REMOTE CONTROL
SCIENTIFIC SOUND DISTRIBUTION
AUTOMATIC VOLUME COMPENSATION

MECHANISM

world’s first
commercial music

system designed
exclusively for the

playing of 45 r.p.m. records
» the only mechanism that plays '

s in the vertical positi 50 ANNIVERSARY
records in the vertical position c EE b"ru

: "ever dmps a recurd DEPENDABLE MUSIC SYSTEMS SINCE 19032
* never turns a record over " s i tomoni I'

Chitage 23, lllinei



www.americanradiohistory.com

OCTOBER 11, 1952

THE BILLBOARD COIN MACHINES 103

%
UNITED'S

; E;

* —

D6

SLUG-
REJECTOR
COIN
CHUTE

o 3

. Jou
s s "
- = LS e :
¥ - - AR
: o SR R - T i
o e A e S et e o e
2 AR D o o .
e
o e ’ S e
i 5
s e e . "
R _ X
- - o
R e A
e el ey e i

SPOTS Nos.

14, 19, 22

. EXTRA BALLS | METHOD OF
N
;s '~:~._. 1,2 OR 3 EXTRA BALLS SCORI“G

CAN BE PURCHASED
AFTER ONE OR
;;\ MQORE OF THE FIRST

O, 5 BALLS HAVE
% BEEN PLAYED. AND HORIZONTAL

THREE. FOUR OR
FIVE IN-LINE-SCORING...
DIAGONAL, VERTICAL

HINGED
FRONT DOOR

EASY TO SERVICE...
MECHANISM LOCATED
IN BACK BOX AND ON
MINGED BACK DOOR.
[
STANDARD PINDALL CABINET SITE

SEE YOUR DISTRIBUTOR

ALMLTED - BB XS X\\§

NN
2 A0\ WM. KR\ QRMLK RUTRLE, GRS AN Y .‘ \f..j.f\



www.americanradiohistory.com

'_BER 11, 1952

@ THE AMUSEMENT INDUSTRY'S LEADING NEWSWFFYLY

PRICE 25 CENTS

DEMOS” NETWORK SCHEDULE

Dollars Spiral
To New High
For Airwaves

~ $7 Mil Just Passing
Figures as Industry
Grows in Influence

L WASHINGTON, Oct. 4 —The |
TV-tadio. broadcast industry
should harvest opwards r-i £7 mal-
Hons from political spending this |
tampn vear. The purse couid |
go much higher than that as the
result of the heightened pace of
Tmd-raising drives set in motion
by the national commitiees and
pthers. The campaigns {or war |
¢hests of snpuralleied dimensions
"lp[:nmnllﬁ' have gathered unusual
force because of inflationary costs
ib wags present.day political war-

{Caontimued on page 4)

New Giant Juke
Box Is Unveiled

CHICAGO, Oct
" he trend toward
selections, Rock-Ola Manufactur
;.u;f: rution today intraduced
’ saﬂr-ﬂmn juke ‘bax, avail-
~ %lt with either 45 or 78 rpm. |
© mechanisms.
= Tradenumed. “Firebzil” the
+ hew box was exhibited at 3 pre-
s view cockipil and dinner party
_somé_ 200 Rock-Ola ditribu-
%n:l regional representatives. |

l

<0 cheon was held ot th:.
'*r' tni'l Hotel National aperator
- I\' of the new madel willl T
. *'l!l! held at distributors’ headguar-

- ttri ‘Sunday, October 12 (

OO0k rT e e s ol

Seel
£ f

List When &

Where Details

On 43 Shows Thru Nov. 3

WASHINGTON. Oct. 4—In the |

first detuiled listing for the bal-
ance of the Presidential campaign

the Democratic National Commit- |

tee thizs week scheduled 47 net-
work shows. Running from Octlo-
ber 3 thru November 3, the line-
up an:n::-.E-i a9 ru:ﬂ 0 h:mdraqh

ALl T ] i i 4
Nearly tll[} per ce nt-—-nr 2: —are
gchedaled for 10:30 to 11 p.m

Nine network showsz will run on
slection eve alone

revealing the listing, the
National! Committee
and local Democratic
t‘!me for

in
Demuocratic
urged State
committees to purchase

apol announcementis on locol sta-
tions before and after the mational
shows. The Republican National
Comimittee is withholding its de-
talled web plans bevond the next
[ew davs
The American

Llr]]|].'|'u|"|"- |I‘iHJ'-'- thie

- 07 | | i
| ||T:_. L SIS

Broades ﬁ?lﬂg
Democratic |
i 14

1 it
IIaing

radio broadcasts, 1 TV show and T |; simple approaches to broadeasting

simuleast:. The Columbia Broad-
,u.lmg Syatem is second with 13,
of which 9 are on radio, 2 on TV
and 2 b]l‘l'lll]l_".t:i-l.';:_ Other Lstimgs
include Du Mont wath 9 telecasts;
National Broadeastin® Company,

{Contitnued on page 4) |

ough lke-Adlai Problem
ow To Spend $7,000,000

AM-TV Techniques
Puzzle Politicians

Parties Buckle Down to Complexities
Of Station Clearance, Time, Tapes, Etc.

By SAM CHASE
NEW YORE. Oct. 4—Both the
Democrats and Republicans,
banking heavily on the impact of
radio and TV for victory in No-
vember. have had to scrap earlier

saturation campaign, pre-emting
time, co-op shows, cul-in tran-
seriptions, radio repeat of wvideo
sound fracks and use of marquee
name values,

One of the major shocks came
when the politicians learned: they
could not simply order whatever
time thevy wanted, especially on
TV. and have it available. Thev
have | ran head-on into the exact situa-
involved with | tion confronting sponsors of more
use of such terms mundane products: station clear-

and adapt themselves to complex
industry techniques in order to
obtain maximum results, The re-
gult i that the politicos
found themselves
and making

Britain’s Business Booms,
But Unrest Plagues Actors |

LONDON, Oct. 4—All of Brit-
jsh showbiz. including vaude, le-
git and cafes. is booming, with
fegit in particular having its best
-rLl'-urt in history, according to
‘b‘lurr’n Lane, American camic,

4. —Capping | o {ouring Great Britain, prior | telec
ore apnd more ‘to an extended stay on the Con- |

| tinent

But if grosses are great, there's
considerable unrest in performer
'ranks, with televicion as the baby |
that hgs all talent unions hghtlru__,
mad. Chie! Britigh talenl unions
consist of the Variety Artistes
Federation, which covers the en-
tire variety field, and the British |
Actors Equity Association, which |
covers legit, ice zhows, pictures, |

radio and television, including all
chorus lines.

At the mid-June Actors Inter-
national Congress held here, with

WS ON (OR OFF)

-

3 m YORK, Oct. 4. — Asthur
'ﬁﬂﬁ!.‘l’ is reported to hsve put &

under Lipton's Soup, and ex-
_ﬁ parent Lever Brothers

MFIHI are lﬂ.;l to be simmer-
._h:'. ‘a5 & result  The National
Emldmﬁhl Company. snticipat-

WAHHA BUY A
'FIGMN BOAT?

“;

g pﬂwﬂlaﬁﬂrm
|- .

e bargin s e ’”"‘ME

I-::i--:

2]

B |- dandas s

W %’% i

N .'.‘_;:'* |'-EI=|P e

| '\'."H :

e NBC Warms Up While
~ Lever Burns at Godfrey

ing that things may boil over, is
belisved to be pitching for the
éntire multi-million dollar Lever
radio-TV business

where Godfrey holds forth

Godfrey is sald to feel that both
the product and the manner in
which he Is expected to pitch it
are nol reallv suitable to his de-
livery. But Lipton divigion Is
keen to continue using Codirey's
undeniable talents to promote the
goup, NBC iz hungrily awaiting
all or any part of the f-_tirﬂml:h
lush Lever billings which it con

pry dway from CBS. The major
rmug plt:h is on the simulcast
Scouts,” §:30-9 Mondays,

ofisors an additignal four
hmtt::f radio and three hours of
weekly. NBC i3

lmniujlﬂ b waving its new con-

ikgg:up padio Tate discount st
3.
lﬂ“i‘.‘ Iiun

in & move to stir up the

- = e

=

now on the|
Columbia Broadcasting System, |

reps from most of the European

demand increased payvment for
T% shows originating outside the
studios with instructions given |
Equity members to refuse Lo
‘asts outside the studics un-
| for ;.lrlnup.il-h in addition to their
theater salaries

Based on Telecasling

| Ihe latest ruling was based on | pl.ffl.1m..1.r on TV

practice of telecasting legit and |
mu-.u:a] comedy shows
from the theaters, wvia British |
Broddeasting Company wires
{ Deals are made direcl with show
|manggers by BBC. The former,
in turn, puts pressure on aclors
that the “telecast will be pood
publicity

Besides, under a clauss con-
fained In many contracts, actors
agree to take parl in any broad-
| cast or telecast in which he s ap-
| pearing and o give suck services
free of charge.

BBEC and Actors Equity, to-
gether with the manapers associ-
mtion, are now dickering for new
deals. “In the meantime, Equity,
VAF and the Musicians Union
have instructed 118 members not Lo

countries, a move was started to | . _
alers upuj'ahns_' on aAn admis

do | structed to refuse to 0 O

Jess they get $21 for chorus or $45 |

direct |

and methods as station clearance, | ance, particularly in single station
| markets, The Demoerats, particu-

larly, are known (o have had a

most difficult time getting na-

tional expasure for Gov, Adlai

stevenson because of this, The

Republicans, too, found that when

it was necessary to clear nation-

{C o re d o Il & it 41

sign contracts which
them to work in TV shov

obligate
vz In the-
A [n}i]
attempt 15 made to

members are in-

Cmerama Eyes
lFuII Musical

| palicy. If any
do such a show.

TV Work | NEW YORK. Oct. 4. —Saveral
TV work iz anly limited here 'rit"_-'ll': WEre I'I_-r-ll-l".rjl'] 171 1|“,|_‘\- wirks
The averapge TV '[”_.!-[..T-ml_:. relg this week imvolving use of the

new Cinerama process [see high-
Il,...||' review this ssuel for film-
ing a full-length musical produc-
tion. Conbtracts are expecled Lo
be pacted momentarily on ong of
{ the deals. possibly involving a
legit musical, an opera or a ballel
CoOmpany
At present, the only installation
b tanl e tx b i at the Broadway Theater here,
ehearsal pay is pretty bad, - But the Lowell Thomas - Fred
All performers gelting $42 Waller 'l'_l-l.J‘U_i't ]‘. km“.‘n to IIEL’E

{ L. 07 ‘I page 1ok| L.t T L T o

Enthusiasm Greets
Hartford Disk Fete

one week's salary for three weels
work involved in rehearsing and |
|

But If work on TV doesn't pay
and is scarce, there's plenty in
i the legit field, even if doush is
wiiv under American '_-ldl'll'_f..i!'Li'H
Chorus kids get about 321 & week; |
principals get $30 a week and up. |

—

45,000 INTO
300 SEATS IS
TV CITY JOB

HOLLYWOOD, Oct 44—
Forty-five thousand ticket re-
uests for seatz to the [first
show to emanote from TV
City here, "My Friend Irma"
this week poured into the Co-
lumbia Broadcasting System
Only 300 people t:ru]d b
satizfied. The deluge of re-
uesls can be alteibuted to
the display of the scule model
of the new CBS-TV plant at
the Farmer's moarkel which
created groat nterest among
Jocal telsviewers. CBS-TV
ran pictares of TV City at the
beginning of the “lrma" tele-
cast Fridby (1) in the B:3D-D -
. pomaslot

By HOR ROLONTZ town of this size. What is algo
HARTFORD, Conn. Oct. 4 Important ls the knowledge that
The week-long Hartford HL-Ln-rl.l the record companies can work
Festival sponsored by the Record | together for their common good.
Industry Association of America| The entire venture was in the

and featuring disk nomes in ‘a|nature of an experiment. The
series of conceris n. the pop, | object of the festival was to de-
classical, folk and kiddie fields, | i

- i LY 2] e

Index

which wound up here today (4,
was a8 most successiul experimeant,
necarding Lo the majority of I|||_ul|
record dealers and distributors as |
well as representatives of diskery |
members of the RIAA. The fact |
that records were publicized on
an industrv-wide level mther
than by individual rnmpunm:-.|
and the enthusiasm generaled by
the various concerts and festival | = -
publicily (see adjacent reviews), | o0 :
L reamxl local dealers strongly. |
t 15, of course, oo early to tell
in :.r:rma of zales what the festival
will mean to the record business
in this ares but more people have
been expissd Lo record news, rec-
ord names and record artists’
concerts than ever before in a

- -
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2 GENERAL NEWS N THE BILLBOARD OCTOBER 11, 1952
Billboard Backstage gafe PHSII‘I!ESS London
In this issue, please, friend |the gmun?i:::::::; floor, He|The B-C staff, sparked by office oomlng rom DispaiCh

called the Bismark Hotel with the | manager Vera Peters, with
intention of renting a set of suites
as an operational base for the
strike's duration. The Bismark
was sorry, but a single room was
the best available. By this time
most of the crew had arrived and
the dilemma was put before the
. body.

Qutdoor editor Herb Dotten
came up with the idea that our
good friends, the Barnes-Car-
ruthers booking agency, whose

offices are on the 2nd floor of 159

reader, whenever you come upon
a story with a Chicago dateline,
or a Chicago firm's ad, pause and
join in a silent second’s tribute to
a reasonably sensational bunch of
guys and girls. At the dismal
hour of scven am, Wednesday
(1), as you may have read in the
papers, Local 66 of the AFL Ele-
vator Operators and Starters Un-
ion went out on strike there. Our
Chicago office iz on the 30th floor
of 188 West Randolph Street.

It obviously was not necessary

Chappell as the nerve center, put
up with the sudden transforma-
tion of a reasonably guiet, well-
ordered show operation into the
dizzy, noisy chaos of newspaper-
ing like the real buddies they are.

But all the Chi gang had at
that point was headquarters. Now
Mayn, along with coin machine
editor Dick Schreiber, Dick’'s sec-
retary, Maria Grygier, CM staffer
Fred Amann, Vend ad manager

for said building to fall upon|North Clark Street, might be | Hilmer Stark, Hilmer's secretary
Mavnard Reuter, our Western di- [willing to house us in the|Madge Cunningham, Mayn's sec-
vision manager and head of the|emergency. retary Jim Wickman and ad

staffer Jack Latta, all hiked up
to the 30th floor to gather and
carry down all the equipment,

B-C headman Sam Levy was
in Birmingham impresarioing the
Barnes number one unit at the

Chi office to realize that he had a
problem. Some years back the
beautiful Ohio displayed her in-

termittent capriciousness, and ] Alabama State Fair, so IHEI‘E hey- recu;‘ds,r papers, ete. necessary to
settled {among other Cincinnati|rubed Sam there wvia phone.|continuing operations. Jim Wick-
establishments) in our 'printing | “Sure,” said Sam, “move in.”|man, fresh out of the Marines,

Herb hied over to North Clark
with most of the crew to get or-
ganized. The coin machine edito-
rial staff moved into Earl New-
berry's office (Earl was on tour
with his Joey Chitwood Death
Dodgerz); outdoor editorial set up
in Fred Kressman's office (Fred
was in Waterloo with a Barnes
unit playing the Dairy Cattle
Congress); the ad guys took over
Randolph Avery's office; the lay-
out and art staff occupied B-C

and Jack Latta, right off the air-
craft Boxer, being in the best
physical condition, did most of
the lugging. On the way up our
safari passed a fellow on the 13th
floor being carried down on a
stretcher. Poor guy was trying to
make it to his own office on the
15th floor of the building.

Our puys and girls did make it,
and turned in their usual share,
plus a little extra, both editori-
ally and in advertising. We think

plant. Our Cincinnati contingent
thumbed its collective nose at the
nasty river, packed a hasty bag,
transferred operations to a plant
in Chicago, and the paper hit the
stands right on time. A while
back we had a misunderstanding
with a large group of our own
people here in New York, were
struck for three weeks, and in
each of those three weeks, pro-
duced and issued right on due
date, a bigger, better paper than

the week previous. storercom; the Vend staffers|we're lucky to work with people
Reuter, a Billboarder since he [called Bernice Herwitz' office|like them, and pals like the B-C
learned to blow his own nose, |home, and Mayn and Norm |crowd. And we think you'll agree

they rate that little tribute I
asked for up front.

naturally refused to be frustrated

Weiser, indoor editorial, lived in
by the lack of transportation from

the luxury of Mike Barnes' office.

Legit Line-Up'

Body,"” with Tyrone Power, Ray-
mond Massey and Judith Ander-
son. and “Private Music Hall"
with Elsa Lanchester.

LESSER'S "ROUGE"”
FOR 2 CITIES . ..

Arthur Lesser has been arrang-
ing triple productions of “Moulin
Rouge"” for New York in Decem-
ber and London and Paris in Jan-
uary. Hichard Basehart and Nan
Martin have been approached for
the New York version; Jean Sim-
mons, London, and Colette Mar-
chand and Pierre Fresnay, Paris
Lesser is also, via producer Paul
Derval, bringing *“The Folies Ber-
gere'” here this spring. . . . The
New York City Opera Company
gave the U. 5. preem Thursday
(2) of Bela Bartok's one-acter,
“Bluebeard’s Castle,” with Ann
Avars and James Pease, on a
double bill with the company's
new “L'Heure Espagnole,” by
Ravel, which debuted Gail Man-
ners. Broadway's “The Consul”

Fifty members of the ecast of
“Butirio Square"” have pulled the
musical out of a financial gquan-
dary by forming a syndicate to
add capital to the show to the
tune of $200 each.... The League
of New Vaork Theaters has had 21

bills clarified which will revise
building codes and open up the-
ater construction in New York.
The remaining three bills will be
taken care of next week.... The
stagehands and the teamsters re-
fused this week to unload wvans
moving the American Academy
of Dramatie Arts in to the Amer-
ican National Theater and Acad-
emy Playhouse. Finally union
trucks were used to do the haul-
ing of "the school. The grips, how-
ever, want a union electrician to
run lights, even tho the school
charges no admission for its per-
formances. ... Yul Brynner leaves
"King and I" for a short trip to
Hollywood to discuss a picture
deal. Leonard Graves will take
over the role until he gets back.

to operate its star-studded per-
formances like the Drama Quar-
tet.. .. The New England Theater
Conference opens today in Boston.
Reps from high schools, colleges
and community, children’s and
professional theater groups will
be on hand. . . . Columbia (1.)

season “To Charlie, With Love,”
by Peggy Philips, theater publi-
cist. The group’s season starts
October 22 with “Clarence.™

LEVIN TO TEST
“"TEMPTATION"...
Herman Levin will give a two-
week, pre-Broadway fryout of
“Temptation of Maggie Haggarty"
at the Brattle Theater, Cambridge,
Mass.,, November 11. The cast
mncludes Phyllis Love,

John Terrell's Music Circus, Lam-

to October 11. Next vear's season

switchboard custodian Mignon

Evelyn |
Varden, Hay Walston, Salem Lud- |

wig and Don Mahmer. . . . St|anee 100

bertville, N. J., drew 160,000 pa- | in
trons for its season from June T|affected by the strike, but as the

Coast to Coast

NEW YOREK, Oct. 4—The cafe
business, which started off with
a bang right after Labor Day,
had a sudden drop the following
week, but came back stronger
than ever right after the Jewish
holidays.

The New York cafe picture is
the brightest its been in wyears,
tho the business is limited to the
key spots. Chicago business is
similar to New York. Hotel
rooms, jammed with convention-
eers, keep the public rooms well
filled, and the key Chi club, the
Chez Paree, is doing much better
currently than it did the same
time last year. The New York-
Chicago pattern is followed
closely in Philadelphia. The es-
stablished rooms are doing big,
the Johnny-come-latelys are just
struggling.

In the Far West, Hollywood
clubs have also picked up, with
the perennial battle for attrac-
tions still going on between Ciro's
Herman Hover and Mocambo's
Charles Morrison. Strangly
enough, the West Coast club’s
hlggﬂjst competition is Las Vegas.
Tourist trade makes a quick stop-
over in Hollywood, then heads
for Vegas. On the way back it
may make another stop in Holly-

{Continued on page 18)

Lift Strike
Cripples Chi

CHICAGO, Oct. 4.—The eleva-
tor operators’ strike which broke
here Wednesday (1), crippling
service in many Loop skyscrapers,
found the business side of show-
biz affected, but still buying and
selling talent without let-up. De-
spite some inconveniences, which
ranged from major to trivial, most
offices were able to function thru
the remainder of the week,

Hub of the booking activity, 203
North Wabash, was one of the

Theater Associates will offer this|buildings hi* by the strike, but
| building personnel stepped in to|

take turns operating one lift, with
stops set at a series of floors from
which the bookers and acts could
walk to their actual destination.
Music Corporation of America
employees hiked up stairs to reach
their offices, while General Artists
Corporation personnel also walked
up seven flights of stairs to carry
on their business. The William
Morris office, with headquarters
on the fourth floor of the Palm-
olive Building, found its attend-
per cent.
Practically every building hous-
g the amusement industry was

- week ended, most offices were op-

‘will probably run a year.

