for whieh leen-
agers wul €0 In a big way.

The ade of maestro
ns in  this
mstrumenhl
T TRA

group. whose "Wheel of Fortune,"
“Kiss Me Baby" skyrocketed them
to national prominence; JOE
MORRIS and his BLUES CAVAL-
CADE whict includes LAURIE
TATE and blues singer BILLY
MITCHELL: WILLIS JACKSON,
one of the top tenor men of
Amerjca and his fine young ag-
gregation, and many other popu-
lar R & B names

This roster, last year and
this. turned out such hits as
"CHAINS OF LOVE,” “1 KNOW."”

At-
and
re-

onal distribs

is

"Distribu-

“is the key to
lling. Meeting con-

:Ole played u:y At-| HOURS,”
utors n com- | »
pointed out that G%OND“ Wie

ay-to-day a
cloge re

musically
high-ball-

ew Telease

easnigp Of .Nnrw-ay this mON

O

-~ wiy 33Ve
an time and_money.

Two operas, England’s “Bnly

—wn noams, of Colhtrs mag- |[Budd” apd Amenca’s "Four
nh\e' Gladys Purker, crewtor of Sainta in ‘Three Acts,? pa

unpsy, +Bill Tars, wrtmn art-lore the French pubbc_ Nem-n

Jammlll,olw-dtbmq much to the taste of

cartoon {ame. sud Jeanmie Wi

{Consinurd on pope_7

g
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TFﬂ.S marks the first record distributor poll conducted 1....Number of Salesmen Employed............. . e 12 4
by The Billboard. It is planned to make this a regular e
feature [n all future NAMM supplements. g 2....Number of Retail Record Stores Serviced...... oo 43 |
g 2
In conducting this survey questionnaires were mailed § 3. ...Number of Juke Box Qperators Serviced........ SPPRR—— . | t
% | |
to a total of 845 distributors thruout the country. Com- # 4....Comparison of Sales for First Six Months With Last Year . .. .43 §
pleted questionnaires were returned by 106 distributors rs
for a response of 126 per cent. Distributors carrying 158 £ 5....Prediction for Sales During Last Six Months of 1952.........43 & 1‘
different labels representing all classifications of musie 7 ¥
were included in the returns. Fifty of the distributors— B.....Distributor Attitude Toward Guaraniced Sales.............43 Fi
41.2 per cent of total returns—are one-line distribuu?rs. 7....Credit Ratings of Record Dealers. .......... SR Lo B reYa Vs AT
carrying either Capitol, Columbia, Decca, King (including
Federal and DeLuxe) or RCA Victor. The remainder 8....Credil Ratings of Juke Box Cperators..............co......43
reported carrying anywhere from two to 12 different }
lines. The average of these independent distributors 9....Breakdown of Salesby Speed.............ciivvnennne e .. 84 |
carries 4.1 lines. { 10....Which Speed Has Increased Most Saleswise......cc... ......44 |
The Biliboard wishes to thank all participating dis- i 11....Annual Turnover Rate Per Classification..... T Y ————" Y
tributors for helping this fnitial poll get off to a successful
start. It is hoped that in years to come that the informa. i 12... .Effect of Mall Order Competition on Sales...................44 §
tion and statistics contained in this togcther with the retail E 13....Effect of Trans-Shipping on Sales.........cc.voiuiune.......44
store survey will render an increasingly important service
to the record industry. 14....Problems Faced by Distributors....o..ovviiiiniiii. ..., .44
!
; s S A o B A s R IER o g ek
k e e " e o 2

QUESTION 1: 4ou many recerd

salesmen do you empley!

QUESTION 2: How many relail rec. |

ord accounts do you servicel

QUESTION 3: How many fuke bex

eperalors do you service! -

ABWERS:
Avarage
Rumber
Salesmen employed . ... SR 3 |
Rocord accownts servieod ... ... 2523
Operators sarvied .. ........... 817

Distributors Average
Nearly 3 Salesmen, 252
Dealer, 88 Op Accounts

A CCORDING to these answers the

average distributor employs 2.8
salesmen and services about 252 record
stores and BB {uke box operaters. This
means that each salesman handles sn
average of 90 retail accounts. Sharp
differences in the size of distributors
are pointed up by comparing the low
figures and high Agures reported. Some
distributors-employ as few as one sales-
man while others have as many as
eight. Three distributors staled they
don't service any operators and &
fourth reported only - three such ac¢-

counts. Another, however, has 400

juke box operatot accounts. The low

a3 far as record stores servieed is 25
while at-the other extreme one dis-
tributor reported servieing 780 stores,

GUESIIOII L H'™ your record vol-

ume lof the year to date been bigger,
about the same or smaller than for
the same period i 19512

_lIS'EES;
%
LT T P | X
Aboul the same .. ..., 000l 294
Smaller ...... i R
I T 1000
QUESTION 5: o, you exped your

record busimess dwring the last sin

months-of 1952 lo be bigger, abeul

the same of smallet than for the same

pecied in 19511 By what amount!
ANSWERS:

On the question of volume for the
year to date about as many said they
are behind last year's figures as those
who reported gains. Sales for the re-
mainder were about the same as for
the first half of 1951. Turning to the
months afiead, about two-thirds of the
distributors look for an increase over
the same period last year while only
13.0 per cent gloomily anticipated a
drop in business. Estimates by all dis-
tributors average out to an expected
increase in sales of 12.8 per cent

QUESTION 6: o, you think that

more, abew! the same number or fewer
records should be released with guar-
anteed sales by manulacturers!

AMSWERS:
&
Fowet records . ... ....... et e 653
About the same mumber .. ... ...... 1t3
More records
TOTAL

T00AL ... .. S 100.0
% Intreass
Avetage per cent of increase .., 125

Distributors Look for
Strong Sales Increase
During Rest of Year

WHILE sales at the distributor level

were approximately the same dur-
ing the tirst six months of 1952 as
they were for the same period last
year, distributors generally are opti-
mistic about the rest of the year. Most
expeet an increase over the lnst six
months &t 1051, amounting to an
average of 125 -per cenl over last
year's figures.

Most Distributors
Favor Fewer Disks
With Guaranteed Sales

N RECENT years distributing pop

disks on a guarantced sales basis
from the manufacturer down thru the
dealer levels has been on the inerease.
Under guaranteed sales larger than

normal quantities of & record are
shipped to dustributors and dealers

with a 100 per cent return privilege .

it additional records arc not recorded
for a set date. This Is done primarily
to ensure records being in stock at the
‘dealer level as well as in many cases
to attempt to force the salc of a disk.
According to the answers to question 8,
the bulk of distributors are in favor of
decreasing the number of records issued
on consignment’ Two out of every three

sald fewer records should be released
on a guaranteed sales basis. About a
third as many believe, however, that
more records should .be sold on this
basis.

0"5"0" T On the whole, are

record dealers’ credil rafings befler, about
the same or worse Than a year ago!

ANSWERS:

%

Aboul the same .._._.............548
Worse ._...... COUCe0 Co0000r o h ! &
lo_?m_- ..... L p—— | %
TOTAL vereieaana...100.0

QUESTION 8: On the whole, are

juke box operators’ credil ratings befter,

about the same or worse than a year agol
ANSWERS:

%
Abowt the same ... ..............68.1
L DO | § |

Botter imiwihaniiwe

Dealer Credit Ratings
Drop; Coin Operator
Ratings Continue Firm

N THE wholc juke box operators’

credit ratings are in a healthjer
stote than are the credit ratings of
record dealers, accordlng 10 many dise
tributors. Thi- undcubtedly refiects
to a degree the adverse effects that
discount selling has had or many deal-
ers who are unwilling to meet such
competitior. or unable to maintain a
satisfactory gress margin it they do.
On the dealer side only 10.8 per cent
of the distributors reported an improve-
ment of credit ratings while more than
three times as many dealer ratings are
worse than a year ago.
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the grealest sales improvemen) thus far

014 ...

Trend to New Speeds
Clear Tho 78 RPM
Still Sales Leader

HE ANSWERS to the guestions

about the three record speeds reflect
the same picture already seen in the
dealer survey. The old 78 speed still
leads in unit and dollar sales. but both
of the new speeds are driving ahead
at a much faster pace than the con
ventional speed, indicaling a two speed
market in the foresccable future

Altho the trends are the same in both
the dealer and distributor answers,
some minor varintlons show up in a
comparison of the figures reported on
the two surveys. These undoubtedly
reflect the weighting of independent dis-
tributors who specialize in one or two
classifications of disks, such as distrib-
utors whose great bulk of business is
done [n hillbilly and rhythm and blues
disks (where 78 is much more dominant
than in the pop field) or in indie classi.
cal lines which is alnfost exclusively an
LP business.

over can all 100 frequently mean that
stocks are too thin and sales are lost.
Too low a turnever can mean thnt old
stocks are piling up and capita: for buy-
ing new and wanted merchandise is
frozen. Somewiere in between s the
rate of turnover where stoeks remain
ftuid and in bala~ce and top sales are
racked up. Maintaining this proper
balance is always the inark of a sue-
cesst 1 operation.

