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House Stands
Pat on Excise
Hearing Date

Committee to Start
June 16, Tho Profit
Tax Talks Go On

WASHINGTON, May 23.—The
House Ways and Means Commit-
tee announced today that it will

roceed with the June 16 start of

parings on excise taxes despile
the launching of hearings June 1
on the administration's proposal
to extend the excess profits tax
{see separate story in Radio-Tele-

(Continued on page H4)

CLUB BOOSTS CLUBS
Braves’ Shift

Iy

L Moy

MILWAUKEE, May Trans-
ference of Milwaukee into a big
league baseball town is handing a
definite boost to local showbiz
activities. With the Braves luring
big crowds from all over the Mid-
west to-the 355000000 County
Stadium, tavern and nitery ops
are preparing to book attractions
which will lure the visitorz to
their premises.

The few spots near the stadium
find themselves swamped follow-
ing the Braves' games, and the
overflow crowds migriate to other
DHSEE,

Benefiting most from the influx
of visitors are

(down, and

the downtown |
spots. Normally at this time of’

in Big League

Zooms Milwaukee Niteries

the vear most of the rooms here
are looking forward to a slow-
several of them In
past summers.have slashed budg-
ets to the bons or even closed
down for the season.
Tic-Toc
Al Tusa, operator of the Tic-
Toc Club has lined up a series of
‘dates that include disk artist Do-
|lc:re-s. Hawkins and comi¢ Lenny
Colller; Sophie Tucker, opening
June 6 thru the 14th; nvw Decca
tartist Hamish Menzies, June 15

thru June 28, and the Four Lads, |

| June 29 thru July 12. Biz at this
spot has been noticeably hyped
as a result of the keen interest in

{Continued on page 1Y)

Web Sets
To Outlet

Signs Point to Clear Skies
After NBC, Affiliate Squall

Answer
Demands

Test of TV Meet's Success: Closer
Ties, No More Station Defections

By SAM CHASE

NEW YORK. May 25.—One of
the most serious crises in NBC's
history will come to a head in the
next three days. The network's
TV affiliates move in today (Mon-
dav) for the start of sessions with
the network, the outcome of
which may well determine the
pattern of the web's future, Indi-
cations as the sessions prepared to
open were that there would be
intermittent heavy squalls. but
that clearing skies would prevail
whon the final gavel is rapped

A number of key affiliates have

Capitol Teams
). Lewis, Wite

NEW YORK, May 23.—Capitol
Records has teamed comiec Jerry
Lewis and his wife for two sides
on tha label's current release.
Mrs. Lewis was known as Patti
Palmer in her days as a band
vocalist, She worked with the
Jimmy Dorsey ork prior to her
retirement from the business.
Billed as Patti and Jerry Lewis,
& husband-wife team waxed
“If You Loved Me Truly” from
“Oan-Can,” and the oldie, “Little
Man You've Had a Busy Day."

By BEN ATLAS
WASHINGTON, May
White House this week quletly

the TV era in national affairs. The
pattern was set unheraldedly dur-
ing President Dwight D. Eisen-

23.—The

opened a historic new phase of

hower's talk to the nation this
week in the mansion’s ground-|
floor broadeast room where for the |
first time twin “sound curtains'
were put to successful use to en-

DISTRIBUTION NEEDED

NEW YORK. May 23, — Under
ardinary circamstances, a hit tune

YOU CANT TAKE TOM
JEFFERSON'S PLACE

o tha L. 5 3-cent stamp. He's thorg
fowr eeaps  But you. can now  gel  peer-
soralized ohoto stamps for pasting on
statiorascy, cards,  luggage and other
balangings for & real novelty effect,
gavs an ad in The Bllboard's classilied
soefion thia week

And thar's just ana ol scorps Of Now
itermd. supplies, sorvices and  falents
aftared In the three weekly Billbosrd
elamsliind departments.

Take a- good ook for voursell. You'll
be amazed ot thé number and variety, of
clasgifiad oftferimgs. The reason Tor this
i wery simple. Results!  Results o ferms
of fast action, fast prafits for all clatsl-
Tied schaertiners,

What Do You Want To
Buy or Selli?
Soe pages 50, T1, 93.

Without Ties, U.S.
Disks Miss in Eng.

] in the United States usually be-
the record that makes the tune
here usually makes it in Britain as
well. The latter condition. how-
ever, is only true when an Ameri-
can label has an arrangement

lease its master over there. If not,
the tune may make it in big styvle,
but the platter that grabs off the

not be the one that sold 1,000,000
in the U. S. This is something

extent, Mercury Records,
‘hot" labels, have sadly noted.
Coral Records, which does not
have any distribution arrange-
ment for England, has had two
hot ones since the first of the
year, “Till T Waltz Again With
You," with Teresa Brewer, and

{Continued on page 20)

comes a big one in England, and |

with a diskery in England to re- |

lpot in the United Kingdom may |

that Coral Records, and, to a lesser
both

hance the White House's
munication with the people.

The new sound curtains, put to
use less than 24 hours after being
installed, accomplished the minor
miracle of sereening out the whir
of movie cameras and other ex-
traneous noises, It has now become
possible at last for the President
to address the nation simultane-
ously via TV, radio and movie
newsreel batteries. President
Eisenhower declared himself
highly pleased with the results.
With the President's ad-lib style
particularly well suited to live .
the White House is preparing lo
employ this medium more force-

POLICE RECORD
DISTRIBUTION IS
QUICK & HANDY

CHICAGO, May 23.—War-
ren (Mike) Coleman and Carl
F. Burns, of Crystalette Ree-
ords, found a new way to
contact disk jockeys. When
in trouble, ecall the police,

Recently as they were
heading out of Kansas City
about 1 a. m., they found it
wag too late to contact small
|  town radio stations. They de-
|  recided to stop at the local po-
lice station and ask the of-
ficers to deliver the disks
early next morning. All in all,
three local police departments
gave them the desired co-
gperation. One policemnn,
{ they learned, had his own
hillbilly band, and he prom-
ised he would also air the tune
over hiz own show. This may
open a whole new field of
promaotion.

COar-

- N [
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White House Enters TV Areaq,
Adopts ‘Sound Curtain’ Use

fully and more dramatically than
ever before.

The unfolding of this new era
will become more apparent in
President Eisenhower's upcoming
June 3 talk in which a slifl newer
format will be emploved. It is
learned that the President in this
talk will resort to the use of charts
and other visual aids in reporting
on his administration’s accom-
plishments. While movie news-
reels and radio will be present
along with television, the latter

(Continued on page 4)

| made no bones about the fact that

they're loaded for bear. Several
af these have major demands (o
make on the web, with the Im-
plicit threat that if these are not
granted, they will move to the
other side of the street—meaning
CBS-TV.
To counter this, NBC's board of
strategy has been in almost con-
tinuous session all last week. Vir-
tually every point whith balky
affiliates are expected 6 raise
has been gone over carefully and
| solutions developed Brig. Gen.
David Sarnoff, board chatrman of
NBC and the parent Radio Corpo-
(Continued on poage J3)

Coronation fo
Drub Clubs

LONDON, Mayv 23.—Many cale
operators here are now of the
opinion that all the Coronation
festivities may be a bane, rather
than a bo.n, to business., The dis-
play of outdoor festivities and
decorations are attracting sight-
| seers, and night club attendance
| is actually suffering.

What with fairly good summer
weathor expected and the upcoms-
ing lighting effects still to be
f_-ne_-q:tm.éf1 some believe thal cafes
won't grab off much business un-
til after the Coronation.

Industry Heralds Juke

Boxes' 65th

CHICAGOD, May 23.—All next
week the nation's juke box indus-
try will mark the 656th Anniver-
sary of th* Music Machine Indus-
try with gpecial events scheduled
in hundreds of cities and towns.

Coinciding with the beginning
of the week-long celebration,
United Press released a festure
story on the growth of the indus-
try to its 1,300 newspaper and
2000 radie station® subscribers.
The feature, written by William
MeMackin, was for publication
Sunday (24)

In Miami, Mayvor Chelsie Sener-
chia recorded a congratulatory
message commemorating the an-
niversary and praising local juke

box operators for their civic
wark,
Detroit's Common Counclil

istued an official proclamation

declaring the week of May 24
Juke Box Week.
Capital Airlines t {

{rom

Birthday

Ch! -apo with two pioneer juke
boxes. Destinntion: Washington,
'where the juke boxes were to
form a background for a half-hour
TV show Monday (25) night with
Hirsh de la Viez, president of
; [(Continued on _page I8
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There's more to the business of
putting out the Outdoor section
each week than greets the eye.

The vyear-round routine goes
something like this: Treading
muddy midways in a rainy spring,
tramping dusty lots in a scorching
SuUmmMmer, Warming up over a mug
of cookhouse coffee in a chilly fall
and touring the convention route
in freezing winter.

Sounds rugged. And it is, some-
times. But, pinned down, we'll
allow it's fun to be on a midway
on a mild spring day or a warm
summer night and that there is
much good fellowship to be found
in a cookhouse in the fall or a con-
vention hotel cocktail lounge in
the winter. But perhaps we better
go light on that; the boss may
read this,

As for the sheer production job
of petting out the section, that
con: sts of the task of putting one
wo:l after another — a lot of
words, in fact, to provide wyou
with a weekly offering of what's
cooking in the outdoor show
world, in and out of season, come
rain or shine, good or bad weeks.

The Facis

But, there's more to it than that.

There's the listening—to hopes,
fears, plans, rumors, truth and
untruth, charge and cuunterchar%c
...and to i angle and the angle
behind the angle.

Then, there's another big job—
one that doesn't necessarily show

By HERE DOTTEN

tage

up in print. That is the job of
Serving you — answering sugges-
tions, digging out requested infor-
mation and furnishing a helping
hand to any movement intended
to help the outdoor amusement
business and those 1n it.

And that takes in a big area.
For instance, just one of the many
things ever-helpful Jim McHugh,
working in and out of the New
York office, does is help slick
paper magazine writers, syndicat-
ed columnists, TV and movie
scripters, ete., to get the right
slant and information on outdoor
show business. That, in a large
measure, accounts for the warm,
favorable treatment the industry
has received in recent vears.

Hep Writers

Then, consider the work of cir-
cus-hipped and hep Tom Parkin-
son, of the Chicago office, always
eager to aid the Big Top and its
people; arlie Byrnes, also of
the same office, guick to help out-
door talent, wheiher it be for
fairs, circuses, carnivals or what
have you, and Sam Abbott, long
loved on the West Coast, who
heads up the Hollywood office
and, despite his many other du-
ties, always finds time to give a
sturdy helping hand to outdoor
showmen.

Too, there's Frank Luppino, the
voungest of the lot, who already
has distinguished himself by the
aid he pives in the New York
area, and, dean of them all, Frank

Joerling, headquartered in St.
iLnuis, where, lo, these many
 years, he has endeared himself to
'all of the outdoor show world by
his many varied, helpful acts.

And in Cincinnati, where the
he” ‘ng-hand tradition is rooted
deeply, that tradition is upheld
vigorously by Bill Sachs, Bob
Doepker, Al Schneider, Dave
Corbett and Charlie Wirth. To
them, at week's end, falls not only
the task of making up pages of
the Outdoor section but also of
finishing the compilation of the
Routes and the Letter List, two
weekly service features of great
value to the showmen,.

So, as we said at the beginning,
“There's more to the business of
putting out the Outdoor section
than greets the eye”; it's serving
you and others in outdoor show
business in many different ways.

Herk Dotten
Eillboard in 1945 and was
named Outdoor Editor in
1849, Born and raised in the
E:st, he spent 13 of his work-
ing vears there, first as a
newspaperman, then as press
agent handling thrill shows,
auto races, fairs and their at-
tractions before being tapped
by Uncle Sam for what added
up to 38 months in Special
| Se1..ces. Al war's end he
seltled in Chicago and joined
The Billboard.—Editor,

joined The

Picture Business

HOLLYWOOD, May 23 — If
theater patrons think merely
watching Hollywood's new gim-
micked produet gives them a
headache, they should be in on
the production side. Since the
night Arch Obler's “Bwana Devil"
tossed its first spear at its polar-
ized audience, new systems of
illusion, dimension and scope have
been pouring out of the film city
brain basket in an ever-increasing
torrent.

Up to now the moviegoer has
had his choice as to how the pro-
jected image was siretched. If he
wanted a big screen (their brand
names usually have "“scope" as
their suffix) he had to be satis-
fied with a flat image and free-
dom from polarized glasses, If, on
the other hand, he enjoyed dodg-
ing the slings and arrows of di-
mension, then he had to be satis-
fied with the standard size screen.
Apparently, the image could be
extended but one way at a time,
either to the side e onto the
audience.

This week Universal-Interna-
tional unveiled “the first 3-D pie-

ture on the giant wide-vision
screen,’” thus becoming the first
to girdle the image into a two-
way stretch. The picture, a sus-
penseful secience-fiction vehicle,
15 "It Came From Outer Space,"
co-starring Richard Carlson and
Barbara Rush. Instead of offering
spears, this one features a rock
pile cave-in which had me duck-
ing to keep from being crushed
by a few flying boulders.

Now that 3-D and big screen
have been wedded, only color is
needed to give the marriage its
full meaning. U-T chose to film
the picture in black and white.
But then, possibly, U-I felt it may
overload ils offering with the lat-
est innovations and that stereo-
phonic sound (which it used to im-
pressive advantage), 3-D and
wide-screen were sufficient. It un-
doubtedly will prove te be more
than sufficient at the box office.

As pne U-I executive summed
it up in a chat prior to the show-
ing:

“There's nething new in 3-D or
big screen. I saw both 20 years
ago. Of course, we didn't need
them then, so many of the people

By LEE ZHITD c———

who .saw these processes always
turned them down on the basis
that ‘the public won't go for it.'
Actually, the only new develop-
ment is stereophonic sound (direc-
tional sound illusion created so
that ihﬂater sound source follows
changing positions on the screen)
and 1 think it's terrific.

“As far as all these other gim-
micks are concerned, I puess vou
can classify them as forms of
merchandising. It's wrapping the
same old product in a new pack-
age, and just as in any other
manufacturing business, the pack-
age iz bringing in sales.”

Whether or not this merchan-
dising will help in putting much
needed distance between the
movie industry and TV in their
race for audience, only time can
tell. Some indication to the con-
temporary moviegoer's thinking
{on that may be found in a side
remark I overheard at Cinerama's
Hollvwood unveiling: Said one
popeved customer as the massive
| eurtains rolled back and the huge
‘eircular screen came to life;

Highlight

Bankhead Rolls

By BILL SMITH

If there were any doubis that
the smoky-voiced Tallulah Bank-
head could make it In a night
club, they disappeared when she
finished her 22-minute act. In
fact, the doubts vanished after
she did only two minutes,

Brought on via an offstage mike
intro as her “first appearance in
a night club,” she got them right |
from the gong with “I don't know
why they say this i3 my [first
time in a night club when I['ve|
spent half my life in saloons. But |
this iz the first time anyvbody paid
me for it.”

There was an ad Iib quality,
about her work, even tho well re-
hearsed, that registered heavily. |
In between the studied line pitch-!
ing she commented on her showbiz |
activitiez, “I've done about every- |
thing onstage and off—I've been |
in the legitimate theater, whataf
ever the hell that is, but this i=
the first time I've been a shiil|
for a-gambling house.”

But if the self-ribbing lines
were hilarious and aimed at the|
class as well as the square trade, |
!her prancing in an elephantine
| fashion—"My legs are as pretty
as Dietrich's"—was strictly for the
hipsters. To balance that off she.

Reviews

a Natural in

Blue-Chip Vegas Nitery Bow

did a powerful dramatic. reading
of Dorothy Parker's “Telephone
Call," getting all the pathos and
poignancy out of it that she's
so deft at.

Her biggest sustained vock pul-
ler was the routine written for
her by TV seriptors Wedlock and
Snider, who do some of the writ-
ing for the Red Buttons TV-er.
Latter was a gem that caught
the overbearing cynical Tallu at
ner best. It had her wandering
thru a gambling casino giving
each game a whirl. Her indignant
questions pf dealers and her pre-
tense at lamiliarity with the cus-
tomary gambling terms were
superb. When she f[inally threw
a three and indignantly demanded
to know why the dealer was tak-
ing her chips and her outraged,
“T did a what out!” convulzed the
jammed room.

Gal also tried singing. Some of
it sounded worse than Pullev's,
but she kidded it for the laughs it
was planned to get. There's little
doubt that the redoubtable Tallu
has an act. Gus Schirmer Jr., who
sot it for her, did a masterful
job, and Dean Fuller's self-ron-
scious piano backing heiped also,
If she's willing to take the act

{Conttnued on page 18§)

Giveaway With

By GENE PLOTNIK '

“Your Big Moment” wazs an-
nounced as a wvarlation on the
classic “Blind Date,” but turns
out to be a give-away Iformat
with its own unique charm. The
contestant gets whatever he
wants, In farct, he petzs on the
show simply by making his re-
uest interesting enough. On the
first installment, despite a num-
ber of production flaws, the loot
was handed out with much good
cheer and some fun. And as head
dispenser, Melvyn Douglas made
it all seem pretty wonderful.

The "Blind Date” concept was
used on the first vietim, a timid |

gal who supposedly wanted to
meet crooner Don Cornell more |
than anything in the world. The |
girl was blindfolded and made to |
stand awkwardly before the cam- |
era while Cornell sang to her
from one side and another croon- |
er, an unknown, cut in from the
other. The gal was offered a date |
at the Copa with the one she

_Legif Line-U

Daniel Blum's selections as the
most promising personalities of
the past Broadway theater season
received their awards at the an-
nual cocktail party Tuesday (19)
at the Barberry Room. Those
honored were Geraldine Page,
“Mid-Summer”; Sherree Norih,
“Hazel Flagg'; Edith Adams,
“Wonderful Town''; Eileen Heck-
art, “Picnic"™: Gloria Marlowe,
“ITn Any Language’': Hosemary
Harris and Penelope Munday,
both for “Climate of Eden";
Gwen Verdon. “Can-Can"; Ray
Stricklyn. “Eden"”; Peler Kelley,
“Two's Company”; Johnnie Stew-
art and Johnnie Kerr, both for
“Bernadine'”: Richard Kiley,
“Misalliance”; Paul Newman.,
“Picnic.”"” The Daniel Blum Thea-
ter World Awards consist of a
plague and a full page picture in
“Theater World,” the annual pie-
torial record of the legit season,
authored and edited by the donor.
. . . Sparked by petitions from 15
or more senior resident members,
a substantially conservative, in-
dependent ticket has been put in
the field to be voted upon along
with the wegular slate at Equity’s
annual meeting June 5. Inde-
pendents name Sidney Blackmer,
for third v.-p., and following re-
placements for Equity Couneil:
Horace Brahm, Vicki Cummings,
Fred Hebert. Thomas Mitchell,
Arnold Moess, Conrad Nagel, Bev-
erly Hoberts., Vivienne Segal.
Loring Smith, Ann Thomas. Em-
ory Richardson, Frank Thomas

Jr.. Lois Wilson, Brace Conning.
Mark Dawson, Audrey Christie,
William Tabbert.

SET JUNE HAVOC
AS 'LADY TEAZLE' ...

June Havec will play Lady
Teazle instead of Lady Sneerwell
in Albert Marre's modernized
“School for Scandal” at West-
port Country Playvhouse June 15.
Paula Lawrence will take the
aneerwell role. Melville Cooper
18 likely choice for Sir Peter Tea-
zle and Hurd Hatfield for Joseph
Surface,
have the leading fem role, oppo-
site Alfred Drake, in Edwin Les-
ter's musical version of “Kismet,"
set for West Coast production in
July and August. . . . Francis de
Bethencourt will take over An-
thony Dawson’s stint in “Dial ‘M’
for Murder” when latter leaves
cast Saturday (30). Similarly, as
and when John Williams leaves
for commitment in the pic version
of the play, Pat O'Malley will be
his replacement. . . . Alan Mow-
bray is looking for a Stem house
for a fall production of his play,
called “Flame-Qut." If he is suc-

cessful, the drama, which deals|

with jet pilols in Korea, will be
presented by a new syndicate,
headed by an oil man from Texas,
in mid-October. . . . A new play
by Rosemary Casey, “Late Love,”
will go into production this sum-
mer under the aepgis of Michael
Abbott. Miss Casey was last

) oadway with “The

. .. Doretta Morrow will |

| “Man, dig that crazy TV set!” |identified as Cornell withl:-ut:
R . I d

— e — |

o Record Reviews ........ easns 32|

Velvet Glove.” Abbott used to be | oy o Reviews | 1010 42|
an assistant to Jed Harris. John | epit Reviews ............... 10
C. Wilson will stage the play,|Night Club Reviews .......... 18,
which calls for one set and seven | Badio Reviews . ...........0. 9

characters.

CITY CENTER FAR
FROM 100G GOAL . ..

Newbold Morris. chairman of
the board of the City Center,
stressed again this week that the
$100,000 fund " goal haz to be
reached by the end of this month,
(if the town's Temple of Cullure is
‘1o continue functioning. So far
only 560G has been subscribed,
Actually, $200,000 is needed, but
half of it must be raised imme-
diately to meet current bills. . , .
Pairica Neal, currently starring
in “The Children's Hour,” which
closes Saturday (30), will play in
two of Therese Hayden's four pro-
ductions at the Theater de Lys
in June. She will have leads 1n
Percy Mackaye's “The Scare-
crow” and Sheridan’s “School for
Sceandal.” . . . Kevin Scoit and
Pat Siahley have joined rehears-
als for “Carnival of Flanders.” ...
Aldrich & Myers will do four pro-
ductions next season. They are:
Hugh Herbert's “A Girl Can
Tell,” Lawrence Langner's adap-
tation from the French “Sailor’s
Delight,” Alan Melville's “Dear
Charles” and Edmund Morris’
“The Woeoden Dish.” Also, the
firm will have “The Love of Four
Colonels” and “Moon Is Blue" on
tour.
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TV-Film Reviews ,..... ol
Vaudeville _Hlaviews

EROADWAY
SHOWLOG

-Fl'l'fﬂ'l'l'llﬂﬂfﬂ‘l 'rfrrn

May 23, 1953

DRAMAS
Dial "W Tor Murder ..... 10-29, 52 200
Mizalllanes ., .i.ravranees 2-18, 32 117
My Three Amoels. ... coq.s 311, '53 Ba
Picmie ....cvvienrnernnmen 219,733 108
The Chifdren's Howr .......12-1B, '52 1B0
The Crucible ..ovavvnnnsas 1-22,'53 140 |
The Fifth Season..,....... 123,733 13 |
The Moon Is Blue. ..., .... 3. B'51 9i5 |
The Seven-Year [Meh.......11-30, 52 212 i
The Time of the Quckos,., . 10-15, 52 233 |
Time Dut for Ginger..,.... 11-25 52 205 |
MUSICALS
An Ewvenimg With Bealrice
il v ienings iD- 2,°52 27
Cap-Gan . v.svnvsannnanar F= 7,53 Z0
Guys and Dolls.,.........123-15 50 1117
Hatel FImig . .iciuinasas 2:11,'58% 117
Porgy and Bess......, sass o=10,'53 a7
The King amd 1....0000000 3.19 '52 B99
Wish You ‘Were Here....... B-25,'52 381
WMHHI-IT Tﬂ'h'l FEEEES FE e 2'25‘. lE'j 1&1
CLOSED
Lewe of Four Colopels...... 5-15, 7523 140
[Opened 1-15-°53)
Sooth Paciflc .........0.. O=1B; 23 1.B92
(Opened 4-7, "49)
|

Melvyn Douglas TV-er Unique

Innate Charm

looking. Of course she picked the
unknown. After that, the “Blind
Date” likenesz wanished. Next
victim was a chic young woman
who'd always wanted her portrait
painted. Douglas horsed around
a bit and made believe he would
do it, but meanwhile two profes-
sional artists were busily making
charcoal sketches of the lady
from a studio monitor, and on cue
they were hoth presented to her,
with the announcement that one
of the artists had been commis-
sioned by the sponsor to do
a 52000 portrait of her. 5She
zquealed with delight.

The third was a little boy with

| polio, and here things pol mixed

up. One of the gifts he'd re-
quested was a trip to the circus,

| = they brought in a dog act. But
t just as one of the dogs was doing

a sensational tight rope stunt, an
aid came on with more gifts for
tFre boy and Douglas began an-

(Continued on paae 10)
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BOX SCORE ON MEETING
OF NBC-TV AFFILIATES

NEW YORK, May 25.—Following is a box score of the
way the critical three-day NBC-TV affiliate meetings shape
up, starting today (Monday), based on the items on the agenda
of the stations at today's sessions and speeches to be made

by web execs tomorrow:

_Affiliale demand: more daytime programing, NBC reply:
£3.500,000 for new shows, the bulk for daytime (see separate
story on Charles C. Barry speech).

Demand: Stability in the to
Reply: There willf

arganization.

level of the NBC executive
be stability (see story on

speech by Brig. Gen. David Sarnoff). .
~Demand: Full report on the summer hiatus and sales sit-
uation. Reply: NBC-TV is in good shape (see story on speech

by Jack Herbert).

Demand: Status of fall program plans, Reply: Unknown

at press time.

Demand NBC's position on development of additional

participating programs, as

indicated by President

Frank

White's recent speech at the Association of National Adver-
tisers convention. Reply: NBC is selling programs hard, and
has plans to make it more attractive to advertisers to buy on

the web. (See story on speech

by Hugh Beville.)

Demand: Plans for firming up a revised “must buy”
NBC-TV network, in view of new affiliates being added reg-
ularly. Reply: Unknown at press time.

Demand: Status of NBC's thinking on color TV. Reply:
NBC is far in the lead (see story on speech by Sylvester

Weaver),

The sessions open today (Monday) with a report by NBC

exces

to the affiliates’ daytime programing subcommittee.
After lunch, the stations meet in close

gesgion, at which time

the above demands will be discussed among the outlets them-
selves, and the daytime subcommittee will report on NBC-TV

daytime show plans.

Tomorrow (Tuesday), a color TV demonstration will be

- held at Princeton, N. J., where the addresses of the network
representatives also will be delivered. Gen Sarnoff will chair
the sessions, which will have Harry Bannister, NBC station
relations chief, introduce Walter Damm, chairman of the affili-
ates’ committee, who will voice the questions of the stations.
NBC speaking order then will be: Barry, Beville, Herbert.
The session will break for the color showing and lunch, to be
followed by Weaver's talk, with Sarnoff winding up the day as
anchor man and the answering gquestions from the affiliates,
Wednesday's schedule is unset and will depend largely

on progress made on Tuesday.

Washington Once-Over

WASHINGTON, May 23.
Technicians watched goggle-eyed
the other day as President Eisen-
hower ad libbed his entire closed-
cireuit TV talk from the White
House's broadcast rdom to a Ford

Motor Company group in Dear-
born. Mich. . . . Murray Snyder,
the President's assistant TV-radio
press secretary, got an unsched-
uled tribute just before the Presi-
dent went on the air in his tele-
vised tax talk to the nation this
week. The network boys here are
rateful to Snyder for his efforls
in getting the broadeast room in
shape for regular usage. So CBS'
Lou Shollenberger informed his
audience that it was about to hear
a message [rom the President of
the United States speaking from
“Murray Snvder's room in the
White House.” The President
laughed approvingly.

HERE'S A SPY THRILLER
YOU WON'T SEEON TV ...

In a hush-hush atmosphere sug-

gestive of a Hollywood spy
thriller, State Department has
been mysteriously revoking the

passports held by a growing
number of TV, radic and film
personalities. The department has
the right to “lift" passports at
any time and doesn't have to
offer an elaborate explanation,
but the “lifting” has been taking
place on a scale that has sent a
number of D. C. legalists Into a
dither. Several lawyers repre-
senting the passport holders have
been forcing a behind-doors show-
down with the striped-pants
agency. Ostensibly the reason for
revocation in most cases has bheen
suspicion of subversiveness, How-
ever, several of the passport
holders were celebrities whose
names had never been associated
publicly with Communism. In
many instances the State Depart-
ment has reversed itself after
being challenged. The situation
has been kept under thick wraps
inasmuch as the passport holders
don’t relish getting into a public
wrangle with the agency.

LATEST SENATE THEME
1S “LOVE THAT TV" . ..

TV, glamour child of the elec-
tronics age, got its heartiest Capi-
tol Hill send-off in a long iime
this week during Senate debate on
Federal Communications Commis-
gsion's increased outlay to handle
TV applications. A dozen senators
rose to pay tribute to TV, Sen.
Edwin C. Johnson (D., Colo.) had
the chamber agog when he en-
visioned a rosy economic future

for the nation via television. The]

By BEN ATLAS

senator fold his colleagues that
hiking FCC's outlay could “set
in motion a chain reaction which
in two years' time will create bil-
lions of dollars in business.” The
number of TV sets in use, cur-

rently figured at 23,000,000, can
be doubled “in a relatively short

time," said Johnson, “and the in-’
vestment in these sets will amount |

to £8,000,000,000 of new business.”
Picturing wvast new employment
for manufacturing, jobbing and
selling the sets, the Coloradan said
the TV advertising campaigns
“will stimulate the sale daily of
train loads of manufactured prod-
ucts of every deseription.” TV-less
cities are needling Congress more
than ever, he said. *“We are asked,
‘Senator, why do we not have tele-
vision service in our town? Is it
not just as good as any other
town?'"

‘TODAY’ BOOMS
AT NBC-TV; BB
FACES ARE RED

NEW YORK, May 25.—The
tollective faces of Radio-TV
staffers at The Billboard are
somewhat on the ecrimson
this week. Along about the
heimning of the year, we
published a story concerning
reports that “Today” was re-
garded as cancellation bait at
NBC-TV. A report to be
made to the NBC-TV affil-
iates session tomorrow (Tues-
day) by Jack Herbert, vee-
pee in charge of the net-
works, will point up in-
creased business enjoved by
the show in the first five
months of thizs yvear as ecom-
pared with 1952, which seems
effectively to negate our orig-
inal yarn. Herbert will note
that gross billings in this pe-
riod last year were $£400,000
and this year they are %1.-
40C,000. Sold segments have
jumped from 211 to 465. Af-
filiate compensation in this
period last year totaled $150,-
000, while this year it is
$500,000 — exclusive of rev-
enue from local segments
sold. Projected gross sales
for 1953 are $3,750,000, Her-
bert will say. Pardon our
blush, and forgive our story!

4 Continued from page 1

ration of America, personally has
supervised the development of
the key formulae. These, the top
' web brass confidently anticipate,
not only will bring the affiliates
back into the fold, but will make
them more staunch supporters of
their NBC affiliation than ever.

Trade observers who have dis-
cussed affiliate problems with
leading station executives and
have heard the NBC answers be-
lieve that the web finally will
prevail—altho not without nu-
‘merous trials. The key points in
the affiliate demands — hypoed
daytime programing, stabilization

of the top NBC exec echelon, sales
results, action on the color front—
all will find web toppers ready
with replies, and, from General
Sarnoff down, they are convinced
these replies will carry the day.

Other stories in this issue detail
the affiliate demands and the net-
work's projected solutions,

How serious the situation actu-
ally is can be seen from the ad-
mission today by a top rank NBC
exec, who said that at least 15 key
TV affiliates had been considering
switching affiliation. As the ses-
sions got under way, only one had

made the move—WTAR-TV, Nor-

$3.5 Mil Program

Budget for NBC-TV

NEW YORK, May ‘25. — The
NBC-TV reply to the key demand
to be wvoiced by its affiliates in
their three-day meeting—f{or ma-
jor web emphasis on daytime pro-
graming is scheduled to be de-
‘livered tomorrow (Tuesday) by
| Charles C. Barry, NBC program
veepee, and that answer can be

summed up in one succinct figure
—=3,000,000. That is the amount
of hard cazsh NBEC is going to toss

ing in the 1953-54 season, with
the majority of it to be poured
into new daytime programing.
Barry will outline NBC's day-
time video program plans, start-
ing in July, which call for solid
scheduling of web shows (except
for one hour) from 7 a.m. to noon,
with a big new one-hour show on
the drawing board to be slotted
in the noon-1 p.m. time a little

Barry Tells Affils Daytime Segs Will
Get Lion’s Share of Cash to Be Spent

later. The actual shows selected
were picked mainly on the basis
of Barry's and NBC's conviction
that programs which will have
the greatest success in this period
will be soaps or strips. The result
15 that the 90 minutes of new pro-
| graming already ticketed for air-

(ing fit into this bracket.
. The shows already on the morn-
(ing line-up will remain as is.

: These are “Today” (7-9 a.m.) and
onto the barrelhead for program- | b ay” (7-8 a.m.) an

“Ding Dong School” (10-10:30

am.). The new shows to follow

‘will be led off, from 10:30 to 11
am. by a strip titled “Glamor
Girl,” starting July 6. This calls
for four women to face the cam-
eras each day, tell of their back-
grounds, and relate why they wish
to become glamorous. They will
then hel put thru the beauty mill,
|and will appear in their new

(Continued on page 6)

Sarnoff to

NEW YORK, May 25.—Execs of
stations affilialed with NBC-TV
who have come here expecting to
hear impassioned oratory during
their sessions with the web's ex-
ecs will have a surprise coming
when they listen to Brig. Gen.
David Sarnoff, web board chair-
man, tomorrow (Tuesday). Al-
tho the General has kept the con-
tent of his talk strictly to himself,
and will deliver it on an off-the-
cuff basis, it is known that it will
be a cards-on-the-table business
talk from one coldly analytical
executive to others.

There'll be no “for the good of
the team” pep talk, but rather a
plain analysis of the NBC position
in the scramble for network dom-
ination, and how this aflects the
affiliates.

General Sarnoff is expected to
pull no punches, and it is under-
stood he will follow the pattern of
cther NBC speakers by frankly
stating his opinion of the com-
petition, CBS-TV. Thus, it is be-
lieved that the General is likely
to remind the affiliates that it was
NBC which advised its radio sta-
tions, over five years ago, to ap-
ply for video permits, and that
NBC similarly advised ils stations
to hold fast for compatible color
rather than mechanical, while
CBS advice to the contrary
proved deleterious to its stations.

Ready o Answer

Sarnoff iz understood to be
ready to answer affiliate questions
concerning top executive shuffles
and the rumors of new shuffles
which have troubled the stations.
He is believed to be stating that
the current line-up will remain
intact, and will asgure the stations
to that effect.

When Sarnoff concludes his ad-
dress, he will answer questions

www americanradiohistorv com

Mrom

Analyze

NBC-TV Position

m the assembled affiliates.
This is likely to be one of the key
portions of the three-day meet.
The success Sarnoff has in count-
ering station demands, following
the roster of network speakers,
will determine the nature and
tone of the final day’s web-affil
sessions on Wednesday. If the
stations are placated tomorrow

will merely mop up any remain-
ing puddles of disagreement:
however, if there are still many
stations which feel they have not
been satisfied, the fur may fly on
Wednesday, with the ultimate
outcome of the meet up in the air.

{Continued on _page §)

(Tuesday), the next day's meet’

Signs Point to Clear Skies
After NBC, TV Affil Squall

Web Sets Replies to Demands; No
More Losses Is Test of Success

folk, which defected to CBS-TV
last week. Impartial belief is that
NBC-TV still stands to lose at
least one or two more outlets un-
less the sessions fulfill every hope
of the NBC toppers. Closest to
leaving the fold as the meetings
opened, it is believed, is Bill Fay's
WHAM-TV, Rochester, N. Y.

Fay will be used by outisiders

| as a barometer. Should his outlet

remain with NBC, the affiliate
meetings may be considered an
ungualified success. If WHAM-TV
alone moves to CBS-TV, the ses-
sipns still will be regarded as
an NBC victory. However, if that
station is joined by others in a
switch, then NBC ftruly may be
placed in a most difficult plight
in its battle for the No, 1 network
laurels.

Herbert fo Tell
NBC-TV Affils

Of Sales Jump

To Cite Widening
Of P.M. Margin
Over CBS-TV

NEW YORE, May 25. — Jack
Herbert, NBC-TV veepee for the
networks, will tell the web's
video affiliates tomorrow (Tues-
day) a highly optimistic sales and
rating story. Herbert will say
that NBC-TV in May alone has
racked up pross time szales total-
ing $9,000,000 in new business
and $11,000,000 in renewals, ex-
clusive of packages peddled by
the web.