... The musical “Off Limits" will | Will bow with the Company |is in preparation, with a new Eng- ing. i
be known hereafter as “Take [t Wednesday EEJ: The Qlt}' E'ent;e_r lish version of “Marriage of Fig- ﬁi?ﬁg_.;l::;gﬂnaErféﬂ_l.sstmngm‘ then
Easy " board has appointed Linceln Kir-|aro” and t{wo new musicals, '
. slein managing director, a new  "Pennsylvania Duchess” and “Vi-
Saint Subber is talking with | post. He has been general di.rE::turJ enna Nights” included. . . . Hez- BROA DWAY
Sam and Bella Spewack to re-|of the ballet there and was re- bert Kramer's comedy with musie,
draft the French hit, “Angels| cently appointed to the board. “Dinner for Three,” will open in SH OWLDG
Cooking.” . . . Paul Gregory has| The executive committee of the | London, Ont., October 13 and then r
set up one-night stands at the| American Shakespeare Festival [tour 14 Canadian cities. Kramer urformiances I hrn
Brooklyn Academy of Music for | Foundatior is studying plans for|will direct and Joseph Heidt October 4, 1952
his wupcoming “John Brown's'a Shakespeare Reading Company ' produce. DRAMAS
Dancers of Bali...,...... 9-17,'52 23
—— T ———— {Fulton]
P = . Mr. Pickwick............ 917,62 22
[Flymouth)
!ctu re usiness W, W ok
Paint :ﬂuﬁﬁ:ﬂ 12-13,'51 201
fi Floscsganans 13,
B+ LEE ZHIT?" e Fhl.ll.l;ril
our-Poster.......... 10-25, '51 399
HOLLYWOOD, Oct. 4.—Ac-[300 top film figures were Com-| Instead, he seeried quite rea-| The Mo ooy 430,52 180
cording to a few quickly scribbled | mies. Jackson was supposed t0|sonable in his approach to the (Music Bex) :
notes on the back of a gas bill, | have said this in a speech before bl The Moon It Blue........ 3-8,'51 653
this was a routine week in Holly- |the Amvets, Spokesmen for the problem. He told me then that| - (Henry  Mifler)
wood. movie makers protested loudly.|there were only a handful of so-
Marion Davies lossed a little | They claimed that such irrespon- called hard core Commies, lads 2 MUSICALS
dinner party honoring wailing | sible statements were hurting the | Who would do anything in follow- | An Evening With Beatrice ]
warbler Johnnie Ray and his wife, | motion picture industry. They |iDE the Kremlin's tidding. The LI'“EE;;{.{; """""""" i ;
the former Marilyn Morrison. It{reminded Jackson that the com- |Fest of them were suckers at- Guys and Dolls 12.15,'50  B28
attracted a mere 700 guests and|mittee has failed to show any di- | tracted l}..‘-’ the “give the underdog (46th Stree} '
cost the hostess around $25,000. rect distortion of movie content|@ break” line but soon scurried| New Faces of 1952......15 -6,'52 163
It was a black tie affair. Ewven|as a result of Red infiltration. the rat nest when they were KReyale]
the working press weren't im-| The good congressman claimed brought to their senses. T ':Tm, SIELIARLAE s
mune from the dress order. Judg-|The Times had misquoted him,| Jackson told us then that he| cuun paciic f: 4 7,749 1,436
ing by what happened later in the | but the paper held the story wuas|personally can't think of instances Majestiey
evening, bathing suits would have | accuratelv reported. This repor- | where pictures became propagan-| Top Banama............11- 1,61 357
been a more suitable garb. | ter met Don Jackson a few yéars|da tools in the hands of Reds. He (Winter Garden)
~ The House Un-American Activ-|ago prior to the start of the con- |said that too many people were| The King and L........ » 319,51 635
ities Committee returned for ajgressional probes by t“e present|involved in the production of a| . .f,ﬂ‘..d““ﬂ 8.25 52 117
second big week. This time the|committee. During a rather|film to permit that. In other : !f:mtr?:i alielte :
spotlight turned from the film folk | lengthy discussion concerning the | words, a system of checks and -
long énough to show that Com-|infiltration of Communism into |balances were automatically safe- COMING UP
munism had infilirated radio, TV | the picture colony, I left quite im- | guarding the American screen, (Week of Oclober 5)
and the local medical and legal |pressed with the congressman's|thanks to the fact that a film's| The Sicred Flame...,,.10- 7,52
professions. But the pic people|fairness. He didn't appear the|production goes thru too many (President)
still came in for their share. A |type of politician who was eager |hands. He told me that the last| n Any Lanuage,.......10- 8,52
flurry was caused by a story in|to hit the sensational headlines or | thing he ever wants to happen to Bulu‘lims;uu 10- 9, 52
The Los Angeles Times quoting |let fact stand in the way of a fa-|him or the committee is to be (Centory> B o
- Congressman Donald Jackson that | vorable press play. - laccused of McCarthyism. -

By LEIGH VANCE

LONDON, October 4—At last
it looks as tho Britain has a mu-
sical comedy star who can com-
pete with that row of Americans
who've been shaking the town
here since the war. Her name is
Jean Carson—red-headed star of
“Love From Judy,” the modern
version of that old favorite “Dad-
dy Long Legs,"” which opened un-
der the Littler banner at the Sa-
ville Theater this week.

The show got mixed reviews,
but from all sides praise show-
ered on Jean, who, at 24, has been
working her way up to this tri-
umph for five vears. She has all
the onstage ease of Mary Martin,
with a little of that lady's roguish
glitter—but Jean iz no copycat.

Her goo-goo-eyed charm is
something all her own. Her voice
15 good and clear and she's pretty
enough to keep the men inter-
ested, without being so beautiful
that it sets the women agin her.
In fact—she's a find.

Hugh Martin's music "has a
pleasant lilt: his lyrics are slick
and amusing, but there is nothing
in the show to send an-audience
away humming an instant hit.
But despite that — when they've
pruned 30 minutes out of the sec-
ond act — “Love From Judy is
here to stay.

Here is more on George Bel-
lak's “The Troublemakers,” now
settling down for a long run at
the Strand Theater.

FLOODED WITH
U.S5. OFFERS . ..

Leslie Linder, Peter Glenn and
Hal Cooper, who brought the
piece to London with a capital
of $11.000, have already been
flooded with offers for backing
from the States. They are turning
them all down on the London
production, asking the backers to
hold over their offers for the Now
York one scheduled for January,

The show got rave notices :rmd
ut
here it illustrates the prime prob-
lem facing the London Theater
today. Before a word is spoken
or a cent taken, the management

{Continued on page 55)

Paris _
Peek .

By ANNE MICHAELS e

PARIS, Oct. 4—It seems offi-
cial, from all the goings on about
town. Paris' season has staried
The openings, the galas, the parl-
ies have all begun, and Paris
even has back in its fold the
queen of two seasons ago, Rita
Havworth. The Kahn-Hayworth
doings have staved on the frond
pages of nearly every paper for
the past week. When this dies
down, Paris papers have a new
hero coming in, Charlie Chaplin,
whose arrival should prove to be
the biggest event since the libera-
tion. Everyone seems to be vie-
ing for the chance to fete t§
comedian, and already France
made him a national hero. Lag
wise, six new plays have ope?
this week and two musica
About the same amount iz due
next week, this promises 1o Lo
one of the best and most =
studded of seasons in I | kst
few vyears.

INNOVATIONS IN
THE THEATERS ...

The theater Noctambules

tion and has been busy bullding
underground passages to allow i
EII'ﬁStE_ to make entrances [rom
both sides of the stage (a surpris-
ing amount of Paris thealers silck
to the old buildings where wne
crawls thru the scenery to got on
stage), enlarging the plaron
and putting in new lighii ™
equipment. When the theater 1
finished, Andre Reybez snd hj
wife, Catherine Toth, will op
with Swiss Duerenmatts ph
gbout the fight belweeny o
Baptists and German Frotesta
in 1530 Berlin, “God Has De
ered Their Munster,” directed
Miss Toth.... When “Zoe,” &
ire on the atomic age opens,
theater housing il w;
equipped with facilities t
modate 18 English-spealk
(Continued on

w8
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GENERAL NEWS

WASHINGTON, Oct, 4—House
ubcommittee investigating TV-
adio morals will come up with a
plit decision late this year. The
beommittee will recommend
forms in programing but will
cknowledge strides already made
v the TV-radio industry. E=x-
pression of confidence in the Na-
tional Association of Radio &
Television Broadeasters is to be
incorporated in the report as a re-
sult of favorable impression made
by Ralph Hardy in testifying for
NARTB. At least one Subecommit-
tee member, Rep. Arthur Klein
(D, N. Y.}, is expected to submit
a separate report counseling
strongly against government in-
tervention in programing either
by legislation or by “unnecessary
Congressional probes.”

DEMS "JEB LINE-UP
SURPRISES POLITICOS . ..
The Democratic National Com-
mittee in unfolding its line-up of
network shows for the rest of the
campaign surprised politicos here
who have watched both major
parties play their cards close to
their chests so far. The Republi-
can National Committee has indi-
cated that it ‘s still unready to an-
nounce such a detailed listing.
Bob Humphreys, chief of GOP's
publie relations, is avowedly un-

impressed by the Democratic
schedule and, in fact, says that a

lot of it is a “waste of money.”
Humphreys points to the number
of 10:30 to 11 shows scheduled by
the Democrats, comprising more
than 60 per cent of the entire line--
up. According to Humphrey, that
means competing with some of the
highest-rated entertainment shows
on the air.

AMUSEMENT BUSINESS
IN TAX TAILSPIN ...

The amusement business, as re-
flected in federal excise returns,
took a tailspin in the fiscal year
which ended last June 30, accord-
ing to Intermal Revenue Bureau's
final official figures this week.
Phonograph disk tax wvield of $86.-
880,340 last fiscal year ran $126,736
behind the previous fiscal wvear.
A decline of nearly $10 million
was registered in the $118,244.074
yield from tax on radio sets, TV
sets, phonographs and compo-
nents. Revenue from the musical
instrument tax brought $9,412,292
to Un{:lq Sam, $1,343.947 behind
the previous fiscal year. Tax on
theater concert admissions vielded
$330,782,072, a drop of $15,709.643.
Tax on cabaret-roof garden ad-
missions yielded $45488,898, a
$2,842,584 drop. Tax yield from
coin-operated devices totaled $18,-
823,167, a setback of nearly $2 mil-
lion. Sole gains were in alcohol
and tobacco tax vields. Alcohol
tax revenue soared ahead by over
$2,300,000, while tobacco taxes
gained nearly $200,000,000
ESTHER VAN W. TUFTY
SIGNS UP WITH NBC...

Esther Van Wagoner
Washington
several

Tufty,
correspondent for

Michigan papers, who

Billhoard

The Amusemen! Industry’s Leading Mewsweekly
Founded 1894 by W. H Donaldson
Publizshers

Roger 5. Littlefora |r
William D. Littletora

E.W. Evans . .. ........ Prez & Treas
Lawrence W GCatto Secy,

Editors

Joseph G. Csida. Editor in Chiet, New York
G. R. Schreiber Cain Machine Editer, Chicago
Herb Dotten ... Outdoor Editor, Chicago
Wm. |. Sachs  Exec. News Editar, Cincinnati
Ben Atlas, ...... Chief Washington Bureau

Managers and Divizions
E. W. Evang, Gen. Mgr,, Cinclonats
u“h'l;kn Offlce & PFnting Dlvision
atterson EBt., Cincinnatl 22, i
Phone: DUnbar G450 Wil

W. D. Littieford, Gen. Mgr., East i
1664 Broadway, Nrw“%’uﬁﬂﬂﬁl:nﬂqw'\!’sih"

Fhone: PLaza 7-2800

L. Reuter, Gen. Mgr., West i
I8 W Randalph St Chicagn 1o Hroo"
g Phone: CEntral 6-8761
Abbotl, Gon. Mgr., West Coast Divi
600 Bunset Blvd., HﬂII!!:undu;!. Elri.'lldnn
Phone: HOlywood 9-583]
| F B, Joorling, Gen, Mgr.. Southwest Divisi
190 Arcade Bidg., St. Louis 1, Mo
| Phone: CHestnut 0443
C. E Latscha. .. _..... Advertising Director
. Kemper. . Advertising Mgr.. Mew York
M. L. Reuter. . Advertising ﬂgr._ Chicago
'B. A. Bruns. .. .......Circulation Manager
Main Advertising and Circulation Offices
', 2160 Patterson 5t,, Cincinnati 22, Ohig
i Phone: DUnbar 6450
luhlcdlpﬂnn rates payvable in advanes. One
yoar, 810 in U. 8. A. and Canada. All foreign
tries. §20, 8 when requesting
ange of address should glve old as well as
new address Pub-
lished weekly, Entercd
as second class matter
June 4, 1897, at Post
Office, Cineilnnati
" 4 PB'I%‘IHB. Euuder :nztmg:f
arch 4, . Copyrigh ey The
Billboard’ Publishing Company. The Bl
hoard alse publishes Vend, the monthly
magarine of avtamatic mor % 19
Ho. 41

chandising; one year, L
Vel. &4

Washington Once-Over

By BEN ATLAS

turned in a good performance in
the July national political con-
ventions in Chicago, signed up
with the National Broadcasting
Company this week for a long TV
contract. She iz appearing on a
daily “Campaign Call” show and is
a regular on a two-days-.-week
political show. . . . Attractiveness
of District of Columbia's lone
UHF television channel apparent-
ly i= still on the increase. A fourth
applicant is ready to enter the race
for the commercial UHF channel,
despite the fact that Federal Com-
munications Commission probably
won't get around to staging hear-
ings on it for another three years.
The DC area has already ncared
the saturation point in number of
homes tuning in the Capital's four |

VHF stations which have been op- |

erating full blast for some years.

Rome_
Round-Up

By SYD STOGEL

ROME, Oct. 4.—It is now defi-
nite that Vittorio Gassmann will
be back on the Italian stage this
fall, which will surprise a lot of
the wise puys along Via Veneto,
who were positive that Gassmann
would go “Hollywood' after sign-
ing his new MGM contract. Gass-
mann, who is considered by most
critics to be one of the best—if
not .the best—actors on the Ital-
ian stage tocay, is joining Luigi
Squarzina to establish the The-
ater of Italian Arl at the Valle,
here. Gassmann will play male
leads with the troupe in addition

to working as co-director with
Squarzina. The latter, recently
back from a U. 5. visit, stapged|

Sidney Kingsley's “Detective |
Story" last season, one of the top |

local import hits of recent vears.
In addition to Gassmann the cast
of this new troupe will include
Anna Proclemer, Belisario Ran-
done and Elena Zareschi.

WELLES TO FILM
“J. CAESAR" . ..

Orson Welles has finally
scraped up backing for his oft-
mentioned “Julius Caesar” film,
which will be made in Italy.
Welles will direct the eelluloid
version of the Shakespeare trag-
edy and in addition will play the
Mark Antonv role. Trevor How-
ard is skedded to be Brutus and
Alida Valli his wife. It is still un-
known who -will play Caesar...
Hollywood's Barry Mahon had a
talk recently with Prince Farouk
at Caﬂri, and now the grapevine
says the ex-King is going to angel
several flicks to be shot in Italy.
. . . Director Robert Siodmak is
expected back in Rome soon from
Yugoslavia to plan a picture or
two in Italy.

Home's legit season officially
opened recently with Armando

Curcio’s “Neopolitan Tarantella,”
which critics described as “an ex-
citing spectacle of music, color
and noise.” .., In Milan, the sea-
son got under way with “October
Sun,” a play by Sabatino Lopez,
which was staged at the Odeon
by the Aida Borelli-Marcello Gi-
orda troupe. ... This year a dozen
or so troupes will extend their
tours beyond the normal Milan-
Rome-Naples route to perform in
smaller cities like Turin, Genoa,
Novara, Venice, Trieste, Bologna
and Florence. . .. In Sicily, the Re-
gional Government is planning a
new permanent theater for Pa-
lermo, and other cities are ex-
pected to follow suit in the near
future.

ITALY BARRYMORES
FOR SHOW . ..

The Barrymores of Italy, Ed-
uardo, Peppino and Titina De
Filippo, will be reunited again on
the stage for the first time in a
dozen years this fall when they
will put on a special show for
charity in Naples. The name of

(Continued on page 55)
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LEGITIMATE

Bloomin® Season Finally Gets Start
As Lillie Blossoms Out on Big Stem -

The hesitant Siem season at
last has got under wayv with a
bang. The explosion on 45th
Street is called “An Evening With
Beatrice Lillie,”” and this reporter
can think of no happier way to
spend an evening in a theater.
Since Miss Lillie has amassed
countless fans over the yvears who
feel the same way, there is next
to no doubt that she can continue
this potpourri of her sketches and
songs long after the announced
limited Tun of five weeks at the
Booth expires, should she be so
minded.

The only flaw in a pew-sitter’s
pleasure is that sketch-wise the
lady cannot possibly do enough.
The star’s rep embraces so many
hilarious memories, that every-
body is going to insist some par-
ticular gem is left out. The time
exigencies of the program limit
her to three, and two of them—
the cafe society pest invading a
star's dressing room on opening
night and the maid who gives her
own references—from this pew
are of her best. The third, in
which she iz a British schoolboy
getting the facts of life from his
pater, is something less than par.

By BOB FRANCIS

land made a reporter long for the
| "dozen, double - damask dinner
napkins” bit. However, the first
act also includes that wonderful
torch travesty, “Wind ‘Round My
Heart,” which is almost a sketch
in itself.

But the evening iz not all the
star's, Reginald Gardiner, absent
from these haunts for 15 years, is
back with her. His enchanting
personalizing of talking wallpa-
pers, furious trains and stately
lighthouses 1s still off the top
comic shelf, and he has added
some new belly-laugh items in
the interim. He has a slick rou-
tine of simulating a jazz-chanting
trio with assist from a prepared
record, an excellent bit featuring
a gent who loves to take ether
and a smash pre-intermission fin-
ish as the maestro of a symphony
orchestra.

The second stanza is practically
solo Lillie in a cavalcade of her
song hits sufficient to please ev-
ervbody., An entire act given
over tg vocalizing might seem a
long stretch, but there is such a

supply to draw on for continuous |

change of pace and each is high-
lighted with such inimitable

; brand of fun.

clowning, that the customers are
hungry for another before the
preceding number is finished,
The wonder is that she can keep
it up. When better chanteuses are
made, Bea Lillie will make 'em.

Able assists are added to what
may be termed an intimate revue
by Xenia Bank, Florence Bray
and John Philip. Eadie and Rack
contribute excellently from the
pit via two grand piancs, and the
latter doubles brilliantly as the
star's accompanist on stage. Rolf
Gerard’'s settings make for a de-
ceptively simple, handsome pro-
duction,

In sum, Bea Lillie is wonderful
and Gardiner is great. It’s a great
show for anybody who loves their
And who doesn't?

An Evening With
Beatrice Lillie

iOpened Thursday, Cctober 3)

Booth Theater

Intimate revue, Staged by Edward Duryen
Dowling., Setting by Roll Gerard. Stoge
manager, Milton Btern. Press representma-
Lives, Maf and Irvin Doerfman, Presenied
by Edward Durvesn Doewllng. Cast;
Beatriese Lillle, Repinald Gardiner, Xenia
Bank. Florence Grey. John Phillp. Plan-
izsts: Endle and Rack.

CINERAMA

New Technique Offers Potential
For Revolutionizing Show Business

Perhaps Aldous Huxley was
more prophetic than satiric when
he anticipated “Feelies” as an ul-
timate development of movies.
The Cinerama process, which
made its public debut this week
at the Broadway theater, may not
actually have enabled the audi-
ence to feel the texture and sub-
stance of what they saw, but they
got an unceniable feeling of an-
other sort. The realism of the
showing was such that the specta-
tors got actual physical, as well

-las emotional, reactions to what

flashed across the huge, six-times-
normal screen.