According to these answers pop
record stucks turn fustest for the aver-
oge distributor. Stock investments in
these disks are turned over slightly
more than eleven times per year or
about once a month. The next fastest-
turning category is Country and West.
ern with an average of 9.1 stock turns
per year. Rhythm and Blurs ranks next
at 8 turns a year followed by Latin
American at 7.1. The other categories
show a turnover rate of betwcen 61
and 6.8.

A comparisun of these average turn-
over figures with their own should
prove of interest to all distributors.

OUBHON 9: Please lisl a percent 0“5"0" ": Whal is the average OUHTION 12: To what exient do
age breakdown ol yowr record sales in turnover rale for your record stock per you feel that mail-order record stores in
each of The three speeds for the year to year? | [ other dities ate affecing your sales fo
date, lhylnq' both the unit and doliar ANSWERS: ‘ dealenst
sales dishributien, Uassification ARSWERS:
5 T (1]
ANSWERS: '":"':;I‘ I %
Speed Unit Sates Dollar Sates o — { | Some bul mot much .. ... ......... 514
% ) (7 ARRERRSROR—— "2 [ ] &oreat deal .
1 epm 519 03 Counlry and Western ... o || e
A5 rpm. L. 0 1.4 Rhythm and Blues 0 Lan kW
33 tpm ..I'Jﬂ ........... 818 LT 15 s et ' T014L
e . - Latin American ... ...l 1Al i
IOIAl WOD .......... 100.0 o X |
(€117 R —— 63 ! .
e i [ OUESTION 13: 14 what extent do
“““““““““ , || you leet thal trans-shipping of records by
0“5‘"0" 10: (omparalively speak- {11 P ——— - 82 | sutside distributors is affeding your salest
ing, which of the three speeds has shown Hob Jazt coooiienncninannannes (X} | answers:

this year! Turnover Rate Fastest | [N R ————
ANSWERS: On Pop Disks; Stocks Some h:l not much . ::;
S deal .. 0.
% Turn Once Monthly :o:.':;m:. 19
A5 PiPUlDe. « s caveee basbanias . e -
Y ppap— | et auin 1 ———— 100.0
TOARPIM. .. oo v p masiome sisreiog o sts 55 ways 2 ""“_m SloselyMwaiched 1oy
Mo dagt .. alert merchandisers. Too hlgh a turn- Discount Mail-Ordev

Sales Hurt Distributors
Moere Than Trans-Shipping

'HE ANSWERS to questions 12 and

13 show that distributors on the
whole believe that mail-order selling
into their territorles has atfected their
sales to denlers much more than trans-
shipping by outside sources into thelr
areas. Naturally these answers would
vary by distributors. In New York for

QUESTION 14; Please number i

order of imperiance three of the lollow
ing problems which most ated your recerd
business!

ANSWERS:*

Problems %
Too many releases ... ............ ni
Poor selling by dealer .. . .... .. 206
General lack of business ............ 160

Inventery problems from
stacking three speeds .. .
Return privilege loo low ...

Discount mail order (empehhnn —
Poor delivery rom manulacurer, . .. 19
Poor distributor sates heip. . . L0
Trang-shipging . ... .. ... ........ 18
Too many differenl prices. .......... 9
Other problems ... . ............ 50

..100.0

®i{Percentages  based on  weighted scorme
3 ponts tor tingt place. two Points tor secona
place, 1 pont tor third place )

Too Many Relcases and
Poor Dealer Sclling Top
Distributor Problem List

l)ISTRlBUTORS. like dealers, believe

that thelr biggest problem is the
over-abundance of new releazes. Poor
and inadequate selling at the retail level
ranks closely behind according to dis-
tributors. Lack of business was rated
at 16.0 per cent followed by inventory
problems that the three speeds have
created and the low return privilege
available.

Since in mony cases the eategories
are ximilar to those In the correspond-
ing questi asked dealers, some in-

example, where the bulk of di
majl-order selling ¢.nanater distributors
are not affected by mail-order selling
from other areas. On the other hand,
tho. they do believe that trans-shipping
from outside sources to their dealers
has atfected thelr own sales.

The bulk of other distributors, how.
ever, believe that mail-order selling inlo
thelr tegritories has hurt their sales to
some degree. A total of 74.4 per cont
reported they feel it either a great deal
or to some extent, That this loas is not
critical to most is reflected by the fact
that slightly more than twe out of every
three of these distributors said “some
guthol much  rather than “a great

ea

On the queslion of trans.shipping
nearly half reported no effect, more
than the total of the two groups who
have noticed a loss in sries.

3 GREAT SONGS!

Exhibitors

COMPANY

Mills Music, Ine...

“TAKE MY HEART"

1619 drosdway MNew Yorw 19, N ¥

N Lmeoln Retu&ds Ine....
AN e vC. inton M 0., s eean
SANTLY-JOY, INC 'Mnunce Lgxpshy l\rslc Co.
Lo Duca Bros.” Accordion Co

London Gramophone Corporauon

@ Continned from myg I

Modern Dev ices Inc

i MP Engineering Cn
""STRANGE SENSATION" | company ROOM OR BOOTH yurei """
s = —————— | Music Educalors National Conference. .
v v Leedy & Ludwig D D R
vuu ll- NEVER B[ L: M‘l're Pr‘:)d“]l 3 rums . v o'l.(":. G Conn, de ..... ﬁmn:hS?é g}‘\::i:g l;l\?:lrlrs':]en 'f‘\ts!oclauon o! the United Stntes
MI"E'B Il;e[;ler Piano Mfg .Co Ine. . Rooms 811, 812, 814 Music Trade Review.....
rary of Congress...... R 987 Music Trades.

4 National Piano Corp..
National Sales Co.
National Table Co.. Inc..
Newsweek

Musieal V(ercha.n't.luw Magazme

teresting comparisons can be made. The
roblem of controlling inventories
? hnch mmbinc: lhree ol‘ lhe calegories
ry from
threc c-eds and n'turn privilege) to-
taled «9 per ecnt on the distributor
survey. Dealers, possibly because they
handie many more lines, consider this
an even more pressing problem with a
total of 66.2 per cent for the three re-
lated categories.

Distributors seem more concerned
about the general lack of business than
do the dealers. The same, understand-
ably, is true of the attitude toward
dealer jales people. Distributors rated
poor dealer selling at 2086 per cent
while only 2.0 per cent of the dealers
said they consider their sales help as a
harncss to sales. Other comparabie
problems received about the ssme im-
portance at both the dealer and dis-
tributor levels.

ROOM OR BOOTH

Minshail-Estey Organ, .

" Columbiad9768

TONY BENNETT

SAVE MORE MONEY-

MAKE MORE MONEY

fabacribe bo The Dillheerd TOBAT
» e S0 Dage 3 JOr veien

Maas Organ Co.....
Magnatone Dlst.nb\m)rs
‘The Magnavex Co....
Magnecord. Inc.
Majestic Radio & Tv]evlsxon Div. of the Wilcox-Gay Corp.
...... ...............Rooms 725 726
..Room 1048
.Room 871

sasas 4
Section “B.” North Ballmo

Major Electronics Co
Major Muslc.
The Manual Arts Furniture Co
Q. Mari, Inc.........
C. F. Martin & Co., Inc..
The Martin Band Instrument
‘Masco Elcctronic Sales Corp....
Maszon & Risch, Ltd......
McShan Brothers. ...

.............................. Rooms 1029, 1030 O.

New York Instrument Co.. Ine.. ..
Nova Band Instrument Co.. .. ..
Qahu Publishing Co..
Pagam & Bro. Inc..
Pan-American Band Instrummu, Dlv ol C G Conn d..

e ﬂuoms 336 337

Parade Record Co., Ine. .. .Room 903
Pathe Television Curp Rooms 711. 712
Peerless AIDUM €O, INCu. .1 easaasansnenssnassnansencer: Room 920
Penzel, Mueller & Co., Inc Rooms 527. 528
Peripole Produets, Inc.. gom 609
Permo. Incorporated.. .. .Booth 8
Philharmonic Radio & Tel:vmon. Inc Rooms 1060. 1061
Piano Trade MagaZine. .. .. ccioecternenusiansoncssnannns Room B39

Plymouth Record Corp. .
Pollina Accordion Mfg Cm

C. Meisel Music Co., Ine... The Port-O-Matic Corp.. Room 934
Melodiana Accordion Co.. Pratt, Read & Co., Inc.. . 802
Melody Record Supgly Co.. G. Pruefer Mfg. Co., lnc.. Room 974
Merchnndmmg Dlap ays, Inc... Radio Corp. of America, RCA Victor Dlvlsmn Hnme Inslrument

Mecreury II . th Department.....c..o0eiivecae ..Section “A,” North Ballroom
Meorson Musical Pro ucu Corp Rooms 632, 833| Radio & Television Equipment Co.......voviiiiiiiienans oom 551
'A. Messina, Pianos..... S «...Room 848/ Record Corporation o Amenca o Room 904
Maxwell Me ers, 1o ..Room 838| Record Guild of America, Inc.. Room 817
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let us show you how much time and money you can save by using

CAPITOL RECORDS STUDIO & RECORDING SERVICES Sa18 TOIIES

....... #9000 00002 P 0000000000000 0CTITRETEVEREI0000 00PN CCe0eTeItecURBRoanNReRoIs AR ORRES

here’s what you'll like at Capitol

1. Most modern facilities and equipment.
2. Large and small studios — audience accommodations, most
3. Most up-to-the-minute Knaw How. dependahle
4. Skitled tape editors who know their business.