On the rating side, Herbert will
disclose that NBC-TV's rating
margin over CB5-TV in the eve-
ning hours has jumped from 7 per
cent in 1952 to 12 per cent this
vear, Of the summer business
picture, Herbert will report that

{Continued on page 8)

NBC-TV BRASS
PLOT STRATEGY

NEW YORK, May 25.—
The top NBC-TV brass was
clospoted behind closely-
guarded doors all Friday
afternoon, emphasizing the
importance with which they
hold the web-alfiliate meet-
ings in Princeton, N. J., to-
morrow (Tuesday). The web's
toppers met from 3 to 6:30
p.m. in Studio 3-G. Stationed
in front of the studio door to

bar intruders was a burly
NBC guide, Behind the
doors the execs rehearsed

the remarks they are to make
to the affiliates tomorrow
and plotted basic strategy,

NEW YORK, May 25.—A basic
move to make NBC-TV's new

daytime line-up more attractive,
economically, to sponsors will be
outiined tomorrow (Tuesday) to
the web's video affiliates by Hugh
M. Beville, web director of re-
search and planning. Beville will
announce adoplion of a cumula-
tive time discount structure which
will enable sponsors to combine
their total sponsored hours on the
web, whether day or evening. to
get their discounts. This plan,
NBC-TV hopes, will effectively
combat the competilive advantage
which CBS-TV has enjoyed via
its contiguous rate discount.

Under the new NBC plan, the
sponsor of a 30-minute evening

W —

NBC Discount Plan Is
Aimed at Day Line-Up

ter hours, would increase his dis-
count from 6 per cent to 12 per
cent. As another example, the
cost of a 30-minute evening slot
i= 60 per cent of the hourly rate,
while the cost bf a daytime quar-
tes hour is 40 per cent of the
hourly rate. A sponsor will be
able to combine such contracts
and get both for 100 per cent, or
the exact cost of one hour of time.

Beville will estimate that this
move will cost NBC almost
$1.000,000 in additional discounts.
The new schedule will become
effective July 1. Beville's talk is
aimed at soothing dissident affili-
ates who have felt that the weh
was playing too cautious a game,

and was avoiding risks in the race

show who adds two daylime guar- i. for business.
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Dont Cut Rates, NARTB

Execs Tell Radio Orgs

WASHINGTON, May 23.—Two
top National Association of Radio
and Television Broadeasters offi-
cials told all-radio audiences this
week that television can’t put radio
out of business if radio broadcast-
ers practice good management and
refrain from rate cutting. WARTE
President Harold E. Fellows told
the Pennsylvania Association of
Broadeasters at Bedford, Pa., that
TV would “eatch up and pass radio
an a dollars and cents basis within
the next two vears,” but predieted
continuing . progress in radio as
well, He pointed out that since
the alleged “death sentence®” for
radio in 1948—when TV became
available to the station—there are
“half again as many radio stations
in operation"=and "at least 865 per
cent more radio receiving sets,
while the annual advertising in-
vestment in radio has “gone up 35
per cent.” ]

He warned against rate-culting,
describing the practice as “down-
right stupid,” and held that “any
radio man who has properly evalu-
ated the wvarious segments of time
and the many differenti services he
offers to an advertiser”" will not be
forced to cut rates.

AM, TV Trade
Watches Fafe
Of E. P. Levy

WASHINGTON, May 23—Fate
of the excess profits tax will be
watched with interest by the TV-
Radio broadecast industry. With
the House Ways and Means Com-
mittee launching a hearing June
1 on the administration’s pro-
posal for a half-year’s extension
of the tax which otherwise would
expire June 30, the measure 1s
now seen as having at least an
even chance to gel an additional
lease of life, The excess profils
levy, which taxed B2 por cent of
every excess profits dollar of
corporations, inspired consider-
able spending on TV-Radio adver-
tizing as a deductible expenditure.
Altho Chairman Daniel A. Reed
(R., N. Y.) of the House Ways and
Means Committee is opposed to
extension of the tax, a majority of
his committee at least want to
give a “fair hearing” to the pro-
posed half-vear's extension, which
was strongly urged by President
Dwight D. Eisenhower in a na-
tionwide TV-radio talk this week.

Until the president went on the
air this week, it appeared that the
excess profits tax would definitely
pe allowed to expire, The Presi-
dent's stress on the need for reve-
nue to balance the budget has re-
stored the tax as a live issue, in-
asmuch as the levy has yielded an
estimated $2,500,000,000 a vear to
the treasury. The Reed committee
hearings are expected to last at
least 10 days. Deliberations on the
iax have been given top priority
by the committee in view of the
short time left before the tax
 otherwise would manditorily
lapse. According to the committee
ithe excess profits tax hearing wﬂf
not forestail the scheduled June
16 start of hearings on the excise
taxes (see separate story).

‘GAME-OF-WEEK'

Falstaff to

Sponsor Seg
Over ABC-TV

NEW YOREK, May 23, —Fal-
staff Becr this week reportedl
had completed negotiations wﬂg
major league ball clubs enabling
it to sponsor its baseball game of
the week telecasts over ABC-TV
on Saturdav afternoons. Reports
were that Falstaff already had
closed with one team and was on
the verge of zigning with two
others.

If the deal jells, Falstaff will
launch its game coverage shortly
over 30 or 35 ABC-TV stations.
The web will also offer the show
on a co-operative sponsorship
basis to affiliates not covered by
the brewery. ST B A

This opinion was shared by
NARTE Vice-Presidenl Roberi K.
Richards, who asserted in an ad-
dress before the Kansas Associa-
tion of Radio Broadeasters in To-
peka, "The successful {(radio) sta-
tion operator isn't looking for a
new job—he's looking for new
business.” Most profitable stations,
he =said, “have increased their rates
at least once in the past five years.”

Successful radio stations are de-
veloping local programs to replace
network sustaining
are attempting to “soften the sell-
Ing approach on the air thru per-
suazion rather than pressure,” he
reporied.

Trammell Key

Meet Figure,
With Weaver

NEW YORK, May 25 —0bserv-
ers and station execs who gath-
ered here for the NBC-TV affili-
ate sessions were taking careful
notice of one development which
has not had too much attention
recently. This is the reactivation
of Niles Trammell, former web
chief, and Sylvester (Pat) Weaver,
vice-chairman of the board.

Trammell officially is serving
as consultant to the web, but in
the past three months became in-
creasingly active in program ne-
potiations and in the past two or
|three weeks has been devoiing
;the major portion of his time fo
dealing with the affiliate prob-
lem, with which he is well ac-
quainted. He is a close personal
friend of many station operators,
with whom the web hopes his in-
fluence remains undiminished.

Little had been heard from
Weaver in recent weeks, How
ever, the speech he is slated to
make tomorrow (see separate
story this issue) indicates he has
been working on a top level basis
on NBC-TV's color video plans.

Prep Bob-Ray
For Color TV

NEW YOREK, Mavy 23.—Barry
Wood this week was assigned to
begin development of a new color
TV show featuring Bob and Ray.
The show would air locally only,
with the starting date still indefi-
nite but in the near future. The
show will air via NBC's experi-
mental color TV station wusing
Channel 4. |

The new ghow is being planned
on the basis of an order which

features and}

|

|

PALEY LETTER
IS SIGNIFICANT

NEW YORK, May 25.—
Word spread quickly among
the NBC-TV affiliates who
gathered here today of a let-
ter which had been sent to
the Radio Corporation of
America by William 8. Paley,
board chairman of the rival
CBS-TV. The report was that
Paley's letter had asked RCA
to co-operate in the sale of its
compatible color TV trans-
mitting system to CBS. At-
tempts to reach Paley for
confirmation were unsuccess-
ful. However, the effect of
the repori upon affiliates was
deemed of importance
mainly because of the timing,
since it signified a final
NEC-RCA victory in the long
color fight,

NOT ALL EASY

Some NBC-TV
Aftils Have to

Be Convinced

NEW YOREK, May 25.—All will
not be sweetness and light by any
means alt the NBC-TV affiliate
sessions starting today (Monday).
Top exees of two highly impor-
tant affiliates made that a cer-
tainty by their comments to The
Billboard in advance of the ses-
sions. The execs asked that their
names not be used.

One stated: "NBC's weaknesses
are public information. CBS has
an admirable record of accom-
plishment, and has jumped into

the lead both program-wise and |

 sales-wise, What's to be said by
NEC-TV at the meelings as
promises is one thing; what im-
presses me, however, is accom-
plishment. However, T will make
no decision about change in af-
filiation until after the sessions,
In any event, I feel morally
bound to retain my NBC affilia-
tion for the - duration of my
contract.”

Another top affiliate exec said;
“1If these sessions don't work out
right, I'll be glad to have lunch
with representatives of the other
networks and listen to what they
have to say. In any case, there
could be plenty of hell poppin’
on Wednesday.”

had been izsued by the Federal
Communications Commission, au-
thorizing compatible ecolor trans-
missions on a sustaining basis.

'GEN. FOODS VS. NBC

Berle Insists on Own
TV Schedule for Fall

NEW YORK, May 23.—General
Foods and its agency, Young and
Rubicam, on one side, and NBC-
TV and Milton Berle on the
other, this week were engaged in
a spirited battle over making the
comedian’'s fall plans more defi-
nite. Berle goes In the Tuesday,
8- pm. time period for Buick

NBC-TV Sets

Color Plans,
Weaver Says

NEW YORK, May 25.—As soon
as compatible color is ap-
proved commercially by the Fed-
eral Communications Commis-
sion, NBC-TV will commence
programing in multichrome at
least twice weekly, This will be
fold to the web’s affiliates tomor-
row (Tuesday) by Sylvester (Pat)
Weaver, NBC board vice-chair-
man. Weaver will outline plans
for one vyear of color experi-
menlation by the network, and
will tell stations that they can
equip themselves to transmit
compatible color for only $10,000,

Weaver will point out that
altho the web knows the tech-
nology of color, more experience
is needed in production work, As
NBC itself gains that knowledge,
a special school to train affiliates
in the art of colorcasting will be
set up in New York.

Weaver will state that the Co-
lonial Theater here already is set
for use as a color studio, and that
two regular transmissions weekly
will be made from that studio as
soon as FCC approval is forth-
coming. Studio 3-H also can be
used for color, and will be util-
ized on an as-needed basis. There
also js available a color mobile
unit which will be used to feed
inserts - into gpurh shows as the
Kate Smith and »Today" stanzas.

Weaver will stress that NBC-
TV has in readiness 20 color cam-
eras and 20 color chains, equip-
ment which no other network can
muster., He has been known to
be working on the color TV prob-
lem for some weeks now, as first
revealed in The Billboard several
weeks ago, which pointed out that
NBC also has set up a “color
guard" of top execs to get the

web set for multichrome’s advent. |

=1
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TV ERA AT WHITE HOUSE

Twin Sound Curtains’ Pave
Way for More Telecasting

will get the fullest benefits of
the new approach. The visual aids
will be lost to radio, while movie
newsreels will have to take a back
seat to live TV in terms of reach-
ing the public and in picture
clarity.

Bringing the White House closer
to the people iz avowedly a key
objective of President Eisen-
hower's remarkably smooth and
competent press-TV-radio secre-
tarial team, comprised of James
&2 HagErty and his assistants,
Murray and Snyder. “"There is no
doubt but that we are in a new
era,” said Hagerty, "and icle-
vision's role is a key one.'

The new twin sound curtains
have owvercome technical handi-
caps which up to this time had
limited TV's use in the White
House, Up to this week it had been
necessary  for the President o
make separate talks for newsresls
and for TV and radio, This had
frequently been a serious deter-
rent in arranging talks to fit into
the President’s busy schedule.

The curtains are strung across
twao opposite walls of the broad-
cast room which was installed but
little used in the final year of
Prezident Truman's administra-
tion. The broadcast room, 33 by
45 feet. in the early days of the
While House had been used as a

it

kitchen. A story is told at the
White House that the two fire-
places in the room had been em-
ployed to cook Abe Lincoln’s fa-
vorile recipe of beans. The room
is soundproofed and well equipped
for lighting. The sound curtains,
dark gray in color, are I':r:avil:f
padded with cotton batting. One
of the curtains, facing a large
picturesgue desk made of timber
[rom a once famous ship, can be
unbuttoned for 10-foot long aper-
turez. TV and newsreel cameras
are operated from behind the cur-
tain, There is an aesthetic and
psychological advantage to this.
The President is spared the sight
of the cameras lined up like one-
eved monsters on their tripods.
Alsp he is spared the distractions
of the grinding film cameras and

the sight of maneuvering tech-|E

nicians.

The broadeast room has been
used a few Llimes prior fo this
week in the present administra-
tion for lilmed TV appearances
of the President, but without
marked success. Assistant Press-
TV-Radino Secretary Snyder saw
the need to get rival TV-radio and
movie egamera crews working on

a compalible basis so that live
telecasts could be made without
the necessity for duplications in

www americanradiohistorv com

-and radio and later gave 1 sum-

reels. At Snyder’s prodding, the
idea for the sound curtains was
devised. Some weeks ago a news-
reel cameraman improvised a
curtain  which, when tested,
proved the scheme's feasibility. A
committee of the wvarious media
representatives agreed to finane-
ing the innovation on a pro-rated
basis. The cost was relatively
slight,

This week's use of the curtained
broadeast room provided an acid
test in three separate talks by
the President. The President de-
livered his tax talk for live TV

mary for TV and newsre ls, On
the following day he esta lished
the precedent of delive—=ng a
closed-cireuit ftalk to Dearborn,
Mich., for a Ford Motor Cﬂmpun}f
roup. Reception there was on a
theater TV screen. The closed-
cireuit ialk, delivered in a free
and easy sytle without use of
notes, set a pattern likely to be
followed frequently, particularly
where the Prezident wants 1o
reach such saudiences as GOP
fund-raising groups, campaigners
and the like. The PTESII:I.LHt grate-
fully acknowledged in his Ford
message that he could never have
accepted the invitation to address
the Dearborn group if it had nut
been for clnaé's circuit TV

!Her‘le:
while the GF

1ing, Inc,,

every third week 10 times during
the season for General Foods.
Berle, however, does not wish
to select his final schedule vet, or
which weeks of the month he
wishes 1o use. General Foods,
which has 51,000,000 riding on
Hope, iz insisting that Berle fi-

. =%,y | nalize his schedule so that Hope's
'and Bob Hope will spell him : 3

plans, too, can become more firm
so that pre-production important
planning can be done.

General Foods has insisted that
NBC-TV force Berle into line, but
there are suspicions that the net-
work's contract with the come-
dian allows Berle the privilege of
making hiz own schedule. The
sponsor is bringing his biggest
{artillery into playv, but =so far
has remained adamant
and Y.&K. brass
reach for the nearest aspirins,

TV GRANTS

FCC TV Okays
Drop fo Low
Of 1 in Texas

WASHINGTON, May 23TV
grants by Federal Communi-
cations Commission slowed fo a
snail's pace this week, which pro-
duced only a single new license,
but activity continued to build up
around educational TV channels.

The week's only TV grant went
to the Magic Triangle Televisors,
Inc., Harlingen, Tex., to operate
on VHF Channel 4. Meanwhile, a
squabble over Channel 10 in Mil-
waukee pgathered intensity this
week as William F. Rasche, di-
rector of the Milwaukee Voecation-
al and Adult Schools, which has
applied for the channel, urged
Wisconsin Governor Walter J.
Koehler Jr,, to support the group's
bid, and to reverse his stand of
last week asking the commiszion
to hold up en any action involv-
ing Wisconsin educational chan-
nels (The Billbpard, May 23).
Koehler's message to the FCC
last week is openly regarded as
supporting a bid by Hearst Cor-
poration, which has asked the
commission to remove the chan-
nel from the educational reserved
list and make it a commercial
channel instead.

There is a strong chance that
Sen. Charles Tobey (R. N. H),
chaitman of the Senate Inter-
state and Foreign Commerce Com-
mittee, may resume a hearing on
educational channels to air the
controversy over Channel 10,
which has already drawn Senators
Joseph K. MeCarthy (R., Wis)) and
Alexander Wiley {(R., Wis.} into
the fray. MecCarthy and Wiley
several months ago jointly wrote
to the FCC urging that Channel 10
be withdrawn from the reser-
vation as an educational TV out-
let and be assigned to commer-
cial use. The Milwaukee vocation-
al group regards the Wis::nnsin
Legislature's action last week in
adopting a resclution authorizing
the State to apply for all TV
freguencies assigned to education
in Wisconsin as a threat to re-
move the channel completely from
educators and make it available
for commercial inieresis, inas-
much asz the reigning political
regime in the State is viewed as
sympathetic te the Hearst bid. The
vocational group has raised the
guestion as to whether funds
would be awvailable under a State
bid for a Statewide network.
Commisioner John Doerfer whose
community 1z West Allis, Wis,
has indicated that he would sup-
port & Statewide educational net-

work in preference to a local
group.
Meanwhile, Hearst this week

protested a reguest by the joint
committee on educational tele-
vision that the commission deny
Hearst's latest petition asking for
a rehearing on the C‘l"annel 10
matter,

Meanwhile, the FCC announced
an order making immediately ef-
tective an initial decizion granting
a bid by Northeastern Indiana
Broadeasting Company, Ine., for a
TV construction permit in Fort
Wayne, Ind.,, on Channel 33, and
denyving the mutually exclusive
bid of News Sentinel Broadcast-
for same channel.
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NET FACTS ’
Rivals Quote
PIB fo Prove
Superiority

NEW YORK, May 23. — The
rival TV networks are both cit-
ing Publishers Information Bu-
reau figures in attempt to prove
their superiority. At CB5-TV, ex-
ecs claim that from January thru
April 1953 the web's billings were
up 36 per cent over the same pe-
riod in 1852, According to these
execs, the PIB figures show that
the second network, which is un-
derstood to mean NBC-TV, ex-

perienced only a 59 per ceht in-
crease in that period. April alone
meant a PIB of $7,770,181 for
CBS-TV, a 37 per cent increase
over April 1952. In cdntrast, that
second network had an April
boost of only 10.9 per cent.

Meanwhile, it was learned that
Jack Herbert, NBC veepee in
charge of @ networks, will tell
NBC-TV affiliates on Tuesday
(26) that PIB figures reveal that
during the first quarter of 1953
NBC led CBS in TV billings by
20 per cent.

Craig Resigns
As B&B Veepee
For Radio-TV

NEW YORK, May 23 —After 10
years with Benton & Bowles,
Walter Craig this week resigned
as veepee in charge of radio and
TV for the agency. Craig's resig-
nation is attributed by observers
to disagreements between him
and Procter & Gamble, one of the
agency’s most important accounts.
B. & B. handles its Tide division.

P. & G. has been dissatisfied
with two of the Tide shows, Red
Skelton and “Those Two,” both
of which were serviced by the
agency and which were recently
cancelled. When the client re-
placed Skelton with Paul Win-
chell, it gave the program to
Young & Rubicam to handle, and
B. & B. found itself frozen out.
The latter agency was urigina]!g
supposed to split the billings wit
its rival.

Craig consequently found his
recommendations discarded and
also, indications are, found lack of
support from top brass at his own
agency, His resignation followed.
The present director of TV, Tom
McDermott, will continue to head
up B. & B.s video operations.
Paul Roberts, his opposite num-
ber in radio, will remain as head
of AM activities. )

Craig. who owns a piece of
Teleprompter, has made no future
plans as yet.

Howard, CBS,
Part Company

NEW YORK, May 23. — Cy
Howara, who first started CBS
on the trail of the loot and rat-
ings available in situation-com-
edies, is no longer on the net-
work's payroll, Tho his contract
with CBS runs until June 1954, he
gained the right to script a film
for Paramount Pictures, thereby
relieving the web of the obliga-
tion to pay his stipend.

In addition, for the first time
in years, Howard will not have a
sponsored show on either CBS
Radio or TV. His “Life With
Luigi" is currently being sus-
tain~d on CBS video, and “My
Friend Irma" has reached the
end of the trail in both mediums,
where its R. J. Reynold's spon-
sorship had ended.

‘Goldbergs'
Back on TV

NEW YORK, May 23.—RCA
this week signed to sponsor “The
Goldbergs” as a summer sub for
“The Dennis Day Show,” mark-
ing the first TV appearance of
Gertrude Berg's brood in two
years.

FCC PRIORITY
IN MERGE BIDS

WASHINGTON, May 23—
In an action encouraging
mergers of applications in
channel rcontests, the Federal
Communications Commission
today announced a rule which
will give proprity to disposing
of bids where competition for
channels has been removed, -
Under the new rule, cases will
be removed immediately from
hearings or [rom scheduled
hearings whenever the rival
applicants agree to consolidate
on a single bid.

The FCC has wvirtually dis-
posed of all uncontested ap-
plications, and faces a long tie-
up in cases involving contested
applications. Even if the FCC
gets additional examiners (see
separate story), a lengthy
freeze iz in prospect for some
550 contested TV applications.
The commission's new
which becomes eflective as
gsoon as it is published in the
Federal Repgister is aimed to
provide some relief. Commis-

-sioner Frieda 5. Hennock dis-
sented from the commission.

Zenith Wins
Injuncfion
~In FCC Tiff

CHICAGO, May 23—Zenith
Radio Corporation, which two
years ago vowed it was not inter-
ested in being in the entertain-
ment business, now wants to.run

a commercial station in Chicago

on Channel 2, This was made clear
this week after a U. 5. Appellate
Court in Washington issued an in-
junction restraining the FCC from
putting into effect its grant of
Channel 2 in Chicago to CBS.

Zenith has been on Channel 2,
experimentally, since 1839, and
claims it wasn't given a fair
hearing when CBS was granted
the channel.

Zenith strategy has been center-
ed on how to get the station,
rather than on what it will qln
with it when and if it gets it.
However, Zenith would be certain
to go all-out with phonevision
operations on the channel if it
received FCC approval.

CBS Eager to
Re-Sign Como

NEW YOREK, May 23.—CBS-TV
this week was ftrying to sign
Perry Como to a contract. The
singer already has been ap-
proached by Colgate to appear on
its “"Comedy Hour” next season
on NBC-TV, an offer which he is

gatisfied client in Chesterfield

weekly in the 7:45-8 p.m. time

services if it is to retain Chester-
field's business.

The -ponsor at one time had the
singer under contract, but did not
wish to continue the arrangement.
Hence the network took over un-
til this June. Now CB5-TV would
like to sign Comao to a long-term
contract and will probably meet
his terms.

rule )

NEW YOREK, Mayv 23.—In the
best sales shape for the coming
fall since it began functioning as
a video network, CBS-TV will
continue to accent creative pro-
graming ideas because of its vital
contribution to the web's purrent
SUCCESS,

rest on our laurels and stop de-
veloping ideas, it won't be long
before our competition begins
narrowing the gap.”

CBS-TV has at least a dozen
programs in wvarious stages of
preparation which will star such
names as David Niven, Vera
Vague, Jimmy Boyd, Jo Stafford,
Virginia Field, Jerry Lester, Ernie

Robinson Jr., veepee in charge of |
network shows. “We can't live on |
our fat" Robinson said. “If we |

Kovacs, Willard Waterman (Gil-
dersleeve) and Dean Miller,
Among the nighttime possibilities
are: “Professional Father,” for
Niven: “That's My Boy,” the
Waterman wvehicle; “Vanity and
Mrs, Fair,” for Miss Field; “Any-

according to Hubbell thing for Baby"” for Miller; *The

Shrimp,” and “Third Girl Frr.‘q'n
the Right" to be directed by Eddie
Buzzell,

Daytime contenders are “Fol-
low the Leader,” for Miss Vague,
“Your Lucky Stars,” film clips in

‘ta quiz format; “I'll Buy That”

another quizzer; “Make a Mil-
lion,” for Lester; two quarter-
hour musical strips for Miss Staf-
ford and Jimmy Boyd, and a re-
vamped wversion of “Songs for
Sale.”” The network is working on

NEW YORK, May 23. — With
three new sales this week and
two pending, CBS-TV moved
closer to the SRO stage for fall.
If the two pending deals go thru,
the network will have only an
hour and 15 minutes of evening
time left to sell—the Jane Fro-
man show from 7:45 to 8 p.m. and
an open spot from 8 to 9 p.m.
opposite Berle. _

New CBS-TV sales include a
Red Barber sports show from 6:15
to 6:30 p.m. on Saturdays to Com-
mercial Solvent, Inc., an dnti-
freeze, and Ed Murrow's "Person
to Person" airer for sponsorship
by American il on Fridays,

considering. _But CBS-TV has a|
which sponsors Como thrice |

period, and it must retain his |

10:30-11 p.m., beginning October
12, The third new sale was made
' to General Mills, which will move
its “Lone Ranger” sepies over
from ABC-TV to CBS-TV this
fall. The show will be slotted in
the web's 12:30-1 p.m. Saturday
morning time period, thus giving
CBS-TV a solid block of kid
shows that day from 11:30 to

2 p.m.
Other Deals

In addition to the above, CBS-
TV is claimed to have sold the
10:30-11 p.m. time peried on Sat-
urdays to .an undisclosed client,
with probabilities being that he
will sponsor one of two. shows—
“Wanted in Washington"-or “Cor-
ridor D Pentagon." Also pending
is an alternate sponsorship deal

General Mills
Quits 2 Segs

NEW YORK, May 23.—General
Mills this week canceled its
sponsorship of two ABC-Radio
shows, "“Silver Eagle” and Cal
Tinnev. The cereal outfit will
drop the former series May 28, in
' the Tuesday and Thursday 7:30-8
! p.m. time slot,

ABC will air a new program
“Space Ranger,” which is billed as

giving ABC a Ranger of one era or
another across the board. They
| already air GM’s original “Lone
'Ranger” in that same time period
on Monday, Wednesday and Fri-
day.

The Tinney show currently is
carried by the web on a Monday
thru Friday schedule from 4 to
4:30 p.m.

“The Ranger of Tomorrow," thus |

NEW YOREK, May 23 —CBS-
Radio network billings for the
first six months of 1953 are soar-

ing considerably ahead of the
same months of last year, accord-
ing to the latest figures from the
Publishers Information Bureau.
While January and February
were a shade behind last wear,
gains Jrom March thru June are
increasingly greater, with June
running 16 per cent ahead of 1952,

These figures reflect the strong
summer situation at CBS-Radio
this year. Among the factors con-
tributing to this are Willys-Over-
land’s Sunday afternoon music
show, replacing the New York
Philharmonic; Lux's taking only a

four-week recess on “Radio Thea-

CBS-Radio Billings for First
Six Months Well Above 1952

iter,“ the first time this sponsor
did not go off the air for the full
[3-week summer period; the
| “Power Plan" sale to Procter &
| Gamble, Nescafe and Bryleream;
|Jergen's sponsorship of the Mar-
lene Dietrich show, and Ford's
| sponsorship of a five-minute news
strip with Bob Trout.
CBS-Radio billings for June
this year will be about $5,369,900,
| it is estimated. In May the total is
| $5,609,100, up 13 per cent from
1852, In April it's $4,887 800, up 9
per cent, and in March $5,513,000,
up 7 per cent, January and Feb-
ruary this year were $5,156,400

and $4,670,100, down .1 per cent
and .25 per cent respectively, ac-
cording to PIB.

CBS-TV Creeps Up on
SRO Stage for Fall

for “This Is Show Business." The
program, currently aired from 9
to 9:30 p.m. on Saturday, will
move ahead this fall to the T to
7:30 p.m..time slot the same eve-
ning if the sponsors sign.

Skelton Plans
Variety Format

NEW YORK, May 23.—If Red
Skelton works for CBS-TV next
season, he will do a variety show,
with Ralph Levy, producer of the
Jack Benny show, acting as pro-
ducer-director. Negotiations be-
tween CBS and Skelton were un-
derstood to be in a state’of flux
this week.

Meanwhile, Levy has been re-
lieyed of his-chores as producer-
director of the Burns and Allen
show on CBS-TV. George Burns
wants a full-time producer-direc-
tor. Levy, besides his job on the
Benny show, has several other
packages of his own. The separa-
tion has been amicable. Since
shifting to its present Monday
night slot, the Burns and Allen
show has enjoyed an appreciable
boost in ratings. -

2 TV Show
In Trouble

NEW YORK, May 23. — The
Joan Davis TV film series and
“The Original Amateur Hour"
have sponsor trouble in common,
and rumor 15 that neither pro-

gram will survive the season. “1
Married Joan" is sponsored by
General Electric on NBC-TV 8-
8:30 on Wednesdays, “Amateur”
iz slotted in NBC-TV's 8:30-9 p.m.

| time period on Saturday nights

under Pet Molk sponsorship. Both
bankrollers are looking at pos-
sible replacements for their time
slots.

CBS-TV, in Best Shape Ever,
Will Step Up Creative Drive

a new format for Ernie (Madman)
Kovacs.

Robinson has also given in-
structions to find more dramatic
viehicles for comedy performers
and network personalitites, He
points to Jackie Gleason's great
success in “The Laughmaker” on
“Studie One"” as proof of the
worth of the idea. Robinson says
that “The program benefits be-
cause of the star's ready-made
following and the star increases
his potential viewing public by
exposing himself to a new view-
ing audience." He has suggested
to the web's script department to
see what they can find for Arthur
Godfrey for next season.

“Even if we get one excellent
idea, the network will be well re-
paid for its investment.” Already
signed are movie and mystery
writer Harry Kurnitz; Sally Ben-
son, creator of “Junior Miss," and
Ronald - Alexander, who wrote
Broadway's “Time OQOut for
Ginger.” '

No Ruling Yet

By U. S. Steel
On 5-6 Sun. Seg

NEW YOREK, May 23.—United
States Steel this week deferred
decision on its purchase of alter-
nate weeks 5-6 Sunday after-
noons on NBC-TV. The adver-
tiser is considering three dramat-
ic: progr.ms: “Critic's Choice"
or a Leland Hayward produced
stanza, or one which the Theater
Guild would supervise. The first,
owned by Richard Sanders, and
the second, which iz owned by
NBC-TV, are getting the most
consideration,

Should U, 5. Steel buy the al-
ternate hour, NBC-TV would sus-
tain another alternate hour drama

to be produced by Tony Minor.
Its obvious sales pitch would be
to Hallmark, which is currently
sponsoring a half-hour drama
show every week on NBC-TV.
Benton & Bowles is the agency.

OK'’s Storer WBRC
Buy if WSAI Sold

WASHINGTON, May 23.—
Transfer of control of WBRC and

WEBRC-TV, Birmingham Broad-
casting Company, Ine., Birming-
ham, Ala., from Eloise H, Hanna
to Storer Broadeasting Company
for $2,400,000 was approved this
week by the Federal Communica-
tions Commission. Sale was con-
ditional upon Storer diverting it-
zelf of all interest in WSAI AM
and FM, Cincinnati.

Storer is licensee or 100 per cent
voting slockholder of seven AN,
gsix FM and four TV stations, in
addition to the new purchase.

viewers

mean sales

WGAL-TV

NMBC = CBS = ABC = DuMont * Lancaster, Pa.
delivers an ever-growing audience. Proof is
tremendous write-in response from this rich
Pennsylvania market area. Write —

WGAL am TV

FM

Sieinman Statan = Clgir M.—_Cn!lgughl Pigesicd el

Sales Reprecenlfalive

MEEKER Mew York * Chicago * Los Angeles * San Francisco
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G Group Seen Swinging

To Single Union Concept

By LEON MORSE

NEW YORK, May 23. — The
Authors’ League this week was
faced with the possibility of not
only losing jurisdiction over
many TV writers, but of radio
writers, too. The AL, thru the TV
Writers Group, is contesting ju-
risdiction of network TV scripters
with the Television Writers of
America in an upcoming National
Labor Relations Board election
which iz to be held within the
next two weeks.

Dick Powell, head of TWG, al-
ready has gone on record to the
effect that “should we win the
NLRB TV election, we will ask
the Radio Writers’ Guild to join
with us to form one union for
broadcasting writers.,” The RWG,
of course, is a member union of
the AL, but it has steadfastly
maintained that writers' interesis
are common and that there
should be one big union to cover
both media. Indications are grow-
ing that many RWG members
who also write for TV will throw
their support to the TWA because

3 Spnnsﬂrs Seek
New TV Stanzas

NEW YORK, May 23.—Three
national advertisers were under-
stood to be on the lookout for TV
shows this week. Remington
- Rand, which was a participant on
“Omnibus” before the show went
off for the summer, is reportedly
seeking a sports show thru its
agency, Young & Rubicam. Rob-
ert Burns Cigars, also thru Young
& Rubicam, is also understodd to
be interested in a sports airer.
And Cutex, thru J. M. Mathes, is
looking for a 15-minute gossip
Program.

Drama Series to.
Sub for ‘Aldrich’

NEW YOREK, May 2}.—Camp-
bell Soup this week pacted Mar-
tin Horrell to produce a new
dramatic series for TV. The show,
a family-type opus, will go into
NBC-TV's 9:30 to 10 p.m. Friday
nighttime slot as a summer sub
and possible fall replacement for
“The Aldrich Family,” which is
being dropped. Horrell produced
“"Grond Central Station,” a radio
dramatic series,

of the stand taken by Powell, who
i5 here on an electioneering mis-
sion.

TWG claims it has the support
of 80 per cent of the live TV

Schick-Carter
Weigh Comedy

NEW YOREK, May 23.—Schick,
and Carter Products, co-owners
of Tuesday 9-9:30 p.m. on CBS-
TV, this week were weighing sev-
eral comedy shows for the time
period next fall. Schick has al-
ready canceled “Crime Syndi-
cated” and will take a hiatus.
Carter probably will stay with
“City Hospital” during the sum-
mer.

Two of the programs getting
the most interest from the spon-
gors are ‘Life With Father" and
Larry Storch, altho indications
are that both clients will await
reaction to Stiorch’'s impact on
viewers while he subs for Jackie
(zleason, and that the former pro-
gram’s budget may be too expen-
sive for Carter. CBS-TV, how-
ever, feels that both advertisers
can substantially better their rat-
ings and cut into the NBC-TV
audience by programing comedy
against drama, and has convinced
the sponsors of the wvalidity of its
theory.

writers in Hollywood. But be-
cause the NLRB has ruled that
network video writers here, on
the Coast and in Chicago must
vote as a body, the TWA must
find sufficient votes in the other
two "cities to enable it to win a
national election.

Its most serious campaigning is
being done among RWG members
whose votes as yet are unpledged
and whose dissatisfaction with
AL policy has been manifested
from their opposition to it, The
NLRE decision to hold the elec-
tion separated network TV writ-
ers from those working for pack-
agers, Consequently the TWG
this week signed contracts with
24 packagers to cover free-lance
TV scripters in the East. Should
the TWA desire jurisdiction of
free-lance seripters here, they
will have to file with the NLRB
for decertification of the TWG.

AL members, meanwhile, voted
via referendum against two meas-
ures which would have strength-
ened the TWG and voted for an-
other which should help that un-
ion's position. AL members de-
cided against representation for
the TWG on the AL's biennial
nominating committee and on the
AL council. They voted, however,
to lift the former constitutional
provision that the consent of the
councils of the existing guilds is
necessary to the formation of a
new one, thus enabling the AL to
confer guild status on the TWG
without the. consent of other
member unions of the AL.

CUSTOM-BUILT
JOB FOR KVOS

NEW YORK, May 23.—A
recent story about EKVOS,
Bellingham, Wash., gave the
impression that the station
was being built of second-
hand equipment. Rogan Jones
of KVOS informed The Bill-
board that the station is be-
ing custom built, and is cer-
tainly not-a second-hand job.

3 New Clients

Join ABC-TV's
Growing Roster

NEW, YORK, May 23.—ABC-
TV this week toted up three new
sales. Armour, Inc.,, and Bristol
Myvers signed to sponsor the Paul
Hartman film series this fallr on
an alternate sponsorship deal,
Friday nights from 9 to 9:30.
Buster Brown Shoes will pick up
the tab for Smilin® Ed McCon-
nell’s kid program on Saturdays
at 10:30, beginning August 4.

Third sale was made to Du
Pont, which will move its “Caval-
cade of America” TV film pack-
age from NBC to ABC-TV on
September 29. The series will be
aired on a weekly basis on ABC-
TV, from 7:30 to 8 p.m. every
Tuesday. The web will further
strengthen- its Friday night pro-
graming picture by slotting the
Ray Bolger Show to follow Hart-
man at 9:30 p.m.

NEWS CAPSULES—COAST TO COAST

Clinics to Help Reduce Spot Costs;
Indie’s Pubservice Seg Pays Off

NEW YOREK, May 23.—In an
effort to help ulcerous agency
execs cope with the seemingly
ever-increasing production costs
on local commercials, WNBT is
inaugurating a series of semi-
monthly spot clinics June 15 at its
67th Street studio. The sessions,
conceived and conducted by oper-
ations manager Pete Affe, will be
open to all agency personnel
Subsequently the spot clinic plan
will be put in operation by the

$3.5 Mil Program Budget

® Coniinued jrom page 3

ultra-desirable form the following
day, when they will represent the
“after"” of a transformation. The
“before” will also be shown via a
kine of their previous day's ap-
pearance. This show is deemed a
natural by NBC brass for captur-
ing the fem imagination.
Daylime Serials

The hour-long 11 a.m.-noon
block which follows will be filled
by TV daytime serials, also start-
ing July 6. Opening gun will be
“"Hawkins Falls, USA,"” which now
has an afternoon slot. This will
be followed by a new soaper
titled “The Bennett Story,” and
by two others as yet unselected.