The relationship between Cin-
grama and the ordinary film is
similar o, but of greater magni-
tude than that between an eight-
inch and a 21-inch TV set; or be-
tween any TV set and an up-front
seat in a movie house. Its sheer
s1ze, sweep and scope alone swal-
low up the watcher and enable
him to lcse himself in the pro-
FEEdi_I‘J.gS projected before him. It
is thiz element, plus the faet that
virtually the full angle of normal
vision is filled, as well as the
impression given by the concave
shape of the screen, that affords a

By SAM CIIASE

| three-dimensional effect. It is not,
however, a three-dimension proc-
es5 in the stereopticon sense.

| Cinerama could very well be a
‘major milestone in show business
‘history., It is quite conceivable
| that the process, coming at a criti-
{eal junecture in the history of the
film industry, could almost of
necessity be adopted by the in-

dustry as did sound and color be- |

fore it. Even as those advances
were far from perfect when
pressed into usge, Cinerama too
still has minor defects to over-
come. But without a single
change it already is infinitely
more effective than any motion
| picture production system to date.
1 The program consisted of some
'dozen short subjects, the majority
shot abroad. Foreign film matter
included a jaunt thru the canals
of Venice by pondola; the rally of
the clans in Edinburgh; shots of
Vienna, including songs by the
Vienna Boys Choir; portions of a
bullfight in Zaragoza, Spain;
some Spanish folk singing and
dancing; a ballet sequence and the
triumphal scene from “Aida" with
' a cast of over 600, shot at La Scala
opera house, Milan. Domestic film

(tion seguences,

included a ride on a Coney Island
Roller Coaster; a flight over Niag-
ara Falls; a sequence shot in a
Long Island church featuring a
rendition of the “Hallelujah Chor-
us"; a lengthy visit to the aqua-
show at Cypress Gardens, Fla.;
and a transcontinental air tour of
America.

The system itself features three
separate pictures joined into one
on a concave louvered screen 51
feet wide and 25 feet high, or
about twice the height and three
times the width of the norm.
Three cameras, using wide-angle
lenses, shoot the film in unison
out of a single unit, and cover a
l46-degree angle of vision. Three
projectors in the theater flash the
reels in such manner as they seem
to blend into a single film.

The effect, particularly in ac-
15 phenomenal.
Following an introductory expla-
nation by Lowell Thomas on
standard-sized screen in  black
and white, the show launched fu-
riously into action with the Tech-
nicolor thrill ride at Coney as
spectators gasped and ' ung onto
their seats while literally feeling

{Continued on page 26)

BOOK

Tallu Bares All--or Almost—-in Lurid,
Combustible, Five-Lettered Prose

By telling "“as much of the
truth as I dare without winning
the frown of the Postmaster Gen-
eral,” Talulah Bankhead has
written one of the most explosive
autobiographies ever penned by a
show business personality, On

age two of “Tallulah™ (Harpers,

3.95), she savs, "My caprices,
born of my fears, frequently find
a vent In the romantic pursuits,
enthusiasms and experiments at
odds with the code affirmed by
Elsie Dinsmore.” With this artful
bit of understatement she plunges
into a fascinating tell-all tale of
what makes Tallulah fun, com-
plete with 44 photographs.

Miss B. debunks several Bank-
head legends (including the one
that she ever played footsie with
Churchill or the Duke of Wimi-

=

By JUNE BUNDY

sor; and the “myth that I was an
addiet”), but still belongs in the
fabulous existence category.

In the course of her EEﬁ-pagE
ezsay, Tallulah reveals that she
once said “no” to John Barry-
more; walked off the stage after
the first act of her first big play
and forgot to go back; and at one
time or another tried and rejected
opium, heroin, and marijuana.
“Tippling,” she says, “is some-
thing else again. If, after four
snorts, I'm convinced I can do the
Indian rope trick, the damage is
slight. You'll rarely find rope in
a ligquor closet.” :
The book, on the stands this
week, is a fascinating paradox
of contradictory statements. She
characterizes herself as a “single-
standard girl, who fcund no sur-

www famericanradiohistorv com

prises in the Kinsey reporl.” An
ardent English beau once told
her, "Tallulah, it's the great re-
gret of my life that you're not a
boy!"” She siill hangs up her
stocking at Christmas, and was a
virgin until 21.

‘At 16 she invaded New York
alone. She was “consumed with a
fever to be famous—or even in-
famous.” She lived in luxury on
a $50 a week allowance—$21 for
her room; $25 for a French mald,
with “$4 left over {for food,
clothes and entertainment.” She
was the toast of London during
the twenties and once did a series
of cartwheels in Picadilly Square.

In spite of these flaming youth
escapades,” Tallulah emerges as
essentially a lonely figure, with a

(Continued on page 26)
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Com

plex AM-TV Techniques

Puzzle Politico Planners

|9, Du Mont, 10:30-11 p.m.: Oet. 14,

local or State groups. The 15-|
minute films encompass du::u‘i
mentary, drama and cnmedyl
techniques. i
“atevenson Story”

The documentary, titled "Thei,
Stevenson Story,” was written by E
Robert Ardrey, directed by Joe
Parker and narrated by Paul]
Douglas, and was shot in Spring- |
field, Ill.; Bloomington, Ill., and |
Chicago. The drama, titled “Three |
Strangers,” featuring Patricia
Chapman, Taylor Reed and Rich-
ard Grant, was written by Philip
Dunne, directed by Marc Daniels
and supervised by Daniels and

DEMOS’ SKED

List Details
On 43 Shows
Thru Nov. 3

® Continued from page 1

1 telecast and 1 simulcast, and
Mutual Broadcasting System, 1
broadcast.

The radio line-up is as follows:
Cct. 5, ABC, 9:15-9:30 p...a.; Oct. 6,
ABC, 2:45-3 p.m.; Oct. 7, CBS,
10:30-11 p.m.; Oct. 8, ABC, 2:45-
3 p.m.; Oct. 9, CBS, 10:30-11 p.m.:
Oct. 10, ABC, 2:45-3 p.m.; Oct. 12,
ABC, 9:15-8:30 p.m.; Oct. 13, ABC,
2:45-3 p.m.; Oct. 14, CBS, 10:30-
11 p.m,; Oct. 15, ABC, 2:45-3 p.m.;
Oct. 16, CBS, 10:30-11 p.m.; Oct.
1%, ABC, 2:45-3 p.m.; Oct, 20, ABC,
2:45-3 p.m.; Oct. 21, ABC, 2:45-3
p.m.; Oct. 21, CBS, 10:30-11 p.m.;
Oct. 22, ABC, 2:45-3 p.m.; Oct. 23,
ABC, 2:45-3 p.m.; Oct. 23, CBS,
10:30-11 p.m.; Oct. 24, ABC, 2:45-
3 p.m.; Oct. 25, CBS, 10:30-11 p.m.:
Oct. 27, ABC, 2:45-3 p.m.; Oct. 28,
ABC, 2:45-3 p.m.,; Oct. 28, CBS,
10:30-11 p.m.; Oct. 20, ABC, 2:45-
3 p.m.; Oct. 30, ARC, 2:45-0 p.m.;
Oet. 30, CBS, 10:30-11 p.m.: Oct.
31, ABC, 2:45-3 p.m.; Nov. 1, CBS,
10:30-11 p.m.; Nov. 3, ABC, 2:45-3

Ji.; Nov, 3, ABC, 10:30-11 p.m.;

ov. d, CBS, 10:30-11 p.m.; Nov. 3,
MES, 10:30-11 p.m.; Nov. 3, NBC,
10:30-11 p.m.

Telecasts scheduled are:
Oct. 7, CBS, 10:30-11 p.m.; Oet.

Du Mont, 10:30-11 p.m.; Qect. 16,
Du Mont, 10:20-11 p.m.; Oet. 21,
FBC, 92:20-10 p.m.; Oct. 23, Du
Mont, 10:30-11 p.m.; Oct. 25, Du
Mont, 10:30-11 p.m.: Oct. 28, Du
Mont, 10:30-11 p.m.; Oct. 30, Du
Mont, 10:30-11 p.m.; Nov. 1, Du
Mont, 10:30-11:30 p.m.; Nov. 3,
ABC, 10:30-11 p.m.; Nov. 3, CBS,
10:30-11 p.m.; Nov. 3, Du Mont,

10:30-11 p.m.; Nov. 3, NBC, 10:30-
11 pm. .

Joe Parker. The comedy, “Sing a
Song o' Stevenson” was written
by Hal Kanter, directed by Daniel
and Biily Wilder and features

| songs by Mac David, Harry Har-
| ris, Ben Oakland, L. Wolf Gilbert

and Herbert Baker. All were pro-
duced by the Hollywood for

fEtevensnn—Eparkman Committee,

The animated cartoons were di-
rected by Don Hillary.

The use of prominent showbiz
names in the campaign has been
comparatively light thus far, but
the Democrats currently have a
five-week series airing via the
American Broadeasting Company
radioc web, Wednesdays, 10:15-
10:30 p.m. Produced by Morris
Novik, pioneer in the use of mar-

quee names in political cam-
paigns, the series opened this
week with President Truman,

Bette Davis and George Jessel.
Next week’s show features Sen.
Estes Kefauver, Shelley Winters
and Robert Ryan. Third has Paul
Douglas, Jan Sterling and Secre-
tary of Labor Maurice Tobin.
Fourth will use Will Rogers Jr,
and veepee nominee John Spark-
man. The finale will use Gov.
Stevenson and Tallulah Bank-
head. Nat Rudich directs.

FCC Extends
KOB License

Another Time

 WASHINGTON, Oct. 4. -
tion KOB, Albuguerque, H_EIE?
which has been operating under
temporary license for 11 years,
1.-_.r11] continue under a temporary
license for another six months
under an extension granted this
week by the Federal Communica-
tions Commission. The station,
owned by former FCC Chairman
Wayne Coy and Time, Inc., has
beeq operating under a special
service autherization en 770 ke,
the longest temporary license on
record (The Billboard, October 4).
The commission, in extending the
authorization, thus deferred a
final finding in the case which
was remanded to the agency by a
court after lengthy litigation.

FCC Commissioner Edward
Webster dissented from the ma-
Jority decision. The only “feasi-
ble solution” to the KOB prob-
lem, Webster said, “Is to return
the station immediately to its
regularly - licensed assipnment of
1030 ke. (which is a freguency
assigned to KOB consistent with
the rules), together with authority
to continue operafion on 770 ke.
for a period necessary to make
arrangements for the change."

Should Ceiling Be Put

WASHINGTON, Oct. 4. — A
ticklish gquestion for Congress and
the Federal Communications Com-
mission was raised this week by
former FCC Chairman Paul A,
Porter. The question is: Should
the government intervene if either

® Continued from page 1
ally for Sen. Richard Nixon's re-
cent talk on his finances, they had
to preempt the time belonging to
a regular sponsor, in this case
Armstrong Linoleum for “Circle
Theater" via National Bmad{:aﬁt—
ing Company. It is believed pay-
ment had to be made for the
sponsor to compensate cast mem-
bers. ‘

Similarly, the GOP is said to be
taking over the 10 p.m. Wednes-
day time on October 20 via the
Columbia Broadcasting System
TV web. This is the time usually
accommodating the boxing
matches for Pabst. Since boxers
get a share of the TV take, qs!
does International Boxing C!.ub. it |
is reported that the IBC will re-
ceive some $60,000 from the RE-|
publicans to compensate for rights !I
money, Agency exXpenses, purses,
time charges, etc. Another E-lll':h)
deal is reported in the works for
the Gillette Friday night fight |
time at NBC-TV on October 31.

Co-op Campaign

To get around this situation,
both parties have turned more
toward use of what amounts to a
co-op campaign, in which their
transcribed or filmed efforts m'na-i
aired on a local basis in the heg.t
‘available time under sponsorship |
of State or local party organiza-
tions. These are being prepared
just as carefully as a major spon-
sor plans a spot buy campaign,
according to the situation in each
market. Instead of sales, however,
votes are the criteria.

Perhaps the biggest such use
ever is that in the works by the
GOP for General Eisenhower,
who recently spent two days in
Mew York recording radio tran-
seriptions and making TV film
spots. This campaign is slated to
cost some $2,000,000, and em-
braces virtual saturation coverage
of key doubtful wvoting areas in
the final two weeks of the cam-
paign. The GOP national com-
mittee has disavowed any assocl-
ation with such a plan, but sig-
nificantly has not denied that it
actually is to be bankrolled on a
local or state-wide organizational
basis. Both one-minute and five-
minute shows are involved

Interview Tapes

The radio plan calls for cut-in
transeriptions in which questions
are gsked by local and regional
political figures, and answered by
Ike. Thus, the Genera' already
cut the responses to the queries
during his recording session. The
guestions, recorded separately,
use Connecticut personalities for
airing in that state, and midwest-
ern people for outings in that
region, ete. The TV films are be-
lieved to be of a similar nature.
Areas to be concentrated on are
those Eastern and Midwestern |
States which barely were carried
by President Truman in 1948. The
idea for this campaign originated
with Rosser Reeves of the Ted
Bates agency, working with Mike
Levin of Erwin & Wasey and
Fred Rudge of Fisher., Rudge &
Meblitt.

On a much less ambitious basis
with no thought of blanketing air |
time, the Democrats have come |
up with a lbcal-sponsorship radio- |
TV plan of their own. Three 15-|
minute TV films and at least four!
animated one-minute films have
been produced in Holivwood,
with the sound portions to be
made available for AM sponsor-
ship by interested Democratic |
For Ri

NEW YORK, Oct. 4. — Lever
Brothers this week selected Foote,
Cone & Belding to service its
Rinso division, and Hewitt, Og-
ilvy, Benson & Mather for its
Spry division, Ruthrauff & Ryan
was the former agency for both
products, a shift in billings which
will mean a loss to it of more
than $6,000,000,

The advertiser will move “Big
Town,” its 15-minute segment of
the Arthur Godfrey daytime

Agencies
d Spry

show, and “Aunt Jenny,” the
soap opera, over to its new
agencies, All the shows use Co-

lumbia Broadeasting System's
network facilities, the first being
on TV, the second property a
simulcast, and the third radic
only.

The switch is said to have been
brought about because of diffi-
culties between Lever Brothers
and a kev executive at Ruthrauff
& Hvan.

On AM-TV Political $$?

of the major parties has enough
money to dominate the airwaves
at the expense of the other during
the campaign’s final days? Soon
after the national committees of
both major parties got into a
public fracas over reports that a
veolunteer citizens' group support-
ing Dwight Eisenhower's cam-
paign vere planning a $2 million
TV-radio blitz during the final
two weeks of the current cam-
paign, Porter warned that broad-
casters would be inviting “legisla-
tive reprisal” if they fell in line
with such a move. FCC-ers say
their agency not only lacks au-
thority to do anything about this
under the present law but would
frown on any move to introduce
political TV and radio time ceil-
Ings which the commission would
have to police.

If anything, Congress in its next
session is likely to raise the politi-
cal spending ceilings partly as an
accommodation to TV-radio, both
of which have expanded on a spec-
tacular scale since the Hatch Act

became effective.

® Continued frogn page 1

Politicos Passing $7 Mil
In Spending for AM-TV

fare and also because of the at-
tractiveness of radio and TV in
bringing candidates and issues. to
the publie,

Just how high the outlays for
the 1852 political battles will go
and exactly how much of it will
be channeled to the TV-radio net-
works and independent stations is
sheer conjecture, but politicos
here are guessing that it will
smash all previous ceilings on the
sheer basis of the growth of TV
and radio alone since the last
I—':reslde;tiai election. With 109
, TV stations of the 184 linked coast
;ltn coast by cable, and with the
number of AM and FM stations at
an all-time high, spending in this
medium has become a major part
of every political group's opera-
tions.

GOP National Chairman Arthur
Summesrfield this week acknowl-
edged the intensiveness of his
party's drive for @ war chest,
pointing out also that the national
committee is co-ordinating its ef-
forts with such groups as the.Citi-
zens for Eisenhower Organization,
Summerfield and Robert Humph-
reys, public relations chief of the
national commitiee, said, how-
ever, that the national commitiee
has no financial relationship with
the “ritizens” committee which
this week denied reports that it
has completed preparations for a
$2 millior. TV-radio
drive in strategic locations during
the final weeks of the campaign.

The propaganda war by the ma-
jor parties and their adherent
Eroups was never more spirited,
however, indicative of the extent
to which webs and local stations
will be utilized. State Democratic
Chgirman T. Nelson Parker of
Virginia, for instance, openly de-
clared this week that a major
problem at the prese:.t moment
was more financial aid for TV-
radio broadcasts. The emphasis
on thiz phase of the peolitical war-
fare is figured certain to get bet-
ter than usual results.

Political spending b each of
the national party committees is
limited to %3 mullion under the
Hatch Aect of 1939 as expanded in
1940. The law also put a $5,000
ceiling on political contributions
by any individual or organization.
In addition, all except 11 States
place some kind of limitation on
spending. However, there is no
limit upon the number of organi-
zations or committees that may
have the privilege of s..ending n
te $3 million under the federal
law, and there is no limit to the
number of local campaign organi-
zations which may raise funds.
According to fund reporis filed in
the 1944 campaign, political spend-
ing totaled $20,637,177. This in-
cluded nearly 5 million spent by
the Republican and Democratic
inational committees together, over
1! millions spent by “tate com-
mittees and finance commitices,
and nearly $4': million spent by
independent groups.

The 1948 campaign produced
even hﬁg&r spending, and the
pace of the current year indicates
that 1948 will be greatly sur-
passed. The GOP and Democratic
national committees are expected
to raise and spend up to their ceil-
ing -by the time the election is
over, The GOP National Com-
mittee has already announced that
it plans to spend between $1,300,-
000 and $2 million for TV-radie,
with some of this money coming
from State and local political com-
mittee funds, and the Democratic
National Committee has indicated
that its chest for the same purpose
will be about egual.

Such organizations as the Amer-

saturation.

ican Federation of Labor, the Con-

gress of Industrial Organizations

and the International Ladies Gar- |

ment Workers' Union have been

less vocal about their plans than |

in previous national election cam-
paigns, but all are known to be
highly active. ILGWU's high re-
spect for TV-radio has been borne
out in its current program series
for the Stevenson-Sparkman tick-
et. The Democratic National
Committee itsqlf has broken prece-
dent by detailing at this phase
of the eampaign its schedule of 47
network shows for the remainder
gf the campaign {see separate
story for details).
withholding its final

The GOP is
complete 7

schedule but it has not been run-

ning far behind in the number of

shows staged thus far, and it re- |

gards as its biggest pav-off from
TV the celebrated Richard Nixon
zsimuleast message on his Califor-
nia fund.

It is estimated that total spend-
ing in the current campaign year
will run beyond $30 million. 1t is
guessed econservatively, on the
basiz of szpending so far, that
about a fourth of this and maybe
more will go to TV and radio,
This includes outlays already
made for the primaries and for
electioneering by wvarious Presi-
dential. aspirants in advance of
the national political conventions.

Giveaway Suit

May Be Settled
By Year's End

NEW YORK, Oct. 4 — The
Eiveaway suit, which was mak-
ing gastric ulcers in the radio
business - just three years ago,
may vet get a decision before the
end of this vear. The amended
papers have been completed, and
attorneys for the three network-
piaiptiffs. the American Broad-
casting Company, the Columbia
Broadcasting Svstem and the Na-
tional Broadcasting Company,
and for the Federal Communica-
tions Commission last week made
cross motions in Federal Court
here asking for summary judg-
ment. This was a routine move
that only awaited completion of
the amended papers.

Now the legalists have to agree
on the date to go before the
gpecial three-judge court pre-
seribed in the Communications
Act. This court will decide only
the issues. No facts will be
argued.

Main questions to be decided
are whether giveaway programs

are lotteries, and does the FCC
have the authority to ban them?
Loser May Appeal .

A feature of the special statu-
tory court is that the loser may

appeal directly to the U. 8. Su-
preme Court, which he will al-
most certainly do. That will
probably delay the final outcome
another yvear or so.

Probably the principal reason
the proceedings have lain dor-
mant these three vears is the
multiple pre-occupations of the
FCC legal staff during this time.
Meanwhile, a temporary injune-

tion has kept the FCC ban
against giveaways in-operative.

& Presbrev agency this week re-
portedly was nearing” a deal to
absorb J. I}, Tarcher & Company.
The arrangement would see Jack
D. Tarcher, president of the ab-
sorbed agency, entering Cecil &
Presbrey in some top level ca-
pacity. Most of the personnel at
Tarcher would be included in the
gwitch.

It is believed that Tarcher

www americanradiohistorv com

Cecil & PreSbrey May
Absorb J. D. Tarcher

NEW YORK, Oct. 4—The Cecil , would bring with it most of its

key accounts. They include Ben-
rus Watch, the drug division of
McKesson & Robbins and See-
man Brothers. Cecil & Presbrey
has been concentrating on drug
advertising, and McKesson &

Robbins would fit into its over-
all plans. Recently, the same sort
of a deal saw Owens & Chappell |
absorbed by Kenyon & Eckhardt. .