5. Finest quality mastering — processing — pressing.
6. Fastest —most dependable service.

090800000 000000000000a00000000000090600 0000000000000 o000 6206000000000 00000000C0QTROTOCtIolttonsosutataeassr

custom recording?
the very best!

That Capitol Sound
That Capitol Quality
Now available to you through

: STUDIO & RECORDING SERVICES DIVISION [SPSETIEee”

T let’s talk shop at the
Walt Heebner, Mgr. % Captigl EACTTORGER National Music Show.

5515 Melrose Avenue  Hollywood 38, Calif. Yisit our booth {n the
HEmpstead 7114 New Yorker Hotel.
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That Plus’ Sale Is Key to
Upping the Year’s Volume

The key 1o increasing sales
volume in any retail business is
upping the average gross salc.
This 1s particularly true of the
record busincss. By sclling the
average customer $4 wor of
records instead of $3, sales vol-
ume for the ycar is jumped by a
third

The necd ior grester sales vol-
ume is apparent 1o all record
dcalers. Operating expenses over
the past few years have riscn in
all categories without an offsel-
ting increase in prices or mark-
up. Thus to end the year in
solid black figurcs requires sell-
ing more to each customer than
he intended to buy. But despite
this. survey results show that
the average gross sale has actu-
ally drop in the last few
years, A year ago dealers re-
ported that the average cus-
tomer bought $2.55 warth of rec-
ords. The present Billboard re-
tall survey shows that the fig-
ure has dropped to $2.43 Some
might contend that this decrease
is due lo price cutting and mall
order discount selling. This Is a
negative approsch. Some of the
dcalers reported an avcrage
gross sale of as high as $#4.12
while others were as low as
$1.22. Multiply these two hgures
by thc number of customers who
enter your store cach ycar, The
ditfercnee in dollar velume is
starthing.

Selling Vs. Clerking

What accounts for this differ-
ance? Why do some dealers
write up a sales tickct of $3.83
per average customer while the
average dealer sells only $2.43.
By and large the difference is
that alert dealers sell each cus-
tomer exira record or album or
an accessory. They are not sate
isfied with just selling a cus-
tomer what he asks for. They
want more. They want an addi-
tional sale—the “plus” sale. On
the other hand, too many dcalers
and too many sales people arc
satisfied with merely letting
cach customer have what he
asks for. They make no effort
in sell anything in addition.
Rather « ar sclling. hese dJisk
retallers are simply clerking.

The diffcrence between thesc

two groups of dealers (and their
sales people) is basically two-
fold. Top dealers see to it that
they and their sales_help know
the disk catalogs. They know
the top tunes, the hot artists, the
new releascs in all disk cate-
ories. They listen lo records.
g‘hey are familiar with record
reviews so they can make sound
recommendation when a cus-
tomer asks for one. Customers
frequently look to the disk
dealer or his assistants for sug-
gestions and recommendations.
Those who are able to guide
their customers not only sell
more merchandise but  bulld
loyal customera who Keep re.
turning. Knowing the catalog is
simply knowing the tools of
your iness.

The second diffcrence between
the sefler and the clerk is en-
thusinsm. Top dealers and alert
sales people are enthusiastic
about selling. They like sclling
records. It's their business. They
want to sell more. So they use
suggestive selling with every
customer who enters their store.
Suggestive scllinfnneed not be
high-pressure selling. Suggestive
selling is esimply exposing to
customers other items they will
like and doing It enthusiasti-
cally.

A test in a number of shoe
slores thruout the country raised
the avcrage sale per cusiomer
from 1.1 pairs of shoes to 1.6
pairs—an increase of 44 per cent.
This was accomplished simply
by showing cach customer four
other pairs of shoes in addition
to the pair requested, a very
cagy and very effective proce-
dure. Alert record dealers fol-
low this technique as many days
as their shops arc open. When,
for example, a customer asks for
a Beethoven Sympheny by Tos-
canini, a sales person immedi-
ately knows three things about
the customer, He likes Beetho-

ven, classical symphonies (and
prubably other types of orches-
tral musie) and Maestro Toscan-
ininl. With this information it's
casy to bring back to the counter
several other disks in some or
all of these categories in addition
to the requested item. The same
is truc in the pop and other disk
categories. Teen-agers who have
a crush an Johnnie Ray, Eddy
Aronld fans, and parents who
buy a Boze disk can be inter-
ercsted in another disk by their
favorite—or the latcsl album.
Yet as obvious as these state-
ments are, too many dealers and
their sales people are satisfied
with just writing up a sale for
what the customer asks and
make no effort to suggest and
show an additiona) item.

All dealers will agree to the
advantage of having able sales
people whe know the catalog
and are enthusiastic about sell-
ing. Many, howcver, questlon
how best to bring this about.
The answer whicg “live-wire™

By NEV GEHMAN

.
i
o

o

dealers will give is careful selec.
tion of sales help and an incen-
tive system of pay, either
straight percentage or salary
plus an over-ride. Thus the more
sales people scll, the more they
make. By this method good per-
sonnel can be trained and, also
important, be retained.
Manufaciurers Give Aids

Many manufacturers do their
best to help sales personnel and
dealers get that “plus” sale.
Columbia, for example, lists on
the back of classical LP jackets
several related items, either the
same type of music or selections
featuring the same conductor or
orchestra. The same is true of
Mercury and others. Viclor [re-
quentiy lists related merchan-
dise on the back of kiddie sets.
Alert record sales people use
such atds as these with resultant
higher sales.

Onc dealer in Philadelphia has
found that he can scll “perma-
nent” needles 1o ncarly half of

(Continued on page 111)

Question: Will Fair Trade
Law Stop Price Culs? 5

On July 14, a new Fair Trade
law was signed by Preaident
Truman. This law binds non~
signers as well as signers of fair
trade agrcements 10 uphotd
manufacturers' list prices in the
45 States with fair trade laws,
Now the question in the minds
of many dealers, distributors,
manufacturers, ct al,4s whether
this new act Wwill effectively
stop price-cutting on records.
This is a vital question (o deal.
crs, ecspecially those whe do
large classical L P business
which has been hit hardest by
discount selling.

At press time nonc of the ma-
jors had yct price-fixed lhu'r
disks under the new law, so it
will be a while before it can be
ascertained how effectively the
new law will. end pricc-cutting.
The law provides that a manu-
facturer must announce his in-
tchilons to fair trade his items,
then have at least onc dealer in
cach State (that has a fair trade
Law) sign it, for the fair-trading
to be i effect. This will take a
little time, but it 1s probable that
most of the major diskeries, and
a number of the smsll ones, will
price fix their lines. Cetra-Soria
and Remingion Records have al-
ready announced that they will
fair trade all of their disks.

hat is even more important
than who or what company in-
lends to fair trade its products,
is whether the new law will be
'_ar etfective onc. On this prob-
lem legal opinion appears 1o be
split, with some claiming the
law to be a strong one, and
others that the Jaw will not work
ns far as records are concermed
Those who elaim it is a strong
act state that it will prohibit any
dealer from selling a fair-traded
item at a discount, Bui otber
lawycrs say that tho this much
is true within a State, a mail
order house can ship records
from one State to another and
sell all those shipped across Sate
lines at a discount.

If the latter is true, then the
effectivencss of the new Fair
Tfade law will be very limited,
since most of 1he recopd-discount
houses have a large mail order
business, often equal to or higher
than their store trade. Unfortu.
nately, no one can determine
who is correct or incorrect con-
cerning the Fair Trade law until
it is settled by the courts. The
only item that the lawyers scem
to agrec upon about the bill is
that it will go to litigation as
soon s a manufaeturer trics to
enforce it

Since no major has yet bhad

time to price-fix its line, and
since the smaller diskerics arc
waiting for the majors 10 act, it
is stil] too early 1o know what
the policy of record discount
houscs will be under the act, in.
sofar as mail order is eoncerned.
Of those checked by The Bill.
board, ‘no comment” was the
answer to questions about their
future policy. Other types of
stores. such as clothing shops
who have been selling brand
merchandise at a discount, have
run ads saving that after a cer.
tain datc they would go back to

- ¥

25 TOP STANDARD
SHEET MUSIC SELLERS

o 1. Alexaader’s Dagtime Band
1. Alwaps
3. Becawse . .
4. Bagin he Beguine ..

