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ofels Kick Off
oin-Operafed
Set Boom

Distributors, Mfrs,
See Push Spread
To Host of Outlets

By STEYE SCHICKEL
aumd JIM WICKMAN

CHICAGO, Aug. 15—There's
a boom in coin - operated tele-
yvision, touched off principally by
competition among motel keep-
ers, Which offers coin machine
sperators and  distributors a
brand new opportunity for
profits.

Coin TV, alltho the first sets
were placed on the market seven
Yeurs ago, lmped along on
o Amall dollar volume of sales
until two months ago, Then set
manuiacturers, and TV distribu-
tors wilh an eve on the coln
*ML potentinl, started aggroes-
{Continued on page 5§64

Chicago to Get
First Gruble

James Vauder

NEW YORK, Aupg. 15.—Betty
Grable and Harry James, her hus-
hl;ﬂd will play the Chicago The-
iter for their first theater date
pgether as soon as preliminary

ils are worked out. ' The ten-

The deal will come for a 70-30
fit, the larger figure, to Miss
rable and James. Chicago, a
H.ﬂ'ﬂﬂﬂsent house, figures to do a
tential $100,000 with the combo
ping live or maore shows a day.
if the house does that kind of
business, Mlss Grable and James
ean walk out with close to $70,000
gross for their end.

The couple doesn't expect to do
gty olher theaters after the Chi-
gago, tho James will probably
gantinue doing location jobs with
his band.

Victor to Record
Farm-Home Album

NEW YORK, Aug. 15.—As &
part of the celebration being
planned by the National Broad-
casting Company to commemo-
rate the 26th anniversary of its
“National Farm and Home Hour"
program, RCA "i.’itl:m will release
a special album, “Favarites of the

Nutional Farm and Home Hour." |

The packages, to be issued on EP

and LP, will be promoted jointly

the affilintes’ network and
slery,

ﬁetmlmn: recorded are stand-
., Jdilm, semi- classical and
toh fsvorites of the show's lis-
téners, Artists are the show's
uartet and the ork conducted by
itey Berquist. Packages will
be released eaily next month.

JUKE BOXES TO VIDEO

Ry AARON STERNFIELD
NEW YORK, Aug. 15.—A 30-
minute across-the-hoard television
show, publicizing the juke box
and record industries, iz being
readied by Walt Framer Produc-

for an early f{all debut over a
major ne.... fo-ned sources
say it's NBC -

The show, called “Jack In the
Juke Box.” will be an audience-
participation seg and will have a
juke box as its ﬁ:rmulpnt prop.
Tentative plans call for a different
juke box m be used each week—
AMI, Evans, Rock-Ola., Seeburg
and Wurlitzer—with the major

Mercury to Disk

Sophie Function

NEW YORK, Aug 15.—Sophije
Tucker's Golden Anniversary,
scheduled to be celebrated with
considerable pomp and circum-
stance at the Waldorf-Astoria in
mid-October, will be the subject

tative date is right after Labor

of a Mercury' Records LP. Art
Talmadge, Mercury exec, is cur-
rently arranging details for re-
cording the speeches which will
be given at the function. Tal-
midge intends to give the disk a
documentary treatment, and will
seek artist clearances from other
labels. The proceeds of the cele-
bration will go to charities.

tions In a late-afternpon time slot!®

Fall Web Tune Show

To Feature Machines

record companies furnishing their
top recording=talent.

According to Framer, the format
will run something like this:

A selection juke box will oc-
cupy the center of the stage, with
all multi-title panels blank. On
the wall next to the box will be
a huge panel listing 100 pop hits,
both current and past.

Fr -~vile Song

Contestaty— Wiy, _~lecisd
from the audience, each one of
which will have a favorite song.
The favorite song will have spe-
cific significance to the individual
contestant in that it is associated
with an important event in the
contestant’s life.

The contestant then identifies
nis or her favorite song, gives the
reason for its being a favorite,
and drops a coin into the juke
box. He then presses a button next
to a blank title strip.

When the butfon is pressed, the
title. of the disk played lights up
on the adjoining panel. If the
title is the one the contestant has
selected as a favorite song, the
jack in the juke box (about $250)

i5 his.
Second Chance
IT it isn't, he still gets a chance
to win & prize by identifving
either the wvocalist, the orchestra
or the-arrangement.

At this point, the serious disk
exploitation gets underway. The
emsee, the visiting deejay or the

(Continued on page 86)

SECOND BBC-TV
DRAMA RUSHED
TO THE STAGE

LONDON, August 15.—At-
tention New York legit pro-
ducers: Three weeks from the
day Vivien Leigh saw a
BBC-TV production of Mar-
celle Mauretie's 30-year-old
play “Anastasia,”” Sir Lau-
rence Olivier presented the

iece—with the TV cast—at
s St. James Theater. Off to
critical acclaim, the play
dramatizes a legend that one
of the last Czars daupghters
--a_'med the Hﬂl*-h{;“b,...ﬂﬂq-..-—

sacra-of her family.

This is the second play to
be picked off the TV screen
and rushed into legit pr-nrinn.
tion here. The first was “"Dial
M For Murder,” which was
successfully lrunr:‘pl:anta-d to
Broadway.

Rogers’ $46,875

Top Hawaii Gross

HOLLYWOOD, Aug. 15. — Roy|
Rogers, Dale Evans and their|
troupe broke previous records
Honolulu's Civie Auditorium dur-
ing a five-day nine-show engage-
ment with o gross of S46.875.
Grroup now is en route home after
closing Saturdav (8).

Near-capacity crowds showed at
each performance. Opening night's
4 300 topped by 1,400 the previous
rL-Lur.d set by Xavier Cugal, Prices
scaled from a top $3 for a block of
200 seats to 75 cenils general ad-
mission for kids at matinees.

‘Chapel’ Hits Seven Positions
On BB’s Best-Seller Charts

Iy NEV GEHMAN

NEW YORK, Aug. 15,
first time in two and a half vears,
a single song is occupying four
positions on The Billboard's best-
selling popular record chart (page
32). The tune iz "Crying in the
Chapel,” published by Valley
Music, The last song to hold four
positions on the pop chart in one
week - was “Tennessee Waltz”
which, 1in January, 1951, was at
its peak. “Chapel,” however, also
shows up twice on the current
country and western best-selling
records chart and is the No, 1
rhvthm and blues =seller. “Waltz"
also made the grade in the hill-
billy markel but never attained a
slrong sales position in le
| thythm and blues listings.
| The four versions of “Crying in
the Chapel” on the current chart
| are by June Valll on RCA Victor,
Darrell Glenn on Valley, Rex
Allen on Decca and the Orioles
on Jubilee. The Oricles' record is
the top rhythm and blues disk as
well, and the country and west-

ern chart now lists both the
Glenn and Allen versions.
“Waltz" Position

*Tennessee Waltz," still con-

sidered to be the No. 1 postwar
song, showed up on the charts in
four different positions in one

week wvia the Patti Page (Mer-

cury), Guy Lombardo (Decca),
Les Paul-Mary Ford (Capitol)
and Spike Jones (RCA Victor)
records. Miss Puge's record was
the No. 1 seller. “Chapel” disks
are now being led by the June
Valli record in ninth place.
“Waltz" actually pulled a fifth
record, the Jo Stafford Columbia
disk, into the best selling lists,

GOLD DISK FOR
MEXICO CONSUL

CHICACO, Aug. 15—Les
Poul and Mary Ford are giv-
ing away the coveled gold-
disk award which will be pre-
gsenied to them Maondav (17)
by Caplitol Records for their
recording of *Vaya Con Dios.™

Loz and Mary, after receiv-
ing the. award, will in turn
awnrd it to the Mexican consul
general in recognition of the
friendly relations between the

; two - countries. *“*Vaya Con
Dios™ in Mexican means "“"God
Be With Youw™

The preésentatlon will be
made at the Chicago Theénter
where the leam Is appearing.
Mike Maitland, of Capitol Re-
cords, will make the presenia-
tion.

but only four appeared on the
chart at the same time.

In the intervening vears only
one other tune, "Blue Tango,"” was
strong enough to pull four differ-
enlt recordings into the retail
charts — only three, however,
made the top 20 listing in a single
week., Thal sg many versions of
“Crying in the Chapel” have been
cut and are selling well is partly
attributed to the fact that the
tune started to make noise on
Valley Records, a very small in-
dependent label.

Hillbilly Start

It iz interesting to note that
both tunes were kicked off in the
hillbilly field and that both tunes
emanated [rom publishing firmas
associated with the artist intro
dueing the song. The first record-
ing of “Tennessee Waltz," was by
Pee Wee King on RCA Victor,
King was co-writer of the tune
with Redd Stewart and also pub-
lished “Wallz)” *“Chapel” was
written by Darrell Glenn's father
who owns both the Valley lobel
and the Valley publishing firm.
Both tunes, incidentally, are li-
censed thru Broadeast Musie, Inc.