{

|
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RCA Victor proudly congratulates the Kukla, Fran
and Ollie show on attaining its 5th Anniversary.

A special bouquet to Burr Tillstrom—the hand behind
the puppets—for his imaginative and valuable contri-
bution to the entertainment field. Together with Fran
Allison, who has lent her charm and sensitive wit, Burr
Tillstrom has created a world of fantasy that has very @ RC A CTOR A
real meaning for millions of Americans—adults and <
children alike. The very best wishes from America’s  °
favorite television to the tops in the entertainment field! World Leader in Radio . . . First in Recorded Music . . . First in Television

Tmlks. @ DIVISION OF RADIO COMAPORATION OF ANMERICA

This One 1
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Net
Best Since

NEW YOREK, Oct. 4—All indi-
cations this week pointed to a
surge in network radio sales such
as the industry has not experi-
enced since TV became a nation-
wide medium, As the significance
of the readusted rate structures
adopted by the webs has sunk in,
advertiser and agency interest in
radio has intensified to the point
where web salesmen are mvolved
in almost constant presentation
and sales activity.

The new contiguous rate dis-
count plan adopted by the Ameri-
can Broadecasting Company paid
immediate dividends, with two
significant sales this week. 0Old
Gold bought the 15-minute Sun-
day night slots following Walter
Winchell and Drew Pearson for
news shows, and also this week
bought into the Tandem plan
of the MNational PBroadecasting
Company.

ABC also wrapped up a deal
with Toni, which will sponsor
15 minutes on Tuesdays and
Thursdays of the morning
“Breakfast Club"” show, 15 min-
utes on the same days of “Break
the Bank,” and the 28-8:30 p.m.,,
Friday time for a mystery series
not vet selected.

CBS Deals

Al=so set this week were two
short-term deals for the Columbia
Broadcasting System’s version of
Tandem, embracing Chesterfields
and Smith Brothers. CBS-Colum-
hia arranged to buy Doris Day in
a 25-minute stanza via the same
web. NEC sold the Tuesday and
Thursday segs of the “Lorenzo
Jones" soap opera to Hazel
Bishop, which previously bank-
rolled only the other three
outings,

All this activity reflects only a
small portion of the negotiating
now going on for deals in the proc-
ess of being firmed up. Already
closed previously on the basis of
the new rate plan was the $2,000,-
000 Bob Hope deal for the Jell-O
division of General Foods, involv-
Ing a li-minute morning strip, as
well a5 a weekly 30-minute eve-
ning show.

Norman Frank, assistant pro-
gram director at CBS, attributes
the surge of activity to a realiza-
tion by bankrollers that with the
rate changes, nighttime radio now
costs only slightly more than day-
time radio. Since sponsors are
pleased with ratings of 5 or 6 day-
time, they no longer need or ex-

Anti-Red RWG
Members Ask
Slate Support

NEW YORK, Oct. 4—A group
of Radio Writers Guild members,
claiming to be the *“anti-Com-
munist wing” of the organization,
this week sent out a bulletin to
the membership asking their sup-
port for the forthcoming RWG
elections in November, -

Members signing the material
are Tex Edmondsen, Knowles En-
triken, Harry Gersh, Lawrence
Hammond, Howard Hotchner,
Ruth Adams Knight, Tom Lan-
gan, Paul R. Milton, James Shean
and Nora Stirling. A slate will

evidently be selected in the near
future.

NIXON KICKS
OFF ZIV SHOW

WASHINGTON, Oct. 4.—
Coincidence of the week:

WTOFP unveiled a new
Frederic Ziv program, “Free-
dom, U. S. A" four days
after Sen. Richard Nixon,
GOP viee-presidential ecandi-
date, delivered a TV-radio
message to the nation to ex-
plain his California fund.

The Ziv program, trans-
cribed last vear and sched-.
uled by "VTOP considerably
in advance of the California
Tund episode, has as its hero
a U. 8. senator who, badgered
by his opponents on a flood
control issue, climaxes his
fight by taking to the air in a
nationwide broadcast.

work Radio Sales Surge

Advent of Video

pect fantastic night-time ratings.
This has changed their entire out-
look on the relative worth of AM
advertising for the better.
Best Buy

Similarly, Gerry Martin, ac-
count exec for Old Gold at Len-
nen & Mitchell, said that “radio
now is the best buy among media,
and the smarter agencies will
move into the radio buying pic-
ture.” He also said that the webs
have done a good job of trimming
the water out of AM packages so
that they now cost reasonable
SUmMS.

Other network business in re-
cent days also is regarded as con-
crete evidence of the trend. The

FCC Pressure
For AT&T TV
Theater Cosfs

WASHINGTON, Oct. 4.—The
I":En:ieral Communications Commis-
sion this week in announcing its
agenda for the upcoming October
20 hearing on theater TV wirtu-
ally bulwarked the demands by
movie theater interests to extract
information from American Tele-
phone & Telegraph Company on
cost data.

The Motion Pleture Association
of America and National Theater
Exhibitors Theater Television
Em_:a.mlitee for months have been
trying to get the cost information
from AT&T, and finally at a con-
ference with AT&T this week sue-
ceeded
that the

in pgetting a promise
information would be

forthcoming by next Jan uary.|of th

While MPAA and NTETTC offi-
cials were pondering this promise,
which they regard as anything
but satisfactory, the FCC an-
nounced its hearings agenda in
which it stated that it expected the
MPAA and NTETTC to produce
AT&T price quotations.

This is viewed as making con-
siderably easier the next strategie
step by the movie theater groups
in coping with AT&T., It is ex-
pected that MPAA and NTETTC
will nolify ATE&T that the FCC's
agenda calls upon the theater

movie groups to produce the data
which AT&T has been so long de-
laying in getting to them and that,
conseguently, the information
must be produced in time for the
October 20 start of the oft-de-
ferred theater TV hearing.

The agenda as announced by
FCC this week calls for the movie
theater group to produce engineer-
ing and other technical {esti-
mony on: technical reguirements
and standards for theater TV (in-

cluding such items as video band-|3

width audio signal); sample thea-

ter TV microwave distribution
systems; theater TV projection
equipment, and matters relating

to the accounting phase of theater
TV. The latter includes costs of
theater TV transmission, cost stud-
ies, AT&T price quotations and
comparison of radio spectrum
utilization.

Ist NBC Head
Diesin N. Y.

NEW YOREK, Oct. 4—Merlin
Hall {Deke) Avlesworth, first
president of the National Broad-
casting Company, died at St
Luke's Hospital here Tuesday
(30). He was 66 vearzs old and
had been ill for some time.

Aylesworth's first experience
had been in law and public util-
ities managements. When he as-
sumed the presidency of NBC
at its founding_ in 1926, he didn't
even own a radio. While still
with NBC, he served as chairman
?{ia ]t%‘.;e board of Radio City Musie

Following his departure from
the network in 1836, he became
board chairman of the Radio-
Keith-Orpheum Corporation,
which had then only recently
been re-organized under his di-
rection. He subsequently joined
the Secripps-Howard organization
as publisher of The New York
World-Telegram.

sale of the Philharmonic's Sunday
concerts by CBS to Willys-Over-
land is in the neighborhood of a
million dollar time-talent deal.

Camel cigarettes, having aired
“Walk a Mile" during the sum-
mer on NBC, is now giving it a
regular season run. Regenis has
dropped TV in favor of a Sunday
afternoon CBS radio slot for
“America Calling.” Luckies have
bought Horace Heidt's radio show
and now are shopping the webs
for a suitable slot.

Broadeasters will reap more
than $7,000,000 from the political
campaign this year, with radio
getting a good share (see other
story this issue).

MBS Upswing

The Mutual Broadcasting Sys-
tem also shows a marked up-
swing, with the gross running 15
per cent over last year, and every
month showing an increase over
1951 except July, which was on a
par. MBS, too, is now considering
a rate readjustment, with the
subject discussed at the Monday
(209) board meeting. The web's
rates, at $16,000 per hour, are still
considerably under those of the
other three webs, NBC this week
wound up with 100 per cent sta-
tion acceptance of its plan; ABC's

i affiliates already are 90 per cent
i in favor of that web's adjustments,

with advertiser notification due to
go out next week.

Other signposts of the radio up-
swing are available on the local
and spot level as well. WNEBC,
New York, chalked up an all-time
high for October sales, with the
figure runnning 5% per cent high-
er then in any month of the sta-
tion’s history, and not even in-
cluding any political business.

Among the indies, WNEW, New
York, racked up a sales figure of
$1,42£_I=.Eﬂﬂ for the first six months
1s year, according to the cur-
rent issue of Fortune, This is
the highest amount for any com-
parable period in the outlet’s ca-
reer, and at the rate second-half
billings are running, it is almost
certain that 1952 will eclipse its
record year of 1950, when sales
totalled $2,870,600, with a gross
profit of $839,600 and a net of
$358,400. '

Spot Sales

_ National spot sales, too, are hit-
ting new highs. The spot sales
department of the National Broad-
casting Company, in the first nine
working days of September alone,
averaged $213,000 daily in com-
bined AM-TV gross sales billings
to reach the phenomenal figure
of $1,918,538 for the nine-day
period. In a previous nine-day
period in August, the department
rolled up $1,201,800 worth of
business. This is strictly national
spot, and does not include local
station sales. In radio alone, na-
tional spot plus local business is
per cent ahead of a successful
1851 ‘during the first eight months
of this year.

It is for all these reasons that
W. B. Ryan, president of Broad-
cast Advertising Bureau, said yes-
terday (3) that “radic advertising

is in a stronger position now and

has a brighter future than at any
time in the past two years.”

Su{nmanzj_ng the results of
II?»&BH 42 clinics, Ryan said that
“this new confidence in radio’s
future is based on a combination
?f increasing billings and intui-
iomn.

69G Claimed
By Creditors
Of Teleways

HOLLYWOQOD, Oct. 4.—Bank-
ruptcy action is currently being
heard in Federal District Court
here revolving around Teleways
Radio Productions, producer of
iranscribed radio shows, with a
number of show business person-
alitles and agencles as creditors.
In the court schedule, indebted-
ness of the firm, which was headed
here by Charles A. Kennedy, is
listed at $69,000. Telewavs pro-
duced “The Frank Parker Show,"
“Moon Dreams,” “Foy Willing and
the Riders of the Purple Sage,”
and “Danger Dr, Danfield.” Listed
as creditors are Allied Record
Manufacturing, Los Angeles, $4,-
766; Foy Willing, $2,647; Universal
Recorders, a cutting studio here,
$10,972; Music Publishers' Holding
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EDITORIAL

Arthur and Onion Soup

We don't pretend to know, nor do we particularly care
about Arthur Godfrey's relationships with his various spon-
sors. But we are forced to remark that his aititude toward
them seems to be based upon a very flexible set of standards.
On Page One of this issue there iz a story about a squabble

Arthur is having with Lipton’s,

something about the way they're asking him to plug onion
soup. A couple of weeks ago he did one of his typical ridicule
routines in reading what the copywriters had given him about

ithe soup.

Yet in connection with Chesterfield’s new “Nose, Throat
and Accessory Organs Not Adversely Affected By Smoking
Chesterfields—First Such Report Ever Published About Any
Cigarette” campaign, Arthur not only read the agency-written
message with his masterful believe-me folks sincerity, but
gilded the story, with this: One of the things—perhaps vou've
noticed it—about their (Chesterfield's) advertising
never saw any, what we call, negative advertising of any kind.
Never did they make any unsubstantiated claims. Every claim
they ever made, everything they ever said about the cigaretie
they had—they're able to prove it. And I knew they were that
They stand behind and tell nothin’ but the
truth about what they have fo sell.”

This pitch Arthur made on his WCBS-TV show Wednes-
day, September 17, 1952. It was less than a year ago, in Oec-
tober, 1951, that the National Better Business Bureau had the
following to say about Chesterfield's “No Unpleasant After-
Taste" copy: “If ‘science’ has disrovered that Chesterfields
leave no unpleasant after-taste, as current
National Better Business Bureau cannot say

some recent Chesterfield advertising. Reference is specifically

kind of people.

It seems he doesn’t approve of

... YyOUu

c?hpy claims, the
e same about

made to extensively used radio and television commercials
concerning a telegram from the Newington Foundation which
purpeorted to prove that among the five principal brands only

Chesterfield advertising tells you the truth.

Ironically the

very telegram in which this self-exalted position was pro-
claimed was itself misleading—and was used deceptively by
Chesterfield announcers and entertainers.”

The NBBB's findings, after a thoro investigation of the

situation, were these:

“Contrary to statemenis made in the quoied Chesterfigld

commercials:

“_W. Keith Simpson is neither ‘director’ nor otherwisge
affiliated with the College of Liberal Aris of the Universit;r of

New Hampshire.

“—the panel did not study all advertising done by the

five leading brands .

“—the faculty of the University of New Hampshire did

not make the survey

“—the panel of five did not send Liggett & Myers a tele-

Eram

“—neither the panel of five nor the faculty nor the telegram

said that ‘of all

ose brands Chesterfield is the only one

®which has never made any false or miscleading statements'”
So what's with the onion soup, Arthur?

‘51 Local Radio Business

Up 5.6%; Nets Off 10%

WASHINGTON, Oct. 4. —The
Federal Communications Commis-
sion in its final report this week
on AM-FM broadcast revenue said
that time sales to local advertisers
rose 2.6 per cent last year over
the previous year. National spot
time sales increased less than 1
per cent, while nationwide net-
work time sales fell by about 10
per cent. For the first time, na-
tional spot sales exceeded nation-
wide network time sales. Reve-
nues from talent and program ma-
terial sales (most of which are
made by networks) increased by
6 per cent.

More than four out of every five
dollars spent by national and re-
gional advertisers for radio time
was Spent on stations located in
the nation’s 188 metropolitan areas,
the final report showed. These
stations, numbering about 900, re-
ceived approximately 84 per cent
of the payments to ctations for
network time sales and approxi-
mately 83 per cent of the revenues
from national spot business. Such
stations also accounfed for about
60 per cent of gll time sales to
local advertisers. The nop-metro-
politan area stations, numbering
aver 1,300 and located in approxi-
mately 1,000 communities under
50,000 population received 77 per
coent of their time sales revenue
from local adveriisers, the report
stated.

The report confirmed prelimi-
nary findings which had been re-
leased earlier this year showing
total AM-FM revenues of seven
networks and 2,241 radio statiozig
at a record high of $450.4 million
last year, an increase of 1.3 per
cent over 1850, It confirmed
earlier figures showing a decline
in radio income before federal tax
to £57.5 million or 15.7 per cent
below 1950, The report also con-
firmed that 1951 marked the first

Company, $750; American Federa-
tion of Radio Artists here, $7,363,
and Russell M. Seeds, Chicago ad
agency, $1,659.

In additional pleas by creditors
filed with the referee in bank-
ruptey, singer Frank Parker and
Mary Irabaki_n are asking an ac-
counting of 40 per cent of gross
receipts of his show, while an-
nouncer Marvin Miller is asking
an accounting of the revenue from
“Moon Dreams”™ and 10 per cent
of the accumulated revenue.

vear in which the proportion of
AM losers was grealer in TV
markets than in non-TV markets.
The average prewar AM station
received almost $300,000 in total
revenues from which it earned a
profit of $50,000 before federal
tax, but the averape posiwar AM
station (eliminating thoge in oper-
ation less than two years) received
almost $100,000 in revenoes from
which it earned a profil of about
7,000,

One half of all radio stations had
total revenues of less than $100,000
last vear. Average earnings of sta-
tions in this revenue group ranged
from slightly above £5,000 for net-
work affiliates to $3,000 for non-
network stations. Forty-four per
cent of the total stations cbtained
revenues between $100,000 and
2500,000. In this group, network
affiliates averaged $23,000 in earn-
ings and non-network stations
slightly over $17,000. Six per cent,
or 116 of the more than 2,000 sia-
tions, reported total revenues in
excess of $500,000, Average earn-
ings of these stations were $216,000
for networks affiliates and $159,000
for non-network stations. All earn-
ings figures are before federal in=
come fax.

Architects Are
Hired to Plan

Fast 'TV City

NEW YORK, Oct. 4 —William
L. Pereira and Charles Luckman,
architects on the Columbia Broad-
casting System's West Coast “TV
City,” this week were hired to
blueprint the same sort of a TV
plant for its zo far untitled East-
ern video studio set-up. CBS-TV
will use the giant Sheffield Farms
building it recenily acquired on
Tenth Avenue and 57th Street as
the site.

The cost of “TV City” iz esti-
mated at $12,000,000. CBS-TV in-
tends to put about $10,000,000 in-
to its new Eastern operation,
which, when finished, will con-
tain the entire video production
facilities of the network, ;
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FCC's Broadcast Bureau

Opposes ABC, UPT Merger

WASHINGTON, Oct. 4 —As the
Federal Communications Commis-
sion's Broadcast Bureau yvesterday
(3) urged hearing examiner Leo
Resnick to deny applications for
merger of American Broadcasting
Company and United Paramount
Theaters, Inc., Resnick embarked
on what may be at least a month-
long job of preparing his findings.
The Broadcast Bureau, headed by
Curtis B. Plummer and with Fred-
erick W. Ford as chief of its hear-
ing division, opposes the merger
as a “monopolistic” threat, con-
trary to “public interest, conven-
jence and necessity.” "It cannot
be doubted,” stated the Broadcast
Bureau in its proposed findings in
the case this week, “that public
policy as expressed in the anti-
trust statutes is to prevent the
growth of monopoly in its incipi-
ency.” “This policy,” the bureau
continued, “in effect becomes a
guide for the commission in ex-
ercising its function to determine
whether this proposed assignment
and fransfer of control will serve
the public interest, convenience
and necessity. The risks are so

eat in these proposed transfers
that it i1s urged that the transfers
be denied.”

Concerning competition be-
tween theater TV activities and
the proposed networks, the bureau
said: “Considering the fact that
the merged company would have
over 400 theaters as a start in such
network activity, other networks
would be forced to seek mergers
with chains of theaters. This
would sow the seeds in the same
fertile ground from which sprung
the monopoly in the Paramount
case—viz., a concentration of pro-
duction, distribution and exhibi-
tion phases of network theater
television programs in the hands
of a few large companies.”

The Broadcast Bureau declared
that "unquestionably the merger
will strengthen the American
Broadeasting Company network
and provide greater competition
to the other networks,” but the
bureau added: “That is not the
question here.” "What must be
resolved,” stated the Broadcast
Bureau, "is whether any amount
of improvement in present net-
work competitive relationships is
sufficient grounds for taking ac-
tion which may have the effect
of laying the foundation of a new
economic pattern in the entertain-
ment field in this country, which
may well lead to the growth of
monopolistic practices in the tele-
vision industry.”

Detroit Union
Seeks Boost

DETROIT, Oct. 4—Stagehands
Local 38, International Alliance
of Theatrical Stage Employes
(IATSE) iz currently dickering
with all local television studios
and the Jam Handy Organization,
commercial film producers, as
well as all local theaters employ-
ing stagehands, for a renewal of
contracts.

The union is asking for an in-
crease in line with the Wage Sta-
bilization Board policy, according
to E. Clyde Adler, business agent.
The increase is said to be a basic
10 per cent raise, plus a cost-of-
living boost estimated at 5.3 per
cent.

Negotiations for renewal of
old agreements, which expire at
various dates, are proceeding
smoothly, and no difficulties are
anticipated.

The bureau stated that in view
of the *“anti-trust history of the
motion picture industry,” this pos-
sibility “is not remote.” "Dunnﬁ
the course of this proceeding,
stated the bureau, “evidence was
introduced from which conclusions
could have been drawn as to the
probability of whether the pat-

2-Station Net

Effected by
New Sales Plan

NEW YOREK, Oct. 4—The new
combined sales plan of WOR-TV
here and WFIL, Philadelphia,
(The Billboard, October 4) is in
effect a “two-station network"”
operation. Shows will be aired
over both stations, via the radio-
relay cable, with advertisers pay-
ing only time and talent costs,
WOR-TV and WFIL will foot
cable costs.

The new “two-for-one"” plan is
a Ted Streibert project, which
scotches last month's rumor that
the former WOR prexy had re-
signed. Cable programs will orig-
inate from both stations, with
sales staffers at both outlets ped-
dling the shows, rather than
handling them thru a central
sales department.

tern of monopoly which grew in
the motion picture industry would
likewise grow in the television in-
dustry if the “merger"” applica-
tions are granted. In view, how-
ever, of the limitation of three
years on the consideration of anti-
trust activities if such activity has
not continued, no findings as to
such probability can be proposed.”