&. Blens This House .

A

PUBLISHER

5. Bellyof St. Mary . ............

.. Boosey & Hawkes

(I T ) S —— S —— ... Berfin
. BodyamdSowl ... . .........oice.... . Harmy, lnc
9. Dark Town Strutters Ball ... .. ......... Feist
10. Deop Purple ... ......................... Robbiny
T1RDEIeriRSONT] o, . conoioniine wmsis Brass exesvivscimralifand «..Harms. Inc.
12, Easter Parade ............................. DBerin
13. Indian Leve Call _. .. Harms. dne.
114 Jealousy . ... ... .. Harms, Inc.
15. lord's Prayer ... ... .. Ceieiieiienceea. . b hirmer
16, Mahe Befieve .....................oo..... Chappell
$7. The Man | love .. ............... pr—— Harms. Inc. ;
8. Missour Wallz ... ... .... S —
19, Nighl and Day ..... RIS TP Harms. Inc.
20. Oid Man River ... ... ceereveee. . Chappelt
B 2080 Lol TBIons oo ook amminis ol s v..... Handy
22. Smoke Gebs in Your Eyes . .................... Chappell
23, Staedust . . Mills
(Y TN T (TR o g S P — e — Harms. inc.
15. While (heistmas .... Berlin

manufacturers’ list prices. Be-
cause they then will be out of
present stocks. There has been
same speculation that this might
happen with disk price-cutters
after manufacturers fair trade
their platlers.,

Some dealers, especially in
the New York arca, are com-
cerned about going back to list
prices after more than six
months of selling disks at 25 to
30 per cent off. These dealers
believe that they will lose busi-
ness, since Lhe customer is used
to getting LP's at a discount.
However, many dealers point
out that a store selling records
at 30 per cent off. withonly a 10
rer cent mark-up. can lose a
arge percentage of its present
business and still make out bet-
ter at list, since the store will
have approximately a i0 per
cent mark-up.

Some dcalers also broach the
theory that going back to Jist
will make many customers pay
more atiention to the less ex.

t

pensive platters put out by the
majors. Capitol, Columbia and
Deeca all have a lower-priced
popular and semi-classieal LP
series. It is also anticipated that
the lower-priced lines, such as
Remington, Varsity, ¢t al, will
bring a bigger percentage of
business for the dealer, espe-
clally among -price - conscious
customers. It has been undcer-
stood that many manufaciurers
have plans for additional lower
priced record lines on both LP
and 45 r.p.m. disks, to be placed
on the market this fall.

It 1s safe 1o assume that it
will take many months, once the
manufacturers have fair traded
their produets, for the determi-
nation by lawyers and the
courts, as o the effectiveness of
the new Fair Trade Act. If some
of the provisions in the present
law appear 1o be unsatisfactory
or weak, fair trade proponents
will probably introduce addi-
tional legislation 1o atiempt to
plug up the loopholes.

By IS HOROWITZ

Quality of Sound Is Factor .
In Appeal of LP Classics

Buyers of long-play records,
like all disk patrons. are inter-
ested primariy 1n the compost.
tion played and Lhe artist inter-
preting {t. But whecre the con-
firmed claxsical collector is
concerned, the faetor of sound,
or the quality of audio reproduc-
tion, nlso becomes a factor deler-
mining selection. Aler{ dealers,
who know their ¢lientele, can
moke us¢ of this factor as a
merchandising ad

More and more, record com.
panies are stressing the audio
quality of thelr product in adver-
tizing campaigns. Witness the
crop of alphabetical slogans
bombarding patrons since Lon.
don Records showed the way
years ago with its "Full Fre-
quency Range Recording
(FFRR)." IU's the rare LP diskery
today which doesn't tout the au-
dioexcellence of ‘ts merchandise.
Capitol has FDS and Remington
CAR. All the ballhoo, even il
it §s as restralned s Colembla’s
“new sound” tag linc, is aimed at
convinemy the patron that this
or that record corae. closest v
duplicating the aetual sound of
tie original rendition.

However, dcalers, as profes-
sionally Involved in the rccord
industry, can take these claims
with a grain of salt. There is no
quesiion that records produced
today out-perform by far disks

made years ago. But the ad-
vances made by nudio cnrpineers
are available to all. Any comn-
pany can turn out a fine product,
and all do most of the time.
Converselv, from the audio ponl
of vicw, all diskeries oceasion-
ally issue Jemons, platters which
spund as il they were waxed
way back in the dim past. But
here, it might be said. the qual.
ity of the performance may
occasionally be such as to out-
weigh all technical considera.
tions among collectors,

Most dealers surely know
something of the recording ad-
vances made in the past decade.
They now, for instanpe. that the
practical frequency ceiling of
records made 10 yars ago was
somewhere around 35.6,000 cy.
cles, Today it goes as high as
12-15,000. Too, especially since
the introduelion of vinyl LPs,
surface noise has been greatly
reduced. And microphone place-
ment, studio and engineerin
techniques have been improve
{o the extent that a carefully
produced disk rcaly iy able {o

imate the of &

great bulk of phonographs in use
today, whethcr portable or ex
pensive consolc, can only repro.
duce part of what is on the ree-
ord. Plug player attachment into
a television console and you'll
probably not be able to pull
anythlng out of the combination
higher than @ or 7.000 eycles.

To round out the picture. ft
should be emphasized. however,
that the high-fidelity player bus.
ineas, still largely a custom un-
dertaking. is expericneing an un-
orecedentea beoi© Many mcre
callectors are buying cquipment
whiceh truly broadens the audio
spectrum. In almost amy com-
munity across the country, there
are a growing number of such
seckers after perfection. Seme
carry lheir enthusiasm so far
they consider oaly the sound
their equipment can produce
Musical content becomes almost
incidental. Only a few in an
area, it courted by the local
dealer, will absorb records fary
in excess of expectations. A con-
firmed audio enthusaist would
sooner buy a recording of the

live rendition.

Most dcalers also know that
playback equipment, while im-
proved greatly, is usually un-
able to reproduce with faithful.
ness what is actually ctched on
the platter. Percentage-wise, the

inds produced by a glass shat-
Lering on a tiled surface—if the
fidelity were high—than a
muddy disking ¢f a Beethoven
sonata,
Still, while hi-ft bugs are rela-
tively fcw and fat between, the
{Continued on page $7)
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78 Speed On Way Out;
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LP-45 Trend Laining

Altho the prospects for a one-
apeed industry are remote in the
{foreseeable future, there s a
definite trend toward a two-.
speed market, 5 and 33 rpm,
according to evidence drawn
from The Billboard's Fifth An-
nual Retail Record Store Survey.
The survey, which covers the
first six months of this year, in.
dicates that coincidental with
the trend foward the new
speeds there is a continuing de-
cline in 78 r.p.m, even tho the
conventonal speed still has the
upper hand in both unit and
dollar sales. The foregoing fis
clearly indicated in Questions 11
and 12, the results to which
clearly show that in time. 78
will be superseded by the new
speeds.

Already, 78 has becn preity
much limiled to Lhe single speed
market, pop and the allied clas-
sifications Long-play records,
and to a smaller degree, 48
dusks. have taken over the clas-
sical field. In the single record
categories, 45 is clcarly the com-
g speed.

Conventional speed records,
for the first six months of this
year, accounted for slightly
more than half of the units sold
and just under half the dollar
sales. Second place in unit sales
is held by 45, with 30.2 as against
16.7 per cent for 33. In dollar
sales, 45 r.pm. shades 33 by a
very slim margun. the respec-
;fﬁv; percentages being 288 and

The figures as given above
represent general trends thruout
the country. It may be interest.
ing tn the reader to note, how-
ever, that the lactor of city size

has same corcelation to the pop-
ularity of the different speeds.
For instance, 78 r.p.m. accounted
for 47.3 per cent of total dollar
sales during the first six months
of this year. This figure breaks
down into 45.7 per cent in lowns
of over 100,000 and 48.8 per cent
in towns under 100,000. The new
speeds show much greater sales
a | variation with regard to

ty size; 45 for jnstance, ac-
counted for 23.8 per cent of dol-
lar sales in towns of over
100,000, and 27.8 per cent in
towns under }00,000. With 33,
the picture is reversed; for this
speed accounted for 31.5 of dol-
lar sales in big towns, and 23.6
per cent in small towns. This
shows Lhe greater fmportance of
classical sales im the larger citles.

The story for the future is in-
dicated in lhe answers to Ques-
tion 12. Here, 514 per cent of
the dealers reported the sales of
45 rp.m. to have increased at a
greater rate than either of the
other speeds thus far this year.
In the opinion of 24.2 per cent of
the dealers, 33's had shown the
strongest gain, while only 13.1
per cent snid their 73 sales had
outpaced the newer speeds.

