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AGVA Welfare
Plan Stirs Up
Battle Royal

By BILL SMITH
NEW YORK, Nov. 22. — A tor-

i5t3 in its demand on talent buy-
€rs o ogniribute to a welfare
fund that was s=t up in conjunc-
tion with the union's acecident
insurance policy

The great majority of abjec-
tions are based on what s called
AGVA's dictatorial methads thal
buyers either pay up or do with-
out shows. Cafe ops, notoriously
reluctant to ioin any organization,
are hurriedly banding together to
battle AGVA on the welfurs COMn-
tribution. At lesst two such args
are preparing “legal action, and
others are talking heatedly about
starting individual suits.

Talent agencies which have
Been informed by AGVA  that
they will required to stop
selling talent to buyers who re.
fuse to pay have told AGVA they
inténd to do no soch thing. It
buyers are required 1o pay any
welfare, it is up to AGVA to
police them, not the agents, they
replied. -

Outdoor talent buvers have
turned down flatly AGVA's de-
mand. The AGVA plan is as fol-
lows: Each club date booker will
be required to pay the union $1

[Canltaied on nagie -7k

Sherwood for
9 NBC Scripfs

NEW YORK, Nov. 25.—Pulitzer
LZe-winning playwright Robert
E. Sherwood today signed an un.
Precedented scripting deal with
the National Broadtasting Com-
Pany,. The pact, effective J anuary
1, ealls for Sherwood ta pen nina
original one-hour plavzs for the
web over a five-vear period. NBC
Eels exclusive AM-TVY rights to
the works, and oplions to continues
the rights over five more One-year
riods. Sherwood is believed to
EetLing in excess of 30,000 for
the scripts,
nfﬂhtht:ﬁvuod. X :
agreement, has complete
freedom of independent opery-
tion, both in selection of subject
Matter and treatment. The plan
calls for Sherwocd to write and
NBC to produce the dramas at
the rate of about one evary

bring with it =ome
rent of protests has deluged the lans to L e
American Guild of Variety Art- | vations to the TV film

according to termsy NLREB

TV-FILM SYNDICATION

2 Nets' Plans May
Spark Big Change

jMid-Season's

; Upturn Offsets

JShaky Spring
. Barometers Indicate

Plenty Jobs, Stable
| Economy for 1953

NEW YORK, Nov, 22. — The | Plan, the holder of esch franchise
SOINE of 1963 15 expected 0l is piven distribution and zales
radical mnu~ir:rh1.= to properties in the Du |

syndica- | Mont  Film Syndication depart.

|ten  field, changes which 1T‘|;n*im+_-m for a specific area. Thesea
iTI:fl]if' a deep and perhaps indeli. tholders of Jocal Iranchises are

| oie mark on the =t
|iry. Among the cileu- | frequently
lated to tduse considerable stir rience.
are moves by the Du Mont net- | by  the
wors and the American Broad-
| casting Company to become ma- This distribution plan
jor factors in the fiim business 1o that utilized by

Already Du Mont i PULLINE into | companies
| effect & syndication blueprint not | ers and Paramount in
Previously used in this fisld altho | and
|of proved wvalue in other aspects | much to help
| of show business and particularly
theatrical filmsa ABC, far its part,
is_believed preparing to make s | tractual arranzement between
move with new methods of its | web and the
own after its merger w th United | ¢'. wos .
| Paramount Theaters gains final
approval

The Du Mont hope ig

il infant indus- beople

factors of considerable expe

'V stations,
did od agenciee in those localities

majaor

industry. Bv and large,

sales made by the fran-

Pinned on | Svndication Department,

to build a chain of strong distrib-
Utor links covering all video mar-
kets, with a number of kev fran-
chises already set "nder this

The franchige plan for distribu-
ton still is in use by major record
firms. A major asset of this svs.

If.lu'. Jail i

It on

Early Decision On
‘Featherbed’ Dye

WASHINGTON, Noy, 22 __An
eiarly decision is expected from
the Supreme Court, which this
week (10) heard summary argu-|Frank C. Heath arguing the case
ments in the case of Nitional La. on behalf of Gamble Enterprises,
bor Relations Board versus Gam- |Ine., insisted, however, that AFM
ble Enterprises, Ine,, involving | vialated the | w's provision,
test of whether American Federa- |ing the lnws definition that
tion of Musiciansg' players must|shall be an unfair labor practice

il

was required by the union to pér-
form uring periods when the
name band was not performing

hired even if their services | for a labop organization or its
have not been requested by the dagents fto require or attempt to
employver (The Billboard, October callse an employer to pay or de-

iovember 292)

his week's||
hearing was shor but lively, with

IVeT Or agree lo pay or deliver
ANy money or other thing of value
SEVeril of the assoriate Justices | . for services which are not
Pebpering legalists on bath sides | performed or not to be performed

With queries to estahlish whether ' This Is the first case arising un-

of high local r pute, and

recommended 1o the web |
adverticers

1= gimilar
fim
such as Warner Broth-
past vears,
i5 regarded as having done
the development of
the theatrical film and exhibition
the con-
the
nolders of local fran-

chised firms calls lor a 50-50 split | Most parks enjoved

'r;{' 1|'I!3 take dl.le.' tha wehb's F'Hm | ul:'.';ut'rl].cj:._' i I---i:" Lo 11 HET Cond hl:filﬂl’
as a re- | than '51,

! up IJ]-E:i}'

| By HERB DOTTEN

CHICAGO _ Noy 23
| Qutdoor show business
satisfactory-to-pood vields in
|and faces similar prospects
the coming year.
| These were the
drawn from surveys conducted
| by The Billboard as three major
eEments of the field—fairs
Aivals and amusement parks
awaited the opening here next
week of theis annual convention.
A ‘glance shows that
generally had a big vear
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coneclusions

Cal=

fairs
that
av-

and that the major part

the development of 3 TV film sult of its deals made with the | ©f i PRETLVIS SreLcnted. st
viérsion «af Ih[} fr;]["_-hjﬁ“ p];._.“ Fr'ld'-lt‘EI‘S “r the filme H“l'l‘l’.‘d f{lt' ll—.f;:L[L:l"hl fllit.ifh.*.w_;a. wWith ”I'I_]_t.- a
Quietly, the web has undertaken | sale relatively few eporting  either

sharp increases or
the previous sepzan
Circuses, both of the - indoor
and outdoor variely, also chalked
business, thanks in a
large. messure (o a mid-season
pick-up and 3 strong finish that
overcame weak turnouts in the
season’s early months Carnivals,
00, had light early-season busi-
ness, which picked Up In mid-
“eason and surged into 3 strong
money-winning stride with the
opening of the fair season.

Egonomic Cond itions

The basic economic cond|tions
which prevailed in ‘52 are ex-
Pected to continue thry 53, Em-

declines fram

J-II ! A0

the ﬂnl.l-!t!ﬂthurlu-dduu: irovision |der the nnti—!’+_-mhf_=:'lmddmg pro-
of the Taft-Hartley Aet had been |vigion of the Taft-Hartley Act to
violated by AFM. Bernard Dunsu, [ réSch this court,” and he added
counsel, arguing the “unless™it is affirmed it will he
NLRB's position before thé court, | the lus.™
contended that AFM's practice of |  Justices Robert Jackson
requiring thesters {o employ local | Felix Frankfurter, as wasll as
musicians when name bunds are | Chlef Justice Fred Vinson, in a
used does not constitute violation | succession of queries sought to de-
of the anti-featherbedding  pro- vermine. whether thers was 4 dis.
vision of the Talt-Hartley Act

and

tLonttnued -an puge 4)

tingtion between the loen) nrehes.
masmuch as the local orchestry

LCont it wpag it 430

ployment will be high. That of
itself, indicates continued good

cit- | Piironage. But, it also means that
h:-em.{'h-‘:';-' of the outdoor
fmld—cnrnwal-_'-. particularivy—
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I've mﬂiﬂaﬂ with mhnnns

hi : t ‘“mtﬂ s q‘:i'g
rhunﬁ ?pnrkmpﬂt. A couple
of Thursdays 1 did “Author
Meets the Critie™ on the Dy Mont
TV network.

The author u recall, was
New York Herald- une and

svndicated radio - TV eolumnist

John Crosby., The ecntic who
thought the k., a collection of
Crosby columns entitled “Out of
the Blue” was excellent, was
Henry Morgan. The moderator
was Bennelt Cerf, and the ertic
who disliked the collection was

Csida: I put the blast on Crosby
and all works with every
wickedness 1 could concoct. As

I've said, I enjoyed the show, but
the fun (unknown to me) had not
vet begun.

Thursday nights are pretty
hectic arcund our factory; so 1
dashed out of the studio, coat aver
my arm. back to the office. About
three Friday morning a bunch of 4
our guys and giris decided Lo call
it an evening and go out for cof-

Billboard

owner of the coat to
came Sunday and 1
for Chicago for a set
Mondeay night, a= T was
catch & plane for Hollvw
wire from secrelary

: to me.

‘Crosby,” it said, “has coat. Do
you want to arrange switch now
or wait until you return. Please
wire.

Tuesday morning, with a slight
touch of pleurisy angd Crosby's
coat, 1 _on the squirrel
existence, which my visits to Hni-
lywood invariably are. Thursday,
Walter Winchell's column earried
the following item: “Bellylaff
Dc:Ft: John Crosby, the teevy-
radio assassin, was on ‘Authop
Meels the Critic' the other night
and got into quite a hassle with
the editor of Billboard. They
traded some classy insults, name-
calling, éte. To 'add insult to In-
jury, when Mr. Crosby went to
get his new coat, he found that

fee. | donned the coat, and found | the editor (Joe Csida) had tasken

it wasn't mine. Morgan was the
anfy person on the show, some-
where near my physical stature.

it in error and had flown to the
Cn;mt; Mr. Crosby is wearing Mr,
Csida's old coat—which don't

so I asked my pirl Florence, to

fit."

Backstag
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o how
hqdzdzqr coat ﬂm Well,
his t fit 'me any better, and 1
wasn't squawking. I got
back here to New York, however,
the final, erushing blow fell.

Among the fan letters T re-
W}veﬂ ?‘thheﬁshnw.twisﬂ:'hﬁis from
a Joge amison of Philadel] :
'Mphlr. Csida, o

“Your performance on TV lasi
night, is the perfect illustration of
the saying: ‘Casting Pearls to the
swine’.”

There was a P.S., which said:
“As an afterthought 1 came to the
conclusion that in vour cas¢ it is
most important that I specifically
advise you the casters are Crosby,
Morgan and Cerf.,”

Legit Line-Up

The contemplated opening on
December 18 in Los Angeles of
Pierre La Mure's "Moulin Rouge.”
under the banner of George
Baroff and J. M. Alkow. has
caused a ruckus between La Mure
and Arthur Lesser, who claims
production rights to the script.
Tho the author's agent says Les-
ser s option expired November 5,
Lesser claims verbal and written
consent f{o an exiension of the!
option. Meanwhile, the Cu:nsti
production is going ahead as
scheduled, with a New Yark bow
in the offing. ... “Pal Joey" will
break its own original Broadway
record on November 26 by chalk-
ing up 375 performances for its
revival. ... The new Mia Sla-
venska - Frederic Franklin ballet
campany of 50, with Alexandra
Danilova as gues!, will play one
week at the Century Theater,
New York, beginning December
8. On opening night the company
will feature Valerie Bethis® “A
Streetcar Named Desire.” based
on the Tennessee Williams plav.

Actors Equity will receive 3
Brotherhood Award from the
National Lzbor Council of the
Nationa! Corferenze ¢f Christians
and Jews on December 2 for its
action against theater segregation
in Washington. .. . Watercolars by
Milion Marx will go on special
exhrhition, called “The New York
Stage from the Wings," at the
Museum af the City of New York
fromm November 28 to January 5.
«. The Committee of Theatrical
Producers, independent members
af the League of NewYork Thea-
ters, elected Richard Myers chair-
man. Other officers are Irene
Mayer Selrnick, George Abbott |
and Heward Reinheimer. '

BUILDING CODE
IN LAST DRAFT ...

Theater representatives, archi-
tects, engineers and Fire Depart-
ment aofficials, comprising the
Buildmg Codes Committee, have
agreed on lerms for the new codes
to hiberalire theater construction,
They will mest December 3 on
phraseclogy, with the presenta-
tion of the plan to the City Coun-
cill the next step. The gale of
liquor, smoking during perform-
ances and the construction of of-
fices or stores over or under the
theater are some of the terms in
the new plan.... The New York
shooting of the Council of the
Living Theater's film, “Main
Street to Broadway,"” begins De-
cember 1, when stage names will
go before cameras for their se-
quences. . .. Equity Library Thea-
ter's fund drive to raise $11,500
will be sparked by a Christmas
party December 14 at the Twelfth
Night Club, with Margaret Web-
sier and Melvyn Doulas hosting.
Also ELT's new Directors” Wark-
shop will give an evening auodi-
tion to an Iinvited audience
November 24.

Wauna Paul's hit production
of Janet Green's “Murder Mis-
taken,"” which received public
and critical raves in London, will
be brought to the U. S. by Edward
Choate and Ross,
will go to London next week to
make arrangemc with Miss
Paul. . . . Sidney Blackmer in

“Second Threshold” opened the

Memphis Arena Theater at the
King Cotton Hotel November 11,
... An Equity committee will
meet with the New York City
Center on reactivating the Cen-
ter's theater season. Whitner

—

| Bigsell and Jane White have been
'named to fill the union's council
| post left vacant' by Henry Fonda
and Jaunita Hall.

' DESICNERS SET FOR
NEW SHOWS ...

Howard Bay will design the
zets for “Lily": Rolf Gerard, for
“The Love of Four Colapels™. ..
The stage hands for “An Evening
With Beatrice Lillie” threw a sur-
prise party io celebrate the show's
ath performance; $100,000 in ad-
vance sales have been racked up
by the show.... "Hazel Flagg™
dancer wauditions will be held
November 2B at the Broadhurst
Theater. . . . Paul Hartman will
fill the “"Hiram Sherman post in
the Bette Davis “Two's Com-
pany.” ... "The Chocolate Sol-
dier” will wind up the season of
the Paper Mill Plavhouse, Mill-
burn, N. J.,, next week, reopening
during the Christmias holidayvs . ..
A second company of “Dial M for
Murder” will open in Boston De-
cember 26, . . . Metro-Goldwyn-
Mayer and Huntinglon Heartford
3d were battling for the film
rights to “"Seven Year Itch"” even
before they read the New York
reviews. ... The Palace Theater,
Lakewood, N. J.. opens a 25-
week season of winter stock Nov-

Ross |ember 25 with “The Skin of Our

Teeth.,” ... Penelope Munday, in
“The Climate of Eden,” has been
selected by Daniel Blum for the
first Theater World Award this
season. . .. Clinton Wilder is plan-
ning details on Jacques Deval's

play, "Samarkand." . . . Jahn

has been signed to direct
'l;i!:u;qufradt." starting Decem-
ber T.

Picture Business

HOLLYWOOD, Nav, 22 —Last
week, 1 devoted this space to touch
upon the fascinating changes tak-
ing place on the Hollywoeod plcture
scene as a result of TV Ulm—
changes that find the ﬂeﬂg‘.ti_ng
television film industry absorbing
the manpower surplus crested L-:y
belt-tightening within the movie
ranks. Of course, this is only part
gf the story. There's more lo
film production than actors, di-
rectors and set hands. Millions
of dollars are tied op in facilities
and thousands of acres of real
estate 1o give the manpower iis
necessary e¢lbow room.

The TV film industry, born a
few wvears ago in makeshift gar-
ages and eonverted barns, has come
to Hollvwood's rescue. an  still
another score. Just as it has taken
up the slack in the movies’ em-
ployment, so0 has it pressed into
profitable use facilities that olher-
wike would have waned in value,

This week's news highlights an
important milestone in the metoric
rize of the new industry. For the
first time in its hisiory a TV film

B+ LEE ZHITO

week acquired the California
tudics to serve as the studios for
its TV film operations.

Jack Gross and Phil Erasne are
among the motion picture velernns
who suerumbed to the challenge
of TV Hlm. _

The firm continues to produce
the “Blg Town" series for Lever
Brothers and this week was signed
by the same sponsor to make a
series of four half-hour [ilms for
the “Lux Video Theater,” a show
that has been originating as a live
telecast from New York. Phil
Krasne has been producing “The
Ciseo Kid" series for the Fred
Ziv organization. j

Grosz=-Krasne, as a number of
TV film uction companies, has
felt the increased pinch of avall-
able studio space. Earller this
vear, the company was located” on
the General Service lot.
more space prompled {is receal
move to Culver City's RKEO-Pathe

production  company  bought its
own lot. Grogs-Krasme, Ine., this

il

Need for

more active TV film prodocers

would be forced fo buy his own

studios, finally happened.
Actually, a quick run down of

the amount of studlo space eur-
rently occupied by TV film pro-
duction, iz indeed an eye opéener,
It serves to again illustrote the
beautiful timing whereby ane in-
dustry mn\r;s in {o lul‘e up what
another indusiry no longer can
handle. Lots, such as the Califdr-
nia Studios, Motion Picture Center,
the Ha! Roach lot, General Serv-
ice, KTTV (formerly Nasour)
Studios, Eagle-Lion, RKO-Pathe,
among others, but a few vesrs ago
were centers of feature film activ-
ity. It was here that the once Jush
independent motion plcture in-
dustry thrived. Independent pro-
duction, however, was the lirsi to
fee! the TV box office knife and
producers soon dwindled in num-
ber to vacate the sound stages. TV

X B mr,ﬂhin:mdni_*kuhhgmat
ﬁm 1.;-{';:".:E tf:-mgem]gte ?:uh other lols to alp'ﬁnmplmm_ltu—
an more production activity, it)ture film uction at Samuel
would need even more space. The| Galdwyn udios, ﬁuﬁﬁ% C" mllm
move (hat had been predicied | major lote B Rom e e
industry quarters for some time,|Pictures snd Universal-lniemna-
mmdmmmmpdm-m - .

1 T 18] .
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Washington

reading
] from whnﬂ de
an the law, ate Justice Rob-
ert H. Jackson in d wryly:
“I'd rather hear what the cun-

A fortune in TV spectrum space
is at stake In a growing Esh
over the fate of reserved educa-
tional channels. With only nine
of 232 reserved channels grabbed
up so far by educators and with
applications for others reaching
the Federal Communications Com-
mission at nane-too-fast a pace,
the lssue is getting red hot In
setting those channels aside for
non-commercial use by educators,
the FCC
line on the reservations, Theoret-

non-commercial channels which
aren't applied for or which aren't
in uze by next June would become
available to commercial bidders
Obviously, educators are having
a hard time ralsing sufficient ooin

nels, The FCC is well aware of
this, and the commissioners are
plenty troubled. FCC Chairman
Paul A. Walker and some of his
calleagues have sent out recur-

-y

e,
N - W
\ =&
- I:J_'l i i
i _e;‘l.
ATLAS

son and his dis ‘panel of |
associates hlh:m
arguments with =
one stage when o counsal
inlhcmmhtn.l '

I;Em Tlﬁ-ﬂliﬂ‘?::”l e
of "aft- s ante
featherbedding ban, several of the |
jurists joined ators in amused
smiles. Wi nard Dunan, Na-
tional Labor Relations .Board
counsel, sought to bulwark hi-
argumert by al great

grée=m=n siid in the cloakroom !
than 1

ciston in the American:
%ﬁe Campany-United
rs, Inec, whl

laced a June, 1953, dead- | over
ically. any of the 242 reserved|an

to apply for thoge valuable chan- 3

d. ¥ il

ﬂn"l'ﬂ-- 4 e

------

| lll.l_ﬂ i,

rent warnings to the educators
that the channels can't be kept on

but in duration.