“The merger proposed in these
applications,” stated the bureau,
“1s but the first step in the event-
ual complete unification of the
motion picture indust'[} in all its
phases — production, distribution
and exhibition—with the tele-
vision and radio industry. If the
‘merger’ applications are ap-
proved, it can be anticipated that
other organizations will feel com-
pelled to enter the television field
to achieve equal competitive
status. Even a cursory review of
these probable, if not certain, de-
velopments leads to the inescap-
able conclusion that the film busi-
ness and the television business
are so interrelated competitively
as to preclude consideration of one
apart from the other. Once the
first step is taken by approving
the merger applications, the com-
mission must expect that a com-
plete amalgamation of the two
fields will guickly follow."

The bureau's filing took place
on the deadline yesterday (3). Also
filed at that time were proposed
findings by Allen B. Du Mont
Laboratories, Inc, np],%lusing the
proposed merger on the ground
that it would “obtain a relation-
ship with sponsors and film sup-
pliers that deprives its rivals of
a fair opportunity to compete.”

5 TV Bidders Get FCC
CP’s; Total Hits 68

WASHINGTON, Oct. 4—Five
more TV grants by the Federal
Communications Commission this
week brought the total of post-
freeze TV construction permits to
68, with all indications that the
number will approach 90 by the
vear's end. With some 60 per cent
of all pending grants tied up in
hearing (The Billboard, Septem-
ber 27), the FCC is showing no
let-up in its pace to clear the
decks of uncontested applications
as rapidly as possible. Nine of the
grants issued since the freeze are
for educational TV.

All but one of the new CP's
were for UHF stations. The latest
grants went to Atlantic Video Cor-
poration, Asbury Park, N. J., UHF
Channel 58; Lake Huron Broad-
casting Corporation, Saginaw,
Mich., UHF Channel 57; Louis G.
Baltimore, Wilkes-Barre, Pa., UHF
Channel 28; Wyoming Valley
Broadcasting Company, Wilkes-
Barre, Pa., UHF Channel 34; Corn
Husker Radio & Television Corpo-
rat]iulni Lincoln, Neb., VHF Chan-
ne :

At the same time the FCC
tossed 14 more applications into
hearing. Most of them are in the
mutually exclusive file where
processing is virtually at a stand-
still. Advised that their applica-
tions require hearings were Salis-
bury Breadcasting Corporation,
New Enﬁland Broadcasting Com-
pany, and Wilson Enterprises, Inc.,
Worcester, Mass, all seeking
Channel 14 in Worcester; Trent
Broadeasting Corporation, Tren-
ton, N. J., and Morrisville Broad-
casting Company, Morrisville, Pa.,
'both seeking Channel 41 in their

respective cities; Penn News Pub-
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lishing Company, Chanticleer
Broadcasting Company, New
Brunswick, N. J. both seeking
Channel 47; Tri-City Television
Corporation, Booth Radio & Tele-
vision Station, Inec., Saginaw,
Mich., both seeking Channel 51;
Grandview, Ine., Manchester,
N. H., seeking Channel 48 in Man-
chester, advised that its applica-
tion required a hearing on the
guestion of finanecial gqualifica-
tions; Oliver Broadcasting Corpo-

ration, . Congress bSquare Hotel
Eampandv. seeking Channel 6 in
Portland, Me,; Guy Gannett

Broadeasting Services Com-
munity Broadcasting Service, both
seeking Channel 13 in Portland,
Me.; Tampa Television Company,
Tampa, seeking Channel 13 there,
tossed into a hearing with appli-
cations of Tampa Times Company
and Orange Television Broadcast-
ing Company for the same facili-
ties in Tampa.

HOLLYWOOD, Oct. 4—Come-
dian Abe Burrows was among 41
persons linked with the Com-
munist party during the House
Un-American Activities Commit-
tee probe into the spread of Red-
1sm In the broadcast industries.
Radio Director Owen Vinson and
actor Paul Marion admitted they
were members of the party and
named persons with whom they
were associated in party activities.
Vinson said hegnined the party in
Chicago in 1943, He megged such
air shows as “The Brewster Boy,”
"Road of Life” and “"Woman in
White." On the Coast he was pro-
ducer-director of “Let George Do
It." He said he left the party in
1848. While on the Coast he said
he served as Hollywood cell treas-
urer from 12 to 18 months,

In this capacity he said he met
Burrows. Comic was no easy man
from which to collect dues, Vinson
sald. Vinson was asked whether
Burrows ever refused to pay dues
on the grounds he wasn't a party
member. Vinson =said no, the only
problem that would arise was
when Burrows didn't have enough
money with him to an the dues.

Dues for the Hollywood unit
were figured on a basis of $2 per
month for those earning $50 per

VOTE DRIVE

Northern Qhio

Registration
In New Peak

WASHINGTON, Oct. 4.—Na-
tional Association of Radio and
Television PBroadeasiers reporied
further progress in its register-and-
vote drive which promises the
heaviest national election wvote- in
history (The Billboard, September
27).

A barrage of radio and tele-
vision announcements has . boomed
registration in Cleveland to an
all-time high of 775,000, represent-
ing 87 per cent of the electorate,
it was announced. The Cleveland
registration total is nearly 90,000
higher than the previous record.
The radio-TV promotion blanket—
involving %$100,000 worth of time
and more than 2,000 announce-
ments and programs—alse had
impact in Northeastern Ohio areas
surrounding Cleveland. Summit
Couniy, which includes the city
of Akron, has experienced a 50,000
increase in registration since May.
Stark Couniy, in which the city
of Canton is located, has increased
from 117,000 in November last

vear to 145,135.

Commercials,

Programs

Draw TV Code Bd. Fire

WASHINGTON, Oct. 4—In a
move sure to win praise from the
House subcommittee investigating
TV-radio morals, the National
Television Code Board of Review
advised the industry to avoid ex-
cesses of commercialism and to
seek program improvements, espe-
cially in mystery shows which
reach child audiences. The five-
member board, headed by John
E.. Fetzer, president-owner of
WEKZO-TV, Kalamazoo, Mich,,
adopted six resolutions urging the
tightening up in program morals.
The recommendations extended to
low necklines. The board noted
“marked improvement"” in “cos-
tuming of female performers” but
suggested further improvement.

Copies of the resolutions went
out this week to all of the 94 TV
stations subscribing to the code.
This marked the board's first for-
mal action since formation. The
board deseribed its recommenda-
tions as based on ecriticisms re-
ceived in the last six months
“from the general public, special
organizations, religious groups and
certain governmental quarters.”

Fetzer said that the suggestions
to control commercialism refer
particularl; to the “so called pitch-
man que of advertising. “The
board,” said Fetzer, “feels that the
pitchman belongs on the midway,
not on television.” He said that

|the board “recognizes that there

www americanradiohistorv com

have been excesses in scheduling
programs contamning drinking and
killing scenes at hours when chil-
dren may view them.”

“We are asking code subseribers
who have demonstrated their ca-
pacity for self-regulation by
adopting the code, to pay special
heed to the scheduling of such
programs at hours when children

normally would not be in the audi-
ence,” he said.

Abe Burrows Linked
With Reds in Probe

week. Anyone earning more than
a weekly $50 were clipped for a
per cent of their gross take.

_Actual testimony never identi-
fied Burrows as the radio-TV en-
tertainer. However, committee in-
vestigator William Wheeler and
the comic’s own attorney, Martin
Gang, said the Burrows reference
was the comic. Vinson said Bur-
rows was an infrequent visitor at
meetings. When he did attend,
Vinson said, the comic was more
interested in playing the extrovert
than taking an active part in sub-
jects at hand.

Vinson named other persons
who paid him dues or whom he
had seen at cell meetings. These
included Billy Wolff, writer and
former chairman-organizer of the
Hollywood unit; Harmon (Hy)
Alexander, writer and also a for-
mer chairman; Sam Moore; Ruben
Ship, actor; Stanley Waxman, ac-
tor; Dave Ellis, actor and writer;
Miss Lee Barrie, singer; Lynn
Whitney, actress; Charles Glenn,
then a radio writer and now cover-
ing the hearing as a People's
World Reporter, and his wife,
Elaine Gonda.

Georgia Backus, actress; Gene
Stone, writer; Jack Robinson,
writer; Mary Robinson, his wife;
Annette Harper, actress; Mitchell
Lindemann, director; Ed Max, ac-
tor; Nina Klowder, actress; Her-
man Waldman, also known as
David Wolff, actor, and Naomi
Robeson. He was certain of the
proper spelling of the latter name.

In Chicago 12 years ago, Vinson
said, he knew as party members
actor-writer Louis Schonfield and
his wife, and Louis Terkel, radio-
TV actor-disk jockey. He said he
now understands that Louis Sco-
field and Terkel are no longer in
the party.

Danny Thomas
To Spell Cantor
On Comedy Hr.

HOLLYWOOD, Oct. 4—Danny
Thomas this week was tentatively
set to pinch-hit for ailing Eddie
Cantor on the October 26 “Colgate
Comedy Hour.”" Cantor is ex-
pected to return to the show in
mid-November. Cantor, who is

resting comfortably after a heart
attack, will remain bedded for
the next two to three weeks. His
half-hour weekly deejay show of
old and new recordings has been
taped ahead for the next four
weeks. If medics approve, Cantor
will continue taping his deejay
show from his home.

Return of Danny Thomas to
National Broadecasting Company
indicates the comic and the net
have kissed and made up. Thomas
stalked out of the “All-Star Re-
vue” line-up for this season,
charging show was all mixed up
with no one knowing what's
going on. Thomas at that time
declared that he would not do
TV for a while.

Cantor collapsed this week fol-
lowing his TV show last week.
Comic had long pleaded in favor
of TV film, contending the rigors
of live are too taxing on a per-
former. It can be expected that
Cantor will renew his pitch for

filming his shows.
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| NEWS CAPSULES—COAST TO COAST

‘Get Out the Vote’ Campaign Gathers
Momentum in Radio, Video Industry |

WASHINGTON, Oct. 4. — The
“get out the.wvote” campaign In
the radio-TV industry continues
apace. WINS, New York, is car-
rving a series of spots voiced by
candidates. WGAR, Cleveland,
has reported that its saturation
campaign has resulted in about a
30 per cent inerease in Northeast-
ern Ohio registration. WWRL,
New York, is running five-minuie
pleas during foreign-language
programs. Dale MecIntyre, public
service head of WJR, Detroit, 1s
airing a special "Voter's Question
Box" three times a week, That
station's managér, John Patt, is
chairman of the National Associa-
tion of Radio and Television
Broadcasters' “Register and
Vote"” committee. Lowell Thomas
has recorded a special show
called “What Every Voter Should
Know," which is being offered

without cost to all Columbia
Broadcasting System affiliates.
WNEW, New York, is offering

free and equal time to all candi-
dates, It's the only New York
commercial station that does nol
sell time for pelitical broadcasts.
WBAL-TV, Baltimore, will soon
start a “Get Out the Vote" show
featuring officers of the loeal
women's club federation. And
KSDN, Aberdeen, S. D., is solicit-
ing the names of servicemen over
the air, and has the local Ameri-
can Legion chapter send them
ballots,

PHILLY RADIO ROW
THINS OUT...

PHILADELPHIA—Further de-
centralization of this town’s radio
row is in the offing, with indie
WIBG the latest to announce its
intentions to move way outside
the high-rent district. Paul Har-
ron, president of the station, said
that plans call for seiting up stu-
dios back in the suburbs at
Whitemarsh, Pa. WFIL moved
away from the center of the city
this week to new quarters at ils
WFIL-TV studios in West Phila-
delphia. The heart of the city,
with WIBG removed, will find
only NBC-linked KYW and indie
WHAT remaining. The EKYW
building houses Philco’s WPTZ
television studios, and it's no se-
cret the TV station is looking for
new quarters.

STEVENS QUITS
“SUSPENSE"...

NEW YORK — Producer-
director Bob Stevens has left
“Suspense,” the Auto-Lite spon-
sored thriller on CBS-TV. He
will be replaced by Martin Man-
ulis as producer, and Bob Mulli-
gan as director. Stevens will re-
turn to the CBS-TV directing
staff. and also has plans for a
Broadway project.

NEWSPAPERS PLUG
“FREEDOM USA"...

NEW YORK—The two news-
papers Tnnsuring Ziv's “Free-
dom USA" radio series are put-
ting hefty promotion drives be-
hind the show on their own
pages, The Raleigh Times is car-
rying an 18-day series of ads,
climaxing with a full pager. The

Memphis Press-Scimitar, in addi- |

tion to ads, is carrying page-one
stories with art.

Fromi jingles to jumbos! Precizion
Film Labs® know-how and jfacilities
malke them a good bheé fo handle TV
film processing quickly and efficient-
ly, regardless of the size or type of
fob. You'll find this and many other
ercellent TV film products, supplies
and services offered in the TV Film
Market Place on another page of, this
section.

CROSLEY EXPANDS ITS
FARM PROGRAMING .
CINCINNATI—Crosley Broad-
casting Corporation expands its
farm programing with the start
of its first TV farm show Sunday
(5). Slated for a weekly |
p.m., EST, spot, the 15-minute
program will emphasize the rela-

tionship of rural ;!nd urban
dwellers and their interdepen-|
dence. -

The telecast, which will origi-
nate at WLW-C, Columbus, and
be fed to WLW-T, Cincinnati,
and WLW-D, Dayton, O., will be
presented in cooperation with the
Extension Service of Ohio State
University, the Ohic State Depart-
ment of Agriculture and the Dh}u
Farm Bureau. The program will
be handled by Sam Steiger, as-
sistant editor with the Agricul-
tural Extension Service of Ohio
State University,

MOLLY PICON SEG
BEING PEDDLED...

NEW YORK—Featuring Molly
Picon, a new hour variety show
slanted at the Jewish-American
televiewing public, is now making
the rounds of agencies. The pro-
gram will be in English, but will

emphasize the Yiddish approach

to entertainment and feature
Jewish-American talent. Quarter-
hour segments are being sold.
Chuck Lewin will direct. The Da-
vid Polan agency is the packager.

UHF STATIONS
JOIN CBS...

NEW YORK—KPTV, Fortland,
Ore,, the first commercial UHF
station in the country, has joined
the CBS Television Network as
an interconnected affiliate. An-
other UHF station, WNOK-TV,
Columbia, S. C., has signed to
affiliate with CBS beginning the
first of next year.

WALTER PHILLIPS JOINS
WLW RADIO STAFF . . .

CINCINNATI—Walter Phillips,
who left his WCPO disk jockey
post in a hassle several weeks
ago, this week joined the WLW
radio staff here. William P. Rob-
inson, WLW . program director,
says that Phillips will handle a
portion of the station’s all-night
chatter-platter show and will be
featured in several shows later on.

LIONEL BUYS HOLIDAY
PROMOTION FROM CBES...

NEW YORK—The Lionel Train
Company this week purchased
Sunday 12:15-12:30 p.m., from the
Columbia Broadcasting System's
TV network for a 13-week special
holiday promotion. The show,
which features wventriloguist
skeets Minton, will begin Octo-
ber 19, Lewis Associates are the
packagers.

YEAGER AND HERMAN
IN WLW POST SHIFTS . . .

CINCINNATI—Raobert Yeager,
WLW producer, has been appoint-
WLW producer, has been ap-
pointed assistant program direc-
tor of the station, replacing Chet
Herman, who now heads the
WLW talent control operation.
Larry Kurtze continues as crea-
tive-production director and will
also supervise production.

THE RESTLESS PEOPLE AND
THE REVOLVING DOOR...

Norman S. Brett is the new
sales promotion manager for the
Du Mont Television Network....
Deonald A. Davis has been elected
a vice-president of the Jaffe
Agency. Davis was in charge of
the agency's Hollywood TV de-

" Profitable TV Audience exclusive with

WGAL-TV .
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partment before heading its New |
York office.... J. Robert M?91'5|
has been appointed director of
productions controls at NBC, and
will report to production director
Leonard Hole.... Paul W. Men-
sing has joined the Chicago radio
spot sales staff of NBC. . . |
Charles F. Abbott Jr. 1s the new-
est account exec in the sales de-
partment of WJZ-TV, New York.
. .. William E. Robinson has been
engaged by Grey Adverlising
Apgency as head of radio-TV copy.
He formerly held the same post
with Kenvon & Eckhardt. . . .
Sportscaster Bob Smith, who has
worked with Bill Stern for many
vears, has gone to Du Mont and
will conduet their “Sports Varie-|
ties" daily show.... C. Hichard
Evans, manager of KSL and KSL-
TV in Salt Lake City, has ac-
cepted the post of veepee and
general manager of the Hawailan
Broadeasting System, operator of |
KGMB in Honolulu, KHBC and
the applicant for KGMB-TV....
Tom Slater, Ruthrauff & Hyan
veepee, will soon replace his
brother, Bill, as emsee of “Lunch-
eon al Sardi's" on WOR, New
York...., Hobert 5. Hix. furmer|
sales manager of KFH, Wichita, |
Kan., has been made exec veepee |
of the Missouri Valley Broadcast- |
ing Corporation and general man-
ager of KRON-TV, San Franeisco, |
to go with the Denver Television
Company, applicant for Channel 7
in Denver, as general manager of |
their upcoming station.... Edgar |
Kahn has been engaged by the |
Kudner Agency as direclor of
“Martin Kane,” alternating with
Frank Burns. . . . Thomas Cole- |
man and Barrett Welch have
been elected vice-prezidents of
Sullivan, Stauffer, Colwell & |
Bayles.... A. O, Buckingham i3,
new head of Young & Rubicam’s |
London office.... Charles Singer |
and Newland Smith, of WOR and |
WOR-TV, will head Mutual's new |
engineering divisions. ... Claude |
Barrere has been appointed mem- |
ber-service director of the Broad- i
cast Advertising Bureau. . . .
WOR, N. Y.'s Martha Deane has'
been awarded the New Jersey |
State Fair's Blue Ribbon Award |
for top radio performance.

TV From Theaters
Not Taxable in NJ

TRENTON, N. J., Oct. 4.—State
Attorney General Theodore Pm'-i
sons handed down a ruling this |
week which said that New Jersey |
could not impose a tax on TV
shows programed in theaters. He
was asked for an opinio:n by
State Athletic Commissioner Abe
Green, who sought to impose a 10
per cent tax on TV boxing and |
wrestling exhibitions. '

Tfhe ballet 15 definitely growing in
popular appeal. A jfull series of 26
individual 15 minute shows, packaged
under the title of “Ballet de France" |
iz one of the new, interesting TV film |
availabilities offered this week in the
TV Film Market Place shown E.'I:E—|
witere in this section.

EX-MORTUARY IS
TV DEPT. HOME

DETROIT, Oct. 4—A de-
funct funeral home has been |
leased by the University of
Michigan at Ann Arbor to
house its growing television
department, under the direc-
tion of Garnet Garrison. Lo- |
cated right on the eampus,
the ex-mortuary is to be re- |
modeled to include a 42 by 46 |
foot studio, with 21 foot ceil- |
ings, film projection and ed- |
iting rooms, a scene shop,
control rooms, dressing, ob-
servation and rehearsal |
rooms, and offices. The de- |
partment now has a $75,000
inventory of television equip-
ment, currently housed in
near-by Angell Hall in
crowded guarters.
_Personnel of the Univer-
sity’s television office has
been enlarged by the addi-
tion of two associate pro-
fessors of speech — Edward
Stasheff, formerly with both
the Columbia Broadcasting
System and the American
Company, and Edgar Willis,
formerly director of radio ed-
ucation at San Jose (Calif))
Teachers College.
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me susoarr Radio-TV
Show Charts

Records See The Billboard Music Pop-
ularity Charts (Music Section).
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The ratings below are based on eountrywide county by county, urban and rural sampling covering

all 63 TV markels.
E0-TO per cenl recovery Tactar.

hour ralimgs are averages of the guarie= houes,

New Yark time

ARB
Program Rating
|. GODFREY'S TALENT SCOUTS. . ..... 50.2
CBS5, Manday, B8:30-9
1. DRAGNET .. i A D
NBEL, Thurjday, 9-9:30
3. GODFREY'S FRIENDS............ 43.9
CBS, Wednesday, B-9
4. YOUR SHOW OF SHOWS ......... 434
MBC, Saturday, 9-10:30
5. WHAT'S MY LIME.............. 422
CBS, Sunday, 10:14-11
6. GROUCHD MARX. =i . 41.4
NBC, Thirrsday, B-8:310
7. TOAST OF THE TOWN........... 384
CBS  Sunday, 3-9
8. MY LITTLE MARGIE. ........... 31.4
CBS5, Momday, 9-%:30
9. RACKET SQUAD . g b I
CBS, Thursday, 10-16:34
10. TREASURY MEN IN ACTION. .. .... 35.2
NEBE, Thuriday, B:30-9
W= TR LS S ea aaies 34.8
CBS, Thursday, 9:30-10
R | 34.0
CB%; Friday, B-8:30
BT PLATROIBE . .o eaans 31.6
MBC, Sunday, %-10
14, BIG STORY. .. ...ocvvinnuai 303
NBC, Friday, 9:9:30
15. PABST BLUE RIBBON BOUTS . . .. 31.4
CBS, Wedneiday, 10-10:51
16. YOUR HIT PARADE ... .. ..... 31.0
NBC, Saturday, 10:30-11
I7. ALL STAR REVUE (Jessel) .. ..... 30.2
NBE, Salurday, B-9
18. ROBERT MONTGOMERY. .. .. .. 300
NBC, Manday, 9:30-10:30
B0 JUSPEMSE - ..o siias BT
| CES, Tuesday, 9:30-10
20, MIDWESTERN HAYRIDE. ......... 19.4
NBC, Tuesday, B-9
21, STRIRE IT RICH. . .. .. ......... 28.5
GBS, ‘Wednesday, 9-9:30
22. KRAFT TV THEATER. ... .. .... 210
NEC, Wedneiday, 9-10
23. CAVALCADE OF SPORTS. ... ...... 206
NBC, Friday, 10-10:42 =
24, LUX VIDEO THEATER. .. . ....... 264
CH5S, Manday, EB:130-9
| 25. ORIGINAL AMATEUR HOUR. ... ... 257

HBC, Tupsday, 10-10:45

They are ohtalned from diaries placed Tor the week in 2,200 TV homes with a
Completely mew samples are vced for each set of ralings.
for a particular thew |5 based only on the sample In those areas where thal thow can be saen.
viewing for fiwe minules or mare i3 reported, credit for the c-arier hour s giwen,
Alta shown below :re the percentages of men, women
and children wnder 16 in the abdience and the average number of viewers per set.