This trend to a two-speed in-
dustry, first noted in last year's
Retail Record Store Survey. is
unquestionably accelerating ae-
cording to figures of this year's
survey. Factors which are ex-
pected to speed the transition lo
the new spceeds are the Record
Industry Association of Ameri-
ca's fall record promotion and
Lhe three-speed player drives
belng mapped by RCA Victor,
Columbia and others.

Strong Merchandising Clue
To Added Sales of Kidisks

The chiidren’s classification is
one of the fastest growing seg-
ments of today's disk business.
Altho kiddie disks have been
available for many ycars, the
big boom ha: been a posiwar
account for 102 pe cent of the
total business for the first 6
months of 1952. according to The
Billboard Retail Survey. Al
Christmas time kidisks become
an even more imporiart volume
source. Other surveys have
shown that many dealers con-
sider this clzssification to be
growing at a faster cate than any
other ly~e¢ of disks

Despite these bellweathers,
there are many dealers who fail
to capitalize on the amount of
kiddie busincss withia their
reach.

To get the maximum, not onl
in kiddie sales but in other dis!
classifications as well tokes
strong merchandising. This is
?arhcularly true of the kidisk
ield. A number of reasons point
this up. Most dealers carry many
lines of children’s records, add-
ing up to a great many titles.
In most cases pop. hillbilly, clas-
sical and other types of disks are
bought by the users. They know
what they want. The same is
not truc of kidisks. Most of these
are purchased by adults. pri-
marily parents The bulk of
these know little or nothing
about what 1s available. Few
know what 1s best for junior or
what little Mary will like. For
them to make a choice from the
myriad albums and singles that
the average dealer stocks and

There Are Extra Profits

By NORM WEISER E

In Phono Accessories

Aggressive merchandlsing of
the “extra” items by dealers has,
often spelicd the difference be.
twcen profit and loss {a perjods
when sales of regular stock, such
as phonograph records and play-
ers, have fallen below normal
But in order for the dealer to
realize this added revenue,
he must devole considerable
thought and effort to this phase
of his opcration.

Sales of accessories actually
start with the merchandlising of
the prime product—the phono-
graph record. In order to main-
tain the largest possible sales
volume, the dealer must cater to
the customer who owns either a
standard 78 r.p.m.player, or ane
of the two newer speeds. And
from the record purchased, the
dealer [s aulomatieally advised
of the proper approach in seek-
ing the extra sale, the one
which is so profitable.

Too, because the accessory
firms today are in a buyers
market, because stockpiles of
necdies, for example, have
grown to considrable propor-
Lions, every elfort has been nade
to provide the dcaler with sales
aids which are so designed as to
fit into his store decor without
disturbing the basic stock of rec-
ards and players.

Disk Care

The agressive dealer who is
finding those extra profits in
sccessories is doing 1t mainly
by selling his customers on the
1dea of record care. One of the
mast successful approaches on
this score is to point out to the
customer the extra life his rec-
ord will enjoy thru use of good
necdles, changed with frequen-
cy, and to introducc to the cus-
tomer the new needle brushes
which have been introduced im
recent months.

Dealers reporl that this lype
of cooversation, if started im-

mediately afler the customer has
paid for his records, can be most
cltective. For record prices are
up. and when the regular platter
buyer realizes he can protect his
investment 1n a new long play
disk, he is usually not only re’
ceg:lve to the suggestion, bul
will return to the store for his
future disk buyms.

Another item of extra profit
which fits in with the record
care sales pitch is the record
album, which most ¢ollectors al-
ready use, but which are in
growing demand among thosc
who have only recently added
one or both of the new mpeed
players to their home. Here, too,
the many advantages of preserv-
ing an investment, in many in-
stances amounting to substantial
figures, can be stressed in the
selling talk.

Sales Aids

Today there are a variety of
players on the market, cach re-
alu:nng special needles to give

best possible reception, and
the proper performance lo the
instrument.

To make the job of supplying
the right needle Lo the eustom-
er, the needle firms have pre-
pared elaborate catalogs which
they are supplying to all retail
outlets. These catalogs are all
unique in one respect: they list
all makes of phonographs, then
the needle for that particular
unit. They Lst not only their
own product, which, of course,
is given prominence, but where
they do not make a needle for a
particular unit, or where com-
peting necdles ave available,
they too are List

‘Thus, an intelligent sales per«
son, by studying the catalog so
that it can be referred to quick-
ly and accurately, can immedi-
ately supply the customer will
the pertinent facts relative to
the type of needle he or she

requires. This "on the spot” re-
ference can and does often mean
the difference between n sale
made or lost.

Brushes a Factor

Todry some manufactuers,
among them Permo, have latro-
duced still another gimmick to
increase dealer sales and bring
the customer closer to bis retad
outlet.

This newcomer to the acces-
sory field is the brush. It i’
normally attached to the front
of the tonc arm by means of a
fape. and gathers the foreign
matter from the playing surface
of the records—thus not only
increasing the life of the record,
but the necdle as well,

As is the case with needles.
the brushes are not "permanent™
in the sense of the word. For as
the tape wears off. and the
brush bristles begin to fall out,
replacements are necessary. But
the hrushes, like the avcrage
needle, are built for long wear,
and by giving satisfactory serv-
ice during their lifetime, often
result In repeal purchases.

Brushes, now atlrac-
tively packaged, as are needles,
are merchandised thru attractive
eountcr displays, and can be
pushed to the customer as either
an scceasory the care of rec-
ords, or s a new development
in the industry. In either case,
where the dealer has made an
effort to mérchandise brushes,
he has found them to be an ex-
cellent leader item.

Extra Dollar

In the face of the many cut
price wars In the record retail-
ing field, the falling off of sales
in some arcas where strikes and
other problems have arisen, plus
tbe general sales slacks which
arrive with the various seasons,
the added income which the
dealer can realize from ncedle,

displays can be a harrowing ex-
perience. This makes selling dif-
ficult and too frequently ends in
missed sales.

One of thc fundamentals of
successful merchandising is to
make it easy for customers to
buy. The more hurdles of sales
resistance that can be elimine
ated, the quicker and casler the

sale can be made. Stocking.
displaying. promoting and sell-
ing children's records in a hit

or miss fashion creates selling
hurdles.
Clamsify Kidisks

Top scllers of kidisks have
found thal the answer lies in
grouping theiwr children’s stock
type merchandise. They have
found that the way 10 make th.e
buying and selling of childrcn's
records easy is to merchandise
them thru classifications of re-
lated items and putting the full
weight of alt their promotion,
display and sclling programs be-
hind these classifications. Clas-
sifying kidisks makes displaying
easier; classitications make pro-
moling easier; classificalions
make selling easier.

What the classifications are, is
secondary to the important point
that such classifications be estab-
lished and thal the classifica-
tions chosen be familiar to aduit
customers as well as identifiable
to accompanying youngsters. A
careful study of kiddie catalogs
shows many natural breaks,
Nearly all labels have disks
about the circus, cowboays, fairy
tales. movie subjccts, TV per-
sonalities, and music apprecia-
tion. Activity records might be
another grouping. Whatever the
classifications are, they should
be simplc and familiar.

Having decided on the classi-
fications, the next step is to use
these groupings as the founda-
tioh for all merchandising. Sell-
ing is made 2aster. The important
hurdle ,of IF a customer wants
to buy a kiddie item to WHICH
record or album lo buy is easily
crossed. Instead of wondering in
confusion which of the hundred
and one disks and albums on
display lo buy, the choice has
been automatically narrowed to
about half a dozen categories.
When a customer asks, “What's
good for a four-yea:-old?” men-
tioning a few of classificalions
such as cowboys or television
will immediately start the wheel
of a sale rolling. Selling by clas-
sification-also makes it casier to
rack up a “plus” sale.

In-store displays should be
built around these classifiea-
tions. Printed or band-lettered
cards at the top of open diaplay
racks will help narrow a cus-
tomer’s selection. Window dis-
plays should spotlight each clas-
sification or a window can be
bullt around a single classifica-
tion. In ather words. all in-store
displays should be based on
these selected classifications
rather than mcrely displaving a
maze of children’s records,

All promotiona! efforts should
also be built around these
groupings. Inexpensive catalogs
can be mimeographed for distr:-
bution, listing all the kiddie
items available, by classification.
These are particularly effective
at Christmas and other gift-buy-
wng periods of the year.

Month by Month Promotion

Continued customer Interest
in children’s records can be
maintained month by month by
featuring a different classifica-
tion cach month in store adver-

brush, album and other acces.
soty sales takes on more impor-
tance sleadily.