The morning operation _has
been handed over for develop-
ment under the direct supervision
of Adrian Samish, who recently
left the Dancer-Fitzgerald-Sample
agency to join NBC's "“creative
group” of producers. This is his
first assignment since moving to
the network.

A special appropriation of $100,-
000 has been allocated for the de-
velopment of the new show which
ultimately will go into the noon-
1 p.m. strip. This is a show to be
titled “Home,” and is best de-
scribed as an “electronic maga-
zine” in the same way that “To-
day" is an electronic newspaper.
It will, in effect, do the same
things for the housefrau in the
way of making her life and duties
bearable that “Today” seeks to do
in keeping viewers up to date on
the latest world happenings.

Barry also will note that the
3-5 p.m, periods are commercially
?u}]id for the summer as well as

all,

Barry will address himself par-
ticularly to those affiliates who
feel that NBC-TV has lagged be-
hind CBS-TV in ratings. The cur-
rent Nielsen ratings, he will point
out, show NBC with a 9 per cent
lead over CBS in the evening

hours, and a 21 per cent lead in
size of audiences. Similarly, he
will stress that the NBC cost per
thousand viewers is 10 per cent
below that of its rival.

Altho admitting that CBS holds
a $50,000 edge in gross billings in
the April report of Publishers In-
formation” Bureau, Barry is to
state that the billings story is a
fluctuating one, and that leader-
ship has varied from month to
month. He is due to underline
the NBC-TV belief that its ad-
vantage 1s one of depth, and that
CBS5-TV holds its position mainly
on the strength of two items
alone: Arthur Godfrey and
Love Lucy.” Thus, the latest Niel-
seni reports show “Lucy” on top,
and Godfrey in third and fourth
slots. All other positions in the
top 10 are held by NBEC-TV.

Similary, in Nielsen reports on
alternate months from November

| thru March, NBC-TV held six of

the top 10; nine of the top 15;: 13
of the top 20; 16 of the top 25, and
26 of the top 50. Average ratings
per minute after 6§ p.m. in the
same reports show NBC with a
J30.8 average to the 28.3 of CBS-
TV. This NBC-TV strength in
depth, Barry will point out, also
is shown by the lead that the web
has on certain nights of the week,
with the March Nielsen showing
that CBS-TV has the edge on Mon-
days and Wednesdays, while
NBC-TV is dominant on all other
nights, The same applies by pro-
gram types, with CB5-TV leading
in the ratings of Arthur Godfrey-
type variety shows and in situa-
tion comedies, while NBC-TV
leads in all other categories.

On the eommercial side, B
also will tell the affiliates that in
March, for example, in the 7:30-
10:30 p.m. period, NBC-TV had 21
commercial hours and 40 adver-
tisers, to CEBS-TV's 19 hours and
31 advertisers.

|in its time period for the last

-III d

rest of NBC's owned and operated
stations as a special service. Ac-
cording to Affe, agencies can cut
costs and still achieve effective
production results by adopting a
simplified operation plan. This
program, which he will explain
in detail during the meetings, in-
cludes the use of rear projection;
ut-outs which take on illusionary
-D proportions on camera; “go-
bos” «{miniatures); trick lenses;
proper use of brief film clips with
telops and slides, and a wvariety
of new scenic developments with
Props.

PUBSERVICE SEG
PAYS OFF ...

NEW YORK — Local indie
WNEW has evolved a formula
that makes low-budget public
service shows pay off audience-
wise, according to the station’s
program director Bill Kaland. In
explanation the exec notes that
“World of Sound,” an ad-lib gab
session with blind youngsters re-
quiring practically no rehearsal,
pulled the station's highest rating

three years.

The program, produced by
WNEW in co-operation with the
New York Institute of the Blind,
chalked up a 2.2 April, 1953,
Pulse rating in a 4:30-5 p.m. Sun-
ay time period, marking a 47 per
cent increase over the 1.5 rating
in that slot of “Jazz Instruction”
a disk show, in 1851. Kaland is
readying a similar public service
?nl'lf:r on juvenile delinquency for
all,

FRENCH-ONLY
TV STATION ...

MONTREAL — The Canadian
Broadcasting Corporation is
readyving plans to set up a second
TV station here, which will broad-
cast exclusively in French for the
benefit of Monireal's sizable
French-speaking population. The
present station, which has been
operating on a bi-lingual basis,
will switch to an English-only
policy when the new outfit hits
the air.

KLEENEX JOINS
GODFREY RADIO . ..

NEW YORK — Kleenex this
week stepped into the CBS-Radio
set-up and tock over alternate
sponsorship of the 10-10:15 sep-
ment of the Arthur Godfrey day-
time show wvacated by Lanolin,
Snow Crop will continue to alter-
nate with Kleenex beginning
July 6. CBS Radio also got a re-
newsal order from Colgate which
covered its three nighttime shows.
Advertiser will continue t0 bank-

roll Louella Parsons, “"Our Miss
Brooks" and “Mr. and Mrs. North"
altho the second program is tak-
ing a hiatus. But the network lost
a sponsor when Cadillac axed its
quarter-hour “Choral Symphony"
after Sunday June 7. The adver-
tiser, however, has a four-week
option on an Earl Wrightson-
Mimi Benzell half-hour program
which the network is packaging:
also, the web is close to.getting a
renewal from Willys-Overland for
the Philharmonic Symphony next
SEas0mn.

YALLI TO QUIT
‘HIT PARADE' ...

NEW YORK—June Valli will
withdraw from Lucky Strike's
“Hit Parade” TV show when her
present contract expires the mid-
dle of next month. The canary
turned in her resignation at the
request of her personal manager,
band leader-packager Harry Sal-
ter, who plans to build a starring
video wvehicle for his client. As
vet no replacement has been set
for the fem on “Hit Parade.”

NEW SHOWS FOR
RADIO STRIPS . ..

NEW YORK—Toni and Man-
hattan Scap this week bought two
shows for their joint 3:45-4 p.m.
and T:15-7:30 p.m. strips on CBS-
Radio. Walter O'Keefe will emsee
an audience participation show in
the daytime across-the-board, and
Mercedes McCambridge will star
in a high class soap opera, “Fam-
ily Skeleton,” in the evening strip.

WGAR-WEWS TOP
CLEVELAND POLLS ...

CLEVELAND — The Cleveland
Press yesterday (21) announced
the winners of its Eigth Annual
Radio-TV Poll of local radio and
TV stations. Winners in the radio
division were WGAR, {irst;
WTAM, second; WERE, third. In
the TV department, WEWS
walked away with most honors,
trailed by WNBEK and WXEL.
WGAR's score was 16 win, place
or show awards, four of which
were firsts.

DU MONT SIGNS
GRID SPONSORS ...

NEW YORK — Following the
signing of Westinghouse®to spon-
sor National Football League
games via Du Mont next season
{see The Billboard, May 8), Ted
Bergr;mnn, Du Mont sales direc-
tor, signed Atlantic Refining and
Miller Brewing to repeat their co-
sponsorship of a dozen grid games
of the N, ¥. Giants, Atlantic will,
in addition, co-sponsor six games

of the Philadelphia Eagles and |

Employee Org
Uses Funds
To Fight CBS

HOLLYWOOD, May 23.—0Office
Employees’ International TUnion
(Local 174-AFL), heading toward
its second week's strike aga
CBS here, dipped into its war ch
to start distributing $25 per week
to active participants in the walk=
out. Web's Columbia Square and
Television City buildings worked
on a skeleton crew basis as the en-
tlrte 256 members of OEIU walked
out.

Strike, first in the union’s seven=
year history, climaxed an impasse
in coniract renewal negofiations
under way since early January.
Final meeting between manage-
ment and union reps was on May
11, at which time local’s Max J.
Krug turned down a CBS offer to
boost pay by § per cent. Follow-
Ing day, union's membership voted
in favor of a strike. Walkout hit
the net's radio and TV centers at
11 am, Wednesday with picket
lines surrounding the CBS build-
ings. CBS reps in the negotiations
were Eugene Perver and Mochal
Eliason.

Cast members continued to cross
picket lines, claiming their union
contracis with the net didn't per-
mit sympathy action. Carpenter's
Loeal 25 and the Hodearriers' Local
439 stopped work on CBS Mount
Wilson site. AFL Local 433, of
the International Association of
Bridge, Structural and Ornamental
Workers, walked off from cone
struction chores at CBS TV City.
Other sympathetic action came
from AFL Loeal 399 Studio Trans-
portation Drivers (Teamsters'
Union), AFL Local 468-Painters'
Brotherhood, AFL Local 946-Car-
penters, CIOQO Communication
Workers of America, with possible
International Brotherhood of Elec-
trical Workers action seen in IBEW
Prexy A. J. Cunningham’s refusal
to cross picket line at CBS TV
Ci'tj: where he works as supervising
engineer,

Pittsburgh Steelers. Other co-
sponsor has not been signed yet.
Bergmann also inked Admiral,
thru Erwin, Wasey, to sponsor the
All-Star game again. It is sched-
uled for Aupust 14,

THE RESTLESS PEOPLE AND
THE REVOLVING DOOR ...

Harry Oleska. formerly with
the American Cancer Society and
prior to that a staff writer at
WNEW, New York, has joined
WNBT, New York, as a producer-
writer. . . . Mort Watters, general
manager of WCPO-TV, Cincin-
natl, has been made chirman of
Du Mont's station advisory com-
mittee. . . . Frank Cleaver has
been named TV program director
of NBC's West Coast originations.
. . . Joseph Stamler, formerly of
WMGM, New York, has joined
WABC-TV as account exec. , . .
Doris Frankel has joined the
writing staff of “Freedom Rings."”
: Glover De Laney, general
manager of WTHT, Hartford,
Conn., for the past 12 vears, has
been promoted to head of all sta-
tions operated by the Gannett
group of newspapers. . . . Kit
Tyson has resigned from the pub-
licity department of WBAL-TV,
Baltimore, to become Baltimore
rep«for TV Guide magazine, . . .
Dorothy Kemble, of Mutual, was
elected president of the American
Women in Radio and TV, with
Nancy Craig, of WABC-TV, elected
first veepee. . . . Adolph Seton
has joined the ABC publicity staff
as copy chief. . . . Red Barber is
doing a book for Simon and
Schuste. entitled “Cavalcade of
Dodgers.” . . . John Friedkin, of
Young & Rubicam press, is on a
five-week European-junket,

Neal McNaughten has resigned
as manager of the engineering de-
partment of the National Associa-
tion of HRadio and Television
Broadcasters to join the Radio
Corporation of America staff in

Camden, N. J.

®
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in DETROIT

OWNED AND OPERATED BY
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Main Quotes From

Maine & Milwaukee

PORTLAND, Me., May 25.—Following are quotes from
remarks made here and at Milwaukee today (25) at the opening

sessions of the 1953 series of
Broadcast Musie, Inec.
At Portland:

program clinics sponsored by

Jack Kerrigan—Program Director WHO, Des Moines . . .
speaking on “Carrying Coals to Keokuk by Serving Outlying

Communities':

“It's because things have changed in Jowa, just as
they've changed everywhere else. And PEOPLE have changed,
not basically, of course. As the song says, ‘it's still the same old
story, the fight for fame and glory’ and so on, and ‘the world
will always welcome lovers'—but there just happen to be so
darn many more lovers, these days.”

John Comas—Program Director, WSJS, Winston-Salem,

. 0, 2
They Are Built":
“In the final analysis, the

speaking on “Music Shows Don't Just Happen—

only thing you have to sell is

SOUND—the sound. of your radio station. The expressions

‘selling time,* ‘selling spots,

‘selling availabilities,” ‘selling

programs’ are really misnomers. What the advertiser is really
buying is a sound—YOUR sound. When this fundamental fact
is established, the only thing we broadcasters have to sell

is SOUND."

~ R. C. Embry—Vice-President, WITH, Baltimore. . . . speak-
ing on “News Hits Hardest Cloze to Home™; _
“Let me reiterate the responsibility we have to our audi-

ences. . .

. to bring them all the news quickly, honestly and

locally. Remember, news that hits hardest is the news close to
home, and this type of programing builds audiences.”

At Milwaukee:

Frank Fogarty—General Manager, WOW, Omaha. . . .
speaking on “Integrating Station With Community Thru Publie

Service Programing™:
“Shrewd opportunism can

be one of your best friends in

public service. Last fall a radio station staffer read a story in
the Saturday Evening Post about a blinded navy pilot who was
‘talked down' to a zafe landing aboard a ecarrier by one of his
squadron mates, , . . The station secured from the Navy De-
partment a recording of the landing instructions, and around

this recording built a special
‘Combat Report.'

15-minute program known as

“Panel programs are an old story in radio. Some are good,
many are not so good. It seems to me that the essentials of suc-
cesz in thiz type of programing are: Co-operation of local
organizations; a skillful panelmaster; extreme care in the
selection of panel members, and choice of subjects based on
their timelessness and their controversial nature.”

INDISPENSABLE FACTOR

It Is Programing,
Kobak Tells BMI

MILWAUKEE, May 25. — Too
much emphasis cannot be placed

on the importance of good pro-|

graming. in the opinion of Edgar
EKobak. business consultant and

owner of WT'WA, Thompson, Ga. |

Kobak addressed the luncheon
session of the Broadeast Musie,
Inc., Program Clinic today in Mil-
waukee, and stressed the point

that the “entire future of radio
and TV is wholly dependent on

-3 Canadian
Cities Hold
BMI Clinics

WINNEPEG, May 23.—Broad-
cast Musie, Ine, Program EI1_11;:35
were held in three Canadian cities
this week, ending here today.
Other cities in which clinics have
been presented are Amherst,
Nova Scotia, and Regina, Sasket-
chewan on Friday (22) and Thurs-
day (21) respectively.

At Winnepeg, addresses were
made by George C. Davis, CJOB,
who spoke on organizing a station
library, and Rene Dussault, man-
ager, CKSB, St. Boniface, on pro-
graming a French station.

At Amherst talks were made
by John Comas, program director
of W5SJS, Winston-Salem, N. C,
on “Music Shows Do Not Just
Happen—They Are Built”; Har-
old Meyver, president of WPOR,
Portland, spoke about “Expand-
ing Your Station Personality™;
Jack Kerrigan, program director
of WHO, Des Moines, Ia., whosze
topiec was “Carryving Coals to
Keokuk™; Milton Slater, program
director, WSPR, Springfield,
Mass.,, on “Transfusion of Ideas
for Programs.”

Vernon Dallin, manager, CFQC,
Saskatoo , commented on quiz
programs and give-aways, and
Jerry ~ohnson, CKBI, Prince Al-
bert, advised on - “Recognizing
Your Rural Market” at the Sas-
katchewan get-together. Jim Hus-
sell, veepee and general manager
of KVOR, Colorado Springs,
Colo.; Eugene Halliday, manager,
KSL, Salt Lake City; Lee Jacobs,
president, KBREK, Baker, Ore.:
Williamm Harold Moon, assistant
| gérieral manager, BMI of Canada,

| programing—what is actually put|
on the air.

| “No programing,” =zaid Kobak,
' “no sales,” Therein, he stated,
lay the secret of the activities, if
successful, of a publisher, a
church or a motion picture—suc-
| cess depended upon what is pre-
Isnnted to the people. Kobak fur-
ther stated that stations shouldn't
be too dependent upon network
'shows but should strive to de-
‘velop their own programs, and if
possible the type that could be
fed to the network.

No Imitations!

As to radio and TV program-
(ing, Kobak told the BMI clinic
'audience that it was highly im-
portant that “Radio and TV pro-
graming be kept entirely separ-
ate—completely apart since they
were competing with each other.”
Alzo that there was a tendency
to imitate widely a successful
show, and more original thinking
would pay off. By the same token
copying the other fellow's style
of operation did not mean it
would work equally well in an-
other locale. "Lot's of publicify,”
he said, “will not cover up a poor
show, solve any problem, much
less open any doors.” New York
and Hollywood, he said "have no
corner on talent or ability and, if
anvthing, these cities may have a
corner on frustration.”

In conclusion, Kobak made a
plea for more music on the air,
that it should be encouraged and
never loocked upon as an expense,
particularly if more live groups
could be built and fostered in
local areas.

Ltd., and Carl Haverlin, president
of BMI, appeared here, in Sas-
katchewan and at Calgary.

" Johnston pointed out in his talk
the importance of the rural radio
market to Sasketchewan., “In
1952,” he said, “the effective buy-
ing power of the rural market in
the province was nearly 70 per
cent of last year's $986,000,000.”
He also stressed the part radio
has played in bringing higher
standards of education to country
schools. Dallin maintained that it
was the firm belief of his station
that quiz programs and give-
aways are the result of poor pro-
grar .ng because they do not hold
listeners for any length of time.
He concluded, “The first buck

1sn't necessarily the last buck.”

14 Teams to Spark 43 BMI
Clinics Over 7-Week Period

Programing Slated As First Topic;
BAB to Follow With Sales Seminars

NEW YORK, May 25.—A pool
of more than 125 speakers, all
practical exponents of radio pro-
graming, today (25) opened the
first two of a series of 43 Broad-
cast Music, Inc., Program Clinics.
Today's sessions kicked off in
Milwaukee and Portland, Me.
(see separate stories this issue).
As the 14 teams of speakers trek
thru the country over a seven-
week period, they will be fol-
lowed up in each city on the suc-
ceeding day by a team from
Broadcast Advertising Bureau,

which will conduct a sales clinie, |

thus making for a series of two-
day meetings all over the nation
devoted to the two prime factors,
programing and sales.

_Following teday's kick-off ses-
sions, meetings will be held in

Chicago and Boston tomorrow

(26), and in St. Louis and Hart-
ford, Conn., on Wednesday (27).
Next week, clinics will open in
Rochester, N. Y., and Des Moines
on June 1; in Philadelphia and
Omaha, June 3; in Baltimore and
Wichita, Kan., June 5,

The subjects covered by clinic
speakers and topics for the bull
session discussions which follow
the speeches were selected as the
result of suggestions sent in by
more than 1,000 broadeasters in

response to a BMI questionnaire,
Thus, the "most requested” sub-
jects will receive the fullest cov-
erage, and the remaining requests
will be kicked around in the open
forums.

Carl Haverlin, BMI chief, said
that radio men have come to re-
alize that they can profit im-
measurably by freely swapping
ideas, twists and program suc-
cesses with their fellow broad-
casters from other areas. He said
that “no longer is it considered
smart to be smug.”

- The complete schedule of BMI
clinies, which run thru July 10,
are listed below. All clinics begin

at 9:30 a.m. sharp.

ALABAMA, Dirmingham, June 19
(Thomas Jeflerson Hotel)

ARIZONA, Phoenlx, June 17
(Westward Ho Hotel)

ARKANSAS, Litile Rock, June 22
{Marion Hotel)

CALIFORNIA; Los Angeles, June 19
{Beverly-Wilshire) {Beverly Hills)

CALIFORNIA,; 5an Francisco, Jume 22
(Clife Hotel)

COLORADO,; Denver, July 1

(University of Denver) *
CONMNECTICUT, Hartford, May 27
{Bond Hotel)

FLORIDA, Miami Beach, June 26
{Empress Hotel)

GEDRGIA, Atdanta, June 30
{Ansley Hotel)

Big BMI Kick-Off at
Milwaukee Session

MILWAUKEE, May 25. — The

Broadcast Music, Inc., 1953 series
of 43 Program Clinics got away
to an auspicious start this morn-
ing at the Flankinton Hotel here
with more than 100 broadcasters
putting 1n an early appearance at

Calgary Meet
Draws Record
Crowd of 130

CALGARY, Alta, May 23 —
A record-breaking attendance of
130 broadcasters from the 11 sta-

tions in this province flocked to
the Pallister Hotel here Tuesday
(19), where they attended the first
of a series of four Broadcast
Musie, Inc., Program Clinics to be
held this week in various parts of
the Dominion.

The sessions were chaired by
Gordon Love, president of CFCN,
Calgary, who filled in for Gerry
Gaetz, head of the Western Asso-
clation of Broadcasters, CFCN
sports director Henry Viney led
off the talks with a dissertation
on “What Is Required of a Sports
Commentator?” stating that a
gabber has the responsibility of
expressing his opinions, but
should hold to his principles even
if he is in the minority.

Halliday

Eugene Halliday, manager of
KSL, Salt Lake City, declared
that station management must
keep a sensitive finger on the
staff pulse, and work closely with
staffers on the development and
slotting of programs.. Carl Haver-
lin, BMI chief, noted the increas-
ing recognition being achieved by
Canadian concert music, and pre-
dicted that recordings of such
music would be getting general
distribution within a vear.

Don Clayton, farm director of
CJCA, Edmonton, Alta., noted
that farm programs, to be really
successful, must be able to hold
the interest of the city listener as
well. Jim Russell, president and
general manager of KVOR, Colo-
rado Springs, Colo,, stressed the
importance of playing up local
news for best results in sponsor-
ship as well as listenership. Lee
Jacobs, president of Inland Radio
Corporation of Oregon, prescribed
local AM shows as the antidote to
network TV offerings. He stressed
that music will continue to be a
major lure for listeners.

the “coffee and rolls” session
right after registration under the
personal guidance of Carl Haver-
lin, BMI president. Six speakers
were scheduled, including loecal
and traveling teams, plus Edgar
Kobak as special luncheon
speaker.

Those talking here today are
Ben Laird, president of WDUZ,
Green Bay, Wis,, and president of
the Wisconsin Broadcasters Asso-
ciation, who called the clinic to
order following a short introduc-
tion by the clinie chairman, Burt
Squire, BMI field representative.

Speakers

Wayne Saunders, general man-
ager of KCNA, Tucson, Ariz., had
as his topic, “Journey of a Thou-
sand Miles — in Programing.”
Hugh Boice, general manager of
WEMP, this city, spoke on “Are
We Making Intelligent Use of
Music?" Larry Haywood, news
director of CFAC, Calgary, Al-
berta, delivered a speech on “Lo-
cal News—the Talk of the Town."
Carl Haverlin’s (luncheon session)
talk was “Have Your Cake.”

The afternoon session, which
followed Edgar Kobak'’s talk, was
opened by Frank Fogarty, gen-
eral manager of WOW, Omaha,
who spoke on “Integrating Sta-
tion With Community Thru Pub-

lic Service Programing,” and Mig.

Figi, wvice-president of WAUX,
Waukesha, Wis, closed the
speaker list with “Sharpening the
AM Program Against the New
Competition,”

A clinic bull session was held
immediately following.

IDAHD, Boise, Jane 29
{Boise Hotel)

ILLIMNOIS, Chicago, May 26
(5t. Clair Hotel)

INIDMANA, Indianapolis, Jone 15
{(Studios of WIRE)

IOWA; Des Moines, June 1
(Savery Hotcl)

KANSAS, Wichita, June 5
(Lassen Hotel)

EKENTUCRY, Loulsvile, Juns 17
(Seelbach Hotel)

LOUISIANA, New Orleans, June 12
{Roosevelt Hotel)

MAINE. Portland, May 15
(Eastland Howel)

MARYLAND, D. C., Baltimore, June §
(Emerson Hotel)

MASSACHUSETTS, Eoston, May 26
(Sheraton Plaza Hotel)

MICHIGA™N, Deiroit, June 10
{Fort Shelby Hotel)

MINNESOTA, Minneapolis, July %
{Radisson Hoiel) i

MIESSISSIPPE, Jackson, June 24
(Heidelberg Hotel)

MISSOLURI, S5i. Louls, ¥May 27
{Hotel Chasel

MONTANA, Billings, July &
{Morthern Hotel)

MNEBRASKA, (Omiha, June 3
{Blackstone Hotel)

NEW MEXICO, Albuguerque, June 16
{Alvarado Hotel)

NEW YORRK, Rochester, June 1
(Hotel Seneca)

NORTH CAROLINA, Charlotte, July 7
(Selwyn Hotel)

NORTH DAKOTA, Bismarck, July 3
(Studios of KFYR)

OHIO, Columbus, June 12
{Deshler-Wallick Hotel)

OKLAHOMA, Oklahoma Clty, June 8
{Skirvin Hotel)

DREGON, Poriland, June 24
{Multnomah Hotel)

PENNSYLYANIA, Philadeiphia, Juoe 3
{Bellevue-Stratfiord Hotel)

PENNSYLYANIA, Pitishurgh, June 8
(Wiliiam Penn Hotel)

SOLUTH CAROLINA, Columbla; July 1
MWade Hampton Hotel)

TEMNNESSEE, MNathville, June 19
{Andrew Jackaon Hotel)

TEXAS; Houston, June 10
{Rice Hoiel)

TEXAS, Ford Worth, June 15
(Texas Hotel)

LUTAH, Salt Lake City, June M
{Litah Hotel)

YIRGINIA, Roanoke, July 9
{Hotel Roanoke)

WﬁEHIHGT{‘Nl ﬂﬂ“hj June o
(Olympic Hotel)

WEST VIRGINIA, Chirleston, July 10
(Danlel Boode Hotel)

WISCONSIN, Milwaukee, May 25
{Plankinion Hotel)

CANADA CLINICS
ARE UNDERWAY

WINNIPEG, Man.,, May 23.
—The Canadian program
clinics, sponsored by Broad-
cast Music, Inec., teed off this
week, leading their American
counterparts by several days.
BMI president Carl Haverlin,
who attended the clinies in
Calgary, Alta.; Regina, Sask.,
and Winnipeg, and Glenn Dol-
berg, reporting from Amherst,
Nova Scotia, expressed delight
with the big turnouts of Can-
adian broadcasters, the calibre
of shirt-sleeve talks delivered
by clinic speakers and the
displays of heated interest
during the bull-session dis-
cussions which followed the
regular speeches,

~he clinics were held in
Calgary on May 19, in Regina
on May 21, in Amherst on
May 22 and in Winnipeg
today (23).

Maine Host to First
Of BMI Eastern Clinics

PORTLAND, Me.,, May 25. —
Down East broadcasters arrived
here this morning for the Broad-
cast Musie, Inec., Program Clinic

kicking off the Atlantic Seaboard
series of 43 national Program
Clinies, the first of which open
today here and in Milwaykee.
Lin Pattee, BMI field representa-
tive, acted as chairman and the
group, far in excess of previous
BMI clinic attendance here, was
called to order by Carlton D.
Brown, president and general
manager of WRVL, Waterville,
Browvn is also president of the
Maine Broadcasters' Association.
Jack Kerrigan program direc-
tor of WHO, Des Moines, was the
first speaker to be heard after
Brown's remarks, his subject be-
ing, “Carrying Coals to Keokuk
—By Serving Qutlying Commun-
ities."” John Comasg, production

director of ¥'5JS, Winston-Salem,
N. C., titled his talk, *“Music
Shows Don't Just Happen—They
Are Built."

Glenn Dolberg, vice-president
in charge of station relations for
BMI, presided at the luncheon
session which was addressed by
Roger 8. Littleford Jr., co-
publisher and editor-in-chief of
The Billboard. R, E. (Jake) Em-
bry, vice-president of WITH,
Baltimore, closed the afternoon
session with, "News Hits Hardest
Close to Home.” Open Forum
followed until late in the day.
Teams addressing the Portland
Clinic will go on to Boston and
then to Hartford, Conn., where the
first Connecticut BMI Clinic will
be held May 27.

Following all the BMI Clinies,
Broadcast Advertising Bureau
will hold its sales clinics on the
next ¢ y. ;
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Far Reviews and Ratings of Songs and
Records See The Billboard Music Pop-
wlarity Charts { Musie Section).