Tho "“Chopel” has besn build-
ing steadily sinece it was first re-
leased, it is considered much too
eiarly to make any sales compari-

inij,:
| tion,

(Continued on page 18)

Rapid Growth of TV Ou’rle’rs
Swallow Up Supply of Film

Not Enough of
Quality Series
For Demands

Drama, Adventure
Run Thru Fastest,
Says BB Survey

By GENE PLOTNIK

NLW 1 'L — HE‘ f“

¢ need for new I.np TV tilm 5o.
ries for pno ra;,r:mung use at the lo-
cal level was wividly demon-
strated by a survey completed by
The Billboard this week. The
study clearly indicates that the
TV film series which distributors
have been peddling over the past
yvear will not be sufficient to fill
the needs of the rapidlyv-increas-
ing number of stations,

Despite the difficulties
fronting f{ilm distributors trying
to sell single -station markets,
even these sp called “tight" mar-
kets have by now given at least
one run to virtually all of the top-
rialed film series. Withoul excep-
the stations surveved show
a strong negative attitude to re-
running old series, making “the
shortage more acuie. The de-

(Continued on page 10)

con-

Liberace Sets
Own Firm for
Booking Tour

HOLLYWOOD, Aug. 15.—Pian-
ist Liberace has formed Interna-
tional Artiste, Ltd., to book his pop
music concerts in connection with
promoters for local management in
cities where his TV show s seen
First tour lo be handled by the
new oulfit, operated for Liberace
by the Gabbe, Lutz & Heller
Apenev, tees off late this month to
18 cities, with a cnm}:iete sellout

already chalked up for the fArst
date in New Orleans, August 28
and 29.

The New Orleans sellout was
reporied within two days after the
first announcement Liberace would
piay two engagements there for
local promoter Carl Liller in the
3,200-seat Civic Auditorium. The
New Orleans deal, like those made
with promotlers in other elties, pro-
vides for the laiter to pay for
transportation of the pianist, his

(Conlinued on pape 17)
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Another fall season is almost
upon us, and already the net-
works and independent packagers
are showering the radio-televi-

sion desk with reams of copy

about the great new offerings
which will be sprung upon the
public in the weeks to come.
Along with the releases some-
times come notes calling personal
attention to some show, and re-
questing particular treatment in
reviewing the stanza involved.

~ Inasmuch as not all of the re-
views of these forthcoming shows

will turn out to be favorable, I

can already anticipate the letters
of complaint which sometimes
arrive after a negative decizion
has been rendered by a reviewer.
Many of these, unfortunately, fol-
low the same pattern, and gener-
ally are penned by individuals
who are so personally wrapped
up in the production, emotionally
as well as financially, that they
can brook no adverse comment,
The tenor of a healthy number of
such advices is highly personal,
and the reviewer's motives, char-
acter, and qualifications may be
attacked indiscriminately. For-
tunately, the wast majority of
pecple in the business recognize
that the reviewer is seeking to do
a constructive job, and on this
paper always approaches his task
with this in mind.

vwSome of the heated rebuttals
which arrive, however, would be
funny if their-writers had not

Billy Rose hit a tax snag this
week on his plan to loan his Zieg-
field Theater for seven vears to
the Lively Arts Foundation, a
non-profit organization. Lawyers
are wc-rkinﬁ to straighten out the
problem. Rose is also awaiting
clarification on the new liquor-
in-theater - law before installing a
kitchen to serve theatergoers hot
dinners. On the production books,
the showman has “Orpheus in
the Underworld,” to feature Susan
Yeager, Hobert Hounseville,
Elaine Malbin, Graciella Rivera,
fire, steam, water and flying ef-
fects. . . . Elaine Perry’s produc-
tion of “The Paradise Question”
will go into rehearsal Monday
(17) with Leon Ames and Ann
Lee. . . . The Paper Mill Play-
house, Millburn, N. J., will open
ite 24th season on September 8
with Lehar's “Merry Widow."

Standing room is the usual at
Central City, Colo. Shirley Booth
in “Time of the Cuckoo"” has
been packing them in: Ilka
.Chase, also, with her critique
.held in connection with the play.
And Helen Bonfils was hanging
out s.r.o. at Denver's Elich Gar-
%EI!'I]:E for the run of “Night Must

a -'IT_

Advance sales for "Okla-
homa!” which revives August 31
at New York's City Center, were
&0 heavy that producers Rodgers
& Hammerstein were privileged
to extend the limited run to five
weeks. . . . The American Theater
Wing has added three Faculty
Fund scholarships, one each for

music, dance and theater, to the|.

Helen Hayves Awidrd. ... Optioned
this week for fall is “Hat, Cane

By SAM CHASE
Radio-TV Editor

been in earnest in penning them.

Our Leon Morse, for example,
has been called a ‘“professional
bachelor,” It has been intimated
that some of his less: favarable
reviews result from a bile which
could be remedied if he had a hot
breakfast served him by some
delectable creature who catered
to his every whim. In fact, Morse
has had some interesting offers
of temporary relief in this regard.

Our Miss June Bundy, as a rep-
resentative of the distaff side, has
been accused of showing dis-
tinctly feminine reactions in the
course of her writing, as tho that
were criminal., Hints have been
dropped that she shows a parti-
ality to programs caught after a
shopping spree in which she has
bought some particularly outrag-
eous chi-chi millinery,

Gene Plotnik and this seribe, as
old married men, are less fre-
quently charged with such vari-
ations in the blood chemistry.
But I have been asked by one
packager never to catch any of
his shows around the beginning
of the month, presumably on the
theory that the bills which roll
in then would sour my outlook
on life generally.

Many radio or video offerings

which stress music are turned
over for review by our confreres
of the music department, in de-
ference to their being on speak-
ing terms with such luminaries
as Moondog and Jimmy Boyd.

THE BILLBOARD

Billboard Backstage

Thus far, Maestro Toscanini has
not indicated that he fears judg-
ment by the Messrs, Ackerman,
Rolontz, Gehman, Martin or Horo-
witz simply because his combao
might be eamght on the heels of
a wild rhythm and blues waxing
SE55107.

Dramatic offerings sometimes
are reviewed by Bob Francis, our
esteemed legit eritic, and variety
stanzas occagionally come under
the purview of Bill Smith, our
night clubs-vaude editor. Just be-
cause they are said to have
written jointly a review of Sophie
Tucker’s first pro appearance is
no reason for a producer to fear
that, automatically, his effort
runs the risk of comparison with
some turn-of-the-century turn.

Seriously, no. critic covering
any field for any publication ever
is totally free of personal consid-
erations in his evaluations. But
we at The Billboard do strive to
thrust aside glandular and in-
dividual problems when we sit
down to the typewriter. This is
evidenced by the fact that more
than just occasionally, friends of
many years' standing will take a
shellacking if their offerings im-
press as being sub-par.

I only wish that, as a result, all
our reviews could be favorable
in the weeks to come. But honest,
fellas, all of those shows just
can't be as good as the press re-
leases claim they're going to be.

Legit Line-Up

= . 1| e L = -%
=Tty DENNIS MeDONALD = e

e

and Hands,” a biog of Ted Lewis. | which he must present by Sep-

Charles Conway and Raymond
Leicht toock the option.... Open-
ing dates, Broadway playhouses
and plays announced this week
are as follows: September 14,
Rovale, “Red Rainbow,” produced
by Bruce Fagan: September 15,
Theater de Lys, "End as a Man,”
produced by Charlie Heller: Sep-
tember 24, Lyceum, “Take a Giant
Step,” by Lynn Austin and
Thomas Noyes: September 29,
Broadhurst, “On Earth as in
Heaven,” Walter P. Chrysler Jr.;
October 8, Henry Miller, “The
Paradise Question”; October 13,
48th Street, “Late Love,” Michael
Abbott (“Escapade’ also is under
the impression it is booked for the
same theater, same time. The
situation is still unsettled); Oecto
ber 29 Rovale, “A Girl Can Tell."
These, plus many already setting
up rehearsals and already having
announced theater openings, are
creating the stiffest fall competi-
tion the theater has had in vears

TROUBLES RETURN
TO L. SILLMAN ...