The rating
When
Half-hosir and

All time given Is

Viewers
::;u?:: Cities F::n w:;q. Eﬁs ;:I
5070 23 33 47T 20 21
7050 40 35 45 20 27
8100 56 32 41 21 28
1460 47 31 4T 16 29
6790 43 39 51 10 26
7670 63 35 41 18 27
6300 45 40 45 15 31
6960 63 29 43 28 28
5720 46 38 48 14 24
3850 23 38 46 16 25
5010 34 36 49 15 25
4470 31 24 44 32 30
5970 60 37 S0 13 27
40200 31 35 4 20 21
5680 7 S8 36 6 22
5540 61 38 51 11 27
5550 60 33 50 17 3.
5590 61 31 52 14 25
43200 32 36 51 13 13
2,170 0 4 18 32
4100 34 33 S50 11 27
4530 46 33 52 15 24
4750 51 52 35 13 24
3460 -31 3 49 17 23
4530 5T 35 51 14 26

® Vote (Chasers’

Ratings

(September 7 thru 13)
.« « According to American Research Bureau

Fnllnwing is a list of television programs on which political

personalities appeared early last month.

in order of their ARB ratings.

feature monthly until Election Day.

They are listed
The Billboard will publish this
Publication of this list

is not intended to imply that a ecandidate’s vole-getting

strength is directly porportional to his TV popularity. But this
list should indicate the importance of lelevision in the current

political campaign.

CITIES. HOMES AREB
(oog'sl RTG
. KEEP POSTED ............DuM  Tues. )] 8:30- 9:00 35 2300 163
““Wha Can Best Ciean Up Corruption in Govarnmeat? : "
Sen, Charfes Tabey, Richardson Dilwasth, Plila 0.4,
1. GOY. ADLAI STEVENSON .. .. CBS  Tues (99 10:30-11:30 37 1800 11.7
Foreign-Palicy  Address  From  San  Frascisco
3. PICK THE WINHER. ......... CBS  Thurs, (11) 9:00- :30 57 1.5%0 9.1
(LARE BOOTH LUCE... ..... DuM 4 180 39
4. AMERICAN FORUM .........NBC Sun, {1y 10:30-11:00 1 540 1.5
s Germany the Key s Freg Eipmpe!™
Ren. Jagab Jawits, Benj. Buttorwleser -
5. YOUTH WANTS TO KNOW.. . MNBL Wed.  (10) . B:00- 8:30 450 6.2
Gen. Kirl Mundt
6. CHROWOSCOPE . ............ (85 Mon. (8  11:00-11:15 18 300 3.6
Seit, Williami Benlgn
7. CHROMOSCOPE ............. (B8 Fri (12y 11:00-11:05 11 210 1.9
Sen. Styies Bridges
8. CHROMOSCOPE ............. (RS Wed (100 11:00-11:05 12 190 1.6

Sen, Frank Carlzon

WWJ

NBC AFFILIATE

in DETROIT
]

THE DETROIT NEWS

K il -
THE GEORGE P WOLLINGBERY COMPANY

4 hald any type of audience,

Hamstrung
by Hammy Films!
You needn't be!  Every

week The Billbpard's TV
Film Market Place affers

2

an outstanding sefection
of the finest TV film products of leading producers,
distributors and suppliers—sarles, featurs and
commercial—and with fubjeci matter la win -and
This week and every
week, make [t a° special point to check and
grder from . . .

The Billboard Weekly
TY FILM MARKET PLACE
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¢ Top 10 TV Sbows ‘ﬂ-‘m nf ﬁmf o Top 5 Rﬂha Slm WS
&
Each Day of the Week Siiance Each D f the Week
[ ]
4 Radio vs. TV ach vay or the vvee
2 M Il WA ”KE[ (346,000 TV Sets;* .
. (747,160 Rodio
in renct sz 200 | jn SAN FRANCISCO|  jn SAN FRANCISCO ...
... According to Videodex Reports| - - Awcrdirg to Pulse Reparts
July-Auvgust, 1952 .+« According to Pulse Reports
WM, S i The Journal £0......coeunssnsssrsns ABE, CBS, Du Mant, NBC _

Videodex reports monthly on each of 20 major markets, besides publishing a monthly natianal 7 P.M. 10 Midnight :Eii '5'3;,",,.5'3'1;,','5?13% ::::: """"" ;::f :L‘E.:f, ',‘,;,‘,l'a;;,"'s?;ﬂ‘f.g :ﬁi """"" 'I‘E
network report based on all 63 markets In the 20 markets it has placed diaries in a total of 7,700 foTAL | KFRC' ... .. 5,000 watts, MBS, DonLee | KSAM ..... .... 250 watts..........ind.
TY homes. The city reports for those market: token the first seven days of each month, contains TELEVISION iaﬂn llél‘.;lrll :3:1]5 A e et 54%%%% Walls, e ?Ed-l: ﬁsgﬂq..g...inﬂn da;;j#,ﬂnn right. . ... }::.
Whe rating for every 15.minule segment of every program from sign-on to sign-off. The rating for : e of ol B R LR RS . “'_RHL-------“ - VaM, San Matea. witls., . ...... 0.
any show longer than 15 minutes is oblained by averaging the 1S.minute ratings. The top 10 shows e ‘;‘L‘;] b KLX, Oakland..... 1,000 watts. Trd, KYA.......5000 day; 1,000 might... ). .Ind.
eiach day Im any of the 20 markets are determined by comparing Lhe &verage ratings & TV Pulse radio surveys are conducted Im 19 markets, and reporis are |ssued  ol-monthly excpt

5? 5 32 0 in Mew York, which it monthly. Information s obtained by the personal inlerview rocter method
ILWAUKEE was two hours off New York time during the - [SUNDAY ....... 42.5....31.0....32.0 using a cross-section of homes pre-celected by 8 modified area sampling method. In the. bi-monthiy
summer, due to the time-zone difference plus its non-shift MONDAY ....... 405....59.5....33.2 mﬂ E :’iﬂummﬁ;m&gﬁ :::: J::ymfu'rﬂ ::EZnﬁriﬁ ﬂ-éet h‘éﬁi&";ﬁﬁmfﬁémﬂ“'ﬁm

{o daylight saving time. So, aside from the normal summer TUESDAY ...... 38.6....614... 345 in cach marker Monday-Friday daytime ratings are based on 100D homes.

viewing decline, several of the New York originations were hit WEDNESDAY ... .394. . 606, ...343

by coming into Milwaukee at rather unfavorable hours. “Philco THURSDAY 40.6 50 4 34 4 THE highest rating any show gol in San Francisco dufing the

TV Plavhouse,” for instance, showed in Milwaukee at 7 pm., |IIWRAL ..., Wiy BadlFy¥s s vmal B summer was a mere 7.0. Four shows reached that, “The

and got only 34.7 of Milwaukee's televiewers. The show had FRIDAY ....... 396....604., 3712 Whistler,” “Playhouse on Broadway,” “Railroad Hour” and

54.7 in there last December and 50.0 in April. “Robert Mont- SATURDAY ..... 434... .566....348 “Stop the Music." Several multi-weekly news shows register

gomery,” however, was still late enough lo get a 543, ihe top ¢.. the chart, including “Mutual Newsreel," NBC's “News of

rating there in August and only a few points off his raling of 6 AM. 10 6 P.M, the World” and the “Richfield Reporter.” Also “Burgie Music
last spring. Second highest show was “Original Amateur Hour. MON.-FRI 13.0 87.0 24.8 Box,"” on KNBC, is a multi scorer. National Broadcasting Com-

National Broadeasting Company had most shows on this charl, e R e B e 2 pany has the most network shows on the chart, while Columbia

tho almost as many were non-network of one sort or another, 4 3 Broadeasting Svstem had the lead before p.m.J

6 AM. to Midnight s BISLE
SIGN-ON T0 SIGH-OFF ENTIRE WEEK ...25.8....74.2. .. 27.8 | Mar-Aoci, '52 § PM. TO MIDHIGHT iz
Agrll, '52 . : Avg, Pos. Rio. ol
Ta— SUMDAY : Mo SUNDAY ~2
— .. = ..... 1. PATE ROYAL PLAYHOUSE ffilm*.  Non-Met. ... 9:00- 9:30. .. 37.7 2.....90.....1. THE WHISTLER. .. .. JCBS (Pac). .... 7:30- 8:00. ... .KCBS..... 1.0
s 2 v MAVHOUSE. . we . 7.00- 800 347 | NEXT WEEK .. U1 PLAYHOUSE ON BROADWAY.CBS..... 8:30. 9:00.....KCBS..... 1.0
— i iis — ...y 3 HALLMARK SUMMER THEATER..... NBC..... 8:00- B:30, ... .3315 T _“J Sh —_—nas —_a...d. Eﬂﬁ Hblltﬁﬂgwéﬂ' i it 55 g T
| IO ., 4. TELENEWS WEEKLY (film)..... Mon-Met. ... 8:30- 900, . 316 up I V OWS . HRORNBLOWER.. . .... 00- 8:30. ... K(BS..... ’
—_— . —_— 5 -I-HE E:IE Pﬁ‘lrﬂFF _______________ H!E-': e ﬁ:ﬂﬂ- ‘.lm': L EEE — i L 4 THE “.ﬁHnAED HU'UE' .Hﬂ'ﬂ-HEE. ilula Eiﬂ 93ﬂ Rre -F:HIE-’: AN ﬁl]
i UG 6. TELESPORTS DIGEST (film) .. . Non-Met..... 9:30-10:00.... 260| Each Day —e — BU}EH‘E-’EEHTSLQE&WH - FATBG R 535
—ieie — ..... 1. WESTINGHOUSE SUMMER 4 - R
THEATER (kine). .. .......... 85, 0004100222 in DAYTON, O. —aens -"--~--55 Tﬂﬁgﬁ‘ﬂﬂ%‘f”*“’“ - NBC ... B:00- 8:30.....KFRC..... 3.5
— . —..... 8 THE NAMES THE SAME (kine) ... ABC. ... ‘:-il:mcj 430, .51 NI o st I e e R £
8 ....27.0..... 9 YOU ASKED FOR IT (king).......... ABC..... ':00- 1330 ... 146 _ o5 e ppenewenore e e cs
—_— e 9. SUPER CIRCUS.... . .............ABL. . _.. 3:30- 4:00.....046, ) 77 ST | o= R TN L e s
- — ..... 9 MEET THE PRESS ... ..., A NBC . .. 5:30- 6:00.....14.6 ® MONDAY
MONDAY g I 7.5.....1, RAILROAD HOUR........ .NBC ... 8:30- 900, . . KNBC ... K 70
580 ... 1. ROBERT MONIGOMERY. ... WBc... 730-830... sa3| 1OP 3 Radio Shows .. —..2 A Ol MOUD. o W L B e 28
e 2. MY LITTLE MARGIE. .. ........... s ... 7.00-7:30.... 472 Edch Da “tneny e SR SR EAREE . TSI B E I S
: ¥ '335' 1 WHO SAID THATI L NBC 830 9.00 443 Y LS 7.0... .4, THE TELEPHONE HOUR... NBC ... %:00- 9:30.....KKEC..... 6.3

il o S curnmsyrsesaeyi ity 2 e, TSt ) == — .....5 BURGIE MUSIC BOX. .. MonNei _... 9.30-10:00, ... XMBC. .. .. 6.0
4. ... 435... .. 4, VOICE OF FIRESTONE.............NBC..... 6:30-7:00.....375| in SEATTLE
— et — 5. DANGEROUS ASSIGNMENT (film)..Non-Nel.. ... 9:30-10:00.....34.0 _ TUESDAY
22 mER 6. MUSICAL MINIATURES. .. .... . MonMel. . . .. §.00- 9:45. ., .31.1 + + » Arcording to Pulse 3..... 7.5.....1. PEOPLE ARE FUNNY..... CBS.. ... 7.00.- 7:30. ... KCBS..... 6.0
— _—is 1. EDDY ARMOLD, ............ Non-Met .... 9:15- 9:30,.... 30.2 A S 2. MUTUAL NEWSREEL..... MBS.. ... 6:15- 6:30._.. KFRC..... 33
g —— 8. MASQUERADE PARTY............. NBC..... 6:00- 6:30.. ., .29.2 ® | R 7.0.....3. GABRIEL HEATTER .... .. MBS .. .. 6:00- 6:15.... KFRC..... 5.3
6..... 300 .. . 9 CAMEL NEWS CARAVAN..._ ....... NBC .... 5:45- 6:00. .. . .24.0 —.naa — .....4, HOLLYWOOD
8. ....240.....10. THOSE TWO. e R i | R T L LR e s MUSIC HALL. .. .. Non-Met. .. .. 7:30- B:00.. .. KCBS..... 5.0

Share of Total . — ... & NEWS OF THE WORLD. .. .NBC. .. . 8:.15. 8:30 ... XNBC .... 5.0
TUESDAY : S Ei — .... 4 BURGIE MUSIC BOX.. Mon-Met .. .. 9:30-10:00. ... KNBC..... 5.0
SN < b 1. DRIGINAL AMATEUR HOUR. ....... NBC ... 8:.00- 8:45.. ... s13| Audience
3050 2. CIRCLE THEATER .. . ... ...... NBC. 1:30- 8:00. ... .472 . WEDNESDAY
S R T e B e nec . 7.00-730 . .401| Rodio Vs. TV ... —.....1. BEST OF GROUCHO MARX. NBC... . 9:00- 9:30.... KMBC..... 65
e gL 4, DANGEROUS ASSIGMMENT (film} Mon-Met .... 9:30-10:00.... .38.2 —vu. = ... 1. THE BIG STORY,
— ...— . ...5 MUSICAL MINIATURES. .. ° . MenNel ... 900-9:15 .. 358/ in SEATTLE MUSIC BOX .. ... —... . 9:30-10:00.... KNEC..... 6.0
i 33.5..... 6. INVITATION PLAYHOUSE (film).. . Mon-Met. ... . B:45 9:00. ... 32.1 M BO.....2 GREAT GILDERSLEEVE .. MBC. ... 8:30- 9:00. .. KNBC .. .. 6.0
————.. — 7. YESTERDAY'S NEWSREEL....... HonNet. ... 9:15- 9:30... .29.2 T o iive — ..o 4 ONE MAN'S FAMILY. ... MBC..... 8:00- 8:15.... KNBC. ... 5.8
g e nn = v 8 KEEP POSTED. ...........00.'s. DuM., . .. &30- 7:00. ... 224 T ST — .....5 NEWS OF THE WORLD. . NBC. . .. 8:15. B:30.... KNBC..... 5.5
— i g O OUICK ON THE DRAW . ... _....... DuM..... 10:00-10:30_. .. . 145
= A 0. FOREMAR TOM. .. .. ......... Man-Met, ... 4:00. 4:30. .. .. 14.6 THURSDAY
i FOR FULL (oo 85.....1. RAGNET . ... ... .. NBC. . . 9.00- 9:30. .. KNEC..... 6.0
— i — ..2. NEWS OF THE WORLD. ... NBC.. .. 8:15- 8:30..... KMBC. . ... 5.5
I,....51.0 1, KRAFT TV THEATER .. ... ........ NBC.. ... 7:.00- 800 . 410 INFORMATION — . —..._'3. ONE MANS FAMILY. . .. NBC .. 8:.00- 8:15. .. KNBC .. .. 53
F.....480..... 2. PABST BLUE RIBBON BOUTS..... ... (BS. .. .. 8:00- :00... ..453 4., 7.0.....3. MUTUAL MEWSREEL...... MBS .... 0:15- 6:30, .. KFRC. ... 53
el Mo e 3. GODFREY & FRIENDS. ... ... .. ... (BS. ... 6:00- T:00. ... . 39.6| about all radio and television 2..... 78 .. .5 GABRIEL HEATTER. .. .... MBS. ... 6:00- 6:15....  KFRC..... 5.0
6.....2710, ... 4, MILWAUKEE MEWSREEL........ Hon-Hel. . ... 8:45. 9.00_ ., 264 shows . . . ratings, audience N — .....3. FATHER-BEST,
=S T T 5. EDDY ARMORD . ..o, oL oL _Mon-Met. . ... 9:15- 9:30. .. . 245 compositions and the many other LIFE IN YOUR HANDS. MBC.. ... B:30- 9:00 ... KMBC... .. 5.0
—iuvs — ..., 5. A DATE WITH JUDY (kine). .. ... .. ABC. ... 9:30-10:00 245| factors which determine the |__ — .....5. RICHFIELD REPORTER. .Non-Nef:....10:00-10:15.. ... KMBC. . ... 5.0
— @ .u. — ..... 1. MUSICAL MINIATURES. .. ... ... Mon-Mel. .. .. 9:00- 9:15. ..  22.6, success or failure of a program, :
4300 "' B FOREMAM TOM. ... ...... . NonMNel .... 4:00- 4:30. 188 subscribe to part of or the lul FRIDAY
B .. 240 . 0. HOWDY DOODY.................NBC..... 3:30- &00.... . 183 services of Fhe research organiza- 00. &
TR0 EaMILY RN LT onel |0 110:00.1030 01 17.5|  Homs feabered o these pages, | 3-:or- 38 b BN FEELR o b b T 60
i For full details of the Pulse | 2..... 6.0.....3. NEWS OF THE WORLD....NBC..... 8:15- B:30... .KNEC..... 58
reports, write to THE PULSE, — . == ....4 CEREBRAL PALSY, MISC. Non-Mel. . .. 9:00-10:00. . ... RED. ... 5.5
2.....600 ., . . MARTIN KANE .. .. ... ........ NBC..... 8:00- 8:30._...43.9 INC.. 15 ‘West 46th Street, z . 6.0 5. MUTUAL NEWSREEL...... MBS, ... 6:15- 630, ... KFRC..... 53
—a i ;'I:E PEEPERS. .. . ...............WBC. ..., T7:30- 8:00.. . .434| New York, SATURDAY
= e 3. THE BEST OF ERﬂLFEI'I{I .......... NBC..... 6:00- 6:30.... 39.1 :
4l 51.5.... 4. BLATZ TRIANGLE THEATER. ... . Non-Met,... . 6:30- 7:00.... .37.5 du:m‘:ru:i[::“ﬂ;:f tihelr:lfetgl 7..... b5 {. ANGBUSTERS CBS 9.00- 9:30 KCBS 55
... — ... 5 CURTAIN CALL (kire).............NBC.... T:00- 7:30.....36.8 e p o B gy T Coo T '
CRAHAM RESEARCH, INC., 342 cnime T eeaens . CEREBRAL PALSY.
b,....42.3. ..., 6. WRESTLING . ................Non-Mel..... 9:30-10:00. . . . . 347 Madison Avenue, Mew York. LONE RANGER . .. ... —. ... 800- 830, . KGO .. .. 55
— . = 7. ASK ME ANOTHER. ....._........ .NBC.. ... 8:30- 9:00... .. 345 4..... 5.5.....3. GENE AUTRY SHOW.......CBS..... 8:30- 9:00.....KCBS..... 5.3
_—e, _— 8. MUSICAL MIMIATURES. ..... .. Mon-Met .. _. 9:.00- 9:15. .. . 311 For the ARB service write to PR B 3 BURGIE MUSIC HUII Hon-Met | 9:3”-15‘.““' o 'mm[' 5'3
i g 9. SPORTSCHOLAR dfilm} ... ...... Non-Mel. ... 9:15- 9:30. ... 30.2 AMERICAN RESEARCH . ?H- 1. 6.8. .. 5 AMATEUR HOUR Non-Met . . 8.00- 9.00 KERE. . j'ﬂ
9.....235.....10. HOWDY DOODY. ... ........ -....NBC..... 3:30- 4:00.....16.7| REAU, National Press Building, e e TR e A A
Washington. 6 AW T0 6 PM.
FRIDAY
Sy AL STAR FOOTBALL GAME ... DuM ... 1301030, 445 el ik onl
Y . T ; U . T 00- 7:30.. ... 42.0 . 30. 4.
2.77850. 11 3 WHATS MY LN kine). 0.0 as e 100 301 | FCC Appomts 20T 63 HELEN TRNT S 630, oS LKL 53
—-ooo_—..... 4 ARTHUR MURRAY SHOW............(BS..... 6:00- 6:30. ... .21.9 4. 60.....3 MA PERKINS.. ........ CBS. ...10:15-10:30 ... KCBS.... . 5.7
8.0 2 HF%;E#?*”DL%';? ------------ HHH#BEE ----- iigﬂz HEH? 2 EXﬂminerS MG 6.2.....3. OUR GAL SUNDAY. . . ... CBS. ... 9:45.10:00. ... KCBS. .. .. 5.1
0. . 225 ..., T.THOSETWO ... .............. HBC. .. 5:30-5:45.....115 e WEE R AR s BB e B b M s ec
5.....385 ... ; Efg:u% rhfuu}rs :imfm ........... :gglﬁgi?gg ..... “]g WASHINGTON, Oct. 4—Two SATURDAY
—ias = Ckine e 1100401230 .. 7 |more hearing examiners were ap- -00-10:
e — ... 10, THE WOMAN'S WORLD. ..., Non-Nel.. ... 3:00-3:30. ... 94! pointed thiz week by Federal 1'. """ Eﬁ } Emrmﬁ%mw ”MMH"EEE”“':E'{;}R }HH :EEE """ ﬁ
— v, = .....10. UMCLE MORM'S BACKYARD . ... Mon-Mel. ..., 4:30- 4:45. .. .. 9.4 Communications Commission to| 377 50 3. STAES OVER HOLLYWOOD  CBS. 9.30-10:00 _ KCBS. .. 55
T 305, ... 10, BLATZ TRIANGLE THEATER ... Mon-Nel.....10:30-11:00..... 9.4 | help absorb some of the mounting g 40 A MUSIC WITH THE GIRLS.  CBS. 1:00-41:30 KCBS. ... 5.0
load of TV hearings. Appointed | " """ __'"''''4 CEREBRAL PALSY, MISC.Non-Net. . . SAM-6PM. . KGO, ... 5.0
SATURDAY were Thomas H. Donahue and i : e G R R L RN
Ll 5 SHMEUEDM NIGHT THEATER. ... Hon-Nel..... 8:30-10:00..... 46.6 ?'Egie foﬂuntting. both of the SUNDAY
oo, — ..... 2. BURNS AND ALLEN (kine)......... (CBS..... 8:00- 8:30. ... 42.0 staff,
: —_— e — 1. STOP THE MUSIC........ ceo.. 5:00- 6:00.....K60..... :
T T e o o b We SO 800 a0 | Compeess authorized. the com.|=:207T =k JOb ME M. M SO0 00 .___1GD..... 10
— = 4. NEWS AND WEATHER. ........ Non-Meb. . ... 10:00-10:15. ... .29.2 \mission to add seven exarainers: - — 7 DORIS DAY sHOW ... RS -li-'.}[]'r 5-:']“ """ KCBS. ... 5'5
= — ... 5 CAMPBEIL PLAYHOUSE.... ... ...NBC..... 1:00- T:30. . 783 ifour have now been appointed.|__ = 4. CBS NEWSRODM S Tt 5.30- 6:00. .. KCBS. . 53
0. 20 b. BREAK THE BANK (Kine).........C85. ... 10:15-10:45. ... .21.9 1 The commission also this week|__ 777" 777" ¢ rpank roNTAINE 0 777 ' =Sl ,
—. — iy . THE LONE RANGER (film),....... ABC. ... 4:.00- 4:30.....27.1 jannounced appointment of Avthur| "7 """ U AMERICA ;ALL';H.E (BS 5.00- 5:30. . KCBS 5.0
—ssag — 8. ALL STAR SUMMER REVUE. ... ... NBL . 6:00- 7:00. ... 248 | Scheiner as chief of the Rules|__ — 5. BASEBALL ... .NonNet. .. .. Cods B0, R h
gl —..... 9 RACKET SQUAD (Blm)............ (BS. ... 10:45-11:45. .. 23.6 |land Standards division of the| e e L
—_—— s = 10. MOVIES FOR KIDS............ Non-Nel. .. .. 9:30-10:00 AM..21.9 | Broadcast Bureau. Scheiner has * Based on U. 5, 1950 Census of radic ownesship and Sales Management 1952 estimaie
* NBC estimaes for Avgust, 193d. boen assistant chief, of families in fthe San Francisco. metropalitin area.
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AFM Ends 5% Levy On
Jingles, Okays Flat Fee