Each Day of the Week | Yideodex ond Each Day of the Week
ac y Pulse Studies of y
. (1,029,000 TV Sefs;* . BOI"ON (871,670 Radio
’ﬂ BOS’O” Panel Size 300) CHICAGG 'n Familias*)
@
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_ = » » Ateording fo- e Bep Top 10 TV Shows . « « According to Pulse Reports
. e5ti Radic 5 . | g .NBC — =
ﬁi?ﬁ::.:..::: ...... ?.nif"ﬂnmm il opes M . RBC, CBS, Du M Eﬂﬂh DEY ::rﬂms cevaresss 1000 watts days......Ind. WLAW .. .......50,000 watts ......,..i;&c
ideadon repes moothly ou cachof 20 or e, besids ubliihop 3 wanit nadaai | o vo Mosordling te Videodex |yeg, croeeeeer %oty O crecer DO | ettt S0 Satts e wes
melwork rup?n based on all 63 markets. In the 20 markets Ii has placed dm':u 1nh1 lntli!; ﬂ:.-:rl-lrlm ® wEET A 5;“{-'*'} WALES 4 eonnmnes reG WORL .uvvveees 5,000 watts days......Tnd
i da each mon ains ; » WHOH v e e 50,000 tessenss.ind.
T ot foreve 15 it segmert of svery program fram sion-on 10 signofl. T ratio for | Top 5 Radio Shows e i
any show longer Lhan 15 minuies it Bblained by aweraging Uhe 15-minute ﬂ“mu The lop 10 shows Pulte radlo surveys are conducted In 19 markels, and reporis are issoed bi-monthly excepl
vach day In any of the 20 markets are deiermined by comparing the average raling. E'I'.'lCh Du in New York, which is monthly. Information is obtained by Lhe personal inlerview rcsier method
. ? piing & ereis-section of homes pre-selecled by @ modified area sampling method. Im the bi-monthly
APRIL, 1953 Avg. . + « According to Pulse ;tpm; 8,200 hmds are interviewsd in each market. Ratings are reporied hrhuiﬁdm-nut:uﬁeq:mm:'
g Fam a.m. i [ ) i i
e 3 T i e i S i e T o
AL ¥ & :
1. TOAST OF THE TOWN. ......conucnunes CBS. ... &:00- ?{Ilﬂ ..... WHAC. .. '
2. COMEDY HOUR ......veeuerneesonnns: NBC. ... 8:00- 9:00.....WBL ... .. 314/ FOR FULL HMARCH-APRIL, 1953 e
3. TV PLAYHOUSE............ S R NBLC..... 9.00-10:00.. . .. WBL ... :3-3; INFORMA T[OH SUNDAY, 7 P.M. TO 12 P.M. n"m."
A, MR, PEEPERS........... e ...NBC..... 7:30- 8:00..... WBL .....4I. il e e Ea
G ama o NBE . 5.30- 6:00..... WBI ..... 0| e A g 1. JACK HI:"P.'IWIr ......................... (BS..... 7:00- 7.30...., WEEIL. . . .. 88
Hon-Nel 7.00- 7:30 WEI M6 compositions and the many other 2. AMOS 'N° ANDY. . .. ... . .iirinnnnans CBS..... 7:30- 8:00..._ .WEEl..... &5
6. RANGE RIDERS (film)...... PP on-Mel..... [: 30.....WBL ... apespugblonr B sianynl e § e S i g i ik
1 FHI“EE FlLH ................... "ll"l'l Hﬂ ..... ﬁ'ZEU‘ ]:ﬂﬂ ..... WEI PR -IH.I fUCCEsE oF '.““r' ﬁ' a F"ﬁl'.lﬂ. Ly T AL B = W . B EEEE R A R . v e w b s MEL . &4 b -
EBE. 9-31]-11'.]‘00 m .... ll'g-ﬁ luh:l‘h to P"“ ﬂ'f or -|-|-|. f““ "’. EENH—M“TH .......... R [E‘i ..... 3:["]- !:3!]. o WEEl A ﬂ-3
8. TIME TO SMILE.......cocvmnnncuaceaiBdicu,. ' FrACfhiecet=S services of the research organiza- 5. HALLMARK PLAYHOUSE CBs 9. ;
g. m“bnm ......................... Em__... 4:3'}_ ﬁ_nn ..... m: .... !qu t'lm h'l"rﬂ‘ on "hm “m L] R A E R R R R R E R R . R .W' 9-3“.... WEET ----- T-ﬂ'
. T:00- 7:30..... WHAC. ....18.4 For Full details of the Pulse MOMDAY, 7 P.M. TD 12 PN,
10, GENE AUTRY (film). . ....cucevrnnannnns €BsS..... 7:00 WAL 18.4| Teports, write to THE PULSE, oue
FRED WARING SHOW...... R AL CBS..... 9:00- 9:30..... A |3 INC., 15 West 46th Street, 1. LUX RADIO THEATER...................CB5..... 9.00-10:00. . . . WEEI . 8.0
NOUDAT. SIGH-0 TO SIGH.OFF N-: ‘f:r:-m R 2. BOB HAWK SHOW........ " CBS.....10:00-10:30. .., WEEl ... 6.8
.’ or dliE O L 0= .
ey CBs 9:00- 9:30..... WNAL..... 58.1 dex service write to JAY & 3. GODFREY'S TALEWT SCOUTS..............CBS..... 8:30- 9:00, ... WEEI..... 6.0
Lo | LOYE BT, .oocnnnrmrnonrnrnoncne i Bhuens WHAC...51.6| GRAMAM RESEARCH,INC.342 | 4 SUSPENSE ................. RN« FO 8:00- 8:30.... WEEI ... 5.5
3. TJALENT SCOUTS. .....cccvvnvnonannnsss (BS..... 8:30- 2:00.-... R Madison -‘-'I'ﬂllllt. Mew York. 5 EDWARD B ”unmw CBS T1.45- 8:00
3. ROBERT MONTGOMERY PRESENTS........ NBC. ... 9:30-10:30.....WBL .....3135 For the ARB service write to | i won Rebke il WER e
' (BS. .. 10:00-11:00.... WHAC.....30.1| AMERICAN RSSEARCH BU- TUESDAY, 7 P.M. T0 12 P.M
4r Humﬂ nHE ..... s EEEEET B EE B e e e e el e AR TR B e m o TRETOEE S e REE ﬂEﬁU. HIHﬂﬂIt F'r-lll B“ildjﬂ:. L] i -
5. BURNS AND ALLEN....... esvesenewasoLBS, .. .. 8:00- B:30..... WNAC. . ... 1.1 :}Fnln'lllﬂ;hs ﬂ; hH‘A Branch Hl:lll- 1. LIFELUIGI, J, DOLLAR. ... ..cvvvnnnnnn.. ¢ 9:00- 9:30.....WEEl..... 1.8
6. RED BUTTONS SHOW...........cccec-s £BS, ... 9:30-10:00.... . WNAL. .... 23.1 ,I',:':L ':..f ’ nf h:*;;;;. Les f. FIBBER McGEE & MOLLY...... R NBC..... 9:30-10:00.... WBI ..... 1.0
7. CAMEL NEWS CARAVAN. .. ..cvnvrvnnnse- MBL..... 7:45- B8:00..... WBZ ..... 21.7 Angeles 22, " & -REDCSKBNON. st e NBC..... 8:30- 9:00..... WBZ ..... 6.5
& KT CARSON, s+ vnwsensnannensvmns Non-Net. . . .. 5:30- 6:00.....WNAC. ... .21.4 4, PEOPLE ARE FUNNY.........ccooveen.. (BS..... 8:00- 8:30..... WEEl..... 6.3
g, PERRY COMO.........oce.s sl (BS..... 7:45- 8:00..... WNAC.....20.6 5. EDWARD R, MURROW.................. (8S..... 7:45- 8:00.... WEEI..... 6.0
10. WINCHELL-MAHONEY .....cvvunvnnnnens MBC..... 8:00- 8:30..... WBL .....19.8 Surnuff SpEECh 5. MY FRIEND IBMA........ccvvicnnnnen. (BS..... 9:30-10:00. . . . . WEEI. . ... 6.0
TUESDAY, SIGN-ON TO SIGH-OFF ® Continued from page 3 WEDNESDAY, 7 PM, T0 12 P.M
' Dné_ _questmn certain to be '
1. TEXACD STAR THEATER,......ccvuune:-. MBC..... B:.00- 9:00..... WBZ ..... :l:: roiaed s that of & reduction in | 1 YOUBETYOUR MIFE......onqosnn MBC..... 9:00- 9:30..... WBI ..... 13 !
2. FIRESIDE THEATER.......eoeuues TR || e ?:ﬂg-ig:gg ----- ::; ----- 53 | lree network tigietwhi-:h ﬂ;atinns 2. THEBIG STORY. ......0evvvnnnnrnnnn. NBC. ... 9:30-10:00. ... WBZ ..... 6.8 |
MONEY...caavenns e NBC..... 10:00-10:30, ... WBL ..... - | must carry, and its corrollary is :
:, :::ELEG]FH;:;EEEM A A0 o, WEE - 313 |- Treredpe. 15, station-taka from 3. FBI IN PEACE & WAR. .....ccvvvivnnrn. €BS. .... £:00- 8:30.... WEEl..... 6.0
s AN e e e R CBS 9.00. 9:30 WHAC. ....20.2 | the current 35 per cent up to 40 or | 4 BOB HOPE................. ..ol NBC..... 10:00-10:30. . . . . WBZ ..... 55
5. (CITY HOSPITAL............ i r Al s, 200, . Whl 197 |€ven 45 per cent. On the ability | 4 pp cHeISTIAN (BS 8:30- 9:00,... WEEl..... 55 A
6. CAMEL NEWS CARAVAN . ..ouvurnnnennns NBC..... 1:43- 8:00.... . WBL ..... ‘* |of Sarnoff to put over his view-| = & e ereresrenssneeenas WBeen e P s NEH - 3
7. DINAH SHORE. ... ..iciersnenansivess NEC..... 1:30- T:45.... -""‘Bit ----- I:j point on these issues may rest-the | 4 EDWARD R MURROW.................. £BS..... 7:45- 8:00 WEEL. ... 5.5
i Sty DuM..... B:00- 8:30..... WNAL.....18.4 | ultimate success or failure of the
:' ;quTEIl HSI‘::?:TH P ; CBS 9:30-10:00.....WNAC.,...18.0 | NBC ;tt-:-m]];t 1:1:- reach a Fr_lnudus THURSDAY, T P.M. T0 12 P.M.
: T he alenla e ™™ : vivendi with the stations. For on
10. DAMGER .....ccovasssramsanassnaccs CBS..... 10:00-10:30..... WHAC. .... 11.9 this point Sarhoft is expected o I. EDDIE CANTOR SHOW...... I, £y 9.30-10:00. . ... WBZ ..... 1.0
WEDNESDAY, SIGH-ON TO SIGN-OFF hold firm. 1. EING CROSBY SHOW.......... S T B | TR, 9:30-10:00.....WEEI...., 1.0
: 00 WHAC 543 |- It's expected that to any such| 3. TRUTH OR CONSEQUENCES, .............. MBC..... 9:00- 9.30..... WBZ ..... 6.3
{. GODFREY AMD FRIENDS. ........c...... CBS..... 8:30- 9:00.... WNAC. . ... " |demand, Sarnoff will cite the rec- | , e FOR LOVE cBs 9.00. 9:30
2. FRAFT TV THEATER. ...vncvvesvscs ve...MBL, . ... 9:00-10:00.... . WBL ..... 321 | ord of NBC successes in its rela-| rersersrnmnnannrssns BB F0- 9230, L WEEL L. 6.0
. ..NBC.....10:00-10:30.....WBL ..... -0 | tionship with clients and agencies | 2. Rk R eie. 8:30- 9:00..... WEE!. .... 53
’ TrrreERtt : 00- 9:30. ... WHAC. . ... 30.3 | as well as stations. He will point : .. :
A, STRIKE 1T RICH. . ...\ vrecennrannnsnns IZ:ES. bk ?:{;g Eg Lt 47 |t that each of these tipits has its 5. EDWARD R. MURROW. ................. CBS..... 7:45- 8:00..... WEEI. . ... 53
5. tﬁHEL HEWS EAF.W&H-”“.. ......... H ..... H T - s es n INME a8 80 ?I-_,' oW rights and dl.ltiE'Er ,End E'Elﬂh HID‘.‘ 1 'H. Tﬂ 11 p.“
6. MAN AGAIMST CRIME. . ...oueuvnnsnss---CBS. .00 9:30-10:00.... WHAC..... “*1has scored nolable advances on =
7. THOSE TWO....corenevssscassrensess NBC..... T7:30- 7:45.....WBL ..... i";; the current basis. 1. J. DOLLAR, MR. CHAMELEOM.............C(BS. ... B:30. IIi':l.‘il}..__.1|I'|.'EEI..,.. ﬁ.!
8. PERRY COMO ........... el (BS..... 7:45- 8:00.... . WNAL.... 20.0| He will flatly tell the outlets| 72 MR KEEN................. SR < S 8:00- 8:30..... WEEL.. .. 6.0
....... Mon-Mel ... 5:00- 5:30.....WNAC.....19.3 |[that the price asked by NBC for
9. WILDH:&; ﬂﬁ“ --------- ”"m PP 10.0 | affiliation with the network is not | 2- EDWARD R. MURROW.................. CBS s 7:45- 8:00.... WEEl. ... 6.0
10. | MARRIED JOAN..... et O M m. H“m :pn higt:h. an-:l:lkurgii them to tﬂﬂﬂi 2. DIZIE AND HARRIET........covevnunn. ABC. . ... 9:00. 9:30..... WLAW . ... 6.0
URSDAY, SIGN-0° inue to walk a two-way stree :
™ 6:00- 9-30 WBZ 433 | With the network. 3 IS I THE R, o amiomsiwnnn e (Bs..... 9:00-10:00.. ... WEEL. ... 55
. ‘DRAGNET ........ cearamrnaeaias eoc NBC D | T ciea B il ' 5. BOXING +.ossvsvensssannssnennsesc ABC. ... 10:00-11:00. . .. WLAW .... 5.5
2. GROUCHD MARX.......oocevaeanusnac- MBC..... B:.00- B:30..... WBZ .....41.0
3. BIG TOWN, ...oovrrrnnnnnnnnnanneens (BS..... 9:30-10:00. ... WNAC, ....24.8 Herherf to TE" SATURDAY, 7 P.M. T0 12 P.M
4, FORD THEATER. .......cvcenssnvonanns MBC. . ... 9:30-10:00. ... .WBI .. ...20.4 . - . _
v ® Continued _ffﬂht page 3 1. GENE AUTRY SHOW.. ... ..cccovenannacn CBS..... 8:00- 3:30.... .WEEl..... 6.5
5. uHEI. "Em tﬁiﬁ”‘." ................ "HE ..... I:'I'S' E'.nn ..... wBI aaaaa Ilrﬁ' - e —— 1. E:u, HE tns g_}u !n I"] w
6. MY LITTLE MARGIE. .......... IEEPREOrE s o - | HEeh e 10:00-10:30. ... WNAC.... . 210 |NBC is in excellent condition in| * MMOKE .ovevncnniciniinnn OB - WEEL..... 6.0
7. DINAH SHORE NBC,.... 7:30- 7:45..... WBZ .....19.9 | holding its bankrollers. Sundays,| 3. GANGBUSTERS ...........coconnennn.. (8s..... 9:00- 9:30,... WEEI. ..., 55
8. LUCTV THEATER. . ovvunaes s B e SOOI . WUE, . 13 | ERGOROSE SAking 4 istus NGl | 5 SAMAN o, 0coms ceereernanenness GBS ... B:30. 9:00.... WEEI .... 55
9. CHAMCE OF A LIFETIME, .....co0nnveees CBS..... 8:30- 9:00..... WHAC. . ... 19.0 | Lolds Metals (7:30 p.m.}‘a::mi P&z | 5 CAMEL CARAVAN,.......veveveesnsss. BS..... 7:30- 8:00. ... WEEI. . ... 43
10. A DATE WITH JUDY. ... .covenirianass ABE. . ... 6:30- 7:00.... WHAL. .. .. 18.3 (10 P-m-}. On MD]‘IdEFE, nn}j}r ;he ®
9-9:30 p.m. time is open, and that
FRIDAY, SIGH-ON TO SIGH-OFF is close to sale, Tuesdays, Chev- MONDAY-FRIDAY, & AM. T0 7 PN,
1. OUR MISS BROOKS. .....o0uen i BS..... 9:30-10:00..... WHNAC. . ... 415 | rolet (7:30-7:45 p.m.) is on hiatus,
2. PLAYHOUSE OF STARS. .. .ovevuncanenncs BS..... o.00- 9:30..... WHAL . .... 36.1 | but F'Eriﬂdﬂ vacated for the sum-| 1. RPOSEMARY . .......ccccvvnumennnss..CBS. . ... 11:45-12:00. . . . . WEEI....... 9.5
T evva.. OBS.. ... 8:00- 8:30.... WNAC.....30.9 Efrl;mﬁ_{mg'fﬂfgﬁgg_lﬁs ijmﬁ;Em“Ei 2. GRAND SLAM........oveceeseesiess. OBS. . 11:30-11:45.... WEEl, ..., 92
A BOXING .......... Ny NBL.....10:00-10:30.... . WBI ..... 296 | $illed in their absence by Revlon | 3. AUNT JENNY........ceveseeenonsonns CB8c.. . 12:15-02:30, ... WEEL. ... 9.0
o KR IF BB« convnefiayiinmcwnivat wwmsis MBC..... 8:30- 9:00..... WBZ ..... 215 |and Ansco products in the first-| 3 pgen TRENT........ Feusrenniveve o EBS L 0L 12430:12:48 WEEI 9.1
6. MY FRIEND IRMA. ........... Lepnnnaan (BS..... 8:30- 9:00..... WHAC. .. .. 25.3 |named period, and Hazel Bishop ' A = . S L Lo C Sl
1 HA s“nw o lHBEI N E,ﬂﬂ- E:]ﬂ ‘‘‘‘‘ wﬂ! ..... zz-g In thE’ ]at_tEr Slﬂt S. m-li E'AI- 5“"“‘!.|li--l.ii-i--l.llllrl||..EBS--.-.-‘I:"S' Ilﬂﬂ'.....wEEl ..... qu
3. MR & MRS NORTH ...... S 10.00-10:30... WNAC.....202| AIl sponsors remain for the| SATURDAY, § AM. T0 7 P.M,
: g e R R R PR RS BC. 7.45. 8:00 WB? i9.3 |summer on Wednesdays, Thurs-
9. CAMEL NEWS CARAVAN. ........... O e i R A g3 days and Fridays. On Saturdays, | 1. CARNIVALOF MUSIC................ Mot Wef.....10:00-12:00.... WHDH..... 13
10. PERRY [OMD. ......ccoecenvnannnnans [Be.... 7:45- B:00..... AC..... . E:QEEEIEH tEIE[lE;EI nf;ﬂéﬂrﬂ!§L%?1E 2. BOB CLAYTON'S BANDSTAND. .. ....... Wot Nel ... 12:00-12:30. .. WHDH_ .. 6.0
SATURDAY, SIGN-ON TO SIGK-OFF | 413(7:308 pm), and most of the| 2. BASEBALL MIS... ceeeero.Nob Nef..... 2:00- 5:00.... WHDH. ... 6.0
1. YOUR SHOW OF SHOWS................. NBC..... 9:00-10:30.C...WBL ..... 3| bankrollers in the “Show of | 4, BOSTON BALLROOM................Nol Nel..... 5:00- 6:00.... WHDH..... 55
I. HLE[lE BRI - e e e tﬂ'.i ..... 8:00- '?:'U'D ..... WHAC. . 1T .35.5 Ehﬂwﬂ" t_ime_ will remain. A]_]_ 5. II”E’ EELE mlnl i eiesssceeses .Hﬂl “ﬂl ..... Il:jn_ 1:““. . WHDH. .. . 5.3
3. BOSTON BLACKIE (film)...... e Mon-Net . . . .. 1:00- 7:30..... WHAC. ....32.6 |others are solid. :
A ALL STAR REWUE. ... .:o.uoaniinassssii NBC. .... 8:00- 9:00.....WBI .....32.2| Herbert is [111‘.) ar:_npunfe a co-op SUNDAY, & A.M. _"' 1 PM
£ ROV CROBERE: gty MAC. ... 5300 600,005 WBL ..o 270 [DEWSPARET BOGVEIMBME CAMPRIED | 1 COUNTERTY ... ouiliveivavenoniensesMBliaia, 5:30- 6:00.....WBI ..... 53
; : _ for TV affiliates similar to the } !
6. LOME EA!{EEE .......... Givea e ikl e 6:30- 7:00.....WBL ..... 1.5 AM plan now in effect, making 2. OQUR MIsS !EIJHHE...................,,EBE ..... 6:30- 7:00.... WEEIl..... 50
7. YOUR HIT PARADE..........evvenns.. MBE. .... 12:30-11:00.....WBZ ..... 261 |\ NBC the first to make such a| 2 MUSIC IN THE AR........ sus s wensalol Mobisae 9:00-12:00, ... WHDH .... 5.0
B BB OB o ssuvsvassansinne B e FEO O0: ., WAL, oo 23.9 |{move. He also will tell of plans| 4. NICK CARTER. .....uvessessensenss MBS ... 6:00- 6:30.... WNAC...., 48
g, DICK TRACY (Film). .ovivvananininees Mon-Mef..... 6:00- 6:30.....WBZ ..... 124 iﬂr a sal;as qﬂngentiﬂnn’g‘: b‘:-.'”hi]‘% 5. THEATER OF STARS.......... eeeeeene  emaas 6:00- 630, ... WEEl ... .. 45
10. MY HEROD........... R - E 71:30- 8:.00..... WBL ..... 21.9 l]:;cﬂlgi{ ﬁ[ landrfvjflfni IEl:d.‘:IF[: Sﬂ..l:E , # Based on U, 5. Consus Radio Ownership of 1950 and Sales Manageemnt 1952 estimates
*HBC estimale for March, 1953, as well of families in Suffelk, Essex, Middlesex, Werfolk and Plymoulh coundies.
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SPONSORS BACK FILM COSTS

Nat’l Advertisers Can’t Duck
TV Film Production Business

By LEE ZHITO

Whether they like it or not, the
big national advertisers will di-
rectly have to go into the TV
film business to protect them-
selves as well as the producer.
This is the opinion of Jack
Chertok, head of the TV film
production firm bearing his
name. The national sponsor will
have to participate in the initial
cost of a TV film series and in
return enjoy a share of that
show's residual revenue, Cher-
tok said. Heretofore, the spon-
sor has been traditionally op-
posed to such thinking, arguing
that he wants to stay in the
soap or cigarette business and
not go into TV film production.

Chertok maintaing that the
important sponsors are slowly
changing their attitude on that
score and that the future will
see more and more bankrollers
indirectly “going into the tele-
vision film business" as they see
that it's to their advantage to do
s0. The day will soon disappear,
if it isn't already in the past,
when a producer will agree to
film a series for national airing
at u calculated loss with the
hope that the residual returns
will bring the producer the re-
mainder of his investment, plus
profitz, Chertok said.

Deficit System

According to Chertok's think-
ing, both sponsor and producer
lose under the deficit system. If
a series is sold at a loss, Chertok
feels the producer can never get
his head above water on his in-
vestment, If the series is a hit—
something which both producer
and sponsor strive for at the
outset—the advertiser will na-
turally continue to renew the
show. This, of course, adds to
the producer’s margin of loss. If
the contract, as some of them do,
includes an esculator clause pro-
viding for increases in per-show
payments the rate of increase
will seldom if ever make up for
the margin of loss incurred in
earlier cycles. The producer of
a hit show is eager to retain the
blessings of high ratings and
most likely will add to the pro-
duction budget to keep his se-
ries high on the rating ladder,
further decreasing his chances
of making up his losses,

On the other hand, if the show,
despite all efforts, falls short of
producer and sponsor expecta-
tions, the advertiser will na-
turally drop the series. The pro-
ducer 'who sold thaf series for its

first run at a calculated loss will
then have even less chance to
make up his loss in residual
runs, since a show that couldn't
cut the rating mustard in its ini-
tial run will naturally be less
valuable on the rerun market.

Hence, according to Chertok, the
producer working on the deficit
plan lozes out either way,
whether the show is a hit or a
miss in its initial showing.
Red Operation

Here's how the sponsor loses,
according to Chertok's figures.
The sponsor who buys a show
knowing that the producer is
operating in the red is working
with a dissatisfied producer
from the outset. If the show is a
hit, some producers will con-
tinue to go deeper in the red to
keep the show in the high rating
bracket. Soon, the producer will
realize that cash on hand com-
mands more bank respect than
high ratings, and the production
quality pendulum will start
swinging back in the opposite
direction. The producer in the
red with no chance of getting
back into the black will turn a
blind to ratings and start cut-
ting corners. He will try to start
bringing the show in for less
than the sponsor is paying, so
that he can get himself back on
a money making basis. The
show will naturally suffer, and
the sponsor in the long run will
suffer by getting inferior pro-
duction, according to Chertok,

The only answer to this prob-
lem, Chertok insists, is for the
sponsor to participate in the cost
of a series’ production from the
outset, and in return, retain a
continuing interest in the series,
sharinﬁ in its residual wvalue.
The advertiser feels he's going
into the TV film business under
such a system, but Chertok in-
sists, the other way means the
film producer is forced to go in-
to the cigarette business,

Only HRoad

Production of a filmed series
iz a pamble that sponsor and
producer must jointly take,
Chertok feels, if both parties are
to come out ahead. By under-
writing the cost of a filmed se-
ries from the start and permit-
ting the producer to operate at
a profit, the advertiser guaran-
tees himself a top quality pro-
duction which will continue to
have the producer's interest in

keeping high in ratings and
foremost in production wvalues.
The producer realizes that the

. show is building future resale

value by grabbing good ratings
during its initial showing and
he can afford not to cut corners
be.ause he is operating at a
profit, The sponsor is getting his
bankroll's worth in good film
product and still holds a percent-
age of the film's value when it
goes into the resale market.
Furthermore, he has more voice
in the show's preduction and
future if he has invested in it

According to Chertok, this is
the basis which his firm is fol-
lowing the sale of its future
«-.0Ws. Chertok admits that his
company has lost business as a
result of adhering to this plan,
but he feels that-he will remain
in business longer and on a
firmer footing than some of his
competitors, and that eventual
sponsors will be happier in the
long run with the shows they do
buy.

Chertok Move

Chertok moved toward this
dgirection in his sale of the Ann
Sothern “Secretary” series to
American T obacco Company,
The original agreement called
for producer and sponsor to
share equally in the production
cost of the show's pilot reel. In
the event the advertiser turned
down the series after seeing the
film, Chertok would repay the
sponsor his share in the pilot's
production once the series was
sold to another sponsor.
American Tobacco bought the
series — which it did — Chertok
would produce the series at a
margin of profit from the outset,
with the sponsor retaining a
percentage of interest in the se-
ries® future returns.

Chertok's determination to
come out in the black from the
start is understandable in light
of his introduction to the TV
film industry's financial pitfalls,
He apreed to produce 52 “Lone
Ranger" half-hour filmed shows
for General Mills on a cost-plus
basis with George Trendel,
owner of the “Ranger” property
retaining future rights to the
series. Chertok figured costs
wrong—Ifirst because production
costs increased after the series
got underway, and, secondly, by
his own admission, he mis-
judged production time needs—
and went into the red by 15 per
cent on the series’ first 26 epi-
godes. Fortunately for Chertok,
eneral Mills heard of his prob-
lem and came to Chertok on its
own, offering to readjust the
firm contract for the remaining
26 episodes so as to allow the
producer to come out on the
deal.
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New Agreement Would Mean
Eliminating Deficit Financing

By LEON MORSE

A new contract to give TV
film producers a better shake on
their sponsored network film
properties and to eliminate defi-
cit financing within the industry
has been originated by Ben
Frye, veepee in charge of mna-
tional sales for United Televi-
sion Programs. Frye is cur-
rently dickering with a network
client who has accepted the con-
tract, but is waiting to see
whether he can get network
time for the show.

The agreement provides that
advertisers pay the full produe-
tion costs of each film Many
film makers agree to pay about
one-quarter of the program’s
cost in the belief that they will
be able to recoup their invest-
ment on residuals since they
own the property.

In reality, many of these pro-
ducers have learned, according
to Frye, that considerable time
must elapse before they can re-
tain their investment; enough
time, in some cases, to almost
bankrupt them unless they have
unusual financial resources.

The agreement also provides
that the sponsor is to have first
run rights in all markets for 90
days after the date of the first
telecast. In the event, however,
that the client wishes to rerun
the property, he must give Frye
G0 days notice of his decision.
This provision is intended to
give the producer 60 days to
find another sponsor in that
market should the network
sponsor decide against a second
run.,

Since the projected series is
far 26 films, Frye inserted a pro-
vision for a $200,000 penalty
fund should the sponsor decide
against bankrolling more than
13 films. The film maker claims
that considerable production
costs will naturally have to be
incurred to get ready to shoot
the second 13 films in the series,
that he will have been pre-
vented from negotiating other
deals because of his contractual
obligations and that he will be
otherwise materially damaged
by a sponsor's decision to curtail
shooting of a series after only
half is made.

A significant section of the
agreement states that Frye will
be allowed to start second runs
of the series in any market 39
weeks from the original starting
date. This, of course, allows the

initial sponsor to buy the second
runs first, but in any event he
doezs not exercise his option,
gives the producer a chance to
start making money quickly
from residuals. It is devised so
that national sponsors not using
certain markets cannot retain an
indefinite right to prevent pro-
ducers from selling the prop-
erties in those markets until
their consent is given.

Frye claims that it is time that
the industry did away with defi-
cit financing, which he points
out is harmful to both the spon-
sor and the producer. He recog-
nizes that the practice was orig-
inated so that advertisers would
not take excessive risks with
video film producers who previ-
ously did not have a background
of sueccess. But he maintains
that numerous TV film makers
have won their spurs and that it
is time for the practice to end.

Deficit financing, of course,
was more prevalent in the early
days of TV than it is now. Two
such earlier film deals were
made by Procter & Gamble and
Lucky Strike cigarettes. P.&G,.

aid Gordon Levoy $1,750 each
or two 15-minute films which
comprised the first weekly
“Fireside Theater."” Levoy spent
£4.500 for each film in the belief
that he would recoup his re-
siduals quickly, He soon how-
ever, found that he was several
hundred thousand dollars in the
hole. It was only much later
when he sold the same proper-
ties to CBS-TV on a profit-shar-
ing deal, plus an original ad-
vance that he was able to get
nhgtl from far behind the eight-

1L

The Lucky Strike deal was
with Grant-Realm Productions,
It saw the advertiser pay $9,000
for a half-hour film that cost
$11,000. After the cancellation
of the series, the producers
found themselves in trouble but
fortunately were rescued when
Ziv took over the property and
bailed them out financially. In
all ecases, the trade feels, the
vital factor of time hurt the pro-
ducers who thought they could
make money on residuals
quickly. They were disabused of
the notion only after narrow
escapes.

But Frye's contract was cre-
ated expressly to make certain
that no such financial hurdles
would have to be jumped.
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14-City March ARB Ratmgs
Of Syndicated Shows

The following charf lists the ARPB ratings for svndicated film series
showing the first week of March in each of the 14 eities surveyed
individually by the American Research Bureau. The program titles
are arranged in rank order by program category under each city. The
reader may thus compare the audiences of these film shows in each
of the key markets. The ARB charts in The Billboard over the past
four weeks have shown how each of these shows compared with its

cﬂmpeﬂtinn The namnes of the distributors handling these shnws can
be found in the Syndicated Series and Where Showing chart in this
issue. For further information on audience size and breakdown, the

reader should consult the Amercan Research Bureau, National Presﬂ
Building, Washington 4, D. C.; 516 Fifth Ave.,
6934, Los Angeles 22,

New Yﬂr}:; P. O. Box
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Syndication Is
A Fertile Field
For Sponsors

NEW YORK, May 23.—Spon-
sors who own or have an inter-
est in TV films which they first
aired via a video mnetwork are
now beginning to reap a real
return from them in the syndi-
cation field. Among such bank-
rollers are R. J. Reynolds To-
bacco Company (Camels) with
“Man Apgainst Crime,” Ballan-
tine Beer with “Foreipn In-
trigue,” Procter & Gamble with
“Fireside Theater” and Lever
Bros., with “Big Town.”

The latest of these properties
to go into local distribution is
“Man Against Crime,” which is
one of the few film shows pro-
duced by an advertising agency
(in this case, William Esty) for
a client, Under the title of “Fol-
low That Man,” the Ralph Bell-
amy vehicle is being syndicated
by MCA-TV in 33 cities where
the client is not networking the
show, MCA-TV reportedly will
get its usuval 35 per cent distri-
bution fee and also pay the cost
of the prinfs. It is estimated
that chould MCA-TV sell the
video film in all 33 markets,
which is not unlikely since the
program is now in the top 10 ac-
cording to the latest Trendex
ratings, the advertiser can
make a net profit of about $5,000

each week.

This sum can be increased
considerably when more mar-
kets become available for svn-
dication, as they will after the
program outlives its network
status. There seems to be every
likelihood that Reynolds will re-
coup most of its production in-
vestment, which iz estimated at
about $18,000 per show. The net
on each eipsode, however, will .
be cut because of rerun fees to
be paid, especially to the high
priced star, Bellamy.

'annsm Intrigue”

Another deal which is paying
off for an advertiser is Ballan-
tine's buy of “Foreign Intrigue.”
This film cost the client $12,500
for each episode and includes
North American rights. The
sponsor uses a limited NBC-TV
network, and the properiy is
now syndmated in 29 markets.
The video film, of course, is
bought so cheaply because it is -
made in Europe, but that very
factor is cutting into rerun pos-
sibilities because of the com-
plaints of unions, notably the
International Alliance of Theat-
rical Stage Employees.

This video film, however, is
syndicated thru the J, Walter
Thompson Agency, cﬂrtam'ly a
unigque move. The agency has
had to build a department to
handle “Foreign Intrigue." Some
observers feel that an estab-
lished syndicator might have
sold more markets, but the low
ED-Et together with the net ruﬁt

syndication estimat
$Hﬂrﬂ'ﬂ weekly, makes the prup-
erty one of the better deals
made by an advertiser.
“Fireside”

Another example of sponsor-
ship return on an investment is
the Procter & Gamble deal with
Ziv for the second group of the
“Fireside Theater” series. . Now
titled “Your TV Theater,” the
show is playing in about 55 mar-
kets. Reports are that P.&G. re-
~eived a $10,000 advance for
each film against 45 per cent of
the net profits. The advertiser,
therefore, has found that each
film will have cost him no more
than $7,500. The production cost
of each film was about $17,500.

The Gross-Krasne deal with
Lever Brothers on “Big Town”
is another that is producing re-
sults. The package is now sold
in 51 markets by United Tele-
vision Programs, nine of which
are not, as vet, on the air. The
video film cost about $18,500 to
produce, $5,000 of which was
paid by the sponsor. The profit-
sharing arrangement is such
that the producers get a $2
Eev rofit for every one received by

er Bros.,, which should net
the latter several thousand dollars
on eéach one of the films this vear.
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New TV Film

In Production

or to begin shooting soon

Series

The following list, based on the latest survey of producers, con-
tains the titles of TV-film series now in production or en which pro-
duction is planned in the near future. These shows are expected to
become available within the coming months. Once a series begins
showing, it is no longer carried on this list.

CURRENTLY SHDOTING MEN TOWARD THE LIGHT
MARK HELLINGER STORIES 13 15-minude dramas produced by the
26 hall-hour scrics, American Foundation for the Blind and
Les Hafnmer & Company the Indusirial Home for the Blind. John
48 W. 43th 51, New York Daly is off-screen narrator. Most of the
ETHEL BARRYMORE THEATER cast is blind.
13 hali-hour shows festuring name per- Charter Oaks Tele-Pictures
sonallties with prolog by Ethel Barry- 45 University Pl., New York
more who also appears in some of the
ghowi, Series now being completed. FROBLEM SPOTS ’
Interstate Television Corporation 13-week series with Clete Roberts doing
4376 Sunset Dr., Hollywood 27, Calff, man-in-the-street inierviews,
British Information Services
BEANK. TWALN TELRYISION 30 Rockefeller Plaza, New York

THEATER
Being scripted by Hobert Mathan. THE CHASE
Based on the NMBC radio show.

Filmeraft Productions
8451 Melrose Ave., Los Angeles Fowley plays the lead,
MBC TV Film Division

BEN BLUE SHOW
30 Rockefeller Plara, Mew York

A halfl-howr series lor syadication. NWo
title selected yel,
NBC TV Film Division T BEGIN SHOOTING S00MN
COMEDY TELEFILMS
13 quarier-hour films of comedy news

Doug

O0Fs, IT'S DALSY

evenis of the last 25 vears. Marrated by
Henry Morgan. Availuble in July for
syndicatfon.

United Television Programs

444 Madison Ave,, Mew York

MONTE WOOLEY
Halfl - hour  dramatic series  siarring
Monie Wooley ag host. TV adaptations
of one act play classics,

United Television Programs
444 Madison Ave,, Mew York

MYSTERY-DRAMA SERIES (Untitled)
39 hali-hour Mike Malloy films siarring
Steve Hrodie. Pilot completed.

Mike Malloy Productions
RKO Pathe Studios
Hollywood, Calif.

READER'S DIGEST SERIES (Untifled)
26 films based on the magarine's
mulerial.

Prockter Television Enilerprizes
221 W, 5Tth S, New York

ROMANTIC ADVENTURE SERIES
{ Untitled)
Hali-hour series starring Maria Riva
and featurifg her hushand William
Riva, Harold Kallen will be story
editor.
Motfon Pcltures for Television
635 Madiosn Ave., New York
DOCTOR IN THE HOUSE
Hull-hour situation comedy.
Revue Productions &
Eagle Lion Studios, Hollywood, Calif.
WATERFRONT
Half-hour series of dramatic adventures
of a lugboat skipper and his family.
RBoland Reed Productions
Hal Roach Studios, Culver Ciiv, Calil.
BOOMERANG
Half-hour serles of mysiery stories with
a twisl ending,
Roland Reed Productions
Hal Roach Stodios, Culver Cily, Cailf,

14-City March ARB Ratings

® Continued from page 12
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Writen and directed by Frank Tashlin,
i series of 39 half-hour comedics.

NBC TV Film Division

30 Rockeleller Plara, New York

THE DAMON RUNYON PLAYHOUSE

3% half-hours based on stories of the
famed newsman, produced by Harold
Welach. .-

William Morris Agency

1740 Broadway, New York

OFERATIC FILMS
15-minute sequences from famous op- .
eras, produced in Rome by Jacques
Rachmilovitch,
Television Exploitations, Inc.
101 W, 55th St, Mew York
GCULLIVER AND THE LITTLE FPEDPLE
Television Explofstions, lae.
101 W, 55th 5t,, Mew York
TELEGRAM
15-minute series based on actual fnci-
dents in which receipt of a telegram
changed & person's life. Produced by
Steve Shirff,
United Artists Television
729 Beventh Ave., New York
THE SIGN OF ZORRO
Half-hour scries based on siories ol
Johnson McCulley, William Cottrell s
producer.
Zorro Productions
Burbank, Calif,
ALICIA MARKOYA SHOW
A serics featuring and narrated by the
famous ballerina. Produced by Charles
Kebbe.
Oasia Telecasis, Inc
1239 Madison Ave.,
MEET THE FAMILY
Half-hour situation comedy. PMilot stars
Lon McCallister and Gene Lockhart.
Screen Gems
233 W, 4%h 50, MNew York
TALES OF THE TEXAS RANGERS
Based on sctuosl crime files of Texas
State police, Co-producer, Kacy Steach.
Screen Gems
233 W, 4%h St Mew York
FATR TRIAL
Great trials of history, with audience
atked mt wind-up if it wos & fair deal,
Sc¢reen Gems
233 W, 4th 5t New York
THE LAW STRIKES BACK
Michael Kraike producing and Ted Post
directing, Miscellaneous mystery series,
half howr,
Sereen Gemia
233 W, 4h 5e, Mew York
THE ADYENTURES OF BLINKEY
15-minute kiddie fantazy.
Blinkey Productions
158 W, 4%h 56, Mew York
THRILL OF A LIFETIME
15-minute “We, the People™ type of
show, MNarrated by Quentin Revnolds.
Produced by Lifetime Productions.
Unfied Television Programs
didd Madizon Ave., Mew York
AMERICA’S FINEST
Hali-hour dramatic series. Siarring Ray
Milland, Joan Crawlford and others,
FProdoced by Revue Productions
MCA-TV
f08 Madison Ave., New York
HOLLYWODD AT WORK
Half-hour series. True storles about
Ronald Colman, Harpo Marx, Hum-
phrey Bogart and others. Produced mnd
directed by Robert Gurney,
Dificial Films, Inc,
25 W, d5th 5t., New York
A SPORTING CHANCE
13 half-hour series on adventiures of a
sporis writer.
Reid Ray Telefilmg, Ine,
762 Holloway Dr., Hollywood
FRONT ROW, LLS.A,
A hall-hour series of 26 ahout the
values in the Amerfcan way of life,
Producer, Louis Forbes snd Paul F,
Heard, Ine.. Hollywood.
BROXING SHODW
Second series of half-hour films of box-
ing matches at the Rainbo Arens, Chi=
gigo, mow shooting. Announcer Jack
Direes.
Kling Swdios, Ine.
&1 M. Fairbanks 5., Chicago
DPRAMATIC SHOW (Unililed)
First serles of 13 pow shooiing in
HRome, haly, DePpolis Studios. John
Mantley is the direclor.
Andre Luoilo Productions
Ml Rockefeller Pluza, New York
FABIANM OF SCOTLAND YARD
Haif-hour series of 13 hescd on acioal
experiences of Robert Fablan of Scot=
land Yard, Bruce Seton has the title
tele. Diirected by John Harlow.
Anlony Beauchamp
Carlton Hill Studics, London

J0 Rockefeller Plaza, Mew York

12 MARKETS SOLD

York

MNew

Here'’s The
Sure-Fire Formula:

PhotoQuiz are posted

week's

walch the crowds come in!

show.,

Phone, Wire or Write
UtTpP

Details

,

THE FIRST TWO WEEKS
GOING LIKE WILDFIRE

... Hurry, Stake Out Your
Claim Before the Sellout!

1. ENTERTAINMENT. Unusuol eye-
appeal plus expertly phrosed ques-
tions create dramatic suspense and
curiosity that hold all types of viewers.

2. AWARDS. Don't underestimate
the lure of o big meney jockpot that
pyramids daily. Everyone loves to win
or see another get a pile of dough.

3. MERCHANDISING HOOK.

Simply announce that answers to this

sponsor's place of business. Then

4, SPONSOR IDENTIFICATION.
Besides the 3 regular commercials
there are 15 to 20 "painless” men-
tions of sponser’s name throughout the

5. RATINGS. "Can't-miss" elements

above assure "out-of-this-werld' r
ings. AND our Notional Exploitation
includes: LOOK Placards on news-
stands, panel posters on LOOK trucks!?

Now For Price and Availability

TV's HOTTEST New TELEPHONE QUIZ

“fiteg U 5. Ppi. 88 by Cowles Magapines, bnc,

PHOTOQUIZ

A 15-minvte, 5 day-a-week Winner

Guaranteed to BUILD .BIG AUDIENCES
and SKYROCKET SALES!

Here's the greatest, sure-fire business-

getter ever devised ... the only telephone quiz show with
the terrific natural merchandising and exploitation boost of
a promotional tie-in with LOOK Magazine!

LOOK'S PHOTOQUIZ is one of the most widely followed
features in the world MNow the editors of TELENEWS have

music on film.

in

faithfully captured its tremendous appeal in this brand new
15-minute, 5-day-a-week TV program.

LOOK'S TV PHOTOQUIZ is the easiest-to-handle show you've
ever seen...completely ready to use, with both voice and

No complicated synchronization or cueing

problems of any kind! Opening and closing films are made
to order with sponsor’'s name right on the film.

HERE'S HOW IT WORKS: Film is shown, announcer makes
phone call, asks question, Contestant wins jackpot or another

award is added for the next call.

It oll adds up to the most exciting, greatest sales making
telephone quiz yet devised!

IT'S THE BIGGEST BARGAIN IN TELEVISION TODAY:

NEW YORK %

444 Modison Ave, PL. 3-44620 T
CHICAGO e 7 “l'lTED
360 N, Michigan Ave. CE. 6-004) TELEVISION
HOLLYWOOD PROGRAMS ..

California Studics, 6§50 M. Bronson Ave.