Leonard Sillman seems to
magnetize trouble. His “New
Faces of 1952 already having
lost some of its players, including
mainstay and review pgrabber
Alice Ghostley, lost Ronnie
Graham, who “walked out"” of the
show in Chicago Tuesday (11).
Meanwhile scenic designer Leo
Kerz' legal action vs. Sillman
over the latter's sudden switch in
designers was settled out of court.
. . Robert Hossen has received
the dramatic rights to Coletie’s
novelette, “Julia De Carneilhan,”

tember 1, 1954. Rossen is the “All
the King's Men"” Academy Award
winner. ... Burton Lane has been

assigned to write the score for |
“By the Beautiful Sea,” produced 'i

by Robert Fryer and Lawrence
Carr, with Shirley Booth starred.
... Cathleen Nesbiit has been
signed for “Sabrina Fair,” due in
New York October 27.

STRATFORD PLANS
BIGGER SEASON...

Cecil Clarke announces a bigger
season next summer at the Shake-
spearean Festival Theater, Strat-
ford, Ont. This season was ex-
tended two weeks. A special mat-
inee will be given Wednesday
(19), with proceeds going to pro-
vide scholarships for Canadian
talent to study im Europe. . . .
Eddie Dowling iz planning a
$2,000,000 permanent replica in
Florida of Jesus' Palestine, called
Holy Land, U.5.A. The consiruc-
tion will duplicate a city, a bazaar
and include a 5,000-seat amphi-
theater for pageants from Christ-
mas to Easter on the birth and
death of Christ. . . . New shows
along the silo trail next week
are as follows: Westport (Conn.)
Country Playhouse, “Starcross
Story™ Provincetown (Mass.)
Playhouse, “Feathers in a Gale"
(held over): Grist Mill Playhouse,
Andover, N. J., "High Time";
Arena Theater, Rochester, N. Y.,
{theld over), and “Here We Come
Gathering,” new farce by Philip
King. playing this week-end at
the Dobbs Ferry (N. Y.) Play-
house,

Picture Business

HOLLYWOOD, Aug. 15.—Pic-
fure producers are all kinds of
men to all people. The man in the
street sees him as a bereted, be-
spectacled guy with heavy rims
and accent to match. People in
show business know the producer
as a hard-hitting, cost-conscious
business man who knows a con-
tract’s fine print better than a law-
ver and can out-juggle a C.P.A.
when it comes to figures.

Frank Ferrin, who produces the
Brown Shoe Company's “Smilin’
Ed McConnell” TV film zeries, {its
neither of these prototypes, at
Jeast not on the surface, but reaps
impressive results just the same.
Pus.sih?:i' that's because Frank
stepped into TV film thru the ad
agency and radio doors rather
than the movie ranks.

Frank holds something ol a rec-
ord in spongor relations. His ahu?.'

By LEE ZHIT

is the sponsor’s sole form of ad-
vertising, and was on radio for 12
years and among the first series
to be filmed for TV. Sponsor's
sales continue to climb, thereby
solidly crediting Ferrin's broad-
cast accomplishments.

Frank is a mild-zpeaking gentle-
man who hardly looks the part of
a jungle producér, but
answered the call of the wild on
a number of oceasions. He partie-

ularly likes to juggle snakes, al

talent he acquired while shooting
on location in India.

Ferrin does not hold te the old
Sam Goldwyn axiom, "a rock is
a rock, a tree is a tree—shoot it
in Griffith Park,” basis for using

he has!

the Hollywood locale for so many
foreign set films, both theatrical
and TV. Scripts are prepared in
advance, complete with animal
battling sequences, and then Fer-
rin’s cameras roll into the jungle
in search for the desired [ootage.
It was here that Ferrin struck a
friendship with cobras and py-
thons. )

Ferrin left a representative in
India to meet future jungle as-
signments, and to continue to
make additions to his rapidly ex-
panding footage library. _

When TV film producers will
someday turn to using color stock,
Ferrin will be far ahead of the

{Continued on page 47)

Ben Atlas, The Billboard's Washington Once-Over Columnist,
is on vacation. His column will be resumed here next week.

Highlight
Karloff Is

The producers of this “queer
complaints” series are obviously
siriving after an off-beat quality
that will set the show apart from
the many other mystery shows
already on TV. The story of
the segment reviewed, however,
failed to turn up anything par-
ticularly unusual, But a very dis-
tinctive gquality was given the
show by the main character,
Colonel March, playved by Boris
Karloff.

The interesting aspeet of this
personality was pegged on a ve
simple device, an evepatch. Even
j;h]'E patch does not do to the fem-
inine hearts what the patch on the
eve of the Hathaway shirt model
did, it will certainly impress
every viewer with the idea that
here is something utterly differ-
ent in TV sleuths.

The patch i1z not all. Karloff
skilfully rounds out the character
with subtle hints of its many dif-
ferent facets, weird, aesthetic, sar-
donic, witty. Thus, Colonel March
is the closest thing to Sherlock
Holmes to be found in a regular
series,

The show has offbeat potentials
far bevond the main character
alone. It iz based on writing by
John Dickson Carr about Depart-
ment D-3 at Secotland Yard, which
specializes in queer complaints,

Reviews

Stand-Out in New_
Vidpic Seg, Tho Scripting Lags

By GENE PLOTNIK ;

The opening, while of & =lardard
format, built up the viewer's
pectancy of a weird story. It co
sisted of eerie shots of Lendon)
with Karloff's voice overframe
dramatically reeciting, “l saw a
city of many faces . . ."

But the script failed 1o live up
to this. It opened with & bank
robbery pulled by a man wearing
a rubber party mask. A bank
clerk pursues the criminal, and
follows him to an office, a1 which
point he brings in the police, But
since the police cannot ind the
money, they arresi  the bank
clerk.

The. clerk’s motives in {ollow-
ing the crook were mnever re-j
vealed. And the police's logle irg
pinning the crime on him was, 1
the viewer, ridiculous. t

Consequently, Karloff's ‘nsis
ance on getting back to the ma
whom the viewer knows = th
crook was not at all amazing
And his finding the money hidde
in the crook's radiator came &
no surprise,

So, while the production wa
quite slick, the story was onl
standard. @ However, with ihi
general setting, the series cer-
tainly has the possibilities for
bringing out queer mystery cases,
And while the script may have

(Continued om page 13)

The Riviera may not have any
marquee heavyweights on this
show, but it has a show—a solid
show that moves, gets attention
and vocks.

Headliners are The Ames
Brothers, record artists who re-
cently switched from Coral te
RCA Victor. The four boys have
\worked all over the country, are
completely familiar with a cafe
| floor or a theater stage and work
i with ease, skill and projection,

Co-headlining is Jack Carter,
who has also been around, and
the Bob Hamilton Trio. This,
however, is a different Carter. In-
stead of the brash line thrower,
he's slowed his pace and has ac-
quired almost a likable quality
that makes him almost a new
comic. Much of his old act has
been revamped and some new
stuff added. His take-offs have
been molded into a semi-caval-
cade of showbiz, permitting him
to do quickie tlake-offs starting
with the minstrel era and ending
with Frankie Laine: His basic tal-
ients are now coming to the fore,
tho lapses into blue gags, even
tho delivered biff-bang to take
the sting out of them, are too
reminiscent of the old Carter. His
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Aimes pros. Pace Fast Riviera
Show With ‘New’ Jack Carter

By BILL SMITH

new special, “I'm a Little Too
Late” is also a good vehicle for
fast sketches of Joe E. Lewis
Danny Thomas, Milton Berle and
Jimmy Durante. Where Carter
needs improvement is in his audi-
ence identification gags. .
The essence of humor is prrrf-t—
ing up familiar things in which
the comie is the fall guy. The fact
that the situation is familiar
makes its identification rup -
The fall guy formula isn'T Ffw,
tho it’s commercial. How well 1t
did was indicated in an olio with
Carter joining the Ames lads in @
{Continued on page 14)
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t question now is
ly recogn
espite the steady
basis.

have become vestigal organs.

" and optimism _
ever, there remains the
webs which will jolt the

the money.

No AM sponsor.

interest, are pullin
*“Challenge of Our

the series.

minder that network radio con

Can Admen Hear?