NEW YORK, Oct. 4. — The
American Federation of Musi-
clans has changed its policy with
regard to television film jingles
and spot announcements, There
will no longer be a royalty levy
of 5 per cent of station time
cost in connection with the pro-
duction of jingles and spots. In-
stead, a new policy has been out-
lined providing for a fixed fee.

Here are the details: producers
of such jingles and spots, if they
wish to use musicians, will sign
an agreement with the Music Per-
formance Trust Fund. This agree-
ment will provide for a payment
of $100 per announcement per
year. There will be no limit
placed upon usage of the jingle or
gpot with regard to number of
stations or number of times it is

Crosby Firm

Returning fo
Hal Roach Lof

HOLLYWOOD, Oct. 4. — Bing
Crosby Enterprises will ahandpn
the RKO-Pathe loi to return its
headquarters to the Hal Roach

lot. BCE was originally located on |

the Roach lot during early pro-
duction of the “Fireside Theater"
series. Firm moved to the Pathe
lot after its dissolution with the
Procter & Gamble production
unit. .

Move will be made the middle
of next week. It's being rushed
so that BCE can resume produc-
tion of its “*Rebound"” series for
Packard. Four more half-hour
“"Rebound” episodes have to be
completed to round out the cur-
rent series. Final films will be
produced and directed by Hm_'ve
Foster, with Basil Grillo serving
as executive producer.

In switching to the Roach lot
BCE will reshuffle location of its
various departments, Its produc-
tion and accounting departments
will be returned to the Roach
studios. BCE's story department,
headed by Bud Kay, and Grillo's
executive offices are moving to
the Crosby Building on Sunset
Strip. This indicates Grillo will
be taking more of a supervisory’
and less of a personally active
part in the firm's TV film activi-
ties. Grillo will commute to the
Culver City lot from the Sunset
Strip office and oversee BCE's
operations.

‘Lincoln’ Set
For ‘Omnibus’

NEW YORK, Oct. 4 —Richard
de Rochemont's Vavin, Inc., is
producing five films of 235 to 40
minutes under the title *Mr. Lin-
coln,” for presentation on the
Ford Foundation's “"Omnibus” via
Columbia Broadcasting System.
The films which are to a great
extent being shot on location in
Kentucky and Illinois, are based
on scripts by James Agee and
. are being megged by Norman
Llovd.

Roval Dano plays the Great
Emancipator, and has a support-
ing cast that includes Doris Rich,
Joanna Roos, Marian Seldes and
Richard Purdy.

Filmcraft Gets
New Equipm’t

HOLLYWOOD, Oct. 4.—Instal-
lation of special equipment was
completed this week at Filmeraft
Productions' newly acquired Vine
Street theater. Egquipment in-
cludes multiple projectors with
Interlocking motors, direct lines
to all leading sound firms and
recording and screening machines.

Facilities will make it possible
to record audience laughter and
applause during filming. Firm
will also make its facilities avail-
able to other producers interested
in audience reaction tracks. With
installation of thizs equipment,
firm is nearing completion of its
reconstruction work on the for-
mer picture theater, the Filmarte.
Stage has been completed and
control booths have been in-
stalled.

telecast on each station during
the year.

The new policy, outlined to the
locals by James C. Petrillo, AFM

chief, also specifies a new scale

for musicians employed in this
work. The scale, which is based
on the present transcription scale,
provides for pay of $27 per man
for a one-hour session, leader or
single musician getting double. A

{Continued on page 20)

Bristol-Myers
Hunts TV-Film

NEW YORK, Oect. 4.—Bristol-
Myers this week was looking for a
film series to spot in markets
where “Break the Bank” isn't car-
ried live. A deal iz in the works

NEW PACKAGING TWIST

NEW YOREK, Oct. 4—Terrell
Jacobs Television Productions

contracts hinge on

ber of stations and time slots.

for firm to pick up the new
“March of Time" film show, but
whether
“MOT" can clear the desired num-

The “"MOT" series, which bowed
over WJZ-TV here Wednesday

Life Beer in 43 markets this fall.

(1), is sponsored by Miller's Hi- |

this week came up with a new
twist in TV packaging when it
offered its wild animal circus
unit to sponsors, along with its
TV film property. Should an ad-
vertiser purchase the filmed pro-
‘gram, he would be given the 12
ilive elephants, 15 lions and as-
sorted tigers that are part of the
Jacobs tanbark menapge.

Guild Films
To Distribute
‘Call the Play’

HOLLYWOOD, Oct, 4—Guild
Films will distribute “Call the
Play,"” a quarter-hour sports show
combining film and live. Film se-
ries will use a local emsee who
will conduct a telephone quiz.
Contestants will be phoned to
“Call the Play.” If the contestant
calls it- correctly, he receives a
prize. If reply is incorrect, he
would receive a less expensive
| gift for his trouble. Series is
produced in New York by Leon-
ard Key.

First 13 episodes already filmed
‘treat baseball exclusively, with
{footage devoted entirely to the
Dodgers' games. Next 13 is going
into production within a week.
Plans for 104 reels. Forthcoming
segs will be devoted to football.
and basketball.

Contestant in calling the play has
to decide between right and
wrong from the position of team
manager. Both the play and the
correct answer are on the film.
Using live emsee is designed to
icombine the merits of a filmed
‘show with the appeal of a local
‘quiz show.

Guild Prexy Reub Kaufman
intends to syndicate the series di-
rectly to stations. Stations in buy-
ing the series would get com-
pleted scripts for use by the local
emsee. Prizes will also be handled
and shipped directly thru Guild
in New York.

UNIONS AND TV FILMS—5

AFM Plans Firm TV
Canned Music Stance

By PAUL ACKERMAN
Music Editor, The Billboard

The American Federation of
Musicians has lately bepun a
re-examination of its position in
the televizion field. As a result
of this “new look" at television,
the Federation has resolved to
take a stronger position with re-
gard to the use of canned music.

TV film — the methods with]

which it iz produced, .and the
manner in which it is used—
has cut so deeply into the em-
ployment of live music that a
tougher attitude is now called
for, the Federation believes.

What is the Federation's view
with regard to TV film?

Ideally, the view would be
this: That producers of such
film employ AFM musicians to
produce such film; that produc-
ers refrain from the use of tapes
and recordings to produce such
film; that producers refrain
from the use of cheap foreign
labor in the making of such
film; that a royalty be paid to
the trust fund for the use of
such film; and finally, the AFM
would hope that networks, sta-
tions, sponsors and advertisers
would never use TV film to the
extent where it would drasti-
cally reduce the use of live mu-
sic on TV.

THEATRICAL ON TV

‘Undergoes

NEW YORK, Oct, 4.—The sales
section of Motion Pictures for Tel-
evision, Inc., has undergone a re-
vamping that will put the firm in
a better position to service the
upcoming video stations. The
change has Sy Weintraub ele-
vated to the rank of Vice-Presi-
dent in Charge of Distribution
and Sales. This will free Wein-
traub of administrative details to
allow him to concentrate on over-
all planning on sales and opera-
tions.

Replacing Weintraub 'as sales
manager is Erwin Ezzes, formerly
Eastern territory account exec.
He will report to Weintraub. The
MPTYV sales staff will have a spe-
cial department devoted to new
video markets exclusively.

MPTV execs are also mulling
the opening of two more branch
offices, probably in Cincinnati
and Detroit. In addition to their
New York and Los Angeles of-
fices, MPTV now has branches in
Chicago, Boston and Dallas,

The new -station department
will have Paul Diamond, working
with TV applicants east of the
Mississippi, and Arthur Kalman,
servicing the upcoming stations in
the West. The plan is to have
both Diamond and Kalman get
with each station’s management
on its feature-film prospects as
soon as the organization files its
application with the Federal Com-
munications Commission. Dia-
mond has been selling East Coast
stations, and Kalman has been
covering the Midwest.

MPTV is bringing Richard
Feiner here from itz Los Angeles
office to seal the East Coast mar-
kets. And Dave Wolper, head of
MPTV's Los Angeles office, has
been given the title Vice-Presi-
dent in Charge of Sales on the
West Coast.

Lew Kerner, who continues to

MPTYV Sales Section

Revamp

work in Hollywood on production
of MPTV's “Superman” has al-
ready begun showing in about 15
n;Iqu{ets under Kellogg sponsor-
ship.

HYGO RELEASES
NEW CATALOG ...

NEW YORK—Hygo Television
Films this week gent its new cata-
log to stations and ad agencies.
Topping it~ list are five recently
acquired major-company produc-
tions made between 1947 and
1949. They are “Shark God,”
“"Harpoon,” "“Untamed Fury,”
“Sword of the Avenger" and
“"High Fury,” starring Madeleine
Carroll and Ian Hunter. Jerry
Hymas, Hygo partner, this week
left on a month's sales tour of
Eastern, Southern and Midwest-
ern stations.

“"DEVIL" SCOHES AS
PS FEATURE ....

COLUMBUS, O.—The showing
of “Devil on Wheels"” via WBNS-
TV here last spring has resulted
in an interesting public-service
venture. The sponsor of the series
in which the feature was slotted
was most impressed with' the
film's message, which concerned
the hazards of teen-age "hot
rods."” The sponsors, Ohio Na-
tional Bank, secured an extra
print for the Columbus Police De-
partment, which is now showing
it in all the city’s high schools.
“Devil” is distributed by MPFTYV.

COHRNELL GETS HIGHTS
TO 2 SHORTS ...

NEW YORK — The Cornell
Films Company has acquired the
rights to two shorts, which it will
distribute to TV stations follow-
ing theatrical showings. The films
are “High Calling,” producec by
Missionary Films, and “Pocahon-
tas,” a three-reeler. “Calling” is a
Tibetan travelog.
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The term “drastically” is an
indefinite one. But the execu-
tives of the musicians union be-
lieve that is a fair description
of the trend of affairs. The use
of live musicians on TV is con-
tinually decreasing as more and
more recorded music is being
used. It is the contention of the
AFM that the letter and the
spirit of contracts between the
union and telecasters and film
producers is being evaded. The
union, for instance, takes a dim
view of the practice of some ad-
vertising agencies which pro-
duce TV film jingles with voices
—using no musicians. It takes
a dim wview of other practices
which it believes evade the
spirit of the AFM agreement—
practices such as th: use of for-
elgn tapes and talent. It takes
a dim view of the practice of the
TV networks, which, it claims,
are constantly supplanting live
music by recorded music.

The Federation would like to
stop all these practices so as to
keep up the gquota of employ-
ment. The question is, what can
be done?

This is now the chief delibera-
tive point within the AFM. Cur-
rently, negotiations are being
made to remove the 5 per
cent royalty levy from TV film
jingles. A substitute plan, it is
believed, would ecall for a sec-
ond fee for the re-use of the
jingle. Removal of the levy, it
is hoped, will result in the use
of more musicians for this kind
of work.

On a larger, more over-all
level, however, it is not clear
what James C. Petrillo, AFM
chief, can do at this point. Rea-
sons for this are two: The Taft-
Hartley Act and the current
AFM - network pacts covoring
the use of musicians on TV and
AM radio. The Taft-Hartley Act
forbids the practice of feather-
bedding—that is, employers and
producers may not be coerced
into employing more men than

they need. The present network | €&
pact, some of the provisions of | 0¥
which are traceable to the Taft- |
Hartley law, imposes wvirtually |y

no restriction on networks' use
of canned musie.

Thus far, Petrillo has refused
to divulge his plans, other than
to state that he is l'.aiung a "'new
look™ at the situation,

In the past few vears, Petrillo
has stated that these were bad
times for unions; that unions
could do little in the face of ad-
verse legislation. It would ap-
pear that the AFM feels its posi-
tion in TV is now so desperate
that it must make an effort to
curb the use of canned and film
music—and increase the use of
live music—despite the fact that
“these are bad times."

Speaking to The Billboard,
Petrillo recently stated:

“We're not going to hold a
long note and watch television
go the way of radio. ... My first
duty is to the jobless musicians
of the United States and Can-
ada. But there is a second duty
too; that is to the publie which,
thru its complacency, is being
dosed with an increasing fare of
canned goods.”

In answer to a query as to
what steps the Federation would
take to enforce its demand for
stepped-up live music, Petrillo
declined to show his hand. “If
it has to be done the hard way,
we'll act first and let the talking
come later,” he said.

"“Where music and musicians
are concerned,” he added, "I
can't find anything in television,
either now or in the future, to

Terrell Jacobs Offers
Sponsors Circus Unit

They will troupe to wvarious
cities to plug the, TV show, work
out dealer tie-ins and other mer-
chandising stunts to push the
client’'s products. The wild ani-
mal unit will be named after the
sponsor, and will become his
property for the length of the
contract. Film for the series has
already been shot by Jacobs on
circus lots in cities thruout the
East. The film, of course, will be
able to use the Jacobs circus as
a permanent prop. The tent be-
comes a TV theater, with the
1,600 seats owned by the circus
used for the studic audience.

The pilot film of the first show
is introduced by Jacobs training
animals, then uses a plot. The
last portion of the half hour is
devoted to instruction by Jacobs
in training domestic pets. A com-

plete merchandising program is
already set for the show, Charter-
Oak Tele-Pictures handled the
filming. Bob Ensworth produced
and directed.

cheer about. We members of the
AFM needed no crystal ball to
predict such a trend. We saw it
as inevitable eight years ago
when television was an infant.
As a labor union we tried by the
only means at our disposal to
save the musicians' jobs, televi-
sion’s soul and the public. For
eight long years we resisted the
use of union-made recordings
and transcriptions on television.
. . - We faced the same old
charge of fighting progress that
was leveled at our union when
we battled the unbridled use of
recordings and the re-use of mu-
sicians' time and talents over
and over again for profit.

“TV's case compares to radio
when it was a new medium.
History repeats. ... The machine
is getting the play.... Our mu-
sicians have fought a holding
action.” h

For the musician to survive,
Petrillo believes, public support
is necessary. This would mean
a Federal Department of the
Arts, in Petrillo’s view. In the
meantime, however, the AFM is
trying desperately to arrive at a
sel of tactics and strategies so as
to regulate more closely the
manufacture and use of TV film.

The FIRST name in outstanding
television preduction

1529 Madison Road
Cincinnati 6, Ohio
New York Hollywood

Read aboul LIV PROGRAMS

n “Markel! Place™ on Page 13

You can get

Two for Bridge

and it's just as easy to

GET TWO T0 VOTE

Wouldn't it be a lot of satisfaction
to help add to the greatest crowd
that ever gtormed the polla—in the
hottest election of the century?

Be sure you're registered to vote.
Be sure you vote. And you'll be
doing vour friends a favor if you
nudge them on the subject.