HO. $-832 '

e e R N g el
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New York City report on rie faTme—Dy  Ri Um
y P ¢« a0 WCBS—7-T: 0 T. ........ %0 28
WCBS—T7-T: 30 W, .......1L.5, ...30%
WCBS—T7-7:30 Th. ......109.. . .83
WCBRS—T-:M F. .ovuven, BZ....M1
Late BRoW ..isvscessssssnssss-WOBS—11:15-12:45 5. _.. 6.6, _.. 2.2
WORS—11:30-12:45 M. .. 38 ... 71
WCHS—I11:15-12: 0 T, ... 48 .. 2.1
WCBS—11:30-12:45 W. _..42.... 1.6
WCBS—I11:45-1 Th, ..... - 3 R B
WCBS—I11:30-12:45 F. ... 7.7, ...10.9
. ) WCBS—I1:15-1 5, ....... 6.5, ...19.3
The following chart contains feature-film programs in New York
along with their American Research Bureau Ratings for March. Lnte, Late Show ..coceavnnens . WOBS—1-2115 F. ..0000. 20, .
The ARB March ratings were taken the week of March 1 thru 7. R R mnrme ik :
Ratings shown here are averages of the quarter-hour ratings in 11tk Hows Thember «.povocesssc WNBT—IT:185-1 S ..o B4.... RS
the periods indicated. Multi-weekly daytime shows rated here WHNBT—I1:15-1 M. .. 11 R4
have been figured on the averages of the quarter-hour ratings for WMNBT—I11:15-12:45 T, ... LS K2
the combined days the program was viewed. WHNBT—I1:15-1:15 W. ... .7 i ]
WMNBT—I1:M-1:15 Th 37.... 6.2
WNBT—I11:45-1 F. ...... 1.6 102
Mar.  Sefs WNBT—11:15-1:30 5, ., .. 9o.1... .169
Weekly Shows—Nighttime ) ARB in
Tiile Sta.—Time—Day Rig, Use Firsl Bhow .. .covuironssnnesssss WPIX—T:300 M, _...... E0.. .. 560
Mar.  Ses Feature Thealer ........cuuee.. WOR—1:3:-2:30 Th. ..... .5....11.9 WPIX—T:309 T. ........ 1.2....599.4
ARR in Saturduy Playhouse .,.......... WABC—3:00-5:15 5 ..... 4.... 74 WPIX—T:309 W, ....... 7.5....50.2
Title Stu.—Time—Day Rug. Use Continwous Performance ....... WHNBTI—314 5. .. ._....... 4,... 35 WPIN—T:30-9 Th. ..voans L.5....58.]
: Film Mighlights .. ....... ... . WATV—3154 Su. ...... .3 ...166 WPIX—T:309 F. ....... - Ao, 555
Premier Theater ..., ....... . WOR—ID-11:30 Su, ..., L6... 426 Broadway TV Theuter ........ WOR—3-::30 8. ........ .3.... 51 _ )
Intornutional Playhouse . ...... WABD—I0-11 W, ....... 9. ...499 Feature Film Theater .....2... WOR—6-T-0 S. .....0oo. 3....30.6 Night Owl Theater,...ovonuenee. WPIN=11:30-1 M., .03 .. 48
TV Theater .. .. ....covemsnnvas WOR—H2:45-9 W, ... .... B.,...65] Feature FIM oot vnrcionos  WATV=—22:15 S ooon.  Jo.nid WP —12:05-1 T, ... BE ... ...
Texns Trall Theater. . ..coonveue. WOR—=T:30-8:30 Su, .00 o7....6112 WPIX—11:30-0015 W, ....0Y. ... .u.
Feature Theater .........00.0.. . WARD—8:309:30 §. ... .T....630 WPIN—T1iES= Th ...... 0B ... ...
Feature Fillm ... ........000.. GWATY—10-11 W, o™ B, ..499 s W 1 WPIN—11:4%-1:45 § ... 0.7 129
Saturday Feature Film ... ..... WOR—E-I:305 _....... 5 alA Multi-Weekly Shows—Duytime
Manhattan Playhouse . ........ . WABD<T7:30-8:30 Su, ... .5....622 Prafric Theater .....cconeeneee: WATV—TR 5 ... ........ 0.8 . 468
Feature FUBL .o oonnrronssnnns WOR—11-12 F, ovvvrnss 8....018.3 Early Show ... .coviviivnnnens s WOBS—615-T M. to F.... W0, ... 278 WATY =78 Su, ,......., D5 403
Movie Time .. .......... v v s WERE TN B i ... 588 Late Matinee ...........c000.. WCBS—56 M. 10 5. .... 34..,.245
Western Featore . .......coeee. . WATY—E159 Th. ...... 3....663 Western Roundop . ...0000000.. WATV=4-F M. 10 5 ... &T.... 087 Starduit Theater ... ..ceiecene. WATV—11-12 Su. .. ..... 0.3 ._.153
Feature FHm .. ...ovvvenrinrnns WATY=R159:M 8, ..... 3....6.1 Channel 4 Theater.. .. .......... WNBT—1-2 M. to F, .... T8, ,...R2 WATYV—11:15-12:30 M. .. 0.3...,.9.1
Feature FHM ......ovnnennnieas WOR—8:45-10 51, ,...... .3....640 6 o'Clock Playhouse ........., WPIX—6-6:30 5.5 ,...., LL. ., . 265 WATV—11-12:15 T, 0.3 ... 100
FHE ., e s iissssrrnitonseres WP 131215 Bu, ,. Xoioos 91 Ralabaow Theater ....ovcvnnnn . WPIX—3-5 M. 0 5, ..... i S L | WATY —11-12:1% W, .... 0.3 1.6
Hollywood Movietime .......... WARBC—445-5:45 M. o F. A....14.4 WATY —11-12:30 F. ..... 0.y, . 158
Feature Theater ........c000a.. WABD—1:15%4 Su. o F... .T....014.1 WATY —I1-12:15 8, ,.... OLE, . _.235.3
; Matinee Movie .. ... ... c0n0, WOR=11-5 M, i F.... .T....157
Weekly Shows—Davtime Hollywood Playhouse ..........WATV—5:30-6:30 M.toF, .5....200  Western Featare ....v0vynneeee, WATV—I0-11 Su, ,,...o. 0.3.... 517
_ Cinema Theater ............... WABD—S5:10-6:0 M.t0F. 5....299 WATY—ID-11 M. ....... [ W X
Sunday Afternoon Plcture, .. ..., WCBS—1-2:30 Su. ... I 55 TN . Western Playhouse ......... oo WOR—S5-6 M. to F. ..., 5....26.4 WATY—10-11 T. .....,.. 0.3 425
Fromtier 'Theater ... .....00ce. - WABD—11-1 5Su, .....u4 6, 154 Early Bird Matinee ........... WATV=1:1)-2:45 M.oF. 5....11.% WATY —10-11 5. ....... LI
. Feafure Themter .......oe0ec.. - WARBD—3:30-6 §. ....... L4....124 Midday Playhouse .. ... peeaass s WABC—IL30-12:30 ;
Frontier Theater ....,... THERRE T 1 T, Y, e 13....244 M-TWeF, oiiciies 3....12.8 B 0'Clock Theater ......coccc.. WATYV—8-0:15 Su. ...... 0.3 . 720
Ttalian Film Theater ...........WOR—3:30-6 85, ........ L1....1T.1 WATY—8-9:30 M. ...... 0.9.. 676
Feature Film ..o ennnnnenns L F Y, T T IR R [ R [ 3L WATY =8-2 T. ..oeviviur 0.7, .. .683
El.l'lj Bird Matlaes ... 00000 WATV—3A4 8§, .. .iiciuna 1.0,....%5 Mul[i.'ﬁrpﬂlk]_" Ehn"g.-—uh.i:ht.imn
Sunday Playhouse .. ........... WABC—2-4:30 Su. ...... 5. ... 149 Feuture Filtn . ...cvecessanress: WARBC—I0:30-12 M. ... |.:. i:t;
Moming Show ... ... WOCRS—10:20-11:45% Su,,.. 9....20.8 - WABC—I10-11 8 ........ 1.8, ... %%
Family Film Theafer ...oveeees WPIN—1:152:30 Su, ,,.. .B....144 Early Show . .........0cciinies WORS—6:1%T M. ta F..... L |
Movie Classles .. ... ioioneees WOR—G-T Su. _..... J....390 (Mo daily ratings available on early time  sloty ov. 5 days Invitation Thesbter ........00... WOR—9:30-11 W, _..... p3.... 515§
Midday Pluyhouse ........c00. . WABC—IZ30I M. ...... 6.,..106 WCBS—7-7:30 M. ....... 130....31.0 WOR—9:30-10:30 F. ..... 0.3 64.2

As Dollar Earners, No

Film's an "Old Movi.

rr

By ERWIN (ES) EZZES

General Manazer. Motion Pictures for Television, Inc.

A lot of new-station people
we run into refer to feature film
programing for TV as "old mov-
ies.,” Now we're not sensilive
about this, nor do we consider
the expression “old movies" sig-
nificant in itself, but it does re-
flect an attitude that 13 poten-
tially unprofitable for the sla-
tion, and it's just not accurate.

I say it's potentially unprofit-
able, because the record shows
that feature film, thru all the
metamorphases the young TV
and TV film businesses have
gone, remain one of the best
buys a station can make.

Feature films have proved en-
tertainment wvalue. Entertaln-
ment value will always attract
audiences. Some time ago, Uni-
versal-International Pictures re-
leased its entire back inventory
for 35mm, reissue in theaters
None of these pictures was
newer than 1945 production, and
production dates in some cases
went back almost as far as the
beginning of “sound - on - film"
pictures. In reissue to theaters

these feature films grossed ap-
pro}dimately  $20,000.000., This

$20,000,000 represents net dol-
lars earned by the distributor
and indicates that the theater
box office was over 5100,000,000.
Yet, ‘on television, pictures of
new vintage may be seen with-
out charge by the station’s au-
dience in their own homes, No
wonder feature film programing
attracts large, loyal audiences.
Two-a-Day

The average new station can
program an hour-and-a-half
feature film across the board at
a cost far below any other type
of live or film programing. Yet,
pv selling one-minute spots, all
the station has to do is sell ap-
pnmi_mately two spols a day,
and it has recouped its talent in-
vestment, The figurﬂs disclosed
by an average.pre-freeze station,
which has estabidied the fea-
ture film theater in 115 market,
indicates it carries an avetage of

26 spot participations in a five-_

day, across-the-board segment.
This results in a station profit
over talent cost of $1,000 a week,
In Western feature programing
this same station earns a gross
revenue of over £200 a day,
which results in a profit over
talent ¢ost of $125 a day. Across-
the-board film programing is so

effective that this same station
programs serials such as “Flash
Gordon"” five days a week and
shows a 49 per cent net profit on
the program. There is no doubt
that properly programed feature
films are substantial profit pro-
ducers for a station.
Advantages

There are some excellent tele-
vision film programs that are
good for short-range sponsor-
ship., Feature films are not vic-
tim to this kind of inflexibility.
A station ecan buy them in such
a way that it is able to program.
in a specific time slot continu-
ously, This kind of program
creates habitual tune-in; the au-
dience knows that by tuning in
Channel “X" at 11:00 every
night, the station brings the the-
ater to their living rooms. Fur-
thermore, any feature film can
be rerun many times during
the course of a year without loss
of viewer-interest., This is due
to many factors, not the least of
which is that audience size is
constantly inereasing, especially
in new markets. Also, the fact
that feature films may be tele-
cast in different time segments
to different sections of an audi-
ence. Television audiences have
demonstrated a sentimental at-
tachment and interest in films
which they have seen previ-
ously. Many times the replay of
a picture will receive a higher

rating than the initial tele-
casting.
While such shows are often

carricd with a single sponsor,
feature films also lend them-
selves most naturally to partici-
pating sponsorship. This is one
way to get the local advertiser
on televizion at a budget he can
afford.

The participating Llype pro-
gram provides the station with
a daily clothesline on which to
hang anyvwhere from 35 to 12
participations, and these pro-
grams are effective for the
woman's audience in the morn-
ing and early afternoon, the

“kif's. audience in the late after-

noon ana garly evening and for
the family ~audience late at
night. This is or® of the things
I mean by flexibility of pro-
graming,
Sponsor Schefe

The station can dress ¢p the

program by billboarding

different participation formats,
such as the station which, with
five participating sponsors on
a feature film show running
across the board, effectively
billboarded the show as being
presented by all five sponsors,
plugging dnly one heavily each
evening.

Still. the station man talks
about “old movies,” Well, ad-
mittedly many of the feature
films in TV are quite old. But
there are also many that were
released theatrically as recently
as last wvear., There are also
many top Class A pictures, the
enduring value of which no one
would question. I might men-
tion ““The Story of G.I. Joe" and
“Stagecoach,” to name two, and
there are many others which
have earned Academy Award
nominations,

The station manager shouldn't
kid himself. He just couldn't af-
ford to buy only top, new pic-
tures. He can still get himself a
good package of Class A fea-
tures, but to program only with
these, we have found, would be
unwise,

It has been proved time and
time again that the most effec-
tive way to use feature films is
to program in balance. Pro-
graming in extremes will cost
the station audience.

Some Errors

We know of one station
which got into Ilate-evening
feature film programing long
after its competition had estab-
lished itself with this type of

-show. To overcome tLhe time

deficit, this station went on a
policy of only top films. The
audience response at first was
terrific. But after a few weeks,
he began to run out of top
shows, and the rating began to
taper off until finally it fell
behind the competing station
again,

The key to good feature film
programing, then, is diversity.
Keep that balance. Throw in an
audience f[ilm occasionally, and
throw in a really top one occa-
sionally. But keep a proper bal-
ance, and wvou'll build your
audience.

It's important thal vou create
a good title for wvour feature
film show. Whether it be “Arm-
chair Theater,” “The Eleventh
Hour Theater,” *“The Hollywood
Playhouse” or “Mother's Mati-
nee,

And another important asset
is a good, personable emsee, TV,
after all, is a very intimate me-
dium. There is nothing like a
friendly, informal chat to make
movie viewing via TV some-
thing people will look forward

www americanradiohistorv com

400 Rerun Dramas
Offer Local Bonanza

By JUNE BUNDY

On the syndication market to-
day there are something like 400
half - hour dramas that were
originally produced for specific
national and regional sponsors.
They are available to the local
sponsor at relatively reasonable
rates and offer several distinct
advantages,

First of all, the local adver-
tiser may put any program title
on his series that he chooses and
thus gain high sponsor identi-
fication. Since there 1s no con-
tinous character or title thru
any of these series, the residual
identification with any previous
sponsor can be no more than
negligible. The prestige derived
from such a show is also gquite
high. Half-hour drama, after all,
is one of the most stable forms
of TV entertainment. The script
and production wvalues in these
shows are usually quite high;
many of them in their original
runs were top rated under such
titles as “Fireside Theater,”
“Ford Theater” and "“Chevron
Theater."

MCA-TV Supply

The largest single collection of
residual-run 30-minute dramas
is that of MCA-TV, which today
has 182 available and more due.
Revue Productions, the TV film
production branch of Music Cor-
poration of America, was organ-
ized in the summier of 1950,
when Armour, Inc., asked MCA
to producer a TV film version of
its radio show, “Stars Over
Hollywood.” Revue produced 52
half - hour films for Armour,
which were aired over NBC-TV
that year, and produced another
group of 39 half-hour dramas
for Gruen Watches, Ine., in 1951,

The Armour films went into
their first rerun phase in July,
1951, when Ennds (Pearson
Pharmacal) picked up 39 segs
for sponsorship on CBS-TV, un-
der Ennds' own title, “Hoily-
wood Opening Night.”

Syndication

In the fall of 1951, MCA set
up its film syndication branch,
MCA-TV, Ltd., packaging the
half-hour shows under three ti-
tles — “Famous Plavhouse,” Re-
gal Theater” and “From Holly-
wood." However, most sponsors
air the films under their own
title. Some sales are made to
stations, but most of them are
direct to advertisers.

Standard Oil of California en-
tered the picture in January,
1952, via a production order for

26 dramatic films, which were
subsequently spot-booked in six
Western markets under the tag
“Chevron Theater.” Chevron
has renewed its production or-
der (in series of 13) five times to
date, so that half (91) of MCA's
half-hour dramatic librarv was
produced for the ail firm, which
15 still sponsoring first-run MCA
[ilms in the six markets.
Rerun Story

MCA's rerun story iz a fabu-
lous one, The first 532 films pro-
duced have been aired six times
each in Los Angeles, and two
segs are now in their 10th run
in that city. In the New York
market, 13 MCA flickers have
each been telecast six times and
every MCA film has been sold
at least once in all but five of
the established markets. A ran-
dom check on one of the half-
hour segs revealed that, altho
the film has been sold more
than 150 times, it is still first-
run in at least 17 markets. Since
MCA makes a new print after
three sales, this flicker has had
at least 50 prints pulled on it to
date,

MCA is cashing in on its re-
sidual rights, both in syndica-
tion and on the network. Last
summer Campbell Soup picked
up 13 MCA films as summer
subs for “Henry Aldrich,” and
all of the pix were In the rerun
stage—the fourth time in =ome
markets, The soup outfit aver-
aged a 19.7 Nielsen on the series
during its run, and has signed
for the same deal this summer.
Lucky Strike is buying a similar
13-week MCA pacakge as sum-
mer sub for “Hit Parade" or
“Private Secretary.”

Distrib & Accounting
~ The distribution and account-
ing complexities of MCA's 182-
film package are, of course, nu-
merous. The latter problem is
somewhat simplified via separ-
ate production numbers for each
filra seg, while the former is
handled from a special ware-
house in Los Angeles, where
prints are stored, serviced and
shipped out on order, under the
supervision of Ward Nhyus,

The syndication history of
“Fireside Theater” is also a com=-
plicated one, The series has bezn
sold in blocks for syndication to
three different distributors dur-
ing its four-vear life span and
has been rerun as many as five
times in some markets. A group

{Coniinued on page i7)
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o @ The TIPS o oswinvavansnss 18 iavane
. Diist.: Unided Television Programs Counterpoint v M 26
ChlldrE“.S SOLD ToO: Amarillo, Tex; Chatla- Dyst.: United Television Programs

s / msa. Tenn.; New York; Peorin, lL; SOLD TO: Amarillo, Tex: Belleville,
- i vidence;, I'. inoke, Va, Ill.; Chattanooga, Tenn: Coluombia,
==TS Juchsvn & Jik . ....... 14 .. 13 Mo.: Davenport, Ia.; Denver: Detroit:

(Bold face type indicates recent sg’zs.] Bl Piso, Tex: Lincoln, Neb.: Los An.

Dist.: Coskolidated Television Sales

The following chart lists the cities in which each of the syndicated
T le: programs was sold as of the last week in April. New sales
made in the past 30 days are shown in ]:mlgiracrz type. Program titles
are grouped according o calegory beginning with Adventure. The

Baries Name

American Researc 1
elsewhere in this section.

Minuies
Mo, Releays
Available

|Length an

Armchair Advenlure ... _.... L AT 104
[dat.: Sterling Television Company
SOLD To: Boston; Brideeport, Conn.g
Charloite, ™. C.; Cleveland; Indianap-

olis, Jackson, Miss.; Lincoln, MNeb.j
Miami; New Britain, Conn.; New York;
51, Louis; San Franelseo; Schemectady,
M. Y.: Sestrtle; Sioux City, Is.; South
Bend, Ind.: Toledo.

Big Game Hunt ..., ....c00. 30.......26

Dist,: Explorers Picture Corporation
SOLD T(: Boston, Detroif; Los An-
peles.

China Smith ..........c00ci e e 6

Dist.: PSI-TV, Inc.

SOLD TO: Albugquergue, N. M. Ama-
rilla, Tex.: Alilania: Baltimore:; Raion
Rouge, La.; Birmingham; Bloomington,
Ind.: Chicago: Clevelandy Colhumbuas, 0.

Dallas; Davenport, iz Deaver; De-
froft: El Paso, Tex; Howston; Indian-
apolis: Lincoln  Meb.: Los  Angeles]

Lubbock, Tex.: Mew Orleans, Oklahoma
City: Phoenix, Ariz; Pitsburgh; St
Louis; Sali Lake City; San Antonio,
San DMego, Calif.; San Francisco; Seat-
tle; Tucson, Are; Washington,
Dangerous Assignment ..., . 30.......29
Dist.: WBC Film Division
SOLD TO: Aleona, Pa.; Amarfllo,
Tex,; Ashland, Ky.; Beaumont, Tex,;
Birmingham; Boise, Idahoj Chirleston,
8. C.: Charlotte, M. C.; Chicago; Cin-
cinnati; Cleveland; Colorado  Springs,
Cola: Columbia, 5 C.; Dallas-Fort
Worth: Dayton, O,; Decalur, 10.; Den-
ver; El Paso, Tex.; Erie, Pa.; Galveston,
Tex.; Green Bay, Wis.; Honolulu; Huni-
ington, W, Vap Jackson, Miss; Jack-
sonville, Fla: Lawion, Okla,; Lincoln,
Meb.: Los Angeles: Loulsville; Lubbock,
Tex: Miami; Minncapolfs-5t.  Poul;
Montpomery, Abln; MNew Orleans; MNor-
folk; Omaha, Oshkosh, Wis; Peoria,
IHi.: Philadelphia: Porland, Ore,;
Pueblo, Colo.: Haleigh, M. C.: Heading,
Pa.; Rockfond, NL; Salinas, Calif.; Sali
Lake City; San Antonio; San Diego,
Calif.; Scranfon, Pa.; Scaftle; Sioux
Falls, 5 D.; South Bend, Ind,; Spo-
kane, Wash.: Sprinpgficld - Holyoke,
Mass.; Springfield, Mo.; Tucson, Ariz,;
Tulsa, Okla,; Tyler, Tex.; Wheeling,
W. Vi, York, Pa.; Youngsiown, O.
Forelgn Infrigue .......c000.M0 00000 39
[ist,; J, Walter Thompson Company

S50LD To: Albuquergue, M. M.: Ama-
rille, Tex.: Atlantic City; Bangor, Me.;
Binghamton, M. Y., Boston; Chicago:
Cincinnati; Cleveland; Columbuos, O3
Daillas-Fort Worth;, Denver; Detroit, El
Puso, Tex.; Grand Rapids, Mich.: Hotss
ton; Johnstown, Pa.; Kapsas Cliy; Lan-
caster, Pa.; Lima; 0.; Lincoln, Meh,;
Los  Angeles; Mismi:  Minneapolis-St.
Paul; Mobfle, Aln.; Wew Haven, Conn,:
Mew (rleans; Mew York; Morfolk: Phil-
adelphiu;  Pittsburgh; Providence: St

h Bureau's rating on many of these shows appear

WARNING

Check distributor for
available markets. Many
markets listed here may
be available shortly.
Query distributor prompt-
ly on any films in which
you are interested.

Series Name

“Hinutes
Mo, Relpases
Availabie

{-enath in

Thrill of Youor Life .........

The Unexpected .........

Lonis: Salt Lake City: 5an Francisco:
Schenectady, M. Y. South Bend, Ind.:
Svracuse; Toledo; Washington: Wilkes-
Barre, Pa.: Lancsville, O,

Going Places

Wilh Uncle George ........ . RO 5
Dist.: Consolidated Television Sdales
S0LD ToO: Amarillo, Tex.; Bellingham,
Wash.; Chambersburg, Pa.; Colorado
Springs, Colo; Duluth, Minn.; Elmim,
N, ¥Y.: Fort Lauderdale, Fla.; Harris-
burg, Pa.; La Fayeite, Ind.; Little Rock,
Ark.: Lincoln, MNeb.; Loulsville;, Madi-
son, Wisg Mobile, Ala.. Monroe, La.;
Ozhkosh, Wis.; Peoria, IlL; Pitisbarghg
Hockford, Il.; St. Peiersburg, Fla.;
Scranton, Pa.; Sioux City, Ta.; Sioux
Falls, 5. D.; Spokane; Springfleld-Hol-
yoke, Mass.; Springficld, Mo.; Tacoma,
Wash.; Tucson, Arir.; Wichita, Kan,

Ramnr of the Jungle ........ 3.......26

Dhst.: Arrow Productions, Inc,
SOLD TO: Amarillo, Tex,; Belllpgham,
Wash,; Chicapo; Columbus, 0. Dallas-
Fort Worth; Detroit; El Pasa, Tex.:
Houston; Indianapolis; Lincoln, MNeb.;
Los Angeles; Loubville: Lubbock, Tex.:
Mew Haven, Conn.; New York; Phila-
delphia; Portland, Ore; Salem, Ore;
San Dvepo, Calif.; San Francisco; Seal-
ile; Spokane, Wash.; Tacoma, Wash.;
Tueon, Arfz: Washington: Yakima,
Wash.: Yuma, Ariz
».......13
Crist.: Londs Weiss & Company
Diick Tracy ....ocvvvannveaneatle,.y,.. 208
Dist,; United Television Programs
SOLD TO: Amarillo, Tex.: Baltimore;
Belleville, 1H.; Birmingham; Boston
Chattanooga, Tenn.; Columbus, O.;
Ballzs-Fort YWorth; Detroit; Greenshoro,

M. C.; Houston; Lincoln, MNeh,; Lub-
bock, Tex.: Mobile, Ala; Mew York:
Philadelphia; Szl Lake Ciiy; Sloax

Falls, 5. 10.; Tucson, Arfe; Washington.
S RERERRCHE 52
Dist.: Liv Television Productions
SOLD TO: Adanta; Baltimore; Bing-
hamicn, M. ¥.; Birmingham; Bloom-
ingion; Buffalo; Charlotte, M. C.; Cin-
cimmatli; Cleveland; Columbus; Dallas-
Fort Warth; Davton, v Detroit;
Grand Rapids, Mich.; Houston; Tndian-
apolis; Jacksonville, Fla.; Kansas City,
Mo.; Los Angeles; Memphis; Miami;
Mew Haven, Conn.; New Orleans; Mew

York; Morfolk; Philadelphia; Rochester,
W. Y.; 5an Francisco; Schenectady;
Scattle; Syreauvse; 5t. Louis; Toledo,
Worlds of Adventore ........ 158...... .13
Dist.; United Television Programs

Jim & Judy im Teleland ......5.

King Calico

Willie

Adventares of

Cyelone Malone .......... M. 00ess 16
Disi,: Consolidated TV Sales

Bobo the Hobo

and His Traveling Troupe..15.......13
Dist.: Mahlon Mohr Assoc.

SOLD TO: Binghamton, M. Y. Johns-

lown, Pa,; MNoriolk; Richmond, V.

Syracuse,

Cruzader Rabbil .............5 + o 195

Dist.: Consolidated Television Service
SOLD To: Amarfllo, Tex.; Atlanta;
Beltingham, Wash.; Chambersburg, Fa.;
Colorade Springs, Colo,; Columbus, O.;
Duluih, Minn,; Elmim, N. Y.; Forl
Lauderdale, Fli.; Harrisborg, Pa.j
Houston; Indisnapolis; Jackson, Miss.;
La Fayette, Iumd.; Litle Rock, Ark:
Lincoln, Web.: Los Angeles; Louisville;
Lubbock, Tex,; Madison, Wis.; Mobile,
Ala.; Monroe, La.; Oshkosh, Wis;
Peorin, Ill.; Phisborgh; Rockford, I3
5. Petersburg, Fla.; San Diego, Calif.;
aan Francisco;, Seranton, Pa: Sioux
City, Ia.; Sioux Falls, 5 0D.; Spokane;

Springfield, Mo.; Tacoma, Wash;
Tuwcson, Artiz; Wichitm, Kan.
Foodinl the Greal .......... 3, .,...28

Duist.: PSI-TV, Inc.
50LD TO: El Paso, Tex.
S .
Diist.: Television Screen Productions
SO0LD TO: Greensbhoro, M, C,

Juninr Crossrpads .. .. o | AR 104

Dist.: Sterling Television Company
SOLD To: Ames, In.; Birmfngham;
Chicapo; Clevelnnd; Los Angeles:; Mil-
waukee; Mobile, Ala.; New Orleans;
Mew York; South Bend, Ind.; Spokane;
York, Pa,

Diist.: Harry 5. Goodman Producilons
SOLD TO: Chicago; Detroit; Oklahoma
City; Springfield, Mo.

Sleepy Joe ........ 3 P

Dist.: United Television Programs

SOLD TO: Ambarillo, Tex.; Chatin-
nooga, Tenn.; Lineoln, Neb.; Roanoke,
Va.; Sioux Falls, 5. D.; Tucson, Ariz.

Time for Beany ............ 15, . . Wezkly

Dist.: Paramount TV Productions, Inc,
SOLD TO: Baton Rouge, La.; Birming-
ham; Boston; Buffale: Chicago; Cleve-
land; Dallas-Fort Worth: Detroit; El
Faso, Tex ; Honolulu; Lawton, Okln,:
Lincoln, Neb.; Los Angeles; Lubbock,
Tex.; New York; Oklahoma City: Ports
land, Ore.; 5t Louls: San Diego,
Calif.; San Francisco; SPokane; Spring-
field, Mo.; Washington,

Wonderful .......... 15......68

Dist.: Official Films, Ine.

SOLD TO: Adlania; Charlotle, N, C.:
Cincinnati; Toledo,

Abbott & Costello Show ....30...... 16
Dist.: MCA-TV
SOLD TO: Austin,
Binghamiton, M. Y.: Birmingham; Buf-

Tex.: Baltimore;
falo: Cincinnati; Cleveland; Colorado
Springs, Colo,; Columbus, O Dallas-
Fort Worth; Dayton, O.; Denver; De-
troit; El Paso, Tex.; Homolulu; Indisn-
apolis; Johnstown, Pa.; Kalamaroo,
Mich.; Lansing, Mich., Los Angeles;
Lubbock, Tex.; Memphfs, Tenn.; Min-
neapolis-5t. Paul; MNew Orleans; New
York; Peoria;, 11L; Philadelphia; Phoe-
nix, Ariz.; Portland, Ore; Salt Lake
City; 5&an Francisco;, Schencciady,
M. ¥.: Seatile; Spokane; Springficld-
Holyvoke, Mass.: Syracuse; Tucson,
Ariz: Uileca, M. ¥.

Beri and Elmer ........- 15 13

Dyst.: Harry 8. ﬁﬂﬂdl‘;t:l;:l- P]:ﬂ:ﬂr.l;c.‘tiﬂnl-

Every Week---

—the
reporter of significant rodio-

industry's outstanding
television-tv film news

with voluable special features
and important rating data.

All Yours---
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The Billboard
2160 Patterson Street
Cincinnari 22, Ohio.

Please enter my subscription [or one full vear (52 issues) for which | enclose 510
Foreign rate: £20,

(saves 5300 over single copy price).
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Once a Month---

—full scale treatment of tha
important TY-Film field thru
special TV Film Program Guide
and Market Report editions.
Extra feature articles reveal-
ing rating charts and valuable
business directories all with
The Billboord's exclusive “buy
right-sell right” opproach to
tv-film marketing.
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The Rupgles .......

Tele-Combes .......

En:lhldl in -EEIIJP'! FHEEEEA

King®s Crossroads

SOLD TO: Amarilio, Tex.: Bellingham,
Wash.; Chambersburg, Pua.; Chicago:
Colorado Springs, Caola,; Duluth, Minn.;
Elmira, ™. ¥Y.; Fort Lawderdale, Fla.:
Huarrisburg, Pa.; La Fayette, Ind.; Little
Rock, Ark.; Lincoln, Neb.; Louisville;
Madison, Wis.; Mobile, Ala.; Monroe,
La.; Oshkosh, Wis.: Peorla, IL; Piits-
borg; Rockford, Ill; 5t Pelersburg,
Fla.; Scranton, Pa.; Sioux Falls, 5. D.;
Spokane; Holyoke, Mass; Springficld,
Mo.; Tacoma, Wash.; Tucson, Ariz:
Wichila, Kan.

Hank MeCune Show .. ...... M. 13

Drist,: Atlas Television Corporation
SOLD TO: Audantic City; Columbia,
5. C.; Roanoke, Va.; San Antonio.

Hank McCone Show ........3.......26

ist.: United Television Programs
SOLD TO: Belleville, NL; Birmingham;
Detroit; Lincoln, MNeh.
=, | ISR v

Dist.: Station Dastributors
SOLD TO: Albuguergue, W, M.: Amas
rillo, Tex,; Boston; Chicago; Denver:
Houston; Indianapolis; Kalamagzoo,
Mich.; Los, Angeles; Lubbock, Tex.;
Omaha; San Francisco; Sioux City, Ia.;
Wichita Falls, Tex,
PIIIIII.1151|I1+IIH

Dist.: Sterling Television Company
SOLD ToO: Rirmingham; Bloomington,
Ind.; Cleveland; Jacksom, Miss.; Lan-
sing, Mich.; New York: South Bend,

Ind.; Tocson, Arz

Hollywood MNewsresl ,.......015.,......%

Dist.; Screen Gems, I;‘u‘.
SOLD TO: Cleveland; Detroit: Toledo:
Wiashingion.

Hollywood Reel ............15....... 52

Dist.: Paramount TV Productions, Inc.
S0OLD TO: Portdand, Ore.; Springficld-
Haolyoke, Mass,

Jililf..

Clete Roberis

caea- 18, .. .. 260
Drist.: United Armisis Television

World Report .......

S0LD TO: Chicago; Grand Rapids,
Mich.; Kamsas Cliy; Loz Angeles: Pe-
oria, Ill.; Phoenix, Ariz.; San Francisco,
L I 16
Dst.: 20th Century-Fox
SOLD TO: Amarillo, Tex.: Austin, Tex.:
Beaumont, Tex.; Cleveland: Colorado
Springs, Colo.; Denver; El Paso, Tex.:
Gadsden, Ala.; Hooston; Lincoln, Meb,;
Lubbock, Tex.; Philadelphia; Portland,

Ore.; Ban Franchco;, Tucson, Ariz;
Tvler., Tex.
Crusade In the Pacific ......M..,,...26

Drist: The March of Time, Inc.

SOLD TO: Amarillo, Tex.; Beaumoot,
Tex.; Brownsville, Tex.; Cleveland; Col-
orado Springs, Colo.; Dayton, 0.: Den-
ver, El Paso, Tex.. Gadsden, Alag
Jackson, Miss.; Kansas City; Lincoln,
Meb.; Los Angeles; Peoriga, 6L Ports
land, Chre.; Puchlo, Colo,: S5t Peters-
hl'l,. l'h-: wm. Hl:h;. TJ'H'.I‘. Tﬂ-;
York, Pa.

.......... ......104

Lyist.: Sterling Television Company
SOLD TO: Cleveland; Lincoln, Neb.;
Lubbock, Tex.; Mobfle, Ala.; New Brit-
;.in. Conn.; San Francisco; Slosx City,
1.

March of Time .._.........30.. Weekly

Diist.: The March of Time, Inc.
SOLD TO: Albuquergue, N. M.: Ama-
rillo, Tex.; Atlanta; Austin, Tex.: Balli-
more; Baton Rouge, La.; Birmingham;
Bloomington, Ind.; Boston; Brownsville,
Tex.; Buffalo; Charloite, N, C: Chi-
capo; Cincinnati; Cleveland: Colorado
Springs, Cole.; Columbus, .: Dallas-
Fort Worth: Dayton, 0. Denver: El
Paso, Tex., Greensboro, M. C.: Hono-
lulu; Houston; Hunlington, W. WVa,
Indfanapolis; Jackson, Miss; Jackson-
ville, Fla,; Johnsiown, Pa.; Kalamazoo,
Mich.; Lansing, Mich.; Los Angeles;
Louisville; Lubbock, Tex; Memphis,
Tenn,; Miami, Milwaukee: Minneapolis-
St. Paul; Mashville; Mew Oriecans; MNew
York; Morfolk; Oklahoma City; Omaha;
Peoria, [I1l.; FPhiladelphia; Phoenix,
Ariz.; Plttsburgh; Portland, Ore.;
Pueblo, Colo.; Reading, Pa.;: Richmond,
Va.; Rochester, M. ¥.; Rock Island, 111,;
&L, Louis; Salt Lake City; San Antonio;
San Diego, Calif,; San Francisco; Sche-
nectady, M, Y.; Sestle; Springficld-Ho-

Iyoke, Mass.; Toledo; Tulsa, Okla.;
Washington; York, Pa.
Yictory al 5em . ..ovvnnnnneenMlnna.. 24
Disgt.: NEC Film Division
SOLDY TO: Dallas-Fort Warth,
World We Live In ..........%, . 154

Dist.: Sterling Television {'uml;l.:u:l.]'
SOLD TO: Mew Haven, Conn.; Provi
dence; Springfield, Mass.; York, Pa.

Drama
0) ==

All Star Theafer ......... e, [t |

Diist.: Sereen (Gems, Inc,
SOLD TO: Colorado Springs, Colo.: El
Pasa, Tex.; Hartford, Conn.; Lubhock,
Tex.: Phoenix, Ariz;-Tucson, Ariz

American Wi and Hamor .. 3........ #

Diist.; The Mearch of Time, Inc.
SOLD TO: Amarille, Tex.: Beaumond,
Tex.: Colorado Springs, Colo.; Galves-
ton, Tex.; Honoluluy; Pueblo, Cologg
Scate; Tyler, Tex.

Litile Thenler

Might Editor ......,

Orient EXpress .. .....c0000.