WASHINGTON, Nov. 22—_The
most exhaustive census of the en-
tertainment indusiry soon will be
undertaken by the Commerce De-
partment in ils five-year. census
of the nation"s service trad
census, which will be en in
1953; iz figured certsin to show g

of 1848,

Covered in the census will be
all classes of amusement business
clasgified by merce as serv-
jee trades™ Excluded from this
category asre TV-radio broadeast
stations, TV-radio manufacturers,
electronics manulsclurers, candy
manufacturers, movie prodgucers,
disk and phonograph manufae-
turers. The census will cover legit

door and drive-ins), bands, orks
and entertainers, legit I:lﬂtnr.'l]
producers, amusemen

shooting galleries, coin operated
amusemnent d
cessions, swimming pools, skating
rinks (both roller and ice), race
tracks, dance halls, bathing beaches,
vending machines, TV film pro-
ducers, retail trades, selected serv-

amusement places, hotels and
tourist couris. The Bureau esti-

almost wholly by mail from about

Recognition of the fast-grow. g
TV-film industry will be given in
amplified data fortms which have
been tentatively drafled. Census

Plan Exhuu'stive ‘52 Census
Of Entertainment Industry

viast Frowth since the hlt'nenn.ur

theaters, movie houses (both in-|

. carnival con-}

and other/|

3.000,000 business establishments. |

Census forms to be distributed
for assembling of data on jegit and
musical presentations,
carnivals, amusement
re activities

mates that reports will be collected | lee

nformation on w‘!’_':- o

s, Tian

Gopynighted maiaNes
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THE BILLBOARD

GENERAL NEWS

Glasgow
Gleanings

By CLIFF HANLEY

GLASGOW, Nov. 22.—There's
a saying in show business in Bri-
tain that if vou can please a Glas-
gow audience wou can get by
anywhere, A few recent events
have been eroding this tradition
and tending to suggest the hereti-
cal truth that Glasgow audiences
are just as bean-headed as any
others.

A few months ago actor-author
John Clements appeared here in
his “Happy Marriage” and took
the town by storm. When the
show reached London, some of
the criticisms were so vicious that
author Clements engaged in a
public battle with one critiec, and
an unpleasant time was had by
all. Then, last week, the musical,
“Blue for a Boy" revisited Glas-
gow. Fresh from a successful
two-vear London run, it did good
business. But on its previous ap-
pearance here, before the London
opening, 1t laid an egg. Obviously
the same canny Scots who ignored
It then have dutifully accepted
London's verdict.

Last week, too, the local stock
company, the Citizens" Theater,
had to take off after six davs a
new Scottish play, "The Masque
of Summer,” by Ian Dallas. This
is a fairly high-flown piece of po-
etic drama which gave the play-
ers one of the loneliest weeks in
their history, altho some cobserv-
ers have greeted it gleefully as a
work of genius.

SCOT'S INCEPENDENT
ON TV VIEWING ...

_Scotland does, however, con-
tinue to make up its own mind on
the subject of TV, and still de-
clines to follow the American
pattern. The number of viewers
15 growing, but it has a long, slow
way to go. Scots will not accept
the view that things which are
not in themselves interesting,
suddenly become interesting
when thev appear on a small
screen. TV is not a common topic
of conversation here. Ordinary
peaple hardly ever mention it, in
fact. This reporter either. The
medium is just not delivering the
goods, and few will buy at a price
of 5200 or more for a set, (in view
of the fact that the average wapge
of, say an engineer is $18 to $25
a week),

BROADWAY
SHOWLOG

Performances thru

November 22, 1952

DRAMAS

Bernarding . ...........10-16, '52 44
(Playhauss)

Dial “#'" far Muyrder,...10.29, 52 92
(Plymauthh

Electra RSP by L L ) b
CHElTinger )

Mri. McThing.......... 2-20, ‘52 260
(48th Street)

Renaud-Barcault Company. .11-12, '52 13
(Ziealeld)

The Deep Blue Sed...... 11- 5, "532 21
{Marosca)

The Four Postar......... 10-24, '5] 455
{Barrymers] ]

The Male Animal..,..... 830, ‘52 236
[Music Boxi

The Million3iress. ...,.,.10-17, ‘52 43
{Shubert) '

The Moon is Blue...... 3 8, '51 Ta7
(Henry Miller)

The Sewen Year [eh. ... .. 11-20, '52 4q
(Fultan}

The Time lor ihe Cuckos. 10-15, ‘52 45
(Empire)

MUSICALS
An Ewenimg With Beafrice. .......icc0644
B 1)y e L S 10- 2,52 &0

(Boath)

Guys and Dalls..........12:15, 50 08
{d6th Sirest )

My Darlin® Aida_ ., ....... 10-27, ‘52 36
{Winter Garden)

Mew Fac=: of 1952...... 5-1b, '52 220
(Royale)

Fi-l J'JE']' --------- R 1"’ 3',-'51 313
(Braadhurst)

South Pacific, covennsass %= 7,49 1,492
(Majesticl

Tr“ Hi“'!l i.-ﬂd I'-"!-l-llfl 3'11. rEl &91
(5L, James)

Wish You Were Here.,.,.. B8-25 '52 173
(imperial)

COMING UP
(Week of Now. 23, 1952}

Oedipus Tyrambs. sse s .. dl-249; ‘58
{Heilinger)

Time Out ar DInAEF. cuw.. 11-28, ‘52
{Lyceum)

CLOSED

The Climate of Eden......11-22, '52 12

(Martin Beck)
(0gened 11- &. "S2)

Point of No Retoen......11-22, 52 399

{Blwin}
{Opened 12-13, "52)

lelanthe .....cocvennes-11-22, 52 E

CHellinger)

(Opened 11-10, ‘52)

london
Dispafch

By LEIGH VANCE

LONDON, Nov. 22.—Maost pop-
ular spot on the British Broad-
casting Corporation’'s TV service
i= “The Plﬂ_‘r"." Whenever and
wherever it crops up, it gets top
viewer reaction and is looked
upon as a “must” by the planners.
But with wvery rare exceptions
the standard put over on the
screens here has been very low.
Plays fall roughly into three cat-
egories—"'classics” or well-known
stage successes (usually adapted
by the director), plavs written
speeially for the medium by well-
known authors and a new work
from fledgling writers. It is this
last group in which the BBC is
most interested, For the peak
play spot on Sunday night, which
gets an automatic repeat the fol-
lowing Thursday an author can
expect around $1,000—pin money
which does little to attract people
in the playwriting class of J. B,
Priestley and Terence Rattigan.
But for a new playwright, up
against the (seemingly) impossi-
ble odds of getting a West End
management interested in his
work, it is not a bac return. Es-
pecially as a heart-warmingly
high percentage of such plays
first aired on TV are later trans-
ferred to the stage. Frederick
Knott’s “Dial M for Murder” is
one pilece which took this round-
about route to the bi money. So,
to encourage the unknowns and
ensure themselves of a plentiful
supply of new plays, the BBC
has been Juing a little sprucing
up in its seript department. Re-
cently it created a new job and
brought in film scripter Sir Basil
qutlfett to run that department
with the express object of seeking
out and encouraging new talent
Altho he has only been an the job
a few weeks and none of the
Elays he has actually handled

as vet been screened, he has
hrn‘ugh[a welcome gust of air to
TV's Lime Grove headguarters
and new life to regiments of
young writers who thought the
snailspace script department in
its previous form was just one
more of the setbacks they have to
face for the pleasure of calling
themselves writers, Bartlett set
about Aestroving traditional BBC
red tape in much the same way
he ran his Army film unit during
the war. The first thing he did
was to get around him four young
writers interested in the medium,
train them on technicalities and
appoint them his assistants ta
Bive specialist advice to other
writers with pood material but
little knowledge of camerg angles,
More than that he is shattering
uchI BBEC procedure by coming up
with revolutionary ideas. An ex-
ample is the translation of a sue.

cessful motion picture (th
French “Edward and Camllne"e}
into a TV play. More important

than any of these innovati '
the fact that the peak sp:?g?gthlg
fnstpsbgr_uwing medium in show
hUElnf_‘E&.]E in the charge of a man
who isn't afraid to experiment.

JULIE WILSON
TRIES '‘PACIFIC’ . ..

Most critics went along to see
night eclub singer Julie Wilson
take over from Mary Martin in
“South Pacific” in a state of nerv-
ous anxiety. La Wilson is pop-
ular over here, but this was a
mouthful for anvone to bite off.
Most of them went away still
anxious. There's a gulf of differ-
ence between the floor of the Caol-
ony and (he stage of the Drury
uane. But over-all the verdiet
wag a good try, Bookings contin-
ue solid.

} Ann Todd, star of the film

Breaking Through,” is waiting
Eu open here in George Tabori's
Flight Into Egyvpt," which was to
have started its pre-London tour
around Christmas. The piece is
being slightly re-written for Eng-
land. No leading man has been
fixed vet.

Review Index

Record Reviews £.cevessncesns 32
Classical Reviews ....ceeneses 32
Legit Reviews ........ saas e, A0
Night Club Reviews.....osss- 18

RHadio Reviews ......cescses: 14
Television Reviews ....essess 14
TV-Film Reviews ...... ssrges 18
Vaudeville Reviews ....u00:2. 18

Highlight Reviews

TELEVISION

Bishop Fulton J. Sheen has
gone commercial and, as what
was practically a foregone con-
clusion, he, his sponsoring Ad-
miral Corporation and the Du
Mont network have a hit TV
show on their hands. It should
be stressed, of course, that there
| 15 nothing personally commercial
in the Bishop's participation, since
his entire fees go to Mission Hu-
manity, a charitable organization
which aided some 53,000,000 peo-
ple of all races, colors and creeds
last year. :

The format of “"Life Is Worth
Living,” except for the inclusion
of short commercials for Admiral
TV and refrigerator products, is
substantially the same as last
vear's highly successful programs.
The Bishop is backgrounded by
the familiar book-lined study
with its most essential black-
board. The picturesque red cloak
and the little scarlet zucchetto
(which he jokingly referred to as
a8 “Bishop's beanie”) are again in
evidehce, as he launches a 26-
 week series of the philosophical

——

By BOB FRANCIS

talks which snare listeners on the | he pointed out
basis of sheer personal magnet- |

1sm.

It would be idle to say that if
Sheen had not been called to the
cloth, he could have been a bril-
liant actor.-He is a brilliant actor,
in the sense that he underplays
dogma and bias to underscore a
spiritual message, in terms of
simple sincerity, to no particular
sect or creed but to humanity in
the broadest sense. He speaks to
the point to the man in the street.
His analogies are easy to under-
stand, and he leavens the whole
with a blessed sense of humor.
The test is that after some 25
minutes of apparently sponta-
neous comment, a viewer is left
with the convicton that he has
Ecc;in listening to a real man of

od.

Sheen's text for the opening
Tuesday (18) program stressed
the monotony of life without goal
of purpose. All existence is un-
satisfactory without it. .Analyzing

the parable of the prodigal son,

Sheen Magnetism May Prove Man
Still Doth Not Live by Bread Only

that the elder
brother has lost all sense of thae
brotherhood of man and with it
his sympathy and pity for human
fraility. As long as the goal is
truth, love and understanding,
God savs keep on doing what
you're doing—a simple, solid mes-
sage for a troubled world.

It is costing Admiral about
$J:.ﬂﬂl].ﬂﬂﬂltu put the Bishop on
view 26 times, That the venture
will pay off for Admiral seems
obvious. But the wvalue of what
Bishop Sheen has to say and how
he says it can't be reckoned in
dollars and cents.

_Life Is Worth Living

TELEVISION — Reviewed
Tuesday (18), 8-8:30 p.m., EST.
Sponsored by Admiral Corpora-
tion, thru Erwin, Wasey Corpora-
tion, via Du Mont Television Net-
work. Diractor, Frank Bunetta.
Commentator: The Most hever-

wend Fulton J. Sheen, Auxiliary

Bishop of New York.

LEGITIMATE

George Axelrod has written a.
very funny comedy—something
with =light overtones of “Dream
Girl" and “Voice of the Turtle.”
It will no doubt draw a churchly
raised eyebrow—perhaps even be
banned in some ecclesiastical cir-
cles—dealing as it does with a
husband's straying during a wife's
summer :ojourn in the country.
But an awful lot of customers are
going to get an awful big kick out
of Tom Ewell's small amorous in-
terlude with the gal who lives
upstairs, when events conspire to
give him the “Seven Year Itch"
after a happy marital span of a
like nun.ber of years. Enough
customers, in fact, to give “Itch”
comedy's first solid success po-
tential of the season.

Axelrod's fun basis is paper-
thin, concerning a late thir.yish
publisher who suddenly gets
yvouthful ideas about a 22-year-
old dish in the apartment above,
when he is left to keep bachelor
hall. Mulling over potential lost
opportunities, he goes in for a
little dalliance, which, when it fi-
nally comes off, is something of a
headache. However, it isn't what
the lad does, but what he imag-
ines about it, that makes_the fun.
What with his conscience contin-
ually needling him from the
wainscoating, the specters of
moral retribution that he can con-

By BOB FRANCIS

jure up are frightening to behold.
And they are there to see, be-
cause more than half of Axelrod's
philzanderer's progress takes the
form of acted-out bits of his be-
deviled imaginings.

Some seasons back, Tom Ewell
registered himsel! a top Stem
comedian by winning a Donald-
son Award for his dead-pan
friend-of-the-family in “John
Loves Mary." His equally dead-
pan publisher in *“Itch” only
zgain proves his right to a top
niche in his field. The part and

he are made for each other, and
director John Gerstad, with evi-
dently typical as i from father-
in-1. Elliott Nugent, has in-
vented hilarious business for him
to carry out. Ewell is just great.

As Ewell's co-conspirator in
maoral turpitude, Vanessa Brown
makes the seemingly naive up-
stairs tenant the kind of dish to
stir romance in a summer bache-
lor. She makes the lass just fatu-
ous enough to become a party to
such giddy clandestine nonsense,
Neva Patterson is handsomely ra-
diant as the wife who wants her
yvellow skirt sent to the country,
and George Keane puts a big
bang into a couple of scenes as a
professional wolf-caller. Robert
Emhardt adds another of his al-
ways happy character portraits as

a stoutish psychiatrist with a

Thoroly Ribald & Wholly Delightful,
‘Itch’ Is Raciest Fun Since Rabelais

small ven for wife murder. Mari-
Ilyn Clark, Joan Donovan and
Irene Moore likewise contribute
to the general fun as a few of the
fem chances the hero has passed
up in the past.

Pr. luctionwise, “Itch” is top
drawer, ‘with a novel terrace
apartment get by Frederick Fox,
the details of which herewith will
not be disclosed, since its design
has so much to do with the play's
screwball action. Despite any
lifted eyebrow, “Itch" is a hit—
impudent, funny and delightfully
played. -

The Seven-Year ltch

{(Opened Thursday, November iﬂ]_
Fulton Theater |

A ¢omedy by George Axelrod, Staged by
John Gerstad. Betting and lighting by
Frederick FPox. Production supervised by
Elliott HNugent., Incidental musle by
Dans Buese. CGeneral monager, Richard
E. French. Btage manager, Chirles [Dhi-
rand. Press representatives, Marian By-
rim and Phyllls Pearlman, Presented by
Courtney Burr and Ellistt Nugent.

Richard Bherman ...ccoore....Tom Ewell

Helen Bhermin .......... Neva Patterson
L] R e R R Ry S S Johnny Elein
BIlss Morrls L e MR L Marilyn Clark
EBlaioe ... . .cusivrivassns.-JORN Donovan
Marie, Whal-ever-her-name-was  _.....
e ST U S o A L "o 1 B ' (., |
The Girl ... cvevanssssss. . Yanesia Brown

)L H T r 4 o Hobert Embhardg
Tom Mockenzle ....0cc0e00. JO00rge Keans
The wolce of Richard's Conscience
Baa e e ke R ke OOEED: Tl
The voice of the Qirl's Consclence ......
Pat Foawlep

NIGHT CLUB

This show, tagged, “"Phil Moore
and Tis Flock" is far and away
one of the tnappiest tab musicals
to play a big league club like La
Vie En Rose in a long time
Television buyers, musical com-
edy producers and cafe ops
could take a chance on this one
without worryving about pulling a
boner. The show has about every-
thing called for in a two-hour
musical, and it's all jammed into
a 60-minute seg. It has comedy,
danecing, songs, music and looks,
plus Phil Moore up front on the
piano, :

Every ore of the nine kids in
the “Flock” has talent, looks and
spirit, each doubling from minia-
ture production to single spots
-and back again.- The show started
off with a swingy “Flock Is

By BILL SMITH
Roczin' Tonight,"” with the gals in |
lush, exoensive costomes de-

signed by Maxine Barrat to serve
dual purposes. Parts are remov-
able, so the effect is of many
costume changes, tho a basic one
is used.

Dottie Saulters, on next in a
novelty “Big Bad Wolf's Afraid of
Me,"” is followed by the torrid
tapology of Bunny ‘Briggs. Then
after “It's a Rainy Day" by Joya
Sherrill, backed bv choral effects
by all the kids, the show's well
on the road.

For sly comedy “Lies, All Lies"
with Jackie Danois, Margee Me- |
Glory and Dottie Saulters, in|
maid costuines, is a hilarious|
songalog that almost stopped the
show. For the love interest there

=i

Phil Moore Flock Delivers 2-Hour
Stage Revue in Fast Tab Format

is Bob Bailey, a tall, good-looking
bary who did a wonderful “Then
Came Love” with choral backing.
A fast tongue-twister, “Shuckin "
with Dolores Harper and Bunny
Briggs, kept up the tempo, fol-
lowed by another comedy num-
ber, “Smart Time, Part Time
Maid." by Margee McGlory.,

Plenty Choices

It is difficult to pick out the
maoast tuneful or the most hilarious
song in the unit. A comedy num-
ber, “The Thirty - First Wife ™
rated pretty high in the laugh pa-
rade, with the ballad, "I Need All
Your Love,” in the big league,
down-tempo calegory

It isn’t any =ingle song nor any
single performer that makes the

(Continuwed on page 50)
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GOP

Begins Re-Evaluation

Of ‘Voice of America’ Seg

WASHINGTON, Nov. 22 —|vision a co-ordinated program by |unit of about a dozen persons at-

Signs of drastic realignment in
store for State Department’s
“Voice of America” when John
Foster Dulles becomes secretary
of state nnder incoming President
Dwight 1J. Eisenhower are already
appearing, The start of the
"“Voice's" re-evaluation-was under
way in advance of the new ad-
ministration this week as a Sen-
ate Foreign Relations Subcom-
mittee issued a report which was
eloguent in its lack of praise for
the ‘Voice” and in its high praise
for the British radio propaganda
set-up under British Broadcasting
Corporation. The “Voice” has
been sharply assailed on Capitol
Hill vear after vear for ineptness,
waste and global junketing.

The S:nate subcommittee found
that BBC, spending less than the
“Volea" has attracted a “huge
audience” by its impartiality and
general excellence in reparting.
The subcommitiee expressed in-
terest in the question whether
future propganda plans should en-

Texas Stations
Buy CBS' TV
Film Packages

NEW YORK, Nov. 22.—Three
new Texas stations this week
bought heavily into the catalog
of syndicated film packages being
peddled by the Columbia Broad-
casting System’s Film Sales Divi-
gion. KGNC-TV, Amarillo,
bought seven out of the eight
CBS - TV syndicated programs
available, They are "Gene Au-
try,"” “Eddie Drake,” “Holiday in
Paris,” “Jeffrev Jones," “Range
Rider,” “World's Immortal Op-
eras” and “Strange Adventure.”

KROD-TV, El Paso, committed
itself for five of the seven shows
above eliminating only “World's
Immortal Operas” and “Holiday
in Paris." KDUB-TV, Lubbock,
bought “"Gene Autry,” “Jefirey
Jones” and “Range Rider.”

CBS-TV Film Sales succeeded
in moving “Range Rider"” into the
important New York market when
Chuckles candy acquired the pro-
gram this week, The same show
was also recently sold to the
Fairfax Bread Company for pro-
graming on WITOP-TV, Wash-
ington.

NBC Names
Dick Golden

NEW YORK, Nov. 22 —Richard
Golden, formerly producer-writer
with Lester Lewis Associates, was
this week named manager of
sales development and research
for the National Broadcasting
Company's spot sales department.
He reports to H. W. Shepard,
i :anager of sales development,
advertising and promotion for

NBC s- it sales.

Gaolden's previous connections
were with Theater Network Tele-
vision, Columbia Broadcasting
System and the Schwerin Re-
search Corporation.

Film Censors
Now Eye TV

TORONTO, Nov. 22.—Canada’s
film censors have decided they
have a right to censor television.
Following the lead of the Prov-
ince of Quebec in bringing lepis-
lation, most of the Canadian film
censors (who prefer to be known
as reviewers), meeting in Toronto,
let it be known that since they
were judges of the peaples’ moral
insofar as films are concerned,
they deemed the responsibility
of judging TV also their respon-
sibility.