But, as has been pointed out
time and time again, these extra
dollars must be won, they do nol
just accrue. The use of smart
counter displays can help, but
the displays alone can not do the
job. Sales personnel must be
trained to take advantage of the
toois so that each customer who
walks into his place of business
can be sold not just a record, a
needle, or & brush, but al least
one of cach before he departs.

tising and in other promotional
drives. Making use of natural
tie-ins will always make such
promotions more productive. If,
for example, the circus comes to
town in May, May can be pro-
moted as cirous monlth. Your
strongest circus item would - be
selected as the feature item with
other disks ahout thc clrcus
backing it up. The arrival of &
Walt Digney movie in town is
the opportune time to feature
Walt Disney and other movie
titles, again selecting a lead
item. In this case, the sound-
track album of the movie being
shown would be the natural
feature item. Apother month
might be desigiated as cowboy
maoanth, possibly when the rodeo
s in town.

Selling is always easier when
there is a plan. Classifylng kid-
die records into related groups
is a plan. It is an approach that
is readily undersicod by cus-
tomers. It is a sound miethod of
merchandising that is intelligent
fcom both the dcaler and the
customer poiats of view. It is a
method that has already been
successfully tested by many
deulers. Worked properly, il can
be used hy all dealers to make
sense out of the kiddie business
and to build increased volune
and profit in this growing
markel.

Quality of Sound
® Continmed from page 46

trend toward better rep-oductive
quality in players is accelerat-
inz. and with it grow'ng public
awareness of the difference in
sounds.

In the final analysis, Mr. Av-
verage Dealer necd not delve too
decply into the intricacies of
high fidelity. But the more he
knows, the keener the competi-
tive odge he will develop.

He should get to know, (or
instance, the type of players
steady customcrs own. This can
que him to the importance the
patron places on quality repro-
duction. As disks of better fidel-
ity are released, the alert dealer
can promote the recards from the
audio angle, as well as the mus-
ical. I carried out In consc'en-
tiots manner, the technique
could become almost as impor-
tant as that of a dealer keeping
track of a customer’s musical
preferences to promaote that ex-
tra sale.

A dealer intent on exploring
the potentlal in “sound™ mer-
chandising, might also profitably
arrange a comparison test for
patrons. Play an old recording
and a new one for the shopper to
impress upon him the advances
made. The contrast could be an
eye-opener for the uninitiated.
Of course, Mr. Dealer would
then probably need better play-
back equipment in his shop than
is normally found in his audition
booth.

Once a dealer has been ahle to
build a grecater consciousness of
fidelity among his clientele, the
possibilities for plus sales mul-
tiply. Surcly, the use of acces-
sorics, more frequent needle
ehanges, cte, ean be related to
higher fidelity. And there's
money in accessories (see sepa-
rate story).

‘ dagoovrg
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Sell More Record Players &
You'll Sell More Records

There is one thing typical of
all record buyers {excluding gift
purchascrs)—they all own pho-

noxuphs.

s big as the present record
business is (approximately
$200,000,000 at retail). it is still
a comparatively small industry.
‘The major reason for this is that
phonos have never been sold ag-
gressively. At the present time
nearly 95 per cent of all familics
own at least one radio. Televi-
sion after only six years has al-
ready reached a saturation point
of more than 35 per cent, and
many communities are stil! out
of reception arcas. Several areas
are well over 70 per cent. On the
other hand the record industry
in the past 50 years has been
able to convince only about 40
per cent of the families to enjoy
recorded music of their own
choice. For the record business
to grow uires the sale of more
phonograph equipment

Every dealer is interested in
increasing the size of his busi-
ness. Yet too many dealers fa)l
to carry phonos. By so doing
they limit the potential growth
of their business. Too many
other retailers who do stock
phonos do little to promote
them, simply having them avail-
able if a customer asks for one.
Some large stores (including
many department stores) neither
sell nor display phonos in the
record department. For a record
deater not to sell phonographs
(and sell them aggressively)
makes as little sense as an LP
record played at 78 rp.m.

The best way for a dealer to
build additional volume is to
concentrate on the sale of pho-
nos to new customers. Thru
alert merchandising the average
gross sale can be increased with
present customers (see special
article on the “plus” sale). Tho
this eannot be over-emphasized,
it's the new customers who will
account for sizable increases in a
dealer’s volume. Surveys have
shown that a mew phono buyer
will average $60 worth of record

urchases during the first year,

is is all plus business and
well worth going after.

New customers can be broken
into three groups: (1) those who
have never owned a phono; (2)
those who still use their old 78
player but buy few if any rec-
ords: and (3) those whose 78
equipment is in disuse. The
largest segment of this potential
new business is the group with-
out any equipment. The last two
groupings, however, may be the

easiest to convert because of the
evidence of their past interest in
records. At the present time it is
estimated that of the 22,000.000
phonographs in the hands of
consumers about 12,400,000 are
old 78’s.

The key to selling new phenos
is the ncw speeds avallable.
Many with 78 equipment have
hesitated to buy equipment cap-
able of playing new speed rec.
ords because of the confusion
that existed in the past few
years. Others with cxpensive
console equipment are loathe to
invest again in an expensive
player. For this latter group the
ANSWer in many cases i$ a con-
version unit so their equipment
can be made to play the new
speeds. or a new speed attach-
ment. In either event these cus-
tomers can be converted to be
active new speed record buycrs
at a relatively low cost. For
others there is no end of playing
equipment available ranging
from the inexpensive attach-
ments thru the many low-priced
three-speed players up to ecx-
pensive higb fidelity equipment
There is a player for every
budgct.

The fall selling season is just

shead. Tn a fcw months the
Christmas  gift-buying peried
will be here. During the months
ahead i3 the time of the yéar
when phonograph sales tradi-
tionally peak. This fall ali signs
are favorable for a better-than-
ever phonograph selling seasun.
The Blllb{ﬂllf dealer survey
shows conclusively thai the in-
dustry is headed for a two-speed
market. Thus phonos cen be
sold and bought with customers
confident that they will be buy-
ing equipment thal will bring
them musical enjoyment for
years ahead. With the new
speeds, records are better, less
expensive and more lasting than
ever.

A second factor in favor of top
phonograph sales is the coming
campaign to seli recorded music
on an industry-wide basis that
the Record Industry Association
of America is preparing for the
fall. This should bring many
new customers into record storcs
for the first ¥me to start & rec-
ord collection and of coyrse to
buy a player. Then too all man-
ufacturers will have new models
available. RCA Victor is plan-
ning a strong campaign behind

(Continyed on page 111}

New Pay-Off Trend Is
Toward Self-Service

Record retailers are taking »
g:ge from the grocery men's
k in steadily turmning their
shops more and more to self-
service. (See self-service ques-
tions in The Billbcard's Dealer
Survey.) In fact, Clyde Wall-
ichs of Music Cily, Hollvwood's
leading traffic-center disk store,
admits that his recent transition
from the normal clerk-serviced
to the streamlined self-service
store resulted from his friend-
ship for the operator of and in-
terest in the nearby Hollywood
Rancb Market, one af the Coast’s
first self-service supermarts
Tho the analogy between the
supermart and the self-service
record store holds, Alan LaVin-
ger, manager of the Wallichs’
store, sets forth that the self-
service disk outlet Is a compos-
ite of a restaurant, bookstore,
supermart and a library. It
holds to the requirements for a
cafc hy setting its salespeople
at stations, as a restaurant does.
The cashier is akin to the eat.
ery's hostess as she greets and
bids the customers adieu, while
the various personnel in the
Wallichs’ shop are stationed in
certain areas of the shop where
they assist customers in finding
disks and also are responsible
for the correct filing and stack-

Trade Agreed on One Thing;

Too Many Disk Releases

The record industry, like all
industries, is plagued with many
problems. Many of these are
controversial in natuse, oftcn
with as many proponents as op-
ponents. On one issue, at Jeast,
there is nearly universal agree-
ment. There are too many re-
leases. Few will question this
The evidence In support of the
statement is strong.

The Fifth Annual Billboard
Dealer Survey shows that deai-
ers consider this the most seri-
cus problem the industry faces.
The Distributor Survey pro-
elaims the same belief. Both
dealers and distributors are in
accord that the most important

New RIAA Seen Boon
To Entire Industry

The Record Industry Associa-
tion of America was established
in August, 1851, Sparked by The
Billboard and other Interested
parties, the association, the first
of its kind in the history of the
industry, was started to help
solve some of the problems fac-
ing the modern disk business, on
the manufacturer, _distribulor
and dcaler levels. In addition,
the RIAA was formed to chart
paths whereby the record indus-
try could expand and sell more
disks per year lo a widenung
market.