The Lilli Palmer Show ...

geles; Lubbock, Tex.; Mobile, Ala;
Phoenix, Ariz.; Pittaburgh: Puehlo,
Colo.; Rochester, M. Y.: Salt Lake Cily;
San Diego, Calif.; Sloux Falls, 5. D
Tucson, Ariz,

Crown Theater ........... ..M, .+ |

Dist.; CBS Television Fllm Sales
Bloomington, Ind.; Columbus, O Day-
ton, 0,; Grand Rapids, Mich,: ITndian-
apolis: Kalamazroo, Mich,: Los Angeles:
Louisville; Mesa, Ariz.; Pittsburgh;.San
Franclsen; Toledo,

Doaglas Fairhanks Jr.

Presents .................. M.......W

Diisi.: WBC TV Film Division
S50LD TO: Albuguergue, M. M.: Ames,
Ia,; Ashland, Ky.; Atlantic City; Ausfin,
Tex.; Ballimore; Bangor, Me.: Beaos
mont, Tex.; Binghamion. M. ¥,: Bioom-
inpion, Tnd! Boston: Chicago, Colorado
Springs, Colo.: Dallas-Fori Worih; Dav-
enport. Ia.; Denver: Detroit: El Paso,
Tex,; Fresno, Calif,; Gadsden, Ala.;
Crand Rapids, Mich.; Hollywood; Hon-
oluly; Houston; Honlingion, W WVa.
Indiznapolis; Kalamaroo, Mich.: Kansas
City; Lansing, Mich,: Lubbock, Tex.:
Madison, Wis.; Memphis, Tenn.; Mil-
witkee: Minncapolis-S5t. Paul; MNash-
ville; New Haven, Conn.; New Orleans;
Mew York; Oklahoma City; Omaha:
Peorin, IL; Pittsbargh; Pucblo, Colo,;
Reading, Pa.: Rochester, N. Y.; St
Louis; Salt Lake City; San Diego. Calif,;
San Fruncisco; Scattle: Sloux Cily, Ia.:
Spokane;, Springfield - Holyoke, Mass.;
Toledo;, Tucson, Ariz.; Tulsa, Okla,;
Tyler, Tex.y Utica, M. ¥Y.: Wheeling,
W. ¥Va; Yakima, Wash.; York, Pa.g
Youngstown, 0.

Hulfl Hour Theater ..........M....... ;)

Hst.; Sterling Television Company
SOLD TO: Albuguerque, ™, M.: Ames,
Ta,; Atlonio, Austin, Tex.: Baton Rouge,
La.; Chicago; Cinchnati; Dallas-Fort
Wonth; Davenport, Ta.; Davien, 0O.;
Denver; Deiroit;  El Paso,  Tex.:
Galveston, Tex,; Grand Rapids,
Mich.; Greensboro, N. C.; Lansing,
Mich.; Loz Angeles: Looisville: Lub-
bock, Tex.; Miami; Milwaukee: Mobile,
Ala.; New Britain, Conn.; New Orleans;
Mew York; Phoenix, Arlz; Portiand,
Crre; 5Salt Lake Cilv: San Antonio: Sioox
City, In.: South Bend, Ind.: Spokane:
Springfield, Mo.; Syracuse; Washington:
Wilkes-Barre, Pa.; York, Pa,

Hollywood Half Hour .......30....... 26

Dist.: Consolidated Television Sales
SOLD TO: Amarille, Tex.; Atlania;
Bellingham, Wash.; Chambershorg, Pa.;
Chicago; Colerado Springs, Colo.: Day-
ton, O.; Duluth; Minn.; Elmira, N. Y.:
Fort Lauderdale; Fla.; Harrisburg, Pa.;
La Fayette, Ind.; Little Rock, Ark.:
Lincoln, Neb.; Lor Angeles; Loufsville;
Lubbock, Tex,; Madison, Wis.; Mobile,
Als,; Monroe, La.; Mew York: Norfolk:
Othkosh, Wis.; Peorin, 0L; Pittsborgh;
Rockford, IL;: Si. Petersburg, Fla.; San
Anmtonio; Scranton, Pa.; Sioux City, la.:
Sioux Falls, 5. D.; South Bend, In
Spokane; Holyoke, Mass.; Sprin
Mo.; Tacoma, Wash.: Tucsog
Wichita, Kan.

Info the Might .......0000.. d

Dist.: Sterling Television
SOLD TO: Cincinnati; Dets.
ton, Tex.; Lincoln, Neb.; \,'.
Minneapolis - 51. Paul; N 2
Conn.; New Orleans; MNew
Franclsco; Sloux Clty, T Sou
Ind.; York, Pa. i

AT

Invitation Playhouse ......., 15, ..

Dist.: Guild Films, Inc.
SOLDy TO: Bloomingion, Ind.: T
Detrolt; Howstoni Jackson, b
Johmstown, Pa.; Konsas City: Lan
Mich.; Loofsville; Minmil; Minneaps
St. Paul; Mobile, Ala.; Nashville: N
York; Omaha; Pittsburgh: Portlan
Ore.; Rock Island, Ill: Sam Francive
Scranton, Pa.; Seattle; South Bend, Ind
Tucson, Ariz

Jonatham Story .............15....... 52

Dist.: Sterling Television Company
SOLD TO: Jucksom, Miss.; New Or-
leans; Mew York,

Litile Show ........ i L e 26

Drst.: Sterling Ttl:risiuu ‘Enmmmr
SOLD TO: Lincoln, Neb.; New Orleans:
Mew York; Pittsburgh; Toledo; York,

Pa.
L R ---Is.a p.*..ﬂ
DHst.: Tee Yee Company
SOLD TO¢ Chicago; Denver; . Defroir;
Erie, Pa.; Greemsboro, M. C.; Johns-
town, Pa.; Los Angeles; Miami; MA-
waukee; MNashville; Mew Hritain, MNew
York; Pittsburgh; Tacoma, Wash.: To-
ledo; Tulsa, Okla,; Washington,
PR ey | SRR,
Dist.;: Mansfield Enterpriscs
SOLD TO: Cincinnati; Columbus, .
: S | TR 1
Dist.: PSI-TV, Ine.
SOLD TOx Cleveland; Detroit; Gramd
Hapids, Mich,; Indianapolis: Los An-
geles; San Diepe, Calif.; San Francisco.
P | RS T
Iist.: NBC Film Division
SOLD To: Ashland, Ky.; Chicago:
Decatur, Ill.; Honolulu; Kansas City;
Lawton, Okla.; Lincoln, Meb.; Madison,
Wis.; New York; Philadelphia; Seattle;
Springfleld, Mass.; Tucson, Ariz.:
Wheeling, W. Va.; York, Pa.; Youngs-
town, O,

Play of the Week ......o000.. | R 26

Dist,: PSI-TY, Ine,
SOLD TO: Albuguerguwe, NT M.; Balti-
more; Baton Houge, La,; Chicago: Dal-
las-Fort Worth; Detroit; El Paso, Tex.;
CGalveston, Tex.i Grand Rapids, Mich.:
Kansas City, Mo.; Lincoln, MNeb.: Los
Angeles: Lubbock, Tex.; Omaha: Hock-
ford, Ti.; Salt Lake Cily; San Diego,
Calif.; San Francisco

Pulse of the City ., ..........15.......13

Dist.: Telescene Film Productions
SOLD TO: Birmingham; Denver; De-
troil; Lot  Angeles; Lubbock, Tex.;
Memphis, Tenn.; Milwaukee; Minneap-
olis-51. Paul; New Haven, Conn.; Port-
land, Ore.; Providence; San Francisco:
achenectady, N, Y.; Seaitle,
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400 Rerun Dramas

MAY 30, 1953 @ THE BILLBOARD TV FILM PROGRAM GUIDE AND MARKET REPORT
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Boyal Flaybouss i b 5 52 Denver; Detroit; El Faso, Tex.; Greens- Sloax City, Ia.; Toledo: Toesso, Ariz.;

PHsi: United Television Programs, Inc.
SOLD TO: Belleville, TIL; Birminghamj
Chattanooga, Tenn.; Chicago; Colum-
bin, 8. C.; Dallas-Fort Worth; Daven-
port, Ta.; Detroit; El Paso, Tex.; In-
dianapolis: Lawton, Okla.; Los Angeles;
Lubbock, Tex.; Miami; Mobile, Ala.
Muncie, Ind.; New Orleans; New York;
Paoria, T1L; Pucblo, Colo.; San Diego,
Calif.: Sioux Falls, 8, D.

Bitramee Adveslure ..........018..000.. 52

Dist.: CRS Television Film Sales
BOLD TO: Alboguerque, M. M. Ama-
rilto, Tex.: Baton Rouge, La.; Colorado
Springs, Colo.; Deaver; Bl Paso, Tex.;
Jacksonville, Fla.; Kansas Cily: Lawton,
Okla.: Lubbock, Tex.: Mesa, Arie; Mi-
ami: Muncie, Ind.; Mashville; 5t. Louis;
Tucson, Arir.

Telerideo Thealer ........... 28, ...,..13

Diki.: Stuart Revaolds Productions

SOLD TO: Cinctnnati: Dallas - Fort
Worth:  Daveaport, Ta.; Indianapolis;
Kansas City: Milwaukee; © Sali  Lake

City; San Antonio; Seatile.
This Is the Story . ..0000ne.. 15, ..., T8
s, Morion Television Productions
SOLD T Dallas-Forl Worth; Daven-
port, lu.; Indianapolis; Kansas City;
Los Angeles; “Milwaukes; Salt Lake
City: San.  Anionlo; San Franclco;

Healile,
IIIIIIIIIIIIIIII '“I R I‘ll“

The Yisktor
Drisi,: MBEC Film Dhvision
Hallywood;

500D TOv: Decatur, TH,;

Houston; Lincaln, WNeb,; Madison, 'Wis.;
Sem Dicgo. Calif.; Scruaton, Fa.

A e .
Adrveniures im Livimg ..

veo15-M. ..., .. 16
Drisi: Sterling Televisfon Company
S0LD Ti: Cleveland; Defroli; Minoe-

apolis-5¢. Paol: Sioux CHy, Ia.

Fua With Fellx ,............ 15 ......13
Disi.: Unlted Ariisis Television
S0LD Ty Peosia. [L
Mormas Brokenshire's
Handy Man .. ......c0000-- . SRRSO |
Dial.: United Arvisis Television
SOLD TOw Baltimore; Boston; Buffalo;
Cincinnati; Columbus, 0. Galveston,
Tex.; Lincoln, Meb.;-Peoria, Til.; Phila-
delphin; Pitisbwrgh; York, Pa,
Hollywood on the Line ...... | PR 26
Diia,: CBS Television Film Sales

SOLD TO: Beaomont, Tex.: Muncie,
Ind.
Kicran's Kalcidescope .......15......138

Ditsi,: United Ariisis Television
SOLD T Boston; Honolulu; Milwau-
kee; Philadelphia; Salt Lake City; San
Diggo, Calif,; San Francisco; South
Bend, Ind.: Springlield, Mass,

Stranger Than Fletlon ,......15...,,..68

Dist,: Unired World Flims, Inc.

SOLD To: Amarillo, Tex.: Buffalo:
Dallas-Fort Worth: Detroii; Erie. Pa.;
Indiamapolis; Miami;  Philadelphiag

Poriland, Ore.; 5, Louis; Ssn- Antonlo;

Ban  [dewon, Calif.; Sam  Francisco;
Schenectady, M. Y,
Televishon Close-Lips ......... L R | |

Diist,: Consalidated Television Sales
SOLD T: Amarillo, Tex.; Belllnaham,
Wash.: Chambershurg, Pa.; Colorado
Springs. Colo.: FElmlra, N. Y.; For
Lauderdale. Fla.: Harrisbarg, Pa.: Holy-
oke, Mass.: La Farette, Ind.; Little
Rock, Ark.: Lincoln, Meb.: Louisville:
Madison, Wis.: Monroa, La.: Oshkosh,
Wis.: Pzoria, 11l.; Pitsburgh; Rockford,
Ni; St. Petershureg, Fla.; Scranton, Pa.:
Slour City, la; Sioun Fiils, 5. D.;
Spokine,

Rallets Tde France ...
Dyist.: The March of Time, Tne

T, | YRR .

SOLD T Amarillo, Tex.; Beaumont,

Tex.; Colorado Springs, Colo.; Pueblo,
Caolo.; Tyler, Tex, .

Holiday in Paris ,,..........3.......13
Dvist.: CB% Television Film Solgs
SOLD TO: Beaumont, Tex: Honolul,

Libersce .. .. ... ...cceeuneees ... ... .24
Ditst,: Guild Films, Tnc.
SOLD Ty Reltkmore; Chicaco: Cole

orado Spinzs, Colo.; Dallas-Fort Worth:
Denver: Detrail; E1 Paso, Tex: Haoise
v Kansas City. Mo,; Lincoln, Meb.:
Lowisville: Minneapolls-St.  Paul; New
cleans; Omaha: Phoeniv, Arir: San
Diiego. Culif.; San Franclkeo: Tuocson,
Ariz.: Washinesian,
Music of the Masters ,.......30....... 13
Thisi: Screen Gems, Tne
0d Amerlcan Barn Dance .. 30, .., .. 26
Dist.r United Television Prograoms
SOLD Toe Amarillo, Tl'!.: {_‘|'||-L'ngr|;
Colornde Springs, Colo.;  Columbia,
8. C.: Colombus, . Denver: Lincolm,
MNeb.: Lubbock, Tex.: Mobile, Ala.:
Prorin. 1l.: Puoeblo, Colo,: Roanoko,
Vi.: Rochester, N, Y.: Seasitle: Siouox
City, Em: Shouxn Falls, 5. D.; Spolkane:
Epringficld. Mo,

Paradize Tsland ..., ......... 15, .. ..7
Drist.: Consolidated Television Snles
SOLDY Tor: Amarilio, Tex.: Belllugham,
Wash.: Chambersburg, Pa.: Colorado
Springs. Colos: Duobuth, Minn,: Elmica,
M. Y.: Haorrisburg, Pa.; La Favetie,
Ind.: Linle Rock. Ark.; Lincoln, Meb,:
Louisvitle: Madison, Wis.; Miami: Mo-
bile. Alu.: Monroe, La; Oshkosh, Wi, :
Peoria, IL: Pltishargh; Rockford, mil.:

S54. Petershurz, Flag Scranton, Pa.;
Stouxr Cilv, Ia; Sioux Falls, 5 D.;
Spokanc: Holyoke, Mass.; Sprinpfield,
Mao.: Teooma, Wash., Tucson, Ariz:
Wichile, Kan

Studio Telescriptions . ........2,.... . 200

Diisi.: United Television Programs
SOLD TO: Albuguerguoe, ™., M.: Al
teona, Pa.: Amarillo, Tex.; Atlanta;
Birmingham, Bridgeport, Conn.:
Brownsville. Tex.: Chatllancoga, Tenn,:
Cincinnali; Columbia, 8, C.; Columbus,
0.; Dallas-Fort Worth; Daveaport, la.;

Honolulu; Houston; Jack-
gonville, Fla.: Johnstown, Pa.; Kansas
City: Lancaster, Pa.; Lansing, Mich.;
Lawton, Okla.; Little Rock, Ark.; Lin-
coln, Neb.: Los Angeles; Lubbock, Tex.;
Memphis, Tean; Minmi: Milwaukee;
Minneapolis-5t.  Paul;  Mobile,  Ada;
Monroe, La.; Mew Haven, Conn., Mew
Orleans; Mew York; Norfolk; Omaha;
Oshkosh, Wis.: Palm Beach, Fla.; Pe-
oriz, 1. Philadelphia; Phoenix, Ariz.;
Pitisburgh: Providence; Pushlo, Colo;
Ralelgh, ™. C.; Roanoke, Va.:. Ro-
chester, M, Y.; 5. Loul; 5L Pelers-
burg, Fla.; Sali Lake City; San Anlonio;
San Ddego, Calif.; San Francisco; Santa
Barbara, Calif.; Scheneciady, N. Y.}
Bcranion, Pa.: Scattle; Sioux Falls, 5. D.
Spokane; Springfield, Mo.; Syracuse;
Tacoma, Wash.; Tucsgon, Arlz.; Tulsa,
Okla.: Urtica, N, Y.; Woshington; Wi-
chita Falls, Tex,; Wilmington, Del.

TV Disk Jockey Toons .......3.......50

Dist.: Screen Gems, Inc
S0LD TO: Atlanta; Austin, Tex.: Bos-
ton: Cleveland: Colitmbia, 5. C.: MA-
waukes: Mew York; Philadelphia: Hoaly-
oke, Mass.; Toledo; Washington,

The Yienma Philharmonic

Diist.: Sterling Television Company

The World™s

Immorial Operas |, ........M........ 7

Dvist.: CHBS Television Film Sales
SOLD TO: Amarillo, Tex.; Beaumont,
Tex.

born, M. .

Boston Blockle .............
Dhist,: Eiv Television Productions

W oinins T8

SOLD TO: Aullanta; Baltimore; Bing-
hamton, M. Y.; Birmingham; Bloom-
ington. [nd.; Boston! Charlotie, M. C.;
Chicago: Cincinnatl; Columbus, O
Dallas-Fort Worth, Dayten, O.; De-
traoit; Houston; Huntington, W. Ya.;
Indianapolis: Jacksonville, Fla.; Kala-
mazoo, Mich.; Lansing, Mich.; Los An-
geles: Memphis, Tenn.: Miumi; Minne-
apolis-51,  Paul; New Haven, Conn.;

Mew Orleans; Mew York: Oklahoma
City; Omaha; Philadelphia; Phoenix,
Arte;  Pittsburgh;  Providence; Rich-

mond, Wa; 5. Lowis; San Francisco;
Syracuse; Toledo;.Unica, M. Y.; Wash-
ington,

Cases of Eddic Drake .. ..... 3. ...... 13

Dhst.: CBS TY Film Sales

SOLD TO: Amarillo, Tex,; Columbus,
0,; Detroit; El Puso, Tex.; Kansas City;
Lawton, Okfa.; Les Angeles; Wilkes-
Barre, Pa.

Files of Jeffrey Jomes

Drist.: CBS Television Film Sales

S0OLD TO: Amarille, Tex.: Bangor, Me.:
Boston; Charlotte, N, C.;: Chicago; Cal-
orado Springs, Colo,: Columbia, 8, C.;
Detroft; El Paso, Tex.: Greensboro,
M. .3 Honolulo; Kansas Clty; Lansing,
Migh,; Lawton, Okla,; Lincoln, MNeb,;
Los Angeles: Lubbock, Tex: Mesa,
Ariz.; Mobile, Ala.; Nashville; Provis
dence; Saginaw, Mich.; San Diego,
Collf.; 5M  Francisco;  Springfield,
Moss,; Tacoma, Wash,; Toledo;, Tucson,
Ariz,

Fronl Puge Detective
Dist.: Consolidated Televisfon Sales
SOLD To: Amarillo, Tex.: Belllagham,
Wash.; Chombersborg, Pa.; Chicago;
Colorado " SPrings, Colo,; Denver; De-
trofl: Duluth, Mion.: El Paso, Tex:
Elmira. M. Y.; Ford Lauderdale, Fia.;
Haorrisburg, Pa.; Houston, Jackson,
Miss.; La Fayeite, Ind.; Litle Rock.
Ark.; Lineoln, Meb.! Los Angeles; Lowis-
ville: Luobbock, Tex.: Madison, Wis:
Mobile, Als: Monroe, Lo MNew York:
Oshkosh, Wis: Philadelphia: Pittsborghs
Roanoke, Va.: Rochester, M. Y.; Rock-
ford, Il.; Salt Lake City; San Antonio;
Scranton. Pa.; Sioox Cily, la.; Sioux
Falls, 5, [.; Spokane; Springfield, Mo.;

Tacoma, Wash.; Tucson, Ariz.: Washs
ington; Wichila, Kan
Heard of the Chey ..., _..... 3 ., . ...

Dist.: United Television Programa
SOLD TO: Amarillo, Tex.: Auwstin, Teg,:
Buodgor, Me; Birmingham; Browmnsvilles,
Tex.; Boffalo, N, Y.; Chattanoonga,
Tenw.; Chicngo; Colorado Springs, Colo,
Colembis, 5. C.; Dallas-Fori Worth;
Denver: Deteoit: EFEPaso, Tex: Hous-
ton: Huntington. W. %Ya.; Jockson,
Mizs.: Lawion, Okla.; Lincoln, Neb.;
Loz Angeles; Lubbock, Tex., Memphis,
Tenn,; Miami; Minneapolis-5.  Poaul:
Mobile. Ala,; Mashville; Mew Orleans;
Mew York: Phoenin, Ariz.; Providence;

Puekblo, Colo.: Hochester, Minn; San
Francisco, Seattle; Sioox Falls, 5. Ih.:
Spokasne; Tucson, Arle; Washingion,
Zanesville, {0, .
Hollywood Offbeal .. ....... 30 e el

Dist.: United Televidion Programs
SOLD To: Amarilio, Tex.: Belleville,
Ind.; Birminghom: Chattonoopa, Tenn.;
Cincinnati; Cleveland: Detrodp; Galves-
fon, Tex.: Lincaln, Meb.: Los Angeles:
Lubbock. Tew.: Minneapolis-5t Paul:
Mobile, Alx; Mapocie, Ind.: MNew York:
Pueblo, Colo.; Sloux Falla, 5 D.; Ta-
coma, YWash,

i e Loaw .., . ... . ooeeee

Bist,: MCA-TY
SOLD Tox  Adwosonn, Pac: Amariillo,
Tex.; Bultimore: Charlotte, N, C.: Chi-
capn; Colorado Springs, Colo.; [Dallas-
Fort Worth: Denver; Detroit; Houston:
Boansas Ciy: Los Angeles: Lubbock,
Tex.; Mew Brivgin, Conn.; New Orleans:
Mew York; Peoria, [i; Philadelphia;
Phoenix, Ariz; PMisbureh: Heoading,
Pa.: 5an Franciséo; Washington.

Cralg Keanedy
Criminplogist .. ...........M....... 26

Diist.: Louis Wekss & Company
S0OLD TO: Dallas-Fort Worth; Houston:
Los Angeles; Philadelphia; Sanm Diego,
Calif.; San Francisco.

Meet the Vietlm ... ......... 15, ......1%
Dist.: Sterling Television Company
SOLD TO: Buffalo; Detrodt; Lubbock,
Tex.; Phoeniv, Arir; Phisburgh: Rich-
mond, WYa.; San Fraocisco; Seatile;

York, Pa.

Public Proseeutor ,,. .13 & 18.......28
[3esr,: Consolidoted Telewision Sales
SOLD T Amarillo, Tex.; Belingham,
Wash.: Chambersburg, Pa.; Colorado
Springs, Colo.; Doluth, Minn.; Elmira,
M. V.t Erie, Pa,: Harrsburg, Pa.; Holy-
oke, Mass.; La Fayette; Ind.; Lincodn,
Meb.; Louizsvile: Lubbick, Tex.; Madi-
son, Wik Miomi; Mobile, Ala.; Mon-
rive, Lo Mashyille; New Brilmin, Conn.j
Oshkosh, Wis.: Peoria, 11.; Phoenix,
Ariz.; Pittsburgh; Rockford, I; 5t

Petershurg, Fla.; San Amtonlo; Scranton,
Pa.: Sioux Citv, la,: Sioux Falls, 5. Ik
Spokane; Springfield, Mass.;
¥ash.;
Tex.

Thciomn,

Tucson, Ariz.; Wichita Falls;

Close-1ip
Dst.: Guild Fllms,
SOLD TO: Lincoln,
Pa.; Tucson, Ariz
Daily MNews Repord ......,..18, . .  Desily
Dist,: NBC Film Dvivision
SOLD TO: Ashland, Ky.: Beaumondi.
Tex.: Cincinnati; Davton, 0., El Paso,
Tex.: Fargo, M. D.; Gadsden, Ala;
Huntington, W. Va.; Indisnapolis; Lub-
bock, Tex.; Miami; Mnneapolis- St
Paul: Oshkosh, Wis: Poeblo, Colo.;
Salimms, Calif.; San Angels, Tex.; Suan
Dicgo, Calif.; San Franciseo; Sioux
Falls, 5. [D.: Spokane; Tocson, ArE;
Tyler, Tex,; Utica, N. ¥.; Wheeling,
W. Va.: York, Pa.: Youngstown, O
NEC Weekly News Revlew. . .15, . Weekly
Dist.: MBC Film Division
SOLD TO: Albuguergue, M. M.; Ama-
rillo, Tex.; Ashland, Ky.; Beaumoot,
Tex.: Boise, I[daho: Boston: Buffalo]
Charlotie, M., C.; Colorado Springs,
Colo., Columbia, 5. C,; Columbus, O
Decatur, Tll.; Denver: ElI Paso, Tex.;
Gadsden, Ala.; Green Bay, Wis.; Green-
boro, M, C.: Indianapolis; Jackson, Miss,;
Johnstown, Pa.; La Fayetle, Ind.; Law-
ton, Okla.: Lima, 0. Lincoln, Neb.;
Lubbock, Tex.; Miami; Mobile, Ala.;
Pittsburgh; Portland, Ore.; Pueblo,
Cole,: Rochesier, Minn.; 5. Petershore.
Fla.; San Angelo, Tex.; San Diego,
Calif.: Schenectady, M. ¥.; Sioun Falls,
5. D.; Springfield, Mo.; Tucson, Ariz.;
Tyler, Tex.; Washington; Wheeling,
W, Va.: Wichiw Falls, Tex,; York, Pu.;
Youngstown, O,
Mews Adveniores
for Young America 12,  Correnl Weekly
Dist.; 20th Century-Fox
SOLD TO: Bosten; Buffalo; Charlotte,
M. C.;: Detroit; Housion; Kansas Cily,
Minneapolis-St.  Puul; Mashville:. Mew
Orleans; Rochester, M, Y.: Sam Frans-
cisco; Seattle.,
Telenews Dhaily
Dist.: Telenews Productions
SOLD TO: Ames, [a,, Atlanta; Balti-
mofe; Boston; Buffalo; Chicago; Cin-
cimnati; Denver: Detroit; El Paso, Tex.;
Indianapalis: Lancaster, Pa,; Limcoln,
Meb,: Los Angeles; Lubbock, Tex.; MA-
waukee; Minneapolis-S5t. Pault Mew Bri-
aln, Conn,; MNew Haven, Conn.; Mew
York: HNorfolk; Philadelphin; Provi-
dence: Pueblo, Colo.; Reading, o
Rock lIsland, 1M.:; Rockford, K. 5
Louis: San Francisco: Seatile; Spring-
field, Mo.; Syvracuse: Toledo; Tucson,
Adie:  Washington: Wilmington, Del.;
Youngstown, O,
Telenews YWeekly Review | 15-20. . Weekly
Dist.: Telenews Productions
SOLD TO: Amarillo, Tex.: Dallaz-Forl
Worth: El Paso, Tex.: Housion; Kainsas
Chy, Mop.: Lincoln, MNeb.; Louisville;
Lubbock., Tex.; Milwaukee; New York;
Omaha; Poriland, Ore.; St Lowis; San
Antonio;  Seattie;  Spokane; Toledo;
Washington: Youngsiown, O, ..
UF Movietone MNews ..., . 1020, , Weekly
st : United Press Movietone
SOLD T Boston; Bridgeport, Conn,;
Charlptte, ™. C.;: Chicagn: Cilacinmsii;
Clevelond; Colorade Springs, Cola;
Dayeon, 0. Denver; Detroit; Harris-
burg. Pa.; Holvoke, Mass.: Howston;
JTohnsiown, Pa.; Kansas City; Los An-
geles; Memphis, Tenno;, Mesa, Arniz;
Minneapolis-5i.  Paul; MNashyille; MNew
Orleans; MNew York: Oklnhoma City;
Peoria, 1. Philedelphia; Pittsburigh;
Richmond., Va.: Rochester, M. ¥Y.; San
Driego, Calif.; Schencctady, M. Y., Spo-
kang; Tacoma, Wash,; Tulsa, Okbs.;
Washington; Youngstown, O,

Inc.
fHeb,: Scranioa,

. « iy

-

Groing Places |

Dist.: United World Films
S0OLD TO: Oklahoma City; Toledo.
Headlines on Parade .. ...... 0% ., ....26
sty United World Films
SOLD To: Austin, Tex,: Denwer: Lub-
bock, Tex.: Oklahoma Chy; Providence;
Spokane; Tacoma, Wash.. Toledo
Movie Qubck Quie ., ...,, .. .15,
Dist.: Walter Schwimmer Productiong
SOLD TO: Ationta; Boston; Chorlodie,
M, O Cincianati; Cleveland: Denver;
Detroit; El Paso, Tex.; Erie, Ma,;
Cireensbort, M, C.: Honolule; Houston,
Indipnapalis; Louisville; Lubbock, Te)
Mew Orleans; Morfolk; Philadelphia;
Roanoke, ¥ao.; San Francisco; Spokane;
Springfield, Mo.; Tucson, Aric; Wil
mingtan, Del,
Professor Yes "n' No .. ......015,......08
Dist,: Screen Gems, Inc.
Spin-A-Tune
st Yideopizn, Inc.
Three Guesses ... ..cooinse-B80uae. 13
Dist.: 20th Century-Fox
SOLD TO: Amarille, Tex.; Ames, [n;
Buffalo; Indianapolis; Kansas City;
Miami; Mashvilie; Oklaboma Cily;
Pitsburgh; Portland, Ore.; Richmood,
Wa.; Seaitle, Tulsa, Dkis

...............

Offer Local Bonanza

@ Continued from page 13

of 52 “Fireside" dramas, aired
from September, 1950, thru Sep-
tember, 1951, was taken over for
gyndication by United Television
Programs, Inc.,, in November,
1951, under the title “Roval Play-
house." Films were produced for
Procter & Gamble by Bing Crps-
by Productions, with P&G retain-
ing residual rights.

The first “Fireside Theater”
series was produced for P&G by
Gordon Levoy, and the latter re-
tained the rerun rights. Levoy
has since sold this 52-show pack-
age to CBS-TV under a profits-
sharing deal. P&G paid him
$1,700 per 15-minute show for
the first-run rights. The films
actually cost Levoy $4,500 each
to produce,

P& G's present deal with Ziv
Television Programs was made in
November, 19531, Since then, the
soap outfit has turned out about
44 films a year, budgeted at more
than $20,000 per show, with fu-
ture rerun rights going to Ziv
for a $10,000 advance on each
program, plus 45 per ceni of Ziv's
net profits on the package. Ziv
is currently syvndicating 54 of the
flickers under the title “Your TV
Theater.” Films are produced
for P & G by Wisbar in Holly-

wood, under the supervision of -

the Compton Agency.

Still another half-hour dra-. .
matic series, “Rebound,” was
originally produced by Bernard
Gerard for Bing Crosby Enter-
prises early in 1952, Packard
sponsored the series over ABC-
TV's owned and operated sta-
Jtion web, and a%o spot-booked
it in other markets, Six months
later UTP took over 26 segs of
the series, and has since syndi-
cated the show as “Counter-
point.”

" Herun Betiter

“Bigelow Theater,” a half-
half-hour dramatic ‘package
originally produced by Jerry
Fairbanks in 1950, has chalked
up a remarkable rerun record
for Consolidated TV Sales, Inc.,
—currently syndicating the 26-
week series under the title
“Hollywood Half Hour.” Now:
in its third run in New Yoark
City  (as “Demitasse Tales,"
WCBS-TV), the show has con-
sistently pulled the highest local
Telepulse rating for its time pe-
riod (10:30-11 p.m.}. The ratings
are more than triple those
scored by the series in its first
and second Manhattan runs.

Bigelow - Sanford Carpets
over CBS-TV from December 4,
18950, to June, 1951. Then the
rug firm handpicked 12 films
put of 33 and rerun them on a
spot basis from September 35,

3 %
3L &5
Series Mame = & F oo
== -
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<
Yiew the Cloe . ........cco.. 185 . ... 013
st Ulnited Arsists Television
S0OL0D Tdr Dmaha.
L O ) ] | R — ey S0

Dhist,: Videopix, Inc.

Hopalong Cassidy ... .. s - [a e L]
Diat.: NBC Film Division

SOLD Ty Amarillo, Tex: Ashland,

E.Y.: Beaumom, Tex: Boise, ldabho;

Charlesion, 5 O, Colorado Sprimas.
Colo.: Decatur, 0L Denver; El Paso,
Tex.; Gadsden, Alu; Galveston, Tex.
Greea Bay, Wis.: Hopolulu; Hulehln-
som, Kan.: Lawton, Okl Lincoln. Seb..
Lubbock., Tex.: Madlison, Wis.; Mobile,

Ala,; Oahkosh, Wis; Porilomd, e
Fueblo, Colo.: Roleigh, M. C.; Heading,
Fa.: Roanike, Yoo Sapinaw, Mich.;

Salinas, Kamn.; 51, Petersburg, Flo; San
Pidgo, Calif.; Sioux Falls, 5 [ Spo
kone: Springfield. Mo.: Tucson, Acle,
Tvler, Tex.: Wheeling, W. ¥a.; Wichits
Falls, Tex.: York., Pa.; Youngstowmn, €3
Hopaloag Cuassidy PR | -
Drist.: MBC Film Divislon
SOLD T0: Albuguergue, N, M. At
lapta: Baltimore; Binghamton, M. Y.
Boston; Buffalo; Charlotte. M. C.; Chi-
capn; Cincinnati; Cleveland; Columbus,
0. Dallas-Fort Worth; Davenport, 0a.;
Dviyton, 0. Detroit; Ere, Pa,; Grand
Rapids, Mich,; Greemsboro, N. C;
Hollywood;  Jacksoaviile, Fa,; Johns
town, FPa.. Kansas City; Louisville;
Memphis, Tenn.: Miami; Milwaukee;
Mashville; Mew Haven, Conn.; Mew Or-
leans; Mew York; Morfolk: Oklshoma
City; DOmaha; Philadelphin; Phoenix,
Arnz,; Pittsburgh; Providence; Rochester,
Minn.; 56 Lowis; Salt Lake City; 5t
Paul; San  Antonio; San  Francisco;
Schenectady, M. Y., Sealtle; Syracise;
Toledo; Tulsa, Okls.; Washington,

19531, to December 1851, General
Foods bought another 13 and re-
ran them as “Footlight Theater™
during the summer of 1852, In
August of that vear, Consoli-
dated took 26 of the films over
for syndication as "Hollywood
Half Hour,” along with several
other Jerry Fairbanks film
properties,
“All-Siar” Series

The latest entry in TV's half-
hour drama rerun picture is
“Your All-Star Theater,” a
Screen Gems, Inc., package. The
39 - film show was originally

. produced by Screen Gems' par-

ent company, Columbia Pictures
Corporation, for “The Ford
Theater” and subsegquently
launched as a syndication pack-
age under its new name at the
beginning of this year. The se-
ries features such stars as
Yvonne DeCarlo, Merle Oberon,
Ann Sheridan, Diana Lynn, Dan
Duryvea and Terry Moore.

Even bigger movie names will
eventually enter the TV film
syndication picture when- Dffi-

cial Films' "“Four Star Play-
house" (Charles Boyer, Dick
Powell, Ronald Colman) and

other hig—name dramatic film
programs either conclude their
current network runs or pile up
enough old flickers in backlog
to n]mke syndication plans prac-
tical.

High
man
In

high
cty... -

Of all spot shows

running in Denver...
Consolidated’s

“Front Page Detective”

is number 1 in audience.
Says Telepulse :

FPD is the 8th most looked-at
show in Denver. ..

more popular than

some 200 other programs.

Re possibility of getting

all 39 FPD hlms for

your market, contact
Hollywood, Sunset at Van Ness
New York, 25 Vanderbilt Ave,
Chicago, 520 N. Michigan Ave,

cunspl[dated
television sales
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Palace, New York -
(Friday, May 22)

Capacity, 1.700. Price range. 65
cents to $1.50. Four shows daily.
RKO chain booker, Dan Friendly.
Producer,, Dave Bines, Show
played by Jo Lombardi's ork.

. Outside of Steve E?gns‘ stand-
ard brand of comedy in next-to-
closing, this week's line-up 1is

La Vie en Rose,
New York

(Tuesday, May 19)

Fazio’s Supper Club,

Milwaukee
(Wednesday, May 13)

Night Club-Vaude Reviews

Bill Miller’s Riviera,
Fort Lee, N. J.

(Tuesday, May 19)

Paramount, New York
(Wednesday, May 20) -

Capacity, 3,654. Price range, 70
cenis-$1.50. Four shows daily;

five week-ends, Chain boolr

Harry Levine. Show played
Jerry Gray ork.