They didn't say how they pro-
posed to go about the matter of

. censoning JLie

lﬂu-l--l--l--l-.l---'l-.ln------Ii--nr'

the Western democracies. The re-
port also recalled that the Smith-
Mundt Act, setting -up informa-
tional serviees, cailed for “the
utilization of the facilities of pri-
vate enterprise wherever possi-
ble." The report stat+d that “at
present, the principa. avenue for
such co-operation is tne Private
Enterprise Co-Operalion Staff, a

Robinson Gets
ABC Berth

NEW YORK, Nov. 22—Thomas
P. Robinson next week moves
into the American Broadeasting
Company’s Radio and TV Station
Relations Departments as re-
gional manager for New York
and New England.

With ABC since 1943, Robinson
has most recently been director
of political =ales and business
manager for TV network sales.
He is author of the textbook, “"Ra-
dioc Networks and the Federal
Government.”

itanherj to the Olfice nf the Ad-
ministrator.”

Coineidently, Radio Free Eur-
ope and Radio Free Asia, inde-
pendently operated on a shoestring
budget compared with the
“Voice's,” came in for heavy
praise this week from Rear Ad-
miral Harold B. Miller, national
president of the ‘Crusade for Eur-

by Hazel Markel over the Mutual
Broadcasting System, said the
best of RFE's operations is in
Munich, Germany, where there
are nine transmitters, with two
more going into action this week
and two more by the end of Lhe
month. Admiral Miller said the
Crusdde for Freedom "“is an in-
dependent corporation i that
we dé not report to the State De-
partment on anyone else."” “We are
controlled by a board of direc-
Lors, consisting of very prominent
businessmen who decide the pol-
iey." he said. "Because of this,
they are able to function quite
accurately. We can react on the
spot. Right in Munich we can
'make out decisions and send this
'news right back.”

3 NBC-TV Steadies
May Get Shake-Up

NEW YORK, Nov. 22.—Three
video shows which have become
virtual standbys at the National

Broadeasting Company this week
are regarded as being in difficul-
ties, either commercially or for-
mat-wise. The result is that they
may be in line for some retailor-
ing with even some chance, in at
least one case, of cancellation. The
shows involved are “Today,”
“"Howdy Doody” and Kate Smith.

The T7-9 am, strip, “"Today,”
never quite has lived up to the
expectations of the web nor of
Pat Weaver, NBC's video chief-
tain, in snaring sufficient partici-
pating bankrollers to become
profitable. It has tarried on the
alkaline side of the black ink line
a few times, especiglly during
holiday seasonal promotions. But
it has few sponsors staying with it
on a consistent, long-range basis.
The cycle for the show ends in
mid-December, and management
currently is in the midst of re-
viewing the situation. Altho time
already is being sold into next
vear, there is still a slight chance
that the show may not be con-
tinued.

Kate Smith

The Smith show has been sub-
jected to considerable eriticism
within the web, and « format
change is deemed almost certain.
One of the most vulnerable seg-
ments is the 13-minute dramatic
sketch aired on the show daily,
subtitled "House in the Garden,"”

which features Ruth Matteson
and Tom Taylor and is scripted
by Agnes Ridgeway. This item is
considered too soapy even for the
afternoon hours.

“Howdy Doody" presents a dif-
ferent problem. Altho venerable
as moppet TV stanzas go and still
doing remarkably well in terms
of outside merchandising reven-
lues, it has been unable to peddle
'the open time slots which have
cropped up. Some changes in the
; show are expected to result.

ope.” Admiral Miller, interviewed |

NEW YORK, Nov. 22, —
Bishop Fulton Sheen and his
“Life Is Worth Living" pro-
gram this week handed both
the Columbia Broadcasting
oystem and the National
Broadeasting Company a jolt
in ratings with his initial pro-
gram. Sheen, Tuesdays 8-
8:30 p.m., came up with a
14.6 Trendex wvia Du Mont,
while Milton Berle and the
"Texaco Star Playhouse”
dropped to a 35.2, “Leave it to
Larry,” which stars Eddie

Albert on CBS-TV, fell to a
7.6. On the strength of Sheen's

CBS AND NBC JOLTED BY
SHEEN'S DU MONT STANZA

audience, reports are that the
low - budget *"Keeping
Posted,” which follows him
on the Du Mont network, also
had a higher rating last week
than the expensive “Red But-
tons" sustainer on CBS-TV.
This solid rating for the Bish-
op does not augur well for
the future of the two sus-
tainers on CBS-TV nor for
Berle on NBC-TV. He is also
likely to move Berle further

down on the list of top-rated
shows. Admiral is the spon-
sor of “Life Is Worth Living.”

Jo Stafford to

Preem in Jan.

NEW YORK, Nov. 22. — Jo
Stafford is expected to preem in
| her own projected bi-weekly tel-
 evision show some time in Jan-
‘uary. That much is certain at this
time, but no further details have
been set as yet.

| The network, time and sponsor
idcp&nd_nn a number of factors.
ITI‘{EEE mclude the birth of her
child next month, which network
lcan clear enough stations and
| which sponsorship bid the song-
stress accepts. The show will be
a 15-minute song session.

Pillsbury Buys
2d Moore Seg

NEW YORK, Nov. 22—Pills-
bury Mills this week bought its
second 15-minute segment of the
Garry Moore daytime show on
the Columbia Broadcasting Sys-
tem’s TV network.

The sponsor moves into Mon-
days 1:45-2 p.m., thus making the
sixth time period sold in the half-
hour strip. Campbell-Mithun is
the agency.

Sherwood

® Continned from page 1

to Do

Scripts for NBC

fourth month. This would have
all nine stanzas airborne within a
three-vear period.

Sherwood will meet this week
\with NBC program chief Charles

Barrv, to settle specilic details.
| No decision has been made as vet
| whether to air the plays as spe-
(cial one-shots as they are ready,
|or to use them on existing series,
such as the Robert Montgomery
show or the Philco- Goodyear
Playvhouse.

NBC President Joseph H. Me-

| Connell hailed the deal as “a sig-

nificant milestone in the progress
'of television,” and said this is an-
| other of the web's steps “for con-
(tinually elevating the quality of
| American radio and television.”
| He added that “It is my hope this
| will have a constructive influence
In attracting other prominent au-
| thors to these fields."

|  Sherwood is a three-time win-
ner of the Pulitzer Prize for

|dmma. and also was awarded the
honor once for biography.

ATTENTION — RADIO AND TELEVISION PROMOTION MANAGERS!

A—Audience and/or

Sales Prometion

- ¥

B m o Ea) gad Foorelak b il b 5 Gulvill 8 W
—

Billboard

IS NOW ACCEPTING ENTRIES FOR THE

15th Annual

RADIO & TELEVISION PROMOTION COMPETITION

THREE DIVISIONS:

B—T"ublic Serviee

Promolion

For entry forms and additional information write

PROMOTION COMPETITION, THE BILLBOARD, 1564 BROADWAY, NEW YORK 36, N. Y.

Deadline for all entries: January 31

, 1953

C—Radio-as-a-Medium

Promolion

FCC Okays 14
TV CP’s for
Tofal of 122

WASHINGTON, Nov. 22. — The
Federal Communications Commis-
sion jacked the total of posi-freeze
TV station grants to 122 with the
distribution this week of 14 more
commercial construction permits,
a weekly consignment which has
not been topped since the freeze
was off. Three of the new CP's
are for VHF stations, and 11 are
for UHF stations. This brings the
total TV authorizations to 230,
with the number of grants for non-
cqmmErcial stations remaining at
Mire.

Granted CP’s this week were:
Pikes Peak Broadcasting Company,

Colorado Springs, Colo., UHF
Channel 13: Prairie Television
Company, Decatur, IIl., UHF

Channel 17; Signal Hill Telecasting
Corporation, Belleville, 111., UHF
Channel 54; Cowles Broadcasting
Company, Sioux City, Ia., VHF
Channel 9; WIBM, Inc., Jackson,
Mich., UHF Channel 48; Michigan
Broadcasting Company, Battle
Creek, UHF Channel 58; Trendle-
Campbell Broadeasting Corpora-
tion, Flint, Mich., UHF Channel
16; Inter-City Adverlising Com-
pany of Greensboro, N. C.,, UHF
Channel 57; WLOK, Inc., Lima,
0., UHF Channel 73; Rivoli Really
Company, Johnstown, Pa., UHF
Channel 56; Midcontinent Broad-
casting Company, Sioux Falls,
S. D.,, VHF Channel 11; Rudman
Television Company, Galveston,
Tex., UHF Channel 41; Gulf Tele-
vision Company, Galveston, VHF
Channel 11; Ohio Valley Television
Company, Henderson, Ky., UHF
Channel 50.

At the same time, the FCC in-
dicated that hearings would be
necessary on the applications of
Howard-Yale, Inc.,, Palm Springs,
Calif.,, to construet an experi-
mental TV station on UHF Chan-
nel 49, (A competitive, applica-
tion has been filed for this chan-
nel by Joe L. Smith Jr.,, Inec.)

Chesties Buy
Seg on ‘Stork’

NEW YORK, Nov. 22.—Ches-
terfields this week reportedly
bought the open alternate half-
hour of “Stork Club™ on the Co-
lumbia Broadcasting System’s TV
network. Gemex last week pur-
chased the program on alternate
weeks.

The Chesterfield deal is condi-
tional on whether the network
can come up with sufficient sta-
tion clearances in the 7-7:30 slot
Saturday nights.

Cunningham & Walsh is the
agency for the client. Chester-
field last season sponsored “Stork
Club” in a 15-minute wversion,

(twice weekly, on the same web.

Wingate to Join
NBC Radio News

NEW YORK, Nov. 22.—John
Wingate, in charge of news at
WOR-TV, New York, this week
resigned to join the National
Broadcasting Company's radio
network.

His first assignment is believed
to Ee thr Esso news sirip on the
web. .
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Tele Thaw Ups
Employment fo
408,200 Peak

WASHINGTON, Nov. 22.—Fed-
eral Communications Commis-
gion's TV freeze-lift and public
clamor for TV sets were credited
this we=k by the Labor Depart-
ment's Bureau of Employment Se-
curity with boosting employment
in the communication equipment
industry in August to *a new post-
World War II high of 408,200."
The burerau predicted, on the basis
of a recent survey of 309 com-
munications equipment manufac-
turing {‘rms, that the employment
uptrend would continue thru Feb-
ruary, with an increase of 8.5 per
cent by February 15. Most of the
anticipated rise—7.6 per cent—
was expected to be completed by
December.

“Since there are only 110 TV
stations now on the zir and the
present goal is 2,000 and industry
estimates it takes from nine
months to a year to prepare a sta-
tion for its first telecast, there
would appear to be a fertile mar-
ket for equipment firms for at
least the next three wears.” the
Bureau contended. The Bureau
further anticipated continued “ur-
gent demand” for electronie de-
fense items, with peak production
due by summer of 1953

Bureau Director Robert C.
Goodwin said the employment up-
swing had heen characterized by
an increasing manpower shortage.
especiaily of professional and
skilled workers, with electronic
enginesrs heading the list. Manu-
facturer= of radios, radio and TV
equipment, radar and phono-
graphs, accounted for 85 per cent
of the June to August gain, while
manufacturers of radio tubes con-
tributed 6 per cent, the Bureau re-
ported.

Hearst Loses
In Channel Bid

ASHINGTON, Nov, 22.—Two
Milwaukee applicants for TV sta-
tions — Wisconsin Broadcasting
System, Inec., and Hearst Radio,
Inc.—suffered new set-backs in
their four and a half-year-old
fight for TV channels when the
Federal Communications Commis-
sion thiz week denied their peti-
tions for reccnsideration of TV as-
signments in the area and refused
to retain them on the hearing
docket

Both =tationz had been among
the Applicants for VHF Channels
6, 8 and 10 in Milwaukee before
the TV “frecze."” When the freeze
lifted, the FCC substituted VHF
Channels 4, 10 and 12, with 10
reserve? for non-commercial edu-
cational purposes. and UHF Chan-
nels 13, 25 and 31.

Hearst Radio and Wisconsin
Broadcasting System simultane-
ously petitioned the FCC to “pro-
vide four VHF channels for com-
mercial TV stations instead of the
two proposed.” Thevy urged the
assignment of an additional VHF
channe! to Milwaukee and the
shifting of the educational sta-
tion to the UHF band. They also
sought permission to amend their
old applications to conform with
new requirements so that they
might be eligible for hearing with-
out further delay.

Doherty Peers
‘At Biz Future

WASHINGTON, Nov. 22.—Rich-
ard P. Doherty, employee-employer
relations director for the National
Association of Radio and Tele-
vision Broadecasters, vesterday (21)
predicted that the excess-profils
tax will be terminated or sub-
stantially relaxed by June 30,
while wage controls will be washed
up within the next five months.

Doherty told a Maryland-D. C,
NARTE group in Baltimore to ex-
pect the end of government spend-
ing as the major stimulant to
business, employment and prices,
and declared, “We have now en-
tered the period where private
business action will egual, and
then exceed, government commit-
ments as a basic economic force."
He expressed optimism  about the
over-all economic picture for the

coming year, L&l

a4 pell-mell

FCC Turndown
Of Noe Plea
For N. O. YHF

WASHINGTON, Nov. 22 — A
petition by James A. Noe re-
questing the Federal Commu-
nications Commission to recon-
sider an earlier action denying
Noe's proposal to assign an addi-
tional VHF channel to New Or-
leans, was also denied by the FCC
this week. The FCC, upon review-
ing the petition, concluded that
“deniel of petitioner’s proposal was
sound and that the contentions
now raised by petitioner do not

justify a departure from that re-
sult.”

Noe's original proposal provided
for an additional VHF television
channel assignment in New Or-
leans by assigning Channel 3 to
Baton BRouge in place of Channel
2, as proposed by the commission,
and by assigning both Channels
2 and 8 to New Orleans instead of
substituting Channel 8 for Chan-
nel 2 in New Orleans, as proposed
by the FCC.

CBS Seeks
General Mills

For Radio Seg

NEW YORK, Nov. 22. — The
Columbia Broadcasting System
this week was hot on the trail of
the General Mills half-hour eve-
ning radio strip which is now pro-
gramed over the American Broad-
cas':-:tltang Company's radio facilities,

Gamble axed two of its 15-min-
ute strips—"Beulah” and “Club
Fifteen." These cancellations,
combined with the 15-minute
strip vacated by Cambell Soups,
give CBS 45 minutes across the
board to sell.

General Mills has “Silver
Eagle"” twice weekly and “Lone
Ranger" thrice weekly on ABC,
7:30: 8 p.m., a combination that
would fit very well into the CBS
open time. Should its overtures
to this client fail, it has several
new program ideas in the works,
The old soap opera, “Second Hus-
band,” may be programed in one
of the 15-minute strips on CBS.

: reccived a tnnsiderah]e-1
jolt last week when Procter &

NEW YORK, Nov. 22.—Indica-
tions this week were that spon-
sorship of the forthcoming inau-
gural ceremonies may reap close
to a million dollar harvest for
network broadecasters. The pact-
ing of Willys-Overland for AM
and TV coverage by the Ameri-
can Broadeasting Company
brings the seven -figure mark
within striking distance, with two
webs still to be heard from. All
bankrollers thus far are automo-
tive firms.

The Willys-ABC deal may cost
the sponsor as much as $200,000
depending upon the number of
video outlets which can be
cleared. The cost, even on a min-
imum basis, cannot fall much be-

low $130,000.
Previously. General Motors had

bought radio-TV coverage from
the National Broadcasting Com-
pany., This is estimated to be
costing General Motors $250,000.

236G for Packard ‘

The deal whereby Packard is
sponsoring the radio-TV coverage
of the Columbia Broadcasting
System will be only slightly less
expensive than that of General
Motors, costing about $236,000 on
the basis of fewer video outlets
involved. Thus, costs to all
three sponsors aggregate close to
£700,000.

No sponsorship deals yet have
been concluded either by the Du
Mont network for television nor
the Mutual Broadcasting System
for radio. However, both are
known to be working on them,
and if they should be successful,

NEW YOREK, Nov. 22.—After|
little over a month's operation,
the “All Star News"” video series,
occupying four and one-half
hours weekly on the American
Broadcasting Company, this week
was headed for the scrap heap.
The web brass has decided that
the series was a mistake, inas-
much as it has been unable to at-
tract any sponsors despite oc-
cupying prime evening time and
being offered at bargain prices.

The web is moving to strength-
en its line-up by adding some
shows with name value where
possible. This may very well
prove the initial move of many
along these lines, now that the
network is confident that its pro-
posed merger with United Para-
mount Theaters is almost certain
to be approved.

In setting up the news stanzas,
ABC  hired Louis Ruppel as
“"managing editor.” Ruppel for-
merly was editor of Collier's
magazine, and is a long-time ra-
dio veteran. The shows occupy
the following slots: 9-10 Mon-
days, 8-9 Wednesdays, 8-8:30
Thursdavs, 8:30-9:30 Fridays, and

8-8 Sundays. Altho no shows
have been firmed up as replace-

WASHINGTON, Nov, 22 —TV's
rapid growth and the unbroken
climb in the number of AM broad-
cast outlets will dominate deliber-
ations of the National Association
of Radio and Television Broad-
casters’ board of directors in a
succession of meetings next
month. With the Federal Com-
munications Commission handing
out AM as well as TV grants at
pace (see separate
storiez), the NARTB's full board,
in its meeting here December 3,
will seek to bring the associa-
tion's bylaws abreast of TV's and
AM's growth, The NARTB radio
board on December 4 will take a
look-see at the association’s mem-
bership and finanecial situation,
and NARTB's board will confer
December 8 and 9 in Cateay, Fla.,
to review the TV code and to de-
liberate standard contract forms
for TV films and standard rate
cards: Meanwhﬂe. revision of the
association’'s radio code is in the
works.

NARTB's present bylaws re-
garded as already outdated by
TV's expansion, will be revised by
the board whose recommenda-
tions will be submitted to the full
membership in a referendum.

Ross Out of Army
To ABC Publicity

HOLLYWOOD, Nov. 22.—Jerry
Ross returns to his post as director
of American Broadeasting Com-
pany’'s Western Division publicity
department after 17 months duty
with U. 8. Air Force. Ross will
report here December 1. Ross
was a reserve information officer
serving a5 A major.

Ross was replaced as l.ead of the
ABC Coast flackery by Vic Row-
land, who this week was named
public relations director of Hono-

Jlulu's new TV outlet, KONA.

TV, AM Growth to Spark

ABC to Sub Name
Segs. for ‘Star News'

ments, it's understood the web is
already well set. The new stan-
zas will tee off sometime in De-
cember, if they can be readied
in time.

Tie-In Sef
With "Look’
- By ‘Beany’

HOLLYWOOD, Nov. 22, — Bob
Clampett's “Time for Beany"” tele
series will get the Look magazine
“belly-band"” treatment in all TV
areas during the last week in De-
cember, according to a reciprocal
promotion tie-in concluded be-
fween “"Beany™ and the Cowles
mag. Issue' will ecarry special
story on “"Beany."” Belly-band will
plug the show and give air time
and station call letters in each of
the areas. Furthermore, Look will
spotlight the same information in
posters, billboards and newspaper
space in each of the tele markets
where “Beany” is seen.

In return, each station carrying

NARTB’s Board Meeting

Both the TV and radio boards
will hear reports from their com-
mittees on standards and prac-
tices. In addition, the radio board
will hear preliminary reports
from its copyright and insurance
committees and will discuss plans
for the NARTB's 31st annual con-
vention scheduled for Los An-
geles next April 28 to May 1. The
board will get a report on the
association’s combination dues
plan. The board is expected to
make several revisions in the radio
codes’ program material and ad-
vertising practices.

The TV board’'s Florida meet-
ing is expected to consider
whether any changes in the TV
code might be recommended at
that time. The TV code commit-
tee wiil give a progress report
on subscription and compliance

the Paramount networked kid
show will plug the issue of Look
carrving the “Beanv' article. This
marks the first time a top circula-
tion national mag has afforded this

treatment to a syndicated tele
show,

Pegler, Back Buy
Fairbanks’ Stock

NEW YOREK, Nov. 22—Jerry

Fairbanks, president of Television
Zoomar Corporation, this week
sold his 40 per cent interest in

the firm to Jack Pegler, general
manager, and Frank Back, inven-
tor of the lens.

Pegler becomes president of the
newly-organized ecorporatior and
Back takes over as veepee, secre-
tary and treasurer.

Speed and quality in processing are offered

by the members.