The officers of the association
are: Milton R. Rackmil {Decca),
president; Al Green (National)
a Lawrence Green (Vox),
vice-presidents; Frank Walker
(M G M), treasurer. Paul A.
Barkmeier (RCA Victor), James
B. Conkling (Colmnb:ug‘.‘lmng
B. Green (Mercury), Rackmil
Dario Soria (Cetra-Soria), John
Stevenson (Children’s Record
Guild) and Glenn E. Wallichs
(Capitol) are on the board of di-
rectors of the assoclation. Mem-

5

L

bers of the RIAA now include
more than 40 record manufac-
turers with practically every
large diskery represented. The
executlve secretary of the RIAA
is John W. Griffin, who has had
many years experience in the
mndustry. Emest 5. Meyers, of
1sseks, Laparte and Meyers, is
the legal counscl
The RIAA swung into, action
the beginning of this year, when,
thru its efforts, an =anti-piracy
bill was introduced in the New
York State Assembli'. The bill
passed both houses of the Legis-
lature but was surprisingly ve-
10ed by Governor Dewey. How-
ever, the organization threw its
weight behind the “Fair Trade
Law,” and has seen itz efforts
rewarded with the rccent sign-
ing of that bill by President
Truman. At the present time the
RIAA is werking on an indus-
try-wide promotion and public-
ity plan set for the fall and
sponsored co-operatively by all
members of the assacintion.l Ita
{Continued on page 111}

step that manufacturers can take
is to reduce the number of re.
leases In all categories. Pop and
classical releases. however, rc-
ceive the most criticism on this
score. Manufacturers, both at
the sales and artists and reper-
toire levels, share the thinking
that the record industry re-
leases too many records. and
most will admit that even their
own companies issue 00 many
disks. As one a.&r. head put it,
"It iz ibmpossible for the public
to absorb the amount of music
it is being offered.”

A look at the statistics of the
problem poinls up its serious.
ness During the first six months
of 1952, six companies (Capitol,
Columbia, Deeca, Mereury,
MGM and RCA Victor) have
turned out 1,186 records in the
pop, country and Western and
thythm and blues fields. These
do not even include unpublished
or public domain tunes that
have been waxed. Nor does it
include the output by these
companies in the classical, chil-
dren’s, Latin American, interna-
uonal and other fields. Add to
these all the records issued by
the literally hundreds of other
labels. and the total becomes
astronomical.

Problem Increases

The problem unfortunately
has become more rather than
less acute in recent years. Two
vears ago Capitol.  Columbla,
Decea and RCA Victor relcased
530 pop singles during the first
six months. From January thru
June of this vear the same four
companies have issued 616 pop
records.

‘This alone could ereate havoc
at the dealer level, but unfortu.
nately he is usually faced with
the necessity of buying in two
speeds and wprking in most
cases within the 5 per cent re-
turn privilege. For the disk
jockey, too, it has raised a defi-
nitc problem. Many radio sta-
tions receive anywhere from 50
to 100 new records each week.
These come from manufacturers,
distributors, dealers, artists,

]

about 50 to 75 per eent of the
new releases. even oncc.

With s0o much evidenece
agamnst the plethora of releases
it lakes somewhat less than an
astute mind to ask scveral per-
tinent questions. Why is this so?
How much longer will it con.
tinue?

Manufacturers’ Problem

At this point it is pertinent to
turn to the manufacturer to de-
termine why there are so many
rejeases. The purpose of a ma-
}or recording company, accord-
ng to one a &r. chief. is to sup-
ply the need and desire for all
chs of music and recordings

at exist. People's tastes vary.
In addition to a market
for Eddie Fisher, Rosemary
Clooney, Horowitz and Hank
Thompson there is also a mar-
ket for bugle calls, bands, disks
and how to play golf, ('nrri(n
languages and even capnary sing-
ing. Another a.&r. topper ad-
vanced the thinking that follow-
ers of certaln artists wanl the
top tunea recorded by their fa-
vorites., Otbers stale that disk

¢ mus y de-
velop new talent and at the
same time maintain the ular-
ity of theur standbys reg-
ular releases.

Still another reason for the
£reat number of releases as set
forth by a record company head
is the problem of artist conm-
tracts. It was a standard prac-
tice several years ago to guar-
antee an artist a minimum num-
ber of releascs a year. These
clauses were in most cases in-
serted at the insistence of artists
on the basis that the more ree-
ords, Lthe bigger the royalties.
The trend in the industry is
away from the perpetuation of
this practice. RCA Victor is
presently trying to sducate ity
artists to the thinking that a
few relcases promoted properly
will 1n the long run garner
higher sales and bigger royal-
ties than by constantly pumping
out record after record

The history of Eddy Arnold is
a case in point. Amold's Victor

p rs and Cther By
and large there is insufficient
gnar-mmg time for all of these

be spun with the result that
many stations are able to play
or one reazon ar ancther) only

calls for a miximum
rather than a minimum number
of releases per year. The hal-
billy star who = only about
four single records plus an al-

(Continued on page 111)

By JOHRNY SIPPEL

ing of merchandise. The help-
yoursell wax store is like a

k . in that ¢ TS ATe
urged to browse as long as they
wish, realizing that the more
they wander. the more they are
exposed to entieing albums and
singles. The new slant in retall
record merchandising paraliels
the supermart because of the
physical set-up of the self-serv-
ice shop, full of huge display
racks and disk displays of vari-
ous accessories. The kinship to
a library comes from the elab-
orate filing system, which the
Wallichs’ shop and other such
outlets, utilize to check inven-
tory. Instead of a library card
in each book jacket, the self-
service store has a leader sieeve,
which, when empty is returned
to the cashier's counter, so that
the item can be re-ordered.

The Wallichs' store is the firat
fully self-service this reporter
has seen. Tho other stores clam
that they are fully self-service
they differ trom the Wallichs'
outiet, in that <ome of their
stock is still on shelves behind
a counter, where a snlesperson
gives it out to the customer. In
the Music City's 50 by 75 foot
display room, Wallichs figures
that he has approximately 125,
000 disks on display. To qualif:
this not all these 125,000 are dif-
ferent titles, for In some cases of
hit disks as many as 10 or 20
coples of one record are filed in
one slot. The Music City physi
cal layout is a compilation of
notes, taken by Wallichs during
2 24-State junket last vear.

allicha and other self-serv-
ice ops have long searched for
proper display equipment- but
have not been able to come up
with standardized display recks.
Tho Music City uliﬁzes some
standard racks. such as those
sold for kidisk displays, over 85
per cent of the records are dis-
played on speciaily - designed
racks. which measure eight feet
long, four feet wide and five
feet high. The base of the dis-
play rack is rectangular, with
the Lep portion being grnd’ualed.
so that sll records are visible.
Some of the bases are fixed whh
album shelves to add additional
display and storage space. The
rack holds eight shelves, each of
which holds an average of 13
seven-inch disks, or a lesser
number of the larger sized plat-
ters. Wallichs.has seen to it that
wide aisles arc maintained in
the store, providing easicr traf-
fic flow and also ensuring less
theft, as browsers are in full
view of employees on a second-
story balcony.

1n order to facilitate the self-
service angle, the rear wall of
the store carries a huge red and-
white classified directory of
where various categories of
merchandise are to be found,
based upon a numbered system
of racks similar to the super-
mart svstem. Personnel, who
work the display floor, replac-
ing disks and filing out-of-order
disks, coincidentally are dressed
in red lackets with whute pants
or skirs, thus carrying out the
red and white keynate, The
store has found that the dis-
tinetive dress differentiates be-.
tween customer and worker,
where, previously, when clerks
wore street dress, the befuddled
customer didn't know whom to
ask for information.

Tho the switch from the old
to the ncw svstem took about 90
days (of which only four days
were a total shutdovn) Wallichs
has found that since the store
geared itsclf to the more stream-
lined operation, business has
doubled within four months. He
points out that while many ma-
Jor Lraffic stores have cut prices
to increase volume, he substi-
tuted the new merchandising
method. At first, Music City
execs felt that the switch to self-
service would cut the personnel,
but, because of the doubled vol-
ume, an additional 25 per cent
boost has taken place In the help
department. The change was a
big job, for it required aimost
total remodceling, as the secret
of & true self-service store is &
wide, vast area, such as the
supermarts boast, necessitating

{Continued on page 111}
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The Industry’s Ten
Most Eventful Years

BY JOE CSIDA

The 10 year period from 1942
to 1952 must go down In show
business history as the record
decade. For in that period the
recording art and Industry made
its most spectacular progress,
both technologically, and from
the standpoint of the relative
importance of records in the
overall entertainmen: industry
picturc. There can be no doubt
that in the past 10 years—or
certainly the last five—records
nave created more show business
names than any other single
branch of show business, not ex-
cluding motlon pictures. radio or
television And records have
made stars with an overnight
speed previously unknown to
the amusement world

netic tape in recording. Not by
co-incidence is it pointed out
here that Capitol Records intro-
duced the use of magnetic tape.