“Sea you at the polls."™ Sea that

vou se¢ your friends at the polls.
November 4,
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. ARB Ratmgs of
Non-Network TV Films

and markets in which they
are currently appearing

Lizted below are TV film series currently showing on television
stations in cities that the American ResearcA Bureau surpeys indi-
Only films in the program categories fndicated are covered
Film series in other categories will be covered in the
For each ARB city in which a film is appearing.
the show's AREB is given as well as the ARB rating of the preceding
show on the same station and the shows on opposition stations al the
game titne ag the listed film. For furlher information on each show's
pudience, the reader should consull the American  Researelh Buregu,
National Press Building, Washingion 4, D. €. Thiz chart does not
inelude filmed programas that may reach the stations thru the facilities
For additional flm geries currenily available,
but for which AREB does not now have ratings, see separaie chari in

vidually.
in thiv dssue.
nert three 185UEeS.

nf one of the networks.

this deparfment.

TV-Film Buying Guide

gt SRR R R R S s e e e s S

£ - =
_ - sg 23 =
Series *ame =2 EF =
= .= 2
= =5 =

Oppositian Shews, 10036-11:
WHEK—~American FariM ..ssisainsse 2.3
WEEL==What's My LinE ..ccengenn-. 282

COLUMBUS (3 stations)

WENS, 9:30-10, Tuss.

Aug. ARE Ratlng ......oersnsssnss 20.0
ARBR Rating of |

Prec, Show: DInger ......ecssssensndhd

Dppozttion Shows, S:30-10:
WLWE=—"0riginal Amatesr Hour;

Considlng .uscveursrarsnnns e 14,0
WTVM=——Nama's the 5imeE ..sisssssscs b.%
DAYTON (2 =atiens)
WHIO, 9:30-10, Thurs,
Aug. ARE RBLING .. ...ossssssenss. 276
ARE Rating of
Prec, slhﬂ'.': Racket Sﬂtlau l!.lli+!+ll31l1

Cpposition Skow, 9:34.10;

O e G S S L e G

° IV Station Film Buyers P:clr

Ovtstanding films (not produced ;p:r.h‘imﬂr for TV) showa
on locol stotions lost week, os selected by the stotiens TV
film buyers ond reported in Billboord's weekly survey.

THEATRICAL

A GENTLEMAN AFTER DAREK
Peerless Teletision Prodietions, 729
ASSIGNED TO DANGER

Motion Pictures for Telewvigion, 655 MWadison Auve, New York

BROKEN DREAMS

Maotion Pigtures for Television, 216 Tremont S, Boston, Mass.

ETRY ME DEAD
Motion Pictures for Televizion, 9124 Sunsel EBlrd.,
FOREIGN CORRESPONDENT
Masterpiece Productions, 45 West 43th 5t
FOREVER AND A DAY
snader Productions, 128 South Beverly Drive, Beverly Hills,
| GHOSTS OF BERKELY SQUARE
M & A Alerander Productions, Inc..

___]
Drama 16mim. Featiire
Tth Ave., New York _
Drama 16mm. Feature
Draman 18mm. Feature
Mystery 16mm. Feature
Hollywood, Calif.
Adventuare 16mm. Feature
New York
Drama 16mm. Feature
Calijornia
Adventure 16mm. Feature

6040 Surnset Bled,, Hollywood 28, Calif.

2. B g WLWO—Barn Dance Capers ,.vceaeees 73| prNTOHRTE WITHOUT ARMOR Adventure 16mm. Feature
=3 22 = c3 g £ | DETROIT (3 stations) Unity Telerision Corp.. 1501 Broadway, New Fork
Series Name =3 &= € |Series Hame = 28 .3 WRIK, 9:30-10, Tues, MILLION DOLLAR WEEKEND Drama 18mm. Feature
EE EE E —EII'E EE & -.lw- AHF ﬂ‘.atm] 1r1lh1il+ll!‘f""IB?F Stﬂﬂdurﬁ TEI!?]':I'.‘I“I':'.III EDFF" :Eﬁi., Efmdwﬂy. Nfﬂ:' ?I:‘TA:
.:l 5’ - : - ii o ARE Rating of : : ; MEBE. REEDER IN ROOM 13 Comedy 1Emim, Fealnure
' =, Frec, Show: Election Parly; Film Fill, .. &3 M & A Alerander Produotions, Inc., 5040 Sunset Blvd., Hollywood 28, Calif.
- 5 Opposition Shows, :30-10: - OF MICE AND MEN Drama 18mm. Fralure
oreign W i—Amateur Hour; Parade of Ewents.]14.4 | Uity Televizion Corp,. 1507 Broadway, New York
ADVENTURE aiais 30. . .39 WXYZ — Film ... .ioress R 5.3 ONE THIRD OF A NATION Drama 16mm, Feature
g i ce o IF e s | ne ANGELES (7 stations) M & A Alerander Productions, Inc., f040 Sunzet Blvd., Hollywood 28, Calif,
3 Dist.: J. Walter Thompson Co. KECA, £:30-9, Fri. | OUT OF THE BLUE Comedy 16mm. Feature
B-I': Gﬂm'ﬂ' BOSTEN. 2 sttioé) Bisg, ARE FALING .....ecesssasssnss T PA_B;I&'_I_:{M'E Pictures for Telepigion, 830 North Wabash Ave., Chicago 11, Il
ARE Rat! af O ALL Advantire 16mm. Feratura
Hunt ......30...26.... ru’:“inlan:iﬂl?:{ Sat. 144 Poat 5& i R s Motion Pictures for Television, 8124 Sunszet Blvd., Hollywood, Calif.
Dist.: Expigrers Pictures Corp. E Y P st e & Dppositicn Shows, Bi30-9: ROADSHOW Comedy 16mm, Featura
DETROIT (3 stations) ARE Rating of T—- f Unity Television Corp,, 1501 Broadway, New York
WXYZ, 9-9:30, Thurs. Frec. Shaw: The Big Picture .. _......16.8 ::;H_:*,LT: :1‘;”” ::; SCARLET THREAD F Adventure 16mm. Feature
ﬁ”- AHB ﬂilllﬂ FEAEAEEE R R R EE A !'-a U'n-ﬁrue.lhﬁn_thwl__ 10:30-11: KTLA—Lawrence wWalik ..,-a.------.....i&a? .P'l""ﬂﬂ'IEr Syﬂd-l-{‘ﬂ!iﬁTL"i. 2‘?: WE—E‘ E?#h Sllrl?li'!. NF‘T.I." ?ﬂ‘rk
ARD Ratirg of WBI—Assignment Manhunt . ......... 17.6 KH — Basetall .. .oeesns s iE S 55 EGHEEIL FEIEH HUE.E.AH:]:}E Comedy N Iﬂmm:_[: Feature
Frec. Show: Do or Don'ls ccessmsnnsas 1.8 . PRRTT ITS Palp L o s oo Televizion Fitmsg, Ine., 680 West deth Sireef, Newn Yor
Dppesition Shows, 9-9:30: mr:ﬂ:émzaﬁqﬂﬂfl EHE - lw';:l:ﬂli:gr st i e ,13-3 SHED NO TEARS Drama 16mim. Feature
WWJ—Martin Kang ......essssesas.108 pilbbegin fitighetl 3 NEW YORE 67 dations] Motion Pictures for Television, 655 Madizon Ave, New York
WIBK—FRacket SQUad .. ..ooiinaen.. 338 e e L R AT AT s TEXAS GUNFIGHTERS . Western 16mm. Feature
ALSD GURRENTLY SHOWHNE By kes mbies, Prac ;hu:n nhl]- Littie Margie 1b.0 Aug i.RE-Ha;Ingr o 7.1 Tmﬂggil?;ggﬁm o ARG EroRdity. Iﬁﬂpt . 16 Feat
Minmneapolis-5t. Paul. e kgl PN 5 A o ek Lk i .- yvatery mim. eature
: ?ﬁf‘f‘“"""“ =hows, 8:30-%; ;RH H;““'—‘_"“ et Peerlegs Television Productions, 728 7th Ave., New York
wcr{;r-:.vﬁrw: “H::twm:r e ._f:_: urm iLi::';i ;‘:5 !1tc::;.u T:r --------- 4.6 THE MAN ‘I;].rHﬂ [__;.:13'1* HHEEELF Comedy 18mm. Feature
WCHS—Bive Ribbon Bouts; Sgort Spot.17.1 | ”;.‘;}‘;Lp‘,j%“% 9 Buse Srnd Sivees, Hﬂidmﬂ':
Dangemus : AR | THE venture 16mm. Feature
Aiss + 30 29 “'{EEE ﬁ;;-";ﬂmé g wlr-..Tl K ke arl Hollywood Telervision Service, Republic Studios. North Hollywood, Calif.
gsiFgnament. . PR P o AU=LUL U, SR, o e QERR L CEE LR R RS TOPPER TARKES A HOLIDAY Comedy 18mme, Feature
Dist.: EBE Fitm Syndication Sales Avg. ARB Ratlmg .......oeecnvians 25.3 WOR — Tonight's Newsreel Lovissnns 8| Unity Television Corp. 1501 Broadway, New York
) ARD Rating of WPIX—Telepls; Wreatherman; TRADEWINDS Drama 16mm. Feature
BALTIMORE (3 riations) Prez. Show; What's My Line? ....,...494.4 Il.';.:_alnt Jottings; Mews . ....seessess Ld Muasterpiece Productions, 45 West 45th Street, Newr York
Oppesition Shows, 10-10:34: WATV—Western Fealure .....eveeee. 1.2 ONDER THE BIG TOP Drama 18mm, Feature

WHAR, 8.8:30, Tues.
Aug. ARE Ralimd ..ovsersmomensnssns 19.2
ARB Rating of

Frec, Show: Music Hall-Patif Fage weno10.4
Opposition Shows, B-B:30:

WBAL—County Fair ... cicicicaiaaa 32
WAL —Power Bl WomeEn c.eesanssss 1.6

BOSTOMN (2 stations)
WEBZ, 18:30-11, Mon,
-ﬁll'!, AHE REL“‘I‘B -I-lll-illll--lr-il-l-liin'u
ARB Rating ol
Prec. Show: Raoberi Monigomery .....
Dpposition Shows, 10:30-11:
WHAC—Sunmer Thealer .sesssasssn-cbd

CHICAGD 4 stations)

WENR, 10-10:30, Tues.
kv, ARB Rating ........
ARE Rating of
Prec. Bhow! Family Favorifes sovesmons
Cppnsition Shows, 10-10:30:

< 36.B

..13.6

10.8

WEEE—Mess-Ulmer Turnes o b,

Ve EG—Weather-Oorsey  Conmgrs  ,....-17.%

WEN—Theater of Fomones .. ..eeess 36
CINCINMATE (3 stations)

WLWT, 10:15-10:45, Tuees.

Aug. ARB Raling ...... S - .

ARE Rating of
Priee. Show: Thres Clly Flnal ... 0.4
Dppetition Hhows, 30:15-10:45:

138

WCPO—51alrway to S18rEF .ovivessaea .2

WHKRC—Hemr Thealslr .ossssssapasms 7.8
COLUMBUS (3 stations}

WBNS, B:20.9, 5Sun,

Aog. ARB Raling ....eswensssasssscl0.B

ARE Ratina of

Prec. Shes: Information Pleass .. ..... 7.5

Oppezition Shows, £:30-9;

WLWE=TV  Playhoase .. ccismnnnssmss B8

WTYN — Plainclobhesman sesssnsnn - |
DETROIT (3 stalloms]

WWwJ, 10-10:30, Sopn,

dup. ARB Rating ... .....ceseaee-..02.2

ARE RFatim nf

Prec, Show: -Aitignment Marhunt | R

Opposition Shows, 10-00:30!

WIBK=Telesport DRgEst L ...veciianas .8

WEYZ—Fealicre FIHIM . .ossasnanssnsas B3
PHILADELPHIA (3 staticns)

WCAL, 10:30-11, Thurs,

dug. ARB Rating AR A el | H

ABE Raiwa ol

Pric. Ghow: Racket Squad o....esen..38.b

Cpposition Shaws, 10:30-11:

WPTEZ=—=Mystery HOOF ... virennns. 200

Wrlk-=—5teomaier Time Oy R 2.7
SAN FRANCISCO (3 stations)

KRON, 9-9:20, Sat.

fg. ARE Eating .....ccecnnssnmnes 221

ARE Rating o

Freo, Show! Masquerade Party ........ B.B

Opposition Shows, 9-9:30:

EPIN==Exct Side Kids ..ccvccnces e s 10,4

RED—TY Theater . ..cossnsssnnnnsslb,T
WASHINGTON {49 ctationg)

WAL, 9:30.10, Tues,

Aug, ARB Rating ....... o WA 7.0

ARS Raiing of

Frec. Show: Lady Wresiling ..vvvaenes 1.7

Opposition Shows, 9:30-10:

WEBNW—Circle Theatér ....cowes swss. B.7

WTTG — Baseball ....cecsssnnsss. M8

WTOP — SPEME ..cvaernaseniesns B3

ALSD CURRENTLY SHOWING [N Albuquergue,
Ailenta, Binghamion, BuFale, Birminghkam,
Bicgringlon, Charfotte, Dawenport, Dayten, Dens
wer, [allas-Fort Worlh, Erig, Grand Rapids,
Greenskbors, Howston, Huntingion, Inciarapolis,
Johnstown, HKalamazen, Kansas City, Lansing,
Lot Angefes, Lousiville, Memphis, Mlams, Mil-
wiasker, Minneapalis-38, Paul, Nashwlile, Bew
Haven, New COrleans, New Yock, Norfolk, Okla-
korma City, Omaha, Phoenls, Pittsburgh, Rich-
mond, Rochester, Salt Lake City, %in Antonis,
51. Lopuwis, Schencctady, Seattle, Springfleld,
Syracuse, Toledo, Tulsa, Utica.

WWJ—>5Sports Down Under .........,, .8
WRYZ—Motien Picture Academy

WEW YORK (7 stations)

WHET,

10:30-11, Thurs,

Abp. ARE Raking

ARB Rating of

Prec. Show: Martin Kane ..
(ppositlon Shaws,
WCEBS—I've Got a Secret |,
WaARBD=—<#uthor Meety Critics

Wll—Ygur Lawn

WOR — Wrestling

WPIX — Bas

WARNING

ehall ...
Walv—Western Fealurs

10:30-11:

SAN FRANCISCO {3 statlons)

6.7 ERON, B:30-9, Thurs.

Aueg. ARE Raling .......cesnesause.030

ARE Rating of
Prec, Show: The Hest of Groutha ..., 419

T T T o o ) Dpposition Shows, Bi30-9:
KPFIN =— Fim .uvaiciavviduanasisi 9.9
PSSP - L) KGl—Chance of & LiTetime _...o.o0.. 16.0
CURPENTLY SHOWING [N: Atlantzs, Dingham-
P PRI 1 tan, Blrmingham, Sleaminglen, Bufiala, Char-
PER L aE 2.1 fobte, Dailee-Corvt Workh, Grand Rapice, How-
e barl,  Indiamdrelis,  Jacksamille,  Kamas  City
A 5 ek 53 Memphis,  Miami, Mew  Hasen, New  Orleans,
...... L Y Korfolk, Fhiladelphia, Rochester, Scheneciady,
A A T A Seattie, Syracase, 51 Louis, Toleda,

® WARNING o

WARNING

Check distributor for availability. Any of the films
listed here may be available in the immediate or
near future, regardless of markets in which they
are now being shown. Query distributor promptly
on any film in which you are interested.

S —
PHILADELPHIA &3 tatioms)
WECAL,- 10-10:30, 5at.,
Aug, ARB Rating .......eossesasss BB COMEDY
ARE Rating of
Prec. Show: Summer Cinema .. ... 8.0
Cpposition Shows, 10-10:30; s
WPRT2—5at, MNite Dande Parly ....0e. 9.8 Tl'lE Chll‘ﬂpi r TS LB 13 LA
WF IL—Raller - Derdy g 4.0 et United Telewision Programs
SAN FRANCISCO (3 stalions) LDS ANGELES {7 stations)
MG, H.8:30, Wed KECE, 1.3:15, Sun,
Aog. ARE Raling .......ceeeeweees.d0b Avg. ARE Raling ......ceemeennsnss 2ol
ARB Ratimg of ARE Rating of
Proc, Show: Scotland Yard Case Bock,.. B3 Prec. Show: Toolsie HIpP. ...scesssss oF
CGpposition Shows, B-B:30: Opposicien Shows, 1:15:
MEON—Stanway Swoepsitakes Lhe.4e0.. %6 KNXT—What ih the World .eseaseas 1.0
KPIX—News, Eddie Arnold ,..psavees 7403 KNEBH—Hollywood Hour . ..uveienness L4
WASHINGTON 4 slations) KTLA="Westerm Fealtr® . ..sesanass 2.8
WHEW, 10:30-11, Thurs, KM J—Fealure” Fllm, ... ..cccucavsnnes T
Aug, ARB Baling .. .. .ovivcnseeoe. 146 KTTV—Auctien Park .. .. cicieasaes oF
ARR Pating of KLAC—A Morme fo- Live In coacn.un.ae .3
Prec. Show: Morkin Eam# oo voee. . 361 CURBENTLY LMOWING IN: Dallas-Fort Worth
Opposition Shows, 10:30-11: Kalamazea, Miami, Pittsburgh, Salt Lake City,
WITG—Authar Meets Critlcs .. ..... I L Watlilmglon.
WAL — Wrestling ... i saiews B.5
WTOP—1've Got 4 Secret . ..vuvesnne T.B
CURRENTLY SHOWING IN: Atlants, Bingham- chMEHTART
ten, Bloemingtan, Chicage, Daflas-Fort ‘Worth, |
Heuston, Kamsas City, Lancasier, Los Angeles,
Mizmi, Minncapalls-5t, Paul, Mentreal, New Hﬂ“}"“"ﬂﬂd
Haven, New Orleans, Morfolk, Prewidence, Roch-
ELLEr, Pitt!-h-l.quh. San Antosio, Schenectady, RE'EI R I 15- . 52- P
Syracuse, Toronto. Dist.: Paramount TV Productions, Inc.
CLEVELAND {3 stations)
The WEWS, 7:45.8, Wed.
Mg' AHH HR{IH srd A ARSI Es R E R EE J'IE
Unexpected. .30...52. ... ARE Rating of
Dist.; v Telewislon Productions Frec. Show: CES News .. ..inessnssss Bl
BALTIMORE {3 stations) Dppositian Shows, 7:45-B:
WEBAL, 10:30-11, Mon, VHEBE—News Caravinl . .. isssececsax 9.2
Apg, ARB Raling ....... SR N 1| WHEL—Name's the Same ... .11.4
ARE Rating of ALSO  CURRENTLY SHOWING 1N: BuHale,
Frec. Show: HRobert Monlgomery ,.....26.5 Waskington,
Cpposilion Shows, 10:30-11¢
WMAR—Summier Thealer . ..ocecvnwsss 15.2
WeAM-—Hcuing, Movles .onovvrnaee--12.0 SFQE]"S
CINCINMATI (3 stations)
WHKEC, B-B:30, Wed,
Aug. ARB Ratind ..................102 | Double Play
ARB Rating of X
Prec, Show: Godfrey & Friends .......26.7 With Durocher
Cpposition Shows, §-B:30;
WLWT-TV Theater ....ccewsvassses 13,3 and Day ...15...26....
WCPO—5trike 11 Rith . .ueeasenness 1B Bist.: United Television Programa
CLEVELAND (3 statioms) LOS ANGELES {7 stalionsi
WEWS, 10:30-11, Sun. - KNEM, T:15-7.30, Tues.
n“g' AEE Hﬂtiﬂi ------ _---.....:.-]E.ﬂ ‘-m- AHE Hall—w EEESELERENNA AR LN l.ﬂ
ARE Rating of ARE Ratlng of
Prec. Show: Cefebrity Time...eweses-12.3 Prec. Show: IS @ Good 1088 .essssaes LA

== =0 Makicanradiohistorvy com

THZ

Motion Pictures jor Television, 3124 Swiser Bivd.,

OTHER

AMERICAN COWBOY

Ford Molor Company,

FARMERS OF JAPAN

U, 8, Governolent, Wasliington, D,

GOVERNMENT IS YOUR BUSINESS Documentary

2000 Bchaeferd, Detroif,

Hollywoeod, Calif.

The Christophers, 18 West 48th Sireet, New York

INVITATION TO THE WALTRA
15 West 44th

Atlnz Televizion Corp.,

POWER PROGRESS

Sterling Televizion, 356 Wesd 5T

PUEBLO HERITAGE

Alan Shilin Company, 450 West S6th Sireet, Neie York

CLOSED BOHDE
National Farwe Burean,

UNDERWATER DEMOLITION TEAM FEducaticonsal

Educationnl 16mm. Feature
Michigan
Documentnry 16mm. Feature
.
168mm. Feature
Alu=ical 18mm. Feature
Street, New York

Educational 18mm. Featura
LStroet, New York

Educationa! 168mm, Feature

Edueationn! 18mym, Featurea

Loca