Bus Firm Buys
‘Omnibus” Seg

NEW YOREK, Nov. 22. — The
Greyhound Corporation this week
made its debut as a network TV
sponsor with a purchase of a seg-
ment of the Ford %oundation's
"Omnibus"” on the Columbia
Broadcasting Swstem's TV net-
work. Sponsorship begins Janu-
ary 4

This is the second client con-
nected with the wvehicle to spon-
sor the experimental program
subsidized by the Ford Founda-
tion. Y 'ys-Overland already

sponsors it. Three more segments
are aveilable to advertisers.
Beaumont and Homan, Inec., is

the agency.
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toe TV film producers by Precision Film
Laboratories. Cheek this and other raliable
TV film services listed in this issue and
every issug in the TV Film Market Place,
your programing gulde te batter TV film fare.

o : X =
Al e %
. = : e :
- o b 2 - . L % o
o
L e, " 4
= - o
e o = a2
i S S SEet SRS g

WDEL
AM * FM * TV
Wilmington, Del.

Write for information.

Represented by

. In 1951 Average income’

raPS all stations in this

richest market.

Inaugural Ceremonies May Reap
Million-Dollar Harvest for

Webs

may boost the total web sponsor
take to close to that magic
million figure.

The newly-created inaugural
committee, headed by Joseph C.
McGarraghy, has not yet given
formal approval to the webs' re-
quest for sponsorship permission,
but this is now deemed merely a
formality. The telecasting of the
January 20 ceremonies will be the
most intensive yet given an in-
auguration, and will mark the
first commercially sponsored cov-
erage of the event.

Reinstatement
0f Rebroadcast
Ruling Sought

WASHINGTON, Nov. 22.—Rep.
Harry R. Sheppard (D. Calif)
asked Federal Communications
Commission this week to reinstate
in the broadcast ruling a provision
requiring written explanation to
the FCC for any denial of consent
to rebroadeast. FCC, in a recent
ruling, struck the provision from
the books. In asking for reinstate-
ment, Sheppard criticized the Na-
tional - Association of Radio and
Televigion Broadcasters, which
had asked for deletion of that
point. Sheppard contended that
hundreds of NARTEB members
knew nothing about the associa-
tion's
that the NARTB petition was
therefore “deceptively filed."

Sheppard further requested the
FCC to “take immediate steps to
prevent continued abuses of the
rebroadcast privileges” which, he
sald, Congress had intended to
convey in the Communications
Act. He said he was insisting on
this “so that millions more radio
and TV listeners will have an op-
portunity to hear and see thou-
sands of high-grade programs at
times when it is possible for them
to do 0"

He said he was authorized “in
writing by over 165 broadcast sta-
tion licensees of the Commission
to testify in their behalf that these
stations favor the enactment of
rebroadeast legislation.”

3006 Gillette
Bid on Walcoft,
Marciano Figh

CHICAGO, Nov. 22. —Gillette
Safety Razor Company has of-
fered International Boxing Club
$300,000 for the rights to the Joe
Walcoti-Rocky Marciano heavy-
weight championship fight, A de-
cision has not vet been made by
the IBC but it is likely the offer
will be accepted.

. The fight probably will be held
in Chicago in March. It cannot

be held in New York because the

be blacked out and Gillette won't
stand for blacking out New York.

Earlier the Pabst Brewery had
offered IBC $100,000 for fight
rights.
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‘Let it sell your product effec-
tively, economically.

ROBERT MEEKER ASSOCIATES

MNew York Chicage

Los Angeles San Froncisce

*Figures released Auvpust 1952 by U. 5. Depl. of Commerce

petition and he declared-

city where the fight is held must
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VICTOR LINDLAHR . .. "To Your
Health.” A New Lidlew ot 9:15
A. M. Monday through Friday.

BOB MAXWELL . .. Fraternity of
Early Risers. A New Lislen ot

é:30 A. M. Menday through Friday.

JOHN MERRIFIELD . . . News for
Detroiters. A New Liilen ot 7:00
A. M.—9:00 A. M.

TOM MacMAHON . .. News From
The Editor’s Viewpoint. A Hew
Liddes ot 1:00 P. M. and 2:00 P. M. .

'Z::5; G, it
CHARLES-PENMAN . . . The Voice
With Music. A New Lislesn o

7:00 P. M. Monday throwgh Friday.

Basic NBC Affiliote
First Michigon
'V -Stahan,
WW.J-TV

ROSS MULHOLLAND .. . Detroit’s
most-quoted disc jockeyv. A New
Lisdes at 1:05 P. M. Monday

through Friday.

Detroit’s Station of ”W -ﬂm T N

The best in programming —for the best in listening

AM = 850 NILOCYCLES — 5000 WATTS
FM~—CHANNEL ME-51.1 MEGACYCLES
w

THE WORLD'S FIRST RADMD STATION . . . Owesd sad Opsrated by THE DETROIT NEWS

Harwesl Heproseniniives THE GEORGE F. HOLLINGBERY COMPANY

B
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WASHINGTON, Nov. 22—
Chairman Paul A. Walker, of the
Federal Communications Com-
mission, will lead a final parade
of witnesses at wind-up hearings
by the Harris subcommittee in-
vestigating TV-radio morals on
December 3 and 4. Subcommitiee
Chairman Oren Harris (D, Ark.)
expects that the two days will
suffice to terminate the hearings
so that the subcommittee can file
its report with the House court
later in the month. Incidental to
the subcommittee's preparation to
complete its report, “drvs"” in a
move to capitalize on the sub-
committee’s report. gained [fur-
ther headway this week when a
group of D C. clergymen and
layfolk spearheaded formation of
a new national organization called
the Television and Radio Advisory
Asszociation, which will aim its
heaviest cannonading at alcho-
holic beverage commercials. In
earlier hearings before the Harris
subcommittee, "drys" had charged
that TV-radio beer plugs have
been responsible  for lowering
morals. -

FCC Chairman Walker will be
followed to the witneszs stand on
December 3 by other FCC-ers, and
the balance of the two-day hear-
ings will be devoted to witnesses
from the Assoclation of Advertis-
ing Executivezs, American Associa-
tion of Advertising Agencies and
a few others. Frederick R. Gam-
ble, president of the American
Assoclation of Advertising Agen-
cles, 15 slated to speak on behall
of his association against any
government threats of TV-radio
censorship. Gordon T. Brown. op-
erator of Station WSAY. Roches-
ter, N, Y., is also scheduled az a
witness. Brown has been opposing
what he describes as "network
domination” o' programing
Heading the “dry"” group in the

Dec. 3-4 Wind-Up
Of Morals Probe

FCC’s Walker to Head Witness List;
Advertising Men Will Also Be Heard

new television and radio advisory
association which appears to be
co-ordinating its drive with the
Harris subcommitiee reoort. is
Rep. O. K. Armstrong (R.. Mo.),
who iz a Bible eclass teacher at
the local Calvary Baptist Church.
Congressman Armstrong has been
named president of the associa-
tion, whose membership is inter-
denominational. It was indicated
that =several other congressmen,
including Renresentative Harris,
are “interested” in the movenfent.
Dr. Clarence W. Cranford. pastor
of Calvary Bantist Church here;
among the leaders in this move-
ment .said that “manv rburch peo-
ple” have conveved to him “their
Adistaste fnr such TV rommercials
that trv to convinee listeners that
they have miszed one half of their
lives unless thev drink a par-
tienlar tvre of heer™

The Harris subeommittee an-
nounced that anvy additional wit-
neszez who have npt vet heen
heard from and who have nnt vet
haem  ziatad tn testify  non 2ii]]
ask for surh rou~t romside——tinn:
It is experted thet the =nbram-
mittea's report will both =raise
and criticize TV-radio program-
inek Sharnest eritiriem by the
subeommittes iz pxne~ted to cen-
ter on aleabalic #d= and eome
types of ecrime proerams. How-
ever, strene  cautinon  adainst
recommend=tinn nf =nv leoiz]a.
Han that meanld apt erversewmang n
the Tnle nf Tﬂl‘:ﬁ‘:“‘lﬁﬁ sty nr
cenzo~'nn TVW.radin nracrome is
pxnerted 1o pame from o mina=ty
groun in the enheneesitioa itzalf
Rep Arthu= ¥le'n M. N ¥Y.) has
already paut:-ned fallpw members

of th= zuh~rmmittee  against
“espousing anvthine that -would
smack of dovernment censor-

ship," nnd he iz experted to put
his views in writine.

FELLOWS SPEAKS

claring that 101 new radic sta-
tions nave come on the air in
the last year while only 11 sia-
tions were deleted, resident
Harold Fellows, of the National
Association of Radio and Tele-
vizsion Broadcasters, in a speech
prepared for delivery before the
Tennessee Association of Broad-
casters Monday (24) declared
radioc and TV apparently are ca-
pable of thriving together despite
critice whom Fellows likened to
“tomato throwers in the gallery.”
The NARTB prexy, recalling that
the number of AM stations has
doubled since the war to well over
2000, took a resounding slap al
critics who, he recalled, predicted
the death of radio and the de-
generation of TV. “A 10-ton truck
has been driven over a medium
which has done more for human
welfare than any other in history."”
he, declared.

“It's wonderful, isn't it, to Lind
so many experts who devote their
genius to an evaluation of our
media. . . . But surely they must
be puzzled to find it so popular
with s0 many people, even people
exposed to their commentaries,”
he said, “There's Sam Rayburn
telling us we can't take micro-
phones into congressional hearing
rooms, and the State of New York
passing a law. High schools are
getting that old ‘pro bono pro’
look and trying to set up minia-
ture National Collegiate Athletic
Association plantz. “Wrasslers' will
be demanding dressing rooms and
10-vear contracts. One religious
group says we should forbid paid
religion on the air, another deigns
to permit it. We are subject to the
laws of libel, and the FCC says
we can’'t censor political speeches.
The American Medical Associa-
tion damns us for harming chil-
dren and begs us to grant f[ree
time to discuss socialized medi-
cine. News editors accuse us of
self-aggrandisement, then they
ze]l space for Red Cross campaigns
while we give time away. What
was it my neighbor said? You
guys don't have any problems.
We have problems galright, big

ones and little ones. Doctors-

1

- 22),

Says AM, TV Can
Live in Harmony

WASHINGTON, Nov. 22 —De-|

eritics - authors - politicians - base-
ball men—Ifoundation executives.
It seem= like nobodv likes us but
the public.”

“Someday someone will say a
piece ubout how radie and TV
have sold Defense Bnnds, col-
lected piood and funds for polio.
canrer. heart trouble and other
human ills He will tell how radio
and TV cover wars and elections.
and how they wage a ramoaien to
get out and deliver votes ™ “We've
made mistokes., and will continue
to make them. but we're imnrowv-
ing all the time.

FCC Nixes Mt.
Hood Petition
To Amend Bid

WASHINGTON, Nov. 22 —Fed-
eral Communications Commission
hearineg examingr Elirah~* Swith
*hie weeal> Aesnind the net“ipgn of
Mount Hood Radin & Te'eovigion
Corpos=*ion »»e af ‘brep appli-
cants competing fop VYT Channa!
8 in Por'and Ore. *n ~=rnad jte
applicatiom for 2 new 7 <‘ation
Wiount Food npro—nt's e ahonp'
'‘n app=eal the deri<on and thr
PCC continued to Decr~hber 1 the
hear'ne on the dissuted rbhoannel,

These were the newrs' dsyelop-
Tments in a regiona' battle which
rose to national prominenece wher °
Ralph S'o'kin. reecent!lv reciey ed
nresident af RO Pictures: Corpo-
ration, withdrew from Mrunt Hoor
with two nther maior s*n~thao'der-
on the eva of *Ye hearing for Chan-
ael & The Bil'board “~November
Sto'kin. with Edward G
Burke and Sherrill Corwm. owned
43.5 per cent of the Mount Hood
stock. Pioneer Broadceasters. Ine
vying with KXL Breadcesters and
Mount Hood for the same channel.
challenged Mount Hood’s descrip-
tion of the proposed amendmen!
on the petition as “minor,” and
countered that it “amounted to a
new application” and should.
therefore. no-longer be considered

by the FCC.
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in one week, WNBC Spot Radio announcements
combined with CHAIN LIGHTNING displays increased
the sale of Knickerbocker Beer by an nveruge of 300%.
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_ At the end of the first cycle, Ruppert signed a 52-week contract with
WNBC and increased their original expenditure by 428% in 1952,

Today the most successful radio advertisers buy more than time. ..

They buy Radio time that works in the home, as well as at the point of sale,
CHAIN LIGHTNING is Radio at work where desire is created and where
sales are made. .. in the home and in the store. It provides you with 1,600

‘special display’stores in the New York market, and the plan will soon be extended d
to include 3,000 cooperating independent supermarkets.

CHAIN LIGHTNING is also available at WMAQ Chicago, WTAM Cleveland,
and KNBC San Francisco, through NBC Spot Sales. If you are an advertiser
with ‘food store’ distribution, you can get the same sensational sales results
as Knickerbocker Beer. Call your NBC Spot Salesman or WNBC directly

for details on CHAIN LIGHTNING in New York.

SPOT SALES

&0 Rockafeller Plaza, New York 20, N, Y.

*Meo other radio stofion can Chicage Cleveland Washington San Franciscs
offer adverfisers merchandising Los Angeles Charlotte® Atlanta®
support in as many chain = *Bomar Lowranos Associates
ond independent supermarkets
as WNBC,

REPRESENTED BY

e o .
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TV Role Big in U.S.
Economy—Walker

WASHINGTON, Nov. 22.—TV's| discover “who wants to listen to

big role in the American economy
drew recognition thiz week from
Chairman Paul A. Walker, of the
Federal Communications Com-
mission, and Laurence F. Lee,
president of the U. 8., Chamber
of Commerce. Walker, in a speech
before the Oklahoma Broadcast-
ers’ Association this week, said
that “the blossoming of television
will be a dynamic factor in our
American economy,” and esti-
mated that the construction of
the 2,000 stations which can be
built on the allocated channels
will amount to more than $650,-
000,000, Lee, talking before the
Van Wert, O., Chamber of Com-
merce today, cited TV as an ex-
ample of an industry opening up
new fields of opportunity. While
disparaging the "“nonsense
preached in the last 20 years”
that” the nation’s economy “can-
not flourish without repeated
pump-primings with taxpayers’
money from the cistern of the
federal treasury,” he made clear
that “the TV industry was not
pumped out of the public cistern.”

At the same time Walker urged
AM broadeasters faced with seem-
ingly insurmountable TV com-
petition to reappraise their oper-
ations in view of changing tastes
of audiences and offered moral
support with his declaration that
“I am one of those who believe
in the future of aural broadcast-
ing.” Walker warned that “broad-
casters will have to make a more
careful study of their community
needs than ever before” and
recommended greater efforts to

KOREAN NOTE

Seek AM-TV
“Coverage of
lke's Trek

WASHINGTON, Nov. 22.—TV-
radio interests are hoping Presi-
dent-Elect Dwight D. Eisenhower
will raise the ceiling to allow TV-
radio coverage of his Korean trip.
Reconsideration of the brownout
was urged Thursday (20) by
Harold E. Fellows, president of
the National Association of Radio
and Television Broadcasters, and
also by the Association of Radio
News Broadcasters and the Radio
Correspondents’ Association here.

Conlending that limiting cov-
erage to a three-man team—a cor-
respondent, a still photographer
and a newsreel cameraman—""does
not give radio and television ac>-
guate opportunity to fulfill tl:.e1r
responsibilities as news media,”
Fellows urged the addition of a
radio correspondent “spemﬁ_caﬂy
trained in techniques of radio re-
porting, including recorded voice
interviews” and a television cam-
eraman. In a telegram to Eisen-
hower's press-TV-radio secretary,
James C. Hagerty, Fellows cited
TV-radio as qualified to the first
order and merit equal considera-
tion." Fellows said he realized
“this would require carrying two
more passengers, but believe in-
terest of the American people in
getting full report on trip would
compel any reasonable expedient
to make this possible.”

Earlier, Secretary of Defense
Robert A. Lovett asked the Ameri-
can people to be tolerant of a vir-
tual blackout of news on Eisen-
hower's Korean activities until the
President-Designate leaves Korea,
for security reasons. *I sincerely
trust that the American people and
the American press, radio, tele-
vision and newsreels will realize
the necessity for such precaution-

ary measures,” Lovett said.

Mad

about Sad Selections!

Yeu'll purse no regrets when
you make your TV Film se-
¢ lections from the newest and
(= > best offerings of leading pro-
ducers, distrioutors and suppliers in The Bill-
woard's TV Fllm Market Place—a complete easy-
lo-use directory of all categories of TV films
{geries ard feature) and film servicoes.
Each and every week make it @ MUST to check
and order from . . .

The Billboard Weekly
TV FILM MARKET PLACE

| cold.™

‘antenna at either Pittsburgh or

something that is not now being
offered” and less “preoccupation|
with surveys and ratings.” Broad- |
casters would probably find that|
“not all people like the same
thing,” he indicated, and asserted,
“The common denominator con-
cept of programing leaves them
C Television will also find
it “profitable” at some later date
to study non-viewers, he said.
The FCC, Walker said, is
“deeply concerned” that the na-
tion's 3,000 AM and FM siations,
representing an investment of
more than $250,000,000, “adjust
satisfactorily to TV competition
and that they as well as TV op-
erators prosper in the -years

ahead.” He added, “A hand-to-

mouth radio operation is not in
the public interest.”

Plastic Props
To Be Tested
By Colgate

HOLLYWOOD, Nov. 22 —A new
wrinkle in tele props will get the
acld test Sunday (30) when the
National Broadcasting Company
will try out plastic props on the
Dean Martin and Jerry T awis
“"Colgate Comedy Hour.," Furth
Ullman, show's art director, will
design the props.

Plastic molds will replace the
usual wood and paper mache, Use
of the acetate material allows the
construction of a prop in a half
hour as compared to the usual two

weeks now needed. Plastic will
lend itself to painting and HAame-
proofing and is claimed to be
durable.

Material comes in rolls which
when cipped into solvent becomes
very pliable. It is then poured
onto the object to be represented
in prop form. An exaect hollow
replica of a piano, for example,
can be made easily by pouring the
acetate on a piano frame. If the
props stand up under the Martin
and Lewis punishment, plastic
moldings will be incorporated into

NEWS CAPSULES—COAST TO COAST

other “Comedy Hour” segs.

WNBT’s Xmas Deal Gives Retailers
Half-Minute Spots at $20 Each

NEW YOREK, Nov. 22.—TV sta-
tion WNBT is offering retailers a
special deal for the pre-Christmas
period in which they can buy 30-
second spots for as little as $20
apiece. The station is holding
availabilities oh its local shows
for these spots. All the advertiser
has to do is turn the gift item over
to the station, which will prepare
announcer's copy and production.
Station is putting promotion push
behind these window-shopping
sessions. Shows on which they
will appear include “Today,” Mo-
rey Amsterdam’s “Breakfast With
Music,” the Herb Sheldon show,
Jinx Falkenberg's "“"New York
Close-Up,"” and Skitch Henderson.

NEW STATIONS
JOIN NETWORKS ...

NEW YORK — The Du Mont
Television Network has signed af-
filiation papers with four new TV
stations, while the TV webs of the
American Broadcasting Company
and Columbia Broadcasting Sys-
tem have formed one more affili-
ate each. The four Du Mont affil-
iations, all of which are due to hit
the air by January 1, are WKAB-
TV, Mobile, Ala.; WAFB-TV,
Baton Rouge, La.; KONA, Hono-
lulu, and KROD-TV, El Paso,
Tex. KROD-TV was also signed
by CBS. ABC's new affiliate is

TBC-TV, Austin, Tex.

MURRAY STUDIO
BUYS 1,872 HOURS . . .

OAKLAND, Calif.—In one of
the largest radio time-block sales
ever made out this way, the Ar-
thur Murray Dance Studios took
the midnight to 6§ a.m. slice, six
nights a week, on KROW. That
totals 1,872 hours a year. The “Pat
Henry Show"” will occupy the
time four nights a week, with
staff announcer Walter Jamond
hosting the other two. Russell,
Harris & Wood was the agency
for the sponsor, which will plug
all its North California studios
on this time.

BAB NAMES
NEW OFFICERS . ..