Altho network radio toppers, by and large, are taking an
timistic view about prﬂﬁpﬁ‘ﬂt_ﬂ
] wha
me of the industry's enthusiasm to the agencymen on Mad-
Avenue, A pood many top agency execs, it appears,
ize the existence of network radio any more,
barrage of research figures proving the
medium’s potency on a nationwide cost-per-thousand-listeners

for the coming.season, a per-
has to be done to transfer

Thus, altho a feeling of rejuvenation is seeping thru the
ranks of AM web personnel, and fresh business is beginning to
blossom, there still remains the question of how to get the
message thru to those agency

brass whose ears appear to

There's plenty of activity on the creative front. ABC's Ray
Diaz, as reported elsewhere in _dep
heavily into a strip pattern which will give sponsors greater
penetration via more numerous and more frequent Impressions.
At NBC, the tocsin is being sounded for battle under the new
radio regime, and results are showing, as indicated by a billings
story in this issue. At CBS and MBS, execs are alert and active,
is the byword. Along with thiﬁ_ activity, how-
need for new dramatic steps by the

gponsors and sgencies with the re-
tinues to be a helluva medium
for advertising—probably still giving more than any other for

For Example ; g

And there are strong properties going begging which have
firm proof of their potency. To name just a few:

“Name That Tune,” which has now become a successful
video stanza, was pulling over 45,000 letters per week as an AM
geries, The show used a mail pull gimmick which solicited
letters, but this had to be dropped because the cost of process-
ing the mail could not be covered by the anemic AM budget.

this department, is moving

Another hot series is “The Baron and the Bee,” the new
Jack Pearl spelling bee opus which bowed only three weeks
ago. This stanza is pulling in the mail on the average of 900
letters per day. Still sustaining.

-Strong Responses 1

Even radio documentaries, sustainers with only pubsery
strong responses. The recent nine-week
isons” series on NBC, which had Ili]'mﬂll
hook, pulled a fabulous amount of mail, altho aired with a
minimum of publicity. Recordings and scripts have been re-
guested by scores of universities, schools and institutions, Both
a motion picture and a book go into the works scon based on

In short, and there is a wealth of evidence which could be
presented, the listeners are interested in radio. Network execs
want to know why certain agency execs do not appear to be.

NEW YORK, Aup. 15—Within
the past 60 days, NBC's radio
web has signed $18,000,000 in
new and renewal business, ac-
cording to Bill Fineshriber, vee-
pe€ in charge of the AM network.
Within the past two weeks alone,
or since Fineshriber took over
with Ted Cott as operating
veepee, new business worth
$2,000,000 has been written.

The new clients include Inter-
national Harvester and American
Dairy Association, each for 52
weeks, and Florida Citrus Com-
mission for 26 weeks, with the
Coleman Company buying into
the fall Tandem radio plan.

Among Sponsors renewing,
Procter & Gamble pacted for six
shows, with others including
Firestone, Skelly Oil, Allis
Chalmers, DeSoto, Sterling Drug,
Radio Corporation of America,
Serutan, Association of American
Railroads, American Cigarette &
Cigar Company, General Foods,
Kraft, Liggett & Myers, and
R. J. Reynolds Tcbacco.

Fall Line-Up

Cott, meanwhile, is working on
the web's fall program line-up,
with some drastic changes immi-
nent. Tuezday nights, for years
known as comedy night on NBC,
this season will shift its emphasis
to adventure and mystery, with
“Dragnet” the key show in the
8-9:30 slot. “Barrie Craig" likely
will precede it, behind two more
of the same genre. -Similarly Fri-
day, in recent seasons pret.ti:;
much a Smorgasbord night wit
all types of offerings, now seems
to be about set to take over the
comedy status—especially inter-
esting because TV is not particu-
larly heavy with comedy on Fri-
days. Bob Hope is the keystone
here, in the B:30 slot, with Phil
Harris-Alice Faye a good bet lo
precede, and a couple of others
to follow.

Two shows are being whipped
up with the co-operation of the
affiliates. One, a five- minute
seven-night strip, midnight-12:05
a.m., will feature top columnists
of newspapers in every part of
the nation. Some 40 are being
invited to participate on a rotat-
ing basis, subject matter to in-
clude features, chatter and even
* philosophy. The other show,

60-Day Business Is
$18 Mil for NBC

“Americana,” would air weekly,
and cut in three affiliates per
show -vith & "regional story of
national interest,” No time set
yvet on the latter.

A stanza featuring critics of the
“Saturday Review of Literature”
is being negotiated with that
publication. Columnists such as
Norman Cousins and Bennet Cerf
would participate in general ob-
servations, rather than debates
on a single specific volume.

ABC-Radio to Go All Out for
Nighttime Strip Programing

NEW YORK, Aug. 15.—ABC's
new fall radio programing line-
up will be highlighted by a trans-
lation of the daytime radio strip
format into terms of nighttime
entertainment, plus greater em-
phasis on Hollywood originations.
Web will also attempt to de-
emphasize the current trend for
network radio to play up deejay-
type programing during the day.

As it stands now, ABC's radio
program director Ray Diaz, has
lined up a full hour of 15-minute
strip shows for the prime 8 to B
p.m, hour this fall. “Hollywood
Love Story,” with Donald Buka
playing a young movie star, w111i
be aired from 8:30 to 8:45 p.m.,,

followed by a 15-minute wversion
of "Mike Malloy—Private Eye.”
The mystery yarn, featuring
Steve Broidy in the lead, has
been running on the web as a
weekly half-hour show. The first
part of the hour strip seg is al-
ready set, with “Three City By-
Line” running from 8 to §:15 p.m,,
and the Sammy EKaye show airing
from 8:15 to 8:30.
Agencies Prefer Sirips

Diaz's contention that agencies
now prefer 15-minute strips for
nighttime buys was ﬁtrepgl;_henﬂd
this week, via ABC’s signing of
Burlington Mills (Cameo Stock-
ings) as sponsor of the Kaye seg.
Diaz's plan to introduce a new

ABC Progress Is
Cited by Kintner

NEW YORK, Aug.15—0On the
eve of his departure for a Euro-
pean +vacation, ABC President
Bob Kintner held a department
head meeting in which he told
the assembled execs that the web
has made better and faster prog-
ress than ever anticipated since
the merger with United Para-
mount. Kintner said that he was
more than gratified with the way
things are shaping up, as he re-
viewed developments 1n each
department.

The ABC brass also met John
Daly and George Shupert, new
news veepee and film operations
chief, respectively. Kintner espec-
ially lauded Ray Diaz, AM pro-
gram chief, for the “new ap-
proach” te radio programing
which will be put into effect this
fall (see other story). Similarly,
he praised the TV programing de-
partment for its rapid progress
in lining up salable new person
alities and properties,

Kintner also had nice things to
say about the AM and TV sales
forees, especially noting the hee-
tic sales pace of the video group
in recent weeks., On the AM side,
the Sammy Kaye strip picked up
Burlington Mills as a bankroller
this week (see other story).

Promotion Plans

Mitch De Groot outlined his
promotion and advertising plans
for the forthcoming season, and
indicated that ambitious plans
are being drawn for an ad cam-
paign. This will involve some in-

novations, such as taking space in
sections other than radio-TV: for
example, a woman's show may
be advertised on the women's
page, while a male-appeal show
may be plugged on the sports
pages.

Kintner urged the assemblage
not to let successes scored to date
turn them into wise guys. He
pointed out that the web, even
during its darkest days, had the
reputation in the field of being
easy to do business with, and of
being composed of a bunch of
“right guys.” He said other webs'
experiences should prove that by
retaining the common touch, the
network will make more friends
than it would by trying to prove
it 15 1n the driver's seat.

Kaye Radio Seg
To Burlingfon

NEW YOREK, Aug 15—
Burlington Mills this week signed
to sponsor ABC's new Sammy
Kaye radio show. The hosiery
outfit, which will plug its Cameo
Stockings product, is readying a
big promotional push to launch
the sponsorship deal next week,

The Kaye radio strip is aired
nightly from 8:15 to B8:30 p.m.
Burlington is picking up the tab
for four broadcasts each week,

BBD&O PREXY SPEAKS

Duffy Airs Yiews on Twelve
- Pertinent AM-TV Questions

NEW YORK, Aug. 15. — Ben
Duffy, president of Batten, Bar-
ton, Durstine & Osborn, this week
spoke his mind on many wvital
issues affecting broadcasting. He
answered 12 questions on such
important matters as ratings, net-
work or agency control of pro-
graming, sponsor ownership of
TV film shows, video network
time costs, etc.

Question: Do you feel networks
have too much control of pro-
graming?

Answer: The control of pro-
graming will eventually land
where it belongs. If networks can
do better programing, perhaps
they should control the program.
On the other hand, with thou-
sands of people In various agen-
cies thinking of new program
approaches, it mayv develop that
apencies will have a better chance
to recognize good program pack-
ages and develop better programs
on their own., Quite frankly, it
does not bother me as long as we
get pood programs. Of course,
cost i1s a factor and it is concelv-
able that networks may not be
able to compete with agencies in
this connection. It is a possibility,
looking to the future, that net-
works will not be able to build
program packages at reasonable
cost. In my opinion, it will be the
“survival of the fittest."

Question: Has there been any

|

progress in clearing wup the
various confusions over rating
services?