The teen-agers who make
disk artists claques are once mors
sweating out four consecutive

hardly over-all sock fare. Evans,
as usual, rocks 'em with his fa-
miliar Polish drunk routine and
laugh imitation seg. He always
knows where he's going and how
far to go to draw sock hands.
Also on the solid side is the
terping of the Three Holidays, a
trio of lads who registered well in
the house a while back and have
lost nothing since; Baudy's grey-
hound and monk act, which is al-
ways ably presented for a crowd

Capacity, 175. Price policy, $5
minimum. Shows at B8:30 and
12:30, Operator, Monie Proser.
Booking, non-exclusive,

Show runs the gamut from the
frenetic energy of Rusty Draper
to the cool sophistication of Ella
Fitzgerald, and both artists had
the crowd with them all the way.
For each it was also a first ap-
pearance in a top-flight East Side

Capacity, 300. Price policy,
$2.50 per person minimum. Two
shows nightly, three on Saturday.
Owner - operator - publicity,

z = - shows a day at this house, what

Capacity, 1025, Price policy: 83/ yith the Four Aces headlining

ﬁ_’;ﬁmmﬂ thows week-ends), | Lhe stageshow and swooner Gor-

Ul;& ralLr Bill Miller Bn-ui:ingl don MacRae co-starring in the
] 0 £ - |

I'-'Ii:q.m]r Fa:iu: Bnul:in_g, Non-ex- ;m;xtéiﬂ;e. Pﬁﬁf’hﬁ;ﬁ 2];?4;; E:)::}?lﬁgfﬁ :}]::irafﬁfs., ‘:";Ect}

gfﬁ::ﬁ T::d gl.':;a :]:1?5 H:.]:gﬂ: this show, $1 Lﬂhul'.l[l.d of the bill had to fight the noisy

house for attention,
"“1‘5“& In every way the Riviera's sec- The Four Aces were ahead
The Harmonicats may break all ond show of the season was a big

from the moment they bounded
records for this spot, according to event. It was Vic Damone mak-|dn in gray tux jackets with
operator Jimmy Fazio. The Cats

ing_his first appearance since black lapels. They ran thry
cafe. And the moneved tipplers|have lured packed houses almost | 40Ifing an Army uniform, and it} Shou d L OREY. N LAk S UTh,

pleaser, snd the Arriola Family, & appeared to enjoy every offering | each night of their two-weeker | 3% Marge and Gower champion 8 edley, ot T §6,, Wi,
Rest Fair Ella proved amply that her way | and coined some sizable plus bus- ﬂﬁm in tha [E'ms Tt also saw | “Perfidia,” and went off with
The rest of the agenda, how-|with a song has lost none of its|iness with a Sunday afterncon |t B . .

ever, can't be rated as betier th&q
fair to middling. Roy Douglas
ventro antics register as “highly
competent. But to shine in that
field today takes a lot of 1magi-
nation, and Douglas’ material and
approach is substantially off a
very old shelf. Almost everything
he does has been done before and
as well or better. The act needs
new and more timely window-
dressing, Likewise, a reporter
hates to bear down on a talent he
used to admire in the old two-a-

comic Joey Bishop working
against some particularly rough
odds—opening the show.

Opening night business was
strong, tho heavily laden with
tradesters at both shows. Produc-
tion numbers and the house line-
up are a hold-over from the pre-
vious show, So, of course, were
the Pupi Campo and Walter Nye

orks.
Damone On

Damone, who closed the show
{tho the Champions came on for
a finishing bit with him), did 10
golo numbers. Each was a fine
piece of singing, phrasing, timing
and smart arranging. He stuck
pretty close to the evergreens.

“Organ Grinder's Swing" All -
were disk items familiar to the
first half dozen rows., The group
still makes with the studied
“choregraphic” bifs and unison
hand movements which are now
kind of a trademark. It must be
said that to their credit was a
showmanly approach to the
clague. They didn't play to the
kids, but worked for the whole
Thouse,

Alan King, fresh from a strong
appearance at Bill Miller's Rivi-
era, had a tough time with the
Aces' fans, who knew his routine
from beginning to end. They
crowded him, beat his punches
and made it a rough go. He kept

great appeal. Her interpretations
are full of inventiveness, the me-
lodie line subtly wvaried and the
rhythm altered, often unexpect-
edly, Often, too, it's boppish. But
it's always logical and projects
with telling impact., For some it
must have been a delightful new
experience to hear her improvise
lyrics on showbiz guests present
at the spot.

Whatever her prepared pro-
gram may have been, her stint on
: 11 the stand scon turned into a re-
day days, but Viclet Carlson's|qgyest session, with the demand
comedy-chanting is nol as nos-| heayy for some of her more popu-
talgically remembéred. She works| Jar Decca sides. Oldies were fea-

terrifically, but even the hilarious| yyred  with such evergreens as
old rib of a fem longhair S0NE-| “Sarenade in Blue,” “St. Louis

SESS10M. -

The room is notoriously noisy
for the supper show, but the full
house sat quietly to listen to the
trio’s renditions of “Galloping
Comedians" as the opener, fol-
lowed by equally frantic “Har-
monica DBoogie” and “Saber
Dance"” versions. A peak itéem in
their reperioire is a sensitive ar-
rangement of “Ruby.” Aside from
their mugicianghip, the lads
earned plaudits for their show-
manship. They were exciting to
watch as well as to hear.

Like "Peg”

As could be expected, the trio

met with a rousing mitt when

; : - they went into “Peg o' My Heart.,” | O ' ith ial terial, | going, tho, and came out way
ng. ¥ dE T i : r pening with a special material, . tho, 1 bk

Fritiey e e Nl e plues,’ ady Be Cood’ and|The audience liked it so well that | “T've Got to Sing” he followed |ahead with his now familiar

je:ti;::mw'iae are the Appletons, | it g i they were forced to repeat it as a | with “September Song" and “Will (Continued on page 52)

show closer.,

The Tommy Sheridan Trio on
the bandstand rated excellent, as
usual. The group is taking a short
leave to fill some Eastern com-
mitments. Jose Mayol does a
pleasant job of handling the lull
periods as he strolls among the
tables with his guitar and Latin
SONgS. Benn Ollman,

acro-Apache dance trio. The act
is superfically fast and has some
good twists, but degenerates into
a noisy, knockabout farce which
.i5 more macabre than funny.

The most disappointing item on
the bill for this reporter, likely
because so much more was ex-
pected, was the return of young
Tommy Hanlon Jr. Hanlon has
become a Palace perennial and a

You Still Be Mine?" all in quick
succession and without a spoken
mtroduction for any of them. His
first spoken words preceded
“April in Portugal"” his current
Mercury disk. The rest of the act
included “Where or When"
“These Foolish Things," "Lady Is
a Tramp” and *“You'll Never
Walk Alone.”
Weakest item in

Rusty Draper, who opened the
show, won the crowd with his un-
inhibited style. Every song was
sold to the hilt and for Draper
this means a display of. energy
rarely sustained by any vocalist.
He worked with his guitar and
for a few ditties accompanied
himself on an electric uke, show-
ing remarkable virtuosity on both

Chicago, Chicago
(Friday, May 22)
Capacity, 3.900. Price policy, 46
to 98 cents. Four shows’ daily.

House booker, Harry Levine. Show
played by Louis Basil and house
band.

regular favorite, This time, how-
ever, he has forsaken his' old solid
laugh material in favor of a
lengthy harangue about a Tarzan
picture. The bit might be solid 1n
a nitery, but most of it seemed
over the heads of a Palace audi-
ence. Also, if Hanlon is to use it
anywhere, it needs some arduous
work on polishing its timing.
Currently this isn't good Hanlon.
Pic, “The System.”
Bob Francis.

“Big

vocalist.

instruments. The chanter brought
an outdoorsy atmosphere to the
small bistro, winning strong
sponse to folkish efforts such as
“No Help
Wanted,” which have sold many
copies for him as Mercury wax-
ings,
Between-show music was sup-
plied in smooth fashion by the
Van Moore and FPhil Moore trios,
with Dottie Salters as occasional
Is Horowitz.

Mamou" and

JOHN & JUNE BELMONT

“BEST YOUNG DANCE TEAM
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“DYNAMIC ULTRA
ENERGETIC,

saucy redhaired femme in-
dicates a large yen for
- comedy stylings though hu-
mor is but part of their
display and she carries
plenty of bounce to the
flounce . . . comedy over-
tones. A class duo. .. ."”

TRAU—Variely.

“Intricate and Humorous

Dance Routine are Their
Specialty.”

Ben Schnieder

Women's Wear Daily.

CURRENTLY
RETURN ENGAGEMENT

THE PERSIAN ROOM,
HOTEL PLAZA, N. Y.

THANKS

MERRIEL ABBOTT

I'VE SEEN,

captured the customer's
fancy with a refreshing
quality of dance and an
appearance fo make the

heart skip a beat. See

and enjoy the Belmonts.”
ROBERT DANA,
N. Y. World Tel. & Sun.

"GENUINELY FINE . . .

second date here hasn't
diminished their skill as
ballroom dancers or their
charm and grace as per-
formers. The slim red-
headed gal moves around
as thoupgh she didn't have
a bone in her body. Her
provocative fem postures,
shoulder shrugs, dewn
under looks, ete., tanta-
lized the audience into a
hypnosis — he's always
been an excellent dancer
and the ease he displays
now permits him to radi-
ate an assurance and
added authority.”

Bill Smith, The Billboard
DIRECTION

LARRY GENGO, .
FRANK SENNES
AGCY.

MEW YORK CITY

Ireg-=

Sands Hotel,
Las Yegas, Nev.

(Wednesday, May 20)

Capacity, 450. Price Enli:-p no
minimum, no cover. Shows at

8:30 and 12:30. Operator, Jack
Entratter. Booking, non-exclusive.,

Publicity, Al Freeman, Estimated
talent cost, $25.000.

® Continued from page 2

around the circuit there's hardly a
class room she can't work.

The rest of the show was fast
and punchy. The four-part voice
blendings of Hi, Lo, Jack and a
Dame was good ear and eye ma-
terial. Their lyrical jabs at sin%z-
ing commercials was particularly
clever. The Clark Brothers did
their customary great hoofology,
tho this time arpund they've added
comedy t&ke—nf%s to their routines.
Their Ezio Pinza, Louis Armstrong
and Billy Eckstine carbons pgot
solid receptions.

The productions, conceived and
roduced by Jack Entratter, were
ast, sparking, had the kids in
lovely costumes and did a good
job with the Joan Edwards-Lynn
Duddy scores. In the production
voeal slots, Virginia Hall, a cute
pint-gized blonde, worked with
amazing assurance, while Dick
Beavers, who records for Capitol,
was better than adeguate in the
male singing slot.

Ray Sinatra’s ork cut the show
in tip-top style.

Chase Club, St. Louis

(Monday, May 18)

Capacity, 650, Price policy,
$1.50-52.50. Shows at 9:15-11:45.
Booking, non-exclusive. Manager,
Harold Koplar., Publicity, WVir-
ginia Davis. Estimated budget
this show, $15.000.

Certainly the most lavish pro-
duction ever to play the-Chase
Club is this colorful, fast-paced
revue staged by Lou ‘Walters,
Cal’ .d the “Latin Quarter Revue,”
it is loaded with Parisienne flavor
and spice, splashed with brightly
hued costumes, and decorated
with three dozen or”so scantily-
Fclad show gals. _

Easily the outstanding act on
bill is the Charlivel Trio. Three
young guys show amazing versa-
tility, playing a variety of musical
instruments and offering some
dance routines that are nothing
chort of sensational. Real show
stoppers.

The DeCastro Sisters clown and
mug their way through a series of
songs. Have the makings of a
real comedy act, plus the ability

{Continued on page 52)

F

the line-up
was a special material ditty about
his military life, “I Never Had It
S0 Good.”" He closed the show
with "Tea for Two," in which the
Champions came on in straw
skimmers and worked with Da-
mone in a socko soft-shoe wind-
up, which left the house begging
—even tho the show ran two
hours.

Damone is a polished performer
these days. Even his bits of chat-
ter have strong audience appeal.
He gets a big assist.from accom-
panist Bert Bachrach, and, in gen-
eral, the chanter has an act that
should do quite well in most loca-
tions. With a big record or movie
role under his belt again, he
should be top box office.

The Champions

_ As for the Champions—watch-
g them was sheer delight. Every
single ingredient of the act was
close to superb. Choregraphy,
timing, costuming, routining, pac-
ing—all were slick and polished.
Routines like “Beneath the
Clock,” “County Fair,” “Margie”
and the “Great Day” were spar-
kling gems of artistry. Nothing
more can be said other than that
this act will kill 'em everywhere.
The combination of Damone
and the Champions added up to
a powerhouse parlay for the spot.
Joey Bishop suffered a {fate
worse than death to most comics
by being placed in the opening
spot. That he broke it up with the
trade audience was testimony to
his ability to stand the gaff, Let's
gsay he got a big “A" for efiort
and a small “A" for results.
Supporting the Champiofts were
the Cheerleaders, vocal group of
iwo girls and three boys. Tho
they didn't get a chance to show
what they may be capable of do-
ing, they did lend hefty support
to the terp team on the opening
number and the *“Great Day"
iter . - Joe Martin,

Mocambo, Hollywood
(Tuesday, May 19)

Capacity. 220, Price, $§2 cover.
Shows at 10:30 and 12:30. Owner-
operator, Charlie Morrison. Pub-
licity, Charlotte Hogers. Booking

olicy, non-exclusive, Estimated
gu.dga.t this show. $2,700. Esti-
mated budget last show, $3.000,

Marti Stevens blasted out the
blues in her opener here, and for
it she got the tumultuous mitting
that was to be expected from a
partisan crowd. In the less than
20 minutes she was on stage, she
belted out nine songs tothe artistic
accompaniment of pianist Don
Pippin and the Eddie Oliver ork.
Thrush gave everything she had

(Continued on page 52)

Van Johnson fares better than
many Hollywood names in per-
sonal appearances. His singing and
dancing is EﬂE%!..lﬂtE to carry off
the act and if there's a snag he's
able to keep the show moving
single handeg.

Special lyries eleverly work in
the titles of films he has made for
hiz introductory bit. Some gag
material follows, and Johnson re-
couped skillfully when a dud
turned up. In siniing “Come Rain
or Come Shine,” he displays more
of the familiar film personage and
clicks with the fans. There's a
sequence about a Hollywood has-
been which is well done. For the
wind-up Van soft-shoes and goes
off to a big hand.

Bobby Sargent displays strong
characterization ability in his
comedy "position here. His Ukran-
ian immigrant is clever, and a
two-part portrayal of nitery op-
erators also rates, Impression of
Groucho Marx was sharp enough
to lose none of -its effect altho
Sargent lost part of the make-up.

{ Continued on page 52)
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- AGVA Pooh-Poohs
$2740,000 Suit

Doubts If Welfare Fund Opponents Will
Take Action, Charges Publicity Stunt |

NEW YORK, May 23.—The an-
nouncement from Chicago that
guit for an injunction and
$2,740,000 in damages would be
filed apgainst the American Guild
of Variety Artists (see separate
story) caught AGVA brass here
unawares. However, the general
AGVA feeling is that the Chicago
opponents of AGVA's welfare
* fund were looking for publicity in
hopes of upsetting the upcoming
union convention in Boston on
June 9. As of today, no papers on

LA AGVA BID

To Propose
Taking Qver
National Mag

HOLLYWOOD, May 23.—When
Los Angeles branch delegates of
the American Guild of Variety
Artists attend AGVA’s national
convention next month they will
propose taking over publication
of the guild’s national magazine.

Local AGVA members this
week adopted a resolution to re-
gcind a national ruling keepin
local branches from publishing
their own organs. The resolution
also calls for permitting any
branch to bid for rights to pub-
lishing the puild's national maga-
Zine.

The move was made because of
& Eripe that the national publica-
tion has not been regularly pub-
lished and that locals should have
the opportunity of editing and
distributing their own—on time,
The Los Angeles branch iz pre-
pared to put in a strong bid, not
only for the national magazine
but also to resume pullication of
its own. The locals indicate they
are prepared to put out the na-
tional publication at a profit, with
an unnamed publisher willing to
split 50 per cent of all profits with
AGVA, this money to go to Guild’s
welfare fund.

Carrying the local proposal fo
the June 9 convention in Boston
will be George West, S5id Marion,
Larrv Rio, national board mem-
bers and delegates, and delegates
Joe Ewvans and Whitei{ Roberts.
Eligible to attend as delegates but
not making the trek are Harry

Mendoza and Danny Beck. Eddie |

Rio, West Coast regional director,
will attend the conclave in that
capacity. -

As Employee,
Act Gets Pay
For Injuries

WILDWOOD, N. J., May 23.—A
night club performer, refused ben-
efits under the Workmen’s Com-
pensation Act for eye injuries al-
legedly sustained while employed
at a local night spot, won = re-
versal of the State decision in a
- new decision handed down by
Judge Harry Tenenbaum. The
court ruled that Anthony J. Spi-
dale, known professionally as one
of the partners in an acrobatie act
under the stage name of Massis
Brothers, in entitled to compensa-
tion claims for an injurvy arising
out of and in the course of his
employment.

The alleged accident occurred
shortly before 2 am. on Septem-
ber 11, 1849, at Marty Bohn's Nut
Club in North Wildwood, after
Spidale and his partner, Edward
Massis, had concluded their last
act for the season. According to
Spidale’s testimony, he was seat-
ed at the bar when a near-by win-
dow was shattered by an object
thrown from the outside and a
sliver of pglass struck his eye.
Spidale’s contention was that in-
sofar as he did not receive pay-
ment for his services until after
the accident, he was still under

(Continued on page 52)

the suit had been served on
AGVA execs here.

The belief was expressed here
that the suit may not be filed at
all. One AGVA-ite pointed out
“you don't telegraph wyour
punches.” It was also noted that

the Chicago group had filed

| charges on the same basis in Jan-

uary with the Labor Relations

|Board. AGVA welfare fund op-

ponents in Philadelphia also filed
suit recently, but are still await-
ing judicial decision on whether
the court has jurisdiction.

Meanwhile, it is believed that
the Philadelphia action will just
idissipate for lack of plaintiffs.
| The original opposition to the
ifumi has boiled down to the lone
stand of Herman Comeroe, prexy
{of the Philadelphia Cafe Owners'
Association. The rest have since
signed with AGVA,

In any event, AGVA here looks
at the proposed Chicago action as
little more than a move to
frighten the union into changing
its stand at the Boston conven-
tion. Union toppers say that it
may, instead, tighten the ranks
within AGVA.

NITERIES GET
LATE CURFEWS
IN STOCKHOLM

STOCKHOLM, Sweden,
May 23.—As a result of the
celebration of the 700th anni-
versary of the founding of
Stockhalm, two night clubs
have been granted.licenses
and permission to remain
open until four o'clock in the
morning. They are the only
night clubs in town and the
only dine, drink or dance
gpots open after midnight.
Everyvthing, excepting coin
machine venders and the jail,
closes here at midnight or
earlier,

The two spots, Theater
Grill and Bacchi Wappen, are
small and were unable to ac-
commodate the crowds that
formed lines at their doors.
Only those holding reserva-
tions were able to get in.
Nearly 200-in each spot were
jammed into rooms designed
to hold about 80 persons.
Trying to dance was some-
thing of a farce. Only enter-
tainment was dance music of
three-piece combos. Both
places charged %2 for admis-
sion; food tabs were double
normal prices, and the cheap-
est drink was a small decan-
ter of Italian Chianti at .£4.
Broadway playboys should
feel right at home here,

Big Leagu

@ Continued from page 1

e Braves

-Up Local Clubs’ Biz

the Braves, according to Manaﬁer
Armin Weinberger. Especially
helpful has been the Chicago
Cubs fans' palronage, since many
go up to Milwaukee to watch
their team.

At Jimmy Fazio's Supper Club

Sinafra Lays
Egg in Naples;
Needs Cop Aid

COPENHAGEN, Denmark, May
23.—Frank Sinatra, who is set for
a two-week tour of Denmark and
Sweden, starting here on Wednes-
'day (27), got off to a bad start on
' his European trek during his two
' theater appearances in Naples,

( Italy, Tuesday (15).

Sinatra required the assistance
of police to enable him to go thru
with the two shows. The shows
were  apparently  over-priced,
badly arranged and unwisely
publicized. Sinatra, in all prob-
ability, was not responsible for
these errors.

At Naples, the price for a good
seat was approximately §$7.40,
which 1s double what the natives
would be called upon to fork out
to hear their idel, Benjamino
(xigli, in an opera production or a
concert, That, alone, was prob-
ably considered a sacrilege by
cultured Neapolitans. Further-
more, Sinatra gave a one-man
show with only his pianist-accom-
panist, and English musieal direc-
tor and a local ork to support him
in a show lasting one and a half
hours. That would be, and was,
classed as “robbery” by the jazz
fans, who are used to three-hour
shows. Result was whistling, boos
and vells for refunds.

No Ava

FPublicity error consisted in the
use of pix of both Sinatra and
Ava Gardner in news blurbs prior
to the show—with result that au-
diences at both performances
called for Ava to make an appear-
ance, which she failed to do. Sim-
1lar pix are being used in Copen-
hagen and Stockholm papers, but
captions and blurbs definitely
state that Ava Gardner is simply
accompanying her husband on
this tour and is not part of the
show,

After the end of the first show,
in Naples, the audience refused to
evacuate the theater, and it was

(Continued on page 22)

the suburban bistro has inked
dates for Allan Dean, Dick Lee
and Don Cornell and is dickering
for more record names. Biz has
been so good at Fazio's that work
has started to enlarge the kitchen
facilities and parking space.
Towne Room

Jerry Grossman reports his
Towne Room has also upped bus-
iness gince the Braves made Mil-
waukee their home. His plans
call for continued emphasis on
booking musical combos with
record backgrounds. Currently on
tap here is the popular Val Eddy
Trio, which will be followed in
by the Softwinds. Lakota's down-
town spot has been booking three
and four-act shows fo good re-
sults. Johnny Davis is being held
over on the bandstand for a long
T1IT.

One of the few spols that has
not thus far caught the expansive
“hig league” feeling is the town's
major class room, the Schroeder
Hotel Empire Room. Manage-
ment here has not vet indicated
whether it will shutter for the
summer, but fulure bookings list
no top drawer names as yel,

'New Ork Policy

At Coast Grove

HOLLYWOOD, May 23.—5Start-
ing with engagement of Jack Fina
ork, the Ambassador Hotel's Co-
coanut Grove band booking pol-
icy will be on a four-week stint
baszis, At the same time the Grove
announced show stars will be
booked every second week.

Fina's ork opened here Wednes-
day (20) along with the Jimmy
McHugh troupe. Outfit will also
be on hand for the Frankie Laine
engagement, June 3-23. Ted Fio
Rito and his aggregation return
to the nitery June 24 when Peter
Lind Hayes and Mary Healy open
for a three-week date, only excep-
tion to the new talent bocoking pui-
icy thus far. French chanteuse
Patachou
dancing team of the Szonys debut
in the spot July 15 along with Al
Donahue ork.

Marge and Gower Champion
are set from August 5-25 along
with the Cheerleaders, wvoeal
group of five wvoices. Backing
will be Les Baxter and ork.

Benny Strong, who playved the
Grove for five weeks preceding
current bill, has been re-inked for
tan engagement of four wecks

starting January 13, 1954

AGVA Welfare Fun

Foes Seek

Ct. Aid

Chicago ‘Opponents to Ask Injunction,
Damage of $2,740,000; Hope Defendant

CHICAGO, May 23. — Chicago
opponents of the American Guild
of Variety Artists’ Welfare Fund
announced they would seek a TU. 5.
Distriet Court injunction here
against its operation and at the
same time ask damages tolaling
$2,740,000. Named as defendants
it was announced, would be
AGVA; Bob Hope, its prexy; Jack
Irving, administrative secretary,
and all erganizations affiliated with
the Associated Actors and Artists

and the brother-sister |-

of America,

Those opposed fto the Welfare
Fund are Chicago Cafe Operators
and Managers' Assoclation and 25
of its booker members, and 14 per-
farmers.

The suit, scheduled to be filed

Monday (253), it was reported,
would claim viclation of the Na-
tional Labor Relations Act, and ask
the court to enjoin AGVA from
making welfare payment de-
mands, taking any strike activity,
and blacklisting of clubs, bookers
and performers. The $2,740,000
damages, it was said would be
claimed to have been suffered by
the operators, agents and actors.

Milton T. Raynor and Stanford
Clinton are representing the cafe
owners; John B. Moser, is the EMA
counsel, and Manuel Weisman rep-
resents the performers.

Cafe owners include James Pap-
pas, Vine Gardens; Ben Orloft,
Silver Frolics; Bernard Rynkus,
Gavety Village; Steve Harris, Club
Hollywood; Lyman Tuba, Play-
house; Martin Vorkys, Warren
Park Klub; Edwin F. Roache, Club
Alabam; Dan Miller, Backstage;
Eugenia Christofalos, L. & L. Cafe;
Orlando Cantonese, MecGovern's
Liberty Inn: Sol Wax, Club Fla-
mingo; Peter Ganas and Sam
Mitchell, Riptide, and Sam
| Mitchell, the Little Club.

Weather Balks
M-L in Defroif

DETROIT, May Z23l.—Unfavor-
able weather for most of the
week held down the gross for the
Martin and Lewis show at the
53,000-seat Fox Theater to $103,000,
running about 30 per cent under
their $136,809.47 house record set
two wvears ago. However, the
team set a one-day record for the
theater, $23,000, on Sunday (17).
Further handicapping factor on
the week's total was the compe-
tition of the title fight on Friday
night, usually a strong night for
stageshows at this house.

The Lionel Hampton orchestra
and the Four Dominoes opened
Thursday to a good house, with
an estimated $50,000 gross in
sight for the week. Following this
engagement, the house reverts to
a straight picture policy, with no
more stageshows in prospect.

Eddenkopper and
Casino Bills Kick
Off Oslo’s YVaude

OSLO, Norway, May 23.—The
vaude season got under way last
week with the opening of the
Eddenkopper Theater, which is
presenting non-stop vaude shows
twiee nightly. The house is
backed by Stockholm's China
Theater interests; the manager is
B. M. Oppedahl. Alberto Portillo
and the Carenta Ballet (Spanish)
topped the opening bill.

The Casino Theater also opened
last week with a vaude bill pre-
sented by Albert Gaubier, known
as a producer of dance units. This
spot was formerly operated by a
loc: ! booker, Max Lefko, who is

| touring Sweden this season as the

director of Circus Scott.
Virginia Somers, American pi-
anist-vocalist, is entertaining at

the Grandkjelleren. Galli-Galli,
Egvptian mapgician who  Thas
worked in New York, is at

Cabaret Telle,

Also Julio Dejoriz, Show Clubg
Americo Amadic and Frank La
Porte, 21 Club: David Keller and
James Ross, Playhouse; Tony
Franze and Margaret McGinness,
Rendezvous, Ernest Knabenhaus,
the HRainbow; William Spencer,
Talk of the Town; Cosmo Orlando -
and Anthony Franco, Melody Ca=
sino; Herschell Miller, Silver Palm,
and the Charm Club, Club Soho,
Gay Paree and Show Tap.

Booker members of EMA include
Sam Roberts, Vic Brown, Toby
Wells, Alpha Demaree, Doris Hur=
tig, Boyle Wooliolk, Lyman Goss
Jr.,, Frank Spamer, sSidney Page,
Inez Gamble, Richard Barrie,
Tommy Sacco, Marty Bloom, Lea
Madel, Janet Grossman, Frank
Shortridee, Art Goldsmith, Repi-
nald Voorhees, Lou Breese, Eddy
Sligh, James Roberts, Cyril Phoe=
bee, John Planalp, Margaret Long=
necker and WNaomi Horrabin.

Performers also among those ine=
terested are Polly Shaw, Tommy
Prince, Moreno WVallarta, Amparo
Vallarta, Ann DeSanchy, Midge
Miller, John Vales, Silvia Lember,
Florida Lember, Dorothy Haller,
Dolly Moore, Bill Howard, Frank
Martin and Boots Malloy.

GOOD TRICK
Crescendo

Offers Class
At Pop Price

HOLLYWOOD, May 23.—The
Crescendo, long struggling nitery
among the swanky Sunset Strip
saloons, is making a desperate ef-
fort to draw its share of the night
life business by catering to revel-
ers who want their swank without
going into hock for it.

To do this, operator Bill Door
is launching a public relations
campaign of education. What he's
attempting to offer i1s a smart
supper club with dance band and
entertainment, but not of the
name variety. Currently appear-
ing is Bianchi, exponent of the
mystic flute, along with Carlos
Vidal, bongo-chant artist. Teddy
Noell ork is backing and supplying
tunes for dancing.

Whether this will pay off is an
unknown guantity, since spot has
suffered from lack of cohesion in
its entertainment policy, getting
the word spread around, and con-
ceivably an inferiority complex
resulting from extreme proximity
to more publicized—and expen=
sive—bistros.

For the two weeks that thrush
Eileen Wilson held forth, the
Crescendo got its share of the
trade. Spot did its best business
during Miss Wilson's engagement.
It might have continued except
that Miss Wilson declined an offer
to remain on.

Philly House
Returns to
Yaude Shows

PHILADELPHIA, May 23. —
Sam Stiefel's Uptown Theater, in
the North Philadelphia sector,
will attempt to fill the gap left
when Warners’ Earle was closed
down, by bringing in live rhythm
& blues shows starting June 15,
Lionel Hampton's band is men-
tioned as the initial offering. For
the follow-up they plan on get-
ting the Joe Louis package show,
House is equipped for stage offer-
ings, altho when operated for
mal . years by the Warner. Broth-
ers circult, it was on straight pic-
tures. It's a key nabe house, with
a favorable location, altho re-
moved from the main stem.

Sid Stanley, who managed
=tiefel's Fays, will stage the

shows. Stiefel was the originator
of r.&b. band stageshows here,
dating back to the Pearl Theater

some decades ago,
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DONUT PLATTER

SCRAMBLE

Fight for Dealer Exposure

Mounts in EP 45 Market

By 1S HOROWITZ
NEW YORK, May 23. — E=x-
tended play 45 r.p.m. records, in-
troduced with but slight fanfare
last fall, have been pouring out to
market in an ever-increasing
flood, with the fight for dealer
exposure of individual 1tems fast
assuming the characteristics of a

major competitive battle,

Welcomed with open arms by
most dealers when first bowed, the

Jerry Wexler
Joins Atlantic

NEW YORK, May 23.—Jerry
Wexler will join Atlantic Records
as a partner, beginning June 1, it
was announced this week by
Ahmet Ertegun, executive wvice-
president of Atlantic.

Wexler has resigned as pub-
licity and advertising director of
The Big Three publishing group
{(Robbins - Feist - Miller) effec-
tive May 29. Prior to joining the
Big Three 1n. November, 1951,
where he worked under pgeneral
manager Abe Olman in contact-
ing the recording companies as
well as handling record promo-
tion, publicity and advertising,
he served on The Billboard's mu-
s staff for some four years.

Wexler joins the company as
vice - president in partnership
with Ertegun and Herb Abram-
son, having purchased a substan-
tial stock interest. With Abram-
gon currently serving in the Air
Force Dental Corps in Germany,
Wexler will share duties with
Ertegun in all phases of the At-
lantic operation: a.&r., sales, pub-
licity, promotion, production, ete.

Wexler's entry into Atlantic is
oné more in a long-planned ex-
pansion by that diskery. In ad-

Ruling Pends in
S-B 'Rag’ Suit

NEW YORK, May 23.—New
York Federal Judge Vincent
Leibell this week reserved deci-
sion after a two-day trial in the
suit brought by Shapiro-Bern-
siein against Jerry Vogel over
the renewal rights to "“"Twelfth
Street Rag.”

S-B elaims the renewal rights
to the ditty, first written as an
i. .trumental, was assigned to the
publisher by the composer, the
late E. L. Bowman. The firm also
claims that Jenkins Musie Com-
pany, which formerly held re-
newal rights including lyries com-
posed by the late James Sumner,
turned over the property to
Shapire - Bernstein,. Sumner,
however, had independently as-
signed his rights in the ditty to
Vogel.

At issue s the question of
whether or not Sumner was an
employee of the Jenkins firm
when he penned the *“Rag"
lyrics. If not, a furthertguestion
to be ruled en by the court is
whether the writer had any re-
newal rights to the song. Called
as witnesses were Eli Oberstein,
Vincent Lopez and Robert C.
Haring, Legalists Spring & East-
min represented Shapiro-Bern-
stein in the action. Vogel was

repped by the Edwin McMahon
Singer firm.

Mike Falk Books
Dorsey and Brown

DETROIT, May 23—The
Tommy Dorsey and Les Brown
orchestras were booked for the
recent Briggs Management Club

dance here by the Mike Falk|

Agency, rather than by another
booking agency as indicated thru
an omission in the story (The
Billboard, May 2), : |

Bookings on  this engagement
were not placed thru a single
agency.

longer plaving donut platters
were taken on wholesale by re-
tailers. Practically all that were
issued were stocked, ofien in
healthy guantities. Tho the disks
represent a still-growing portion
of the volume of many outlets,
the average dealer 15 beginning to
show Increasing resistance to
diskery blandishments. There is
Just so much he can comfortably
handle and he 15 beginning to eve
new releases carefully and selec-
tively.

Already, the combined ouiput
of EP's by RCA Victor, Columbia,
Capitol, Decca, Mercury and
Coral number more than 800 sets.
And vhile releases ‘will continue
at a fair rate thru the summer,
the competitive tussle will gain
new intensity by next fall, when
almost all diskeries have sched-

uled bumper EP release pro-
grams. Still to hop on the EP
bandwagon is M-G-M. It is con-
sidered a certainty, however, that
the latter firm will join the rest
soon, adding its contribution to
the combined total,

Impressive Quantities

-Specialty diskeries, whose cata-
logs are peculiarly suited to EP
exploitation, have also been turn-
ing out impressive quantities of
donut vinyl. For jazz firms it has
provided a new source of revenue,
as it has for some classical houses,
In the latter category, Urania's
EP catalog now totals 50 pack-
ages, and Vox's 40.

Close observers of the EP trend
agree that fuller exploitation of
the digks require new and more
ingenious display media. EP's

{Continued on page 40)

DISTRIBUTION NEEDED

Without Ties U.S.
Disks Miss in Eng.

@ Continued from page 1

“Hold Me, Thrill Me, Kiss Me," | American firms in the same man-

with Karen Chandler. "Waltz"
has sold over 1,000,000 here, but
isn't causing any commotion in
England on records. “Hold Me"
which is over 60,000 records here
i also unimportant in England
record-wise. The reason is simply
that neither the Brewer nor the
Chandler record is on sale'in Eng-
lish firm, Oricle Records, one of
the country’s few independents
with its own pressing plants. But
Oriole does not have the distribu-
tion nor the power of such British
labels as HMYV, Philips, British
Decca, Columbia, Capitol or
Brunswick, That is why Lita
Hoza's version of “Doggie in the
Window™ on British Decca is out-
selling by far Patti Page’s original
slicing of the tune on the Oricle
label.

Wherever there is a wvacuum,
tho, someane tries to fill it, either
an American diskery or a British
firm. Thus Capitol Records waxed
“Doggie in the Window"” and
“Seven Lonely Days” with thrush
Gisele Mackenzie, for English dis-
tribution only, at the behest of the
firm's English representative.
Both slicings were close to the
original American hit records
waxed by Patti Page and Georgia
(Zibbs. Masters were then shipped
over to England and released thru
the Capitol organization there in
order to get the jump on the
Mercury release of the platters.
In the case of “Doggie,” British
Decca beat them all and now has
the top version.

When the British firms cover a
Coral or a Mercury Record hit,
they make it as close to the origi-
nal as possible in order lo retain
the same flavor, and sometines it
is difficult to tell the original
from the facsimile. An American
artist, returning from an engage-
ment at the London Palladium,
congratulated Karen Chandler on
the success of her “Hold Me"
platter in England, telling the
thrush that he heard it a lot on
the British Broadcasting Corpora-
tion. He was amazed when in-
formed that her record never got
to England and that the one he
heard was waxed by another
singer.

The problem of English distri-
bution does not affect other

Remington Plans
P-M Promotion

NEW YOREK, May 23 —
Remington Records launches a
summer promotion on its Plym-
outh-Merit line next week, =lash-
ing the price of the promotional
label from a former list of $1.89
for a 12-inch LP, to 989 cents.

The subsidiary label will- be
handled primarily by department
stores, Fiftyv-two disks comprise
the line.

ner as Coral, sincé other impor-
tant firms have reciprocal set-ups
with English diskeries. European
tie-ups between American disk-
eries include RCA Vietor and
HMV, Columbia and Philips,
Decca and Brunswick, and Capitol
and M-G-M on their own labels
with their disks pressed by Brit-
1sh Decca.