NEW YOREKE—Meeting at the
Ambassador Hotel Monday (17),
the Broadcast Advertising Bureau
elected two new officers: John
Patt, Goodwill Stations, as treas-
urer; Simon Goldman, WJITN,
Jamestown, N. Y., a. secretary.
Bill. Bvan and Kevin Sweeney
were re-elected president and
veepee respectively. Chosen to
head the executive committee was
Joseph Baudino, of the Westing-
house Radio Stations, Kenvon
Brown, of KWFT, Wichita Falls,
Tex., became finance chairman.-

WWSW Appeals FCC's
Channel 4 Allocation

tion WWSW, Inc., Pittsburgh, the
first to bring a court challenge
against the Federal Communica-
tions Commission's TV allocation
plan, appealed again to the United
States Court of Appeals here this
week to rule “improper”  the
FCC's allocation of VHF Channel
4 to Irwin, Pa,, and to instruct the
commission to reconsider the
assignment of the channel *to
Pittsburgh with transmitter and

Braddock."

In an amended petition to the
court, WWSW, thru its attorney,
Paul M. Segal, described the Irwin
allocation as an “error in law”
and an “abuse of discretion,” and
charged that the FCC had “failed
to perform its statutory duties:
To provide an efficient nationwide
service with adeguate facilities;
to make proper regulations to
prevent interference between sta-
tions; to encourage the larger and |
more effective use of radio In
the public interest."”

WWSW was sharply critical of
the commission's policy limiting
Allegheny County to Channels 2,
11, 13, 16, 47 and 53 since, the
station contends, three are for

WASHINGTON, Nov. 22.—5ta-
UHF channels with “little, if any,
immediate or prospective use”
since transmissions at ultra-high-
frequencies “are especially un-
suited for the ru%ged. hilly and
wooded terrain” of the Pittsburgh
area. Further, WWSW pointed out,
Channel 13 was reserved l::;,r the
FCC for non-commercial “peda-
gogical organizations,” and Chan-
nel 2 has already been assigned to
WDTV-Pittsburgh. That left only

VHF Channel 11 open and, ac-

cording to WWSW, that is entirely
inadequate for Pittsburgh's Class
A retail market with a population
in excess of 2,200,000,

“Neither one nor two VHF, gen-
eral service stations are, or ever
can be, adequate to serve the pub-
lic needs of the Pittsburgh com-
munity even if UHF stations were
also to be established,” WWSW
argued The station further eon-
tends that competitive hearing
amongst the various applicants for
Channe]l 11 “cannot be finally re-
solved within the next three or
four years, and it is therefore
likely that during the time Alle-
gheny County will have but one
VHF TV station.”

WWSW was one of four ap-
plicants requesting an additional
assignment of Channel 4 to Pitts-
burgh, while the Matta Broad-
casting Company reguested the
assignment of the channel to
Braddock, Pa. The FCC denied
the counterproposals on grounds
that Pittsburgh and Braddock
were only 162.5 miles and 169.39
miles, respectively, from Station
WLWC in Columbus, O.; the legal
separation is 170 miles.

WWSW insists that the FCC is
measuring the distance between
pinpoint intersections on the mgf
and from post office to post of-
fice, “whereas there are in fact
substantial areas in the Pittsburgh
area from which adegquate service
can be rendered that area from
an antenna located more than 170
miles from the antenna of
WLWC." The regulations cover-
ing computation of distances be-
tween antennas is “entirely ca-
pricious,” WWSW conclude

AN Ime e A I T O T

| The BAB board approved a new

dues structure according to which
a member station’s dues will be
based on a monthly payment
equal to its one-hour daytime
rate. BAB is now operating on a
budget of $620,000 with 690 sta-
tion members, having added 145
stations in the past seven months,
according to Ryan.

CANADA OKAYS
PRIVATE LICENSING ...

TORONTO—Private television
is to be given an opportunity in
Canada to “serve areas which
could not be served at this time
by public stations.” In the throne
speech delivered in Parliament, it
was announced that the Canadian
Broadcasting Corporation would
establish TV stations soon in Hali-
fax, Winnipeg and Vancouver.
These will be in addition to the
stations now operating in Toronto
and Montreal, and one projected
for next spring in Ottawa. Parlia-
ment is to be asked to make a
loan to the CBC for the new sta-
tions. The government stated it
was now prepared to consider ap-
plications for licenses for private
TV stations as recommended by
the CBC.

NETWORK SHOWS
SWITCH SLOTS ...

NEW YORK—A couple of slot
switches of network TV shows
will take place shortly. “Quiz
Kids,” now on the Columbia
Broadcasting System Sunday at 4
p.m.
10-16:30, alternating with "Bal-
ance Your Budget.” “Kids" is
sponsored by Catspaw. On the
National Broadcasting Company,
*Hallmark Playhouse” has
switched slots with “"Zoo Parade”
on the Sunday line-up. Latter
will now go on at 4:30 p.m., with
“Hallmark" following at 5.

ROANOKE STATION
OPENING DELAYED ...

ROANOKE, Va. — WROV-TV,
which had expected to start pro-
graming in mid-December, has
been forced to postpone its open-
ing because of delay in delivery
of transmitting uipment, ac-
cording to the station's manager,
Frank Koehler. Koehler returned
this week from Camden, N. J,,
where RCA officials told him that
barring unforeseen interruptions
in preduction, the remaining
equipment would arrive some
time in January. The first pro-
gram will be on the air a few days
later. All studio construction and
installation of studio equipment
is complete.

CKLW SPONSOR
PULLS BONER. ..

DETROIT—It was all a mis-
take. E. Wilson Wardell, com-
mercial manager of CEKLW, re-
ports the station doesn’t really
claim to deliver useful audience
in New York City. An eager au-
tomotive sponsor ran an insertion
in The New York Times, advising
listeners to tune in to CKLW for
election night returns, resulting
in some letters that surprised the
station until the source of the
error was tracked down.

EDUCATIONAL TV
CONFERENCE SKEDDED ...

AUSTIN, Tex.—A conference is
scheduled to be held here at the
University of Texas on how edu-
cators may get the most out of
television. The conference is
scheduled for December 8 and 8.
It was expected that about 1,200
school superintendents, princi-
pals, and representatives of vari-
ous colleges thruout_the State

moves to Saturday night, |

would be here to take part in the
two-day meet, which would de-
termine, 1n part, the future of
educational television.

AUSTRALIAN ORG
FAVORS GIVE-AWAYS ...

SYDNEY, Australia—The Ad-
vertising Agents Association of
Australia has withdrawn its sup-
port of the Australian Federation
of Commercial Broadeasting Sta-
tions’ (AFCBS) ban of give-away
programs, which it supported in
18951, The AAAA pointed out that
an investigation of the ban
showed that it could not be en-
forced and, furthermore, there
was a wide public demand for the
glve-away programs. The motion
to rescind the previous support
was carried unanimously at the
seventh annual convention of the
Org,

STATION PLACES
40 ORPHANS ...

NEW YORK—In response to a
plea from the Windham Chil-
dren's Service, WLIB ran a series
of special announcements asking
listeners to help the Service place
40 Negro orphans, The service
has always found it harder to
place Negro children because
they can only be given to certain
qualified homes. However, 105
qualified families responded to
the WLIB plea, and the agency
placed all 40 children in less than
two and a half days. The station
has volunteered to perform the
same service for Windham if the
situation should come up again.

BROOKE TAYLOR NAMED
TO WTAM-WNBK POST ...

CLEVELAND—Brooke Taylor,
well-known Cleveland radio-tele-
vision personality, will become
creative programing manager for
WTAM and WNBEK here eifective
December 15. Lawson Deming
continues as WTAM program op-
erations supervisor, while Carlyle
Freeborn remains in his present
capacity as WNBK program op-
erations supervisor.

AFFILIATES HEAR
MBS PROGRAM PLANS ...

CHICAGO—Representatives of
150 Mutual Broadcasting System
affiliates heard Thomas F. O'Neil,
Mutual president, tell of the net-
work's new program plans at a
district meeting at the Drake Ho-
tel in Chicago Monday and Tues-
day (17-18).

FREE TV TIME TO MF
VIA CHRISTMAS THEME . ..

CHICAGO—Marshall Field &
Company, local department store,
15 reaping a bundle of free TV
time on a “"Chrisimas Behind the
Scenes” theme this year. WGN-
TV is making a live pick-up from
the store Sunday (23) and NBC's
“Today™ i5 doing three pick-ups
the following morning. “Impact,”
local news show, is doing a filmed
story on Thanksgiving Day.

WEKRC SALES 21.1%
ABOVE 1949 RECORD ...

CINCINNATI.—David G. Taft,
vice-president of Radio Cincin-
nati, Inc., and managing di-
rector of WKRC here, announced
last week that for the past six
months (May 1-October 31)
WERC time sales exceeded by
21.1% the same six-month period
in 1949, The year 1949 was the
best ever experienced by WKRC
and the last year that Cincinnati
radio stations were comparatively
free of the television influence.
WKRC is in a market of a half
million population having seven

{(Continued on_page 53)

Pfuf_ifahlé IV Auﬂieﬁn’:é e:'élus‘ive' wlth

 WGAL-TV

= LANCASTER, PENNA.

Only TV station in—only TV station seen—.

in this large, rich Pennsylvania market area.

Jer® Syl Tt

Represented by '

ROBERT MEEKER

Chicago San Francisce

Clair R. McCollough. Pres.

,:'l:
TIE S -

ASSOCIATES
New York Los Angeles

ks



www.americanradiohistory.com

10 TELEVISION-RADIO THE EBILLBOARD NOVEMBER 29, 1952

rhe 8iLLBoARd R io- TV S hOW\R Char K

B T T T e e

° Top 10 TV Shows ® Share of Total |® Top 5 Radio Shows
Fach D f the Week g Each D f the Week
ac ay o e Radio vs. TV ac ay o e ee
9 {048,000 TV Sets;? .
’ﬂ 805 T 0” Ponel Size, 300} in A’M"L‘ ] A TM ”" A {159,377 Rodie
« « » According te Rulsa Reports ‘” Fomilies*)
. + « According to Videodex Reporfs Seprther, 1952 _ |
—— : 7 P.M. to Midnigh +« + According fo Pulse Reports
WBZ-TY .o vvvnrnrnrnnannss. Westinghouse Radie Stations, Int......ccicuieccaons NBC TOTAL | e
WRAL-TV. oo rasnonmnennens Vankee NEWOIK. .voovnsasnvanneanes AR, G55, DN H TELEVISION Radio  AUD. | ... . 5.000 watts .. .CBS, Ga. Tria | WERD......... 1,000 dastight .........Ind.
: Toof Mool SR Lyai 00000 5,000 watts L..........Ind, | WGST......5.000 day; 1,000 night..... ABC
Yidendex reports m‘lh“ on each of 20 THI:F'H markets, besides F"l-ﬂ]"ﬂ'ﬂﬂi_l m{rﬂlhh‘ mational oial Teta n -"fE WBGE. . ..ssses 250 walts ... .......l;d WIRE & s 5,000 watts P |
#n:ﬂr:*up%m on all a? markets an zl:Ill mmtl;:b\‘#ﬂn“ I:nlam;r:qr::H:jrrm“-:r:ql l':;-:: ru;ﬂg Avd.  Aud E“ﬁ.'{: WEAS..... v2..10,000 daylight .oooon.. Ind, | WSB...eosss. 50,000 WALS ...e.oosee.NBE
! r sly, SEVEN B
the rating for  every 1.mincte wgmert of ey program e s L T ious | SUNDAY. ..o 538,460, 34,6 . PUME ISUI0 Sttin - ave. oomdiicued i 19 siikels,’ e Iwparee ¥ liNie. Nl.moxihly weoist
sh ham 16 i ing e minute ratings. op 3 s n , which i hiy. Inf i the | inlenyi f |
el insnlh g s oo i Bl gl o MONDAY ...... SIS M85 Tl Lot ot o T o Mrthy
| reports, B.200 homes are indeniiewed in each rharket. Ralings are reporied by 15-minute seqments
OCTORER, 1952 TUESDAY ...... 508....49.2. . .34.1] nom & a.m. ko midnight each day _Inr an entire week,  Evening ratings are based on 400 homes
May, 52 ' a= | WEDNESDAY ...51.4....48.6....35,0) " eh meriet. Monday-frissy dartime ratinat are based on 1,000 homes
Pos R SUMDAY, SIGN-ON TO SIGK-OFF — | THURSDAY ..... 513....487...335| SEPTEMBER-OCTOBER 1952
o . 28.0).....1. TOAST OF THE TOWN...CBS..... 8.00- 9.00..... WHAC. ... .Z0.2| FRIDAY ...... 47.0....53.0.. . .342 E:L—“_“_m SUNDAY. 7 T0 12 DM
fe i —).....2. JACK BENNY SHOW..... CBS..... 7:30- 8:00. ... WHAC. . ... 45.5| CATURDAY 56.7... 433... 354 : o
{ b 433).....3. TV PLAYHOUSE ...... NRC..... 9:00-10:00. ... . WBZ...... 442 el il L - T S, I. BEST PLAYS, THEATER » :
R 36.00.....4, RED SKELTOM ........NBC..... 5:30- 6:00.... WBI .....283 6 AM. to 6 P.M. : DE[E&I;; zeses lr:!ﬂast ..... f;.: ?;EW:EA ..... ﬁ.g
(7.....213).....5. RANGE RIDER (Film). Non-Net..... 7:00- 7:30... WBL...... 27.5| o FRI 1. ,789. .. 260 S EET it SEPREY S ceen (B :00- 7:30.,.. . WAGA. ... -
s oY o WORLD) SERIES. = NEC. ... . :45- 5.30.... WBL...... 5 2 e tRe, e e [ S —)....2 “ﬂ"ﬂnﬂ;"“ AMOS "N i 330, 8160 WAGR 65
ficaiia —).....T. FEATURE FILM ....NonMst. .... 6:00- 7.00 .., WBI. .....21.0 6 AM, te Midnight " e R R :30- 8:00. ..., coenn b
(—ivever==d THEWBB ;s (BS.....10:00-10:30. ... WKAC.....19.8 | ENTIRE WEEK. .. .34.0....660....278| "~ 77 " BERGEN ......... (Bs..... 8:00- 8:30.... WAGA..... 63
{—. v wmn -'}l . E THE Dﬂfﬂ]i ......... HE{. A Iﬂ':ﬂﬂ-lﬂﬂ- PR WBI R IQ-E‘ {_ ..... —-:l_ L .-l‘. HUSI[‘ Eﬂﬂ". “A.EE!S'
I o '||.'|| FRED WARING ....... (BS..... %:00- 9:30..... WHAC. . ... 1E.8 ”[X" WEEK T R MBC. ... 8.00- 8:30. ... WSB...... 6.3
MONDAY, SIGN-ON T0 SIGH-OFF _ MONDAY, 7 70 12 P.H,
4 S 1] LOVE LUEY....... s 9.00- 930, ... wwac.... s0.5| © Yideodex and (1.....90).....1. LUX RADIO THEATER...CBS..... 9:00-10:00.... WAGA..... 9.0
(2.....49.9).....2, TALENT SCOUTS ....... (BS..... ggglggg ::;c;;.g Pulse Studies of :_: ..... ;:lii :gfﬂgg:}m ....... EEEE: ..... I"ﬂﬁ fﬁ? ..... ‘;;
(3.....349).....3. BOBERT MONTGOMERY. MEBC..... :30-10:30. .., WBL. ..... 9 AUIEACAS E i SRR ¢ .o HBC L :00- 8:30.... WiB...... :
(4.....257).....4 LUX VIDEQ THEATER. . CBS..... 8.00- 830 ... WHAC. ... .307 CHICAGO b 9.0).....4. VOICE HF. FIRESTONE. . :HBE ..... 8:30- 9:00.... WiB...... 7.0
{ 6.....17.2).....5 WINCHELL-MAHONEY .. NBC..... 8:00- 8:30. ... WBI...... 20.9 ® i o 9.0).....4 ONE MAN SWEHH;%T.I. 'thFiE'r' o 7:45- 8:00.... WSB...... 1.0
{5.....193)..... 6. CAMEL NEWS CARAVAN. NBC..... 7:45- 8:00. .., WBZ......20.6 - - 1 ONE MANS FAMILY.  NBC.. . T:d5- 8:00 .. WSB 83
e =) B, WOD SERES o O wae1a| TOP 10 TV Shows 177" 75 ews oF THE worw. - NBC..... 730- 745, wSB...... 15
:s """ 1??1} """ 3t st e g war .1is] Each Day (4,.... 0.8).....2 CAVALCADE OF AMERICA.NRC..... 8:00- 8:30.... . WSB...... 15
""" T T et W LOMT o CBS . B 30000, o WHAE. oo T4 f—..o0s —).....4 RICHARD HARKNESS ... NBC..... 7.00- 7:15.... WSB...... 7.0
(—..... —)....10, LIFE WITH LUIGI. ..., CBS..... 9:30-10:00.....WHAC..... : .+ . According to Videodex e g ¥ TINT4h FRSEE BV
McGEE-MOLLY .....MBC..... 9:30-10:00.... W5B...... 7.0
TUESDAY, SIGN-ON TO SIGH-OFF @ G s
e —Y.....1. EIRESIDE THEATER.....NBC..... 00- 9:30.... WBL...... 40.4 - ! o
:—i:::. _: ; E:Ellsniu-::mm::: ..... :gg :gg ..... Ei..-..._w.r Top 5 Radio Shows (1.....408).....1. BIG STORY .......... NBC,.... 9:30-10:00.... . WSB...... 1.5
(—.....—).....3 CIRCLE THEATER ...... WeC..... 9:30-10:00.....wez......20.1] Each Day : 4: ..... :gg;; ggﬁgﬂguﬁﬁmm :EE ..... 333 :gg ﬁ: ...... :g
L5 r 6.6)..... 4, SUSPENSE ........... (BS..... 9:3uamfun ..... WHAC. ... . 233 . . According 1o Pulse { s Bscso 2 SRR WL MW 00- 9:30.....WSB...... :
& S 21.9).....5. CAMEL NEWS CARAVAN. WBC..... 7:45- 8:00. .. .. WBE. .ol 3] e Teeoning e TR el i - 8.00- 830 WSB 6.8
b —).....5. WORLD SERIES ....... NEBC..... 12:45- 4:00. ., .. WBZ......19.9 ; & e A 00- 8:30. ... WSB. _.... :
(7.....14.6).....7. DINAH SHORE ........ NBC. ..., 7:30- 7:45.....WBZ......19.2 (—..... —).....5 NEWS OF THE WORLD.. NBC..... 7:30- 7:45.... .WSB...... 6.5
Sy —).....8. TWO FOR THE MONEY.. NBC.....10:00-10:30.... WBI. ..... 18.7 Shur_e of Total THURSDAY, 7 T0 12 PM.
f; """ :;:;,: ﬁi:,?fﬁmf,g,, """"" ﬁﬁ“,i"""ﬁiﬂﬂi‘ﬂfiﬂ """ :::f;’,:::'_:glg A“d_'E"'-'E (1.....103).....1. NENS OF THE WORLD..NGC..... 1.30- T:45.... WSB...... 13
""" SRRt e TR e B AR Radio V5. TV A (2.....100).....2. RICHARD HARKNESS .. NBC...,. 7:00- 7:15.... .WSB...... 7.0
(S.....95..... 2. ONE MAN'S FAMILY... NBC..... 7:45 8:00. ..., Wi, ..... 7.0
WEDNESDAY, 5IGN-ON T0 S16N-OFF .+ « Accarding to Pulse (o —)... 4 ROY ROGERS ......... NBC. ... 8:00- 8:30.... WSB...... 6.8
f I 49&] ..... 1 E‘W'FEE' A.]'m FHEHBS EES- . E:M' "?ﬂﬂ' ..... WHNAC, .. .. 4?.‘ — — :____ _____ _}‘ __“5_ DEA’L‘I"ET, TEL“'H {m
(2.....33.8) 2. KRAFT TV THEATER... NBC..... 9:00-10:00.....WBI...... 39 rR FULL CONSEQUENCES ... .NBC..... 9:00- 9:30_ .. .. WSB...... 6.5
(5..... 73.9) 3. STRIKE IT RICH. ....... CBS..... 9:00- 9:30.....WNAC.....27.8 i N 10.0).....5 SPORTS ............. NBC..... 7:15- 7:30.....WsB...... 6.5
{3.....328) 4. BLUE RIBBON BOUTS... .(BS..... 10:00-11:00. . . .. WNAC. . ... 56 INFORMATION FRIDAY, 7 70 12 P.M.
—..... —).....5 MAN AGAINST CRIME...CBS..... 9:30-10:00.,,. WNAC..... <3| I—— A —— i it 9.5).....1. ONE MAN'S FAMILY... NBC..... 7:45. 800 ... WSB...... 5.0
(4.....266).....6, CAMEL NEWS CARAVAN . .NBC..... T:d5 8:00.... WBZ......220| 32pout all radio and television :i ..... :g} ..... 2 s o :;;EE ‘:3:;“ --:ac ..... Hg ;ﬁ ..... ... 18
E"‘" ----- _.:-111 -T FHE‘ mHﬂ ......... EHS-Jq - T:dS' E:ﬂ-ﬂ ..... wmc...--llﬁ-l Eumpﬂ;iﬁnnl Iﬂd [-ha many ﬂ'H'lEl' P . }-r1-'3' . V. N Hp E‘:----- ERULULSY () [ ER R e ﬁ-ﬂ
e vnas —)...,.8 THIS IS YOUR LIFE.... .NBC..... 10:00-10:30, ... WBZ. ..... 15.4| factors which determine the |l—..... —J.....3. YOUR HIT PARADE..... HBC. .. .. 8:00- 8:30.... WSB...... 6.8
L. Ta30- 745, WBI. .. .. 43| success or failure of a program, |(—. .. .. —).....5. MARIO LANIA, BEST
”""‘”'ﬂ“"ig' Lmsfnn?mg """" :ﬁ' u.i? §;‘§ W82 1;2 subscribe to part of or the full JF L R, NEC..... 9:00- 9:30.....WSB...... 6.3
:."-+4---. -']--.1 . ﬂ 5 ....... TR E E - e L PR R a lﬂ“iﬁﬂﬂ “F 'hed_ragearilh {ll“g-il'liil- t_. _] 5 jpgﬂj "HE Trlj- ]‘-]ﬂ wsa 53
e latand oy e [Eresess ., | vevveenenes o HNBC..... :15- 7:30. ... WIB...... .
THURSDAT, SHR-0N 10 SI6N-07F For full details of the Pulse SATURDAY, 7 T0 12 P.M,
[ 1 ..... 51.?]’ ..... 'L ﬁi‘ﬂlﬁ:m Hﬁ.ll R R HBE ..... ﬂ:ﬂﬂ- 5230 ..... WEI ...... 5“-1 :"Ill,ipé.ﬂh 15‘“'1'“;;'. to I?E. PEUL5E1 { 1_ T .II-E]'-.-.- _L HhE" MHEE ......... HEE ..... ELHU' E:]u 11111 HB ...... 3.3
:  F. 34-5‘1 ----- -; gﬂiﬁﬂﬁ e ﬁ---"“ ----- 9:00- 9:30.... WBL,.....47.9) k- o et Ao el ... —).....2 DUKE OF PADUCA. ... .NBC..... 8:30- 9:00.....WSB.... .. 6.8
—a —)ia 3 : ! . Eigaisg 7.8).....3. GRAND OLE OPRY......NBL..... 9:00-10:00. ... WSB...... 6.0
WOOD ......... DuM..... B:30- 2:00..... WBZ...... 8.6 For tull details of the Video-
[- ._} .‘ EHm_E ﬂF A lIFE‘HHE *E E:Hﬂ- g:ﬂn -wm: Eﬁ.‘i dEI FErVICa -ri'a h ln‘r El : 3‘1 o EE T-i}. o .3- EAHEEUSTE“ T EEER L] .EHE ----- F:DU' g:jﬂ ----- HAE‘AI TR E] ﬁ-ﬂ
e =k ysie m e W el 24z CRAHAM RESEARCH, INC., 342 |(—..... —).....5. NBC SYMPHONY ...... HEC..... 6:30- 7:30.... WSB...... 5.8
{"-..-- "—} ..... 5- Fﬂﬂ'ﬂ THHIEE ....... HB‘:1 bow B R 9:30-10:3“.,”,5"51 ...... 4. Hldiﬂﬂ A.\I'Eﬂlll.. le Tﬂl’k. |:— _— _}- ....5. HAFS IH ':.HA.H-E-LUE,
A e 73 .... 6. CAMEL NEWS CARAVAM. .NBC..... 7:45- 8:00..... WL 13.6 For th ARB servise wyiis to VISITIN TIME .....MBC..... 7:30- %00 ... W ..... 58
. RIS 28.0).....7. RACKET SQUAD ....... [as..... 10:00-10:30. .... WHAL. .... 18.7 AMERICAN RESEARCH BU-
(2.....359).....8. BIG TOWN ...... Y 9:30-10:00. . ... WNAC. ..., 17.9] REAU, National Press Building, &
(—..... —).....9. MARTIN KANE ....... HBL. ... 10:00-10:30. .. .. WEL...... 143| Washington. MONDAY-FRIDAY, 6 AM. T0 7 P.M.-
{—..0e. =J)....10, I'VE GOT A SECRET....CBS..... 10:30-11:00. .. .. WHAL. ... 12.7 “. ) 1. NEWSL MSRTIN .. Nondet..... T -
IDAY, SIGH-ON TO SIGN-OFF A — —J).....2. MERRY-GO-ROUND ... MWon-Met..... 7:15. 1:45..... WSB..... . 1.8
RS NICE WORK. AND |0 =773 NeWs ... Kondet. ... 700 7:15. . wWsB.. ... 15
= vee =) ena. 1. OUR MISS BROOKS..... as..... 9:30-10:00. .... WHAL. .... 39.5 7 (—.ous —).....3. WORLD MEWS _......_MBC..... 8:00- 8:15..... WSB._.... 1.5
t— ----- '-_]--i. -I. I..IFE HEGIHI A-T 'Eﬂ-..-D“H ----- g:[m' F:Sﬂ.... .“1, r-r-iaﬂus HEIS GE TT’NG IT r_l"". _}I r.._s. FEFFEE. ?ﬂ““ﬁ's FAH!L‘I"-HB'E ..... 3:]_“_ 3:45 ..... m LLLL ?3
e e 39.0..... 3. MY FRIEND IRMA...... CBS..... 8:30- 9:00. .. .. WNAC. . ... 33.4 et ool R SATORDAT. & AN, 30 7 BM
(3.....323).....4 MAMA ... .......... CBS..... 8:00- 8:30..... WRAC. ... 315 o SECUALE, OV, o5 £ NI e
¥ JDE}EEF Bt e eanl T deaasn .I- Llfm Lﬂ"f‘E J
(4.....25.2).....5 CAMEL NEWS CARAVAN. NBC..... 7:45- 8:00.... WBL......34| WTAQ independent in subur- | } O e N e e 63
[— ..... —} ----- ﬁr “E. -E HES. METI'Lq.-ntBS ..... m:ﬂﬂ-m:iﬂ ..... WHM ..... 131| hﬂﬂ LEGI‘EI‘.‘LQ.’E, I'EEEiUEd S0 : I ﬁuj .I mln HEH-S HBE E,uu_ E,is mn ,ﬁ]
. HEp | N R 7. RCA SHOW ..........NBC..... 8.00- 8:30..... WeZ...... 19.8| many requests for numbers N i B B S R B S - e L -
( } 8. GULF PLAYHOUSE MR 8:30- 9.00 WR? 18.7 that as a gag recently he told b—eiie —hae, 3. MY SECRET STORY ..... NEC..... 11:00-11:30. . ... WSE...... 6.0
e S R s i e i i FLby e AT : hiz audience: “From now on 4. ..., 5.5 .....4. NEWSL, MARTIM .. .Mon-Mel,.... 7:45- 8:00..... WiB...... 58
T I, |y 9. WORLD SERIES .......NBC.....12:45- 4:00... WBL.....159| i "uni cos you a buck lo get |(_ o OWY D000y e 58
(8.....189)....10, BOXING ............NBC.....10:00-11:00.,.. . WBI......158| a record played and your | = 0" ot TUUED TR esreew s TR e SR A e AR e
nam:> mextioned.” SUNDAY, 6 AM. TO 7 MM
SATURDAY, SIGH-ON TO 5I6N-OFF _ Dollars tlﬂa;;e &bﬁn Efgﬁ';"}}ﬁ R . | . 1. BASEBALL, MISC.... Kon-Nef..... 2:00- 6:45.... WAGA .... 63
2 1Ty JI1IiCe ¥
1 e 38.2).....1. YOUR SHOW OF SHOWS. .NBC..... 9:00-10:30.... . WBZ...... 58| Jives the writers their §1 | F—ssess . .. EH%E& E-HE‘UEE":: OUR W i e WAGA in
( I_Iﬁl}...l ALL STAR HE'I'IHE...ﬂEE ..... B:00- 9:00..... WEBI...... 439 worth—name and TIEE'ﬂTd- Ma: v 00000 IECDRERE s WO e . WY e —_—
(4.....21.2).....3. YOUR HIT PARADE.....MBC..... 10:30-11:00. ... .WBZ. ... .. 40.8| figures if he could find a way |f—-.-0r =200 L. Tflgf“i‘éﬁgi SCARLET . B EA.. NG 55
(3.....23.0).....4. BOSTON BLACKIE (Film}.Local 1:00- 7:30.....WNAC.....30.7| to play more than eight rec- i i SN R e B :
""" a4 = = i e o ords each program, he might |{ #..... 6.3).....4. MARTIN KANE ........MBC..... 4:30- 5:00.....WSB...... 53
"“ § oy 155} . .ja HU EWIH ......... lﬁ: o wm 7:30- E'GU ..... WH#E. e .?ﬁ.i’ hﬂ"ﬁ"E‘ EUmEthiﬂg. {_ _} 5 FE‘ESH-TIE“AH
(—..... =—).....b. WORLD SERIES ....... MBC..... 12:45- 3:45..... WBZ......25.9 OT | - BRI .
(—..oco =Jou. 7. FOOTBALL ..... M e ) [ e | ) N W 2T A NBC,....10:30-10:45.... WiB....., 5.0
(—eesr —).....8 FILM .”ﬁl‘h':!:l”“:ni::ll ----- :;g ::g ----- ::ic};g cleat” quality TV fim commercige. Read | (—. ... —).....5. WORD NEWS ........ NEC..... 9:00- 9:15.....WSB, .... 50
- f.{: :;""i: OUALITY THEATER. . NenHel - A1:00-1130, - WAL, ... 12.4| i own' laborataries. Yo'l find them | *Based on U. 5. Consus Rodio Ownership 1950 and Sales Managemen! 1952 esh
. VERANR ’ e it Al SHVIE 204 oo mate for families in fhe Atlanta mefropolifan area, including Fulton and Dekalb
*HBC estimate for Oclober, 1952, tiight TV films of every description. tounties. _
A 42 ok b s ane s ebEe]