Answer: There has been very
little progress in clearing up the
confusion as to the rating service.
Of course, there are many com-
plaints—too numerous, as a mat-
ter of fact, to list. Most of them
have to deal with the accuracy of
the reports, and in my opinion we
have a long way to go before we
get an industry-wide rating sery-
ice that is accepiable. A rating
service that would get standard
acceptance would have the fol-
lowing elements—accuracy, speed
and penetration. It should do thes
right job for the client. Agencies
will need nformation on every
TV station in the United States,
its coverage, the listing by time
periods and its competitive posi-
tion in the city, just as we have
ABC circulation reports on news-
papers todayv.

UHF Evaluation

Question: Has your agency
done anvthing to evaluate the re-
ception of new UHF stations now
on the air?

Answer: I have made a personal
frip to Fort Lauderdale, Fla., to
study its reception and coverage.
We study individual UHF areas

as questions come up. It is im-
possible to make a “general”
conclusion,

Question: Is there any way

networks can improve their sery-
ices to sponsors?

Answer: By furnishing better
and more complete circulation
data.

Question: Do you feel that
network time costs have reached
the leveling out point or that
there is a danger of TV pricing
itself out of the market?

Answer: They are beginning to
as far as rate increases are con-

{Continued on page 44:

comedian, Tom Hubbard in a
Friday night 8:30 to 9 p.m. spot
has been shelved in favor of the
hour strip project.

The Hollywood origination idea
will be launched via a new audi-
ence participation program, “Tell
It to the Judge,” from 11:15 to
11:30 a.m,, with picture actor
Robert Paige as emsee. Diaz i8
also negotiating with some of the
big name performers signed by
ABC-TV, with George Jessel and
Joel Grey among those up for
ABC radio shows of their own.

To De-Emphasize Deejays

In keeping with his theory that
network radio should sidestep the
deejay influence, Diaz is readying
a daily hour and a half live va-
riety show for ABC's 2:30 to 4
pm. time glot. The program,
which replaces cowboy star Ten-
nessee Ernie, will feature Jack
Gregson as eimnsee.

Diaz believes the deejay should
remain a local station personality

and that listeners expect network -

programing to be of a more orig-
inal nature and play down the
canned entertainment angle.

‘On Your Way’ to
Replace Dot Mack
Show on Du Mont

NEW YORK, Aug. 15.—A new
audience-participation show ti-
tled “On Your Way"” will replace
the Dotty Mack show on Du Mont
under Welsh Wine's sponsorship.
The Mack show iz moving over to
ABC. At the same time, Welsh's
slotting on Du Mont will be
shifted to Wednesday, 9:30 p.m.
For the past several weeks,
Welsh has been sponsoring Dotty
Mack in the Tuesday, 9 p.m.
period. The shift for Welsh takes
place September 9.

“On Your Way"” will be eme.
seed by Bud Collyer, who is pro-
ducing the show with Larry
White and Du Mont.

The slotting for “Chance of a
Lifetime," which iz moving over
from ABC in October, is being
kept under wraps for the time
being. The network switch for
“Chance” represents the return
of an old Du Mont sponsor,
P. Lorillard Company for Old
Gold. “Chance” will continue to
be emseed by Dennis James,

Ex-Lax Joins
ABC Roster

NEW YORK, Aug. 15 —Ex-Lax
this week joined the growing
roster of ABC-TV clients. The
bankroller signed for the 7:30-8
p.m. Saturday slot, in which it
will air “Leave It to the Girls.”
Apency is Warwick & Legler.

The client also is said to be
looking around for a network
radio show,

Home Corp. Buys
Heatter Seg Slices

NEW YORK, Aug 15 — A
10-minute slice of Gabriel Heat-
ter's morning radio show on
Mutual has been sold for sponsor-
ship three davs a week to the

National Homes Corporation. The

sponsor, a manufacturer of pre-
fabricated homes, will have 8:45
to 8:35, Monday, Wednesday and
Friday, beginning September 14,

Carnation Sets 80-Station
Line-Up for Rural AM Pitch

HOLLYWOOD, Aug. 15.—Car-
nation will try to keep rural buy-
ers contentedly consuming more
of its evaporated milk via a quar-
ter-hour across-the-board tran-
seribed country music show tailor-
made for each area from the
Northwest to the Southeast.
Shows will be spotted on 80 radic
statiens. Deal was concluded this
week  between Carnation’s ad
agency, Erwin Wasey and Capitlol
Records' Broadeast Sales Division,
whereby Tapitol will draw upon

its transcription library for the/

music and will prepare scripts to
be read by lecal announcers at
each of the stations. Capitol will

use its own disk sales records of
arlists and tunes as the basis for
spotting certain selections in given
areas,

Unigque utilization of small town
outlets for tai’~r-made shows will
serve as an experiment for the
sponsor and agency with plans to
expand the coverage if it clicks.
Series kicks off August 31.

In buving small stations, spon-
sor holds down cost of the ad cov-
erage. By using music from an

e.t. library, sponsor economizes on
program cost while permitting
shows to be directly aimed in ap-
peal at the various sectional musie

{
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NBC to Bring Coast Talent
East for Color Video Tests

HOLLYWOOD, Aug. 15.—Each
of the important NBC Coast orig-
inating TV shews will hop to New
York during the forthcoming sea-
son for m'eolor test. According to
Fred Wilgy veépee of NBC's net-
works producti those answer-
ing color’s call will include each
of the Colgate “Comedy Hour"
regular headliners (hence at least
four Colgate Gotham originations),
iwo colorcasts for Dinah Shore,

Ralph Edwards and others yet to
be lined up.

THEME TUNES

Seg Proves
They Pay
Sponsors

NEW YORK, Aug. 15.—Singing
commercials written around well
known musical themes are pay-
ing off for their sponsors, with
unexpected  plugs on the new
NBC-TV quiz show “Name That
Tune.” Contestants on that show
are identifying the {amiliar
themes by their commercial tags,
For instance, Ferde Grofe's “On
the Trail” was tagged "Call for
FPhilip Morris”; Victor Herbert's
“"Toyland™
Shampoe's “Dream Girl”; the
“Studiantina Waltz” was Rhein-
gold Beer: and the “Volga Boat-

man,” turned up as Arrid's “Half |

Safe.”

Impressed by this. display- of
the sponsor indentification power
of the singing plug; the Ssponsor
of “Name That Tune,” Speidel
Wa Bands, has commissioned
the show’s producer-musical di-
rector Harry Salter to write them
a singing commercial of their
OWN.

Allen-Hodges Radio
Co-Op Seg Already
Sold in 36 Areas

NEW YORK, Aug. 15. — The
new NBC sports team of Mel
Allen and Russ Hodges tees off
Monday (17), with their co-op
radio series already sold in 36
markets. The series, which re-
places Bill Stern at 6:15-6:30 p.m.,
has been sold locally to Howard
Clothes. The sportscasters have
inked one-year pacts, with the
show to be handled by whichever
is in New York, inasmuch as
Hodges travels with the Giantis
and Allen with the Yankees,

NBC iz also solidifying its
arrangements for the co-op airing
of college football games this fall,
belween September 19 and De-
cember 5. The Missouri-Mary-
Jand tilt kicks off, with Notre
Dame-Oklahoma to be aired Sep-
tember 26. Future games will be
selected the Monday before the
tilt, to assure choice of the best
available game. For -the first
time, West Coast stations will air
the games this year.

was Luster Cream |

NBC, Wile said, is determined
to keep its color wheels spinning
experimentally at full speed up to
the minute the Federal Communi-
¢ations Ceommission gives com-
mercial tinted TV its blessings.
Purpose of color tests, Wile said,
is to give the net, its top perform-
ers, and production hands a thoro
grounding and background in
problems posed by color TV. Fur-
thermore, it will permit agencies
and sponsors to see how their
shows look in hued form.

As it now stands, Wile said, net
does not know the additional costs
involved in colorcasting as com-
pared to black and white nor an-
swers to other problems to be faced

York, shows to get the color eye
will have to move temporarily to
New York. NBC has been sending
a color signal experimentally
coast-to-coast, but so far lack of
receiving equipment has kent net
here from eyeing it.

In the meantime, Wile is here to
sit in on baszic planning of convert-
ing some of net's Hollywood fa-
cilities to color operations. At
least one studio, at the outset, will
be -turned over to color, with
others 1o be pressed into service as
need arises. Altho Eastern based
color werk will throw the lion's
share of the TV spotlight on New
York, Wile felt that this would
not be at the expense of Holly-
wood's increasing number of orig-

in conversion to tinted tele. Sinece ! inations. More shows, he said, will

all of NBC's color sending and re-

be moving caastward but all will

ceiving facilities are based in New | first get their color bath.