It is. indeed. no coincidence
that Capitol Records came on
the industry scene, at the begin-
ning of this tateful 10 years. Or
to spcll it our more clearly, Cap-
itol’s birth 10 years ago. its ef-
torts since that time, have had
no little to do with the fact that
the past decade has been the
most eventful in all the bhistory
of the record industry

In the star-making division. as
has already been mentioned,
Capitol produced more than its
full share. Details of the disk
ride to fame via Capitol, taken
by many a star, are found in the

Listening Time Lessens } § Thus a Les Paul and Mary artist biographies which consti-
Chance for Hit .......... 5 Ford zoomed from relative ob- tute part of this special section.
{ surity to a place as onc of the In the technological develop-
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Record Business Is Penny- business on the strength of a- been mentioned, Capitol played
Ante, But Woolworth's “How High the Moon,” and a a2 prominent part, over and
Business Is Too ....cocun.- 54 strong string of follov--up plat. above production of devices as
5 ters. (A Capitol Records attrac- such. But that portion of the
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T~ . | ample among many here, for very beginning, its business phi-
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former-hungry television, And
technologically the span of the
Past 10 years. 100, saw greater
advances in the record industry,
than during any period since
Bertiner and Tom Edison fought
the historic battle of the flat
versus the cylindrical disk, Two
new speeds were introduced—
which, regardless of the com-
mercial bavoe their intreduction
created—gave the industry its
first great basic improvements
in the product since Berliner
beat Edison in the aforemen.
tioned tussle.

And along with other techno-
logical improvements came (in
August, 1948), the use of mag-

overwhelmingly dominant posi.
tion and the great multitude of
firms in the field struggle
among one another at the bot-
tom of the pile. atlempting to
get their share of the dregs.
When this situation evolves and
continues for any considerable
length of time, the leading com-
panies _radltionally become fat
and lazy. They fail to supply
the vital, vibrant. aguressive and
progressive leadership which
every [ndustry needs to prosper,
if not indeed, to survive.

In the record business that
point had.been reached in 1934,
when a brash newcomer named

{Continved on page 50}
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® Continued from page 49
Decca burst onlo the scene,
£hook giants Columbia and RCA
Victor out of their lethargy and
revitalized the entire indusiry.
By 1942 comparatively young
Decca, as well as the older
leaders had pretty .ouch scttied
down into their grooves. True,
the industry was healthy, but
the need for the stimulus of a
strong new competitor was be-
ginning to be felt. Then, on
April 8, 1942, Capitol entered
the business. Obviously the
mecre entry of a new firm
meant nothing. Nor would
it cver mean anything to the in-
dustry at large unless its busi.
ness philosophy was one which
transcended the basic purpose of
showing a healthy net profit at
the end of each guarter, Capi-
tol's philosophy, from virtually
the first day of its existence,
did transcend the simple, single
purpose of making money. Cap-
tol, thru the years, realized that
its own progress depended to a
substantial degre on the gen-
eral condition and welfare of the
industry of which it was a part.
And Capitol conducted itself ac-
cordingly.

Iis influence on the industry,
howcver, and seemingly para-
doxically, could not be felt, un-
less the company itself became
an important factor in the in-
dustry on the basis of its own
sales and profits. The degree to
which this part of lis task was
achucved is graphically deman.
strated by the gross sales fig.
ures for the company, Year
by ycar, in the accompany:
ing chronological chart. In 1942
Capito} did $200,000. And in
1951 that figurc had mounted to
$13,400,000, off from its 1948
pesk of $18,900,000, but still ex-
tremely healthy.

But while building its busi-
ness at an almost incredible-
rate, Capitol played a major
share in helping strengthen the
industry itself, and in making
the pasy 10 ycars the record

" decade.

In 1948, for example, when
the industry on the manufac-

turer, distributor, dealer and
consumer level was literally
torn asunder by the ssive

introduction of the 33% rpm.
disk hy Columbia and the 45
r.p.m. record by RCA Victor, it
was Capitol who led the way
toward healing th breach be-
tween the two bitter rivals, both
Capitol's competilors.

In April of that year, Capitol
went 45, and in September Capi-
tol added 33% to its line, thus
b ing the first pany to
go all three speeds. There is no
telling how long the destructive,
costly battle between RCA and
Columbia would have continued
without let-up if it were not for
Capitol’s action at the time. Few
industries have seen a single
company become suck a sound
stabilizing influence in a com-
pletely chaotic situation as Cap-
itol wus in the 333%-43 baltle.

Capitol and its representa-
tives also became key factors in
resolving other eritical problems
with which the industry was
faced. In both the American
Federation of Musicians’ record-
ing bans, first in August, 1842,
just four months after Capitol's,

birth, and in January, 1948. Capi-
tol aided in bringing about
oeace.

Another mcasure of the value
of the contsibution an individual
company In an industry makes
to that Industry is the leader-
ship and other executive and
creative manpower it develops,
which may eventually devote its
talents to other firms. In this
area, Capifol. in its short 10
years, has developed a number
of such talents. Outstanding, of
course, is Jim Conkling, who
came into the record business
with Capitol, moved from the
post of director of artists and
repertoire with the company to
the presidency of Columbia Rec-
ords. Paul Weston, also pres-
ently with Columbla, was an-
other Capito! development.

Capito] also set new palterns

for the industry, in creating an
inanimate star In the children’s

_field, the first time such a feat

had ever been accomplished
strietly via records. This, of
course, would be “Bozo, the
Clown,” who grew from a Capi-
to) kiddic album property Into
a merchandising property of
considerable proportions. And
whlle creating and developing
“Bozo,” Capito! managed to give
the entire children’s record field
an Invaluable shot in the arm

Again, in building its own
phenomenally successful niche
in the record industry, Capitol
sct @ new pattern which had a
profound effect on the industry
as a whole in yet another sense.-
Capito! was the first record
company to go on an all-out
campaign to win the support of
the nation’s disk jockeys. While
Capitol, fully aware of the key
role disk jockeys were destined
to play, was concentrating on
exploitation yia the platter spin-
ners, some other record com-
paniegs were still aitempting to
deny 10 Jockeys the right to play
their records. There are count-
lesa instances, too, of where
Capito]l set new promotional,
selling and merchandising pat-
terns with dealers and juke box
operators.

And last year, when the rec-
ord industry for the first time in
its history, managed to organize
an L of all fac-
turers, Capitol's far-seeing pres-
ident, Glenn Wallichs, again was
one of the leaders in organizing
and speeding the formation of

the Record Industry Association
of America.

Wallichs ond his many able
lieutenants. present and past_ all
played their part in bullding
their 10-year-old company into
one of the major firms in the
record industry. And equally
impartant, into one of the major
factors in constantly revitalizing
and maintaining & healthy rec-
ard industry. That the aggres-
sive, progressive philosophy
which has been responsible for
these achievements will continue
is perhaps best exemplified by
the company’s 10th anniversary
slogan: It's not the TEN, it’s the
poTENtial!

Yes, this organization and
these people helped make 1842-
1852 the record decade. Their
full, fascinating story is told in
these pages.
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The Jate Buddy De
Sylva with Johnny Mereer,
who 10 years ago founded
Capitol Records with Glenn
Wallichs, 10day its guiding
hand and president :

Tap names in the rnter:
helped
tmild Capito) thru their
talent
Here Puul Whiteman, one

talmwnt world

and ‘shosmanship.
firet

of the tompany's
srtists, cuis an early hi.

Typical of 1op-industry
munpower developed by
Capitol is Jim Cenkling,
with  Sam
Dearnhue st 2 reconling
aewian. Conkling s now
Colunibia

shown here

presiddent  of

Reeards.

Alan Livingsion, present
antist and repertoire viee
presldrnl, gors aver s
song with » girl voeslisi.
Livingeion, at 34, is one
of the youngest n.&r, di-
rrviors. Le treated “Bozo
the (Jown,” top kid disk
rharseter,
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- - A Decade of Growth and Success

1942

Releases: 25 Singles ® Sales: $200,000

The compuny incorporated

Nume changed fram Lilierty to Capitol

First records released: “Cow-Cow Boogie,” by
Elle Mae Morse: “Sirip Tease Polka,” by
Johnny Mercer

American Federation of Musicians starts re
cording bun

® Rranches were opened this year in Los
Angeles. New York and Chicagn

1943

Maech 20 .. ..
October 9. .

Novenillwr12. |

Releases: 18 Singles ® Sales: $750,000

Fivst issuc of “Capite]l News™

Ameriran Federation of Mosicians lifts re.
cording ban

“G.1. Jive.” by Jolinny Mercer

® New branches opened this vear in Dnlus
and Atlanma

1944

Mueeh 30,
Ma_\; ........
Decembier . . . .

Releases: 39 Singles; 6 Albums

® Sales: $2,250,000

Seranon production agreement signed

First allume released

“Aceentunle the Posilive.”” by Johuny Mereer

® New Liranehes opencd thiv year in Cleveland
und Washinglon

Aprit 18.. ...
Mug woac..oe

Jot¥ v o
Noveniber ..

Releases: 48 Singles; 14 Albums
® Sales: $5,100,000
Recording departiment established

“On the At