COL. PACKAGES
DEEJAY PICKS

NEW YORK, May 23 —Co-
lumbia Records is bringing
out a pop LP next month,
titled “Requested by You,"”
which will include favorite
standards as “selected by the
public thru The Billboard's
1853 Disk Jockey Poll.” The
cover includes a cut of The
Billboard’s masthead. Tunes
include, “Stardust,” by Paul
Weston's ork: “"Tenderly.,” by
Rosemary Clooney; “Deep
Purple,” with the Harry
James ork: "Body and Soul,”
with Frank Sinatra; “Begin
the Beguine,” played by Xa-
vier Cugat; “Laura,” with the
Woody Herman ork; “April
in Paris,"” sung by Doris Day,
and “September Song”
played by Harry James' ork.

60 One-Nighters
For Brown Ork

NEW YOREK. May 23 —The Les |
Brown ork is booked solidly on a |
one-nighter tour thru the Mid-
west and East from July 7 to
September 6. After a four-week
stint at the Hollywood Palladium
in June, the band will go out on a
one-nighter swing that will cover
Nebraska, lowa, Wisconsin, Illi-
nois, Ohio, Kentucky, Pennsyl-
vania, New Jersey, Michigan, In-
diana, Colorado and parts of
Ontario.

At the end of the trek.the Coral
Records crew will head back
to California, Total one-nighter
dates to be played on the trip will

be about 60. The ork will get a
guarantee of $1,000 to $Z,000 per
date as against 60 per cent. Tour
is booked by the Associated
Booking Corporation.

Cohan’s Oral Pact
Up for Court Test

NEW YOREK, May 23 —Judge
Ernest Hammer on Wednesday
{20) reserved decision on a mo-
tion by the George M. Cohan
Publishin~ Company, Inc., to ex-
amine Jerry Vogel, president of
Jerry Vogel Music Company. The
case involves the disposition of
many of the copyrights authored
by the late George M. Cohan,
which have been administered for
some time by Jerry Vogel. The
Cohan estate, represented by
Driscell, O'Brien & Raftery, has

been s-eking return of the copy- |

rights on the ground that no valid
contract existed between the late
Cohan and Vogel. Vogel, repre-
sented by Samuel Falk, has been
fighting the contention of the
estate, and claims that he
has been properly administering
those copyrights which he has re-
garded as having been assigned
to him by Cohan.

Attorneyvs representing the con-
testing factions have been trying
to seek an out of court settlement.
This week Vogel first filed notice
to examine the Cohan interests,
and the latter made a cross mo-
tion to limit Vogel's examination
and carry out an examination of
Vogel. - The Cohan interests,
pointing out they were the plain-
tiffs, asked permission to examine
Vogel first.

The case—Tfirst reported in The
Billboard months ago—involves
some 90 copyrights. The exami-
nation of Vogel is sought with
regard to facts relating to the
granting of an alleged oral license
from ‘the late Cohan to Vogel,
terminable at will, with or with-
out cause, which gave Vogel the
right to publish, sell and deal in
the tunes composed by Cohan,
The action by the Cohan interests
secks to cancel that license and
seeks a declaration that Vogel has
no rights or interest in the tunes.
The action also asks an account-
ing and an injunction,

The countersuit by Vogel asks
for dismissal of the action and
asks a declaration that the license
granted by the late Cohan was @
valid and irrevocable license, Vo-
gel also asks that the plaintiff be

|

enlyined and restrained from in-
terfering with Vogel's rights.

Cohan gave an oral license to
Vogel in October, 1933, according
to the plaintiff. On November 5,
1942 Cohan died. On November
4, 1952, plaintiff notified Vogel
that the license was termi-
nated. Plaintiffs claim that Vogel
breached his obligation to prop-
erly exploit, and failed to make
proper accounting. These claims
are denied by Vogel.

In his general denial of all alle-
gations, Vogel specifically denies
the claim of the plaintiff as to the

latter’s alleged right of termina-
tion. In his counter-claim, Vogel

S-F Ork Pulls

Switch on
Movie Theme

NEW YORK, May 23.—Movie
themes are getting a big play
today on records, but the Sauter-
Finegan ork pulled a switch this
week when the crew cutl a one-
minute, four-second wversion of
“The Moon Is Blue” from the pic-
ture of the same name, to be
used at the beginning and end of
the forthcoming flick,

The one-minute, four-second
version of the tune by the 5-F
ork, was the end result of a regu-
lar three-hour session. which was
supervised by one of the writers
of the ditty, Herschell Gilbert.
Gilbert, who cleffed the tune with
Sylvia Fine, flew in from Holly-
wood to attend the =essi1on, 1o
make certain the version would
be right to be used in the flick.

“The Moon Is Blue.” which is
published by Santly-Joy Music, is
also being cut in a standard
length verzion for RCA Victor by
the Sauter-Finegan ork, with the
Joe Mooney vocal group. In addi-
tion, it will be released by the
Silver Strings on RCA Victor. It
iz understood that other majors
are already hopping on the tune.

Special Promotion

“The Moon Is Blue"” will get
special Santly-Jov exploitation
treatment, via a special promo-
tion worked out with Al Tamarin,
of United Artists, distributors of
the film; Lyle Engle, special pro-
motion consultant to UA, and
Bernie Miller, of RCA Victor.

This will include special show-
ings of the film to jocks in 15
major cities, plus presentations of
thg records to the jocks. Addi-
tianal promotional tie-ups dealing
with the premiere bf the film in
four cities, have also been set.

About 10 UA field men are
pushing the disks in their areas,
and the Sauter-Finegan ork will

' give it a hefty push on its forth-

coming one-nightler trek.

Friedlander, Kroll
Merc D.J. Contacts

CHICAGO, May 23. — Mercury
Records this week signed two addi-
tional field disk jockev promotion
meén in a move to expand a suc-

cessful program initiated nine
months ago.
New men signed are Buddy

Friedlander, well-known free lance
press agent in New York, and Bon-
nie Kroll, of New Orleans. Fried-
lander will cover New York City
while Miss Kroll will cover Hous-
ton, New Orleans and Daullas,

This set-up began last Aupgust
when Mercury placed their own
disk jockey promotion men in such
key areas as Boston., Fittsburgh,
Philadelphia, Cleveland, Detroit
and St. Louis.

Sandy Solo Signs

Derby Records Pact

NEW YOREK, Mav 23 —War-
bler Sandy Solo has been signed

alleges that the plaintiff has to a Derby Records pact by Larry

wrongfully asserted that the 1i-|

cense the late Cohan granted

Vogel wvas a personal one. I
Months ago in The Billboard it

was reported that the Cohan es-

label's chief.

Newton, Sclo s

scheduled to cut a series of disks

immediately, with Charles Green,
free-lance a.&r. man, handling
the dates. Don Costa will do the

{Continued on page 22) arrangements.

‘COWBOY OF THE FLEMISH PLAINS'

Benelux Fave, on U.S. Tour,

Leads New Talent Invasion

By ANNE MICHAELS
PARIS, May 23.—Anyone from
the U. S. music business going
thru the Benelux countries would
begin to wonder if he was not
back in New York.

Best selling State-side artists,
according to the statistics we
could pick up during a week stav,
are Doris Day, with her "Guy Is
a Guy,” and the Frankie Laine
recording of “Jezebel” while

mast of the leading pop records
from America have been irans-

are selling high, particularly in
Holland and Belgium.

Perhaps one of the most news-
waorthy things we found in Bel-
gium was the surprising amount
of native talent which have ap-
peared on disks . Sjate-side -and
who appear to be slated for ca-
reers in America. Of the top

lated into the native tongues, and |("I'm Yours")

]singErs. two especially stand out,

and both have
York trips.

The fem side is taken care of
by a Piaf-like character who re-
cords under the name of Tghama,
a best seller thruout Belgium.
Most impressive of her disks is a
ballad with words and music by
the singer herself, titled "Mon
Amour de Mol." The song was
discovered by the World Music
Company, headed by Jacques
Kluger and Felix Faecq. Bobby
Mellin has been
signed to do the American lyrics,
and Tohama will introduce it to
the States- when she makes her
debut there in September,

Flemish Cowboy

The other singer, who leads In
tHe malée division, s, Bobbejan
Schoepen, who records for Decea

(Continued on page 22)

scheduled New
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Trade Light at Chi
Electronic Exhibit

By STEVE SCHICKEL

CHICAGO, MAY 23.— In spite
of heavy attendance that was ex-
pected to break last vear's record,
exhibitors at the 1953 Elecironic
Parts Show were writing little
business. Jobbers, it was agreed,
seemed more cautious this year,

Noticeable at this year's show
also was the increase in high-
fidelity equipment being shown.
General Electrie, which previous-
ly issued hi-fi equipment, has
added to its line. The new addi-
tion is called the Custom Sound
Ensemble. It consists of a pickup
arm of either 12 or 16-inch length
made of die-cut anodized alumi-
num, and having a calibrated
weight balance with a range from
2 to 10 grams pressure. Also in-
cluded are a pre-amp control unit,
a 10-watt amplifier, and a new
coaxial speaker. The firm is
thinking about marketing a three-
speed record changer. Two new
speaker enclosures shown were
the Al1-406, 8 cubic feet, and the
Al-410, 10 cubic feet. Both will be
available in blond and dark ma-

Decca Seeking

Financial Prop
Via Stock Sale

WASHINGTON, May 23.—Dec-
ca Records, Ine., New York, this
week applied to the Securities
and Exchange Commission seek-
Ing registration of 318,625 shares
of its capital stock. Decca informed
SEC that net proceeds of the
stock sale will be added to the
general corporate funds “to be
used for such purposes as may
from time to time be determined
hiy; the board of directors.” Decea
alzo stated that the sum of $1,.-
000,000, which has been expended
in additional purchases of securi-
ties of Universal Pictures Com-
pany, Inc, “will be restored to
working capital,”

Decca said it has “no present
plans for devoting the balance of
the proceds to any particular pur-
poses other than financing inven-
tories and receivables and for
current operations, except that the
company presently intends to
pxercise warrants which it now
holds to purchase 37,500 shares of
Universal Pictures eommon stock
for $375,000.” According to the
prozpectus, the company now
owns 470,175 shares of Univerzal
common, plus the warrants, ac-
quired at a total cost of $8,037,672,
of which %1,000,000 has been in-
vested in recent months, consti-
tuting 46 per cent of the voting
stock.

Decca said that the 318625
shares of common stock will be
offered at 50 cents par for sub-
seription by stockholders at the
rate of one new share for each
4V shares held on the record
date. The record date, subseription
price and underwriting terms
will be supplied to SEC by an
amendment, Decca said. Revnolds
& Company and Laurence M.
Marks & Company were named
a5 the principal underwriters.

Feb. Disk

Sales Dip
In Canada

TORONTO, May 23. — Total
value of the 921,362 records sold
in Canada during February was
$1,004,808. This iz a decrease from
Jﬂnuary.ldwhen $1,128,673 warth
were sold, covering a total o
1,048,565, 3 tot *

The optimism of the January
sales spread into February as
1,172.453 records were pressed
that month, while in January just
1,165,944 disks were pressed.

These figures have heen gath-
ered by the Dominion Bureau of
Statistics and are based on infor-
mation supplied them by eight
major recording companies in
Canada.

. SLll the largest sellers are 78's
in the 10-inch size. Next in line
are the seven-inch size, followed
by 10-inch 33%’s, then 12-inch
33!5. The 12-inch 78 r.p.m.’s and
16-inch 3313 brought up the last.

hogany, The Al-406 will list at
about $60 and the Al-410 at about
$100. Delivery of the equipment
is expected about Aupgust or Sep-
tember, due to a strike,

Combination Unveiled

A 21695 combination amplifier
and speaker, designed to be used
with record player attachments,

was unveiled at the show by Dean |

Electronies, Brooklyn. The device,
known as an audio slave ampli-
fier, operates on three tubes and
features a five-inch speaker.

George H. Fass, president-sales|

manager of the firm, stated that
the speakers were designed so
they could also be used for music-
al instruments such as the guitar.
Dean also showed a deluxe
model with an eight-inch speaker
to retail at $44.95. Other items in
the Dean Jine are a series of port-
able phonos, a transcription
player for about $74.95, an AC
amplifier chasis for $29.95 and a
low-priced inter-com unit for
$29.950. This firm was taking
orders and reported doing well,

The RCA Victor lire of hi-fi
?qugament i5 skedded for delivery
in Sseptember. Included in the
showing was a three-speed record
changer at a suggested dealer
price of $41.45 The line includes
two cartridges with replacement
styli, an AM/¥FM tuner, same with
built in pre-amplified, several
styles of speakers, plus several
enclosures for the various speak-
Brs. '

Hi-Fi Package

A special hi-fi package was dis-
played by Thordarson & Meissner,
Mount Carmel, Ill. It includes
one AM/FM tuner, one 10-watt
amplifier, one SP12B speaker, and
one Webster-Chicago changer, to-
gether with escutcheon plates.
Net to dealer, $198.95,

Eymphpnic Radio & Electronie
Corporation, Boston, will show
new phonographs at the music
show in July. They are showing
their current line at the parts
show,

Permo, Inc, is showing 70 ad-
ditions to its phonograph needle
line. Most of these are diamond-
tip needles. Average list of the
Diamond needle is $25. Deliverios
on the new line are scheduled
next week, Also shown was the
Permo recording brush, which re-
tails at 50 cents; recording tape,
and recording wire.

1 Labels fo Get
la Scala Disks

NEW YORK, May 23.—Offieial
La Scala opers recordings will be
available here on at Jeast twao
labels come next winter, Until
recently, the famed Italian Opera
company has resisted diskery
overtures for the official imprint,
tho many opera diskings have
been offered as made with mem.
bers of the La Scala company.

London Records, which has un-
der exclusive contract the singers
Man_n Del Monaco, Renata Te-
baldi and Hilde Gueden, will use
the artists in several operas to be
cut under La Scala aut ority. The
firm, meanwhile, is stepping up
its opera program generally, and
expects to have eight new com-
plete works available here before
the end of the year. Tt was re-
ported here earlier that the Angel
Records, the new American affili-
ate of British Columbia, will also
1ssue official La Seala beginning
next fall.

McPhatter Signs
With Atlantic

NEW YORK, May 23, —Atlantic
Records added an important piece
of talent to its r.&b. stable this
week with the pacting of Clyde
McPhatter, former lead singer of

The Dominoes, and his new voeal
group,

. McPhatter has been the lead
singer of The Dominoes for the
past few years and sparked the
P on its hit waxings of “Do
mething for Me"” and “Mercy,
Mercy, Baby,” which he penned,
“The Bells' and “These Foolish
Things."” The singers' contract
with Atlantic is a long term deal.
McPhatter’s first waxings for
the Iabel with his new group will
be released next month, '

RCA Names Carlton Pop AG

Director as Kapp Moves Up

Winterhalter, Rene, Marek Posts
Status Quo; Label X Still Projected

NEW YORK, Mav 23. — Joe
Carlton this week was appointed
director of popular artists and
repertoire for RCA Victor Rece-

ords, it was announced by Manie |

Sacks, vice-president and general
manager of the record depart-
ment. Carlton moves into the
post of administrative assistant to
the vice-president.

Carlton recently joined the
label fo supervise the develop-
ment of a8 new record line. His
new appointment, of course, su-
persedes his original Victor as-
sipnment. The projected label —
Label X—has not been discarded,
however, It is still in the plan-
ning stage. As stated by Sacks,
“These changes will have no ef-
fect on Label X, except we will
move our timetable back and re-
schedule the development of the
label as soon as we find the right
successor for Carlton.”

and it was specifically stated that
Hugo Winterhalter and Henrl
Rene would continue as key execs
in the a.&r. set-up. George Marek
of course, continues as director of
artists and repertoire. There has
been some speculation regqrding
the possibility of Rene going to
the Coast in an executive capac-
ity, but there has been nothing
official stated in this connection.
Al Miller is currently handling
the Coast a.f&r. assignment, .

Carlton, whose rise in the music
business has been rapid, stated
that he would aim for leadership
in the pop disk business. He
stressed, however, that all pres-
ent personnel would have a fair
chance to produce and that the
pace would be easy until "I get
things rolling.”

Background

. In the last seven years Carlton

! ' L] L]
Neither Sacks nor Carlton plan ' has had extensive experience in

PROMOTER BANE-DJ BOON

Road Shows Source

For Payola

BEx BOB ROLONTZ

NEW YORK, May 23, — The
payvola, the bane of the publish-
ers, record manufacturers and
distributors, and the delight of
many—tho not all—deejays, has
moved out into other fields. Tal-
ent agencies, particularly those
that send out the huge road pack-
gges that play one-night stands
thruout the country in the spring
and the fall; are also now paying
tribute to jocks to hype their
attractions.

The expansion of the pavola to
the field of road packages came
about, just as it did with records,
via the over-enthusiasm of some
promoters and bookers and their
desire to get the wutmost pub-
licity on their road packages.
Most promoters automatically
turned to radio spots fo advertize
road shows, since the talent in
the packages is usually composed
of record names, of the jazz or
pop field. The promoters usually
had their spots placed on specific
deejay shows in order to reach
the audience that would be in-
terested in the road show.

An Instance

However, a number of promot-
ers noticed that certain jocks
read the commercials “in an un-
enthusiastic manner” unless they
received a “reminder” from the
promoter or the booker. "This,’”
stated one booker, “seemed to
help matters considerably.” Ac-
cording to another prometer, un-
less some jocks received a sub-
stantial stipend, thev were in-
clined to mess up the commercial
about the show, reading the
Wwrang names, or mentioning the
wrong date,

According to one promoter, the
practice of a payola for a jock,
in spite of the fact that the book-
er had bought time on the sta-
tion, has become so flagrant in
some aveas, that on-the-make
deejays aceept checks made out
in their own name. Record
company ‘and publisher payola is
usually limited to cash or checks
{(made out to cash). One promoter,
visiting a jock on the West Coast,
mentioned that he had bought
time on the deejay’'s station to
exploit the show. “Well, wyou
know my price,” stated the dee-
jay. The promoter then made
out a check to the jock to make
sureé that his commereials would
be handled well and elaborately,

Rationalization

The method by which talent
agencies rationalize their hand-
out to deejays is a logical one for
their aspect of the business. One
promoter reasons that if he were
to visit the West Coast for three
or four weeks to work on his
show, it would cost him close to
$1,500 for expenses, including
food, shelter and entertainment.
“Instead, I spread the same $1,500
around with the jocks in that
area, and I'm able to head to-
ward the Midwest to push my
package. It makes sense to me”

It would be unfair to imply
that all jocks demand logt from
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Expansion

| package shows to read the paid-
for commercials properly. But it
would also be untrue to deny
that many jocks make use of their
position and listener rating to
pick up extra loot from road
show promoters. The practice of
accepting — or demanding —
money from promoters and book-
ers of the road shows, in order to
make sure that their spot an-
nouncements are given proper
enunciation, has turned mto a
lucrative business for many jocks.

‘Me & Juliet’
Diskings Due
For Fast Push

NEW YOREK, May 23. — With
the latest Rodgers and Hammer-
stein musical, “Me and Juliet"
due to bow on Broadway next
Thursday - (28), RCA Victor has
finalized plans for a heavy re-
cording, pressing, merchandising
and promotion schedule for two
single disks of the show's tunes
and the original cast album. Sin-
gles due for the big push are
Perry Como singing “No Other
Love"” and “Keep It Gay,” and
Dinah Shore doing “Marriage
Type Love"” and “Very Special
| Day.” Both will be packaged in
special sleeves with artist photos.

The diskery plans to record the
original cast package on Sunday,
May 31, and to start delivering
the albums to dealers within four
days after the waxing session. The
album will be available on 78
r.p.m. as a 12-inch LP, a single
|remrd 435 EP confaining highlights
from the show and as the disk-
ery's first three-pocket 45 EP
package. Heavy mailings, deejay
promotions, trade ads and win-
dow streamers will be used on
albums and singles.

Okeh fo Issue
EP Platters

NEW YORK, May 23. — Qkeh
Records, the Columbia subsidiary
label, will start issuing EP plat-
ters sometime within the next
two months, The addition of EP
slicings to the Okeh line iz an-
other step in the process of build-
ing the label into an important
and full catalog. Okeh, which was
re-activated originally as an r.&b.
label, is now releasing pop, folk,

r.&h. and jazz waxings,

The forthcoming EP's will com-
prise both new material as well as
older slicings, The latter was
made and issued on the Okeh

label back in the late 30's and
early 40's, These will include
gides by Duke Ellington, and
other orks.

any immediate personnel changes, |

virtually all facets of the musie
business. Prior to joining Victor
he served for three vears at Mer-
cury as vice-president and East-
ern a.&r. chief. When he left Mer-
cury, the label was at a popular-
ity peak, with a half dozen hits
on The Billboard charts, including
the then No. 1 disk, Patti Page's
“Doggie in the Window.” Some of
the Mercury disks credited to
Carlton include, in addition to
“Doggie,” such smashes as Page's
“Tennessee  Waltz," Georgia
Gibbs' "Kiss of Fire” and “Seven

i Lonely Days," Richard Hayman's

“Ruby,” ete.

Prior to his Mercury experi-
ence, Carlton was general mana-
ger of Varsily Records and pio-
neered with Eli Oberstein in chain
and syndicate store merchandis-
ing of low-priced disks.

At an earlier date, Carlion
served as advertising and promo-
tion director of The Big Three —
Robhins, Feist & Miller — and
prior to this was Music Editor of
The Billboard.

It is understood that Kapp's
functions will be manifold. He is
scheduled to work cloze to Sacks

| and relieve him of many pressing

assipgnments. In addition, he will

| continue to supervise the produc-
| tion of some pop albums.

LONDON EXHIBIT

Replica of

Liz's Coach
Scores Hit

NEW YORK, Mav 23.—The 90-
foot replica of the coach in which
Queen Elizabeth II will ride to
her coronation, brought here from
England by London Records, was
placed on exhibition at Rocke-
feller Center this week. Visited
by thousands of curious viewers,
the exhibit also snared hefty pub-
| licity for the label in all publie
media, The opening ceremonies
were televized Monday (18), and
most newspapers awarded the
event generous space.

The coach is two-thirds life-size
and authentic in every detail. It is
drawn by eight Windsor Greys,
and the procession includes four
mounted postillions, six walking
men, four yeomen of the guard
and three mounted guards offi-
teers, all life-like models. The
maodel will be on display until
June 2, the date of the coronation.

M-G-M to Make
Portable Player

- NEW YORK, May 23.—M-G-M
Records is practically set to make
its firet move into the record
player being manufactured for
the label. Distribution will be ex-
clusively thru the diskery's dis-
tributors. Sugpested list price for
the unit will be $49.95.

It is known that the plaver will
weigh but 15 pounds, uiilize a
GE  variable-reluctance. dual.
style head with sapphire needles,
and house an elght-inch speaker,
Equipped with four tubes, the
three-speed unit has a four-watt
ocutput and a frequency response
flat to 10,000 cycles.

Engineering details were
worked out with the player man-
ufacturer by M-G-M's sales exec
Charles Hasin. The plavers will
measure only 13%% inches hy B
inches by 16 inches, and will be
available in four two-tone color
combinations.

i Durseyh Waxes

Beer Commercials

NEW YORK, May 23.—Tommy
Dorsey is being featured on two
n commercials for Rheingold,
local brewery here. Commercial
currently being plugged features
the tune “Gypsy in My Soul”
with a plug by Tommy for the
cool brew. Tpcoming commer-
cial will spotlight the tune “Oh,
Look at Me Now,” which was a
big hit for the Tommy Dorsey ork
back in 1940, with Frank Sinktra,
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Up and Coming Tunes!

SCRAP

PAPER
Soon To Be Released
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TENNESSEE WIG-WALK

Village Music Company
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U. S. Court Okays Musicians’
Tax Deductions for Travel

WASHINGTON, May 23.—The
U, 85 Tax Court ruled this week
that “there are musicians whose
engaFgements are consistently and
predictably so short that they are
entitled to deductions for travel
expense,” but concurred with the
commissioner of internal revenue
in finding that Sidnay Lake, a mu-
sician in the Albert Bianachi or-
chestira, was not eligible to deduct

Sinatra Tour
Starts Slowly

® Continued from page 19

necessary to bring in a large force
of police to clear the house so
those holding tickets for the sec-
ond show could be admitted. Au-
dience at second show acted up in
such fashion that Sinatra, after
gsinging two numbers, was obliged
to interrupt the show until police
established a semblance of order.

Sinatra’s tour of Scandinavia is
apparently being handled prop-
erly and will probably prove suc-
cessful. His two shows, on
Wednesday (27) in Copenhagen's
4 000 plus-capacity K. B. Hall, are
being handled by 1. Blicker-Han-

-sen, who has lined up a number of

supporting acts that should sat-
isfy local fans—and prices are
reasonable. In addition to Sina-
tra's pianist, Bill Miller, and the
English band leader, Harold Col-
lins, there will be Torben Ulrich's
Bluge Note ork, Inez Cavanaugh,
American vocalist; Aaron Bridger,
American pianist; Quentin Foster,
American singer; Gitte Pyskow,
Danish (gir]l prodigy) xylophonist,
and Aage Juhl Thomsen, ork
leader of the National-Scala caba-

ret.
Swedish Dates
In Sweden, Sinatra will play
four shows at the China Theater,
Stockholm, and a string of dates
at different folk parks—the latter
booked by the Silfors agency of

Stockholm. The Secandinavian
tour ends on June 7, unless pro-
longed.

The recent report in The Bill-
board that the Norman
Jazz at the Philharmonic tour of
Europe this year grossed twice as
much as the tour of last year
proves the contention that there
is money in Europe for American
acts and units that wisely lay out
their route and select the proper
time of the year to play it.

It also proves there is money fo
be made in some of the smaller
citiee of Scandinavia, such as
Gothenburg and Malmo, Sweden,
where the JATP unit drew capac-
ity houses at all shows,

Jerry Wexler

® Continued from page 20
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The Record of the Year!

"I'D RATHER
DIE YOUNG"

The Hilltoppers
Dot 15085

Francis Lopetz

Recorded by

Ken REMO

for MG M Records
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Arena-Auditorium
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dition to activities as one of the
leading r.&b. firms, the company
has been developing a compre-
hensive LP line covering many
fields of repertory. Included are
a cafe chanteuse series (Mabel
Mercer, Sylvia Syms, Mae Barnes
and others); a jazz series (Sidney
Bechet, Muggsy Spanier, Dizzy

Gillespie, Wilbur De Paris,
others); a piano series (Errol
Garner, Joe Bushkin, Barbara

Carroll, others); a dramatic and
classical series (Marie Powers,
“Romeo & Juliet,” “This Is My
Beloved'). Atlantic’'s top r.é&b.
stars, Ruth Brown, the Clovers,
Joe Turner, Etc., are also repre-
sented on LP releases,

A complete EP series will also
be released shortly featuring col-
lected singles by the label’s r.&b.
toppers as well as selections from
the cafe, jazz and piano catalog.
Among Wexler's first duties will
be assisting in production of the
EP's for early release.

Cohan’s Pact

® Continued from page 20

tate had formed the George M.
Cohan Publishing Company un-
der the head of George M. Cohan
Jr., and had so notified the Amer-
ican Society of Composers, Au-
thors and Publishers. The latter
indicated it would hold perform-
ance fees in escrow pending de-
termination of who holds the
copyrights,

The case has stirred wide inter-
est in the trade, owing to the fact
that many of the older copyrights
were assigned by wrilers o pub-
lishers via oral agreement.

Granz

?i5 travel outlay from his Income
ax.

The commissioner whe deter-
{ninn.f_-n:i that Lake was $369.88 short
in his 1948 income tax did not dis-
pute Lake's claim that the musi-
cian had spent %$2,156 “for board
and lodging while away from New
York in 1948." However, the Tax
Court, in an opinion offered by
Judge J. Edgar Murdock, empha-
gized that since Lake's employment
in the Sheraton Biltmore Hotel,
Providence, R. 1., “actually con-
tinued for the better part of two
years," the job could not be con-
sidered a brief awayv-from-home
assignment with travel expénses a
deductible item. The Court con-
cluded, “Retaining a residence in
New York did not benefit the pe-
titioner's (Lake's) employers in
any way and the record fails to
show that he continued to main-

tain a residence in New York for
other than personal reasons.”

Capitol Gets
N. Y. Studios

NEW YORK, May 23.—As parl
of the diskery's conitinuing em-
phasis of operations in the East,
Capitol has acguired the former
RCA-Muzak studios on West 46th
Street here on a long term lease
arrangement, This marks the
first time that the label has had
its own studics here, having pre-
viously done its recordings in the
East at such independent studios
as radio station WMGM and Ful-
ton Studios. Capitol has sought
such studios here for several
years.

The diskery takes over the en-
tire first floor, the mezzanine and
part of the second floor of the
building on August 16. Nepgotia-
tions for Capitol were handled by
Veepee Bill Fowler and Chief
Engineer Ed Eucke. Capitol
bought some of the studio equip-
ment from RCA Victor but is em-
barking on a complete renovation
and redecorating operation. The
plan is to build completely mod-
ern studios aimed at reproducing
the same sound the label gets
from 1tz Hollywood studios.

Part of the sef-up will include
moving the label's Eastern engi-
neering department from it's up-
per Broadway location to the
new studios.

" Flemish Cuwb;;_

® Continued from page 20

and has been baptised by the
American troops during a two-
vear stint in Germany, as the
“Cowboy of the Flemish Plains.”
Schoepen, now in America. has
promise of being one of the big-
gest singing stars, if only f{rom
the sheer personality of his ren-
ditions, and the absolute strange-
ness of his singing. Combining
evervthing from vyodeling and
whistling hillbilly ditties, to
sweet romantic singing. all
mingled in with a “little boy lost”
personality, he: is probably the
hottest thing in Benelux.
Schoepen, another World Music
discovery, has been touring the
land with his own show, built
around his own special appeal, a
show that mingles countryside
corn with city slickness, depend-
ing on what city the one-night
troupe hits. America had his rec-
ords of the "Yodeling Whistler"
for Chappell and "Canary Bird"
for Duchess, while Benelux has
gotten the American songs, "Lit-
tle White Cloud.” "1 Wish I Was"
and “Dimples and Cherry
Cheeks,” all sung in Flemish.
Other Finds

Another musical find in Bel-
gium, also working thru World
Music, is Steve Kirk, who is one
of the top composers and arrang-
ers on the Continent recording
for Decca, He's done most of the
Vic Damone disks in Europe.

Besides artists, Belgium has
been sending songs State-side, 1.e,,
“Oriental Polka" and “Appassion-
ata,” which Damone recorded in
Germany. Latest headed across
the Atlantic is a8 catchy French
ditty which has been translated
from its French “Ca Marche” to
“I Like."

The amount of activity, and the
integration of the American mu-
zic market into Benelux (The
Billboard, according tc the pub-
lishing houses, has become their
Bible) makes these countiies top

import of music,

L

RICHMOND ALL
EARS FOR CAP

NEW YORK, May 23. —
When Capitol Records moves
inte it's new studios here next
August it will be recording
directly under the new offices
of pubber Howie Richmond.
In addition, the diskery will
occupy part of the second
floor of the building. Rich-
mond has the rest of the
second floor. Result of this
coincidence gave rise to the
following comments this
week:

(1) Capitol’s top engineers
are huddling to find a new
type of sound-proofing mate-

rial with which to impreg-
nate all walls and ceilings so
that Richmond will not know
what's being cut by which
artist,

{2) 1t is not true that Rich-
mond acted as renting agent
in the deal made by Capitol.

(3) Prior to moving into the
new studios Capitol will
search the entire premises for
hidden microphones, ducts,
tunnels and phone lines
which would lead to the
Richmond publishing offices.

Capitol Shifts
District Men

NEW YORK, May 23. — The
tempor retirement from the
disk business of Vic Blanchard,
Capitol Records' district sales
manager, has caused the diskery
to make several switches in
branch managerships. On the ad-
vice of doctors, Blanchard 1is
refiring from all activity in the
business until such time as his
health iz restored. In addition to
managing the label's Philadelphia
branch, Blanchard was =sales
manager of the Philadelphia-
Washington-Baltimore area.

Replacing Blanchard as Phila-
delphia branch manager is Irv
Jerome, who moves over from a
similar position in Newark. Teve
Strohman, office manager for the
Boston branch, is being promoted
to the managership of the New-
ark branch. Hal Cook, Capitol's
national sales manager, will tem-
porarily act as district zales man-
ager for Philadelphia-Washing-
ton-Baltimore, in addition to his
other duties. '

‘Pulpit Dedicated
For Harry N. Sacks

PHILADELPHIA, Mav 23.—A
pulpit in memory of Harry N.
Sacks, who was the father of
Manie Sacks, RCA vice-president,
was dedicated last night (22) in
Congregation Beth Israel syna-
gogue here.

The late Mr. Sacks was a vice-
president of the Congregation in

which capacity Manie Sacks
serves. Guest speaker for the
dedication, attended by many

music men, was Judge Louis E.
Levinthal, of the local Court of
Common Pleas.
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fielf sonatas for Classic Editions.
... Cliff Ayres, of Emerald Rec-
ords, and Milt Blackstone (no re-
lation to Eddie Fisher’'s manager)
have formed a music publishing
firm, Cavalcade Music. The com-
pany 15 affiliated with BMI....
The Maeveleers, new vocal group
managed by Eddie White, signed
a long-termer with Derby Rec-
ords this week. The pgroup is
booked thru Mercury Artists....
Following its success with
“Ruby,” the Big Three is cur-
rently preparing for exploitation
the theme music for the forth-
coming - 20th Century-Fox flick,
“The President's Lady.” Music
was composed by Alfred New-
man. The publishing firm has had
three waxings released of another
mavie theme, the David Raskin
music from the flick, “The Bad
and the Beautiful.”

Buddy De Franco opens at the

switchcd booking affiliations from
Entertainment Bureau of America
to William Morris. . . . Billy Eck-
stine starts a two-weeker at the
Chicago Theater, June 5. . . .
George Shearing combo opens
June 12 at Anpelo’s Lounge, Om-
aha. . . . Tony Scott’'s Coral-
Brunsivick diskery trio opens at
George's Blue Room here, May 25,
for four weeks. Scott will act as
emsee, back thrush Dinah Wash-
ington, and take a solo spot.

Chicago

Don Cornell. Coral Records, in
lown for a few davs on a disk
jockey tour plugging his latest
“Many Are the Times" backed
with “There's No Escape” . . .
Barney Fields making the rounds
plugging Norman Kaye's (Mary
Kaye Trio) pennings and record-
ings on M-G-M., The trio is backed
by Russ David’s orchestra on “Did

on a jaunt to Omaha and Minne-
apolis.

The Dickens Sisters, Nancy,
Margie and Patti, currently ap-
pearing at the Sahara, Las Vegas.
The girls will travel with the
Eddy Armold show doing pop
tunes, They are managed by
their brother, Tommy Diskin, of
Jamboree Attractions. . . . Ari
Kassel, oul of retirement, is front-
ing his own band. Recently
opened at the Martinique for a
six-week engagement.

Johnny Johnston in town for a
two-day disk jockey tour plugging
his latest BBS waxing of “Please
Come Mack to Me" (penned by
Milton Berle) and “Look Beyond
the Next Hill." Detroit, Cleve-
land and New York are next on
his list.

Jim Lowe, deejay and Mercury
artist, takes over the “House of
Music'" show on WMAQ from 1:30

dent of Crystalette Records, and
Carl F. Burns, vice-president, are
in town on part of a seven-week
tour contracting deejays and dis-
tributors, pushing Beb London's
waxings.

Duke Ellington into the Persh-
ing Ballroom for a one-nighter
May 31. . . . Eddie Hubbard off
the air temporarily, a victim of a
virus. He hopes to return to the
mike in a few days. . . . Eddy
Howard, Mercury, is up and
around again. Hopes to join the
band in time for a Denver loca-
tion date June 17. . ., . Art Tal-
madge, Mercury vice-president,
back from New York where he
held cutting sessions with Richard
Haymen and Richard Hayes.

Record artists scheduled to ap-

pear on Irv Kupcinet's cerebral

palsy telethon this week-end in-
cluded Joni James. Dean Martin,
Frankie Laine, Tony Martin, Dor-

Clef Club, Hollywood, June 3 for | He Ask About Me?" and “One |to 4:30 Saturday afternoons. . . .|othy Shay. Two Ton Baker, Jeri
three weeks. . . . Danny Winchell| More Kiss.," . . . Larry Green off | Warren (Mike) Coleman. presi-|Southern. Johnny Martin, Danny
r
o
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London Records, Inc. 539 W. 25 5t., New York, N. Y.

www americanradiohistorv com

O'Neil, Jackie Van, Mabel Scott,
Charlie Ventura, Johnny Holiday,
?‘:i