ENGLISH PYE'S
BIT OF CRUST

LONDON, Aug. 15.—Most
curious ad of the week was
put out here by Pye Radio
and Television, one of the
manufacturers who stand to
benefit by the introduction of
commeércial TV in Britain,
The copy reads, “if commer-
cial TV comes we intend to
market a TV set that will
receive only the BBC -
grams. It is hoped this will
help those people who do not
feel strong enough to turn
off the commercial program
switch.” A footnote adds, “If
such a receiver is likely to
interest you, please write
and tell us.”

When they get such letters,
Pye will be in the unique
position of explaining to
prospective customers the
advantage of not buying the
set they are inguiring about.
The lower sales of this model
are, the happier Pye will Be.

NEWS CAPSULES—COAST TO COAST

Novel Rotation for WNBC Stanza;
WNBT to Emphasize ‘Local’ News

NEW YORK, Aug. 15—Admi-
eation Cigars (E. Regensburg &
Compéany). -this week signed to
sponsor the “11th Hour® News
with Kenneth Banghart” (11-11:15
p.m.) over WNBC beginning Au-
gust 31, marking the stogie out-
fit's initial buy in radio. The show
was sold on a rather unusual al-

ternate night ‘sponsorship plan,,

with Admiration sponsoring the
news seg one week on Monday,
Wednesday and Friday, and the
following week on Tuesday,
Thursday and Saturday. Alter-

nate spontor Dolson, Inc,, follows

in reverse order.

The Admiration sale was made
on the strength of station man-
ager Ernest de la Ossa's new
“Three P" sales. plan, whereby
the prospective client is presented
with a complete blueprint of
forthcoming publicity, promotion
and programing before he con-
tracts for the time.

SLOT MOHRE TIME
TO LOCAL EVENTS . ..

NEW YORK—WNBT is ready-
ing what may be the most exten-
sive local news coverage of any
competing TV station for the fall.
In addition to the station's nightly
Esso news show (6:45-T p.m.) and
late evening news report (11-11:13
p.m.), program chief Dick Pack is
lining up a group of five-minute
spots on local current events. One
will be slotted from midnight to
12:05 -a.m., while the rest will be
scheduled in the station's local
time spots on Dave Garroway's
early morning “Today"” show at
6:55, 7:55, 8:55 and 9:55 a.m.

The local features currently
carried at that time — Johnny
Stearn’s “Fix 'Em"” show, Kathi
Norris' “The Weather Man,” and
“Word Game''—will be dropped
from the schedule. Pack is ne-
gotiating co-operative news with
several metropolitan and subur-
ban newspapers and hopes ¢o
supplement this coverage via the
use of NBC's mobile unit on-the-
street remotes, - %

NEW BAB SURVEY
ON MULTIPLE SETS. ..

NEW YORK — Broadcast Ad-
vertising Bureau this week issued
its second annual report on mul-
tiple radio ownership. It shows
that the proportion of homes with
kitchen radios has gone up 5 per
cent in the year, and the number
with bedroom sets has gone up 12
per cent. There are now more
than twice as many multiple-set
homes in metropolitan areas as
there are one-set homes. More
than 80 per cent of the ‘“extra”
radios are located in kitchens and
bedrooms, the BAB study shows.

FIRST RATINGS ON

‘DOUBLE EXPOSURE' . ..
NEW YORK — WOR-TV this

week got the first Pulse ratings

on its Saturday night “Double

Exposure”

tings.

further showed

on WABD.

Bureau report showed the

“Duuh]e E Xposur E“l‘ ﬂ[ ‘*L{an ;Epprupria!ie -deErﬂ]. ﬂEEﬂ["iEE or
Against Crime” to be 11.9, only | the Congress.

decimals less than WNBT and| .“ !
ivigion committee are

! Abrams, Emerson Radio & Phono-

WBCS-TV in the same slot,

NEW SHOW FOR

PUERTO RICANS ... °
“NEW YORK — In a move to
help better the living conditions
of Manhattan's Puerto Rican pop-
ulation, WLIB is launching a spe-
cial foreign language show “Mid-
day Revue"” beginning Monday
(17). The hour program, airing

'gets under way August 27 with
| newspaper ads plugging “Martin
Kane” and “Treasury Men in
Action.”

KEYSTONE SYSTEM IS
NIELSEN SUBSCRIBER ...

NEW YORK—Keystone Broad-

subscription to the first Nielsen
Coverage Service. A. C. Nielzen
company thiz week established a
'radio-TV service office in San
iFrancis-l:'n _and placed Joseph
| Matthews in charge as Western
| manager.,

_]BAR'ER. FREEMAN

'HEAD RETMA GROUPS ...

1 WASHINGTON — Ha?pﬂinl-
‘ment of Dr, W. R. G. Baker
'of General Electric Company
a8 chairman of Radio-Elec-
| tronics-Television Manufacturers’
| Association’s television committee,

1

casting System this week took a-

line-up, and found that | ;nq of A. M. Freeman, RCA Vic-
two of the four film shows had | y5r Division, Radio Corporation of
pulled higher ratings on WOR-TV | America, as chairman of the tax
than they drew in their basic zlot- | committee
“Inspector Mark Saber” |week by RETMA Board Chair-
drew a 4.9 on WOR-TV, against ! man Robert C. Sprague. In
a 3.0 on WABC-TV, and “Sky | nouncing the reapéanintments for
King" drew a 4.0 on WOR-TV |the fiscal year 19 |
against a 2.7 on WABC-TV, Pulse | described the TV committee as
“Wild Bill | “the association’s top pelicy grou
Hickok's"” WOR-TV rating to be  on television matters” and sal
more than 50 per cent of its rating | the tax committee would cen-

American Research |

from noon to 1 p.m., will feature

Orlando Phrtgo-as emsee. Pargo, | Paul

formerly affiliated with Puerto
Rican radio stations, maintains an
office in San Juan which will

__-|supply him with news items and

viewers

WGAL-TVY

NBC + CBS = ABC * DuMont * Lancaster, Pa. -

delivers an ever-growing audience. Proof is

tremendous write-in response from this rich
Pennsylvania market area.

"+ Fifth

Sale: Represenfalive

Year

MEEKER New York * Chicogo * Los Angeles * Son Frondisoe

feature material from the islangd.
L He. will speak a Puerto Rican

brand of Spanish and interview

officials on problems pertaining
. to Puerto Ricans residing here.q

Highlight of the show will be

‘special employment and housing+

service,
FIGHTCAST TV ON

RENTAL BASIS. ...

NEW:- YORK — Theater TV
dquipment will be made ‘avail-
able to theaters on a rental basis
for Theater Network Television's
beaming of the Marciano-La-

1 Starza fight on September 24,

About 20 stch outfits will be
leased by Radio Corporation of
America and General Precision
Laboratories. Rental is expected
to run to about $1,500, and is bes
ing particularly pitched to Drive-
ns.

NBC AFFILS JOIN

-{ PROMOTION CO-OP . ..

NEW YORK—The NEC promo-
tion department has received
agreement from over 70 per cent
of its radio and TV affiliates to
co-operate in ils fall program
promotion effort. The campaign

i Cmm&tatiuﬁ'.}i. L. Hoffman, Hof!-

was announced last

an-

-'54, RETMA

tinue “to present the association's
position on tax matters before

Other appointees to the tele-
Benjamin

graph Company; Robert 5. Alex-
ander, Wells-Gardner & Company;
Max F. Balcom, Sylvania Electric
Products, Inc.; H. C. Bonfig, Zen-
ith Radio Corporation; L. F.
Cramer, Crosley Division, AVCO
Mfg. Corporation; Allen B. Du
Mont, Allen B. Du Mont Labora-
tories, Inc.; J. B. Elliott, RCA?

Victor Division of RCA; E. K.|-

Foster, Bendix Radio Division:
V... Galvin, Motorola, Inec.:
W. J. Halligan, The Hallicrafters

Company; - F. Hardy,

Philea|. -

Du Mont UHF
Easton Test b
Excellent -

NEW YORK, Aug. 15. — T
first of Du Mont Laboratori
high powered UHF transmithe
went into action this week, ‘Wi
results leading Du Mont exefég{
declare it a milestone in the:
velopment of UHF telecasting.

WGLV, Easton, Pa., operatit
on Channel 57, began programin
at j 3 pm. yesterday (14) an
quickly had reports of excellen
reception as far as 90 miles from
its antenna site. Good pictures
were received on Channel 57 in
Harrisburg and Philadelphia.