www.americanradiohistory.com

NOVEMBER 29, 1952

THE BILLBOARD

TV-FILM il

Ziv Ups Budget to

Meet Com

NEW YORK, Nov. 22, — In
anticipation of a tighter competi-
tive situation in the TV film mar-
ket next year, Ziv Television

titi
set a pattern for exploitation on
Ziv's other TV film programs. A

special feature of the campaign
will be heavy promotion by Men-

Programs, Inc., is upping the | jou himself, who will personalize

the budget on most of its shows
and setting up a special TV ex-
ploitation department with an
expanded staif. Heretofore, ex-
ploitation on both Ziv's radio and
TV film shows Has been handled
thru one department operating
from the firm's home office in
Cincinnati,

At the same time, Ziv an-
nounced that on the basis of
business today, TV sales for 1952
should be 115 per cent higher
than its record wvear, .951. The
Adolph Menjou series “Favorite
Story.,” Ziv's newest TV {film
package, has already been sold |
in 27 markets, altho it won't be |
released for more than two!
months. =

The budget on the Menjou
show was recently upg-ed to $30,-
000 from its original $26,000, and
future airers in the series are
bracketed at around $35,000. Part
of the increased budget will be
used to cover location junkéts,
since Ziv hopes to film many of
the series’ dramas against their
original backgrounds. Classics
scheduled include one of Kip-
ling’'s India yarns, a couple by
Anatole France and several other
famous stories with European
locales.

Frederic W. Ziv, assisted by
advertising director Leo A. Gut-
man Jr.,, will supervise the work
of Ziv'e new TV exploitation de-
partment, which will operate
from Cincinnati. The department
will also be staffed by Ziv's TV
salc prom tion chief, Melville
Bernstein, and two new execs,
Robert Sands, formerly with
United Artists, and Theodore
Fredstrom. The former will
handle market analyses and re-
port to Ziv on audience trends,
while the latter will be in charge
of traffic and production.

The department’s first project
will be the Menjou show, and
planning on this is expected to

‘Chevrolet” Pix
Bolster KITV
‘Big Night’

HOLLYWOOD, Nov. 22.— Sla-
tion KTTV's much-ballvhooed
Tuesday "“big night" line-up this
week succeeded in luring “Chev-
ron Theater” filmed series away
from Station KTLA. BSeries is|
filmed by Music Corporation of)|
America’'s revue productions f[or
Coast sponsorship by Standard Qil |
Company of California for its
Chevron dealers and Standard
Stations, Inc.

Show will complete a full year's
run on KTLA when it switches to|
KTTV December 30. Biz was et
thru the San Francisco office of
Batten, Barton, Durstine & Os-
born.

Within the past few months,
KTTV has leveled its promotional|
guns on its Tuesday night line-up|
of shows to build the programs'|
ratings. Indie station arrayed|
some of its most attractive pro-
gram material and then focused |
its ballyhoo on the line-up on what |
it called “th: big night." Other|
“hig night" offerings include the|
Tito Guizar Show, a live Latin-
flavored telecast; Arrow Produc-
tions' filmed “Ramar of the Jun-|
gle,” featuring Jon Hall, and the
Abbott and Costello filmed series.|
Snaring “Chevron" away [rom|
KTLA apparently proves the “big|
night" gimmick is working as a
biz builder.

Cornell Gets
Weitzman Seg

NEW YOREK, Nov. 22.—Cornell
Films here this week signed to
handle exclusive TV distribution |
of “The Life and Times of Chaim |
Weitzman," a film short produced |
by United Films of Tel Aviv, |
Israel, shortly before the late |
Israeli president's death.

Cornell will also book the *1'ﬂ.’t'1'l.ir

for theatrical and non-theatrical |

release in America. i

|the series’ direct mail publicity,

via personally signed letters to
lists of prospective viewers sug-
gested by local sponsors, and
telephone interviews with local
TV editors. Other campaign fea-
tures will be full lithggraph post-
ers and close tie-ups with local
schools and public libraries.

In line with its expanded sales
activities, Ziv has appointed five
new TV field representatives.
They are Frank J. O'Leary, form-

| erly with the National Broadcast-

ing Company and Conde Nast
Publications; William R. Dothard,
ex-Lefton Agency time buyer;
Leon Wray, former Don Lee sales
manager; Jack Howard, ex-staffer
at KBON, Omaha, and Ben Cole-
man, formerly Eastern sales man-
ager of the Liberty network.

Pitt Sponsor
Heads New
TV Film Firm

PITTSBURGH, Nov. 22, — Lew
Silberman, o ner of the Wilken
Jewelry chain here and the larp-
est user of live TV time in the
city, is now heading a new TV
film firm. Recently organized un-
der the name of TIX, the firm al-
ready has filmed, sold and has in
use, a number of commercials for
various jewelry firms around the
country.

TIX filmed all the commercials
used on the Wilkens shows, as
well as for Fryrite, Bulova, Loh-
engrin and Remington shaver
products. Silberman has applied
the same methods that has made
his six shows the highest rated
local shows over WDTV, and uses
the same cast of Al Nobel, Jane
Wilkens, the Westernaires, and
the Wilkenettes.

Monday (17), Silberman said he
is going into full-scale production
of 15-minute films because of the
dearth on the market of this
length of film. He will start out
doing Western segs, nd then will
go into dramatic and musical
shows, He said these films will be

ready. for national distribution
early in 1953.

Du Mont, ABC May Ignite
TV-Film Syndication

Franchise Plan and UPT Merger
Are Prime Factors in Innovations

® Continued from page 1

Change

tem, as adapted by Du Mont, is
I.hq_- fact that it is _issui:ng fral_'l-
chises to firms which stand in
high regard in the areas they
cover. Also, they are in intimate
contact with sales prospects,
know the local picture thoroly,
can anticinate sponsor and station
needs, are close at hand to sew up
near-deals, are available to aid in
promoting such deals as are on
the air, and can follow closely
the czycles of local sponsors who
may be preparing to change prop-
erties.

These all seem to have poten-
tial advanta, es over the distribu-
tion r.ethods eommonly in use.
For the most part, distributors
either are centered in a single
locality or have a few branch
offices, but their salesmen are
obliped to cover considerably
larger slices of territory, some of
which may. be less familiar . As a
result, these salesmern have to

work under orders fitted to the
needs of the situation. One top
distributor of TV film, for ex-
ample, insists that its salesmen,
when entering a market, remain
on the spot until a sale either is
consummated or rejected com-
pletely. They may not even leaye
to go home for the week-end ex-
cept at their own expense.

This franchise plan, developed
by Donald A. Stewart, head of
the Du Mcnt Film Syndication
Department and a veteran film
man, is being executed by Her-
bert Jacobs, the department'’s act-
ing sales manager. Jacobs cur-
rently iz on the road setting up
additional franchise deals and ne-
gotiating some regional network
sales which are pending. Some 12
franchise pacts already have been
gsigned,, with numerous others in
the offing.

Stewart now is working on
adding some new and attractive

Gross-Krasne Buys

California

HOLLYWOOD, Nov. 22—
Gross-Krasne, Ine., this week
bought the California 51:1.1.-:111::5.I
thus becoming the first TV film
production company to acgquire
its own lot. In a second step up
the TV film .industry ladder, the
company was signed by Lever
Bros. to produce four half-hour
dramatic films to be used in the
“Lux Video Theater"” series which
heretofore has been originating as
live telecasts from New York.
The latter acquistion takes on
new importance since Gross-
Krasne already films “Big Town"
for the same sponsor and marks
still another important New York
live origination that may convert
entirely to film. Sponsor, how-
ever, indicated that the four Lux
films will serve as a test from
which the soap company will de-
termine whether or not it will
swing the show to film.

Studios

Jack Gross and Phil Krasn:
Friday (21) won court approval of
the sale made by the estate of
Harry (Pop) Sherman, original
producer of the “Hopalong Cas-
sidy” series. Gross-Krasne made
an initial payment of $50,000. Deal
calls for the purchasers to repay
$135,000 the Sherman estate owes
the U. 5, bankruptcy referee,
Benno M. Brink. Hearing by the

Probate Court is expected to ap-|

praove the deal. Gross told The
Billboard that the purchase, after
all debts are paid, will amount
to $200,000.

Productions on the “Lux" series
will gei under way at the new
Gross-Krasne studios in  earl
January. Date when the films will
hit the air hasn't been set. Gross-
Krasne will also utilize its newly
acquired site for the continued
production of Lever's "Big Town"
and the “Cisco Kid," latter pro-
duced for Fred Ziv.

SAG Preps Strike Vs. Users

HOLLYWOOD, Nov. 22—
Screen Actors’ Guild will call for
an industry-wide boycott against
sponsors using non-union filmed
commercials when it invokes its
tele blurb strike December 1. SAG
s0 informed sponsors, ad agencies
and producers of TV film com-
mercials in a letter, which also
informed them that all members
of the entertainment unions will
join the Guild in tHe filmed com-
mercial strike,

This marks the first time in
showbiz history that such con-
certed pressure has been brought

E

into plaé' in an employer-union
hassle. Unless an eleventh hour
peace move forestalls the SAG
action, this will mark the first
time in the history of the Guild
that it went out on strike.

SAG also issued a strike notice | American Guild of Variet,

to all its members, informing them
that they are ordered to refuse
employment in the TV film com-
mercial field effective Monday,
December 1. It told them action
has won overwhelming approval
of the Guild membership at meet-
ings held here and in New York

on November 9 and 186, and rati-

Of Non-Union Pic Commercials

fied by mail ballot.

It also told its members that its
sister unions, American Federa-
tion of Television and Radio Art-
ists, Equity, Chorus Equity, Amer-
ican Guild of Musieal Artists,
Artists
and Secreen Extras’ Guild have
pledged their all-out support.
These entertainment unions, SAG
said, have ordered their members
not to accept employment in the
TV film commereial field until
SAG has negotiated a contract
with the producers, agencies and
SpONsors.