Du Mont gave a demonstration
of the power of the WGLYV trans-
mitter in its offices on the 824

here this week. Via a bowtie
.antenna installed in one of the
office windows, an excellent pic-
ture wag received from Easton,
71 miles away. To dramatize the
clarity of the UHF picture, it was
placed next.te receivers picking
up the same show from WABD
here, both by direct line and by
antenna. Viewers present de-
clared the reception to be of
identical vilue,

ME.EDDHE!]'I:I; Hazeltine Electrenic
Corporation.

OTHER NEWS
IN BRIEF ...

Beginning August 24 Beh Ken-
nedy will join the Josephine Mc-
Carthy cooking show over WNBT,
New York. At the same time,
WNBT will take over production
of the show, heretofore packaged
by Mole and Lee Company. . . .
Phil Davis’ commercial jingle for
the Genesee Brewing Company
pulled such unusual audience re-
sponse on radio and TV that the
beer outfit brought out a pop
song version with lyries by Davis
and music based on Santly-Joy's
“Pretty Little Black-Eyed Jenny."
Jenny, a contraction of Genesee,
is the brewery's new trade-mark
gal, . . , CBS-TV is rumored to
be considering purchase of the
Riverside Amusement Park in
Chicago for use as a TV center,
. « » Owens Corning is switching
its sponsorship of Arthur God-
frey from 13 minutes daily to a
30-minute show Sunday after-
noons on CBS-Radio beginning
September 6. . . . General Mills
will sponsor a 15-minute segment
of NBC-TV's “Today" daily be-
ginning August 31. . . . Free &
Peters will
house's WBZ-TV, Boston, and
WPTZ, Philadelphia, beginning
February next wvear. . . . Inter-
national Harvester has bought
sponsorship of Alex Dreier's |5-
minute news strip on NBC-Radio,
slotted at 7 pm, . . . American
Dairy Association thru Campbell-
Mithun has bought two participa-
tions a week in the Bob Crosbhy
afternoon show on CBS-TV be-
ginning September 22. . .. “Place
the Face" with” Jack Smith as
emsee is moving to CBS-TV,
where it will be slotted 10:30 p.m.
alternate Thursdays. Show is
sponsored by Toni Corporation.
. . Spool Cotton Company has
signed for participations on all of
CBS-Radio's Housewives' Protec-
tive League shows via 13 s'ations.
. Mark Stevens is replacing
Lee Tracy in the lead of "Martin

man Radio Corporation, and W. A.

{Continued on page G)
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ks Are You GAMBLING When
You Televise Feature Films?

H, =
‘."'l." .
L

A Hollywood Television Service, Inc., License Is
Your Guarantee of Complete Protection. Holly-
woodTelevisionService, Inc., plus itsTopQuality
Entertainment, Is Your Best Investment for TV.

......

FURTHER INFORMATION UPON REQUEST Jmwmy
INC

TELEVISION SERVIC

4020 CARPENTER STREET * NORTH HOLLYWOOD, CALIFORNIA

This One

A 9X-WTHS

FCX-49X-

www americanradiohistorv com
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NBC Making Pi

tch To M-G-M

For Names, Film Clips on TV

HOLLYWQOD, Aug. 15.—NBC
Programing Veepee Bud Barry is
irying to break thru M-G-M’s TV
iron curtain and grab some of the
studio’s top names and film eclips
from  current Metro productions
for use on the Colgate "Comedy
Hour." Barry is currently nego-
tiating with Metro studio exec
Louis K. Sidney for an exclusive
contract wherebvy M-G-M stars
will appear only on NBC. As a
foaot in the film door, Barry wants
names only for use on the Colgate
show, with indications that they
will be used in other high-voltage
NBC tele shows later. Stars will
be used for guest shots.

Barry's proposal is a follow-up
to M-G-M's momentary lowering
of its TV barrier last season when
it permitted Robert Tavlor to ap-

pear on the CBS-Ed Sullivan
“Toast of the Town" show. “Coms-
edy Hour," however, will not use
film clips and stars along the Sul-
livan tribute pattern, Barry said,
but will utilize personalities and
their filmed wares as incidental
to the overall show. Clips sought
by Barry will run from three to
five minutes.

Barry's pitch is that clips will
help Metro utilize the TV medium
in promoting its pix, and personal
appearance by stars will boost
e Sk as e g
gen ollo
Barry was similarly huddling with
20th Cen -Fox execs for sim-
ilar tele deals calling for Betty
Grable and Marylin Monroe were
denied by the NBC exec. He said

that other deals will probably fol-
low for other pic stars once a de-
cision is re.ched in the Metro
negotiations, but Fox so far is not
in the picture.

ENLIST VIDEO
TO TRAP THUGS

HOLLYWOOD, Aug. 15—
Fact is not far behind fiction
these days. Radio Corpora-
tion of America's Hollywood
engineers consulted the Dick
Tracy comic strip, checked
their slide rules and rigged up
a hidden TV camera that
nabbed a band of warehouse
thieves responsible for $42,000
in stolen TV tubes. Hollywood
detectives relazed in easy
chairs Inl an u irs room,
puffing leisure on their
cigars while they watched
real burglars at work in the
warehouse below on a 17-inch
sCreen.

_Thru walkie-talkie connec-
tions, they alerted prowl cars
to tail the crooks and nab the
gang. Closed cireuit TV has
been used by some Las Vegas
gambling casinos to keep an

on money-hungry crou-
%s, but this marks the first
time it has resulted in an ar-
rest here.

Macquarrie Set
To Give Aussies

Commercial TV

LONDON, Aug. 15.—Commer-
cial TV seems ready for the leap
in Australia. This week Mac-
quarrie Broadcasting Service, in
which The London Daily Mirror
holds substantial interests, says
it is prepared to open commercial
TV stations in every major Aus-
tralian city where it is now op-
erating comm pro-
grams. Capital outlay for this
project would be around $7,500,-
000, which is available,

The MBS estimates successful
operation of each station when
built would need around $300,000
a year advertising revenue. No
profit could come from the first
year's operation at such a figure,
but Macquarrie claims the
amount could be raised within a
few hours after the Royal Com-
mission okays a TV license, No
snags are anticipated here,

ek ()

[[ iZfﬁl BUYERS OF TV FILM COMMERCIALS

*Slightly biased

Q. Whois qualified to make TV film commercials?
A. Advertisingmenwhoareexperisinvisvalselling.

D — — ————— I ———————— . i e — — — — —— — T —— — T — — — — S — N A — N N S S — N — — T — — —

Q. Which technique is best for my commercials?

A. The one which best
sales story.

suits your product and

Q. Whatis the best way to work with the producer?

A. A good producer deserves fo be made a member
of your team. Whether he works from your
storyboard or his, the more you draw on his
speciolized experience, the belter the resulfs.

Q. How much of the creative wmﬁm should the
producer contribute?

A. As much or as little os required.

Q. How much should a

A. There is no such thing as a cheap

TV commercial cosi?
commercial.

There are good and bad commercials. Good
commercials are inexpensive.

Should the producer be expected to submit a

script or storyboard on speculation?

A. No. An established producer's stock in trade is
ideas and he is worthy of your confidence.

~ Q. How important is the quality of the TV film prints?

A. The print that goes

on the air represents your

investment of time, talent, and money. It should
be the finest available for TV reproduction.

Q.

Are better commercials made in the East, in

Chicago, or on the West Coast?

A. Geography doesn’

t mafter. Facilities and

equipment are only as good as the men who

use them.

5&1’“- has been a specialist in visual selling for
more than 20 years.

SSARRA- hag had brilliant success with anima-
tion, live action and stop motion — and
combinations of all three.

ESARRA- does not submit material on specula-
tion. SARRA charges for the creation
of scripts or storyboards but once
okayed, they become part of the overall
quotation. However, you do not gamble
time or money for, of over a th

and scripts created by

SARRA, only 7 have not been pro-
duced.

ﬁmmmwm SARRA has
its own laboratory for the sole purpose
of making prints of its commercials for

TV presentation. These prints
called Video-O-riginals

are
and whether

you order one or one hundred, each
one is custom made.

5}!% specialists are available in SARRA'S
own New York and Chicago studios
and in associate studios in California.
The script and yvour convenience de-
termine the location.

Sirra—Ye

SPECIALISTS IN VISUAL SELLING
Mew York: 200 East 56th Street

Chicago: 16 East Ontario Street

TELEVISION COMMERCIALS o PHOTOGRAPHIC ILLUSTRATION » MOTIOM PICYURES » SOUND SLIDE FiLMS

www americanradiohistorv com

SALESMAN HAS
PET PROBLEM

NEW YORK, Aug. 15. —
Dave Rolontz, of the General
Broadcasting Company in
Philadelphia, found out this
week that a time salesman
has to know the ways of the
animal kingdom as well as
the rates. One client, a hab-
erdasher and a snake collec-
tor, decided to advertise the
reptiles in his window in or-
der to draw customers into
the store. Another, a pet
shop proprietor, agreed to go
on the air as long as she
could advertise for sale a
young chimpanzee—who can
dress himself, eat at the table
and be a real pal to the
lucky buyer. The price of the
chimp? Only $1,200!

2d ‘Mankind’
Series Set

WASHINGTON, Aug. 15—A
second “Ways of Mankind” series
of 13 hali-hour broadcasts for gla-
bal distribution is in the making,
National Association of Education-
al Broadcasters announced this
week. Like other NAEB pro-
grams, the new series will be dis-
tributed to member stations of
NAEB tape network, but the new
show will also be released to
United Nations Radio, Voice of
Amﬂica.. British Broadcasting
Corporation, Canadian Broadcast-
ing Corporation, Australian
Broadcasting Commission and All-
India Radio. The series will be
made available to commercial sta-
tion operators and networks on a
sustaining basis, NAERBR an-
nnﬁnned.

escribing the projected series,
George Probst, chairman of NAEB
Adult Education Committee, said
that by “illustrating concepts or
aspects of behavior by means of
drama and dramatic discussions,”
P" programs will contribute to
“the growing awareness of the all-
m:TI'hl::ive human community.”
programs will be produced
under the $300,000 grant from
Ford Foundation's Fund for Adult
Eduecation, which made possible
the first “Ways of Mankind" series
and other NAEB shows, the asso-
ciation reported.

News Capsules

® Continued from page 4

Kane, Private Eye,” and the
words “Private Eye"” are being
dropped from the title.... WPTR,
50,000-watt station in Albany,
N. Y., has affiliated with Mutual.
- « » WHEC-TV and WVET-TV,
share time stations in Rochester,
I~_L Y., have signed basic affilia-
tion with CBS-TV. . . . Mars, Inc,
for the third year has renewed its
sponsorship of the second half of
ABC-TV's “Super Circus.”

THE RESTLESS PEOPLE AND
THE REVOLVING DOOCH . . .

Milton F. Allison has been ap-
pointed Eastern Sales manager of
CBS-Radio spot sales. . . . James
T. Simler has joined sales staff
of Adam Young Television, Chi-
cago TV station reps. . . . Pianist
Teddy Wilson is subbing for El-
liot Lawrence on the Jack Ster-
ling show over WCBS, N. Y,
while latter vacations. . . . Ralph
C. Hobertson has joined Geyer
Advertising as veepee and mar-
keting director in newly created
position of executive supervisor
of the agency’s media, radio-TV
and merchandising departments,
. . . Dick Hurris, ex-sales-service
manager of WNAX, Yankton,
S. D., is new promotion manager
of KSTM-TV, St. Louis, which
begins operation September 27.
. » » Ranny Daly has resigned as
commercial manager of WFPFB,
Middletown, O, to join WONE,
Daﬂgg;m t’D., das assistant to the
presi and in charge of pro-
graming. . . . Lloyd E. Yoder,
general manager of KNBC, San
Francisco, has been appointed
general manage: of WTAM, and
WNBEK, Cleveland, replacing
Ham Shea who has assumed gen-
eral managership of WNBC and
WNBT, New York. Yoder's as-
gistant at KNBC, George Greaves
has moved into the manager post
at the San Francisco station
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HARDY SPEAKS

‘Improve Techniques
In Religious Airings’

WASHINGTON, Aug. 15.—Urg-
ing improved techniques In Tre-
ligious broadeasting, Ralph W.
Hardy, vice-president in charge of
government relations for National
Asszociation of Radio & Television
Brpadcasters, told the Eighth An-
nual Religious Broadcasting
Workshop this week that *“Untried
deviees of programing constitute
broadcasting's greatest resources
reserve,”

Hardy said, in part: "Some 16
years of active work in the broad-
casting industry has exposed me
to the techniques used by the
broadcasters of the country as
they attempt to respond to the
public interest. I have observed
real skills at work, and I have
been sometimes distressed by
medioerity of performance result-
ing from the Inadequate under-
standinfﬂnf the medium, and, more
particularly, a lack of comprehen-
sion of the ways to the eyes and
ears and minds of the people.”

He declared: "To this audience
in particular, I direct the comment
that the untried devices of pro-
graming constitute broadeasting's
greatest resource reserve. This is
singularly true in the case of re-
ligious programing, where ruts of
broadcasting practice seem to
wear deep even faster than in
some other areas of programing.
All the more reason to heartily
commend this very workshop for
its dedication to improvement of
old techniques, and, I hope, ex-
ploration into the unknown and

untried, for new ones. We must

learn to be dynamic if we are go-
ing to use dynamic tools, radio and
television,"”

Asserting that “a growing and
loyal audience™ is the broadcast-
er's greatest asset, Hardy urged:
“Thus it is that you must learn
to share with the broadcaster his
concern for, not alone the size, but
more especially the loyalty of his
audience when you are given time
on the air. Your stewardship of
the period allotted to you may well
determine the audience respon-
siveness for some hours to come
in the broadcast day.”

WGN Sells College,
Pro Football Time

CHICAGO, Aug. 15—Television
is having no effect on profits from
football broadcasts at WGN Chi-
cago. The station will carry pro
rpames on Sundays, and college
games Saturdays, with Jack Brick-
house announcing. Standard Oil
of Indiana has bought the pro
games, and the Chicago Chevrolet
Dealers will pay for the college
games. Adjacencles after both
games, and before the pro grames,
have been sold.

NEW YORK, Aug. 15.—Writer
Charlie " Isaacs this week was
inked to an exclusive scripting
contract by NBC. Isaacs has been

associated with Jimmy Durante
as writer and producer for over
five seasons.

NBC Gets Renewal
For Color Tests

NEW YORK, Aug. 15. — NBC
this week obtained a renewal of
its permit to transmit experi-
mental, non-commercial color
TV. The Federal Communications
Commission extended NBC's
present permit to cover the pe-
riod from Aug. 15 to Oct. 15.

NEW YORK, Aug. 15.—A deal
was in the works this week for
Swanee Paper and Dunhill to
take over alternate sponsorship
of WNET's new Steve Allen show
here on Tuesday and Thursday.

Knickerbocker Beer sponsors
the late night (11:15-midnight)
variety airer on Monday,
Wednesday and Friday.

FCC lIssues
6 TV Grants

WASHINGTON, Aug. 15.—Fed-
eral Communications G mmission
this week issued six new TV grants,
bringing total current authoriza-
tions to 548, including 10 which
have been withdrawn., Post-freeze
authorizations number 440, includ-
ing 20 non-commercial educational
grants,

Recipients of new CPS were
John Poole Broadeasting Co,
Fresno, Calif., Channel 53; South-
ern Radio and Equipment Co.,
Jacksonville, Fla.,, Channel 30;

Northwestern Television Broad-
casting Corp., Evanston, Il1l.,, Chan-
nel 32: Cedar Rapids Television

STAND AND SEL’.
IS SALES SLOGA*

NEW YORK, Aug. 15.—
the meeting of .A%E brass
here this week, John Mit-
chell, new manager of
WABC-TV, New York, said
he felt things were coming
along nicely at the flagship,
and that he now had the nu-
cleus of an outstanding sales
staff. To this, Ted Oberfelder,
boss at WABC, retorted: “My
sales staff is not only out-
standing—it's out selling!"

Co., Cedar Rapids, Ia., Channel
9; J. D. Wrather, Jr., Boston, Mass.,
Channel 44, and WSTV, Inc., Steu=
benville, 0., Channel 9.

records—old and new—
an exciting new guest
star every week!

WNBC RADIO

local poper for fime and station.

SUNDAY 8:00—8:30 pm

*Cutside Mew York City—check your

BACK ON TV
TILL OCTOBER

. Smiles, scenes and upsets
.o - from their Bronx fomily life

WNBT CHANNEL 4 -

! *0utside Mew York City = check your locel

per For elatien and chonnel Aumber.

FRIDAY 8:00—8:30 pm :
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We can’t be modest about it — WLW-D has
been King Video in Dayton for over 34 years!

Consistent top ratings prove it month after month!
That means WLW-D provides more sales impressions

per dollar per week at lower cost than
any other Dayton Station!

And WLW-D’s exclusive Client Service Department
helps with your merchandising and promotion
problems in Dayton’s rich, industrial market

— to give even greater impact to your
sales messagel '

WLW-D is Dayton’s king-sized
advertising buy!

foronde,

daglers

EXCLUSIVE SALES OFFICES: NEW YORK & CINCINMATI
DAYTON = COLUMBUS =

ATLANTA * HOLLYWOOD

CHICAGOD
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