. + « 10 keep pace with
the Programing and
Marketing Needs of
the fast-moving TV
Film Industry

« « » lOo present current
TV Film Developments
and the Answers to
Carrent TV Film

Problems

« « « to provide valu-
able, up-to-date Busi-
ness Directories for
every branch of the
TV Film Industry
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properties to his department for
sale locally by the franchize hold-
ers. He is on the verge of closing
a deal to distribute the 15 and
d0-minute weekly films of the
preceding week's sports events at
Madison Scuare Garden. These
films are turned out by the Gar-
den itself

Other recent additions to the
series availabilities include “Jin-
gle Dingle,” puppet weather re-
port jingles; "Looking at Foot-
ball,"” series of three-minute films
explaining intricacies of the sport;
“Family Quiz,"” dealing with
movies; “Jim and Judy,” moppet
series; “Weather Man,” weather
jingles, and “Reading the Bible,”
featuring Henry Wilcoxon with
choral selections. Du Mont con-
tinues to handle two groups of
feature films, the 26 Arcadia fea-
tures and the 28 Illustrious fea-
tures. The series which continue
to be available thru Du Mont are
“Speed Classics,"” “Scotland
Yard," “Pathe Hy - Lights,"
“Streamlined Fairy Tales" and
“Holiday of Dreams.”

Franchises set up by Stewart
thus far include the following
outside of New York proper,
which will continue, of course, to
be handled by his own depart-
ment itself:

Detroit, Charles Sheppard, two
salesmen, entire Du Mont catalog
already sold to WJBK; Chicago,
Milwaukee and Grand Rapids and
Kalamazoo in Michigan, Herbert
Laufman Associates, three sales-
men; Baltimore; Wilmington, Del,
and Reading, York, Harrisburg
and Lancaster in Pennsylvania,
Harry V' .ight, former agency rep,
and two sale -en; Seattle and
Spokane (latler city not yet on
air), Romig Fuller, former com-
mercial manager of KING-TV,
Portland, Ore.. Merriman Holtz
Sr., distributor and exhibitor of
theatrical film on the Coast and
Alaska, pioneer in TV-film and
former presider of Screenad-
‘dettes, Inc., with three salesmen;
Montreal and Toronto, Rediffu-
\gion, Inc,; Los Angeles, Tom Cor-
radine, former film buyer for
KTTV; Cincinnati, George Bren-
gel; Louisville, Ben Helm; San
Francisco, Don Flagg, president of
Don Flagg Productions.

Jacabs also 15 understood to
have imminent franchise deals
pending in Denver, Salt Lake
City, San Antonio, New Orleans
and St. Louis.

As for ABC, their projected
method of operation is still not
known. The web has excluded
wvirtually any syndication activity
from its film operations thus far.
|HDWEM’EI‘, this situation certainly
will not obtain once the ABC-
UPT merger is effected.

The exact nature of the UPT
|cnntributiﬂn to ABC's film set-up
\may be forecast only in general
‘terms at this point. But it is a
tecertainty that an outfit with the
film know-how of UPT will have
‘major suggestions to offer and
original thoughts to contribute.
Long known for its marchandis-
|iIng and sales ability in the thea-
trical film line, is sure to
adapt these to the field of TV
film in the compsratively near
future. For this reason, the com-
|ing activities of both webs will
'bear close watch by the rest of
the industry.

Morris Paris

Rep Handles
TV Filming

| PARIS, Oct, 22. — Tavel-Mar-
puani, representative of the Wil-
liam Morris Agency in Paris, has
branched out into TV filming.
The company has formed an al-
liance, Felix Marouani told The
Billboard, with ILatercontinental
Films, for Television Corporation,
the American-Eurcpean TV outfit
headed by Ed Gruskin and Marty
Poll.

Marouani, who will handle the
outfit's television department. has
decided to go all out in the field
of wvideo films, many working

WWW_americanradiohistorv com
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° ARB Ratmgs of

Non-Network TV Films

and markets in which they
are currently appearing

Listed below are TV film series currently showing on felevision
stations in cities that the American Research PBureau surveys indi-

vidually.
in thiz {ssue.

Only films in the program categories indicated are covered
Film series in other ecategories will be covered in the

nert three issues. For each ARB eity in whieh a film 13 appearing,
the show's ARRB is given as well ay the ARE rating o/ the preceding
show on the same station and the shows on opposition stations at the '
same time as the Heted film. For further information on each show's
audience, the reader should consult the American Research Bureau,

National Press Building, Washington 4, D. O.

Thisz chari doe: noid

fnclude filmed programs that may reach the stations thru the facilities
of one of the networks. For additional film series currently available
but for which ARB dﬂﬂ nof now have ratings, see separate chart in

thiz department.

. I f

Series Name =B EZ [
= s @

b = =

FPrec, Show: Martin Kang ..eeees- 113

Opposition Shows, 10:30-11:
“IIHH.—"B!.HHJH Hiﬂ-':kiﬁ li-l!--ll!ll-'tﬁ'T
WXY I —Black S]J'H.!H' W 1.6

LOS ANGELES (7 stations)
KMNXT, 9:3-10, Saf.
ODct. ARE Hating ...... o
PFrec, Show: Our Miss Bruulu .
Opposition Shows, 9:30-10:
KEMNBH—AIlI Star Revue .....
ETLA=Saturday Might Mmru: i
KECA—Lepion Bouls ..cassnnnnns
KHI—Fesiure Film
KTTV—Saturdsy MNighlt Movie ....
KLAC—Film Plavhouse ...
ALS0D CURRENTLY EHDWFHG TH'
Baltimore, Bloomington, Charlotie, Co=
lumbus, Dallas-Fort Worth, Dayton, In-
dianapolis, Kapsas City, Lansing, Mil-
waukee, Minneapolis-St. Paul, Nashville,
New York. Omnaha, Pittshurgh, Rock [s-
Tand, 5alt Lake City, San Diego, San
Francisco, Washington.

S

L}

—|.—|.—|- ....ﬂh.g
v N b L D e =l =l

o T V Station F Im

Ovutstanding films (not

TV-Film Buymg Guide

Buyers P:dr

produced specifically for TV) shown

on local stotions last week, as selected by the stotions TV
film buyers and reported in Billboard's weakly survey.

THEATRICAL

THE ADMIRAL WAS A LADY
Standard Televizsion Corp.,
AGAINET THE WIND

Unity Television Corp., 1501 Broadway, Mew York

ANGEL WITH A TRUMPET

Snmader Telescriptions Sales, 229 W, 42d St, New York

CAGED FURY

Specialiy Television' Films, Tnc.,
THE CHALLENGE

Peerless Productions. Inc.,
DUKE OF WEST PDINT

Peerless Productions, Inc., 729 Tth Ave.,
FOLLOW THAT WOMAN

729 Tth Ave.,

Specially Television Films, Inc., 1501 Broadway, MNew York

FOREIGN CORRESPONDENT

Maotion Ploiures for Television, 655 -Madison Ave.,

LGENTLEMAN AFTER DARK
Peerlest Productions, Tne., 729 Tth Ave.,
GETTING GERTIE'S GARTER

" MYSTERY

s B - B

Series Name =3 %% & | series Name £3 éi ]
E‘i g% < gf ﬁE o

o I < e S

Files on
Jetfery Jones.30...39....

Invitation .
Playhouse ..15...26....

hse,: Guild Films, Ine,
CHICAGD {4 siations)
“'GN,. r“'lu-p WH.
ci. ARB Ratlng ..... . A
Prec. Show: Travelers® Skﬂn.hbmk 2.3

Boston

Blackie ....30...78....
Dist. Ziv Television Productions

BALTIMODRE (3} siations)

WBAL, 10:30, Mon.
Oct. ARR Rating ........cc00....M0.2
{Previous Month's Rating....30.T)
Prec. Show: Robert Montgomery...21.3
Opposition Shows, 10:30-11:
WMAR—Swudio One ......cc0000.27.0
WAAM—Boxing; Ringside

l“lfﬂles --------- FEEamEmEE . IIPE

BOSTON (2 stations)
WNAC, 7-T:3, Sat.
Dct. ARB Raling . cideii
Prec. Show: Hmcrj Rmr_h T L 4
Opposition Show: 7-7:30:
waz_ Fﬂﬂlbﬂ“ I'lrll'l!Il'Ill!!'-.lj'ﬂ3

CHICAGO (4 stations)
Oct. ARB Rating ......cccansuue- 16.9
WHBEE, ¥:30-10, Thurs.
(Previous Month's Rating..31.3)
Prec, Show: Racket Sguad .......3.%
Opposition Shows) 9:30-10;
WHNBD—China Smith ....cconsnass 02
WENR—Dr. FINUM ...coosnssenns 2

WGN_I.“ Eﬂt “ E’Ecm bl!--lll----ll-j'

CINCINMNATI (3 stations)
WLWT, 8:30-9, Thurs.
Dcl. ARB Hating ey . 5 |
{Previous Month's RIHHE LA0.3)

« Prec. Show: You Bet '!I"d-ul Lift.. . LR
Opposition Shows, B:30-9:
WCPO—Chance of a Lifetime ....14.3
WERC—Amos 'n" Andy .........23.7

COLUMBUS (3 stations)
WBNS, 9.9:30, Sat.

Det. ARB RBatlng ......co0c0nuses 19.4
iPrevious Month's Rating....28.%)
Prec. Show: Film Fill ....ocvveeee 1.7

Opposition Shows, 9-9;30:
WLWC—Show of ShOWE c.uweess.20.8

WT\"N—FI'IJ qu]ﬂ“ Eaa BEE EaEa PR IT-I]
DETROIT i3 stations)
WIBK, 10:30-11, Thurs.
Oct. ARB Haling . PR 6.7
(Previous Month's Ratlng -H-E]
Prec. Show: Hacket Squoad ... .... LA20
Opposition Shows, 10:30-11:
WWIl—Hollywood OHTbeat ....... E.9
wxvz—nlﬂ:t EF‘M'E-'I' i EREERE R TB
LOS ANGELES (7 stations)
EMNBH, 5-9:3, Sun.
Oet. AREB Rating | SO . [
(Previous Month's Hallinn va lB.{l]n
Prec. Show: Comedy Hour ....... .8
Oppozition Shows, 9-0;30:
KENXT=—Toust of the Town .......11.2

KETLA—Bandstand Hevue S [ R 2
EECA—Walier Winchell;

Andy Kelley ............ P~
KEJH—OHi the Air
Hm—CIII:ITI:IItl Fﬂam R
KlLAC—Horace Heidt .....cvueee.. 7.1

MNEW YORK (7 stations)
WARD, 9:30-10, Fri
bel. ARD Raling ..... APPSRl | K ]
{Previous Month's Rating, .. .P,I]
Prec. Show: Life Begins ot B0 ..
Opposition  Shows, 9:30-10:
WCBS—0ur Miss Brooks ........25.1
WHMBT—The Aldrich Family ...... 6.5
WIZ—Tales of ToOmMOrTowW ...seuss 7.3
WOR — wrmlm.l ‘--.1lnn-|---li---l *u
WPIX—Cinema Playhouse ...eees 7
WATY — Wrestling ......... e 3

ALSO CURRENTLY SHOWING [IN:
Atlanta, Binghamton, Birmingham,
Bloomingion, Grand Rapids, Charlotie,
Dallas-Fort Worth, Houwston, Huntington,
Indianapolis, Jacksonville, Kalamaioo,
Lansing, Memphis, Miamil, Minneapolis-
&L Paul, New Haven, New Orleans, Okla-
homa City, Omaha, Philadelphia, Phoe-
pix, Pittsburgh, Providence, Richmond,
51. Louts, Syracuse, Toledo, Utica,
Washington.

The FIRST name in outstonding
television pmdu:liun

VT

IW TELEVISION-PROGRAMS, INC

1529 Madiien Road
Cincinnatl &, Ohic
MNew York Hollywoed

Read abou! IIV PROGRAMS

Dist.: CBS Television Film Sales
CHICAGO (4 stations)

WEBKB, 9:30-10, Fri.

Dei. ARB Rating ......cc00000:..08.8

{Previous Month's Bating. ... 16.4)

Prec. Show: Mr. and M. Nofth. .. 281

Opposition Shows, 9;30-10;

WHNB(Q—Coavalcade of Sporis .....18.7

WENR—Chicago Klose Ups ...... 1.7

WGEN—Down You GO ..eeesnseesldd

DETROIT (3 sintions)
WIBK, 6-6:30, Sun.
Oct. ARB Rating .........0000 sae BB
Prec. Show: Political Speech covwe. 4
Dpposition Shows, 6-6:30:
WWI—Travel Film .....cc0cmss2s L6
WXYZ—Starlit Stairway .....e...17.3
SAN FRANCISCO (3 stations)
KPIX, B-B: 3, Sun.

Det. ﬁR! Ihllng ey
{Previous Month's F.ai[ng. .o 42)
Prec, Show: What's My Line ..... 6.0

Opposition Shows, 8-8:30:

Oppadition Shows, 9:45-10:

WHBEB—Blue Ribbon Bouls ....... 22.3
WHNBOQ—Jewelers' ShoWwease ,..... 0.6
WENR—Worestling from Rainbo .. 8.8

LOS ANGELES (7 statlons)
KLAC, 7-T:30, Wed.

Ocl. ARRE Hating . ... . G4
i Previous Month's leng 'H]]l
Frec. Show: Clete Roberis ... ..... 31

Opposition Shows, 7-7:30:
KNXT—FPabst Blue Ribbon Bouis, .20.4

KNBH—Dear Old Moola ......... .4
ETLA—MNewsreel; It"s Magic ..... 5.2
KECA—Gene AULTY ....ccvsssnes 11.0

KH]—Newspaper of Alr;
Movic Quick QUIZ ...covvisness 12
KTTV—Premiere Theater ........ 6.0
ALSO CURRENTLY SHOWING IN:
Hloomingion, Demnver, Indinnapolis,
Johnstown, Kansas City, Minneapolis
Mew Orleans, Portland, Providence, Sche-
nectady.

WARNING o

WARNING »

WARNING

Check distributor for availability. Any of the films
listed here may be available in the immediate or
near future, regardless of markets in which they
are now being shown, Query distributor promptly
on any film in which you are interested.

KERON—Golden State Movie .....41.6
KEGO—Drew Pearson;
Rusty Draper .... PR i

ALSO CURRENTLY SHI}WIHG T™:
Charlotte, Columbus, Indianapolis, Kan-
sas City, Lansing, Memphis, MNashville,
Pittsburgh, Providence.

Front Page

Detective ...26...39....
Diist.: Consolidated Television Sales

.05 ANGELES (T staflonu)
KTTY, T:30-8, Mon.
Dct, ARBE Ruating ..... e |
{Previous Month's Ratlnp L 2)
Prec. Show: Bar 11 Ranch ...seeee 19
Opposition Shows, 7:30-8:
ENXT—Sudio Dne ....ovssesuss 10.E
KEMBH—Those Two;

Mews Caravin .....ccoessnasmsss 1.6
if."l_]..ﬁ—-{.'ﬂ.lmde I“ Eul‘ﬂ'ﬂd ama EEaE 3 1
KECA—Kil CAMSON «..ccosienaessidd
KEHI—Name of S0ng ....crnneea-ld4
KLAC—Million Dollar Movie .... 3.3

ALSO CURRENTLY SHOWING 1IN:
Huntington, J oh n&town, Minneapolis,
Philadelphia, San Diego, Washington.

Heart of

the City
(Big Town) .30...

Dist.: United Television Programs, Inc

DETROIT (3 stations)
WIBK, 9:30-10, Thurs.
Dct. ARB Rating . P
Prec. Show: Pick I]'H: Wlinner e
Opposition Shows, 9:30-10:
WWI—Ford Playhouse ....0sseesafd
WHXY?—Stranger Than Ficltion ... .7
L5 ANGELES (7 stallons)
KTTV, B-E:}0, Toes,

L

Televideo

Theater ....26...13....

Thst,: Stuart Revnolds Productions

CINCINMNATI (3 stations)
“IH“cq 3-31”. H“-!

Oct. ARB Rating .........cc00000 17.2
i Previous Month®s Rating....9.1)

Prec. Show: Perry COMO cvvvesnea17.2
Opposition Shows, R-8:30
WLWT—What's My MName .......2000
WCPO—Homicide Squad ...60..-13.0

This Is the

Story

( Historical) .15...78.. ..

Drist.: Moron Television Productions
LOS ANGELES (T siailons)

KECA, 6:M-6:45, Thurs.

Dcl. ARB Radng........cocivunee

{Previous Month™s Rating....2.00

COipposition  Shows, 6:30-6:45:

Prec, Show: Comedy Time ....... ;

KEMNXT—D. Edwards, News ....... B
EMBH—Komedy Kibu . ..ccneenns 4.6
ETLA=Time for Bean¥ ....ecceee- 16.5
EHI—Actlon Thealer ...scesssees 23

KTTV — Sports ...... e T e

KLA‘:_Ed L}lm LE R E L EEREREERN R ES NN 1!5
ALSO CURRENTLY SHOWING IM:
Davenport, Dallas-Fori Wonh, Indianap-
olis, Kanspz Citv, Milwaukes, Sali Lake
City, San. Antonio, Seatile.

TV Goes for
Safety Film

WASHINGTON, Nov, 22.—"De-

sign for Safety,” a new half-hour
sound film on safety measures, is
creating “widespread interest” in

Peerless Prodoctions, Tne., 719 Tth Ave., New York

THE GREAT FLAMARION

Maotion Pictures for Television, 655 Madison Ave.,

KLONDIKE FURY

Monogram Films, 4376 Sunset Blvd.,, Hollywood

MURDER IN REVERSE

Alexander Films., 6040 Sunset Bilvd.,, Hollywood

MY SON, MY SON

Peerless Prodoctions, Inc., 719 Tith Ave., Mew York

NOW BARRARAS

Motion Plctures for Television, 655 Madison Ave., New York

OUT OF THE BLUE

Motion Pictures for T-l!llﬂil-ﬂll. 655 Madison Ave., MNew York

FASTOR HALL

Motion Plciures for Televigion, 655 Madison Ave., New York

THE PFOWERS GIRL
Cuality Films, Inc.,

S0 ENDS OUR NIGHT
Standard Television Corp.,

THE TREASURE OF MONTE CRISTO
Tele-Pictures, Inc,,

OTHER

FLYING SAUCER MYSTERY
Sterling Television, 316 W. 5Tth Si.,
HOW TO CATCH A COLD
Aszociation Films, 35 W, 45ih 5t.. New
KING WHO CAME TO BREAKFAST

1040 M. Las Palmas, Hollvwood

1650 Broadway, MNew York

Aszsociation Films, 35 W, 45th 5t., New York

LAST WILDERNESS

Motion Pictures for Television, 655 Madison Ave., New York

THE MARK OF “C™"

Modern Talking Picture Service, 45 Rockefeller Plara, Mew York

THE QUIET ONE

Motion Pictures for Television, 655 Madison Ave., MNew York

REFINING OIL FOR ENERGY

Shell Ol Company, 624 5. Michigan Ave., Chicago

ROMANCE OF SILVER DESIGN
Association Films, 35 W. 45tk 51, Mew
SONG OF THE MOUNTAINS

Canadian Mational Rallway System, 630 Fifth Ave., New York

SUCCESS HILL

RCA Victor Division. Public Relations Department, Camden, N, 1.

TUNISIAN VICTORY

Comedy 1fmm. Feature
1203 W. Tih St.. Hollveood
Drama 1Emm. Fexture
Dirama T6mm. Feature
Adventure T6mm. Feature
1501 Broadway, MWew York -
Myslery lmm. _  Feadure
Mew York '
Drama 1 Haim. Feature
Mew York
Mystery Tfimima. Feature
Dirama Tfmm. Feature
Mew York
Drama I6mm. Feature
New York
Comedy 16mm. Frature
Drama I mm. F eature
Mew York
Adveniture [T Featare
Mystery Tmm. Feature
Dirama Ifimm. Featore
Dama T6mm. Feature
Musical Idmm. Feature
Advenfure 1fimm. Feaiurs
Diramia 16, Feature
Drama 1hmmm. Feature
1203 W. Tth 5., Hollywood
Adventure 1 hmnim. Feature
Educational Ttimm. Feature
Mew York .
Cartoos I6mm. Feature
York
I .
Educational 1fmam. Feainre
EBocumentary 16om. Fealare
Eduacaiiomal 16mm. Feature
E onal 1fmm. Feaiurre
Educational 16mm, Feature
YWork
Travel 16mm. Featare
Educationnl 1fmm. Feajore
DBocumentary 16mm. Feature

Sack Television Enterprises, 358 W. 44th 51, New York

® Additional TV Film Series

and markets in which they
are currently appearing

Listed below are u.:ﬂit!mrn.:l TV film series currently available to stations

imd SPONIOTS

Filma in program cafegories other than those lsted below

will be covered in the next fhree issues None of these films are currently
covered in any of the ecity reports fssued by the American Research Burecau

For ratings o7 films now showing in

any of the markets individually sur-

seyed by the American Research Bureau, see the chart in this issue heoded
ARE Ratings of Non-Network TV Filmas.”

series  Mame Eg gg Seriet Mame ':.'g %i
E= 3 = e
e | = i =

Cases of Eddie Drake ........ R 13
Diist.: CBS Television Film Sales
Heari of the Cily
Rig Town ......... | At 16
Dsi: United T:L:vhiiun Prnnra.lm, flm- i

Brownsville, Daollas-Fort Worth, Detroit,
Greensboro, Houston, Huntingion, Los
Angeles, Miami, WNorfolk, Providence,
Phoenix, San Diego, San Francisco, |
Seatile.

ALSO CURRENTLY SHOWING \"'IIAI
CH5-TV NETWORK.

Cral Mennedy,
Criminologist ... ......... BS........ 13
Dist.: Lowgis Weiss and Company
Meel the Yictim .............15........13

Dhist,: Sterling Telévision Co., Inc

Johnstown, Grand Rapids, Indianapolis,
Pittsburgh.
Public Prosetater ..... .12 & 17........ 16

Dist.: Consolidated Television Sales
Atlanta, Indianapolis, Kansas City, Mi-

ami, Minneapolis-5t. Paul, Providence,
E:nﬂd-ﬂ t’ncrd .............. E FR—. 13

Haollywnod Hali Hour ........8........13
Biist.; Consolidaied Televizion Sales
Atlania, Denver, Grand Rapids, Houston,
Milwaukee, Norfolk, Phoenix, Richmond,
Rock [sland. :

The Yonpathan Story .......... 15, .......52
Drist.: Sterling Television Co., lm:.
Little Theater ........ . A,

Dist.: Tee Vee Empan;r
Bloomingion, Chicago, Denver, Detroit,
Erig, Grand Rapids, Greensboro, Indian-
apolis, Johnstown, Milwaukee, WNashville,
Mew York, Pittsburgh, Rochester, Salt
Lake Ciiy.

Pulsé of the Cily . P [ 13
Dyiat.; T:I:s-r:ene Fllrn I"rndu::tlm Co,
Indinnapolis, Kansas City. Memphis, Mil-
winkee, MNew Haven, Providence, San

Francisco, Scheneciady.
Royal Playbhoose . e, | [l Arn AN - |
Diist.: Umited Tttwlsh:m Pm[rmmg. Inc.
Chaoriotte, Davenport, Grand Rapids,
Hmiston, Kansas City, Milwaukes, MNew
Huoven, Phoenix, Richmond, San Diego,
Tulsa.
Strange Adventure ...........18, O |
Dist.: CBS Television Fllm ';'.alr.-u:
Denver, Los Angeles, Minneapolis, Nash-
ville, San Antonio, San Francisco,

in “Markef Place™ gn Page 1:|J

Prec. Show: Abbott and Costella . . 215
Det. ARBE Rating . FPRE— ] N
Dpposition Shows, H Hﬂ
EMNXT—The Web cveevvncarannnns 1.0
ENBH—Texsco Stars 'ﬂHﬂtE‘I‘ . 190
KETLA—Movie Thefler ...oeeeeiss 4.6
EECA — Wrestling ...cvesenmasss 10,2
K HI—Nows:

Sports, Brundige ..cossvsnnnssas 12

KLAC—Film Playhouse ....covnes 4.3

EAN FRANCISCOD {3 statlons)
KPIX, 9:30-10, Maon.

m'— .ﬁ.ﬂ.- Hlﬂ-ﬂg wEd B AR R ERE S rlﬂ-'

Prec. Show: 1 Love Lucy ...,ee0.-50.2

Opposition Shows, 9:30-10:

KROM—Robert MoOnigomery .....252

KGO—Jay Grelll; Film ......00.... 1.0
ALSD CURRENTLY SHOWING IN:
Browngville, Dallas-Fort Worth, Greens-
boro, Houwston, Huntington, Miami, Nor-
folk, Providence, Phoenix, San Diego,
Scattle.

Hollywood
mhﬂ'ﬂ .-..3“.--13..--
Dist.: United Television Programs, Inc.
DETROIT (3 stations)
Wwi, 10:30-11, Thurs.
ﬂ‘ﬂ-m .-hl -|Irllrﬂll-|illlill-l!u

U. 8. and Canada, according to the
Department of Labor, producer of
the film. Nearly 80 TV stations
and safety groups already have
requested the film, which follows
a typical University of Maryland
student thru his four-year college
curriculum and demonstrates how
he becomes “indoctrinated with
the importance of safety in engi-
neering.” The film is an out-
growth of the President's Con-
ference on Industrial Safety.
Prints will be reserved for use on
TV until January 1, after which
they will be loaned on a “first
come, fivst served” basis.

www americanradiohistorv com

Fitzpaitrick Travelogues ...... 1 |
Dvigt.: Sterling Television Co., Inc

Davenport, Memphis.
Li's & Small World
—Rurion Holmes . ... | | R
Dist.: Major TV Prudu-:tmm

rii-zﬁ'

m wu.-.ﬂ HI-HI" aw l“n-ll-lli-l-l!
Dist.: The March of Time
Seaitle. :
(Rebound) ......3........26

Dist.: ‘Uniled Television Progrms, Inc,

Davenport, Pltisburgh, Rochester,
Eleciric Theater ........... PP
Dist.; Stwart Reynolds Productions

| Ballets De France ..... 4
Dist.: The March l:r.!' Tlm:
Concert Hall ........
Dist.: Sterling Television Co.,

Enchanted Musie ......

Drist.; Sterling Ttil:v:lslnu {'u

Jﬂ. shawessld
st CHS Tl.‘]-l:‘l'liiﬂ'ﬂ Ftl.m Sales

Music of the Masters .

Hioliday in Paris .

LR

Dist.; Screen Gems, Inc.

Musical Skeichbook

0Old American Bam Dunce ...
Dist.: United Television Programs, Inc,
Bloomington, Huntington,
Rochester, San Francisco, Toledo, Tolsa,

Telescriptions | Thrary
............... 2.......500

Dist.: Endq, Telescriptions

MNo. 1&2.

FEREE I'-|“

..... i=3,.......62
inc.

q.,..lﬂ

e | mpre sue?
Dist.: Major TV F'mdu:tmn:

Indianapolis,
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Marfini Talks

French Vaude
For NY Strand

NEW YOREK, Nov. 22. — The
Warner Brothers' Strand may be
taken over by N. Martini, opera-
tor of the French Casino, if the
present talks jell.

Martini's first plan wag to im-
port a French musical: but now
he plans to run the theater on a
Radio Cit_- Music Hall policy plus
top French movies. The first plan
fell thru when Martini was in-
formed about Equity require-
ments on bonds, etc.

 Martini already has an exclu-
sive on all pictures produced by
what he fermed as a top French
studio which he will bring here.
English titles will be dubbed in.
The flesh part of the bill wiil eall
for “French tvpe” productions, in-
cluding a large house line, tho
basically it will be a Music Hall
format.

Tilks are now underwav with
the American Guild of Variety
Artists on minimum basic terms.
Martini has already agreed that
the majority of his girls will be
Americans, tho the stars will be
French.

Martini's French Casino, mean-
while, has bought Frank Sinatra
for £$10,000 and has lined up other
names follow. Martini said

pay off and is ready to buy the
biggest attractions for the room,

Middleweight champ Sugar
Ray Robinson just wound up a
two-weeker at the French Casino.
He came in for $10,000 the first
week and $7,500 the second week,

Parking Law
Hits Theafers

DETROIT, Nov. 22.—A serious
obstacle to the continued opera-
tion of all sorts of stage shows is
seen in a zoning principle, involv-
ing parking space, invoked by the
suburban city of River Rouge
against the Rouge Theater, local
picture house which has been
closed about three and a half
months, The River Rouge council
deadlocked on the issue, which the
theater has twice taken to the Cir-
cuit Court in an effort to obtain a
license. When the theater opened
anyway, the management was
charged with operating illegally
because of failure to provide park-
ing space at the ratio of one car
for every four seats.

The parking rule, as part of the
general zoning requirements, was
re=-codified last year, but provided,
as do most local municipal ordi-
nances of the kind, that estab-
lished theaters would be exempt.
It is now contended by River
Rouge proponents of the action,
that the three and a half month
clogsing of the Rouge Theater
made it no longer an ‘‘estab-
lised” house, and that, in order
to reopen it must comply with the
requirements of the ordinance.

In Detroit, the parking require-
ment has effectively stopped con-
struction of theaters for the past
ten years with two exceptions,

Jimmy Fazio
Sues B. Baer

MILWAUKEE, Nov. 22.—Jim-
my Fazio, nitery operator, has in-
structed his attorney, William H.
Bowman, to file suit against Bud-
dy Baer: his managers, Gabbe,
Lutz & Heller, and the American
Guild of T.i"aﬂet}‘ Artists  for
breach of contract.

Fazio eclaims Baer had been
signed for a two-weeker and that
ct the last moment the Music Cor-
ﬁoratmn of America demanded a

her figure than previously
agreed upon.

A last-minute substitute book-
ing for Jimmy Fazio's Supper
Club was arranged by bringing in
Bu&t:].r Moreno as Baer's replace-
ment.

POLICE SAVE
HOT PYTHON

PHILADELFPHIA, Nov. 22.
—It was too hot for the Fire
Department to handle when
snake-charmer Ellen Leigh
and belly-dancer Lydia Her-
nandez started cutting up In
their room in the Lincoln
Hotel. Miss Leigh was prac-
ticing an addition te her
snake dance act, while Miss
Hernandez was sitting on the
bed laughing because Miss
Leigh was having quite a
time getting her new partner
—a 10-foot python—to co-
operate. Finally around 2:30
a.m. the python slipped away
and slithered under a radia-
tor. The reptile-started heat-
ing up and began hissing
louder than the radiator ever
did. Scared of the hissing
Miss Hernandez called police.
They saved the day by taking
the cover off the radiator,
Miss Leigh then took over.

Loophole Stops
Curfew Action

GLOUCESTER CITY, N.

J.,

' 'Nov. 22.—Despite a b iy
His deal with the Warners calls | pia an on Sun

for a flat rental plus a percentage, |

day liquor sales for Gloucester
County in Southern New Jersey
at 2 referendum in the November
4 election, local cafes were able to
get an injunction from Superior

| Court Judge Vincent S, Haneman
that he intends to make the club |

barring police and city officials
temporarily from enforcing the
new law. Legal relief was sought
by sthe Gloucester City Licensed
Beverage Association, comprising
33 taproom and four nitery
OWners.

The niteries involved include
Andy's Log Cabin, - Nickelson's

Twin Pars, each offering full-
week show stands. The associa-
tion based its appeal on the fact
that the referendum did not spec-
ify closing hours on Sunday. They
argued they should be permitted
to remain open until 2 a.m.,, and
then reopen at 3 p.m. on Sunday
afternocon, a. they have legally
done for the past 17 years.

Set Joey Lewis
For Miami LO

MIAMI, Nov. 22.—Joe E. Lewis
will open at Lou Walters' Latin
Quarter, Palm Island, early next
February in what is Walters first
attempt to bring names to his
elub.

Heretofore the L@ went in pri-
marily for big productions with
many girls, similiar to Walters’
policy in New York. Occasionally
he used headliners to give the
show added heft, but seldom has
he used a name as strong as
Lewis.

Ciro's will put in a package
show tagged *“Diamond Jim
Brady"” set to open January 28
Unit will have Buddy Lester.

The Copa City plans to open
with Jack Carter. Martin and
Lewis, originally set for the
preem, fell out because of picture
commiwaents. It is expected,
however, that they'll work the
Copa either late in February or
early in March.

There's a possibility that Phil
Foster may go into the Vaga-
bonds Club on a full season basis.
So far the deal is in the dickering
stage only, and nothing's been set.

New Ops for Conn.

London Terrace

NEW LONDON, Conn., Nov. 22,
—The L-undnn Terrace here, one
of the cit;"'s largest ml:erles. was
sold last week by Benjamin
Walker and Melvin Holtz to
Milton Schartz and Ralph Smith
of Bridgeport, Conn.

The new partners, who run g
public relations firm in Bridge-
port, have been booking acts into
Eva Hall, Groton, Conn. for the
past several months.

Starting Thanksgiving, the new
ops have the following acis set
ahead: Lanny Ross, .Bill Lawrence,

. Bu;h Eberly and Bobby Breen.

Tavern, Lou Palma's Cafe and the |

To Tack Bite on

® Continued from page 1

Insurance Policy:

AGVA WELFARE FUND
STIRS BATTLE ROYAL

Ops, Agents, Hotels Resist Plan

per person per show. Each cafe
will be required to pay AGVA
$2.50 a week per performer, and
all outdoor talent buyers will be
required to pay %3.50 per week
per performer. The order is fo
take effect at noon Novgmber 21.
While the idea of insurance has
met with considerable approval
so0 long as it was run well, the
method of installing it and put-
ting it into practice was bitterly
fought by Jack Irving, AGVA
head: Henry Katz, lawver, and
Silverstone & Rosenthal, national
counsel. The attorneys argqﬂd
that tving a welfare contribution
to the insurance plan violated cer-
lain contracts with agency organ-
izations and minimum basic
agreements with talent buyers.
The proponents for the plan
were led by Dewey Barte who
argued, “It's time we wore long
pants,” and Margie Coate, head
of the Welfare Department who
blandly assured AGVA's board,
“They (the buyers) will pay it
without a single objection,

spoken to many of them, and
they'll be glad to pay.”
Lloyd's Plan

When the North American Ac-

cident _nsurance Company under-

‘wrote the poliey, the same rates

as shown abbve were in effect.
When the company canceled its
policy as of November 21, Lloyd’s

Bond Siffening
Hits 52d Street

NEW YOREK, Nov., 22.—A sud-
den drive against the 52d Street
strip spots by the American
Guild of Variety Artists, to in-

performers, found the clubs up
in arms. Many clubs gave notice
to their acts. And many acts, in
turn, charged AGVA had caused
their firing.

The union had discovered that
most of the 52d Street rooms had
bonds that covered salaries for
two or three people. They actually
had six or seven girls on the
show.

The rooms hit were the Three
Deuces, Harem, Chez Paree, Del
Rio, Nocturne Samoa and others.
Also as part of the drive, Jimmy
Lvons, AGVA’'s New York mana-
ger, shifted AGVA collectors who
had previously covered the area
to other districts.

Lyons also indicated that the
drive to increase bond coverige
will be extended to Greenwich
Village and other areas.

2 Pubs Charge
Infringement

NEW YOREK, Nov. 22 —Suit for
copyright infrin%?ment haz been
filed against lub PBaghdad
Lounge, Houston, by Chappell &
Company, Inc, and Harms, Inc,
music publishers, alleging that
their copyright songs were per-
formed without authorization at
the elub.

Songs involved in the suit are
“Bewitched,” by Lorenz Hart and
Richard Redgers and published
by Chappeil, and "As Time Goes
By," Herman Hupfeld, pub-
lished g}f Harms.

In their complaint, the publish-
ers — members of the American
Saoclety of Composers, Authors and
Publishers—asked the court to re-
strain the defendant from publicly
performing the songs in the future,
and to award statutory damages of
not less than $250 for each of the
unauthorized performances,.. to-
gether with court costs and at-
torney fees.

Harry Collins, proprietor of the
Club Baghdad Lounge, was named
defendant in the suit which was
filed in U. S. District Court for
the Southern District ﬂ! Texas,
Houston division. -

i
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No |
one will object to paying. I've.

crease cash bonds to cover all|

of London became the under-
writer. Under the new plan, club
date insurance premiums are to
be 40 cents and weekly insurance
premiums $2.40. But where all
the premiums collected before
were turned over to the company,
under the Lloyd plan, AGVA
insures its members, and is re-
sponsible for the premiums. The
difference between what it col- |
lected from buyers and what it
will pay Llovd's is placed in the
' welfare fund,

The lawyers argued that under
‘its contract with Artists Repre-

agents orgs, it was to charge

Gerson fo Op
Punch Bowl in

Atl. City Hotel

ATLANTIC CITY, Nov. 22.—
When seitlement is made on the
purchase of the beachfront Brigh-
ton Hotel within the fortnight, the
operation of the hotel's famous
Punch Bowl will go to Dallas
Gerson, co-owner of the Latinr
Casino in Philadelphia. Gerson

Kramer, also of Philadelphia, and
localite Esther Kaminsky, which
has applied for transfer of liguor
licen=e.

The set-up provides for the
Gerson-headed Punch Bowl Cor-
poration to take over the entire
hotel and lease all but the nitery
to a combine headed by Morris
land Sar .el Corson, who have
'been associated with the opera-
tion of other hotel interests. Ger-
son plans to set up a Latin Casino
| place m the present Punch Bowl,
Gerson's Philadelphia spot al-
wa: s shutters for the summer.

The Brighton "{otel is now in
receivership. The State liguor
board is said to be in favor of
transferring the liquor license to
the Gerson-headed corporation,
as long as none of the profits
from the sale of liquor go to the
Corson Corporation, which will
operate the hotel.

License Lost
By Flame Bar

PAYIL., Nov. 22.—The Clty
Cﬂunm} here Thrusday (6) unani-
mously revoked the liquor and all
supplementary licenses of the
Flame Bar & Cafe in downtown
St. Paul held by Henry Greene.

The action is a seqguel to the
publicized license matter going
back to last winter when Greene
and several other bar owners
were charged with liquor law vio-
lations on the basis of reports
Eiven by members of a juvenile
gang.

The others were found not
guilty, but Greene was convicted
on the charge of selling liquor to
minors. He has appealed to the
State Supreme Court.

The City Council at the time
revoked Greene's licenses, but
tacked on a proviso that revoca-
tion wait until after the State's
highest tribunal decides on the
appeal.

Shortly thereafter, S5t. Paul had
a municipal election, and John
Daubney, who was elected mayor,
made quite an issue out of the
action by the City Council. Daub-
ney several times has sought to
have the immediate revocation of
Greene's license take effect, and
Thursday's action climaxed that
campaign.

Under &St. Paul r.gulation,
Greene may apply for new li-
censes, on & pro-rata basis, after
his permits have been revoked for
30 days Meanwhile he is waiting
the outcome of his case before the
Supreme Court.

' sentatives Association and similar |

theads a corporation with Robert |

members only for the actual in-
surance primiums. If a reduction
was obtained, it had to be passed
On.

It was on this point that the
AGVA National Board ran rough-
shod over the objectors. Barto's
chief cry was, "“You just heard
the ]awyers now listen to an
cactor.” Miss Ceate was equally
certain thaf all that was needed
was “a couple of girls and extra
| space.” The lawvers' warnings
ithat negotiations would have to
be entered into were pointedly
ignored.

Faced wilh an ultimatum by
AGVA, ops in wvarious centers
have jomned to fight. Ere County
Cafe Owners Association, which
covers Buffalo, has already re-
tained lawyers to battle the
union, One Bufialo op charged
that the new plan will add more
than $5.000 a year to his operat-
ing caosts.

Pittsburgh cafe ops have flatly
told AGVA it would be economi-
callv impossible to “lake on the
welfare contribution expense....”
They offered as a counter pro-
posal an annual fee of $00. One
suggestion was made that one act
on the bill should have the wel-
fare contribution added to his
salary. Since it would be made
part of the contract, as in the
musician’'s union, there would be
no difficulty in collecting.

Washington, Baltimore, Phila-
| {Continued on page 51)

Miami Olympia
To Get Vaude

MIAMI, Nov. 22 —Vaudeville
returns to the Olympia Theater
December 10 after a lapse of sev-
eral months during which the
house operated as a first-run
pic spot.

Les Hohde's orchestra (11) will
be back on the stage, with the
live policy format basically the

.

same as in former years. Harry
Levine, of Paramount Enter-
prises, will continue as booker,

with the local end handled by Al
Weiss of Florida State Theaters.

First - run pix will continue
along with the flesh shows, a new
policy, inasmuch as second-string
films ordinarily backed up the
stage acts.

Eat, Drink Spots’

Inventories Rise

WASHINGTON, Nov. 22. — In-
ventories held by all eating and
drinking places in t<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>